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Table 1
<S84> Could I please confirm your exact job title?
by Crossbreak
Base: All respondents

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (f) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (g) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 502 53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
Total 502 104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
Owner / Proprietor 223 90 116 206 12eF 5F * 6 12 37DE 55 113 214B 9 - 137 52DE 18DE * - 5 26DH 31H 19h 55CDGH 7 67dH 5 10
BCDEF DEF DbDEF BCDE
44% 87% 39% 52% 23% 12% 1% 53% 75% 70% 39% 40% 47% 22% -% 62% 32% 33% 2% -% 23% 57% 43% 30% 69% 38% 45% 14% 44%
Managing Director 72 4 56AeF 59af 92ef 3 * 1 1 3 36cE 31 64 8 - 13 43ADE 11AD * * 2 1lg 11 12 10 * 17 7 1
14% 3% 19% 15% 17% 7% 4% 6% 5% 6% 26% 11% 14% 19% -% 6% 27% 20% 1% 4% 11% 25% 16% 20% 13% 1% 11% 19% 3%
Other senior
manager / director 50 - 2la 21 16ABC 12ABC 2ABC 1 1 6d 5 37D 45 4 1 5 24A 12a 5ABC 1ABc * 1 10bE 6e 2 4 11 5bE 11
10% -% 7% 5% 30% 27% 24% 7% 8% 12% 3% 13% 10% 9% 37% 2% 15% 21% 43% 39% 2% 2% 15% 10% 2% 22% 7% 14% 49%
Partner /
Managing Partner 48 3 42 45EF 3 1 - 4 * - 28CE 17 47b 1 - 15 15 2 - - 11 1 5G 12bceG 5G 3 1 10BCEG -
adEF
10% 3% 14% 11% 5% 1% -% 32% 1% -% 20% 6% 10% 4% -% 7% 9% 4% -% -% 58% 3% 1% 19% 7% 18% *% 28% -%
PA / Office manager 29 * 15 15 47 9 1A - - - 5 23 25 3 * 14 7 6 * * 1 1 6 5 2 * 13 1 -
ABCAf
6% *% 5% 4% 8% 20% 7% -% -% -% 4% 8% 5% 8% 15% 6% 5% 10% 2% 2% 4% 3% 8% 7% 3% 2% 9% 3% -%
IT/Telecoms Director
/ Manager or
other ITC specialist 16 - 8 8 1 5ABCD 2ABCDE - * 4d 2 9 11 47 1 4 6 2 1A 1ABCD - 1 1 3 4 7 *
3% -% 3% 2% 1% 11% 32% -% 1% 8% 1% 3% 2% 10% 34% 2% 4% 5% 8% 37% -% 1% 1% 5% 5% *% 5% *% 2%
Administrator 11 - 10 10 * la - - - - * 11d 4 TA - 7 3 * * - - 3cde - * - - 7 1 -
2% -% % 2% *% 3% -% -% -% -% *% 4% 1% 17% -% 3% 2% *% 2% -% -% % -% *% -% -% 5% 3% -%
Company Secretary 10 - 5 5 4ABCE - *AE * - - 6e 3 9 1 - 2 7 - - - 6eg 2 - - 1 * *
2% -% 2% 1% 8% -% 3% 2% -% -% 4% 1% 2% 1% -% 1% 5% *% -% -% 1% -% 8% 4% -% -% 1% 1% *%
Chief Executive Officer 10 - 8 8 - 2ad - - - - - 10d 10 - - 4 1 1 - - - - - - - - 5 5 -
BCDEG
2% -% 3% 2% -% 5% -% -% -% -% -% 3% 2% -% -% 2% *% 3% -% -% -% -% -% -% -% -% 3% 14% -%
Chief Finance Director
/ Finance Director 6 - 3 3 * 2ABCd *A - - - - 6 4 2A * 3 * * 2ABCe - - - * 2 * 3 * * *
1% -% 1% 1% 1% 6% 2% -% -% -% -% 2% 1% 5% 2% 1% *% 1% 15% -% -% -% *% 3% *% 19% *% *% *%

95 percent as lower case or *, 99 percent as UPPER CASE or **
Lake Market Research
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Table 1 (continuation)
<S84> Could I please confirm your exact job title?
by Crossbreak
Base: All respondents

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (1)
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 502 53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
Total 502 104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
Other type of Manager 2 - - = lbc 1BC *ABC - = 1 * * 1 * = * - 1 *B *AB * - - * - 1
*% -% -% -% 1% 2% 4% -% -% 1% *% *% *% *% -% *% -% 2% % 3% *% -% *% -% *% -% *% 1% 1%
Accountant /
Accounts Manager
/ Finance Manager 1 * - * 1BC *aBCd - - 1 * 1 * - * - * 1ABc *ABC - - * * - - 1 -
*% *% -% *% *% 1% 3% -% -% 1% *% *% *% *% -% *% -% *% % 5% -3 -% *% *% -% -3 1% 1% -%
Secretary 1 - 1 1 - - - = - 1 1 - = - 1 - = = * - - - - 1 - -
*% -% *% *% -% *% -% -% -% -% -% *% *% -% -% -% *% *% -% -% -3 *% -% -% -% -3 *% -% -%
Chief Operations
Director /
Operations Director * - - - * - *ABCDE - - * - * - * - - *ABCD - - - * - * *
*% -% -% -% *% -% 5% -% -% 1% -% *% *% 1% -% *% *% -% -% 8% -% -% -% 3 *% -% *% -% 1%
Other (WRITE IN) 22 7 10 17 2 2 1laBCDE - 1 2 18d 20 1 16bc 2 2ABC * - 1 2 2 1 16bcdE 1 -
4% 7% 3% 4% 3% 5% 16% -% 9% *% 2% 6% 4% 2% 12% 7% 1% s 20% 3% -% 1% 2% 3% 1% *% 11% 2% -%
(Refused) 1 - - - 1BC - - - - - - 1 1 - - - - - - - - - - - - - 1 - -
*% -% -% -% 3% -% -% -% -% -% -% 1% *% -% -% -% -% -% -% -% -% -% -% -% -% -% 1% -% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research
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Table 1 (continuation)
<S84> Could I please confirm your exact job title?
by Crossbreak
Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
Owner / Proprietor 223 3 16 15 18 2 28bk 50BjK 34 24 190 8 19 6 77B 146 170 36 72 132Aa 128 8la
44% 18% 32% 41% 51% 6% 56% 63% 44% 52% 44% 37% 51% 48% 64% 38% 43% 56% 34% 51% 42% 53%
Managing Director 72 * 17 5 3 9 7 7 17 1 65 2 4 1 9 62a 68 4 34 29 41 23
£GIKL
M
14% 2% 33% 14% 9% 21% 14% 8% 22% 2% 15% 9% 10% 8% 8% 16% 17% 6% 16% 11% 13% 15%
Other senior
manager / director 50 3 7 5 * 4 10hj 8 3 2 43 2 4 1 3 47R 41 3 28 21 33 12
10% 22% 13% 14% 1% 10% 20% 11% 4% 3% 10% 11% 10% 10% 2% 12% 10% 4% 13% 8% 11% 8%
Partner /
Managing Partner 48 7 T£G - 10 6 * - 6 4 41fg 4FGjl 3g 1FG 12 36 32 4 9 38A 25 20
10% 46% 14% -% 29% 16% 1% -% 8% 9% 9% 18% 7% 8% 10% 9% 8% 7% 4% 15% 8% 13%
PA / Office manager 29 1 * 3 3 4 1 1 1lbfg - 24 1 4bfg 1BfGk 5 24 21 3 20B 8 23 5
6% 4% *% 9% 9% 9% 2% 2% 14% -% 5% 3% 10% 10% 4% 6% 5% 4% 9% 3% 1% 3%
IT/Telecoms Director
/ Manager or
other ITC specialist 16 - * * 1 * 1 5 14 1 1 * 1 15 12 3 7 8 10 4
3% -% *% 1% 2% 1% 2% 6% *% 13% 3% 3% 2% 2% 1% 4% 3% 5% 4% 3% 3% 3%
Administrator 11 - - - - 6 * 3 - 1 11 - 1 - - 11 5 6A 11B - 11b -
2% -% -% -% -% 16% 1% 4% -% 2% 2% -% 2% -% -% 3% 1% 10% 5% -% 4% -%
Company Secretary 10 1 - 7 - * - - 1 - 9 - *g 6b 4 9 2 8 8 1
2% 5% -% 18% -% *% -% -% 2% -% 2% -% 1% 2% 5% 1% 2% 1% 1% 3% 2% *%
Chief Executive Officer 10 - 4 1 - - - 1 - 4 10 - - - 4 6 6 4 6 4 6 4
2% -% 7% 4% -% -% -% 1% -% 9% 2% -% -% -% 3% 2% 2% 5% 3% 2% 2% 2%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research
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Table 1 (continuation)
<S84> Could I please confirm your exact job title?
by Crossbreak
Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
Chief Finance Director
/ Finance Director 6 - - - 2 - 3 - - 5 * * * 3 3 3 - 3 4 3 3
1% *% -% -% -% 4% -% 4% -% -% 1% 2% 1% 2% 3% 1% 1% -% 1% 1% 1% 2%
Other type of Manager 2 - * = - = - 1 - 1 1J * - 2 1 - 1 2 -
*% -% *% -% -% -% -% 1% *% -% *% 3% 1% 1% -% *% *% -% 1% % 1% -%
Accountant /
Accounts Manager
/ Finance Manager 1 - - - * - - 1 - - 1 - * *bfhJkl - 1 1 - * 1 1 *
*% -% -% -% *% -% -% 1% -% -% *% -% *% 4% -% *% *% -% *% *% *% *%
Secretary 1 - - - - - - - - - - 1J - *J - 1 - 1 - -
*% -% -% -% -% -% -% -% -% -% -% 2% -% 1% -% *% *% -% *% -% % -%
Chief Operations
Director /
Operations Director * - - - - * - - * - * * - * * * *
*% -% -% -% -% *% -% -% *% -% *% 1% -% *% -% *% *% *% *% -% *% *%
Other (WRITE IN) 22 * * - - 7 2 - 2 4 16 3BGhJ 2g 1bG 1 20 20 1 15b 7 14b 1
4% 2% *% -% -% 17% 5% -% 3% 9% 4% 12% 5% 5% 1% % 5% 2% % 3% 5% 1%
(Refused) 1 - - - - - - - 1 - 1 - - - - 1 1 - 1 - 1 -
*% -% -% -% -% -% -% -% 2% -% *% -% -% -% -% *% *% -% 1% -% *% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 1 (continuation)

<S84> Could I please confirm your exact job title?

by Crossbreak
Base: All respondents

Unweighted row
Total

Owner / Proprietor

Managing Director

Other senior
manager / director

Partner /
Managing Partner

PA / Office manager

IT/Telecoms Director
/ Manager or
other ITC specialist

Administrator

95 percent as lower case or *,

‘Narrowband Review 2016 - SME Survey 2

(September - Octo

CONNECTION PROFILE

ber 2015) "

Page 5

FIXED LINES
USED FOR VOICE

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
502 388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
502 452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
223 209C 8C - - 6 216 181 180EFG 52EFG 9F 1 5F 44EFG 14F T4EFG 68EFG 215BC 9C 1 24 16 4 9 6 19b 10 84 11 128a
EFG EFG
44% 46% 53% -% -% 35% 44% 43% 42% 47% 22% 5% 21% 42% 35% 40% 41% 45% 24% 5% 45% 45% 53% 59% 20% 42% T7% 39% 44% 50%
72 59 2 4a * 7 68g 7leg 65eg 18eg 3 4eG 1 21EG 17 27g 26eg 68b 2 4B 12b 2 2 - 11 8 2 32 7 32
ABCDE
FGHJK
14% 13% 13% 23% 10% 39% 14% 17% 15% 17% 7% 19% 5% 20% 43% 14% 16% 14% 5% 20% 23% 6% 24% -% 34% 18% 19% 15% 28% 13%
50 43 * 4Ab 1 2 49 41 45 9 9 4 7 11 3 24 22 48 8A 4n 6 5 - 2 4 5 - 29c 3 18
ABCDh ABCDh ABCDH
i i IJK
10% 10% 3% 22% 33% 14% 10% 10% 10% 8% 21% 21% 32% 10% 8% 13% 13% 10% 21% 21% 11% 15% -% 16% 12% 11% -% 13% 10% 7%
48 48c - - - - 48 36fH 40fHij 9fH S5FHij - 3FHIJ 1 1 8 10fh 48C 5C - 1 - - 1 - - - 31C * 17
FHij
10% 11% -% -% -% -% 10% 9% 9% 8% 12% -% 14% 1% 1% 5% 6% 10% 13% -% 2% -% -% 7% -% -% -% 14% *% 7%
29 25 1 3A - * 26h 28h 2%h 9Hk 6 3 1 1 1 14Hk 5 25 6A 3A * * - - * 1 - 12 1 16
ABCgH AbcgH
IjK  IjK
6% 5% 10% 17% -% *% 5% 7% 1% 8% 15% 15% 4% 1% 1% 7% 3% 5% 15% 16% *% 1% -% -% 1% 2% -% 5% 4% 6%
16 10 2A 2A 1 1 15 11 11 3 3aBCd 3 4 6 2 llbc 10abc 12 3a 3A 2 3 1 1 * 4 - 7 * 9
ABCDh ABCDh
Jk Jk
3% 2% 11% 13% 57% 6% 3% 3% 3% 3% 8% 15% 16% 5% 6% 6% 6% 3% 7% 16% 4% 8% 13% 9% 1% 9% -% 3% 1% 3%
11 11 * - - - 115 4 115 45 1 - * 10 - * 7BJ 11 1 - - 6A - - 3 6 - * * 11A
ABCde
fgigd
2% 2% 1% -% -% -% 2% 1% 3% 3% 2% -% 1% 9% -% *% 4% 2% 1% -% -% 18% -% -% 11% 14% -% *% 1% 4%

99 percent as UPPER CASE or **

Lake Market Research
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Table 1 (continuation)
<S84> Could I please confirm your exact job title?
by Crossbreak
Base: All respondents

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD
MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
Unweighted row 502 388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
Total 502 452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
Company Secretary 10 10 - = - = 10 8 10 1 * = - 1 * 3 7 10 * = - - * - 1 8a
2% 2% -% -% -% -% 2% 2% 2% 1% *% -% -% 1% *% 1% 4% 2% 1% -% 1% -% 2% -% 1% 1% -% *% 2% 3%
Chief Executive Officer 10 8 - 1A - - 10 10 6 - - 1 - - - 6dh 2 8 - 1AB - - - - - - - 8c - 1
AbCDE
gHIK
2% 2% -% 9% -% -% 2% 2% 1% -% -% 7% -% -% -% 3% 1% 2% -% 8% -% -% -% -% -% -% -% 4% -% 1%
Chief Finance Director
/ Finance Director 6 4 * 2A - * 6 6 6 2 2abcH 2 - * * 3 2 6 2a 2A - * * - * * - 2 - 4
ABCDG
HIJK
1% 1% 1% 12% -% 1% 1% 1% 1% 2% 5% 9% -% *% *% 1% 1% 1% 5% 10% -% 1% 1% -% *% *% -% 1% -% 2%
Other type of Manager 2 1 * 1A - = 2 1 2 * * 1 * 1 * 2 1 1 * 1A 1 * * - * 1 - * = 1
ABCdk
*% *% 1% 3% -% -% *% *% *% *% *% 3% *% 1% *% 1% 1% *% *% 3% 1% *% 2% -% *% 2% -% *% -% 1%
Accountant /
Accounts Manager
/ Finance Manager 1 1 * * - - 1 1 1 1 * 1 1ABC 1 1b 1 1 1 * * * 1 * * * 1 - * 1 *
ABCJk
*% *% 2% *% -% -% *% *% *% 1% 1% 3% 3% 1% 2% *% *% *% 1% 1% *% 2% 1% *% *% 1% -% *% 2% *%
Secretary 1 * 1A - - - 1 * 1 - laB - 1 - - 1 - 1 la - - - - - - - - 1 - *
ABCdh
JK
*% *% 4% -% -% -% *% *% *% -% 1% -% 2% -% -% *% -% *% 1% -% -% -% -% -% -% -% -% *% -% *%
Chief Operations
Director /
Operations Director * * - * - - * - - * - * - - - - - - - - - * - *
*% *% -% 1% -% -% *% *% *% -% -% 1% *% -% *% *% -% *% -% 1% -% -% -% -% -% -% -% *% -% *%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)’ Page 7
Table 1 (continuation)
<S84> Could I please confirm your exact job title?
by Crossbreak
Base: All respondents

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other

ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro

lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider

dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for

(a) cuits (e) (a) (c) (d) (g) (1) (a) vider -site and calls re

(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

Unweighted row 502 388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
Total 502 452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
Other (WRITE IN) 22 20 * - 1 21 19 20d 1 2d 1 8Dk 1 13Dk 4 21 2 7 2 * 1 ic * 1 9 2 11
4% 5% 2% 1% -% 5% 4% 5% 5% 1% 6% 2% 3% 8% 2% 7% 2% 4% 5% 1% 13% 4% 4% 8% 21% 1% 4% 4% 8% 4%

(Refused) 1 1 - - - - 1 1 1 1 - - - - 1 - 1 - - - - - - - - 1 - -
*% *% -% -% -% -% *% *% *% 1% -% -% -% -% -% 1% -% *% -% -% -% -% -% % -% -% -% 1% % -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 1 (continuation)

<S84> Could I please confirm your exact job title?

by Crossbreak
Base: All respondents

Unweighted row
Total

Owner / Proprietor

Managing Director

Other senior
manager / director

Partner /
Managing Partner

PA / Office manager

IT/Telecoms Director
/ Manager or
other ITC specialist

Administrator

Company Secretary

Chief Executive Officer

Chief Finance Director
/ Finance Director

95 percent as lower case or *,

BUNDLING SAME VS DIFFERENT

Total std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent

dline dline dline fixed voice voice fixed

+ + + BB voice calls calls voice

ISDN ISDN (c) calls and and calls

Re + LL/ and fixed fixed and

ntal PC Re fixed BB line fixed

(a) ntal BB supp re line

(b) supp liers ntal re

liers (b) supp ntal

(a) liers supp

(c) liers

(d)

502 59 5 270 113 314 445 57
502 23 1 308 90 321 447 55
223 1 - 136A 33 140 195 29a
44% 5% -% 44% 37% 44% 43% 53%
72 5 - 40 22Bc 37 65 7
14% 21% -% 13% 24% 11% 14% 13%
50 5c - 34 8 34 43 8
10% 22% -% 11% 9% 11% 10% 14%
48 5C - 28 5 36 44 4
10% 20% -% 9% 5% 11% 10% 8%
29 - 18 5 24 28 1
6% 7% -% 6% 5% 7% 6% 2%
16 2C 1 8 2 8 14 1
3% 11% 91% 3% 2% 3% 3% 3%
11 1 - 11 11 11 *
2% 2% -% 4% 1% 3% 2% 1%
10 - 3 7BC 3 9 *
2% 1% -% 1% 8% 1% 2% 1%
10 - - 5 1 5 10 -
2% -% -% 2% 2% 1% 2% -%

6 * - 6 2 4 6 -
1% *% -% 2% 2% 1% 1% -%

99 percent as UPPER CASE or **

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)"’

Lake Market Research

Page 8



Table 1 (continuation)

<S84> Could I please confirm your exact job title?

by Crossbreak
Base: All respondents

Unweighted row
Total

Other type of Manager

Accountant /
Accounts Manager
/ Finance Manager

Secretary

Chief Operations
Director /
Operations Director

Other (WRITE IN)

(Refused)

BUNDLING SAME VS DIFFERENT

Total std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent

dline dline dline fixed voice voice fixed

+ + + BB voice calls calls voice

ISDN ISDN (c) calls and and calls

Re + LL/ and fixed fixed and

ntal PC Re fixed BB line fixed

(a) ntal BB supp re line

(b) supp liers ntal re

liers (b) supp ntal

(a) liers supp

(c) liers

(d)

502 59 5 270 113 314 445 57
502 23 1 308 90 321 447 55
2 * - * 1 2 -
*% *% -% *% *% *% *% -%

1 * - 1 1 1 1
*% 1% -% *% 1% *% *% 1%

1 lc - 1 * 1 1 -
*% 2% -% *% *% *% *% -%

- - - * -
*% -3 -3 *5 -3 *g *5 -3
22 2 * 16 3 16 19 3
45 8% 9% 5% 4% 5% 45 5%

1 - - 1 - 1 1 -
*% -3 -3 *5 -3 *g *g -3

95 percent as lower case or *, 99 percent as UPPER CASE or

*

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

Lake Market Research

Page 9



Table 2

<QS5> Sector

by Crossbreak

Base: All respondents

Unweighted row
Total

Primary industry

Manufacturing

Construction

Wholesale/Transport/
Communications

Retail

Financial Services

Other services

Public admin
and services

Other

Total

502

502

20
4%

45

9%

71

14%

62

12%

80

18
4%

149

35

7%

22
4%

95 percent as lower case or *,

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

PERSONAL PROFILE

Page

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (g) and
(a) (a) Comm (f) ser
unica vices
tions (h)
(d)
53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
1 14 15 dae *AE 1 - - 1lle 8 19 1 - 5 7 2 * 20 - - - - - - - -
*% % 4% 8% 1% 6% 5% -% -% 8% 3% 4% 1% -% 2% 4% 4% 3% 3% 100% -% -% -% -% -% -% -% -%
23 19 42de 1 1 1bDE - 3 5D 1 36D 44 1 - 24 12 5 1 * - 45 - - - - - - -
BcDE CDEGH
22% 7% 11% 2% 3% 13% -% 20% 10% 1% 13% 10% 3% -% 11% 7% 9% 6% 9% -% 100% -% -% -% -% -% -% -%
11 43 54 13 4 1 * 3 10 15 43 70B 2 * 18 38A 8 4Ac * - - 71 - - - - - -
abcEf BDEGH
11% 15% 14% 24% 8% 10% 2% 19% 20% 11% 15% 15% 4% 2% 8% 24% 15% 33% 15% -% -% 100% -% -% -% -% -% -%
8 37 45 6 10AbCd 1 4 5 2 28cE 22 52 10A * 29 15 7 4ABC 1b - - - 62 - - - - -
BCEGH
8% 12% 11% 12% 23% 16% 39% 33% 4% 20% 8% 11% 24% 8% 13% 10% 12% 30% 22% -% -% -% 100% -% -% -% -% -%
22 47 69 5 4 1 5 2 9 17 46 75 4 * 37d 27d 9d * *d - - - - 80 - - - -
BCDGH
21% 16% 17% 10% 10% 12% 48% 10% 18% 12% 16% 16% 11% 5% 17% 16% 16% 2% 15% -% -% -% -% 100% -% -% -% -%
7 9 15 2 1 * - - - 4 14 17 * 1 7 3 3 * 1ABCD - - - - - 18 - - -
6% 3% 4% 3% 1% 3% -% -% -% 2% 5% 4% 1% 33% 3% 2% 5% 2% 27% -% -% -% -% -% 100% -% -% -%
29 87 117 14 17F 1 * 1 18 41 87 129 19A 1 85BDE 29 17be 2 * - - - - - - 149 - -
BCDEH
28% 30% 29% 26% 38% 20% 4% 8% 35% 29% 31% 28% 45% 28% 38% 18% 31% 15% 10% -% -% -% -% -% -% 100% -% -%
* 24a 24 5A 6AC 1AbC * * * 19cE 15 31 3 * 6 20A 4 * - - - - - - - - 35 -
BCDEG
*% 8% 6% 9% 13% 15% 2% 2% 1% 13% 5% 7% 8% 14% 3% 12% 7% 2% -% -% -% -% -% -% -% -% 100% -%
3 14 17 4 1 - 1 6de 4 10 21 1 * 10 10 * ic - - - - - - - - - 22
3% 5% 4% 7% 2% 5% -% 8% 12% 3% 4% 5% 3% 10% 5% 6% 1% 8% -% -% -% -% -% -% -% -% -% 100%

99 percent as UPPER CASE or **

Lake Market Research



‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)’ Page 11
Table 2 (continuation)
<QS5> Sector
by Crossbreak
Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
Primary industry 20 5 4 3 - 1 1 1 16 2FGj  2f * 11B 8 12 1 7 13 14 5
4% 31% 8% *% 9% *% -% 1% 2% 2% 4% 8% 6% 2% 9% 2% 3% 1% 3% 5% 5% 3%
Manufacturing 45 * 4 5 6 - 4 10 10 * 40 1 3 1 8 37 33 8 11 26 30 15
9% 2% 7% 14% 18% -% 9% 13% 13% *% 9% 7% 7% 11% 7% 10% 8% 13% % 10% 10% 10%
Construction 71 1 5 7 10 5 7 18km 13 - 65K 1 4 1 21 51 57 11 23 47a 47 19
14% 9% 9% 18% 27% 12% 15% 22% 17% -% 15% 4% 12% 7% 17% 13% 15% 18% 11% 18% 15% 12%
Wholesale/Transport/
Communications 62 3 12Gj 3 * 2 116 1 6 13 51g 3G 5G 2G 12 50 48 5 29 32 42 18
12% 18% 24% 9% *% 4% 21% 2% 8% 27% 12% 16% 15% 15% 10% 13% 12% 8% 14% 12% 14% 12%
Retail 80 2 11 15 2 2 7 7 10 4 61 6£GJ 10£GJ 3Gj 13 67 60 17 24 50a 31 41A
16% 15% 22% 41% 4% 5% 13% 8% 14% 10% 14% 28% 28% 23% 11% 18% 15% 27% 11% 19% 10% 27%
Financial Services 18 3 * - 3 - * 11 - - 17 * * * 10B 8 10 * 11 7 7 7
bfhik
1
4% 18% *% -% 9% -% 1% 13% -% -% 4% 1% 1% 2% 8% 2% 3% *% 5% 3% 2% 5%
Other services 149 * 4 3 5 19 16B 28B 34Blm 22 131B 6B 9b 3b 37 112 125 14 84B 55 100B 26
30% 2% 8% 9% 13% 46% 31% 35% 45% 48% 30% 27% 24% 22% 30% 29% 32% 22% 40% 21% 33% 17%
Public admin
and services 35 1 3 6 13 1 1 1 32 1 1 2FGHJKL 4 31 28 7 18 17 21 14
7% 5% 11% 9% 18% 32% 1% 1% 1% 2% 7% 2% 2% 16% 3% 8% 7% 11% % 6% 7% %
Other 22 - 5h - - * 4h 4 5 19 1Hm 2 * 5 17 18 - 4 12 13 8
4% -% 10% -% -% *% 9% 5% -% 12% 4% 7% 5% *% 4% 4% 5% -% 2% 5% 4% 5%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 2 (continuation)
<QS5> Sector
by Crossbreak
Base: All respondents

Unweighted row
Total

Primary industry

Manufacturing

Construction

Wholesale/Transport/
Communications

Retail

Financial Services

Other services

Public admin
and services

95 percent as lower

Total

502

502

20

71

14%

62

12%

80

18
4%

149

30%

35

7%

case or *,

‘Narrowband Review 2016 - SME Survey 2

CONNECTION PROFILE

(September - October 2015)”

Page 12

FIXED LINES
USED FOR VOICE

STANDARD

99 percent as UPPER CASE or **

Lake Market Research

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
20 * * - 20 19 17 3 1 * 3 1 * 7 11lh 20 1 * 1 - * - 1 * - 15C - 5
ABCDE
FHIJ
4% *% 1% -% -% 4% 5% 4% 3% 3% 1% 14% 1% 1% 4% 7% 4% 3% 1% 2% -% 2% -% 3% *% -% 7% -% 2%
40 1 4AB - 1 45 38 34 7 2 4 1 13g 4 19 18 43 1 4AB 9B * * 1 9c 4 - 22 1 23
ABCDE
Gik
9% 4% 25% -% 6% 9% 9% 8% 7% 6% 20% 2% 13% 10% 10% 11% 9% 4% 22% 18% *% 5% 6% 27% 8% -% 10% 4% 9%
63 4aC 1 - 3 671 71 66fgi 15 10 1 1 10 2 29fgi 21 66c 9aC 1 9B * * 5 1 1 2 32 4 35
fghi acdFG
HIk
14% 30% 5% -% 16% 14% 17% 15% 13% 24% 6% 5% 10% 4% 16% 13% 14% 25% 5% 18% 1% 1% 35% 4% 3% 19% 15% 16% 13%
50 2 4n 1 5 59 56 51 27ABCJ 8 5AbCJ 4 2lacj 11 20 30acj 57 7 5A 9 5 2 4 6 11 - 25 4 32
ABCJ
11% 15% 25% 57% 26% 12% 13% 12% 24% 18% 24% 19% 20% 29% 11% 18% 12% 18% 26% 16% 14% 23% 29% 19% 24% -% 12% 16% 13%
77b * 2 - * 78 57 59 13egi 1 3 1 8 1 20egi 10 78B 1 3B 7 1 - - 1 1 7 31 * 49
EGhIK egiK Egik EGhIK
17% 2% 14% -% 1% 16% 13% 14% 12% 4% 17% 2% 8% 2% 11% 6% 16% 3% 18% 14% 3% -% -% 3% 1% 52% 14% 1% 19%
16 - 1 - * 17 17d 18d 1 1D 1d 5d 1 5 7d 17 1 1 - 5A - 1 4c - 7 11
4% -% 6% -% 1% 4% 4% 4% *% 2% 5% 5% 4% 3% 3% 4% 4% 3% 6% -% 13% -% 5% 12% 1% -% 3% *% 4%
131c 6C 2 1 8 143f 125f 134Fg 28 13f 3 4 37Fg 15Fg 69 54Fg 142cC 13C 2 13 22A 1 2 8 23b 4 63 15 71
adrG
29% 43% 14% 43% 45% 29% 30% 31% 25% 33% 15% 19% 35% 38% 37% 33% 30% 33% 12% 26% 64% 14% 11% 26% 51% 29% 29% 55% 28%
32 1 2 - 1 35hjk 23 29hjk 12 4 2HIjk * 2 * 5 4 33 4 2 1 1 - * 1 1 - 13 1 21
bgHiJ gHIJK
K
7% 5% 10% -% 5% 7% 5% 7% 11% 10% 9% 2% 2% *% 3% 3% 7% 11% 9% 2% 2% -% *% 3% 2% -% 6% 3% 8%



‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)’ Page 13
Table 2 (continuation)
<QS5> Sector
by Crossbreak
Base: All respondents

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD
MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (g) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
Unweighted row 502 388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
Total 502 452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
Other 22 22 - - - - 22e 13 2le 5 - * 8 8be 5 1lle 9e 22 - * 3 1 4 2 1 5 - 10 1 11
ABCDE aBcdE
FHIJK £
4% 5% -% -% -% -% 5% 3% 5% 4% -% 2% 33% 8% 12% 6% 6% 5% -% 2% 5% 3% 55% 14% 3% 11% -% 4% 4% 4%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 2 (continuation)

<QS5> Sector
by Crossbreak

Base: All respondents

Unweighted row
Total

Primary industry

Manufacturing

Construction

Wholesale/Transport/

Communications

Retail

Financial Services

Other services

Public admin
and services

Other

95 percent as lower case

Total

502

502

20
4%

45
9%

71
14%
62

12%

80
16%

18
4%

149
30%
35

7%

22
4%

or *,

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

BUNDLING

SAME VS DIFFERENT

std std std

lan lan lan
dline dline dline
+ + + BB
ISDN ISDN (c)
Re + LL/
ntal PC Re
(a) ntal
(b)
59 5 270
23 1 308
1 - 13
5% -% 4%
dc - 21
16% -% 7%
3 1 45

11% 66% 15%

4 * 37
17% 15% 12%

1 - 46a
4% -% 15%
1 - 17
5% -% 5%
6 * 102

26% 19% 33%

4ac - 12
15% -% 4%
* - 16
*% -% 5%

Diff
erent
fixed
voice
calls

and
fixed
BB

Supp

liers
(a)

Same
fixed
voice
calls

and
fixed
BB
supp
liers
(b)

Same
fixed
voice
calls

and
fixed
line
re
ntal
sSupp
liers
(c)

Diff
erent
fixed
voice
calls

and
fixed
line
re
ntal

Supp
liers

(d)

10
11%

11
12%
12

13%

11
12%

28
31%

9d

10%

5
6%

314

321

13
4%

23
7%

52
16%
35
11%

48d
15%

17a
5%

98

31%

19
6%

16
5%

99 percent as UPPER CASE or **

445

447

20
4%

39
9%

67
15%
52

12%

77d
17%

17
4%

122
27%
35d

8%

18
4%

18%

o w
o

26aBC
49%

© »

o

Lake Market Research
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‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)’ Page
Table 3
<S$6A> Including yourself, how many people does your organisation currently employ in the UK either full or part time?
by Crossbreak
Base: All respondents

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 502 53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
Total 502 104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
1, 104 104 - 104BDEF - - - * 7 12 19 65d 104B - 78BCDE 9 4 - - 1 23 1lh 8h 22dH 7 29H * 3
BCDEF CDeGH
21% 100% -% 26% -% -% -% 4% 46% 22% 14% 23% 23% -% -% 35% 5% 6% -% -% 3% 51% 16% 13% 28% 38% 20% 1% 13%
2 to 4 294 - 294 294ADEF - - - 9 2 34 98E 151 2778 17 129 120 20DE - - 14 19 43 37 47 9 87 24b 14
ACDEF CDE ACDE
59% -% 100% 74% -% -% -% 85% 12% 65% 69% 53% 60% 42% -% 58% 74% 37% -% -% 2% 42% 60% 59% 59% 50% 59% 67% 65%
5 to 9 54 - - - 54 - - 1 4 4 15 29 49 4 1 11 25A 8A 5ABC 1A 4 1 13be 6 5 2 14 5b 4
ABCEF
11% -% -% -% 100% -% -% 10% 27% 8% 11% 10% 11% 10% 30% 5% 16% 14% 39% 25% 21% 2% 18% 10% 7% 9% 9% 13% 17%
10 to 49 43 - - - - 43 - - 2 2 8 31 26 17A * 3 7 22RBE 5ABE - * 1 4 10bce 4 1 17 6bce 1
ABCDF
9% -% -% -% -% 100% -% -% 14% 3% 6% 11% 6% 42% 8% 2% 4% 40% 445 -% 2% 3% 5% 16% 5% 3% 11% 16% 3%
50 to 249 7 - - - - - 7ABCDE - * * 1 6 2 3A 2 * la 2ABC 2ABCD * 1 1 1 1 1 1
1% -% -% -% -% -% 100% -% *% 1% *% 2% 1% 7% 62% *% *% 2% 16% 5% 2% 2% 1% 2% 1% 1% 1% 3% 1%
Mean score 5.9 1.0 2.9AC 2.4A 6.2 21.0 114.0 2.9 6.4 4.0 4.3 7.2 4.3 18.5A 93.9AB 2.6 4.3a 12.6 32.4 93.3ABCD 5.7 4.7 4.9 8.2 4.1 4.9 5.8 10.6e 6.4
ABC ABCD ABCDE AB ABC

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)’ Page 16
Table 3 (continuation)
<S$6A> Including yourself, how many people does your organisation currently employ in the UK either full or part time?
by Crossbreak
Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis

(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree

Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)

Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
1, 104 5 11 5 9 - 12 23k 18 8 92 3 7 3 40B 64 76 18 32 6la 56 39
21% 31% 21% 14% 27% -% 25% 29% 24% 18% 21% 12% 18% 23% 33% 17% 19% 29% 15% 23% 18% 25%

2 to 4 294 7 32 20 22 26 31 46 40 30 254 11 23 7 76 218 224 41 116 164 178 92
59% 46% 62% 54% 64% 62% 62% 58% 53% 64% 59% 52% 61% 53% 63% 57% 57% 63% 55% 63% 58% 60%

5 to 9 54 2 5 7 2 7 3 4 10 3 45 5 3 1 3 51A 46 2 31b 21 37 12

FGJ1lm

11% 14% 10% 20% 5% 17% 6% 6% 14% 7% 10% 21% 9% 8% 3% 13% 12% 3% 15% 8% 12% 8%

10 to 49 43 1 3 4 1 7 3 5 7 4 36 2 3 2 2 41A 39 3 27B 13 29 10
9% 8% 5% 12% 3% 18% 6% 7% 9% 9% 8% 11% 9% 13% 2% 11% 10% 5% 13% 5% 9% 7%

50 to 249 7 * 1 1 1 1 1 1 5 1 1 7 6 6b 1 5 1
1% 1% 1% 1% % 3% 1% 1% 1% 1% 1% 3% 2% 3% *% 2% 2% *% 3% *% 2% 1%

Mean score 5.9 5.0 6.1 6.5 3.8 10.0 4.7 4.6 4.9 6.4 5.6 9.43 6.1 9.2 2.9 6.9a 6.5 3.3 8.6B 3.9 6.7 4.4

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 3 (continuation)

‘Narrowband Review 2016 - SME Survey 2

<S$6A> Including yourself, how many people does your organisation currently employ in the UK either full or part time?

by Crossbreak
Base: All respondents

CONNECTION PROFILE

(September - October 2015)”

FIXED LINES
USED FOR VOICE

Page 17

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
Unweighted row 502 388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
Total 502 452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
1, 104 94 3 4 - 3 100EG 87EG 84EG 25EG 3 4G * 32 9eG 36eG 37EG 100b 3 4 26B 6 - 9 4 10 10 46 5 53
abCEf
Gj
21% 21% 22% 22% -% 15% 21% 21% 20% 22% 8% 18% 2% 31% 22% 19% 22% 21% 9% 19% 51% 17% -% 59% 11% 22% 81% 21% 20% 20%
2 to 4 294 283BC 5C - - 6 287 239 247EFH 59eF 16F 1 11F 46F 22eF 94eF 83eF 287BC 14C 1 14 19A 4 2 21 23 - 118 16 160
EFHjk  EFH
59% 63% 35% -% -% 34% 59% 57% 58% 53% 37% 4% 49% 44% 55% 51% 50% 60% 37% 4% 26% 54% 53% 11% 66% 51% -% 54% 63% 62%
5 to 9 54 47 2 1 * 4 53 49 51 9 7dfg 1 1 10 3 22 17 52 Tac 1 6 3 1 1 5 2 2 31lc 3 20
11% 10% 12% 6% 10% 25% 11% 12% 12% 9% 18% 5% 4% 9% 7% 12% 11% 11% 19% 5% 11% 8% 17% 6% 15% 4% 19% 14% 11% 8%
10 to 49 43 25 4A 10AB 1 4 39 37 40 14 13 12 8 13 4 29ABC 24Abc 33 11A 11AB 5 6 2 3 2 9 - 20 1 21
ABCDH ABCDE ABCDH
IJK GHIJK IJK
9% 5% 24% 59% 73% 25% 8% 9% 9% 13% 31% 58% 33% 13% 11% 16% 14% 7% 30% 56% 10% 17% 26% 21% 6% 19% -% 9% 5% 8%
50 to 249 7 3 1A 2A * * 6 6 7 3 2ABC 3 3 3 2a 4 4 5 2R 3Ab 1 2 * * 1 2 - 2 * 5
ABCDe ABCDh
HiJK JK
1% 1% 6% 14% 17% 2% 1% 2% 2% 3% 6% 16% 11% 3% 5% 2% 2% 1% 5% 15% 3% 5% 4% 3% 2% 5% -% 1% *% 2%
Mean score 5.9 4.5 11.2A 31.9 50.3 9.4a 5.7 6.2 6.3 8.8a 14.7 34.9 24.9 8.7 10.%9a 8.8a 8.4a 5.2 13.7A 33.9AB 6.7 12.0 11.2 9.3 6.0 12.4 1.8 5.8 4.7 6.1
Abe ABE ABCjk ABCDE ABCDH
HIJK iJK

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 3 (continuation)

<S$6A> Including yourself,

by Crossbreak
Base: All respondents

Unweighted row
Total

1,

2 to 4

5 to 9

10 to 49

50 to 249

Mean score

95 percent as lower case or *,

BUNDLING SAME VS DIFFERENT

Total std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent

dline dline dline fixed voice voice fixed

+ + + BB voice calls calls voice

ISDN ISDN (c) calls and and calls

Re + LL/ and fixed fixed and

ntal PC Re fixed BB line fixed

(a) ntal BB supp re line

(b) supp liers ntal re

liers (b) supp ntal

(a) liers supp

(c) liers

(d)

502 59 5 270 113 314 445 57
502 23 1 308 90 321 447 55
104 4 - 68 9 73A 9la 13a
21% 15% -% 22% 10% 23% 20% 24%
294 5 - 176A 60 181 260 34
59% 21% -% 57% 67% 56% 58% 63%
54 e - 41 8 39 52 2
11% 29% -% 13% 9% 12% 12% 4%
43 6C 20 11 24 39 4
9% 27% 66% 7% 13% 7% 9% 8%

7 2c 3 2 5 6 1
1% 8% 34% 1% 2% 1% 1% 1%
5.9 16.1C 59.1 5.1 7.5 5.8 5.9 6.0

99 percent as UPPER CASE or **

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

how many people does your organisation currently employ in the UK either full or part time?

Lake Market Research
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Table 4

<S6B> Which of the following best describes the way you work?

by Crossbreak
Base: All respondents

Unweighted row
Total

I run my business
from home

I mainly work from home

I occasionally
work from home but
mainly work elsewhere

I never work from home

NETS

Home based

Office based

95 percent as lower case

‘Narrowband Review 2

016 - SME Survey 2

PERSONAL PROFILE

(September - October 2015)"’

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
502 53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
502 104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
39 39 - 39BDEF - - - - - 11De 3 25d 39B - - 23bCd 5 - - - 1 3 8dh 1 8dh 7 12dh - -
BCDEF
8% 38% -% 10% -% -% -% -% -% 21% 2% 9% 9% -% -% 10% 3% -% -% -% 3% 7% 11% 1% 10% 38% 8% -% -%
82 1 76 77TADEF 3 2 * * * 13 32e 37 77 4 * 35d 35CDhe 4 - * 11 5 13e 1lle 5 3 24e 4 5
ADEF
16% 1% 26% 19% 6% 4% 1% 2% 1% 24% 23% 13% 17% 11% 4% 16% 22% 7% -% 3% 55% 11% 18% 18% 7% 19% 16% 12% 24%
140 15 9la 105 18A 14n 3AC 5 5 9 24 97cD 121 19A 1 59 42 24RBD 2 1d 1 19 17 13 12 3 63CcDEH 5 9
cdEH
28% 14% 31% 26% 33% 33% 41% 43% 34% 17% 17% 34% 26% 46% 30% 26% 26% 44% 19% 42% 1% 41% 23% 21% 15% 16% 42% 13% 39%
241 49 127 177 33BC 27BC 4bc 6 10 19 8lce 124 221 18 2 104 78 27 10ABCE 2 7 19 34 38bG 55BcG 5 49 26BCG 8
48% 48% 43% 44% 62% 62% 57% 55% 65% 37% 58% 44% 48% 44% 66% 47% 48% 48% 81% 55% 35% 41% 48% 60% 69% 27% 33% 15% 38%
121 40DEF 76 116DEF 3 2 * * * 24dE 35 62 116B 4 * 58CDE 41CDe 4 - * 11 8 21h 12 13 10 37 4 5
DEF
24% 38% 26% 29% 6% 4% 1% 2% 1% 45% 25% 22% 25% 11% 4% 26% 25% 1% -% 3% 57% 18% 29% 19% 16% 56% 25% 12% 24%
381 64 218 282 51ABC 41ABC 7ABC 11 16 28 106c  220C 342 37A 2 163 121 51AB 12AB 3Ab 8 37 51 50 67 8 112 31lc 17
76% 62% 74% 1% 94% 96% 99% 98% 99% 55% 15% 78% 75% 89% 96% 74% 15% 93% 100% 97% 43% 82% 1% 81% 84% 44% 75% 88% 76%
or *, 99 percent as UPPER CASE or **

Lake Market Research
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‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)’ Page 20
Table 4 (continuation)
<S6B> Which of the following best describes the way you work?
by Crossbreak
Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
I run my business
from home 39 - 7 - 6 - 6 10 4 - 34 2 3 39B - 27 8 10 29a 14 19Aa
8% -% 14% -% 18% -% 12% 12% 6% -% 8% 7% 9% 2% 32% -% 7% 12% 5% 11% 5% 12%
I mainly work from home 82 5 22 5 3 - 7 10 9 10 71 3 5 2 82B - 58 7 25 52a 41 29
FGHJK
LM
16% 33% 43% 14% 9% -% 13% 13% 12% 22% 17% 16% 14% 15% 68% -% 15% 12% 12% 20% 13% 19%
I occasionally
work from home but
mainly work elsewhere 140 3 11 10 2 16 14 21 29 15 121 5 11 3 - 140A 125b 9 83B 43 101B 24
28% 18% 21% 28% 7% 39% 28% 26% 38% 33% 28% 25% 31% 23% -% 37% 32% 13% 39% 17% 33% 16%
I never work from home 241 7 11 22 23 25 23b 39b 33 21 205B 11B 17b 8Bj - 241A 181 4la 93 135 149 81
48% 49% 22% 59% 66% 61% 47% 49% 44% 45% 48% 51% 46% 60% -% 63% 46% 63% 44% 52% 49% 53%
NETS
Home based 121 5 29 5 9 - 13 20 13 10 105 5 9 2 121B - 85 15 35 80A 55 49A
FGHJK
LM
24% 33% 56% 14% 27% -% 26% 26% 18% 22% 24% 24% 23% 17% 100% -% 22% 23% 17% 31% 18% 32%
Office based 381 10 22 32 25 41 378 60B 62B 36 326B 16B 28B 11B - 381A 306 49 177B 178 250B 105
76% 67% 44% 86% 73%  100% 74% 74% 82% 78% 76% 76% 77% 83% -% 100% 78% 77% 83% 69% 82% 68%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 4 (continuation)

<S6B> Which of the following best describes the way you work?

by Crossbreak
Base: All respondents

Unweighted row
Total

I run my business

from home

I mainly work from home

I occasionally
work from home but
mainly work elsewhere

I never work from home

NETS

Home based

Office based

95 percent as lower case

Total

502

502

39

82
16%

140

28%

241

48%

121

24%

381

76%

or *,

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)”

CONNECTION PROFILE

Page 21

FIXED LINES
USED FOR VOICE

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
34 3AC - - 2 36fgi 30fgi 35fgi 10fgi 3fgi - - 15 - l6fgi 14fgi 36c 3c - 10 5 - 4 3 2 5 14 - 25
abcFG
I
7% 22% -% -% 12% 7% 7% 8% 9% 8% -% -% 14% -% 8% 8% 7% 9% -% 19% 16% -% 30% 11% 5% 42% 6% -% 10
80bc - 1 * 1 81EF 72EF 75EF 13E 1 1 4EF 16Ef 9EF 27Ef 32EF 81BC 1 1 8A 4 - 4 12 1 46C 10 25
18% -% 4% 6% 3% 17% 17% 17% 12% 1% 4% 19% 16% 22% 15% 19% 17% 1% 4% 1% 23% 53% -% 12% 26% 4% 21% 38% 10%
114 8A 8A 1 10 134 128 130 25 15d 10ABCD 9aD 42AcD 20 77 67AbcD 129 13 9A 24 15 2 4 15 20 2 65 5 70
ABCD ABCD
25% 53% 46% 51% 55% 28% 31% 30% 22% 36% 48% 40% 40% 51% 41% 40% 27% 35% 49% 46% 43% 28% 28% 47% 45% 19% 30% 18% 27%
223B 4 8b 1 5 234 189 189 63 22 10 10 31 10 66 53 232 21 9 18 6 2 6 9 11 4 92 12 137a
HIJK HIjK HijK bCgHI HIJK HIjk
JK
49% 24% 50% 43% 30% 48% 45% 44% 57% 54% 49% 41% 30% 27% 36% 32% 49% 55% 47% 35% 18% 19% 42% 30% 25% 36% 42% 44% 53%
114cC 3c 1 * 3 117EF 101EF 110EF 22eF 4 1 4F 31EF 9eF 43EF 46EF 117BC 4 10 13a 4 4 7 14 6 60c 10 51
25% 22% 4% 6% 15% 24% 24% 26% 20% 9% 4% 19% 30% 22% 23% 28% 24% 10% 4% 19% 39% 53% 30% 23% 30% 46% 28% 38% 20%
338 11 16Ab 2 15 368 318 319 88 38 19 19 73 30 143 120 361 34A 18A 42b 21 4 10 24 32 7 157 16 207a
ABCdH ABCDG
iJK HIJK
75% 78% 96% 94% 85% 76% 76% 14% 80% 91% 96% 81% 70% 8% 17% 72% 76% 90% 96% 81% 61% 47% 70% 17% 70% 54% 72% 62% 80%

99 percent as UPPER CASE or **

Lake Market Research



Table 4 (continuation)
<S6B> Which of the following best describes the way you work?

by Crossbreak

Base: All respondents

SAME VS DIFFERENT

BUNDLING
Total std std std
lan lan lan
dline dline dline
+ + + BB
ISDN ISDN (c)
Re + LL/
ntal PC Re
(a) ntal
(b)
Unweighted row 502 59 5 270
Total 502 23 1 308
I run my business
from home 39 - - 3la
8% -% -% 10%
I mainly work from home 82 1 - 53A
16% 2% -% 17%
I occasionally
work from home but
mainly work elsewhere 140 10c 1 92
28% 44% 5% 30%
I never work from home 241 13 * 132
48% 54% 25% 43%
NETS
Home based 121 1 - 84A
24% 2% -% 27%
Office based 381 23C 1 224
76% 98% 100% 73%

95 percent as lower

Diff
erent
fixed
voice
calls

and
fixed
BB
supp
liers
(a)

Same
fixed
voice
calls

and
fixed
BB
supp
liers
(b)

Same
fixed
voice
calls

and
fixed
line
re
ntal
supp
liers
(c)

Diff
erent
fixed
voice
calls

and
fixed
line
re
ntal
supp
liers
(d)

e
oo

24B
27%

27
30%

38
42%

25
28%

65
72%

314

321

33A

10%

C 50
15%

93
29%

146
45%

82
26%

239
74%

case or *, 99 percent as UPPER CASE or **

445

447

37A

8%

71
16%

120
27%

219
49%

108
24%

339
76%

N

oe

10
19%

20
37%

22
40%

12
23%

42
7%

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’
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‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)’ Page 23
Table 5
<87> How long has your organisation been trading?
by Crossbreak
Base: All respondents

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (g) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 502 53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
Total 502 104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
Not yet actively trading = - - = - = - = - - = - = - - = - - - - - - -
-% -% -% -% -% -% -% % -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%
Less than 2 years 11 9 10 1 = - 11 = - - = 11 * = 6 1 - = 1 - 4cG 5¢cG - * *
2% *% 3% 2% 2% -% -% 100% -% -% -% -% 2% *% -% 3% 1% -% -% -% 3% -% *% 7% 7% -% *% *% -%
2 - 5 years 16 7B 2 9 4BC 2B 16 - - - 12 4A - 9 3 2 2aBc  * - 3g 3 5G 2 - 1 * 1
3% 7% 1% 2% 8% 5% 1% -% 100% -% -% -% 3% 9% -% 4% 2% 3% 13% 2% -% 7% 4% 9% 2% -% 1% 1% 6%
6 - 9 years 52 12 34 46e 4 2 - 52DE - - 52B * - 31b 8 5 4ABCe * - 5h 10dh 2 9h - 18dh * 6
10% 11% 12% 11% 8% 4% 6% -% -% 100% -% -% 11% 1% -% 14% 5% 10% 32% 6% -% 12% 14% 4% 12% -% 12% 1% 29%
10 -19 years 141 19 98 117eF 15F 8 1 - - - 141CE - 129 12 * 57DE 57DE 15DE * * 11 1 15B 28 17B 4 41B 19BCEG 4
aeF BCEG
28% 19% 33% 29% 28% 19% 10% -% -% -% 100% -% 28% 28% 9% 26% 36% 26% 4% 3% 56% 2% 21% 46% 22% 20% 28% 54% 19%
20+ years 282 65 151 216 29 31BCD 6aBCD - - - - 282CD 254 25 2 118 91 33 6 3ABCD 8 36 43D 22 46D 14 87D 15 10
cDegH
56% 63% 51% 54% 54% 72% 83% -% -% -% -% 100% 55% 62% 91% 53% 57% 60% 51% 88% 41% 79% 60% 35% 58% 80% 59% 44% 47%
(Don't know) - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-3 -3 -3 -3 -5 -3 -3 -3 -3 -3 -3 -3 -3 -5 -3 -3 -3 -3 -3 -3 -3 -5 -3 -3 -5 -3 -5 -3 -3
(Refused) - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-3 -3 -3 -3 -5 -3 -3 -3 -3 -3 -3 -3 -3 -5 -3 -3 -3 -3 -3 -3 -3 -5 -3 -3 -5 -3 -5 -3 -3
(Not applicable) - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-3 -3 -5 -3 -5 -3 -3 -5 -3 -3 -3 -3 -3 -5 -3 -3 -3 -3 -3 -3 -3 -5 -3 -3 -5 -3 -5 -3 -3

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 5 (continuation)

<87> How long has your organisation been trading?

by Crossbreak
Base: All respondents

Unweighted row
Total

Not yet actively trading

Less than 2 years

2 - 5 years

6 - 9 years

10 -19 years

20+ years

(Don't know)

(Refused)

(Not applicable)

95 percent as lower case

Total

11
2%

16
3%

52
10%

141
28%

282
56%

or *,

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)”

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)

17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%
4 5 - - - 1 - - 9 1 * 1FgH1 * 11 6 5a 1 10a 5 6
-% 7% 14% -% -% -% 1% -% -% 2% 3% 1% 6% *% 3% 1% 8% 1% 4% 2% 4%
1 1 - 3 - * 3 5 13 * 2g * 16 12 - 8 7 12 3
5% 1% -% 9% -% 1% *% 4% 12% 3% 2% 5% 2% *% % 3% -% 4% 3% 4% 2%
4 - 3 3 4 8 131 13 49 1 1 1 24B 28 39 7 12 36A 31 17
-% 8% -% 9% 6% 8% 11% 18% 27% 11% 5% 4% 6% 20% 7% 10% 10% 6% 14% 10% 11%
6 13 15 14 18 17 16 16 7 121 5 12 4 35 106 113 11 46 85A 79 53
40% 25% 41% 41% 43% 33% 20% 21% 16% 28% 23% 32% 28% 29% 28% 29% 18% 22% 33% 26% 34%
8 30 17 14 21 29 55 44 21 239 14 22 8 62 220 221 41 144B 121 177 75
56% 59% 46% 41% 51% 58% 69% 57% 45% 55% 66% 58% 58% 51% 58% 57% 64% 68% 47% 58% 49%
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%

99 percent as UPPER CASE or **

Lake Market Research



‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)’ Page 25
Table 5 (continuation)
<87> How long has your organisation been trading?
by Crossbreak
Base: All respondents

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other

ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro

lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider

dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for

(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re

(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

Unweighted row 502 388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
Total 502 452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258

Not yet actively trading = - - = - = = - = - - = - = - - = - - = - - - - - - =

-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% %

Less than 2 years 11 11 - = - * 11 6 6 1 - = * - 1 1 11 - = - - - - - 5 * 5
2% 2% -% -% -% 1% 2% 1% 1% 1% -% -% 1% *% -% 1% *% 2% -% -% *% -% -% -% -% *% -% 2% 1% 2%

2 - 5 years 16 15 - - * 1 16 15 13 67 2 * 1 6 5 4 7 16 2 * 5 * 1 - * 5b - 5 * 11

ABCEJ
k
3% 3% -% -% 4% 7% 3% 4% 3% 6% 5% *% 4% 5% 13% 2% 5% 3% 5% *% 9% *% 10% -% *% 12% -% 2% 1% 4%
6 - 9 years 52 51 - 1 - - 52e 38e 52dE 6 1 1 5 19 6dE 25dE 15e 51b 1 1 8 6 4 5 1 10b 3 12 5 35A
ABcDE aBDEf
FK k

10% 11% -% 4% -% -% 11% 9% 12% 5% 2% 6% 22% 18% 15% 13% 9% 11% 2% 3% 16% 18% 53% 32% 3% 22% 25% 6% 19% 14%

10 -19 years 141 127¢C 3 1 * 9 137F 122F 114F 38F7J 9 2 6 25f 13F 45f 51F 135C 8 2 10 8 2 5 7 11 3 54 9 78
28% 28% 19% 1% 10% 53% 28% 29% 27% 34% 22% 12% 24% 24% 32% 24% 31% 28% 22% 12% 18% 22% 31% 35% 21% 23% 23% 25% 35% 30%

20+ years 282 247 12a 15A 1 7 2701 2391 2441 60 29 16 11 54 15 1111 921 264 27a 16A 30 21 * 5 24cC 19 7 1l42C 11 128

AbcdG ABCDG
HIk HIJK

56% 55% 81% 89% 86% 39% 56% 57% 57% 54% 71% 82% 49% 52% 40% 60% 55% 55% 71% 84% 57% 60% 6% 33% 75% 43% 52% 65% 44% 50%

(Don't know) - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%

(Refused) - - - - - - - - - - - - - - - - - - - - - - - - - - - -

-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%

(Not applicable) - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-3 -3 -5 -3 -5 -3 -3 -5 -3 -3 -5 -3 -5 -3 -3 -5 -3 -3 -3 -3 -3 -3 -3 -3 -5 -3 -5 -3 -3 -5

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)’ Page 26
Table 5 (continuation)
<87> How long has your organisation been trading?
by Crossbreak
Base: All respondents

BUNDLING SAME VS DIFFERENT

Total std std std Diff Same Same Diff

lan lan lan erent fixed fixed erent

dline dline dline fixed voice voice fixed

+ + + BB voice calls calls voice

ISDN ISDN (c) calls and and calls

Re + LL/ and fixed fixed and

ntal PC Re fixed BB line fixed

(a) ntal BB supp re line

(b) supp liers ntal re

liers (b) supp ntal

(a) liers supp

(c) liers

(d)

Unweighted row 502 59 5 270 113 314 445 57
Total 502 23 1 308 90 321 447 55
Not yet actively trading = - - = - - = -
-% -% -% -% -% -% -% -%

Less than 2 years 11 - - 5 - 6 11 *
2% -% -% 2% -% 2% 2% *%

2 - 5 years 16 2 - 11 * 11 16 *
3% 7% -% 4% *% % 3% 1%

6 - 9 years 52 - - 37A 14 38 47 5
10% -% -% 12% 16% 12% 11% 9%

10 -19 years 141 7 1 70 33B 72 123 17
28% 30% 75% 23% 37% 22% 28% 32%

20+ years 282 15 * 184 42 195a 250 32
56% 62% 25% 60% 47% 61% 56% 58%

(Don't know) - - - - - - - -
-% -% -% -% -% -% -% -%

(Refused) - - - - - - - -
-% -% -% -% -% -% -% -%

(Not applicable) - - - - - - - -
-3 -3 -5 -3 -3 -5 -3 -5

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 6

‘Narrowband Review 2016

<58> How many sites or offices does your organisation operate from in the UK?

by Crossbreak
Base: All respondents

Unweighted row

Total

1

2 to 5

6 to 10

Don't know

Refused

Total

502

502

458

91%

41

* *
o

o

95 percent as lower case or *,

- SME Survey 2

(September - October 2015)"’

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR

1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i

(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin

years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and

(a) (a) Comm (£) ser

unica vices

tions (h)

(d)

53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
104 277EF 381lEF 49EF 26F 2 11 12 52 129 254 458B - - 213 155CDE 41E 7E 1 19 44d 70Dgh 52 75d 17 129 31 21
DEF CDE
100% 94% 96% 91% 60% 36% 98% 78% 99% 92% 90% 100% -% -% 96% 96% 5% 61% 30% 97% 97% 98% 84% 94% 94% 87% 89% 94%

- 17 17 4A 17ABCD 3ABCD * 4 12 25 - 41A - 9 6 132B 4AB 1AB 1 1 2 10bCe 4 * 19c 3 1
-% 6% 4% 7% 40% 41% 2% 22% 1% 8% 9% -% 100% -% 4% 4% 25% 36% 30% 3% 3% 2% 16% 6% 2% 13% 10% 5%
- - - - * 1ABCDE - - - * 1 - - 1 - * *AB *ABC - - * - - 1

-% -% -% -% *% 15% -% -% -% *% *% -% -% 52% -% *% *% 3% 8% -3 -% *% -% -% *% *% 1% 1%
- - - 1bC - *ABCDE - - - * 1 - - 1 * * * 1ABCD - - - * 1 - *

-% -% -% 1% -% 7% -% -% -% *% *% -% -% 48% *% *% *% *% 28% -% -% -% *% *% 4% -% *% *%
- - - - - *ABCde - - - - - - - - - - - *ABC - - * - - - - - -
-% -% -% -% -% 1% -% -% -% -% s -% -% -% -% -% -% -% 3% -% -% *% -% -% s -% -% -%
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%

99 percent as UPPER CASE or **

Lake Market Research
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Table 6 (continuation)
<58> How many sites or offices does your organisation operate from in the UK?
by Crossbreak
Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis

(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree

Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)

Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
1 458 14 48 37 34 30 47k 70 71 43 395k 18 35k 12 116 342 358 56 185 248A 273 148a
91% 95% 94% 99% 98% 73% 95% 87% 94% 92% 91% 84% 94% 90% 96% 90% 92% 87% 87% 96% 90% 96%

2 to 5 41 1 3 1 11 3 9 4 4 35 3bfjl 2 1 4 37 31 8 25B 10 29b 6
8% 5% 5% *% 2% 26% 5% 12% 6% 8% 8% 16% 5% 10% 4% 10% 8% 13% 12% 4% 10% 4%

6 to 10 1 - * - * - * * 1 - * - 1 1 1 1 -
*% -% *% *% -% 1% % -% *% *% *% -% 1% -% % *% *% *% 1% *% *% -%

11+ 1 - * - - - 1 * 1 - * - 1 1 - 1 - 1 *
*% -% *% -% -% -% *% 1% *% *% *% -% *% *% -% *% *% -% 1% -% *% *%

Don't know * - - - - - - - * - * - - - - * - * - -
*% -% -% -% -% -% -% -% *% -% *% -% -% -% -% *% *% -% *% -% % -%

Refused - - - - - - - - - - - - - - - - - - - - - -
-3 -3 -3 -3 -5 -3 -3 -3 -3 -3 -3 -3 -5 -3 -3 -3 -3 -3 -3 -3 -3 -5

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 6 (continuation)

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

<58> How many sites or offices does your organisation operate from in the UK?

by Crossbreak
Base: All respondents

Unweighted row

Total

1

2 to 5

6 to 10

11+

Don't know

Refused

Total

502

502

458

91%

41

*

o

*%

95 percent as lower case or *,

CONNECTION PROFILE

FIXED LINES
USED FOR VOICE

Page 29

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
424bC  12c 10 1 11 448 384 387 91F 31 12 16 83F 31f 167 137Fg 442BC  30c 12 48B 23 6 12 30C 29 13 200 25 233

DEFGH DEFGH DEFGH dEFGH
IK IK IK ik
94% 85% 63% 45% 64% 92% 92% 90% 82% 76% 62% 71% 80% 79% 90% 83% 93% 77% 61% 92% 66% 71% 78% 96% 63% 100% 92% 96% 90%
26 2a 6Ab 1 6 35 32 39 19ABCj 9ABCJ 7 5 19ABCJ 7 16 27ABCj 33 TA TAb 4 10A 2 2 1 16B - 16 1 24
ABCDe ABCJ ABcj
HiJK

6% 15% 35% 49% 34% 7% 8% 9% 17% 21% 34% 23% 18% 18% 9% 16% 7% 19% 35% 8% 30% 27% 15% 3% 35% -% 7% 4% 9%

1 - * * * 1 1 1 1 1 *abc *a 1 * 1 1 * *a * * * * - 1 - 1 - 1
*% -% 1% 6% 1% *% *% *% 1% 1% 2% 2% 1% 1% 1% *% *% 1% % 1% 1% 3% 2% -% 1% -% *% -% *%

- * - - 1 1 1 * labc * 1 1 labc 1 * 1 la * * 1 - 1 - * - - *

ABCDJ
K

*% -% 1% -% -% *% *% *% *% 2% 1% 4% 1% 2% 1% *% *% 2% 2% *% 2% -% 5% -% *% -% *% -% *%

_ _ - _ * * * - _ _ * * _ _ - _ - * _ - - _ *
-5 -5 -5 -5 13 * x5 *y *3 x5 -5 -5 * -5 x5 * *3 -5 -5 * -5 -5 -5 x5 -5 -5 -5 -5 x5
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5

99 percent as UPPER CASE or **

Lake Market Research



Table 6 (continuation)

<58> How many sites or offices does your organisation operate from in the UK?

by Crossbreak
Base: All respondents

Total

Unweighted row 502
Total 502
1 458
91%

2 to 5 41
8%

6 to 10 1
*y

11+ 1
*y

Don't know

%

Refused -
-%

95 percent as lower case or *,

99 percent as UPPER CASE or **

BUNDLING SAME VS DIFFERENT

std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re

liers (b) supp ntal

(a) liers supp

(c) liers

(d)

59 5 270 113 314 445 57
23 1 308 90 321 447 55
18 - 280A 82 295 408 51
76% -% 91% 90% 92% 91% 93%
4c 1 26 8 24 37 4
18% 79% 9% 9% 8% 8% 7%

* * 1 1 1 *
2% 9% *% *% *% *%

ic * 1 - 1 1 *
5% 12% *% -% *% *% *%
-% -% -% -% -% % -%
-% -% -% -% -% -% -%

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

Lake Market Research
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Table 7

<S8A> Does your involvement with purchasing decisions regarding your organisation's telecoms and other communications services extend to all sites,
by Crossbreak

Base: All with more than one site

PERSONAL PROFILE

some sites or just the site you operate out of?

Page

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (1)
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 116 - 9 9 12 36 59 1 5 3 23 84 - 96 20 7 14 34 26 18 4 11 8 23 18 5 26 18 3
Total 44 - 17 17 5 17 4 * 4 * 12 28 - 41 3 9 6 14 5 2 1 1 2 10 5 1 19 4 1
All sites 31 - 10 10 4 14 4 * 4 * 10 17 - 30 1 1 6 13 4 1 1 1 1 9 4 * 11 3 1
2% -% 60% 60% 73% 82% 81% 100% 100% 47% 88% 62% -% 3% 51% 12% 91% 94% 86% 50% 100% 67% 86% 92% 91% 20% 56% 78% 96%
Some sites 1 - - - 1 1 - - - * 1 - 1 - * - - * - * * - - - 1 -
3% -% -% -% 11% 3% 1% -% -% -% 3% 3% -% 3% -% 4% 3% -% -% 2% -3 3% 10% -% -% -3 3% 9% -%
Just the site
operating from 11 - 7 7 1 3 1 - = 1 10 - 10 1 7 * 1 1 1 = * 1 * 1 8
25% -% 40% 40% 16% 15% 18% -% -% 53% 9% 36% -% 24% 49% 83% 7% 6% 145 48% -3 30% 4% 8% 9% 80% 41% 13% 4%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 7 (continuation)

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)"’

<S8A> Does your involvement with purchasing decisions regarding your organisation's telecoms and other communications services extend to all sites,

by Crossbreak

Base: All with more than one site

Unweighted row
Total

All sites

Some sites

Just the site
operating from

Total

116

44

31
72%

W

o

11
25%

95 percent as lower case or *,

some sites or just the site you operate out of?

99 percent as UPPER CASE or **

Lake Market Research

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)

3 10 2 1 9 8 9 9 9 60 20 19 17 4 112 104 5 87 23 91 15
1 3 * 1 11 3 10 5 4 37 3 2 1 4 39 33 8 27 11 31 6
3 * - 4 3 9 4 3 26 2 2 1 4 27 28 2 17 8 22 4
9% 97% 100% -% 39% 98% 93% 82% 78% 1% 72% 70% 95% 92% 70% 84% 24% 64% 17% 70% 65%
* - _ _ - - _ - 1 * - _ * 1 1 - 1 * *
49% -% -% 100% -% -% -% -% -% 2% 6% -% -% 8% 2% 3% -% 3% 3% 1% 6%
* * - - 7 * 1 1 1 10 1 1 - 11 4 6 9 2 9 2
42% 3% -% -% 61% 2% 7% 18% 22% 26% 21% 30% 5% -% 28% 12% 76% 33% 20% 29% 30%
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Table 7 (continuation)
<S8A> Does your involvement with purchasing decisions regarding your organisation's telecoms and other communications services extend to all sites, some sites or just the site you operate out of?
by Crossbreak
Base: All with more than one site

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other

ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro

lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider

dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for

(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re

(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

Unweighted row 116 65 11 24 4 12 100 103 108 49 42 35 35 48 23 67 59 91 37 34 19 19 7 11 5 32 - 46 2 66
Total 44 28 2 6 1 6 37 34 41 19 10 8 7 21 8 18 28 35 9 7 4 12 2 3 1 17 - 17 1 25
All sites 31 18 1 6 1 6 25 29 29h 17 7 6aeH 5 11 6 15H 20 24 5 6b 3 5 1 1 1 9 - 13 1 17

AcEHk AcEHk
72% 64% 39% 95% 100% 95% 68% 85% 70% 88% 65% 86% 74% 54% 74% 80% 70% 69% 59% 86% 69% 39% 46% 36% 100% 54% -% 76% 100% 69%
Some sites 1 1 - - 1 1 1 1 1 - 1 - 1 1 1 1 - * - * - 1 - *
3% 1% 24% 4% -% -% 3% 3% 3% 3% 5% 3% -% 3% -% 3% 1% 3% 6% 3% 12% -% 2% 6% -% 2% -% 6% -% *%
Just the site
operating from 11 10 1 * - * 11BDf 4 11Bd 2 3BDf 1 2bd 9 2 3 8Bdf 10 3c 1 1 7 1 2 - 7 - 3 - 8
BcDFJ

25% 35% 38% 2% -% 5% 29% 12% 27% 9% 30% 11% 26% 44% 26% 17% 29% 28% 34% 11% 19% 61% 53% 57% -% 44% -% 18% -% 31%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 7 (continuation)

<S8A> Does your involvement with purchasing decisions regarding your organisation's telecoms and other communications services extend to all sites,

by Crossbreak
Base: All with more than one site

Total

Unweighted row 116
Total 44
All sites 31
72%

Some sites 1
3%
Just the site

operating from 11
25%

BUNDLING SAME VS DIFFERENT
std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent

dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re

liers (b) supp ntal

(a) liers supp

(c) liers

(d)

33 5 55 29 67 100 16

6 1 28 9 26 40 4

3 1 18 7 16 28 4
51% 91% 63% 86% 60% 70% 93
1c - 1 * 1 1 -
13% -% 3% 4% 3% 3% -

2 * 10 1 10 11 *
35% 9% 34% 10% 37% 27% 7

95 percent as lower case or *, 99 percent as UPPER CASE or **

oe

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

Lake Market Research

some sites or just the site you operate out of?
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Table 8
<S9B> In which of these regions are you personally based?
by Crossbreak
Base: All respondents

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 502 53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
Total 502 104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
North East England 15 5 7 11 2 1 * - 1 6 8 14 1 - 3 3 3 * - 5 * 1 3g 2 3 * 1 -
3% 4% 2% 3% 4% 3% 2% -% 4% -% 4% 3% 3% 2% -% 2% 2% 5% 2% -% 23% 1% 2% 4% 3% 15% *% 2% -%
North West England 51 11 32 42 5 3 1 1 4 13 30 48 3 * 11 23Ad 6 * * 4 4 5 12cG 11G * 4 5G 5
10% 10% 11% 11% 10% 6% 10% 32% 4% 8% 9% 11% 10% 6% 13% 5% 14% 11% 1% 5% 22% 8% 7% 20% 14% *% 3% 15% 22%
Yorkshire and the Humber 38 5 20 25 Tbcf 4 * 5 = - 15¢c 17 37B * * 14 17 6 * * * 5g T1g 3 15dG - 3 3g -
7% 5% 7% 6% 145 10% 4% 46% -% -% 11% 6% 8% *% 4% 6% 11% 11% 2% 3% 1% 11% 10% 5% 19% -3 2% 9% -%
East Midlands 35 9 22 32 2 1 * - 3 3 14 14 34b 1 - 6 11 4 - *d 3 6DEG 10DEG * 2 3 5 6DEG -
1% 9% 8% 8% 3% 2% 4% -% 20% 6% 10% 5% 7% 1% -% 3% 7% 1% -% 5% 16% 14% 13% *% 2% 18% 3% 18% -%
West Midlands 41 - 26a 26 TAc 7AbC  1AbC - - 3 18 21 30 11Aa * 15 19c 2 5ABCe *c * - 5 2 2 - 19bde 13 *
BCDEG
8% -% 9% 6% 13% 17% 17% -% -% 5% 13% 7% 7% 26% 15% 7% 12% 4% 37% 13% 1% -% 7% 3% 2% -% 13% 37% 1%
East England 50 12 31 43 3 3 1 - 4 17 29 47 3 * 24 2lcd 2 * * - 4 7 11H 7 * 16h * 4
10% 12% 11% 11% 6% 7% 8% -% 2% 8% 12% 10% 10% 6% 5% 11% 13% 4% *% 4% -% 10% 10% 17% 8% 2% 11% 1% 20%
London 80 23df 46 70df 4 5 1 1 8 16 55d 70 9 1 37 23 12 2 lab 1 10DeH 18DEH 1 7 11 28DeH 1 4
16% 22% 16% 18% 8% 13% 7% 7% *% 16% 11% 20% 15% 23% 30% 17% 14% 22% 20% 32% 4% 22% 25% 2% 8% 61% 19% 3% 18%
South East England 76 18 40 58 10 7 1 - 3 13d 16 44 71 4 * 52Bc 12 6 2 * 1 10H 13h 6 10h - 34dH 1 -
15% 17% 14% 15% 19% 15% 11% -% 20% 26% 11% 15% 16% 11% 8% 24% 7% 10% 14% 10% 1% 22% 18% 10% 13% -% 23% 2% -%
South West England 46 8 30 38 3 4 1 - 5 13DE 7 21 43 4 26 11 8 1 * 1 * - 13BCEH 4 - 22BCeh 1 5
9% 8% 10% 10% 6% 10% 10% -% 33% 24% 5% 1% 9% 9% 8% 12% 7% 14% 8% 10% 6% *% -% 20% 6% -% 15% 2% 24%
Net: England 431 92F 254F 345F 45f 36 5 9 13 49 121 239 395 35 2 189 139 49 10 2 16 40 65e 51 61 17 131e 32e 19
86% 88% 86% 87% 84% 83% 73% 85% 84% 94% 86% 85% 86% 84% 82% 85% 87% 89% 85% 82% 79% 88% 91% 83% 76% 96% 88% 90% 85%
Wales 21 3 11 13 5c 2 labC 1 1 5 14 18 3 - 9 6 2 1 2 1 1 3 6 6 1 1
4% 2% 4% 3% 8% 5% 10% 6% 3% 2% 3% 5% 4% 8% -% 4% 4% 4% 5% 5% 9% 3% 1% 5% 7% 1% 4% 1% 7%
Scotland 37 7 23 29 3 3 1 * 2 1 12 22 35 2 * 19 11 2 1 * 2 3 4 5 10h * 9 1 2
7% 6% 8% 7% 6% 8% 11% 2% 12% 3% % 8% 8% 5% 16% 9% % 3% 7% 8% 11% 6% 6% 9% 13% 1% 6% 3% 8%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 8 (continuation)

<S9B> In which of these regions
by Crossbreak

Base: All respondents

Total

Unweighted row 502
Total 502
Northern Ireland 13
3%

95 percent as lower case or *,

are you personally based?

‘Narrowband Review 2016

- SME Survey 2

(September - October 2015)"’

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
3 7 10 1 2 *bed 1 1 4 8 12 1 * 5 4 2 * * 1 1 2 3 * 3 2 *
3% 2% 2% 2% 4% 6% 7% 2% 1% 3% 3% 3% 3% 1% 2% 2% 4% 3% 5% 1 3% 1% 3% 4% 2 2% 6% *%

99 percent as UPPER CASE or **

Lake Market Research
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Table 8 (continuation)
<S9B> In which of these regions are you personally based?
by Crossbreak
Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
North East England 15 15 - = - = - - = - 15 - - = 5 10 12 * 10b 4 9 6
3% 100% -% -% -% -% -% -% -% -% 3% -% -% -% 4% 3% 3% 1% 5% 2% 3% 4%
North West England 51 - 51 - - - - - - - 51 - - - 29B 22 39 7 13 38A 27 12
FGHJK fghKL
LM M
10% -% 100% -% -% -% -% -% -% -% 12% -% -% -% 24% 6% 10% 11% 6% 15% 9% 8%
Yorkshire and the Humber 38 - - 38 - - - - - - 38 - - - 5 32 27 10 10 27a 14 24A
fgklm
7% -% -% 100% -% -% -% -% -% -% 9% -% -% -% 4% 9% 7% 16% 5% 11% 5% 15%
East Midlands 35 - - - 35 - - - - - 35 - - - 9 25 21 6 8 25a 22 10
fgklm
1% -% -% -% 100% -% -% -% -% -% 8% -% -% -% 8% 7% 5% 10% 4% 10% 1% 6%
West Midlands 41 - - - - 41 - - - - 41 - - - - 41A 30 8 33B 8 24 10
£gKLM
8% -% -% -% -% 100% -% -% -% -% 9% -% -% -% -% 11% 8% 13% 15% 3% 8% 7%
East England 50 - - - - - 50 - - - 50 - - - 13 37 41 8 23 22 29 14
BGHJK bghKL
LM M
10% -% -% -% -% -% 100% -% -% -% 12% -% -% -% 11% 10% 11% 13% 11% 9% 9% 9%
London 80 - - - - - - 80 - - 80 - - - 20 60 56 14 37 32 52 24
BFHJK BFHKL
LM M
16% -% -% -% -% -% -% 100% -% -% 19% -% -% -% 17% 16% 14% 22% 17% 13% 17% 16%
South East England 76 - - - - - - - 76 - 76 - - - 13 62 59 5 19 50A 46 26
BFGJK BFGKL
LM M
15% -% -% -% -% -% -% -% 100% -% 18% -% -% -% 11% 16% 15% 8% 9% 19% 15% 17%

95 percent as lower case or *, 99 percent as UPPER CASE or **
Lake Market Research
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Table 8 (continuation)
<S9B> In which of these regions are you personally based?
by Crossbreak
Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
South West England 46 - - - - - - - - 46 46 - - - 10 36 46b - 26b 16 39b 7
bfghK
LM
9% -% -% -% -% -% -% -% -% 100% 11% -% -% -% 9% 9% 12% -% 12% 6% 13% 5%
Net: England 431 15 51KLM 38 35 41 50KLM 80KLM 76KLM 46 431KLM - - - 105 326 333 60 180 223 260 133
86% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% -% -% -% 87% 86% 85% 93% 85% 87% 85% 86%
Wales 21 - - - - - - - - - - 21 - - 5 16 16 3 10 10 11 8
BFGHJ
LM
4% -% -% -% -% -% -% -% -% -% -% 100% -% -% 4% 4% 4% 4% 5% 4% 4% 5%
Scotland 37 - - - - - - - - - - - 37 - 9 28 30 2 16 19 23 10
BFGHJ
KM
1% -% -% -% -% -% -% -% -% -% -% -% 100% -% 7% 7% 8% 2% 7% 1% 8% 7%
Northern Ireland 13 - - - - - - - - - - - - 13 2 11 12 * 6 6 10 2
BFGHJ
KL
3% -% -% -% -% -% -% -% -% -% -% -% -% 100% 2% 3% 3% 1% 3% 2% 3% 1%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 8 (continuation)

<S9B> In which of these regions are you personally based?

by Crossbreak
Base: All respondents

Unweighted row

Total

North East England

North West England

Yorkshire and the Humber

East Midlands

West Midlands

East England

London

South East England

95 percent as lower case

Total

502

502

15
3%

51

10%

38

35

7%

41

8%

50

10%

80

16%

76
15%

or *,
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CONNECTION PROFILE
FIXED LINES
USED FOR VOICE STANDARD
MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
14 - * - 1 14 15 13 4 * * - 4 * 3 5 14 * * 3 * * 3 * 1 - 12c * 3
3% -% 2% -% 4% 3% 4% 3% 4% 1% 2% -% 4% 1% 2% 3% 3% 1% 2% 6% 1% 4% 17% 1% 2% -% 5% 1% 1%
46 * 4AB - 1 5leg 43g 47eg 10 1 4 * 10 TEGJ 13 22egj 51 1 4aB 5 1 - * 6 4 - 40C 1 11
abcdE
GhJ
10% 1% 23% -% 8% 10% 10% 11% 9% 3% 20% 2% 10% 18% 7% 14% 11% 4% 21% 9% 4% -% 1% 18% 10% -% 18% 3% 4%
34 - 3AB * - 37dhi 32dhi 20 2 1 3 2dhi 2 * 8 12dhi 36 1 3AB * 1 - 1 - * - 5 - 32A
abCDE
HIJk
8% -% 19% 6% -% 8% 8% 5% 2% 4% 16% 7% 2% *% 5% 7% 8% 4% 17% *% 4% -% 10% -% *% -% 2% -% 13%
34 1 * - - 35fj 28f 28f 10fijk 7 * 3 3 * 6 6 35c TAC * 3 * - - * - 3 16 - 18
ABCdF bcFHI
HIJK JK
8% 4% *% -% -% 1% 7% 6% 9% 18% *% 14% 3% 1% 3% 3% 7% 20% *% 6% *% -% -% *% -% 25% 8% -% 7%
35 * 4aB - 2 39g 28 41gi 11g 2 4 * 16 1 17g 10 39 2 4nB 9 7 * - 7 7 2 13 - 28
ABcdE aBeGI
GIJK K
8% 1% 22% -% 13% 8% 7% 10% 10% 6% 19% 1% 15% 1% 9% 6% 8% 6% 19% 17% 20% 2% -% 21% 15% 19% 6% -% 11%
44 1 1 - 4 47g 41 39 10 2 2 * 12g 1 28 18g 47 1 1 5 4 - 2 * Tb 2 15 7 28
abcEG
i
10% 5% 5% -% 25% 10% 10% 9% 9% 4% 8% 2% 11% 3% 15% 11% 10% 3% 6% 10% 13% -% 16% 1% 16% 16% 7% 26% 11%
69 3 2 1 5 76 68 70 22 7 3 7 17 9 33 39abc 75 6 2 4 9A * 1 8 7 - 32 7 41
ABCef
hj
15% 23% 14% 36% 26% 16% 16% 16% 20% 16% 15% 30% 16% 22% 18% 24% 16% 16% 13% 7% 26% 1% 9% 25% 16% -% 15% 28% 16%
67c SAC  * - 3 70Fg 69Fg 70Fg 13f 9dFGk * 1 21Fgk 5f 29Fg 19f 68C 9ac  * 14 6 1 5 5 6 4 40 4 32
15% 37% 2% -% 15% 15% 16% 16% 11% 23% 2% 5% 20% 12% 15% 11% 14% 24% 2% 27% 16% 10% 31% 17% 14% 36% 18% 17% 12%

99 percent as UPPER CASE or **

Lake Market Research



Table 8

(continuation)

<S9B> In which of these regions are you personally based?

by Crossbreak

Base: All respondents

Unweighted row
Total

South West England

Net: England
Wales
Scotland

Northern Ireland

95 percent as lower

Total

502

502

46

431
86%

21
4%

37
7%

13
3%

case or *,

‘Narrowband Review 2016 - SME Survey 2

CONNECTION PROFILE

(September - October 2015)"’

FIXED LINES
USED FOR VOICE

Page 40

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (g) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
43 2 * 1 - 46 41 41 12 2 1 6 11 11 16 13 45 2 1 5 1 6 * 1 10b - 16 1 29

ABCDE ABCDE
FHJIK FHJIK

10% 12% 2% 47% -% 10% 10% 10% 11% 5% 6% 26% 11% 29% 9% 8% 9% 5% 6% 9% 2% 76% 1% 4% 22% -% 7% 4% 11%
387 12 15 2 16 416 365e 368 93 33 17 20 95Ej 34 154 144 410 31 16 48 30 7 12 27 43 12 189 21 222
86% 84% 90% 89% 92% 86% 87% 86% 84% 79% 87% 87% 91% 86% 83% 87% 86% 82% 86% 92% 88% 93% 84% 87% 95% 96% 87% 79% 86%
18 1 1 * 1 20 16 17 5 4abck 1 1 4 2 10 7 19 4a 1 2 2 * 2 1 1 1 10 * 11
4% 9% 4% 10% 7% 4% 4% 4% 5% 10% 4% 5% 4% 6% 5% 4% 4% 9% 4% 3% 7% 3% 13% 2% 3% 4% 4% 1% 4%
36 1 1 - * 36 28 32 10 4h 1 1 3 2 16 11 36 3 1 2 1 * 3 * - 12 4 20
8% 5% 3% -% *% 1% 7% 1% 9% 9% 1% 4% 3% 5% 9% 1% 8% 7% 8% 4% 3% 3% 3% 8% 1% -% 6% 15% 8%
12 * * * 13 10 11 3 1 * 1 1 1 6 3 12 1 * 1 1 1 1 - 7 1 5
3% 3% 2% 2% 1% 3% 2% 3% 2% 2% 2% 3% 1% 2% 3% 2% 3% 2% 3% 1% 2% 1% *% 3% 1% -% 3% 5% 2%

99 percent as UPPER CASE or **

Lake Market Research
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Table 8 (continuation)
<S9B> In which of these regions are you personally based?
by Crossbreak
Base: All respondents

BUNDLING SAME VS DIFFERENT
Total std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
Unweighted row 502 59 5 270 113 314 445 57
Total 502 23 1 308 90 321 447 55
North East England 15 1 - 12 1 11 15 *
3% 3% -% 4% 1% 3% 3% 1%
North West England 51 5 * 42 4 42AD 5laD *
10% 22% 19% 14% 4% 13% 11% *%
Yorkshire and the Humber 38 2 - 11 7 14 33 5
7% 7% -% 3% 7% 4% 7% 9%
East Midlands 35 4ac - 20 4 24 34 1
7% 18% -% 6% 4% 7% 8% 2%
West Midlands 41 * - 26a 10D 28d 41d *
8% 1% -% 8% 11% 9% 9% *%
East England 50 1 - 31 10 25 41 9b
10% 3% -% 10% 11% 8% 9% 17%
London 80 3 1 50 12 53 66 ldac
16% 11% 66% 16% 13% 17% 15% 26%
South East England 76 3 * 42 24BC 43 66 10
15% 13% 12% 14% 27% 13% 15% 18%
South West England 46 1 - 38 3 38a 41 5
9% 5% -% 12% 4% 12% 9% 9%
Net: England 431 19 1 271 74 279 386 45
86% 83% 96% 88% 82% 87% 86% 82%
Wales 21 2c - 9 6 10 18 3
4% 9% -% 3% 6% % 4% 5%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research
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Table 8 (continuation)
<S9B> In which of these regions are you personally based?
by Crossbreak
Base: All respondents

BUNDLING SAME VS DIFFERENT

Total std std std Diff Same Same Diff

lan lan lan erent fixed fixed erent

dline dline dline fixed voice voice fixed

+ + + BB voice calls calls voice

ISDN ISDN (c) calls and and calls

Re + LL/ and fixed fixed and

ntal PC Re fixed BB line fixed

(a) ntal BB supp re line

(b) supp liers ntal re

liers (b) supp ntal

(a) liers supp

(c) liers

(d)

Unweighted row 502 59 5 270 113 314 445 57
Total 502 23 1 308 90 321 447 55
Scotland 37 1 - 22 8 24 32 5
1% 5% -% 1% 8% 8% 1% 10%

Northern Ireland 13 1 * 7 3 8 11 2
3% 3% 4% 2% 4% 2% 2% 3%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 9

<510C1> For each statement please

by Crossbreak
Base:

Unweighted row
Total

Agree strongly

Agree slightly

Neither agree
nor disagree

Disagree slightly

Disagree strongly

Don't know

Agree

Disagree

Mean score

95 percent as

All respondents

Total

502

502

157
31%

234
47%

391

78%

64

lower case or *,

indicate how much you agree or disagree............ I try to keep up with technology

‘Narrowband Review 2016 - SME Survey 2

PERSONAL PROFILE

(September - October 2015)"’

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (g) and
(a) (a) Comm (f) ser
unica vices
tions (h)
(d)
53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
39 80 119 16 19Bcd 4BCD 1 9 22 37 88 144 13 1 66 41 31ABD 4 1 4 13 16 20 17 9 65CEH 6 7
38% 27% 30% 30% 44% 51% 11% 56% 43% 26% 31% 31% 32% 25% 30% 25% 56% 29% 38% 22% 28% 23% 32% 21% 50% 44% 18% 31%
37 145 182 30a 20 3 5 3 17 76c 133 215 18 2 92 97AC 18 6 2aC 7 20 4lg 28 44g 2 60 22g 11
36% 49% 46% 55% 45% 42% 41% 19% 32% 54% 47% 47% 43% 70% 41% 60% 33% 48% 61% 38% 45% 57% 45% 55% 9% 41% 61% 49%
9 29 38 6e 2 * * 4 7 16 19 44 2 * 22 13 4 3aBCe * 7 4 3 9cEgh 2 7 9 * 4
9% 10% 10% 12% 4% 4% 2% 25% 13% 11% 7% 10% 5% 2% 10% % 7% 21% 1% 36% 9% 4% 14% 3% 40% 6% 1% 20%
8 30 39 2 3 * - - 10 29c 35 8A * 31Bcde 5 2 * - 1 5C - 3 l4Cdg * 13c 7Cbg -
8% 10% 10% 3% 7% 3% 46% -% -% % 10% 8% 20% 3% 14% 3% 4% 1% -% 4% 11% -% 5% 18% 1% 9% 19% -%
10def 10 20 * * - - - 7 2 12 21b - - 11 6 - - - - 3G 11dEGH 2 3 - 1 -
10% 3% 5% *% *% -% -% -% 13% 1% 4% 4% -% -% 5% 4% % -% -% % 7% 16% 4% 3% -% 1% 1% -%
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5
76 224 300 46 39%9abC 6ABC 6 12 39 113 221 358 31 2 157 138A 49Ad 10 3Abd 12 33 57 48 60 10 125 28 18
73% 76% 76% 85% 89% 93% 52% 15% 74% 80% 79% 78% 74% 95% 71% 85% 90% 78% 99% 60% 73% 80% 7% 76% 59% 84% 79% 80%
18df 41df 59DF 2 3 * 5 - 7 11 41 56 8a * 42 11 2 * - 1 8 11 5 17dg * 14 19 -
BCDe
18% 14% 15% 4% 1% 3% 46% -% 13% 8% 15% 12% 20% 3% 19% 7% 4% 1% -% 4% 18% 16% 9% 21% 1% 9% 20% -%
3.8 3.9 3.9 4.1 4.3 4.4ABCD 3.2 4.3a 3.9 4.0a 3.9a 3.9 3.9 4.2 3.8 4.0 4.4 4.1 4.4Ab 3.8 3.8 3.7 4.0 3.7 4.1 4.2 3.8 4.1
aBC ABD bCEH

99 percent as UPPER CASE or **

Lake Market Research
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Table 9 (continuation)
<5810C1> For each statement please indicate how much you agree or disagree............ I try to keep up with technology

by Crossbreak
Base: All resp

Unweighted row
Total

Agree strongly

Agree slightly

Neither agree
nor disagree

Disagree sligh

Disagree stron

Don't know

NET

Agree

Disagree

Mean score

95 percent as

ondents

Total

502
502

(5.0) 157
31%

(4.0) 234
47%

9%

tly  (2.0) 44
9%

gly (1.0) 21
43

391
78%

64
13%

lower case or *,

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)”

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)

17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
6 14 5 10 3 17 22 20 33 130 8 13 ToGHJ1 37 120 157B - 91B 53 122B 20
37% 28% 13% 27% 6% 35% 28% 26% 72% 30% 38% 35% 51% 31% 31% 40% -% 43% 20% 40% 13%
7 25 22 12 28 24 34 39 13 204 8 17 5 48 186 234B - 92 128 143 71
45% 49% 59% 34% 68% 48% 42% 52% 28% 47% 40% 46% 40% 40% 49% 60% -% 43% 49% 47% 46%
2 5 7 2 * 10f 11f - 38 2F 5F 1f 21B 26 - - 11 34A 19 25A
15% 9% *% 21% 6% 1% 12% 15% -% 9% 10% 14% 6% 17% 7% -% -% 5% 13% 6% 16%
* 4 10 3 8 4 1lhlm 1 - 411lm 2hlm 4 40a - 44 16 27 14 29A
2% 7% 27% 9% 20% 8% 13% 1% -% 10% 9% 1% 1% 3% 11% -% 68% 8% 10% 5% 19%
- 4 - 3 - 4 3 4 - 19 1 1 * 12B 9 - 21A 2 16A 6 9a
-% 7% -% 9% -% 8% 4% 6% -% 4% 3% 3% 2% 10% 2% -% 32% 1% 6% 2% 6%
-% % -% -% -% -% % -% -% -% -% % -% -% -% -% -% -% -% -% -%
12 39 27 21 30 41 56 59 46 333 16 30 12g9Jk 85 306 391B - 183B 180 265B 90
82% 17% 73% 61% 14% 83% 70% 78% 100% 17% 78% 81% 91% 71% 80% 100% -% 86% 70% 87% 59%
* 7 10 6 8 8lm 141lm 5 - 601m 31m 2 * 15 49 - 64A 18 44An 20 39A
2% 14% 27% 18% 20% 17% 17% 7% -% 14% 12% 4% 3% 12% 13% -% 100% 9% 17% 7% 25%
4.2 3.8 3.6 3.6 3.6 3.9 3.8 3.9 4.7 3.9 4.0 4.le 4.4 3.8 4.0 4.4B 1.7 4.2B 3.7 4.2B 3.4

ABCDE bCdEE
FGHJKLM GhJk1l

99 percent as UPPER CASE or **

Lake Market Research

Page 44



Table 9 (continuation)

<5810C1> For each statement please indicate how much you agree or disagree

by Crossbreak
Base: All respondents

Total
Unweighted row 502
Total 502
Agree strongly (5.0) 157
31%
Agree slightly (4.0) 234
47%
Neither agree
nor disagree (3.0) 46
9%
Disagree slightly (2.0) 44
9%
Disagree strongly (1.0) 21
4%
Don't know -
-%
NET
Agree 391
78%

95 percent as lower case or *,

‘Narrowband Review 2016 - SME Survey 2

............ I try to keep up with technology

CONNECTION PROFILE

(September - October 2015)"’

Page 45

FIXED LINES
USED FOR VOICE

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
137 4 5 1 10 152 137 150 38 13 7 13 44ab 29 84 65 150 11 6 17 14 7 4 10 25b 6 68 8 81
ABCDE ABCDE ABCde
fhK FHJIK
30% 24% 32% 57% 57 31% 33% 35% 35% 32% 37% 58% 42% 73% 45% 39% 31% 28% 34% 32% 41% 91% 24% 30% 56% 46% 31% 31% 31%
207 10A 8 1 7 225GI 205 203GI 62 22GhI 10GI 3 39G 10 83GI 71Gi 220 21 10 30B 5 1 6 18C 9 7 106 12 116
GhI aGHI j
k
46% 70% 52% 42% 41 46% 49% 47% 56% 52% 49% 11% 38% 25% 45% 43% 46% 56% 52% 58% 15% 7% 42% 56% 19% 54% 49% 45% 45%
45 1 * * * 467 43fij 403 9 2 * 7 10 1 9 2lefig 46 2 * 1 9A * 1 4 5 - 16 5 25
ABCDE
FHIJK
10% 4% 3% 2% 1 9% 10% 9% 8% 4% 2% 30% 9% 2% 5% 13% 10% 4% 3% 1% 25% 2% 4% 14% 11% -% 8% 20% 10%
41 * 2b - * 42 19d 17d 1 5 2 * 6d7j * 4 8d 41 5 2 * 6A - - - 6b - 15 - 28
bCDgi BCDgI bCDGI
J Jk J
9% 1% 13% -% *% 9% 4% 4% 1% 11% 11% 1% 6% *% 2% 5% 9% 12% 12% *% 18% -% -% -% 14% -% 7% -% 11%
21 - - - - 21K 15k 17K 1 - - - 4K - 5k 21 - - 4b - - 4 - - - 12 1 8
5% -% -% -% -% 4% % 4% 1% -% -% -% 4% -% % *% 4% -% -% 9% -% -% 30% -% -% -% % 4% 3%
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%
345 l4a 14 2 17 377 342g 354G 100 35g 179 16 84 38 168 135g 370 32 16 47B 19 8 10 27 34 13 174 20 197
AbcGh ABCEF ABCGH
k GHK k
76% 95% 84% 98% 99% 78% 82% 83% 91% 85% 86% 69% 80% 98% 90% 82% 7% 84% 86% 90% 56% 98% 66% 86% 75% 100% 80% 76% 76%

99 percent as UPPER CASE or **

Lake Market Research
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Table 9 (continuation)
<5810C1> For each statement please indicate how much you agree or disagree............ I try to keep up with technology
by Crossbreak
Base: All respondents

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other

ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro

lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider

dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for

(a) cuits (e) (a) (c) (d) (g) (1) (a) vider -site and calls re

(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

Unweighted row 502 388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
Total 502 452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
Disagree 64 62b * 2b - * 62 34Dgi 35Dgi 2 5DgIqj 2DGIq * 11Dgi * 9 9 62 5 2 5 6 - 4 - 6b - 27 1 36

beDGI
JK

13% 14% 1% 13% -% *% 13% 8% 8% 2% 11% 11% 1% 10% *% 5% 5% 13% 12% 12% 9% 18% -% 30% -% 14% -% 12% 4% 14%

Mean score 3.9 3.9 4.2 4.0 4.5 4.6AbC 3.9 4.0 4.la 4.2Ab 4.1 4.1 4.3a 4.1 4.7 4.3 4.2R8 3.9 4.0 4.1 4.0 3.8 4.9 3.3 4.2 4.2A 4.5 3.9 4.0 3.9

ABCDE ABCe
FGHJK

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 9 (continuation)
<510C1> For each statement please indicate how much you agree or disagree............

by Crossbreak
Base: All resp

Unweighted row
Total

Agree strongly

Agree slightly

Neither agree
nor disagree

Disagree sligh

Disagree stron

Don't know

NET

Agree

Disagree

Mean score

95 percent as

ondents

Total

502
502

(5.0) 157
31%

(4.0) 234
47%

9%

tly  (2.0) 44
9%

gly (1.0) 21
43

391
78%

64
13%

lower case or *, 99

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

BUNDLING

SAME VS DIFFERENT

std std std

lan lan lan

dline dline dline

+ + + BB

ISDN ISDN (c)
Re + LL/
ntal PC Re
(a) ntal
(b)

59 5 270

23 1 308

7 1 110

31% 69% 36%

10 * 141
43% 31% 46%

2 - 26
7% -% 9%
4c - 15
19% -% 5%
- - 16
-5 -% 5%
-5 -% -5
17 1 251

74% 100% 81%

4c - 31
19% -% 10%

Diff sSame
erent fixed
fixed voice
voice calls
calls and
and fixed
fixed BB

BB supp
supp liers
liers (b)

(a)

113 314
90 321
28 112
31% 35%
47 150
52% 47%
13 27
14% 8%

2 15
3% 5%
17a
*% 5%
-% -%
75 262
83% 82%
3 32a
3 10%
4.1d 4.0

percent as UPPER CASE or **

Same Diff
fixed erent
voice fixed
calls voice

and calls
fixed and
line fixed
re line
ntal re
supp ntal
liers supp
(c) liers
(d)
445 57
447 55
143 14
32% 26%
210 24
47% 45%
38 9
8 16%
38ab 6a
9% 10%
19a 2
4% 3%
-% %
353 39
79% 71%
57A Ta
13% 13%
3.9 3.8

I try to keep up with technology

Lake Market Research
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Table 10
<510C2> For each statement please indicate how much you agree or disagree............ My friends or colleagues tend to come to me if they have questions about technology
by Crossbreak
Base: All respondents

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 502 53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
Total 502 104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
Agree strongly (5.0) 82 8 49 56 10a 12AbC 4ABCDE * 6 6 10 59D 66 14A 1 30 217 17AB 3a 2ABCD 2 Tc 2 17CeH 12c 1 35Ch 3 3
16% 7% 17% 14% 19% 27% 55% 2% 38% 12% 7% 21% 14% 34% 39% 14% 17% 30% 28% 57% 9% 14% 3% 28% 15% 4% 24% 7% 15%
Agree slightly (4.0) 130 25 67 92 21aBC 15bc 2 1 2 6 36 85c 118 11 1 48 44 25AB 6AB la 5 5 21b 11 12 10 49BdE 16BDE 1
26% 24% 23% 23% 39% 35% 30% 9% 14% 11% 26% 30% 26% 26% 52% 22% 27% 45% 52% 40% 25% 10% 29% 18% 15% 57% 33% 45% 4%
Neither agree
nor disagree (3.0) 30 9 15 24 2 4af * - * 4 10 15 24 6A - 15 8 3 * - * 9 1 2 4 - 9 - 6
CDEGH
6% 9% 5% 6% 4% 9% 1% -% 3% 8% 7% 5% 5% 15% -% 7% 5% 5% 1% -% 1% 19% 1% 2% 5% -3 6% -% 28%
Disagree slightly (2.0) 138 25f 94EF 120EF 11f 6 1 9 1 19e 50E 59 133B 4 * 61CDE 48CDE 3 1 * 12 12 18 16 316G 4 23 136 9
27% 24% 32% 30% 21% 14% 8% 78% 4% 37% 36% 21% 29% 11% 8% 28% 30% 6% 7% 3% 59% 27% 25% 26% 39% 20% 16% 37% 40%
Disagree strongly (1.0) 121 35deF 69F 104eF 9f 7 * 1 7 16 35 62 115b 6 - 66CdE 34E 8e 2 - 1 13h 30 15h 19h 3 32 4 3
deGH
24% 34% 24% 26% 17% 15% 6% 11% 41% 31% 25% 22% 25% 14% -% 30% 21% 14% 12% -% 6% 29% 42% 25% 24% 19% 22% 10% 13%
Don't know 2 2 - 2 - - - - - - - 2 2 - - 2 - - - - - - - - 2 - - - -
*% 2% -% 1% -% -% -% -% -% -% -% 1% *% -% -% 1% -% -% -% -% -% -% -% -% 3% -% -% -% -%
NET
Agree 212 32 116 148 31ABC 27ABC 6ABCDE 1 8 12 46 144CD 185 25A 2 78 71 41AB 10AB 3ABc 7 11 23 29be 24 11 84BCE 18BcE 4
42% 31% 39% 37% 58% 62% 85% 11% 53% 23% 33% 51% 40% 60% 92% 35% 445 5% 80% 97% 34% 25% 32% 46% 30% 61% 57% 52% 19%
Disagree 258 61 164 224DEF 21F 13f 1 10 7 36E 85E 121 248B 10 * 127CDE 83CDE 1lle 2 * 13 269 47Gh 32 50G 7 55 17 12
dEF DEF
51% 58% 56% 56% 38% 29% 14% 89% 44% 68% 60% 43% 54% 25% 8% 57% 51% 20% 19% 3% 65% 56% 66% 51% 63% 39% 37% 48% 53%
Mean score 2.8 2.4 2.8 2.7 3.2 3.4 4.2 2.1 3.1 2.4 2.5 3.1CD 2.8 3.5A 4.2A 2.6 2.9 3.7AB 3.8AB 4.5ABCd 2.7 2.5 2.3 3.0C 2.6 3.1c 3.2 3.0Cc 2.7
AbC ABC ABCDE BCE

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)’ Page 49
Table 10 (continuation)
<5810C2> For each statement please indicate how much you agree or disagree............ My friends or colleagues tend to come to me if they have questions about technology
by Crossbreak
Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
Agree strongly (5.0) 82 * 8 4 * 7 8 12 7 20 66 6HJ 6 4fgHJ1 10 72a 73 8 82B - 79B 1
16% 2% 16% 9% *% 17% 16% 16% 9% 44% 15% 27% 15% 30% 8% 19% 19% 12% 39% -% 26% 1%
Agree slightly (4.0) 130 10 5 7 8 26 15b 24b 13 6 113b 4 10b 3 25 105 110 10 130B - 90b 30
26% 68% 10% 18% 24% 63% 30% 30% 17% 12% 26% 18% 28% 20% 21% 28% 28% 16% 61% -% 30% 20%
Neither agree
nor disagree (3.0) 30 * - 1 - 3 11b 6 5 26 1b 2 b 5 25 28 1 - - 20 5
6% 2% -% *% 3% -% 5% 14% 8% 11% 6% 7% 6% % 5% 6% 7% 1% -% -% 6% 3%
Disagree slightly (2.0) 138 3 28 15 6 7 7 15 28f1 14 124f1 5 6 3 36 102 105 18 - 138A 77 48
FGJKL
M
27% 23% 56% 41% 19% 16% 14% 18% 37% 30% 29% 24% 15% 24% 30% 27% 27% 29% -% 53% 25% 31%
Disagree strongly (1.0) 121 1 10 12 19 2 15 18 22 2 99 5 133jm 3 44B 76 75 257 - 121A 39 69A
24% 5% 19% 32% 55% 4% 30% 22% 29% 4% 23% 23% 36% 22% 37% 20% 19% 39% -% 47% 13% 45%
Don't know 2 - - = - = 23 - = - 2 - - = - 2 = 2A - = = -
*% -% -% -% -% -% 4% -% -% -% *% -% -% -% -% 1% -% 3% -% -% -% -%
NET
Agree 212 10 13 10 8 33 23h 37 19 26 180 10bh 16 6BH 35 177A 183b 18 212B - 169B 32
42% 70% 26% 27% 24% 80% 46% 46% 26% 56% 42% 46% 43% 50% 29% 46% 47% 28% 100% -% 56% 21%
Disagree 258 4 38 27 25 8 22 32 50fgm 16 223 10 19 6 80B 178 180 44a - 258A 116 118A
FGIK1
M
51% 27% 74% 73% 73% 20% 44% 40% 66% 34% 52% 48% 51% 46% 66% 47% 46% 68% -% 100% 38% 76%
Mean score 2.8 3.4 2.5 2.3 2.0 3.7 2.9d 3.0d 2.4 3.6 2.8d 3.0Dh 2.7d 3.1lbcDH 2.3 3.0A 3.0B 2.3 4.4B 1.5 3.3B 2.0
bcDH BCDfH BCDfH
KL JL

95 percent as lower case or *, 99 percent as UPPER CASE or **
Lake Market Research
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Table 10 (continuation)
<5810C2> For each statement please indicate how much you agree or disagree............ My friends or colleagues tend to come to me if they have questions about technology
by Crossbreak
Base: All respondents

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD
MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
Unweighted row 502 388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
Total 502 452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
Agree strongly (5.0) 82 65 2 6A 2 6 79 70 80 23 10 7 8 34 18 46Ab 41Ab 75 8 TAb 11 16A 1 3 10 21 1 33 2 46
ABCdj ABCd ABCd ABCDE
JK
16% 14% 17% 36% 98% 36% 16% 17% 19% 21% 23% 37% 35% 33% 45% 25% 25% 16% 20% 37% 20% 46% 12% 18% 33% 46% 4% 15% 9% 18%
Agree slightly (4.0) 130 112 3 10AB - 5 128G 119G 118G 31G 15 11 2 25G 12G 59G 40G 125 lda 11Ab 16 8 1 4 12c 7 2 59 6 65
aGhk ABCDe
GHIJK
26% 25% 22% 60% -% 29% 26% 28% 28% 28% 37% 56% 7% 24% 30% 32% 24% 26% 37% 58% 30% 24% 16% 26% 39% 15% 19% 27% 25% 25%
Neither agree
nor disagree (3.0) 30 28 - 1 - 2 29 26 29 9 1 1 5 15 8 10 20 28 1 1 8 2 4 2 6 6 - 17 * 13
ABCDE ABCEf ABCdE Abcef
FJ J FJ 3
6% 6% -% 4% -% 11% 6% 6% 7% 8% 2% 3% 21% 14% 21% 6% 12% 6% 3% 3% 15% 6% 53% 14% 20% 14% -% 8% 1% 5%
Disagree slightly (2.0) 138 135BC 1 * * 1 137 106 115 25EFHI 3 * TEFHI 8 1 40 37EFHI 137BC 3 * 6 1 1 2 1 1 4 65 4 68
EFHI EFHI EFHI EFHI
27% 30% 8% *% 2% 5% 28% 25% 27% 23% 7% 1% 30% 8% 2% 22% 22% 29% 8% 1% 12% 3% 9% 12% 3% 3% 36% 30% 17% 26%
Disagree strongly (1.0) 121 109C 8AC * - 3 111FGI 97 85FgI 21FgI 13 1 2 22FgI 1 31FI 27FI 111cC 12c * 12 7 1 4 2 10b 5 43 13 64
FGIj cdFGI
JK
24% 24% 53% *% -% 19% 23% 23% 20% 19% 31% 3% 7% 21% 1% 17% 17% 23% 33% *% 23% 20% 10% 30% 6% 23% 42% 20% 48% 25%
Don't know 2 2 - - - - 2 2 2 - - - - - - - - 2 - - - - - - - - - - - 2
*% *% -% -% -% -% *% *% *% -% -% -% -% -% -% -% -% *% -% -% -% -% -% -% -% -% -% -% -% 1%
NET
Agree 212 177 6 15AB 2 11 206 188 198 54 25 19 10 59Abc 29 105 81 200 22a 18AB 26 24a 2 7 23 28 3 92 9 111
ABcg ABCDE ABCDG ABcg
GHiJK hJK
42% 39% 39% 95% 98% 65% 43% 45% 46% 49% 60% 93% 42% 57% 76% 56% 49% 42% 57% 95% 50% 70% 28% 44% 72% 60% 23% 42% 34% 43%

95 percent as lower case or *, 99 percent as UPPER CASE or **
Lake Market Research



Table 10 (continuation)

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)"’

<5810C2> For each statement please indicate how much you agree or disagree............ My friends or colleagues tend to come to me if they have questions about technology

by Crossbreak
Base: All respondents

Total

Unweighted row 502
Total 502
Disagree 258
51

Mean score 2.8

95 percent as lower case or *,

CONNECTION PROFILE

Page 51

FIXED LINES
USED FOR VOICE

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (g) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
245C 9cC * * 4 248 203 200 47FhI 16FI 1 9FI 30FI 1 T71FI  64FI 247C 15C * 18 8 2 6 3 12b 10 109 17 132

eFgHI FHIjk FHIJ
JK
54% 61% 1% 2% 24 51% 48% 47% 43% 38% 4% 37% 29% 4% 38% 39% 52% 40% 1% 35% 24% 19% 42% 9% 25% 7% 50% 65% 51%
2.8 2.4 4.3 4.9 3.6Ab 2.8 2.9 3.0 3.1 3.1 4.2 3.3ab 3.4 4.2 3.3 3.2Ab 2.8 3.0 4.3AB 3.1 3.7 3.1 2.9 3.9AD 3.6d 2.1 2.9 2.3 2.8
ABe ABce ABCDE ABC ABCDE ABcC
GHJK GHJK

99 percent as UPPER CASE or **

Lake Market Research



Table 10 (cont

inuation)

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

<510C2> For each statement please indicate how much you agree or disagree............

by Crossbreak
Base: All resp

Unweighted row
Total

Agree strongly

Agree slightly

Neither agree
nor disagree

Disagree sligh

Disagree stron

Don't know

NET

Agree

Disagree

Mean score

95 percent as

ondents

Total

502

502

16%

(4.0) 130
26%

6%

tly (2.0) 138
27%

gly (1.0) 121
24%

212
42%

258
51%

2.8

lower case or *, 99

BUNDLING SAME VS DIFFERENT
std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
59 5 270 113 314 445 57
23 1 308 90 321 447 55
5 1 57 16 57 73 9
21% 91% 19% 18% 18% 16% 16%
12c * 89 21 92d 122d 8
50% 9% 29% 23% 29% 27% 15%
- - 24a 1 26a 28a 2
-% -% 8% 1% 8% 6% 4%
2 - T4R 33b 81 125 12
8% -% 24% 37% 25% 28% 22%
5 - 61 19 63 97 23ABC
20% -% 20% 21% 20% 22% 43%
- - 2 - 2 2 -
-% -% 1% -% 1% *% -%
17cC 1 146 37 149d 195 17
72% 100% 47% 41% 46% 43% 31%
7 - 135a 52b 144 223 36Bc
28% -% 44% 57% 45% 50% 65%
3.4c 4.9 3.0 2.8 3.0D 2.9d 2.4

percent as UPPER CASE or **

My friends or colleagues tend to come to me if they have questions about technology

Lake Market Research
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Table 11
<510C3> For each statement please indicate how much you agree or disagree......... I'm as knowledgeable about these technologies as the next person
by Crossbreak
Base: All respondents

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 502 53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
Total 502 104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
Agree strongly (5.0) 121 23 72 95 10 13d 3ABCD * 8 18 26 68 103 18a 1 55 39 15 7TABCe 1 2 11E lde 21E 5 3 47E 10E 8
24% 22% 24% 24% 19% 30% 41% 4% 48% 35% 19% 24% 22% 43% 26% 25% 24% 27% 54% 26% 11% 25% 20% 34% 6% 15% 31% 28% 35%
Agree slightly (4.0) 184 32 106 138 27 16 2 5 5 13 53 109 171 12 2 73 61 292bd 4 1 12 19 32 21 26 4 54 11 5
abCef
37% 31% 36% 35% 51% 36% 35% 43% 30% 24% 37% 39% 37% 28% 67% 33% 38% 53% 34% 48% 61% 41% 45% 33% 32% 25% 36% 31% 24%
Neither agree
nor disagree (3.0) 40 7 25 32 4 4 - 4 9 27 34 6a * 14 15c 1 1 1 * 6 2 6 3 21lbdh 1
8% 7% 8% 8% 7% 9% 6% -% 3% 7% 7% 9% 7% 14% 4% 6% 9% 3% 4% 5% 3% *% 8% 4% 7% 18% 14% 2% *%
Disagree slightly (2.0) 82 14 53 67 5 9d 1 6 2 12 20 42 77 5 * 4lc 26 4 1 * * 6 6 9 24bCdG 4 14 10bCdG 8
16% 14% 18% 17% 10% 21% 10% 53% 12% 24% 14% 15% 17% 11% 3% 18% 16% 8% 8% 8% s 13% 9% 14% 31% 22% 9% 30% 38%
Disagree strongly (1.0) 72 25EF 39E 64Ef 7E 1 * - 1 4 33E 34 71B 1 - 38D 20d 5d - *D 5 9g 12 9 176G 3 13 3 *
14% 24% 13% 16% 12% 2% 6% -% 8% 9% 23% 12% 15% 3% -% 17% 12% 10% -% 11% 24% 21% 17% 15% 21% 19% 9% 10% *%
Don't know 3 2 - 2 1b 1b *B - - 1 - 3 3 1 - 2 1 - - *C - - - - 2 1 - 1
1% 2% -% 1% 1% 1% 2% -% -% 1% -% 1% 1% 1% -% 1% *% -% -% 2% -% -% -% -% 3% *% *% -% 3%
NET
Agree 305 56 178 233 37 29 5AbC 5 12 31 79 177 273 29 2 127 100 44AB  11AB 2 14 30E 47E 42E 31 7 100E 2le 13
61% 54% 60% 59% 69% 67% 76% 47% 17% 59% 56% 63% 60% 11% 93% 58% 62% 80% 88% 14% 72% 66% 65% 67% 39% 40% 67% 59% 59%
Disagree 154 39F 92f 131F 12 10 1 6 3 17 53e 75 148B 6 * 78CD 46D 10 1 1 5 15g 19 18 41bCDG 7 26 14G 8
31% 38% 31% 33% 22% 23% 16% 53% 20% 32% 37% 27% 32% 15% 3% 35% 28% 18% 8% 19% 24% 33% 26% 29% 52% 41% 18% 39% 38%
Mean score 3.4 3.1 3.4 3.3 3.5 3.7ac 4.0ABCd 3.0 4.0d 3.5 3.1 3.5d 3.3 4.0A 4.2a 3.3 3.5 3.8a 4.3 3.7 3.4 3.4e 3.4E 3.6E 2.7 2.9 3.7Ef 3.4E 3.6E
ABce

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 11 (continuation)
<510C3> For each statement please indicate how much you agree or disagree........

by Crossbreak

Base: All respondents

Unweighted row
Total

Agree strongly

Agree slightly

Neither agree
nor disagree

Disagree slightly

Disagree strongly

Don't know

NET

Agree

Disagree

Mean score

95 percent as lower

(2.

(1.

Total

502

502

121
24%

184

37%

40

8%

82
16%

72
14%

305

61%

154
31%

case or *,

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)"’

. I'm as knowledgeable about these technologies as the next person

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)

17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
5 7 2 6 15 15 18 12 24 102 5 10 4bh 21 100 112b 8 77B 33 121B -
31% 14% 4% 18% 36% 29% 22% 15% 51% 24% 24% 26% 32% 17% 26% 29% 13% 36% 13% 40% -%
5 20 12 15 9 14 34 34 16 158 6 14 6fK 34 149 153b 11 93b 83 184B -
31% 38% 32% 44% 23% 28% 42% 45% 34% 37% 28% 37% 49% 28% 39% 39% 18% 44% 32% 60% -%
- 12ghdm * 3 6 5 4 4 - 35 2 3 * 17b 23 34 4 10 24a - -
-% 23% 1% 9% 16% 10% 6% 5% -% 8% 8% 8% 3% 14% 6% 9% 5% 5% 9% -% -%
1 8 7 3 10 8 17m 11 6 70M 5M ™ 25 57 52 18a 21 58A - 82A
6% 15% 17% 9% 25% 15% 22% 14% 13% 16% 23% 18% 4% 21% 15% 13% 29% 10% 22% -% 53%
5 4 17 6 7 7 16 1 63 4 4 2 24 48 38 20A 11 59A - T2A
33% 8% 45% 18% *% 13% 8% 21% 2% 15% 17% 10% 12% 20% 13% 10% 32% 5% 23% -% 47%
- 1 - 1 - 25 - 3 - - - - 3 1 2a 1 1 - -
-% 1% -% 2% -% 4% -% *% -% 1% -% -% -% -% 1% *% 3% *% *% -% -%
9 27 14 22 24 29 52 46 39 260 11 23 10 55 250A 265B 20 169B 116 305B -

BFhJK
1
61% 52% 37% 62% 59% 57% 64% 60% 84% 60% 52% 63% 81% 45% 66% 68% 31% 80% 45% 100% -%
6 12 24 10 10 14 24 26m 7 133M 8M 10 2 49p 105 90 39A 32 118Aa - 154A
39% 23% 63% 27% 25% 28% 30% 35% 16% 31% 40% 28% 16% 40% 28% 23% 60% 15% 46% -% 100%
3.2 3.4c 2.3 3.4 3.7C 3.5C 3.5C 3.2 4.2 3.4C 3.2c 3.5C 3.9 3.0 3.5A 3.6B 2.5 4.0B 2.9 4.4B 1.5
aBCdf bChJK
gHJK1
99 percent as UPPER CASE or **
Lake Market Research
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Table 11 (continuation)
<510C3> For each statement please indicate how much you agree or disagree......... I'm as knowledgeable about these technologies as the next person
by Crossbreak
Base: All respondents

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD
MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
Unweighted row 502 388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
Total 502 452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
Agree strongly (5.0) 121 105 2 5b 1 8 116 97 117 35b 16ABc 8AB 11 42ABC 23 5%9ab 57AB 115 13a 7 15 16 5 5 8 25B 4 47 2 72
ABCdj ABCDe
k fhJK
24% 23% 11% 32% 54% 47% 24% 23% 27% 32% 39% 38% 48% 40% 59% 32% 34% 24% 35% 35% 29% 46% 68% 34% 26% 55% 29% 22% 7% 28%
Agree slightly (4.0) 184 161 7 9A 1 7 1771 160I 162I 401 131 10 6 321 6 76ghI 70ghI 172 13 10Ab 19 9 1 2 13c 10 7 88 11 84
abcdE
GHI
37% 36% 44% 58% 42% 38% 36% 38% 38% 36% 32% 52% 26% 30% 15% 41% 43% 36% 34% 55% 36% 27% 6% 14% 42% 21% 54% 41% 43% 33%
Neither agree
nor disagree (3.0) 40 37 1 1 - 1 39 31 39 6 2 1 1 1l4dk 3 13 10 38 2 1 10 3 - * 8c 4 2 19 2 19
8% 8% 4% 6% -% 1% 8% 7% 9% 5% 5% 5% 6% 13% 9% 7% 6% 8% 6% 5% 19% 9% -% 1% 24% 8% 16% 9% 8% 7%
Disagree slightly (2.0) 82 79¢C 1 1 - 1 81 67 58efi 21 2 1 4 10 1 25efi 16 81BC 2 1 4 5 1 3 1 6 - 32 5 44
EFIk EFIk EFhIk EFIk
16% 18% 6% 3% -% 8% 17% 16% 14% 19% 4% 4% 19% 10% 3% 14% 10% 17% 4% 4% 8% 16% 11% 21% 3% 14% -% 15% 21% 17%
Disagree strongly (1.0) 72 67C 5aC * * - 68 60 49Fgj 8 8 * * 6 6 11 11 68C 8C * 5 * 1 4 1 * - 30 6 36
dFGhJ dFGhJ DFGHJ FGhj
K K K
14% 15% 31% *% 4% -% 14% 14% 11% 7% 19% 1% 1% 6% 15% 6% 1% 14% 20% 1% 9% 1% 15% 30% 4% 1% -% 14% 21% 14%
Don't know 1 * - - 3 1 * * 1 1 * - 1 - - 1 * - 1 - 3
1% 1% 4% 1% -% -% 1% 1% 1% 1% 1% 1% *% 1% *% *% *% 1% 1% 1% -% 2% -% -% 2% *% -% *% -% 1%
NET
Agree 305 265 8 15AB 2 15 293 257 279 75 29 18 17a T4a 29 135 127ABC 287 26 17AB 34 25 6 7 21 35 11 136 13 156
ABCDE ABc
gHiJk
61% 59% 55% 90% 96% 85% 60% 61% 65% 68% 71% 90% 74% 71% 74% 73% 17% 60% 68% 90% 64% 73% 74% 48% 67% 17% 84% 62% 50% 60%

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 11 (continuation)

<510C3> For each statement please indicate how much you agree or disagree.........

by Crossbreak
Base: All respondents

Unweighted row
Total

Disagree

Mean score

95 percent as lower case

Total

502
502

154

or *,

‘Narrowband Review 2016 - SME Survey 2 (September - Octo

I'm as knowledgeable about these technologies as t

CONNECTION PROFILE

ber 2015) "

he next person

Page 56

FIXED LINES
USED FOR VOICE

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (g) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
l46C 6C 1 * 1 150 127 107Fhk 29Fhk 9F 1 5F 16f £ 36F 28f 149cC 9C 1 9 6 2 8 2 7 - 62 11 80

cFHiJ FHiJK
K
32% 37% 4% 4% 8% 31% 30% 25% 26% 23% 4% 20% 16% 18% 20% 17% 31% 24% 5% 17% 16% 26% 51% 6% 15% -% 29% 42% 31%
3.3 3.0 4.2AB 4.4ab 4.2AB 3.4 3.4 3.6 3.7ab 3.7 4.2 4.0 3.9 4.0 3.8 3.9ABC 3.4 3.6 4.2RB 3.7 4.0 4.0 3.0 3.9a 4.2 4.1 3.4 2.9 3.4
ABCDe ABc ABc ABc ABc
Jk

99 percent as UPPER CASE or **

Lake Market Research



Table 11 (continuation)
<510C3> For each statement please indicate how much you agree or disagree.........

by Crossbreak
Base: All resp

Unweighted row
Total

Agree strongly

Agree slightly

Neither agree
nor disagree

Disagree sligh

Disagree stron

Don't know

NET

Agree

Disagree

Mean score

95 percent as

ondents

(5
(4
(3
tly (2.
gly (1.

Total

502

502

121
24%

184

37%

40

8%

82
16%

72
14%

305
61%

154
31%

lower case or *,

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

BUNDLING SAME VS DIFFERENT
std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
59 5 270 113 314 445 57
23 1 308 90 321 447 55
6 1 77 24d 85d 114d 7
27% 91% 25% 27% 26% 26% 12%
9 * 123 30 125 163 21
39% 9% 40% 33% 39% 36% 39%
2 - 35 5 33 37 3
9% -% 11% 5% 10% 8% 6%
1 - 28 26BC 31 68b 14B
5% -% 9% 29% 10% 15% 25%
4 - 41 5 44a 62a 10a
18% -% 13% 6% 14% 14% 18%
1 - 3 * 3 3 -
2% -% 1% *% 1% 1% -%
15 1 201 54 210d 277 28
65% 100% 65% 60% 65% 62% 51%
5 - 69 31b 74 130 24Bc
23% -% 22% 35% 23% 29% 43%
3.5 4.9 3.6 3.5d 3.6D 3.4d 3.0

99 percent as UPPER CASE or **

I'm as knowledgeable about these technologies as the next person

Lake Market Research
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Table 12
<511> Has your organisation used any of the following communications services IN THE LAST MONTH?
by Crossbreak
Base: All respondents

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 502 53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
Total 502 104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
Analogue
telephone line(s) 485 100f 287EF 387EF 53EF 39 6 11 16 52 137 270 448B 35 2 213e 159cDE 51 11 3 20 45 67 59 78 17 143 35 22
97% 96% 98% 97% 98% 89% 89% 98% 100% 100% 97% 96% 98% 85% 96% 96% 99% 93% 91% 87% 100% 99% 95% 95% 98% 96% 96% 99% 100%
Smartphones 335 66 188 255 42bc 32 6aBC 6 11 37 99 183 303 30 2 118 124n 50ABd 10A 3Ab 18 34eH 60 38h 42 14 103eH 15 11
DEgH
67% 64% 64% 64% 79% 5% 84% 52% 66% 72% 70% 65% 66% 3% 84% 53% 77% 92% 81% 95% 92% 75% 84% 61% 53% 79% 69% 42% 51%
Standard mobile phones 213 44 115 160 23 26aBCd 5ABCDe 2 12 16 58 125 190 21 2 94 67 23 6 2ABCD 7 7 35B 41 32B 5 65B 15B 8
BCEGH
42% 43% 39% 40% 42% 60% 7% 14% 17% 31% 41% 44% 41% 52% 88% 42% 42% 41% 46% 79% 34% 15% 49% 66% 41% 26% 44% 42% 34%
ADSL Broadband 307 41 187A 228a 40AC  34AbC 5AC * 11 45DE 77 173 269 36A 2 106 125A 43R 10A 2A 14 20 45 39b 47 17 85 24b 17
61% 40% 64% 57% 75% 78% 73% 4% 1% 87% 55% 61% 59% 87% 85% 48% 17% 78% 83% 73% 69% 44% 63% 63% 59% 96% 57% 69% 76%
Fibre Broadband 136 32 65 98 14 20BCD 5ABCDE 4 4 9 35 83 115 20A 1 70B 24 22B 7ABc 2AB 4 15c 12 2lce 14 3 53CEh 7 7
27% 31% 22% 25% 26% 47% 67% 40% 27% 18% 25% 29% 25% 49% 51% 32% 15% 40% 60% 56% 22% 33% 17% 34% 18% 18% 36% 19% 30%
Cable Broadband 52 15d 31 45d 2 4 iD 1 11E 21E 19 50 2 * 22 20 6 * * * * 13Bd 3 8b * 19b 4B 4
10% 14% 11% 11% 4% 9% 13% 7% 1% 21% 15% 1% 11% 6% 13% 10% 13% 11% 2% 9% *% *% 19% 5% 10% 1% 13% 12% 19%
Mobile broadband 110 25 59 83 9 1l4bcD 3ABCD 1 6 6 38 60 91 19A 1 40 30 19AB 5AB 1AB 3 7 15 27 13 1 28 12beg 5
BCEG
22% 24% 20% 21% 17% 33% 45% 7% 40% 11% 27% 21% 20% 45% 29% 18% 18% 35% 40% 45% 16% 16% 21% 43% 17% 3% 19% 34% 22%
ISDN 2/2e 41 3 16 19 7aBC 13ABCD 2ABCD - 2 1 9 29 31 9A 1 14 8 10AB 5ABC 1ABC 1 2 10E 8E 1 1 13e 4E -
8% 3% 5% 5% 14% 30% 34% -% 13% 2% 7% 10% 7% 21% 56% 6% 5% 18% 39% 46% 6% 5% 14% 12% 2% 6% 9% 12% -%
ISDN 30 20 4 1 4 1 12ABCD 3ABCDE - * 1 2 16 12 TA 1 * 2 12AB 3AB 1ABCd * 4g 1 59 3 1 3 2 *
4% 3% *% 1% 2% 27% 45% -% *% 2% 2% 6% 3% 17% 26% *% 1% 21% 26% 47% 1% 9% 2% 8% 4% 6% 2% 5% 1%
Leased lines
or private circuits,
including Ethernet
leased line services 23 * 11 12 1 8ABCD 3ABCDE * 1 5 6 11 16 5A 1 5 4 6AB 2AB 2ABCD 3 1 1 de 1 1 4 8
5% *% 4% 3% 2% 18% 38% 2% 6% 10% 4% 4% 4% 13% 55% 2% 2% 11% 16% 68% 16% 1% 2% 7% 1% 6% 3% 1% 34%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)’ Page
Table 12 (continuation)
<511> Has your organisation used any of the following communications services IN THE LAST MONTH?
by Crossbreak
Base: All respondents

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 502 53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
Total 502 104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
Voice over Internet
Protocol or VoIP 104 32b 46 78 10 13Bcd 3aBCDe * 6 19de 25 54 83 19A 2 43 31 18ab 3 2ABCD 1 13EH 10 21CEH 8 5 37EH 2 8
21% 31% 15% 20% 18% 31% 48% 2% 35% 36% 18% 19% 18% 46% 5% 20% 19% 33% 26% 78% 6% 29% 14% 34% 10% 26% 25% 5% 36%
Video conferencing 39 9 22 30 3 4 2ABCDE - 5 6 13 15 31 TA 1 15 5 122Bd 1 2ABCD * de 2 11CEH 1 1 15eh * 5
8% 8% 7% 8% 5% 10% 27% -% 32% 11% 9% 5% 7% 17% 46% 7% 3% 21% 6% 58% 2% 9% 2% 18% 1% 1% 10% *% 22%
Social media marketing 186 36 94 130 22 29ABCD 4ABCD 1 4 25 45 111 167 16 2 78 63 292b 5 2ABcD 7 19eH 29eH 20h 20 5 69EH 5 11
37% 35% 32% 33% 41% 68% 64% 11% 22% 48% 32% 39% 37% 40% 78% 35% 39% 53% 37% 77% 37% 43% 41% 33% 25% 27% 46% 15% 48%
Cloud based services 165 37 83 120 17 24aBCD 4aBCD 1 7 15 51 92 137 27n 1 62 53 31AB 6a 2a 11 18EH 2leh 30cEH 10 7 54EH 4 9
33% 36% 28% 30% 32% 55% 55% 7% 47% 28% 36% 32% 30% 66% 33% 28% 33% 56% 46% 51% 57% 39% 30% 48% 12% 41% 36% 12% 42%
(None of these) - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%
NET
Mobiles 419 87 239 326 49 37 6bc 6 15 38 122 239 384 32 2 169 143A 53AD 10 3a 19 38h 71 56EH 57 17 125eH 23 13
BDEGH
83% 83% 81% 82% 91% 86% 92% 52% 95% 72% 86% 85% 84% 78% 94% 76% 89% 96% 83% 97% 96% 84% 100% 90% 11% 98% 84% 65% 60%
ISDN 56 7 16 23 8BC 19ABCD 5ABCDE - 2 2 10 41d 42 12A 2 14 10 19AB 6AB 3ABCD 1 6 11 8 5 2 15 6e *
11% 7% 6% 6% 16% 44% 69% -% 13% 4% 7% 15% 9% 29% 73% 6% 6% 34% 48% 86% 1% 14% 16% 13% 6% 11% 10% 17% 1%
Analogue line & ISDN 44 4 12 15 8aBC 16ABCD 4ABCDE - 2 2 10 30 32 9A 2 6 10 16AB 6ABc 2ABCd 1 6e 7 8e 3 1 10 6Eg *
9% 3% 4% 4% 14% 37% 61% -% 13% 4% 7% 11% 7% 22% 73% 3% 6% 29% 47% 76% 1% 13% 10% 13% 4% 8% 7% 16% 1%
Analogue line,
ISDN & Leased line 8 - 1 1 1 4ABCD 2ABCDE - * 1 2 5 3 3A 1 * 1 4AB 1AB 2ABCD * * 1 3 * 1 2 * -
1% -% *% *% 1% 10% 27% -% *% 1% 2% 2% 1% 7% 47% *% *% 1% 10% 54% *% *% 1% 4% *% 6% 2% *% -%
Analogue line,
ISDN, Leased line & VOIP 6 - - = 1bC 4ABCd 1ABCDe - 1 2 3 2 2R 1 * 3AB 1AB 1ABCD * * 1 3e - 1 2 * -
1% -% -% -% 1% 9% 17% -% *% 1% 1% 1% 1% 6% 44% *% *% 6% 7% 45% *% *% 1% 4% -% 5% 1% *% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 12

(continuation)

‘Narrowband Review 2016

<511> Has your organisation used any of the following communications services IN THE LAST MONTH?

by Crossbreak
Base:

Unweighted row
Total

Fixed Broadband

95 percent as lower case or *,

All respondents

- SME Survey 2 (September - October 2015)”

PERSONAL PROFILE

Page

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
502 53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
502 104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
429 84 247 332 5labc 40 7abC 6 13 52De 114 244 387 39a 2 178 148A 54A 12a 3a 17 34 66BE 51 59 18 134BE 29 21
85% 81% 84% 83% 94% 92% 96% 52% 80% 100% 81% 87% 85% 94% 96% 80% 92% 97% 100% 97% 88% 74% 92% 82% 74% 100% 90% 82% 96%

99 percent as UPPER CASE or **

Lake Market Research
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Table 12 (continuation)

<S811> Has your organisation used any of the following communications services IN THE LAST MONTH?
by Crossbreak

Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
Analogue
telephone line(s) 485 14 51k 37 35 39 47 76 70 46 416 20 36 13 117 368 377 62 206 248 293 150
97% 98% 100% 100% 100% 96% 94% 94% 93% 100% 97% 95% 99% 99% 97% 97% 96% 97% 98% 96% 96% 97%
Smartphones 335 13 28 31 18 20 27 61f1 58f1 37 293 13 21 8 73 262 288B 17 170B 143 227B 90
67% 91% 56% 81% 51% 49% 54% 77% 76% 79% 68% 63% 57% 62% 61% 69% 74% 27% 80% 56% 75% 58%
Standard mobile phones 213 7 23 14 14 13 26 31 30 19 178 10 19 6 62 152 165 25 90 109 117 74
42% 49% 46% 37% 40% 31% 53% 39% 40% 42% 41% 47% 51% 50% 51% 40% 42% 40% 43% 42% 38% 48%
ADSL Broadband 307 12 40 20 14 29 25 44 45 28 258 13 28FgJdm 8 93B 214 252B 24 140b 145 190 86
Fgjm
61% 7% 79% 54% 41% 72% 51% 55% 59% 60% 60% 64% 76% 61% 7% 56% 64% 37% 66% 56% 62% 56%
Fibre Broadband 136 3 141 2 7 22 8 17 29fkL 21 123L 4 3 6FGJKL 10 127A 113 14 84B 40 102B 22
27% 23% 28% 4% 19% 53% 17% 22% 39% 45% 29% 19% 9% 45% 8% 33% 29% 22% 40% 16% 33% 15%
Cable Broadband 52 - 4 5 10 2 6 11 5 5 49 1 1 1 19 34 49 4 18 29 30 16
10% -% 9% 14% 29% 4% 13% 14% 7% 11% 11% 4% 4% 10% 15% 9% 12% 6% 9% 11% 10% 10%
Mobile broadband 110 4 10 2 10 11 10 22 13 12 93 5 10 3 22 88 100B 2 54 47 75 29
22% 29% 19% 5% 28% 26% 20% 28% 17% 25% 22% 24% 27% 21% 18% 23% 26% 3% 26% 18% 25% 19%
ISDN 2/2e 41 * 1 1 7 2 2 7 9 2 33 4BFJm 4 1 4 38 35 5 25b 16 29 9
8% 2% 3% 4% 21% 6% 3% 8% 12% 4% 8% 19% 10% 8% 3% 10% 9% 7% 12% 6% 10% 6%
ISDN 30 20 * 4 3 * 4 2 3 1 17 1 1 19 17 2 19B 1 18b 1
4% 2% 8% 8% *% 9% 3% 4% 1% 2% 4% 3% 4% 4% 1% 5% 4% 3% 9% *% 6% 1%
Leased lines
or private circuits,
including Ethernet
leased line services 23 - * 2 3 * 7 1 6 20 1 1 1bf 4 19 16 * 10 9 17 5
5% -% 1% 4% 9% *% 1% 9% 2% 13% 5% 6% 2% 6% 4% 5% 4% *% 5% 3% 6% 3%

95 percent as lower case or *, 99 percent as UPPER CASE or **
Lake Market Research
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Table 12 (continuation)

‘Narrowband Review 2016 - SME Survey 2

<S811> Has your organisation used any of the following communications services IN THE LAST MONTH?

by Crossbreak
Base: All respondents

Unweighted row

Total

Voice over Internet

Protocol or VoIP

Video conferencing

Social media marketing

Cloud based services

(None of these)

Mobiles

ISDN

Analogue line & ISDN

Analogue line,
ISDN & Leased line

Total

104
21%

39
8%

186
37%

165
33%

419
83%

56
11%

44
9%

95 percent as lower case or *,

(September - October 2015)"’

99 percent as UPPER CASE or **

Lake Market Research

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)

17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
4 10 2 3 16 121 17 211 11 951m 41 3 1 31 73 84 11 59B 30 74B 16
25% 20% 4% 9% 39% 24% 21% 28% 25% 22% 20% 9% 11% 26% 19% 21% 17% 28% 12% 24% 11%
* 7£ * * 1 1 9 5 11 34 2f 2 1 9 30 38b 29B 1 29 7
2% 14% *% 1% 1% 2% 11% 6% 24% 8% 11% 6% 7% 7% 8% 10% *% 14% 1% 9% 4%
3 13 8 6 17 28BJ 33 29 16 154 10bj 16 6 43 143 168B 9 105B 71 135B 36
23% 26% 23% 17% 42% 57% 41% 38% 35% 36% 48% 43% 43% 35% 38% 43% 14% 49% 27% 44% 24%
5 22 12 6 10 18 3%hlm 19 13 144 7 11 3 46 120 135B 9 81B 64 127B 28
31% 44% 32% 16% 25% 36% 49% 25% 29% 33% 32% 30% 25% 38% 31% 35% 13% 38% 25% 42% 18%
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%
15 43 32 28 28 41 68 69kl 41 365k 16 28 10 101 318 342B 34 188B 203 257 127
100% 84% 86% 82% 69% 81% 85% 91% 88% 85% 75% 76% 80% 84% 83% 87% 53% 89% 79% 84% 83%

5 3 8 4 3 8 10 2 44 5FJ 5 1 4 52a 47 7 38B 16 42b 10
4% 11% 8% 22% 10% 6% 11% 13% 5% 10% 23% 14% 11% 3% 14% 12% 11% 18% 6% 14% 7%
1 5 3 8 2 2 5 5 2 33 4FGhJ 5 1 1 43R 37 5 34B 9 34b 6
4% 11% 8% 22% 6% 4% 6% 7% 5% 8% 21% 13% 10% 1% 11% 9% 8% 16% 3% 11% 4%
- 2 2 1 6 15 * - 8 7 7b 1 6
-% 1% 4% *% *% *% 3% *% 2% 1% 5% 1% 1% -% 2% 2% *% 3% *% 2% *%
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Table 12 (continuation)
<S811> Has your organisation used any of the following communications services IN THE LAST MONTH?
by Crossbreak
Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis

(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree

Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)

Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118

Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
Analogue line,

ISDN, Leased line & VOIP 6 - * 1 - 2 * 1 6 * * - 6 6 - 5b 1 6 *
1% -% 1% 4% -% *% *% 3% *% 2% 1% 1% *% 1% -% 2% 1% -% 2% *% 2% *%

Fixed Broadband 429 13 47 20 28 41 39 70 70 41 368 17 32 11 110 319 354B 35 198B 200 279B 107
85% 85% 93% 54% 79% 100% 78% 87% 92% 89% 85% 81% 86% 89% 91% 84% 90% 54% 93% 17% 92% 70%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 12 (continuation)

‘Narrowband Review 2016 - SME Survey 2

<S811> Has your organisation used any of the following communications services IN THE LAST MONTH?

by Crossbreak
Base: All respondents

Total
Unweighted row 502
Total 502
Analogue
telephone line(s) 485
97%
Smartphones 335
67%
Standard mobile phones 213
42%
ADSL Broadband 307
61%
Fibre Broadband 136
27%
Cable Broadband 52
10%
Mobile broadband 110
22%

95 percent as lower case or *,

CONNECTION PROFILE

(September - October 2015)”

FIXED LINES
USED FOR VOICE

Page 64

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
452BC 6 13B 1 14 485 403 412 108 33 16 21 98EF 38EF 179 150Ef 478BC 30 15 51 33 8 14 31 42 12 218C 26 241
BCDEF EFK EFK EFgk EFk
GHIJK
100% 42% 78% 57% 78% 100% 96% 96% 98% 79% 82% 91% 94% 96% 97% 91% 100% 78% 81% 98% 95% 95% 95% 98% 91% 96% 100% 100% 93%
290 13a 16A 2 15 319 335AC 309%a 84a 33A 19 17 75 34 158 148 311 30a 18AB 35 28 3 12 24 33 6 154c 22 159
ABCDE ACgh ACdgH ABCDe
GHJ GH
64% 86% 98% 94% 85% 66% 80% 72% 76% 80% 97% 74% 72% 88% 85% 89% 65% 79% 97% 66% 81% 37% 82% 77% 72% 48% 71% 83% 62%
193 6 8 1 5 211 213 181 72 17 12 9 43 17 85 68 205 16 1lla 25 14 3 13 12 18 - 94 11 108
ack ABCEG acegh
HIJK k
43% 39% 51% 75% 30% 44% 51% 42% 65% 41% 58% 39% 41% 43% 46% 41% 43% 42% 57% 49% 40% 42% 89% 37% 40% -% 43% 44% 42%
275 10 10 * 12 296 263 307AB 73 28 13 16 72 26 121 125ABj 290 26 12 26 29A 8 12 24 35 1 127 17 163
61% 69% 61% 11% 69% 61% 63% 72% 66% 68% 65% 71% 69% 67% 65% 76% 61% 68% 64% 49% 83% 96% 81% 76% 78% 4% 58% 65% 63%
115 3 11AB 1 7 133 118 136 31 18 14 11 43 17abd 65a 50 130 16A 13AB 23 15 2 5 13 19 7 83C 6 47
ABcdk ABCDE ABCDj ABcdk
gHIJK K
25% 18% 66% 37% 42% 27% 28% 32% 28% 43% 68% 49% 42% 43% 35% 30% 27% 42% 66% 44% 42% 25% 33% 42% 41% 54% 38% 24% 18%
44 4AC 1 - 4 48 43 52k 17K 5 1 6 14k 11 17 11 47 5 1 6 4 5 * 1 8b 5 8 4 41A
ABCFJ ABCde
K FhJK
10% 28% 3% -% 21% 10% 10% 12% 15% 13% 7% 24% 14% 29% 9% 7% 10% 14% 7% 11% 11% 62% *% 3% 18% 42% 4% 15% 16%
97 2 4 1 5 108 105 101 110 7 T7acEj 5 33ae 18 43 42 105 6 6ab 18 10 1 4 7 14 8 43 2 65
ABCEF ABCEG
GHIJK JK
21% 15% 27% 79% 31% 22% 25% 24% 100% 17% 35% 21% 32% 45% 23% 26% 22% 16% 33% 34% 28% 15% 25% 23% 31% 61% 20% 9% 25%

99 percent as UPPER CASE or **

Lake Market Research



Table 12

(continuation)

‘Narrowband Review 2016 - SME Survey 2

<S811> Has your organisation used any of the following communications services IN THE LAST MONTH?

by Crossbreak
Base: All respondents

Unweighted row
Total

ISDN 2/2e

ISDN 30

Leased lines

or private circuits,
including Ethernet
leased line services

Voice over Internet
Protocol or VoIP

Video conferencing

Social media marketing

Total

502

502

41

23

5%

104

21%

39

186

37%

95 percent as lower case or *,

CONNECTION PROFILE

(September - October 2015)”

FIXED LINES
USED FOR VOICE

Page 65

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
20 15AC 5A - 2 33 36 41 7 41 6 6 11 5 17 22Ad 29 38AC 6A 4 4 2 4 3 4 - 18 1 22
ABCDF ABCDH ABCDH
GHIJK iJK JK
5% 100% 29% -% 9% 7% 9% 10% 6% 100% 29% 27% 10% 13% 9% 13% 6% 100% 30% 7% 13% 28% 25% 10% 8% -% 8% 5% 8%
3 1A 16AB * * 16 20 19 7 6 20 6 11AbC 7 12a 17ABC 12 6A 19AB 6 4 1 2 * 9b - 9 1 10
ABCdj ABCDE ABCDH ABCdJ
GHIJK JK
1% 5% 100% 6% 1% 3% 5% 4% 6% 14% 100% 25% 11% 17% 7% 10% 3% 14% 100% 11% 12% 12% 15% 1% 19% -% 4% 3% 4%
15 2a 4n 2 1 21 18 21 5 6 6 23 14 8 11 l4ab 19 5A 5Ab 2 5 6 3 1 9b - 7 1 15
ABCDJ ABCDe ABCDE ABCdj ABCDJ
HJK FHIJK K
3% 12% 25% 100% 6% 4% 4% 5% 4% 15% 29% 100% 13% 21% 6% 9% 4% 13% 27% 4% 14% 73% 23% 3% 21% -% 3% 2% 6%
73 3 9AB 2 18 98 85 103 33ab 11 11 14 104 28 50ab 63ABCej 95 9 10AB 52 35 8 15 31 46 13 42 9 53
ABCDE ABCDE ABCDE ABCDE
JK JK FGIJK JK
16% 18% 56% 100% 100% 20% 20% 24% 30% 26% 56% 59% 100% 71% 27% 38% 20% 23% 55% 100% 100% 100% 100% 100% 100% 100% 19% 36% 21%
27 3A 5A 1 4 38 34 38 18ABcJ 5 7 8 28 39 13 27ABCJ 35 5 6AB 10 8 6 2 6 20b 1 22 2 14
ABCDE ABCDE ABCde ABCDE
JK JK Jk FGHJK
6% 18% 29% 52% 23% 8% 8% 9% 16% 13% 33% 35% 26% 100% 7% 16% 7% 14% 32% 18% 23% 81% 11% 18% 44% 4% 10% 7% 6%
159 5 10Ab 1 11 179 176 177 43 17 12 11 50a 13 186 85 172 15 112b 28 15 1 13 15 15 6 88 13 84
ABCDe ABCDE Abcdi
I FGHIK
35% 32% 62% 67% 62% 37% 42% 41% 39% 42% 61% 49% 48% 34% 100% 51% 36% 40% 60% 54% 43% 18% 91% 49% 33% 48% 40% 51% 33%

99 percent as UPPER CASE or **

Lake Market Research
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Table 12 (continuation)
<S811> Has your organisation used any of the following communications services IN THE LAST MONTH?
by Crossbreak
Base: All respondents

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD
MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
Unweighted row 502 388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
Total 502 452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
Cloud based services 165 125 12Aa 14A 2 12 150 151 159a 42 22 17 14 63 27 85 165 144 20A 16AB 22 33A 2 6 18 38B 1 65 15 85
ABCd ABCDE ABCDj ABCDJ ABCDJ Abc ABCDE
GHJ FGHIJ
33% 28% 82% 88% 89% 68% 31% 36% 37% 38% 54% 84% 61% 60% 69% 46% 100% 30% 52% 84% 42% 94% 30% 39% 58% 84% 4% 30% 57% 33%
(None of these) - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% % -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%
NET
Mobiles 419 371 14 16A 2 16 403 419 373 105 36 20 18 85 34 176 151AGH 395 33 19Ab 43 28 4 14 31C 34 6 184 25 210
ACDEF ACEGH ACEGH ACEGH
GHIJK i
83% 82% 92% 98% 94% 93% 83% 100% 87% 95% 86% 99% 79% 81% 88% 94% 91% 83% 86% 98% 83% 81% 47% 96% 97% 75% 48% 84% 96% 81%
ISDN 56 23 15A 16A * 2 44 50 55 11 41 20 9 18a 11 25 34ABcdj 37 38A 19A 9 6 3 4 4 10 - 23 2 30
ABCDG ABCDG ABCDH ABCDJ
HIJK HIJK JK
11% 5% 100% 100% 6% 10% 9% 12% 13% 10% 100% 100% 38% 17% 28% 13% 20% 8% 100% 100% 17% 18% 31% 30% 11% 22% -% 11% 9% 12%
Analogue line & ISDN 44 23 6A 13AB * 2 44 38 43 10 33 16 8 17ab 10 22 23 37 30A 15A 9 6 2 4 3 9 - 23 2 18
ABCDG ABCDG ABCDH ABCDJ
HIJK HIJK JK k
9% 5% 42% 78% 6% 10% 9% 9% 10% 9% 79% 82% 33% 16% 26% 12% 14% 8% 78% 81% 17% 16% 30% 28% 11% 21% -% 11% 9% 7%

Analogue line,
ISDN & Leased line 8 3 2A 3A * * 8 7 7 3 6 5 8 6Abc  3Abc 6 5 6 5A 4A 1 4 1 3 * 3 - 4 1 3
ABCDh ABCDH ABCDE
JK IJK HIJK
1% 1% 10% 18% 6% 1% 2% 2% 2% 2% 14% 24% 33% 6% 7% 3% 3% 1% 13% 21% 3% 10% 9% 21% *% 6% -% 2% 2% 1%

Analogue line,
ISDN, Leased line & VOIP 6 2 1A 3A * * 6 6 5 2 5 4 6 6ABC 2AbC 5 5 5 47 4n 1 4 1 3 * 3 - 3 1 3
ABCDJ ABCDH ABCDe
K IJK HIJK
1% *% 5% 16% 6% 1% 1% 1% 1% 2% 11% 22% 25% 6% 6% 3% 3% 1% 10% 19% 3% 10% 9% 21% *% 6% -% 1% 2% 1%

95 percent as lower case or *, 99 percent as UPPER CASE or **
Lake Market Research
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Table 12 (continuation)
<S811> Has your organisation used any of the following communications services IN THE LAST MONTH?
by Crossbreak
Base: All respondents

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD
MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (g) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
Unweighted row 502 388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
Total 502 452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
Fixed Broadband 429 380 15a 15a 1 18 412 373 429 10la 41 19a 21 103 38a 177AB 159AB 406 38A 18a 51 34 8 15 31 44 13 193¢ 25 210
ABDEF ABdg ABdg
GHIJK
85% 84% 100% 95% 47% 100% 85% 89% 100% 92% 99% 96% 92% 98% 97% 95% 96% 85% 99% 96% 99% 97% 100% 98% 100% 97% 100% 89% 96% 81%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 12 (continuation)

<S811> Has your organisation used any of the following communications services IN THE LAST MONTH?

by Crossbreak
Base: All respondents

Unweighted row

Total

Analogue

telephone line(s)

Smartphones

Standard mobile phones

ADSL Broadband

Fibre Broadband

Cable Broadband

Mobile broadband

ISDN 2/2e

ISDN 30

Leased lines

or private circuits,
including Ethernet
leased line services

95 percent as lower case

Total

502

502

485

97%

335
67%

213
42%

307
61%

136
27%

52
10%

110
22%

41
8%

20
4%

23
5%

or *,

99

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

BUNDLING SAME VS DIFFERENT

std std std Diff Same Same Diff

lan lan lan erent fixed fixed erent

dline dline dline fixed voice voice fixed

+ + + BB voice calls calls voice

ISDN ISDN (c) calls and and calls

Re + LL/ and fixed fixed and

ntal PC Re fixed BB line fixed

(a) ntal BB supp re line

(b) supp liers ntal re

liers (b) supp ntal

(a) liers supp

(c) liers

(d)

59 5 270 113 314 445 57

23 1 308 90 321 447 55

23 1 308 82 317AD 437AD 48
100% 100% 100% 91% 99% 98% 88%
16 1 208 78BC 216 290 45bC
69% 91% 68% 86% 67% 65% 82%

8 * 143 29 1477 195a 18
35% 21% 46% 32% 46% 44% 34%

12 1 218A 66cd 229Cd 276 31
53% 91% 1% 74% 11% 62% 57%

16C 1 100 27d 102D 128d 8
67% 91% 32% 30% 32% 29% 15%

1 40 7 42 46 6
5% 9% 13% 8% 13% 10% 12%

2 * 79A 18 77 98 12
9% 25% 26% 20% 24% 22% 23%

18C 1 19 13c 26 35 7
79% 88% 6% 14% 8% 8% 12%

c 8 9BC 10 17 3
31% 15% 2% 10% 3% 4% 5%
4c 1 8 9BC 11 17 6bc
19% 100% 3% 10% 3% 4% 11%

percent as UPPER CASE or **

Lake Market Research
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Table 12 (continuation)

‘Narrowband Review 2016 - SME Survey 2

<S811> Has your organisation used any of the following communications services IN THE LAST MONTH?

by Crossbreak
Base: All respondents

Unweighted row

Total

Voice over Internet

Protocol or VoIP

Video conferencing

Social media marketing

Cloud based services

(None of these)

Mobiles

ISDN

Analogue line & ISDN

Analogue line,
ISDN & Leased line

Total

104
21%

39
8%

186
37%

165
33%

419
83%

56
11%

44
9%

8
1%

95 percent as lower case or *,

99 percent as UPPER CASE or

o

BUNDLING SAME VS DIFFERENT
std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
59 5 270 113 314 445 57
23 1 308 90 321 447 55
11c 1 17 16 69 87 17ac
46% 100% 25% 18% 22% 19% 31%
e * 27 9 25 33 6
29% 12% 9% 10% 8% 7% 11%
9 1 113 49BC 117 163 23
38% 100% 37% 54% 36% 36% 43%
10 1 100 44BC 103 134 31BC
43% 91% 33% 49% 32% 30% 57%
-% -% -% -% -% -% -%
18 1 265 83bC 273 366 52bC
78% 91% 86% 93% 85% 82% 96%
23C 1 24 19BC 34 47 9
100% 100% 8% 22% 10% 11% 16%
23C 1 24 11 30 40 4
100% 100% 8% 13% 9% 9% 7%
4c 1 2 5 1
19% 100% 1% 2% 2% 1% 3%

(September - October 2015)"’

Lake Market Research
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Table 12 (continuation)
<S811> Has your organisation used any of the following communications services IN THE LAST MONTH?
by Crossbreak
Base: All respondents

BUNDLING SAME VS DIFFERENT
Total std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
Unweighted row 502 59 5 270 113 314 445 57
Total 502 23 1 308 90 321 447 55
Analogue line,
ISDN, Leased line & VOIP 6 3C 1 2 1 4 4 1
1% 13% 100% 1% 2% 1% 1% 3%
Fixed Broadband 429 23 1 308 90CD 321CD 387 42
85% 100% 100% 100% 100% 100% 86% 7%

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 13
<S11B> Are you planning to get or use any of the following services for your business in the next 12 months?
by Crossbreak
Base: All respondents

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (g) and
(a) (a) Comm (f) ser
unica vices
tions (h)
(d)
Unweighted row 502 53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
Total 502 104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
Analogue
telephone line(s) = - - = - = - - = - - = - - = - - = - = = - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%
Smartphones 4 1 2 1Bc 1b - 1 1 2 3 1A = 1 1 1AB = 1 1 - - 1 - 2 - 1
1% 1% *% *% 3% 2% -% -% 5% 1% 1% 1% 1% 3% -% 1% *% 2% 6% -% 3% 1% -% -% 1% -% 1% -% 3%
Standard mobile phones 6 1 5 6 1 = - - = - Se 1 6 - = 1 6a = - = 1 - - - 6cdG - - - -
1% *% 2% 1% 1% -% -% -% -% -% % *% 1% -% -% *% 4% -% -% -% 4% -% -% -% % -% -% -% -%
ADSL Broadband 9 1 8 9 - - - - - - 5 3 9 - - 3 5 - - - - - - 2g 6bcGh - - -
2% *% 3% 2% -% -% -% -% -% -% 4% 1% 2% -% -% 2% 3% -% -% -% -% -% -% 3% % -% -% -% -%
Fibre Broadband 38 12 16 29 6 3 * * * 9de 9 19 37b 1 18 12 6 * * 2 1 5 8beh 4 3 12 * 1
7% 12% 6% 7% 11% 6% 6% 4% 1% 18% 6% 7% 8% 2% 2% 8% 8% 11% 2% 2% 11% 2% 8% 13% 4% 20% 8% 1% 5%
Cable Broadband 7 - 6 6 1 - e - * - 4 3 7 - 6 1 - - - 4 - 1 2 - - -
1% -% 2% 2% 1% -% % -% 2% -% 2% 1% 1% -% 4% 3% 1% -% -% -% 22% -% 1% *% 2% -% -% -% -%
Mobile broadband 1 - - - 1bC 1bC *aBC - - - 1 1 1 la - 1 1 - - 1 - - - - -
*% -% -% -% 1% 1% 1% -% -% -% *% *% *% 1% -% -% *% 1% % -% -% % 1% 1% -% -% -% -% -%
ISDN 2/2e 1 - - - - 1BC *aBC - 1 - - * - 1A - - - la - *AB - - * - - - 1 - -
*% -% -% -% -% 2% 1% -% 5% -% -% *% -% 2% -% -% -% 2% -% 2% -% -% *% -% -% -% 1% -% -%
ISDN 30 2 - - - 2BC * - - - - 1 1 2 * - - 1 la - - - - - 2g - - - * -
*% -% -% -% 3% *% -% -% -% -% 1% *% *% 1% -% -% 1% 2% -% -% -% -% -% 3% -% -% -% 1% -%
Leased lines
or private circuits,
including Ethernet
leased line services 6 1 4 4 1 1 - - - 1 5 6 * - 1 1 4AB - *ABd - - - 1 1 - 4 - -
1% *% 1% 1% 2% 1% 2% -% -% -% 1% 2% 1% *% -% *% *% 8% -% 6% -% -% -% 2% 1% -% 3% -% -%
Voice over Internet
Protocol or VoIP 14 - 9 9 1 3AC *A - - 4d 1 9 12 2 5 5 2 2ABC * - * 1 2 1 * 9 * -
3% -% 3% 2% 2% 8% 6% -% -% 8% 1% 3% 3% 5% 2% 2% 3% 4% 15% 3% -% 1% 2% 3% 1% 2% 6% 1% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 13

(continuation)

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015

<S11B> Are you planning to get or use any of the following services for your business in the next 12 months?

by Crossbreak
Base:

Unweighted row
Total

Video conferencing

Social media marketing

Cloud based services

(None of these)

Mobiles

ISDN

Analogue line & ISDN

Analogue line,

ISDN & Leased line

Analogue line,
ISDN,

Fixed Broadband

All respondents

Leased line & VOIP

Total

414
82%

10
2%

-%

50
10%

95 percent as lower case or *,

PERSONAL PROFILE

’

99 percent as UPPER CASE or **

Lake Market Research

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (g) and
(a) (a) Comm (f) ser
unica vices
tions (h)
(d)
53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
2 2 4 - 2bcd 1ABCD - 1 - 5e 1 4 2A * 2 2 2 * *ABc - * * * - 4 * 2
2% 1% 1% -% 4% 10% -% 5% -% % *% 1% % 4% 1% 1% 3% 3% 10% -% *% *% *% *% -% 2% 1% 9%
1 12 13 dac 1 * * 2 - 6 11 16 3 * 8 9 1 * - 1 - 1 2 9bcg - 6 1 1
1% 4% 3% 8% 3% 2% 2% 12% -% 4% 4% 3% 7% 4% 4% 6% 2% *% -% 3% -% 1% 3% 11% -% 4% 2% 5%
* 15 15 2 3a *A * 1 - 13E 6 17 3 * 9 8 2 * * * 1 2 1 - 8 7 2
BCDEG
*% 5% 4% 4% 6% 7% 2% 5% -% 9% 2% 4% 7% 4% 4% 5% 3% 4% 3% -% *% 1% 3% 1% -% 5% 19% 9%
89f 246F 335F 41 34 5 10 14 42 106 242d 380 32 2 179 133 44 9 2 13 43DgH 63 48 67 14 123 27 15
86% 84% 84% 75% 78% 70% 94% 85% 81% 75% 86% 83% 78% 86% 81% 82% 80% 70% 78% 68% 95% 88% 77% 84% 78% 83% 78% 68%
1 6 7 2 1 - - 1 1 6 2 8 1 - 2 7 1 1A - 1 1 - - 6cdg - 2 - 1
1% 2% 2% 4% 2% -% -% 5% 1% 4% 1% 2% 3% -% 1% 4% 2% 6% -% 6% 1% -% -% 7% -% 1% -% 3%
- - 2BC 1BC *aBC - 1 - 1 1 2 1A - - 1 2Ab - *A - 2 - - 1 * -
-% -% -% 3% 2% 1% -% 5% -% 1% *% *% 3% -% -% 1% 4% -% 2% -% -% *% 3% -% -% 1% 1% -%
-3 -5 -3 -5 -3 -3 -3 -3 -3 -3 -3 -3 -5 -3 -3 -3 -3 -3 -3 -3 -5 -3 -3 -5 -3 -5 -3 -3
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%
-3 -5 -3 -5 -3 -3 -5 -3 -3 -5 -3 -3 -5 -3 -3 -5 -3 -5 -3 -3 -5 -3 -3 -5 -3 -5 -3 -3
13 28 41 6 3 1 * 1 9 17 23 49B 1 * 26 17 6 * * 6 1 6 10bH 10h 3 12 * 1
12% 9% 10% 12% 6% 7% 4% 3% 18% 12% 8% 11% 2% 6% 12% 11% 11% 2% 2% 28% 2% 8% 17% 12% 20% 8% 1% 5%
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Table 13 (continuation)
<S11B> Are you planning to get or use any of the following services for your business in the next 12 months?
by Crossbreak
Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis

(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree

Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)
Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
Analogue

telephone line(s) - - - - - - - - - - - - - - - - - - - - - -
-% -% % -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%

Smartphones 4 - = - = - 1 1 - 2 2 - = 1 3 4 - 2 2 1 2

bFhJL
m

1% -% % -% -% -% -% 2% 1% -% 1% 7% -% -% 1% 1% 1% -% 1% 1% *% 1%
Standard mobile phones 6 - - 5 - - - 1 - - 6 1 - - 1 6 6 1 1 6 1 6A
1% -% % 14% -% -% -% 1% -% -% 1% 2% -% -% *% 2% 1% 1% *% 2% *% 4%
ADSL Broadband 9 - - 5 - - 2 - - - 7 1 1 - 1 8 9 2 6 2 6a
2% -% % 14% -% -% 4% -% -% -% 2% 2% 2% -% *% 2% 2% -% 1% 2% 1% 4%

Fibre Broadband 38 2 2 2 - * 3 7 4 5 26 3bJ TbfhJ 1 12 26 32 5 20 17 22 12
1% 15% 4% 5% -% *% 6% 9% 6% 12% 6% 15% 19% 8% 10% 7% 8% 8% 9% 1% 1% 8%

Cable Broadband 7 * 45 - - - * - * - 4 - 3 - 4 3 7 - 1 6 5 1

ghJkm

1% 2% 7% -3 -5 -3 1% -3 *g -3 1% -3 7% -3 3% 1% 2% -3 *g 2% 2% 1%

Mobile broadband 1 - 1 - - - - 1 - - 1 - - - 1 1 - 1 1 -
*% -3 1% -3 -5 -3 -3 1% -3 -3 *g -3 5 -3 -3 *g *% -3 *g *g *g -5

ISDN 2/2e 1 - - - - - - - 1 - 1 - * - - 1 1 - * 1 - 1
* -5 s -5 -5 -5 -5 -5 13 -5 *y -5 x5 -5 -5 x5 * -5 x5 * -5 1%

ISDN 30 2 - 1 - - - - - 1 2 - - - 2 2 - 1 1 1 1
*g -3 1% -3 -5 -3 -3 -5 -3 2% *% -3 1% -3 -3 1% 1% -3 1% *g *g 1%

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 13 (continuation)
<S11B> Are you planning to get or use any of the following services for your business in the next 12 months?
by Crossbreak
Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
Leased lines
or private circuits,
including Ethernet
leased line services 6 - - - * - - 4 - 1 5 1 - * 1 5 6 - 5b 1 4 2
1% -% -% -% *% -% -% 5% -% 2% 1% 2% -% 2% 1% 1% 2% -% % *% 1% 1%
Voice over Internet
Protocol or VoIP 14 * - - - 2 * - 1 9 12 1bG * 14 13 1 8 5 13 1
3% 2% -% -% -% 4% 1% -% 1% 18% 3% 5% 1% 2% *% 4% 3% 1% 4% 2% 4% 1%
Video conferencing 7 - - = - * 4g9J 1 1 * 6 * * * 2 4 6 * 1 3 1 3
1% -% -% -% -% *% 8% 1% 1% *% 1% 1% 1% *% 2% 1% 2% *% 1% 1% *% 2%
Social media marketing 19 - 1 5 - - * 1 2 5 15 2FGJ1 1 1FG 1 18 18 1 7 11 10 8
4% -% 3% 14% -% -% 1% 1% 3% 12% 3% 11% 2% 8% 1% 5% 5% 1% 3% 4% 3% 6%
Cloud based services 20 - 1 - 1 6 2 1 5 * 17 1 2 1bg 1 19 19 1 17B 2 5 13Aa
4% -% 1% -% 2% 16% 5% 2% 1% *% 4% 4% 4% 8% 1% 5% 5% 1% 8% 1% 2% 8%
(None of these) 414 12 45kl 31 34 32 40 68 64 35 362kl 15 27 10 103 311 311 58 160 225A 257 119
82% 80% 89% 82% 98% 79% 80% 85% 84% 76% 84% 72% 73% 78% 85% 82% 80% 91% 76% 87% 84% 7%
NET
Mobiles 10 - - 5 - - - 2 1 - 8 2 - - 1 9 9 1 3 7 2 Ta
bFhJL
m
2% -% -% 14% -% -% -% 3% 1% -% 2% 7% -% -% 1% 2% 2% 1% 1% 3% 1% 5%
ISDN 3 - 1 - - - - - 1 1 3 - * - - 3 3 - 1 1 1 2
1% -% 1% -% -% -% -% -% 1% 2% 1% -% 1% -% -% 1% 1% -% 1% 1% *% 1%

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 13 (continuation)
<S11B> Are you planning to get or use any of the following services for your business in the next 12 months?
by Crossbreak
Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis

(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree

Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)

Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
Analogue line & ISDN = - - = - = - - = - = - - = - - = - - = = -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%

Analogue line,
ISDN & Leased line - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%
Analogue line,

ISDN, Leased line & VOIP - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%

Fixed Broadband 50 3 5 7 - * 5 7 5 5 37 4hj 8hdm 1 16 34 44 5 22 27 29 18
10% 18% 11% 18% -% *% 10% 9% 6% 12% 9% 18% 21% 8% 13% 9% 11% 8% 10% 11% 9% 12%

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 13 (continuation)
<S11B> Are you planning to get or use any of the following services for your business in the next 12 months?
by Crossbreak
Base: All respondents

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD
MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
Unweighted row 502 388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
Total 502 452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
Analogue
telephone line(s) = - - = - = = - = - - = - = - - = - - = - - - - - - - - = -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%
Smartphones 4 2 - = - 2 4 1 3 - - = 1 2b - 1 1 4 - = 1 - 1 1 1 1 - 2 = 2
aBcDj
k
1% 1% -% -% -% 9% 1% *% 1% -% -% -% 4% 2% -% 1% *% 1% -% -% 2% -% 10% 4% 2% 2% -% 1% -% 1%
Standard mobile phones 6 6 - = - = 6c 6c 1 - lck = - = - 1 = 1 = - - - - - - - 1 = 6
1% 1% -% -% -% -% 1% 1% *% -% 2% -% -% -% -% *% -% 1% 2% -% -% -% -% -% -% -% -% *% -% 2%
ADSL Broadband 9 9 - - - - 9C 8C - lc - - - - - 1 - 9 - - - - - - - - - 1 - 8a
2% 2% -% -% -% -% 2% 2% -% 1% -% -% -% -% -% *% -% 2% -% -% -% -% -% -% -% -% -% *% -% 3%
Fibre Broadband 38 32 1 1 * 3 38 36 36 10 4 1 1 17AbCg 5 26 23abcg 37 3 1 10 6 1 7 4 6 - 16 5 17
Abcg
1% 7% 8% 3% 10% 19% 8% 9% 8% 9% 9% 1% 4% 16% 13% 14% 14% 8% 7% 1% 19% 17% 16% 46% 12% 14% -% 7% 17% 7%
Cable Broadband 7 7 - * - - 7 7 6 3 - 1 * 5 5 - 1 - - 1 - 5 * 2
1% 1% -% 1% -% -% 1% 2% 1% 2% -% *% % 1% *% 3% 3% 1% -% 1% 2% *% -% -% 4% *% -% 2% 1% 1%
Mobile broadband 1 1 * - - - 1 1 1 - 1 - 1 1 - 1 1 1 la - 1 - - 1 1 - - 1 - 1
ABCd Abcdj
*% *% *% -% -% -% *% *% *% -% 3% -% 2% 1% -% *% 1% *% 2% -% 2% -% -% 4% 2% -% -% *% -% *%
ISDN 2/2e 1 * - - - 1 1 1 1 * - * 1 1 * - - 1 - * - - 1 - - 1 - - - 1
ABCDJ
K
*% *% -% -% -% 5% *% *% *% *% -% *% 4% 1% *% -% -% *% -% *% -% -% 11% -% -% 2% -% -% -% *%
ISDN 30 2 1 1A - - - 2 2 2 * 2 - - 2 labcj * 2 2 2R - 1 - 1 - 2 * - 1 1 -
ABCDJ
k
*% *% 8% -% -% -% *% *% *% *% 5% -% -% 2% 3% *% 1% *% 5% -% 2% -% 14% -% 6% *% -% *% 4% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 13 (continuation)

‘Narrowband Review 2016 - SME Survey 2

<S11B> Are you planning to get or use any of the following services for your business in the next 12 months?

by Crossbreak
Base: All respondents

Unweighted row
Total

Leased lines

or private circuits,
including Ethernet
leased line services

Voice over Internet
Protocol or VoIP

Video conferencing

Social media marketing

Cloud based services

(None of these)

Mobiles

95 percent as lower case

CONNECTION PROFILE

(September - October 2015)"’

FIXED LINES
USED FOR VOICE

Page 77

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
502 388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
502 452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
6 1 1A 1A - 3 6 5 5 373 2abcd 1J - 5AbcJ 4 1 57 6 2a 1 - 4A 1 - 1 4 - 4c 1 *
ABCdg
JK
1% *% 8% 4% -% 19% 1% 1% 1% 3% 4% 3% -% 5% 12% *% 3% 1% 5% 3% -% 11% 14 -% 4% 8% -% 2% 5% *%
14 10 la 2A - - 13 14h 13 3 3 2 1H - * 8h 8h 12 3A 2A - - - - - - - 3 - 11
abcHi ABCDH
IJk
3% 2% 8% 15% -% -% 3% 3% 3% 3% 8% 12% 3% -% 1% 4% 5% 3% 8% 13% -% -% -% -% -% -% -% 1% -% 4%
7 5 * 1A - 1 6 6 6 1 1 1 2 6ABCd - 5 3 6 1 la 3 2 1 2 * 4 - 2 2 2
AbcDi ABCDI
IK
1% 1% 1% 5% -% 5% 1% 2% 1% 1% 3% 5% 8% 6% -% 3% 2% 1% 3% 5% 6% 7% 10% 14% *% 9% -% 1% 8% 1%
19 17 - 1 - 1 19Jk 18Jk 137 37 1J 1cIJK 2iJK 37 - - 1 19 1 1 1 1 - 1 2 - 4 15a
4% 4% -% 4% -% 8% 4% 4% 3% 3% 3% 1% 7% 2% -% -% 1% 4% 2% 8% 1% 2% 10% -% 2% 4% -% 2% 1% 6%
20 17 1 1 - 2 20K 19K 20K 9ahjK 1K 1K 1K 3k 5 6K - 20 1 1 1 - 2 - 9 * 11
AbceH
JK
4% 4% 6% 4% -% 10% 4% 5% 5% 8% 2% 4% 6% 3% 12% 3% -% 4% 2% 4% 2% *% 10% -% 3% 4% -% 4% 1% 4%
414 378C 11 11 2 12 398eF 335f 351F 86 30 14 18 79 29 143 131 393C 29 13 38 27 6 5 27 35 13 182 21 211
82% 84% 17% 68% 90% 68% 82% 80% 82% 7% 73% 69% 79% 76% 75% 17% 79% 82% 17% 68% 72% 78% 73% 32% 85% 78% 100% 83% 79% 82%
10 8 - - - 2 10 7 4 - 1 - 1Dk 2 - 2 1 10 1 - 1 - 1 1 1 1 - 2 - 8
2% 2% -% -% -% 9% 2% 2% 1% -% 2% -% 4% 2% -% 1% *% 2% 2% -% 2% -% 10% 4% 2% 2% -% 1% -% 3%
or *, 99 percent as UPPER CASE or **

Lake Market Researc

h
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Table 13 (continuation)
<S11B> Are you planning to get or use any of the following services for your business in the next 12 months?
by Crossbreak
Base: All respondents

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD
MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
Unweighted row 502 388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
Total 502 452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
ISDN 3 1 1A - - 1 3 3 3 * 2 * 1 3abcj 17 * 2 3 2A * 1 - 2 - 2 1 - 1 1 1
ABCDJ Abcdd
k
1% *% 8% -% -% 5% 1% 1% 1% *% % *% 4% 3% 3% *% 1% 1% 5% *% 2% -% 25% -% 6% 2% -% *% 4% *%
Analogue line & ISDN = - - = - = = - = - - = - = - - = - - = - - - - - - - - = -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%
Analogue line,
ISDN & Leased line - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%
Analogue line,
ISDN, Leased line & VOIP - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5
Fixed Broadband 50 45 1 1 * 3 50 48 41 11 4 1 1 17cg 5 30aCg 27aCg 49 3 1 10 6 1 7 4 7 - 20 5 25
10% 10% 8% 4% 10% 19% 10% 12% 9% 10% 9% 1% 4% 17% 13% 16% 17% 10% 7% 8% 19% 18% 16% 46% 12% 14% -% 9% 19% 10%

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 13 (continuation)

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

<S11B> Are you planning to get or use any of the following services for your business in the next 12 months?

by Crossbreak
Base: All respondents

Unweighted row

Total

Analogue

telephone line(s)

Smartphones

Standard mobile phones

ADSL Broadband

Fibre Broadband

Cable Broadband

Mobile broadband

ISDN 2/2e

ISDN 30

Leased lines

or private circuits,
including Ethernet
leased line services

95 percent as lower case

BUNDLING SAME VS DIFFERENT

Total std std std Diff Same Same Diff

lan lan lan erent fixed fixed erent

dline dline dline fixed voice voice fixed

+ + + BB voice calls calls voice

ISDN ISDN (c) calls and and calls

Re + LL/ and fixed fixed and

ntal PC Re fixed BB line fixed

(a) ntal BB supp re line

(b) supp liers ntal re

liers (b) supp ntal

(a) liers supp

(c) liers

(d)

502 59 5 270 113 314 445 57

502 23 1 308 90 321 447 55
-% -% -% -% -% -% -% -%

4 - - 3 - 2 4 -
1% -% -% 1% -% 1% 1% -%

6 icC - 1 - 1 6 -
1% 3% -% *% -% *% 1% -%

9 - - - - 9b -
2% -% -% -% -% -% 2% -%
38 2 * 29 7 25 30 8c
1% 10% 9% 10% 8% 8% 1% 14%

7 * * 6 * 6 6

1% *% 12% 2% *% 2% 1% 1%

1 ic 1 1 - 1 1 -
*% 5% 66% *% -% *% *% -%

1 * - - 1 -
*% *% -% *% -% *% *% -%

2 2C - 1 1 1 2 *
*% 8% -% *% 1% *% *% *%
6 2C - 4 1 1 2 4BC
1% 7% -% 1% 1% *% 1% 7%

or *, 99 percent as UPPER CASE or

*k
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Table 13 (continuation)
<S11B> Are you planning to get or use any of the following services for your business in the next 12 months?
by Crossbreak
Base: All respondents

BUNDLING SAME VS DIFFERENT
Total std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
Unweighted row 502 59 5 270 113 314 445 57
Total 502 23 1 308 90 321 447 55
Voice over Internet
Protocol or VoIP 14 * - 11 3 10 14 *
3% *% -% 4% 3% % 3% *%
Video conferencing 7 - 4 2 3 4 3BC
1% *% -% 1% 3% 1% 1% 6%
Social media marketing 19 1 - 11 1 10 18 2
4% 4% -% 3% 2% 3% 4% 3%
Cloud based services 20 1 - 10 8Bd 10 20
4% 4% -% 3% 9% 3% 4% 1%
(None of these) 414 18 * 248 72 267 369 44
82% 7% 13% 81% 80% 83% 83% 82%
NET
Mobiles 10 1 - 3 - 3 10 -
2% 3% -% 1% -% 1% 2% -%
ISDN 3 2C - 1
1% 8% -% *% 1% *% 1% *%
Analogue line & ISDN - - - - - - - -
-% -% -% -% -% -% -% -%
Analogue line,
ISDN & Leased line - - - - - - - -
-% -% -% -% -% -% -% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 13 (continuation)

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

<S11B> Are you planning to get or use any of the following services for your business in the next 12 months?

by Crossbreak
Base: All respondents

Unweighted row

Total

Analogue line,

ISDN, Leased line & VOIP

Fixed Broadband

95 percent as lower case

BUNDLING SAME VS DIFFERENT
Total std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
502 59 5 270 113 314 445 57
502 23 1 308 90 321 447 55
-% -% -% -% -% -% -% -
50 2 * 34 7 30 42 8
10% 10% 21% 11% 8% % 9% 15

or *, 99 percent as UPPER CASE or **

Lake Market Research
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Table 14

<S811CI> Which,
by Crossbreak
Base: All respondents

if any,

Total
Unweighted row 502
Total 502
Analogue
telephone line(s) -
-5
Smartphones 1
*%
Standard mobile phones 1
*y
ADSL Broadband 4
1%
Fibre Broadband 24
5%
Cable Broadband 8
2%
Mobile broadband *
*%
ISDN 2/2e 3
1%
ISDN 30 1
*%
Leased lines
or private circuits,
including Ethernet
leased line services 2
*%
Voice over Internet
Protocol or VoIP 10
2%

95 percent as lower case or *,

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)"’

services have you considered getting but didn't get for your business in the past 2 years?

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (g) and
(a) (a) Comm (f) ser
unica vices
tions (h)
(d)
53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5
- 1 1 - - *a - - 1 - - - 1 - - - -
-3 *g *g -5 -3 1% -5 -3 -3 -5 *g *S 5 -3 *S -5 *% -5 -3 -3 2% -3 -3 -5 -3 -3 *g -3
- - 1BC  * - - - - 1 - 1 - - - 1 - - - - - - - 1 * -
-5 -5 -5 2% *y -5 -5 -5 -5 1% -5 * -5 -5 -5 1% * -5 -5 -5 -5 -5 -5 -5 -5 1% 13 -5
* 4 4 - - - - - 1 3 4 * - 2 2 * - - - - 2 1 1 - 1 * -
*3 1% 13 -5 -5 13 -5 -5 -5 x5 13 13 x5 -5 13 1% *y -5 -5 -5 -5 3% 13 1% -5 x5 *y -5
4 13 17 4 3 * - - 8E 8 8 23 1 - 12 8 4 * * - * 2 1 6 14b -
4% 5% 4% 8% 6% 3% -% -% 15% 6% 3% 5% 2% -% 5% 5% 7% 1% 2% -% *% 3% 2% 8% 2% 9% 1% -%
- 6 6 2 * a - - - 6e 3 8 * - 1 6a 2A - - - - 2 deg - - 2 * -
-5 2% 2% 3% *y 5 -5 -5 -5 45 13 2% 1% -5 * 45 33 -5 -5 -5 -5 3% 6% -5 -5 1% 13 -5
- - - - *ABCDe - - - - * - - - - *AB - - - - - - -
-3 -3 -3 -5 -3 2% -3 -3 -3 -3 *g -3 *g -3 -3 -3 *g -3 2% -3 5 -3 -3 -5 -3 -5 *g -3
- 2 2 * * *A - - - 2 - * - - *BC - - - - - - 2
-% 1% 1% *% *% 1% -% -% -% *% 1% 1% -% 4% 1% *% -% -% 3% -% -% -% -% *% -% *% -% 9%
- - - - 1BC  *ABCD - 1 - - 1A * * - la - *AB - - - - - - 1 - -
-% -% -% -% 2% 2% -% 5% -% -% *% *% 2% 4% *% -% 2% -% 3% -% -% -% -% -% -% 1% -% -%
- - = 1BC *ABCD - = - * 2 = - - 1Ab *AB *AB = 1 - * *
-% -% -% 1% 3% 7% -% -% -% *% 1% *% 1% -% -% -% 3% 2% 5% -% 2% *% -% *% 2% *% *% 1%
* 6 6 - 3ABCD 1ABCD * - - 1 9 5A * * 2 3A *A - 2 * 1 - 4 2cd -
*% 2% 1% -% 1% 8% 2% -% -% 1% 3% 1% 11% 2% *% 1% 5% 3% -% 1% 5% *% *% 1% -% 2% 1% -%

99 percent as UPPER CASE or **

Lake Market Research
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Table 14 (continuation)
<811CI> Which, if any,
by Crossbreak

Base: All respondents

Total
Unweighted row 502
Total 502
Video conferencing 1
*
Social media marketing 5
1%
Cloud based services 4
1%
(None of these) 442
88%
NET
Mobiles 2
*
ISDN 3
1%
Analogue line & ISDN =
-%
Analogue line,
ISDN & Leased line -
-%
Analogue line,
ISDN, Leased line & VOIP -
-%
Fixed Broadband 33
1%

95 percent as lower case or *,

‘Narrowband Review 2016 - SME Survey 2

services have you considered getting but didn't get for your business in the past 2 years?

(September - October 2015)"’

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (g) and
(a) (a) Comm (f) ser
unica vices
tions (h)
(d)
53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
- 1bC bc *ABC - * 1 * 1 * - 1 *Abc  *AbC - * * - - 1
-5 -5 -5 1% 5 43 -5 13 *3 1% * *3 1% -5 -5 x5 * B 43 -5 x5 *y *3 -5 -5 1% * *
1 4 4 * - *E - - - - 5 5 * 1 4 * - * - - 1 - * 4
1% 1% 1% *% -% 3% -% -% -% -% 2% 1% 1% 3% *% 2% *% -% 2% -% -% *% 5 1% 1% -% *% 16%
4 4 - - 1ABCDE - - * - 4 4 * - 1 3 * *Ac - - 3g 1 - - * * -
-% 1% 1% -% -% 7% -% -% *% -% 2% 1% 1% -% *% 2% *% 2% 3% -% -% 5% 1% -% -% *% *% -%
99EF 256F 355eF 48F 35f 5 11 15 44 124 249 406 34 2 204 135 46 11 2 20 41 64 56 70 17 126 32 16
bcE

95% 87% 89% 89% 81% 69%

- 1 1 1lc a
-% *% *% 2% *% s
- 2 2 1 *Ac
-% 1% 1% % 2% 2%
-5 -5 -5 -5 -5 -5
-5 -5 -5 -5 -5 -5
-5 -5 -5 -5 -5 -5
4 22 26 4 3 *
4% 8% 1% 8% 6% 4%

99 percent as UPPER CASE or **

98% 94% 84% 88% 88%

- - - 1 1
-5 -5 -5 1% *y
- 1 - 2

-5 5% -5 B 1%
-5 -5 -5 -5 -5
-5 -5 -5 -5 -5
-5 -5 -5 -5 -5
- - 8E  l4e 11

-5 -5 15%  10% 45

89% 82% 90%

2 " _
*3 x5 -5
2 1
13 25 45
-5 -5 -5
-5 -5 -5
-5 -5 -5

32 1 -
7% 3% -5

Lake Market Research

92% 84% 84% 90% 78%

1 1 - -
* 1% * -5 -5
2 1 - *B
13 B 2% -3 3%
-5 -5 -5 -5 -5
-5 -5 -5 -5 -5
-5 -5 -5 -5 -5

13 15 4 * *
6%  10% 7% 13 2%

99% 91% 89% 91% 88% 97% 85% 90% 74%

_ 1 _ - _ _ 1 -
-5 2% -5 -5 -5 -5 1% 13 -5
- - - - - 1 - 2

-5 -5 -5 -5 5 -5 1% -5 9%
-5 -5 -5 -5 - -5 - -5 -5
-5 -5 -5 -5 - -5 - -5 -5
-5 - -5 -5 - -5 - -5 -5
- * 4 5 7b * 17oh 1 -

-5 *3 5% 8% 9% 2% 11% 2% -5
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Table 14 (continuation)
<S811CI> Which, if any, services have you considered getting but didn't get for your business in the past 2 years?
by Crossbreak
Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
Analogue
telephone line(s) - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%
Smartphones 1 - - = - = * - = - 1J = 1 * * - * 1 * 1
*% -% -% -% -% -% *% -% -% -% *% -% 2% -% 1% *% *% -% *% *% *% 1%
Standard mobile phones 1 - - = - = 1 = - 1 * = 1 1 - 1 = 1 -
*% -% -% -% -% -% 1% 1% -% -% *% -% 1% -% -% *% *% -% 1% -% *% -%
ADSL Broadband 4 - - = - = 2J - = - 2 2 - *g - 4 3 1 2 2 * 4a
bGHJIL
1% -% -% -% -% -% 4% -% -% -% *% 7% -% 2% -% 1% 1% 1% 1% 1% *% 2%
Fibre Broadband 24 * 4 8 - - 3 * 6 1 22 1G 1 *g 11b 13 20 * 5 18a 5 14A
5% 2% 7% 22% -% -% 6% *% 8% 2% 5% 6% 3% 3% 9% 3% 5% *% 2% 1% 2% 9%
Cable Broadband 8 - 4 2 - - 2 - - - 7 1 * - 6b 3 8 - 4 4 4 2
2% -% 7% 5% -% -% 4% -% -% -% 2% 2% 1% -% 5% 1% 2% -% 2% 2% 1% 2%
Mobile broadband * - - - - - * - - - * - - * - * - -
% -% -% -% -% -% *% -% -% -% % -% *% -% -% *% *% -% *% -% % -%
ISDN 2/2e 3 - - * - - 23 - - - 2 * * - * 2 3 - 3 - 3 -
1% -% -% *% -% -% 4% -% -% -% 1% 1% 1% -% *% 1% 1% -% 1% -% 1% -%
ISDN 30 1 - - * - - * - 1 - 1 - - * 1 1 - * 1 1
*% -% -% *% -% -% *% -% 1% -% *% -% -% -% *% *% *% -% *% *% *% 1%
Leased lines
or private circuits,
including Ethernet
leased line services 2 * - - - - * - 1 * 2 *3 - * - 2 2 - 1 - 2
*% 2% -% -% -% -% *% -% 1% *% *% 2% -% 1% -% 1% *% -% 1% -% 1% %

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 14 (continuation)
<S811CI> Which, if any, services have you considered getting but didn't get for your business in the past 2 years?
by Crossbreak
Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
Voice over Internet
Protocol or VoIP 10 - - 2 1 - 2 3 1 - 9 * *b - 10 10 - 5 1 6 -
2% -% -% 4% 2% -% 4% 4% 1% -% 2% 1% 1% 4% -% % 2% -% 2% *% 2% -%
Video conferencing 1 - - = - = 1 = - 1 * 1 1 1 * 1 *
*% -% -% -% -% -% % 1% -% -% *% 1% 1% *% -% *% *% -% 1% *% *% *%
Social media marketing 5 - 4J = * = - - = - 4 1 1 4 5 * 4 4 1
1% -% 7% -% *% -% -% -% -% -% 1% 1% 2% 1% 1% 1% 1% -% *% 2% 1% 1%
Cloud based services 4 - - - * * * 3 - - 4 1 - - 4 4 * 4 4 *
1% -% -% -% *% *% *% 4% -% -% 1% 3% -% *% -% 1% 1% 1% *% 2% 1% %
(None of these) 442 15 40 27 34 41 38 73 67 46 381f 17 33f 12 102 340 339 63a 190 226 276 134
88% 98% 79% 73% 98% 100% 7% 91% 89% 98% 88% 81% 90% 90% 84% 89% 87% 98% 90% 87% 91% 87%
NET
Mobiles 2 - - - - - * 1 - - 1 - 1J - 1 1 - 1 1 1 1
*% -% -% -% -% -% 1% 1% -% -% *% -% 3% -% 1% *% *% -% 1% *% *% 1%
TSDN 3 - - * - - 25 - 1 - 3 * * - * 3 - 3 1
1% -% -% *% -% -% 4% -% 1% -% 1% 1% 1% -% *% 1% 1% -% 1% *% 1% 1%
Analogue line & ISDN - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%
Analogue line,
ISDN & Leased line - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 14 (continuation)
<S811CI> Which, if any, services have you considered getting but didn't get for your business in the past 2 years?
by Crossbreak
Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis

(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree

Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)

Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118

Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
Analogue line,

ISDN, Leased line & VOIP - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%
Fixed Broadband 33 * G 8 - - 7G1 * 6 1 29 2G1 1 1G 17B 17 28 1 11 21 9 17A
7% 2% 14% 22% -% -% 14% *% 8% 2% 7% 11% 3% 5% 14% 4% 7% 1% 5% 8% 3% 11%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 14 (continuation)
<811CI> Which, if any,
by Crossbreak

Base: All respondents

Total
Unweighted row 502
Total 502
Analogue
telephone line(s) =
-%
Smartphones 1
*y
Standard mobile phones 1
*y
ADSL Broadband 4
1%
Fibre Broadband 24
5%
Cable Broadband 8
2%
Mobile broadband
*
ISDN 2/2e 3
1%
ISDN 30 1
*%

95 percent as lower case or *,

‘Narrowband Review 2016 - SME Survey 2

services have you considered getting but didn't get for your business in the past 2 years?

CONNECTION PROFILE

(September - October 2015)"’

Page 87

FIXED LINES
USED FOR VOICE

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
-3 -3 -3 -5 -3 -3 -5 -3 -3 -5 -3 -5 -3 -3 -3 -3 -3 -5 -3 -3 -3 -3 -3 -5 -3 -3 -3 -3 -5

1 - - - 1 1 1 - - - - - 1 - 1 - - - - - - - * - 1
*3 -5 -5 -5 -5 *y x5 * -5 -5 -5 -5 -5 -5 x5 -5 *3 -5 -5 -5 -5 -5 -5 -5 -5 -5 x5 -5 x5

1 - - - 1 1 * 1 - * - *b 1 - 1 1 - - 1 - - - 1 - - 1 - *
*3 -5 -5 -5 43 * x5 *y -5 1% -5 1% 13 -5 x5 * *3 -5 -5 13 -5 -5 -5 2% -5 -5 1% -5 x5

4 - - - - 4 3 - - - * 4 - - - - - * - - 1 - 3
13 -5 -5 -5 -5 13 13 *y *3 -5 -5 -3 *y 13 x5 * 13 -5 -5 5 -5 -5 -5 1% -5 -5 1% -5 1%
24 * * - - 24e 18 19 6e * * - 5 1 7 12eg 24 * * * 5A - - * 5 - 3 4 17a
5% *% 2% -% -% 5% 4% 4% 6% *% 2% -% 5% 2% 4% 7% 5% *% 2% 1% 14% -% -% 1% 11% -% 1% 17% 6%

8 - - - - 8 7 8 2 * - - 6abc 4 8a 8abc 8 * - * 2 - - 4 2 - 4 2 2

ABCde
fg

2% -% -% -% -% 2% 2% 2% 2% 1% -% -% 6% 9% 4% 5% 2% 1% -% *% 6% -% -% 11% 5% -% 2% 8% 1%

_ _ - * * _ * * * _ * * * - * _ - - - * _ *

*3 -5 * -5 -5 *y x5 * -5 x5 *y x5 * -5 x5 * *3 x5 *y -5 x5 -5 -5 -5 * -5 x5 -5 x5

- - 2 2 2 2 - * * 2 - * - - - - - 2 -
1% -% 1% 6% -% 1% 1% 1% 2% -% 1% % *% 1% 1% *% *% -% 1% *% -% -% -% -% *% -% 1% -% %
- * - * 1 1 1 1 - * - 1 1 * * * 1 * - * - 1 - - 1 - - - 1
ABCDe
JK
-% *% -% 6% 5% *% *% *% -% *% -% 4% 1% *% *% *% *% *% -% *% -% 10% -% -% 2% -% -% -% *%

99 percent as UPPER CASE or **

Lake Market Research



Table 14 (continuation)
<811CI> Which, if any,
by Crossbreak

Base: All respondents

Unweighted row
Total

Leased lines

or private circuits,
including Ethernet
leased line services

Voice over Internet

Protocol or VoIP

Video conferencing

Social media marketing

Cloud based services

(None of these)

Mobiles

ISDN

Total

502

502

* N

o

10

2%

o
oo

442
88%

95 percent as lower case or *,

‘Narrowband Review 2016 - SME Survey 2

services have you considered getting but didn't get for your business in the past 2 years?

CONNECTION PROFILE

(September - October 2015)”

FIXED LINES
USED FOR VOICE

Page 88

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
*A *A - 1 2 2 2 1 1AbCk 1Abck - 2 1 2 1 1 1A 1A 1 * * - 1 - * - 2
*% % 3% -% 5% *% *% *% *% 3% 3% -% 1% 2% 1% *% *% 3% 3% 2% 1% 2% -% 4% 1% -% *% -% 1%

8 * 2A - - 10 10 9 4h 1h 2 1h - 4 5 8ach 8 1 2Ab - - - - - - - 6 - 4

ABCde ABCHJ
HJ

2% 1% 12% -% -% 2% 2% 2% 3% 2% 10% 3% -% 9% 2% 5% 2% 2% 10% -% -% -% -% -% -% -% 3% -% 1%

- - 1 1 1 1 * 1 - 1 1 1 - 1 - 1
*% -% 1% -% 4% *% *% *% *% *% 1% % 1% -% 1% *% *% 1% 1% 1% 1% 1% 2% 2% *% -% *% -% *%

4 * - * 5 1 5 1 *J * * - 5B 5 * * - * * - 5c - *
1% % 1% -% *% 1% *% 1% 1% *% 1% % *% *% -% 3% 1% *% 1% *% % -% 1% *% *% -% 2% -% *%

4 * * * - 4 4 1 4aCK 1lck *cK k * 4ck - 4 1 * * - - * - 3 - 1
13 x5 13 2% -5 13 1% *y 3% 2% 5 % * *3 2% -5 13 2% 13 * 1% -5 *3 -5 13 -5 2% -5 x5
398 14 13 2 15 426ik 371iK 382IK 92 38ik 17 21 89 30 159 133 422 35 16 49b 27 7 14 26 37 13 193 20 229
88% 95% 81% 92% 86% 88% 89% 89% 84% 91% 83% 91% 86% 77% 86% 80% 88% 92% 83% 94% 78% 86% 97% 82% 81% 100% 89% 75% 89%
- - - 1 2 1 2 - - 1 - 2 * - - - - - 1 - - 1 - 1
*% -% -% -% 4% *% *% 1% -% 1% -% % 1% -% 1% *% *% -% -% 1% -% -% -% 2% -% -% 1% -% *%

2 * * * 1 3 3 3 2 * * 1 1 * 2 * 3 * * * - 1 - - 1 - 2 - 1

ABCeK

13 x5 13 6% 5% 13 1% 13 25 x5 13 45 13 13 1% *y 13 x5 13 *3 -5 10% -5 -5 2% -5 1% -5 1%

99 percent as UPPER CASE or **

Lake Market Research



Table 14 (continuation)
<811CI> Which, if any,
by Crossbreak

Base: All respondents

Total
Unweighted row 502
Total 502
Analogue line & ISDN =
-5
Analogue line,
ISDN & Leased line -
-5
Analogue line,
ISDN, Leased line & VOIP -
-5
Fixed Broadband 33
1%

95 percent as lower case or *,

‘Narrowband Review 2016 - SME Survey 2

services have you considered getting but didn't get for your business in the past 2 years?

CONNECTION PROFILE

(September - October 2015)"’

FIXED LINES
USED FOR VOICE

Page 89

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -%
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5
33 * * - 33eg 27eg 25e 7 - 11Efg 4Eg 13eg 18cEfg 33b * 1 7A - - 4 7 - 7 7 19a
7% *% 2% -% -% 1% 6% 6% 6% % 2% -% 11% 11% 7% 11% 7% 1% 2% 2% 20% -% -% 13% 16% -% 3% 25% 8%

99 percent as UPPER CASE or **

Lake Market Research



Table 14 (continuation)

‘Narrowband Review 2016 - SME Survey 2

<S811CI> Which, if any, services have you considered getting but didn't get for your business in the past 2 years?

by Crossbreak
Base: All respondents

SAME VS DIFFERENT

BUNDLING
Total std std std
lan lan lan
dline dline dline
+ + + BB
ISDN ISDN (c)
Re + LL/
ntal PC Re
(a) ntal
(b)
Unweighted row 502 59 5 270
Total 502 23 1 308
Analogue
telephone line(s) - - - -
-% -% -% -%
Smartphones 1 - -
*% -% -% *%
Standard mobile phones 1 - - 1
*% -% -% *%
ADSL Broadband 4 - - *
1% -% -% *%
Fibre Broadband 24 * - 11
5% 2% -% 4%
Cable Broadband 8 - - 4
2% -% -% 1%
Mobile broadband * - -
*% -% -% *%
ISDN 2/2e 3 - -
1% -% -% 1%
ISDN 30 1 - - -
*% -% -% -%
Leased lines
or private circuits,
including Ethernet
leased line services 2 * - 1
*% 2% -% *%

Same
fixed
voice
calls

and
fixed
line
re
ntal
supp
liers
(c)

Diff
erent
fixed
voice
calls

and
fixed
line
re
ntal
supp
liers
(d)

Diff sSame
erent fixed
fixed voice
voice calls
calls and

and fixed
fixed BB
BB supp
supp liers
liers (b)

(a)
113 314
90 321
_g _s
- 1
_g x5
*
*g x5
*

*gy *g

6 13
7% 4%
6BC 2
6% 1%

* *
*gy x5

- 2
-3 1%

- *

_g x5

* 1

*

o

95 percent as lower case or *, 99 percent as UPPER CASE or **

445

447

* *
o

o

*

o

|
de

NG I |
o0 de

o

*
oe

(September - October 2015)"’

Lake Market Research
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Table 14 (continuation)

‘Narrowband Review 2016 - SME Survey 2

<S811CI> Which, if any, services have you considered getting but didn't get for your business in the past 2 years?

by Crossbreak
Base: All respondents

BUNDLING SAME VS DIFFERENT
Total std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
Unweighted row 502 59 5 270 113 314 445 57
Total 502 23 1 308 90 321 447 55
Voice over Internet
Protocol or VoIP 10 1 - 6 2 6 10 -
2% 3% -% 2% 3% 2% 2% -%
Video conferencing 1 - 1 * 1 -
*% % -% *% % *% *% -%
Social media marketing 5 * - 5 * 5 5 *
1% 1% -% 1% *% 1% 1% *%
Cloud based services 4 1c - 1 * 1 4 *
1% 3% -% *% *% *% 1% *%
(None of these) 442 21 1 280 75 292a 396 47
88% 91% 100% 91% 83% 91% 88% 86%
NET
Mobiles 2 - - 1 * 1 2 -
*% -3 -3 *5 *S *g *g -3
ISDN 3 - - - 2
1% -3 -5 1% -3 1% 1% *g
Analogue line & ISDN - - - - - - - -
-5 -5 -5 -5 -5 -5 -5 -5
Analogue line,
ISDN & Leased line - - - - - - - -
-% -% -% -% -% -% -% -%

95 percent as lower case or *, 99 percent

as UPPER CASE or

o

(September - October 2015)"’

Lake Market Research
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‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)’ Page 92
Table 14 (continuation)
<S811CI> Which, if any, services have you considered getting but didn't get for your business in the past 2 years?
by Crossbreak
Base: All respondents

BUNDLING SAME VS DIFFERENT
Total std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
Unweighted row 502 59 5 270 113 314 445 57
Total 502 23 1 308 90 321 447 55
Analogue line,
ISDN, Leased line & VOIP - - - - - - - -
-% -% -% -% -% -% -% -%
Fixed Broadband 33 * - 13 12BC 13 26 TBc
7% 2% -% 4% 13% 4% 6% 13%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 15

<511CII2> And why didn't you get Smartphones

by Crossbreak

(e.g. Apple iPhone,

Samsung Galaxy,

‘Narrowband Review 2016

BlackBerry, etc.)?

- SME Survey 2

(September - October 2015)"’

Page

Base: All that didnt get Smartphones
PERSONAL PROFILE
COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 2 - 1 1 - = 1 - = - - 2 1 1 = 1 - 1 - = = 1 - - - - - 1 -
Total 1 - 1 1 - - * - - - - 1 1 * - 1 - * - - - 1 - - - - - * -
Not relevant or
needed by the business 1 - 1 1 - = - - = - - 1 1 - = 1 - = - = = 1 - - - - - - -
93% -% 100% 100% -5 -5 -5 -5 -5 -5 -5 93% 100% -5 -5 100% -5 -5 -5 -5 -%  100% -5 -5 -5 -5 -5 -5 -5
Too expensive - - - - - * - - * - * - - * - - - - - - - * -
1% -% -% -% -% -% 100% % -% -% -% 1% -% 100% -% -% -% 100% -% -% -% -% -% -% -% -% -% 100% -%

95 percent as lower case or *,

99 percent as UPPER CASE or **

Lake Market Research

93



‘Narrowband Review 201
Table 15 (continuation)
<S11CII2> And why didn't you get Smartphones (e.g. Apple iPhone, Samsung Galaxy, BlackBerry, etc.)?
by Crossbreak
Base: All that didnt get Smartphones

6 - SME Survey 2 (September - October 2015)°’

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
Unweighted row 2 - - = - = 1 - = - 1 - 1 = 1 1 1 - 1 1 1 1
Total 1 - - - - - * - - - * - 1 - 1 * * - * 1 * 1
Not relevant or

needed by the business 1 - - - - - - - - - - - 1 - 1 - - - - 1 -
93% -% -% -% -% -% -% -% -% -% -% -% 100% -% 100% -% -% -% -% 100% -% 100
Too expensive * - - = - = * - = - * - - = - * * - * = * -
7% -% -% -% -% -% 100% -% -% -% 100% -% -% -% -% 100% 100% -% 100% -% 100% -

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research
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‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)’ Page 95
Table 15 (continuation)
<S811CII2> And why didn't you get Smartphones (e.g. Apple iPhone, Samsung Galaxy, BlackBerry, etc.)?
by Crossbreak
Base: All that didnt get Smartphones

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other

ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro

lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider

dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for

(a) cuits (e) (a) (c) (d) (g) (1) (a) vider -site and calls re

(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

Unweighted row 2 2 - = - = 2 1 2 - - = - = - 1 = 2 - = - - - - - - - 1 = 1
Total 1 1 - - - - 1 1 1 - - - - - - 1 - 1 - - - - - - - - - * - 1

Not relevant or

needed by the business 1 1 - = - = 1 1 1 - - = - = - 1 = 1 - = - - - - - - - - = 1
93% 93% -% -% -% -% 93% 100% 93% -% -% -% -% -% -% 100% -% 93% -% -% -% -% -% -% -% -% -% -% -% 100%

Too expensive * * - = - = * - * - - = - = - - = - = - - - - - - - * = -
7% 7% -% -% -% -% 7% -% 7% -% -% -% -% -% -% -% -% 7% -% -% -% -% -% -% -% -% -% 100% -% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 15 (continuation)

<S811CII2> And why didn't you get Smartphones

by Crossbreak

Base: All that didnt get Smartphones

Total

Unweighted row 2

Total 1
Not relevant or

needed by the business 1

93%

Too expensive *

7%

95 percent as lower case or *,

‘Narrowband Review 2016 - SME Survey 2

(e.g. Apple iPhone, Samsung Galaxy, BlackBerry,

BUNDLING SAME VS DIFFERENT
std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
- - 1 - 2 2 -
- - * - 1 1 -
- - - - 1 -
-5 - -5 -%  93%  93% -5
- - * - * -
-3 -% 100% -5 7% 7% -5

99 percent as UPPER CASE or **

etc.)?

(September - October 2015)"’

Lake Market Research
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Table 16

<S11CII3> And why didn't you get Standard mobile phones?

by Crossbreak

Base:
Total
Unweighted row 3
Total 1
Too expensive 1
57%
Not relevant or
needed by the business *
26%
Other (specify) *
16%

95 percent as lower case or *,

All that didnt get Standard mobile phones

‘Narrowband Review 2016 -

SME Survey 2

(September - October 2015)"’

PERSONAL PROFILE

Page

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
1 2 1 -9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
- - - 2 1 - - - - 3 - 3 - - 2 1 - - - - - - - - 2 1
- - - 1 * - - - - 1 - 1 - - 1 * - - - - - - - - 1 *
- - - 1 - - - - - 1 - 1 - - 1 - - - - - - - - - -
-% -% -% 68 -% -% -% -% -% 57% -% 57% % -% -% 68% -% -% -% -3 -% -% -% -% -% 78% -% -%
_ _ - * - _ _ - _ * - * - _ * - _ - - - - - _ - - * _
-5 -5 -5 32 -5 -5 -5 -5 -5 26% -5 26% -5 -5 -5 32% -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 100% -5
_ _ - _ * _ _ - _ * - * - _ _ * _ - - - - - _ - * - _
-% -% -% -% 100% -% -% -% -% 16% -% 16% % -% -% -% 100% -% -% -3 -% -% -% -% -3 22% -3 -%

99 percent as UPPER CASE or **

Lake Market Research



‘Narrowband Review 2016 - SME Survey 2

Table 16 (continuation)

<S11CII3> And why didn't you get Standard mobile phones?
by Crossbreak

Base: All that didnt get Standard mobile phones

(September - October 2015)"’

MY
FRIENDS OR
COLLEAGUES

TEND I'M AS KN

TO COME OWLEDGEABLE
TO ME IF ABOUT

I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES

OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)
Unweighted row 3 - - - - - 1 1 - - 2 - 1 - - 3 3 - 3 - 3 -
Total 1 - - - - - * 1 - - 1 - * - - 1 1 - 1 - 1 -
Too expensive 1 - - - - - - 1 - - 1 - - - - 1 1 - 1 - 1 -
57% -3 -3 -3 -5 -3 -% 100% -3 -3 68% -3 -5 -3 -5 57% 57% -3 57% -3 57% -
Not relevant or

needed by the business * - - = - = * - = - * - - = - * * - * = * -
26% -% -% -% -% -% 100% -% -% -% 32% -% -% -% -% 26% 26% -% 26% -% 26% -
Other (specify) * - - = - = - - = - = - * = - * * - * = * -
16% -% -% -% -% -% -% -% -% -% -% -% 100% -% -% 16% 16% -% 16% -% 16% -

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research
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Table 16 (continuation)
<S11CII3> And why didn't
by Crossbreak

Base: All that didnt get

Unweighted row
Total

Too expensive

Not relevant or
needed by the business

Other (specify)

95 percent as lower case

you get Standard mobile phones?

Standard mobile phones

‘Narrowband Review 2016 - SME Survey 2

CONNECTION PROFILE

(September - October 2015)"’

Page 99

FIXED LINES
USED FOR VOICE

S

TANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro

lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider

dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for

(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re

(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

3 2 - - - 1 3 1 3 - 1 - 1 1 - 1 1 3 - - 1 - - - 1 - - 2 - 1

1 1 - - - 1 1 * 1 - * - * 1 - 1 * 1 - - 1 - - - 1 - - 1 - *

1 - - - - 1 1 - 1 - - - - 1 - 1 - 1 - - 1 - - - 1 - - 1 - -
57% -% -% -% -% 100% 57% -% 57% -% -% -% -% 100% -% 100% -% 57% -% -% 100% -% -% -% 100% -% -% 68% -% -%

* * - _ - _ * - * - - _ - _ - - _ - _ _ - - - _ - - * - -
26% 62% -5 -5 -5 -5 26% -5 26% -5 -5 -5 -5 -5 -5 -5 -5 26% -5 -5 -5 -5 -5 -5 -5 -5 -5 32% -5 -5
* * _ - _ - * * * _ * - * - _ _ * _ - _ _ - _ _ - _ _ - *
16% 38% -% -% -% -% 16% 100% 16% -% 100% -% 100% -% -% -% 100% 16% -% -% -% -% -% -% -% -% -% -% -% 100%
or *, 99 percent as UPPER CASE or **

Lake Market Research
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Table 16 (continuation)
<S11CII3> And why didn't you get Standard mobile phones?
by Crossbreak
Base: All that didnt get Standard mobile phones

BUNDLING SAME VS DIFFERENT

Total std std std Diff Same Same Diff

lan lan lan erent fixed fixed erent

dline dline dline fixed voice voice fixed

+ + + BB voice calls calls voice

ISDN ISDN (c) calls and and calls

Re + LL/ and fixed fixed and

ntal PC Re fixed BB line fixed

(a) ntal BB supp re line

(b) supp liers ntal re

liers (b) supp ntal

(a) liers supp

(c) liers

(d)

Unweighted row 3 - - 2 1 1 3 -

Total 1 - - 1 * * 1 -

Too expensive 1 - - 1 - - 1 -

57% -% -% 68% -% -% 57% -%
Not relevant or

needed by the business * - - * - * * -

26% -5 -5 328 -% 100%  26% -5

Other (specify) * - - - * - * -

16% -5 -5 -5 100% -5 16% -5

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 17
<511CII4> And why didn't you ADSL Broadband?
by Crossbreak

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)"’

Base: All that didnt get ADSL Broadband
PERSONAL PROFILE
COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 6 1 4 5 - - 1 - - - 1 5 5 1 - 4 1 1 - - - - 1 1 2 - 1 1 -
Total 4 * 4 4 - - * - - - 1 3 4 * - 2 2 * - - - - 2 1 1 - 1 * -
Not relevant or
needed by the business 3 - 3 3 - = - - = - 1 2 3 - = 1 2 = - = = - 2 - - - 1 - -
66% -5 71% 67% -5 -5 -5 -5 -5 -% 100%  61% 67% -5 -5 29%  100% -5 -5 -5 -3 -3 100% -% -3 -%  100% -3 -3
Chose an alternative
method instead 1 - 1 1 - - * - - - - 1 1 * - 1 - * - - - - - - 1 - - * -
15% -% 14% 13% -% -% 100% -% -% -% -% 17% 13% 100% -% 29% -% 100% -% -% -% -% -% -% 68% -% -% 100% -%
Lack of time to
install the service 1 - 1 1 - - - - - - - 1 1 - - 1 - - - - - - 1 - - - - -
13% -% 14% 13% -% -% -% -% -% -% -% 15% 13% -% -% 29% -% -% -% -% -% -% -% 100% -% -% -% -% -%
Too complicated 1 - 1 1 - - - - - - - 1 1 - - 1 - - - - - - - 1 - - - -
13% -% 14% 13% -% -% -% -% -% -% -% 15% 13% -% -% 29% -% -% -% -% -% -% -% -% 68% -% -% -% -%
Too expensive * * - * - - - - - - - - - * - - - - - - - - * - - - -
6% 100% -% 6% -% -% -% -% -% -% -% 1% 6% -% -% 14% -% -% -% -% -% -% -% -% 32% -% -% -% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research
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Table 17 (continuation)

<511CII4> And why didn't you ADSL Broadband?
by Crossbreak

Base: All that didnt get ADSL Broadband

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)”

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
Unweighted row 6 - - = - = 2 - = - 2 3 - 1 - 6 5 1 3 3 2 4
Total 4 - - - - - 2 - - - 2 2 - * - 4 3 1 2 2 * 4
Not relevant or
needed by the business 3 - - - - - 2 - - - 2 1 - - - 3 2 1 2 1 - 3
66% -% % -% -% -% 97% -% -% -% 97% 33% -% -% -% 66% 61% 100% 87% 33% -% 71%
Chose an alternative
method instead 1 - - - - - - - * 1 - - - 1 1 1 * 1
15% -% -% -% -% -% 3% -% -% -% 3% 33% -% -% -% 15% 17% -% 2% 33% 19% 14%
Lack of time to
install the service 1 - - - - - - - - - - 1 - - - 1 1 - - 1 -
13% -% % -% -% -% -% -% -% -% -% 33% -% -% -% 13% 15% -% -% 33% -% 14%
Too complicated 1 - - - - - - - - - - 1 - - - 1 1 - - 1 -
13% -% % -% -% -% -% -% -% -% -% 33% -% -% -% 13% 15% -% -% 33% -% 14%
Too expensive * - - - - - - - - - - - - * - * - * - * -
6% -% -% -% -% -% -% -% -% -% -% -% % 100% -% 6% 1% -% 10% -% 81% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research
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Table 17 (continuation)
<511CII4> And why didn't you ADSL Broadband?
by Crossbreak
Base: All that didnt get ADSL Broadband

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD
MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (g) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
Unweighted row 6 6 - - - - 6 3 2 1 - - - 1 1 1 1 6 - - 1 - - - 1 - - 3 - 3
Total 4 4 - - - - 4 3 * * - - - * * * * 4 - - * - - - * - - 1 - 3
Not relevant or
needed by the business 3 3 - = - = 3 2 = - - = - = - - = 3 - = - - - - - - - - = 3
66% 66% -% -% -% -% 66% 73% -% -% -% -% -% -% -% -% -% 66% -% -% -% -% -% -% -% -% -% -% -% 91%
Chose an alternative
method instead 1 1 - - - - 1 1 * - - - - - - - - 1 - - - - - - - - - 1 - -
15% 15% -5 -5 -5 -5 15 18% 193 -5 -5 -5 -5 -5 -5 -5 -5 15% -5 -5 -5 -5 -5 -5 -5 -5 -5 53% -5 -5
Lack of time to
install the service 1 1 - - - - 1 - - - - - - - - - - 1 - - - - - - - - - 1 - -
13% 13% -% -% -% -% 13% -% -% -% -% -% -% -% -% -% -% 13% -% -% -% -% -% -% -% -% -% 47% -% -%
Too complicated 1 1 - - - - 1 1 - - - - - - - - - 1 - - - - - - - - - 1 - -
13% 13% -3 -3 -3 -3 135 18% -3 -3 -3 -3 -5 -3 -3 -3 -3 13% -5 -3 -3 -3 -3 -3 -5 -3 -5 47% -3 -3
Too expensive * * - _ - _ * * * * - _ _ * * * * * _ - * _ - _ * - _ _ -
6% 6% -5 -3 -5 -3 6% 9% 81% 100% -3 -3 -% 100% 100% 100% 100% 6% -5 -3 100% -5 -3 -5 100% -3 -5 -5 -3 9%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)’ Page 104
Table 17 (continuation)
<511CII4> And why didn't you ADSL Broadband?
by Crossbreak
Base: All that didnt get ADSL Broadband

BUNDLING SAME VS DIFFERENT
Total std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
Unweighted row 6 - - 1 1 1 5 1
Total 4 - - * * * 3 1
Not relevant or
needed by the business 3 - - - - - 2
66% -% -% -% -% -% 61% 100%
Chose an alternative
method instead 1 - - * * 1 -
15% -% -% 100% -% 100% 17% -%
Lack of time to
install the service 1 - - - - - 1 -
13% -% -% -% -% -% 15% -%
Too complicated 1 - - - - - 1 -
13% -% -% -% -% -% 15% -%
Too expensive * - - - * - * -
6% -% -% -% 100% -% 1% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 18

<S811CII5> And why didn't you get
by Crossbreak

Base: All that didnt get Fibre Br

Total
Unweighted row 21
Total 24
Lack of availability
/ coverage 15
61%
Too expensive 3
11%
Lack of time to
install the service 1
2%
Other (specify) 6
26%

95 percent as lower case or *, 99

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

Fibre Broadband?

oadband

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
2 6 8 6 3 4 - - 2 6 13 17 4 - 7 5 5 2 1 - 2 1 3 4 1 8 2 -
4 13 17 4 3 * - - 8 8 8 23 1 - 12 8 4 * * - * 2 1 6 * 14 * -
4 5 8 4 3 - - 8 1 6 14 1 - 8 2 4 * * - * 2 1 * * 12 - -
93% 37% 49% 86% 100% 77% -% -% 100% 7% 77% 60% 100% -% 68% 31% 91% 47%  100% -3 50% 100% 60% 1% 100% 84% -% -%
* 2 2 * - * _ - _ 2 3 _ - 2 * - - - * - - - 2 * _
7% 15% 13% 6% -% 23% -% -% -% 30% 3% 11% -% -% 20% 2% -% 53% -% -% 50% -% -% -% -% 16% 100% -%
- 1 1 - - - - - - - 1 1 - - 1 - - - - - - - 1 - - - - -
-% 4% 3% -% -% -% -% -% -% -% 6% 2% -% -% 4% -% -% -% -% -3 -% -% 40% -% -3 -% -% -%
- 6 * - - - - - 1 6 - - 1 5 - - - - - - 6 - - - -
-% 445 34% 8% -% -% -% -% -% 63% 14% 27% -% -% 7% 67% 9% -% -% -% -% -% -% 99% -% -% -% -%

percent as UPPER CASE or **

Lake Market Research
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Table 18 (continuation)

‘Narrowband Review 2016 - SME Survey 2

<S11CII5> And why didn't you get Fibre Broadband?

by Crossbreak

Base: All that didnt get Fibre Broadband

Unweighted row

Total

Lack of availability
/ coverage

Too expensive

Lack of time to
install the service

Other (specify)

95 percent as lower case

Total

21

24

15
61%

or *,

(September - October 2015)”

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)

1 1 3 - - 3 1 2 1 12 4 3 2 5 16 19 1 11 8 12 6
* 4 8 - - 3 * 6 1 22 1 1 * 11 13 20 * 5 18 5 14
* 4 3 - - * * 6 1 14 1 * - 9 6 10 - 2 11 1 8
100% 100% 40% -% -% 13% 100% 100% 100% 66% 45% 5% -% 82% 43% 53% -% 46% 63% 24% 59%
- - - - - 2 - - - 2 * * * 2 1 2 * 2 3 -
-% -% -% -% -% 75% -% -% -% 9% 13% 5% 100% 18% 4% 12% 100% 47% 1% 52% -%
- - - - - - - - - - 1 - - - 1 1 - - 1 - 1
-% -% -% -% -% -% -% -% -% -% 42% -% -% -% 4% 3% -% -% 3% -% 4%
- - 5 - - * - - - 5 - 1 - - 6 6 - 6 1 5
-% -% 60% -% -% 13% -% -% -% 25% -% 89% -% -% 48% 32% -% 7% 33% 24% 37%

99 percent as UPPER CASE or **

Lake Market Research

Page 106



Table 18 (continuation)

<S811CII5> And why didn't you get Fibre Broadband?

by Crossbreak

Base: All that didnt get Fibre Broadband

Unweighted row

Total

Lack of availability
/ coverage

Too expensive

Lack of time to
install the service

Other (specify)

95 percent as lower case

Total

21

24

15
61%

26%

or *,

‘Narrowband Review 2016 - SME Survey 2

CONNECTION PROFILE

(September - October 2015)"’

FIXED LINES
USED FOR VOICE

Page 107

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (g) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

18 1 2 - - 21 17 19 8 1 2 - 3 2 8 12 21 1 2 1 2 - - 1 2 - 9 1 10

24 * * - - 24 18 19 6 * * - 5 1 7 12 24 * * * 5 - - * 5 - 3 4 17

14 - * - - 15 10 15 3 - * - 5 * 4 8 15 - * - 5 - - * 4 - 2 4 8
61% -% 100% -% -% 61% 52% 80% 48% -% 100% -% 93% 47% 57% 68% 61% -% 100% -% 100% -% -% 100% 93% -% 60% 100% 51%

3 * - - - 3 3 3 2 * - - - - 2 3 * - - - - - - - - * - 2
11% 100% -% -% -% 11% 14% 14% 33% 100% -% -% -% -% 38% 22% 11% 100% -% -% -% -% -% -% -% -% 12% -% 13%

1 - - - - 1 - - - - - - - - - - 1 - - - - - - - - - 1 - -
25 -5 -5 -5 -5 25 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 25 -5 -5 -5 -5 -5 -5 -5 -5 -5 17% -5 -5

6 - - - - 6 6 1 1 - - - * 1 6 - - * - - - - - * - 6
26% -5 -3 -5 -3 26%  34% 6%  19% -3 -3 -5 7% 53% 5 10% 26% -5 -3 100% -5 -3 -3 -5 7% -5 11% -5 36%

99 percent as UPPER CASE or **

Lake Market Research



Table 18 (continuation)

<S11CII5> And why didn't you get Fibre Broadband?

by Crossbreak
Base: All that didnt get Fibre

Total
Unweighted row 21
Total 24
Lack of availability
/ coverage 15
61%
Too expensive 3
11%
Lack of time to
install the service 1
2%
Other (specify) 6
26%

95 percent as lower case or *,

Broadband

BUNDLING

SAME VS DIFFERENT

std std std

lan lan lan
dline dline dline
+ + + BB
ISDN ISDN (c)
Re + LL/
ntal PC Re
(a) ntal
(b)
2 - 12
* - 11
- 7
86% -% 67%
- 2
14% -% 23%
-5 -5 -5
- - 1
-% -% 11%

Diff
erent
fixed
voice
calls

and
fixed
BB
supp
liers

(a)

Same
fixed
voice
calls

and
fixed
BB
supp
liers
(b)

Same
fixed
voice
calls

and
fixed
line
re
ntal
supp
liers
(c)

Diff
erent
fixed
voice
calls

and
fixed
line
re
ntal
supp
liers
(d)

[
o

99 percent as UPPER CASE or **

19

20

10
52%

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

Lake Market Research
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Table 19

<511CII6> And why didn't you get Cable Broadband?

by Crossbreak
Base:

Unweighted row

Total

Lack of availability

/ coverage

Lack of time to

install the service

Total

1
6%

95 percent as lower case or *,

All that didnt get Cable Broadband

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)"’

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
1 2 1 -9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
- 3 3 1 1 1 - - - 2 4 4 2 - 1 3 2 - - - - 1 2 - - 1 2 -
- 6 6 2 * * - - - 6 3 8 * - 1 6 2 - - - - 2 4 - - 2 * -
- 6 6 2 * * - - - 6 2 7 * - - 6 2 - - - - 2 4 - - 2 * -
-% 91% 91% 100% 100% 100% -% -% -% 100% 80% 93% 100% -% -% 100% 100% -% -% -3 -% 100% 87% -% -% 100% 100% -%
- 1 1 - - - - - - - 1 1 - - 1 - - - - - - - 1 - - - - -
-% 9% 9% -% -% -% -% -% -% -% 20% 7% -% -% 100% -% -% -% -% -3 -% -% 13% -% -3 -% -3 -%
*x

99 percent as UPPER CASE or

Lake Market Research
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Table 19 (continuation)

<S811CII6> And why didn't you get Cable Broadband?

by Crossbreak
Base: All that didnt get Cable Br

Total
Unweighted row 6
Total 8
Lack of availability
/ coverage 8
94%
Lack of time to
install the service 1
6%

95 percent as lower case or *, 99

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)”

oadband
MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
- 1 1 - - 2 - - - 4 1 1 - 2 4 6 - 3 3 3 2
- 4 2 - - 2 - - - 7 1 * - 6 3 8 - 4 4 4 2
- 4 2 - - 2 - - - 7 - * - 6 2 8 - 4 4 4 2
-% 100% 100% -% -% 100% -% -% -% 100% -% 100% -% 100% 80 94% -% 100% 88% 100% 78
- - - - - - - - - - 1 - - - 1 1 - - 1 - 1
-% -% -% -% -% -% -% -% -% -% 100% -% -% -% 20 6% -% -% 12% -% 22

percent as UPPER CASE or **

Lake Market Research
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Table 19 (continuation)
<S811CII6> And why didn't you get Cable Broadband?
by Crossbreak
Base: All that didnt get Cable Broadband

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD
MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (g) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
Unweighted row 6 6 - - - - 6 3 5 2 1 - - 3 1 4 4 6 1 - 1 1 - - 1 2 - 3 1 1
Total 8 8 - - - - 8 7 8 2 * - - 6 4 8 8 8 * - * 2 - - 4 2 - 4 2 2
Lack of availability
/ coverage 8 8 - - - - 8 7 8 2 * - - 6 4 8 8 8 * - * 2 - - 4 2 - 4 2 2
94% 94% -% -% -% -% 94% 100% 100% 100% 100% -% -% 100% 100% 100% 100% 94% 100% -% 100% 100% -% -% 100% 100% -% 87% 100% 100%
Lack of time to
install the service 1 1 - - - - 1 - - - - - - - - - - 1 - - - - - - - - - 1 - -
6% 6% -% -% -% -% 6% -% -% -% -% -% -% -% -% -% -% 6% -% -% -% -% -% -% -% -% -% 13% -% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 19 (continuation)

<S811CII6> And why didn't you get Cable Broadband?
by Crossbreak

Base: All that didnt get Cable Broadband

SAME VS DIFFERENT

BUNDLING
Total std std std
lan lan lan
dline dline dline
+ + + BB
ISDN ISDN (c)
Re + LL/
ntal PC Re
(a) ntal
(b)
Unweighted row 6 - - 3
Total 8 - - 4
Lack of availability
/ coverage 8 - - 4
943 -3 -3 100%
Lack of time to
install the service 1 - - -
6% -% -% -3

Diff
erent
fixed
voice
calls

and
fixed
BB

Supp

liers
(a)

Same
fixed
voice
calls

and
fixed
BB
supp
liers
(b)

Same
fixed
voice
calls

and
fixed
line
re
ntal
sSupp
liers
(c)

Diff
erent
fixed
voice
calls

and
fixed
line
re
ntal

Supp
liers

(d)

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 20

<S11CII7> And why didn't you get Mobile broadband through

by Crossbreak

a USB Modem or

‘Narrowband Review 2016 - SME Survey 2

'dongle'?

(September - October 2015)"’

Base: All that didnt get Mobile broadband
PERSONAL PROFILE
COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 1 -9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 2 - - - - - 2 - - - - 2 - 2 - - - 1 - 1 - 1 - - - - - 1 -
Total * _ _ - _ - * _ - _ _ * _ * - _ _ * _ * - * - - _ - - * -
Too expensive * - - - - - * - - - - * - * - - - * - - - - - - - - - * -
54% -5 -5 -5 -5 % 54% -5 -5 -5 -5 548 -%  54% -5 -5 -% 100% -5 -5 -5 -5 -5 -5 -5 -5 -% 100% -5
Chose an alternative
method instead * - - - - - * - - - - * - * - - - - - * - * - - - - - - -
46% -% -% -% -% -% 46% -% -% -% -% 46% -% 46% -% -% -% -% -% 100% -% 100% -% -% -% -% -% -% -%
Other (specify) * - - - - - * - - - - * - * - - - - - * - * - - - - - - -
46% -5 -5 -5 -5 % 46% -5 -5 -5 -5 46% -%  46% -5 -5 -5 -5 -5 100% -%  100% -5 -5 -5 -5 -5 -5 -5

95 percent as lower case or *,

99 percent as UPPER CASE or **

Lake Market Research

Page



‘Narrowband Revi
Table 20 (continuation)
<S11CII7> And why didn't you get Mobile broadband through a USB Modem or 'dongle'?
by Crossbreak
Base: All that didnt get Mobile broadband

ew 2016 - SME Survey 2

(September - October 2015)"’

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
Unweighted row 2 - - = - = 1 - = - 1 - 1 = - 2 2 - 2 = 2 -
Total * - - _ - _ * - _ - * - * _ - * * - * _ * -
Too expensive * - - = - = * - = - * - - = - * * - = * -
54% -% -% -% -% -% 100% -% -% -% 100% -% -% -% -% 54% 54% -% 54% -% 54% -
Chose an alternative
method instead * - - - - - - - - - - - * - - * * - * - * -
46% -% -% -% -% -% -% -% -% -% -% -% 100% -% -% 46% 46% -% 46% -% 46% -
Other (specify) * - - - - - - - - - - - * - - * * - * - * -
46% -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -% 100% -5 -5 46% 46% -5 46% -5 46% -

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research
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Table 20 (continuation)

<S11CII7> And why didn't you get Mobile broadband through a USB Modem or 'dongle'?
by Crossbreak

Base: All that didnt get Mobile broadband

CONNECTION PROFILE

FIXED LINES

Page 115

USED FOR VOICE STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other

ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro

lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider

dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for

(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re

(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

Unweighted row 2 1 - 1 - - 2 1 2 - 1 1 1 1 - 1 1 1 1 1 - 1 - - - 1 - 1 - 1
Total * * - * - _ * * * - * * * * - * * * * * - * _ - - * - * _ *
Too expensive * * - = - = * - * - - = - = - - = * - = - - - - - - - * = -
54% 100% -% -% -% -% 54% -% 54% -% -% -% -% -% -% -% -% 100% -% -% -% -% -% -% -% -% -% 100% -% -%

Chose an alternative

method instead * - - * - _ * * * - * * * * - * * - * * - * _ - - * - _ *
46% -% -% 100% -% -% 46% 100% 46% -% 100% 100% 100% 100% -% 100% 100% -% 100% 100% -% 100% -% -% -% 100% -% -% -% 100%

Other (specify) * - - * - - * * * - * * * * - * * - * * - * - _ _ * _ _ - *
46% -5 -% 100% -5 -5 465 100% 463 -% 100% 100% 100% 100% -% 100% 100% -% 100% 100% -% 100% -5 -5 -5 100% -5 -5 -%  100%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research
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Table 20 (continuation)
<S11CII7> And why didn't you get Mobile broadband through a USB Modem or 'dongle'?
by Crossbreak
Base: All that didnt get Mobile broadband

BUNDLING SAME VS DIFFERENT

Total std std std Diff Same Same Diff

lan lan lan erent fixed fixed erent

dline dline dline fixed voice voice fixed

+ + + BB voice calls calls voice

ISDN ISDN (c) calls and and calls

Re + LL/ and fixed fixed and

ntal PC Re fixed BB line fixed

(a) ntal BB supp re line

(b) supp liers ntal re

liers (b) supp ntal

(a) liers supp

(c) liers

(d)

Unweighted row 2 - - 1 1 1 2 -

Total * - - * * * * -

Too expensive * - - * - * * -

54% -% -% 100% -% 100% 54% -%
Chose an alternative

method instead * - - - * - * -

46% -% -% -% 100% -% 46% -%

Other (specify) * - - - * - * -

46% -% -% -% 100% -% 46% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research
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Table 21
<S11CII8> And why didn't you get ISDN 2/2e'?
by Crossbreak
Base: All that didnt get ISDN 2/2e'

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 4 - 1 1 1 1 1 - - - 2 2 3 - 1 1 2 - - 1 - - - - 1 - 2 - 1
Total 3 - 2 2 * * * - - - * 2 2 - * 2 * - - * - - - - * - * - 2
Too expensive 2 - 2 2 - - - = - - 2 2 - = 2 - = - = = - - - - - - - 2
81% -% 100% 100% -% -% -% -% -% -% -% 95% 85% -% -% 100% -% -% -% -% -% -% -% -% -% -% -% -% 100%
Not relevant or
needed by the business * - - = - * - - = - * = * - = - * = - = = - - - * - - - -
8% -% -% -% -% 100% -% -% -% -% 56% -% 9% -% -% -% 56% -% -% -% -% -% -% -% 100% -% -% -% -%
Chose an alternative
method instead * - - - - * - - - - - - * - - - - * - - - - - - * - -
43 -5 -5 -5 -5 -%  100% -5 -5 -5 -5 5% -5 -5 100% -5 -5 -5 -5 100% -5 -5 -5 -5 -5 % 38% -5 -5
Other (specify) * - - - * - - - - - - - - - - - - - - - - - * - -
7% -5 -5 -%  100% -5 -5 -5 -5 -5 448 -5 7% -5 -5 -5 448 -5 -5 -3 -3 -3 -3 -3 -3 -5 62% -3 -3

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 21 (continuation)
<S11CII8> And why didn't you get ISDN 2/2e'?
by Crossbreak
Base: All that didnt get ISDN 2/2e'

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
Unweighted row 4 - - 1 - = 1 - = - 2 1 1 = 2 2 4 - 4 = 4 -
Total 3 - - * - - 2 - - - 2 * * - * 2 3 - 3 - 3 -
Too expensive 2 - - = - = 2 - = - 2 - - = - 2 2 - 2 = 2 -
81% -% -% -% -% -% 100% -% -% -% 95% -% -% -% -% 91% 81% -% 81% -% 81% -%
Not relevant or
needed by the business * - - = - = - - = - = - * = - * - * = -
8% -% -% -% -% -% -% -% -% -% -% -% 100% -% -% 9% 8% -% 8% -% 8% -%
Chose an alternative
method instead * - - * - - - - - - * - - - * - * - * - * -
4% -% -% 100% -% -% -% -% -% -% 5% -% -% -% 38% -% 4% -% 4% -% 4% -%
Other (specify) * - - - - - - - - - - * - - * - * - * - * -
7% -3 -3 -3 -3 -3 -3 -3 -3 -3 -3 100% -5 -3 62% -3 7% -3 7% -3 7% -3

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 21 (continuation)
<S11CII8> And why didn't you get ISDN 2/2e'?
by Crossbreak
Base: All that didnt get ISDN 2/2e'

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD
MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
Unweighted row 4 2 - 1 1 - 3 3 3 2 - 1 1 1 2 3 2 2 - 1 1 - - - 1 - 1 - 3
Total 3 2 - * * - 2 2 2 2 - * * * * 2 * 2 - * * - - - * - 2 - *
Too expensive 2 2 - = - = 2 2 2 2 - = - = - 2 = 2 - = - - - - - - = -
81% 91% -% -% -% -% 85% 85% 85% 91% -% -% -% -% -% 88% -% 91% -% -% -% -% -% -% -% -% -% 100% -% -%
Not relevant or
needed by the business * * - = - = * * - = - = - - = * - = - - - - - - - =
8% 9% -% -% -% -% 9% 9% 9% 9% -% -% -% -% -% -% -% 9% -% -% -% -% -% -% -% -% -% -% -% 44%
Chose an alternative
method instead * - - - * - - - - - - - * * * - - - * - - - * - - - *
4% -% -% -% 100% -% -% -% -% -% -% -% 100% 100% 38% 4% 38% -% -% -% 100% -% -% -% -% 100% -% -% -% 22%
Other (specify) * - - * - - * * * - - * - - * * * - - * - - - - - - - -
7% -3 -5 100% -5 -3 7% 7% 7% -3 -5 100% -5 -5 62% 7% 62% -3 -5 100% -3 -5 -3 -3 -5 -3 -5 -5 -3 35%

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 21 (continuation)

<S11CII8> And why didn't you get ISDN 2/2e'?

by Crossbreak

Base: All that didnt get ISDN 2/2e'

Unweighted row
Total

Too expensive

Not relevant or
needed by the business

Chose an alternative
method instead

Other (specify)

Total

7%

95 percent as lower case or *,

BUNDLING SAME VS DIFFERENT
std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
- - 2 - 3 4 -
- - 2 - 2 3 -
- - 2 - 2 2 -
-3 -5 91% -%  85%  81% -5
- - * - * * -
-5 -5 93 -5 9% 8% -5
-3 -3 -3 -3 -3 43 -5
- - - - * -
-3 -3 -3 -3 7% 7% -5

99 percent as UPPER CASE or

o

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’
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Table 22
<S11CII9> And why didn't you get ISDN 30?

by Crossbreak

Page

Base: All that didnt get ISDN 30
PERSONAL PROFILE
COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 3 - - = - 1 2 - 1 - - 2 1 1 1 1 - 1 - 1 = - - - - - 3 - -
Total 1 - - - - 1 * - 1 - - * * 1 * * - 1 - * - - - - - - 1 - -
Lack of availability
/ coverage 1 - - - - 1 * - 1 - - * * 1 - * - 1 - - - - - - - - 1 - -
89% -% -% -% -% 100% 36% -% 100% -% -% 36% 100% 100% -% 100% -% 100% -% -% -3 -% -% -% -% -3 89 -% -%
Chose an alternative
method instead * - - - - - * - - - - * - - * - - - - * - - - - - - * - -
11% -% -% -% -% -% 64% -% -% -% -% 64% -% -% 100% -% -% -% -% 100% -3 -% -% -% -% -3 11 -3 -%

*k

95 percent as lower case or *, 99 percent as UPPER CASE or
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Table 22 (continuation)

<S11CII9> And why didn't you get ISDN 30?

by Crossbreak
Base: All that didnt get ISDN 3

Total
Unweighted row 3
Total 1
Lack of availability
/ coverage 1
89%
Chose an alternative
method instead *
11%

95 percent as lower case or *,

0

99

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)"’

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
- - 1 - - 1 - 1 - 3 - - - 1 2 3 - 2 1 2 1
- - * - - * - 1 - 1 - - - * 1 1 - * 1 * 1
- - - - - * - 1 - 1 - - - - 1 1 - * 1
-% -% -% -% -% 100% -% 100% -% 89 -% -% -% -% 100% 89% -% 36% 100% 36% 100%
- - * - _ - - _ - * - - _ * - * - _ * -
-3 -5 100% -5 -3 -3 -5 -3 -5 11% -3 -5 -3 100% -3 11% -3 64% -3 64% -5
percent as UPPER CASE or **

Lake Market Research
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Table 22

(continuation)

<S811CII9> And why didn't you get ISDN 307
by Crossbreak
Base: All that didnt get ISDN 30

Unweighted row
Total
Lack of availability

/ coverage

Chose an alternative
method instead

Total

95 percent as lower case or *,

‘Narrowband Review 2016 - SME Survey 2

CONNECTION PROFILE

(September - October 2015)"’

FIXED LINES
USED FOR VOICE

Page 123

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (g) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
- 1 - 1 1 2 2 2 - 1 - 3 2 2 2 2 1 1 - 1 - 1 - - 2 - - - 3
- * - * 1 1 1 1 - * - 1 1 * * * 1 * - * - 1 - - 1 - - - 1
- * - - 1 1 1 1 - * - 1 1 * * * 1 * - - - 1 - - 1 - - - 1
-% 100% -% -% 100% 100% 100% 100% -% 100% -% 89% 89% 36% 36% 36% 100% 100% -% -% -% 100% -% -% 89% -% -% -% 89%
- - _ * _ _ - _ - - _ * * - - _ * - _ - - - - _ *
-5 -5 -%  100% -5 -5 -5 -5 -5 -5 & 11%  11%  64%  64%  64% -5 -5 -5 100% -5 -5 -5 -5 11 -5 -5 -5 11%

99 percent as UPPER CASE or **

Lake Market Research



Table 22 (continuation)
<S811CII9> And why didn't you get
by Crossbreak

Base: All that didnt get ISDN 30

Total
Unweighted row 3
Total 1
Lack of availability
/ coverage 1
89%
Chose an alternative
method instead *
11%

95 percent as lower case or *, 99

ISDN 307
BUNDLING SAME VS DIFFERENT

std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re

liers (b) supp ntal

(a) liers supp

(c) liers

(d)

- - - - 1 2 1

- - _ - * 1 *

- - - _ * 1 *
-5 -5 -5 -% 100%  89% 100%

- - _ - - * -
-3 -3 -3 -3 -5 11% -5

percent as UPPER CASE or

*k

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’
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Table 23
<511CII10> And why didn't you get Leased lines or private circuits, including Ethernet leased line services ?
by Crossbreak
Base: All that didnt get Leased lines or private circuits

PERSONAL PROFILE

’

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 12 - - - 2 3 7 - - - 2 10 8 4 - - - 5 3 2 - 3 2 - 3 1 1 1 1
Total 2 _ _ - * 1 * _ - _ * 2 2 * - _ _ 1 * * - 1 * - * * * * *
Too expensive 1 - - - * * * - - - * 1 1 * - - - 1 * * - * * - * * * *
52% -% -% -% 100% 32% 69% -% -% -% 100% 45% 48% 2% -% -% -% 43% 60% 62% -3 20% 43% -% 66% 100% 100% 100% 100%
Not relevant or
needed by the business 1 - - = - 1 - - = - - 1 1 - = - - 1 - = = 1 - - - - - - -
40% -% -% -% -% 68% -% -% -% -% -% 46% 48% -% -% -% -% 57% -% -% -% 80% -% -% -% -% -% -% -%
Other (specify) * - - - - * * - - - - * * * - - - * - - - - - * - - -
19% -% -% -% -% 25% 19% -% -% -% -% 22% 18% 28% -% -% -% 21% 40% -% -3 -% -% -% 34% 100% -% -3 -%
Don't know * - - - - - * - - - - * * - - - - - - * - - * - - - - - -
3% -% -% -% -% -% 12% -% -% -% -% 3% 3% -% -% -% -% -% -% 38% -% -% 57% -% -% -% -% -% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research
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Table 23 (continuation)
<511CII10> And why didn't you get Leased lines or private circuits, including Ethernet leased line services ?
by Crossbreak
Base: All that didnt get Leased lines or private circuits

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis

(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree

Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)

Unweighted row 12 1 - - - - 2 - 2 2 7 4 - 1 - 12 10 - 11 - 11 1
Total 2 * - - - - * - 1 * 2 * - * - 2 2 - 1 - 2 *
Too expensive 1 * - = - = * - * * 1 * - * - 1 1 - 1 = 1 *
52% 100% -% -% -% -% 50% -% 11% 50% 36% 100% -% 100% -% 52% 45% -% 87% -% 48% 100%

Not relevant or

needed by the business 1 - - = - = - - 1 - 1 - - = - 1 1 - - = 1 -
40% -% -% -% -% -% -% -% 89% -% 54% -% -% -% -% 40% 46% -% -% -% 44% -%

Other (specify) * * - - - - - - - * * - - - - * * - * - * -
19% 100% -% -% -% -% -% -% -% 50% 26% -% -% -% -% 19% 22% -% 33% -% 21% -%

Don't know * - - _ - _ * - _ - * - - _ - * * - * _ * -
3% -% -% -% -% -% 50% -% -% -% 4% -% -% -% -% 3% 3% -% 5% -% 3% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research
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Table 23 (continuation)
<511CII10> And why didn't you get Leased lines or private circuits, including Ethernet leased line services ?
by Crossbreak
Base: All that didnt get Leased lines or private circuits

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD
MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)

Unweighted row 12 5 3 3 - 1 10 11 12 4 5 4 - 6 4 7 8 8 4 4 3 2 1 - 3 3 - 4 - 8
Total 2 * * * - 1 2 2 2 1 1 1 - 2 1 2 1 1 1 1 1 * * - 1 * - * - 2
Too expensive 1 * * * - = 1 1 1 * * * - 1 1 1 1 1 * * * * * - * * - * =

52% 79% 100% 87% -% -% 45% 51% 52% 88% 33% 72% -% 43%  100% 43% 80% 82% 27% 72% 10% 100% 100% -% 33% 82% -% 87% -% 42%
Not relevant or
needed by the business 1 - - = - 1 1 1 1 - 1 = - 1 - 1 = - 1 = 1 - - - 1 - - - =

40% -% -% -% -% 100% 46% 42% 40% -% 67% -% -% 53% -% 51% -% -% 73% -% 84% -% -% -% 67% -% -% -% -% 52%
Other (specify) * * - * - - * * * * - * - * * * * * _ * _ * — _ * — _ * — *

19% 21% -% 66% -% -% 22% 20% 19% 60% -% 72% -% 20% 44% 25% 13% 46% -% 72% -% 76% -% -% 25% -% -% 65% -% 6%
Don't know * - - * - - * * - - - - - * - - - - - - -

3% -% -% 13% -% -% 3% 3% 3% 12% -% 11% -% 4% -% -% 8% 7% -% 11% 6% -% -% -% -% 18% -% 13% -% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 23 (continuation)

<S11CII10> And why didn't you get Leased lines or private circuits,

by Crossbreak

Base: All that didnt get Leased lines or private circuits

Unweighted row
Total

Too expensive

Not relevant or
needed by the business

Other (specify)

Don't know

Total

*
3%

95 percent as lower case or *,

BUNDLING SAME VS DIFFERENT
std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
2 - 4 4 7 12 -
* - 1 * 1 2 -
* - 1 * 1 1 -
84% -% 90% 100% 84% 52% -%
- - _ - - 1 -
-% -% -% -% -% 40% -%
* - * - * * -
84% -5 528 -%  42%  19% -5
* - * - * * -
16% -5 10% -3 6% 3% -5

99 percent as UPPER CASE or **

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

including Ethernet leased line services ?
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Table 24

<511CII11> And why didn't you get Voice over Internet Protocol

by Crossbreak
Base: All that didnt get VoIP

Total
Unweighted row 17
Total 10
Too expensive 8
84%
Not relevant or
needed by the business 3
28%
Not enough information
available on the service 1
6%
Chose an alternative
method instead *
*%
Other (specify) *
4%

95 percent as lower case or *,

99 percent as UPPER CASE or

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)"’

or VoIP?
PERSONAL PROFILE
COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
1 3 4 - 5 8 1 - - 3 13 8 8 1 1 2 6 5 - 2 2 2 2 3 - 3 3 -
* 6 6 - 3 1 * - - 1 9 5 5 * * 2 3 * - * 2 * * 1 - 4 2 -
- 5 5 - 2 * - - - - 8 4 4 * - 2 2 * - - 2 - * * - 3 2 -
-% 96% 92% -% 77% 38% -% -% -% -% 94% 73% 95% 100% -% 89% 70% 25% -% -3 95% -% 68% 16% -% 94% 100% -%
_ 2 2 _ * * _ - _ * 2 3 * - _ 2 * - - 2 * * _ - * - _
-% 41% 39% -% 1% 35% -% -% -% 32% 29% 50% 4% -% -% 100% 8% 49% -% -% 100% 100% 32% -% -% 6% -% -%
- - - - 1 - - - - 1 - 1 - - - - 1 - - - - - - 1 - - - -
-% -% -% -% 17% -% -% -% -% 68% -% 11% -% -% -% -% 22% -% -% -3 -% -% -% 57% -3 -% -% -%
_ _ - _ - _ - _ _ _ * - _ _ - _ - * - - - _ - - - _
-5 -5 -5 -5 -5 8% -5 -5 -5 -5 1% -5 1% -5 -5 -5 -5 -5 -5 30% -5 -5 -5 -5 -5 -5 -5 -5
* _ _ - * * - _ _ _ - * _ - * - * _ - _ * - _ - _
100% -% 4% -% -% 19% 100% -% -% -% 1% 7% -% -% 100% -% -% 26% -% 70% -% -% -% 26% -% -% -% -%

Lake Market Research
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Table 24 (continuation)
<511CII11> And why didn't you get Voice over Internet Protocol or VoIP?
by Crossbreak
Base: All that didnt get VoIP

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
Unweighted row 17 - - 3 1 - 3 1 2 - 10 4 1 2 - 17 16 - 13 2 14 -
Total 10 - - 2 1 - 2 3 1 - 9 * * * - 10 10 - 5 1 6 -
Too expensive 8 - - 1 - = 2 3 1 - 8 * - = - 8 8 - 4 1 5 -
84% -% -% 88% -% -% 100% 100% 100% -% 91% 53% -% -% -% 84% 84% -% 76% 17% 78% -%
Not relevant or
needed by the business 3 - - * - = 2 - = - 2 * * * - 3 3 - 3 = 3 -
28% -% -% 6% -% -% 95% -% -% -% 25% 31% 100% 50% -% 28% 28% -% 53% -% 43% -%
Not enough information
available on the service 1 - - - 1 - - - - - 1 - - - - 1 1 - 1 - 1 -
6% -% -% -% 100% -% -% -% -% -% 6% -% -% -% -% 6% 6% -% 10% -% 9% -%
Chose an alternative
method instead * - - - - - - - - - - * - - - * - * - -
*% -% -% -% -% -% -% -% -% -% -% 16% -% -% -% *% *% -% 1% -% 1% -%
Other (specify) * - - * - - - - - - * - - * - - - * -
4% -3 -3 6% -5 -3 -3 -3 -3 -3 1% -3 -5 50% -3 45 3% -3 -5 23% 4% -5

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research
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Table 24 (continuation)
<511CII11> And why didn't you get Voice over Internet Protocol or VoIP?
by Crossbreak
Base: All that didnt get VoIP

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD
MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
Unweighted row 17 10 2 5 - - 17 16 16 5 6 5 4 - 2 9 11 13 5 5 - - - - - - - 6 - 11
Total 10 8 * 2 - - 10 10 9 4 1 2 1 - 4 5 8 8 1 2 - - - - - - - 6 - 4
Too expensive 8 6 * 2 - = 8 8 7 4 * 2 - = 3 4 7 6 * 2 - - - - - - - 5 = 3
84% 82% 68% 89% -% -% 84% 83% 82% 96% 16% 89% -% -% 93% 82% 85% 81% 20% 89% -% -% -% -% -% -% -% 93% -% 69%
Not relevant or
needed by the business 3 3 - * - = 3 3 3 * * * * = * 2 3 3 * - - - - - - - 2 = *
28% 34% -% 5% -% -% 28% 28% 31% 1% 26% 5% 60% -% 7% 48% 31% 35% 6% 5% -% -% -% -% -% -% -% 41% -% 8%
Not enough information
available on the service 1 1 - - - - 1 1 1 - 1 - - - - 1 1 1 1 - - - - - - - - - - 1
6% 7% -% -% -% -% 6% 6% 6% -% 54% -% -% -% -% 12% 6% 7% 69% -% -% -% -% -% -% -% -% -% -% 14%
Chose an alternative
method instead * - * - - - * * * - * - - - - * * * * - - - - - - - - * - -
*% -% 32% -% -% -% *% % 1% -% 5% -% -% -% -% 1% 1% 1% 6% -% -% -% -% -% -% -% -% 1% -% -%
Other (specify) * * - * - - * * * * - * * - - * * * - * - - - _ _ - _ _ _ *
45 33 -5 5% -5 -3 45 4% 45 33 -3 5% 40% -3 -3 2% 1% 33 -5 5% -3 -5 -3 -3 -5 -3 -5 -5 -3 9%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 24 (continuation)

<511CII11> And why didn't you get Voice over Internet Protocol or VoIP?

by Crossbreak
Base: All that didnt get VoIP

Total
Unweighted row 17
Total 10
Too expensive 8
84%
Not relevant or
needed by the business 3
28%
Not enough information
available on the service 1
6%
Chose an alternative
method instead
*
Other (specify)
4%

95 percent as lower case or *,

BUNDLING SAME VS DIFFERENT
std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
5 - 9 5 11 17 -
1 - 6 2 6 10 -
- 5 2 6 8 -
7% -% 89% 65% 89% 84% -%
* - 2 * 3 3 -
19% -% 40% 9% 39% 28% -%
1 - - 1 - 1 -
68% -% -% 22% -% 6% -%
* - * _ * -
6% -5 13 -5 13 * -5
- - * -
-3 -3 4% 4% 45 4% -3

99 percent as UPPER CASE or **

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)"’
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Table 25

‘Narrowband Review 2016 -

<S11CII12> And why didn't you get Video conferencing?

by Crossbreak
Base:

Unweighted row
Total

Too expensive

Lack of time to

install the service

Chose an alternative

method instead

Not relevant or

needed by the business

Other (specify)

Total

5%

95 percent as lower case or *, 99

All that didnt get Video conferencing

SME Survey 2

PERSONAL PROFILE

(September - October 2015)"’

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
- - - 1 2 5 - 1 1 2 4 4 4 - - 1 1 3 2 - 2 1 1 - - 2 1 1
_ _ - 1 * * _ * * 1 * 1 * - _ 1 * * * - * * * _ - 1 * *
_ _ - * _ - * 1 1 * - _ 1 * * * - * - - _ - * _
-% -% -% 100% 58% 41% -% -% 100% 94% 50% 90% 34% -% -% 100% 100% 51% 39% -3 39% -% -% -% -% 100% 100% -%
_ _ - _ * _ * _ _ - _ * - _ _ - * - - - - * _ - - - _
-% -% -% -% 42% -% -% 100% -% -% -% -% 51% -% -% -% -% 38% -% -% -% -% 100% -% -% -% -% -%
_ _ - _ - _ - _ _ * _ - _ _ - _ * - * - - _ - - - *
-% -% -% -% -% 4a1% -% -% -% -% 50% 10% -% -% -% -% -% -% 61% -3 61% -% -% -% -3 -% -% 100%
_ _ - _ - * _ - _ * * * - _ _ - * - - - * - _ - - - *
-% -% -% -% -% 30% -% -% -% 6% 15% 3% 15% -% -% -% -% 11% -% -% -% 100% -% -% -% -% -% 100%
_ _ - _ - * _ - _ _ * _ - _ _ - _ * - * - _ _ - _ - _
-% -% -% -% -% 29% -% -% -% -% 35% 7% -% -% -% -% -% -% 61% -% 61% -% -% -% -% -% -% -%
percent as UPPER CASE or **

Lake Market Research

Page 133



‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)’ Page 134
Table 25 (continuation)
<S11CII12> And why didn't you get Video conferencing?
by Crossbreak
Base: All that didnt get Video conferencing

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
Unweighted row 8 - - - - - 1 2 - - 3 3 1 1 - 8 8 - 7 1 6 1
Total 1 - - - - - * 1 - - 1 * * * - 1 1 - 1 * 1 *
Too expensive 1 - - = - = * 1 = - 1 * * = - 1 1 - 1 * 1 -
78% -% -% -% -% -% 100% 91% -% -% 92% 18% 100% -% -% 78% 78% -% 74%  100% 93% -%
Lack of time to
install the service * - - - - - - - - - - * - - - * * - * - - -
11% -% -% -% -% -% -% -% -% -% -% 63% -% -% -% 11% 11% -% 13% -% -% -%
Chose an alternative
method instead * - - - - - - * - - * - - * - * * - * - * *
8% -% -% -% -% -% -% 9% -% -% 8% -% -% 100% -% 8% 8% -% 9% -% 3% 100%
Not relevant or
needed by the business * - - - - - - - - - - * - * - * - * - -
6% -% -% -% -% -% -% -% -% -% -% 18% -% 100% -% 6% 6% -% 7% -% 7% -%
Other (specify) * - - - - - - * - - * - - - - * * - * - - *
5% -% -% -% -% -% -% 9% -% -% 8% -% -% -% -% 5% 5% -% 6% -% -% 100%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 25 (continuation)

<S11CII12> And why didn't you get Video conferencing?

by Crossbreak

Base: All that didnt get Video conferencing

Unweighted row

Total

Too expensive

Lack of time to
install the service

Chose an alternative
method instead

Not relevant or
needed by the business

Other

(specify)

Total

5%

95 percent as lower case or *,

‘Narrowband Review 2016 - SME Survey 2

CONNECTION PROFILE

(September - October 2015)"’

Page 135

FIXED LINES
USED FOR VOICE

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

5 - 2 - 1 7 6 8 5 2 3 2 4 - 6 5 7 2 3 1 1 2 2 1 1 - 3 - 5

1 - * - 1 1 1 1 1 * * * 1 - 1 1 1 * * 1 * * * 1 * - 1 - 1

- - 1 1 * 1 * - * - 1 - 1 1 - * * 1 - - 1 - *
54% -% 39% -% 100% 82% 46% 78% 49% -% 30% -% 93% -% 81% 50% 82% -% 30% 100% 100% 39% 100% 100% -% -% 96% -% 49%
- _ - _ * * * * * _ - _ - * * _ - - _ - - _ - - _ *
31% -5 -5 -5 -5 125 28% 113 29%  77% -5 -5 -5 % 12%  30% 128 77% -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 29%
- * - _ * * * * - * - * - - - - - * - * _ *
6% -% 61% -% -% 2% 18% 8% 14% -% 70% 61% 7% -% 3% 20% 2% -% 70% -% -% 61% -% -% 100% -% 4% -% 14%

* - _ - _ * * * * - _ * * * _ _ - _ _ - _ * -
15% -% -% -% -% 6% 14% 6% 9% 23% 21% 39% -% -% 6% 6% 6% 23% 21% -% -% -% -% -% -% -% 4% -% 9%
_ _ * _ - - * * * _ * * _ _ * _ _ * _ _ * _ _ * _ _ -

-% -% 61% -% -% -% 13% 5% 14% -% 49% 61% 1% -% -% 14% -% -% 49% -% -% 61% -% -% 100% -% -% -% 14%

99 percent as UPPER CASE or **

Lake Market Research



Table 25 (continuation)

<S11CII12> And why didn't you get Video conferencing?

by Crossbreak
Base: All that didnt get Video conferen

cing

SAME VS DIFFERENT

BUNDLING
Total std std std
lan lan lan
dline dline dline
+ + + BB
ISDN ISDN (c)
Re + LL/
ntal PC Re
(a) ntal
(b)
Unweighted row 8 3 - 5
Total 1 * - 1
Too expensive 1 * - 1
78% 37% -% 92%
Lack of time to
install the service * - - -
11% -5 -5 -5
Chose an alternative
method instead * * - *
8% 26% -% 3%
Not relevant or
needed by the business - *
6% 63% -% 8%
Other (specify) * - - -
5% -% -% -%

Diff
erent
fixed
voice
calls

and
fixed
BB

Supp

liers
(a)

Same
fixed
voice
calls

and
fixed
BB
supp
liers
(b)

Same
fixed
voice
calls

and
fixed
line
re
ntal
sSupp
liers

Diff
erent
fixed
voice
calls

and
fixed
line
re
ntal

Supp
liers

(d)

95 percent as lower case or *, 99 percent as UPPER CASE or

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

Lake Market Research
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Table 26
<S11CII13> And why didn't you get
by Crossbreak

Social media marketing e.

g. through Facebook,

‘Narrowband Review 2016

LinkedIn or Twitter

- SME Survey 2

?

(September - October 2015)"’

Base: All that didnt get Social media marketing
PERSONAL PROFILE
COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 7 1 1 2 2 - 3 - - - - 7 4 2 1 1 2 2 - 1 - - 1 1 1 2 - 1 1
Total 5 1 4 4 * - * - - - - 5 5 * * 1 4 * - * - - * * 1 * - * 4
Lack of time to
install the service 4 - 4 4 - - - - - - - 4 4 - - - 4 - - - - - - - - - - - 4
73% -% 100%  81% -5 -5 -5 -5 -5 -5 E D 78% -5 -5 -%  95% -5 -5 -5 -5 -5 -5 -5 -3 -3 -3 -%  100%
Too complicated 1 1 - 1 = - = - 1 1 = 1 - = = = - - - 1 - - -
17% 100% -% 19% -% -% -% -% -% -% -% 17% 19% -% -% 100% -% -% -% -% -% -% -% -% 100% -% -% -% -%
Not relevant or
needed by the business * - - = * = * - = - - * * * - * * - * = - * * - * - * -
10% -% -% -% 100% -% 100% -% -% -% -% 10% 4% 100% 100% -% 5% 100% -% 100% -% -% 100% 100% -% 100% -% 100% -%
Other (specify) * - - - * - - - - - - * - - - - - - - - - - - * - - -
23 -5 -5 -5 36% -5 -5 -5 -5 -5 -5 23 2% -5 -5 -5 -5 66% -5 -5 -5 -5 -5 -5 -5 55% -5 -5 -5

95 percent as lower case or *, 99

percent as UPPER CASE or **

Lake Market Research
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Table 26 (continuation)

<S11CII13> And why didn't you get Social media marketing e.

by Crossbreak
Base: All that didnt get Social media marketing

‘Narrowband Review 2016 - SME Survey 2

g. through Facebook,

LinkedIn or Twitter?

(September - October 2015)"’

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis

(a) (b) rks/ (d) (e) (£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree

Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)
Unweighted row 7 - 2 - 1 - - - - - 3 1 2 1 1 6 7 - 4 3 6 1
Total 5 - 4 - * - - - - - 4 * 1 * 1 4 5 - * 4 4 1
Lack of time to
install the service 4 - 4 - - - - - - - 4 - - - - 4 4 - - 4 4 -
13% -% 98% -% -% -% -% -% -% -% 96% -% -% -% -% 88% 13% -% -% 79% 88% -%
Too complicated 1 - - = - = - - = - = - = 1 - 1 - - 1 = 1
17% -% -% -% -% -% -% -% -% -% -% -% 94% -% 100% -% 17% -% -% 19% -% 100%
Not relevant or

needed by the business * - * = * = - - = - * * * * - * * - * * -
10% -% 2% -% 100% -% -% -% -% -% 4% 100% 6% 100% -% 12% 10% -% 100% 2% 12% -%

Other (specify) * - - - - - - - - - - - - * - * - - * -
2% -3 -3 -3 -3 -3 -3 -3 -3 -3 -3 -3 -5 100% -3 2% 2% -3 -5 2% 2% -3

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research
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Table 26 (continuation)
<S11CII13> And why didn't you get Social media marketing e. g. through Facebook, LinkedIn or Twitter?
by Crossbreak
Base: All that didnt get Social media marketing

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other

ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro

lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider

dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for

(a) cuits (e) (a) (c) (d) (g) (1) (a) vider -site and calls re

(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

Unweighted row 7 4 1 1 - 1 7 5 7 3 2 2 1 3 2 - 4 7 2 2 1 2 - 1 1 1 - 4 - 3
Total 5 4 * * - * 5 1 5 1 * * * * * - 5 5 * * * * _ * * * - 5 _ *

Lack of time to
install the service 4 4 - - - - 4 - 4 - - - - - - - 4 4 - - - - - - - - - 4 - -
73% 78% -% -% -% -% 73% -% 73% -% -% -% -% -% -% -% 76% 73% -% -% -% -% -% -% -% -% -% 76% -% -%
Too complicated 1 1 - = - = 1 1 1 1 - = - = - - 1 1 - = - - - - - - - 1 = -
17% 19% -% -% -% -% 17% 70% 17% 77% -% -% -% -% -% -% 18% 17% -% -% -% -% -% -% -% -% -% 18% -% -%
Not relevant or

needed by the business * * * * - * * * * * * * - * * * * _ * * * - * _ *
10% 3% 100% 100% -% 100% 10% 30% 10% 23% 100% 100% 100% 100% 100% -% 5% 10% 100% 100% 100% 100% -% 100% 100% 100% -% 6% -% 100%

Other (specify) * * - - - - * - * - - - - - - - - - - - - - - - - - - -
2% 2% -3 -3 -3 -3 2% -5 2% -3 -3 -3 -5 -3 -3 -3 -3 2% -5 -3 -3 -3 -3 -3 -5 -3 -3 2% -3 -3

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 26 (continuation)

<S11CII13> And why didn't you get Social media marketing e.

by Crossbreak
Base: All that didnt get Social

Total
Unweighted row 7
Total 5
Lack of time to
install the service 4
13%
Too complicated 1
17%
Not relevant or
needed by the business *
10%
Other (specify) *
2%

95 percent as lower case or *,

media marketing

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

g. through Facebook, LinkedIn or Twitter?

BUNDLING SAME VS DIFFERENT

std std std Diff

lan lan lan erent
dline dline dline fixed
+ + + BB voice
ISDN ISDN (c) calls
Re + LL/ and
ntal PC Re fixed
(a) ntal BB
(b) supp

liers

(a)

1 - 4 1

* _ 5 *

- - 4 -
-% -% 76% -%

_ _ 1 _
-% -% 18% -%

* _ * *
100% -5 6% 100%
- - * -
-5 -5 2% -5

99 percent as UPPER CASE or

o

Same Same Diff
fixed fixed erent
voice voice fixed
calls calls voice

and and calls
fixed fixed and
BB line fixed
supp re line
liers ntal re
(b) supp ntal
liers supp

(c) liers

(d)

5 5 2

5 5 *

4 4 -
75% 75% -%

1 1 -
18% 18% -%

* *
7% 7% 100%

* * -
2% 2% -5

Lake Market Research
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‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)’ Page
Table 27
<511CII14> And why didn't you get Cloud based services?
by Crossbreak
Base: All that didnt get Cloud based services?

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 9 - 2 2 - - 7 - - 1 - 8 5 4 - 1 1 2 2 2 - - 1 4 - - 1 3 -
Total 4 - 4 4 - - 1 - - * - 4 4 * - 1 3 * * * - - 3 1 - - * * -
Not relevant or
needed by the business 4 - 4 4 - = * - = * - 4 4 * = 1 3 = * = = - 3 1 - - - * -
90% -% 100% 100% -% -% 18% -% -% 100% -% 90% 96% 14% -% 100% 100% -% 19% -% -3 -% 100% 85% -% -3 -% 26% -%
Too expensive * - - = - = * - = - - * * * = - - * * = = - - - - - * * -
1% -% -% -% -% -% 63% -% -% -% -% 8% 2% 17% -% -% -% 100% 81% -% -% -% -% -% -% -% 100% 14% -%
Other (specify) * - - - - - * - - - - * * * - - - - * * - - - * - - * - -
7% -% -% -% -% -% 57% -% -% -% -% 7% 2% 68% -% -% -% -% 81% 100% -3 -% -% 15% -% -% 100% -3 -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 27 (continuation)

<511CII14> And why didn't you get Cloud based services?

by Crossbreak

Base: All that didnt get Cloud based services?

Unweighted row
Total

Not relevant or

needed by the business

Too expensive

Other (specify)

Total

95 percent as lower case or *,

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)"’

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
- - - 1 1 1 2 - - 5 3 - 1 - 9 7 1 5 4 8 1
- - - * * * 3 - - 4 1 - * - 4 4 1 * 4 4 *
- - - - - - 3 - - 3 1 - - - 3 1 * 4 4 -
-% -% -% -% -% -% 98% -% -% 89% 100% -% -% -% 90% 90% 100% 22% 97% 92% -
- - _ - * * * _ - * - - _ - * - * _ *
-5 -5 -5 -% 100% 100% 2% -5 -5 93 -5 -5 -5 -5 7% 9% -5 78% -5 6% 100
- - _ * * - - _ - * - - * - * - * -
-3 -3 -% 100% 100% -5 -5 -5 -5 7% -5 -5 100% -5 7% 7% -5 47% 3% 7% -

99 percent as UPPER CASE or **

Lake Market Research
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Table 27 (continuation)

<S811CII14> And why didn't you get Cloud based services?

by Crossbreak

Base: All that didnt get Cloud based services?

Total

Unweighted row 9
Total 4

Not relevant or

needed by the business 4
90%

Too expensive *
7%

Other (specify) *
7%

95 percent as lower case or *,

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

CONNECTION PROFILE

FIXED LINES
USED FOR VOICE

Page 143

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (g) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
5 1 2 1 - 9 7 8 5 3 4 4 4 1 4 - 8 2 3 2 1 - 1 - 3 - 4 - 5
4 * * * _ 4 4 1 4 1 * * * * 4 _ 4 1 * * * _ * - * - 3 _ 1
4 - * - - 4 1 3 1 * * - - 4 1 * * - - * - - - 3 - 1

94% -% 40% -% -% 90% 93% 59% 92% 66% 13% 13% 13% -% 93% -% 90% 88% 31% 39% -% -% 100% -% -% -% 95% -% 70%
* _ - _ * * * * - * _ _ * * _ - - - * _ *

6% 100% -% -% -% 7% 5% 31% 5% 34% 57% 57% 78% -% 7% -% 8% 12% -% 61% 100% -% -% -% 90% -% 4% -% 22%
* - * * _ * * * * * _ - - * _ - - - * _ *

5% -% 60% 100% -% 7% 7% 28% 8% 25% 87% 87% 66% 100% 5% -% 7% -% 69% -% 100% -% -% -% 76% -% 1% -% 30%

99 percent as UPPER CASE or **

Lake Market Research



Table 27 (continuation)

<511CII14> And why didn't you get Cloud based services?

by Crossbreak

Base: All that didnt get Cloud based services?

Total

Unweighted row 9

Total 4
Not relevant or

needed by the business 4

90%

Too expensive *

7%

Other (specify) *

7%

95 percent as lower case or *,

BUNDLING SAME VS DIFFERENT

std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re

liers (b) supp ntal

(a) liers supp

(c) liers

(d)

2 - 2 2 6 7 2

1 - 1 * 1 4 *

1 - 1 - 1 4 -
88% -% 90% -% 68 95% -%

- - * *
-5 -5 10% 51% 28 3% 86%

* - _ * * * *
12% -5 -5 495 25 2% 100%

99 percent as UPPER CASE or **

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

Lake Market Research
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‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’
Table 28
<S11CIII2> Did you feel that you had enough information about Smartphones

by Crossbreak

(e.g. Apple iPhone, Samsung Galaxy, BlackBerry, etc.) to make a decision as to whether

to use it?

Page

Base: All that didnt get Smartphones
PERSONAL PROFILE
COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i

(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin

years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and

(a) (a) Comm (£) ser

unica vices

tions (h)

(d)

Unweighted row 1 - 1 1 - - - - - - - 1 1 - - 1 - - - - - 1 - - - - - - -
Total 1 - 1 1 - - - - - - - 1 1 - - 1 - - - - - 1 - - - - - - -
Yes 1 - 1 1 - - - - - - - 1 1 - - 1 - - - - - 1 - - - - - - -
100% -% 100% 100% -% -% -% -% -% -% -% 100% 100% -% -% 100% -% -% -% -% -% 100% -% -% -% -% -% -% -%
No - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -3 -% -% -% -% -3 -% -% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 28 (continuation)

‘Narrowband Review 2016 - SME Survey 2

<S11CIII2> Did you feel that you had enough information about Smartphones (e.g. Apple iPhone,

by Crossbreak
Base: All that didnt get

Unweighted row
Total

Yes

95 percent as lower case

Samsung Galaxy,

BlackBerry, etc.)

to make a decision as to whether to use it?

(September - October 2015)"’

Smartphones
MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree

Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)

1 - - - - - - - - - - - 1 - 1 - - - - 1 - 1

1 - - - - - - - - - - - 1 - 1 - - - - 1 - 1

1 - - - - - - - - - - - 1 - 1 - - - - 1 - 1
100% -3 -3 -3 -5 -3 -3 -5 -3 -5 -3 -%  100% -3 100% -3 -3 -3 -5 100% -5 100%
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5

or *, 99 percent

as UPPER CASE or **

Lake Marke

t Research
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‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)’ Page
Table 28 (continuation)
<S811CIII2> Did you feel that you had enough information about Smartphones (e.g. Apple iPhone, Samsung Galaxy, BlackBerry, etc.) to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get Smartphones
CONNECTION PROFILE
FIXED LINES
USED FOR VOICE STANDARD
MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
Unweighted row 1 1 - = - = 1 1 1 - - = - = - 1 = 1 - = - - - - - - - - = 1
Total 1 1 - - - - 1 1 1 - - - - - - 1 - 1 - - - - - - - - - - - 1
Yes 1 1 - - - - 1 1 1 - - - - - - 1 - 1 - - - - - - - - - - -
100% 100% -% -% -% -% 100% 100% 100% -% -% -% -% -% -% 100% -% 100% -% -% -% -% -% -% -% -% -% -% -% 100
No - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -
95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 28 (continuation)

<S11CIII2> Did you feel that you had enough information about Smartphones

by Crossbreak
Base: All that didnt get Smartphones

Unweighted
Total

Yes

95 percent

row

as lower case

Total

or

*
’

BUNDLING SAME VS DIFFERENT

std std std Diff

Same Same Diff
fixed fixed erent
voice voice fixed
calls calls voice

and and calls
fixed fixed and
BB line fixed
supp re line
liers ntal re
(b) supp ntal
liers supp

(c) liers

(d)

1 1 -

1 1 -

1 1 -
100% 100% -

lan lan lan erent
dline dline dline fixed
+ + + BB voice
ISDN ISDN (c) calls
Re + LL/ and
ntal PC Re fixed
(a) ntal BB
(b) supp

liers

(a)
-% -% -% -%
-% -% -% -%

99 percent as UPPER CASE or

o

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

(e.g. Apple iPhone, Samsung Galaxy, BlackBerry,

Lake Market Research

etc.)

to make a decision as to whether to use it?
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‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)’ Page
Table 29
<S11CIII3> Did you feel that you had enough information about Standard mobile phones to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get Standard mobile phones

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR

Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (1)

(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin

years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and

(a) (a) Comm (£) ser

unica vices

tions (h)

(d)

Unweighted row 1 - - = 1 = - - = - 1 = 1 - = - 1 = - = = - - - - - - 1 -
Total * _ _ - * - _ _ - _ * - * _ - _ * - _ - - - - - _ - - * -
Yes * _ _ - * - _ _ - _ * - * _ - _ * - _ - - - - - _ - - * _
100% -% -% -% 100% -% -% -% -% -% 100% -% 100% -% -% -% 100% -% -% -% -3 -% -% -% -% -% -% 100% -%
No - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -3 -% -% -% -% -3 -% -% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 29 (continuation)
<S11CIII3> Did you feel that you had enough information about Standard mobile phones to make a decision as to whether to use it?
by Crossbreak

Base: All that didnt get

Unweighted
Total

Yes

95 percent

row

as lower case

Standard mobile phones

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)"’

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree

Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)

1 - - - - - 1 - - - 1 - - - - 1 1 - 1 - 1 -

* - - _ - _ * - _ - * - - _ - * * - * _ * -

* - - _ - _ * - _ - * - - _ - * * - * _ * -
100% -3 -3 -3 -5 -3 100% -5 -3 -5 100% -3 -5 -3 -% 100% 100% -3 100% -3 100% -5
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5

or *, 99 percent

as UPPER CASE or **

Lake Market Research
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Table 29 (continuation)
<S11CIII3> Did you feel that you had enough information about Standard mobile phones to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get Standard mobile phones

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other

ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro

lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider

dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for

(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re

(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

Unweighted row 1 1 - - - - 1 - 1 - - - - - - - - 1 - - - - - - - - - 1 - -
Total * * - _ - _ * - * - - _ - _ - - _ * - _ - - _ - - _ - * _ -
Yes * * - _ - _ * - * - - _ - _ - - _ * - _ - - _ - - _ - * _ -
100% 100% -5 -5 -5 -5 100% -5 100% -5 -5 -5 -5 -5 -5 -5 -5 100% -5 -5 -5 -5 -5 -5 -5 -5 -5 100% -5 -5

No - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 29 (continuation)
<S11CIII3> Did you feel that you had enough information about Standard mobile phones to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get Standard mobile phones

Unweighted
Total

Yes

95 percent

row

as lower case

Total

or

*
’

BUNDLING SAME VS DIFFERENT
std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent

dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re

liers (b) supp ntal

(a) liers supp

(c) liers

(d)

- - 1 - 1 1 -

_ _ * _ * * _

_ _ * _ * * _

-5 -5 100% -% 100% 100% -

99 percent as UPPER CASE or **

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

Lake Market Research
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Table 30

‘Narrowband Review 2016 - SME Survey 2

<S11CIII4> Did you feel that you had enough information about ADSL Broadband to make a decision as to whether to use it?

by Crossbreak
Base: All that didnt get ADSL Broadband

PERSONAL PROFILE

(September - October 2015)"’

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR

Total 1 2 15-9 10 50 Less 2 - 56 -9 10 1 2 5+ £100k £500k Pr Man Whole Re Fina Other Pu Other

(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) to imary ufact sale/ tail ncial ser blic

(b) (c) (e) (f) 2 (b) (c) years (b) £3m ind uring Trans (e) Ser vices admin

years (d) (c) ustry (b) ) port/ vices (g9) and

(a) (a) Comm (f) ser

unica vices

tions (h)

(d)

Unweighted row 2 - 2 2 - = - - = - 1 1 2 - = 1 1 = - = = - 1 - - - 1 - -
Total 3 - 3 3 - - - - - - 1 2 3 - - 1 2 - - - - - 2 - - - 1 - -
Yes 3 - 3 3 - - - - - - 1 2 3 - - 1 2 - - - - - 2 - - - 1 - -
100% -% 100% 100% -5 -5 -5 -5 -5 -% 100% 100% 100% -5 -5 100% 100% -5 -5 -5 -5 -5 100% -5 -5 -%  100% -5 -5
No - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 30 (continuation)

‘Narrowband Review 2016 - SME Survey 2

<S11CIII4> Did you feel that you had enough information about ADSL Broadband to make a decision as to whether to use it?

by Crossbreak

Base: All that didnt get ADSL Broadband

Unweighted row
Total

Yes

95 percent as lower case

(September - October 2015)"’

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree

Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)

2 - - - - - 1 - - - 1 1 - - - 2 1 1 1 1 - 2
3 - - - - - 2 - - - 2 1 - - - 3 2 1 2 1 - 3
3 - - - - - 2 - - - 2 1 - - - 3 2 1 2 1 - 3
100% -3 -3 -3 -5 -3 100% -5 -3 -3 100% 100% -5 -3 -% 100% 100% 100% 1003 100% -5 100%
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5

or *, 99 percent

as UPPER CASE or **

Lake Market Research
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Table 30 (continuation)
<S11CIII4> Did you feel that you had enough information about ADSL Broadband to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get ADSL Broadband

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other

ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro

lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider

dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for

(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re

(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

Unweighted row 2 2 - - - - 2 1 - - - - - - - - - 2 - - - - - - - - - - - 2
Total 3 3 - - - - 3 2 - - - - - - - - - 3 - - - - - - - - - - - 3

Yes 3 3 - - - - 3 2 - - - - - - - - - 3 - - - - - - - - - - -

100% 100% -5 -5 -5 -5 100% 100% -5 -5 -5 -5 -5 -5 -5 -5 -5 100% -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -%  100%

No - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 30 (continuation)
<S11CIII4> Did you feel that you had enough information about ADSL Broadband to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get ADSL Broadband

Unweighted
Total

Yes

95 percent

row

as lower case

Total

or

*
’

BUNDLING SAME VS DIFFERENT

std std std Diff

Same Same Diff
fixed fixed erent
voice voice fixed
calls calls voice

and and calls
fixed fixed and
BB line fixed
supp re line
liers ntal re
(b) supp ntal
liers supp

(c) liers

(d)

- 1 1

- 2 1

- 2 1

-% 100% 100

lan lan lan erent
dline dline dline fixed
+ + + BB voice
ISDN ISDN (c) calls
Re + LL/ and
ntal PC Re fixed
(a) ntal BB
(b) supp

liers

(a)
-% -% -% -%
-% -% -% -%

99 percent as UPPER CASE or

o

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

Lake Market Research
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Table 31

‘Narrowband Review 2

016 - SME Survey 2

<S11CIII5> Did you feel that you had enough information about Fibre Broadband to make a decision as to whether to use it?

by Crossbreak
Base: All that

Unweighted row
Total

Yes

No

95 percent as lower case or *,

didnt get Fibre Broadband

PERSONAL PROFILE

(September - October 2015)"’

Page

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i

(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin

years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and

(a) (a) Comm (£) ser

unica vices

tions (h)

(d)

-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -3 -% -% -% -% -% -% -% -%
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -3 -% -% -% -% -3 -% -% -%

99 percent

as UPPER CASE or **

Lake Market Research



Table 31 (continuation)

‘Narrowband Revi

ew 2016 - SME Survey 2 (September - October 2015)"

<S11CIII5> Did you feel that you had enough information about Fibre Broadband to make a decision as to whether to use it?

by Crossbreak
Base: All that didnt get

Unweighted row
Total

Yes

95 percent as lower case

Fibre Broadband

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
-3 -3 -3 -3 -5 -3 -3 -5 -3 -5 -3 -3 -5 -3 -3 -3 -3 -3 -5 -3 -3 -
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -

or *, 99 percent

as UPPER CASE or **

Lake Market Research
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Table 31 (continuation)
<S11CIII5> Did you feel that you had enough information about Fibre Broadband to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get Fibre Broadband

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other

ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro

lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider

dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for

(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re

(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

Unweighted row - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Total - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Yes - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5

No - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 31 (continuation)
<S11CIII5> Did you feel that you had enough information about Fibre Broadband to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get Fibre Broadband

Unweighted
Total

Yes

95 percent

Total

row -

as lower case or *,

BUNDLING SAME VS DIFFERENT

std std std Diff

Same Same Diff
fixed fixed erent
voice voice fixed
calls calls voice

and and calls
fixed fixed and
BB line fixed
supp re line
liers ntal re
(b) supp ntal
liers supp

(c) liers

(d)

lan lan lan erent
dline dline dline fixed
+ + + BB voice
ISDN ISDN (c) calls
Re + LL/ and
ntal PC Re fixed
(a) ntal BB
(b) supp

liers

(a)
-% -% -% -%
-% -% -% -%

99 percent as UPPER CASE or

o

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

Lake Market Research
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Table 32

‘Narrowband Review 2

016 - SME Survey 2

<S11CIII6> Did you feel that you had enough information about Cable Broadband to make a decision as to whether to use it?

by Crossbreak
Base: All that

Unweighted row
Total

Yes

No

95 percent as lower case or *,

didnt get Cable Broadband

PERSONAL PROFILE

(September - October 2015)"’

Page

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i

(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin

years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and

(a) (a) Comm (£) ser

unica vices

tions (h)

(d)

-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -3 -% -% -% -% -% -% -% -%
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -3 -% -% -% -% -3 -% -% -%

99 percent

as UPPER CASE or **

Lake Market Research



Table 32 (continuation)

‘Narrowband Revi

ew 2016 - SME Survey 2 (September - October 2015)"

<S11CIII6> Did you feel that you had enough information about Cable Broadband to make a decision as to whether to use it?

by Crossbreak
Base: All that didnt get

Unweighted row
Total

Yes

95 percent as lower case

Cable Broadband

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
-3 -3 -3 -3 -5 -3 -3 -5 -3 -5 -3 -3 -5 -3 -3 -3 -3 -3 -5 -3 -3 -
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -

or *, 99 percent

as UPPER CASE or **

Lake Market Research
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Table 32 (continuation)
<S11CIII6> Did you feel that you had enough information about Cable Broadband to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get Cable Broadband

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other

ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro

lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider

dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for

(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re

(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

Unweighted row - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Total - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Yes - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5

No - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 32 (continuation)
<S11CIII6> Did you feel that you had enough information about Cable Broadband to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get Cable Broadband

Unweighted
Total

Yes

95 percent

Total

row -

as lower case or *,

BUNDLING SAME VS DIFFERENT

std std std Diff

Same Same Diff
fixed fixed erent
voice voice fixed
calls calls voice

and and calls
fixed fixed and
BB line fixed
supp re line
liers ntal re
(b) supp ntal
liers supp

(c) liers

(d)

lan lan lan erent
dline dline dline fixed
+ + + BB voice
ISDN ISDN (c) calls
Re + LL/ and
ntal PC Re fixed
(a) ntal BB
(b) supp

liers

(a)
-% -% -% -%
-% -% -% -%

99 percent as UPPER CASE or

o

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

Lake Market Research
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Table 33

<S11CIII7>Did you feel that you had enough information about mobile broadband through a USB Modem or

by Crossbreak
Base: All that didnt get Mobile broadband

‘Narrowband Review 2

016 - SME Survey 2 (September -

'dongle' to make a decision

PERSONAL PROFILE

October 2015) '

as to whether to use it?

Page

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i

(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin

years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and

(a) (a) Comm (£) ser

unica vices

tions (h)

(d)

Unweighted row = - - = - = - - = - - = - - = - - = - = = - - - - - - - -
Total - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Yes - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -3 -% -% -% -% -% -% -% -%
No - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -3 -% -% -% -% -3 -% -% -%

95 percent as lower case or *, 99 percent

as UPPER CASE or **

Lake Market Research



Table 33 (continuation)

‘Narrowband Revi

ew 2016 - SME Survey 2 (September - October 2015)"

<S811CIII7>Did you feel that you had enough information about mobile broadband through a USB Modem or 'dongle' to make a decision as to whether to use it?

by Crossbreak
Base: All that didnt get

Unweighted row
Total

Yes

95 percent as lower case

Mobile broadband

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
-3 -3 -3 -3 -5 -3 -3 -5 -3 -5 -3 -3 -5 -3 -3 -3 -3 -3 -5 -3 -3 -
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -

or *, 99 percent

as UPPER CASE or **

Lake Market Research
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Table 33 (continuation)
<S11CIII7>Did you feel that you had enough information about mobile broadband through a USB Modem or 'dongle' to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get Mobile broadband

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other

ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro

lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider

dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for

(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re

(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

Unweighted row - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Total - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Yes - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5

No - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 33 (continuation)
<S811CIII7>Did you feel that you had enough information about mobile broadband through a USB Modem or 'dongle' to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get Mobile broadband

Unweighted
Total

Yes

95 percent

Total

row -

as lower case or *,

BUNDLING SAME VS DIFFERENT

std std std Diff

Same Same Diff
fixed fixed erent
voice voice fixed
calls calls voice

and and calls
fixed fixed and
BB line fixed
supp re line
liers ntal re
(b) supp ntal
liers supp

(c) liers

(d)

lan lan lan erent
dline dline dline fixed
+ + + BB voice
ISDN ISDN (c) calls
Re + LL/ and
ntal PC Re fixed
(a) ntal BB
(b) supp

liers

(a)
-% -% -% -%
-% -% -% -%

99 percent as UPPER CASE or

o

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

Lake Market Research
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Table 34

‘Narrowband Review 2016

- SME Survey 2

<S11CIII8> Did you feel that you had enough information about ISDN 2/2e' to make a decision as to whether to use it?

by Crossbreak

(September - October 2015)"’

Page

Base: All that didnt get ISDN 2/2e'
PERSONAL PROFILE
COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 1 - - - - 1 - - - - 1 - 1 - - - 1 - - - - - - - 1 - - - -
Total * _ _ - _ * _ _ - _ * - * _ - _ * - _ - - - - - * - - - -
Yes * _ _ - _ * _ _ - _ * - * _ - _ * - _ - - - - - * - - - _
100% -5 -5 -5 -5 100% -5 -5 -5 -% 100% -5 100% -5 -5 -% 100% -5 -5 -5 -5 -5 -5 -% 100% -5 -5 -5 -5
No - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5
95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 34 (continuation)

‘Narrowband Review 2016 - SME Survey 2

<S11CIII8> Did you feel that you had enough information about ISDN 2/2e' to make a decision as to whether to use it?

by Crossbreak
Base: All that didnt get

Unweighted row
Total

Yes

95 percent as lower case

(September - October 2015)"’

ISDN 2/2e"
MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree

Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)

1 - - - - - - - - - - - 1 - - 1 1 - 1 - 1 -

* - - _ - _ - - _ - _ - * _ - * * - * _ * -

* - - _ - _ - - _ - _ - * _ - * * - * _ * -
100% -3 -3 -3 -5 -3 -3 -5 -3 -5 -3 -%  100% -3 -% 100% 100% -3 100% -3 100% -5
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5

or *, 99 percent

as UPPER CASE or **

Lake Market Research
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Table 34 (continuation)
<S11CIII8> Did you feel that you had enough information about ISDN 2/2e' to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get ISDN 2/2e'

Unweighted
Total

Yes

95 percent

row

as lower case

Total

or *,

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

CONNECTION PROFILE

FIXED LINES
USED FOR VOICE

Page 171

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

1 - - - - 1 1 1 1 - - - - - - - 1 - - - - - - - - - - - 1

* - _ - _ * * * * - _ - _ - - _ * - _ - - _ - - _ - - _ *

* - _ - _ * * * * - _ - _ - - _ * - _ - - _ - - _ - - _ *
100% -5 -5 -5 -5 100% 100% 100% 100% -5 -5 -5 -5 -5 -5 -5 100% -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -%  100%
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5

99 percent as UPPER CASE or **

Lake Market Research



Table 34 (continuation)
<S11CIII8> Did you feel that you had enough information about ISDN 2/2e' to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get ISDN 2/2e'

Unweighted
Total

Yes

95 percent

row

as lower case

Total

or

*
’

BUNDLING SAME VS DIFFERENT
std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent

dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re

liers (b) supp ntal

(a) liers supp

(c) liers

(d)

- - 1 - 1 1 -

_ _ * _ * * _

_ _ * _ * * _

-5 -5 100% -% 100% 100% -

99 percent as UPPER CASE or **

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

Lake Market Research
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‘Narrowband Review 2016 - SME Survey 2 (September - October 2015
Table 35

<S11CIII9> Did you feel that you had enough information about ISDN 30 to make a decision as to whether to use it?

by Crossbreak

Base: All that didnt get ISDN 30

PERSONAL PROFILE

’

Page

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i

(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin

years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and

(a) (a) Comm (£) ser

unica vices

tions (h)

(d)

Unweighted row = - - = - = - - = - - = - - = - - = - = = - - - - - - - -
Total - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Yes - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -3 -% -% -% -% -% -% -% -%
No - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -3 -% -% -% -% -3 -% -% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 35 (continuation)

‘Narrowband Revi

ew 2016 - SME Survey 2 (September - October 2015)"

<S11CIII9> Did you feel that you had enough information about ISDN 30 to make a decision as to whether to use it?

by Crossbreak
Base: All that didnt get

Unweighted row
Total

Yes

95 percent as lower case

ISDN 30
MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
-3 -3 -3 -3 -5 -3 -3 -5 -3 -5 -3 -3 -5 -3 -3 -3 -3 -3 -5 -3 -3 -
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -

or *, 99 percent

as UPPER CASE or **

Lake Market Research
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Table 35 (continuation)
<S11CIII9> Did you feel that you had enough information about ISDN 30 to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get ISDN 30

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other

ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro

lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider

dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for

(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re

(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

Unweighted row - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Total - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Yes - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5

No - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 35 (continuation)
<S11CIII9> Did you feel that you had enough information about ISDN 30 to make a decision as to whether to use it?
by Crossbreak

Base: All that didnt get ISDN 30

Unweighted
Total

Yes

95 percent

Total

row -

as lower case or *,

BUNDLING SAME VS DIFFERENT

std std std Diff

Same Same Diff
fixed fixed erent
voice voice fixed
calls calls voice

and and calls
fixed fixed and
BB line fixed
supp re line
liers ntal re
(b) supp ntal
liers supp

(c) liers

(d)

lan lan lan erent
dline dline dline fixed
+ + + BB voice
ISDN ISDN (c) calls
Re + LL/ and
ntal PC Re fixed
(a) ntal BB
(b) supp

liers

(a)
-% -% -% -%
-% -% -% -%

99 percent as UPPER CASE or

o

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

Lake Market Research
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‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)"’

Table 36
<S11CIII10> Did you feel that you had enough information about Leased lines or private circuits, including Ethernet leased line services to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get Leased lines or private circuits
PERSONAL PROFILE
COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 1 - - = - 1 - - = - - 1 1 - = - - 1 - = = 1 - - - - - - -
Total 1 - - - - 1 - - - - - 1 1 - - - - 1 - - - 1 - - - - - - -
Yes - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -3 -% -% -% -% -% -% -% -%
No 1 - - - - 1 - - - - - 1 1 - - - - 1 - - - 1 - - - - - - -
100% -% -% -% -% 100% -% -% -% -% -% 100% 100% -% -% -% -% 100% -% -% -% 100% -% -% -% -3 -% -% -%

95 percent as lower case or *,

99 percent as UPPER CASE or **

Lake Market Research
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Table 36 (continuation)

<S11CIII10> Did you feel that you had enough information about Leased lines or private circuits,

by Crossbreak
Base:

Unweighted row
Total

Yes

95 percent

Total

as lower case or *,

All that didnt get Leased lines or private circuits

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)"’

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
- - - - - - - 1 - 1 - - - - 1 1 - - - 1 -
- - - - - - - 1 - 1 - - - - 1 1 - - - 1 -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -
- - - - - - - 1 - 1 - - - - 1 1 - - - 1 -
-5 -5 -5 -5 -5 -5 -5 100% -% 100 -5 -5 -5 -% 100% 100% -5 -5 -5 100% -

99 percent

as UPPER CASE or **

Lake Market Research

including Ethernet leased line services to make a decision as to whether to use it?



Table 36

(continuation)

by Crossbreak
Base: All that didnt get Leased lines or private circuits

Total

Unweighted row 1
Total 1
Yes -
-5

No 1
100%

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)"’

Page 179

<S11CIII10> Did you feel that you had enough information about Leased lines or private circuits, including Ethernet leased line services to make a decision as to whether to use it?
CONNECTION PROFILE
FIXED LINES
USED FOR VOICE STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re

(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

- - - - 1 1 1 1 - 1 - - 1 - 1 - - 1 - 1 - - - 1 - - - - 1

- - - - 1 1 1 1 - 1 - - 1 - 1 - - 1 - 1 - - - 1 - - - - 1
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5

- - - - 1 1 1 1 - 1 - - 1 - 1 - - 1 - 1 - - - 1 - - - - 1
-% -% -% -% 100% 100% 100% 100% -% 100% -% -% 100% -% 100% -% -% 100% -% 100% -% -% -% 100% -% -% -% -% 100%
99 percent as UPPER CASE or **

95 percent as lower case or *,

Lake Market Research



Table 36 (continuation)
<S11CIII10> Did you feel that you had enough information about Leased lines or private circuits, including Ethernet leased line services to make a decision as to whether to use it?
by Crossbreak

Base: All that didnt get Leased lines or private circuits

Unweighted
Total

Yes

95 percent

BUNDLING SAME VS DIFFERENT
Total std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
row 1 - - - - - 1 -
1 - - - - - 1 -
-5 -5 -5 -5 -5 -5 -5 -
1 - - - - - 1 -
100% -5 -5 -5 -5 -% 100% -

as lower case or *, 99 percent as UPPER CASE or

o

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’
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Table 37
<S11CIII1l1> Did you feel that you had enough information about Voice over Internet Protocol or VoIP to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get VoIP

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR

Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (1)

(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin

years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and

(a) (a) Comm (£) ser

unica vices

tions (h)

(d)

Unweighted row 5 - 2 2 - - 3 - - - 1 4 2 3 - - 2 - 3 - - 2 2 1 - - - - -
Total 3 - 2 2 - - * - - - * 2 2 * - - 2 - * - - 2 * * - - - - -
Yes 2 - 2 2 - - * - - - - 2 2 * - - 2 - * - - 2 * - - - - - -
96% -% 100% 100% -% -% 54% -% -% -% -% 98% 100% 54% -% -% 100% -% 54% -% -% 100% 84% -% -% -% -% -% -%
No * _ _ - _ - * _ - _ * * _ * - _ _ - * - - - * * _ - - - _
4% -% -% -% -% -% 46% -% -% -% 100% 2% -% 46% -% -% -% -% 46% -% -3 -% 16% 100% -% -3 -% -% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 37 (continuation)

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)"’

<S11CIII1l1> Did you feel that you had enough information about Voice over Internet Protocol or VoIP to make a decision as to whether to use it?

by Crossbreak
Base: All that didnt get VoIP

Total

Unweighted row 5
Total 3
Yes 2
96%

No *
4%

95 percent as lower case or *,

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)

- - 1 - - 1 - - - 2 2 - 1 - 5 5 - 5 - 4 -
- - * - - 2 - - - 2 * - * - 3 3 - 3 - 2 -
- - * - - 2 - - - 2 - - * - 2 - 2 - 2 -
-3 -5 100% -5 -3 100% -5 -3 -5 100% -3 -3 100% -5 96% 96% -3 96% -3 96% -5
- - _ - _ - - _ - _ * - _ - * - * _ -
-5 -5 -5 -5 -5 -5 -5 -5 -5 -%  100% -5 -5 -5 45 43 -5 45 -5 43 -5

99 percent as UPPER CASE or **

Lake Market Research

Page 182



‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’
Table 37 (continuation)
<S11CIII1l1> Did you feel that you had enough information about Voice over Internet Protocol or VoIP to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get VoIP

CONNECTION PROFILE

FIXED LINES

Page 183

USED FOR VOICE STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other

ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro

lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider

dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for

(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re

(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

Unweighted row 5 4 - 1 - - 5 5 5 1 1 1 2 - 1 3 3 5 1 1 - - - - - - - 3 - 2
Total 3 2 - * - - 3 3 3 * * * * - * 2 2 3 * * - - - - - - - 2 - *
Yes 2 2 - * - - 2 2 2 - - * * - * 2 2 2 - * - - - - - - - - -
96% 96% -% 100% -% -% 96% 96% 96% -% -% 100% 70% -% 100% 98% 100% 96% -% 100% -% -% -% -% -% -% -% 100% -% -%

No * * - _ - _ * * * * * _ * _ - * _ * * _ - - _ - - _ - - _ *
4% 4% -% -% -% -% 4% 4% 4% 100% 100% -% 30% -% -% 2% -% 4% 100% -% -% -% -% -% -% -% -% -% -% 100%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 37 (continuation)

<S11CIII1l1> Did you feel that you had enough information about Voice over Internet Protocol or VoIP to make a decision as to whether to use it?

by Crossbreak
Base: All that didnt get VoIP

Unweighted
Total

Yes

95 percent

Total

row 5

as lower case or *,

BUNDLING SAME VS DIFFERENT
std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent

dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
2 - 4 - 5 5 -
* - 2 - 3 3 -
* - 2 - 2 2 -
70% -% 98% -% 96 96% -
* _ * _ * * _
30% -5 25 -5 4 4 -

99 percent as UPPER CASE or **
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Table 38

‘Narrowband Review 2016

- SME Survey 2

(September - October 2015)"’

<S11CIII12> Did you feel that you had enough information about Video conferencing to make a decision as to whether to use it?

by Crossbreak
Base:

Unweighted row
Total

Yes

No

95 percent

Total

as lower case or *,

99 percent

All that didnt get Video conferencing

PERSONAL PROFILE

Page

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
- - - - - 2 - - - 1 1 1 1 - - - - 1 - - - 1 - - - - - 1
_ _ - _ - * _ - _ * * * * - _ _ - * - - - * - _ - - - *
_ _ - _ - _ - _ _ * * _ - _ _ - _ - - - - - _ - - - *
-% -% -% -% -% 41 -% -% -% -% 100% 100% -% -% -% -% -% -% -% -3 -% -% -% -% -% -% -% 100%
_ _ - _ - _ - _ * - _ * - _ _ - * - - - * - _ - - - _
-% -% -% -% -% 59 -% -% -% 100% -% -% 100% -% -% -% -% 100% -% -3 -% 100% -% -% -3 -% -% -%

as UPPER CASE or **

Lake Market Research
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Table 38 (continuation)

<S11CIII12> Did you feel that you had enough information about Video conferencing to make a decision as to whether to use it?
by Crossbreak

Base: All that didnt get Video conferencing

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis

(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree

Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)

Unweighted row 2 - - = - = - - = - = 1 - 1 - 2 2 - 2 = 2 -
Total * - - _ - _ - - _ - _ * - * - * * - * _ * -
Yes * - - _ - _ - - _ - _ - - * - * - _ * -
41% -% -% -% -% -% -% -% -% -% -% -% -% 100% -% 41% 41% -% 41% -% 41% -%

No - - _ - _ - - _ - _ * - _ - * - * _ * -
59% -5 -5 -5 -5 -5 -5 -5 -5 -5 -%  100% -5 -5 -5 59% 59% -5 59% -5 59% -5

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research
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Table 38 (continuation)
<S11CIII12> Did you feel that you had enough information about Video conferencing to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get Video conferencing

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other

ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro

lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider

dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for

(a) cuits (e) (a) (c) (d) (g) (1) (a) vider -site and calls re

(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

Unweighted row 2 2 - - - - 2 2 2 1 1 1 1 - - 2 1 2 1 1 - - - - - - - 1 - 1
Total * * - _ - _ * * * * * * * _ - * * * * * - - _ - - _ - * _ *
Yes * * - _ - _ * - - * - _ - * * - * - - _ - - _ - * _ -
41% 41% -% -% -% -% 41% 41% 41% -% -% 100% -% -% -% 41% 100% 41% -% 100% -% -% -% -% -% -% -% 100% -% -%

No * * - _ - _ * * * * * _ * _ - * _ * * _ - - _ - - _ - - _ *
59% 59% -% -% -% -% 59% 59% 59% 100% 100% -% 100% -% -% 59% -% 59% 100% -% -% -% -% -% -% -% -% -% -% 100%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 38 (continuation)
<S11CIII12> Did you feel that you had enough information about Video conferencing to make a decision as to whether to use it?
by Crossbreak

Base: All that didnt get Video conferencing

Unweighted
Total

Yes

95 percent

BUNDLING SAME VS DIFFERENT
Total std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
row 2 2 - 2 - 2 2 -
* * - * - * * -
* * - * - * * -
413 41% -5 41% -5 41 413 -
* - * - * * -
59% 593 -5 59% % 59 59% -

as lower case or *, 99 percent as UPPER CASE or

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’
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Table 39
<S11CIII13> Did you feel that you had enough information about Social media marketing e.g. through Facebook, LinkedIn or Twitter? to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get Social media marketing

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR

Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (1)

(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin

years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and

(a) (a) Comm (£) ser

unica vices

tions (h)

(d)

Unweighted row 5 - - - 2 - 3 - - - - 5 2 2 1 - 1 2 - 1 - - 1 1 - 2 - 1 -
Total * _ _ - * - * _ - _ _ * * * * _ * * _ * - - * * _ * - * -
Yes * _ _ - * - * _ - _ _ * * * * _ * * _ * - - * * _ * - * _
100% -% -% -% 100% -% 100% -% -% -% -% 100% 100% 100% 100% -% 100% 100% -% 100% -3 -% 100% 100% -% 100% -% 100% -%
No - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
-% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -% -3 -% -% -% -% -3 -% -% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 39 (continuation)
<S11CIII13> Did you feel that you had enough information about Social media marketing e.g. through
by Crossbreak
Base: All that didnt get Social media marketing

Unweighted
Total

Yes

95 percent

Total

row 5

as lower case or *,

‘Narrowband Review 201

6 - SME Survey 2 (September - October 2015)°’

Facebook, LinkedIn or Twitter? to make a decision as to whether to use it?

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)

- 1 - 1 - - - - - 2 1 1 1 - 5 5 - 4 1 5 -
- * _ * _ - - _ - * * * * - * * - * * * -
- * _ * _ - - _ - * * * * - * * - * * * -
-% 100% -3 100% -3 -3 -5 -3 -% 100% 100% 100% 100% -% 100% 100% -3 1003 100% 100% -5
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5

99 percent as UPPER CASE or **

Lake Market Research
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Table 39 (continuation)

<S11CIII13> Did you feel that you had enough information about Social media marketing e.g.

by Crossbreak

Base: All that didnt get Social media marketing

Unweighted row
Total

Yes

95 percent as lower case

Total

or *,

‘Narrowband Review 2016 - SME Survey 2

through Facebook,

LinkedIn or Twitter? to make a decision as to whether to use it?

CONNECTION PROFILE

(September - October 2015)"’

Page

FIXED LINES
USED FOR VOICE

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

2 1 1 - 1 5 4 5 2 2 2 1 3 2 - 2 5 2 2 1 2 - 1 1 1 - 2 - 3

* * * - * * * * * * * * * * - * * * * * * _ * * * - * _ *

* * * - * * * * * * * * * * - * * * * * * _ * * * - * _ *
100% 100% 100% -% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% -% 100% 100% 100% 100% 100% 100% -% 100% 100% 100% -% 100% -% 100
-5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -5 -

99 percent as UPPER CASE or

*k

Lake Market Research

de



Table 39 (continuation)
<S11CIII13> Did you feel that you had enough information about Social media marketing e.g. through Facebook, LinkedIn or Twitter? to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get Social media marketing

Unweighted
Total

Yes

95 percent

Total

row 5

as lower case or *,

BUNDLING SAME VS DIFFERENT
std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent

dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re

liers (b) supp ntal

(a) liers supp

(c) liers

(d)

1 - 2 1 3 3 2

* _ * * * * *

* _ * * * * *
100% -% 100% 100% 100% 100% 100

99 percent as UPPER CASE or **

%

de

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’
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Table 40
<S11CIII14> Did you feel that you had enough information about Cloud based services to make a decision as to whether to use it?

by Crossbreak

’

Base: All that didnt get Cloud based services
PERSONAL PROFILE
COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i

(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin

years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and

(a) (a) Comm (£) ser

unica vices

tions (h)

(d)

Unweighted row 4 - 2 2 - - 2 - - 1 - 3 3 1 - 1 1 - 1 - - - 1 2 - - - 1 -
Total 4 - 4 4 - - * - - * - 4 4 * - 1 3 - * - - - 3 1 - - - * -
Yes 4 - 4 4 - - * - - * - 4 4 - - 1 3 - - - - - 3 1 - - - * -
99% -% 100% 100% -% -% 50% -% -% 100% -% 99% 100% -% -% 100% 100% -% -% -% -3 -% 100% 92 -% -% -% 100% -%
No * _ _ - _ - * _ - _ _ * _ * - _ _ - * - - - - * _ - - - _
s -% -% -% -% -% 50% -% -% -% -% s -% 100% -% -% -% -% 100% -% -3 -% -% 8 -% -3 -% -% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research

Page

193



‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’
Table 40 (continuation)
<S11CIII14> Did you feel that you had enough information about Cloud based services to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get Cloud based services

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis

(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree

Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)

Unweighted row 4 - - - - - - 1 - - 1 3 - - - 4 3 1 2 2 4 -
Total 4 - - - - - - 3 - - 3 1 - - - 4 3 1 * 4 4 -
Yes 4 - - - - - - 3 - - 3 1 - - - 4 3 1 * 4 4 -
99% -% -% -% -% -% -% 100% -% -% 100% 93% -% -% -% 99% 99% 100% 50% 100% 99% -%

No - - _ - _ - - _ - _ - _ - * - * _ -
1% -% -% -% -% -% -% -% -% -% -% 7% -% -% -% 1% 1% -% 50% -% 1% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research
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Table 40 (continuation)

‘Narrowband Review 2016 - SME Survey 2

<S11CIII14> Did you feel that you had enough information about Cloud based services to make a decision as to whether to use it?

by Crossbreak
Base: All that didnt get Cloud based services

CONNECTION PROFILE

(September - October 2015)"’

Page

FIXED LINES
USED FOR VOICE

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER

Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other

ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro

lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider

dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for

(a) cuits (e) (a) (c) (d) (g) (1) (a) vider -site and calls re

(d) (b) (a) calls (b) ntal

(a) and

calls

(c)

Unweighted row 4 3 - 1 - - 4 4 3 2 1 1 1 1 - 2 - 3 1 1 1 - - 1 - - - 1 - 3
Total 4 4 - * - - 4 4 1 3 1 * * * - 3 - 4 1 * * - - * - - - 3 - 1
Yes 4 4 - * - - 4 4 1 3 * * * - 3 - 4 * * - - * - - - 3 - 1
99% 99% -% 100% -% -% 99 99% 93% 100% 100% 100% 100% 100% -% 100% -% 99% 100% 100% 100% -% -% 100% -% -% -% 100% -% 93

No - _ - _ * * * - - _ - _ - - _ - _ - - _ - - _ - - _ *
1% 1% -% -% -% -% 1 1% 7% -% -% -% -% -% -% -% -% 1% -% -% -% -% -% -% -% -% -% -% -% 7

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 40 (continuation)
<S11CIII14> Did you feel that you had enough information about Cloud based services to make a decision as to whether to use it?
by Crossbreak
Base: All that didnt get Cloud based services

Unweighted
Total

Yes

95 percent

Total

row 4

as lower case or *,

BUNDLING SAME VS DIFFERENT
std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent

dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re

liers (b) supp ntal

(a) liers supp

(c) liers

(d)

1 - 1 - 3 4 -

1 - 1 - 1 4 -

1 - 1 - 1 4 -
100% -% 100% -% 93 99% -
- - _ - * * -

-5 -5 -5 -5 7 1 -

99 percent as UPPER CASE or **
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Table 41
<511D> Which, if any, services do you feel you would benefit from being given more information about in terms of how it works and how it could benefit your business?
by Crossbreak
Base: All respondents

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 502 53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
Total 502 104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
Analogue
telephone line(s) 9 1 4 5 1 4 - * 1 * * 7 7 1 1 2 4 3A - 1ABCD 1 - * 4g 2 1 1 - -
ABCdf
2% 1% 1% 1% 2% 8% -% 2% 5% *% *% 3% 2% 3% 30% 1% 2% 5% -% 25% 3% -% *% 6% 3% 4% 1% -% -%
Smartphones 9 1 2 3 2c 4ABC * 1 2 5 7 1 1 3 2 3b * 1ABCD - * * 2 1 1 4 1
2% 1% 1% 1% 3% 8% 1% 2% 5% *% 2% 2% 1% 3% 30% 1% 1% 5% 1% 25% -3 *% *% 3% 1% 4% 3% 1% 3%
Standard mobile phones 7 1 3 4 2 2bC - = 1 6 6 * 1 1 4 2A * 1ABCD * * 4cG 2 1 1 -
1% *% 1% 1% 3% 4% 1% -% -% *% 1% 2% 1% 1% 30% *% 2% 4% *% 25% 1% *% *% 6% 2% 4% 1% -% -%
ADSL Broadband 11 2 5 7 1 3BC * 1 2 * 7 9 1 1 5 3 3 * 1ABCD - * - 5bcgh 2 1 2 * -
2% 1% 2% 2% 2% 7% 2% 2% 5% 4% *% 3% 2% 2% 30% 2% 2% 5% 1% 25% -% *% -% 9% 3% 4% 2% *% -%
Fibre Broadband 30 3 14 17 6ac 8ABCE * * 1 1 4 24d 27 3 * 12 8 Tab * * 5 1 4 7Tgh 7 5 1 *
6% 3% 5% 4% 11% 18% 6% 2% 1% 2% 3% 9% 6% 8% 10% 5% 5% 12% 2% 3% 26% 2% 5% 12% 9% -% 4% 2% 1%
Cable Broadband 11 - 5 5 1 4 - - 1 1 * 9d 9 2 - 5 2 4aB - - 1 - 1 2 4 - 2 * -
ABCAf
2% -% 2% 1% 2% 10% -% -% 4% 1% *% 3% 2% 5% -% 2% 1% 8% -% -% 1% -% 1% 3% 5% -% 1% 1% -%
Mobile broadband 12 1 7 8 2 3ac - 1 3 9 12 * 1 4 6 2 * 1ABCD - * 4 2 1 1 4 -
2% 1% 2% 2% 3% 6% 1% -% -% 1% 2% 3% 3% *% 30% 2% 4% 4% *% 25% -% *% 6% 3% 1% 5% 3% 1% -%
ISDN 2/2e 12 7 7 1 4ABCd *A - 1 5dE 2 5 11 1 - 3 6 3a * - - * 1 * 7 2
2% -% 2% 2% 2% 9% 4% -% 5% 10% 1% 2% 2% 2% -% 1% 4% 6% 3% -% -% 1% s 2% 1% s 5% 1% 9%
ISDN 30 10 - 5 5 1 3ABC *A - 1 5dE 1 2 9 1 - - 6a 3A *A - - * 1 1 - 7 * -
2% -% 2% 1% 2% 1% 2% -% 5% 10% 1% 1% 2% 2% -% -% 4% 6% 2% -% -% *% *% 2% 1% -% 4% 1% -%
Leased lines
or private circuits,
including Ethernet
leased line services 4 - * * * 3ABCd *ABCD - 1 1 * * 1 3AB *A *a - * * 2 * - 2 - -
1% -% *% *% 1% 1% 7% -% 5% 1% *% 1% 1% 3% 4% *% *% 5% 3% 1% -% *% *% 3% *% -% 1% -% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 41 (continuation)
<511D> Which, if any, services do you feel you would benefit from being given more information about in terms of how it works and how it could benefit your business?
by Crossbreak
Base: All respondents

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 502 53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
Total 502 104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
Voice over Internet
Protocol or VoIP 14 4 5 9 * 4BCD  *bcD * 1 5De 1 7 12 2 4 5 4a 1 - * 4 2 * - 7 -
3% 4% 2% 2% *% 10% 6% 2% 5% 10% 1% 2% 3% 4% 6% 2% 3% 7% 6% 3% -% 1% 5% 4% 1% -% 5% *% -%
Video conferencing 13 3 7 10 * 3d *d - 1 - * 12d 12 1 = 10b 2B * *B = 3 2 - 8 * -
3% 3% 2% 3% *% 6% 2% -% 5% -% *% 4% 3% 3% -% 4% % 5% *% 3% -% % 5% 2% % -% 5% 1% -%
Social media marketing 34 5 22 27 3 4 * 2 5 17E 10 31 3 12 15 4 * 4 * 1 2 Tbc 3 8 6BCDG 2
7% 5% 8% 7% 5% 8% 3% 2% 12% 10% 12% 3% 7% 6% 4% 5% 9% 7% *% 1% 22% *% 1% 3% % 19% 5% 18% 9%
Cloud based services 10 - 4 4 1 4ABCd *ABC * 1 1 1 7 8 2 1 5a 4R *A * * 3ceg * 3 * 2 *
2% -% 1% 1% 3% 10% 6% 2% 5% 1% 1% 3% 2% 4% 8% *% 3% 6% 4% 2% 1% 8% *% 4% 1% 1% 2% 1% s
(None of these) 410 94de 234 328 42 34 6 11 13 40 119 227 373 35 1 185 120 47pe 10 2 14 41 58 49 66 13 124 27 17
82% 91% 80% 83% 78% 77% 82% 96% 84% 76% 84% 80% 81% 85% 50% 84% 74% 86% 85% 71% 69% 89% 82% 79% 83% 76% 83% 78% 77%
NET
Mobiles 13 1 5 6 3c 4ABC * * 1 * 3 8 11 1 1 3 5 3 1ABCD * 4 2 1 5 1
3% 1% 2% 2% 5% 8% 1% 2% 5% *% 2% 3% 2% 3% 30% 1% 3% 5% 1% 25% 1% % *% 6% 3% 4% 3% 1% 3%
ISDN 13 - 8 8 1 4ABCd *A - 1 5de 2 5 12 1 - 3 7 3a * - - * * 1 1 7 * 2
3% -% 3% 2% 2% 9% 4% -% 5% 10% 1% 2% 3% 2% -% 1% 4% 6% 3% -% -% 1% *% 2% 2% 1% 5% 1% 9%
Analogue line & ISDN 4 - 1 1 - 3 - - 1 - * 3 3 1 = - 1 2Ab - = = - - 1 1 - 1 - -
ABCDf
1% -% *% *% -% 1% -% -% 5% -% *% 1% 1% 2% -% -% 1% 4% -% -% -% -% -% 2% 1% -% 1% -% -%
Analogue line,
ISDN & Leased line 2 - - - - 2ABCd - - 1 - * 1 2 la - - - 2AB - - - - - 1 * - 1 - -
*% -% -% -% -% 6% -% -% 5% -% *% 1% *% 2% -% -% -% 4% -% -% -% -% -% 2% *% -% 1% -% -%
Analogue line,
ISDN, Leased line & VOIP 2 - - - - 2ABCd - - 1 - * 1 2 la - - - 2AB - - - - - 1 * - 1 - -
*% -% -% -% -% 6% -% -% 5% -% *% 1% *% 2% -% -% -% 4% -% -% -% -% -% 2% *% -3 1% -% -%

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 41 (continuation)
<511D> Which, if any, services do you feel you would benefit from being given more information about in terms of how it works and how it could benefit your business?
by Crossbreak
Base: All respondents

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (1)
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 502 53 148 201 100 101 100 9 18 33 119 323 385 96 20 131 137 99 44 32 21 45 59 75 84 16 126 53 23
Total 502 104 294 398 54 43 7 11 16 52 141 282 458 41 3 221 161 55 12 3 20 45 71 62 80 18 149 35 22
Fixed Broadband 35 3 17 20 7abC 8ABC 1 * 1 3 4 26d 30 3 1 13 10 7 * 1ABcD 5 1 4 10bcGH 8 1 5 1
7% 3% 6% 5% 13% 18% 8% 2% 9% 6% 3% 9% 7% 8% 40% 6% 6% 12% 2% 28% 26% 2% 5% 16% 10% 4% 4% 2% 1%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research
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Table 41 (continuation)
<511D> Which, if any, services do you feel you would benefit from being given more information about in terms of how it works and how it could benefit your business?
by Crossbreak
Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis

(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree

Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)
Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
Analogue

telephone line(s) 9 - - 1 - - 2 1 1 - 6 1 2J 3 6 9 4 5 5 3
2% -% -% 4% -% -% 4% 2% 1% -% 1% 3% % 3% 2% 2% 2% 1% 2% 2% 2% 2%

Smartphones 9 - 1 1 - = 2 1 1 - 6 1 1 1 3 6 8 6 3 6 2
2% -% 1% 4% -% -% 4% 2% 1% -% 1% 4% 2% 4% 2% 2% 2% *% 3% 1% 2% 1%

Standard mobile phones 7 - - 1 - = 2 1 = - 5 1hj 1 *h 3 5 7 5 3 4 3
1% -% -% 4% -% -% 4% 2% -% -% 1% 4% 3% 3% 2% 1% 2% *% 2% 1% 1% 2%

ADSL Broadband 11 * - 1 - - 2 1 1 - 6 2BghJ 3bJ *b 1 10 9 2 5 6 7 4
2% *% -% 4% -% -% 4% 2% 1% -% 1% 8% 8% 4% *% 3% 2% 3% 2% 2% 2% 2%

Fibre Broadband 30 - 1 3 3 2 3 1 3 - 17 3BGhJ 9 2BGJ 2 28 24 2 17 13 25b 4

BFGHJ

6% -% 1% 9% 9% 4% 7% 1% 4% -% 4% 14% 24% 12% 2% 7% 6% 3% 8% 5% 8% 3%

Cable Broadband 11 * - 1 - 2 1 1 - - 5 1bgHJ 4 *bh 1 10 8 2 6 4 8 2

bfGHJ

2% 2% -% 4% -% 4% 1% 1% -% -% 1% 6% 11% 4% *% 3% 2% 3% 3% 2% 2% 2%

Mobile broadband 12 - - 1 - - 3 2 4 - 11 1b * * 3 10 12 * 6 6 10 2
2% -% -% 4% -% -% 6% 2% 6% -% 2% 6% 1% 3% 2% 3% 3% *% 3% 2% 3% 1%

ISDN 2/2e 12 - - 1 - - 2 2 1 4 11 * * 1b - 12 12 * 6 6 10 1
2% -% -% 4% -% -% 5% 2% 1% 9% 3% 1% 1% 5% -% 3% 3% *% 3% 2% 3% 1%

ISDN 30 10 - - 1 - - * 1 1 4 8 * 1 - - 10 9 * 4 5 9 1
2% -% -% 4% -% -% 1% 2% 1% 9% 2% 1% 3% -% -% 2% 2% *% 2% 2% 3% 1%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research
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Table 41 (continuation)
<511D> Which, if any, services do you feel you would benefit from being given more information about in terms of how it works and how it could benefit your business?
by Crossbreak
Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
Leased lines
or private circuits,
including Ethernet
leased line services 4 - - 2 - * 1 1 * 3 * * 1bJl - 4 4 * 3 1 3 1
1% -% -% 4% % -% 1% 1% 1% *% 1% 1% *% 4% -% 1% 1% *% 1% *% 1% 1%
Voice over Internet
Protocol or VoIP 14 - - 1 - 5 1 4 12 * 1 1BFhj 3 11 14 5 9 10 4
3% -% -% 4% % -% *% 6% 1% 9% 3% 2% 3% 8% 3% 3% 4% *% 2% 4% 3% 3%
Video conferencing 13 - - 1 6 - 3 1 - 12 * * *f 3 10 13 * 9 4 2 4
3% -% -% 4% -% 16% -% 4% 1% -% 3% 1% 1% 3% 3% 3% 3% *% 4% 2% 1% 3%
Social media marketing 34 - 1 7 3 6 4 5 1 28 2f 3f 1BF 10 24 25 * 15 18 9 247
1% -% 1% 17% 9% 16% 1% 6% 1% 2% 6% 7% 8% 11% 8% 6% 6% *% 7% 1% 3% 16%
Cloud based services 10 - 1 1 - - - 4 1 * 8 1 1 *f - 10 9 * 7 2 8 1
2% -% 1% 4% -% -% -% 6% 1% *% 2% 2% 3% 4% -% 3% 2% *% 3% 1% 3% 1%
(None of these) 410 14 49 29 32 26 38 661 641lm 41 359LM  171lm 25 9 102 307 314 60a 163 215 253 121
FkLM
82% 97% 96% 17% 91% 64% 76% 83% 84% 88% 83% 82% 67% 69% 85% 81% 80% 93% 7% 83% 83% 79%
NET
Mobiles 13 - 1 1 - 45 2 1 9 1 2 1hj 5 8 12 * 8 5 8 4
3% -% 1% 4% -% -% 8% 3% 1% -% 2% 5% 4% 6% 4% 2% 3% *% 4% 2% 3% 3%
ISDN 13 - - 1 - - 2 2 4 11 * 1 1b - 13 13 * 7 6 11 1
3% -% -% 4% -% -% 5% 2% 1% 9% 3% 1% 3% 5% -% 3% 3% *% 3% 2% 4% 1%
Analogue line & ISDN 4 - - 1 - - - 1 1 - 3 * 1 - - 4 4 * 2 2 2 1
1% -% -% 4% -% -% -% 1% 1% -% 1% 1% 2% -% -% 1% 1% *% 1% 1% 1% 1%

95 percent as lower case or *, 99 percent as UPPER CASE or **
Lake Market Research
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Table 41 (continuation)
<511D> Which, if any, services do you feel you would benefit from being given more information about in terms of how it works and how it could benefit your business?
by Crossbreak
Base: All respondents

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE

LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON

Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis

(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree

Hu (9) gland (1) Ir (a) (b) (b) (b) (b)

mber (3) eland
(c) (m)
Unweighted row 502 17 34 15 18 17 49 44 36 25 255 83 81 83 72 430 430 36 282 193 343 118
Total 502 15 51 38 35 41 50 80 76 46 431 21 37 13 121 381 391 64 212 258 305 154
Analogue line,
ISDN & Leased line 2 - - 1 - - - - 1 - 2 - - - 2 2 1 1 1 1
*% -% -% 4% -% -% -% -% 1% -% 1% 1% -% -% -% 1% 1% *% 1% *% *% 1%
Analogue line,

ISDN, Leased line & VOIP 2 - - 1 - - - - 1 - 2 * - - - 2 2 * 1 1 1 1
*% -% -% 4% -% -% -% -% 1% -% 1% 1% -% -% -% 1% 1% *% 1% *% *% 1%

Fixed Broadband 35 * 1 3 3 2 5 2 3 - 20 3 10 2BGhJ 2 32a 26 4 20 14 29b 4

BGhJ BfGHJ
k

1% 3% 1% 9% 9% 4% 11% 2% 4% -% 5% 14% 27% 14% 2% 8% 1% 6% 10% 6% 9% 3%

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 41 (continuation)
<511D> Which, if any,
by Crossbreak

Base: All respondents

Unweighted row
Total

Analogue
telephone line(s)

Smartphones

Standard mobile phones

ADSL Broadband

Fibre Broadband

Cable Broadband

Mobile broadband

95 percent as lower

Total

502

502

30

6%

11

2%

12

2%

case or *,
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FIXED LINES
USED FOR VOICE

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
7 * 1A - 1 9 9 9 2 2abcj 2 4 3 1 3 3 9 2a 2A - 2a 1 2 - 1 - 4 2 3
ABCDH ABCDe
iJK HIJK
1% 1% 9% -% 5% 2% 2% 2% 2% 6% 12% 16% 3% 2% 2% 2% 2% 6% 12 -% 6% 10% 15% -% 2% -% 2% 9% 1%
6 * 1A - 1 9 8 8 3 3ABC 1ABCd 4 3 1 6 5 8 3A 1A * 2 1 2 - 1 - 5 - 4
ABCDH
IJK
1% 1% 9% -% 5% 2% 2% 2% 2% 6% 7% 16% 3% 3% 3% 3% 2% 7% 8 *% 6% 10% 15% -% 2% -% 2% -% 1%
5 * 1A - 1 7 6 7 1 2 2 3 3 1 4 2 7 27 2A 1 2 - 2 1 - - 4 2 1
ABCdj ABCDH ABCDH
K iJK iJK
1% 1% 9% -% 4% 2% 1% 2% 1% 6% 12% 11% 3% 2% 2% 1% 1% 6% 12 1% 6% -% 15% 2% -% -% 2% 8% *%
8 * 1A - 1 11 6 8 2 2aBcd 1 3 3 1 4 3 11 2a 1A * 2 1 2 * 1 - 5 1 5
ABCDj ABCDH
k IJK
2% 1% 9% -% 5% 2% 1% 2% 1% 6% 7% 15% 3% 3% 2% 2% 2% 6% 8 *% 6% 10% 15% 1% 2% -% 2% 3% 2%
24 1 4n - 1 28 27 28 8 41 5 6 5 * 15 151 27 3 5AB 3 2 1 2 2 2 - 12 * 18
ABCDE ABCDE
HIJK HIJK
5% 8% 24% -% 5% 6% 6% 1% 8% 10% 24% 27% 5% 1% 8% 9% 6% 8% 26% 5% 5% 13% 12% 5% 4% -% 5% 2% 7%
7 * 4AB - - 9 9 9 3 2 4 2Rbci 3 - 6 7 8 2 4AB 2 1 - 1 1 1 - 5 * 5
ABCDE
gHIJK
1% 1% 23% -% -% 2% 2% 2% 3% 4% 19% 7% 3% -% 3% 4% 2% 5% 20% 4% 4% -% 10% 4% 2% -% 2% 1% 2%
10 * 2A - - 12 11 12 3 2 2 2 3 1 10a 5 12 2 2A 1 2 - 2 - 1 - 10c * 3
ABCDH ABCDh
ik ik
2% 1% 12% -% -% 3% 3% 3% 2% 6% 10% 10% 3% 2% 5% 3% 2% 6% 11% 1% 6% -% 15% -% 1% -% 4% *% 1%

99 percent as UPPER CASE or **

Lake Market Research
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Table 41 (continuation)
<511D> Which, if any, services do you feel you would benefit from being given more information about in terms of how it works and how it could benefit your business?
by Crossbreak
Base: All respondents

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD
MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
Unweighted row 502 388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
Total 502 452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
ISDN 2/2e 12 8 * 2A - 2 12 11 12 2 2 2 3 4 - 10a 7 11 2 2A 1 2 1 2 1 1 - 5 * 6
ABCDh ABCDh
I Ik
2% 2% 1% 12% -% 9% 2% 3% 3% 2% 4% 10% 11% 4% -% 5% 4% 2% 5% 11% 2% 5% 10% 11% 2% 3% -% 3% 2% 2%
ISDN 30 10 6 * 2Ab - 2 10 8 10 1 2 3 3 4 - 7 7 9 2 3Ab 1 2 1 2 1 1 - 3 - 7
ABCDe ABCDh
HIJK  Ijk
2% 1% 1% 12% -% 9% 2% 2% 2% 1% 4% 14% 11% 4% -% 4% 4% 2% 4% 15% 2% 5% 10% 11% 2% 3% -% 1% -% 3%
Leased lines
or private circuits,
including Ethernet
leased line services 4 1 *A 2A - 1 4 4 4 * 2ABCD 2 3 3 * 3 3 3 2R 2A 1 2 1 1 - 2 - 2 * 2
ABCDH ABCDH
IJK IJK
1% *% 3% 14% -% 5% 1% 1% 1% *% 5% 12% 12% 3% 1% 1% 2% 1% 5% 12% 1% 5% 10% 10% -% 4% -% 1% 1% 1%

Voice over Internet
Protocol or VoIP 14 7 4A 2A - 1 11 14 14 1 6 3 4 4 1 9ad 11AbcD 10 5A 2A 1 2 1 2 * 2 - 2 1 1lla
ABCDH ABCDH ABCDH
IJk IJk IJK

3% 2% 24% 14% -% 5% 2% 3% 3% 1% 14% 14% 19% 4% 2% 5% 7% 2% 13% 12% 3% 6% 10% 14% 1% 5% -% 1% 3% 4%
Video conferencing 13 7 3A 2A - 1 9 13 13 * 5 2 3 9 - 9ad 5 9 5A 2A 7 2 1 1 e 1 - 2 * 1la
ABCDI AbcDI ABCDI ABCDi
JK k JK k
3% 2% 24% 10% -% 5% 2% 3% 3% *% 13% 8% 11% 9% -% 5% 3% 2% 14% 9% 13% 4% 11% 10% 21% 3% -% 1% 1% 4%
Social media marketing 34 31 * 2b - 1 34 321 28 9i 2 3 7 8i * 8 1517 33 2 3Ab 1 [:% 1 2 * 6b - 8 6 20
abCeI ABCDE
J fHIJK
7% 7% 1% 13% -% 5% 7% 8% 7% 8% 5% 15% 29% 8% *% 4% 9% 7% 4% 16% 3% 18% 10% 14% 1% 13% -% 4% 23% 8%

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 41 (continuation)
<511D> Which, if any, services do you feel you would benefit from being given more information about in terms of how it works and how it could benefit your business?
by Crossbreak
Base: All respondents

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD
MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
Unweighted row 502 388 31 52 7 24 473 422 451 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
Total 502 452 15 16 2 18 485 419 429 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
Cloud based services 10 6 * 2A - 1 9 9 10 4 2 2 3 7 * 4 3 9 2 2A 1 2 1 2 3 2 - 3 * 6
ABCdI ABCdI Abcijk
JK JK
2% 1% 3% 13% -% 6% 2% 2% 2% 4% 5% 11% 12% 6% 1% 2% 2% 2% 5% 11% 2% 5% 10% 11% 11% 4% -% 1% *% 2%
(None of these) 410 370b 10 12 2 16 398£fG 335G 344G 84g 32g 14 14 8lg 36 142g 130G 393c 30 14 41 27 7 11 19 38b 13 194cC 15 201
abcDe
FGhJk
82% 82% 66% 74%  100% 90% 82% 80% 80% 76% 77% 71% 62% 78% 93% 76% 79% 82% 79% 72% 79% 77% 86% 77% 61% 83% 100% 89% 59% 78%
NET
Mobiles 13 9 * 1A - 2 13 11 12 3 3 2 4 4 1 7 5 12 3a 2A 1 2 1 2 1 1 - 6 2 4
ABCDh ABCDH
iJK IJK
3% 2% 1% 9% -% 9% 3% 3% 3% 3% 6% 12% 16% 4% 3% 4% 3% 3% 7% 12% 2% 6% 10% 15% 2% 2% -% 3% 8% 2%
ISDN 13 9 * 2A - 2 13 12 13 3 2 3 3 4 - 10 7 12 2 3Ab 1 2 1 2 1 1 - 5 * 7
ABCDe ABCDh
HIJK Ik
3% 2% 1% 12% -% 9% 3% 3% 3% 3% 4% 14% 11% 4% -% 5% 4% 3% 5% 15% 2% 5% 10% 11% 2% 3% -% 3% 2% 3%
Analogue line & ISDN 4 1 * 1A - 1 4 4 4 1 2Abcj 2 2 2 - 2 2 4 2A 2A - 1 1 1 - 1 - 2 - 2
ABCDe ABCDH
HIJK IJK
1% *% 1% 9% -% 5% 1% 1% 1% 1% 4% 12% 11% 2% -% 1% 1% 1% 4% 12% -% 4% 10% 10% -% 2% -% 1% -% 1%
Analogue line,
ISDN & Leased line 2 - *A 1A - 1 2 2 2 - 2 1 2 2 - 2 1 2 2R 1A - 1 1 1 - 1 - 1 - 1
ABCDJj ABCDh ABCDH
IJK IJK
*% -% 1% 9% -% 5% 1% 1% 1% -% 4% 7% 11% 2% -% 1% 1% *% 4% 8% -% 4% 10% 10% -% 2% -% 1% -% *%

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 41 (continuation)

‘Narrowband Review 2016 - SME Survey 2

(September - October 2015)"’

<511D> Which, if any, services do you feel you would benefit from being given more information about in terms of how it works and how it could benefit your business?

by Crossbreak
Base: All respondents

Unweighted row
Total

Analogue line,
ISDN, Leased line & VOIP

Fixed Broadband

95 percent as lower case

Total

502

502

or *,

CONNECTION PROFILE

FIXED LINES
USED FOR VOICE

STANDARD

MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Sta ISDN ISDN LL Fixed Mo ISDN 1ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
388 31 52 7 141 89 71 63 121 57 241 198 446 76 68 56 48 12 22 33 61 5 216 28 255
452 15 16 2 110 41 20 23 104 39 186 165 478 38 19 52 35 8 15 31 46 13 218 26 258
- *A 1A - - 2 1 2 2 - 2 2A 1A - 1 1 1 - 1 - 1 - 1
ABCDJj ABCDh ABCDH
IJK IJK
-% 1% 9% -% 5 -% 4% 7% 11% 2% -% 1% 1% *% 4% 8% -% 4% 10% 10% -% 2% -% 1% -% *
29 1 4R - 1 9 5 5 7 6 1 16 15 31 4 5Ab 3 2 1 3 2 2 - 13 2 20
ABCDe ABCDE
HIJK HIJK
6% 8% 24% -% 5 8% 11% 24% 30% 6% 4% 9% 9% 7% 10% 26% 5% 7% 13% 17% 6% 4% -% 6% 6% 8

99 percent as UPPER CASE or **
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Table 41 (continuation)

<511D> Which, if any,
by Crossbreak
Base: All respondents

Unweighted row

Total

Analogue

telephone line(s)

Smartphones

Standard mobile phones

ADSL Broadband

Fibre Broadband

Cable Broadband

Mobile broadband

ISDN 2/2e

ISDN 30

Leased lines

or private circuits,
including Ethernet
leased line services

95 percent as lower case or *,

services do you feel you would benefit from being given more information about in terms of how it works and how it could benefit your business?

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

BUNDLING SAME VS DIFFERENT
Total std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
502 59 5 270 113 314 445 57
502 23 1 308 90 321 447 55
9 2c - 6 3 5 6 3bc
2% 10% -% 2% 4% 2% 1% 6%
9 2C - 5 7 8 *
2% 10% -% 2% % 2% 2% *%
7 2C - 4 3bc 3 4 3bc
1% 10% -% 1% 4% 1% 1% 5%
11 2C - 5 6 10 1
2% 10% -% 2% 1% 2% 2% 2%
30 2 * 15 9 18 29 2
6% 8% 9% 5% 10% 6% 6% 3%
11 1c - 5 3 7 10 1
2% 6% -% 2% 3% 2% 2% 1%
12 2C - 9 1 11 12 *
2% 10% -% 3% 1% 3% 3% *%
12 - 8 10 12
2% 7% -% 3% 1% 3% 3% 1%
10 2c - 5 1 7 9 1
2% 7% -% 2% 1% 2% 2% 2%
4 2C * 1 * 3 4
1% 7% 12% *% 1% 1% 1% *%

99 percent as UPPER CASE or **

Lake Market Research
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Table 41 (continuation)

<511D> Which, if any, services do you feel you would benefit from being given more information about in terms of how it works and how it could benefit your business?

by Crossbreak
Base: All respondents

SAME VS DIFFERENT

BUNDLING
Total std std std
lan lan lan
dline dline dline
+ + + BB
ISDN ISDN (c)
Re + LL/
ntal PC Re
(a) ntal
(b)
Unweighted row 502 59 5 270
Total 502 23 1 308
Voice over Internet
Protocol or VoIP 14 2c 1 6
3% 9% 77% 2%
Video conferencing 13 2c - 6
3% 7% -% 2%
Social media marketing 34 2c 1 9
7% 9% 77% 3%
Cloud based services 10 2C * 5
2% 8% 21% 2%
(None of these) 410 19 * 256
82% 83% 13% 83%
NET
Mobiles 13 2c - 8
3% 10% -% 3%
ISDN 13 - 8
3% 7% -% 3%
Analogue line & ISDN 4 1c - 1
1% 6% -% *%
Analogue line,
ISDN & Leased line 2 1c - -
*% 6% -% -%

Diff
erent
fixed
voice
calls

and
fixed
BB
supp
liers
(a)

Same
fixed
voice
calls

and
fixed
BB
supp
liers
(b)

Same
fixed
voice
calls

and
fixed
line
re
ntal
supp
liers
(c)

Diff
erent
fixed
voice
calls

and
fixed
line
re
ntal
supp
liers
(d)

16B!
18%

64
71%

314

321

12
4%

12
4%

c 11
4%
8
2%

265A
82%

[N
o

10
3%

=N

oe

*

o

95 percent as lower case or *, 99 percent as UPPER CASE or **

445

447

13

3%

12
3%

27
6%

367A
82%

=%
oe

13%

43
78%

o w
o

[
o

N
oe

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

Lake Market Research

Page 208



Table 41 (continuation)

<511D> Which, if any, services do you feel you would benefit from being given more information about in terms of how it works and how it could benefit your business?

by Crossbreak
Base: All respondents

Unweighted row

Total

Analogue line,

ISDN, Leased line & VOIP

Fixed Broadband

95 percent as lower case

Total

or *,

BUNDLING SAME VS DIFFERENT
std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
59 5 270 113 314 445 57
23 1 308 90 321 447 55
ic - - * 1 2
6% -% -% *% *% 1% -%
3 * 18 10 21 32 3
11% 9% 6% 11% 7% 7% 5%

99 percent

as UPPER CASE or **

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’
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Table 42
<S13A> What have you used Analogue telephone line(s) for, in the last month?
by Crossbreak
Base: All with Standard Landlines

PERSONAL PROFILE

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
Total 1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (1)
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
Unweighted row 473 51 146 197 96 92 88 8 18 33 113 301 372 81 19 128 135 91 39 26 21 40 56 69 83 13 118 50 23
Total 485 100 287 387 53 39 6 11 16 52 137 270 448 35 2 213 159 51 11 3 20 45 67 59 78 17 143 35 22
(Other - including
inbound calls /
Alarm Line/ Fax Machine) 480 100F 283 383 52 38 6 7 16 52 137 268 443 35 2 213D 158 51 11 3 20 45 67 55 77 17 143D 35 22
99% 100% 98% 99% 98% 100% 98% 68% 99% 100% 100% 99% 99% 99% 99% 100% 99% 100% 98% 100% 100% 100% 99% 93% 99% 100% 100% 100% 100%
Outgoing voice calls 478 100EF 287EF 387EF 52EF 33 5 11 16 51 135 264 442B 33 2 213CD 159CD 46 11 2 20 43 66 57 78 17 142h 33 22
98% 100% 100% 100% 99% 86% 80% 100% 100% 99% 99% 98% 99% 94% 96% 100% 100% 89% 96% 78% 99% 97% 98% 97% 99% 99% 99% 95% 100%

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 42 (continuation)
<S13A> What have you used Analogue telephone line(s) for, in the last month?
by Crossbreak
Base: All with Standard Landlines

MY
FRIENDS OR
COLLEAGUES
TEND I'M AS KN
TO COME OWLEDGEABLE
TO ME IF ABOUT
I TRY THEY HAVE THESE TE
TO KEEP QUESTIONS CHNOLOGIES
OFFICE UP WITH ABOUT AS THE
LOCATION LOCATION TECHNOLOGY TECHNOLOGY NEXT PERSON
Total NE NW Yo E Mid W Mid East Lo SE SW Net: Wales Sco Nor Home Else Agree Dis Agree Dis Agree Dis
(a) (b) rks/ (d) (e) (f£) ndon (h) (i) En (k) tland thern based where (a) agree (a) agree (a) agree
Hu (9) gland (1) Ir (a) (b) (b) (b) (b)
mber (3) eland
(c) (m)
Unweighted row 473 15 34 14 18 16 45 40 33 23 238 79 77 79 69 404 407 33 260 188 321 113
Total 485 14 51 37 35 39 47 76 70 46 416 20 36 13 117 368 377 62 206 248 293 150
(Other - including
inbound calls /
Alarm Line/ Fax Machine) 480 14 47 37 35 39 47 76b 70 46 412B 20 35 13 116 363 372 62 205 244 289 150
99% 100% 92% 100% 100% 100% 100% 100% 100% 100% 99% 98% 98% 100% 99% 99% 99% 100% 99% 98% 98% 100%
Outgoing voice calls 478 14 51 36 35 39 47 75 68 45 410 19 36 12 117 361 370 62 200 247a 287 149
98% 100% 100% 96% 100% 100% 99% 99% 97% 96% 98% 97% 100% 97% 100% 98% 98% 100% 97% 100% 98% 100%

95 percent as lower case or *, 99 percent as UPPER CASE or **
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Table 42 (continuation)
<S13A> What have you used Analogue telephone line(s) for, in the last month?
by Crossbreak
Base: All with Standard Landlines

CONNECTION PROFILE

FIXED LINES

USED FOR VOICE STANDARD
MAIN FIXED LINE TYPE PRODUCTS USED CALLS OUT VOIP TYPE VOIP USAGE LANDLINE SUPPLER
Total Sta ISDN ISDN LL Fixed Sta NET Fixed Mo ISDN ISDN LL pr VoIP Video So Cloud Sta ISDN ISDN Same A Both Int Ext Both Ne BT Other Other
ndard 2/2E 30 / Pr line ndard Mo line bile 2/2e 30 ivate (h) co cial based ndard 2/2E 30 pro diff ernal ernal (c) ither for pro pro
lan (b) line ivate broa land biles broa broa (e) (£) cir nfere media (k) lan (b) (c) vider erent / (b) (d) re vider vider
dline (c) cir dband lines (b) dband dband cuits ncing (3) dline (a) pro inter ntal for for
(a) cuits (e) (a) (c) (d) (9) (1) (a) vider -site and calls re
(d) (b) (a) calls (b) ntal
(a) and
calls
(c)
Unweighted row 473 388 23 40 4 18 473 396 425 132 81 59 53 105 49 223 178 446 68 56 50 42 10 18 30 53 4 216 28 226
Total 485 452 6 13 1 14 485 403 412 108 33 16 21 98 38 179 150 478 30 15 51 33 8 14 31 42 12 218 26 241
(Other - including
inbound calls /
Alarm Line/ Fax Machine) 480 446 6 13 1 14 480F 397f 407f 107f 33 16 21 98F 38f 179F 150F 472C 29 15 51 33 8 14 31 42 12 213 26 240
99% 99% 99% 100% 83% 100% 99% 99% 99% 99% 99% 95% 99% 100% 100% 100% 100% 99% 99% 95% 100% 99% 100% 100% 99% 100% 100% 98% 100% 100%
Outgoing voice calls 478 452C 3 10 * 13 478 395 406 105EFg 29f 12 19f 95eF 35F 172eF l4deF 478BC 26¢C 11 50 31 7 14 30 39 12 218C 26 233
EFGij EFG EFG
k
98% 100% 57% 75% 27% 93% 98% 98% 98% 97% 89% 76% 91% 96% 94% 96% 96% 100% 88% 75% 97% 95% 91% 99% 97% 93% 100% 100% 100% 97%

95 percent as lower case or *, 99 percent as UPPER CASE or **

Lake Market Research



Table 42 (continuation)

<S13A> What have you used Analogue telephone line(s) for,
by Crossbreak

Base: All with Standard Landlines

in the last month?

BUNDLING SAME VS DIFFERENT
Total std std std Diff Same Same Diff
lan lan lan erent fixed fixed erent
dline dline dline fixed voice voice fixed
+ + + BB voice calls calls voice
ISDN ISDN (c) calls and and calls
Re + LL/ and fixed fixed and
ntal PC Re fixed BB line fixed
(a) ntal BB supp re line
(b) supp liers ntal re
liers (b) supp ntal
(a) liers supp
(c) liers
(d)
Unweighted row 473 59 5 270 101 306 423 50
Total 485 23 1 308 82 317 437 48
(Other - including
inbound calls /
Alarm Line/ Fax Machine) 480 23 1 304 81 312 432 47
99% 100% 100% 99% 99% 99% 99% 98%
Outgoing voice calls 478 23 1 308 79 314A 430 47
98% 100% 100% 100% 96% 99% 98% 98%

95 percent as lower case or *, 99 percent as UPPER CASE or

*k

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

Lake Market Research

Page 213



Table 43

‘Narrowband Review 2016 - SME Survey 2 (September - October 2015)°’

<S13B> What have you used ISDN 2/2e for, in the last month?

by Crossbreak

Base: All with ISDN2/2E lines

Unweighted row
Total

Outgoing voice calls

Internet

Cloud based services

Data sharing

Taking payments online

Enabling home working

Social media marketing
e.g. through Facebook,
LinkedIn or Twitter

VoIP, including
video calls

Other videoconferencing
services

(Other - including
inbound calls /
Alarm Line/ Fax Machine)

Total

38
92%

22
53%

26
62%

95 percent as lower case or *,

PERSONAL PROFILE

percent as UPPER CASE or **

Lake Market Research

COMPANY SIZE NUMBER OF YEARS TRADING NO.SITES TURNOVER SECTOR
1 2 15-9 10 50 Less 2 - 56 -9 10 20+ 1 2 5+ Under £100k £500k £3m £10m+ Pr Man Co Whole Re Fina Other Pu Other
(a) to 4 to 4 (d) - 49 - 249 than years years -19 years (a) to 5 (c) £100k to to to (e) imary ufact nstru sale/ tail ncial ser blic (i
(b) (c) (e) (£) 2 (b) (c) years (e) (b) (a) £500k £3m  £10m ind uring ction Trans (e) Ser vices admin
years (d) (b) (c) (d) ustry (b) (c) port/ vices (9) and
(a) (a) Comm (£) ser
unica vices
tions (h)
(d)
1 12 13 12 31 33 - 4 1 19 65 46 33 9 11 14 29 18 9 4 7 12 15 7 3 28 13 -
3 16 19 7 13 2 - 2 1 9 29 31 9 1 14 8 10 5 1 1 2 10 8 1 1 13 4 -
3 14 18 7 11 2 - 2 1 8 27 30 7 1 14 7 9 4 1 1 1 9 7 1 1 13 4 -
100% 91% 93% 100% 89% 76% -% 100% 100% 90% 92% 94% 85% 94% 100% 79% 92% 89% 86% 82% 64% 94% 92% 87% 100% 94% 99% -%
3 8 12 4 5 1 - 2 1 7 12 19B 3 * 8 5 6 2 * * 1 9 2 1 4 -
100% 53% 61% 55% 41% 44% -% 100% 100% 73% 42% 61% 31% 10% 56% 54% 61% 49% 23% 34% 45% 91% 27% 71% 16% 30% 92% -%
3 1 4 2 1 * - - - 2 5 6 1 3 1 2 * * * 3 2 1 - * * -
100% 3% 20% 29% 7% 12% -% -% -% 22% 17% 20% 9% 4% 25% 14% 22% 2% 11% 4% 9% 33% 30% 43% -3 4% 3% -%
- 1 1 2 3 1 - 2 1 1 3 4 2 * 1 1 2 2 * 1 2 1 * - 2 * -
-% 9% 1% 22% 22% 28% -% 80% 100% 11% 10% 14% 25% 4% 8% 6% 24% 43% 16% 4% 45% 18% 11% 6% -% 17% 11% -%
- 2 2 2 * - 2 1 1 3 5 1 1 1 2 2 * 2 2 * * 2 1 -
-% 11% 9% 25% 19% 19% -% 92% 100% 7% 11% 17% 11% 4% 8% 16% 18% 41% 19% 4% 79% 15% 3% 13% 16% 15% 12% -%
- 1 1 2 2 * - 2 1 1 2 4 * 1 - 1 2 * 1 2 * - 1 -
-% 5% 4% 22% 13% 18% -% 80% 100% 6% 5% 13% 5% 4% 7% -% 14% 38% 16% 4% 38% 15% 3% 17% -% 11% 5% -%
- 1 1 2 * - 1 1 2 4 1 1 1 2 * * * 1 * * 1 - 2 * -
-% 9% 1% 2% 19% 12% -% 8% 100% 15% 1% 11% 8% 6% 8% 6% 20% 10% 11% 18% 38% *% 2% 47% -% 15% 8% -%
- 1 1 2 1 - - - 1 3 2 1 1 - 1 1 * 1 - 1 1 1 - 1 1 - -
-% 5% 4% 21% 11% 13% -% -% -% 11% 10% 6% 15% 59% -% 12% 14% 4% 58% -% 38% 5% 12% -% 76% 7% -3 -%
_ * * _ - _ * _ _ - * _ - - -
-5 2% 1% 2% 1% 2% -5 -5 -5 3% 1% 1% 2% 45 -5 3% 3% -5 45 -5 7% *g 3% -5 -5 B -5 -5
3 10 14 2 8 2 - * 1 3 22 20 5 1 10 7 5 2 * 1 1 8 4 1 * 9 1 -
100% 66% 72% 32% 62% 69% -% 8% 100% 31% 14% 64% 57% 41% 73% 83% 54% 52% 35% 82% 62% 79% 53% 73% 24% 66% 21% -%
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Table 43 (continuation)
<S13B> What have you used ISDN 2/2e for, in the last month?
by Crossbreak
Base: All with ISDN2/2E l