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The Radio Authority commissioned a follow-up
evaluation to New Voices as a further check on
the viability of community radio, now that all the
pilot projects have completed at least one year
of broadcasting (see 1 Introduction).

The most important developments among the
Access Radio stations have been the growth of
their community role and the rapid extension of
the work of staff beyond the business of
broadcasting to wider concerns for social and
individual empowerment (see 2.1-3).

Volunteers continue to flock to the stations in
large numbers and urgent consideration is being
given to the question of how best to handle what
could soon become over-supply (options include
the development of specialist functions, such as
newsgathering, and the negotiation of
progressions beyond the station into full-time
education or jobs in the media) (see 2.4-5, 2.8).

A growing demand for issue-based programmes
(at the expense of music) can be detected
among audiences (see 2.7).

The responses to Community Questionnaires,
sent out to organisations that have worked 
with the pilot projects, reveal an enthusiastic
welcome for community radio and evidence of
widespread collaboration. Many respondents
argued that greater attention should be given, 
in future, to marketing and advocacy. Others
pleaded for increased funding for community
radio to enable stations to realise their full
potential (see 2.15-20). 

When asked to identify the kinds of benefit that
community radio can confer on a community,
respondents’ preferences were widely spread
and tended to reflect a respondent’s particular
area of interest – implying that the medium
appears well-placed to address a wide range 
of concerns (see 2.16). 

A number of Access Radio pilot projects have
undertaken outstanding work with local schools
and colleges (see 2.17-26).

There is increasing talk of the desirability of
paying expenses or fees to talented presenters;
if so, care must be taken that this trend towards
professionalisation does not disadvantage
unpaid volunteers, community radio’s core
responsibility (see 3.1-3).

There is a trend towards the accreditation of
radio training (see 3.4).

Of the Access Radio stations that represent
alliances between two separate organisations, 
in one case, Radio Faza, the partners have
established a disengaged modus vivendi and, 
in the other, GTFM, have largely resolved their
differences (see 3.5-6).

There is a growing recognition among the pilot
projects of the need for reliable listener surveys
and more effective marketing (including a national
‘brand-awareness’ campaign) (see 3.7-13).

The staging of, or participation in, live events has
become a significant component of a community
radio station’s work (see 3.14-17).

My report on the Radio Authority’s Access Radio
pilot scheme, New Voices, appeared in March
2003. Because of various delays, some of the
fifteen radio projects had only been on-air for
a few months when my deadline obliged me to
come to a judgement. Accordingly, before giving
way to the new regulator, Ofcom, the Radio
Authority invited me to write an up-date. By now,
all the projects have been broadcasting for more
than a year, the original term of their licences
(later extended to December 2003), and it is
possible to revisit the question of sustainability,
both in terms of finance and of local support.
The aim is to help to ensure that the lessons
learnt from the pilot scheme are not lost.

In the interval since my original report was
published, much has happened. The
Communications Act 2003 is now law and a
new tier of radio is to come into being. The
term Access Radio has been replaced by the
more familiar one of Community Radio. In a
welcome development, the pilot projects’
licences are to be extended by a further year
to December 2004.

Ofcom is on the point of assuming its powers
and will soon be deciding its methodology for
licensing community radio stations. It is in this
connection that I hope this short sequel to New
Voices may make a useful contribution. It should

be read alongside the main report and does not
repeat descriptions of the projects and their
original social gain targets. It seeks to identify
interesting developments and does not describe
everything that every pilot project has been
doing. Where I have nothing to add to what I
have previously said, I am silent.

Although I have discovered nothing completely
new, nor any evidence that contradicts the
findings in New Voices, this later research will, I
hope, offer some refinements and confirmations. 

I am most grateful to the Access Radio Steering
Group, and particularly its chair, Thomas Prag,
for their continuing support. As ever, Soo
Williams of the Radio Authority has given me
invaluable assistance.

Community Radio has now been a part of
my professional life for two years and I will be
sad to leave it for other tasks; but I do so,
confident that its future is bright. In New
Voices, I wrote that Community Radio is likely
to be this country’s ‘most important cultural
development for many years.’ I see no reason
to qualify this judgement.

Anthony Everitt

Wivenhoe 

October 2003.

EXECUTIVE SUMMARYPREFACE



���
INTRODUCTION

4

A trend is emerging of broadcasting home-
produced drama (see 3.18-22).

The most successful pilot projects have
established firm partnerships with major
community stakeholders (for example, 
local authorities) (see 4.1-3).

Relations with local BBC stations are becoming
increasingly warm and a number of
collaborations have been reported (see 4.4-10).

The arts funding system appears only to have a
patchy interest in community radio. However,
Arts Council England is preparing a strategy to
determine its relations with the sector, and
funding opportunities may be available. It is
suggested that the Community Media Association
(and its Scottish counterpart) hold discussions
with the Arts Councils of the United Kingdom on
future support for community radio (see 4.11-15).

None of the Access Radio pilot projects has
gone out of business because of financial
failure. Those which are subsidiaries of larger
organisations are usually the most stable (see
5.1-4). Some projects, such as Bradford
Community Broadcasting, are extremely
successful fund-raisers (see 5.5-9). The two
halves of GTFM, despite being of different sizes,
have raised comparable and sufficient funds,
although the university partner’s costs are
somewhat higher (see 5.10-13).

Angel Radio has encountered financial
difficulties, which it now appears to be resolving
through an imaginative model of fund-raising
from its listeners (not dissimilar to the Cross
Rhythms friends’ scheme) (see 5.14-19).

Desi Radio, which is able to call on business
expertise for support, is the most commercially
viable of the pilot projects; it is likely that a
proportion of future community radio licence-
holders will be similarly entrepreneurial 
(see 5.20-21).

A number of pilot projects see themselves 
as social enterprises, dependent on the 
public sector, less for grants than for contracts. 
A Community Radio Fund is needed, not so
much to avoid bankruptcies as to prevent
stations from distorting their social gain
objectives because of the exigencies of 
fund-raising (see 5.22-24).

	�	���
�	��������
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INTRODUCTION

1.1 In May 2001 the Radio Authority
announced an Access Radio pilot scheme,
designed to test the viability of community radio
as a possible third tier of radio broadcasting
alongside the BBC and commercial radio.
Fifteen groups were selected, awarded one-year
licences1, and went on-air between February 
and September 2002.

1.2 Professor Anthony Everitt was
commissioned to produce an evaluation of the
Access Radio pilot scheme, New Voices, which
was published in March 2003. He recommended
the introduction of community radio and legal
provision for this was included in the
Communications Act, which received Royal
Assent in Summer 2003. 

1.3 He was then invited to conduct a further
study, as a complement to his original report2.
The purpose was to up-date the social gain
results, as listed in New Voices, with special
reference to reviewing the evidence of the pilot
projects’ organisational, financial and
community-based sustainability. 

1.4 The pilot projects’ financial stability 
and viability were to be further tested (with
particular reference to those which face current
difficulties or have shown themselves to be
effective fund-raisers).

1.5 An attempt was to be made to gauge the
views of community organisations about their
willingness or otherwise to work with and
support community radio stations. The aim
should be to analyse obstacles to partnership,
as well as opportunities, and to identify
examples of good practice.

1.6 To address this brief, the pilot projects
were asked to provide final reports by the end 

of August 2003, following the model of the Social
Gain questionnaires (see New Voices Chapter
4), which have been analysed with a view to 
up-dating the findings of the Evaluation.

1.7 A financial study of four pilot projects was
conducted, chosen for particular challenges they
face or fund-raising successes/failures they have
experienced. They were:
• Angel Radio 
• Bradford Community Broadcasting
• Desi Radio 
• GTFM

1.8 In light of the fact that local communities
and grass roots organisations had now had 
the time to come to a mature opinion on the
potential of Access Radio, a questionnaire was
sent to community groups in the pilot project
catchment areas, inviting them to assess the
contribution that Access Radio had made to
their work and to consider practical ways of
developing effective relationships. This was
complemented by consultative community
workshops, convened by the following three
pilot projects:
• New Style Radio 
• Sound Radio 
• Wythenshawe FM

1.9 The findings from these enquiries formed
the agenda of a one-day seminar on 10
September 2003, attended by representatives of
the pilot projects, of the Department of Culture,
Media and Sport, and of the Radio Authority and
Ofcom. Its purpose was to consider social gain,
analyse financial challenges and discuss
methodologies for Access Radio’s developing
community relations.

1.10 The following short report was then
prepared for the Radio Authority. 

In May 2001 the Radio Authority announced an
Access Radio pilot scheme, designed to test the
viability of community radio as a possible third
tier of radio broadcasting alongside the BBC
and commercial radio. Fifteen groups were
selected, awarded one-year licences1, and went
on-air between February and September 2002.

1 With one exception, Shine FM in Northern Ireland, which only requested a three-month licence.
2 It should be noted that the Communications Act 2003 has opted for the term ‘Community Radio’ rather than

Access Radio, a preference reflected in this report, except when historical references are made to the Access
Radio pilot scheme.
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publicity was required. One person argued that
his local Access Radio project should ‘publicise
more activities; promote awareness of the
station and how local people can get involved.’
Community radio’s full ‘social gain’ potential will
only be realised as marketing issues are tackled
and bigger audiences gained. 

3.12 It should be acknowledged that some
Access Radio pilot projects have taken steps to
publicise themselves. Thus, Awaz FM bought
advertising on a Glasgow city centre ‘black-cab’
taxi, and BCB has run a bus-side advertising
campaign. Also, as discussed in 3.14ff, promoting
or having a presence at public events is a useful
means of self-promotion. But, for most stations,
time and money are lacking to do more.

3.13 It may also be that some national
advocacy is in order to develop a general ‘brand
awareness’ of community radio – and, indeed, 
to explain clearly what it is. The national media
should be kept regularly informed of relevant
developments. These would, presumably, be
tasks that Ofcom and the Community Media
Association could consider undertaking.
Likewise, on a related theme, the voluntary and
public sectors will require a regular supply of
detailed, practical information about community
radio. Advance induction for community radio
licence applicants, as well as post-award in-
depth briefing, would be useful (to be undertaken
again, respectively, by CMA and Ofcom). 

3.14 Live events. The Access Radio 
pilot projects have been involved in, or have
themselves promoted, a wide range of live

events, which are becoming an increasingly
important aspect of their work. This has
sometimes been part of fund-raising 
campaigns, but, more importantly, is a 
means of demonstrating community solidarity. 

3.15 Thus Takeover Radio was the main
supporter of a community arts project called 
the Spark, which was aimed at school children
of primary and junior age. In July 2003, it was
invited to take part in the Belgrave Mela, a large
Asian festival held in Leicester. Its contribution
was well received and Takeover Radio has been
invited to become involved earlier in the planning
process for next year’s Mela. The station is, 
at the time of writing, promoting a fund-raising
event for the charity Coping with Cancer and, in
November, will be the official radio station at the
Options Event (which introduces young people
to careers opportunities) held at Leicester’s
Walkers (football) Stadium. 

3.16 Other examples include Resonance
FM’s involvement in the Seven Dials Festival 
(it also uses the internet for outside
broadcasting, including a link-up to an event in
Prague); Awaz FM’s roadshow at the Glasgow
Eid Mela; and New Style Radio’s ambitious
promotions at Birmingham’s Symphony Hall and
the Hippodrome Theatre, which have familiarised
Afro-Caribbean audiences with major venues
that have traditionally been the preserve of the
white middle-classes. Radio Faza (AWP) has
held two concerts at Nottingham’s Royal
Concert Hall and an open-air concert at Trent
Bridge – all linked up live to the studio. BCB has
broadcast live via ISDN from many events,
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volunteer programme. The partners continue 
to work closely on this aspect of the station,
sharing volunteers and community contacts. 
The University continues to run formal radio
training courses, which are open to all
volunteers. As far as programming is concerned,
the two partners, the University of Glamorgan
and the Glyntaff Community Radio Project, are
working well together (although the terms of their
partnership are presently under negotiation). 

3.7 Marketing. New Voices (see 5.10)
discussed the question of listener surveys. 
No fully professional surveys were conducted 
for the Evaluation, partly because the necessary
financial resources were not available, but also
because it was widely felt that what needed to
be measured was social gain delivered, rather
than the size of audiences won.

3.8 While the actual listenership of the
Access Radio pilot projects has not yet been
comprehensively measured, there are anecdotal
signs of a growing quality and depth of listening.
Thus Mick Waters, Manchester’s Chief Education
Officer, who had been interviewed on
Wythenshawe FM, reported that the calls he had
received after the programme (even though he
had not asked for any) far out-stripped public
reaction to other radio appearances he had
made. Another telling anecdote about listener
commitment is told by ALLFM. On its police
show, Community Beat, a call came in from a
police station about a fatal hit-and-run accident.
The presenters put the information out over the
air, asking for sightings of the car. A dozen calls
were received. Also, when New Style Radio

broadcast a recruitment advertisement for the
West Midlands Fire Service and West Midlands
Police, 75 of the 129 people who applied for the
jobs heard about the opportunity on NSR.4

3.9 A small survey, conducted by FoD Radio
volunteers in July 2003, repeated a larger
exercise of a year previously; it indicated that
the station’s audience had risen from 20% to
27%. However, only about 100 people were
questioned, too small a sample to be
statistically reliable.

3.10 With the passage of time, station
managers are increasingly feeling the need to
learn more about their listeners, their tastes and
requirements. Without such information,
programme policy and planning is being
conducted, so to speak, in the dark. Also, public
sector bodies, always seeking to prove value for
money, wish to know whom they are reaching
when broadcasting from a station or offering
it grants.

3.11 In addition, it seems clear that
community radio stations need to market
themselves effectively and, without good
audience research, this will be difficult to do.
Surveys are costly, but local colleges and
universities may have the will as well as the
expertise to lend a hand; the costs of audience
research could perhaps be a call on the
proposed Community Radio Fund. Many
Community Questionnaire respondents,
answering the question ‘How could your local
Access Radio station improve its service to the
local community’, claimed that more and better

����������	�	���������������
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4 Angel Radio is able to boast a Royal fan. ‘What a super idea,’ the Prince of Wales is said to have remarked, when
told of the station. ‘I do prefer the old tunes.’ Mrs Parker-Bowles reportedly added: ‘We are all getting older. When
will I be able to hear Angel Radio?’
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including daily broadcasts from the Bradford
Festival, two days at the Bradford Mela and
several events in Centenary Square.

3.17 The growing significance of the Access
Radio pilot projects’ engagement with live events
is worth noting for two reasons: firstly, it brings
with it additional human resource requirements
and, secondly, it illustrates the speed with which
the projects have become a regular part of local
public life.

3.18 Drama. A growing number of the
Access Radio pilot projects are experimenting
with fiction. This has the dual benefit of
enthusing participants and of raising core issues
in an entertainment format. The Radio Regen art
project, Artransmit, is producing a community
soap for its two stations, due for transmission in
October or November 2003 – ‘The Parkway’ for
WFM and ‘One For All’ and ALLFM. They have
been written, acted and produced by volunteers
drawn from both the areas and Manchester-wide.

3.19 Angel Radio has commissioned the
writing and studio production of a humorous
radio serial in ten parts. The serial is based 
on the vintage BBC radio series, Dick Barton,
Special Agent, although, in the Angel’s case, the
character’s name is Dick Burton and he suffers
from ‘terminal incompetence’. As in Dennis
Potter’s TV dramas, old tunes will be woven 
into the plot. The series is written by the local
playwright Ernest Parkin and uses local actors.

3.20 Radio Faza (AWP) broadcasts a drama
serialisation of the Urdu A-level course syllabus
books, ‘Umrao Jan Ada’ and ‘Anarkali’. A group
of children (5 to 13 year olds) wrote and produced
a drama on the independence of Pakistan.

3.21 In May 2003, FoD Radio produced 
a radio soap opera for the weekend of the
Coleford Music Festival, incorporating local
issues and involving members of the community.
The project was managed by two local writers
with a background in drama, and participants
were recruited through the local press. The plot
lines concerned the Music Festival and included
characters from a wide range of generations and
backgrounds. There were four episodes of ten
minutes each, plus a 40-minute omnibus edition.

3.22 The move into fiction is a telling
development, suggesting as it does that
community radio is not simply concerned
worthily to instruct its listeners, but also
recognises the need to entertain them 
with locally conceived and presented 
works of imagination.

����������	�	���������������
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4.1 Partnerships. Many Access Radio pilot
projects have found that it took the first twelve
months of full-time broadcasting (namely, the
period of the original licences) before major
achievements became evident. The credibility
that only a full-time community radio station 
can achieve has to be built slowly. Also, it 
takes time to negotiate partnerships with other
organisations, and to plan and deliver important
joint projects. This is a point for Ofcom to bear 
in mind when assessing the development
proposals of future community radio licensees. 

4.2 BCB is a case in point. Over the last
eighteen months the station has established
strong partnerships. Mary Dowson of BCB
observed: ‘Strategic partnerships have been
formed which without doubt are results of our
full-time broadcast licence. This would not have
happened if we were operating on Restricted
Service Licences.’ These new links are very
promising in terms of long-term sustainability,
and reflect the growing recognition of the
contribution that a community radio station 
can make to building communities and 
social inclusion.

4.3 To cite one example, Bradford Vision, 
the Local Strategic Partnership, wishes to work
closely with the station to develop its profile and
raise awareness of the measures it has taken 
to foster community cohesion. It is to become a
regular contributor to the station’s programming,
and has asked if it could sponsor the ‘Live from
Forster Square’ daily magazine programme. 

4.4 Relations with BBC. As noted in New
Voices, the internal BBC report on Access Radio
written by BBC Radio Leicester’s managing
director Liam McCarthy has led to the
Corporation developing a markedly supportive

approach to community radio. Some of its local
BBC stations already see it as a valuable,
permanent addition to the radio landscape,
complementing rather than competing with 
their output.

4.5 In his Community Questionnaire
response, Mike Bettison, BBC Radio
Nottingham’s managing director, gave a
practical example of good relations, and the
return the BBC expects for its support: ‘We 
have helped the Asian Women’s Project [one 
of the two partners who make up Radio Faza] 
to recruit a radio producer… offering advice
during the shortlisting, and sitting on the
interview panel. We are offering training and
mentoring to the successful candidate who
spends one day a week at Radio Nottingham.
Through contact with the producer, we hope 
to get closer links with the community served 
by Radio Faza.’ The BBC and AWP are now
exploring a joint project to train four assistant
producers to build the technical capacity of
Radio Faza and the BBC.

4.6 A similar point was made by BBC WM in
its Community Questionnaire response: ‘Working
more closely with each other will lead to better
cross-promotion … BBC WM specialises in
news, sport and information. New Style has
excellent contacts in inner city Birmingham. 
A more structured exchange in these areas 
of expertise would be mutually beneficial.’

4.7 BBC secondees have spent time at
Sound Radio and BBC Training & Development
is hoping to pilot a training partnership with the
station. Sound Radio will provide opportunities
for BBC staff to develop skills off the back of
formal radio courses on a live project (that is,
offer opportunities for BBC staff to practise what
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Partnerships. Many Access Radio pilot projects
have found that it took the first twelve months of
full-time broadcasting (namely, the period of the
original licences) before major achievements
became evident. The credibility that only a full-time
community radio station can achieve has to be built
slowly. Also, it takes time to negotiate partnerships
with other organisations, and to plan and deliver
important joint projects. This is a point for Ofcom 
to bear in mind when assessing the development
proposals of future community radio licensees. 
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and Chinese arts and culture on-air and in
community and arts settings.6 Through the
Regional Arts Lottery Programme, Arts Council
England, Yorkshire awarded Commedia 
Sheffield (an offshoot of the Community Media
Association) a grant of £60,000 to support 
the project’s revenue costs. 

4.14 As yet, though, the Council has no 
fully-articulated position on community radio;
however, it is now gathering information from 
its regional offices about current relations with
the sector with a view to developing an
evidence-based strategy in due course. A few
Access Radio pilot projects report imaginative
examples of support. Thus, Arts Council
England, West Midlands has grant-aided New
Style Radio and sponsored its ‘Drivetime’ show.
Matt Hinks of Arts Council England, West
Midlands wrote that NSR’s sponsoring body, 
the Afro-Caribbean Resource Centre, ‘is
extremely highly thought of by officers of Arts
Council England, West Midlands’. Also, the Arts
Council North West supports Radio Regen’s
Artransmit ‘soap’ project through the Regional
Arts Lottery Programme. It is worth noting that
Arts Council England’s new, streamlined Grants
for the Arts scheme could become a source for
funding the arts dimension of community radio.

4.15 The Arts Council of Northern Ireland
financially assists Northern Visions in Belfast,
which ran one of the Access Radio pilot projects,
but places no particular priority on community
radio. The Scottish Arts Council and the Arts
Council of Wales have no policies regarding
support for community radio.

4.16 It is suggested that the Community
Media Association, as community radio’s
representative body, discuss future support 
for community radio with the Arts Councils of
England and Wales, and that CMA Scotland 
do the same with the Scottish Arts Council.
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they have learnt in the classroom); in return, the
BBC will offer a number of training places for
SVT staff. Much the same arrangement has
been put in place at Radio Regen. BBC 

London is training eight Desi Radio workers 
in newsgathering.

4.8 ALL FM and Wythenshawe FM will soon
be carrying news from BBC GMR on the hour
from 9 a.m. to 6 p.m. weekdays. BBC Radio
Cymru has resumed its temporarily interrupted
supply of news to GTFM.

4.9 Following discussions between FoD
Radio and BBC Radio Gloucestershire, there are
plans for a week of BBC broadcasts about the
Forest of Dean, featuring programmes from FoD
Radio. Each day, the BBC station will broadcast
an extract of a programme made by FoD Radio
volunteers, followed by an interview with the
programme maker. Towards the end of the week,
it will transmit an outside broadcast from the
FoD Radio studio in Cinderford, which will be
simultaneously transmitted on FoD Radio. This
will feature extracts from the highlights of the
Access Radio Pilot year and interviews with
members of the project.

4.10 Partnerships between BBC local radio
and community radio are likely to grow, no 
doubt in different ways across the country as
opportunity presents itself. But it might be useful
if there could be some regular, possibly annual,
forum at which the two sides could meet to
discuss progress, and identify any problems 
that may arise. As pointed out in New Voices,
the future relationship between the Corporation
and the community radio sector is likely to be

materially affected by the extent to which the
former may be willing to release some of its sub-
band capacity.

4.11 Role of Arts Councils. It is surprising
that comparatively little evidence has emerged
of a co-ordinated engagement with community
radio by the Arts Councils of the United
Kingdom5; on the face of it, the medium
could offer a valuable platform for creative
engagement of various kinds that would
support their priority to build new audiences
and increase participation. Although there are
instances of grants, these do not yet appear
to reflect a nationally applied policy. 

4.12 The Arts Council England is the most
active of the four Councils. It gave a grant of
£50,000 to Resonance FM, a dedicated radio-art
promotion of the London Musicians’ Collective.
This reflects the station’s artistic standing; in 
its Community Questionnaire response, the
country’s leading electronic arts agency, Sonic
Arts Network, reported that Resonance had
made an important contribution to furthering its
objectives, as did the British Music Information
Centre, which noted that it was ‘a useful platform
for composers and performers’. 

4.13 More generally, the Arts Council is
concerned with radio as a means of cultural
development and the encouragement of access
to the arts. Its Roots project supports long-term
relationship building between the Council, the
BBC and culturally diverse communities; it
involves 11 co-ordinators based across England
in BBC local radio stations, who are working to
increase the range of Asian, African, Caribbean

�����	��	������	���
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5 They are the Arts Council England, the Arts Council of Northern Ireland, the Arts Council of Wales and the Scottish
Arts Council.

6 Key findings from an interim evaluation of the project conducted in September 2003 and based on work by the 
11 co-ordinators between September 2002 and August 2003 include the following outputs:
•  784 radio pieces equivalent to 7,565 minutes of radio broadcast. 66% of radio output between 6 a.m.and 

7 p.m. (49% in breakfast output).
•  131 television pieces equivalent to 169 minutes of television broadcast.
•  634 new community contacts inputted into BBC ENPS system, based on co-ordinators’ outreach work 

in communities.
•  660 artists and arts organisations have been involved in Roots with 380 local artists profiled through the

project. The Roots project will run until February 2005.
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5.1 None of the Access Radio pilot projects
have gone out of business because of financial
failure. The most stable of them are subsidiary
operations of larger entities: thus ALLFM 
and Wythenshawe FM are promotions of
Manchester’s Radio Regen (although, in due
course, it is expected that they will become
independent not-for-profit companies). 

5.2 Radio Faza’s two parts are managed 
by the Asian Women’s Project (AWP) and 
the Karimia Institute (AWP is a remarkably
successful public sector fund-raiser, having
secured nearly £350,000 for its radio operation
to 31 March 2005 and beyond, from a number 
of sources, including New Deal for Communities
and the Children’s Fund). New Style Radio is 
a promotion of the Afro-Caribbean Resource
Centre in Handsworth, Birmingham; the
University of Glamorgan sponsors one half 
of GTFM; the Access Radio project was only 
one temporary facet of the multimedia services
offered by Northern Visions in Belfast. Stand-
alone projects have sometimes (but not always –
see below for BCB’s record) found fund-raising
more difficult, partly because of inexperience
and partly from a lack of available and qualified
human resource. 

5.3 However, precisely because community
radio is an attractive means of delivering 
various social objectives, many public sector
organisations concerned with local development
and regeneration are willing to make substantial
sums available, not so much as subsidy as 
to pay for a contract for services.

5.4 In order to gauge the financial
sustainability of community radio stations, 
four Access Radio pilot projects – BCB, Angel
Radio, Desi Radio and GTFM – were invited 
to complete a Financial Questionnaire (see
Appendix D). They were selected because 
they illustrate a range of different practices.7

5.5 BCB is another adept fund-raiser. Its
finances are complex, with many pieces making
up the funding jigsaw. Over the last 18 months, 
it has been successful in numerous funding
applications, attracting several new backers 
and ensuring continuation of existing sources. 
Its major funders from 2002 onwards are 
the European Regional Development Fund
(£220,000 between 2002 and mid-2004); the
Department for Education and Skills (£115,000
between 2002 and March 2003); the New
Opportunities Fund (National Lottery money)
(£40,000 for 2003/04 and 2004/05); the Adult 
& Community Learning Fund (£48,000 for
2002/03 and 2003/04); the Learning & Skills
Council (£52,000 for July 2002 to November
2003); and Bradford City Council (£78,000 
for 2002/03 and 2003/04).

5.6 BCB’s budget for 2003 stands at
£244,000, of which staffing costs (for seven
employees) amount to £149,000.

5.7 Although relatively healthy at present,
cashflow can often be a problem for
organisations dependent on public grants. 
The project’s liquidity was materially assisted 
by the fact that, during 2001/02, BCB received 
a number of outstanding payments which
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None of the Access Radio pilot projects have
gone out of business because of financial
failure. The most stable of them are subsidiary
operations of larger entities: thus ALLFM 
and Wythenshawe FM are promotions of
Manchester’s Radio Regen (although, in due
course, it is expected that they will become
independent not-for-profit companies). 

7 All numbers in the following paragraphs have been rounded.
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5.16 Since March, the station’s income has
been rising; the six months’ total of £20,000 is
almost as much as that for the entire previous
year. Angel Radio Wireless Licences, a spoof on
the old form of radio listening licence, were put
on sale, as were symbolic ‘shares’ in Angel
Radio. Donations from wills have also been
rising. The licences, together with legacies,
raised £6,000 and the shares (which were only
on the market for six weeks) £9,600. Another
batch of shares will be released in the next six
months. Advertising revenue is rising, but sales
for the last six months only totalled £2,300. 
An effort will be made in the coming months to
attract more grants – including from major local
businesses. In the event of a cashflow crisis, the
project will fall back on its reserves, which stand
at £13,000.

5.17 Angel Radio intends to apply for 
a long-term community radio licence, and 
will also apply for an ILR licence for the
Portsmouth/Havant area, if and when 
one comes up for bidding. 

5.18 Angel Radio is establishing an
interesting and innovative fund-raising model. 
Its personnel do not have the time (or perhaps,
in the last analysis, the interest) to pursue public
sector grants with the energy of a BCB. Through
trial and error they have moved towards a
method of eliciting substantial donations from 
its listeners. In this connection, it is important
that the station’s financial strategy is to continue
to operate voluntarily with no paid staff. This 
is partly because overall costs are kept at 
a manageable level, but, more significantly,
because it adds to its listeners’ sense that 
Angel Radio belongs to, and is dependent on,
them, so rendering them more susceptible to
making donations.

5.19 Angel’s licences and shares are not
dissimilar to the Cross Rhythms friends scheme
(described in New Voices, 5.5.12). It suggests
that persuading a community radio station’s
listeners to pay for the service it offers could
become a popular source of income, possibly
even in areas where disposable incomes are
low. On this topic, it may be worth recalling that
subscription is well established in the United
States; enquiry might reveal helpful models 
and experience for emulation in this country.

5.20 Desi Radio is the most commercially
successful of the Access Radio pilot projects. 
Its expected expenditure for January to
December 2004 is £186,000, and its income
£206,000 (these figures are based on the
experience of the previous year; the annual
accounts are to be published shortly).
Advertising revenue is set at £99,000,
representing 45% of turnover, and donations 
and sponsorship at £20,000. There is little
reason to suppose that this is too optimistic 
a projection; in fact, the estimate reflects a
predicted regulatory ceiling rather than the
maximum sum likely to be earned. It receives 
a substantial European Social Fund grant
(£50,000 for its training courses). Were the
station to receive a grant of (say) £30,000 from
an Access Radio Fund (a supposition put to the
station by the Evaluator), it would upgrade its
studio and technical equipment. Its advertising
revenue would be set at £125,000 (again, 45% 
of the now increased turnover).

5.21 It is hard to explain Desi Radio’s
comparative commercial viability, except by
adducing acumen at the station (its finances 
are managed by experienced businessmen) 
and the presence in Southall of a substantial 
and loyal network of local Panjabi enterprises.
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created an operating surplus. Experience
suggests that it needs four months’ money
available ‘up front’ to finance defrayed
expenditure before payments are made 
by the funding bodies.

5.8 Mary Dowson of BCB emphasises that
financial success has come with a price tag:
‘Constant fundraising – and the huge amount 
of associated project reporting – takes up an
enormous part of the staff time which could 
be much better spent on running a radio station
and delivering the projects themselves.’ 

5.9 So far as the longer-term future is
concerned, BCB does not envisage becoming
significantly bigger than it is now, although the
necessary move to new premises will probably
raise overheads. Staffing (presently there are
seven employees, costing £150,000 per annum)
may increase, but largely to deliver new, funded
projects; an education worker is needed to
develop schools activity.

5.10 GTFM is an interesting example of two
partners of differing sizes coming together – a
university and a community project. The Glyntaff
Community Radio Project’s (GCRP) income for
the 17-month period between October 2001 
and March 2003 was £61,000; its expenditure
was £51,000, leaving a surplus of £10,000.
Grants totalled £40,000 (of which £30,000 came
from the Rhondda Cynon Taff Borough Council).
Advertising sales totalled less than £8,000, and
£5,000 was raised through donations and fund-
raising events.

5.11 Salary costs were £32,000. This sum
only covers the two full-time posts because 
one of them was filled late in the period. So 
a larger budget will be required if GCRP is 
to continue indefinitely.

5.12 The University of Glamorgan’s half 
of the GTFM operation was somewhat more
expensive; its income for a 12-month period,
2002/03, was about £64,000, against
expenditure of £58,000. £70,000 in two grants 
for August to July 2001/02 and 2002/03 was
received from the HEFCW Widening Access
Fund. Office and technical costs were all
absorbed by the University, together with the
time of the project leader, Mary Traynor. The
University paid for equipment, transmitter 
and installation.

5.13 Substantial earnings from advertising
are not expected, and Mary Traynor has
submitted a business plan to the University for
£55,000 a year for the next three years. A
plausible prognosis is that, even if the University
were to find a long-term commitment difficult, it
is unlikely to terminate its investment in GTFM –
at least for so long as it continues to contribute
to the University’s aims.

5.14 Angel Radio subsists at a lower level 
of expenditure than BCB and GTFM. Its
expenditure between March 2002 and February
2003 was £31,000. No salaries are paid, and the
key project workers are a husband-and-wife
team, with the former holding a full-time job.
Income has fallen short at £24,000, the largest
element of which was £11,000 in listener
donations. Grants totalling £7,500, including 
a National Lottery Awards for All subvention 
of £4,700, were received.

5.15 Angel’s cashflow position is difficult,
and the station is planning major changes which
will, it is hoped, increase its income. It intends 
to relocate the studio to a shop space in
Havant’s town centre shopping area. As well 
as broadcasting, it will sell ‘nostalgia’ products. 
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Although this is not altogether replicated by the
other Access Radio pilot projects, it is likely that
a proportion of future community radio licence
applicants will be similarly entrepreneurial.

5.22 In New Voices, the case was made for
a Community Radio Fund to contribute to core
costs, largely on the grounds that paying for
overheads and the like is unattractive to many
funders, and that fund-raising is excessively
time-consuming for small, and sometimes
inexperienced, organisations, such as a
community radio station. These arguments
remain valid. However, a view, perhaps a
consensus, is emerging among a number of the
Access Radio projects that this kind of financial
assistance should be regarded less as a grant,
than as a payment for services. Community
radio can help government to meet many of 
its social and developmental objectives. At the
New Style Radio community workshop, it was
felt that a community radio station was a social
enterprise, and the station’s chairman, Martin
Blissett, saw a Community Radio Fund as
providing seedcorn or start-up funding. 
In a word, for certain kinds of community 
radio, there can be little doubt that a quasi-
commercial, social-enterprise model is viable.

5.23 While being strongly committed to 
the public financing of community radio, Mary
Dowson of BCB wrote: ‘I believe that all
community radio stations should be asked 
to meet a strict range of criteria… in order 
to be awarded a community radio licence. 
The community and social gain aspects should
be paramount, as should the structure and
community accountability of the organisation…
Without core funding… then the station runs 
the risk of steering off course.’

5.24 This is a powerful argument. The
Access Radio experiment, indeed, suggests that
the financial challenge is not greatly to do with 
a risk of going bust; the projects have all
survived, mostly without excessive difficulty.
Indeed, as illustrated by New Style Radio, a
number see themselves as ‘social enterprises’,
or potentially commercially viable charities (after
start-up period), which apply to the public sector
not so much for grants as for contracts. Rather,
the danger is that policy will be distorted to
please the changing requirements of funders,
advertisers or sponsors. Sometimes these will
agree with a station’s priorities, but at other
times they may not. When Ofcom determines 
its approach to the funding of community radio,
it is suggested that it take care not to place
obstacles in the way of community radio fulfilling
its primary duty – to deliver social gain.

�����-
����
��������
���
�
��



���
CONCLUSIONS



41

6.1 The Access Radio pilot projects have
matured with surprising speed. One dimension
of this is the personal development of station
workers, many of whom a year or so ago were
inexperienced both in radio and in management,
and are now battle-hardened. Broadcasting not
for a few weeks, as with RSL’s, but for twelve
months and more, has been a bruising,
exhausting but, in most cases, educative
process (ALLFM and Wythenshawe FM are
cases in point).

6.2 The institutional development of the
stations has, perhaps, been even more
remarkable. As regards partnerships with local
stakeholders, there are signs, especially in urban
conurbations, that local councils, Local Strategic
Partnerships and other public sector and
voluntary agencies, value the opportunity which
community radio gives them of communicating
directly with disadvantaged and excluded
communities (BCB, New Style Radio and 
Radio Regen are cases in point).

6.3 The growing links with the BBC (for
example, at Sound Radio, New Style Radio,
Radio Faza (AWP) and Radio Regen); the
engagement with all kinds of local live event 
(for example, at Radio Awaz, New Style Radio
and Takeover Radio); the trend towards
accreditation of training (for example, at Desi
Radio and GTFM); the extensive work (in certain
cases) with schools (for example, at FoD Radio,
ALLFM and Wythenshawe FM); and the addition
of locally-inspired and produced fiction to
programme schedules (for example, Angel
Radio, FoD Radio and Radio Regen) all tend 
to suggest that the pilot projects are already
putting down sturdy roots in their local soil.

6.4 At the national level, there may be some
catching up to do. The British listening public 
is largely unaware that a new tier of radio
broadcasting will soon become available 
(in principle at least) across much of the country.
It is not too soon for Ofcom and the community
radio sector’s professional body, the Community
Media Association, severally to tackle the
requirements of explanation and of advocacy. 
It will also be important for intending applicants
for community radio licences to receive some
account, perhaps through training programmes,
of the opportunities and challenges that they
could face, and some of the ways forward which
the Access Radio pilot projects were enabled 
to pioneer.

6.5 When the new regulator, Ofcom, comes
into being at the end of the year, its task will be
to devise and introduce a licensing system – 
it is to be hoped, with all due expedition. 
It can then open the next stage in the building 
of a community radio sector, confident in the
knowledge that the foundations have been 
laid, and are sound.   
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CONCLUSIONS

The Access Radio pilot projects have matured 
with surprising speed. One dimension of this is the
personal development of station workers, many 
of whom a year or so ago were inexperienced both
in radio and in management, and are now battle-
hardened. Broadcasting not for a few weeks, as
with RSL’s, but for twelve months and more, has
been a bruising, exhausting but, in most cases,
educative process (ALLFM and Wythenshawe FM
are cases in point).
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serve the interests of many different bodies
concerned with community development,
individual empowerment and local 
regeneration. In this light, it would be surprising
if a more detailed study came to a markedly
different conclusion.

Responses are given in percentages, except for
Table 5, where the actual numbers are used.
These numbers are not equivalent to the number
of respondents multiplied by seven, because
some respondents did not make seven choices.
Also, some gave the same mark to more than
one choice. Where respondents did not indicate
preferential numbers, but used ticks, they are all
marked as first choices. Numbers are rounded
and percentages may not add up exactly to 100.

The responses to questions which requested
written, rather than tick-box, answers are used
passim as background information throughout
the report, and are sometimes quoted.

Table 1: In the view of local organisations,
Access Radio stations’ contribution to
furthering their objectives has been:

%
very important 45.6
important 46.3
not very important 7.4
not at all important 0.0
no answer 0.7

Table 2: In the view of local organisations,
local people responded to their Access
Radio station:

%
with great enthusiasm 39.0
with enthusiasm 49.3
without much enthusiasm 5.9
without any enthusiasm 0.0
no answer 5.9

Table 3: Local organisations’ engagement
with Access Radio:

% % %
yes no no 

reply
the organisation made, or 65.4 31.6 2.9
played a leading part in the
making of, a radio programme
gave regular interviews 53.7 44.8 1.5
gave occasional interviews 59.6 35.3 5.2
contributed volunteers 41.2 54.4 4.4
provided training
for volunteers 24.3 70.6 5.2
funded its Access
Radio station 15.4 7.5 9.6
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Community questionnaires were devised and
sent, either by email or post, to lists of
community or local organisations with which 
the Access Radio pilot projects had, or had 
had, relations. The lists, which were intended 
to be broadly representative, were provided 
by the projects. 

274 questionnaires were sent out and 136
replies were received. This relatively high rate 
of return masks considerable variations in the
number of organisations proposed and of replies
returned. Most fell within the range 10 to 26. The
poorest responses included Awaz FM, by whom
six names were submitted but only one reply
received; the equivalent numbers for Sound
Radio were eight and four; for Desi Radio, 
25 and three; and for Takeover, 20 and six.

These variations should not be over-interpreted.
It may indeed be a reasonable inference that the
fewer the responses, the weaker a station’s links
with its community might be supposed to be.
However, it is equally likely that some hard-
pressed project managers put less effort into
preparing lists and encouraging replies than
others. Cultural and linguistic differences 
may also have played a part in discouraging
respondents. The fact that, to meet the deadline
set by the Radio Authority, the survey had to 
be conducted during July and August, holiday
months, will not have helped. Nevertheless, the
uneven level of responses underlines the need
for Ofcom to assure itself of the real level of local
support for a community radio project, when
considering future licence applications.

Shine FM was not involved in the exercise,
having ceased transmitting in December 2002.
Northern Visions (also now off the air) argued
that it would be inappropriate for it to take part;
this was because, although it contacted many
organisations, in the event very few came
forward to participate in the radio project. ‘When
they did, they did not have the staying power for
a variety of reasons. It was mainly individuals
who came forward.’ Despite requests, no list of
local organisations was forthcoming from one 
of Radio Faza’s two wings, the Karimia Institute
(and no explanation for its non-appearance).

But what is certainly the case is that those who
submitted replies covered an impressive range
of community activity, including local authorities,
local education authorities, schools, regeneration
agencies, social service projects, cultural and
heritage bodies and many more.

It would be inadvisable to place too much weight
on the analysis of returned questionnaires that
follows. A more substantial (and costly) piece of
on-the-ground research would be required,
encompassing local organisations that did not
enter into partnerships with the pilot projects, as
well as those that did.

What the analysis does reveal, though, is that
trends among many who have worked with
Access Radio projects echo concerns among
the projects themselves and reinforce
judgements made by the Evaluator. Enthusiasm
for community radio is widespread, and there is
a remarkable consensus about the medium’s
capacity to recruit committed volunteers and to

APPENDIX A

COMMUNITY QUESTIONNAIRES – ANALYSIS
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The information below was provided by the fifteen pilot projects and appears broadly as they
submitted it. The reports do not necessarily repeat those published in New Voices where the
original targets, against which the following outcomes can be measured, can be found. 

Shine FM does not appear here; this is because its original licence was for three months only,
expiring in December 2002. As already noted, Northern Visions has also stopped radio
broadcasting and has not supplied the requested information.
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Table 4: Has the Access Radio station
provided members of local organisations, or
the people whom they serve, with training?

% % %
yes no no 

reply
radio training at the
radio station 55.1 42.0 2.9
radio training at the
organisation 22.0 75.7 2.2
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Table 5: What benefits does the organisation believe Access Radio could confer on local
communities? (numbered in order of importance)

1st 2nd 3rd 4th 5th 6th 7th

Enhancing employability of local volunteers 28 10 11 17 12 9 11

building community pride 47 10 11 18 16 7 6

fostering cultural diversity 28 11 16 16 17 15 5

contributing to local education 24 12 13 18 12 15 10

strengthening local community organisations 35 19 23 20 11 12 11

providing good local entertainment 31 19 13 9 11 15 11

providing a local information service 46 15 9 8 10 10 6

APPENDIX B

SOCIAL GAIN UP-DATES
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AIM

Angel Radio aims to:

– provide entertaining and uplifting speech
and music 24 hours a day, of direct
relevance to older persons

– promote health and well-being 
of older persons

– promote reminiscence therapy for 
those suffering memory loss

– affirm that older persons are still a
valuable and valued part of society

– enable older persons to have access to a
radio station that understands them, treats
them respectfully, and is sympathetic to
their situation

– enable listeners to request records from
the years 1900 to 1959, which are
unavailable on any other radio station
locally or nationally

– offer support in bereavement and enable
those suffering loss of a loved one to
share their burden

– provide charities, offering help and advice
to older persons, with a central point of
information distribution and exchange

– provide work experience in radio
production and presentation for 
older persons

– ascertain the needs of older persons in
day-to-day life and pass this information 
to the relevant service providers

– remove the sense of isolation felt by those
who are house-bound

– offer a night-time friendship line to those
who cannot sleep and are feeling lonely 
or afraid

– promote the talents of older people and
allow those talents to be acknowledged 
by a wide audience

– produce an oral library of recordings of
older persons’ reminiscences and make
these available to schools and colleges

TRAINING OPPORTUNITIES

Angel has trained a total of 72 persons. 

Of these:

– 27 are non-English speaking

(Mandarin/Cantonese/Vietnamese) and were

trained to present programmes on an RSL

(Friendship FM). These trainees do not 

work as part of the Angel team



49

�
�0�-�

AIM

To serve an ethnically diverse community
in Glasgow, originating from the Indian
sub-continent (Pakistan, The Punjab and
India) by delivering local, national and
international issues, along with community
news and social issues in bi-lingual
format (40%).

Awaz FM also provides poetry, drama and
entertainment through a variety of musics
from Bollywood, Lollywood and UK-based
Asian Artists (60%).

Its long-term vision for local talent is to
further their knowledge, skills and self-
confidence in their abilities; to provide
training in media skills, presentation,
production and computer IT awareness;
and to work with local Social Inclusion
Partnerships within its catchment area. 

SOCIAL GAIN TARGETS

TRAINING OPPORTUNITIES

A small in-house training module has been

established where volunteers are given basic

training in presentation, production and IT

skills. A full training programme has not 

been implemented due to the failure of a

Community Fund application. Another

submission is in preparation.

A new Sonifex desk has provided hands-on

training and provides a better environment 

for volunteers to understand the desk

operation and present their programmes more

effectively. So far, Awaz FM, since April 2002,

has had 74 volunteers come through as

committed volunteers.

The Project Manager oversees training with

input from experienced volunteers.

IT training has also been given to existing

volunteers on the operation of the play-out

system. Additional training is being finalised 

to work in partnership with Taleem Trust and

Reid Kerr College.

WORK EXPERIENCE OPPORTUNITIES

39 school children from three local schools

have attended the station for work experience.

Seven of these have remained involved in the

project. Two have presented their own shows.

Adults and unemployed people have also been

involved, and 15 of these have become part of

the project on various shows. Three of these

adults have also presented their own show.

Some of these have replaced other presenters

when on leave or extended holiday.

CONTRIBUTION TO SOCIAL INCLUSION

Awaz FM broadcasts to 45,000 Asian-speaking

listeners. It is believed that 75% of those listen

daily at various times.

The Glasgow Health Board supports the

project and has allowed an employee to

present an NHS-related show. They also

conducted an internal survey to determine the

show’s contribution to the Asian community.

New groups, including EKTA, a specific group

specialising in asylum issues, have contributed

on several occasions to Awaz. The Youth

Counselling Services Agency (YCSA) and

Taleem Trust have assisted in delivering

training initiatives. In this respect, Taleem 

Trust has worked with Age Concern for elderly

Asian people and MWRC, a group aimed at

women which helps promote awareness of,

and positive action for, single mothers and

their children.
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– 37 of the Angel Radio trainees present

programmes, with 10 also trained as

telephone operators

– four Angel Radio trainees are only 

telephone operators

WORK EXPERIENCE OPPORTUNITIES

Work experience has been provided to six

people. One was a 16-year-old student from

a local college. The remaining places were

taken by persons aged 60 or over who 

wanted to experience Angel Radio before

joining the station team.

CONTRIBUTION TO SOCIAL INCLUSION

During its first Access Radio year, 25 letters

were received from people known to be 

house-bound; it has not been possible to

ascertain whether letter-writers in the second

yearwere house-bound, because they did 

not make it clear.

Older people report that the station means a

lot to them. One said of the station: ‘It would

be a miserable world without it.’

Angel Radio provides a one-hour programme

featuring hymns and ‘thoughts of the day’ for

listeners who can no longer get to church on

Sunday mornings.

CONTRIBUTION TO LOCAL EDUCATION

Angel Radio broadcasts programmes intended

to broaden knowledge. It publicises education

opportunities for older people. Bedhampton

Social Hall, which provides many educational

and non-vocational courses, reported that

Angel’s promotions had significantly increased

the number of those attending courses.

SERVICE TO NEIGHBOURHOOD 

OR INTEREST GROUPS

The station has broadcast 338 programmes

specifically of community interest, as well as

many hundreds of free advertisements for

community groups and community events. 

It also produces 3-5 minute ‘drop-in’ features

which are broadcast within programmes. Three

recent slots have featured the President of the

Prostate Cancer Awareness Network, the

Manager of the local Shopmobility group,

and a local author/playwright. Angel Radio

now runs promotions for the Domestic

Violence Helpline. 

ACCESS TO THE PROJECT 

BY LOCAL PEOPLE

In August 2003, the station received its

20,000th telephone record request. The

number of phone calls has remained high 

(as many as 30 calls an hour on particularly

popular programmes).

Fewer letters have been received than during

previous RSL’s. The station attributes this to

three reasons: people are put off by the station

now using a PO Box Number; most writers

asked for the date of the next RSL; and people

have less cause to write in because the station

is accessible by telephone and to visitors.

LINGUISTIC IMPACT

The station has trained 27 non-English

speaking local residents to present

programmes and run an RSL in Mandarin,

Cantonese and Vietnamese. 11 Angel

presenters have strong regional accents. 

Each week, at least 10 local residents are

given air-time (via the telephone).
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Awaz FM’s support for local sports includes

Giffnock Cricket Club which, this season, set

up a youth team and an adult team for the

summer cricket season. It assisted in Scottish

Asian Sports Association (SASA), an Asian

Sports body that has supported track and field

events and swimming. It has also helped to

promote SASA football, as part of the SASA

tournament held in Celtic Park for Asian teams

from throughout the United Kingdom.

The station has also supported local charities,

including Yorkhill Hospital. This year, a

member of the Awaz FM team and 24 of its

listeners will run in the Great Scottish Run in

aid of the charity ‘Turning Disability into Ability’.

The Employment Service used the project 

to recruit employees for the Council.

Local mosques and temples for the Asian

Community benefited from Awaz FM 

working to deliver programmes at specific

religious dates.

Ukhai, a new Asian web portal aimed at

specifically young people under 25 years, 

has assisted Awaz FM at the Mela and will

conduct feedback online.

At the Glasgow Eid Mela, Awaz FM ran 

a roadshow and a survey point.

ACCESS TO THE PROJECT 

BY LOCAL PEOPLE

Currently there are 42 volunteers on Awaz FM,

from young to old.

The station’s website has had more than

12,000 visits (actual visitors rather than per

page hits) since Awaz FM’s launch.

Many listeners phone the station. Naseem

Jamil, who presents two shows during the

week, has re-united lost families and broken

down barriers between couples.

Local mosques, churches and Sikh temples

have used Awaz FM to deliver important

announcements relating to services and

funeral prayers.

Over the summer months, the station’s 24

members of the Asian community have taken

part in programmes and talked about

themselves and their lives. One particular

programme, chaired by Rahit Azad, held 

an ‘Aap Ki Adaalat’ (a debate based on the

concept of the devil’s advocate) in which 

not only presenters from Awaz FM, but also

members of the community, took part.

This summer has also seen Awaz FM become

part of two Melas. It also held its own Mela 

in Strathclyde Country Park, which more 

than 10,000 people attended. It included

contributions from Strathclyde Fire Brigade,

Strathclyde Police, Learn Direct Scotland, the

Ethnic Minority Enterprise Centre, Reid Kerr

College, Scottish Enterprise, Taleem Trust 

and Ukhai. It also had financial specialists,

among whom were Asian retailers. Local 

artists were given an opportunity to perform 

to a large audience.

LINGUISTIC IMPACT

There has been significant language

development on Awaz FM. The use of Punjabi

and Urdu has greatly increased among

presenters who would normally never 

use these languages in daily life. 
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As last year, Awaz FM was again part of the

Scottish Executive campaign on race issues,

which ran during the last two weeks of August.

During the month of Ramadan, Awaz FM 

was able to deliver effective programming

despite the negative reaction of the local 

Radio Ramadan.

Awaz FM delivered a series of programmes for

the Sikh religious festival of Diwali and various

recognised religious days.

Other religions such as Christianity and

Hinduism were also given specialist shows

(Easter, Christmas, Holi and Diwali). There 

was also a live link-up with the Partick Church

on Christmas Eve.

A specialist programme on finance was

presented, with local businessmen

emphasising the potential successes and

failures of running a commercial enterprise

(15% of self-owned businesses of Glasgow

belong to Asian people, who make up 

4% of the Greater Glasgow population).

Two special programmes were presented in

recognition of the Independence Days of

Pakistan and India, which helped emphasise

the importance of goodwill between both

countries at present.

On Saturday afternoons, a show by Nazia

Jamil, a qualified Nursery Nurse, delivers

programming for young children under 12

years, who come on-air reciting poetry, singing

or telling a story; they visit the studio and help

in presenting. Every week, two small children

participate in the studio and, on average, 

12 young children contribute via telephone.

Awaz FM Saturday Breakfast offers bi-lingual

coverage of important health and social issues

to listeners who would normally seldom have 

a chance to access such information. Some 

of the topics chosen include: breast cancer 

in partnership with Breast Cancer Scotland,

thalassaemia with Thalassaemia UK, drugs 

and alcohol, immunisation, heart disease,

blood pressure, vitiligo and herbal remedies.

The Scottish and local elections; for 15 days, 

a drive-time show covered the build up to

elections for Members of the Scottish

Parliament and Councillors. Candidates were

invited to come into the studio and answer

questions put by a panel and members of the

public. MSP Tommy Sheridan was the highest

profile figure to take part.

During the daytime, programmes on social

issues that affect Asian families were featured –

including mixed marriages, arranged

marriages, divorce and domestic violence.

CONTRIBUTION TO LOCAL EDUCATION

Awaz FM, Taleem Trust and Reid Kerr College

have initiated a Partnership this semester to

involve the college and the radio station in

media training.

SERVICE TO NEIGHBOURHOOD 

OR INTEREST GROUPS 

Awaz FM is based in Govan and, as part of a

Social Inclusion Partnership- funded area, has

worked and liaised with Govan SIPs, Govan

Community Forum, Sunny Govan Radio and

Govan Initiative. It has also worked with

Govanhill Action Group.

The station assisted in helping the YCSA

ascertain the need for a Youth Club over 

the summer period.
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From January to July 2003, the following

structured training opportunities were offered: 

– Women’s Wavelength – Shipley studio

– Introduction to Radio – Millan Women’s Centre 

– Introduction to Radio – Shipley studio

– So you want to be a DJ… – BCB

– Introduction to Radio – Hutson Street Centre

– ICT for radio workshops – BCB

– Radio workshops – Shipley studio

Through the above courses, 31 people have

been trained. 

Disabled inclusion project. This training project

for physically disabled and learning disabled

people has been maintained. 18 disabled

people have been trained: 6 learning disabled

people at 119 Project and 12 physically disabled

people at Whetley Hill centre. Both groups now

produce regular programmes on BCB.

Training with groups. BCB has continued to

develop training with specific groups in the

context of widening participation and

programme production for BCB. As well as the

continuing work with groups mentioned below

(see Social Inclusion), it has trained members

of the Bradford Environment Forum and the

City Primary Care Trust, who now produce

regular programmes. It also broadcasts a

regular ‘Education Matters’ programme

focusing on educational issues in Bradford. 

The station also ran a 10-week community-

based training course with the Powerhouse

group; it continues to deliver regular workshops

with the Shipley community radio group.

WORK EXPERIENCE 

Between January and July, BCB offered

structured work experience opportunities 

to seven students from local schools and

colleges. It also considers that many of its 

own trainees are now undergoing work

experience at BCB as they become volunteer

programme makers. 

SOCIAL INCLUSION / NEIGHBOURHOOD

GROUPS 

Ongoing work with groups/individuals: BCB’s

previous report (see New Voices) listed many

of the groups the station had worked with in

the first ten months of the pilot licence period.

They continue to provide programming on

BCB. Many have become largely self-sufficient,

needing minimum amounts of support from

BCB personnel. Others continue to depend on

staff for varying degrees of practical support

and guidance. 

Sports broadcasting. As mentioned in New

Voices, BCB has a commitment to local sport.

As well as the live coverage of Bradford Bulls

and Bradford City and Yorkshire cricket, it has

worked with the local cricket and football

leagues. Two local cricket leagues produce a

weekly results and analysis programme, as do

the Sunday Alliance football league. A major

highlight this summer was the coverage of the

Priestley Cup, the culmination of the local

cricket league season. The station attracted

£400 in local sponsorship to pay for the

installation of an ISDN line at the Bradford and

Bingley Cricket Club, and BCB broadcast ball-

by-ball commentary on this local game. 

Outreach Work. This remains central to the

development of the station. As well as the

outreach training mentioned above, BCB
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A range of languages, including Arabic,

Kurdish, Farsi, and Mirpuri, have been heard

on Awaz FM over the last year. The biggest

problem has been to maintain the commitment

of specialist language presenters.

The project believes that it has had a beneficial

influence on the development of Asian

languages in Glasgow, and also in Scotland. 

It has taken Awaz FM a year to gain a foothold

in the media, but many agencies now

recognise the importance of Awaz FM as 

an information delivery platform. 

The project has found it hard to broadcast

local/national news in Urdu and Punjabi

continuously, because of the difficulty finding

and retaining suitable newsreaders. 
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AIM

1. To develop an accessible community
radio station, providing unique and
appropriate Bradford-focused programming,
training local people to make programmes
that meet the needs of their own
communities. 

2. With a longer term licence, BCB would be
able to respond to the needs of the
communities more fully and at their pace,
help participants to further develop their
programme-making skills (especially
journalistic skills), and involve a greater
number of those ‘hardest to teach’ groups.

TRAINING OPPORTUNITIES

In its previous report, BCB commented that it

had initially concentrated on two areas of radio

training: building up the skills of existing

volunteers, and developing those of targeted,

disadvantaged community groups in order 

to widen participation.

Structured Training. In 2003, BCB has

delivered a series of structured training

courses and workshops. Training has been

offered mostly in community-based settings,

utilising the station’s outreach studios. Courses

have varied in length from 12 to 50 hours,

including a programme of taster sessions and

follow-up radio workshops. The funding for 

this training has come from the Learning &

Skills Council and the focus has been on

unemployed people aged between 19 and 64.
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AIM

Serving the needs of the Christian
Community, and acting as a bridge between
that community and the community at large.

In the longer term, to establish the Christian
Community as a recognised group within
the city and, at the same time, to promote
dialogue and integration with the community
at large.

TRAINING OPPORTUNITIES

During the year, Cross Rhythms had 59 people

working alongside the employed staff as

volunteers receiving training. It took part in the

“Open Doors” training day, attended by over

150 students from schools across the county. 

It ran a training session on working in radio. 

18 children took up the opportunity to record

programming, which was played on-air later.

WORK EXPERIENCE

Two volunteers are involved in the “Millennium

Volunteers Project”, which will lead to the

award of a certificate/diploma after completing

the required amount of work experience. 

Eight people connected with local

schools/universities, etc have undertaken

periods of work experience.

CONTRIBUTION TO SOCIAL INCLUSION

It was difficult to get a representative from the

police to come in each week, but the station

has run a regular weekly slot on the police,

covering press releases from them, or talking

to related persons about issues that the police

were currently highlighting.

More recently, Cross Rhythms has had a

successful liaison with the Police Media and

Communications Officer and interviews have

been set up once every fortnight.

Four interviews with the Race Equality Council

took place.

One interview with U Matter, an organisation

aiming to realise the potential of young people

in Stoke-on-Trent.

“Music City” has become a key area of

involvement. “Music City” is a city- wide project

aiming to provide access to music and to aid

the development of talent in the city, particularly

linked with regeneration and socially excluded

groups. The station has been invited onto the

organising committee, which aims to promote

the project through the station.

Health Action Zone – two interviews each

month with organisations in this umbrella

group. At least 20 organisations are to be

involved over the year.

Employment Service – at least one interview 

a week on employment issues

A representative of the Employment Service

was interviewed every two or three weeks, plus

a regular weekly slot on employment issues. 

The station broadcast one interview per week

with the Citizens’ Advice Bureau until August

2003, when the station’s contact was elected

Mayor of Stoke-on-Trent. Feeling it unwise to

continue featuring him in this way, particularly

in light of broadcast regulations, Cross

Rhythms has reduced the frequency to once

per month.

Homeless Projects – at least two or three

interviews per months, although the removal 

of the station’s contact to a new job is causing

a (hopefully) temporary hiatus.
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employs outreach workers. It has visited many

local projects, raising awareness of how

groups can participate in BCB, as well as

raising the station’s own profile. It is committed

to attending local events whenever possible. 

It has broadcast live via ISDN from many

events, including daily broadcasts from the

Bradford Festival, two days at the Bradford

Mela, Adult Learners Week events, several

events in Centenary Square, etc. Shipley

Community Radio broadcast daily from the

Shipley studio during the Shipley Festival in

June. When it has not been possible to

broadcast live, broadcasters have taken the

portable studio and recorded a programme ‘as

live’, broadcasting it later in the day. Events

include South Bradford Carnival, Trident

Summer Celebration, Refugee Day,

International Women’s Day, Learn at Work Day. 

The studio in Shipley is a ‘live studio’, from

which regular programmes are broadcast. The

Whetley Hill studio has just become live with

the recent installation of the ISDN line. It will

produce its first live broadcast from an Open

Day on 12 September 2003. 

Groups BCB is currently supporting in

programme-making/training:

• Whetley Hill Resource Centre 

• Shipley Community Radio 

• Powerhouse On Air – Community

Development project

• The Assisi House Project – project

supporting the homeless

• City Centre Project – project supporting

young homeless people

• The Frontline Initiative – African-Caribbean

Community Project

• The Ripple Project – Community based

drugs Project 

• Shipley Communities On Line – Community

IT project

• 119 Project – project for supporting people

with learning disabilities 

• Coltas Cyotory Air-an – Irish Cultural

Association 

• HOPES – Holme Wood-based training

project 

• Bradford South ‘Live at Home Project’ –

older peoples project

• MAPA – African-Caribbean Youth Project 

• 1 in 12 Club – unemployed support

project/social project

• Al Arkam – Arabic programming group

• Sabrang Radio 

• Millan Women’s Centre 

• Bradford Environment Forum

• City Primary Care Trust

• Holme Wood Activity Centre

• Hutson Street Community Centre

• Bradford Trident

• Great Lakes Community Group

• The Bangladesh Porishad

• Bradford Cricket League

• West Riding Sunday Alliance League

• Bradford Writers’ Circle 

Youth Offending Team. In October, BCB will

start delivering an 18-month programme of

work with the Youth Offending Team, delivering

weekly radio workshops for young people on

supervision orders. 

Programme for Peaceful Cities. BCB is working

with this group to develop a series of radio

programmes that will provide a ‘safe space’ 

for dialogue between groups/communities,

addressing some of the more difficult issues

that affect community cohesion in the city.
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Other organisations have been added to 

the list:

• Stoke-on-Trent YMCA

• Youth Alive

• BLAB – Nightclub Outreach

• Hospital Radio

• Student Unions and Christian Unions from

local Universities

• “Samaritan” Ministries (umbrella group for

local Christian street outreach workers)

• North Staffordshire Partnership (e.g. regional

regeneration)

• City Community Forum, Stoke-on-Trent

(provides funding for community and

voluntary groups)

• Convent of Mercy, Newcastle-under-Lyme

• Stoke-on-Trent Repertory Theatre

• Vale Supporters’ Trust (Port Vale FC)

• Douglas Macmillan Hospice 

• ‘Community Conservation’

• PDSA pets charity

• City Dogs’ Home 

The station has broadcast at least four

interviews with “Girl International” to promote

their activities and events. The planned weekly

programme only reached show four, as the

“Girl International” team struggled to find the

time to put into the programme. Cross

Rhythms has continued to promote all their

events with monthly interviews.

Sowing Seeds for Revival, a week of inter-

denominational prayer for issues in the church

and the whole community in North

Staffordshire. Coverage included both a studio

interview and a live phone link to the event.

‘GSUS Live’, an initiative of North Staffs Youth

for Christ, takes a multi-media interactive

computer-based presentation of the relevance

of the Christian faith into five High Schools

over a period of five weeks. The station’s

coverage included reports from each of the five

High Schools, and interviews with teachers

and pupils.

The station also promoted Spring Harvest

(running Christian holidays at various locations

around the UK); and Soul Survivor (the largest

Christian youth event in the UK, attracting up

to 18,000 people).

All five local MP’s (three for Stoke-on-Trent,

one for Newcastle, one for Staffordshire

Moorlands) have been interviewed at least

once during the year, giving the listeners a

chance to find out about their politicians as

people, as well as the issues they stand for.

One or two of the MP’s have contributed

several times, with one MP giving a live

interview from the Earth Summit 

in Johannesburg.

Cross Rhythms repeated its coverage of local

elections in 2003. It was the first station to be

able to do a full interview with a British National

Party councillor, looking at the issue in-depth

with comments from the other party leaders

and the Race Equality Council.

ACCESS TO THE PROJECT 

BY LOCAL PEOPLE

The station’s management continued to attend

monthly local Church leaders meetings to

receive feedback, and to hold meetings with

organisations such as the Saltbox and local

Church leaders. Also, they attended local

“Youth Leadership” meetings. The station

hopes to establish a ‘council of reference’.

20 volunteers have been involved in

broadcasting.

About 700 people over the year have

contributed to broadcast features or interviews.

LINGUISTIC IMPACT

As in New Voices.
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The project has yet to establish regular

contacts with the Samaritans. 

Only one interview with North Staffs Victim

Support – Support for Victims of Crime has

been completed. No further progress has been

made and Cross Rhythms is looking to other

organisations for content on similar themes.

Additional to the report in New Voices, further

interviews have taken place with:

• Volunteer Reading Help, seeking volunteers

to help improve literacy levels by supporting

targeted children in primary schools

• Youth Offending Team, Youth Justice Board

• Media Action Group for Mental Health

• Beth Johnson Foundation

• Union of African and African-Caribbean

Organisations (UAACO)

• Groundwork Stoke-on-Trent

• Community Warden’s Project, Burslem South

The station also broadcast interviews and

features with the following organisations with

social inclusion aspects:

• Staffordshire Fire and Rescue Service (x 2)

• Stafford Prison (interview with Governor 

+ inmates)

• Chief Crown Prosecutor, Staffordshire, 

re: racism at football matches

• Druglink, re: parents and families support

service and helpline

• Autism Parents’ Support Group

• ICD Patient and Family Heart Support Group 

• YMCA Monthly

Special Features: 

‘Coping with Cancer,’ including contributions

from the Anglican Chaplain at the Douglas

Macmillan Hospice, and the testimony of two

Christians who either personally, or in their

family, have been affected by cancer.

‘Refugees’ (a topical and controversial issue in

Stoke-on-Trent), including contributions from a

Staffordshire University academic, Stoke-on-

Trent Citizens’ Advice Bureau, and a refugee

from Somalia.

‘Iraq,’ with perspectives from a local Labour

MP, the Conservative Shadow Defence Minister,

and the Director of a Christian think-tank.

Interview with Omar Salih, Kurdish refugee

from Iraq, whose father was killed by Saddam

Hussein’s henchmen when he was a child.

CONTRIBUTION TO LOCAL EDUCATION

One update per month on the activities of the

North Staffs YFC, with a weekly contribution

from YFC and at least one interview per month

as projects arise.

The schools work of The Saltbox, as reported

in New Voices, continued, with twice-daily

announcements about relevant projects 

and events.

SERVICE TO NEIGHBOURHOOD 

OR INTEREST GROUPS

Neighbourhood or interest groups served

included (as originally promised):

• local churches (200 representing 

30 denominations)

• The Saltbox

• North Staffs YFC

• Girls International

• City Vision Ministries

• Undignified (a youth event)

• Women Aglow (which centres on the needs

of Christian women)

• Full Gospel Business Men’s Fellowship

• United Christian Broadcasters

• Action Line (with a weekly feature)
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SERVICE TO NEIGHBOURHOOD 

OR INTEREST GROUPS

The following organisations have been

interviewed:

• Norwood Green Junior School

• Greater London Authority

• Southall Early Years Education Centre

• West London Mental Health NHS Trust

• Slough Olympic Free-Style Wrestling Club

• Early Years Development Child Project

• Pension Service

• Church of England

• Panjabi Theatre Academy

• King’s Hall – Methodist Chapel

• Sri Ram Mandir – King Street

• Dominion Arts Education Centre

• Northolt Community Carnival

• Southall Health Improvement Projects

• Indian Workers’ Association

• Panjabi Heritage Trust

• London Mela 2003

ACCESS TO THE PROJECT 

BY LOCAL PEOPLE

There are opportunities for people from all

walks of life to work with Desi Radio as

presenters, music restorers, database

collection, marketing, programming, etc.

LINGUISTIC IMPACT

The station’s aim is to promote many rich

variations of the Panjabi language from East

and West Panjab, and also the Panjabi

language in London. ‘We are integrating many

English words, metaphors, concepts from

English into Panjabi, expressing the fusion of

two cultures.’
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AIM

To provide a multi-cultural service that is
reflective of multicultural Nottingham, but
also one that particularly and distinctly
reflects the cultural needs, values and
aspirations of the Asian Community.

To achieve social and economic
empowerment of the local community by
breaking down barriers of culture, language
and racism through the provision of
appropriate advice and information on
issues that affect their everyday lives.

To provide a platform to propagate, discuss,
debate and challenge attitudes, stereotypes,
norms and practices.

To provide a medium for communication
and entertainment for people to achieve
cultural and artistic expression.

SOCIAL GAIN TARGETS

TRAINING OPPORTUNITIES

– Radio broadcasting courses

– People trained and achieving OCN

qualifications in Cool Edit Pro programme

– People, including volunteers, enrolled 

onto the radio equipment and commercial-

making course

– English On-Air Learning

– Mentoring at the BBC

– On the job training at the BBC

WORK EXPERIENCE OPPORTUNITIES

Young people completing work placements. 
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AIM

To unify, entertain, educate, inform and
include the socially excluded Panjabi
community in West London, by
broadcasting Panjabi news, drama, 
debates on health, social issues, education,
recreation and other relevant subjects 
of interest to the Panjabi community 
in West London, and by playing music.

TRAINING OPPORTUNITIES

Desi Radio has trained 11 people on its 

18-week course, January to July 2003, and 

19 on the 6 hours x 3 days short courses from

January to July 2003. So far, 30 people have

been trained and it is expected that a further

22 will have received training by the end 

of 2003.

Media training for young people aged between

10 and 18 years started in August 2003, and

the station expects to train three people for 

30 hours per fortnight.

Negotiations are underway for BBC Radio to

train people interested in news-gathering at 

the Desi Radio premises in the near future.

WORK EXPERIENCE OPPORTUNITIES

11 young people from schools, colleges and

universities have had work experience at the

station. Desi Radio would welcome more

placements of young people in the future.

CONTRIBUTION TO SOCIAL INCLUSION

Desi has launched a twice-weekly Panjabi

news bulletin. The station already encourages

people to come on-air and discuss topics or

issues which are relevant to their lives in the

United Kingdom and Panjab – for example,

dowries, equal rights for women, old age,

celebratory festivals, health, etc.

The opportunity has been created for Panjabi

poets, especially women, (‘much excluded,’

says the station), to recite poetry on Desi Radio.

Desi Radio has invited local councillors, 

health experts, people working with drug and

alcoholic addiction and other diseases to

express their concerns and views, and give

information to the community to raise

awareness of these issues and seek solutions.

The station is working with the local council 

to provide community information.
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CONTRIBUTION TO LOCAL EDUCATION

82 children between the ages of 5 and 13

years involved in planning, researching and

presenting programmes. The children covered

issues of concern to them such as bullying,

drugs, racism and gang culture within schools,

thus providing them with a voice and platform

to express and debate issues.

The children’s regular slot included National

Curriculum topics, the environment, sciences

(plants, human body, planets), story reading,

spellings, mathematics and many more topics.

Local colleges and Connexions were involved

in planning and presenting programmes for

adults and young people 16 to 19 years old

about learning and training opportunities

available and career advice. 

Local colleges have delivered radio courses in-

house for Radio Faza at AWP.

AWP has secured funding to work closely with

nine local schools and colleges to raise

educational achievement for school children,

which will involve SATS revision, radio

homework clubs etc.: 

People’s College

South Notts College

New College, Nottingham

Manning Blue Coat School

Forest Primary School

Margaret Glenn Bott School

Greenwood Dale School

Colonel Primary School

Claremont Primary School

SERVICE TO NEIGHBOURHOOD 

OR INTEREST GROUPS

AWP-Radio Faza empowers Asian communities

by providing information in several community

languages, thus widening access for hard-to-

reach groups. AWP addresses barriers of

access to media and other courses through

the provision of childcare, language support

and making sure that the courses are tailored

to the need of the community in respect of

content, delivery, appropriate resources, and

mode of delivery (pace and time of course).

AWP’s partners include:

• Take 1 – African-Caribbean Group

• Bulwell Advent Group – 

Advent Christian group

• Madrassa Aloom – Supplementary School

• Pakeeza – art and culture women’s group

• Local colleges

• Local Authority Education Department

• Apna Arts – Asian Art project

• Gujerat Samaj – social welfare organisation

• City Central Primary Care Trust

• BBC Radio Nottingham

• CONNEXIONS – 

advisory service for young Asians

• Cancer Research UK

• University of Nottingham

• Aashiana –

accommodation for older Asian people 

• Basera – 

accommodation for older Asian people

• New Deal for Communities

AWP has recently formed a partnership with

BBC Radio Nottingham, which will provide

training for the station’s producer, and release

one day a week of a BBC worker’s time to work

with AWP’s programme teams to develop their

skills. Radio Nottingham will be involved in the

recruitment of the producer, who will spend 

20 days a year in a placement at the BBC.
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CONTRIBUTION TO SOCIAL INCLUSION

Education – Faza broadcast a whole range of

issues on the British education system

including transfers, attendance, truancy,

welfare, governors’ roles and responsibility,

parental involvement, the National

Curriculum, GCSE and A-level results,

UCAS clearing, further education and

career choices.

Advice and information on career

opportunities, job vacancies, how to apply 

for a job, writing a CV, interview techniques.

On-Air English Learning Programme

Crime – Programmes were broadcast to create

awareness about gun shootings, burglary,

youth crime culture, drugs, alcohol, mobile

phone thefts, drink-driving offences, racism

and terrorism. Numerous people took part

in discussions, sharing their experiences. 

Environment – Environmental pollution, the

ozone layer, the rain forest, transport (the

new Nottingham tram system) etc.

Health – Cancer, delivered in partnership with

Cancer UK, diabetes, coronary heart

disease, Aids/HIV, sexual health, infertility,

eating disorders (obesity, bulimia and

anorexia), childhood diseases, arthritis,

mental health (anxiety and depression) and

immunisations. Weekly homeopathic

surgery and alternative therapies. Physical

health and fitness, exercise, healthy eating.

Society – Programmes tackled stereotypes,

norms and practices, domestic violence,

divorces, mixed marriages, travellers,

fostering and adoption etc.

Arts, sport, culture – Live link-up of art and

cultural events, Eid, Diwali, Christmas and

Independence Days. Poetry and book

reviews. Live in-the-studio interviews with

music artists and bands. Role models from

the arts, culture and sport were invited to

raise the expectations of young people and

provide encouragement for them to take

up careers in these areas of vocation. Live

interviews with sport personalities, England

Cricket Captain Nasser Hussain, Welter-

weight boxing champion Usman Afzal and

many more. Coverage of Commonwealth

Games and Olympics bids.

Law – British and Asian sub-continent judicial

systems. Immigration/asylum law.

Politics – Post-11 September impact and its

effects on the Asian community.

Pakistan/Indian and British political system.

Live coverage of Pakistan elections, live

interviews with politicians including local

councillors, MP’s, MEP and Sheriff of

Nottingham. Interviews with leaders of

political parties in Pakistan.

News – on the hour every hour (from satellite),

travel (local, national and international,

Terminal Three arrivals and departures)

and weather updates, and current affairs

programmes.

323 volunteers – Involved in all aspects 

of radio broadcasting, researching,

producing, reporting, presenting and

technical aspects, including guests 

giving up their time to be involved 

in programmes.

7,368 telephone calls received

68 total hours of broadcast in one given week.

27 job opportunities at Radio Faza – part-time

and full-time.

23 people employed by Radio Faza.

7 people found employment with other

employers.
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AIM

To entertain, inspire and educate listeners,
by giving the Muslim community (Pakistani
and Kashmiri) a means of artistic and
cultural expression that will lead to a more
informed community and its regeneration,
and by involving that community in running
the radio station at all levels of organisation.

TRAINING OPPORTUNITIES

11 people have been trained on the Community

Broadcasting course run in partnership with

New College Nottingham, which started in

September 2002 and finished in December 2002. 

25 additional volunteers have been trained 

in radio presenting and administrative skills.

Karimia is currently training 15 more people 

on the Community Broadcasting course, 

which started in August 2003. 

Radio Faza has been very successful in

attracting volunteers, not only training but

retaining them as well. So far, three volunteers

have succeeded in getting jobs with BBC. 

One works as a senior journalist on the BBC

Asian Network, another as a trainee journalist

with BBC Radio York, and the third has been

sponsored by the BBC to study for an MA 

in journalism.

WORK EXPERIENCE OPPORTUNITIES

22 people have come to the station for 

work experience.

CONTRIBUTION TO SOCIAL INCLUSION

Programmes on the British education system,

the National Health Service, the criminal justice

system, social services and welfare, and the

British political system.

Business and voluntary community

organisations take part as well. 

Phone-in programmes with officials from the

local council and statutory bodies.

CONTRIBUTION TO LOCAL EDUCATION

Programmes on raising educational standards. 

Advertorials for local Further Education

colleges, universities, selected primary and

secondary schools (with Pakistani pupils) 

and Karimia tutorial classes.

SERVICE TO NEIGHBOURHOOD 

OR INTEREST GROUPS

50% of programmes are in Urdu/Punjabi.

News and views from Pakistan are broadcast.

Folk songs and devotional music are broadcast.

One programme a week is broadcast on 

local businesses, emphasising success 

and achievements. 

The station has the following policy – ‘Giving 

a sense of community and putting down roots

in England, creating a sense of belonging 

to Nottingham, by making local history

programmes, patterns of migration and

immigrants’ life stories’. 

At least four groups in Southall compete 

to make the station’s advertisements; the

station’s presenters are also keen to devise

ads. This suggests that, even if in a small way,

enterprise is developing and that media

businesses could develop in Southall.
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ACCESS TO THE PROJECT 

BY LOCAL PEOPLE

AWP’s mission statement is to ‘enhance the

skills of people in Nottingham by ensuring

sensitive and appropriate economic support,

which is under-pinned by quality and equality’.

The radio station has an open access policy,

allowing people to participate in researching,

presenting, planning, producing and

participating in programmes over the phone,

decision-making and policy formation.

Regular fortnightly meetings are held with

volunteers and partner organisations to

evaluate the progress of their contributions. 

Radio Faza (AWP) has on-site childcare,

disabled access and it is on the Tram 

Network route. 

People involved in voluntary work:

• 323 older people benefiting from

broadcasting and other opportunities

• 76 young people benefiting from

broadcasting and other opportunities.

• 69 artists and 78 craftspersons featured 

in a year (including musicians, poets and

fashion designers)

• 22 voluntary organisations given marketing

opportunities to promote their services

LINGUISTIC IMPACT

AWP-Radio Faza broadcasts in nine

community languages, the main languages

being Urdu, Punjabi and English. Other

languages include Hindi, Mirpuri, Pashto,

Bengali, Gujerati and Arabic, which are 

given two regular one-hour slots a week.

Broadcasting programmes in various

languages widens access for all groups. 

‘Radio Faza’s linguistic impact has been

significant, particularly for young presenters

who revive their knowledge of their mother

tongues in order to reach out to their

audiences, thereby building their positive

identity and pride in their own heritage,

language, culture and history.’

AWP is making a drama serialisation of the 

A-Level Urdu course books, ‘Umrao Jaan Ada’

and ‘Anarkali’. Also, children have produced

Independence Day dramas.
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‘Wired Up’, a monthly broadcast made by

young people for young people.

One volunteer programme maker is also a

volunteer at BBC Radio Gloucestershire.

Two students have completed a two-week work

experience placement at the radio station.

They have been involved in all aspects of

programme making, from planning to

broadcast.

CONTRIBUTION TO SOCIAL INCLUSION

Opportunities have been provided for 238 local

voluntary or community organisations and

neighbourhood/interest groups. 

These groups have taken part in specific

programmes and/or features on their 

particular organisation.

FoD Radio also offers community groups the

opportunity to create their own advertisements,

which are broadcast on the information loop,

going out between live broadcasts. 

The project works closely with many local

groups to build links and extend local skills. 

CONTRIBUTION TO LOCAL EDUCATION

Primary Schools
Each week, the children are taught various

aspects of radio production, including ‘An

Introduction to Community Radio,’ ‘How to Use

the Equipment & Interviewing Techniques,’

‘Research & Programme Planning,’ ‘Editing

Techniques’ and ‘Making a Programme.’

The project focuses on what is happening 

in the local area, raising awareness of the

community, and encouraging school children

to participate in researching their local area.

In each school, at least one member of staff 

or parent is trained to act as technical support

and mentor; ten pupils of different ages are

trained in radio skills; the primary schools are

enabled to produce ongoing programme

material for broadcast on FoD Radio.

The following primary schools have also 

been involved in broadcasts:

Lydney C of E School, Lydbrook School,

Forest View School, Westbury School and

Dean Hall School.

Secondary Schools
The project has worked with the area’s five

senior schools and a Further Education

college, and has built firm links, responding 

to themes and activity within the curriculum 

as well as including young people’s views 

on the anti-war campaign, drugs and alcohol

awareness, and the debates arising from the

tensions of learning and testing. Arts activity

has been covered, as well as writing and

issue-based work.

During the summer, FoD Radio featured exam

results from all the schools, and comments on

local achievements, as part of its news coverage.

As well as bespoke projects at each school,

FoD Radio ran a series of jingle workshops at

each of the schools, which included devising

ideas, selecting music and using its mobile

studio. These sessions produced 60 jingles

promoting FoD radio and have been a regular

part of its output.

The schools have also been linked to their

local communities and FoD Radio offers air-

time to promote events. Several groups of

young people have now become programme

makers through initial contact with their school. 
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ACCESS TO THE PROJECT 

BY LOCAL PEOPLE 

Anyone who wants to play a part in the radio

as DJ, presenter, researcher, etc is welcome.

Karimia regularly asks listeners to help run 

the radio. Nearly 74 volunteers are involved 

in running the project. The management

committee is made up from these volunteers.   

LINGUISTIC IMPACT

Karimia broadcasts mainly in Urdu and

English; there are regular, weekly (one-hour)

programmes in Gujerati, Bangla and Mirpuri.

Arabic is also used throughout most

programmes, the lingua franca of Muslims. 

The project believes that the use of Urdu 

has a positive impact on young, third

generation Pakistani and helps to bridge the

inter-generational gap. The use of English, 

on the other hand, will help many women,

working at home, to improve their fluency 

in that language. 

New presenters are encouraged, mentored,

coached and fully supported to develop 

into confident speakers. Many are now 

very assertive, and use colloquial language,

whether it is English or Urdu. Some also have

become very articulate, and use an ‘impressive

set of clichés and eloquent language’

In a recent listener survey, it was found that

nearly 80% of the 12,000 strong Muslims 

living in Nottingham listen to the radio – 

that is, 9,600 listeners.
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AIM

To achieve regeneration for the Forest of
Dean through the medium of radio.

SOCIAL GAIN TARGETS

TRAINING OPPORTUNITIES

93 adult training places have been provided 

in structured training sessions.

108 young people have trained and

contributed to ‘Wired Up!’ – a monthly four-

hour programme made by and dedicated 

to young people.

Additional training has been given to those

wishing to specialise, learn particular skills 

or have additional training needs, as and 

when required.

The training package is reviewed on a regular

basis. We are still working towards offering

accredited training in partnership with the

Royal Forest of Dean College.

WORK EXPERIENCE OPPORTUNITIES

FoD Radio has a regular team of volunteers

who work in the office environment. 

One has achieved employment in the Prison

Service following his experience at the station,

where he gained knowledge of archiving,

databases, spreadsheets, websites and

general office administration.

A 16-year-old volunteer programme maker 

is now working for the radio station full-time

under the Modern Apprenticeship scheme

administered through the local college and

funded by the Learning & Skills Council. She

began as a volunteer on the project six months

previously, and now has responsibility for
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AIM

GTFM aims to inform and entertain the
population of Pontypridd through its radio
programming and to offer participation
and training to community groups and
individuals through the Volunteer
Training Programme.

Depending on the availability of continued
funding, permanent broadcasting would
enable the development and improvement
of radio programming and the expansion 
of participation and training opportunities.

TRAINING OPPORTUNITIES

The original target of 200 trainees has been

well exceeded. In total, more than 1,000

volunteers have taken part in GTFM training

(accredited and non-accredited), inductions,

studio visits, mentoring and on-air experience

(excluding university students enrolled on

accredited radio modules). 

The station has recently established a new

post of Community Liaison Officer, who works

in a training and developmental capacity with

daytime volunteers. He works alongside the

Community Radio Tutor in developing new

contacts and building on existing links with

local groups and organisations. The role also

makes it possible to market GTFM to

community groups, and for organisations to

take part in GTFM as contributors. The input of

the new Community Liaison Officer builds on

the existing training provision established by

the University of Glamorgan. 

Two newly accredited radio courses are now

being offered to a wide range of applicants.

These courses are being run at various facilities,

as well as at the University of Glamorgan. The

University is in the process of upgrading its

radio resources and increasing the range of its

training and broadcasting facilities.  

This year’s GTFM Summer School is to take

place in August 2003 at both studios, with a

return planned to the BBC studios in Llandaff,

Cardiff. The aim of the Summer School is to

combine the requirement of the provision of

training opportunities with the generation of

potential day-to-day volunteer participants for

GTFM Radio. 

On-going radio clubs at local English and

Welsh medium schools aim to give students an

insight into broadcasting, often as part of their

studies. Additional summer-time participation is

being offered to those schoolchildren who are

keen to be involved with GTFM Radio out of

term time. Occasional radio training days have

also been run on-demand for local schools

and organisations. These days are offered on-

demand and have been provided for English

and Welsh medium participants.

The project has developed links throughout

the Rhondda Cynon Taff, notably with the

Pontypridd Open Learning Centre, Immtech

Training, T.A.B.S, the Rhondda Cynon Taff

Education Centre, and various other community

education centres. It is also encouraging on-air

participation from local businesses and

organisations for on-going features. 

Work is under way to develop a range of basic

training materials for volunteers, together with

developing a procedure and pro forma system

for recording progress.

WORK EXPERIENCE OPPORTUNITIES

As stated in New Voices, GTFM’s interpretation

of ‘work experience’ is to offer opportunities for

participation. It has provided such opportunities

in the areas of administration, IT, radio

production and radio presentation for several

hundred participants. In addition, a number of

graduates from the University of Glamorgan

have also helped out at the radio station.
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SERVICE TO NEIGHBOURHOOD OR

INTEREST GROUPS

By request, FoD Radio recorded and

broadcast a series of public meetings to

debate the future of the Forest of Dean. 

It has completed programmes with the local

council on funding for community groups,

promoting the role of standing for election,

giving tenants more responsibility in their

housing needs, and tourism. 

The station has also been talking to the

Oxford, Swindon & Gloucester Co-op about 

its support for fair trade and the stocking of

local produce as programme content and 

joint working. 

The NHS Trust and local schools have

expressed interest in working on their diet 

and health improvement project and mental

health awareness strategy.

FoD Radio has included features on local

issues. These have included rural transport,

farming after Foot & Mouth, the Countryside

March and the Stop the War campaign, both

from the perspective of local people who

recorded the events and from those who 

came in to add their reflections.

The station has recorded and broadcast public

meetings, local festivals, gigs and carnivals; 

it reviews local papers weekly and, for their

part, they include FoD Radio’s listings free 

of charge.

The station has established links with the 

Dean Heritage Centre, Five Acres College, 

the Gloucestershire County Archives, the

Forest of Dean Youth Forum, Forest of Dean

District Council and the Forest of Dean

Business Partnership.

Staff and volunteers at Forest of Dean Radio

recognised the local District Council elections

as a great opportunity to demonstrate the true

value of community radio, especially with the

station having five studios, and saw it as a

‘chance to do something the local BBC station

would/could not do’. For three weeks leading

up to the elections, ‘Forestwide’ spent thirty

minutes each week questioning representatives

from all parties taking part in the elections. 

In the final days before polling day, a ‘Speech

House’ election special was put on in which

the public attended a live on-air ‘Question

Time’ with local party leaders. As polls closed

on election night, volunteers manned Forest 

of Dean Radio studios across the district,

including a temporary studio broadcasting

from the offices of the District Council.

Returning officers were broadcast live from 

the Lydney studio (the studio being only a 

few metres from the counting station) with 

the council’s newly elected and unseated 

alike coming into studios for reflections on 

the night’s events. 

ACCESS TO THE PROJECT 

BY LOCAL PEOPLE

A listener survey was conducted by volunteers

at the beginning of the project (July 2003) 

and in July 2004. The results have indicated an

audience growing from 20% of the population

of the Forest of Dean tuning in to 27%.

Total number of different voices on air: 1,299.
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ACCESS TO THE PROJECT 

BY LOCAL PEOPLE

The re-launch of the volunteer programme 

with the appointment of the Community Liaison

Officer is intended to take GTFM to local

people (also facilitated by a portable recording

studio). The station has its own advertising

campaign on-air, which encourages local

people to become involved. It also intends 

to ‘get out and about once a week’ to record

sound bites on local issues. GTFM also 

often has a presence at local events. These

measures are intended to show GTFM as 

an integral part of the community, as well as

creating a good, locally relevant radio service

for listeners.

LINGUISTIC IMPACT

GTFM is now broadcasting four hours of Welsh

output per week. It broadcasts a weekly, 

two-hour evening show in Welsh for younger

listeners, and a weekly, two-hour Welsh

language magazine programme. The Welsh

Language Board has recently agreed to

support GTFM Radio. It is hoped that this

relationship will be mutually beneficial, helping

to promote the Welsh language in the area and

providing prestige for GTFM, as well as a

supply of Welsh language interviewees and

general on-air material.

Following a short break whilst the BBC

formulated an official response to Access

Radio, GTFM is now continuing with the daily 

3 p.m. news bulletin from BBC Radio Cymru.
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AIM

NSR will give the community generally, 
and the Caribbean/African community 
in particular, a powerful means of social,
artistic and cultural expression and provide
a vehicle to support social, cultural and
economic initiatives in inner Birmingham.

In the longer run, the project will dispel
myths and stereotypes about
Caribbean/African people and help to create
a more cohesive community, by allowing a
dynamic presence in civic matters, music,
arts, culture and education.

TRAINING OPPORTUNITIES

NSR’s initial proposal suggested up to 200

persons would receive formal training. This 

has not been possible, due to limited space 

at the station’s temporary base. However,

about 200 people have been involved in

broadcasting and unaccredited radio training.

Radio management and radio broadcasting

courses have been run for volunteers by the

University of Central England.

WORK EXPERIENCE

This has ranged from three days to two

months for university, college and school

students. Since the station went on-air, five

university, two college and 18 school students

have been on placement. Ten unemployed

young persons and seven young men have

worked on a community music project

(Musical Connections – an SRB 4 project).
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Between eight and ten media graduates have

produced evening and weekend output at the

University radio studios. Two others have been

given six-month work placements to supervise

and support volunteer presenters during the

evenings and at weekends. These former

students also help at public events, where 

the station has a presence, to assist with

distributing GTFM leaflets and generally to

market the community radio station.

GTFM is currently unable to offer many work

placements due to severe space problems.

However, it does accommodate some and

hopes that, if new premises can be secured, 

it will be possible to expand this work.

CONTRIBUTION TO SOCIAL INCLUSION

GTFM representatives respond to demand in

meeting various groups and organisations. The

Community Radio Tutor regularly gives talks at

local schools and colleges.

GTFM recognises the priorities for tackling

deprivation in the area and the main issues

which affect local communities:

• Health

• Education

• Employment

• Crime

and has responded through its programming.

It has been able to secure the assistance of

the police, who now present a weekly crime

reduction spot. It is hoped that a similar

arrangement can be agreed with the local

Citizens’ Advice Bureau.

GTFM has invested heavily in local news

coverage since January 2003 and now

presents an hourly local news bulletin after 

the IRN news. It has built up an extensive list 

of contacts. Its local news coverage is now

greater than that offered by the local ILR

station and, according to the station, is a

service ‘greatly appreciated by our listeners’.

CONTRIBUTION TO LOCAL EDUCATION

Each of the four comprehensive schools in the

immediate neighbourhood takes part in regular

school shows (one in Welsh) and, at two of

them, radio clubs are operating. It is hoped

next term to increase to ten the number of

schools that take an active part in regular

contributions to GTFM. 

More than 100 pupils have so far used their

work with GTFM as a part of their A-Level/AS-

Level/GCSE course work. Ten students from

the Pontypridd Open Learning Centre have

also worked on literacy and communication

skills as part of their course portfolios. The local

schools value their co-operation with GTFM.

Radio training taster days are to be provided

for 15 local schools in the new term, as part 

of the ‘First Campus’ initiative – a campaign 

by the University of Glamorgan to break down

any perceived cultural/class barriers in the

route from school into Higher Education.

Links with local Further Education providers

are also underway. About 15 Further Education

students have taken part in programmes for

the station as presenters. It is planned to build

on these links in the new term.

SERVICE TO NEIGHBOURHOOD 

OR INTEREST GROUPS

GTFM has continued to build on the existing

links already established. It is continuing to

work with the local Rhydyfelin Regeneration

Group – which is made up of various

organisations in the area – and hopes 

to set up a weekly on-air slot.
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AIM

To create a mass audience platform for the
views, hopes, fears and abilities of
Wythenshawe and the A6 Corridor that will
promote community pride and participation,
as well as lowering barriers to employment.

TRAINING OPPORTUNITIES

Radio Regen has developed an accredited

‘Skills For Community Radio’ course working

with MANCAT, a local Further Education

college. 85% of current volunteers (about 

50 people) have registered with this course. 

This ‘Training From Volunteering’ project is

unique because we looked at the station

volunteers and what they were doing, and

created a course to suit their specific needs. 

It is largely centred on the programmes the

volunteers are making and enables them to

access greater support for their programme-

making. It also enables them to get Additional

Learning Support (ALS) that will help them

overcome obstacles to learning, such as

illiteracy and lack of study skills. All new

volunteers will in future be required to take 

the mini-course in order to get their

‘broadcasting licence’. It is accredited with 

the NCFE and development funded through

the local Learning & Skills Council.

There is also continuous `soft’ training

delivered by the station support teams,

providing skills outside of radio including: 

team work, confidence building, IT skills,

writing skills, community development,

communication skills, etc.

WORK EXPERIENCE OPPORTUNITIES

21 people have had structured work

experience at the stations. However, Radio

Regen is currently running an NVQ 3 in Radio

Production that will soon work with trainees 

at both stations on a rolling basis. This 

will involve about 20 trainees regularly 

at the stations.

CONTRIBUTION TO SOCIAL INCLUSION

Radio Regen is currently tracking past

volunteers to obtain information about their

employment or education status. So far, data

has been collected about volunteers moving

into Further Education, other training schemes

and employment within the arts:

• three previous volunteers are now in work

experience with the BBC

• one volunteer has paid employment with 

a local independent radio station

• two volunteers have obtained paid

employment in community development 

with a local art centre

• one volunteer has obtained a place on a fast-

track training course in a theatre for Black

and Asian administrators in the arts (an

opportunity identified by the station team)

• six volunteers, previously unemployed 

for more than one year, have obtained

employment in unskilled work 

• one volunteer has enrolled on an Access

course to lead onto a BA degree

Apart from ‘volunteer progression’, Radio

Regen reports that most volunteers ‘feel more

part of their community as a result of their work

with us.’ Many come to the station because

their programmes enable them to ‘connect’

with their community in a way that they never

used to.

Disaffected young people gain a platform that

is largely unfettered from editorial control
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SOCIAL INCLUSION

Since the station went on-air, more than

£25,000 of free advertising has been given to

community groups, businesses and

organisations that would not normally be able

to afford radio advertising costs. 

Many programmes are designed to dispel

negative stereotypes. ‘The message is getting

home that British Caribbean, African and multi-

heritage (mixed race) people are capable of

being more than pirates.’ Disaffected young

people have been afforded the opportunity to

be involved in legal radio broadcasting. 

The Centre has a partnership arrangement with

the Drum, Kajans, Earth Studios, Muzik Lings,

Musical Connexions and others.

CONTRIBUTION TO LOCAL EDUCATION

A number of DJs/presenters carry out

workshops in city schools. Young people from

Birmingham schools, including the grammar

schools, are contacting the station about work

placement opportunities for the remainder of

2003 and 2004.

NSR is currently in discussion with the 

Learning & Skills Council and a number of

colleges about running collaborative radio 

and multimedia programmes.

SERVICE TO NEIGHBOURHOOD 

OR INTEREST GROUPS

Through the New Style Radio brand, the

station has sponsored and supported a

number of events in Birmingham, as follows:

• Birmingham Carnival 2003 was sponsored

by New Style Radio. 

• NSR promoted and supported a number of

other very successful community events

including: a Latin Festival; Marcus Garvey

Day; Malcolm Marshall International Cricket

Tournament; ‘Love and Marriage and New

York City’ (a romantic comedy play from

Jamaica); gospel concerts and gospel artists;

local artists; new and aspirant businesses.

• a local black police officer presents a weekly

programme: health, consumer, education,

employment etc are regularly addressed 

by specialists.

• NSR is acknowledged by the Black History

Foundation and Birmingham City Council as

radio partner for Black History Month. New

Style features in the black history booklet

and on city-wide posters (see:

www.birminghamblackhistory.com).

• NSR believes it is becoming the ‘first 

port of call regarding local developments 

or problems.’

ACCESS TO PROJECT BY LOCAL PEOPLE

More than 200 local people have been actively

involved in the project since 2002. Many

people are developing good management

qualities, together with the other skills needed

to run a radio station and to work in a complex

voluntary setting.

LINGUISTIC IMPACT

At New Style Radio, the policy for volunteer

presenters and producers is “no script, no

radio.” The station has noticed a marked

improvement in most volunteers’ oral

communication skills over the past 12 months

or so, as a result of enforcing this policy. 

It continues to respect the use of patois,

Creole or “nation language” – the ingredients

that give Caribbean speech its distinctive

richness. “Yu ear wat me she?”  
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ACCESS TO THE PROJECT 

BY LOCAL PEOPLE

Wythenshawe FM – 128

ALLFM – 164

These are totals for residents who are with, or

who have had, regular involvement in the

stations. There are between 30 and 40

volunteers on each station, Radio Regen

having decided to give higher quality support

to a smaller number of volunteers. Demand will

be met by rotating volunteers in and out of the

stations.

The volunteers range from 12 year olds

presenting weekend breakfast shows to

grandmothers presenting a classical and opera

show. At ALLFM, virtually all the ‘nations’ of the

area are represented in the volunteer body.

Both stations also run regular appeals for

listeners to get in touch and express

themselves, whether to have their say on an

issue of the day or just to make a request.

Both local regeneration partnerships had

supported the stations because they thought

they were ‘a good thing’ in themselves. With

the level of volunteer support proven, they now

see them as among the most successful long-

term volunteer projects on their books.

LINGUISTIC IMPACT

ALLFM – bilingual programming every day

between 6 and 8 p.m. Specialist radio shows

produced in Farsi (Persian), Urdu, Hindi,

Cantonese, Edo (the language of Benin),

Portuguese, Punjabi and Kashmiri.

Wythenshawe FM – the accent is indigenous to

the area, which covers a range of

colloquialisms and accents.
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AIM

Resonance FM offers access to an
expressive communication medium to the
community of London’s artists and seeks 
to broaden as widely as possible hands-on
use of radio.

It seeks long-term to redefine the
perception and understanding of the
expressive uses of radio.

TRAINING OPPORTUNITIES

30 people a month have been provided with

basic broadcasting skills, in addition to 130

regular broadcasters who have received

training and make shows.

50 engineers have been trained, offering

further training to new volunteers. Resonance’s

target is a stable pool of 25 trained engineers,

who oversee the bulk of our broadcasts.

Nine people have been trained in various

administrative skills.

WORK EXPERIENCE OPPORTUNITIES

One unemployed New Deal placement has

been secured, as well as five work experience

placements from educational institutes.

CONTRIBUTION TO SOCIAL INCLUSION

80% of participants are on low incomes.

CONTRIBUTION TO LOCAL EDUCATION

The project provides an outlet for the projects

of students from:

• Lewisham College

• Middlesex University

• London College of Printing

• South Bank University

• Westminster University
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(beyond the broad constraints of station

policy), which boosts their self-esteem and

helps bring them in from the margins.

CONTRIBUTION TO LOCAL EDUCATION

Wythenshawe FM – working partnerships with

four local schools covering 44 pupils.

ALLFM – working partnerships with six local

schools covering 37 pupils. 

These are schools where the pupils have

appeared on a weekly basis on the stations.

Other schools have appeared as one-off items

and the stations are seeking to extend 

their involvement.

Radio Regen is working with the Local

Education Authority to establish a schools

participation project which aims to develop the

teachers’ sabbatical programme to produce

research/feasibility studies into how community

radio can integrate with the National Curriculum

and other school activities. Subjects covered

include ‘Reading & Listening for Key Stages 

1-3’, Special Needs, disaffected pupils, libraries

and schools, and auxiliary staff (as school

representatives and modern languages).

SERVICE TO NEIGHBOURHOOD 

OR INTEREST GROUPS

Over the past year, both ALLFM and

Wythenshawe FM have worked with more than

90 community groups/statutory services.

Levels of involvement range from advertising 

a service or a job vacancy to substantial

partnerships which led to week-long

broadcasts on specific issues (e.g. domestic

violence, refugee and asylums seekers, 

gay pride, child protection or mental health).

Examples of participating community 

groups are:

• Wai Yin (Chinese Community Group)

• Pakistani Community Group

• Signpost Youth Centre

• Saatti (Asian Women’s Project)

• Wythenshawe Pensioners

• Wythenshawe Voices (Community

Empowerment Networks under the Local

Strategic Partnership)

• Citizens’ Advice Bureaux

• Wise Guys (Youth)

• Neighbourhood Watch

• Mothers Against Violence 

• Wythenshawe Boxing Club

• CATS Drama

• ALL Network (Community Empowerment

Networks under the Local Strategic

Partnership)

• Somali Nomads

Examples of participating statutory services are:

• Police (fortnightly show on ALLFM)

• Council Housing

• Social Services

• Primary Health Care 

(weekly show on Wythenshawe FM)

• Surestart (weekly slot on ALLFM)

• Connexions (youth)

• Family Advice

• City College

• Schools

• Manchester Adult Education

The involvement of ‘mainstream services’ 

will become increasingly important as project

funding starts to be distributed under 

this heading.
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AIM

As in New Voices, the work continues to
consolidate a substantial and functional
community media sector that is valued and
appropriately supported financially and
philosophically by all sectors of society.

TRAINING OPPORTUNITIES 

As in New Voices, but with increasing demand

for higher level training for existing trainees in

aspects of specialist station software, in

tandem with a generally growing demand for

entry-level radio production training by new

volunteers/trainees/programme makers etc.

WORK EXPERIENCE OPPORTUNITIES

In some ways, this has been hard to track, as

the increasing confidence of volunteers means

they tend to go after work placements and

experience, on their own initiative.

Interestingly, BBC and commercial sector

employees have shown much interest, both

formally and informally, in secondments to

Sound Radio. This presents a useful

networking opportunity for those interested in

entry to mainstream media, without leaving the

Sound Radio location.

CONTRIBUTION TO SOCIAL INCLUSION

A continuing development of previous activity,

with a greater emphasis on programmes

initiated and generated by local people, rather

than as a response to local agencies. Many of

the issues that people wish to cover are at the

forefront of social inclusion issues – for

example, drugs, gun crime, teenage

pregnancy, etc.

CONTRIBUTION TO LOCAL EDUCATION

There has been a raised level of activity, in

terms of local young people wishing to get

involved with the station and addressing part

of their mainstream educational requirements –

for example, media students at the local

college preparing and organising a

programme for Sound Radio.

SERVICE TO NEIGHBOURHOOD 

OR INTEREST GROUPS

As previously, but Sound Radio continues to

gather momentum in terms of people

contacting the station, notably in terms of

promoting local events or initiatives. The range

has included a missing child, a benefit event

for a terminally ill person, and the more

organisationally based groups.

ACCESS TO THE PROJECT 

BY LOCAL PEOPLE

The project has exceeded by 1000% its

original UK Online projection of about 360

beneficiaries in the first year. The achieved

figure is 3,874 (of whom about a third were

white, a third of Asian or Asian-British

background, and a third Caribbean or African).

LINGUISTIC IMPACT

In addition to previous data, Sound Radio now

broadcasts in 15 languages covered at various

times during the week, the latest addition

being Portuguese. There is also a rising

demand for variety within the same

language(s). This strongly suggests an active

listenership – for example, the development of

a number of different programmes in Spanish

for the local Latin American communities.
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• SAE Technology College, Holloway

• Goldsmiths College

• Anglia Polytechnic University

“Go! for children of all ages” is a weekly show

that features contributions deploying 28

languages from schoolchildren attending:

• Colvestone Primary School, Hackney

• Highbury Quadrant School, Islington

• Stoke Newington Secondary School, Stoke

Newington

• William Patten School, Hackney

• Cyril Jackson Primary School 

• Grasmere Primary  

• Grazebrook Primary 

• St. Mary’s C of E Primary School 

• Hanover Primary School 

• Hugh Myddleton Primary 

• St. Peter’s and St Paul’s 

• Haverstock Secondary School 

• Guildhall School of Drama

SERVICE TO NEIGHBOURHOOD 

OR INTEREST GROUPS

In addition to presenting work by the local

artistic community, Resonance has established

constructive relations with the following

organisations:

• Seven Dials Festival, in Covent Garden, with

whom the station worked closely in autumn

2002, providing: a new soundscape work for

radio by Tom Wallace, broadcast in the

Thomas Neal Centre; street musicians for the

festival; and interview features with Eileen

Woods, the Director of the Festival, and three

of the visual artists involved in the Festival.

Eileen Woods introduced Resonance to the

property group Shaftesbury plc, which

offered short-term use of their empty units,

should the station need them.

• South London Gallery (SLG): Resonance

broadcast an audio work by the radical

South American artist Santiago Sierra, an

integral part of his show at SLG. Mr Sierra is

now one of the station’s Honorary Patrons.

• Resonance 104.4 FM was also a featured

element of the London Fashion Week show

by the couturier, Robert Cary-Williams.

• Deptford Action Group for the Elderly:

Resonance now broadcasts three shows a

week by this pensioners’ lobbying group,

whose patron is Joan Ruddock MP.

• Higher education establishments: the

station’s pool of engineers comes largely

from local educational institutes (see above).

• Local venues: Resonance has broadcast live

shows from the Institute of Contemporary

Arts, the Foundry in Old Street, The Spitz in

Spitalfield Market and The 12 Bar Club in

Denmark Street; and broadcast to the

Thomas Neal Centre over its P.A. for the

Seven Dials Festival.

• Other cultural organisations: representatives

of the Iranian Community Centre,

International Campaign Against Repression

in Iran, British Music Information Centre,

Cecil Sharp House, the Mayor’s Respect

Festival Poetry and Tate Modern are all

involved in the project as programme

makers.

Resonance supports and collaborates with

Interference, a London sonic arts network. 

LINGUISTIC IMPACT

As in New Voices.
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and Takeover has been invited to become

involved earlier in the planning process for

next year’s Mela.

The station is currently promoting a fund-

raising event for the charity Coping With Cancer.

In November, Takeover will again be

supporting the Options Event (aimed at 

young people to show them what careers

opportunities are available), held at the

Walkers (football) Stadium. This is organised

by Connexions Leicestershire, and Takeover

will be the official radio station.

CONTRIBUTION TO LOCAL EDUCATION

Takeover continues to receive recorded

material from local schools on a regular basis. 

SERVICE TO NEIGHBOURHOOD 

OR INTEREST GROUPS

Takeover works with a range of local groups,

including:

• Connexions

• The Sparks Festival

• Narri Lets Asian Women’s Group

• NSPCC

• The City Council Pathfinder project

• Make A Wish charity

• Coping With Cancer charity

• International Space Centre 

ACCESS TO THE PROJECT 

BY LOCAL PEOPLE

As in New Voices.

LINGUISTIC IMPACT

As in New Voices.
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AIM

To empower children between 8 and 14
years to have a voice in their community,
which is not available in any other way,
bringing children’s issues and concerns to
the forefront and proving that children’s
radio is a viable concept in the United
Kingdom.

On an on-going basis, more and more
children to have the opportunity to
experience media learning activities and
grow in confidence, learn new life skills and
work as a team. The concept of children’s
radio to be more firmly validated on the
route to a larger station.

TRAINING OPPORTUNITIES

Takeover Radio has continued to train the

children that join the station – more than 25 in

the last six months. It has closed the training

process for a while, as it has no more airtime,

and too many children for all to get a ‘fair go’.

Membership still continues to grow, with local

members and some as far away as America.

The project has just finished training ten

disadvantaged children in Birmingham on

behalf of the NSPCC. They spent a week being

trained and then went on to successfully

complete a two-day RSL.

Takeover has started training a group of Asian

women in the evenings. This is a new venture

and, although it does not fit with the station’s

children remit, it is lucrative and could help to

support the charity.

Leicester City Council has yet to decide

whether it will pick Takeover (as against BBC

Radio Leicester) to train a group of slightly

older children involved with a project giving

them an introduction to media.

A voluntary daytime presenter (aged 22),

whom Takeover trained from scratch, has just

completed her first freelance stint on Galaxy

Radio in Newcastle. Andy May, the station’s

sports producer (aged 16), was awarded

Young Newcomer of the Year by the Radio

Academy as part of its Fast Track scheme.

WORK EXPERIENCE OPPORTUNITIES

The situation here has not changed since 

New Voices; without a full-time person, 

it is not possible to offer work experience

opportunities. However, thanks to a

Connexions grant, Takeover is in the process

of recruiting a Trust Manager and, once in

place (probably by early November), the work

experience facility will be back up and running.

CONTRIBUTION TO SOCIAL INCLUSION

Takeover Radio was the main supporter of 

a community arts project called ‘The Spark,’

which was aimed at school children of primary

and junior age. The events organisers

arranged for groups of performers and artists

to visit schools around the city and county 

and to perform plays for the children. The

station supported the event with a great deal 

of publicity.

In July, the station was invited to take part in

the Belgrave Mela, a large Asian festival held in

Leicester. Its contribution was well received
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Ajaz Ahmed
Radio Faza (Karimia Institute)

David Anderson, 
NSR

Knut Aufermann
Resonance FM

Cath Bates
ALLFM & Wythenshawe FM

Jonathan Bellamy
Cross Rhythms City Radio

Kamal Bhodrun
Mauritius International

Michael Blaney
Family Action Benchill, Manchester

Martin Blissett
New Style Radio

Stuart Brand
Department for Culture, Media and Sport

Mike Brown
Birmingham City Council

Steve Buckley
Community Media Association 

Allison Barrow
Radio Authority

Gauntie Carter
NSR

Richard Daniels
Forest of Dean Radio

Ben Davies
Afro-Caribbean People’s Movement, Birmingham

Dolly Davis
NSR listener

Wes Davis
NSR listener

Mary Dowson
BCB

Roger Drury
Forest of Dean Radio

Nicky Edmonds
Community Media Association

Abigail Escreet
Sure Start Benchill, Manchester

Michael Farrelly
Wythenshawe Partnership, Manchester

Mark Flanagan
Crime Reduction Advisor, 
Greater Manchester Police

Alan Fransman
Community Media Association

Lawrence Galkoff
Desi Radio

Lol Gellor
Sound Radio

Martin Gibson
WFM

Alex Green
ALLFM

John Gretton
Headmaster, St Anthony’s RC Primary School,
Manchester

Rebecca Harvey
Harvey Arts

Yashar Ismailoglu
Halkevi Centre, London

Darren Jenkinson
WFM

Andrew Jones
GTFM
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APPENDIX C

ATTENDEES AT EVALUATION WORKSHOPS

Anthony Kendall
Desi Radio

Jason Kenyon
Wythenshawe FM

Amarjit Khera
Desi Radio

Lionel King
lecturer/journalist, Birmingham

Martin Kirby
Angel Radio

Phil Korbel
Radio Regen

Andy Lowe
Resonance FM

David McCall
ALLFM & WFM

Marvet McNuff
Connexions, Birmingham

Parveen Mirza
Radio Faza (Asian Women’s Project)

Steve Perry
Cross Rhythms City Radio

Thomas Prag
Radio Authority

Paul Quilter
Takeover Radio

Barbara Richards
NSR

Helena Richards
Sure Start Woodhouse Park, Manchester

Philip Rutnam
Ofcom

Nigar Sadique
South Manchester Healthy Living Network

Mohammed Saleem
Radio Faza (Asian Women’s Project)

Javed Sattar
Awaz FM

Tony Smith
Angel Radio

Roger Stanway
Voices, Manchester

Neil Stock
Radio Authority

Irene Southern
Willow Park Housing Trust, Manchester

Tim Rumley
Signpost Young People’s Advice and Information
Centre, Manchester

Viv Taylor
Muzik Links, Birmingham

Mary Traynor
GTFM

Les Watson
WFM

Soo Williams
Radio Authority

M Saffi Ullah
Radio Faza (Karimia Institute)

Pratiksha Vara
ALLFM & WFM

Shirley Witmore
Connexions, Birmingham

Kubara Zamani
Nubiart and Afrikan Quest
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QUESTION ONE

What is your name and job title (if appropriate) and that of your organisation? What are the
organisation’s main purpose and activities? [No more than 50 words please]

QUESTION TWO

Your local Access Radio station’s contribution to furthering the objects of your organisation
has been

very important important not very important not at all important 

QUESTION THREE

In your personal opinion, local people have responded to your local Access Radio station 

with great enthusiasm with enthusiasm
without much enthusiasm without any enthusiasm

QUESTION FOUR

In relation to your local Access Radio station, has your organisation

– made, or played a leading part in the making of, a radio programme Yes No 

– given regular interviews Yes No 

– if yes to the previous question, how frequently Weekly fortnightly monthly 

– given occasional interviews Yes No 

– contributed volunteers Yes No 

– provided training for radio volunteers Yes No 

– funded the radio station Yes No 

– if yes to the previous question, how much money have you given?

– other [please give details]
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APPENDIX D

QUESTIONNAIRES

ACCESS RADIO PILOT SCHEME EVALUATION

COMMUNITY QUESTIONNAIRE

To local, community or voluntary organisations in Access Radio Pilot Project catchment areas.

I am the independent evaluator of the Access Radio Pilot Scheme and my report, New Voices, 
was published in March 2003 (the full text can be found on the Authority’s web-site
www.radioauthority.org.uk or a copy can be obtained from Soo Williams at the Radio Authority at
soo.williams@radioauthority.org.uk or 020 7430 2724). The government intends to establish Access
Radio as a third tier of radio broadcasting in the United Kingdom.

I have been asked to undertake a further short study, one of the aims of which is to identify the
practical benefits that communities served by the fifteen Access Radio Pilot Projects have received.
It is hoped that the study will be of value to the new radio regulator, Ofcom, when it plans Access
Radio’s introduction.

I understand that your organisation operates within an Access Radio Pilot Project catchment area,
so your views on the experiment will be of great value. I would be most grateful if you could spare
a few minutes of your time and fill in this questionnaire. Please return it to me as soon as possible
and not later than 15 August at anthony@pentheus.demon.co.uk or Anthony Everitt, Westerlies,
Anchor Hill, Wivenhoe, Essex CO7 9BL. 

If you wish your response to be in confidence, please write CONFIDENTIAL before Question One;
in that case I will use, but not attribute, your answers.

PLEASE DISPLAY THIS QUESTIONNAIRE ON YOUR PC IN ‘PRINT LAYOUT’ FORMAT [THIS WILL
ALIGN THE TICK BOXES WITH THE LIST IN THE LAST QUESTION].

With many thanks for your co-operation.

Anthony Everitt
July 2003
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ACCESS RADIO PILOT SCHEME EVALUATION

FINANCIAL QUESTIONNAIRE

QUESTION ONE

Please provide me with a basic Income and Expenditure account for your twelve-month pilot

project period. This should itemise the main expenditure headings and name the various income

sources, including advertising revenue, sponsorships and other earnings, donations and grants.

Please offer a separate Capital Income and Expenditure Account (covering building and

equipment costs).
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QUESTION FIVE

Briefly describe a joint project between your organisation and the radio station, if you have
undertaken one. [No more than 50 words please]

QUESTION SIX

Has your local Access Radio station provided members of your organisation,
or people whom it serves, with

– radio training at the radio station Yes No 

– radio training at your premises Yes No 

QUESTION SEVEN

In your personal opinion, how could your local Access Radio station improve its service to the
local community? [No more than 50 words please]

QUESTION EIGHT

What benefits do you believe Access Radio could confer on local communities?
Number the below in order of importance, and mark a cross against those which do not apply.

enhancing employability of local volunteers

building community pride

fostering cultural diversity

contributing to local education (schools, colleges, continuing education)

strengthening local community organisations

providing good local entertainment

providing a local information service

other [Please name]
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QUESTION TWO

Please give me a projection of your cash flow position for the coming six months. This can be

presented weekly or monthly, as appropriate. By cash flow I mean an estimate of the money you

expect to be coming in and the money you expect to be paying out during the same weekly or

monthly period. PLEASE NOTE THAT I AM NOT INTERESTED WHEN A GRANT DECISION IS

MADE, BUT WHEN THE CHEQUE GOES INTO THE BANK.

Please indicate what you propose to do in the event of a cash flow shortage at any time.

The Foundation’s UK Branch
gives grants across four
programmes – arts, education,
social welfare and Anglo-
Portuguese cultural relations –
to charitable organisations in
the UK and Ireland, and has a
reputation for recognising and
initiating innovative ideas.

98 PORTLAND PLACE

LONDON W1B 1ET

TELEPHONE 020 7636 5313

FACSIMILE 020 7908 7580

info@gulbenkian.org.uk
www.gulbenkian.org.uk
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The Radio Authority licenses
and regulates independent
radio in accordance with the
statutory requirements of 
the Broadcasting Acts 1990
and 1996. It plans frequencies,
awards licences, regulates
programming and advertising
and plays an active role in the
discussion and formulation 
of policies which affect the
independent radio industry
and its listeners.

HOLBROOK HOUSE

14 GREAT QUEEN STREET

LONDON WC2B 5DG

TELEPHONE 020 7430 2724

FACSIMILE 020 7405 7062

info@radioauthority.org.uk
www.radioauthority.org.uk


