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GENERAL INFORMATION

(a) Name of Applicant, Address, Telephone and Fax Nos., E-mail Address

This must be a single legal entity: either a body corporate or a named individual person. If the former,
a copy of the certificate of incorporation must be included with the application.

Applicant: Renaissance Radio Limited
Eastwood Works
Fitzwilliam Road
Rotherham
S65 1JU
Telephone: 07979 853990
Fax: 01709 515340
Email address: info@garnett-dickinson.co.uk

(b) Main Contact (For Public Purposes)

Please nominate at least one individual to deal with any press or public enquiries, stating:
Name: Brian Lister

Telephone (daytime): 07979 853990

Address: Renaissance Radio Limited
Eastwood Works
Fitzwilliam Road
Rotherham
S65 1JU

E-mail address: info@garnett-dickinson.co.uk

(c) Proposed Station Name (if decided)

Renaissance FM

(d) Brief Description of Programme Service
Provide a one-sentence statement summarising the type of programme service or format proposed.

A friendly, locally involved radio station aimed particularly at 25 to 54 year olds, focussing on
local news, information and issues relevant to life today in the Rotherham area and featuring
the best music from the past four decades and today.

(e) Main Contact (For Ofcom purposes)

Please nominate one individual to whom questions of clarification and/or amplification should be sent.
This information must be submitted in confidence, separately from the other responses in this section.

This information is supplied separately as requested.
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SECTION 105(A): ABILITY TO MAINTAIN PROPOSED SERVICE

1. Ownership and control of company that will operate the licence
(a) Board of Directors

i) Provide the name, occupation, other directorships, other media interests, background and relevant
media experience of each director (executive and non-executive), including the proposed chairperson.

The board of Renaissance Radio Limited represents an unrivalled range of experience in local
radio and the local area.

Dr. Giles Bloomer (Chairman)
Nicholas Alexander

Darren Holmes

Dr. Mohammed Hamid Husain
Alistair Mackenzie

Full details of each director are provided on the following pages.

It should be noted that the Garnett Dickinson Group has ensured that no-one involved with the
day-to-day management or operations of the local newspaper is connected with this project.
The radio station will be an independent enterprise with its own editorial integrity and
independence.

ii) If there are firm plans to appoint any further directors, provide information (with details of any
specific individuals in mind). This information may be submitted in confidence.

The board will be supplemented with the appointment of a regional representative of The Local
Radio Company plc and a further representative from Garnett Dickinson Holdings Limited
following the licence award. There are no plans to appoint further directors.
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Non-executive Chairman
Dr. GILES BLOOMER OBE, DL, BSc, PhD, MICE
Occupation: Company Director

Other directorships:
Rotherham Chamber of Commerce
Rotherham Enterprise Agency Limited
The Magna Trust
Rotherham 2010 Limited
Rotherham Hospital Foundation Trust
Rotherham Partnership

Other media interests: None

Giles Bloomer was born in Barnsley and attended Rotherham Grammar School before going on
to study in the Department of Civil Engineering at the University of Birmingham. He gained his
PhD in 1967 and became a Chartered Engineer as Member of the Institution of Civil Engineers
in 1969.

Now retired from full time work, Giles, who lives in Rotherham, has considerable experience in
the construction industry. After working as an engineer with the Cornwall River Authority and the
National Water Resources Board he joined building contractors Bramall & Ogden Limited, which
became Keepmoat Group plc. He rose to become Managing Director in 1982 and during this
period the company grew from a turnover of £1.5 million to a group with turnover in excess of
£25 million.

From 1985 until 2002 when the company was acquired by Grafton plc, Giles Bloomer was
Chairman and majority shareholder of Aizlewoods Building Materials.

A director of Rotherham Chamber of Commerce, Giles served as President in 1990-91 and is
currently chair of their Audit Committee. He is also Chair of Rotherham Enterprise Agency Ltd.,
which encourages the creation of new businesses in Rotherham through training and the
provision of starter workshops.

Giles Bloomer s commitment to the development of the local community is demonstrated by his
involvement in a large number of other local initiatives. He is a Trustee of the Magna Trust,
behind the £60 million Millennium project which has established the UK first science adventure
centre in a former Rotherham steel mill. He is a board member of the local strategic partnership
for regeneration, the Rotherham Partnership, a director of Rotherham 2010 Ltd and Rotherham
Hospital Foundation Trust, Chairman of the Rotherham Parish Church Development Trust and
a Governor of Thomas Rotherham College.

As Chairman of Renaissance Radio Limited, Giles Bloomer brings to Renaissance FM an
unrivalled perspective on the business and social needs of the Rotherham area. His extensive
experience and network of local contacts has already proven invaluable in the preparation of
this application.
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Non-executive Director
NICHOLAS ALEXANDER MBA (Finance), MCAM, BA (Hons)
Occupation: Group Commercial Director, Garnett Dickinson Holdings Limited.
Other directorships: Garnett Dickinson Holdings Limited.

Other media interests:
Garnett Dickinson owns several local publications circulating in the Rotherham area.

Nick Alexander is Group Commercial Director for Garnett Dickinson Holdings Limited, a
privately owned media company based in Rotherham. He has a long career with the Garnett
Dickinson Group in several roles, including Manager of the Magazine Division for Garnett
Dickinson Publishing and Managing Director of Garnett Dickinson Print Limited.

He has been national chairman of the Magazine and Media Group for the BPIF (British Printing
Industry Federation) and industry representative on the Production and Technology Committee
of the PPA (Periodical Publishers Association).

Formerly Vice-President of the Rotherham Chamber of Commerce Representation Council and
board member of the Clifton Education Action Zone, Nick has a long history of active
involvement in voluntary organisations within the Rotherham area. In the early 1990s, Nick
founded the Rotherham Advertiser Newspapers in Education project and in 2005 helped
establish the Rotherham Advertiser/Earth Titans reading programme.

A long standing believer in the importance of local radio in Rotherham, Nick wrote to the Radio
Authority in 2002 suggesting that the area be put on their working list of areas for future licence
advertisement.

As a non-executive director with intimate knowledge and experience of the local market, Nick
brings to the board a clear understanding of how Renaissance FM can contribute to the
resurgence of Rotherhams local businesses and communities, within a complex media
environment.
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Non-executive Director
DARREN HOLMES
Occupation: Civil Servant
Other directorships: Barnsley Community Radio Limited

Other media interests: None, other than the above.

A founding member of the Renaissance FM consortium, Darren Holmes is passionate about
local radio and in 2001 was Manager of, and presented programmes on, Select FM, the first
Restricted Service Licence trial broadcast for the Rotherham area.

Darren currently works as an Executive Officer for the Department of Work & Pensions in
Rotherham having previously held retail management positions for many national retailers in the
area, including Rumbelows, Clydesdale and Staples.

Darren s interest in local radio started in 1988 with YMCA Radio Barnsley, providing hospital
radio programmes and later becoming Studio Manager. He also worked as a technical operator
for Radio Aire, as a breakfast presenter for the Restricted Service Licence station Doncaster FM
and as a presenter at WBHS the Wakefield hospital radio service. He also worked with Peak
107 in Chesterfield presenting programmes and supporting promotional activities. Darren has
managed and presented programmes for temporary broadcasts in Rotherham, Barnsley,
Buxton & Thorne. Darren is now project director for a proposed community radio station
Barnsley Community Radio Limited.

In 1995 Darren lead the Barnsley hospital radio service into a new era, negotiating on-site
premises and raising the budget for the station launch and more recently managing and running
the stations first RSL. He is also a Governor of Barnsley Hospital NHS Foundation Trust, sitting
on various working groups and sub committees working towards improving hospital facilities.

Darren s practical experience of providing a more locally-focussed service to Rotherham and
similar areas in South Yorkshire has been invaluable in the planning of this application. He
brings to the board a proven commitment to high quality local broadcasting and a deep-rooted
belief in the power of local radio to help in the renaissance of the Rotherham area.
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Non-executive Director
DR. MOHAMMED HAMID HUSAIN OBE
Occupation: General Practitioner
Other directorships: Metrovale Limited

Other media interests: None

Dr. Husain is a Principal General Practitioner in Rotherham, External Assessor and Adviser to
the Health Service Commissioner for England (Ombudsman) and proprietor of the Greasbrough
Residential and Nursing Home. He has been in general and hospital practice in the Rotherham
area since the late 1960s.

A Fellow of the British Medical Association since 1984, he is a former Chairman of the
Organisation Committee of the BMA and the Trent Regional Council of the BMA. He has
served on a wide range of other professional committees and contributed to medical
publications.

Between 1990 and 1992 Hamid planned and organised a national Multiple Sclerosis Research
Centre Appeal. Over £2 million was raised and the Appeal led to the establishment of the
world s first Interdisciplinary Research Centre totally dedicated to Multiple Sclerosis which is
now based in Cambridge.

But Dr. Husain is as well known for his services to the local community as he is for his
professional work at a national level. In 1992 he was bestowed the honour of being hominated
Rotherham s Citizen of the Year and in 1998 was made Freeman of the Metropolitan Borough
of Rotherham.

In 1992 he was the subject of an Early Day Motion in the Commons which attracted 61
parliamentary signatures and which commended his service in support of research in Multiple
Sclerosis, his work within the community and on behalf of his profession. He received the OBE
in 1995.

A former member of the Executive of Rotherham Marriage Guidance Council Hamid is a
member of Rotherham Civic Society and Rotherham Rotary Club (he was President in 1987).

Dr. Husain is particularly keen to ensure that Renaissance FM lives up to its promise as a new
channel for communication in the Borough, especially in engaging the young, reflecting the
interests of minority groups and communicating health messages.



Non-executive Director

ALISTAIR MACKENZIE

Rotherham s Renaissance FM

Occupation: Finance Director, The Local Radio Company plc.

Other directorships:

Alpha Radio Limited

Anton FM Limited

Barrow Broadcasting Company Limited
Bath Radio Limited

Bridlington Radio Limited

Bromley Mencap

Brunel FM Limited

Bucks Broadcasting Limited

Central FM Limited

Commercial Radio Pension Trustees Limited
Conqueror Broadcasting Limited
Dune FM Limited

Durham FM Limited

East Kent Radio Limited

Fire Media Limited

First Radio Sales Limited
Huddersfield FM Limited

Isle of Wight Radio Limited

Ivel FM Limited

Katz Television Sales Limited

Katz UK Limited

Knowsley Community Radio Limited
Merseyside 5§ The Rocket Limited
Minster Sound Radio (York) Limited
Minster Sound Radio Limited

Mix 107 FM Limited

Mowbray Radio Limited

Pennine FM Limited

Radio Investments Limited

Radio Services Limited

Silk FM Limited

Solent Regional Radio Limited
South West Sussex Radio Limited
Sovereign Radio Limited

Spire FM Limited

Stonesthrow Media Limited

Stray FM Limited

Sun FM Limited

Swan FM Limited

The Local Radio Company plc
The Quay Radio Limited

Three Towns Radio Limited
TLRC Enterprises Limited

Trinity FM Limited

Two Boroughs Radio Limited
Vale FM Limited

Wessex Broadcasting Limited
West Country Radio Holdings Limited
Winchester Independent Radio Limited
Yorkshire Coast Radio Limited

Other media interests: None other than the above

Alistair MacKenzie is Finance Director of The Local Radio Company plc which operates 27 local
stations from Arrow FM in Hastings and Ivel FM in Yeovil to Central FM in Scotland. He is
proud that the stations in the group are both commercially successful and play a full part in their
local communities.

As Finance Director of Jazz FM, from 1992 until its sale in 2002, Alistair was responsible for the
financial, administrative, human resources, legal and regulatory affairs of the business. He was
Jazz FM s representative on industry committees and a board member of MXR, a company
established to operate regional digital multiplexes consisting of Jazz FM, Chrysalis, Capital,
Ford, Unique and GMG.

Before joining Jazz FM Alistair spent five years at Binder Hamlyn Chartered Accountants, where
he gained broad experience of working with a wide range of clients. In his final two years with
the firm he worked in corporate finance specialising in mergers & acquisitions, venture capital
fundraising, working capital reports and flotations.

Alistair was appointed a non-executive director of Stonesthrow Media Ltd in April 2003, a
company created to acquire, via a management buy out, the quoted business of Channelfly plc.
The business currently consists of a number of strands: venue management, band
management, publishing and producer management.

A qualified chartered accountant with a long career in radio, Alistair sees his role as providing
expertise from the centre on matters of finance and administration while allowing staff at group
stations to focus their efforts on local matters and relevant programming.
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(b) Proposed Investors and Shareholding Structure
Full details of the proposed shareholding structure should be provided, including:

i) Names and addresses (the latter may be submitted in confidence) of all existing or proposed
shareholders.

The Local Radio Company plc
11 Duke Street

High Wycombe
Buckinghamshire

HP13 6EE

Garnett Dickinson Holdings Limited
Eastwood Works

Fitzwilliam Road

Rotherham

S65 1JU

i) Total number, class/classes of shares and issue price of shares (specify voting, non-voting,
preference, other etc.).

Classes of share .
capital Number of shares Par value Issue price

Voting 580,000 £1.00 £1.00

Non-voting - - -

Preference - - -

iii) All voting shareholders and holders of 5% or more of non-voting shares and loan stock should be
named. State the number, class/classes and price of shares to be issued to each investor.

Number of | % of total
Investor e shares Class Investment
The Local Radio Company plc 295,800 51% Voting £295,800
Garnett Dickinson Holdings Ltd. 284,200 49% Voting £284,200

iv) Outline any shareholders agreements or arrangements which exist.

An agreement exists between The Local Radio Company plc and Garnett Dickinson Holdings
Limited which details how the parties will work together both during the application process and
for the launch and ongoing operation of Renaissance FM. The Shareholders agreement
provides for conventional drag-along and tag-along rights.

v) Where a corporate body other than a current Ofcom licensee will be providing 30% or more of the
required funding, details should be given of its directors and main shareholders, and of its activities.

The Local Radio Company plc is the holder of a number of Ofcom radio licences.

Garnett Dickinson Holdings Limited is a media company with interests in commercial printing
and newspaper publishing. The commercial printing company is the 13th largest in its sector in
the UK, producing magazines and catalogues for a wide variety of clients including; BBC,
EMAP, MyTravel, Johnston Press and McLaren Mercedes.
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Through its subsidiary, Garnett Dickinson Digital, the business has pioneered personalised
digital printing for a broad selection of clients including most major advertising agencies and
Jaguar Cars.

Publishing activity represents approximately 27% of Garnett Dickinson Holding s business.

Garnett Dickinson Holdings Ltd is a privately owned company, the majority of shares are held by
Mr JF Dickinson and Mrs E A Steeles, and the directors are JF Dickinson (Chairman), HA
Dunlop (Chief Executive), EA Steeles, KT Barker, AD Barker, JRJ Dickinson, NR Alexander.

vi) Ofcom may request additional information (e.g. a banker s letter, statutory/management accounts)
regarding the shareholders, or any other providers of finance, listed in the application.

Renaissance Radio Limited, Garnett Dickinson Holdings Limited and The Local Radio Company
plc will be happy to provide Ofcom with any additional information it may require.
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(c) Involvement of the Applicant in Specified Activities

Details are required of the involvement by the applicant and its participants (including shareholders or
other subscribers of more than 5% of the applicant s total funding requirements) in any of the activities
listed below, and the extent of the interest. For these purposes, the applicant includes associates of
the applicant (i.e. directors and their associates and other group companies).

i) Advertising agencies;
None
i) Newspapers;

Garnett Dickinson Holdings Ltd publishes three newspaper titles through its subsidiary company
Garnett Dickinson Publishing Limited: The Rotherham Advertiser, The Rotherham Record and
The Dearne Valley Weekender.

iii) Other broadcasting interests;

The Local Radio Company plc owns and operates, or has the indicated interest in, following
Independent Local Radio services currently broadcasting:

Alphal03.2, Darlington; The Quay, Portsmouth;

Arrow FM, Hastings; Silk FM, Macclesfield;

Bath FM, Bath; Sovereign Radio, Eastbourne;

The Bee, Blackburn (32.5%); Spire FM, Salisbury;

Central 103.1 FM, Falkirk (64.2%); Spirit FM, Chichester;

Dune FM, Southport; 97.2 Stray FM, Harrogate;

Durham FM, Durham; Sun FM, Sunderland;

Fire 107.6 FM, Bournemouth (80%); Sunshine 855 (5.8%)

Home 107.9 FM, Huddersfield; 2BR, Burnley;

Isle of Wight Radio, Newport; 3TR FM, Warminster;

Ivel FM, Yeovil; Vale FM, Shaftesbury;

Merseyside 8 The Rocket Limited, Knowsley Wessex FM, Dorchester;

Minster FM, York; Win FM, Winchester;

Mix 96, Aylesbury; Yorkshire Coast Radio, Bridlington; and
Mix 107, High Wycombe; Yorkshire Coast Radio, Scarborough.

iv) Bodies whose objects are wholly, or mainly, of a religious nature;

None

v) Bodies whose objects are wholly or mainly of a political nature;

None

vi) Local authorities;

None

vii) Other publicly funded bodies.

None

11
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2. Financial and business plan
(a) Overall Financial Strategy

Provide a concise summary of how the applicant considers it is able to establish and maintain,
throughout the licence period, its proposed service, and how this licence fits in with the investors
strategy.

In revenue generation, as with the editorial matters we discuss later in this application, it is vital
to ensure that we focus our efforts on an area where businesses have a particular desire to
communicate with listeners who feel themselves to be part of Rotherham.

In choosing the Total Survey Area (TSA) in which we wish to market Renaissance FM we have
been guided in part by the long-established circulation areas of the Garnett Dickinson titles, the
weekly Rotherham and South Yorkshire Advertiser and the free-distribution Rotherham Record.
These areas have evolved (in the case of the Advertiser over almost 150 years!) to incorporate
only the surrounding towns and villages where there is sufficient editorial interest in, and
commercial connection with, Rotherham.

The Renaissance FM team combines the unrivalled local knowledge of a local newspaper
which has served the town for almost 150 years with experience of operating the first trial radio
station for the Rotherham area in 2001 and considerable current expertise in successfully
operating similarly sized radio stations in comparable markets across the UK.

The Local Radio Company plc (TLRC) operates 28 popular and profitable local radio stations
reaching 851,000 listeners every week® in towns and cities of comparable size from the Isle of
Wight to Falkirk. In many of these markets a well presented combination of local news and
information with mainstream familiar music has made the TLRC owned station the most popular
commercial radio service on the dial.

We have taken every opportunity to identify the programming which will particularly appeal to
listeners in the Rotherham area. Our extensive programme of consultation and detailed market
research is summarised later in this application. As far back as June 2001 Darren Holmes set
up Restricted Service Licence station Select FM to establish the need for a truly local station in
the Rotherham area.

Despite the presence of a long-established heritage ILR service in nearby Sheffield and two
broadly popular region-wide commercial FM services based elsewhere in Yorkshire, we have
every confidence that Renaissance FM s locally focussed programming, backed by a significant
launch budget, will establish a substantial audience within a relatively short period of time.
Local advertisers will quickly realise that a campaign on Rotherham s Renaissance FM will be
far more economically attractive than a comparable package on the existing local radio services,
all of which provide coverage far wider than the catchment area of the average local Rotherham
business, leading to considerable wastage and higher costs.

Economically, Rotherham has fought hard to recover from the sharp decline in its core mining
and steel production industries which, in turn, saw many support businesses close. There is a
feeling that the town has suffered from a combination of central government indifference and
economic disadvantage, therefore missing out on major investment projects at the expense of
other South Yorkshire towns and cities. And there is no doubt that the creation of the
Meadowhall shopping centre accelerated the decline of Rotherham town centre.

Rotherham has had to reinvent itself in order to survive and there is plenty of energy and activity
striving to make this happen. The old coal mining sites have been regenerated with a mix of
different businesses. The Rotherham Chamber of Commerce recently received the accolade of
Chamber of the Year despite the presence of many larger chambers throughout the country,
and the local authority is the catalyst in a £2 billion regeneration scheme for Rotherham town
centre, in partnership with Yorkshire Forward, which is beginning to produce tangible results.

! RAJAR/IPSOS Media Period ending September 2005
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Many economic and social challenges remain, and these are reflected in our cautious revenue
forecasts for the early years of this licence period, but we share a sense of energy and optimism
about the future.

Against this background, in preparing our business plan we took particular care to establish the
future viability of Rotherham as an advertising marketplace, particularly in comparison with other
nearby areas of similar scale such as Doncaster and Barnsley. In addition to commissioning
our own survey of local business attitudes to advertising media, which is summarised later in
this application, we asked Experian, one of the world s leading companies in the supply and
analysis of business information, to gather data on the humber and size of local businesses in
key sectors for radio advertising.

Their analysis clearly shows one of the significant differences between Rotherham and its
neighbours. When compared to Doncaster or Barnsley the town has a smaller number of
companies (in the key sectors for radio advertising) with only 0.0075 firms per head of
population compared to 0.0083 in Barnsley or 0.0093 in Doncaster

For example, two typical local radio advertising categories, sale of motor vehicles and retail sale
of new goods in specialised stores illustrate the difficulty in making any assumptions based on
comparisons with Barnsley or Doncaster. Experian identified fewer motor retailers in the
Rotherham area than in the other two towns, and unlike the other areas, none employed more
than 100 people. In the specialised retail sector, while the presence of a large number of out-
of-town retail outlets (at 562,000 square feet, Rotherham s Parkgate Shopping Park is the UK s
fourth largest) leads to Rotherham having a higher proportion of large firms than the other
towns, Experian still identified a lower total number of potential advertisers.

Our cautious approach to the size of the local advertising market is also supported by the
practical experience of the local press. Taking a typical recent week (commencing 9 January),
we totalled the quantity of advertising (including situations vacant, motors and ROP/Display,
each for one edition) in the Rotherham Advertiser, Sheffield Star, Doncaster Free Press and
Barnsley Chronicle. The Rotherham Advertiser carried less advertising than any of the other
titles (9,747 scc), the strongest being the Doncaster Free Press (13,472 scc). Even when
situations vacant advertising is disregarded, as not currently a strong category in radio
advertising, Rotherham lags behind both Barnsley and Doncaster.

We must also recognise the harsh commercial realities of launching a new station into this
crowded market. While we will have a strong proposition to place before advertisers, the local
existing commercial radio operators have been established for many years and in the early
stages can be expected to use every reasonable technique to retain their share of local
business. It is for this reason that we believe our strategic alliance with the main local
newspaper publisher will be vital to the long term success of this project. We expect
Rotherham s Renaissance FM to grow in reputation over many years and for income to grow
over a similar period. It is therefore crucial that TLRC and Garnett Dickinson have the
resources to support the company throughout the early years of the licence period.

It is perhaps important to stress that Renaissance Radio Limited will operate as a company
independent of the local press titles and that there will be no suggestion of advertising rates for
either medium being conditional on advertising in the other.

Our advertising model assumes that we sell an average of five minutes per hour between 6 am
and midnight in the first year and up to six and a half minutes per hour in later years. We are
not relying on any revenue generation overnight. We are therefore projecting no more than
42% take-up of available commercial airtime in our first year, becoming 50% thereafter. We
know this to be a prudently realistic forecast. Our business plan provides for proportionate
growth in other income from sponsorship, promotions and commercial production.

We have made certain that we will have sufficient funding to ensure that Renaissance FM can
be fully staffed from the outset with well trained, experienced, talented and highly motivated
individuals, that they will have the correct tools for the job and a pleasant, modern, working
environment.

13
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Our business plan provides for key staff to be in their posts up to three months before our on-air
launch. During this period our staff and presenters, as well as preparing Renaissance FM
facilities and programming and talking to key advertisers, will undergo training at nearby TLRC
stations.

We will ensure that we maintain a sufficient size and calibre of local sales team to match the
number of potential clients and level of business in the area. In such a competitive area formal
radio sales training supplied by TLRC will form a crucial part of their development.

Advertising sales agent First Radio Sales, which will present Renaissance FM to national
advertisers, is a subsidiary of TLRC and Ulster Television and represents some 115 radio
stations across the UK, reaching 4.8 million listeners each week. The company now handles
13% of all local commercial radio listening hours. Nevertheless we do not anticipate that
national advertising revenue will become a major proportion of our income, particularly before
our first Rajar figures are published. Our projections assume it will contribute just 5% of total
airtime revenue in the first year and remain at a level no greater than 10%.

For our two investors, Rotherham s Renaissance FM offers a unique opportunity to further well
established strategies in their separate fields.

Garnett Dickinson Chairman John Dickinson took overall control of the print company in 1979
when the business was a relatively small printer attached to the larger publishing company,
known for the Rotherham Advertiser, the Dearne Valley Weekender and the Rotherham
Record. In those days, the combined turnover was a little under £5m while the current year will
see turnover exceed £27m. Garnett Dickinson Print specialises in the printing of shorter run
magazines, catalogues and brochures for publishing companies and a wide range of other
customers throughout the UK. The company is committed to broadening its investment in the
Rotherham area and has recently announced a £20m project in building a brand new factory on
the Rotherham Enterprise Zone, with a new 48pp press on order.

For TLRC this investment in Renaissance FM will form an integral part of TLRCs stated
strategy of growing the business by stepping up the performance of existing stations, identifying
and executing further licence application and acquisition opportunities and driving forward new,
non-traditional revenue streams. In this case TLRC has identified considerable opportunities
and advantages in a joint operation with such a well established local publisher with benefits for
listeners and customers alike.

Digital radio is set to become a significant means of delivery during the period of this licence.
We intend to embrace digital transmission when it becomes economically justifiable to do so. At
the present time the lack of digital transmission would not be expected to impact significantly on
audience or revenue levels.

14
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(b) Funding
Detail the sources of finance that will be used to fund the licence, under the following headings:

i) Share capital

£580,000 will be raised by the subscription for 580,000 new shares in Renaissance Radio
Limited by The Local Radio Company plc and Garnett Dickinson Holdings Limited at £1.00 per
share (see Section 1 (b) above). Funds will be drawn down as required following the licence
award.

i) Loan stock

Not applicable

iii) Leasing/HP facilities (capital value)
Not applicable

iv) Bank overdraft

Not applicable

v) Grants and donations

Not applicable

vi) Other (please specify)
Not applicable

Where relevant, provide information on:

i) Loan terms (e.g. interest rate, repayment terms, redemption/conversion terms);
Not applicable

i) Assets leased.

Transmission equipment will be provided by Argiva under a Total Broadcast Contract, details of
which are supplied in the confidential finance section.

All of the funding identified above should be confirmed to the applicant. Explanation should be
provided if this is not the case.
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(c) Financial Projections

The purpose of this section is to allow the applicant to demonstrate its understanding of the market.
The forecasts should be based on reasonable assumptions, that are logically applied and justifiable.

The applicant should provide financial projections on an annual basis for the licence. The projections
must include:

i) Profit and loss accounts
i) Balance sheets
iii) Cash-flow forecasts

The period covered is at the discretion of the applicant, but should be justified. The forecasts should
be supplied on an Excel spreadsheet or similar, with any accompanying guidance notes. The
applicant must also complete and submit the spreadsheet entitled Financial Template using
information from its business model.

This section must include a full listing of the underlying assumptions on which the financial projections
are based, relating such assumptions clearly to other parts of the application (e.g. proposed format,
extent of coverage area).

The applicant should detail how revenue figures were derived, distinguishing between local, national
and sponsorship revenue.

The response to this question may be submitted in confidence.

Our financial projections are supplied separately in confidence together with notes listing the
detailed assumptions used in the preparation of the forecasts.

Forecasts are provided for the pre-operational period and the first three years of the licence.
We anticipate that the company will have achieved financial stability by year three and that
year s figures will form a model for future performance.

We are able to base our revenue forecasts on the known current performance of a large
number of successful local radio stations of similar scale owned by The Local Radio Company
plc. After preparing these forecasts we established that the projected revenue vyield of
Rotherham s Renaissance FM per thousand hours listened was prudently set at a conservative
level compared with the yield currently being achieved by existing TLRC stations in comparable
areas.
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(d) Audience Projections:
Provide the following information:

i) The projected adult (aged 15+) population of the Total Survey Area (TSA) within which it is
intended to measure the listenership of the service;

i) Projections for listenership ratings (e.g. weekly reach, average hours of listening) over the first
three years of the service, with detailed demographic breakdown as appropriate;

iii) The expected impact of the proposed service on existing services, in listenership terms;

iv) The basis on which the estimates above have been calculated, and any assumptions taken into
account.

i) Transmission area

Rotherham s Renaissance FM will broadcast to a potential audience of approximately 220,000
adults (aged 15+) in an area centred on Rotherham.

Our Total Survey Area (TSA) was established following extensive research into two
considerations. Firstly we considered the area within which listeners could be expected to be
particularly interested in news and information relating specifically to Rotherham rather than the
larger areas of South Yorkshire covered by other broadcasters. Secondly we identified the area
within which listeners would receive an adequate FM signal from a transmission site chosen
(given the constraints defined in the Ofcom advertisement for this licence and adjacent channel
interference) to best serve the desired editorial area.

Our choice of transmission site was informed by a desire to strongly serve the heart of
Rotherham, rather than to spread our signal over an extended area.

For marketing and Rajar purposes our TSA is defined as a set of postcode sectors which
broadly correspond to the area bounded by Hoyland and Mexborough to the north, Maltby to the
east, the M1 to the west, and the A57 to the south. Although it is possible to project a TSA
population in excess of 240,000, adjacent-channel interference for the Trent FM transmitter on
96.2 MHz may at times limit reception for some listeners, particularly to the east of the M18 and
we are therefore more cautious in our population estimates. Argiva suggests 262,451 adults
aged 15+ will receive a signal strength in excess of 54dB(mV/m) from our Boston Castle
transmitter, however a proportion of these live outside our target editorial area, notably to the
west of the M1 in the Sheffield area and are not included in our projections. While Argiva
predict that 221,394 adults will receive a strong FM signal in excess of 60 dB(mV/m), and this
gives us confidence in our prudent estimate, in preparing our business plan we have ensured
that Renaissance FM would be viable with a considerably more limited TSA.

ii) Projected listenership

T e T e ey

Adult population (15+) 220,000 220,000 220,000
Weekly Reach (%) 18% 21% 24%
Weekly Reach (000) 39,600 46,200 52,800
Average Hours 9.0 9.5 10.0
Total Hours 356,400 438,900 528,000

These figures suggest a growth in total hours of 23% in year two and a further 20% in year three
and form the basis for our revenue forecasts supplied separately.
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