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 � 1 1  Q.1 Which of these devices or services do you have?  Base: All adults in UK 2012

 � 19 2  Q.1 Which of these devices or services do you have?  Base: All adults in UK 2012

 � 28 3  Q.2A Ever use device/service to communicate with family and 
 friends - Total

 Base: All adults in UK 2012

 � 50 4  Q.2a Communication with family and friends- summary codes  Base: All adults in UK 2012

  59 5  Q.2A How often do you use a communication device to... with 
 family and friends - SUMMARY TABLE

 Base: All adults in UK 2012

  61 6  Q.2A How often do you use a computer to communicate with 
 family and friends - SUMMARY TABLE

 Base: All who use a computer to 
communicate

1408

  62 7  Q.2A How often do you use a mobile phone to communicate 
 with family and friends - SUMMARY TABLE

 Base: All who use a mobile phone to 
communicate

1779

  63 8  Q.2A How often do you use another device to communicate 
 with family and friends - SUMMARY TABLE

 Base: All who use another device to 
communicate

1403

  64 9  Q.2A How often do you use a landline to communicate with 
 family and friends - SUMMARY TABLE

 Base: All who use a landline to 
communicate

1476

  65 10  Q.2A How often do you use any device to communicate with 
 family and friends - SUMMARY TABLE

 Base: All who use any device to 
communicate

1978

 � 67 11  Q.2A_01 How often do you use Emails on a computer 
 (laptop\desktop\netbook\tablet) to communicate with family and
 friends?

 Base: All who use any device to 
communicate

1978

 � 76 12  Q.2A_02 How often do you use Social networking sites such as
Facebook or LinkedIn on a computer 
 (laptop\desktop\netbook\tablet) to communicate with family and
 friends?

 Base: All who use any device to 
communicate

1978

 � 85 13  Q.2A_03 How often do you use Micro blogging sites such as 
 Twitter or tumblr on a computer (laptop\desktop\netbook\tablet)
 to communicate with family and friends?

 Base: All who use any device to 
communicate

1978

 � 94 14  Q.2A_04 How often do you use Instant Messaging e.g. 
 Facebook Messenger, MSN Messenger, Skype IM on a 
 computer (laptop\desktop\netbook\tablet) to communicate with 
 family and friends?

 Base: All who use any device to 
communicate

1978
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 � 104 15  Q.2A_05 How often do you use Skype calls or other Internet 
based phone service on a computer 
 (laptop\desktop\netbook\tablet) to communicate with family and
 friends?

 Base: All who use any device to 
communicate

1978

 � 113 16  Q.2A_06 How often do you use Free\paid for e-cards through a
 website on a computer (laptop\desktop\netbook\tablet) to 
 communicate with family and friends?

 Base: All who use any device to 
communicate

1978

 � 122 17  Q.2A_07 How often do you use Comments on websites\forums
 on a computer (laptop\desktop\netbook\tablet) to communicate 
 with family and friends?

 Base: All who use any device to 
communicate

1978

 � 131 18  Q.2A_09 How often do you use Voice calls on a mobile phone 
 to communicate with family and friends?

 Base: All who use any device to 
communicate

1978

 � 140 19  Q.2A_10 How often do you use Text messaging \ SMS on a 
 mobile phone to communicate with family and friends?

 Base: All who use any device to 
communicate

1978

 � 149 20  Q.2A_11 How often do you use Picture messaging \ MMS on a 
 mobile phone to communicate with family and friends?

 Base: All who use any device to 
communicate

1978

 � 158 21  Q.2A_12 How often do you use Emails on a mobile phone to 
 communicate with family and friends?

 Base: All who use any device to 
communicate

1978

 � 167 22  Q.2A_13 How often do you use Micro blogging sites such as 
Twitter or tumblr on a mobile phone to communicate with family
 and friends?

 Base: All who use any device to 
communicate

1978

 � 176 23  Q.2A_14 How often do you use Instant messaging e.g. BBM, 
 Facebook Messenger, iMessage on a mobile phone to 
 communicate with family and friends?

 Base: All who use any device to 
communicate

1978

 � 185 24  Q.2A_15 How often do you use Social networking sites or apps
 such as Facebook, or LinkedIn on a mobile phone to 
 communicate with family and friends?

 Base: All who use any device to 
communicate

1978

 � 194 25  Q.2A_16 How often do you use Comments on websites\forums
 on a mobile phone to communicate with family and friends?

 Base: All who use any device to 
communicate

1978

 � 203 26  Q.2A_17 How often do you use Skype or other Internet based 
phone service on a mobile phone to communicate with family 
 and friends?

 Base: All who use any device to 
communicate

1978

 � 212 27  Q.2A_18 How often do you use Voice calls on landline phone 
 to communicate with family and friends?

 Base: All who use any device to 
communicate

1978
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 � 221 28  Q.2A_19 How often do you use Post (Letters, cards or 
 packages) to communicate with family and friends?

 Base: All who use any device to 
communicate

1978

 � 230 29  Q.2A_20 How often do you use Meeting face to face to 
 communicate with family and friends?

 Base: All who use any device to 
communicate

1978

 � 239 30  Q.2A_01 How often do you use Emails on a computer 
 (laptop\desktop\netbook\tablet) to communicate with family and
 friends?

 Base: All who use a computer to 
communicate

1408

 � 248 31  Q.2A_02 How often do you use Social networking sites such as
Facebook or LinkedIn on a computer 
 (laptop\desktop\netbook\tablet) to communicate with family and
 friends?

 Base: All who use a computer to 
communicate

1408

 � 257 32  Q.2A_03 How often do you use Micro blogging sites such as 
 Twitter or tumblr on a computer (laptop\desktop\netbook\tablet)
 to communicate with family and friends?

 Base: All who use a computer to 
communicate

1408

 � 266 33  Q.2A_04 How often do you use Instant Messaging e.g. 
 Facebook Messenger, MSN Messenger, Skype IM on a 
 computer (laptop\desktop\netbook\tablet) to communicate with 
 family and friends?

 Base: All who use a computer to 
communicate

1408

 � 275 34  Q.2A_05 How often do you use Skype calls or other Internet 
based phone service on a computer 
 (laptop\desktop\netbook\tablet) to communicate with family and
 friends?

 Base: All who use a computer to 
communicate

1408

 � 284 35  Q.2A_06 How often do you use Free\paid for e-cards through a
 website on a computer (laptop\desktop\netbook\tablet) to 
 communicate with family and friends?

 Base: All who use a computer to 
communicate

1408

 � 293 36  Q.2A_07 How often do you use Comments on websites\forums
 on a computer (laptop\desktop\netbook\tablet) to communicate 
 with family and friends?

 Base: All who use a computer to 
communicate

1408

 � 302 37  Q.2A_19 How often do you use Post (Letters, cards or 
 packages) to communicate with family and friends?

 Base: All who use a computer to 
communicate

1408

 � 311 38  Q.2A_20 How often do you use Meeting face to face to 
 communicate with family and friends?

 Base: All who use a computer to 
communicate

1408

 � 320 39  Q.2A_09 How often do you use Voice calls on a mobile phone 
 to communicate with family and friends?

 Base: All who use a mobile phone to 
communicate

1779
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 � 329 40  Q.2A_10 How often do you use Text messaging \ SMS on a 
 mobile phone to communicate with family and friends?

 Base: All who use a mobile phone to 
communicate

1779

 � 338 41  Q.2A_11 How often do you use Picture messaging \ MMS on a 
 mobile phone to communicate with family and friends?

 Base: All who use a mobile phone to 
communicate

1779

 � 347 42  Q.2A_12 How often do you use Emails on a mobile phone to 
 communicate with family and friends?

 Base: All who use a mobile phone to 
communicate

1779

 � 356 43  Q.2A_13 How often do you use Micro blogging sites such as 
Twitter or tumblr on a mobile phone to communicate with family
 and friends?

 Base: All who use a mobile phone to 
communicate

1779

 � 365 44  Q.2A_14 How often do you use Instant messaging e.g. BBM, 
 Facebook Messenger, iMessage on a mobile phone to 
 communicate with family and friends?

 Base: All who use a mobile phone to 
communicate

1779

 � 374 45  Q.2A_15 How often do you use Social networking sites or apps
 such as Facebook, or LinkedIn on a mobile phone to 
 communicate with family and friends?

 Base: All who use a mobile phone to 
communicate

1779

 � 383 46  Q.2A_16 How often do you use Comments on websites\forums
 on a mobile phone to communicate with family and friends?

 Base: All who use a mobile phone to 
communicate

1779

 � 392 47  Q.2A_17 How often do you use Skype or other Internet based 
phone service on a mobile phone to communicate with family 
 and friends?

 Base: All who use a mobile phone to 
communicate

1779

 � 401 48  Q.2A_19 How often do you use Post (Letters, cards or 
 packages) to communicate with family and friends?

 Base: All who use a mobile phone to 
communicate

1779

 � 410 49  Q.2A_20 How often do you use Meeting face to face to 
 communicate with family and friends?

 Base: All who use a mobile phone to 
communicate

1779

 � 419 50  Q.2A_19 How often do you use Post (Letters, cards or 
 packages) to communicate with family and friends?

 Base: All who use another device to 
communicate

1403

 � 428 51  Q.2A_20 How often do you use Meeting face to face to 
 communicate with family and friends?

 Base: All who use another device to 
communicate

1403

 � 437 52  Q.2A_18 How often do you use Voice calls on landline phone 
 to communicate with family and friends?

 Base: All who use a landline to 
communicate

1476

 � 446 53  Q.2A_19 How often do you use Post (Letters, cards or 
 packages) to communicate with family and friends?

 Base: All who use a landline to 
communicate

1476
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 � 455 54  Q.2A_20 How often do you use Meeting face to face to 
 communicate with family and friends?

 Base: All who use a landline to 
communicate

1476

 � 464 55  Q.2B Ever use device/service to communicate with 
 services\businesses - Total

 Base: All adults in UK 2012

 � 483 56  Q.2b Communication with family and friends- summary codes  Base: All adults in UK 2012

  492 57  Q.2B How often do you use a communication device to... with 
 businesses and services - SUMMARY TABLE

 Base: All adults in UK 2012

  494 58  Q.2B How often do you use a computer to communicate with 
 businesses and services - SUMMARY TABLE

 Base: All who use a computer to 
communicate

1408

  495 59  Q.2B How often do you use a mobile phone to communicate 
 with businesses and services - SUMMARY TABLE

 Base: All who use a mobile phone to 
communicate

1779

  496 60  Q.2B How often do you use another device to communicate 
 with businesses and services - SUMMARY TABLE

 Base: All who use another device to 
communicate

1403

  497 61  Q.2B How often do you use a landline to communicate with 
 businesses and services - SUMMARY TABLE

 Base: All who use a landline to 
communicate

1476

  498 62  Q.2B How often do you use any device to communicate with 
 businesses and services - SUMMARY TABLE

 Base: All who use any device to 
communicate

1978

 � 500 63  Q.2B_01 How often do you use Emails on a computer 
 (laptop\desktop\netbook\tablet) to communicate with 
 businesses and services?

 Base: All who use any device to 
communicate

1978

 � 509 64  Q.2B_02 How often do you use Social networking sites such as
Facebook or LinkedIn on a computer 
 (laptop\desktop\netbook\tablet) to communicate with 
 businesses and services?

 Base: All who use any device to 
communicate

1978

 � 518 65  Q.2B_03 How often do you use Micro blogging sites such as 
 Twitter or tumblr on a computer (laptop\desktop\netbook\tablet)
 to communicate with businesses and services?

 Base: All who use any device to 
communicate

1978

 � 527 66  Q.2B_04 How often do you use Instant Messaging e.g. 
 Facebook Messenger, MSN Messenger, Skype IM on a 
 computer (laptop\desktop\netbook\tablet) to communicate with 
 businesses and services?

 Base: All who use any device to 
communicate

1978
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 � 536 67  Q.2B_05 How often do you use Skype calls or other Internet 
based phone service on a computer 
 (laptop\desktop\netbook\tablet) to communicate with 
 businesses and services?

 Base: All who use any device to 
communicate

1978

 � 545 68  Q.2B_07 How often do you use Comments on websites\forums
 on a computer (laptop\desktop\netbook\tablet) to communicate 
 with businesses and services?

 Base: All who use any device to 
communicate

1978

 � 554 69  Q.2B_08 How often do you use Virtual assistance on a website
 on a computer (laptop\desktop\netbook\tablet) to communicate 
 with businesses and services?

 Base: All who use any device to 
communicate

1978

 � 563 70  Q.2B_09 How often do you use Voice calls on mobile phone to 
 communicate with businesses and services?

 Base: All who use any device to 
communicate

1978

 � 572 71  Q.2B_10 How often do you use Text messaging \ SMS on a 
 mobile phone to communicate with businesses and services?

 Base: All who use any device to 
communicate

1978

 � 581 72  Q.2B_12 How often do you use Emails on a mobile phone to 
 communicate with businesses and services?

 Base: All who use any device to 
communicate

1978

 � 590 73  Q.2B_13 How often do you use Micro blogging sites such as 
Twitter or tumblr on a mobile phone to communicate with 
 businesses and services?

 Base: All who use any device to 
communicate

1978

 � 599 74  Q.2B_14 How often do you use Instant messaging e.g. BBM, 
 Facebook Messenger, iMessage on a mobile phone to 
 communicate with businesses and services?

 Base: All who use any device to 
communicate

1978

 � 608 75  Q.2B_15 How often do you use Social networking sites or apps
 such as Facebook, or LinkedIn on a mobile phone to 
 communicate with businesses and services?

 Base: All who use any device to 
communicate

1978

 � 617 76  Q.2B_16 How often do you use Comments on websites\forums
on a mobile phone to communicate with businesses and 
 services?

 Base: All who use any device to 
communicate

1978

 � 626 77  Q.2B_17 How often do you use Skype or other Internet based 
phone service on a mobile phone to communicate with 
 businesses and services?

 Base: All who use any device to 
communicate

1978

 � 635 78  Q.2B_18 How often do you use Voice calls on landline phone 
 to communicate with businesses and services?

 Base: All who use any device to 
communicate

1978

 � 644 79  Q.2B_19 How often do you use Post (Letters, cards or 
 packages) to communicate with businesses and services?

 Base: All who use any device to 
communicate

1978
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 � 653 80  Q.2B_20 How often do you use Meeting face to face to 
 communicate with businesses and services?

 Base: All who use any device to 
communicate

1978

 � 662 81  Q.2B_01 How often do you use Emails on a computer 
 (laptop\desktop\netbook\tablet) to communicate with 
 businesses and services?

 Base: All who use a computer to 
communicate

1408

 � 671 82  Q.2B_02 How often do you use Social networking sites such as
Facebook or LinkedIn on a computer 
 (laptop\desktop\netbook\tablet) to communicate with 
 businesses and services?

 Base: All who use a computer to 
communicate

1408

 � 680 83  Q.2B_03 How often do you use Micro blogging sites such as 
 Twitter or tumblr on a computer (laptop\desktop\netbook\tablet)
 to communicate with businesses and services?

 Base: All who use a computer to 
communicate

1408

 � 689 84  Q.2B_04 How often do you use Instant Messaging e.g. 
 Facebook Messenger, MSN Messenger, Skype IM on a 
 computer (laptop\desktop\netbook\tablet) to communicate with 
 businesses and services?

 Base: All who use a computer to 
communicate

1408

 � 698 85  Q.2B_05 How often do you use Skype calls or other Internet 
based phone service on a computer 
 (laptop\desktop\netbook\tablet) to communicate with 
 businesses and services?

 Base: All who use a computer to 
communicate

1408

 � 707 86  Q.2B_07 How often do you use Comments on websites\forums
 on a computer (laptop\desktop\netbook\tablet) to communicate 
 with businesses and services?

 Base: All who use a computer to 
communicate

1408

 � 716 87  Q.2B_08 How often do you use Virtual assistance on a website
 on a computer (laptop\desktop\netbook\tablet) to communicate 
 with businesses and services?

 Base: All who use a computer to 
communicate

1408

 � 725 88  Q.2B_19 How often do you use Post (Letters, cards or 
 packages) to communicate with businesses and services?

 Base: All who use a computer to 
communicate

1408

 � 734 89  Q.2B_20 How often do you use Meeting face to face to 
 communicate with businesses and services?

 Base: All who use a computer to 
communicate

1408

 � 743 90  Q.2B_09 How often do you use Voice calls on mobile phone to 
 communicate with businesses and services?

 Base: All who use a mobile phone to 
communicate

1779

 � 752 91  Q.2B_10 How often do you use Text messaging \ SMS on a 
 mobile phone to communicate with businesses and services?

 Base: All who use a mobile phone to 
communicate

1779
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 � 761 92  Q.2B_12 How often do you use Emails on a mobile phone to 
 communicate with businesses and services?

 Base: All who use a mobile phone to 
communicate

1779

 � 770 93  Q.2B_13 How often do you use Micro blogging sites such as 
Twitter or tumblr on a mobile phone to communicate with 
 businesses and services?

 Base: All who use a mobile phone to 
communicate

1779

 � 779 94  Q.2B_14 How often do you use Instant messaging e.g. BBM, 
 Facebook Messenger, iMessage on a mobile phone to 
 communicate with businesses and services?

 Base: All who use a mobile phone to 
communicate

1779

 � 788 95  Q.2B_15 How often do you use Social networking sites or apps
 such as Facebook, or LinkedIn on a mobile phone to 
 communicate with businesses and services?

 Base: All who use a mobile phone to 
communicate

1779

 � 797 96  Q.2B_16 How often do you use Comments on websites\forums
on a mobile phone to communicate with businesses and 
 services?

 Base: All who use a mobile phone to 
communicate

1779

 � 806 97  Q.2B_17 How often do you use Skype or other Internet based 
phone service on a mobile phone to communicate with 
 businesses and services?

 Base: All who use a mobile phone to 
communicate

1779

 � 815 98  Q.2B_19 How often do you use Post (Letters, cards or 
 packages) to communicate with businesses and services?

 Base: All who use a mobile phone to 
communicate

1779

 � 824 99  Q.2B_20 How often do you use Meeting face to face to 
 communicate with businesses and services?

 Base: All who use a mobile phone to 
communicate

1779

 � 833 100  Q.2B_19 How often do you use Post (Letters, cards or 
 packages) to communicate with businesses and services?

 Base: All who use another device to 
communicate

1403

 � 842 101  Q.2B_20 How often do you use Meeting face to face to 
 communicate with businesses and services?

 Base: All who use another device to 
communicate

1403

 � 851 102  Q.2B_18 How often do you use Voice calls on landline phone 
 to communicate with businesses and services?

 Base: All who use a landline to 
communicate

1476

 � 860 103  Q.2B_19 How often do you use Post (Letters, cards or 
 packages) to communicate with businesses and services?

 Base: All who use a landline to 
communicate

1476

 � 869 104  Q.2B_20 How often do you use Meeting face to face to 
 communicate with businesses and services?

 Base: All who use a landline to 
communicate

1476

 � 878 105  Q.2A/2B Ever use device/service to communicate with 
 services\businesses or family and friends - Total

 Base: All adults in UK 2012
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 � 905 106  Q.2a/2b Communication with family and friends- summary 
codes

 Base: All adults in UK 2012

  914 107  Q.3A Thinking about personal communication, which of these 
 methods do you ever use to - SUMMARY TABLE

 Base: All who ever use at least use one 
form of communication with family and 
friends

2007

 � 918 108  Q.3A_01 Thinking about personal communication, which of 
 these methods do you ever use to ... communicate with a 
family member

 Base: All who ever use at least use one 
form of communication with family and 
friends

2007

 � 945 109  Q.3A_02 Thinking about personal communication, which of 
 these methods do you ever use to ... communicate with a 
friend

 Base: All who ever use at least use one 
form of communication with family and 
friends

2007

 � 972 110  Q.3A_03 Thinking about personal communication, which of 
 these methods do you ever use to ... communicate with a 
group of friends or family

 Base: All who ever use at least use one 
form of communication with family and 
friends

2007

 � 1000 111  Q.3A_04 Thinking about personal communication, which of 
 these methods do you ever use to ... communicate with a 
 group of people you don't know

 Base: All who ever use at least use one 
form of communication with family and 
friends

2007

 � 1027 112  Q.3A_05 Thinking about personal communication, which of 
 these methods do you ever use to ... send greetings for 
 occasions such as birthdays, get well, congratulations etc

 Base: All who ever use at least use one 
form of communication with family and 
friends

2007

  1054 113  Q.3B Thinking about business communications, which of these
 methods do you ever use to - SUMMARY TABLE

 Base: All who ever use at least one form 
 of communication with business\services

1689

 � 1058 114  Q.3B_01 Thinking about business communications, which of 
 these methods do you ever use to ... enquire about goods or 
service you are looking to purchase

 Base: All who ever use at least one form 
 of communication with business\services

1689

 � 1094 115  Q.3B_02 Thinking about business communications, which of 
 these methods do you ever use to ... follow up about 
 goods\services you have already purchased ( including 
 customer services)

 Base: All who ever use at least one form 
 of communication with business\services

1689

 � 1130 116  Q.3B_03 Thinking about business communications, which of 
 these methods do you ever use to ... contact utilities 
 companies for household or personal bills e.g. Gas, Electricity, 
 TV, Phone

 Base: All who ever use at least one form 
 of communication with business\services

1689

 � 1166 117  Q.3B_04 Thinking about business communications, which of 
 these methods do you ever use to ... contact your bank e.g. for 
statements or financial products

 Base: All who ever use at least one form 
 of communication with business\services

1689
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 � 1202 118  Q.3B_05 Thinking about business communications, which of 
 these methods do you ever use to ... contact other 
 organisations for official matters e.g. your local council, tax 
office etc

 Base: All who ever use at least one form 
 of communication with business\services

1689

  1238 119  Q.4A Generally, what method do you prefer to use to ... - 
SUMMARY TABLE

 Base: All who ever use at least use one 
form of communication with family and 
friends

1555

 � 1241 120  Q.4A_01 Generally, what method do you prefer to use to ... 
communicate with a family member

 Base: All who ever use at least use one 
form of communication with family and 
friends

1555

 � 1277 121  Q.4A_02 Generally, what method do you prefer to use to ... 
communicate with a friend

 Base: All who ever use at least use one 
form of communication with family and 
friends

1561

 � 1313 122  Q.4A_03 Generally, what method do you prefer to use to ... 
communicate with a group of friends or family

 Base: All who ever use at least use one 
form of communication with family and 
friends

1321

 � 1349 123  Q.4A_04 Generally, what method do you prefer to use to ... 
 communicate with a group of people you don't know

 Base: All who ever use at least use one 
form of communication with family and 
friends

526

 � 1385 124  Q.4A_05 Generally, what method do you prefer to use to ... 
 send greetings for occasions such as birthdays, get well, 
congratulations etc

 Base: All who ever use at least use one 
form of communication with family and 
friends

1270

  1421 125  Q.4B Generally, what method do you prefer to use to ... - 
SUMMARY TABLE

 Base: All who ever use at least one form 
 of communication with business\services

701

 � 1424 126  Q.4B_01 Generally, what method do you prefer to use to ... 
enquire about goods or service you are looking to purchase

 Base: All who ever use at least one form 
 of communication with business\services

701

 � 1460 127  Q.4B_02 Generally, what method do you prefer to use to ... 
 follow up about goods\services you have already purchased 
 (including customer services)

 Base: All who ever use at least one form 
 of communication with business\services

644

 � 1496 128  Q.4B_03 Generally, what method do you prefer to use to ... 
 contact utilities companies for household or personal bills e.g. 
 Gas, Electricity, TV, Phone

 Base: All who ever use at least one form 
 of communication with business\services

600

 � 1532 129  Q.4B_04 Generally, what method do you prefer to use to ... 
 contact your bank e.g. for statements or financial products

 Base: All who ever use at least one form 
 of communication with business\services

694
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 � 1568 130  Q.4B_05 Generally, what method do you prefer to use to ... 
 contact other organisations for official matters e.g. your local 
 council, tax office etc

 Base: All who ever use at least one form 
 of communication with business\services

686

 � 1604 131  Q.5A If you had to pick one method of communicating with 
 friends and family which one would it be?

 Base: All who ever use at least use one 
form of communication with family and 
friends

2007

 � 1640 132  Q.5B If you had to pick one method of communicating with 
 businesses and services which one would it be?

 Base: All who ever use at least one form 
 of communication with business\services

1689

 � 1676 133  Q.6A Which, if any, of these methods do you use to 
 communicate MORE than you did 2 years ago?

 Base: All who ever use at least one form 
of communication

2009

 � 1712 134  Q.6B And which of them do you use to communicate LESS 
 than you did 2 years ago?

 Base: All who ever use at least one form 
of communication

2009

 � 1748 135  Q.7A In the next 2 years which of them do you think you will 
 use MORE than you do now?

 Base: All who ever use at least one form 
of communication

2009

 � 1784 136  Q.7B And in the next 2 years which of them do you think you 
 will use LESS than you do now?

 Base: All who ever use at least one form 
of communication

2009

  1820 137  Q.8 I am now going to read out some statements and would 
like you to tell me how much each one applies to you using a 
 scale of 1 to 5, where 1 is Doesn't apply to you and 5 Totally 
 applies to you. - SUMMARY TABLE

 Base: All adults in UK 2012

 � 1823 138  Q.8_01 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - I like to keep up with the latest 
technological trends

 Base: All adults in UK 2012

 � 1832 139  Q.8_02 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - I am often the first to try new products 
and services

 Base: All adults in UK 2012

 � 1841 140  Q.8_03 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - I don't send as many letters and cards 
 by post as I used to, because I prefer to use digital methods of 
communication

 Base: All adults in UK 2012
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 � 1850 141  Q.8_04 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - Technology has changed the way I 
communicate

 Base: All adults in UK 2012

 � 1859 142  Q.8_05 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - I know more about the internet than 
most people I know

 Base: All adults in UK 2012

 � 1868 143  Q.8_06 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - I think e-cards are impersonal

 Base: All adults in UK 2012

 � 1877 144  Q.8_07 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - I prefer to communicate with a real 
person rather than an automated service

 Base: All adults in UK 2012

 � 1886 145  Q.8_08 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - Automated services have made 
communications with businesses and services easier

 Base: All adults in UK 2012

 � 1895 146  Q.8_09 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - I am happy to post messages online 
that a wide audience can see

 Base: All adults in UK 2012

 � 1904 147  Q.8_10 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - I am happy to share information with a 
 group of friends\ family at once

 Base: All adults in UK 2012

 � 1913 148  Q.8_11 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - I think carefully about sharing my 
personal details online

 Base: All adults in UK 2012
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 � 1922 149  Q.8_12 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - I often use the cheapest form of 
communication possible

 Base: All adults in UK 2012

 � 1931 150  Q.8_13 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - I don't think about the cost when using 
 communication methods, I just use the most convenient

 Base: All adults in UK 2012

 � 1940 151  Q.8_14 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - I make an effort to use free services 
online

 Base: All adults in UK 2012

 � 1949 152  Q.8_15 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - I tend to think about how long a 
response will take when I use a specific communication 
method

 Base: All adults in UK 2012

 � 1958 153  Q.8_16 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - I can't understand sharing personal 
 opinions with people I don't know e.g. Twitter

 Base: All adults in UK 2012

 � 1967 154  Q.8_17 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - I communicate with my friends a lot

 Base: All adults in UK 2012

 � 1976 155  Q.8_18 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - I communicate with my family a lot

 Base: All adults in UK 2012

 � 1985 156  Q.8_19 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - I find technology advances too quickly 
for me to keep up

 Base: All adults in UK 2012
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 � 1994 157  Q.8_20 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - I prefer to speak in person to family 
and friends rather than via other communication methods

 Base: All adults in UK 2012

 � 2003 158  Q.8_21 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - I actively subscribe to email news 
letters or product updates from companies I like

 Base: All adults in UK 2012

 � 2012 159  Q.8_22 I am now going to read out some statements and 
would like you to tell me how much each one applies to you 
 using a scale of 1 to 5, where 1 is Doesn't apply to you and 5 
 Totally applies to you. - New communications methods have 
made my life easier

 Base: All adults in UK 2012



Table 1 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

37941312165215311312162492733042277007001400Laptop\Desktop\Netbook
20%46%34%73%79%80%34%73%76%81%81%80%68%71%70%computer
3%7%imo9%o15%imno37%aimno38%aimno9%o15%imno18%imno19%aimno22%aimno16%aimno50%imno   50%

65122110476122148564928103110214Tablet computer e.g.
3%3%3%7%16%12%3%7%15%17%13%10%10%11%11%iPad, Samsung Galaxy
3%3%5%10%49%ahilmn36%imno5%10%23%hilmno26%ahilmn23%imno13%imno48%imno   52%

oo

2810502933991050114179220179336416752Smartphone e.g. iPhone,
1%4%3%17%44%60%3%17%35%53%59%63%33%42%37%Blackberry, Android,
*1%1%7%imno39%ahilmno53%aghikl1%7%imno15%hilmno24%aghikl29%aghikl24%aghikl45%hilmno 55%cWindows Mobile

mnomnomnomno

10364610334537546103152193224151431438869Pay monthly mobile phone
5%18%12%35%52%57%12%35%46%57%60%53%42%45%43%(contract)
1%4%o5%12%imno40%ahilmn43%aghilm5%12%imno17%hilmno22%aghilm26%aghilm17%ahilmn50%imno   50%

onononoo

9213022216625521622216613911611899445414859Pay As You Go Mobile
49%64%57%56%38%33%57%56%42%35%31%35%43%42%43%phone
11%defj15%adefgj26%adefgj19%adefgj30%25%26%adefgj19%adefgj16%ej14%14%11%52%defj   48%

kokkkk

4121744844117444540291210185186An e-reader e.g. Kindle
2%6%4%15%13%6%4%15%14%12%8%4%10%9%9%or Kobo
2%7%9%24%adeijmn45%dijmo22%9%24%adeijmn24%dijmno21%dijmo16%6%54%dimo   46%

oo

391031422114914511422112292622611906496471295Fixed broadband internet
21%51%36%71%74%68%36%71%70%78%69%67%63%66%64%access - through either
3%8%imo11%o16%imno38%aimno35%imno11%o16%imno18%imno20%adijmn20%imno15%imno50%imno   50%a phone line or cable

oservice that you pay a
monthly subscription fee
for - can be wireless

3121525118113152556626845115155270Mobile broadband
1%6%4%8%18%17%4%8%17%19%18%16%11%16%13%internet access - on a
1%5%6%9%o44%hilmno42%hilmno6%9%o21%hilmno23%hilmno25%hilmno17%imno43%imno   57%ccomputer using a USB

dongle or data-card
through a mobile phone
network

1711813522555233753522552572662281467917141505Fixed\landline telephone
91%89%90%86%79%57%90%86%79%79%61%51%77%73%75%
11%adefg12%adefgj23%adefgj17%adej35%dej25%23%adefgj17%adej17%dej18%dej15%10%53%dej    47%
jkkkk
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 1 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

SUMMARY CODES

40981382185325401382182542783072337147131427ANY COMPUTER
21%48%35%73%80%82%35%73%78%83%82%82%69%73%71%
3%7%imo10%o15%imno37%aimno38%ahilmn10%o15%imno18%imno19%ahilmn21%aimno16%aimno50%imno   50%

oo

1021622642636176392642632963213672728988851783ANY MOBILE
54%80%68%88%93%97%68%88%91%96%98%95%87%90%89%
6%9%imo15%o15%imo35%aimno36%aghikl15%o15%imo17%imno18%ahilmn21%aghikl15%ahilmn50%imno   50%

mnoomnoo

401081472205245001472202432812882116946971391ANY BROADBAND
21%53%38%74%79%76%38%74%74%84%77%74%67%71%69%
3%8%imo11%o16%imno38%aimno36%aimno11%o16%imno17%imno20%adghij21%aimno15%imno50%imno   50%

lmno

17919937829365665337829332333337128210189621980ANY COMMUNICATION
95%98%97%99%99%99%97%99%99%99%99%99%99%98%98%SERVICE
9%10%19%15%33%o33%o19%15%16%17%o19%14%51%o      49%

501121622285335121622282492842952187177181435ALL WHO USE ANOTHER
27%55%41%77%80%77%41%77%76%85%78%76%69%73%71%DEVICE
3%8%imo11%o16%imno37%aimno36%aimno11%o16%imno17%imno20%aimno21%aimno15%imno50%imno   50%

1791993782896366023782893153213502529879181906ANY PHONE
95%98%97%97%96%91%97%97%97%96%93%88%96%94%95%
9%10%dej20%dj15%dj33%dj32%20%dj15%dj17%dj17%d18%13%52%dj     48%

93134691344254141832None
5%2%3%1%1%1%3%1%1%1%1%1%1%2%2%

29%afjk11%40%13%20%27%40%13%12%8%16%11%44%56%
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 1 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

59580531028546733859114268258721032532731400Laptop\Desktop\Netbook
59%80%53%68%80%81%27%73%80%79%41%72%77%81%70%computer
43%57%almo22%20%mo33%almo24%almo4%8%i19%ai18%ai5%7%e18%eeimo   19%ae

571572730837471051345115342214Tablet computer e.g.
6%16%5%7%14%18%3%7%15%11%3%7%16%13%11%iPad, Samsung Galaxy

27%73%almo13%14%39%lmo34%almo3%5%24%i16%i2%5%25%aeeimo   20%e

276476132144283193523123185526170214752Smartphone e.g. iPhone,
27%47%23%34%48%46%2%15%37%57%3%19%52%64%37%Blackberry, Android,
37%63%almo18%19%m38%almo26%almo1%3%i16%hi25%aghi1%4%e23%adedehimo 28%acdeWindows Mobile

34552417017531421012501791893453165186869Pay monthly mobile phone
34%52%29%42%54%50%6%32%54%58%19%37%50%55%43%(contract)
40%60%almo20%20%m36%almo24%mo1%6%i21%ahi22%ahi4%6%e19%eeimo   21%ade

5033563041992091471219313110010173124116859Pay As You Go Mobile
50%35%52%47%36%35%56%60%39%31%58%51%38%35%43%phone
59%ajkn41%35%ajkn23%jkn24%17%14%afg11%afg15%12%12%abc8%b14%bfkn   14%

391481425678092250197223422186An e-reader e.g. Kindle
4%15%2%6%11%19%4%14%15%6%4%16%10%7%9%or Kobo

21%79%almo7%13%m36%lmo43%aklmo5%12%fi27%afi10%4%12%be18%mo     12%

51877724427444233561112259218811002322331295Fixed broadband internet
51%77%42%65%75%80%28%72%77%67%47%70%71%69%64%access - through either
40%m60%almo19%21%mo34%almo26%almo5%9%i20%afi17%i6%8%e18%eeimo   18%ea phone line or cable

service that you pay a
monthly subscription fee
for - can be wireless

9217851411037581052467156667270Mobile broadband
9%18%9%10%18%18%4%6%15%14%4%11%20%20%13%internet access - on a

34%66%almo19%15%38%lmo28%lmo3%4%19%hi17%i3%6%24%aeeimo   25%aecomputer using a USB
dongle or data-card
through a mobile phone
network

7087973903184403571951402741811571152491931505Fixed\landline telephone
70%79%66%76%75%85%90%90%82%56%90%81%76%58%75%
47%53%mo26%21%m29%m24%aklmo13%af9%af18%af12%10%abc8%b17%bbfmo   13%

SUMMARY CODES

60782031828947534563114274264751042582761427ANY COMPUTER
60%82%54%69%81%83%29%73%82%81%43%73%79%82%71%
43%57%almo22%20%mo33%almo24%almo4%8%i19%ai18%ai5%7%e18%aeeimo   19%ae
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 1 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

8649194773885423771331373123151311263053241783ANY MOBILE
86%92%81%92%93%90%61%89%93%97%76%88%93%96%89%
48%52%mo27%22%mo30%mo21%m7%8%i18%i18%ahi7%7%e17%eeim    18%ade

56982227829147434865116273241821042522591391ANY BROADBAND
56%82%47%69%81%83%30%75%82%74%47%73%77%77%69%
41%m59%almo20%21%mo34%almo25%almo5%8%i20%ai17%i6%8%e18%eeimo   19%ae

9859955724145804152091543333211691393233311980ANY COMMUNICATION
98%99%97%98%99%99%96%100%100%99%97%98%98%99%98%SERVICE
50%50%m29%21%29%21%11%8%17%i16%9%7%16%17%

59883729630248235574119276248871092582651435ALL WHO USE ANOTHER
59%83%50%72%82%85%34%77%82%76%50%77%78%79%71%DEVICE
42%m58%almo21%21%mo34%almo25%almo5%8%i19%ai17%i6%8%e18%eeimo   18%ae

9519555543975494062091533272981691363093041906ANY PHONE
94%95%94%94%94%97%96%99%98%92%97%96%94%90%95%
50%50%29%21%29%21%11%8%f17%f16%9%b7%16%b      16%

239167638114545532None
2%1%3%2%1%1%4%**1%3%2%2%1%2%

72%28%50%n22%20%9%25%g2%4%13%14%11%16%14%
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 1 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

9354651304322126261443658911400Laptop\Desktop\Netbook
65%81%88%53%78%81%43%71%77%70%computer
67%33%aj9%ag31%15%ag45%ag10%26%ddg          64%acd

129841148411142238154214Tablet computer e.g.
9%15%8%6%15%15%7%7%13%11%iPad, Samsung Galaxy

61%39%j5%22%19%g53%ag10%18%g           72%cd

4642888713012141450240462752Smartphone e.g. iPhone,
32%50%59%16%44%54%15%46%40%37%Blackberry, Android,
62%38%aj12%afg17%16%g55%ag7%32%addgj         61%dWindows Mobile

5393307520115144289216564869Pay monthly mobile phone
38%57%51%24%56%57%27%42%49%43%(contract)
62%38%aj9%g23%17%ag51%ag10%25%ddgj         65%ad

6582015946795238158225476859Pay As You Go Mobile
46%35%40%57%35%31%47%44%41%43%phone
77%i23%7%54%aefh11%28%18%26%ei          55%

12858847321001318155186An e-reader e.g. Kindle
9%10%5%6%12%13%4%4%13%9%or Kobo

69%31%4%25%17%g54%ag7%10%cdg         84%acd

8744221213911985851313048611295Fixed broadband internet
61%73%82%48%73%76%39%59%74%64%access - through either
67%33%aj9%ag30%15%g45%ag10%23%ddg          66%acda phone line or cable

service that you pay a
monthly subscription fee
for - can be wireless

172981862351552281166270Mobile broadband
12%17%13%8%13%20%7%16%14%13%internet access - on a
64%36%j7%23%13%57%ag8%30%ddg          62%dcomputer using a USB

dongle or data-card
through a mobile phone
network

1088417836292065872642789631505Fixed\landline telephone
76%72%56%76%76%76%79%54%83%75%
72%28%6%42%h14%h39%h18%c19%ch          64%ac
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 1 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

SUMMARY CODES

9564711334422206331503709071427ANY COMPUTER
67%82%90%54%81%82%45%71%78%71%
67%33%aj9%ag31%15%ag44%ag10%26%ddg          64%acd

123954514366125872124447110681783ANY MOBILE
86%94%97%80%95%94%73%91%92%89%
69%31%aj8%ag37%14%ag40%ag14%26%ddg          60%ad

9344571304232086301413518991391ANY BROADBAND
65%79%88%51%76%82%42%68%77%69%
67%33%aj9%afg30%15%g45%ag10%25%ddg          65%acd

141057014780227275932750811451980ANY COMMUNICATION
98%99%100%98%100%98%98%98%99%98%SERVICE
71%29%7%41%14%38%16%26%58%

9704651314452106491493629251435ALL WHO USE ANOTHER
68%81%89%54%77%84%45%70%80%71%DEVICE
68%32%aj9%afg31%15%g45%ag10%25%ddg          64%acd

136054513579026072132546711131906ANY PHONE
95%95%92%96%95%94%97%90%96%95%
71%29%7%41%14%38%17%c25%c           58%c

267-21-12791632None
2%1%-2%-2%2%2%1%2%

79%21%-64%-36%22%29%50%
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 1 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

4843281356173288253490196451212127712501400Laptop\Desktop\Netbook
88%88%86%84%85%77%68%46%84%79%81%75%49%70%computer
35%a23%a97%a12%agh21%aghi18%agh35%g14%3%b9%b15%ab55%abbg     18%

936020721683775126272513520214Tablet computer e.g.
17%16%13%10%20%11%10%3%12%17%10%13%4%11%iPad, Samsung Galaxy
43%a28%a97%10%g32%aghik17%g35%g6%3%b13%b12%b63%bbg      9%

38723371198182162219913165129401125752Smartphone e.g. iPhone,
70%62%45%47%54%50%30%22%58%43%50%39%24%37%Blackberry, Android,
51%al31%al94%a13%agh24%agh22%agh29%g12%4%abc9%b17%abc53%bbgh    17%Windows Mobile

3532518081201891722801072974134481150869Pay monthly mobile phone
64%67%51%58%56%52%39%25%53%49%52%47%29%43%(contract)
41%al29%al93%a14%agh22%agh20%agh32%g12%3%b9%b15%b55%bbg     17%

1718462377120110348205266089433252859Pay As You Go Mobile
31%23%40%37%35%34%48%49%47%39%34%42%49%43%phone
20%10%72%mn9%14%13%40%ijk24%ijk3%7%10%50%imn    29%d

796418115472981136123312015186An e-reader e.g. Kindle
14%17%11%7%14%9%11%3%10%8%13%12%3%9%or Kobo
42%a34%al97%8%25%g16%g44%g7%3%b7%18%b64%bbg      8%

4373131283156267222479170421081997322151295Fixed broadband internet
79%84%82%76%79%68%67%40%77%70%77%71%42%64%access - through either
34%a24%a99%a12%ag21%aghi17%g37%g13%3%b8%b15%ab56%abbg     17%a phone line or cable

service that you pay a
monthly subscription fee
for - can be wireless

12592263366147903612273913854270Mobile broadband
23%25%17%17%18%14%13%9%22%18%15%13%11%13%internet access - on a
46%al34%al97%13%g22%g17%33%13%4%10%14%51%20%computer using a USB

dongle or data-card
through a mobile phone
network

3863111221149262217571306361071978163491505Fixed\landline telephone
70%84%78%72%78%66%80%72%66%70%76%79%68%75%
26%21%an81%n10%17%i14%38%gi20%2%7%13%54%bbi     23%

SUMMARY CODES

4943311380174292261502199451232167882551427ANY COMPUTER
90%89%88%84%87%79%70%47%84%81%83%76%50%71%
35%a23%a97%a12%agh20%agh18%agh35%g14%3%b9%b15%ab55%abbg     18%
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 1 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

5413601477193320308640323491382489394091783ANY MOBILE
98%97%94%93%95%94%89%76%91%90%95%91%80%89%
30%al20%a83%a11%g18%agh17%ag36%g18%3%8%b14%ab53%bbg     23%

4743351373170285244502190461212137662451391ANY BROADBAND
86%90%87%82%84%74%70%45%85%79%82%74%48%69%
34%a24%a99%a12%agh20%aghi18%g36%g14%3%b9%b15%ab55%abbg     18%

55037015652033363267044105315326010145001980ANY COMMUNICATION
100%99%99%98%100%99%98%97%99%100%100%98%97%98%SERVICE
28%a19%79%a10%17%16%36%21%3%8%13%51%25%

4743401391174288251520203471232167902581435ALL WHO USE ANOTHER
86%91%88%84%85%76%73%48%87%80%83%77%50%71%DEVICE
33%a24%a97%a12%agh20%aghi17%g36%g14%3%b9%b15%ab55%abbg     18%

5253581502194327301686398501452469814851906ANY PHONE
96%96%95%94%97%92%96%94%92%94%95%95%94%95%
28%19%79%10%17%i16%36%21%3%8%13%51%25%

-39412131311-171332None
-1%1%2%*1%2%3%1%*-2%3%2%
-8%27%11%4%5%41%39%2%2%-54%ln     41%
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 1 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

54585531010901400Laptop\Desktop\Netbook
78%65%74%68%70%computer
39%ad61%22%d            78%

9112347167214Tablet computer e.g.
13%9%11%10%11%iPad, Samsung Galaxy
43%57%22%78%

283469182570752Smartphone e.g. iPhone,
41%36%44%36%37%Blackberry, Android,
38%62%24%b76%Windows Mobile

329540187682869Pay monthly mobile phone
47%41%45%43%43%(contract)
38%62%22%78%

299561180679859Pay As You Go Mobile
43%43%43%43%43%phone
35%65%21%79%

8210435151186An e-reader e.g. Kindle
12%8%8%9%9%or Kobo
44%d56%19%81%

50179429510001295Fixed broadband internet
72%60%71%63%64%access - through either
39%ad61%23%b77%a phone line or cable

service that you pay a
monthly subscription fee
for - can be wireless

9617465205270Mobile broadband
14%13%16%13%13%internet access - on a
35%65%24%76%computer using a USB

dongle or data-card
through a mobile phone
network

53497129912061505Fixed\landline telephone
77%74%71%76%75%
35%65%20%80%

SUMMARY CODES

55787031511121427ANY COMPUTER
80%66%75%70%71%
39%ad61%22%d            78%
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 1 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

645113937614071783ANY MOBILE
92%87%90%88%89%
36%ad64%21%79%

52986231710741391ANY BROADBAND
76%66%76%67%69%
38%ad62%23%b77%

693128741215681980ANY COMMUNICATION
99%98%99%98%98%SERVICE
35%65%21%79%

54089532411111435ALL WHO USE ANOTHER
77%68%78%70%71%DEVICE
38%ad62%23%b77%

667123839615101906ANY PHONE
96%94%95%95%95%
35%65%21%79%

52862632None
1%2%1%2%2%

14%86%19%81%
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 1 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

3213013113781823122050701382981400Laptop\Desktop\Netbook
70%70%66%66%74%82%67%68%69%78%65%71%70%computer
2%9%9%10%6%6%cjk2%16%4%5%10%21%

924121119154339111453214Tablet computer e.g.
19%13%6%5%17%15%8%10%13%12%7%13%11%iPad, Samsung Galaxy
4%jk11%6%5%9%jk7%j2%15%4%5%7%25%j

2066555654388132303275185752Smartphone e.g. iPhone,
44%36%28%27%49%38%18%41%41%36%36%44%37%Blackberry, Android,
3%g9%7%7%7%gjk5%1%18%gjk4%g4%10%gjk    25%gjkWindows Mobile

19706777624915127293699218869Pay monthly mobile phone
42%38%34%37%56%48%33%40%39%40%47%52%43%(contract)
2%8%8%9%7%fjkl6%2%15%3%4%11%k      25%afjkl

20879494394723140343689156859Pay As You Go Mobile
44%47%47%45%35%47%49%44%47%40%42%37%43%phone
2%10%11%11%5%6%3%16%4%4%10%18%

41917721144306181234186An e-reader e.g. Kindle
8%10%8%3%19%14%8%9%8%20%6%8%9%or Kobo
2%10%j9%4%11%abcjk8%j2%16%3%10%abcfjk7%j      18%

3111512212058722620451661642661295Fixed broadband internet
69%62%61%57%53%71%57%63%70%74%77%63%64%access - through either
2%9%9%9%4%6%i2%16%4%5%ij13%abfijkl21%a phone line or cable

service that you pay a
monthly subscription fee
for - can be wireless

42328353121237841463270Mobile broadband
9%13%14%16%28%21%4%11%12%5%6%15%13%internet access - on a
2%9%10%13%cd12%abcdef8%cd1%14%3%2%5%23%ccomputer using a USB

gkldongle or data-card
through a mobile phone
network

3514114716183773923455741672931505Fixed\landline telephone
76%76%74%77%75%77%84%73%75%82%79%70%75%
2%9%10%11%5%5%3%16%4%5%11%19%
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 1 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

SUMMARY CODES

3313013213884843222451701403091427ANY COMPUTER
72%70%66%66%76%84%69%69%70%78%66%74%71%
2%9%9%10%6%6%acfjk2%16%4%5%10%22%

38162169179103943828366811913781783ANY MOBILE
84%88%85%85%94%93%83%88%91%91%90%90%89%
2%9%9%10%6%5%2%16%4%5%11%21%

3412513213472752621653681692891391ANY BROADBAND
73%68%66%64%65%75%57%67%72%75%80%69%69%
2%9%9%10%5%5%2%15%4%5%12%afgjk21%

451831942081091004331772892064131980ANY COMMUNICATION
98%99%98%99%99%100%94%99%98%99%97%98%98%SERVICE
2%9%10%11%5%5%2%16%4%4%10%21%

3612713713674783222354691752951435ALL WHO USE ANOTHER
78%69%69%65%68%78%68%69%75%76%82%70%71%DEVICE
2%9%10%9%5%5%2%16%4%5%12%abfijkl21%

44179185200107974330367872023921906ANY PHONE
96%97%93%96%98%97%92%94%92%96%96%93%95%
2%9%10%11%6%5%2%16%3%5%11%21%

11511-35116732None
2%1%2%1%1%-6%1%2%1%3%2%2%
4%5%15%4%3%-9%15%3%4%18%21%
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 1 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

21511803282118116822911701400Laptop\Desktop\Netbook
82%68%70%82%69%69%67%70%70%computer
15%ah84%2%6%d8%83%16%84%

331789152017026187214Tablet computer e.g.
13%10%19%15%12%10%8%11%11%iPad, Samsung Galaxy
15%83%4%7%9%80%12%88%

13161720386063384668752Smartphone e.g. iPhone,
50%35%44%38%35%37%24%40%37%Blackberry, Android,
17%ah82%3%5%8%84%11%c            89%cWindows Mobile

155711194961740106763869Pay monthly mobile phone
59%41%42%48%36%44%31%46%43%(contract)
18%ah82%2%6%7%85%12%c            88%c

103754204783708187673859Pay As You Go Mobile
39%43%44%47%49%42%54%40%43%phone
12%88%2%6%10%82%22%ab78%

61794141715134153186An e-reader e.g. Kindle
2%10%8%14%10%9%10%9%9%or Kobo
3%96%i2%8%9%81%18%i            82%

18211103172103108920010961295Fixed broadband internet
69%64%69%71%60%64%58%66%64%access - through either
14%86%2%6%8%84%15%85%ca phone line or cable

service that you pay a
monthly subscription fee
for - can be wireless

342364212122436234270Mobile broadband
13%14%9%21%12%13%10%14%13%internet access - on a
13%87%2%8%8%83%13%87%computer using a USB

dongle or data-card
through a mobile phone
network

16913313577130126227612291505Fixed\landline telephone
64%76%76%77%76%74%80%74%75%
11%88%i2%5%9%84%18%i            82%

SUMMARY CODES

21812043384118119223211951427ANY COMPUTER
83%69%72%84%69%70%67%72%71%
15%ah84%2%6%ade8%84%16%84%
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 1 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

24815303894150150129614871783ANY MOBILE
95%88%84%93%88%89%86%89%89%
14%ah86%2%5%8%84%17%83%

19311943475113116921411771391ANY BROADBAND
74%68%73%75%66%69%62%71%69%
14%86%2%5%8%84%15%85%c

255171845100170166533916411980ANY COMMUNICATION
97%99%98%100%99%98%98%98%98%SERVICE
13%87%2%5%9%84%17%83%

20212293678115120622412111435ALL WHO USE ANOTHER
77%70%78%78%67%71%65%73%71%DEVICE
14%86%2%5%8%84%16%84%c

23816614497166159833415711906ANY PHONE
91%95%96%97%97%94%97%94%95%
13%87%i2%5%9%84%18%82%

7251-13062632None
3%1%2%-1%2%2%2%2%

23%77%4%-5%92%19%81%
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 1 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

133610985110472896313361400Laptop\Desktop\Netbook
75%73%28%79%63%28%75%70%computer
95%adf78%df4%75%adfg21%f5%cdf          95%ac

2061756168387206214Tablet computer e.g.
12%12%4%13%8%3%12%11%iPad, Samsung Galaxy
97%f82%f3%79%f18%3%cf           97%c

752551-551201-752752Smartphone e.g. iPhone,
42%37%-42%44%-42%37%Blackberry, Android,

100%afg73%f-73%f27%fg-cf          100%acWindows Mobile

869680-680189-869869Pay monthly mobile phone
49%45%-51%41%-49%43%(contract)

100%adf78%f-78%adfg22%f-cf          100%ac

859633-633226-859859Pay As You Go Mobile
48%42%-48%49%-48%43%phone

100%afg74%f-74%afg26%fg-cf          100%ac

1831692167173183186An e-reader e.g. Kindle
10%11%1%13%4%1%10%9%or Kobo
98%df91%df1%89%adf9%2%cdf          98%c

123211115610551776412321295Fixed broadband internet
69%74%31%80%39%28%69%64%access - through either
95%adf86%adfh4%81%adfgh14%5%cdf          95%aca phone line or cable

service that you pay a
monthly subscription fee
for - can be wireless

25920181936611259270Mobile broadband
15%13%4%15%14%5%15%13%internet access - on a
96%f74%f3%71%f24%f4%cf           96%ccomputer using a USB

dongle or data-card
through a mobile phone
network

132515051801325-18013251505Fixed\landline telephone
74%100%100%100%-78%74%75%
88%d100%adh12%adh88%adh-12%d            88%

SUMMARY CODES

136011175310642966713601427ANY COMPUTER
76%74%30%80%65%29%76%71%
95%adf78%df4%75%adfg21%f5%cf           95%ac
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 1 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

17831325-1325458-17831783ANY MOBILE
100%88%-100%100%-100%89%
100%afg74%f-74%afg26%afg-cf          100%ac

132111576010962257013211391ANY BROADBAND
74%77%34%83%49%31%74%69%
95%adf83%adf4%79%adfgh16%f5%cdf          95%ac

17831505180132545819717831980ANY COMMUNICATION
100%100%100%100%100%86%100%98%SERVICE
90%a76%a9%67%a23%a10%c            90%ac

1332116261110123110313321435ALL WHO USE ANOTHER
75%77%34%83%50%45%75%71%DEVICE
93%df81%adf4%77%adfgh16%f7%cdf          93%c

17261505180132540118017261906ANY PHONE
97%100%100%100%88%78%97%95%
91%ad79%adh9%ad70%adh21%9%cd           91%ac

-----32-32None
-----14%-2%
-----100%abbdegh         -
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 1 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

1593203533502181400Laptop\Desktop\Netbook
37%86%78%80%68%70%computer
11%23%abf25%abf25%abff            16%f

1468544929214Tablet computer e.g.
3%18%12%11%9%11%iPad, Samsung Galaxy
6%32%abcf25%f23%ff            13%f

27226162219118752Smartphone e.g. iPhone,
6%61%36%50%37%37%Blackberry, Android,
4%30%abcdf22%f29%abdff            16%fWindows Mobile

85216211234122869Pay monthly mobile phone
20%58%47%53%38%43%(contract)
10%25%abdf24%f27%abff            14%f

227119205170138859Pay As You Go Mobile
53%32%45%39%43%43%phone
26%ace14%24%e20%e            16%e

1562523225186An e-reader e.g. Kindle
3%17%11%7%8%9%or Kobo
8%34%abcf28%f17%f            14%

1423013313261961295Fixed broadband internet
33%81%74%74%61%64%access - through either
11%23%abf26%abf25%abff            15%fa phone line or cable

service that you pay a
monthly subscription fee
for - can be wireless

12101516839270Mobile broadband
3%27%11%15%12%13%internet access - on a
5%37%abcdf19%f25%ff            14%fcomputer using a USB

dongle or data-card
through a mobile phone
network

3472913393002271505Fixed\landline telephone
81%78%75%68%71%75%
23%abc19%c23%20%c            15%

SUMMARY CODES

1673273573562201427ANY COMPUTER
39%88%79%81%69%71%
12%23%abdf25%abf25%abff            15%f
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 1 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

3133584204182741783ANY MOBILE
73%96%93%95%86%89%
18%20%abf24%abf23%abff            15%f

1503293483502141391ANY BROADBAND
35%88%77%80%67%69%
11%24%abcdf25%abf25%abff            15%f

4163734434363121980ANY COMMUNICATION
97%100%98%99%98%98%SERVICE
21%19%bf22%22%16%

1663323593572211435ALL WHO USE ANOTHER
39%89%80%81%69%71%DEVICE
12%23%abcdf25%abf25%abff            15%f

4113584354142881906ANY PHONE
96%96%97%94%90%95%
22%b19%b23%b22%b            15%

13-84832None
3%-2%1%2%2%

40%e-24%12%24%e
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 2 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

818263411322826345954122106197204401Mobile only
4%9%7%12%17%34%7%12%18%16%32%37%19%21%20%
2%4%6%9%o28%imno57%afghik6%9%o15%imno14%imo30%afghik26%afghik49%hilmno 51%

lmnolmnolmno

931442372214463362372212172302041336396011240Mobile and Landline
49%71%61%74%67%51%61%74%66%68%54%46%62%61%62%
7%12%adejo19%dj18%adeijm36%dejo27%19%dj18%adeijm17%dejo19%dejo16%11%52%djo    48%

oo

78371153477381153440372414152113264Landline only
41%18%29%12%12%6%29%12%12%11%7%5%15%12%13%
29%adefg14%dej43%adefgh13%dj29%dj14%43%adefgh13%dj15%dj14%dj9%5%57%dej    43%

hijklmnjklnjkln
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 2 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

2431581647910949141353117122260110401Mobile only
24%16%28%19%19%12%6%8%16%36%7%15%18%33%20%
61%jn39%41%ajkln20%27%j12%3%3%13%i29%aghi3%5%15%eehij   28%acde

574667295279381286118123240158119982061781240Mobile and Landline
57%66%50%66%65%68%54%79%72%49%68%69%63%53%62%
46%m54%mo24%22%mo31%mo23%mo10%10%afi19%afi13%10%b8%b17%bfm    14%

135130963959717718342338174315264Landline only
13%13%16%9%10%17%35%11%10%7%22%12%13%5%13%
51%49%36%kl15%22%27%kl29%afgh7%13%9%14%ab6%b16%bbf      6%
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 2 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

272128521615413461189151401Mobile only
19%22%35%20%20%17%18%36%13%20%
68%32%13%aefg40%13%33%15%47%abdb           38%

877364764831785031772358281240Mobile and Landline
61%63%52%59%66%65%53%45%71%62%
71%29%6%39%14%h41%h14%19%cd          67%acd

21153714627848744134264Landline only
15%9%5%18%10%11%26%8%12%13%
80%i20%3%55%aefh10%32%33%abc16%ch          51%
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 2 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

1404728145658411593143849164135401Mobile only
25%12%18%22%19%26%16%22%26%25%19%16%26%20%
35%alm12%70%11%16%21%h29%23%4%9%12%41%m      34%ac

352270106512922618548521531881667012551240Mobile and Landline
64%72%68%62%67%57%68%51%57%57%64%68%50%62%
28%22%a86%a10%g18%gi15%39%agi17%2%7%13%b56%abbg     21%

344115621363186915193111695264Landline only
6%11%10%10%11%10%12%21%9%12%12%11%18%13%

13%16%59%8%14%12%32%34%ahijk2%7%12%44%ln     36%ac
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 2 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

13326897304401Mobile only
19%20%23%19%20%
33%67%24%76%

4617802479941240Mobile and Landline
66%59%59%62%62%
37%d63%20%80%

7319152212264Landline only
11%15%13%13%13%
28%72%20%80%
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 2 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

9383939252046812133699401Mobile only
20%20%19%19%22%20%9%21%17%14%17%24%20%
2%9%10%10%6%5%1%17%3%3%9%25%

2811611612969693318148571502451240Mobile and Landline
61%63%59%62%63%68%72%56%66%64%71%58%62%
2%9%9%10%6%6%3%15%4%5%12%bf20%

72530321495537171748264Landline only
15%14%15%15%12%9%12%17%9%18%8%12%13%
3%9%11%12%5%3%2%20%3%6%7%18%
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 2 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

703299203633659342401Mobile only
27%19%20%20%21%20%17%21%20%
17%h82%2%5%9%84%15%85%

15810792869106103822410161240Mobile and Landline
60%62%61%68%62%61%65%61%62%
13%87%2%6%9%84%18%82%

11252792422452213264Landline only
4%14%15%9%14%13%15%13%13%
4%95%i3%3%9%85%20%i            80%
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 2 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

401---401-401401Mobile only
22%---88%-22%20%

100%efg---100%aefgh-cefg        100%c

12401240-1240--12401240Mobile and Landline
70%82%-94%--70%62%

100%adf100%adfh-100%adfgh--cdf         100%ac

8526418085-18085264Landline only
5%18%100%6%-78%5%13%

32%d100%adeh68%adegh32%d-68%abbdeh         32%
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 2 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

64679511460401Mobile only
15%18%21%26%19%20%
16%17%24%28%af15%

2432463022661831240Mobile and Landline
57%66%67%60%57%62%
20%20%24%bf21%15%

10445373445264Landline only
24%12%8%8%14%13%
39%abcde17%14%13%cd           17%c
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Communication (QS8300 - 230711)

Q.1 Which of these devices or services do you have?
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 3 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

29771061734054381061731832222541835545671122Emails on a computer
15%38%27%58%61%66%27%58%56%66%68%64%54%58%56%(laptop\ desktop\
3%7%imo9%o15%imno36%imno39%agimno9%o15%imno16%imno20%aimno23%agimno16%aimno49%imno   51%netbook\ tablet)

32326842974462684117180240206449403852Social networking sites
2%11%7%28%45%67%7%28%36%54%64%72%44%41%42%such as Facebook or
*3%o3%10%imno35%hilmno52%afghik3%10%imno14%imno21%aghilm28%afghik24%afghik53%hilmno 47%LinkedIn on a computer

lmnonolmnolmno(laptop\ desktop\
netbook\ tablet)

134761149471447628798124222Micro blogging sites
1%1%1%3%9%23%1%3%4%14%17%31%10%13%11%such as Twitter or
1%1%2%3%28%hilmno67%afghik2%3%6%im21%ghilmno28%aghikl39%aefghi44%ghilmn 56%tumblr on a computer

lmnomnoklmnooo(laptop\ desktop\
netbook\ tablet)

7142162219358216281138181177348312660Instant Messaging e.g.
4%7%5%21%33%54%5%21%25%41%48%62%34%32%33%Facebook Messenger, MSN
1%2%3%9%imno33%hilmno54%afghik3%9%imno12%imno21%aghilm27%aghikl27%aefghi53%ghilmn 47%Messenger, Skype IM on a

lmnonomnoklmnooocomputer (laptop\
desktop\ netbook\
tablet)

1124356616524635667392133113244268512Skype calls or other
6%12%9%22%25%37%9%22%22%28%35%40%24%27%25%Internet based phone
2%5%7%13%imno32%imno48%afghik7%13%imno14%imno18%imno26%aghikl22%afghik48%imno   52%service on a computer

lmnomnolmno(laptop\ desktop\
netbook\ tablet)

210121958531219292929247666142Free\paid for e-cards
1%5%3%6%9%8%3%6%9%9%8%9%7%7%7%through a website on a
1%7%8%13%o41%imo37%imo8%13%o21%imo20%imo20%imo17%imo53%imo    47%computer (laptop\

desktop\ netbook\
tablet)

291134126176113452759185165182347Comments on
1%5%3%11%19%27%3%11%16%22%24%30%16%19%17%websites\forums on a
*3%3%10%imo36%hilmno51%aghikl3%10%imo15%imno21%hilmno26%ahilmn24%aghikl47%imno   53%computer (laptop\

mnoomnodesktop\ netbook\
tablet)

611291902225515901902222512993422487687861554Voice calls on a mobile
33%64%49%75%83%89%49%75%77%89%91%87%74%80%77%phone
4%8%imo12%o14%imo35%ahilmn38%aghikl12%o14%imo16%imno19%aghilm22%aghikl16%aghilm49%imno   51%c

omnonomnono
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 3 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

251001252035596201252032622983542667697381508Text messaging \ SMS on
13%49%32%68%84%94%32%68%80%89%94%93%75%75%75%a mobile phone
2%7%imo8%o13%imno37%ahilmn41%afghik8%o13%imno17%hilmno20%aghilm23%aghikl18%aghikl51%imno   49%

olmnonomnomno

52732582643613258103161213148387328714Picture messaging \ MMS
2%14%8%19%40%55%8%19%31%48%57%52%37%33%36%on a mobile phone
1%4%o4%8%imo37%hilmno51%aghikl4%8%imo14%hilmno23%aghilm30%aghikl21%aghikl54%hilmno 46%

mnonomnomno

5172254226331225487139193139289344633Emails on a mobile phone
3%8%6%18%34%50%6%18%27%41%51%49%28%35%31%
1%3%3%9%imno36%hilmno52%aghikl3%9%imno14%imno22%aghilm30%aghikl22%aghikl46%hilmno 54%c

mnonomnomno

156660154661446639199126225Micro blogging sites
*3%2%2%9%23%2%2%4%14%17%32%10%13%11%such as Twitter or
*2%3%2%27%hilmno68%afghik3%2%6%20%ghilmno28%aghikl41%aefghi44%ghilmn 56%tumblr on a mobile phone

lmnomnojklmnooo

1793118737193163124184186313284597Instant messaging e.g.
1%4%2%10%28%56%2%10%19%37%49%65%30%29%30%BBM, Facebook Messenger,
*1%1%5%imno31%ghilmno62%afghik1%5%imno11%hilmno21%ghiklm31%afghik31%aefghi52%ghilmn 48%iMessage on a mobile

lmnonolmnojklmnooophone

4121637224441163785139236205370348719Social networking sites
2%6%4%12%34%67%4%12%26%41%63%72%36%36%36%or apps such as
1%2%2%5%imo31%hilmno61%afghik2%5%imo12%hilmno19%ghilmn33%afghik29%afghik52%ghilmn 48%Facebook, or LinkedIn on

lmnoolmnolmnoooa mobile phone

46101612020510163684105100167184350Comments on
2%3%3%5%18%31%3%5%11%25%28%35%16%19%17%websites\forums on a
1%2%3%5%34%ghilmno58%aghikl3%5%10%imno24%aghilm30%aghikl29%afghik48%ghilmn 52%mobile phone

mnonomnolmnooo

61420301131982030446810792167192360Skype or other Internet
3%7%5%10%17%30%5%10%14%20%28%32%16%20%18%based phone service on a
2%4%5%8%o31%imno55%afghik5%8%o12%imo19%hilmno30%aghikl25%afghik47%hilmno 53%mobile phone

lmnomnolmno

1521583102324432853102322192241821036755951270Voice calls on landline
81%78%79%78%67%43%79%78%67%67%48%36%65%61%63%phone
12%adefg12%adefjk24%adefgj18%adefgj35%dej22%24%adefgj18%adefgj17%dej18%dej14%d8%53%dej    47%
jkkkkk

1541773312374883833312372472412311517956441439Post (Letters, cards or
82%87%85%80%74%58%85%80%76%72%61%53%77%66%72%packages)
11%adej12%adefgj23%adefgj16%adej34%dej27%23%adefgj16%adej17%dej17%dej16%11%55%abbdej   45%

kkk
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 3 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

18219938128964964738128931933037027710149511965Meeting face to face
97%98%97%97%98%98%97%97%98%98%98%97%98%97%98%
9%10%19%15%33%33%19%15%16%17%19%14%52%48%

1-131113-1-1246Never
1%-*1%***1%-*-****

22%-22%46%22%11%22%46%-22%-11%35%65%
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 3 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

411711200211396315429020521864832002201122Emails on a computer
41%71%34%50%68%75%19%58%61%67%37%59%61%66%56%(laptop\ desktop\
37%m63%almo18%19%mo35%almo28%almo4%8%i18%i19%ai6%7%e18%eeimo   20%aenetbook\ tablet)

35749519316429619911501622261534135220852Social networking sites
35%49%33%39%51%48%5%32%48%69%8%24%41%65%42%such as Facebook or
42%58%almo23%19%35%almo23%mo1%6%i19%hi26%aghi2%4%e16%dedeimo  26%acdeLinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

7814446329154132668353581222Micro blogging sites
8%14%8%8%15%13%1%2%8%21%2%3%11%24%11%such as Twitter or

35%65%lmo21%15%41%almo24%o1%1%12%i31%aghi1%2%16%edehio  36%acdetumblr on a computer
(laptop\ desktop\
netbook\ tablet)

270390145125240150935125180122794178660Instant Messaging e.g.
27%39%25%30%41%36%4%23%37%55%7%19%29%53%33%Facebook Messenger, MSN
41%59%almo22%19%36%almo23%mo1%5%i19%hi27%aghi2%4%e14%edeimo  27%acdeMessenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

1743389084207131163678114193187132512Skype calls or other
17%34%15%20%35%31%7%23%23%35%11%22%26%39%25%Internet based phone
34%66%almo18%16%40%almo26%lmo3%7%i15%i22%agi4%6%17%eeimo   26%acdeservice on a computer

(laptop\ desktop\
netbook\ tablet)

5291351752397112533583320142Free\paid for e-cards
5%9%6%4%9%9%3%7%7%10%3%6%10%6%7%through a website on a

36%64%lo24%12%37%lo27%lo5%8%18%23%i4%6%23%e14%computer (laptop\
desktop\ netbook\
tablet)

14220578641238251961796156596347Comments on
14%20%13%15%21%20%2%12%18%24%4%10%20%29%17%websites\forums on a
41%59%mo22%19%35%mo24%m1%6%i18%i23%ahi2%4%19%eei     28%adecomputer (laptop\

desktop\ netbook\
tablet)

724830386338482348891142752891011092763011554Voice calls on a mobile
72%83%66%80%82%83%41%73%82%89%58%76%84%90%77%phone
47%m53%amo25%22%mo31%mo22%mo6%7%i18%i19%ahi6%7%e18%eeimo   19%ade

6908173663244893286211029030663932693141508Text messaging \ SMS on
68%81%62%77%83%79%29%71%87%94%36%65%82%93%75%a mobile phone
46%m54%amo24%22%mo32%amo22%mo4%7%i19%ahi20%aghi4%6%e18%deeimo   21%acde
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 3 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

29941515014925416116321431961626120165714Picture messaging \ MMS
30%41%25%36%43%39%7%20%43%60%9%18%37%49%36%on a mobile phone
42%58%amo21%21%m36%amo23%mo2%4%i20%hi27%aghi2%4%17%dedehimo 23%acde

216417112104238179925971591330129172633Emails on a mobile phone
21%42%19%25%41%43%4%16%29%49%8%21%39%51%31%
34%66%almo18%16%38%almo28%almo1%4%i15%hi25%aghi2%5%e20%deehimo  27%acde

8813753358949122472443682225Micro blogging sites
9%14%9%8%15%12%1%1%7%22%3%3%11%24%11%such as Twitter or

39%61%lmo24%15%39%lmo22%1%1%11%hi32%aghi2%2%16%edehi   37%acdetumblr on a mobile phone

2523451381142181274169919341588177597Instant messaging e.g.
25%34%24%27%37%30%2%10%30%59%2%10%27%53%30%BBM, Facebook Messenger,
42%58%mo23%19%37%almo21%1%3%i17%hi32%aghi1%2%e15%dedehimo 30%acdeiMessage on a mobile

phone

300419166134259160724113226913111215719Social networking sites
30%42%28%32%44%38%3%15%34%70%5%9%34%64%36%or apps such as
42%58%almo23%19%36%almo22%mo1%3%i16%hi31%aghi1%2%15%dedehimo 30%acdeFacebook, or LinkedIn on

a mobile phone

1561949066123714661966959109350Comments on
15%19%15%16%21%17%2%4%18%29%4%7%18%32%17%websites\forums on a
45%55%26%19%35%o20%1%2%17%hi27%aghi2%3%17%dedehi   31%acdemobile phone

13622478581428210165191101462107360Skype or other Internet
13%22%13%14%24%20%5%10%15%28%6%10%19%32%18%based phone service on a
38%62%almo22%16%39%almo23%mo3%4%14%i25%aghi3%4%17%eeimo   30%acdemobile phone

6016693312703513181781292241441321042191411270Voice calls on landline
60%67%56%64%60%76%82%83%67%44%76%73%67%42%63%phone
47%53%mo26%21%28%25%aklmno14%afg10%afg18%f11%10%ab8%b17%bbfm    11%

6707693742964343351921352711971391022161861439Post (Letters, cards or
66%77%64%70%74%80%88%87%81%60%80%72%66%55%72%packages)
47%53%amo26%21%30%mo23%almo13%af9%af19%af14%10%bc7%b15%bfmo   13%

9819845684135694152111543313191701353183281965Meeting face to face
97%98%97%98%97%99%97%99%99%98%98%95%97%98%98%
50%50%29%21%29%21%m11%8%17%16%9%7%16%17%

333-2111---2116Never
***-**1%1%---1%***

47%53%47%-32%22%22%14%---32%22%11%
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 3 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

7683531153361744971083017131122Emails on a computer
54%61%78%41%64%65%32%58%61%56%(laptop\ desktop\
69%31%j10%aefg30%16%g44%ag10%27%ddg          64%adnetbook\ tablet)

55329911820714438474295484852Social networking sites
39%52%80%25%53%50%22%57%42%42%such as Facebook or
65%35%aj14%aefg24%17%ag45%ag9%35%abddg          57%dLinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

156676039378611106105222Micro blogging sites
11%12%41%5%14%11%3%21%9%11%such as Twitter or
70%30%27%aefg17%17%g39%g5%48%abddg          47%dtumblr on a computer

(laptop\ desktop\
netbook\ tablet)

43922210415911628158240363660Instant Messaging e.g.
31%38%71%19%43%37%17%46%31%33%Facebook Messenger, MSN
66%34%j16%aefg24%18%ag43%g9%36%abddg          55%dMessenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

356156841358221134168311512Skype calls or other
25%27%57%16%30%27%10%32%27%25%Internet based phone
70%30%16%aefg26%16%g41%g7%33%addg          61%dservice on a computer

(laptop\ desktop\
netbook\ tablet)

1093315491761153592142Free\paid for e-cards
8%6%10%6%6%8%5%7%8%7%through a website on a

77%23%11%34%12%43%11%25%64%computer (laptop\
desktop\ netbook\
tablet)

24310447785516727126194347Comments on
17%18%32%9%20%22%8%24%17%17%websites\forums on a
70%30%14%ag22%16%g48%g8%36%abddg          56%dcomputer (laptop\

desktop\ netbook\
tablet)

10634911315272316641964299291554Voice calls on a mobile
74%85%89%64%85%86%59%83%80%77%phone
68%32%aj8%ag34%15%ag43%ag13%28%addg          60%d
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 3 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

9985091424732386541774328991508Text messaging \ SMS on
70%88%96%58%87%85%53%84%77%75%a mobile phone
66%34%aj9%aefg31%16%ag43%ag12%29%abddgj         60%d

4522637916212035359217439714Picture messaging \ MMS
31%46%53%20%44%46%18%42%38%36%on a mobile phone
63%37%aj11%ag23%17%ag49%ag8%30%addg          61%d

4112227412710632641209383633Emails on a mobile phone
29%38%50%15%39%42%12%40%33%31%
65%35%aj12%ag20%17%g52%ag6%33%abddg          61%d

151755342379312104109225Micro blogging sites
10%13%36%5%14%12%4%20%9%11%such as Twitter or
67%33%24%aefg19%17%g41%g6%46%abddg          48%dtumblr on a mobile phone

373224911389926841246311597Instant messaging e.g.
26%39%62%17%37%35%12%48%27%30%BBM, Facebook Messenger,
63%37%aj15%aefg23%17%g45%g7%41%abddg          52%diMessage on a mobile

phone

4482719817412032751281386719Social networking sites
31%47%66%21%44%42%15%54%33%36%or apps such as
62%38%aj14%aefg24%17%ag45%ag7%39%abddgj         54%dFacebook, or LinkedIn on

a mobile phone

21813249836315528134188350Comments on
15%23%33%10%23%20%9%26%16%17%websites\forums on a
62%38%aj14%aeg24%18%g44%g8%38%abddg          54%dmobile phone

23912152875716330126204360Skype or other Internet
17%21%35%11%21%21%9%24%18%18%based phone service on a
66%34%14%aefg24%16%g45%g8%35%abddg          57%dmobile phone

915355545581754832272058381270Voice calls on landline
64%62%37%68%64%63%68%40%72%63%phone
72%28%4%44%h14%h38%h18%c16%ch          66%ac

1062376946112105232603168621439Post (Letters, cards or
74%65%64%74%77%68%78%61%74%72%packages)
74%i26%7%42%e15%eh36%18%c22%ci          60%c

139856614380126875332650411351965Meeting face to face
97%98%97%97%99%98%98%97%98%98%
71%29%7%41%14%38%17%26%58%

 Page 34

Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 3 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

51-2-4-166Never
**-*-1%-***

78%22%-35%-65%-11%89%
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 3 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

417284109813723519440015443971536391891122Emails on a computer
76%76%70%66%70%59%56%36%81%64%59%62%37%56%(laptop\ desktop\
37%a25%a98%a12%agh21%aghi17%g36%g14%4%abcd9%b14%b57%abbg     17%netbook\ tablet)

3702098251111861742761073376135460148852Social networking sites
67%56%52%53%55%53%38%25%62%50%52%45%29%42%such as Facebook or
43%alm25%a97%a13%agh22%agh20%agh32%g13%4%ab9%b16%ab54%bbg     17%LinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

1155521930585744321727429839222Micro blogging sites
21%15%14%15%17%18%6%8%31%17%16%10%8%11%such as Twitter or
52%al25%99%14%gh26%agh26%agh20%14%8%abc12%bc19%bc44%h      17%tumblr on a computer

(laptop\ desktop\
netbook\ tablet)

30215264084148138201893261111334123660Instant Messaging e.g.
55%41%41%41%44%42%28%21%58%40%43%32%24%33%Facebook Messenger, MSN
46%alm23%a97%a13%gh22%agh21%agh31%13%5%abc9%b17%abc51%bbg     19%Messenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

21512250276109961676531577327378512Skype calls or other
39%33%32%37%32%29%23%15%57%37%28%26%15%25%Internet based phone
42%al24%a98%a15%agh21%gh19%g33%g13%6%abcd11%abc14%b53%bbg     15%service on a computer

(laptop\ desktop\
netbook\ tablet)

58361381728274229515187331142Free\paid for e-cards
11%10%9%8%8%8%6%7%9%10%7%7%6%7%through a website on a
41%25%97%12%20%19%29%21%4%11%12%51%22%computer (laptop\

desktop\ netbook\
tablet)

161953394085631243418405717755347Comments on
29%25%22%19%25%19%17%8%33%26%22%17%11%17%websites\forums on a
46%al27%a98%a12%g24%agh18%g36%g10%5%abc12%ab17%b51%bbg     16%computer (laptop\

desktop\ netbook\
tablet)

5153341320173290280541270441202248213441554Voice calls on a mobile
94%90%84%84%86%85%75%64%82%78%86%80%67%77%phone
33%al22%a85%a11%g19%agh18%agh35%g17%3%8%14%ab53%bbg     22%
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 3 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

5173431322171304285515233461242287953151508Text messaging \ SMS on
94%92%84%82%90%87%72%55%85%81%88%77%61%75%a mobile phone
34%al23%al88%a11%gh20%agh19%agh34%g15%3%b8%b15%abc53%bbg     21%

31419166297151143227972858103386140714Picture messaging \ MMS
57%51%42%47%45%43%32%23%52%38%39%37%27%36%on a mobile phone
44%al27%al93%a14%agh21%agh20%agh32%g14%4%b8%14%b54%bbg     20%

2951976008815110420783316184340117633Emails on a mobile phone
54%53%38%42%45%32%29%20%58%40%32%33%23%31%
47%al31%al95%a14%agh24%aghi16%g33%g13%5%abcd10%b13%b54%bbg     18%

11458213334455603216223510745225Micro blogging sites
21%16%14%16%13%17%8%8%30%14%14%10%9%11%such as Twitter or
50%al26%95%15%gh20%25%agh27%14%7%abcd10%16%47%20%tumblr on a mobile phone

2871525518313413017377285791302119597Instant messaging e.g.
52%41%35%40%40%40%24%18%51%37%35%29%23%30%BBM, Facebook Messenger,
48%alm25%a92%a14%agh22%agh22%agh29%13%5%abc10%b15%b51%bgh    20%iMessage on a mobile

phone

33218666196159161211912764125362139719Social networking sites
60%50%42%46%47%49%29%21%50%42%48%35%27%36%or apps such as
46%alm26%a92%a13%agh22%agh22%agh29%g13%4%b9%b17%abc50%bbgh    19%Facebook, or LinkedIn on

a mobile phone

156843255973751024216444917369350Comments on
28%23%21%28%22%23%14%10%30%29%19%17%13%17%websites\forums on a
45%al24%93%17%agh21%gh21%gh29%12%5%b12%abc14%49%g      20%mobile phone

152863425879661094722415317965360Skype or other Internet
28%23%22%28%23%20%15%11%41%27%20%17%13%18%based phone service on a
42%al24%95%a16%agh22%gh18%g30%13%6%abcd11%bc15%b50%bg     18%mobile phone

313252102212023318547425927931676912931270Voice calls on landline
57%68%65%58%69%56%66%61%50%60%64%67%57%63%phone
25%20%n80%n9%18%i15%37%i20%2%7%13%54%bf23%

3802831119133228220538320311011757583751439Post (Letters, cards or
69%76%71%64%68%67%75%76%57%66%67%73%73%72%packages)
26%20%78%9%16%15%37%k22%k2%7%12%53%26%

54036815412013273197074115214625210155001965Meeting face to face
98%99%98%97%97%97%99%97%96%95%97%98%97%98%
27%19%78%10%17%16%36%21%3%7%13%52%e25%

-2411-4----616Never
-1%***-1%----1%**
-32%65%11%22%-67%----89%11%
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 3 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

4416802408811122Emails on a computer
63%52%57%55%56%(laptop\ desktop\
39%ad61%21%79%netbook\ tablet)

347505187666852Social networking sites
50%38%45%42%42%such as Facebook or
41%ad59%22%78%LinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

9512856166222Micro blogging sites
14%10%13%10%11%such as Twitter or
43%57%25%75%tumblr on a computer

(laptop\ desktop\
netbook\ tablet)

268392142518660Instant Messaging e.g.
38%30%34%33%33%Facebook Messenger, MSN
41%d59%21%79%Messenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

198314112401512Skype calls or other
28%24%27%25%25%Internet based phone
39%61%22%78%service on a computer

(laptop\ desktop\
netbook\ tablet)

548819123142Free\paid for e-cards
8%7%5%8%7%through a website on a

38%62%14%86%computer (laptop\
desktop\ netbook\
tablet)

13321486261347Comments on
19%16%20%16%17%websites\forums on a
38%62%25%75%computer (laptop\

desktop\ netbook\
tablet)

56798732612281554Voice calls on a mobile
81%75%78%77%77%phone
36%d64%21%79%

57193632511831508Text messaging \ SMS on
82%71%78%74%75%a mobile phone
38%ad62%22%78%
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 3 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

274441146568714Picture messaging \ MMS
39%34%35%36%36%on a mobile phone
38%62%20%80%

232401141492633Emails on a mobile phone
33%30%34%31%31%
37%63%22%78%

9213364161225Micro blogging sites
13%10%15%10%11%such as Twitter or
41%59%29%b71%tumblr on a mobile phone

242355139458597Instant messaging e.g.
35%27%33%29%30%BBM, Facebook Messenger,
40%d60%23%77%iMessage on a mobile

phone

300418179540719Social networking sites
43%32%43%34%36%or apps such as
42%ad58%25%b75%Facebook, or LinkedIn on

a mobile phone

13321784266350Comments on
19%17%20%17%17%websites\forums on a
38%62%24%76%mobile phone

13522581279360Skype or other Internet
19%17%19%18%18%based phone service on a
38%62%22%78%mobile phone

45881224810221270Voice calls on landline
66%62%59%64%63%phone
36%64%20%80%

51991925311861439Post (Letters, cards or
74%70%60%74%72%packages)
36%64%18%c            82%c

684128141315521965Meeting face to face
98%97%99%97%98%
35%65%21%79%

25-66Never
**-**

25%75%-100%

 Page 39

Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 3 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

201001009269672417542631132551122Emails on a computer
43%54%50%44%63%67%52%54%58%71%54%61%56%(laptop\ desktop\
2%9%9%8%6%j6%jkm2%16%4%6%afjkm10%j      23%jnetbook\ tablet)

23698076525513134253595197852Social networking sites
50%37%40%36%47%55%29%41%34%39%45%47%42%such as Facebook or
3%8%9%9%6%6%egjl2%16%3%4%11%23%LinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

6152612912-37541777222Micro blogging sites
14%8%13%6%8%12%-12%7%4%8%18%11%such as Twitter or
3%7%12%5%4%6%-17%2%2%8%35%acdegjltumblr on a computer

(laptop\ desktop\
netbook\ tablet)

1960615029409106232576163660Instant Messaging e.g.
42%33%31%24%26%40%20%33%31%28%36%39%33%Facebook Messenger, MSN
3%9%9%8%4%6%j1%16%3%4%11%25%jMessenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

13404739835777212253150512Skype calls or other
29%22%24%18%7%35%15%24%29%24%25%36%25%Internet based phone
3%i8%i9%i8%2%7%ij1%15%i4%i4%i10%ii      29%afgijkservice on a computer

l(laptop\ desktop\
netbook\ tablet)

11411648-17512650142Free\paid for e-cards
2%8%5%3%4%8%-5%6%2%12%12%7%through a website on a
1%10%7%4%3%5%-12%3%1%18%dj35%adfjcomputer (laptop\

desktop\ netbook\
tablet)

835282914244651272595347Comments on
17%19%14%14%12%24%10%20%16%8%12%23%17%websites\forums on a
2%10%8%8%4%7%d1%19%3%2%7%27%cdcomputer (laptop\

desktop\ netbook\
tablet)

3513415215288853124354721713351554Voice calls on a mobile
76%73%77%73%81%84%68%75%75%80%81%80%77%phone
2%9%10%10%6%5%2%16%4%5%11%22%
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 3 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

3413514814686812924155691623221508Text messaging \ SMS on
74%73%74%69%79%81%62%75%75%77%76%77%75%a mobile phone
2%9%10%10%6%5%2%16%4%5%11%21%

1573625144446120272981163714Picture messaging \ MMS
32%39%31%24%40%44%14%37%37%33%38%39%36%on a mobile phone
2%10%gj9%7%6%gj6%gj1%17%gj4%g4%11%gjgj     23%gj

114953344525698252178188633Emails on a mobile phone
24%26%27%16%41%25%12%30%35%23%37%45%31%
2%8%8%5%7%gj4%1%15%j4%gj3%12%gjgj     30%adfghj

klm

5131716711140752677225Micro blogging sites
12%7%9%7%6%11%3%12%9%6%12%18%11%such as Twitter or
2%6%8%7%3%5%1%18%3%2%11%34%adijkltumblr on a mobile phone

145354384029594212478149597Instant messaging e.g.
30%29%27%18%37%28%11%29%28%27%37%35%30%BBM, Facebook Messenger,
2%9%9%6%7%gj5%1%16%j3%4%13%gjgj     25%gjiMessage on a mobile

phone

1565605156325120252894167719Social networking sites
34%35%30%24%51%31%11%37%35%31%45%40%36%or apps such as
2%9%g8%g7%8%aghjk4%1%17%gj4%g4%13%gjkgj     23%gjFacebook, or LinkedIn on

a mobile phone

52927201718366171032106350Comments on
10%16%14%10%15%18%7%20%24%11%15%25%17%websites\forums on a
1%8%8%6%5%5%1%19%j5%j3%9%j      30%acdgjkmobile phone

72626271215152141245123360Skype or other Internet
16%14%13%13%11%15%2%16%19%14%21%29%18%based phone service on a
2%7%7%7%3%4%*15%4%g3%13%gg      34%adfghimobile phone

jkl

3211213113464713319845651352491270Voice calls on landline
69%61%66%64%59%71%71%61%62%73%64%59%63%phone
2%9%10%11%5%6%3%16%4%5%11%20%

2913213214879783322560731532961439Post (Letters, cards or
63%72%67%71%72%77%71%70%83%82%72%71%72%packages)
2%9%9%10%5%5%2%16%4%abfkm5%11%21%
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 3 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

441851912031101004431472872064091965Meeting face to face
96%100%96%97%100%99%94%97%99%97%97%97%98%
2%9%gkm10%10%6%5%2%16%4%4%10%21%

---1---1--316Never
---*---*--1%**
---14%---22%--43%22%
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 3 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

1839352067939421759471122Emails on a computer
70%54%43%67%54%56%51%57%56%(laptop\ desktop\
16%ah83%2%6%g8%84%16%84%netbook\ tablet)

151698235566709123730852Social networking sites
58%40%50%55%38%42%36%44%42%such as Facebook or
18%ah82%3%6%8%83%14%86%cLinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

711516121319020202222Micro blogging sites
27%9%14%12%8%11%6%12%11%such as Twitter or
32%ah68%3%6%6%86%9%c            91%ctumblr on a computer

(laptop\ desktop\
netbook\ tablet)

132527194058543101560660Instant Messaging e.g.
50%30%42%40%34%32%29%34%33%Facebook Messenger, MSN
20%ah80%3%6%9%82%15%85%Messenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

13138113353842670442512Skype calls or other
50%22%29%35%22%25%20%27%25%Internet based phone
26%ah74%3%7%7%83%14%86%service on a computer

(laptop\ desktop\
netbook\ tablet)

37105181312111132142Free\paid for e-cards
14%6%2%8%7%7%3%8%7%through a website on a
26%ah74%1%5%9%85%7%c            93%ccomputer (laptop\

desktop\ netbook\
tablet)

722738243328348299347Comments on
28%16%17%24%19%17%14%18%17%websites\forums on a
21%ah79%2%7%9%81%14%86%computer (laptop\

desktop\ netbook\
tablet)

22613223585125130924713061554Voice calls on a mobile
86%76%76%84%73%77%72%78%77%phone
15%ah85%2%5%8%84%16%84%
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 3 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

21712863481125126723012771508Text messaging \ SMS on
83%74%74%81%73%75%67%77%75%a mobile phone
14%ah85%2%5%8%84%15%c            85%c

11859315446758996619714Picture messaging \ MMS
45%34%32%44%39%35%28%37%36%on a mobile phone
17%ah83%2%6%9%83%13%c            87%c

15247911254555268565633Emails on a mobile phone
58%27%24%25%26%33%20%34%31%
24%ah76%2%4%7%87%11%c            89%c

591665111319617208225Micro blogging sites
23%10%12%11%7%12%5%12%11%such as Twitter or
26%ah74%2%5%6%87%8%c            92%ctumblr on a mobile phone

12147314295150469528597Instant messaging e.g.
46%27%30%28%30%30%20%32%30%BBM, Facebook Messenger,
20%ah79%2%5%9%84%12%c            88%ciMessage on a mobile

phone

13158415326360886633719Social networking sites
50%34%34%31%37%36%25%38%36%or apps such as
18%ah81%2%4%9%85%12%c            88%cFacebook, or LinkedIn on

a mobile phone

822675182929835316350Comments on
31%15%10%18%17%18%10%19%17%websites\forums on a
23%ah76%1%5%8%85%10%c            90%cmobile phone

1072537152531336323360Skype or other Internet
41%14%16%15%14%18%11%19%18%based phone service on a
30%ah70%2%4%7%87%10%ch           90%cmobile phone

13811273271103106523410361270Voice calls on landline
53%65%69%71%60%63%68%62%63%phone
11%89%i2%6%8%84%18%i            82%

15512782978122121128311551439Post (Letters, cards or
59%73%63%77%71%71%82%69%72%packages)
11%89%i2%5%8%84%20%abi            80%

256170244100171165033716281965Meeting face to face
98%98%96%99%100%97%98%98%98%
13%87%2%5%9%84%17%83%

15---6246Never
1%*---*1%**

22%78%---100%35%65%
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 3 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

1082885298552273910821122Emails on a computer
61%59%16%65%50%17%61%56%(laptop\ desktop\
97%adf79%df3%76%adfg20%f3%cf           97%acnetbook\ tablet)

8306331461921122830852Social networking sites
47%42%8%47%46%10%47%42%such as Facebook or
97%f74%f2%73%f25%f3%cf           97%cLinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

2171561154635217222Micro blogging sites
12%10%1%12%14%2%12%11%such as Twitter or
98%f70%f1%69%f28%f2%cf           98%ctumblr on a computer

(laptop\ desktop\
netbook\ tablet)

6414901447716519641660Instant Messaging e.g.
36%33%8%36%36%8%36%33%Facebook Messenger, MSN
97%f74%f2%72%f25%f3%cf           97%cMessenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

4963801336712817496512Skype calls or other
28%25%7%28%28%7%28%25%Internet based phone
97%f74%f3%72%f25%f3%cf           97%cservice on a computer

(laptop\ desktop\
netbook\ tablet)

1401161116252140142Free\paid for e-cards
8%8%*9%5%1%8%7%through a website on a

99%f82%f1%81%f17%f1%cf           99%ccomputer (laptop\
desktop\ netbook\
tablet)

3382637257819338347Comments on
19%17%4%19%18%4%19%17%websites\forums on a
97%f76%f2%74%f23%f3%cf           97%ccomputer (laptop\

desktop\ netbook\
tablet)

15541136-1136418-15541554Voice calls on a mobile
87%75%-86%91%-87%77%phone

100%afg73%f-73%afg27%aefg-cf          100%ac
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 3 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

15081104-1104404-15081508Text messaging \ SMS on
85%73%-83%88%-85%75%a mobile phone

100%afg73%f-73%afg27%afg-cf          100%ac

714536-536179-714714Picture messaging \ MMS
40%36%-40%39%-40%36%on a mobile phone

100%af75%f-75%af25%f-cf          100%ac

633462-462171-633633Emails on a mobile phone
35%31%-35%37%-35%31%

100%fg73%f-73%f27%f-cf          100%c

225157-15769-225225Micro blogging sites
13%10%-12%15%-13%11%such as Twitter or

100%f70%f-70%f30%fg-cf          100%ctumblr on a mobile phone

597405-405192-597597Instant messaging e.g.
33%27%-31%42%-33%30%BBM, Facebook Messenger,

100%fg68%f-68%f32%aefgh-cf          100%ciMessage on a mobile
phone

719499-499220-719719Social networking sites
40%33%-38%48%-40%36%or apps such as

100%afg69%f-69%f31%aefgh-cf          100%acFacebook, or LinkedIn on
a mobile phone

350248-248102-350350Comments on
20%16%-19%22%-20%17%websites\forums on a

100%f71%f-71%f29%fg-cf          100%cmobile phone

360241-241119-360360Skype or other Internet
20%16%-18%26%-20%18%based phone service on a

100%fg67%f-67%f33%aefgh-cf          100%cmobile phone

110912701611109-16111091270Voice calls on landline
62%84%90%84%-70%62%63%phone
87%d100%adh13%adh87%adh-13%d            87%

12741145139100626816512741439Post (Letters, cards or
71%76%78%76%59%72%71%72%packages)
89%d80%adh10%d70%adh19%11%d            89%

17451482175130743821917451965Meeting face to face
98%98%97%99%96%96%98%98%
89%75%d9%67%d22%11%89%
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 3 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

31-12336Never
**-**1%**

47%14%-14%33%53%b47%
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 3 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

842732893071691122Emails on a computer
20%73%64%70%53%56%(laptop\ desktop\
7%24%abdf26%abf27%abff            15%fnetbook\ tablet)

34221199271127852Social networking sites
8%59%44%62%40%42%such as Facebook or
4%26%abdf23%f32%abdff            15%fLinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

156348844222Micro blogging sites
*15%8%20%14%11%such as Twitter or
1%25%df15%f40%adff            20%dftumblr on a computer

(laptop\ desktop\
netbook\ tablet)

23163143219113660Instant Messaging e.g.
5%44%32%50%35%33%Facebook Messenger, MSN
3%25%adf22%f33%abdff            17%fMessenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

2311712817074512Skype calls or other
5%31%28%39%23%25%Internet based phone
4%23%f25%f33%abdff            15%fservice on a computer

(laptop\ desktop\
netbook\ tablet)

431305721142Free\paid for e-cards
1%8%7%13%6%7%through a website on a
3%22%f21%f40%abdff            15%fcomputer (laptop\

desktop\ netbook\
tablet)

12797312261347Comments on
3%21%16%28%19%17%websites\forums on a
4%23%f21%f35%adff            18%fcomputer (laptop\

desktop\ netbook\
tablet)

2293333783832301554Voice calls on a mobile
53%89%84%87%72%77%phone
15%21%abf24%abf25%abff            15%f
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 3 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

1773333813962201508Text messaging \ SMS on
41%89%85%90%69%75%a mobile phone
12%22%abf25%abf26%abff            15%f

41202163207102714Picture messaging \ MMS
9%54%36%47%32%36%on a mobile phone
6%28%abdf23%f29%abdff            14%f

2119113420087633Emails on a mobile phone
5%51%30%45%27%31%
3%30%abdf21%f32%abdff            14%f

269339031225Micro blogging sites
1%19%7%21%10%11%such as Twitter or
1%31%abdf14%f40%abdff            14%ftumblr on a mobile phone

1915611021696597Instant messaging e.g.
4%42%24%49%30%30%BBM, Facebook Messenger,
3%26%abdf18%f36%abdff            16%fiMessage on a mobile

phone

19199143249108719Social networking sites
5%53%32%57%34%36%or apps such as
3%28%abdf20%f35%abdff            15%fFacebook, or LinkedIn on

a mobile phone

14776312769350Comments on
3%21%14%29%22%17%websites\forums on a
4%22%f18%f36%adff            20%fmobile phone

11817213561360Skype or other Internet
3%22%16%31%19%18%based phone service on a
3%22%f20%f38%abdeff            17%fmobile phone

2972412982421921270Voice calls on landline
69%65%66%55%60%63%phone
23%c19%23%c19%c            15%

3272693342872221439Post (Letters, cards or
76%72%74%65%69%72%packages)
23%c19%23%c20%15%

4213694454302991965Meeting face to face
98%99%99%98%93%98%
21%b19%b23%b22%bb            15%

3-1-36Never
1%-*-1%*

46%-11%-43%
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Communication (QS8300 - 230711)

Q.2A Ever use device/service to communicate with family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 4 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

30791091864414981091861922492892096156201235Any email
16%39%28%63%67%75%28%63%59%74%77%73%60%63%61%
2%6%imo9%o15%imno36%imno40%aghikl9%o15%imno16%imno20%aghilm23%aghikl17%aghilm50%imno   50%

mnonomnono

26878019887206086112131162293Any microblogging
1%3%2%3%12%30%2%3%6%18%23%39%13%17%15%
1%2%3%3%27%ghilmno67%afghik3%3%7%im20%ghilmno29%aghikl38%aefghi45%ghilmn 55%

lmnomnojklmnooo

15304473195293447383113161132290315606Any internet based voice
8%15%11%25%30%44%11%25%25%34%43%46%28%32%30%calls
2%5%7%12%imo32%imno48%afghik7%12%imo14%imno19%imno27%aghikl22%afghik48%imno   52%

lmnomnolmno

1611823422766176093422762973203552549468981844Any voice calls
85%90%88%93%93%92%88%93%91%95%94%89%92%92%92%
9%10%19%15%33%imo33%o19%15%16%17%dimo19%imo14%51%o      49%

72027772794692777104175249220452400852Any instant messaging
4%10%7%26%42%71%7%26%32%52%66%77%44%41%42%
1%2%3%9%imno33%ghilmno55%afghik3%9%imno12%imno21%aghikl29%afghik26%aefghi53%ghilmn 47%

lmnomnolmnoklmnooo

5121740175271174067109144127243261504Any comments on websites
3%6%4%14%26%41%4%14%20%32%38%45%24%27%25%
1%2%3%8%imo35%hilmno54%aghikl3%8%imo13%imno22%aghilm29%aghikl25%afghik48%hilmno 52%

mnonomnolmno

29791081824545141081822102442862286266311258Any communication via
15%39%28%61%69%78%28%61%64%73%76%80%61%64%63%computer
2%6%imo9%o14%imno36%aimno41%aghikl9%o14%imno17%imno19%ahilmn23%aghilm18%aghikl50%imno   50%

mnoonomno

661492152436016342152432853163642708508431693Any communication via
35%73%55%82%91%96%55%82%87%94%97%95%82%86%84%mobile phone
4%9%imo13%o14%imo35%ahilmn37%aghikl13%o14%imo17%imno19%aghilm22%aghikl16%aghilm50%imno   50%

omnonomnono
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Communication (QS8300 - 230711)

Q.2a Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 4 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

465771228237430341439822225266892202461235Any email
46%77%39%56%73%82%20%63%66%78%38%62%67%73%61%
38%m62%almo18%19%mo35%almo28%aklmo4%8%i18%i20%aghi5%7%e18%eeimo   20%ae

1161776750113642336906544108293Any microblogging
12%18%11%12%19%15%1%2%11%28%3%3%13%32%15%
40%60%mo23%17%39%lmo22%1%1%12%hi31%aghi2%2%15%dedehi   37%acde

2193871121072321552041931362432103156606Any internet based voice
22%39%19%25%40%37%9%27%28%42%14%23%31%47%30%calls
36%64%almo18%18%38%almo26%lmo3%7%i15%i22%aghi4%5%17%eeimo   26%acde

8949505063885523991931443102991491323073101844Any voice calls
89%95%86%92%94%95%89%93%93%92%86%93%93%92%92%
48%52%amo27%21%m30%mo22%mo10%8%17%16%8%7%17%emo     17%

36448819816530018912441542411533125228852Any instant messaging
36%49%34%39%51%45%6%28%46%74%8%23%38%68%42%
43%57%almo23%19%35%almo22%mo1%5%i18%hi28%aghi2%4%e15%dedehimo 27%acde

2202841219917011462289126111886145504Any comments on websites
22%28%21%24%29%27%3%14%27%39%6%13%26%43%25%
44%56%mo24%20%34%mo23%1%4%i18%hi25%aghi2%4%17%dedehi   29%acde

499759256244433326439523425565882202591258Any communication via
50%76%44%58%74%78%20%61%70%78%37%62%67%77%63%computer
40%60%almo20%19%mo34%almo26%almo3%8%i19%i20%ahi5%7%e18%eeimo   21%acde

8088854403695263591061273043141101162973201693Any communication via
80%88%75%88%90%86%49%82%91%96%63%82%90%95%84%mobile phone
48%52%amo26%22%mo31%amo21%m6%7%i18%ahi19%aghi6%7%e18%aeeimo   19%ade
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Communication (QS8300 - 230711)

Q.2a Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 4 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

8314041243651945521133417811235Any email
58%70%84%44%71%72%34%66%67%61%
67%33%aj10%aefg30%16%ag45%ag9%28%ddg          63%ad

1979669594911614138141293Any microblogging
14%17%47%7%18%15%4%27%12%15%
67%33%23%aefg20%17%g39%g5%47%abddg          48%d

411194901659625544198364606Any internet based voice
29%34%61%20%35%33%13%38%31%30%calls
68%32%15%aefg27%16%g42%g7%33%abddg          60%d

131553013272826072529446710831844Any voice calls
92%92%89%89%96%94%88%90%93%92%
71%29%7%39%14%g39%g16%25%59%d

55130211821415236871318464852Any instant messaging
38%52%80%26%56%48%21%61%40%42%
65%35%aj14%aefg25%18%ag43%g8%37%abddg          54%d

332172661249122440185279504Any comments on websites
23%30%45%15%33%29%12%36%24%25%
66%34%j13%aeg25%18%ag44%g8%37%abddg          55%d

8464121333781955521263487841258Any communication via
59%71%90%46%72%72%38%67%68%63%computer
67%33%aj11%aefg30%15%ag44%ag10%28%ddg          62%ad

115853514360225169821846010151693Any communication via
81%93%97%73%92%91%65%89%87%84%mobile phone
68%32%aj8%ag36%15%ag41%ag13%27%addg          60%d
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Communication (QS8300 - 230711)

Q.2a Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 4 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

4513171193149256220441170451071657002181235Any email
82%85%76%72%76%67%61%40%84%70%63%68%43%61%
36%al26%al97%a12%agh21%agh18%g36%g14%4%abd9%b13%b57%abbg     18%

14870279386973744020324714054293Any microblogging
27%19%18%19%20%22%10%9%37%21%18%14%10%15%
51%alm24%95%13%gh23%gh25%agh25%14%7%abcd11%b16%b48%gh     18%

2411445848513011020378326581325102606Any internet based voice
44%39%37%41%39%33%28%18%60%42%31%32%20%30%calls
40%al24%a96%a14%agh21%agh18%g33%g13%5%abcd11%ab13%b54%bbg     17%

5313581474187317307656378471382489534581844Any voice calls
97%96%94%90%94%94%92%89%87%90%95%92%89%92%
29%a19%80%10%17%17%36%20%3%7%13%b52%25%

3721997961061861822601183579135434169852Any instant messaging
68%53%51%51%55%56%36%28%64%52%52%42%33%42%
44%alm23%a93%a12%gh22%agh21%agh31%g14%4%abc9%b16%abc51%bbgh    20%

215125475691071031685722587725790504Any comments on websites
39%33%30%34%32%31%23%13%40%38%30%25%18%25%
43%al25%a94%a14%gh21%gh20%g33%g11%4%b11%abc15%b51%bbg     18%

4693001227156260229441173451101836952241258Any communication via
85%80%78%75%77%70%61%41%84%72%70%67%44%63%computer
37%al24%a98%a12%agh21%agh18%g35%g14%4%ab9%b15%b55%bbg     18%

5373541437190313302600289481342438963731693Any communication via
98%95%91%92%93%92%84%68%88%87%93%87%73%84%mobile phone
32%al21%a85%a11%agh18%agh18%agh35%g17%3%8%b14%abc53%bbg     22%
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Communication (QS8300 - 230711)

Q.2a Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 4 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

4837522629731235Any email
69%57%63%61%61%
39%ad61%21%79%

12317173220293Any microblogging
18%13%17%14%15%
42%d58%25%75%

231374131474606Any internet based voice
33%28%31%30%30%calls
38%62%22%78%

645120038614591844Any voice calls
92%91%92%92%92%
35%65%21%79%

344508183669852Any instant messaging
49%39%44%42%42%
40%ad60%21%79%

197307121383504Any comments on websites
28%23%29%24%25%
39%61%24%76%

4977612779811258Any communication via
71%58%66%62%63%computer
40%ad60%22%78%

624106936213321693Any communication via
90%81%87%84%84%mobile phone
37%ad63%21%79%
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Communication (QS8300 - 230711)

Q.2a Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 4 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

201071149677692619046661332941235Any email
43%58%58%46%70%68%55%59%63%73%63%70%61%
2%9%9%8%6%jm6%jm2%15%j4%j5%jm11%jj      24%afjklm

81832161015149853299293Any microblogging
18%10%16%7%9%15%3%15%11%6%15%24%15%
3%6%11%j5%3%5%*17%3%2%11%j      34%adefgi

jl

144654431637894262468174606Any internet based voice
31%25%27%21%15%37%17%29%36%27%32%41%30%calls
2%8%9%7%3%6%ij1%16%i4%ij4%11%iij     29%afgijk

l

4316318619298964029366821993861844Any voice calls
95%88%94%92%89%96%87%91%91%92%94%92%92%
2%9%10%10%5%5%2%16%4%4%11%21%

217479664343101412833109205852Any instant messaging
46%40%40%32%39%43%22%44%38%37%51%49%42%
2%9%9%8%5%5%1%17%g3%4%13%gjgj     24%gj

94640392230690221446139504Any comments on websites
19%25%20%19%20%30%12%28%31%16%22%33%25%
2%9%8%8%4%6%1%18%4%3%9%28%acdgjk

2811211212075772619445671292741258Any communication via
60%61%56%57%69%77%56%60%62%74%61%65%63%computer
2%9%9%10%6%6%afjkl2%15%4%5%jk10%22%

3715016217098923426663771803651693Any communication via
81%81%82%81%89%91%73%83%87%86%85%87%84%mobile phone
2%9%10%10%6%5%g2%16%4%5%11%22%
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Communication (QS8300 - 230711)

Q.2a Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 4 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

2001031206999104818510511235Any email
76%59%43%68%58%62%54%63%61%
16%ah83%2%6%g8%85%15%c            85%c

812128151625426268293Any microblogging
31%12%18%15%10%15%7%16%15%
28%ah72%3%5%6%86%9%c            91%c

14545914374451079527606Any internet based voice
55%26%31%37%26%30%23%32%30%calls
24%ah76%2%6%7%84%13%c            87%c

23616014396152155330915351844Any voice calls
90%92%95%96%89%92%90%92%92%
13%87%2%5%8%84%17%83%

154695214372716118734852Any instant messaging
59%40%46%43%42%42%34%44%42%
18%ah82%2%5%8%84%14%c            86%c

1033999304442161443504Any comments on websites
39%23%19%30%26%25%18%27%25%
20%ah79%2%6%9%84%12%c            88%c

20010532877105104919810601258Any communication via
76%60%60%77%61%62%57%64%63%computer
16%ah84%2%6%ad8%83%16%84%

24214463792140142427414191693Any communication via
92%83%81%91%82%84%79%85%84%mobile phone
14%ah85%2%5%8%84%16%84%
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Communication (QS8300 - 230711)

Q.2a Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 4 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

1196954299242723911961235Any email
67%63%16%70%59%17%67%61%
97%adf77%f2%75%adfg22%f3%cf           97%ac

2881981197915288293Any microblogging
16%13%1%15%20%2%16%15%
98%f68%f*67%f31%afg2%cf           98%c

5894351342216717589606Any internet based voice
33%29%7%32%36%7%33%30%calls
97%f72%f2%70%f28%fg3%cf           97%c

16841427161126641816116841844Any voice calls
94%95%90%96%91%70%94%92%
91%a77%adf9%69%adf23%9%c            91%ac

8335981458524819833852Any instant messaging
47%40%8%44%54%8%47%42%
98%fg70%f2%69%f29%aefgh2%cf           98%c

49535973531429495504Any comments on websites
28%24%4%27%31%4%28%25%
98%f71%f1%70%f28%fg2%cf           98%c

1214977339442704412141258Any communication via
68%65%19%71%59%19%68%63%computer
96%adf78%f3%75%adfg21%f4%cf           96%ac

16931247-1247447-16931693Any communication via
95%83%-94%98%-95%84%mobile phone

100%afg74%f-74%afg26%aefg-cf          100%ac
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Communication (QS8300 - 230711)

Q.2a Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 4 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

903043133411871235Any email
21%81%69%78%59%61%
7%25%abdf25%abf28%abff            15%f

3794511552293Any microblogging
1%21%10%26%16%15%
1%27%adf15%f39%abdff            18%f

2814614619491606Any internet based voice
6%39%33%44%28%30%calls
5%24%abf24%f32%abdff            15%f

3773584214092791844Any voice calls
88%96%94%93%87%92%
20%19%abf23%bf22%15%

34212181282144852Any instant messaging
8%57%40%64%45%42%
4%25%abdf21%f33%abdff            17%f

2311210317196504Any comments on websites
5%30%23%39%30%25%
4%22%f20%f34%adff            19%f

933093253361941258Any communication via
22%83%72%76%61%63%computer
7%25%abdf26%abf27%abff            15%f

2603554094152551693Any communication via
61%95%91%94%80%84%mobile phone
15%21%abf24%abf24%abff            15%f
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Communication (QS8300 - 230711)

Q.2a Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 5 

Instant
Messaging

e.g.MicroSocial
Skype callsFacebookbloggingnetworking

Free\paidor otherMessenger,sites suchsites such
Comments onfor e-cardsInternetMSNas Twitteras Facebook

Microwebsites\fothrough abased phoneMessenger,or tumblror LinkedIn
bloggingrums on awebsite onservice onSkype IM onon aon aEmails on a

sites suchPictureTextcomputera computera computera computercomputercomputercomputer
as Twittermessaging \messaging \(laptop\(laptop\(laptop\(laptop\(laptop\(laptop\(laptop\
or tumblrEmails on aMMS on aSMS on aVoice callsdesktop\desktop\desktop\desktop\desktop\desktop\desktop\

on a mobilemobilemobilemobileon a mobilenetbook\netbook\netbook\netbook\netbook\netbook\netbook\
phonephonephonephonephonetablet)tablet)tablet)tablet)tablet)tablet)tablet)

201220122012201220122012201220122012201220122012Unweighted Base
201220122012201220122012201220122012201220122012Weighted Base

76167487604545575216853265224Several times (730)
4%8%2%38%23%3%*3%8%3%13%11%a day

46133544014846195418056249266At least once (365)
2%7%3%20%24%3%*3%9%3%12%13%a day

37157166232397982016816051182321At least once (52)
2%8%8%12%20%5%1%8%8%3%9%16%a week

1334712349246473893073At least once a (24)
1%2%4%1%2%1%*2%2%*2%4%fortnight

23651554258352073502048114At least once (12)
1%3%8%2%3%2%1%4%3%1%2%6%a month

2978220491107480118653479124Less than once (6)
1%4%11%2%5%4%4%6%3%2%4%6%a month

178713791298504458166518701500135217901160890Never (0)
89%69%64%25%23%83%93%75%67%89%58%44%

SUMMARY CODE

225633714150815543471425126602228521122EVER USE
11%31%36%75%77%17%7%25%33%11%42%56%

37.45089.60533.938355.179264.27134.2595.15834.49598.60131.036146.922139.614Mean Score (Incl.0)
148.236212.481124.200319.492288.407132.57649.832128.553216.588129.971255.711240.559Standard Deviation
10.92122.4397.66750.73341.3418.7361.2348.21423.3158.39632.49928.762Error Variance

334.600284.86595.569474.011342.264198.67672.925135.469300.416280.864346.762250.469Mean Score (Excl.0)
311.821296.609193.855282.638284.660263.462174.247226.471286.970288.094291.639275.804Standard Deviation
417.306143.51952.41353.50652.448199.460218.43299.784123.652365.631100.77469.915Error Variance
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Communication (QS8300 - 230711)

Q.2A How often do you use a communication device to... with family and friends - SUMMARY TABLE
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 5 

Social
networkingInstant

Skype orsites ormessaging
otherapps suche.g. BBM,

InternetComments onasFacebook
Postbased phonewebsites\foFacebook,Messenger,

Meeting(Letters,Voice callsservice onrums on aor LinkedIniMessage on
face tocards oron landlinea mobilemobileon a mobilea mobile
facepackages)phonephonephonephonephone

2012201220122012201220122012Unweighted Base
2012201220122012201220122012Weighted Base

43781874591267242Several times (730)
22%*9%2%4%13%12%a day

546263956476203150At least once (365)
27%1%20%3%4%10%7%a day

7501735189383124105At least once (52)
37%9%26%5%4%6%5%a week

821175120242826At least once a (24)
4%6%3%1%1%1%1%fortnight

863955358254030At least once (12)
4%20%3%3%1%2%2%a month

657206780525744Less than once (6)
3%36%3%4%3%3%2%a month

475737421652166212931415Never (0)
2%28%37%82%83%64%70%

SUMMARY CODE

196514391270360350719597EVER USE
98%72%63%18%17%36%30%

278.65618.063153.86331.17049.283137.567118.389Mean Score (Incl.0)
274.47262.588229.449123.879163.344255.712245.386Standard Deviation
37.4431.94726.1667.62713.26132.49929.927Error Variance

285.34325.259243.751174.254282.906385.185398.855Mean Score (Excl.0)
274.29072.781247.992246.950295.370296.209301.743Standard Deviation
38.2873.70449.082166.624241.672122.713149.998Error Variance
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Communication (QS8300 - 230711)

Q.2A How often do you use a communication device to... with family and friends - SUMMARY TABLE
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 6 

Instant
Messaging

e.g.MicroSocial
Skype callsFacebookbloggingnetworking

Free\paidor otherMessenger,sites suchsites such
Comments onfor e-cardsInternetMSNas Twitteras Facebook

websites\fothrough abased phoneMessenger,or tumblror LinkedIn
rums on awebsite onservice onSkype IM onon aon aEmails on a
computera computera computera computercomputercomputercomputer

Post(laptop\(laptop\(laptop\(laptop\(laptop\(laptop\(laptop\
Meeting(Letters,desktop\desktop\desktop\desktop\desktop\desktop\desktop\
face tocards ornetbook\netbook\netbook\netbook\netbook\netbook\netbook\
facepackages)tablet)tablet)tablet)tablet)tablet)tablet)tablet)

140814081408140814081408140814081408Unweighted Base
142714271427142714271427142714271427Weighted Base

34465575216853265224Several times (730)
24%*4%*4%12%4%19%16%a day

387156195418056249266At least once (365)
27%1%4%1%4%13%4%17%19%a day

537111982016816051182321At least once (52)
38%8%7%1%12%11%4%13%23%a week

4879246473893073At least once a (24)
3%6%2%*3%3%1%2%5%fortnight

51283352073502048114At least once (12)
4%20%2%1%5%4%1%3%8%a month

395217480118653479124Less than once (6)
3%36%5%6%8%5%2%6%9%a month

22413108012859157671205575306Never (0)
2%29%76%90%64%54%84%40%21%

SUMMARY CODE

140510143471425126602228521122EVER USE
98%71%24%10%36%46%16%60%79%

295.74316.56248.3037.27248.636139.01943.759207.148196.845Mean Score (Incl.0)
279.45358.932155.26659.046150.389246.030152.528282.358265.205Standard Deviation
55.4652.46717.1222.47616.06342.99116.52356.62449.953Error Variance

300.40923.313198.67672.925135.469300.416280.864346.762250.469Mean Score (Excl.0)
279.15068.792263.462174.247226.471286.970288.094291.639275.804Standard Deviation
56.2634.737199.460218.43299.784123.652365.631100.77469.915Error Variance
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Communication (QS8300 - 230711)

Q.2A How often do you use a computer to communicate with family and friends - SUMMARY TABLE
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 7 

Social
networkingInstant

Skype orsites ormessagingMicro
otherapps suche.g. BBM,blogging

InternetComments onasFacebooksites suchPictureText
Postbased phonewebsites\foFacebook,Messenger,as Twittermessaging \messaging \

Meeting(Letters,service onrums on aor LinkedIniMessage onor tumblrEmails on aMMS on aSMS on aVoice calls
face tocards ora mobilemobileon a mobilea mobileon a mobilemobilemobilemobileon a mobile
facepackages)phonephonephonephonephonephonephonephonephone

17791779177917791779177917791779177917791779Unweighted Base
17831783178317831783178317831783178317831783Weighted Base

405845912672427616748760454Several times (730)
23%*3%5%15%14%4%9%3%43%25%a day

4882164762031504613354401484At least once (365)
27%1%4%4%11%8%3%7%3%22%27%a day

659152938312410537157166232397At least once (52)
37%9%5%5%7%6%2%9%9%13%22%a week

66100202428261334712349At least once a (24)
4%6%1%1%2%1%1%2%4%1%3%fortnight

723535825403023651554258At least once (12)
4%20%3%1%2%2%1%4%9%2%3%a month

5563980525744297822049110Less than once (6)
3%36%4%3%3%2%2%4%12%3%6%a month

385091423143310651186155811501069276230Never (0)
2%29%80%80%60%67%87%65%60%15%13%

SUMMARY CODE

1745127436035071959722563371415081554EVER USE
98%71%20%20%40%33%13%35%40%85%87%

286.62018.08135.16855.604155.213133.57542.254101.09838.291400.738298.169Mean Score (Incl.0)
276.60063.926131.052172.494266.534256.734156.815223.114131.296311.301289.381Standard Deviation
43.0062.2979.65416.72539.93337.05013.82327.9829.69054.47447.072Error Variance

292.82725.308174.254282.906385.185398.855334.600284.86595.569474.011342.264Mean Score (Excl.0)
276.30974.419246.950295.370296.209301.743311.821296.609193.855282.638284.660Standard Deviation
43.8774.392166.624241.672122.713149.998417.306143.51952.41353.50652.448Error Variance
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Communication (QS8300 - 230711)

Q.2A How often do you use a mobile phone to communicate with family and friends - SUMMARY TABLE
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 8 

Post
Meeting(Letters,
face tocards or
facepackages)

14031403Unweighted Base
14351435Weighted Base

3245Several times (730)
23%*a day

38713At least once (365)
27%1%a day

536120At least once (52)
37%8%a week

5585At least once a (24)
4%6%fortnight

61275At least once (12)
4%19%a month

45530Less than once (6)
3%37%a month

26406Never (0)
2%28%

SUMMARY CODE

14091029EVER USE
98%72%

284.55216.284Mean Score (Incl.0)
276.64356.437Standard Deviation
54.5482.270Error Variance

289.80322.709Mean Score (Excl.0)
276.44565.553Standard Deviation
55.4184.297Error Variance
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Communication (QS8300 - 230711)

Q.2A How often do you use another device to communicate with family and friends - SUMMARY TABLE
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 9 

Post
Meeting(Letters,Voice calls
face tocards oron landline
facepackages)phone

147614761476Unweighted Base
150515051505Weighted Base

3063187Several times (730)
20%*12%a day

41320395At least once (365)
27%1%26%a day

588143518At least once (52)
39%10%34%a week

629651At least once a (24)
4%6%3%fortnight

6833253At least once (12)
5%22%4%a month

4555167Less than once (6)
3%37%4%a month

23360235Never (0)
2%24%16%

SUMMARY CODE

148211451270EVER USE
98%76%84%

270.37917.505205.717Mean Score (Incl.0)
269.77253.074244.391Standard Deviation
49.3071.90840.465Error Variance

274.53623.002243.751Mean Score (Excl.0)
269.73159.797247.992Standard Deviation
50.1073.19849.082Error Variance
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Communication (QS8300 - 230711)

Q.2A How often do you use a landline to communicate with family and friends - SUMMARY TABLE
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 10 

Instant
Messaging

e.g.MicroSocial
Skype callsFacebookbloggingnetworking

Free\paidor otherMessenger,sites suchsites such
Comments onfor e-cardsInternetMSNas Twitteras Facebook

Microwebsites\fothrough abased phoneMessenger,or tumblror LinkedIn
bloggingrums on awebsite onservice onSkype IM onon aon aEmails on a

sites suchPictureTextcomputera computera computera computercomputercomputercomputer
as Twittermessaging \messaging \(laptop\(laptop\(laptop\(laptop\(laptop\(laptop\(laptop\
or tumblrEmails on aMMS on aSMS on aVoice callsdesktop\desktop\desktop\desktop\desktop\desktop\desktop\

on a mobilemobilemobilemobileon a mobilenetbook\netbook\netbook\netbook\netbook\netbook\netbook\
phonephonephonephonephonetablet)tablet)tablet)tablet)tablet)tablet)tablet)

197819781978197819781978197819781978197819781978Unweighted Base
198019801980198019801980198019801980198019801980Weighted Base

76167487604545575216853265224Several times (730)
4%8%2%38%23%3%*3%8%3%13%11%a day

46133544014846195418056249266At least once (365)
2%7%3%20%24%3%*3%9%3%13%13%a day

37157166232397982016816051182321At least once (52)
2%8%8%12%20%5%1%8%8%3%9%16%a week

1334712349246473893073At least once a (24)
1%2%4%1%2%1%*2%2%*2%4%fortnight

23651554258352073502048114At least once (12)
1%3%8%2%3%2%1%4%3%1%2%6%a month

2978220491107480118653479124Less than once (6)
1%4%11%2%6%4%4%6%3%2%4%6%a month

175513471265472426163318381467131917571127858Never (0)
89%68%64%24%22%82%93%74%67%89%57%43%

SUMMARY CODE

225633714150815543471425126602228521122EVER USE
11%32%36%76%78%18%7%26%33%11%43%57%

38.05991.06134.489360.952268.56634.8165.24235.056100.20331.541149.310141.883Mean Score (Incl.0)
149.359213.892125.130318.827288.751133.57750.231129.519217.974130.963257.089241.842Standard Deviation
11.27823.1297.91651.39142.1529.0211.2768.48124.0218.67133.41529.569Error Variance

334.600284.86595.569474.011342.264198.67672.925135.469300.416280.864346.762250.469Mean Score (Excl.0)
311.821296.609193.855282.638284.660263.462174.247226.471286.970288.094291.639275.804Standard Deviation
417.306143.51952.41353.50652.448199.460218.43299.784123.652365.631100.77469.915Error Variance
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Communication (QS8300 - 230711)

Q.2A How often do you use any device to communicate with family and friends - SUMMARY TABLE
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 10 

Social
networkingInstant

Skype orsites ormessaging
otherapps suche.g. BBM,

InternetComments onasFacebook
Postbased phonewebsites\foFacebook,Messenger,

Meeting(Letters,Voice callsservice onrums on aor LinkedIniMessage on
face tocards oron landlinea mobilemobileon a mobilea mobile
facepackages)phonephonephonephonephone

1978197819781978197819781978Unweighted Base
1980198019801980198019801980Weighted Base

43281874591267242Several times (730)
22%*9%2%5%13%12%a day

539243956476203150At least once (365)
27%1%20%3%4%10%8%a day

7391695189383124105At least once (52)
37%9%26%5%4%6%5%a week

811155120242826At least once a (24)
4%6%3%1%1%1%1%fortnight

833945358254030At least once (12)
4%20%3%3%1%2%2%a month

637116780525744Less than once (6)
3%36%3%4%3%3%2%a month

425587101620162912611383Never (0)
2%28%36%82%82%64%70%

SUMMARY CODE

193714211270360350719597EVER USE
98%72%64%18%18%36%30%

279.67617.851156.36431.67750.084139.803120.313Mean Score (Incl.0)
274.46662.116230.460124.818164.545257.176246.904Standard Deviation
38.0851.95126.8517.87613.68833.43730.820Error Variance

285.80624.864243.751174.254282.906385.185398.855Mean Score (Excl.0)
274.28272.117247.992246.950295.370296.209301.743Standard Deviation
38.8993.68649.082166.624241.672122.713149.998Error Variance
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Communication (QS8300 - 230711)

Q.2A How often do you use any device to communicate with family and friends - SUMMARY TABLE
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 11 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

110112173118112130436454108116224Several times (730)
*5%3%7%11%18%3%7%9%13%17%19%11%12%11%a day
*5%o5%10%o33%imo53%aghikl5%10%o13%imo19%imno29%aghilm24%aghikl48%imo    52%

mnonomno

620264491104264448436143118148266At least once (365)
3%10%7%15%14%16%7%15%15%13%17%15%12%15%13%a day
2%8%10%17%imo34%imo39%imo10%17%imo18%imo16%imo23%imo16%imo44%imo    56%

15213653132101365351805843172150321At least once (52)
8%11%9%18%20%15%9%18%16%24%16%15%17%16%16%a week
5%7%11%16%imo41%imno31%im11%16%imo16%25%adeijm18%13%53%imo    47%

no

4591530199151416810353773At least once a (24)
2%3%2%5%5%3%2%5%4%5%2%4%3%4%4%fortnight
5%7%12%20%42%26%12%20%19%23%11%14%49%51%

178133657813211536215856114At least once (12)
*4%2%4%5%9%2%4%6%4%10%7%6%6%6%a month
1%7%7%11%31%o50%imo7%11%18%o13%32%aimo18%imo51%imo    49%

313152743391527192326136460124Less than once (6)
2%6%4%9%7%6%4%9%6%7%7%4%6%6%6%a month
2%10%12%22%o34%31%12%22%o16%19%o21%o10%51%49%

15012227212025121527212014011111699463395858Never (0)
84%61%72%41%38%33%72%41%43%33%31%35%46%41%43%
17%adefg14%adefgh32%adefgh14%29%25%32%adefgh14%16%ej13%14%11%54%defj   46%

hijklmnjkljkljkl

SUMMARY CODE

29771061734054381061731832222541835545671122EVER USE
16%39%28%59%62%67%28%59%57%67%69%65%54%59%57%
3%7%o9%o15%imno36%imno39%agimno9%o15%imno16%imno20%aimno23%agimno16%aimno49%imno   51%

20.94781.794o53.026120.098imo144.776im200.250ag53.026120.098imo131.671im157.485im196.596ag205.057ag130.243154.196141.883mMean Score (Incl.0)
nohiklmnoonohiklmnohiklmnono

83.255187.318150.491212.810240.193279.293150.491212.810228.289250.888275.542284.572235.426247.977241.842Standard Deviation
36.101163.20155.645170.25592.456114.54455.645170.255179.093189.023208.009256.27052.19067.13229.569Error Variance

129.748211.917189.503203.117234.720298.521ah189.503203.117232.591236.474286.422hi315.318af239.101261.580250.469Mean Score (Excl.0)
iklmlmghiklmn

172.057252.399235.338244.571269.183294.905235.338244.571262.065275.491291.411299.677275.243276.140275.804Standard Deviation
897.076740.759465.412396.125193.225196.319465.412396.125437.439348.142348.035451.289133.378146.64169.915Error Variance
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Communication (QS8300 - 230711)

Q.2A_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 11 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

581662830996751139537103465224Several times (730)
6%17%5%7%17%16%2%7%12%17%4%7%11%20%11%a day

26%74%almo12%13%44%almo30%lmo2%5%17%i24%ahi3%5%15%eimo   29%acde

88177493986911220434214244862266At least once (365)
9%18%9%10%15%22%6%13%13%13%8%17%15%19%13%a day

33%67%almo18%15%32%mo34%aklmo5%8%16%i16%i5%9%18%imo    23%e

1241976658102951428725822256043321At least once (52)
13%20%12%14%18%23%7%18%22%18%13%18%19%13%16%a week
39%61%mo21%18%32%m30%almo4%9%i22%i18%i7%8%19%im     13%

3141112121205710144820573At least once a (24)
3%4%2%5%4%5%2%4%3%4%2%6%6%2%4%fortnight

43%57%15%29%m29%28%7%10%14%19%5%11%28%b7%

526222304516381630551927114At least once (12)
5%6%4%7%8%4%1%5%5%9%3%3%6%8%6%a month

46%54%20%26%40%m14%3%7%14%26%i5%4%17%24%

576824324325415252012121819124Less than once (6)
6%7%4%8%7%6%2%10%7%6%7%9%6%6%6%a month

46%54%19%26%35%20%3%12%i20%i16%9%10%15%15%

5742843722031831001676412810410555123111858Never (0)
58%29%65%49%32%24%80%42%39%32%62%40%38%34%43%
67%ajkln33%43%ajklno24%jkn21%12%19%afgh8%15%12%12%abcd6%14%bfjkn  13%

SUMMARY CODE

411711200211396315429020521864832002201122EVER USE
42%71%35%51%68%76%20%58%61%68%38%60%62%66%57%
37%m63%almo18%19%mo35%almo28%almo4%8%i18%i19%ai6%7%e18%eeimo   20%ae

83.727199.477alm73.74097.532190.013alm212.703al41.585112.509i145.353i180.792ai67.167128.545144.182e219.111ac141.883iMean Score (Incl.0)
oomodelmo

191.057271.377179.235205.710274.171267.192134.701210.000242.923271.641167.303216.340237.720285.660241.842Standard Deviation
33.00484.45646.223102.960149.442193.47379.581315.001176.681204.969156.371371.454194.866254.21129.569Error Variance

200.875279.113lm210.949191.328277.978lm280.543lm207.182193.142236.364266.834177.888213.877233.034329.849ac250.469oMean Score (Excl.0)
ooode

253.201284.305251.220255.294292.476274.118238.782245.586272.992293.263234.213244.494265.897293.833275.804Standard Deviation
134.970131.859239.059308.887250.124277.2731096.478753.906370.771365.971818.743841.935406.329415.08569.915Error Variance
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Communication (QS8300 - 230711)

Q.2A_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 11 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

158664240341082081123224Several times (730)
11%12%28%5%13%14%6%16%11%11%a day
71%29%19%aefg18%15%g48%g9%36%abddg          55%

191752274421283177157266At least once (365)
14%13%15%9%15%17%10%15%14%13%a day
72%28%8%28%16%g48%g12%29%g           59%

19912226115481312873221321At least once (52)
14%21%18%14%18%17%8%14%19%16%a week
62%38%aj8%36%15%41%9%23%d           69%d

581532912298154973At least once a (24)
4%3%2%4%4%4%3%3%4%4%fortnight

79%21%4%39%17%40%11%20%68%

724214321257112578114At least once (12)
5%7%10%4%4%7%3%5%7%6%a month

63%37%12%g28%10%50%g10%22%68%

90348462644103184124Less than once (6)
6%6%5%6%10%6%3%6%7%6%a month

73%27%6%37%21%36%8%25%68%d

6422173346698262219208432858Never (0)
46%38%22%58%36%34%67%41%38%43%
75%i25%4%54%aefh11%h30%h25%abc24%beh         50%

SUMMARY CODE

7683531153361744971083017131122EVER USE
54%62%78%42%64%66%33%59%62%57%
69%31%j10%aefg30%16%g44%ag10%27%ddg          64%ad

140.624144.999273.084aefg79.067159.850g176.370ag85.129180.038abd141.132d141.883gMean Score (Incl.0)
241.828242.061312.657181.580251.100260.093195.903269.730237.527241.842Standard Deviation
42.16499.143647.38138.117230.95898.184115.945133.25051.24329.569Error Variance

258.057233.966350.363afg188.972249.736269.161g257.465304.247abg       226.710250.469Mean Score (Excl.0)
277.556271.612313.603241.056275.923279.794268.350291.889266.925275.804Standard Deviation
105.098207.811847.819163.225450.494175.134699.143275.725105.39869.915Error Variance
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Communication (QS8300 - 230711)

Q.2A_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 11 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

11160220365236613821252810445224Several times (730)
20%16%14%18%15%11%9%9%39%17%11%10%9%11%a day
49%al27%98%16%agh23%h16%27%17%9%abcde11%12%47%20%

9778259265741105379303114947266At least once (365)
18%21%17%13%17%13%15%9%17%19%12%15%9%13%a day
36%29%a97%10%22%g15%39%g14%3%11%b12%56%b18%

11485313386956117426194320451321At least once (52)
21%23%20%19%21%17%17%10%11%12%16%20%10%16%a week
36%26%a98%a12%g22%g17%g36%g13%2%6%13%63%bbg     16%

241572971331131411441373At least once a (24)
4%4%5%4%2%4%4%3%2%3%4%4%3%4%fortnight

33%20%99%12%10%18%43%17%1%6%15%60%17%

4327114132822401159137215114At least once (12)
8%7%7%7%8%7%6%3%9%6%5%7%3%6%a month

38%24%100%12%25%g19%35%9%4%8%11%63%b13%

29201201522274614210286619124Less than once (6)
5%5%8%7%7%8%7%4%4%7%11%6%4%6%a month

23%16%97%12%18%22%g37%12%2%8%22%b53%15%

13386466661011323042561055107375311858Never (0)
24%23%30%33%30%40%43%62%18%36%41%37%62%43%
16%10%54%8%12%15%j35%jk30%ahijk1%6%13%f44%fcfjklm 36%acdef

nn

SUMMARY CODE

417284109813723519440015443971536391891122EVER USE
76%77%70%67%70%60%57%38%82%64%59%63%38%57%
37%a25%a98%a12%agh21%aghi17%g36%g14%4%abcd9%b14%b57%abbg     17%

224.178al209.629a175.968a189.486gh187.464ag137.585128.646107.090356.078ab200.596ab132.227141.672bb  106.597141.883Mean Score (Incl.0)
hcdec

284.827267.786258.242278.589265.769239.421224.094224.574328.294274.251236.964234.684222.714241.842Standard Deviation
151.639219.96843.417359.313214.039172.65873.742120.3661766.840494.827221.94555.97293.94229.569Error Variance

295.782a273.003250.700280.796267.479230.840226.295285.019436.362ab314.193c225.196224.773282.199250.469Mean Score (Excl.0)
cd

293.038275.867276.197299.096281.809273.383257.447289.363311.114286.683273.531262.155286.232275.804Standard Deviation
220.183305.63271.629604.448351.399399.669175.806558.2051975.344847.292519.576113.408426.71169.915Error Variance
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Communication (QS8300 - 230711)

Q.2A_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 11 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

8014444179224Several times (730)
12%11%11%11%11%a day
36%64%20%80%

8617955210266At least once (365)
12%14%13%13%13%a day
33%67%21%79%

14517765256321At least once (52)
21%14%16%16%16%a week
45%ad55%20%80%

3042145973At least once a (24)
4%3%3%4%4%fortnight

42%58%19%81%

44703381114At least once (12)
6%5%8%5%6%a month

38%62%29%71%

56682896124Less than once (6)
8%5%7%6%6%a month

45%55%23%77%

251607172686858Never (0)
36%47%42%44%43%
29%71%e20%e            80%

SUMMARY CODE

4416802408811122EVER USE
64%53%58%56%57%
39%ad61%21%79%

142.709141.439138.014142.901141.883Mean Score (Incl.0)
241.407242.169238.409242.802241.842Standard Deviation
81.62146.397139.99737.50229.569Error Variance

223.996267.649236.895254.167250.469Mean Score (Excl.0)
270.736277.893272.414276.757275.804Standard Deviation
163.248120.852319.86989.48069.915Error Variance
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Communication (QS8300 - 230711)

Q.2A_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 11 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

4132113159744972160224Several times (730)
9%7%11%6%14%9%15%14%13%8%10%15%11%a day
2%6%9%6%7%4%3%20%j4%3%10%27%j

130281514147379103072266At least once (365)
1%17%14%7%13%13%16%12%13%11%14%17%13%a day
*11%jm10%6%5%5%3%14%3%4%11%27%jm

8222329232564814222775321At least once (52)
19%12%12%14%21%25%13%15%19%25%13%18%16%a week
3%7%7%9%7%8%kl2%15%4%7%kl8%23%

2109553291661573At least once a (24)
3%6%4%2%4%3%5%3%2%7%3%4%4%fortnight
2%14%12%6%6%4%3%12%2%8%9%21%

217101379218451314114At least once (12)
5%9%5%6%6%9%6%6%5%5%6%3%6%a month
2%15%b8%12%6%8%2%16%3%4%11%13%

38101868-195141618124Less than once (6)
7%4%5%9%5%8%-6%7%15%8%4%6%a month
2%6%8%15%5%6%-15%4%11%abfkl13%15%

258394116403319143292593158858Never (0)
56%45%48%56%36%33%45%45%41%29%45%38%43%
3%d10%11%d13%abdhi5%4%2%17%d3%3%11%d      18%

SUMMARY CODE

201001009269672417542631132551122EVER USE
44%55%52%44%64%67%55%55%59%71%55%62%57%
2%9%9%8%6%j6%j2%16%4%6%afjkm10%j      23%j

84.539121.642139.441j79.126159.770j129.882180.557j153.527j153.557j116.006136.910j  181.038aj141.883Mean Score (Incl.0)
214.058214.565241.010189.808255.948223.894270.392258.323254.000213.531237.270262.469241.842Standard Deviation
916.419246.194277.923185.707704.403482.0041783.213230.107460.827495.601339.138167.20929.569Error Variance

190.636222.443270.428178.146251.130194.864327.178278.567d260.757162.294248.955293.333dj250.469Mean Score (Excl.0)
291.685248.847278.246252.533283.265250.467291.560293.871286.387237.587273.197280.571275.804Standard Deviation

4254.021665.859751.656797.1631432.840965.1363695.975557.163976.398910.443811.270308.70769.915Error Variance
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Communication (QS8300 - 230711)

Q.2A_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 11 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

62161491319822202224Several times (730)
24%9%9%9%8%12%7%12%11%a day
28%ah72%2%4%6%88%10%90%c

412241142822330236266At least once (365)
16%13%1%13%17%13%9%14%13%a day
15%84%*5%11%g84%11%89%c

442768251926962259321At least once (52)
17%16%19%25%11%16%18%16%16%a week
14%86%3%8%e6%84%19%81%

106323959185473At least once a (24)
4%4%3%3%5%4%5%3%4%fortnight

13%87%2%4%13%81%25%75%

111012916872292114At least once (12)
5%6%5%9%9%5%7%6%6%a month

10%89%2%8%14%77%19%81%

1610938810620104124Less than once (6)
6%6%7%8%4%6%6%6%6%a month

13%87%2%6%6%85%16%84%

72784253377723164694858Never (0)
28%46%56%33%45%43%48%42%43%
8%91%i3%4%9%84%19%i            81%

SUMMARY CODE

1839352067939421759471122EVER USE
72%54%44%67%55%57%52%58%57%
16%ah83%2%6%8%84%16%84%

246.908ah126.40184.539129.882125.813145.78691.857c        152.210c141.883Mean Score (Incl.0)
301.851227.724214.058223.894219.621245.615196.918248.916241.842Standard Deviation
333.75030.559916.419482.004277.20436.562109.23038.17629.569Error Variance

343.936ah232.380190.636194.864230.681257.623178.173c        263.804c250.469Mean Score (Excl.0)
305.878265.953291.685250.467253.813278.948244.860279.218275.804Standard Deviation
484.77279.4734254.021965.136749.08584.855338.73685.57969.915Error Variance
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Communication (QS8300 - 230711)

Q.2A_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 11 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

21417061635110214224Several times (730)
12%11%4%12%11%5%12%11%a day
96%f76%f3%73%f23%f4%cf           96%c

247213161975019247266At least once (365)
14%14%9%15%11%10%14%13%a day
93%80%6%74%19%7%93%

3182532251664318321At least once (52)
18%17%1%19%14%2%18%16%a week
99%f79%f1%78%f21%f1%cf           99%c

71582561527173At least once a (24)
4%4%1%4%3%1%4%4%fortnight

98%79%2%77%21%2%98%

11187384273111114At least once (12)
6%6%2%6%6%2%6%6%a month

97%77%3%74%23%3%97%

122104*104182122124Less than once (6)
7%7%*8%4%1%7%6%a month

98%f84%f*83%df15%2%cf           98%c

701620150470231157701858Never (0)
39%41%84%35%50%80%39%43%
82%72%e18%adegh55%27%aegh18%abe            82%

SUMMARY CODE

1082885298552273910821122EVER USE
61%59%16%65%50%20%61%57%
97%df79%df3%76%adfg20%f3%cdf          97%c

149.524f144.605f58.523156.267f130.011f72.564149.524c141.883fMean Score (Incl.0)
246.175241.810164.966248.173239.495184.810246.175241.842Standard Deviation
34.06539.615150.35247.560118.508171.63234.06529.569Error Variance

246.365245.950358.287242.099262.451363.754246.365250.469Mean Score (Excl.0)
275.695273.029245.631273.230284.839257.111275.695275.804Standard Deviation
72.31987.6992234.61890.711355.8471786.65272.31969.915Error Variance
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Communication (QS8300 - 230711)

Q.2A_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 11 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

270448028224Several times (730)
1%19%10%18%9%11%a day
1%31%abdf20%f36%abdff            12%f

1964717636266At least once (365)
5%17%16%17%12%13%a day
7%24%f27%f28%ff            14%f

2280878449321At least once (52)
5%21%20%19%16%16%a week
7%25%f27%f26%ff            15%f

41915122373At least once a (24)
1%5%3%3%7%4%fortnight
6%26%f20%17%f            31%acf

1723342515114At least once (12)
4%6%8%6%5%6%a month

15%20%30%22%13%

2018383018124Less than once (6)
5%5%9%7%6%6%a month

16%15%31%24%14%

332100154129143858Never (0)
80%27%35%30%46%43%
39%abcde12%18%15%cde          17%cde

SUMMARY CODE

842732893071691122EVER USE
20%73%65%70%54%57%
7%24%abf26%abf27%abff            15%f

24.409212.360abdf143.455f208.983abdff        118.361f141.883Mean Score (Incl.0)
92.501279.703233.470279.042222.589241.842Standard Deviation
19.899220.999124.733178.999153.87029.569Error Variance

121.050289.922df220.134f296.828bdff        218.587f250.469Mean Score (Excl.0)
176.074290.419258.470290.761264.030275.804Standard Deviation
364.729330.757241.180280.870410.07069.915Error Variance
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Communication (QS8300 - 230711)

Q.2A_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 12 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

-441276173412255272101141124265Several times (730)
-2%1%4%12%27%1%4%8%15%19%36%14%13%13%a day
-2%2%4%29%hilmno65%afghik2%4%9%imo19%ghilmno27%aghikl38%aefghi53%ghilmn 47%

lmnomnojklmnooo

178178414181734507764133117249At least once (365)
1%3%2%6%13%22%2%6%10%15%21%23%13%12%13%a day
*3%3%7%o34%hilmno57%aghikl3%7%o13%imno20%hilmno31%aghikl26%aghikl53%hilmno 47%

mnomnomno

-66177484617324253319983182At least once (52)
-3%2%6%11%13%2%6%10%13%14%11%10%9%9%a week
-3%3%9%imo41%imno46%ahilmn3%9%imo18%imno23%hilmno29%ahilmn17%imno54%imno   46%

oo

-1141781441352191130At least once a (24)
-**1%3%1%*1%1%4%1%1%2%1%2%fortnight
-3%3%14%57%im26%3%14%13%44%aijmo18%8%63%37%

-339152139410165153348At least once (12)
-1%1%3%2%3%1%3%1%3%4%2%1%3%2%a month
-6%6%19%31%44%6%19%9%22%35%imo10%31%69%c

2242531194251912163433579Less than once (6)
1%1%1%8%5%3%1%8%6%4%4%1%4%4%4%a month
3%2%5%31%adijmno39%im24%5%31%adijmno24%dimn15%20%4%55%im     45%

175177352210359207352210206153131765695591127Never (0)
98%89%93%71%55%32%93%71%64%46%35%27%56%58%57%
16%adefg16%adefgh31%adefgh19%adefjk32%dej18%31%adefgh19%adefjk18%defj14%dej12%7%50%defj   50%

hjklnjkljkljkl

SUMMARY CODE

32326842974462684117180240206449403852EVER USE
2%11%7%29%45%68%7%29%36%54%65%73%44%42%43%
*3%o3%10%imno35%hilmno52%afghik3%10%imno14%imno21%aghilm28%afghik24%afghik53%hilmno 47%

lmnonolmnolmno

2.03229.240o16.37654.622imo138.393hil279.863ae16.37654.622imo99.488hil176.120ghi225.896ag350.845ae154.387143.940149.310hMean Score (Incl.0)
mnofghiklmnomnolmnohiklmnofghijklmnilmno

o
26.686120.88390.589162.704245.191303.65090.589162.704212.020268.525283.713314.716259.852254.158257.089Standard Deviation
3.70967.96620.16399.52196.344135.39420.16399.521154.475216.534220.529313.43763.58170.52033.415Error Variance

107.354257.036237.605191.622305.561hl409.704af237.605191.622273.793326.301hl349.458hl479.746ae349.905343.265346.762lMean Score (Excl.0)
ghklfghjkl

192.544269.171262.354259.044285.885285.938262.354259.044276.140290.959285.212271.057290.965292.710291.639Standard Deviation
7414.6332786.6642220.303945.120289.823177.7412220.303945.120740.321472.946350.628322.246182.458225.471100.774Error Variance
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Communication (QS8300 - 230711)

Q.2A_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 12 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

1021635943114502104683223090265Several times (730)
10%16%10%10%20%12%1%6%14%26%1%2%9%27%13%a day
38%62%lmo22%16%43%ajlmo19%1%4%17%i31%aghi1%1%11%dedei    34%acde

116133665078553104378574163249At least once (365)
12%13%12%12%13%13%1%6%13%24%3%5%13%19%13%a day
47%53%27%20%31%22%1%4%17%i31%aghi2%3%16%eei     25%ade

80101374362393114242363242182At least once (52)
8%10%6%11%11%10%1%7%13%13%2%4%10%13%9%a week

44%56%20%24%34%22%2%6%i23%i23%i2%3%18%eei     23%e

102074111012115-27330At least once a (24)
1%2%1%1%2%2%*1%3%2%-2%2%1%2%fortnight

33%67%22%12%35%32%3%7%36%17%-7%21%9%

222511111213-1583891348At least once (12)
2%3%2%3%2%3%-1%2%3%2%6%3%4%2%a month

47%53%23%24%25%28%-2%11%18%6%17%19%26%

27521412203231715928161079Less than once (6)
3%5%3%3%3%8%1%11%4%3%1%6%5%3%4%a month

34%66%o18%16%25%41%aklmo3%21%afi19%12%2%10%20%12%

628500378250283216198105171951541051881111127Never (0)
64%50%66%60%49%52%95%68%51%30%91%76%58%34%57%
56%ajkn44%34%ajkn22%kn25%19%18%afgh9%fg15%f8%14%abcd9%abc17%bbfkn   10%

SUMMARY CODE

35749519316429619911501622261534135220852EVER USE
36%50%34%40%51%48%5%32%49%70%9%24%42%66%43%
42%58%almo23%19%35%almo23%mo1%6%i19%hi26%aghi2%4%e16%dedeimo  26%acde

123.350175.019lm121.268126.227198.718aj141.89713.55573.469i154.953hi284.358ag19.86333.644121.317de275.506ac149.310eMean Score (Incl.0)
olmohidehio

236.242273.891236.201236.554288.688248.33286.169191.771258.560299.29595.915119.778229.747308.202257.089Standard Deviation
50.46186.02880.275136.150165.687167.12432.567262.686200.160248.82651.395113.863182.013295.91533.415Error Variance

340.108351.563358.370318.553388.663j296.221250.193227.420318.367404.638ag227.932138.596290.188414.900ac346.762Mean Score (Excl.0)
h

283.249297.737282.891283.017298.660288.327290.980282.288292.313280.624248.406213.258278.274291.838291.639Standard Deviation
190.570209.569312.606485.448348.428497.7986513.0171897.291534.042316.2643428.0981568.238634.723403.647100.774Error Variance
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Communication (QS8300 - 230711)

Q.2A_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 12 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

175907053529120131114265Several times (730)
12%16%47%7%19%12%6%26%10%13%a day
66%34%26%aefg20%20%eg34%g8%49%abdbdg         43%

165853259381202088142249At least once (365)
12%15%21%7%14%16%6%17%12%13%a day
66%34%13%ag24%15%g48%g8%35%addg          57%d

116651243261011754110182At least once (52)
8%11%8%5%9%13%5%11%10%9%a week

64%36%6%24%14%56%ag9%30%dg           61%

161419813581830At least once a (24)
1%2%1%1%3%2%2%1%2%2%fortnight

54%46%3%28%25%43%17%25%58%

3018316920583548At least once (12)
2%3%2%2%3%3%1%1%3%2%a month

63%37%6%34%18%42%10%16%74%

51271271239776579Less than once (6)
4%5%1%3%4%5%2%1%6%4%a month

65%35%2%34%15%49%8%9%c           82%c

856271295951283752532136611127Never (0)
61%48%20%74%47%49%77%42%58%57%
76%i24%3%53%aefh11%h33%h22%abc19%cefhi       59%c

SUMMARY CODE

55329911820714438474295484852EVER USE
39%52%80%26%53%51%23%58%42%43%
65%35%aj14%aefg24%17%ag45%ag9%35%abddg          57%d

138.332176.464j427.473aefg78.422197.255ag153.037g71.028257.158abd123.754d149.310gMean Score (Incl.0)
250.770270.406313.591197.444286.902248.562191.086307.641233.227257.089Standard Deviation
45.339123.722651.25445.068301.51189.671110.313173.33949.40533.415Error Variance

352.371336.381534.339aefg303.789372.782302.562314.180443.105abdb       292.963346.762Mean Score (Excl.0)
291.214292.629256.014287.684300.300277.395292.891283.966281.512291.639Standard Deviation
159.110275.342546.192362.993621.930219.2241208.243260.119171.164100.774Error Variance
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Communication (QS8300 - 230711)

Q.2A_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 12 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

15052256475759604217335310853265Several times (730)
27%14%16%23%17%18%9%10%32%22%21%11%11%13%a day
57%alm20%97%18%agh22%h22%gh23%16%6%abc13%abc20%abc41%h      20%

9964240295648853110204113147249At least once (365)
18%17%15%14%17%15%12%8%19%13%16%13%9%13%a day
40%a25%96%12%23%g19%g34%13%4%8%16%53%g      19%

665717914364865194112811227182At least once (52)
12%15%11%7%11%15%9%5%7%7%11%11%5%9%a week
36%31%a98%8%20%g26%ag36%g11%2%6%16%b62%bg      15%

11629275143*1221630At least once a (24)
2%2%2%1%2%1%2%1%1%1%1%2%1%2%fortnight

37%19%96%8%23%15%46%9%1%4%7%67%20%

1394786822323335548At least once (12)
2%3%3%4%2%3%3%1%4%2%1%3%1%2%a month

27%20%99%17%g13%18%46%7%4%6%6%73%b10%

31227410236318-87541079Less than once (6)
6%6%5%5%7%2%4%2%-5%3%5%2%4%a month

40%28%94%13%29%gi8%39%11%-10%9%69%b12%

1801617399315015342830320771255543521127Never (0)
33%44%47%46%45%47%61%74%37%50%48%55%70%57%
16%14%n66%n8%13%14%38%ijk27%ahijk2%7%11%49%fijklm 31%acdef

nn

SUMMARY CODE

3702098251111861742761073376135460148852EVER USE
67%56%53%54%55%53%39%26%63%50%52%45%30%43%
43%alm25%a97%a13%agh22%agh20%agh32%g13%4%ab9%b16%b54%bbg     17%

271.921alm174.071182.676a224.601ag192.670ag193.485ag111.829105.684309.018ab211.344ab213.581ab131.890115.247149.310gMean Score (Incl.0)
hhhccch

309.426260.709273.428303.194277.172280.551221.724232.410322.572299.239292.265238.611237.168257.089Standard Deviation
178.962208.49548.674425.587232.801237.07472.190128.9131705.787589.103337.62557.861106.53133.415Error Variance

403.895alm308.307346.321413.062h348.695363.647h285.355405.997h494.370ac424.136c411.828c290.504389.480c346.762hMean Score (Excl.0)
298.146281.161291.677302.009290.988293.417275.729293.043271.896299.077288.174281.740288.909291.639Standard Deviation
247.607420.487104.132729.675462.698506.431289.075833.7281848.1901132.241648.781179.182542.003100.774Error Variance
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Communication (QS8300 - 230711)

Q.2A_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 12 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

11415164201265Several times (730)
17%12%16%13%13%a day
43%d57%24%76%

9515557192249At least once (365)
14%12%14%12%13%a day
38%62%23%77%

8110138143182At least once (52)
12%8%9%9%9%a week
44%d56%21%79%

141642630At least once a (24)
2%1%1%2%2%fortnight

46%54%14%86%

1532143448At least once (12)
2%2%3%2%2%a month

33%67%29%71%

285197079Less than once (6)
4%4%2%4%4%a month

35%65%11%89%

3467822259021127Never (0)
50%61%55%58%57%
31%69%e20%e            80%

SUMMARY CODE

347505187666852EVER USE
50%39%45%42%43%
41%ad59%22%78%

177.418d134.180169.600143.976149.310Mean Score (Incl.0)
274.131246.214269.906253.431257.089Standard Deviation
105.24947.960179.43140.85733.415Error Variance

353.951341.822373.997339.115346.762Mean Score (Excl.0)
295.757288.966290.279291.780291.639Standard Deviation
241.635173.239443.483130.177100.774Error Variance
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Communication (QS8300 - 230711)

Q.2A_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 12 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

628242013204386104550265Several times (730)
14%15%13%10%12%20%9%12%8%11%22%12%13%a day
2%11%9%8%5%8%2%14%2%4%17%abefj19%

81927212216-3910111759249At least once (365)
17%11%14%10%20%15%-12%15%12%8%14%13%a day
3%g8%11%8%9%cg6%g-16%4%g4%7%24%

71013181310429392046182At least once (52)
15%6%7%9%12%10%10%9%4%10%10%11%9%a week
4%6%7%10%7%6%2%16%1%5%11%25%

-1311119115630At least once a (24)
-1%2%1%1%1%2%3%1%1%3%2%2%fortnight
-4%10%4%3%3%3%28%3%3%18%21%

-84513232151448At least once (12)
-4%2%3%1%3%4%1%2%1%3%3%2%a month
-16%9%11%1%6%3%7%3%2%11%29%

22710352163422279Less than once (6)
5%1%4%5%2%5%6%5%5%4%1%5%4%a month
3%3%9%12%3%6%3%20%4%5%3%28%

2211411513357453018447531112171127Never (0)
49%62%59%64%52%45%70%58%65%60%54%52%57%
2%10%h10%12%h5%4%3%16%4%h5%10%19%

SUMMARY CODE

23698076525513134253595197852EVER USE
51%38%41%36%48%55%30%42%35%40%46%48%43%
3%8%9%9%6%6%ejl2%16%3%4%11%23%

173.552153.520147.712112.487165.388211.748gj73.728138.646117.581131.218196.655j146.606149.310Mean Score (Incl.0)
263.360268.879254.138229.706249.998292.778212.082248.486226.526243.489300.393249.033257.089Standard Deviation

1387.172386.609309.025271.983672.034824.2191097.041212.914366.529644.420543.591150.52833.415Error Variance

337.485408.827359.981309.646346.452386.179242.946329.603337.514328.871427.406b308.184346.762Mean Score (Excl.0)
282.863297.292284.947290.892261.350298.378334.969289.850271.982290.335312.362284.020291.639Standard Deviation

3333.8141299.7441002.4061262.9601665.9491648.6948631.086705.9931573.9222107.3601204.569385.968100.774Error Variance
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Communication (QS8300 - 230711)

Q.2A_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 12 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

592056202621233232265Several times (730)
23%12%14%20%15%13%10%14%13%a day
22%ah77%2%8%10%80%12%88%

322178161820838211249At least once (365)
13%13%17%15%11%12%11%13%13%a day
13%87%3%6%7%83%15%85%

321497101015431151182At least once (52)
13%9%15%10%6%9%9%9%9%a week
18%82%4%6%6%85%17%83%

624-112822930At least once a (24)
2%1%-1%1%2%1%2%2%fortnight

20%78%-3%4%92%6%94%

1036-3837123648At least once (12)
4%2%-3%4%2%4%2%2%a month

22%76%-6%16%78%25%75%

12672526977179Less than once (6)
5%4%5%5%1%4%2%4%4%a month

15%85%3%6%3%88%10%90%

103102022451049562169121127Never (0)
41%59%49%45%61%57%64%56%57%
9%91%i2%4%9%85%19%bi            81%

SUMMARY CODE

151698235566709123730852EVER USE
59%41%51%55%39%43%36%44%43%
18%ah82%3%6%8%83%14%86%c

221.882ah138.555173.552211.748155.564144.255116.699156.042149.310Mean Score (Incl.0)
301.487248.096263.360292.778269.784252.975230.551261.792257.089Standard Deviation
332.94636.2711387.172824.219418.29438.786149.72942.22733.415Error Variance

373.332341.173337.485386.179400.959338.963321.601351.002346.762Mean Score (Excl.0)
310.534287.166282.863298.378299.091290.526284.272292.840291.639Standard Deviation
587.998121.9893333.8141648.6941376.240120.407631.331119.770100.774Error Variance
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Communication (QS8300 - 230711)

Q.2A_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 12 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

2561973193639256265Several times (730)
14%13%2%15%14%4%14%13%a day
97%f74%f1%73%f24%f3%cf           97%c

2431736167767243249At least once (365)
14%11%3%13%17%3%14%13%a day
97%f69%f2%67%f30%fg3%cf           97%c

1771382135424177182At least once (52)
10%9%1%10%9%2%10%9%a week
98%f76%f1%75%f23%f2%cf           98%c

3024-247-3030At least once a (24)
2%2%-2%1%-2%2%fortnight

100%78%-78%22%-100%

45342311424548At least once (12)
3%2%1%2%3%1%3%2%a month

95%70%5%65%30%5%95%

7869*6810*7879Less than once (6)
4%5%*5%2%*4%4%a month

99%87%1%87%f13%1%99%c

9538721657062471749531127Never (0)
53%58%92%53%54%89%53%57%
85%77%15%adegh63%22%15%ab85%

SUMMARY CODE

8306331461921122830852EVER USE
47%42%8%47%46%11%47%43%
97%f74%f2%73%f25%f3%cf           97%c

160.754f142.979f25.707158.866f166.216f45.487160.754c149.310fMean Score (Incl.0)
263.100254.554115.476263.947260.842160.952263.100257.089Standard Deviation
38.91043.90173.67253.798140.576130.17938.91033.415Error Variance

345.333339.865324.866340.210360.345399.805345.333346.762Mean Score (Excl.0)
291.514295.207275.171295.850278.559298.079291.514291.639Standard Deviation
103.382141.4735408.502145.394352.7054038.677103.382100.774Error Variance
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Communication (QS8300 - 230711)

Q.2A_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 12 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

4784610927265Several times (730)
1%21%10%25%9%13%a day
2%29%abdf18%f41%abdff            10%f

1354687440249At least once (365)
3%14%15%17%13%13%a day
5%21%f27%f30%ff            16%f

645395536182At least once (52)
1%12%9%13%12%9%a week
3%25%f22%f30%ff            20%f

-1266630At least once a (24)
-3%1%1%2%2%fortnight
-39%f20%21%20%f

3121410848At least once (12)
1%3%3%2%3%2%a month
7%26%29%22%17%

82025161079Less than once (6)
2%5%6%4%3%4%a month

10%26%32%f21%12%

3821522441651851127Never (0)
92%41%55%38%59%57%
34%abcde13%22%ce15%ce           16%ce

SUMMARY CODE

34221199271127852EVER USE
8%59%45%62%41%43%
4%26%abdf23%f32%abdff            15%f

20.061213.037abdf138.576f251.572abdff        117.885f149.310Mean Score (Incl.0)
97.310293.086240.050304.698224.604257.089Standard Deviation
22.021242.653131.863213.427156.66833.415Error Variance

243.553359.413308.540404.558abdf289.210346.762Mean Score (Excl.0)
249.126303.875275.593295.614272.767291.639Standard Deviation

1723.994443.941391.504320.101559.413100.774Error Variance
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Communication (QS8300 - 230711)

Q.2A_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 13 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

---1746-1341234282553Several times (730)
---*1%7%-*1%1%3%12%3%3%3%a day
---1%12%86%afghik-1%5%7%23%hilm63%aefghi52%im     48%

lmnoklmno

111-18361-2161521243156At least once (365)
***-3%6%*-1%5%4%7%2%3%3%a day
1%1%2%-33%hilm65%aghilm2%-4%29%ghilmn28%ghilm38%aghikl44%hilm   56%

nomno

---41433-41131122222951At least once (52)
---1%2%5%-1%*4%3%8%2%3%3%a week
---8%27%im65%agikmn-8%2%25%gimn22%im43%aeghik44%im     56%

olmno

----53---531459At least once a (24)
----1%1%---2%1%****fortnight
----61%39%---61%32%7%45%55%

-11-6131-249431720At least once (12)
-1%*-1%2%*-1%1%2%1%*2%1%a month
-7%7%-29%65%7%-9%20%44%21%15%85%c

112312182365126171734Less than once (6)
***1%2%3%*1%2%2%3%2%2%2%2%a month
2%2%5%8%35%52%5%8%19%16%34%im17%50%50%

1771973742865955033742863092863091959198381757Never (0)
99%99%99%97%91%77%99%97%96%86%83%69%90%87%89%
10%adefj11%adefjk21%adefjk16%adefjk34%dej29%21%adefjk16%adefjk18%adefj16%dj18%d11%52%dej    48%

k

SUMMARY CODE

134761149471447628798124222EVER USE
1%1%1%3%9%23%1%3%4%14%17%31%10%13%11%
1%1%2%3%28%hilmno67%afghik2%3%6%21%ghilmno28%aghikl39%aefghi44%ghilmn 56%

lmnomnoklmnooo

1.3481.0291.1802.24818.931hilm74.974aef1.1802.2489.14128.425hilm41.621ghi118.842aef30.06933.09731.541ghiMean Score (Incl.0)
ghiklmnonoklmnoghijklmnolmno

22.00718.40220.16033.45293.595198.94420.16033.45273.713108.758147.024244.880130.115131.903130.963Standard Deviation
2.5221.5750.9994.20714.03958.1190.9994.20718.67235.52059.222189.76715.94218.9948.671Error Variance

175.28576.645110.11988.608202.318327.322k110.11988.608206.003201.195248.128383.740ae310.858257.033280.864Mean Score (Excl.0)
fk

-175.501185.174204.829239.388300.891185.174204.829296.034223.083280.250303.893297.431279.367288.094Standard Deviation
-10266.9216857.8884661.635924.297599.5726857.8884661.6356741.2391015.6331308.9981014.843850.628634.521365.631Error Variance
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Communication (QS8300 - 230711)

Q.2A_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 13 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

1043733310--325-132153Several times (730)
1%4%1%1%6%3%--1%8%-*1%6%3%a day

19%81%lmo13%5%62%almo20%--6%46%aghi-1%6%o      40%ace

203615523131-6181-121956At least once (365)
2%4%3%1%4%3%*-2%6%*-4%6%3%a day

35%65%26%9%41%24%1%-11%32%hi1%-22%33%e

19336131814-2713-262051At least once (52)
2%3%1%3%3%3%-1%2%4%-2%2%6%3%a week

36%64%m11%25%36%28%m-3%15%26%i-5%12%39%ae

261115--22--329At least once a (24)
*1%***1%--1%*--1%1%*fortnight

28%72%17%11%17%55%--26%19%--35%20%

8125366--211-41220At least once (12)
1%1%1%1%1%1%--1%*1%-1%4%1%a month

40%60%26%14%29%30%--9%6%7%-20%58%a

201412810411510127834Less than once (6)
2%1%2%2%2%1%*1%2%3%*1%2%2%2%a month

58%42%35%24%28%13%2%4%15%29%2%5%20%23%

9078515263814893612081523072531661342872501757Never (0)
92%86%92%92%84%87%99%98%92%79%98%97%89%76%89%
52%ajkn48%30%kn22%kn28%21%12%afg9%af17%f14%9%abc8%ab16%bbf     14%

SUMMARY CODE

7814446329154132668353581222EVER USE
8%14%8%8%16%13%1%2%8%21%2%3%11%24%11%

35%65%lmo21%15%41%lmo24%o1%1%12%i31%aghi1%2%16%edehio  36%acde

15.84347.087lmo19.16211.25557.486alm32.553l0.9040.56115.33378.520agh1.5224.12522.64271.537acd31.541ehiMean Score (Incl.0)
oielo

88.428161.00898.45472.186179.468129.74217.9495.17086.728205.37922.64748.344100.186192.750130.963Standard Deviation
7.07029.72913.94712.67864.03345.6181.4130.19122.520117.1682.86518.54934.611115.7418.671Error Variance

199.655324.898lo239.488143.493367.969lo252.077143.45730.791197.089368.70894.076123.823206.136292.403280.864Mean Score (Excl.0)
250.090298.412263.990220.916304.282275.890-28.555251.006302.984189.607264.524234.129296.487288.094Standard Deviation
625.453701.1771072.1661394.4011143.0551654.676-271.7932333.4741274.98811983.62411662.1401566.1861112.716365.631Error Variance
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Communication (QS8300 - 230711)

Q.2A_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 13 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

40133148113341653Several times (730)
3%2%21%*3%2%1%7%1%3%a day

75%25%57%aefg7%14%g22%6%64%abdg           30%

381816127211322256At least once (365)
3%3%11%1%3%3%*6%2%3%a day

68%32%28%aefg21%13%38%2%58%abd40%

34181378232202951At least once (52)
2%3%8%1%3%3%1%4%3%3%a week

66%34%24%aeg14%16%46%g4%38%dg           57%

621125-539At least once a (24)
****1%1%-1%**fortnight

74%26%7%10%20%63%-64%36%

12814511161320At least once (12)
1%1%**2%1%*1%1%1%a month

60%40%3%18%25%54%3%31%66%

268*12813492134Less than once (6)
2%1%*1%3%2%1%2%2%2%a month

77%23%1%35%24%40%11%28%61%

12545038776323567331540210401757Never (0)
89%88%59%95%86%89%97%79%91%89%
71%29%5%43%aefh13%h38%h18%abc23%ch          59%c

SUMMARY CODE

156676039378611106105222EVER USE
11%12%41%5%14%11%3%21%9%11%
70%30%27%aefg17%17%g39%g5%48%abddg          47%d

31.93330.570194.330aefg9.34731.684g23.331g9.00674.109abd19.06831.541bdgMean Score (Incl.0)
132.953126.013295.77466.081131.615106.51175.642196.39599.136130.963Standard Deviation
12.74426.868579.3545.04863.45316.46517.28670.6438.9268.671Error Variance

289.347261.085475.375aefg193.516230.764205.737263.768354.105b208.322280.864Mean Score (Excl.0)
293.471276.298283.338236.853286.277251.221331.210292.562261.741288.094Standard Deviation
552.0831075.2191338.0081274.9801998.891769.6599141.694778.115652.460365.631Error Variance
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Communication (QS8300 - 230711)

Q.2A_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 13 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

391153911164136614131353Several times (730)
7%3%3%5%3%5%1%3%12%4%6%1%3%3%a day

74%al20%100%18%h20%h31%h8%24%h12%abc12%27%c25%h      25%

271355716141095712221056At least once (365)
5%4%4%3%5%4%1%2%9%4%5%2%2%3%a day

49%24%99%12%30%h26%h17%16%9%abc12%21%40%18%

2314515121612544928651At least once (52)
4%4%3%3%4%5%2%1%8%3%3%3%1%3%a week

45%26%100%11%23%32%gh24%10%9%b8%17%54%12%

639-422*-215*9At least once a (24)
1%1%1%-1%1%**-1%****fortnight

67%35%100%-52%23%20%5%-26%12%56%5%

141020253101-1115320At least once (12)
3%3%1%1%1%1%1%*-**1%1%1%a month

69%50%100%10%24%13%50%3%-3%4%76%17%

643171067517515534Less than once (6)
1%1%2%3%3%2%1%1%3%5%2%2%1%2%a month

19%13%93%20%29%17%20%13%4%21%b14%45%15%

4353151346173278269660378361262189164611757Never (0)
79%85%86%85%83%82%94%92%68%82%84%90%92%89%
25%18%77%n10%16%15%38%aijk22%ijk2%7%12%f52%deffijn   26%def

SUMMARY CODE

1155521930585744321727429839222EVER USE
21%15%14%15%17%18%6%8%32%18%16%10%8%11%
52%al25%99%14%gh26%agh26%agh20%14%8%abcd12%bc19%bc44%h      17%

72.789alm36.47439.74247.079h43.629h55.566ah10.41931.091h122.110abc47.603c58.895abc19.26127.65931.541hMean Score (Incl.0)
198.541137.078146.031163.588147.562172.39769.812135.729245.647159.318179.58497.745127.194130.963Standard Deviation
73.68057.63913.883123.89365.98389.5207.15743.967989.222166.988127.4729.71030.6418.671Error Variance

347.754245.402283.694317.642251.826315.707164.911397.392h385.477271.510368.117c198.570356.946c280.864Mean Score (Excl.0)
305.241276.031288.618311.359272.310296.221229.660303.642301.283293.687298.517251.870305.349288.094Standard Deviation
831.8911437.607371.8772692.8931256.8271624.9421198.7182711.7124538.5793317.3952173.473647.3302219.958365.631Error Variance
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Communication (QS8300 - 230711)

Q.2A_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 13 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

2429143953Several times (730)
3%2%3%3%3%a day

45%55%26%74%

2332154156At least once (365)
3%2%4%3%3%a day

42%58%27%73%

2328143751At least once (52)
3%2%3%2%3%a week

45%55%27%73%

54269At least once a (24)
1%*1%**fortnight

53%47%26%74%

61431720At least once (12)
1%1%1%1%1%a month

30%70%15%85%

142082534Less than once (6)
2%2%2%2%2%a month

41%59%24%76%

598116035614011757Never (0)
86%90%86%89%89%
34%66%20%80%

SUMMARY CODE

9512856166222EVER USE
14%10%14%11%11%
43%57%25%75%

39.64427.17939.59229.42431.541Mean Score (Incl.0)
146.471121.638145.381126.866130.963Standard Deviation
30.04711.70652.05810.2398.671Error Variance

289.637274.340291.789277.193280.864Mean Score (Excl.0)
291.550286.475288.603288.702288.094Standard Deviation
858.602641.1571487.348487.420365.631Error Variance
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Communication (QS8300 - 230711)

Q.2A_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 13 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

136225-511141253Several times (730)
2%2%3%1%2%5%-2%1%1%7%3%3%a day
2%6%11%4%4%10%-10%1%2%27%afj23%

238212-93132256At least once (365)
4%2%4%1%1%2%-3%4%1%1%5%3%a day
3%6%14%4%3%3%-17%5%1%5%39%

156534-1212-1351At least once (52)
2%3%3%2%2%4%-4%1%2%-3%3%a week
2%10%12%9%5%7%c-23%2%4%-26%

-------3---69At least once a (24)
-------1%---1%*fortnight
-------31%---69%

1111-1-41--1020At least once (12)
2%1%*1%-1%-1%1%--2%1%a month
4%5%5%6%-3%-22%4%--50%

226131-4*1-1434Less than once (6)
5%1%3%1%2%1%-1%*1%-3%2%a month
6%c7%17%4%8%2%-11%1%2%-41%

38168168196100884328066851893361757Never (0)
86%92%87%94%92%88%100%88%93%95%92%81%89%
2%10%b10%11%b6%5%2%b16%4%b5%b11%bb      19%

SUMMARY CODE

6152612912-37541777222EVER USE
14%8%13%6%8%12%-12%7%5%8%19%11%
3%7%12%5%4%6%-17%2%2%8%35%acdegjl

30.51921.71038.41613.45119.07446.5410.00025.21519.74711.59656.420j43.60331.541Mean Score (Incl.0)
125.738109.035141.11385.271104.609167.8420.000110.95593.44082.561190.517145.854130.963Standard Deviation
316.20363.57595.27637.480117.668270.8760.00042.45262.36474.091218.65451.6348.671Error Variance

210.706258.262285.319231.409238.865380.952-213.956272.838254.716668.841233.263280.864Mean Score (Excl.0)
285.134291.696282.373284.113306.813331.435-255.936248.669338.311140.415264.951288.094Standard Deviation

11614.4466077.6193066.7118072.01213447.7259986.280-1984.9396183.64422890.8651232.266797.717365.631Error Variance
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Communication (QS8300 - 230711)

Q.2A_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 13 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

16371534454853Several times (730)
6%2%2%5%2%3%1%3%3%a day

31%ah69%2%10%6%82%9%91%

21352234925456At least once (365)
8%2%4%2%2%3%1%3%3%a day

38%ah62%3%3%6%88%3%97%c

10411444264551At least once (52)
4%2%2%4%2%3%2%3%3%a week

19%80%2%7%8%82%11%89%

54---9-99At least once a (24)
2%*---1%-1%*fortnight

56%ah44%---100%-100%

5151111721820At least once (12)
2%1%2%1%1%1%1%1%1%a month

27%73%4%3%5%87%10%90%

14202113062834Less than once (6)
5%1%5%1%1%2%2%2%2%a month

40%ah60%6%2%4%87%17%83%

18415673888156147531914391757Never (0)
72%91%86%88%92%89%94%88%89%
10%89%i2%5%9%84%18%abi            82%

SUMMARY CODE

711516121319020202222EVER USE
28%9%14%12%8%11%6%12%11%
32%ah68%3%6%6%86%9%c            91%c

80.054ah24.46330.51946.54123.12331.52213.48435.268c31.541Mean Score (Incl.0)
198.008116.487125.738167.842113.111130.30790.781137.533130.963Standard Deviation
143.6157.996316.203270.87673.53010.29123.21411.6558.671Error Variance

288.036278.204210.706380.952293.270275.924225.969286.354280.864Mean Score (Excl.0)
285.941290.153285.134331.435297.850285.546307.169286.344288.094Standard Deviation

1061.845565.02611614.4469986.2807392.892413.8914717.644396.102365.631Error Variance
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Communication (QS8300 - 230711)

Q.2A_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 13 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

50381381235053Several times (730)
3%3%*3%3%2%3%3%a day

93%72%1%70%23%7%93%

5536-361815556At least once (365)
3%2%-3%4%1%3%3%a day

98%65%-65%33%2%98%

51311302015151At least once (52)
3%2%*2%4%*3%3%a week

99%61%1%59%39%g1%99%

97-72-99At least once a (24)
**-1%*-**fortnight

100%81%-81%19%-100%

2018-182-2020At least once (12)
1%1%-1%*-1%1%a month

100%92%-92%8%-100%

3425-259-3434Less than once (6)
2%2%-2%2%-2%2%a month

100%73%-73%27%-100%

15661349178117139519115661757Never (0)
88%90%99%88%86%97%88%89%
89%77%10%adegh67%22%11%ab89%

SUMMARY CODE

2171561154635217222EVER USE
12%10%1%12%14%3%12%11%
98%f70%f1%69%f28%f2%cf           98%c

33.360f28.733f2.61132.272f36.508f15.03733.36031.541fMean Score (Incl.0)
133.853126.32442.216133.327135.46299.796133.853130.963Standard Deviation
10.07110.8129.84613.72737.91350.04610.0718.671Error Variance

273.958277.979377.520277.178266.053570.092273.958280.864Mean Score (Excl.0)
285.507292.484-291.941271.169270.865285.507288.094Standard Deviation
368.843541.436-546.3431131.27512228.014368.843365.631Error Variance
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Communication (QS8300 - 230711)

Q.2A_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 13 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

-17722753Several times (730)
-5%1%5%2%3%a day
-32%f12%42%dff            14%f

1141023956At least once (365)
*4%2%5%3%3%a day
1%24%f18%f41%ff            16%f

114821851At least once (52)
*4%2%5%3%3%a week
1%27%f15%41%ff            16%f

-4-419At least once a (24)
-1%-1%**fortnight
-43%-45%12%

-526720At least once (12)
-1%1%1%2%1%a month
-24%12%28%35%f

-37131134Less than once (6)
-1%2%3%4%2%a month
-8%20%38%f34%f

4153174093482681757Never (0)
100%85%92%80%86%89%
24%abcde18%23%bce20%c            15%

SUMMARY CODE

156348844222EVER USE
*15%8%20%14%11%
1%25%df15%f40%adff            20%df

0.55848.932df20.314f58.982adf29.664f31.541fMean Score (Incl.0)
13.361164.152103.239175.122125.490130.963Standard Deviation
0.41576.11824.39070.50148.9068.671Error Variance

195.148327.815265.972292.775211.257280.864Mean Score (Excl.0)
-300.394275.957290.501274.119288.094Standard Deviation
-1640.6632175.779958.9841598.746365.631Error Variance
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Communication (QS8300 - 230711)

Q.2A_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 14 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

-1154112115152651709077168Several times (730)
-1%*2%6%18%*2%5%8%14%25%9%8%8%a day
-1%1%3%24%hilmno72%afghik1%3%9%imo16%hilmno30%aghikl41%aefghi54%hilmno 46%

lmnomnoklmno

-441257107412213653548892180At least once (365)
-2%1%4%9%16%1%4%7%11%14%19%9%10%9%a day
-2%2%7%o32%imno59%aghikl2%7%o12%imo20%hilmno29%aghilm30%afghik49%imno   51%

mnonolmno

2359648259184647369565160At least once (52)
1%2%1%3%10%13%1%3%6%14%13%13%9%7%8%a week
1%2%3%6%40%hilmno51%aghilm3%6%11%im29%aghilm29%aghilm22%ghilmn59%hilmno 41%

nononoo

-22512182539810162238At least once a (24)
-1%1%2%2%3%1%2%1%3%2%3%2%2%2%fortnight
-5%5%14%33%48%5%14%8%25%22%26%im43%57%

*111120181111011135203050At least once (12)
*1%*4%3%3%*4%3%3%4%2%2%3%3%a month
1%2%3%21%im40%im36%im3%21%im19%21%im27%im9%40%60%

538202512820141093392565Less than once (6)
3%2%2%7%4%2%2%7%4%3%2%1%4%3%3%a month
7%5%12%31%adijm38%19%12%31%adijm22%16%14%5%61%39%

1721853572314372953572312421951891056696501319Never (0)
96%93%94%79%67%45%94%79%75%59%51%37%66%68%67%
13%adefg14%adefgh27%adefgh17%adefjk33%dej22%27%adefgh17%adefjk18%adefj15%dj14%d8%51%defj   49%

hjkljkljkljkl

SUMMARY CODE

7142162219358216281138181177348312660EVER USE
4%7%6%21%33%55%6%21%25%41%49%63%34%32%33%
1%2%3%9%imno33%hilmno54%afghik3%9%imno12%imno21%aghilm27%aghikl27%aefghi53%ghilmn 47%

lmnonomnoklmnooo

0.72112.6757.02331.051imo83.292hil202.274afg7.02331.051imo61.418imn104.503ghi160.011af257.862ae102.10098.198100.203hiMean Score (Incl.0)
mnohiklmnoolmnoghiklmnofghijklmnlmno

o
5.40775.59655.274118.833195.491282.61955.274118.833172.687213.439259.325302.187220.832215.007217.974Standard Deviation
0.15226.5807.50753.08761.245117.2887.50753.087102.476136.806184.245288.97845.92050.46724.021Error Variance

19.064176.773126.144145.817249.542368.762af126.144145.817244.887252.275327.217hk411.392ae298.181302.914300.416lMean Score (Excl.0)
ghkllfghkl

22.186232.542204.164223.957270.501290.230204.164223.957272.991269.990287.918287.186289.923284.080286.970Standard Deviation
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Communication (QS8300 - 230711)

Q.2A_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with family and
friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 14 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

61.5273180.9281667.326928.827348.433223.4311667.326928.8271049.636524.420452.987425.133230.922267.222123.652Error Variance
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Communication (QS8300 - 230711)

Q.2A_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with family and
friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 14 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

5711134237635122859-31361168Several times (730)
6%11%6%6%13%8%1%1%8%18%-2%4%18%8%a day

34%66%lmo20%14%45%almo21%1%1%17%hi35%aghi-2%8%ehi    36%acde

7910142376931242952182854180At least once (365)
8%10%7%9%12%8%1%3%9%16%1%6%9%16%9%a day

44%56%23%21%38%17%1%2%16%i29%aghi1%4%16%eei     30%acde

7387363747412939463-2537160At least once (52)
7%9%6%9%8%10%1%6%12%14%2%-8%11%8%a week

46%54%23%23%29%25%1%6%24%i28%ai2%-16%ddei    23%de

1424862042257*381138At least once a (24)
1%2%1%1%3%1%1%1%1%2%*2%2%3%2%fortnight

37%63%21%16%52%11%5%6%13%19%1%8%20%29%

232712111215-49717111150At least once (12)
2%3%2%3%2%4%-3%3%2%1%5%4%3%3%a month

46%54%24%21%25%30%-8%18%14%3%13%23%22%

244112111724213168679465Less than once (6)
2%4%2%3%3%6%1%9%5%3%4%5%3%1%3%a month

37%63%19%18%26%37%mo2%20%afi25%13%9%10%13%6%

7156044272883392652001192081411571112291531319Never (0)
73%61%75%70%59%64%96%77%63%44%93%80%71%46%67%
54%ajkn46%32%ajkn22%kn26%20%15%afgh9%fg16%f11%12%abcd8%ab17%bbfkn   12%

SUMMARY CODE

270390145125240150935125180122794178660EVER USE
27%39%25%30%41%36%4%23%37%56%7%20%29%54%33%
41%59%almo22%19%36%almo23%mo1%5%i19%hi27%aghi2%4%e14%edeimo  27%acde

76.293123.882lmo74.07779.357144.630ajl94.8859.23524.60699.404hi202.594agh4.28938.224e66.676e201.964acd100.203eMean Score (Incl.0)
moiehimo

189.900240.359189.985189.970255.302214.72668.019103.263215.829282.42333.399134.078170.772283.235217.974Standard Deviation
32.60666.25351.93487.807129.581124.95120.29276.166139.467221.5646.232142.675100.562249.91224.021Error Variance

278.314315.707292.677261.742348.816lo262.607221.066108.372265.146361.892g58.873193.794228.838375.696ac300.416Mean Score (Excl.0)
274.724294.523280.936267.538293.363289.507267.560196.685283.861291.307114.312250.250251.683289.794286.970Standard Deviation
231.513255.129400.634554.858407.876649.7247158.8091289.505655.097422.187871.1462609.375728.096477.161123.652Error Variance
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Communication (QS8300 - 230711)

Q.2A_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with family and
friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 14 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

1115751303056109068168Several times (730)
8%10%35%4%11%7%3%18%6%8%a day

66%34%31%aefg18%18%g33%g6%54%abddg          40%

1166430442184157490180At least once (365)
8%11%20%5%8%11%5%15%8%9%a day

64%36%17%aefg24%12%47%g8%41%abddg          50%

976315353475145096160At least once (52)
7%11%10%4%12%10%4%10%8%8%a week

61%39%j10%g22%21%g47%g9%31%dg           60%

28938520372838At least once a (24)
2%2%2%1%2%3%1%1%2%2%fortnight

75%25%9%22%14%54%7%18%75%

3714415725583750At least once (12)
3%2%2%2%3%3%2%2%3%3%a month

72%28%7%29%15%49%11%16%73%

5014-26182011104465Less than once (6)
4%3%-3%7%3%3%2%4%3%a month

78%22%-40%28%aeh32%17%16%68%

971348436431564772692687821319Never (0)
69%61%29%80%57%63%82%53%68%67%
74%i26%3%49%aefh12%h36%h20%abc20%cfh         59%c

SUMMARY CODE

43922210415911628158240363660EVER USE
31%39%71%20%43%37%18%47%32%33%
66%34%j16%aefg24%18%ag43%g9%36%abddg          55%d

91.812120.959335.636aefg50.563116.932g100.957g41.611188.905abd77.532d100.203dgMean Score (Incl.0)
211.046233.131318.777158.400236.979210.649143.906280.995190.491217.974Standard Deviation
32.11391.963672.97029.006205.71164.40262.565144.61232.95824.021Error Variance

294.986311.170475.734aefg255.303273.927272.048236.175399.943abdb       244.721300.416Mean Score (Excl.0)
288.548284.162277.759273.369298.053270.423269.237287.716271.521286.970Standard Deviation
194.989337.858721.031424.605752.843275.9581294.436325.907207.088123.652Error Variance
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Communication (QS8300 - 230711)

Q.2A_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with family and
friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 14 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

101351633035353236916326843168Several times (730)
18%10%10%15%11%11%4%9%17%11%12%7%9%8%a day
60%alm21%97%18%ah21%h21%h19%21%h5%c10%19%c40%h      25%

864917726403859171419288533180At least once (365)
16%13%11%13%12%12%8%4%26%13%11%8%7%9%a day
48%a27%98%14%g22%g21%g33%10%8%abcd11%16%48%g      18%

61341531643414714414348622160At least once (52)
11%9%10%8%13%13%7%3%7%9%13%9%4%8%a week
38%21%96%10%27%agh25%gh29%9%2%9%21%b54%bbg     14%

1493725720321329338At least once a (24)
2%3%2%1%1%2%3%1%4%*1%3%1%2%fortnight

36%25%98%6%13%18%54%8%5%2%7%77%b8%

2315472109218-56291050At least once (12)
4%4%3%1%3%3%3%2%-3%2%3%2%3%a month

45%29%94%4%20%18%42%16%-10%12%58%20%

18106281492311268361365Less than once (6)
3%3%4%4%4%3%3%3%4%4%3%4%3%3%a month

28%15%96%13%21%13%36%17%4%10%12%55%19%

24821892511918818850332122921496803771319Never (0)
45%59%59%59%56%58%71%78%41%60%57%67%75%67%
19%17%n70%n9%14%14%38%ijk24%aijk2%7%11%52%dfdfijln 29%acdef

SUMMARY CODE

30215264084148138201893261111334123660EVER USE
55%41%41%41%44%42%29%22%59%40%43%33%25%33%
46%alm23%97%a13%gh22%agh21%agh31%13%5%abc9%b17%abc51%bbg     19%

197.642alm123.948123.691a158.495ag128.118gh128.790gh67.98481.018226.987abc128.348136.791bc85.433h   89.022100.203Mean Score (Incl.0)
h

282.449231.335236.013266.293236.820238.936175.199213.407277.928238.978248.911199.955215.465217.974Standard Deviation
149.117164.15936.264328.295169.950171.95945.073108.6931266.298375.728244.88740.63287.92624.021Error Variance

360.178al302.239302.554382.715h291.826303.829237.588373.787h383.041320.737321.658259.418h  361.202c300.416Mean Score (Excl.0)
294.732277.058286.662292.560283.082285.795259.144318.294265.248285.323294.015276.368300.685286.970Standard Deviation
293.469552.239127.403873.380534.236600.578342.6311178.0391901.5231272.023815.520231.452700.866123.652Error Variance
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Communication (QS8300 - 230711)

Q.2A_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with family and
friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 14 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

749432136168Several times (730)
11%7%8%9%8%a day
44%56%19%81%

7310751129180At least once (365)
10%8%12%8%9%a day
40%60%28%72%

718938122160At least once (52)
10%7%9%8%8%a week
44%56%24%76%

182053338At least once a (24)
3%2%1%2%2%fortnight

46%54%14%86%

123964450At least once (12)
2%3%2%3%3%a month

23%77%12%88%

224395565Less than once (6)
3%3%2%4%3%a month

33%67%15%85%

42589527010491319Never (0)
61%70%66%67%67%
32%68%e20%80%

SUMMARY CODE

268392142518660EVER USE
39%30%34%33%33%
41%d59%21%79%

122.723d88.082107.29398.340100.203Mean Score (Incl.0)
237.384205.853216.383218.421217.974Standard Deviation
78.92333.525115.32430.34824.021Error Variance

317.081289.024311.512297.378300.416Mean Score (Excl.0)
289.950284.725269.268291.805286.970Standard Deviation
292.930213.901496.611163.751123.652Error Variance
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Communication (QS8300 - 230711)

Q.2A_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with family and
friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 14 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

4131911516223362837168Several times (730)
10%7%10%5%5%16%4%7%4%6%14%9%8%a day
3%8%11%7%3%10%ej1%14%2%3%17%j22%

4191861210230761352180At least once (365)
9%11%9%3%11%10%5%9%10%7%6%13%9%a day
2%11%j10%4%6%5%1%17%4%j3%7%j      29%j

614131798230481435160At least once (52)
14%7%7%8%8%8%5%10%6%10%7%8%8%a week
4%9%8%11%5%5%1%19%3%5%8%22%

32-42-261161138At least once a (24)
7%1%-2%2%-5%2%1%1%3%3%2%fortnight
8%hk5%-11%5%-6%k16%2%2%15%30%

165513-72191050At least once (12)
3%4%3%2%1%2%-2%3%1%4%3%3%a month
2%13%11%10%3%5%-13%4%1%18%21%

1656-41106361765Less than once (6)
1%3%3%3%-4%2%3%8%4%3%4%3%a month
1%9%8%10%-6%1%16%9%i5%9%26%

2512313315880603421249641312501319Never (0)
57%67%69%76%74%60%79%67%68%72%63%60%67%
2%9%10%12%bh6%5%3%16%4%5%10%19%

SUMMARY CODE

1960615029409106232576163660EVER USE
43%33%31%24%26%40%21%33%32%28%37%40%33%
3%9%9%8%4%6%j1%16%3%4%11%25%j

113.67495.367110.554j55.36180.001156.126ej54.09392.20068.46277.077128.694jj  117.568j100.203Mean Score (Incl.0)
229.129208.473231.556172.584187.104272.856167.825206.088171.206194.870256.764226.844217.974Standard Deviation

1049.999232.412256.546153.532376.427715.869686.958146.456209.368412.765397.154124.89824.021Error Variance

263.023290.888353.165229.865302.608390.628255.905277.015215.727276.477350.928297.464300.416Mean Score (Excl.0)
289.508276.108293.490290.953257.177308.526296.874277.012249.067287.926319.790277.199286.970Standard Deviation

4190.7341292.1281389.2981881.1963006.3732379.7139792.656816.3391409.8682763.3871597.904434.121123.652Error Variance
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Communication (QS8300 - 230711)

Q.2A_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with family and
friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 14 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

461214161313521147168Several times (730)
18%7%10%16%8%8%6%9%8%a day
27%ah72%3%10%d8%80%12%88%

361444101714925155180At least once (365)
14%8%9%10%10%9%7%9%9%a day
20%h80%2%5%10%83%14%86%

28131681413227133160At least once (52)
11%8%14%8%8%8%8%8%8%a week
18%82%4%5%9%83%17%83%

4343-23373138At least once a (24)
2%2%7%-1%2%2%2%2%fortnight

11%89%8%f-5%87%18%82%

8421364064550At least once (12)
3%2%3%2%4%2%2%3%3%a month

17%83%2%5%13%80%11%89%

95514654154965Less than once (6)
4%3%1%4%3%3%5%3%3%a month

15%85%1%6%9%84%24%76%

12311912560112112223810811319Never (0)
48%69%57%60%66%67%70%66%67%
9%90%i2%5%8%85%18%i            82%

SUMMARY CODE

132527194058543101560660EVER USE
52%31%43%40%34%33%30%34%33%
20%ah80%3%6%9%82%15%85%

189.795ah86.868113.674156.126d98.57996.63476.752105.044100.203Mean Score (Incl.0)
282.071203.358229.129272.856213.133214.156192.189222.672217.974Standard Deviation
291.44324.3691049.999715.869261.06727.796104.04730.55024.021Error Variance

367.052h283.138263.023390.628288.317296.371258.625307.921300.416Mean Score (Excl.0)
298.128281.588289.508308.526280.583285.531278.986287.982286.970Standard Deviation
608.768153.0734190.7342379.7131381.172148.503727.412148.361123.652Error Variance
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Communication (QS8300 - 230711)

Q.2A_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with family and
friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 14 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

1621222119436162168Several times (730)
9%8%1%9%9%3%9%8%a day

97%f72%f1%71%f26%f3%cf           97%c

1741314127476174180At least once (365)
10%9%2%10%10%3%10%9%a day
97%f73%f2%71%f26%f3%cf           97%c

1551155110455155160At least once (52)
9%8%3%8%10%2%9%8%a week

97%f72%3%69%28%f3%c            97%c

3828-2810-3838At least once a (24)
2%2%-2%2%-2%2%fortnight

100%74%-74%26%-100%

49371361314950At least once (12)
3%2%1%3%3%1%3%3%a month

98%74%2%72%26%2%98%

6358257626365Less than once (6)
4%4%1%4%1%1%4%3%a month

97%90%3%88%d10%3%97%

1142101416684829317811421319Never (0)
64%67%92%64%64%90%64%67%
87%77%13%adegh64%22%13%ab87%

SUMMARY CODE

6414901447716519641660EVER USE
36%33%8%36%36%10%36%33%
97%f74%f2%72%f25%f3%cf           97%c

107.592f95.582f18.665106.003f112.193f33.167107.592c100.203fMean Score (Incl.0)
224.029213.83697.257223.023227.097135.469224.029217.974Standard Deviation
28.21230.98052.25938.409106.55692.22128.21224.021Error Variance

299.111293.272246.372294.610312.152344.680299.111300.416Mean Score (Excl.0)
286.865287.050271.036287.650285.049294.913286.865286.970Standard Deviation
126.993170.5955650.808176.048456.4774831.867126.993123.652Error Variance
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Communication (QS8300 - 230711)

Q.2A_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with family and
friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 14 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

448266921168Several times (730)
1%13%6%16%7%8%a day
3%28%df15%f41%abdff            13%f

744376230180At least once (365)
2%12%8%14%10%9%a day
4%25%f21%f34%aff            17%f

639295432160At least once (52)
2%11%6%12%10%8%a week
4%25%f18%f34%adff            20%f

-11108838At least once a (24)
-3%2%2%3%2%fortnight
-29%f27%f22%ff            22%f

11016101350At least once (12)
*3%4%2%4%3%a month
3%20%f31%f20%f            26%f

4102616965Less than once (6)
1%3%6%4%3%3%a month
7%16%39%f24%14%

3932103002171991319Never (0)
94%56%68%50%64%67%
30%abcde16%23%ce16%ce           15%c

SUMMARY CODE

23163143219113660EVER USE
6%44%32%50%36%33%
3%25%adf22%f33%abdff            17%f

14.504143.214abdf77.178f174.764abdff         91.585f100.203Mean Score (Incl.0)
87.520252.688190.097270.658203.157217.974Standard Deviation
17.813180.37082.693168.404128.17724.021Error Variance

262.498328.250239.757347.833bd252.736300.416Mean Score (Excl.0)
276.628292.822271.189292.675271.020286.970Standard Deviation

3060.929542.690510.718389.356617.240123.652Error Variance
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Communication (QS8300 - 230711)

Q.2A_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with family and
friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 15 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

-11564015-62020232952Several times (730)
-**2%1%6%*2%-2%5%7%2%3%3%a day
-1%1%10%12%77%afghik1%10%-12%39%agikmn38%afghik44%gim    56%

lmnoolmno

-1111537115101917242954At least once (365)
-1%**2%6%**1%3%5%6%2%3%3%a day
-2%2%2%28%68%aghikl2%2%9%19%im36%hilmno32%aghikl45%im     55%

mnomno

613192053761920223144338088168At least once (52)
3%6%5%7%8%12%5%7%7%9%12%12%8%9%8%a week
3%8%11%12%32%45%imo11%12%13%18%26%imo19%imo48%52%

-22101421210211138272047At least once a (24)
-1%1%4%2%3%1%4%1%3%3%3%3%2%2%fortnight
-5%5%22%29%45%im5%22%5%23%27%im18%57%43%

3361219366129102016373673At least once (12)
2%1%2%4%3%6%2%4%3%3%5%6%4%4%4%a month
5%4%9%16%26%49%im9%16%12%14%28%im22%im51%49%

156185836618352317195266118Less than once (6)
1%2%2%6%9%5%2%6%11%7%5%7%5%7%6%a month
1%4%5%15%imo49%imno30%imo5%15%imo29%aeijmn20%imo15%16%imo44%imo    56%

o

1681753432274914063432272502412371697746941467Never (0)
94%88%91%77%75%62%91%77%78%72%64%60%76%72%74%
11%adefg12%adefgh23%adefgh15%dej33%dej28%23%adefgh15%dej17%dej16%dj16%12%53%dej    47%

hjkljkljkljkl

SUMMARY CODE

1124356616524635667392133113244268512EVER USE
6%12%9%23%25%38%9%23%22%28%36%40%24%28%26%
2%5%7%13%imno32%imno48%afghik7%13%imno14%imno18%imno26%aghikl22%afghik48%imno   52%

lmnomnolmno

1.9707.7355.00919.95120.971imo73.415afg5.00919.9519.93031.677gimn66.800afg82.116afg31.00139.34535.056gimMean Score (Incl.0)
hiklmnoohiklmnohiklmnono

9.35946.79834.662100.31289.351188.19034.662100.31244.772116.497179.118199.486121.308137.604129.519Standard Deviation
0.45610.1862.95237.82912.79452.0052.95237.8296.88840.75587.899125.93213.85720.6718.481Error Variance

33.11363.60554.30888.23283.420194.542agh54.30888.23244.191114.253185.744gi204.928ag129.238g  141.141135.469Mean Score (Excl.0)
iklmkmhiklm

21.868122.409103.051197.258163.283265.377103.051197.25886.497199.496259.580272.856220.885231.703226.471Standard Deviation
31.879499.467235.988682.642168.743277.264235.988682.642115.104427.944510.469610.250190.587208.08799.784Error Variance
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Communication (QS8300 - 230711)

Q.2A_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 15 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

153887251213119-352152Several times (730)
1%4%1%2%4%3%*2%*6%-2%2%6%3%a day

28%72%mo15%13%48%mo24%1%5%2%37%agi-5%10%g      40%ace

23318152110-*7171181954At least once (365)
2%3%1%4%4%2%-*2%5%1%1%3%6%3%a day

42%58%15%27%40%18%-1%13%32%i2%2%15%36%ae

541142627714371128341182543168At least once (52)
5%11%5%7%12%10%3%7%8%10%7%6%8%13%8%a week

32%68%mo16%16%42%lmo26%mo4%7%17%20%i7%5%15%mo     25%

19289101711191071231447At least once a (24)
2%3%2%2%3%3%1%6%3%2%1%1%1%4%2%fortnight

41%59%20%21%35%24%2%18%i21%15%2%3%7%30%

3142181325184572026121673At least once (12)
3%4%3%3%4%4%2%3%2%6%1%5%4%5%4%a month

42%58%24%18%34%24%6%7%10%28%3%9%16%21%

3385211248373725173113319118Less than once (6)
3%9%4%3%8%9%1%5%8%5%2%8%10%6%6%a month

28%72%lmo18%11%40%lmo31%lmo2%6%21%i14%3%9%28%eio     16%

8116574813293732841931192552071501082361991467Never (0)
82%66%84%80%64%68%92%77%77%64%89%78%73%60%74%
55%ajkn45%33%ajkn22%jkn25%19%13%afgh8%17%f14%10%abc7%b16%bbfkn   14%

SUMMARY CODE

1743389084207131163678114193187132512EVER USE
18%34%16%20%36%32%8%23%23%36%11%22%27%40%26%
34%66%almo18%16%40%almo26%lmo3%7%i15%i22%agi4%6%17%eeimo   26%acde

23.20446.793mo18.56529.61753.408mo37.5494.02619.66215.12870.467agh6.22420.27326.99676.272acd35.056egiMean Score (Incl.0)
iem

103.313150.19195.029113.581160.446134.20037.09998.15063.835186.08831.457103.021109.396190.443129.519Standard Deviation
9.65125.86812.99331.38951.17948.8066.03768.81012.20096.1915.52884.23341.267112.9868.481Error Variance

131.126137.709117.656145.565149.800118.67052.91085.05564.407198.047g55.48191.939100.579191.507135.469Mean Score (Excl.0)
215.334232.287214.434216.641240.667217.980128.257192.023119.605269.04979.825206.369193.600263.145226.471Standard Deviation
217.693179.260362.062545.734313.084409.613747.7241152.277185.784579.100277.0431703.520462.728536.78699.784Error Variance
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Communication (QS8300 - 230711)

Q.2A_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 15 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

40131989163321852Several times (730)
3%2%13%1%3%2%1%6%2%3%a day

76%24%37%aefg15%17%31%5%60%abdg           35%

361816811191272554At least once (365)
3%3%11%1%4%3%*5%2%3%a day

67%33%29%aeg15%20%g36%3%51%abdg           46%

11454195127711544109168At least once (52)
8%10%13%6%10%9%4%9%10%8%a week

68%32%11%g30%16%42%9%26%65%d

33157166181153147At least once a (24)
2%3%5%2%2%2%*3%3%2%fortnight

69%31%15%34%12%39%3%31%66%

551911206366254173At least once (12)
4%3%7%3%2%5%2%5%4%4%a month

75%25%15%g28%8%49%9%35%57%

80381133245072486118Less than once (6)
6%7%8%4%9%7%2%5%7%6%a month

68%32%10%28%20%g43%6%21%73%d

1053414646671895482933418341467Never (0)
75%73%43%83%70%72%90%67%73%74%
72%28%4%45%aefh13%h37%h20%abc23%ch          57%

SUMMARY CODE

356156841358221134168311512EVER USE
25%27%57%17%30%28%10%33%27%26%
70%30%16%aefg26%16%g41%g7%33%addg          61%d

35.48134.005144.379aefg15.15944.835g31.351g10.12271.187abd26.12635.056dgMean Score (Incl.0)
132.036123.178253.73181.064145.224118.73769.078188.623105.087129.519Standard Deviation
12.56925.673426.3557.59777.25320.46214.41665.16210.0308.481Error Variance

140.370124.272254.081aeg89.875147.915112.75997.458215.838ab96.255135.469Mean Score (Excl.0)
233.131210.759292.707180.098233.963204.107196.026277.307184.418226.471Standard Deviation
154.843272.511996.252222.160675.789207.2621097.889436.927112.24499.784Error Variance
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Communication (QS8300 - 230711)

Q.2A_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 15 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

28165291091014569171552Several times (730)
5%4%3%4%3%3%1%3%10%4%4%2%3%3%a day

54%a30%100%17%20%18%19%27%10%ac11%18%31%29%

221154131218738101320454At least once (365)
4%3%3%6%3%6%1%1%15%6%5%2%1%3%a day

40%20%100%24%agh22%h34%agh13%6%15%abc18%bc24%b36%7%

644316320382769149191910319168At least once (52)
12%12%10%10%11%8%10%3%16%12%7%10%4%8%a week
38%26%97%12%g23%g16%g41%g8%5%b11%b11%61%bbg     11%

221046614417526529547At least once a (24)
4%3%3%3%4%1%2%1%4%4%2%3%1%2%fortnight

46%22%98%13%30%9%35%11%4%13%11%61%11%

311872871727151411391873At least once (12)
6%5%5%4%2%5%4%4%2%2%4%4%4%4%a month

42%24%99%11%9%23%38%20%2%5%15%53%25%

48241141928203713613156716118Less than once (6)
9%6%7%10%8%6%5%3%11%9%6%7%3%6%a month

41%20%97%16%g24%g17%32%11%5%b11%b13%57%14%

335249106312822723053734622951877414221467Never (0)
61%67%68%63%67%71%76%84%42%62%72%73%84%74%
23%17%72%n9%15%16%37%jk24%ahijk2%6%13%f50%fefkln  29%acdef

SUMMARY CODE

21512250276109961676531577327378512EVER USE
39%33%32%37%33%29%24%16%58%38%28%27%16%26%
42%al24%98%a15%agh21%gh19%g33%g13%6%abcd11%ab14%b53%bbg     15%

60.016a49.19144.14262.349ah43.043h47.368h20.28530.550137.440abc59.553c49.679c25.75327.93035.056hMean Score (Incl.0)
de

171.405156.026144.298168.628140.471144.92693.010135.694236.567161.306154.398104.383128.925129.519Standard Deviation
54.91674.67513.556131.64559.79463.26312.70343.945917.443171.18394.22411.07331.4808.481Error Variance

153.683149.670137.720167.914h132.160161.505h85.500193.748h236.491158.081177.564c95.612178.963c135.469Mean Score (Excl.0)
246.952243.555228.336243.438221.531231.343176.126293.603270.992232.334251.068184.003283.354226.471Standard Deviation
287.666534.404103.447673.430471.883569.358195.0961249.3172098.186946.998875.490128.247933.60199.784Error Variance
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Communication (QS8300 - 230711)

Q.2A_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 15 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

153854752Several times (730)
2%3%1%3%3%a day

28%72%10%90%

2430144054At least once (365)
3%2%3%3%3%a day

45%55%25%75%

6110734134168At least once (52)
9%8%8%9%8%a week

37%63%20%80%

232474047At least once a (24)
3%2%2%3%2%fortnight

49%51%15%85%

2845225173At least once (12)
4%4%5%3%4%a month

38%62%30%70%

46713088118Less than once (6)
7%6%7%6%6%a month

39%61%25%75%

49597330011671467Never (0)
71%76%73%74%74%
34%66%20%80%

SUMMARY CODE

198314112401512EVER USE
29%24%27%26%26%
39%61%22%78%

34.63335.28426.92937.19335.056Mean Score (Incl.0)
123.041132.921103.055135.569129.519Standard Deviation
21.20313.97826.15911.6918.481Error Variance

121.172144.47699.383145.527135.469Mean Score (Excl.0)
206.448238.102179.409237.153226.471Standard Deviation
205.897184.666287.389139.90499.784Error Variance
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Communication (QS8300 - 230711)

Q.2A_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 15 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

--34-21821121952Several times (730)
--2%2%-2%3%2%3%1%6%5%3%a day
--6%7%-4%3%15%3%2%23%l37%l

144315-82431954At least once (365)
2%2%2%1%1%5%-3%2%4%1%5%3%a day
2%7%8%6%3%10%-15%3%7%5%35%

516191326223771455168At least once (52)
11%9%10%6%2%6%5%7%10%7%7%13%8%a week
3%10%11%8%1%4%1%13%4%4%8%33%ai

5443-2261241447At least once a (24)
11%2%2%1%-2%5%2%2%2%2%3%2%fortnight
11%acfijkl8%9%6%-4%5%13%2%3%9%30%

-5310110-1325111373At least once (12)
-3%2%5%1%10%-4%3%5%5%3%4%a month
-7%4%14%2%14%abikl-17%3%6%15%18%

2121363912075930118Less than once (6)
5%6%7%3%2%9%3%6%10%5%5%7%6%a month
2%10%11%5%2%8%1%17%6%j4%8%26%

32143147169101653624050671532631467Never (0)
71%78%76%81%93%65%84%76%70%75%74%64%74%
2%10%b10%b12%bh7%abcdef4%2%16%b3%5%10%b      18%

hklm

SUMMARY CODE

13404739835777212253150512EVER USE
29%22%24%19%7%35%16%24%30%25%26%36%26%
3%i8%i9%i8%2%7%ij1%15%i4%i4%i10%ii      29%afijkl

17.29712.94926.66523.4806.03341.89926.11432.40733.91327.40951.780l58.984aij35.056Mean Score (Incl.0)
l

57.85151.989107.951108.10841.405134.646126.705125.603127.154101.022173.566166.726129.519Standard Deviation
66.93514.45455.75860.24418.434174.323391.56454.401115.487110.929181.47667.4708.481Error Variance

59.04658.852110.113126.14684.264120.372161.878133.004114.759111.087200.954l162.592135.469Mean Score (Excl.0)
97.07598.783198.812225.498140.212208.233296.280227.671216.535181.971296.690244.936226.471Standard Deviation

785.297271.059840.9871495.5702808.4971313.96514630.354751.2191090.4061505.1522000.573372.63399.784Error Variance
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Communication (QS8300 - 230711)

Q.2A_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 15 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

3419-2-5015152Several times (730)
13%1%-2%-3%*3%3%a day
65%ah35%-4%-96%3%h            97%c

17371544454854At least once (365)
7%2%2%5%2%3%2%3%3%a day

32%ah68%2%10%7%81%10%90%

48120561414227141168At least once (52)
19%7%11%6%8%9%8%9%8%a week
28%ah71%3%4%9%85%16%84%

6415243793847At least once a (24)
2%2%11%2%2%2%3%2%2%fortnight

12%88%11%ade4%8%77%20%80%

1062-10558126173At least once (12)
4%4%-10%3%3%4%4%4%a month

14%85%-14%ad7%80%17%83%

1610229129515103118Less than once (6)
6%6%5%9%7%6%4%6%6%a month

14%86%2%8%10%80%12%88%

12413383265131123926911991467Never (0)
49%78%71%65%77%74%79%73%74%
8%91%i2%4%9%84%18%i            82%

SUMMARY CODE

13138113353842670442512EVER USE
51%22%29%35%23%26%21%27%26%
26%ah74%3%7%7%83%14%86%

132.658ah20.71417.29741.89913.35637.33314.62639.274c35.056chMean Score (Incl.0)
250.87491.71057.851134.64653.742135.72467.271138.579129.519Standard Deviation
230.5424.95666.935174.32316.59911.16412.74811.8328.481Error Variance

258.480ah93.53359.046120.37259.213145.91270.540h        145.785135.469Mean Score (Excl.0)
300.532176.71597.075208.233101.403237.154134.443236.307226.471Standard Deviation
631.60684.630785.2971313.965302.428129.292261.955125.48599.784Error Variance
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Communication (QS8300 - 230711)

Q.2A_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 15 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

48362341544852Several times (730)
3%2%1%3%3%2%3%3%a day

92%68%4%64%28%8%92%

50363331745054At least once (365)
3%2%2%2%4%2%3%3%a day

93%66%5%61%32%7%93%

1661212119472166168At least once (52)
9%8%1%9%10%1%9%8%a week

99%f72%f1%71%f28%f1%cf           99%c

4641239724647At least once a (24)
3%3%1%3%1%1%3%2%fortnight

96%86%4%82%14%4%96%

7351-5122-7373At least once (12)
4%3%-4%5%-4%4%a month

100%f70%-70%30%f-c           100%c

11296591215112118Less than once (6)
6%6%3%7%5%3%6%6%a month

95%82%4%78%18%5%95%

1288112516795833018012881467Never (0)
72%75%93%72%72%92%72%74%
88%77%11%adegh65%22%12%ab88%

SUMMARY CODE

4963801336712817496512EVER USE
28%25%7%28%28%8%28%26%
97%f74%f3%72%f25%f3%cf           97%c

36.36031.61414.91933.87643.54923.22736.36035.056Mean Score (Incl.0)
130.982122.77789.223126.498143.076115.018130.982129.519Standard Deviation

9.64410.21343.98212.35742.29566.4789.6448.481Error Variance

130.821125.094206.738122.214155.469273.461130.821135.469Mean Score (Excl.0)
222.340219.180275.505216.835236.552303.389222.340226.471Standard Deviation
99.069125.7586900.273126.731437.1646136.31299.06999.784Error Variance
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Communication (QS8300 - 230711)

Q.2A_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 15 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

-7932452Several times (730)
-2%2%7%1%3%a day
-14%f18%f61%abdeff             7%

2121419754At least once (365)
*3%3%4%2%3%a day
3%22%f26%f36%ff            13%

740326030168At least once (52)
2%11%7%14%9%8%a week
4%24%f19%f36%adff            18%f

371315947At least once a (24)
1%2%3%3%3%2%fortnight
6%15%27%32%f20%

52017201273At least once (12)
1%5%4%5%4%4%a month
7%27%f23%27%f16%

731442412118Less than once (6)
2%8%10%5%4%6%a month
6%27%f37%abf20%ff            11%

3932553152662381467Never (0)
95%69%71%61%76%74%
27%abcde17%21%c18%c            16%c

SUMMARY CODE

2311712817074512EVER USE
5%31%29%39%24%26%
4%23%f25%f33%abdff            15%f

2.72633.338f32.330f78.307abdef23.661f35.056fMean Score (Incl.0)
24.383118.765120.888197.91896.754129.519Standard Deviation
1.38339.84533.44190.05029.0728.481Error Variance

49.847105.892111.650201.166abde99.443135.469Mean Score (Excl.0)
94.269193.178204.509275.922179.204226.471Standard Deviation

355.465318.954329.323447.841428.19099.784Error Variance
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Communication (QS8300 - 230711)

Q.2A_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 16 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

111-151-1*-5527Several times (730)
***-*1%*-**-2%***a day
9%7%16%-17%67%16%-11%6%-67%a69%31%

---126-12-24729At least once (365)
---**1%-*1%-1%1%1%**a day
---11%19%70%-11%19%-26%44%78%22%

-11171111438381220At least once (52)
-***1%2%**1%1%2%1%1%1%1%a week
-4%4%7%34%55%4%7%20%14%39%16%41%59%

---2-4-2--23516At least once a (24)
---1%-1%-1%--*1%***fortnight
---29%-71%-29%--29%42%83%17%

-44367432415101020At least once (12)
-2%1%1%1%1%1%1%1%1%*2%1%1%1%a month
-20%20%16%30%34%20%16%11%20%7%27%52%48%

1561243206122122155404080Less than once (6)
1%2%2%4%6%3%2%4%6%7%4%2%4%4%4%a month
2%6%7%15%53%dijmo25%7%15%26%dimo27%dimo19%6%50%50%

1771903662745985993662742943043422579428961838Never (0)
99%95%97%94%91%92%97%94%91%91%92%91%93%93%93%
10%adefg10%20%adefgj15%33%33%20%adefgj15%16%17%19%14%51%49%
jkkk

SUMMARY CODE

210121958531219292929247666142EVER USE
1%5%3%6%9%8%3%6%9%9%8%9%7%7%7%
1%7%8%13%41%imo37%imo8%13%21%imo20%imo20%imo17%imo53%imo    47%

2.6982.4062.5441.9913.33310.1862.5441.9914.7601.9493.83918.533afik6.9283.4585.242Mean Score (Incl.0)
m

44.01136.90140.36421.55336.78971.51540.36421.55344.58327.17830.061102.72658.80139.13150.231Standard Deviation
10.0886.3344.0031.7462.1697.5104.0031.7466.8302.2182.47633.3953.2561.6721.276Error Variance

227.09349.18881.00830.68137.532125.02881.00830.68152.60722.35649.620213.40392.89550.10272.925Mean Score (Excl.0)
458.452168.247222.64581.250119.070221.927222.64581.250141.65590.98398.562287.896197.075141.873174.247Standard Deviation

70059.5472830.6933813.129412.593262.548879.4963813.129412.593872.444267.031334.9803069.783517.849314.501218.432Error Variance
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Communication (QS8300 - 230711)

Q.2A_06 How often do you use Free\paid for e-cards through a website on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 16 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

252-4*1-141-*17Several times (730)
***-1%**-*1%*-***a day

35%65%35%-59%6%7%-11%51%9%-6%16%

46136--124---29At least once (365)
*1%*1%1%--1%1%1%---1%*a day

39%61%11%28%61%--11%19%48%---22%

71244751-44-13720At least once (52)
1%1%1%1%1%1%*-1%1%-1%1%2%1%a week

38%62%20%18%38%24%4%-20%18%-7%14%37%

151-23-2-3---16At least once a (24)
*1%*-*1%-1%-1%---**fortnight
9%91%9%-40%51%-29%-54%---17%

1010836413153-5220At least once (12)
1%1%1%1%1%1%*2%*2%2%-1%1%1%a month

51%49%38%12%29%20%5%16%7%24%15%-24%10%

275319827265517131725780Less than once (6)
3%5%3%2%5%6%2%3%5%4%1%5%8%2%4%a month

34%66%o24%10%33%33%lo6%6%22%17%2%8%31%abe8%

9339045373975283762021433082881641312903111838Never (0)
95%91%94%96%91%91%97%93%92%90%97%94%90%94%93%
51%jkn49%29%22%jkn29%20%11%f8%17%16%9%c7%16%17%

SUMMARY CODE

5291351752397112533583320142EVER USE
5%9%6%4%9%9%3%7%8%10%3%6%10%6%7%

36%64%lo24%12%37%lo27%lo5%8%18%23%i4%6%23%e14%

3.8486.6224.5372.8979.8952.0482.1203.0454.52614.416a3.0670.8172.1026.0865.242Mean Score (Incl.0)
42.78056.64150.46129.02671.04024.67036.01929.26143.91087.41845.2675.38827.60451.44150.231Standard Deviation
1.6553.6793.6642.05010.0331.6495.6906.1165.77321.22711.4480.2302.6288.2441.276Error Variance

73.29472.71574.66370.496110.24022.04165.80242.52860.153140.107100.93914.23420.454100.25472.925Mean Score (Excl.0)
174.117175.289194.121129.100214.35879.103205.281105.897152.059241.229266.41818.85885.052189.212174.247Standard Deviation
473.700409.685785.0651041.6701021.100208.5785267.5511246.0181005.3051662.61914195.71150.802233.3511704.816218.432Error Variance
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Communication (QS8300 - 230711)

Q.2A_06 How often do you use Free\paid for e-cards through a website on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 16 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

614111-437Several times (730)
**3%***-1%**a day

88%12%54%aeg16%11%19%-61%39%

7222-5-459At least once (365)
**2%*-1%-1%**a day

77%23%25%23%-52%-44%56%

15544210-41620At least once (52)
1%1%2%*1%1%-1%1%1%a week

75%25%19%19%9%53%-21%79%

6-22122316At least once a (24)
*-1%***1%1%**fortnight

100%-32%29%9%29%29%49%22%

1461928*61420At least once (12)
1%1%1%1%1%1%*1%1%1%a month

70%30%6%46%8%39%2%27%71%

6119231133413145280Less than once (6)
4%3%1%4%5%5%4%3%5%4%a month

76%24%3%39%16%43%17%18%65%

130053713275325569831147310531838Never (0)
92%94%90%94%94%92%95%93%92%93%
71%29%7%41%14%38%17%26%57%

SUMMARY CODE

1093315491761153592142EVER USE
8%6%10%6%6%8%5%7%8%7%

77%23%11%34%12%43%11%25%64%

6.0503.24226.555aefg2.6572.7724.7190.3889.9044.5565.242Mean Score (Incl.0)
54.84236.365124.42033.45738.86942.1712.13774.13443.69350.231Standard Deviation
2.1682.238102.5191.2945.5342.5810.01410.0661.7341.276Error Variance

77.98856.111258.34743.44543.35758.9578.172142.81756.97072.925Mean Score (Excl.0)
182.854143.188309.904129.802152.018138.9515.884248.725145.236174.247Standard Deviation
318.432603.0256002.519343.8471283.857344.7732.4731586.258245.273218.432Error Variance
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Communication (QS8300 - 230711)

Q.2A_06 How often do you use Free\paid for e-cards through a website on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 16 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

5172--142--147Several times (730)
1%**1%--*1%4%--*1%*a day

65%14%100%29%--11%60%29%acd--11%60%

43914121-32419At least once (365)
1%1%1%1%1%***-2%1%***a day

45%36%100%12%42%8%27%11%-31%20%39%11%

84201775-12413-20At least once (52)
1%1%1%*2%2%1%-2%1%1%1%-1%a week

41%21%100%4%36%g36%g24%-4%b10%19%67%-

2261-3121-3126At least once a (24)
****-1%**1%-1%***fortnight

25%29%100%9%-43%22%25%9%-43%22%25%

7419431111*2115220At least once (12)
1%1%1%2%1%*2%*1%1%*2%*1%a month

35%21%95%22%13%6%54%4%2%8%3%75%11%

332177815152122199392280Less than once (6)
6%6%5%4%4%5%3%5%2%6%3%4%4%4%a month

41%26%96%10%18%19%27%27%1%11%11%49%28%

4913351427187308299662381481372429414691838Never (0)
89%90%91%92%92%92%94%93%90%90%93%93%94%93%
27%18%78%10%17%16%36%21%3%7%13%51%26%

SUMMARY CODE

58361381728274229515187331142EVER USE
11%10%9%8%8%8%6%7%10%10%7%7%6%7%
41%25%97%12%20%19%29%21%4%11%12%51%22%

10.1536.3866.61010.1685.6012.4282.8508.84929.850acd7.8213.7032.9407.3025.242Mean Score (Incl.0)
73.45651.30756.42278.13239.37818.66032.63475.930142.78749.31330.72429.93768.84550.231Standard Deviation
10.0868.0752.07328.2624.6991.0491.56413.760334.23215.9993.7310.9118.9771.276Error Variance

95.47966.48875.089124.10666.87129.72048.201124.180312.67678.89654.18440.789116.84772.925Mean Score (Excl.0)
207.953154.951176.704252.656122.01859.764127.244262.185388.299141.741108.087105.019254.903174.247Standard Deviation
800.822774.510231.2912901.588551.424155.292415.1532455.03318846.9981339.359730.174159.8402095.984218.432Error Variance

 Page 116

Communication (QS8300 - 230711)

Q.2A_06 How often do you use Free\paid for e-cards through a website on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 16 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

25167Several times (730)
*****a day

28%72%12%88%

45189At least once (365)
1%**1%*a day

47%53%12%88%

12821820At least once (52)
2%1%*1%1%a week

61%39%9%91%

15156At least once a (24)
*****fortnight

14%86%14%86%

61461420At least once (12)
1%1%1%1%1%a month

31%69%30%70%

295197280Less than once (6)
4%4%2%5%4%a month

36%64%11%89%

638119939314451838Never (0)
92%93%95%92%93%
35%65%21%79%

SUMMARY CODE

548819123142EVER USE
8%7%5%8%7%

38%62%14%86%

5.6325.0323.0635.8155.242Mean Score (Incl.0)
48.66651.07138.47552.88550.231Standard Deviation
3.3172.0633.6461.7791.276Error Variance

71.76773.64165.58674.07372.925Mean Score (Excl.0)
160.822182.951170.377175.500174.247Standard Deviation
487.997389.1991382.302261.019218.432Error Variance
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Communication (QS8300 - 230711)

Q.2A_06 How often do you use Free\paid for e-cards through a website on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 16 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

-1------1-327Several times (730)
-*------1%-2%1%*a day
-11%------13%-46%29%

-----1-11-159At least once (365)
-----1%-*1%-1%1%*a day
-----12%-12%7%-12%57%

-131-1-1--5820At least once (52)
-*1%*-1%-*--2%2%1%a week
-4%14%4%-5%-5%--26%42%

----1---*-136At least once a (24)
----1%---1%-1%1%*fortnight
----22%---7%-18%53%

-21111-2114620At least once (12)
-1%1%1%1%1%-1%1%1%2%1%1%a month
-11%5%5%5%6%-9%4%4%20%30%

1107424-1321112580Less than once (6)
2%6%3%2%2%4%-4%2%1%5%6%4%a month
1%13%8%5%3%5%-16%2%1%14%32%

44169184202104934330167871813631838Never (0)
98%92%95%97%96%92%100%95%94%98%88%88%93%
2%9%10%11%bc6%5%2%16%b4%5%bc10%b      20%

SUMMARY CODE

11411648-17512650142EVER USE
2%8%5%3%4%8%-5%6%2%12%12%7%
1%10%7%4%3%5%-12%3%1%18%dj35%adfj

0.1453.7291.0240.3540.5104.8360.0001.71513.3910.15015.53010.0595.242Mean Score (Incl.0)
0.93247.2076.3423.2242.95937.9620.00021.45490.5961.24495.25865.89350.231Standard Deviation
0.01711.9170.1920.0540.09413.8570.0001.58758.6270.01754.66310.5391.276Error Variance

6.00048.99318.85712.50012.80562.700-32.130208.4019.374125.09182.78772.925Mean Score (Excl.0)
-170.22321.04716.0378.866130.675-89.967330.187-247.848173.870174.247Standard Deviation
-2228.91144.29851.43919.6522134.481-539.60510902.374-3233.083581.364218.432Error Variance
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Communication (QS8300 - 230711)

Q.2A_06 How often do you use Free\paid for e-cards through a website on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 16 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

52--16167Several times (730)
2%*--*****a day

68%ah32%--11%89%11%89%

36-1-8-99At least once (365)
1%*-1%-*-1%*a day

30%70%-12%-88%-100%

713-1118-2020At least once (52)
3%1%-1%*1%-1%1%a week

33%h67%-5%4%91%-100%

15---6-66At least once a (24)
**---*-**fortnight

17%83%---100%-100%

515-121721820At least once (12)
2%1%-1%1%1%1%1%1%a month

26%74%-6%11%83%9%91%

17631496687280Less than once (6)
7%4%2%4%5%4%2%4%4%a month

21%79%1%5%11%82%10%90%

21816134493157154432815091838Never (0)
85%94%98%92%92%93%97%92%93%
12%88%i2%5%9%84%18%abi            82%

SUMMARY CODE

37105181312111132142EVER USE
15%6%2%8%8%7%3%8%7%
26%ah74%1%5%9%85%7%c            93%c

19.667ah3.1250.1454.8363.9845.5321.8505.9425.242Mean Score (Incl.0)
105.70734.9500.93237.96249.03851.66934.63552.86250.231Standard Deviation
40.9310.7200.01713.85713.8201.6183.3791.7221.276Error Variance

135.31450.9976.00062.70052.87476.30558.80574.06872.925Mean Score (Excl.0)
250.245132.846-130.675177.810177.952195.609173.184174.247Standard Deviation

1423.240185.768-2134.4812634.693268.3643478.444234.319218.432Error Variance
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Communication (QS8300 - 230711)

Q.2A_06 How often do you use Free\paid for e-cards through a website on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 16 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

67161167Several times (730)
********a day

89%93%11%82%7%11%89%

96-63-99At least once (365)
1%*-*1%-1%*a day

100%70%-70%30%-100%

2015-155-2020At least once (52)
1%1%-1%1%-1%1%a week

100%76%-76%24%-100%

65-51-66At least once a (24)
**-**-**fortnight

100%82%-82%18%-100%

1915-15411920At least once (12)
1%1%-1%1%1%1%1%a month

95%73%-73%22%5%95%

8069-6911-8080Less than once (6)
4%5%-5%2%-4%4%a month

100%f86%f-86%f14%-cf          100%c

16431388179121043319516431838Never (0)
92%92%100%91%95%99%92%93%
89%76%10%adegh66%24%11%ab89%

SUMMARY CODE

1401161116252140142EVER USE
8%8%*9%5%1%8%7%

99%f82%f1%81%f17%f1%cf           99%c

5.5015.7283.0966.0843.8132.8935.5015.242Mean Score (Incl.0)
50.73453.81747.57154.61437.29545.46850.73450.231Standard Deviation
1.4471.96212.5032.3032.87410.3881.4471.276Error Variance

69.82474.059730.00069.74070.216312.07269.82472.925Mean Score (Excl.0)
168.416180.677-173.159147.551-168.416174.247Standard Deviation
207.035296.766-275.083777.548-207.035218.432Error Variance
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Communication (QS8300 - 230711)

Q.2A_06 How often do you use Free\paid for e-cards through a website on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 16 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

-*1427Several times (730)
-**1%1%*a day
-6%16%50%28%

-11619At least once (365)
-**1%**a day
-11%12%62%15%

-4110520At least once (52)
-1%*2%1%1%a week
-22%7%48%f23%

-132-6At least once a (24)
-*1%*-*fortnight
-14%51%35%-

-3313220At least once (12)
-1%1%3%1%1%a month
-13%17%62%af8%

42220231180Less than once (6)
1%6%5%5%4%4%a month
5%27%f25%f29%ff            14%

4123424133792921838Never (0)
99%92%93%87%93%93%
22%abcde19%22%c21%c            16%c

SUMMARY CODE

431305721142EVER USE
1%8%7%13%7%7%
3%22%f21%f40%abdff            15%f

0.0542.9283.44012.581f7.2225.242Mean Score (Incl.0)
0.56931.92841.10277.29962.83050.231Standard Deviation
0.0012.8803.86613.73612.2601.276Error Variance

6.00035.22550.58196.729108.74172.925Mean Score (Excl.0)
0.000107.064152.218195.884225.059174.247Standard Deviation
0.000395.266798.972697.6452202.237218.432Error Variance
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Communication (QS8300 - 230711)

Q.2A_06 How often do you use Free\paid for e-cards through a website on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 17 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

-1112034114161915292655Several times (730)
-***3%5%**1%5%5%5%3%3%3%a day
-1%1%2%37%im61%aghilm1%2%8%29%hilmno34%hilmno27%ghilmn53%im     47%

noo

-33722293712101217273461At least once (365)
-2%1%2%3%4%1%2%4%3%3%6%3%4%3%a day
-6%6%11%36%47%imo6%11%20%16%19%28%imo45%55%

144939464915242422425698At least once (52)
*2%1%3%6%7%1%3%5%7%6%8%4%6%5%a week
1%4%4%9%39%imo47%imno4%9%15%im24%imo24%imo23%imno43%imo    57%

1-13812134557141024At least once a (24)
1%-*1%1%2%*1%1%1%1%3%1%1%1%fortnight
4%-4%11%34%51%4%11%15%19%20%31%im60%40%

-11392213181012181735At least once (12)
-**1%1%3%*1%*2%3%4%2%2%2%a month
-3%3%9%26%63%gim3%9%4%23%28%im34%agikmo52%48%

-1112283311215132211344074Less than once (6)
-**4%4%5%*4%5%4%6%4%3%4%4%a month
-1%1%16%im38%imo45%imno1%16%im20%imo18%im30%imno15%imo46%im     54%

1771903672595304773672592712582801978537801633Never (0)
99%95%97%88%81%73%97%88%84%78%75%70%84%81%82%
11%adefg12%adefgj22%adefgh16%defjk32%dj29%22%adefgh16%defjk17%dj16%17%12%52%dej    48%

hjklkjkljkl

SUMMARY CODE

291134126176113452759185165182347EVER USE
1%5%3%12%19%27%3%12%16%22%25%30%16%19%18%
*3%3%10%imo36%hilmno51%aghikl3%10%imo15%imno21%hilmno26%ahilmn24%aghikl47%imno   53%

mnoomno

0.3199.2385.02112.53838.472hil58.417agh5.02112.53826.894imo49.698hil52.455hil66.258agh33.45736.25334.816imnMean Score (Incl.0)
mnoilmnomnomnoilmnoo

3.59360.36944.07767.029139.790173.48844.07767.029108.355164.033168.600179.716133.237133.989133.577Standard Deviation
0.06716.9514.77316.89131.31644.1974.77316.89140.34680.80177.880102.20916.71619.5999.021Error Variance

35.212195.664172.109108.152199.892216.989172.109108.152168.124221.894213.935220.263206.606191.502198.676Mean Score (Excl.0)
-212.418203.503170.706263.938278.679203.503170.706224.498287.527286.317271.916272.384255.664263.462Standard Deviation
-4512.1353451.116940.022585.404417.5393451.116940.0221172.0811087.789910.860770.190428.860373.508199.460Error Variance
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Communication (QS8300 - 230711)

Q.2A_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 17 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

292616132061-1415-161955Several times (730)
3%3%3%3%4%1%*-4%5%-1%2%6%3%a day

52%48%28%24%37%11%1%-25%i27%i-2%11%34%ae

18431172221-5121032101861At least once (365)
2%4%2%2%4%5%-3%4%3%2%2%3%6%3%a day

29%71%o18%12%36%35%mo-7%20%i17%6%3%16%30%

42562319362125171824222898At least once (52)
4%6%4%5%6%5%1%3%5%6%1%3%7%8%5%a week

43%57%24%19%36%21%2%5%17%19%2%4%22%29%e

618331081347--5524At least once a (24)
1%2%1%1%2%2%*2%1%2%--1%1%1%fortnight

26%74%13%13%40%33%4%11%15%30%--19%21%

152010511912213-17935At least once (12)
1%2%2%1%2%2%*2%1%4%-*2%3%2%a month

42%58%29%13%32%26%3%7%7%36%g-2%20%27%

334115182417-5131617151774Less than once (6)
3%4%3%4%4%4%-3%4%5%*5%5%5%4%a month

44%56%20%24%32%23%-6%17%i22%i1%10%21%i      23%

8437904943494573332041352722421631242582351633Never (0)
86%79%86%84%79%80%98%88%82%75%96%89%80%71%82%
52%kn48%30%kn21%28%20%13%afgh8%f17%15%10%abc8%b16%bf     14%

SUMMARY CODE

14220578641238251961796156596347EVER USE
14%21%14%16%21%20%2%12%18%25%4%11%20%29%18%
41%59%mo22%19%35%mo24%1%6%i18%i23%ahi2%4%19%eei     28%ade

30.53539.05629.35132.17243.72032.5372.51913.19447.055i49.233i8.11311.80829.62067.319acd34.816iMean Score (Incl.0)
e

130.731136.270127.721134.920148.834116.32436.32462.110158.421162.39252.04172.333117.121183.412133.577Standard Deviation
15.45321.29523.47144.29144.03936.6705.78727.55575.14173.25315.13041.52447.301104.7989.021Error Variance

211.857189.545215.840207.039206.000164.821109.979105.816255.229199.275219.757111.206147.502231.582198.676Mean Score (Excl.0)
283.920248.611283.786286.240267.103217.145239.823148.609289.748278.361177.346201.556226.945279.547263.462Standard Deviation
465.956353.185759.7621222.887679.469673.5969585.8631299.0981354.092880.5075241.9382901.780903.579797.414199.460Error Variance
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Communication (QS8300 - 230711)

Q.2A_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 17 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

342191711185262555Several times (730)
2%4%6%2%4%2%1%5%2%3%a day

62%38%17%g31%20%33%8%46%bd45%

461511143324273061At least once (365)
3%3%8%2%1%4%1%5%3%3%a day

76%24%18%afg23%5%53%g7%44%d49%

7028151813527316098At least once (52)
5%5%10%2%5%7%2%6%5%5%a week

71%29%15%g19%14%53%g7%32%dg           61%

214225142121024At least once a (24)
1%1%1%*2%2%1%2%1%1%fortnight

85%15%8%10%22%g59%g8%49%43%

2213495173112235At least once (12)
2%2%3%1%2%2%1%2%2%2%a month

62%38%12%26%13%49%7%31%62%

512361717346204774Less than once (6)
4%4%4%2%6%4%2%4%4%4%a month

69%31%8%23%24%g46%9%27%64%

11674661007242175913003829511633Never (0)
83%82%68%90%80%78%92%75%83%82%
71%29%6%44%aefh13%36%18%abc23%ch          58%c

SUMMARY CODE

24310447785516727126194347EVER USE
17%18%32%10%20%22%8%25%17%18%
70%30%14%ag22%16%g48%g8%36%abddg          56%d

33.00839.28979.172aeg23.27037.24437.53716.66459.954abd28.83234.816Mean Score (Incl.0)
127.969146.552193.712114.358147.511131.20795.754174.237119.920133.577Standard Deviation
11.80736.341248.50515.11979.70524.98627.70055.60213.0629.021Error Variance

191.463215.551247.657240.785184.125170.166204.139241.706169.984198.676Mean Score (Excl.0)
254.661283.556276.548289.589285.688236.015276.726280.793247.044263.462Standard Deviation
272.488730.9471560.7971010.3821383.347354.7962836.203588.395326.368199.460Error Variance
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Communication (QS8300 - 230711)

Q.2A_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 17 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

267527159186261326855Several times (730)
5%2%3%3%4%3%3%1%4%4%5%3%2%3%a day

48%13%95%12%27%17%33%10%4%11%24%b47%14%

30146041415235381229961At least once (365)
5%4%4%2%4%5%3%1%6%5%5%3%2%3%a day

48%23%99%6%23%25%g38%8%5%13%20%47%15%

47319613281237861410551398At least once (52)
9%8%6%6%8%4%5%2%12%9%4%5%3%5%a week

48%a31%97%13%g29%g12%38%8%6%b14%b10%56%13%

12132413411511412624At least once a (24)
2%3%2%1%1%1%2%1%2%1%2%1%1%1%fortnight

48%52%a100%4%14%16%46%19%4%6%16%49%24%

181235584126313181035At least once (12)
3%3%2%3%2%1%2%1%6%1%1%2%2%2%a month

53%35%100%15%22%11%35%16%8%3%9%51%28%

2818711117192252101538974Less than once (6)
5%5%5%5%5%6%3%1%4%6%6%4%2%4%a month

38%25%97%14%g23%g26%g30%7%3%13%b20%b51%13%

3892761226163251263580376361122038374451633Never (0)
71%74%78%80%75%81%82%92%67%74%78%83%89%82%
24%17%75%n10%15%16%36%j23%ahijk2%7%12%51%ffjlmn  27%acdef

SUMMARY CODE

161953394085631243418405717755347EVER USE
29%26%22%20%25%19%18%8%33%26%22%17%11%18%
46%al27%a98%a12%g24%agh18%g36%g10%5%abc12%b17%b51%bbg     16%

59.990a33.23742.62734.95952.699g40.765g34.38316.11156.32153.966b56.402b32.58419.97634.816Mean Score (Incl.0)
170.945119.259146.201138.367163.509141.945130.89794.006158.506161.848172.825128.632102.160133.577Standard Deviation
54.62143.62813.91688.63681.01660.68725.16021.091411.873172.334118.05816.81519.7679.021Error Variance

205.334130.115196.936176.593208.659210.203194.890192.359169.678204.485256.053186.457183.198198.676Mean Score (Excl.0)
265.396208.284261.728270.257271.788262.776257.358271.095241.529263.731292.310257.436258.550263.462Standard Deviation
445.790522.677200.8841554.020889.9851113.727556.5811986.2902777.9251783.4351553.552383.0841114.136199.460Error Variance
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Communication (QS8300 - 230711)

Q.2A_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 17 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

2629173855Several times (730)
4%2%4%2%3%a day

47%53%30%70%

2239134861At least once (365)
3%3%3%3%3%a day

36%64%21%79%

3663237598At least once (52)
5%5%6%5%5%a week

36%64%24%76%

101561824At least once a (24)
1%1%1%1%1%fortnight

40%60%23%77%

142172835At least once (12)
2%2%2%2%2%a month

40%60%21%79%

2647205474Less than once (6)
4%4%5%3%4%a month

36%64%27%73%

560107332613061633Never (0)
81%83%79%83%82%
34%66%20%80%

SUMMARY CODE

13321486261347EVER USE
19%17%21%17%18%
38%62%25%75%

42.03530.93044.44532.28534.816Mean Score (Incl.0)
149.568124.008154.167127.549133.577Standard Deviation
31.33112.16658.54010.3499.021Error Variance

218.921186.087213.716193.742198.676Mean Score (Excl.0)
279.646252.731280.629257.953263.462Standard Deviation
558.586307.081937.531252.045199.460Error Variance
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Communication (QS8300 - 230711)

Q.2A_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 17 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

-97544-131121155Several times (730)
-5%3%2%4%4%-4%1%1%1%3%3%a day
-17%12%8%7%8%-23%1%1%3%19%

172742192152061At least once (365)
3%4%1%3%4%2%2%3%3%1%3%5%3%a day
2%12%3%11%7%3%2%14%4%1%9%32%

21276382195292498At least once (52)
4%7%3%3%2%8%4%6%8%2%4%6%5%a week
2%12%7%6%3%8%2%19%5%2%9%25%

-21313-8--1524At least once a (24)
-1%1%1%1%3%-2%--1%1%1%fortnight
-10%5%12%5%11%-31%--5%20%

3-5112-71121135At least once (12)
7%-3%1%1%2%-2%1%2%1%3%2%a month
9%jl-14%3%4%7%-20%3%4%6%31%

2388-42102362574Less than once (6)
3%2%4%4%-4%4%3%3%3%3%6%4%a month
2%5%10%10%-6%2%14%3%4%9%34%

3714816617995773925260811813181633Never (0)
83%81%85%86%87%76%90%80%84%92%88%77%82%
2%9%10%11%6%5%2%15%4%5%bh11%b19%

SUMMARY CODE

835282914244651272595347EVER USE
17%19%15%14%13%24%10%20%16%8%12%23%18%
2%10%8%8%4%7%d1%19%3%2%7%27%cd

12.76556.056c30.11729.98843.11144.04211.36243.68020.9429.25817.44940.21234.816Mean Score (Incl.0)
59.507173.113135.331124.019152.208156.26257.538153.53888.50767.38284.817136.636133.577Standard Deviation
70.822160.25687.63079.282249.112234.78680.74881.28955.95349.35143.33645.3149.021Error Variance

74.663295.482205.355213.982342.351184.998109.759213.191129.743110.457141.419174.276198.676Mean Score (Excl.0)
134.085298.188302.424268.940293.486280.645162.159282.461192.188221.283205.298240.749263.462Standard Deviation

2247.3632615.1873048.6812893.1558613.3783424.4186573.8941352.2721846.8155440.6771915.790557.310199.460Error Variance
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Communication (QS8300 - 230711)

Q.2A_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 17 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

1144-4941124255Several times (730)
4%3%-4%6%2%4%3%3%a day

20%80%-8%17%75%23%77%

12491275175461At least once (365)
5%3%3%2%4%3%2%3%3%a day

19%81%2%3%12%83%11%89%

1583281177138598At least once (52)
6%5%4%8%7%5%4%5%5%a week

15%85%2%8%11%78%14%86%

420-321912324At least once a (24)
2%1%-3%1%1%*1%1%fortnight

16%84%-11%10%78%6%94%

62932-3062935At least once (12)
2%2%7%2%-2%2%2%2%a month

18%82%9%e7%-85%17%83%

24482426586674Less than once (6)
10%3%3%4%1%4%2%4%4%a month
33%ah66%2%6%3%89%10%90%

18214453777137138229113421633Never (0)
72%84%83%76%81%83%86%82%82%
11%88%i2%5%8%85%18%i            82%

SUMMARY CODE

722738243328348299347EVER USE
28%16%17%24%19%17%14%18%18%
21%ah79%2%7%9%81%14%86%

52.88932.27312.76544.04260.18632.26536.59434.44934.816Mean Score (Incl.0)
163.600128.63659.507156.262179.180127.753145.259131.080133.577Standard Deviation
98.0409.75170.822234.786184.5149.89159.43710.5879.021Error Variance

186.206202.78474.663184.998312.084190.053260.436188.855198.676Mean Score (Excl.0)
264.583263.799134.085280.645299.367257.536305.597255.332263.462Standard Deviation
886.127259.6642247.3633424.4182800.647232.7181905.903218.042199.460Error Variance
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Communication (QS8300 - 230711)

Q.2A_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 17 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

5541*4114*5555Several times (730)
3%3%*3%3%*3%3%a day

99%75%1%74%25%1%99%

58473451435861At least once (365)
3%3%1%3%3%1%3%3%a day

96%78%4%73%22%4%96%

93773741959398At least once (52)
5%5%2%6%4%2%5%5%a week

95%78%3%75%20%5%95%

2320119412324At least once a (24)
1%1%*1%1%*1%1%fortnight

97%82%3%80%18%3%97%

3525-2510-3535At least once (12)
2%2%-2%2%-2%2%a month

100%70%-70%30%-100%

7354-541917374Less than once (6)
4%4%-4%4%*4%4%a month

99%f73%-73%26%f1%99%

14451242173106837718714451633Never (0)
81%83%96%81%82%95%81%82%
89%76%11%adegh65%23%11%ab89%

SUMMARY CODE

3382637257819338347EVER USE
19%17%4%19%18%5%19%18%
97%f76%f2%74%f23%f3%cf           97%c

37.782f34.8778.04138.513f35.6697.90437.782c34.816cMean Score (Incl.0)
139.255133.24757.156140.038137.09354.841139.255133.577Standard Deviation
10.90012.02918.04815.14338.83215.11310.9009.021Error Variance

199.477199.302221.577198.737201.824169.219199.477198.676Mean Score (Excl.0)
265.100262.453223.287263.720271.083203.109265.100263.462Standard Deviation
207.310268.0228309.505277.085835.0694583.692207.310199.460Error Variance

 Page 129

Communication (QS8300 - 230711)

Q.2A_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 17 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

1131125555Several times (730)
*3%3%6%2%3%a day
2%23%f20%f45%aff            10%

5201121461At least once (365)
1%5%3%5%1%3%a day
8%33%bf19%34%f7%

12724291798At least once (52)
*7%5%7%6%5%a week
1%27%f24%f30%ff            18%f

34410224At least once a (24)
1%1%1%2%1%1%fortnight

14%17%18%42%10%

-35161135At least once (12)
-1%1%4%4%2%a month
-9%15%45%ff            31%f

21217212174Less than once (6)
1%3%4%5%7%4%a month
3%17%f23%f28%ff            29%f

4042933703142511633Never (0)
97%79%84%72%80%82%
25%abcde18%23%c19%c            15%

SUMMARY CODE

12797312261347EVER USE
3%21%16%28%20%18%
4%23%f21%f35%adff            18%f

6.54048.848bf31.291f63.375abdf20.86534.816fMean Score (Incl.0)
54.920152.488127.015180.745102.124133.577Standard Deviation
7.01565.68636.91775.10132.3899.021Error Variance

222.605229.565b190.619227.409b106.434198.676Mean Score (Excl.0)
243.229261.456261.971283.400211.312263.462Standard Deviation

4930.044899.464940.120647.706708.774199.460Error Variance
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Communication (QS8300 - 230711)

Q.2A_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 18 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

420244414124624445487140106221233454Several times (730)
2%10%6%15%22%38%6%15%17%26%38%37%22%24%23%a day
1%4%o5%10%imo31%imno54%afghik5%10%imo12%imo19%ghilmn31%afghik23%afghik49%hilmno 51%

lmnoolmnolmno

1130416219518641628810710383245239484At least once (365)
6%15%11%21%30%28%11%21%27%32%28%30%24%25%24%a day
2%6%o9%13%imo40%imno38%imno9%13%imo18%imno22%ahilmn21%imno17%imno51%imno   49%

o

17395675152114567575777044197200397At least once (52)
10%20%15%26%23%17%15%26%23%23%19%15%19%21%20%a week
4%10%o14%19%dijmo38%dimo29%14%19%dijmo19%imo19%imo18%o11%50%o      50%

7714913131498593232649At least once a (24)
4%4%4%3%2%2%4%3%2%2%2%1%2%3%2%fortnight

13%15%29%18%27%26%29%18%16%11%19%7%46%54%

5101582016158127115273258At least once (12)
3%5%4%3%3%2%4%3%4%2%3%2%3%3%3%a month
9%17%26%13%33%27%26%13%21%12%19%8%46%54%

18234024301640241416975456110Less than once (6)
10%11%11%8%5%2%11%8%4%5%3%2%5%6%6%a month
16%dej21%adefgj37%adefgj22%dej27%15%37%adefgj22%dej12%15%8%6%49%j      51%

kkk

1177018871105621887172342834250176426Never (0)
66%35%50%24%16%10%50%24%22%10%8%12%25%18%22%
28%adefg16%adefgj44%adefgh17%defjk25%ej15%44%adefgh17%defjk17%defj8%7%8%59%bdefjk  41%

hijklmnkjklnjkln

SUMMARY CODE

611291902225515901902222512993422487687861554EVER USE
34%65%50%76%84%90%50%76%78%90%92%88%75%82%78%
4%8%imo12%o14%imo35%ahilmn38%aghikl12%o14%imo16%imno19%aghilm22%aghikl16%aghilm49%imno   51%c

omnonomnono

45.207140.310o95.347o201.809imo278.739hi388.706af95.347o201.809imo235.458im320.710ag387.658af390.085af258.001279.741268.566iMean Score (Incl.0)
lmnoghiklmnonohilmnoghiklmnoghiklmnolmno

134.291233.413198.536261.301278.070296.794198.536261.301266.932282.581297.749296.056286.519290.825288.751Standard Deviation
93.927253.40396.847256.685123.915129.34996.847256.685244.855239.797242.889277.37177.30092.33542.152Error Variance

131.914216.580189.338266.102im332.072hi429.819af189.338266.102im302.697im356.717hi419.671af443.848af342.081342.442342.264iMean Score (Excl.0)
olmnoghiklmnoonolmnoghiklmnoghiklmnolmno

203.885260.155246.146270.079272.767282.344246.146270.079266.922275.609287.268275.353282.987286.465284.660Standard Deviation
593.844480.003287.146364.715143.080129.834287.146364.715322.385254.047245.604272.73099.977110.29952.448Error Variance
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Communication (QS8300 - 230711)

Q.2A_09 How often do you use Voice calls on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 18 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

2242301151091567415226312292278124454Several times (730)
23%23%20%26%27%18%7%14%19%38%5%16%24%37%23%a day
49%51%25%24%j34%jm16%3%5%14%i27%aghi2%5%e17%eei     27%acde

21227211696150122153194105263110181484At least once (365)
22%27%20%23%26%29%7%20%28%33%15%22%31%24%24%a day
44%56%mo24%20%31%25%mo3%7%i19%i22%ai5%6%21%ei      17%

18121697841161002939864427376669397At least once (52)
18%22%17%20%20%24%14%25%26%14%16%27%21%21%20%a week
46%54%24%21%29%25%m7%10%f22%fi11%7%9%17%f      17%

262214127158564647949At least once a (24)
3%2%3%3%1%4%4%3%2%1%4%3%2%3%2%fortnight

54%46%30%25%14%32%16%11%12%7%12%7%15%19%

30281615235541071049958At least once (12)
3%3%3%4%4%1%2%3%3%2%6%3%3%3%3%a month

52%48%27%25%39%9%9%7%18%12%17%6%16%15%

49612821303118131682311148110Less than once (6)
5%6%5%5%5%7%8%8%5%2%13%8%4%3%6%a month

45%55%25%19%27%28%16%f12%f15%7%21%abc10%12%8%

26116518576986711941583268304731426Never (0)
27%17%32%18%17%16%57%26%17%10%40%22%15%9%22%
61%ajkln39%43%ajkln18%23%16%28%afgh10%f14%f7%16%abcd7%b11%bfn     7%

SUMMARY CODE

724830386338482348891142752891011092763011554EVER USE
73%83%68%82%83%84%43%74%83%90%60%78%85%91%78%
47%53%amo25%22%mo31%mo22%mo6%7%i18%i19%aghi6%7%e18%eeimo   19%ade

255.716281.292m231.079289.768m302.352mo251.85887.305190.696i255.857i403.666ag105.286214.178e302.335de374.205ac268.566hMean Score (Incl.0)
hideim

291.965285.109285.432297.765295.148268.043201.493257.183272.203288.555194.955266.194282.475304.301288.751Standard Deviation
77.07493.219117.225215.727173.185194.707178.068472.451221.839231.289212.333562.374275.146288.47042.152Error Variance

348.005337.255342.002354.870363.666j300.623203.881259.043309.963i447.948ag176.440273.487e354.114e412.368ad342.264hMean Score (Excl.0)
hiei

289.637280.325287.484292.355287.176266.638267.184268.697270.163269.304226.431272.567274.053293.742284.660Standard Deviation
101.316109.598170.056249.917197.770236.987713.871707.822265.411223.842461.899758.087306.551297.53252.448Error Variance
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Communication (QS8300 - 230711)

Q.2A_09 How often do you use Voice calls on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 18 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

282173521107322049163242454Several times (730)
20%30%35%14%27%29%15%32%21%23%a day
62%38%aj11%ag24%16%g48%ag11%36%abddg          53%

324160441528320557135293484At least once (365)
23%28%30%19%31%27%17%26%26%24%a day
67%33%9%g31%17%g42%g12%28%ddg          60%d

29010724143531775284262397At least once (52)
21%19%16%18%19%23%16%17%23%20%a week
73%27%6%36%13%44%13%21%66%c

3711130-18793349At least once a (24)
3%2%*4%-2%2%2%3%2%fortnight

77%23%1%62%f-37%14%18%68%

401853171611153358At least once (12)
3%3%3%4%2%2%3%3%3%3%a month

69%31%8%53%12%28%19%26%56%

89215611628212366110Less than once (6)
6%4%4%8%6%4%6%5%6%6%a month

81%19%5%55%e14%26%19%21%60%

3477916275419413180216426Never (0)
25%14%11%34%15%12%40%16%19%22%
81%i19%4%65%aefh10%22%31%abc19%cehi        51%

SUMMARY CODE

10634911315272316641964299291554EVER USE
75%86%89%66%85%88%60%84%81%78%
68%32%aj8%ag34%15%g43%ag13%28%addg          60%d

241.734334.936aj376.907ag180.322317.523g323.270ag182.664340.300abd261.220d268.566gMean Score (Incl.0)
281.481295.960295.404257.521288.586294.356265.449301.596281.759288.751Standard Deviation
57.124148.210577.90376.667305.062125.756212.880166.59372.10542.152Error Variance

320.706388.938aj423.507ag274.424373.401g369.210g304.624403.447abdg       321.956342.264Mean Score (Excl.0)
282.470284.073279.729274.076277.571286.340283.564286.953279.805284.660Standard Deviation
76.721159.797575.355131.555330.669135.521412.350178.23088.16552.448Error Variance
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Communication (QS8300 - 230711)

Q.2A_09 How often do you use Voice calls on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 18 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

1949539077969210980214576200112454Several times (730)
35%26%25%38%29%28%16%19%39%30%29%20%22%23%a day
43%alm21%86%17%agh21%gh20%gh24%18%5%abc10%c17%c44%h      25%

15511442352879118273143767265102484At least once (365)
28%31%27%25%26%28%26%18%26%24%26%26%20%24%a day
32%23%87%11%18%19%g38%g15%3%8%14%55%g      21%

12998339337864163599275623967397At least once (52)
23%26%22%16%23%20%23%14%18%17%21%24%13%20%a week
32%25%85%8%20%g16%41%g15%2%7%14%b60%bb      17%

106374932210-45301049At least once a (24)
2%2%2%2%3%1%3%3%-2%2%3%2%2%fortnight

20%12%77%8%19%6%45%21%-8%10%61%21%

11104441172314-36321858At least once (12)
2%3%3%2%3%2%3%3%-2%2%3%4%3%a month

18%17%75%6%18%13%39%24%-5%10%55%30%

18138649234233-5145636110Less than once (6)
3%3%6%2%3%7%6%8%-3%5%5%7%6%a month

16%11%78%4%8%21%38%30%jk-5%12%51%32%

343624530464616314093236193156426Never (0)
6%10%16%15%14%14%23%34%17%21%14%19%31%22%
8%8%57%mn7%11%11%38%ij33%ahijk2%8%8%45%dijlmn 36%acd

SUMMARY CODE

5153341320173290280541270441202248213441554EVER USE
94%90%84%85%86%86%77%66%83%79%86%81%69%78%
33%al22%al85%a11%g19%agh18%agh35%g17%3%8%14%ab53%bbg     22%

373.023alm313.426293.181377.751ag317.322ag317.992ag221.272216.390390.059ab314.584320.308bc252.934246.357268.566hMean Score (Incl.0)
hhhc

294.812282.785289.078305.551296.183294.228262.770285.272304.885304.239297.904276.801294.233288.751Standard Deviation
162.456245.29954.405432.228265.831260.754101.392194.2241523.851608.958350.77877.864163.96442.152Error Variance

397.894al347.233347.604442.990ag368.050h370.505h288.111329.078470.458ac399.437c372.113c312.419h  357.596342.264Mean Score (Excl.0)
hj

287.759277.209283.122283.744288.204285.292265.803294.442271.768289.068289.484275.777293.059284.660Standard Deviation
164.950258.73662.042439.949288.408289.650134.831322.2911420.343696.334386.17995.424239.22952.448Error Variance
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Communication (QS8300 - 230711)

Q.2A_09 How often do you use Voice calls on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 18 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

150304103351454Several times (730)
22%24%25%22%23%a day
33%67%23%77%

181304100384484At least once (365)
26%24%24%25%24%a day
37%63%21%79%

15923978320397At least once (52)
23%19%19%20%20%a week
40%60%20%80%

2029163349At least once a (24)
3%2%4%2%2%fortnight

41%59%32%68%

1841104958At least once (12)
3%3%2%3%3%a month

30%70%17%83%

40702090110Less than once (6)
6%5%5%6%6%a month

36%64%18%82%

12630186340426Never (0)
18%23%21%22%22%
30%70%20%80%

SUMMARY CODE

56798732612281554EVER USE
82%77%79%78%78%
36%64%21%79%

266.867269.481282.384264.934268.566Mean Score (Incl.0)
282.746292.038294.188287.290288.751Standard Deviation
111.96867.473213.16952.50342.152Error Variance

326.076351.567357.141338.315342.264Mean Score (Excl.0)
279.952287.059287.659283.846284.660Standard Deviation
134.66185.569255.39565.98652.448Error Variance
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Communication (QS8300 - 230711)

Q.2A_09 How often do you use Voice calls on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 18 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

93240302025875121355134454Several times (730)
21%18%21%14%19%25%19%24%17%15%27%32%23%a day
2%7%9%7%4%5%2%17%3%3%12%jj      29%adejkl

1337653335271175122340113484At least once (365)
30%20%33%16%32%27%24%24%16%26%20%27%24%a day
3%8%13%acejl7%7%j6%2%16%2%5%8%j      23%j

7423261181886620205154397At least once (52)
16%23%17%29%16%18%18%21%28%22%25%13%20%a week
2%11%b8%15%abk4%5%2%17%5%b5%13%bb      14%

263524161310649At least once a (24)
5%3%2%2%2%4%2%2%2%3%5%1%2%fortnight
5%12%7%10%5%7%2%12%3%6%20%13%

256103-17294858At least once (12)
4%3%3%5%3%-2%2%3%10%2%2%3%a month
3%9%11%18%5%-2%13%4%15%abcfh7%14%

1125131011213751119110Less than once (6)
1%6%3%6%9%11%6%4%10%6%5%5%6%a month
1%11%5%12%9%10%k2%12%7%k5%10%18%

104942562016127517173578426Never (0)
22%27%21%27%19%16%28%23%24%19%17%19%22%
2%11%10%13%5%4%3%17%4%4%8%18%

SUMMARY CODE

3513415215288853124354721713351554EVER USE
78%73%79%73%81%84%72%77%76%81%83%81%78%
2%9%10%10%6%5%2%16%4%5%11%22%

272.067216.893283.080ej178.402263.593289.047j241.309271.409j197.818215.501280.826jj  344.214ad268.566Mean Score (Incl.0)
efjl

282.319274.705275.555257.326272.673291.015283.383291.665271.182259.632301.061302.083288.751Standard Deviation
1594.084403.544363.304341.323799.471814.3231958.684293.339525.282732.704546.009221.49142.152Error Variance

350.567296.031360.588ej244.239323.869342.445336.112354.672j259.690265.162338.443jj  424.386ac342.264Mean Score (Excl.0)
defijl

273.948282.136262.154273.182267.960286.387282.809285.693283.906264.212299.547280.084284.660Standard Deviation
2028.316598.500429.530529.278957.364942.7302580.031366.011767.644956.272636.370231.40652.448Error Variance
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Communication (QS8300 - 230711)

Q.2A_09 How often do you use Voice calls on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 18 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

1133379253138958396454Several times (730)
44%20%21%25%18%23%17%24%23%a day
25%ah74%2%5%7%86%13%87%c

6242113273441066419484At least once (365)
24%25%30%27%20%25%19%26%24%a day
13%87%3%6%7%85%14%86%

353627183833474323397At least once (52)
14%21%16%18%22%20%22%20%20%a week
9%91%i2%5%9%84%19%81%

44424637123749At least once a (24)
2%3%5%4%3%2%4%2%2%fortnight
9%91%5%7%12%76%25%75%

4552-551164358At least once (12)
2%3%4%-3%3%5%3%3%a month
7%93%3%-9%88%27%73%

710311110882288110Less than once (6)
3%6%1%11%6%5%6%5%6%a month
6%94%1%10%9%80%20%80%

2939610164535691335426Never (0)
11%23%22%16%27%21%27%20%22%
7%93%i2%4%11%83%21%bi            79%

SUMMARY CODE

22613223585125130924713061554EVER USE
89%77%78%84%73%79%73%80%78%
15%ah85%2%5%8%84%16%84%c

421.828ah244.972272.067289.047221.396272.046209.631c        280.732c268.566Mean Score (Incl.0)
303.939278.944282.319291.015277.950289.658273.038290.483288.751Standard Deviation
338.38545.8511594.084814.323444.00250.850209.99951.99042.152Error Variance

475.354ah318.315350.567342.445301.450345.918287.143c        352.701c342.264Mean Score (Excl.0)
280.350278.854273.948286.387284.763284.831282.629283.947284.660Standard Deviation
320.80060.0922028.316942.730653.95062.551306.05162.79352.448Error Variance

 Page 137

Communication (QS8300 - 230711)

Q.2A_09 How often do you use Voice calls on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 18 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

454291-291163-454454Several times (730)
25%19%-22%36%-25%23%a day

100%fg64%f-64%f36%aefgh-cf          100%c

484369-369116-484484At least once (365)
27%24%-28%25%-27%24%a day

100%f76%f-76%f24%f-cf          100%c

397320-32077-397397At least once (52)
22%21%-24%17%-22%20%a week

100%f81%f-81%adf19%f-cf          100%c

4930-3018-4949At least once a (24)
3%2%-2%4%-3%2%fortnight

100%62%-62%38%-100%

5839-3920-5858At least once (12)
3%3%-3%4%-3%3%a month

100%66%-66%34%f-100%

11087-8723-110110Less than once (6)
6%6%-7%5%-6%6%a month

100%f79%f-79%f21%f-cf          100%c

23036918018940197230426Never (0)
13%25%100%14%9%100%13%22%
54%87%deh42%adegh44%d9%46%abbdeh         54%

SUMMARY CODE

15541136-1136418-15541554EVER USE
87%75%-86%91%-87%78%

100%afg73%f-73%afg27%aefg-cf          100%ac

298.169afg242.775f0.000275.664fg363.296aefgh0.000298.169ac268.566fMean Score (Incl.0)
289.381278.2040.000280.745304.0950.000289.381288.751Standard Deviation
47.07252.4370.00060.863191.0610.00047.07242.152Error Variance

342.264321.619-321.619398.423aegh-342.264342.264Mean Score (Excl.0)
284.660277.805-277.805295.647-284.660284.660Standard Deviation
52.44869.716-69.716199.560-52.44852.448Error Variance
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Communication (QS8300 - 230711)

Q.2A_09 How often do you use Voice calls on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 18 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

431229314355454Several times (730)
10%33%21%33%17%23%a day
9%27%abdf20%f31%abdff            12%f

6710412313061484At least once (365)
16%28%28%30%19%24%a day
14%21%f25%f27%bff            13%

66781057970397At least once (52)
16%21%24%18%22%20%a week
16%20%26%f20%18%

10111241149At least once a (24)
2%3%3%1%3%2%fortnight

21%23%25%9%22%

9717101558At least once (12)
2%2%4%2%5%3%a month

16%12%29%18%26%

3511281620110Less than once (6)
8%3%6%4%6%6%a month

32%ce10%26%15%18%

18740655382426Never (0)
45%11%15%12%26%22%
44%abcde9%15%12%cde          19%cde

SUMMARY CODE

2293333783832301554EVER USE
55%89%85%88%74%78%
15%21%abf24%abf25%abff            15%f

142.966351.943abdf268.000bf358.280abdf211.938f268.566fMean Score (Incl.0)
237.034296.535278.348294.581273.837288.751Standard Deviation
130.663248.398177.294199.489232.87842.152Error Variance

259.295394.377abdf313.977407.668abdf287.265342.264fMean Score (Excl.0)
267.967285.975276.279280.329282.881284.660Standard Deviation
299.192256.369204.639207.896340.51752.448Error Variance
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Communication (QS8300 - 230711)

Q.2A_09 How often do you use Voice calls on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 19 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

42529572734012957108165211189436325760Several times (730)
2%13%8%19%42%61%8%19%34%49%57%67%43%34%38%a day
1%3%o4%8%imo36%hilmno53%afghik4%8%imo14%hilmno22%aghilm28%aghikl25%afghik57%bhilmno 43%

lmnonomnolmno

9192850165158285084819464180221401At least once (365)
5%10%7%17%25%24%7%17%26%24%25%23%18%23%20%a day
2%5%7%12%imo41%imno39%imno7%12%imo21%imno20%imno23%imno16%imno45%imno   55%c

52933659143336552383310106126232At least once (52)
3%14%9%22%14%7%9%22%16%12%9%4%10%13%12%a week
2%12%djo14%do28%adefij39%djo19%14%do28%adefij22%deijmo17%do14%do4%46%djo    54%

kmokmo

14458645545191423At least once a (24)
*2%1%2%1%1%1%2%1%1%1%*1%1%1%fortnight
3%15%18%22%35%25%18%22%20%15%23%2%40%60%

3131691151695641212142At least once (12)
2%6%4%3%2%1%4%3%2%2%1%*2%2%2%a month
8%31%adefgjk39%dej23%j27%12%39%dej23%j12%15%9%3%50%50%

311141711714178361173249Less than once (6)
2%5%4%6%2%1%4%6%2%1%2%*2%3%2%a month
7%22%dfjk29%dj34%adfjk22%15%29%dj34%adfjk15%6%13%2%35%65%

154992539097332539061351716248224472Never (0)
86%50%67%31%15%5%67%31%19%11%5%6%24%23%24%
33%adefg21%adefgh54%adefgh19%defgjk20%dej7%54%adefghj19%defgjk13%defj7%ej4%3%53%defjk  47%

hijklmnjkljklnkln

SUMMARY CODE

251001252035596201252032622983542667697381508EVER USE
14%50%33%69%85%95%33%69%81%89%95%94%76%77%76%
2%7%imo8%o13%imno37%ahilmn41%afghik8%o13%imno17%hilmno20%aghilm23%afghik18%aghikl51%imno   49%

olmnonolmnomno

36.029135.853o88.657o216.980imn403.801ah540.348af88.657o216.980imn349.050hi456.895ag514.187ag574.758ae382.922b337.716360.952iMean Score (Incl.0)
oilmnoghiklmnoolmnohilmnohiklmnofghiklmnolmno

132.347248.740208.060283.263304.897260.383208.060283.263303.981296.715271.669240.924324.610311.077318.827Standard Deviation
91.227287.775106.361301.646148.97899.558106.361301.646317.541264.383202.202183.68599.220105.64351.391Error Variance

261.136270.018268.265312.948473.544hi568.720af268.265312.948430.667hi511.253gh538.416ag609.056ae506.451b440.196474.011iMean Score (Excl.0)
lmnghiklmnlmnilmnhiklmnfghiklmnlmn

265.161294.954288.311292.780275.611234.954288.311292.780280.730265.829253.395201.379277.065284.606282.638Standard Deviation
2424.499828.552620.320470.989142.78485.586620.320470.989339.696235.549185.040136.08595.598117.39353.506Error Variance
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Communication (QS8300 - 230711)

Q.2A_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 19 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

3334271701632711562131166217826107183760Several times (730)
34%43%30%39%47%38%10%20%50%68%5%19%33%55%38%a day
44%56%mo22%21%m36%amo21%3%4%22%ahi29%aghi1%3%e14%dedehim  24%acde

18122010180131891128707117229687401At least once (365)
18%22%18%19%23%21%5%18%21%22%10%16%30%26%20%a day
45%55%25%20%33%22%3%7%i17%i18%i4%6%24%adeei     22%e

109123604967551538391418275130232At least once (52)
11%12%11%12%12%13%7%25%12%4%11%19%16%9%12%a week
47%53%26%21%29%24%7%16%afgi17%f6%8%11%b22%f      13%

1112472101242334423At least once a (24)
1%1%1%2%*2%1%1%1%1%2%2%1%1%1%fortnight

49%51%18%31%9%42%6%7%19%8%12%15%16%17%

28141613869471754442At least once (12)
3%1%3%3%1%1%4%3%2%*4%4%1%1%2%a month

68%32%37%30%18%14%22%f10%17%2%17%13%10%9%

27221512101247421097649Less than once (6)
3%2%3%3%2%3%2%5%1%1%6%7%2%2%2%a month

55%45%30%25%20%25%9%15%f8%3%20%19%a14%12%

295178205899187147444315106465418472Never (0)
30%18%36%22%16%21%70%28%13%5%63%33%17%5%24%
62%ajkln38%44%ajkln19%19%18%31%afgh9%fg9%f3%22%abcd10%bc11%bbfgkn   4%

SUMMARY CODE

6908173663244893286211029030663932693141508EVER USE
70%82%64%78%84%79%30%72%87%95%37%67%83%95%76%
46%54%amo24%22%mo32%amo22%mo4%7%i19%ahi20%aghi4%6%e18%deeimo   21%acde

320.519400.994am288.209365.177m429.983aj360.480m97.585227.129i447.035ah577.036ag77.623205.684e359.218de504.787ac360.952eMean Score (Incl.0)
olmoihidehimo

319.961312.745315.860320.599307.750315.528227.460285.192306.989239.449181.302281.700296.654274.898318.827Standard Deviation
92.563112.167143.550250.082188.291269.805226.922580.959282.163159.266183.633629.799303.460235.41751.391Error Variance

457.299488.131449.956465.588510.091mo455.443328.497317.598512.568hi604.788ag208.784307.417431.396de533.469ac474.011eMean Score (Excl.0)
hidehi

288.939276.593287.982290.238267.292287.199314.759291.602272.762207.998247.957295.663272.944254.021282.638Standard Deviation
105.678108.825177.588260.799170.513290.4331456.958841.898255.668126.132931.5531079.217309.122213.66453.506Error Variance
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Communication (QS8300 - 230711)

Q.2A_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 19 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

47029010716813934693270397760Several times (730)
33%51%73%21%51%46%28%53%35%38%a day
62%38%aj14%aefg22%18%ag46%ag12%36%abddgj         52%

257144251276318536104260401At least once (365)
18%25%17%16%23%24%11%21%23%20%a day
64%36%j6%32%16%g46%g9%26%ddg          65%d

17557710829883041161232At least once (52)
12%10%5%13%11%12%9%8%14%12%a week
76%24%3%46%h13%38%13%18%69%c

204-10212341623At least once a (24)
1%1%-1%1%2%1%1%1%1%fortnight

83%17%-43%7%50%15%18%67%

375128211843042At least once (12)
3%1%1%3%1%1%2%1%3%2%a month

88%12%3%66%6%25%19%9%72%

3910133313783449Less than once (6)
3%2%1%4%1%2%2%2%3%2%a month

80%20%2%67%e5%26%13%17%70%

4116153293410415076246472Never (0)
29%11%4%41%13%14%46%15%22%24%
87%ai13%1%70%aefh7%h22%h32%abc16%cefhi       52%c

SUMMARY CODE

9985091424732386541774328991508EVER USE
71%89%96%59%87%86%54%85%78%76%
66%34%aj9%aefg31%16%ag43%ag12%29%abddgj         60%d

317.324468.866aj597.206aefg218.676463.330ag428.786ag253.129467.642abd344.338d360.952gjMean Score (Incl.0)
319.032291.758234.374292.174298.339303.583320.175303.898311.531318.827Standard Deviation
73.382144.032363.78198.689326.031133.763309.704169.14688.14951.391Error Variance

448.083524.851aj619.417aefg370.519529.720ag497.053g467.922549.812abd438.731474.011gMean Score (Excl.0)
291.744256.643207.685297.300257.870269.951298.187251.667286.752282.638Standard Deviation
88.202124.745297.468173.649275.922121.862513.962136.50096.05953.506Error Variance
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Communication (QS8300 - 230711)

Q.2A_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 19 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

3421946791011661632061243071134348178760Several times (730)
62%52%43%50%49%50%29%30%56%47%51%34%36%38%a day
45%alm26%al89%a13%agh22%agh21%agh27%16%4%bc9%c18%abc46%gh     23%

11599355398579152469335424065401At least once (365)
21%27%23%19%25%24%22%11%16%22%21%24%13%20%a day
29%25%89%10%g21%g20%g38%g11%2%8%14%b60%bbg     16%

4740197203632104396122314546232At least once (52)
8%11%13%10%11%10%15%10%11%8%9%14%9%12%a week

20%17%85%9%15%14%45%17%2%5%10%62%b20%

5319113134--316423At least once a (24)
1%1%1%1%*1%2%1%--1%2%1%1%fortnight

22%11%83%6%5%13%57%19%--13%68%19%

5*315441910226211142At least once (12)
1%*2%2%1%1%3%2%4%1%2%2%2%2%a month

13%1%74%12%9%10%45%23%5%5%13%50%27%

474131232110-58261049Less than once (6)
1%2%3%2%4%1%3%2%-3%3%3%2%2%a month
8%14%84%6%25%7%42%20%-10%17%53%20%

322824333324118917772932219185472Never (0)
6%8%15%16%10%13%27%43%13%19%12%22%37%24%
7%6%51%mn7%7%9%40%ijk37%ahijk2%6%7%46%ddijlmn 39%acdef

SUMMARY CODE

5173431322171304285515233461242287953151508EVER USE
94%92%85%84%90%87%73%57%87%81%88%78%63%76%
34%al23%al88%a11%gh20%agh19%agh34%g15%3%b8%b15%abc53%bbg     21%

534.592al486.205al406.819a440.770ag458.517ag458.914ag300.352267.603470.800bc423.170bc456.112ab344.963313.175360.952gMean Score (Incl.0)
hhhch

271.219281.587310.413313.423295.032297.337307.568324.416313.860313.957306.355309.524331.129318.827Standard Deviation
137.495243.22562.732454.786263.769266.292138.910251.1831614.882648.478370.96297.363207.66351.391Error Variance

568.117al525.733a481.423525.372h507.297h524.906ah410.908470.128544.169522.893c520.426c439.940h  496.970c474.011Mean Score (Excl.0)
243.103254.783279.458269.241267.408257.693289.775299.361270.904263.470271.159283.512287.347282.638Standard Deviation
117.028212.13960.260396.124239.153230.574170.323389.6391359.052564.363334.214104.797250.96753.506Error Variance
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Communication (QS8300 - 230711)

Q.2A_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 19 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

294466163598760Several times (730)
42%36%39%38%38%a day
39%d61%21%79%

15924287314401At least once (365)
23%19%21%20%20%a day
40%60%22%78%

8414855177232At least once (52)
12%12%13%11%12%a week
36%64%24%76%

51841923At least once a (24)
1%1%1%1%1%fortnight

23%77%17%83%

152753742At least once (12)
2%2%1%2%2%a month

36%64%11%89%

1336113849Less than once (6)
2%3%3%2%2%a month

27%73%22%78%

12135187385472Never (0)
18%27%21%25%24%
26%74%e19%e            81%

SUMMARY CODE

57193632511831508EVER USE
82%73%79%75%76%
38%ad62%22%78%

400.820ad339.493372.729357.856360.952Mean Score (Incl.0)
311.124320.971316.322319.510318.827Standard Deviation
135.57281.505246.45264.94151.391Error Variance

486.042466.670473.126474.253474.011Mean Score (Excl.0)
275.538286.782281.864282.969282.638Standard Deviation
128.68091.078250.62368.08853.506Error Variance
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Communication (QS8300 - 230711)

Q.2A_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 19 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

16687161474612136223388160760Several times (730)
37%37%37%29%43%46%28%43%31%37%43%39%38%a day
2%9%9%8%6%6%j2%18%j3%4%12%21%

11404736272075822184174401At least once (365)
25%22%24%17%25%20%16%18%31%21%20%18%20%a day
3%10%12%9%7%5%2%14%6%abfj5%10%18%

6171836712733892257232At least once (52)
13%9%10%17%6%12%16%11%12%10%11%14%12%a week
2%7%8%15%3%5%3%14%4%4%9%24%

-3121215-41423At least once a (24)
-1%*1%1%2%2%1%-5%1%1%1%fortnight
-11%3%7%6%8%3%19%-19%ak5%19%

-23511121281442At least once (12)
-1%2%2%1%1%3%1%1%3%4%3%2%a month
-5%8%12%3%3%3%5%2%5%20%33%

167731-71221349Less than once (6)
2%3%4%3%3%1%-2%2%2%1%3%2%a month
1%12%15%13%6%1%-14%2%4%4%27%

114846632219157617194491472Never (0)
24%26%24%30%21%19%34%24%23%22%21%22%24%
2%10%10%13%5%4%3%16%4%4%9%19%

SUMMARY CODE

3413514814686812924155691623221508EVER USE
76%74%76%70%79%81%66%76%77%78%79%78%76%
2%9%10%10%6%5%2%16%4%5%11%21%

366.340354.548361.121284.894407.959j411.671j274.007385.848j344.481355.818389.862jj  356.297360.952Mean Score (Incl.0)
312.112317.987312.153312.785310.372318.550314.710323.705297.434319.499320.082322.615318.827Standard Deviation

1948.277540.727466.218504.3011035.812975.7122415.672361.327631.9091109.563617.184252.62351.391Error Variance

482.005482.004473.951407.262513.386510.860417.102508.026j449.466455.719496.301456.712474.011Mean Score (Excl.0)
267.697275.398272.491299.944258.374273.722301.316275.272260.511291.490278.287295.806282.638Standard Deviation

1936.800574.577482.153671.392953.675902.6963242.541344.431652.5571163.921582.284269.23553.506Error Variance
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Communication (QS8300 - 230711)

Q.2A_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 19 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

122635164663634109651760Several times (730)
48%37%37%46%37%38%32%40%38%a day
16%ah84%2%6%8%83%14%86%

4635411203633455346401At least once (365)
18%21%25%20%21%20%16%21%20%a day
11%88%3%5%9%83%14%86%

371956121619939193232At least once (52)
14%11%13%12%9%12%12%12%12%a week
16%84%2%5%7%86%17%83%

122-231991423At least once a (24)
1%1%-2%2%1%3%1%1%fortnight
5%95%-8%11%81%39%b61%

834-123983442At least once (12)
3%2%-1%1%2%2%2%2%a month

19%81%-3%5%93%20%80%

34611642104049Less than once (6)
1%3%2%1%3%3%3%2%2%a month
7%93%1%1%12%85%19%81%

38432111945397109364472Never (0)
15%25%24%19%26%24%32%22%24%
8%92%i2%4%9%84%23%abi            77%

SUMMARY CODE

21712863481125126723012771508EVER USE
85%75%76%81%74%76%68%78%76%
14%ah85%2%5%8%84%15%c            85%c

423.370ah351.634366.340411.671354.404358.416300.646c        373.401c360.952Mean Score (Incl.0)
317.580318.080312.112318.550319.197319.006320.560317.140318.827Standard Deviation
369.44059.6201948.277975.712585.55661.676289.46061.97051.391Error Variance

496.725469.801482.005510.860480.504470.802442.589479.671474.011Mean Score (Excl.0)
286.020282.211267.697273.722278.121284.159297.302279.661282.638Standard Deviation
351.10463.4611936.800902.696628.87464.597363.73962.56853.506Error Variance
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Communication (QS8300 - 230711)

Q.2A_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 19 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

760528-528232-760760Several times (730)
43%35%-40%51%-43%38%a day

100%fg69%f-69%f31%aefgh-cf          100%c

401296-296105-401401At least once (365)
22%20%-22%23%-22%20%a day

100%f74%f-74%f26%f-cf          100%c

232188-18844-232232At least once (52)
13%12%-14%10%-13%12%a week

100%f81%f-81%f19%f-cf          100%c

2320-203-2323At least once a (24)
1%1%-2%1%-1%1%fortnight

100%86%-86%14%-100%

4231-3111-4242At least once (12)
2%2%-2%2%-2%2%a month

100%73%-73%27%-100%

4941-418-4949Less than once (6)
3%3%-3%2%-3%2%a month

100%83%-83%17%-100%

27640118022154197276472Never (0)
15%27%100%17%12%100%15%24%
58%85%deh38%adegh47%12%42%abbdeh         58%

SUMMARY CODE

15081104-1104404-15081508EVER USE
85%73%-83%88%-85%76%

100%afg73%f-73%afg27%afg-cf          100%ac

400.738afg335.278f0.000380.700fg458.727aefgh0.000400.738ac360.952fMean Score (Incl.0)
311.301318.2120.000312.542300.5720.000311.301318.827Standard Deviation
54.47468.6040.00075.430186.6600.00054.47451.391Error Variance

474.011457.028-457.028520.460aegh-474.011474.011Mean Score (Excl.0)
282.638287.000-287.000265.184-282.638282.638Standard Deviation
53.50677.269-77.269164.689-53.50653.506Error Variance
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Communication (QS8300 - 230711)

Q.2A_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 19 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

72190174223101760Several times (730)
17%51%39%51%32%38%a day
9%25%abdf23%f29%abdff            13%f

457910411361401At least once (365)
11%21%24%26%19%20%a day
11%20%f26%f28%ff            15%f

3553634536232At least once (52)
9%14%14%10%12%12%a week

15%23%27%20%16%

5393423At least once a (24)
1%1%2%1%1%1%fortnight

21%13%39%12%16%

1141161042At least once (12)
3%1%3%1%3%2%a month

25%9%27%15%24%

106196849Less than once (6)
2%2%4%1%3%2%a month

21%12%38%13%16%

23939624093472Never (0)
57%11%14%9%30%24%
51%abcde8%13%8%cde          20%cde

SUMMARY CODE

1773333813962201508EVER USE
43%89%86%91%70%76%
12%22%abf25%abf26%abff            15%f

170.156456.123abdf382.087bf473.355abdff        314.657f360.952Mean Score (Incl.0)
278.621302.968309.805288.622316.965318.827Standard Deviation
180.534259.292219.632191.500312.00951.391Error Variance

398.856509.779df444.465520.605abdff        447.526474.011Mean Score (Excl.0)
301.371274.198289.641258.801288.704282.638Standard Deviation
499.035234.220224.911170.427372.09953.506Error Variance

 Page 148

Communication (QS8300 - 230711)

Q.2A_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 20 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

-11-8381-271821252348Several times (730)
-1%*-1%6%*-1%2%5%7%2%2%2%a day
-3%3%-17%80%afghik3%-4%14%37%ghiklm43%afghik51%49%

lmnoolmno

-2231732236122012292554At least once (365)
-1%*1%3%5%*1%2%3%5%4%3%3%3%a day
-3%3%5%32%60%ahilmo3%5%10%22%im38%ahilmn22%imo54%46%

o

156105694610233455399373166At least once (52)
*2%1%4%9%14%1%4%7%10%15%14%9%8%8%a week
*3%3%6%34%imno56%aghikl3%6%14%imo20%hilmno33%aghikl24%aghilm56%hilmno 44%

mnomnono

-3332838337202017442771At least once a (24)
-1%1%1%4%6%1%1%2%6%5%6%4%3%4%fortnight
-4%4%4%39%imo53%hilmo4%4%10%29%hilmo28%hilmo24%hilmo62%im     38%

246185874618223548268669155At least once (12)
1%2%2%6%9%11%2%6%7%11%13%9%8%7%8%a month
1%3%4%11%im37%imno48%aimno4%11%im14%imo23%imno31%ahilmn17%imno55%imno   45%

o

21315249685152443535233110110220Less than once (6)
1%6%4%8%15%13%4%8%13%16%14%12%11%11%11%a month
1%6%7%11%o44%imno39%imo7%11%o20%imo24%hilmno24%imno15%imo50%imo    50%

1741723462363922913462362201721581346316351265Never (0)
97%86%92%80%60%45%92%80%68%52%43%47%62%66%64%
14%adefg14%adefgj27%adefgh19%adefgj31%dej23%27%adefgh19%adefgj17%defj14%12%11%50%defj   50%

hjklnkjklkjklk

SUMMARY CODE

52732582643613258103161213148387328714EVER USE
3%14%8%20%40%55%8%20%32%48%57%53%38%34%36%
1%4%o4%8%imo37%hilmno51%aghikl4%8%imo14%hilmno23%aghilm30%aghikl21%aghikl54%hilmno 46%

mnonomnomno

0.41010.7085.8396.59826.175hilm71.984afg5.8396.59816.007o36.035hil66.289agh79.475afg35.51933.40034.489hilMean Score (Incl.0)
ohiklmnomnoiklmnohiklmnomo

3.63871.15351.91935.70799.030182.37651.91935.70771.639119.043170.005197.533125.551124.739125.130Standard Deviation
0.06923.5486.6234.79315.71648.8426.6234.79317.63642.55679.183123.47914.84316.9877.916Error Variance

15.61577.78268.70133.60565.145130.039fgh68.70133.60550.29674.636115.311k151.231af93.42398.10595.569Mean Score (Excl.0)
klghkl

18.308180.447167.89675.247148.037229.326167.89675.247120.386162.934211.415252.117190.008198.565193.855Standard Deviation
47.8851122.792783.032111.02288.012138.033783.032111.022168.520162.867208.862380.61688.924126.77852.413Error Variance
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Communication (QS8300 - 230711)

Q.2A_11 How often do you use Picture messaging \ MMS on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 20 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

222610121881-518--32048Several times (730)
2%3%2%3%3%2%1%-2%6%--1%6%2%a day

46%54%21%24%38%17%3%-11%37%aghi--6%43%acde

2034109268-37192-101354At least once (365)
2%3%2%2%5%2%-2%2%6%1%-3%4%3%a day

37%63%20%18%49%o14%-5%13%36%ai3%-19%24%

729431415440253154352539166At least once (52)
7%9%5%10%9%10%1%3%9%17%2%4%8%12%8%a week

43%57%m19%24%32%24%1%3%19%i33%aghi2%3%15%ei     24%e

27441413202422162411121471At least once a (24)
3%4%2%3%3%6%1%1%5%7%*1%4%4%4%fortnight

38%62%20%18%28%34%o3%3%22%34%ai1%1%17%19%

6195303161344640372121837155At least once (12)
6%10%5%7%11%8%2%4%12%11%1%9%6%11%8%a month

39%61%mo19%20%39%mo22%2%4%26%hi24%i1%8%e12%ei     24%e

98122544475486164444885241220Less than once (6)
10%12%9%11%13%11%3%10%13%14%5%6%16%13%11%a month
44%56%24%20%34%22%3%7%20%i20%i4%4%24%dei      19%

6865794222643262541931231901251531132031661265Never (0)
70%58%74%64%56%61%92%79%57%39%90%81%63%50%64%
54%ajkn46%33%ajkln21%26%20%15%afgh10%afg15%f10%12%abc9%abc16%bbfkn   13%

SUMMARY CODE

29941515014925416116321431961626120165714EVER USE
30%42%26%36%44%39%8%21%43%61%10%19%37%50%36%
42%58%amo21%21%m36%amo23%mo2%4%i20%hi27%aghi2%4%17%dedehimo 23%acde

29.47839.45224.45536.42147.031m28.8596.3129.45127.60075.275agh5.2553.42324.70568.794acd34.489deiMean Score (Incl.0)
ie

118.198131.507107.796131.045144.253110.57661.44848.117104.479180.65337.07210.30693.217184.248125.130Standard Deviation
12.63219.83316.71941.78341.37033.13516.56116.53732.68290.6547.6780.84329.963105.7557.916Error Variance

97.04294.50893.302100.792107.36374.25883.22645.90464.150123.363g54.56518.43166.330137.959c95.569Mean Score (Excl.0)
198.797190.449195.157202.969202.744167.896214.60399.035152.026218.239110.66317.403143.766242.251193.855Standard Deviation
111.012100.473184.884274.642188.556197.1262709.087338.207162.759218.479644.54613.766193.165360.03352.413Error Variance

 Page 150

Communication (QS8300 - 230711)

Q.2A_11 How often do you use Picture messaging \ MMS on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 20 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

3018136722-232548Several times (730)
2%3%9%1%2%3%-5%2%2%a day

62%38%27%aefg13%14%46%g-48%ddg          52%

302441012283183354At least once (365)
2%4%3%1%4%4%1%4%3%3%a day

55%45%7%18%22%g53%g5%34%61%

9769173426891250104166At least once (52)
7%12%11%4%10%12%4%10%9%8%a week

59%41%j10%g21%16%g53%g7%30%ddg          63%d

3734912173210204171At least once a (24)
3%6%6%2%6%4%3%4%4%4%fortnight

52%48%j13%g18%24%g46%g14%28%g           58%

1074911352089846101155At least once (12)
8%9%7%4%8%12%2%9%9%8%a month

69%31%7%22%13%57%ag5%30%ddg          65%d

15169256539922659135220Less than once (6)
11%12%17%8%14%12%8%12%12%11%a month
69%31%11%g29%18%g42%12%27%61%

958307696401514052682917061265Never (0)
68%54%47%80%56%53%82%57%62%64%
76%i24%5%51%aefh12%32%21%abc23%cehi        56%

SUMMARY CODE

4522637916212035359217439714EVER USE
32%46%53%20%44%47%18%43%38%36%
63%37%aj11%ag23%17%g49%ag8%30%addg          61%d

28.80548.550j83.629aeg13.76541.537g44.329g6.72554.315abd33.607d34.489dgMean Score (Incl.0)
115.814144.792210.38576.045131.044138.03435.859162.961120.607125.130Standard Deviation

9.67035.473293.1246.68562.90327.6543.88548.63813.2127.916Error Variance

89.926105.264156.579g68.06393.73195.23437.389127.297d87.67595.569Mean Score (Excl.0)
190.862198.886267.953158.166184.388190.08978.006230.373182.347193.855Standard Deviation
82.791142.800875.593137.452274.186109.82998.143222.99079.73752.413Error Variance
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Communication (QS8300 - 230711)

Q.2A_11 How often do you use Picture messaging \ MMS on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 20 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

23134661112811329221248Several times (730)
4%3%3%3%3%4%1%3%6%1%4%2%2%2%a day

48%26%96%13%22%26%h16%24%7%4%19%45%25%

14165471114165329291054At least once (365)
3%4%3%4%3%4%2%1%6%2%4%3%2%3%a day

26%30%100%14%21%26%31%9%6%4%18%54%18%

785115915324458176101410730166At least once (52)
14%14%10%7%10%13%8%4%11%7%5%11%6%8%a week
47%a31%a96%9%19%g26%ag35%10%3%6%8%64%bg      18%

4325701219141710279351871At least once a (24)
8%7%4%6%6%4%2%2%4%5%3%3%4%4%fortnight

60%al35%98%17%26%20%24%14%3%10%12%50%25%

62361402327306214513259021155At least once (12)
11%10%9%11%8%9%9%4%10%9%10%9%4%8%a month
40%23%90%15%g17%19%g40%g9%3%9%16%b58%bbg     14%

945119434522966398233610349220Less than once (6)
17%14%12%17%15%9%9%10%16%15%14%10%10%11%a month
43%al23%88%15%hi24%h13%30%18%4%10%17%47%22%

23617990310718518447731325951586283601265Never (0)
43%48%58%52%55%56%68%76%48%62%61%62%72%64%
19%14%71%mn8%15%15%38%ijk25%ahijk2%7%12%50%jklmn  28%acdf

SUMMARY CODE

31419166297151143227972858103386140714EVER USE
57%52%42%48%45%44%32%24%52%38%39%38%28%36%
44%al27%al93%a14%agh21%agh20%gh32%g14%4%b8%14%b54%bbg     20%

51.67351.68142.17143.16843.08752.971h22.90228.34177.081e21.48944.50833.91629.87234.489Mean Score (Incl.0)
153.930148.064137.140140.230140.008153.85392.743125.369191.18093.054148.006119.700121.884125.130Standard Deviation
44.28867.24812.24491.03959.40171.29712.63037.512599.17856.96786.58414.56128.1367.916Error Variance

90.459100.17799.66290.65495.963121.20870.950119.884146.88656.457112.88989.113106.66095.569Mean Score (Excl.0)
194.978194.215196.844192.801196.751214.592152.649236.489245.446144.870219.311181.041212.294193.855Standard Deviation
123.430218.03158.620354.020253.012319.790107.879564.9181882.615344.055490.78787.402298.46852.413Error Variance
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Communication (QS8300 - 230711)

Q.2A_11 How often do you use Picture messaging \ MMS on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 20 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

1831113748Several times (730)
3%2%3%2%2%a day

37%63%23%77%

2430114254At least once (365)
3%2%3%3%3%a day

45%55%21%79%

5910735131166At least once (52)
9%8%9%8%8%a week

35%65%21%79%

2843145771At least once a (24)
4%3%3%4%4%fortnight

39%61%19%81%

718431124155At least once (12)
10%7%8%8%8%a month
46%d54%20%80%

7414644176220Less than once (6)
11%11%11%11%11%a month
33%67%20%80%

4198462669991265Never (0)
61%66%65%64%64%
33%67%21%79%

SUMMARY CODE

274441146568714EVER USE
39%34%35%36%36%
38%62%20%80%

38.52132.31936.21534.03634.489Mean Score (Incl.0)
130.360122.219129.605123.965125.130Standard Deviation
23.80111.81841.3739.7767.916Error Variance

97.53894.348102.10393.88995.569Mean Score (Excl.0)
193.252194.437201.976191.858193.855Standard Deviation
129.22788.332279.41464.46552.413Error Variance
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Communication (QS8300 - 230711)

Q.2A_11 How often do you use Picture messaging \ MMS on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 20 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

-53113-111-101448Several times (730)
-3%2%1%1%3%-3%1%-5%3%2%a day
-10%7%3%3%6%-23%2%-20%28%

-45152-83341854At least once (365)
-2%3%1%5%2%-2%4%3%2%4%3%a day
-8%9%2%10%5%-15%5%5%8%33%

3161815129236531333166At least once (52)
7%9%9%7%11%9%5%11%7%4%6%8%8%a week
2%9%11%9%7%6%1%22%3%2%8%20%

2141348-93271871At least once a (24)
5%8%1%2%4%8%-3%4%3%3%4%4%fortnight
3%20%ajk2%5%6%11%k-13%4%3%9%25%

212201397-24691836155At least once (12)
5%7%10%6%8%7%-8%9%10%9%9%8%a month
1%8%13%8%6%4%-16%4%6%11%23%

7211517121543210123045220Less than once (6)
16%12%8%8%11%15%10%10%13%14%14%11%11%a month
3%10%7%8%5%7%2%15%4%5%13%20%

3011113215765573719845591262501265Never (0)
67%60%68%75%60%56%85%62%62%67%61%60%64%
2%9%10%12%abcfhil5%4%3%abcefhi16%4%5%10%20%

l

SUMMARY CODE

1573625144446120272981163714EVER USE
33%40%32%25%40%44%15%38%38%33%39%40%36%
2%10%gj9%7%6%gj6%gj1%17%gj4%g4%11%gjgj     23%gj

6.39535.84927.75711.97035.92136.5333.23842.072j28.07215.45247.460j46.743j34.489Mean Score (Incl.0)
14.044127.687107.92864.245111.906128.32811.606141.972101.75362.472160.186146.510125.130Standard Deviation
3.94587.18755.73421.275134.656158.3463.28569.50473.95542.421154.57552.1007.916Error Variance

19.43090.53286.88348.63788.72783.80522.085111.69874.39846.891121.417118.17695.569Mean Score (Excl.0)
18.890191.054177.894123.302162.993184.98923.893214.364156.582102.948238.860214.420193.855Standard Deviation
20.990506.965502.320323.474805.052777.74681.550425.482490.359341.881839.030259.75252.413Error Variance
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Communication (QS8300 - 230711)

Q.2A_11 How often do you use Picture messaging \ MMS on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 20 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

1435-354154348Several times (730)
5%2%-3%3%2%2%3%2%a day

28%ah72%-6%10%85%11%89%

1341-234854954At least once (365)
5%2%-2%2%3%1%3%3%a day

24%76%-5%6%89%9%91%

20145391513925141166At least once (52)
8%8%7%9%9%8%7%9%8%a week

12%87%2%6%9%84%15%85%

1061281348135871At least once a (24)
4%4%5%8%8%3%4%4%4%fortnight

14%86%3%11%d19%ad67%18%82%

22133271113619136155At least once (12)
8%8%5%7%6%8%6%8%8%a month

14%85%1%4%7%87%12%88%

401797151917929191220Less than once (6)
16%10%16%15%11%11%8%12%11%a month
18%81%3%7%9%81%13%87%

13611253057103107524310221265Never (0)
54%65%67%56%61%65%72%62%64%
11%89%i2%4%8%85%19%abi            81%

SUMMARY CODE

11859315446758996619714EVER USE
46%35%33%44%39%35%28%38%36%
17%ah83%2%6%9%83%13%c            87%c

64.332ah30.1606.39536.53335.79734.98722.62836.93834.489Mean Score (Incl.0)
177.216115.10314.044128.328129.682126.111100.118129.585125.130Standard Deviation
115.0387.8073.945158.34696.6529.63928.23610.3467.916Error Variance

138.44887.34719.43083.80591.36998.81880.13497.95595.569Mean Score (Excl.0)
239.888182.78118.890184.989195.368196.595176.378196.442193.855Standard Deviation
429.45157.60120.990777.746578.31465.508296.28063.05552.413Error Variance
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Communication (QS8300 - 230711)

Q.2A_11 How often do you use Picture messaging \ MMS on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 20 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

4828-2820-4848Several times (730)
3%2%-2%4%-3%2%a day

100%59%-59%41%fg-100%

5445-458-5454At least once (365)
3%3%-3%2%-3%3%a day

100%85%-85%15%-100%

166125-12542-166166At least once (52)
9%8%-9%9%-9%8%a week

100%f75%f-75%f25%f-cf          100%c

7151-5120-7171At least once a (24)
4%3%-4%4%-4%4%fortnight

100%72%-72%28%f-100%c

155120-12035-155155At least once (12)
9%8%-9%8%-9%8%a month

100%f77%f-77%f23%f-cf          100%c

220166-16654-220220Less than once (6)
12%11%-13%12%-12%11%a month

100%f76%f-76%f24%f-cf          100%c

106996918079027919710691265Never (0)
60%64%100%60%61%100%60%64%
84%77%14%adegh62%22%16%ab84%

SUMMARY CODE

714536-536179-714714EVER USE
40%36%-40%39%-40%36%

100%f75%f-75%f25%f-cf          100%c

38.291f31.522f0.00035.792f45.523f0.00038.291c34.489cfMean Score (Incl.0)
131.296115.5230.000122.482153.9100.000131.296125.130Standard Deviation

9.6909.0420.00011.58448.9430.0009.6907.916Error Variance

95.56988.571-88.571116.517-95.56995.569Mean Score (Excl.0)
193.855180.226-180.226229.173-193.855193.855Standard Deviation
52.41362.345-62.345267.960-52.41352.413Error Variance
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Communication (QS8300 - 230711)

Q.2A_11 How often do you use Picture messaging \ MMS on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 20 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

110924448Several times (730)
*3%2%6%1%2%a day
3%20%18%50%abff             9%

2203201054At least once (365)
*5%1%5%3%3%a day
3%37%df5%37%dff            18%f

952385215166At least once (52)
2%14%9%12%5%8%a week
5%31%abf23%f31%bff             9%

3261124771At least once a (24)
1%7%3%5%2%4%fortnight
4%36%abdf16%34%ff            10%

1149274129155At least once (12)
3%13%6%9%9%8%a month
7%31%adf17%26%ff            18%f

1646754638220Less than once (6)
4%12%17%11%12%11%a month
7%21%f34%af21%ff            17%f

3751712802292101265Never (0)
90%46%63%53%67%64%
30%abcde14%22%ce18%ce           17%ce

SUMMARY CODE

41202163207102714EVER USE
10%54%37%47%33%36%
6%28%abdf23%f29%abdff            14%f

5.68149.753df23.648f66.120abdf25.860f34.489fMean Score (Incl.0)
48.345138.076105.709177.517103.560125.130Standard Deviation
5.43653.85625.57172.44233.3077.916Error Variance

58.03991.96964.173139.333d79.12995.569Mean Score (Excl.0)
145.960177.259166.807237.326169.641193.855Standard Deviation
473.432160.310172.824269.490271.49152.413Error Variance
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Communication (QS8300 - 230711)

Q.2A_11 How often do you use Picture messaging \ MMS on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 21 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

1128609628233756408383167Several times (730)
1%1%1%3%9%15%1%3%7%11%15%14%8%9%8%a day
1%1%1%5%36%hilmno58%aghikl1%5%14%imno22%hilmno34%aghikl24%aghilm50%hilmno 50%

mnomnono

-66103780610102742385676133At least once (365)
-3%2%3%6%12%2%3%3%8%11%13%6%8%7%a day
-4%4%7%28%imo60%aghikl4%7%7%21%gimo32%aghikl28%aghikl42%imo    58%

mnomnomno

28101957711019203640316691157At least once (52)
1%4%3%7%9%11%3%7%6%11%11%11%6%9%8%a week
1%5%6%12%o36%imo45%imno6%12%o13%o23%imo26%imo19%imo42%imo    58%

---41020-4641010151834At least once a (24)
---1%2%3%-1%2%1%3%3%2%2%2%fortnight
---12%30%58%im-12%18%13%29%im29%imn45%55%

1*111292411115151311362965At least once (12)
***4%4%4%*4%5%4%4%4%4%3%3%a month
1%*2%17%im45%imn36%im2%17%im23%imn23%imn20%im16%im56%im     44%

113232413213193110324678Less than once (6)
1%1%1%1%5%6%1%1%4%6%8%4%3%5%4%a month
2%2%3%3%41%hilm53%hilmno3%3%17%im24%hilmn40%ahilmn13%im41%im     59%

o

1741823562394303213562392361941781437296181347Never (0)
97%91%94%82%66%49%94%82%73%58%48%51%72%64%68%
13%adefg14%adefgh26%adefgh18%adefjk32%dej24%26%adefgh18%adefjk18%defj14%13%11%54%bdefj   46%

hjkljkljkljkl

SUMMARY CODE

5172254226331225487139193139289344633EVER USE
3%9%6%18%34%51%6%18%27%42%52%49%28%36%32%
1%3%3%9%imno36%hilmno52%aghikl3%9%imno14%imno22%aghilm30%aghikl22%aghikl46%hilmno 54%c

mnonomnomno

5.20617.04511.44836.827imo93.362hil159.251agh11.44836.827imo67.314imn118.622ghi159.284ag159.206ag84.24298.27491.061hilMean Score (Incl.0)
mnoiklmnoolmnohiklmnohiklmnomno

58.37681.82171.850135.254219.221264.16371.850135.254193.905238.839266.425261.631210.011217.799213.892Standard Deviation
17.74931.13812.68468.77377.016102.47012.68468.773129.206171.304194.472216.61741.53051.78623.129Error Variance

188.433198.883196.540199.076271.542313.875196.540199.076250.241284.887306.677323.877296.732274.898284.865Mean Score (Excl.0)
332.398210.095233.435259.801302.631298.434233.435259.801307.663299.782302.606293.335304.086290.250296.609Standard Deviation

15784.0932452.2252179.6751499.921448.948262.7232179.6751499.9211371.834665.698497.666555.131313.451264.922143.519Error Variance
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Communication (QS8300 - 230711)

Q.2A_12 How often do you use Emails on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 21 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

4712021277148153147132950167Several times (730)
5%12%4%6%12%12%1%3%9%14%1%2%9%15%8%a day

28%72%almo12%16%43%lmo29%mo1%3%18%i28%ahi1%2%18%eeimo   30%ade

419220215042231734462046133At least once (365)
4%9%3%5%9%10%1%2%5%10%2%5%6%14%7%a day

31%69%mo15%16%38%mo32%mo2%3%13%25%hi3%5%15%imo    35%acde

55102322361415619365143735157At least once (52)
6%10%6%5%11%10%2%4%6%11%3%10%11%11%8%a week

35%65%lmo21%14%39%lmo26%o3%4%12%23%i3%9%24%ei      22%e

142096812-349-161134At least once a (24)
1%2%2%1%1%3%-2%1%3%-1%2%3%2%fortnight

42%58%26%16%22%36%-8%11%26%-4%19%32%

22437152320181216*318865At least once (12)
2%4%1%4%4%5%*5%4%5%*2%6%2%3%a month

34%66%m11%23%35%m31%m1%12%i18%25%i*4%27%em      12%

364123142516--141832182378Less than once (6)
4%4%4%3%4%4%--4%6%2%2%6%7%4%a month

47%53%29%18%32%21%--18%i23%hi3%3%23%i      30%

7695784603093422362001302361631561091941591347Never (0)
78%58%80%75%59%57%96%84%71%51%92%79%60%48%68%
57%ajkn43%34%ajkn23%jkn25%17%15%afgh10%afg18%f12%12%abcd8%bc14%bbfjkn  12%

SUMMARY CODE

216417112104238179925971591330129172633EVER USE
22%42%20%25%41%43%4%16%29%49%8%21%40%52%32%
34%66%almo18%16%38%almo28%almo1%4%i15%hi25%aghi2%5%e20%deehimo  27%acde

53.772127.990alm42.63469.166127.670alm128.438al9.07033.89290.126hi151.270agh14.38840.09596.699e166.986acd91.061ehMean Score (Incl.0)
oomoieimo

168.309245.572148.869191.088247.052243.78565.140137.016219.745262.22379.467133.685218.971266.198213.892Standard Deviation
25.61369.15831.88888.844121.341161.06018.610134.096144.575191.00335.279141.838165.339220.75223.129Error Variance

245.505305.225m218.366274.578311.126m297.389212.138213.047310.063306.326185.891187.507242.578320.817284.865Mean Score (Excl.0)
287.256299.647274.986298.431302.970295.840250.426287.114313.768303.135230.870239.300291.863294.757296.609Standard Deviation
319.829252.924504.114824.637452.170575.7966271.3004121.7301070.110531.1623553.3822290.584760.571523.384143.519Error Variance
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Communication (QS8300 - 230711)

Q.2A_12 How often do you use Emails on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 21 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

1036429223580156487167Several times (730)
7%11%20%3%13%11%5%13%8%8%a day

62%38%j17%aeg13%21%g48%g9%39%abdg           52%

93401521227454186133At least once (365)
7%7%10%3%8%10%2%8%8%7%a day

70%30%11%g16%17%g56%g4%31%ddg          65%d

9661154115861047100157At least once (52)
7%11%10%5%5%11%3%9%9%8%a week

61%39%j9%26%9%55%afg6%30%dd           63%d

2113655171131934At least once a (24)
1%2%4%1%2%2%*3%2%2%fortnight

61%39%19%g16%15%51%4%39%57%

432241316325154565At least once (12)
3%4%3%2%6%4%2%3%4%3%a month

67%33%6%21%24%g49%g8%22%70%

552242413364294578Less than once (6)
4%4%3%3%5%5%1%6%4%4%a month

71%29%6%30%17%47%5%37%d58%

999348746751664322862997621347Never (0)
71%61%50%84%61%57%88%59%67%68%
74%i26%5%50%aefh12%32%21%abc22%cehi        57%c

SUMMARY CODE

4112227412710632641209383633EVER USE
29%39%50%16%39%43%12%41%33%32%
65%35%aj12%ag20%17%g52%ag6%33%abddg          61%d

81.887113.755j187.584aeg32.897128.668g120.326ag41.426127.875abd88.874d91.061dgMean Score (Incl.0)
203.123237.119290.442131.166252.533235.479158.349249.456207.595213.892Standard Deviation
29.74795.136558.65419.890233.60080.48075.753113.97139.14223.129Error Variance

280.948292.116375.408g208.063329.998g279.618333.432310.634g       265.641284.865Mean Score (Excl.0)
292.813304.047313.852269.826312.151290.527326.281307.487286.279296.609Standard Deviation
220.410412.6981262.857523.786936.908289.0612475.791431.726233.492143.519Error Variance
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Communication (QS8300 - 230711)

Q.2A_12 How often do you use Emails on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 21 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

996716028413140271317238033167Several times (730)
18%18%10%14%12%10%6%7%25%11%9%8%7%8%a day
59%al40%al96%17%gh24%h19%24%16%8%abcd10%14%48%20%

46431261828215214614207221133At least once (365)
8%12%8%9%8%6%7%3%11%9%8%7%4%7%a day

34%33%a95%13%g22%g16%39%10%4%11%15%54%16%

724214623362158191011168931157At least once (52)
13%11%9%11%11%6%8%5%18%7%6%9%6%8%a week
46%a27%93%15%g23%g13%37%12%6%abd7%10%57%19%

201032477124-4719434At least once a (24)
4%3%2%2%2%2%2%1%-2%3%2%1%2%fortnight

60%a30%95%13%21%20%35%11%-11%19%57%12%

2917637181122727640965At least once (12)
5%5%4%3%5%3%3%2%4%5%2%4%2%3%a month

45%26%97%10%28%17%34%11%4%11%10%61%14%

291772721142413*811401878Less than once (6)
5%5%5%4%6%4%3%3%1%5%4%4%4%4%a month

38%22%92%10%26%17%31%16%*10%15%51%23%

25517496511618522349732722921766743831347Never (0)
46%47%62%57%55%68%71%80%41%60%68%66%77%68%
19%13%72%mn9%14%17%j37%jk24%ahijk2%7%13%f50%ffjklmn 28%acef

SUMMARY CODE

2951976008815110420783316184340117633EVER USE
54%53%38%43%45%32%29%20%59%40%32%34%23%32%
47%al31%al95%a14%agh24%aghi16%g33%g13%5%abcd10%b13%54%bbg     18%

169.952al182.620al110.178139.618ag126.393gh97.09873.72363.012229.987abc119.15697.72689.34267.70591.061Mean Score (Incl.0)
hde

279.875282.086231.026257.308245.640223.747187.264188.503308.428239.117221.114209.581191.494213.892Standard Deviation
146.412244.08834.748306.517182.845150.79151.49484.8051559.477376.163193.24744.63869.45123.129Error Variance

316.581343.738287.453323.397281.793305.577250.197310.402391.361297.775303.705266.183290.520284.865Mean Score (Excl.0)
315.536307.359297.236306.989301.560307.039273.953314.661314.387300.400299.790289.675305.127296.609Standard Deviation
354.316549.243152.589992.025631.515889.365407.8811178.7062671.3351529.4891096.023268.947756.930143.519Error Variance
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Communication (QS8300 - 230711)

Q.2A_12 How often do you use Emails on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 21 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

5810837130167Several times (730)
8%8%9%8%8%a day

35%65%22%78%

508223109133At least once (365)
7%6%6%7%7%a day

38%62%17%83%

5010744113157At least once (52)
7%8%11%7%8%a week

32%68%28%72%

1717112334At least once a (24)
2%1%3%1%2%fortnight

51%49%33%67%

2936135365At least once (12)
4%3%3%3%3%a month

45%55%19%81%

2850136578Less than once (6)
4%4%3%4%4%a month

36%64%17%83%

46088627110761347Never (0)
66%69%66%69%68%
34%66%20%80%

SUMMARY CODE

232401141492633EVER USE
34%31%34%31%32%
37%63%22%78%

92.91790.06292.86890.58691.061Mean Score (Incl.0)
214.736213.513217.246213.069213.892Standard Deviation
64.58236.066116.24628.87923.129Error Variance

277.067289.388271.664288.645284.865Mean Score (Excl.0)
294.366298.175299.651295.931296.609Standard Deviation
367.168235.832665.117183.211143.519Error Variance
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Communication (QS8300 - 230711)

Q.2A_12 How often do you use Emails on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 21 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

38123115224652166167Several times (730)
7%4%6%1%10%5%5%7%9%6%10%16%8%a day
2%5%7%j2%7%j3%1%14%j4%j3%13%jj      40%afhjkl

111107126322451338133At least once (365)
2%6%5%3%11%6%7%7%6%5%6%9%7%a day
1%8%8%5%9%5%2%17%3%3%10%29%

21591197-231042442157At least once (52)
5%8%5%6%8%7%-7%13%5%11%10%8%a week
1%10%6%7%6%4%-15%6%k3%15%27%

242332-81-3534At least once a (24)
5%2%1%2%3%2%-2%1%-1%1%2%fortnight
7%13%7%10%9%6%-23%3%-8%15%

256644-72581665At least once (12)
5%3%3%3%4%4%-2%2%5%4%4%3%a month
3%7%9%9%7%7%-11%2%7%13%24%

-6134611143282178Less than once (6)
-3%7%2%5%1%1%4%4%2%4%5%4%a month
-8%16%5%7%1%1%18%3%3%11%27%

3413414117463763822046681292251347Never (0)
75%73%73%83%58%75%87%69%65%77%62%54%68%
2%b10%b10%b13%abcefi5%6%b3%bcei16%b3%5%b10%b      17%

SUMMARY CODE

114953344525698252178188633EVER USE
25%27%27%17%42%25%13%31%35%23%38%46%32%
2%8%8%5%7%gj4%1%15%j4%gj3%12%gjj      30%adfghj

klm

65.45958.61169.626j25.607120.479j64.21359.89684.533j95.463j63.946105.098j156.390ad91.061jMean Score (Incl.0)
fhjkl

195.460167.450191.538104.501235.021178.753178.877205.024219.130183.899229.104270.671213.892Standard Deviation
764.095149.943175.53556.291593.921307.236780.417144.947342.984367.595316.197177.82223.129Error Variance

264.654219.432254.484155.162289.477261.233463.052274.000270.696272.489279.246343.190284.865Mean Score (Excl.0)
328.728265.623296.671217.079290.583283.705258.652291.155300.674299.969302.215311.108296.609Standard Deviation

9823.8561567.9041692.5651624.9452483.4933219.54613380.141963.3072152.4934090.0731427.089493.817143.519Error Variance
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Communication (QS8300 - 230711)

Q.2A_12 How often do you use Emails on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 21 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

621053581508159167Several times (730)
24%6%7%5%5%9%2%10%8%a day
37%ah63%2%3%5%90%5%c            95%c

2810516911713119133At least once (365)
11%6%2%6%5%7%4%7%7%a day
21%h79%1%5%6%88%10%90%

27130271413419138157At least once (52)
11%8%5%7%8%8%6%8%8%a week
17%83%1%4%9%85%12%88%

3312242572734At least once a (24)
1%2%5%2%3%2%2%2%2%fortnight

10%90%7%6%13%74%20%80%

105424554135265At least once (12)
4%3%5%4%3%3%4%3%3%a month

16%83%3%7%7%83%21%79%

2255-157277078Less than once (6)
9%3%-1%3%4%2%4%4%a month

28%ah71%-1%6%93%9%91%

10312393476125111327110761347Never (0)
40%72%75%75%74%67%80%66%68%
8%92%i2%6%9%83%20%abi            80%

SUMMARY CODE

15247911254555268565633EVER USE
60%28%25%25%26%33%20%34%32%
24%ah76%2%4%7%87%11%c            89%c

224.698ah71.59865.45964.21358.19196.71934.693102.697c91.061chMean Score (Incl.0)
307.876188.837195.460178.753169.806219.925127.277225.990213.892Standard Deviation
347.20721.013764.095307.236165.71429.31345.63231.46723.129Error Variance

377.017ah256.920264.654261.233220.968291.496173.897c        298.132c284.865Mean Score (Excl.0)
318.843283.619328.728283.705273.032298.441240.008300.109296.609Standard Deviation
616.125180.7639823.8563219.5461818.205166.170886.213164.353143.519Error Variance
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Communication (QS8300 - 230711)

Q.2A_12 How often do you use Emails on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 21 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

167113-11354-167167Several times (730)
9%8%-9%12%-9%8%a day

100%f68%f-68%f32%fg-cf          100%c

133106-10627-133133At least once (365)
7%7%-8%6%-7%7%a day

100%f80%f-80%f20%f-cf          100%c

157115-11542-157157At least once (52)
9%8%-9%9%-9%8%a week

100%f73%f-73%f27%f-cf          100%c

3423-2311-3434At least once a (24)
2%2%-2%2%-2%2%fortnight

100%69%-69%31%-100%

6552-5213-6565At least once (12)
4%3%-4%3%-4%3%a month

100%80%-80%20%-100%

7852-5225-7878Less than once (6)
4%3%-4%6%-4%4%a month

100%f67%-67%33%f-c           100%c

1150104318086428719711501347Never (0)
65%69%100%65%63%100%65%68%
85%77%h13%adegh64%21%15%ab85%

SUMMARY CODE

633462-462171-633633EVER USE
35%31%-35%37%-35%32%

100%fg73%f-73%f27%f-cf          100%c

101.098f85.479f0.00097.060f112.786f0.000101.098c91.061cfMean Score (Incl.0)
223.114205.7760.000216.702240.5780.000223.114213.892Standard Deviation
27.98228.6880.00036.262119.5830.00027.98223.129Error Variance

284.865278.558-278.558301.889-284.865284.865Mean Score (Excl.0)
296.609290.338-290.338313.155-296.609296.609Standard Deviation
143.519192.019-192.019563.598-143.519143.519Error Variance
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Communication (QS8300 - 230711)

Q.2A_12 How often do you use Emails on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 21 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

249266821167Several times (730)
1%13%6%16%7%8%a day
1%29%abdf16%f41%abdff            12%f

343294118133At least once (365)
1%12%6%9%6%7%a day
2%32%af22%f31%ff            13%f

445424125157At least once (52)
1%12%9%9%8%8%a week
2%29%f27%f26%ff            16%f

31348634At least once a (24)
1%3%1%2%2%2%fortnight
9%38%12%25%17%

4191721365At least once (12)
1%5%4%5%1%3%a month
7%30%bf27%33%bf5%

52216201578Less than once (6)
1%6%4%5%5%4%a month
7%28%f20%26%ff            19%f

3951823092362251347Never (0)
95%49%70%54%72%68%
29%abcde13%23%ce18%ce           17%ce

SUMMARY CODE

2119113420087633EVER USE
5%51%30%46%28%32%
3%30%abdf21%f32%abdff            14%f

7.143146.512abdf72.732f154.377abdf74.265f91.061fMean Score (Incl.0)
61.289254.459187.809268.969194.614213.892Standard Deviation
8.736182.90780.714166.309117.62323.129Error Variance

140.637285.857240.256336.954d266.829284.865Mean Score (Excl.0)
240.282294.300276.721310.653291.965296.609Standard Deviation

2749.315483.869602.948487.400968.674143.519Error Variance
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Communication (QS8300 - 230711)

Q.2A_12 How often do you use Emails on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 22 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

-1111659116102237383976Several times (730)
-***2%9%**2%3%6%13%4%4%4%a day
-1%1%1%21%77%afghik1%1%8%13%im28%hiklmn49%aefghi49%hilm   51%

lmnooklmno

----541---51724222446At least once (365)
----1%6%---2%5%9%2%2%2%a day
----11%89%afghik---11%37%ghiklm52%afghik48%im     52%

lmnonolmno

-111161811313512132337At least once (52)
-1%**2%3%**1%4%1%4%1%2%2%a week
-4%4%4%44%48%4%4%9%35%hilm14%34%ahilmo36%64%

-11-391-12358613At least once a (24)
-1%*-*1%*-*1%1%2%1%1%1%fortnight
-10%10%-24%66%10%-10%13%26%41%57%43%

-**11111*12104771623At least once (12)
-***2%2%**1%3%1%2%1%2%1%a month
-1%1%4%49%46%1%4%7%41%im17%29%im30%70%

11229172227115111829Less than once (6)
*1%1%1%1%3%1%1%1%2%3%2%1%2%1%a month
2%5%7%7%29%57%7%7%6%23%39%18%37%63%

1781943722885964993722883092873081919198361755Never (0)
100%97%98%98%91%76%98%98%96%86%83%68%90%87%89%
10%adefj11%adefjk21%adefjk16%adefjk34%dej28%d21%adefjk16%adefjk18%adefj16%dj18%d11%52%dej    48%

k

SUMMARY CODE

156660154661446639199126225EVER USE
*3%2%2%9%24%2%2%4%14%17%32%10%13%11%
*2%3%2%27%hilmno68%afghik3%2%6%20%ghilmno28%aghikl41%aefghi44%ghilmn 56%

lmnomnojklmnooo

0.0223.3981.8023.04921.956im90.991afg1.8023.04914.46429.222hil60.533ghi131.052aef35.92340.31838.059hilMean Score (Incl.0)
hiklmnomnoklmnoghiklmnomno

0.36245.38132.95644.622115.696219.99032.95644.62299.463129.247183.288255.376146.082152.791149.359Standard Deviation
0.0019.5792.6697.48521.45171.0662.6697.48533.99650.16492.040206.38320.09425.48611.278Error Variance

6.000128.228114.866161.262240.532385.933fk114.866161.262332.109212.418358.608404.665fk369.914306.982334.600Mean Score (Excl.0)
-275.003259.676311.329308.926302.855259.676311.329360.853289.801305.089301.559311.388310.590311.821Standard Deviation
-12604.4239633.11513846.5651617.543573.2569633.11513846.56511837.6991749.6831477.452937.506906.191765.606417.306Error Variance
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Communication (QS8300 - 230711)

Q.2A_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 22 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

25511693714-16311-102876Several times (730)
3%5%3%2%6%3%-1%2%10%*-3%9%4%a day

33%67%o21%12%48%lmo19%-1%8%40%aghi1%-13%i      37%acde

1927118189--221--32146At least once (365)
2%3%2%2%3%2%--1%6%--1%6%2%a day

41%59%24%17%39%20%--4%45%aghi--7%44%acde

15218712101*66-1101237At least once (52)
2%2%1%2%2%2%1%*2%2%-1%3%4%2%a week

41%59%23%19%32%26%4%1%16%15%-3%28%33%

1121*66--341--413At least once a (24)
*1%**1%2%--1%1%1%--1%1%fortnight
8%92%o4%4%44%48%o--24%34%10%--32%

91554113--43*18723At least once (12)
1%1%1%1%2%1%--1%1%*1%2%2%1%a month

38%62%22%16%48%15%--16%15%1%4%33%32%

191112756--472251029Less than once (6)
2%1%2%2%1%1%--1%2%1%2%1%3%1%a month

64%36%41%23%17%19%--14%24%7%7%15%33%

8978585183794913662081533092501651352872491755Never (0)
91%86%91%92%85%88%99%99%93%78%97%97%89%75%89%
51%kn49%30%k22%kn28%21%12%afg9%afg18%f14%9%abc8%ab16%bbf     14%

SUMMARY CODE

8813753358949122472443682225EVER USE
9%14%9%8%15%12%1%1%7%22%3%3%11%25%11%

39%61%lo24%15%39%lmo22%1%1%11%hi32%aghi2%2%16%edehi   37%acde

26.73849.271o28.52824.26459.417lmo35.0910.3675.29216.14794.300agh3.5760.55227.94687.784acd38.059deiMean Score (Incl.0)
ie

124.561169.719129.381117.684186.290142.3984.36361.33399.723224.79249.0634.624130.018215.526149.359Standard Deviation
14.02833.03324.08633.69768.99454.9510.08426.87029.774140.36513.4480.17058.292144.70811.278Error Variance

299.228357.298306.849287.620389.157299.31252.000538.687221.889422.993135.67319.028253.208353.669334.600Mean Score (Excl.0)
304.925315.177310.071301.037315.770308.894--307.393296.909306.53422.487313.711306.079311.821Standard Deviation
822.823827.8051317.0422265.5801294.9412218.968--3937.1061115.88518792.621101.1332811.8481156.600417.306Error Variance
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Communication (QS8300 - 230711)

Q.2A_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 22 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

473026119325432876Several times (730)
3%5%17%1%3%4%2%8%2%4%a day

61%39%33%aefg14%12%41%g7%56%abdg           37%

31151797131271946At least once (365)
2%3%11%1%3%2%*5%2%2%a day

68%32%36%aefg18%16%29%1%58%abd40%

297679152142037At least once (52)
2%1%4%1%3%2%1%3%2%2%a week

80%20%16%g19%24%g42%7%38%55%

94123725613At least once a (24)
1%1%1%*1%1%1%1%1%1%fortnight

69%31%10%14%24%52%15%40%46%

141025214181523At least once (12)
1%2%2%1%1%2%*2%1%1%a month

59%41%10%22%9%59%5%33%62%

20919712172229Less than once (6)
1%2%1%1%3%2%*1%2%1%a month

70%30%5%29%25%41%2%24%74%

12594959476023466631440510361755Never (0)
89%87%64%95%86%88%96%80%90%89%
72%28%5%43%aefh13%h38%h18%abc23%ch          59%c

SUMMARY CODE

151755342379312104109225EVER USE
11%13%36%5%14%12%4%20%10%11%
67%33%24%aefg19%17%g41%g6%46%abddg          48%d

33.68348.884170.522aefg14.10336.104g38.357g13.44683.135abd25.06638.059dgMean Score (Incl.0)
139.668170.639281.11790.773141.458152.03194.718213.337120.855149.359Standard Deviation
14.06449.268523.3569.52673.29833.54627.10483.35613.26611.278Error Variance

315.226373.748472.317aefg271.235261.887313.498353.759407.378b263.175334.600Mean Score (Excl.0)
307.095319.660276.219301.176296.359321.745353.529302.281302.316311.821Standard Deviation
624.5531246.1301467.2521778.5632195.7111150.21910415.217838.291816.024417.306Error Variance
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Communication (QS8300 - 230711)

Q.2A_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 22 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

49187113132412147717271876Several times (730)
9%5%5%7%4%7%2%4%13%5%7%3%4%4%a day

64%al24%93%18%h17%31%ah15%19%9%abc9%22%c36%h      23%

2412435815145331022846At least once (365)
4%3%3%2%2%5%2%1%5%2%4%2%2%2%a day

51%26%94%11%18%32%g29%10%6%7%22%48%18%

16113539414626120737At least once (52)
3%3%2%1%3%1%2%1%4%4%*2%1%2%a week

43%31%95%8%25%12%39%17%6%17%3%54%20%

54131416-1227113At least once a (24)
1%1%1%1%1%*1%-3%1%1%1%*1%fortnight

34%33%100%11%32%10%47%-11%b13%16%56%4%

8523438622*313623At least once (12)
2%1%1%2%1%2%1%1%3%*1%1%1%1%a month

36%20%100%17%15%33%25%10%7%1%14%54%24%

138277649413218529Less than once (6)
2%2%2%3%2%1%1%1%2%2%1%2%1%1%a month

43%26%93%22%21%12%31%14%3%11%7%61%18%

4363121352170292271644379371312259074551755Never (0)
79%84%86%84%87%83%91%92%70%86%86%89%91%89%
25%18%77%n10%17%15%37%ik22%ik2%7%13%f52%ffin    26%f

SUMMARY CODE

11458213334455603216223510745225EVER USE
21%16%14%16%13%17%9%8%30%14%14%11%9%11%
50%al26%95%15%gh20%25%agh27%14%7%abcd10%16%47%20%

82.296al50.04644.79558.303h39.97470.792agh20.40430.736119.772abc44.65462.329c29.00933.06738.059hMean Score (Incl.0)
215.094168.302160.886187.609151.688199.893104.633139.367255.041162.161190.164128.310142.280149.359Standard Deviation
86.47886.88816.852162.94969.725120.35416.07646.3561066.328173.002142.93516.73138.34011.278Error Variance

398.505317.923329.207356.143302.652416.214h238.068397.631393.592313.502457.598c274.991368.480334.600Mean Score (Excl.0)
313.819309.736311.339333.485310.421303.471277.518328.917329.653322.339293.302298.498322.261311.821Standard Deviation
848.9871744.299442.6122851.5922094.8081615.7001305.3563380.8295719.5424517.4862389.609832.7192163.591417.306Error Variance
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Communication (QS8300 - 230711)

Q.2A_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 22 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

3542265176Several times (730)
5%3%6%3%4%a day

46%54%34%b66%

2125123446At least once (365)
3%2%3%2%2%a day

45%55%26%74%

1126122537At least once (52)
2%2%3%2%2%a week

30%70%32%68%

766813At least once a (24)
1%*1%*1%fortnight

53%47%43%57%

71651823At least once (12)
1%1%1%1%1%a month

31%69%23%77%

111842629Less than once (6)
2%1%1%2%1%a month

38%62%12%88%

601115434814071755Never (0)
87%90%84%90%89%
34%66%20%80%c

SUMMARY CODE

9213364161225EVER USE
13%10%16%10%11%
41%59%29%b71%

49.03932.14958.580b32.66538.059Mean Score (Incl.0)
168.844137.442184.602138.180149.359Standard Deviation
39.92714.94583.93612.14611.278Error Variance

368.298311.220374.897318.462334.600Mean Score (Excl.0)
311.878310.805317.074309.214311.821Standard Deviation
992.531715.5531546.711569.128417.306Error Variance
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Communication (QS8300 - 230711)

Q.2A_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 22 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

158525-131292576Several times (730)
1%2%4%2%2%5%-4%2%2%5%6%4%a day
1%6%10%6%3%6%-17%2%3%12%33%

434421112125846At least once (365)
9%2%2%2%2%1%1%4%2%2%2%2%2%a day
8%ab7%8%8%4%3%1%26%3%4%11%17%

111111183-31537At least once (52)
2%*1%1%1%1%2%3%4%-1%4%2%a week
3%2%3%3%4%3%2%23%7%-8%41%

-----3--*-2913At least once a (24)
-----3%--1%-1%2%1%fortnight
-----19%f--3%-13%65%

-124-1-3*14723At least once (12)
-1%1%2%-1%-1%1%1%2%2%1%a month
-5%9%15%-4%-14%2%4%18%30%

-3231--3*121429Less than once (6)
-2%1%1%1%--1%1%1%1%3%1%a month
-10%8%9%2%--11%2%2%8%48%

39170177192102894227765831803361755Never (0)
88%93%91%92%94%89%97%87%91%94%87%81%89%
2%10%b10%b11%b6%b5%2%16%4%5%b10%b      19%

SUMMARY CODE

5131716711140752677225EVER USE
12%7%9%8%6%11%3%13%9%6%13%19%11%
2%6%8%7%3%5%1%18%3%2%11%34%adijkl

41.44224.72136.81823.94624.34640.7935.59546.14623.71724.78843.86853.86938.059Mean Score (Incl.0)
129.069122.219150.807119.765119.595159.50541.676159.729114.001122.901161.432179.080149.359Standard Deviation
333.17879.879108.81773.936153.796244.63242.36387.97792.831164.180156.99077.83911.278Error Variance

343.690354.686418.464318.174396.831372.076175.524364.900253.526421.071350.191287.844334.600Mean Score (Excl.0)
195.672322.931321.736320.322312.833342.232-294.900304.221327.694322.142323.967311.821Standard Deviation

6381.2738690.3725750.7797892.79216310.77310647.504-2484.7447119.26415340.4824511.9661206.377417.306Error Variance
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Communication (QS8300 - 230711)

Q.2A_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 22 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

22541556767176Several times (730)
9%3%1%5%3%4%2%4%4%a day

29%ah71%1%6%6%87%8%92%

4424133844246At least once (365)
2%2%9%1%2%2%1%3%2%a day
9%91%8%ad3%7%82%10%90%

11261113333437At least once (52)
4%1%2%1%1%2%1%2%2%a week

30%h70%3%3%2%91%8%92%

310-3-11-1313At least once a (24)
1%1%-3%-1%-1%1%fortnight

23%77%-19%-81%-100%

419-112112223At least once (12)
2%1%-1%1%1%*1%1%a month

17%83%-4%5%91%5%95%

1514--32632629Less than once (6)
6%1%--2%2%1%2%1%a month

51%ah49%--10%90%11%89%

19515533989157146932114331755Never (0)
77%90%88%89%92%88%95%87%89%
11%88%i2%5%9%84%18%abi            82%

SUMMARY CODE

591665111319617208225EVER USE
23%10%12%11%8%12%5%13%11%
26%ah74%2%5%6%87%8%c            92%c

73.010ah33.03241.44240.79326.67638.96418.00542.199c38.059Mean Score (Incl.0)
209.580137.860129.069159.505126.781151.416103.642156.855149.359Standard Deviation
160.89211.199333.178244.63292.37613.89530.25815.15911.278Error Variance

312.550342.515343.690372.076354.686330.937349.418333.355334.600Mean Score (Excl.0)
338.154302.500195.672342.232322.931313.827312.476312.490311.821Standard Deviation

1657.224557.9666381.27310647.5048690.372482.7815424.501454.185417.306Error Variance
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Communication (QS8300 - 230711)

Q.2A_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 22 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

7649-4927-7676Several times (730)
4%3%-4%6%-4%4%a day

100%f64%-64%36%f-c           100%c

4633-3313-4646At least once (365)
3%2%-2%3%-3%2%a day

100%72%-72%28%-100%

3725-2512-3737At least once (52)
2%2%-2%3%-2%2%a week

100%68%-68%32%-100%

1313-131-1313At least once a (24)
1%1%-1%*-1%1%fortnight

100%96%-96%4%-100%

2316-167-2323At least once (12)
1%1%-1%2%-1%1%a month

100%70%-70%30%-100%

2920-209-2929Less than once (6)
2%1%-2%2%-2%1%a month

100%70%-70%30%-100%

15581348180116938919715581755Never (0)
87%90%100%88%85%100%87%89%
89%77%d10%adegh67%22%11%ab89%

SUMMARY CODE

225157-15769-225225EVER USE
13%10%-12%15%-13%11%

100%f70%f-70%f30%fg-cf          100%c

42.254f33.089f0.00037.571f55.806fg0.00042.254c38.059cfMean Score (Incl.0)
156.815138.7850.000147.323181.0070.000156.815149.359Standard Deviation
13.82313.0500.00016.76067.6930.00013.82311.278Error Variance

334.600318.051-318.051372.346-334.600334.600Mean Score (Excl.0)
311.821308.206-308.206318.974-311.821311.821Standard Deviation
417.306597.428-597.4281374.927-417.306417.306Error Variance
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Communication (QS8300 - 230711)

Q.2A_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 22 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

125836676Several times (730)
*7%2%8%2%4%a day
1%33%bdf11%48%abdff             8%

*16919246At least once (365)
*4%2%4%1%2%a day
1%34%bf20%f40%bff             5%

*71010837At least once (52)
*2%2%2%3%2%a week
1%20%28%f28%f23%f

-4-8*13At least once a (24)
-1%-2%*1%fortnight
-34%-63%df3%

-949223At least once (12)
-2%1%2%1%1%a month
-36%f15%40%f9%

18171129Less than once (6)
*2%*2%4%1%a month
4%27%5%25%39%adf

4143044103462821755Never (0)
99%81%93%79%90%89%
24%abcde17%23%ce20%ce           16%ce

SUMMARY CODE

269339031225EVER USE
1%19%7%21%10%11%
1%31%abdf14%f40%abdff            14%f

1.39266.497abdf22.388f78.683abdf18.470f38.059fMean Score (Incl.0)
28.892193.427110.517210.341105.107149.359Standard Deviation
1.941105.68927.950101.70934.30911.278Error Variance

239.434358.729304.354379.344b188.002334.600Mean Score (Excl.0)
383.428312.855287.018316.017287.960311.821Standard Deviation

36754.2661418.5232353.6951109.6272369.176417.306Error Variance
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Communication (QS8300 - 230711)

Q.2A_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 23 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

---562175-5233972103130112242Several times (730)
---2%9%27%-2%7%12%20%37%13%12%12%a day
---2%26%hilmno72%afghik-2%9%hilmno16%hilmno30%afghik43%aefghi54%hilmno 46%

lmnolmnojklmno

-447459447133250447179150At least once (365)
-2%1%3%7%14%1%3%4%10%14%16%7%8%8%a day
-2%2%5%30%imno63%aghikl2%5%9%21%ghilmno34%aghikl29%aghikl48%hilmno 52%

mnomnomno

-226405726132731265748105At least once (52)
-1%*2%6%9%*2%4%8%8%9%6%5%5%a week
-2%2%6%38%imno55%ahilmn2%6%13%imo25%hilmno30%hilmno25%ahilmn54%imno   46%

oo

-2236152323105161026At least once a (24)
-1%1%1%1%2%1%1%1%1%3%2%2%1%1%fortnight
-8%8%13%22%57%8%13%10%12%38%20%61%39%

---51510-56991151530At least once (12)
---2%2%2%-2%2%3%2%*2%2%2%a month
---17%50%im33%-17%21%28%im29%im4%51%49%

1-14201914615127242044Less than once (6)
1%-*1%3%3%*1%2%4%3%2%2%2%2%a month
3%-3%8%46%im42%im3%8%13%34%imn27%im15%55%45%

177192369263469282369263260209186967046781383Never (0)
99%96%98%90%71%43%98%90%80%63%50%34%69%70%70%
13%adefg14%adefgh27%adefgh19%adefgj34%defj20%d27%adefgh19%adefgj19%adefjk15%dej13%d7%51%dej    49%

hjkljkljklkjklk

SUMMARY CODE

1793118737193163124184186313284597EVER USE
1%4%2%10%29%57%2%10%20%37%50%66%31%30%30%
*1%1%5%imno31%ghilmno62%afghik1%5%imno11%hilmno21%ghiklm31%afghik31%aefghi52%ghilmn 48%

lmnonolmnojklmnooo

0.0467.1203.77623.060imo97.387hil254.594aef3.77623.060imo68.543hil125.357ghi197.663af329.474ae122.153118.368120.313hMean Score (Incl.0)
mnoghiklmnomnolmnoghiklmnofghijklmnilmno

o
0.52648.32935.230108.718223.591313.29235.230108.718195.741244.690289.047328.360250.010243.691246.904Standard Deviation
0.00110.8643.04944.43580.117144.1293.04944.435131.665179.799228.899341.20458.85664.83130.820Error Variance

6.000196.807166.251220.903340.946448.218fk166.251220.903348.946336.851397.267498.688ae396.895401.017398.855Mean Score (Excl.0)
fgk

-176.740176.401267.342303.656293.223176.401267.342313.293299.812297.739280.453306.832296.556301.743Standard Deviation
-4462.4133457.4762647.111520.943218.2223457.4762647.1111851.937724.898476.604378.145282.720320.968149.998Error Variance
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Communication (QS8300 - 230711)

Q.2A_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 23 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

10114159429150-53590--2785242Several times (730)
10%14%10%10%16%12%-3%10%28%--8%26%12%a day
42%58%24%18%38%mo20%-2%14%i37%aghi--11%dedehi   35%acde

638729345235341847142748150At least once (365)
6%9%5%8%9%9%1%3%5%15%*3%8%14%8%a day

42%58%m19%23%34%24%2%3%12%31%aghi1%2%18%eei     32%ade

465926204019132529131529105At least once (52)
5%6%5%5%7%5%*2%7%9%*2%5%9%5%a week

44%56%25%19%38%18%1%3%24%i27%hi1%3%15%ei     27%e

121457951*5913*526At least once a (24)
1%1%1%2%2%1%**2%3%1%2%*2%1%fortnight

45%55%18%27%36%19%2%2%21%36%5%12%1%21%

92271148-267-310330At least once (12)
1%2%1%*2%2%-2%2%2%-2%3%1%2%a month

28%72%24%4%46%26%-8%18%24%-9%31%9%

22221391210-21211129744Less than once (6)
2%2%2%2%2%2%-1%3%3%1%2%3%2%2%a month

49%51%29%21%28%23%-3%26%i26%i3%5%20%17%

7336504333003622882051392341281651242351541383Never (0)
74%65%76%72%62%69%98%90%70%40%97%89%73%47%70%
53%kn47%31%akn22%k26%21%15%afgh10%afg17%f9%12%abcd9%abc17%bbfk    11%

SUMMARY CODE

2523451381142181274169919341588177597EVER USE
26%35%24%28%38%31%2%10%30%60%3%11%27%53%30%
42%58%mo23%19%37%almo21%1%3%i17%hi32%aghi1%2%e15%dedehim  30%acde

101.385139.059mo96.410108.260151.704mo121.3875.10433.498i99.884hi264.049agh2.13411.44294.812de245.429acd120.313eMean Score (Incl.0)
iehi

230.675260.752229.032233.030270.195246.18541.804138.631229.709316.16424.84058.361217.427310.686246.904Standard Deviation
48.11177.97275.476132.124145.140164.2477.665137.275157.983277.6663.44727.031163.016300.70330.820Error Variance

395.586401.249397.898392.777403.317397.688249.053324.259334.337438.331g83.845108.356348.429459.016c398.855Mean Score (Excl.0)
302.308301.746311.210292.469304.468298.166177.345310.810314.162299.148149.899151.981292.922287.069301.743Standard Deviation
296.721304.517517.924706.928495.727793.7777862.7876900.1891017.503410.5024493.9671776.7821072.540468.229149.998Error Variance
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Communication (QS8300 - 230711)

Q.2A_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 23 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

14993614937951513097242Several times (730)
11%16%42%6%14%12%5%26%8%12%a day
62%38%j25%aefg20%15%g39%g6%54%abdbdg         40%

94561738257086082150At least once (365)
7%10%12%5%9%9%2%12%7%8%a day

62%38%11%g25%17%g46%g5%40%abddg          55%d

6837823185693462105At least once (52)
5%7%5%3%7%7%3%7%5%5%a week

65%35%7%22%17%g54%g9%32%g           59%

179*10312461626At least once a (24)
1%2%*1%1%2%1%1%1%1%fortnight

65%35%2%40%13%46%14%24%62%

201029316152530At least once (12)
1%2%1%1%1%2%*1%2%2%a month

68%32%6%31%10%54%4%15%81%

25193913193113044Less than once (6)
2%3%2%1%5%3%1%2%3%2%a month

58%42%7%21%29%g43%7%26%68%

1037346566641734902862628341383Never (0)
74%61%38%83%63%65%88%52%73%70%
75%i25%4%48%aefh12%h35%h21%abc19%chi         60%c

SUMMARY CODE

373224911389926841246311597EVER USE
26%39%62%17%37%35%12%48%27%30%
63%37%aj15%aefg23%17%g45%g7%41%abddg          52%d

104.650159.056aj349.898aefg63.775137.234g129.426g45.195233.418abd91.520d120.313dgMean Score (Incl.0)
233.519273.641341.018186.605257.724249.756162.700312.465215.624246.904Standard Deviation
39.316126.700770.15240.256243.30290.53479.974178.81742.22930.820Error Variance

395.199404.952564.140aefg369.576375.633366.227364.396482.421abb       337.198398.855Mean Score (Excl.0)
302.001301.890257.074298.605304.170299.809314.489285.654297.649301.743Standard Deviation
251.252373.515688.409567.931907.055356.6892412.281305.610296.304149.998Error Variance
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Communication (QS8300 - 230711)

Q.2A_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 23 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

1264622439526552341530489653242Several times (730)
23%12%14%19%15%20%7%8%28%20%18%9%11%12%a day
52%alm19%92%16%agh21%gh27%agh22%14%6%abc13%bc20%bc40%h      22%

73371432031304821511198629150At least once (365)
13%10%9%10%9%9%7%5%9%7%7%8%6%8%a day
49%al25%95%13%21%20%32%14%3%7%13%57%20%

463895112617391159155521105At least once (52)
8%10%6%5%8%5%6%3%9%6%6%5%4%5%a week

44%36%a90%10%25%g16%38%11%5%9%14%52%20%

1282215595*2115726At least once a (24)
2%2%1%1%2%1%1%1%1%1%*2%1%1%fortnight

47%33%87%4%21%19%36%20%2%6%5%59%28%

9328367113-3518430At least once (12)
2%1%2%1%2%2%2%1%-2%2%2%1%2%a month

29%10%92%9%20%23%37%11%-11%15%61%13%

202039913613332331544Less than once (6)
4%5%2%4%4%2%2%1%5%1%1%3%1%2%a month

46%45%al88%19%g30%g14%30%7%6%4%8%71%11%

263218101412120219653133326961697123811383Never (0)
48%59%65%59%60%60%75%81%48%63%65%70%76%70%
19%16%n73%n9%15%14%38%aijk24%aijk2%7%12%51%ffijklm 28%adef

nn

SUMMARY CODE

2871525518313413017377285791302119597EVER USE
52%41%35%41%40%40%25%19%52%37%35%30%24%30%
48%alm25%a92%a14%agh22%agh22%agh29%13%5%abc10%b15%b51%bgh    20%

221.382alm133.808141.564180.882ag151.425gh181.975ag82.71380.319242.371abc174.660bc163.868bc103.789101.571120.313hMean Score (Incl.0)
hh

302.291249.706261.824290.255268.702292.311204.999210.338323.548292.713284.370226.453232.991246.904Standard Deviation
170.804191.26644.630390.036218.790257.36661.710105.5901716.122563.691319.63052.115102.81230.820Error Variance

424.554m325.895402.257444.821h380.609456.218h335.869425.977467.175467.351c466.734c348.459425.902398.855Mean Score (Excl.0)
298.291299.066299.942299.737307.269298.544293.041296.585310.578304.294298.426295.010299.648301.743Standard Deviation
306.819634.331161.228966.048694.221655.357514.2101172.8363014.3411543.245968.026296.024696.038149.998Error Variance
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Communication (QS8300 - 230711)

Q.2A_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 23 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

10214066176242Several times (730)
15%11%16%11%12%a day
42%58%27%73%

638736114150At least once (365)
9%7%9%7%8%a day

42%58%24%76%

40662481105At least once (52)
6%5%6%5%5%a week

38%62%23%77%

101642226At least once a (24)
1%1%1%1%1%fortnight

38%62%15%85%

92112930At least once (12)
1%2%*2%2%a month

31%69%4%96%

182683644Less than once (6)
3%2%2%2%2%a month

41%59%18%82%

45193227311101383Never (0)
65%72%66%71%70%
33%67%e20%80%

SUMMARY CODE

242355139458597EVER USE
35%28%34%29%30%
40%d60%23%77%

144.451d107.321153.286b111.646120.313Mean Score (Incl.0)
264.841235.773273.024238.905246.904Standard Deviation
98.23643.979183.60236.30830.820Error Variance

413.925388.605453.134382.326398.855Mean Score (Excl.0)
299.209303.447290.788303.384301.743Standard Deviation
343.012266.127583.157199.225149.998Error Variance
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Communication (QS8300 - 230711)

Q.2A_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 23 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

418221414152447103856242Several times (730)
8%10%11%7%13%15%6%14%10%12%18%14%12%a day
1%7%9%6%6%6%1%18%3%4%16%j23%

2141611136227461336150At least once (365)
4%8%8%5%12%6%4%8%6%7%6%9%8%a day
1%10%11%7%9%4%1%18%3%4%8%24%

2115394-15541830105At least once (52)
4%6%3%1%8%4%-5%7%4%9%7%5%a week
2%11%5%3%8%j4%-14%5%j3%17%j28%j

31321--2221726At least once a (24)
7%1%2%1%1%--1%2%2%1%2%1%fortnight

12%acfhl5%13%9%6%--10%7%6%5%28%

-44312-2216530At least once (12)
-2%2%2%1%2%-1%3%1%3%1%2%a month
-12%12%11%5%6%-7%7%2%21%17%

35441314*221544Less than once (6)
7%3%2%2%1%3%2%1%*2%1%4%2%a month
7%f11%9%9%3%6%2%9%1%4%5%34%

3113014017169723922451641282651383Never (0)
70%71%72%82%63%72%89%70%71%73%62%64%70%
2%9%10%12%abcfi5%5%3%bci16%4%5%9%19%

SUMMARY CODE

145354384029594212478149597EVER USE
30%29%28%18%37%28%11%30%29%27%38%36%30%
2%9%9%6%7%gj5%1%16%j3%4%13%gjj      25%gj

77.848102.771113.41569.799141.410129.33955.016133.949j98.724113.912160.571jj  135.039j120.313Mean Score (Incl.0)
207.645227.487240.054195.380253.555263.255181.796258.740227.492243.445283.288256.528246.904Standard Deviation
862.327276.740275.722196.771691.290666.375806.092230.850369.662644.190483.447159.72530.820Error Variance

256.491354.306406.226386.567383.031454.703489.569452.950344.199414.965425.826375.389398.855Mean Score (Excl.0)
316.961300.018296.673300.587286.415310.893306.284286.443313.377303.853316.431304.779301.743Standard Deviation

7176.0171698.3131571.6922737.9602646.2373221.81818761.941932.3812805.8673183.6781451.136566.403149.998Error Variance
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Communication (QS8300 - 230711)

Q.2A_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 23 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

571844151820622220242Several times (730)
22%11%8%15%10%12%6%13%12%a day
24%ah76%1%6%7%85%9%c            91%c

24125261412821129150At least once (365)
10%7%4%6%8%8%6%8%8%a day
16%83%1%4%10%85%14%86%

19862410891293105At least once (52)
7%5%4%4%6%5%4%6%5%a week

18%82%2%4%10%85%11%89%

3223-12132326At least once a (24)
1%1%7%-1%1%1%1%1%fortnight

13%85%12%adef-5%83%12%88%

525-242552530At least once (12)
2%1%-2%2%1%2%2%2%a month

18%82%-6%12%82%18%82%

12323343453944Less than once (6)
5%2%7%3%2%2%2%2%2%a month

27%h73%7%6%9%78%12%88%

13312453172119116127011131383Never (0)
52%72%70%72%70%70%80%68%70%
10%90%i2%5%9%84%19%abi            81%

SUMMARY CODE

12147314295150469528597EVER USE
48%28%30%28%30%30%20%32%30%
20%ah79%2%5%9%84%12%c            88%c

203.522ah107.76877.848129.339110.595121.90072.654c        130.152c120.313Mean Score (Incl.0)
302.552235.024207.645263.255234.552248.152194.522255.333246.904Standard Deviation
335.30332.549862.327666.375316.17637.321106.58840.16930.820Error Variance

427.615391.207256.491454.703367.256402.728355.878404.484398.855Mean Score (Excl.0)
310.714299.503316.961310.893298.487300.672291.953302.819301.743Standard Deviation
699.590192.4937176.0173221.8181746.954176.5701183.841171.400149.998Error Variance
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Communication (QS8300 - 230711)

Q.2A_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 23 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

242157-15785-242242Several times (730)
14%10%-12%19%-14%12%a day

100%fg65%f-65%f35%aefgh-cf          100%c

150108-10842-150150At least once (365)
8%7%-8%9%-8%8%a day

100%f72%f-72%f28%f-cf          100%c

10572-7234-105105At least once (52)
6%5%-5%7%-6%5%a week

100%f68%f-68%f32%f-cf          100%c

2616-1610-2626At least once a (24)
1%1%-1%2%-1%1%fortnight

100%63%-63%37%-100%

3021-219-3030At least once (12)
2%1%-2%2%-2%2%a month

100%71%-71%29%-100%

4432-3212-4444Less than once (6)
2%2%-2%3%-2%2%a month

100%72%-72%28%-100%

1186109918092026619711861383Never (0)
67%73%100%69%58%100%67%70%
86%d80%dh13%adegh67%d19%14%abd            86%

SUMMARY CODE

597405-405192-597597EVER USE
33%27%-31%42%-33%30%

100%fg68%f-68%f32%aefgh-cf          100%c

133.575fg105.242f0.000119.500f174.306aefgh0.000133.575c120.313fMean Score (Incl.0)
256.734232.7360.000244.550285.5190.000256.734246.904Standard Deviation
37.05036.6980.00046.181168.4320.00037.05030.820Error Variance

398.855390.576-390.576416.366-398.855398.855Mean Score (Excl.0)
301.743299.439-299.439306.610-301.743301.743Standard Deviation
149.998224.160-224.160454.154-149.998149.998Error Variance
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Communication (QS8300 - 230711)

Q.2A_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 23 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

573409925242Several times (730)
1%20%9%23%8%12%a day
2%30%abdf17%f41%abdff            10%f

535255531150At least once (365)
1%9%6%13%10%8%a day
3%23%f17%f37%adff            20%f

429223218105At least once (52)
1%8%5%7%6%5%a week
4%28%f21%f31%ff            17%f

-648826At least once a (24)
-2%1%2%3%1%fortnight
-23%15%31%f31%f

-71011230At least once (12)
-2%2%3%1%2%a month
-23%f32%f37%f8%

5710101244Less than once (6)
1%2%2%2%4%2%a month

12%16%22%23%27%

3972163322202161383Never (0)
95%58%75%51%69%70%
29%abcde16%24%ce16%ce           16%ce

SUMMARY CODE

1915611021696597EVER USE
5%42%25%49%31%30%
3%26%abdf18%f36%abdff            16%f

13.192181.121abdf90.368f216.655abdff         98.396f120.313Mean Score (Incl.0)
87.096289.806219.502302.321215.634246.904Standard Deviation
17.641237.253110.255210.111144.40430.820Error Variance

291.151431.633b362.797438.318b319.573398.855Mean Score (Excl.0)
301.522303.439308.253296.198284.062301.743Standard Deviation

4329.307575.468856.036404.300823.378149.998Error Variance
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Communication (QS8300 - 230711)

Q.2A_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 24 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

-1136220113174488113147120267Several times (730)
-**1%9%31%*1%5%13%24%40%14%12%13%a day
-**1%23%hilmno75%afghik*1%6%hilmno17%ghilmno33%afghik42%aefghi55%ghilmn 45%

lmnolmnojklmnooo

-55764127572242695810796203At least once (365)
-2%1%2%10%19%1%2%7%13%18%21%11%10%10%a day
-2%2%4%32%hilmno62%aghikl2%4%11%imo21%hilmno34%aghikl29%aghikl53%hilmno 47%

mnomnomno

246124165612162544215866124At least once (52)
1%2%2%4%6%10%2%4%5%8%12%7%6%7%6%a week
1%3%5%10%33%imo52%ahilmn5%10%13%20%imo35%aghikl17%imo47%imo    53%

omno

-1131311139465171128At least once a (24)
-**1%2%2%*1%3%1%2%2%2%1%1%fortnight
-2%2%11%48%39%2%11%33%im15%22%17%60%40%

-22515182579153142740At least once (12)
-1%*2%2%3%*2%2%3%4%1%1%3%2%a month
-4%4%13%38%45%4%13%17%21%37%im9%34%66%

2-262919261514155272957Less than once (6)
1%-1%2%4%3%1%2%5%4%4%2%3%3%3%a month
4%-4%10%51%imn34%4%10%26%imn25%imn26%imn9%49%51%

175187362256432211362256238194135776476141261Never (0)
98%94%96%87%66%32%96%87%74%58%36%27%64%64%64%
14%adefg15%adefgj29%adefgh20%adefgj34%dej17%29%adefgh20%adefgj19%adefj15%dej11%6%51%dej    49%

hjklkjklkjklk

SUMMARY CODE

4121637224441163785139236205370348719EVER USE
2%6%4%13%34%68%4%13%26%42%64%73%36%36%36%
1%2%2%5%imo31%hilmno61%afghik2%5%imo12%hilmno19%ghilmn33%afghik29%afghik52%ghilmn 48%

lmnoolmnolmnooo

0.60313.1497.21819.484108.517ghi302.152af7.21819.48467.199hil148.585ghi248.683af372.479ae147.714131.436139.803hMean Score (Incl.0)
lmnoghiklmnomnolmnoghiklmnofghijklmnilmno

o
5.26672.55153.11293.018227.062315.33853.11293.018181.965257.541300.578320.971263.689249.967257.176Standard Deviation
0.14424.4826.93132.52782.624146.0176.93132.527113.785199.181247.526326.01965.47268.21433.437Error Variance

26.667214.528167.804154.241317.628446.911af167.804154.241255.016355.958390.359g512.054ae406.090362.974385.185kMean Score (Excl.0)
gkfgjk

26.373214.496202.438220.894290.920286.958202.438220.894279.803291.920294.104264.567293.727297.637296.209Standard Deviation
139.1043539.1322276.7361478.615406.897180.5802276.7361478.6151118.421617.517376.075309.715223.511269.263122.713Error Variance
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Communication (QS8300 - 230711)

Q.2A_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 24 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

11315461529956-3371071-2594267Several times (730)
11%15%11%13%17%13%-2%11%33%*-8%28%13%a day
42%58%m23%19%37%mo21%-1%14%hi40%aghi*-9%decdehi  35%acde

9710657397136342971233556203At least once (365)
10%11%10%9%12%9%2%2%9%22%1%2%11%17%10%a day
48%52%28%19%35%18%2%2%14%i35%aghi1%2%17%dedehi   27%ade

448025194832292028442137124At least once (52)
4%8%4%5%8%8%1%6%6%9%2%3%7%11%6%a week

36%64%mo20%15%39%o26%2%7%16%i22%i3%3%17%i      30%ade

819361361367--7428At least once a (24)
1%2%*1%2%1%*2%2%2%--2%1%1%fortnight

30%70%10%20%48%22%2%11%22%24%--25%15%

1723891013-1662491240At least once (12)
2%2%1%2%2%3%-1%2%2%1%3%3%4%2%a month

43%57%20%23%26%31%-3%15%15%4%10%22%30%

213612918181415712141257Less than once (6)
2%4%2%2%3%4%*3%4%2%1%1%4%4%3%a month

37%63%21%16%31%32%2%8%26%i13%2%3%25%21%

685576406280321255202130220951601262121171261Never (0)
70%58%71%68%55%61%97%84%66%30%94%91%66%35%64%
54%ajkn46%32%ajkn22%kn25%20%16%afgh10%afg17%f8%13%abc10%abc17%bbfkn    9%

SUMMARY CODE

300419166134259160724113226913111215719EVER USE
30%42%29%32%45%39%3%16%34%70%6%9%34%65%36%
42%58%almo23%19%36%almo22%mo1%3%i16%hi31%aghi1%2%15%dedehimo 30%acde

122.116157.319mo117.079129.079173.997mo134.0096.30827.223116.914hi329.618ag8.34110.87099.858de275.530acd139.803eMean Score (Incl.0)
hiehi

243.440269.069237.962250.939277.494255.34245.523115.824239.772314.89161.33157.168213.189313.954257.176Standard Deviation
53.58383.02681.476153.213153.087176.6929.08995.822172.128275.43521.01425.938156.723307.06333.437Error Variance

401.220373.703403.306398.636389.911347.491192.641174.793344.753467.738ag149.757116.168290.074c  424.970c385.185Mean Score (Excl.0)
287.765301.927282.424295.293297.343308.331178.105249.756302.123275.681226.741155.936277.728297.444296.209Standard Deviation
232.608253.928365.887631.871396.470699.0314531.6123118.897829.801305.2214673.7771870.466787.070427.405122.713Error Variance
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Communication (QS8300 - 230711)

Q.2A_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 24 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

16610164494411011139117267Several times (730)
12%18%44%6%16%14%3%27%10%13%a day
62%38%j24%aefg18%16%g41%g4%52%abddg          44%d

12083206032911573115203At least once (365)
8%15%13%7%12%12%5%14%10%10%a day

59%41%aj10%30%16%45%g7%36%add           56%d

82426351964134072124At least once (52)
6%7%4%4%7%8%4%8%6%6%a week

66%34%5%28%15%51%g10%32%58%

22644813461728At least once a (24)
2%1%3%*3%2%1%1%2%1%fortnight

79%21%15%g13%28%g45%15%22%63%

2416298223102640At least once (12)
2%3%1%1%3%3%1%2%2%2%a month

60%40%4%21%19%55%8%26%66%

342221810275123957Less than once (6)
2%4%1%2%4%4%2%2%3%3%a month

60%40%3%32%18%47%9%21%69%

962299506281524322752277591261Never (0)
68%53%34%78%56%57%84%45%66%64%
76%i24%4%50%aefh12%h34%h22%abc18%cehi        60%c

SUMMARY CODE

4482719817412032751281386719EVER USE
32%47%66%22%44%43%16%55%34%36%
62%38%aj14%aefg24%17%g45%ag7%39%abddg          54%d

120.548187.430aj370.603aefg74.411164.948g155.093g43.213257.381abd115.149d139.803gMean Score (Incl.0)
244.196281.386337.525192.553273.017263.716147.960315.200233.886257.176Standard Deviation
42.993133.973754.45942.863273.034100.93866.139181.96249.68533.437Error Variance

379.411394.741559.407aefg343.572372.763359.843274.857465.817abd341.225385.185Mean Score (Excl.0)
299.224291.448256.614280.991301.861296.204276.841287.500291.613296.209Standard Deviation
207.737299.092651.989409.099765.715290.5201473.863276.443233.622122.713Error Variance
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Communication (QS8300 - 230711)

Q.2A_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 24 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

15456248385573633813315311555267Several times (730)
28%15%16%19%16%22%9%9%24%20%21%11%11%13%a day
58%alm21%93%14%gh20%gh27%agh24%14%5%bc11%bc20%abc43%h      21%

854918535404660228183610140203At least once (365)
15%13%12%17%12%14%8%5%14%12%14%10%8%10%a day
42%a24%91%17%agh20%g23%gh29%11%4%9%18%50%g      20%

4740113103220511159197318124At least once (52)
9%11%7%5%10%6%7%3%8%6%7%7%4%6%a week

38%32%a91%8%26%g16%41%g9%4%7%15%59%bg      15%

13142715712312614428At least once a (24)
2%4%2%1%1%2%2%1%1%2%2%1%1%1%fortnight

47%49%a98%5%17%25%43%10%2%9%23%50%16%

1713364109117*16231040At least once (12)
3%4%2%2%3%3%2%2%1%*2%2%2%2%a month

43%33%89%10%25%21%27%17%1%2%16%57%25%

15155271861510144371157Less than once (6)
3%4%3%3%5%2%2%3%2%3%2%4%2%3%a month

27%26%92%12%32%h11%26%18%2%7%7%65%20%

21818490410717716549332026881356523611261Never (0)
40%50%58%53%53%51%70%78%49%58%52%64%72%64%
17%15%n72%n9%14%13%39%aijk25%ahijk2%7%11%52%ddijklm 29%acdef

nn

SUMMARY CODE

33218666196159161211912764125362139719EVER USE
60%50%42%47%47%49%30%22%51%42%48%36%28%36%
46%alm26%a92%a13%agh22%agh22%agh29%g13%4%b9%b17%abc50%bbgh    19%

266.752alm166.138163.621204.683ag167.773gh219.288ag100.78888.504235.342abc192.666bc205.629ab123.346112.615139.803hMean Score (Incl.0)
hhc

315.318267.058271.672287.395273.184301.022221.686220.057309.314293.318293.748241.904239.082257.176Standard Deviation
185.842218.77348.050382.389226.150272.93472.165115.5731568.440566.022341.05859.469108.25833.437Error Variance

441.387am329.968387.185433.814h353.656443.406h335.767400.795461.219455.895c426.700345.142404.417385.185Mean Score (Excl.0)
295.633296.106296.835274.926302.792289.493291.535307.638287.839289.028291.052295.414295.770296.209Standard Deviation
265.650528.185134.726713.059583.967514.149424.9641063.3862589.1031285.188683.157252.954587.112122.713Error Variance
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Communication (QS8300 - 230711)

Q.2A_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 24 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

11715075192267Several times (730)
17%12%18%12%13%a day
44%d56%28%b72%

8212148155203At least once (365)
12%9%12%10%10%a day
40%60%24%76%

53713391124At least once (52)
8%6%8%6%6%a week

43%57%26%74%

111662228At least once a (24)
2%1%1%1%1%fortnight

41%59%20%80%

132743640At least once (12)
2%2%1%2%2%a month

32%68%10%90%

2432134357Less than once (6)
4%3%3%3%3%a month

43%57%24%76%

39386923310281261Never (0)
57%67%57%66%64%
31%69%e18%e            82%c

SUMMARY CODE

300418179540719EVER USE
43%33%43%34%36%
42%ad58%25%b75%

171.238ad122.883180.304ab129.156139.803Mean Score (Incl.0)
277.109244.220283.689248.744257.176Standard Deviation
107.54847.186198.22539.36033.437Error Variance

395.239377.972415.144375.247385.185Mean Score (Excl.0)
297.901295.134296.395295.751296.209Standard Deviation
288.133214.015490.783163.188122.713Error Variance
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Communication (QS8300 - 230711)

Q.2A_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 24 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

622271718162486114747267Several times (730)
13%12%14%8%16%16%6%15%9%12%23%11%13%a day
2%8%10%6%7%6%1%18%2%4%18%abej18%

6201613201022711102147203At least once (365)
14%11%8%6%18%10%4%9%15%12%10%11%10%a day
3%10%8%6%10%j5%1%13%5%5%10%23%

11368122124741926124At least once (52)
3%7%3%4%11%2%2%7%10%4%9%6%6%a week
1%11%5%6%9%2%1%19%6%3%15%21%

--33---71131028At least once a (24)
--1%2%---2%1%2%1%2%1%fortnight
--10%12%---24%2%5%11%37%

235133-101121140At least once (12)
5%1%3%*2%3%-3%1%1%1%3%2%a month
5%6%12%2%7%7%-25%2%2%5%27%

-73931-5-122657Less than once (6)
-4%2%4%3%1%-1%-1%1%6%3%a month
-12%5%15%6%2%-8%-2%4%45%af

2911813415753693919746601122461261Never (0)
65%64%69%76%49%69%89%62%64%68%54%60%64%
2%9%11%ci12%abcfi4%5%i3%abcefil16%4%5%9%i      20%

SUMMARY CODE

1565605156325120252894167719EVER USE
35%36%31%24%51%31%11%38%36%32%46%40%36%
2%9%g8%7%8%aghjk4%1%17%gj4%g4%13%gjkgj     23%gj

146.887131.534133.69484.509192.741gj153.16455.903145.948j124.198134.849208.913abgjj  129.641139.803Mean Score (Incl.0)
259.396247.908259.584211.280274.736274.009181.664265.774228.999251.825303.441244.457257.176Standard Deviation

1345.721328.655322.411230.099811.614721.932804.919243.571374.576689.301554.679145.04633.437Error Variance

425.117370.372432.665346.293376.364486.726b497.468385.278348.823424.077456.132b321.188385.185Mean Score (Excl.0)
277.655291.474298.458305.321279.878276.182290.825307.336263.827277.971297.037294.437296.209Standard Deviation

4818.2701327.4511436.7282071.5771740.7022311.41616915.865858.6861546.7742272.5931089.274495.389122.713Error Variance
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Communication (QS8300 - 230711)

Q.2A_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 24 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

512156162222330237267Several times (730)
20%13%13%16%13%13%9%14%13%a day
19%ah81%2%6%8%84%11%89%c

341686101916827176203At least once (365)
13%10%14%10%11%10%8%11%10%a day
17%83%3%5%10%83%14%86%

24100121310714110124At least once (52)
9%6%3%2%8%6%4%7%6%a week

19%80%1%2%11%86%11%89%

127---2832428At least once a (24)
1%2%---2%1%1%1%fortnight
5%95%---100%12%88%

6332333363540At least once (12)
2%2%5%3%2%2%2%2%2%a month

15%82%5%7%6%82%14%86%

1541-165055257Less than once (6)
6%2%-1%3%3%1%3%3%a month

27%ah73%-2%10%88%9%91%

12311342969107105625310081261Never (0)
48%66%65%69%63%63%75%61%64%
10%90%i2%5%8%84%20%abi            80%

SUMMARY CODE

13158415326360886633719EVER USE
52%34%35%31%37%37%25%39%36%
18%ah81%2%4%9%85%12%c            88%c

199.080ah130.973146.887153.164140.048138.78297.247c        148.588c139.803Mean Score (Incl.0)
290.531250.719259.396274.009254.401256.564221.501263.145257.176Standard Deviation
309.18837.0421345.721721.932371.95339.894138.20542.66533.437Error Variance

386.344385.326425.117486.726377.120379.733384.144385.326385.185Mean Score (Excl.0)
302.511294.903277.655276.182291.886297.741289.835297.287296.209Standard Deviation
635.507153.3824818.2702311.4161374.152146.771933.380141.407122.713Error Variance
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Communication (QS8300 - 230711)

Q.2A_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 24 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

267178-17889-267267Several times (730)
15%12%-13%19%-15%13%a day

100%f67%f-67%f33%aefg-cf          100%c

203142-14261-203203At least once (365)
11%9%-11%13%-11%10%a day

100%f70%f-70%f30%f-cf          100%c

12488-8836-124124At least once (52)
7%6%-7%8%-7%6%a week

100%f71%f-71%f29%f-cf          100%c

2821-217-2828At least once a (24)
2%1%-2%1%-2%1%fortnight

100%76%-76%24%-100%

4028-2813-4040At least once (12)
2%2%-2%3%-2%2%a month

100%69%-69%31%-100%

5742-4214-5757Less than once (6)
3%3%-3%3%-3%3%a month

100%75%-75%25%-100%

1065100618082723819710651261Never (0)
60%67%100%62%52%100%60%64%
84%d80%dh14%adegh66%d19%16%abd            84%

SUMMARY CODE

719499-499220-719719EVER USE
40%33%-38%48%-40%36%

100%fg69%f-69%f31%aefgh-cf          100%c

155.213fg124.605f0.000141.486f194.938aefgh0.000155.213c139.803fMean Score (Incl.0)
266.534245.6300.000257.145288.6480.000266.534257.176Standard Deviation
39.93340.8770.00051.061172.1440.00039.93333.437Error Variance

385.185375.925-375.925406.199-385.185385.185Mean Score (Excl.0)
296.209295.973-295.973296.342-296.209296.209Standard Deviation
122.713181.367-181.367378.528-122.713122.713Error Variance
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Communication (QS8300 - 230711)

Q.2A_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 24 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

492449928267Several times (730)
1%25%10%23%9%13%a day
2%35%abdf16%f37%abdff            10%f

647407535203At least once (365)
1%13%9%17%11%10%a day
3%23%f20%f37%adff            17%f

432293722124At least once (52)
1%9%7%8%7%6%a week
3%26%f23%f30%ff            18%f

-5712528At least once a (24)
-1%2%3%2%1%fortnight
-17%24%42%f17%

*12911840At least once (12)
*3%2%2%3%2%a month
1%29%f23%f26%ff            20%f

51114161057Less than once (6)
1%3%3%4%3%3%a month
9%20%25%28%19%

3971743001872041261Never (0)
95%47%68%43%65%64%
31%abcde14%24%ce15%ce           16%ce

SUMMARY CODE

19199143249108719EVER USE
5%53%32%57%35%36%
3%28%abdf20%f35%abdff            15%f

12.845232.001abdf109.338f234.275abdff        110.195f139.803Mean Score (Incl.0)
83.272308.748230.098299.633224.372257.176Standard Deviation
16.126269.281121.156206.390156.34433.437Error Variance

274.264434.630bd338.601410.702b317.306385.185Mean Score (Excl.0)
283.042300.815294.226291.397281.982296.209Standard Deviation

3338.041468.859618.348341.013729.484122.713Error Variance
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Communication (QS8300 - 230711)

Q.2A_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 25 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

---22267-29132938464591Several times (730)
---1%3%10%-1%3%4%8%14%4%5%5%a day
---2%24%im74%afghik-2%10%im14%imn32%ghiklm42%afghik50%hilmno 50%

lmnonolmno

-11328431311182320383876At least once (365)
-1%*1%4%7%*1%3%5%6%7%4%4%4%a day
-2%2%4%38%imo56%ahilmn2%4%14%im23%hilmno30%hilmno26%hilmno50%im     50%

o

21363440368261921434083At least once (52)
1%1%1%2%5%6%1%2%3%8%5%8%4%4%4%a week
2%2%4%7%41%imn48%imno4%7%10%31%aghilm23%im26%ghilmn51%im     49%

noo

-11-8151-26106101524At least once a (24)
-**-1%2%*-1%2%3%2%1%2%1%fortnight
-3%3%-34%63%im3%-8%26%39%im24%39%61%

-11*7161**7106101525At least once (12)
-1%**1%2%***2%3%2%1%2%1%a month
-6%6%2%28%65%6%2%1%27%41%g23%39%61%

3145212345615159223052Less than once (6)
1%1%1%2%3%4%1%2%2%4%4%3%2%3%3%a month
5%2%7%9%39%45%7%9%11%28%im28%16%42%58%

1751933682775364483682772872492661828517791629Never (0)
98%97%97%95%82%69%97%95%89%75%72%65%84%81%82%
11%adefg12%adefgj23%adefgj17%adefjk33%dej27%23%adefgj17%adefjk18%adefjk15%d16%11%52%defj   48%
jkkkk

SUMMARY CODE

46101612020510163684105100167184350EVER USE
2%3%3%5%18%31%3%5%11%25%28%35%16%19%18%
1%2%3%5%34%ghilmno58%aghikl3%5%10%imno24%aghilm30%aghikl29%afghik48%ghilmn 52%

mnonomnolmnooo

0.5283.0911.8809.10843.217hilm103.333afg1.8809.10833.939imno52.214hil82.805agh130.334afg48.84251.39750.084hilMean Score (Incl.0)
nohiklmnomnoiklmnohiklmnomno

4.82030.59722.47265.995147.167230.70322.47265.995134.526158.150207.311256.152162.949166.292164.545Standard Deviation
0.1214.3541.24116.37334.70978.1561.24116.37362.19075.109117.747207.63925.00230.18913.688Error Variance

22.690104.32970.576168.501236.242329.596fk70.576168.501303.052207.419293.242367.688fk297.647269.492282.906Mean Score (Excl.0)
25.374158.522124.952238.842270.596308.864124.952238.842286.014260.141301.578313.304296.858294.177295.370Standard Deviation

128.7703589.8741301.0913803.029631.228437.6001301.0913803.0292726.792786.901842.123892.356492.318475.496241.672Error Variance
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Communication (QS8300 - 230711)

Q.2A_16 How often do you use Comments on websites\forums on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 25 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

415021193515--1431-273691Several times (730)
4%5%4%5%6%4%--4%10%-1%2%11%5%a day

45%55%24%21%39%16%--16%i34%aghi-2%8%ei     40%acde

354021152317131320--152376At least once (365)
4%4%4%4%4%4%1%2%4%6%--5%7%4%a day

47%53%27%19%31%22%2%4%18%26%i--20%e30%de

38452117281711202025152083At least once (52)
4%5%4%4%5%4%1%1%6%6%1%3%5%6%4%a week

46%54%26%20%34%20%2%1%24%i25%i2%6%18%24%

91554114--371-5924At least once a (24)
1%2%1%1%2%1%--1%2%*-2%3%1%fortnight

36%64%22%15%45%18%--12%27%3%-22%36%

81735106-*271-5925At least once (12)
1%2%*1%2%2%-*1%2%1%-2%3%1%a month

32%68%11%21%42%26%-2%7%29%6%-21%35%

252718715121291133121352Less than once (6)
3%3%3%2%3%3%*1%3%3%2%2%4%4%3%a month

48%52%35%13%29%23%2%3%17%20%5%6%23%24%

8298004823474563442051482722251631292642231629Never (0)
84%80%84%84%79%83%98%96%82%70%96%93%82%67%82%
51%49%30%21%28%21%13%afg9%afg17%f14%10%abc8%abc16%bbf     14%

SUMMARY CODE

1561949066123714661966959109350EVER USE
16%20%16%16%21%17%2%4%18%30%4%7%18%33%18%
45%55%26%19%35%20%1%2%17%hi27%aghi2%3%17%dedehi   31%acde

45.67154.45343.01249.34662.31443.4682.7948.00249.639hi97.621agh0.75010.33936.594e108.870acd50.084ehMean Score (Incl.0)
iei

157.537171.171152.050164.937184.314150.42829.85452.133161.591225.3365.26478.790130.561235.998164.545Standard Deviation
22.43933.60033.26566.19067.53861.3243.90919.41378.178141.0450.15549.26958.780173.50513.688Error Variance

288.336278.550273.441308.586292.899253.652152.867190.792272.214326.71920.291153.093199.386332.138c282.906Mean Score (Excl.0)
295.149296.237290.947301.810304.331282.016186.210186.813289.049309.11920.372278.748247.313310.048295.370Standard Deviation
460.914510.213723.5051265.131841.9751282.7888668.5705816.5001369.662884.76551.8788633.3621112.067873.910241.672Error Variance
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Communication (QS8300 - 230711)

Q.2A_16 How often do you use Comments on websites\forums on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 25 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

5931211315425513591Several times (730)
4%6%14%2%5%6%2%10%3%5%a day

65%35%23%aefg14%16%g47%g5%56%abdg           38%

403562020307234576At least once (365)
3%6%4%2%7%4%2%5%4%4%a day

53%47%j9%26%26%g40%10%31%59%

51321221123910284583At least once (52)
4%6%8%3%4%5%3%5%4%4%a week

61%39%14%g25%14%47%12%33%55%

169354121101424At least once a (24)
1%2%2%1%2%2%*2%1%1%fortnight

65%35%13%19%17%51%3%41%56%

121327412*71725At least once (12)
1%2%1%1%1%2%*1%2%1%a month

48%52%9%27%15%49%2%29%70%

40125199205153252Less than once (6)
3%2%3%2%3%3%2%3%3%3%a month

77%23%10%36%16%38%10%28%62%

1192438987192096032983749571629Never (0)
85%77%67%90%77%80%91%74%84%82%
73%i27%6%44%aefh13%37%h18%abc23%chi         59%c

SUMMARY CODE

21813249836315528134188350EVER USE
15%23%33%10%23%20%9%26%16%18%
62%38%aj14%aeg24%18%g44%g8%38%abddg          54%d

43.44166.515j123.524aeg22.36168.594g58.493g21.04493.587abd39.05150.084dgMean Score (Incl.0)
156.162182.757257.109106.809184.023178.110103.591225.920141.215164.545Standard Deviation
17.58256.514437.78313.189124.04546.04332.42093.47918.11213.688Error Variance

280.811286.358370.428g215.151298.305285.378241.705355.257b237.633282.906Mean Score (Excl.0)
302.145284.956328.061262.634281.918300.670268.469318.057272.856295.370Standard Deviation
418.769567.8312152.480741.6861204.205594.7542402.519697.657400.271241.672Error Variance
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Communication (QS8300 - 230711)

Q.2A_16 How often do you use Comments on websites\forums on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 25 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

44168516161728127169382091Several times (730)
8%4%5%8%5%5%4%3%13%10%4%4%4%5%a day

49%a18%94%18%g18%19%31%13%8%abcd17%abc10%42%23%

2618691714202133121042876At least once (365)
5%5%4%8%4%6%3%1%7%8%4%4%2%4%a day

35%24%91%23%agh19%g26%g28%4%5%15%b14%56%g      11%

34197410241723104616391883At least once (52)
6%5%5%5%7%5%3%2%7%4%6%4%4%4%a week

41%23%89%12%29%gh20%28%12%4%8%19%47%22%

1382324882-2414424At least once a (24)
2%2%1%1%1%2%1%*-1%1%1%1%1%fortnight

52%33%96%10%17%32%32%8%-8%16%58%18%

13924196631-416425At least once (12)
2%2%2%*3%2%1%1%2%-2%2%1%1%a month

52%37%96%4%35%24%25%12%4%-16%64%15%

26145012771512286231452Less than once (6)
5%4%3%6%2%2%2%3%3%5%2%2%3%3%a month

50%26%95%23%h13%13%29%23%3%16%11%44%26%

3932861240145263251602368371092118414311629Never (0)
72%77%79%71%78%77%86%90%69%71%81%83%86%82%
24%18%76%n9%16%15%37%ijk23%aijk2%7%13%52%eekn    26%ef

SUMMARY CODE

156843255973751024216444917369350EVER USE
28%23%21%29%22%23%14%10%31%29%19%17%14%18%
45%al24%93%17%agh21%gh21%gh29%12%5%b12%abc14%49%g      20%

80.450a53.44859.09193.033agh54.51264.888g42.69026.087121.316abc105.084ab43.98645.45238.27150.084gMean Score (Incl.0)
dcd

207.198164.558177.851214.760168.316180.863154.383127.303252.507232.264149.778154.247150.631164.545Standard Deviation
80.24583.06620.593213.52785.85098.52834.99938.6781045.240354.91388.67024.17942.97313.688Error Variance

282.696234.860284.409322.004250.183283.296295.354254.441394.980366.423234.578266.728278.019282.906Mean Score (Excl.0)
306.610277.447297.209294.271286.007285.649301.549319.383319.098305.364275.731284.485315.096295.370Standard Deviation
598.787999.697266.0641332.2331120.5461032.854918.5042266.7925359.1262168.5451520.551473.2861272.891241.672Error Variance
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Communication (QS8300 - 230711)

Q.2A_16 How often do you use Comments on websites\forums on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 25 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

3655276391Several times (730)
5%4%7%4%5%a day

39%61%30%70%

3640215476At least once (365)
5%3%5%3%4%a day

47%53%28%72%

2854196483At least once (52)
4%4%5%4%4%a week

34%66%23%77%

111352024At least once a (24)
2%1%1%1%1%fortnight

47%53%20%80%

81642125At least once (12)
1%1%1%1%1%a month

34%66%17%83%

143984552Less than once (6)
2%3%2%3%3%a month

27%73%15%85%

559107032813011629Never (0)
81%83%80%83%82%
34%66%20%80%

SUMMARY CODE

13321784266350EVER USE
19%17%20%17%18%
38%62%24%76%

59.10745.22769.967b44.85750.084Mean Score (Incl.0)
175.857157.980193.456155.709164.545Standard Deviation
43.31319.74592.18015.42313.688Error Variance

306.846268.187343.024263.939282.906Mean Score (Excl.0)
291.435297.475300.744291.658295.370Standard Deviation
593.946405.9251076.751307.091241.672Error Variance
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Communication (QS8300 - 230711)

Q.2A_16 How often do you use Comments on websites\forums on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 25 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

110947311641122491Several times (730)
2%5%4%2%6%3%1%5%5%1%6%6%5%a day
1%11%10%4%7%4%1%18%4%1%13%26%

-973351113472376At least once (365)
-5%3%1%3%5%3%3%4%5%3%5%4%a day
-12%9%4%4%7%2%14%3%6%9%30%

1611054-237341883At least once (52)
1%3%1%5%5%4%-7%10%4%2%4%4%a week
1%7%2%11%6%5%-27%k9%ack4%5%22%

--32-2-22-11324At least once a (24)
--2%1%-2%-1%2%-1%3%1%fortnight
--13%8%-9%-8%6%-4%52%

31-1-3-4*111025At least once (12)
7%1%-1%-3%-1%1%1%*2%1%a month

12%acijkl5%-5%-13%-16%2%3%3%40%

-3711-2102171952Less than once (6)
-2%4%*1%-4%3%2%1%4%5%3%a month
-6%14%2%2%-3%19%3%1%14%36%

4015416718892824025254791753071629Never (0)
90%84%86%90%85%82%92%79%76%89%85%74%82%
2%9%10%b12%abef6%5%2%15%3%5%b11%b      19%

SUMMARY CODE

52927201718366171032106350EVER USE
10%16%14%10%15%18%8%21%24%11%15%26%18%
1%8%8%6%5%5%1%19%j5%j3%9%j      30%adjk

18.53759.19346.11521.30158.42346.63819.59354.53658.51825.73555.08465.521j50.084Mean Score (Incl.0)
111.578179.264162.492106.598183.582151.573101.387171.868175.953100.151178.926183.915164.545Standard Deviation
248.993171.849126.33358.573362.390220.907250.715101.858221.138109.025192.85982.09913.688Error Variance

178.456371.500327.904216.573382.759255.747256.930262.618243.722229.080358.989255.509282.906Mean Score (Excl.0)
336.081295.912312.997276.445317.331274.528318.295297.476295.077215.283318.979289.538295.370Standard Deviation

22590.0452918.7973498.8374245.6488391.5984186.97933770.5631427.2883002.4243565.1453633.850728.976241.672Error Variance
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Communication (QS8300 - 230711)

Q.2A_16 How often do you use Comments on websites\forums on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 25 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

256413107698191Several times (730)
10%4%2%3%6%5%3%5%5%a day
28%ah71%1%4%11%84%10%90%

1660-596176976At least once (365)
6%3%-5%5%4%2%4%4%a day

21%79%-7%12%81%9%91%

176614672127183At least once (52)
7%4%1%4%4%4%3%4%4%a week

21%79%1%5%7%87%14%86%

817-2-2232224At least once a (24)
3%1%-2%-1%1%1%1%fortnight

31%h69%-9%-91%11%89%

2223311732225At least once (12)
1%1%7%3%1%1%1%1%1%a month

10%90%12%ad13%5%69%10%90%

1439--34925152Less than once (6)
5%2%--2%3%1%3%3%a month

27%h73%--6%94%4%96%

17214514082141136730413251629Never (0)
68%84%90%82%83%82%90%81%82%
11%89%i2%5%9%84%19%abi            81%

SUMMARY CODE

822675182929835316350EVER USE
32%16%10%18%17%18%10%19%18%
23%ah76%1%5%8%85%10%c            90%c

99.834ah42.46618.53746.63863.87449.73329.03154.43050.084Mean Score (Incl.0)
227.147151.203111.578151.573185.450164.208127.440170.917164.545Standard Deviation
188.99513.472248.993220.907197.65316.34245.74917.99913.688Error Variance

308.991273.122178.456255.747371.500277.533282.508282.950282.906Mean Score (Excl.0)
309.189290.295336.081274.528295.912295.728297.509295.609295.370Standard Deviation

1017.001316.80922590.0454186.9792918.797283.9442392.204269.706241.672Error Variance
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Communication (QS8300 - 230711)

Q.2A_16 How often do you use Comments on websites\forums on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 25 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

9159-5932-9191Several times (730)
5%4%-4%7%-5%5%a day

100%f65%-65%f35%fg-cf          100%c

7650-5026-7676At least once (365)
4%3%-4%6%-4%4%a day

100%f66%-66%34%f-c           100%c

8359-5924-8383At least once (52)
5%4%-4%5%-5%4%a week

100%f71%-71%f29%f-cf          100%c

2420-204-2424At least once a (24)
1%1%-2%1%-1%1%fortnight

100%82%-82%18%-100%

2519-196-2525At least once (12)
1%1%-1%1%-1%1%a month

100%77%-77%23%-100%

5242-4211-5252Less than once (6)
3%3%-3%2%-3%3%a month

100%79%-79%21%-100%

14331257180107735619714331629Never (0)
80%84%100%81%78%100%80%82%
88%77%d11%adegh66%22%12%ab88%

SUMMARY CODE

350248-248102-350350EVER USE
20%16%-19%22%-20%18%

100%f71%f-71%f29%fg-cf          100%c

55.604f43.231f0.00049.088f74.461aefg0.00055.604c50.084cfMean Score (Incl.0)
172.494153.1720.000162.342197.9670.000172.494164.545Standard Deviation
16.72515.8950.00020.35180.9730.00016.72513.688Error Variance

282.906262.130-262.130333.308-282.906282.906Mean Score (Excl.0)
295.370291.765-291.765299.410-295.370295.370Standard Deviation
241.672344.644-344.644786.371-241.672241.672Error Variance
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Communication (QS8300 - 230711)

Q.2A_16 How often do you use Comments on websites\forums on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 25 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

-2616341591Several times (730)
-7%4%8%5%5%a day
-28%f18%f37%ff            17%f

51813251676At least once (365)
1%5%3%6%5%4%a day
6%24%f17%33%ff            21%f

71319271783At least once (52)
2%3%4%6%5%4%a week
8%15%23%33%f20%f

-4610424At least once a (24)
-1%1%2%1%1%fortnight
-18%23%41%f18%

18-10625At least once (12)
*2%-2%2%1%a month
3%32%d-42%df23%d

2810211252Less than once (6)
1%2%2%5%4%3%a month
4%15%18%40%f23%f

4022963793092431629Never (0)
97%79%86%71%78%82%
25%abcde18%c23%bc19%c            15%

SUMMARY CODE

14776312769350EVER USE
3%21%14%29%22%18%
4%22%f18%f36%adeff            20%df

4.83770.590f39.735f81.389adf56.850f50.084fMean Score (Incl.0)
38.294196.195147.747205.728171.047164.545Standard Deviation
3.410108.73549.95397.29690.86113.688Error Variance

141.741343.433277.069279.217256.952282.906Mean Score (Excl.0)
158.885307.076295.788300.565285.619295.370Standard Deviation

1484.9601193.6191367.042684.3871182.292241.672Error Variance
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Communication (QS8300 - 230711)

Q.2A_16 How often do you use Comments on websites\forums on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 26 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

---5733-5161419202545Several times (730)
---2%1%5%-2%*2%4%7%2%3%2%a day
---11%16%73%agikmn-11%3%13%32%gikmn41%afghik45%im     55%

olmno

-44120394110102415412364At least once (365)
-2%1%*3%6%1%*3%3%7%5%4%2%3%a day
-6%6%1%31%62%ahilmo6%1%16%15%38%ahilmo23%hilmo64%36%

325827535811162924365793At least once (52)
1%1%1%3%4%8%1%3%3%5%8%8%4%6%5%a week
3%2%5%9%29%57%aghikl5%9%12%17%im32%imno25%ahiklm39%im     61%

mnono

-3326932154681220At least once a (24)
-1%1%1%1%1%1%1%*1%1%2%1%1%1%fortnight
-13%13%11%30%46%13%11%6%24%19%28%40%60%

2*232231235171912302858At least once (12)
1%*1%1%3%5%1%1%1%5%5%4%3%3%3%a month
3%1%4%6%37%im53%imn4%6%8%29%imn32%imn21%imn52%48%

15610313361016151617324880Less than once (6)
1%2%2%3%5%5%2%3%5%4%4%6%3%5%4%a month
2%6%8%12%39%41%im8%12%20%19%20%21%imo40%60%

1731863582645434543582642792652641908507701620Never (0)
97%93%95%90%83%70%95%90%86%80%71%68%84%80%82%
11%adefg11%adefjk22%adefgj16%adefj34%dej28%22%adefgj16%adefj17%dej16%dj16%12%52%dej    48%
jkkk

SUMMARY CODE

61420301131982030446810792167192360EVER USE
3%7%5%10%17%30%5%10%14%20%29%32%16%20%18%
2%4%5%8%31%imno55%afghik5%8%12%imo19%hilmno30%aghikl25%afghik47%hilmno 53%

lmnomnolmno

0.9478.0194.67615.09822.311imo64.188afg4.67615.09816.99927.462imo57.447afg73.053afg31.92031.41931.677imoMean Score (Incl.0)
hiklmnohiklmnohiklmno

6.42150.21536.85495.10198.440176.18336.85495.10179.587113.667162.357192.804123.079126.694124.818Standard Deviation
0.21511.7283.33734.00115.53045.5803.33734.00121.76638.79972.218117.63814.26417.5237.876Error Variance

28.361115.80289.407149.968130.046211.465k89.407149.968123.722134.162199.910224.911k193.946157.113174.254Mean Score (Excl.0)
23.263160.009138.936267.826206.802267.060138.936267.826183.055222.123252.189284.199246.762246.474246.950Standard Deviation
77.3131600.182839.2672656.705399.694341.249839.2672656.705905.651704.835599.991784.163344.019321.425166.624Error Variance

 Page 203

Communication (QS8300 - 230711)

Q.2A_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 26 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

1530106219-4412-142045Several times (730)
2%3%2%1%4%2%-3%1%4%-*1%6%2%a day

34%66%21%13%46%21%-9%8%28%i-1%8%45%ace

2637141228103112251-81464At least once (365)
3%4%2%3%5%2%1%1%4%8%1%-2%4%3%a day

41%59%22%19%43%15%4%1%19%40%ahi2%-12%22%

32611913372425101934163493At least once (52)
3%6%3%3%6%6%1%3%3%6%2%3%5%10%5%a week

34%66%o21%14%40%o26%2%5%11%21%i4%4%17%36%ae

71352861-35223520At least once a (24)
1%1%1%1%1%1%*-1%1%1%2%1%1%1%fortnight

34%66%24%11%37%29%3%-15%22%10%11%15%24%

253414112112211116*2111458At least once (12)
2%3%2%3%4%3%1%1%3%5%*2%3%4%3%a month

42%58%24%19%36%21%3%2%18%28%1%4%19%25%

31491615282135111335202080Less than once (6)
3%5%3%4%5%5%1%3%3%4%2%4%6%6%4%a month

39%61%20%18%35%26%4%6%14%16%4%6%25%25%

8497714943564383321991392822301591252612241620Never (0)
86%77%86%86%76%80%95%90%85%72%94%90%81%68%82%
52%ajkn48%30%akn22%kn27%21%12%afg9%f17%f14%10%abc8%b16%bbfk    14%

SUMMARY CODE

13622478581428210165191101462107360EVER USE
14%23%14%14%24%20%5%10%15%28%6%10%19%32%18%
38%62%lmo22%16%39%almo23%o3%4%14%i25%aghi3%4%17%eeimo   30%acde

23.37739.895o23.66722.97647.683lmo29.0125.43023.90823.88261.345agi3.7445.29320.69066.943acd31.677eiMean Score (Incl.0)
e

106.560140.152108.396104.098152.395120.32241.772122.220101.663166.32929.76948.59695.133185.445124.818Standard Deviation
10.26722.52616.90626.36646.17139.2347.653106.69730.94476.8484.95118.74331.208107.1337.876Error Variance

169.670177.030174.113163.722195.087145.990114.476233.842155.984217.00464.20353.497108.559206.777174.254Mean Score (Excl.0)
240.698251.153246.731234.379258.007237.235163.815320.250218.241253.953111.779150.924196.020278.772246.950Standard Deviation
340.796321.827574.304858.339536.837781.6732439.5796837.324992.272626.1361041.2061898.162651.254733.151166.624Error Variance
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Communication (QS8300 - 230711)

Q.2A_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 26 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

31151567174251645Several times (730)
2%3%11%1%2%2%1%5%1%2%a day

68%32%34%aefg14%15%37%8%56%abdg           36%

342961516277213664At least once (365)
2%5%4%2%6%4%2%4%3%3%a day

54%46%j9%24%24%g42%11%32%56%

6924112411477364993At least once (52)
5%4%7%3%4%6%2%7%4%5%a week

74%26%12%26%12%50%g8%39%d53%

10105636171320At least once a (24)
1%2%3%1%1%1%*1%1%1%fortnight

49%51%24%g28%16%31%6%32%62%

37218167285183558At least once (12)
3%4%5%2%3%4%1%4%3%3%a month

64%36%13%27%12%48%8%31%61%

592172014396195580Less than once (6)
4%4%5%2%5%5%2%4%5%4%a month

74%26%9%25%17%49%7%24%69%

1171449967152145952973829411620Never (0)
83%79%65%89%79%78%91%75%82%82%
72%28%6%44%aefh13%h37%h18%abc24%ch          58%c

SUMMARY CODE

23912152875716330126204360EVER USE
17%21%35%11%21%22%9%25%18%18%
66%34%14%aefg24%16%g45%g8%35%abddg          57%d

27.99440.78497.142aefg14.68841.598g33.365g17.50555.707abd25.04931.677gMean Score (Incl.0)
119.025137.795229.39180.727137.876125.15392.217170.257106.375124.818Standard Deviation
10.21432.128348.4807.53469.63222.73325.69253.09110.2787.876Error Variance

165.020192.546276.364aeg135.101196.946154.813192.488224.669b140.474174.254Mean Score (Excl.0)
247.173246.509317.976210.015245.196232.619248.232281.687217.761246.950Standard Deviation
256.700474.7411838.336459.4431002.019349.1072200.675583.437234.751166.624Error Variance
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Communication (QS8300 - 230711)

Q.2A_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 26 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

2174510710710548151245Several times (730)
4%2%3%5%2%3%1%3%10%3%3%2%2%2%a day

47%15%100%22%h16%23%16%23%12%abc9%18%34%28%

231859121115169466331364At least once (365)
4%5%4%6%3%5%2%2%8%4%2%3%3%3%a day

36%29%92%19%18%23%26%14%7%10%10%52%21%

43238810271731841617441193At least once (52)
8%6%6%5%8%5%4%2%8%11%7%4%2%5%a week

47%a24%95%11%29%g18%33%9%5%17%abc18%b48%12%

96205743223311220At least once a (24)
2%2%1%2%2%1%*1%3%2%1%1%*1%fortnight

42%29%100%24%33%17%15%12%8%12%15%53%12%

2514531371221545831958At least once (12)
5%4%3%6%2%4%3%1%8%3%3%3%2%3%a month

43%25%91%22%g13%21%36%8%7%b9%14%54%16%

301977819831132710451680Less than once (6)
5%5%5%4%6%3%4%3%4%5%4%4%3%4%a month

38%23%97%10%24%10%39%16%3%9%12%56%20%

3982841223145257260595363311122088344351620Never (0)
72%77%78%71%76%80%84%88%59%73%80%82%87%82%
25%18%75%9%16%16%37%jk22%aijk2%7%13%f52%ffkn    27%aef

SUMMARY CODE

152863425879661094722415317965360EVER USE
28%23%22%29%24%20%16%12%41%27%20%18%13%18%
42%a24%95%16%agh22%gh18%g30%13%6%abcd11%b15%50%bg     18%

49.15935.48138.66760.865ah33.35743.393h19.04728.195108.357abc40.63736.16726.20229.53931.677Mean Score (Incl.0)
d

155.636123.014137.984173.265123.050146.34391.676125.771230.820134.424137.740109.039126.489124.818Standard Deviation
45.27646.41912.395138.98545.88264.50712.34137.753873.408118.88074.98912.08330.3027.876Error Variance

178.267152.168176.768213.396141.639213.777122.821244.122h263.511151.141178.978148.008227.488174.254Mean Score (Excl.0)
255.131217.986250.511271.023222.236264.225204.342292.783300.623226.529263.220222.130281.349246.950Standard Deviation
417.256593.975179.8161112.928633.188983.311413.4241714.4343347.1871221.7921283.047285.2131130.815166.624Error Variance
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Communication (QS8300 - 230711)

Q.2A_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 26 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

172963945Several times (730)
2%2%2%2%2%a day

37%63%14%86%

2737135164At least once (365)
4%3%3%3%3%a day

42%58%21%79%

3063177693At least once (52)
4%5%4%5%5%a week

32%68%18%82%

81371320At least once a (24)
1%1%2%1%1%fortnight

37%63%37%63%

3028164258At least once (12)
4%2%4%3%3%a month

52%d48%28%72%

2456215980Less than once (6)
3%4%5%4%4%a month

30%70%26%74%

558106233112891620Never (0)
80%83%80%82%82%
34%66%20%80%

SUMMARY CODE

13522581279360EVER USE
20%17%20%18%18%
38%62%22%78%

34.86029.96326.43033.05631.677Mean Score (Incl.0)
129.790122.074109.782128.475124.818Standard Deviation
23.59311.79029.68510.5007.876Error Variance

178.750171.552134.540185.781174.254Mean Score (Excl.0)
246.947247.464217.344254.098246.950Standard Deviation
429.457273.386590.479225.755166.624Error Variance
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Communication (QS8300 - 230711)

Q.2A_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 26 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

-11112-531111945Several times (730)
-*1%1%1%2%-2%4%1%5%5%2%a day
-1%2%2%3%4%-12%6%1%25%jkl43%l

-56426-81262564At least once (365)
-3%3%2%2%6%-2%1%2%3%6%3%a day
-9%10%6%3%9%-12%1%3%9%38%

3778221162493293At least once (52)
7%4%4%4%2%2%2%5%3%4%4%8%5%a week
3%7%8%8%2%2%1%18%3%4%10%34%

1231-1-2--1820At least once a (24)
2%1%2%1%-1%-1%--*2%1%fortnight
5%12%17%7%-5%-12%--3%39%

132532-105391558At least once (12)
2%2%1%2%3%2%-3%7%3%5%4%3%a month
1%5%4%8%6%3%-18%8%k5%16%25%

276833-1033102580Less than once (6)
5%4%3%4%3%3%-3%5%4%5%6%4%a month
3%9%8%10%4%3%-13%4%4%12%31%

3815716818297864326558761612901620Never (0)
84%86%86%87%89%85%98%84%81%86%78%70%82%
2%10%b10%b11%b6%b5%b3%abce16%b4%5%b10%b      18%

SUMMARY CODE

72626271215152141245123360EVER USE
16%14%14%13%11%15%2%16%19%14%22%30%18%
2%7%7%7%3%4%*15%4%g3%13%gg      34%adfghi

jkl

4.67216.06118.52313.59117.86235.2010.95924.72434.28813.84152.338j61.219afj31.677Mean Score (Incl.0)
kl

13.69275.10584.10973.01594.981126.9217.078108.617145.69675.222172.710171.781124.818Standard Deviation
3.74930.16533.84927.48097.003154.8941.22240.681151.62461.504179.69171.6237.876Error Variance

29.381114.174136.707106.313163.571239.76252.000149.997176.094100.363237.681206.015174.254Mean Score (Excl.0)
22.282172.731192.871181.328251.720252.824-231.476298.171186.336304.621264.199246.950Standard Deviation
70.9261193.4431487.9741429.5537040.3274261.320-1093.4924041.1762670.8552441.943502.168166.624Error Variance
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Communication (QS8300 - 230711)

Q.2A_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 26 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

2421-214324345Several times (730)
9%1%-2%*3%1%3%2%a day

53%ah47%-4%1%95%4%96%

1846-655385664At least once (365)
7%3%-6%3%3%2%3%3%a day

28%ah72%-9%9%83%12%88%

326132781128193At least once (52)
12%4%7%2%4%5%4%5%5%a week
34%ah66%3%2%7%87%13%87%

8131111721920At least once a (24)
3%1%2%1%1%1%1%1%1%fortnight

37%h63%5%5%6%84%9%91%

11471235235558At least once (12)
4%3%2%2%2%3%1%3%3%a month

19%81%1%3%5%90%6%94%

156423768107080Less than once (6)
6%4%5%3%4%4%3%4%4%a month

19%81%3%3%9%85%12%88%

14814663886145135230213181620Never (0)
58%85%84%85%86%81%89%80%82%
9%90%ai2%5%9%83%19%abi            81%

SUMMARY CODE

1072537152531336323360EVER USE
42%15%16%15%14%19%11%20%18%
30%ah70%2%4%7%87%10%ch           90%c

102.322ah21.3314.67235.20117.16833.66814.20735.283c31.677hMean Score (Incl.0)
223.00298.77113.692126.92177.905129.99674.895132.537124.818Standard Deviation
182.1615.7493.749154.89434.88010.24215.80110.8237.876Error Variance

244.079h145.16429.381239.762118.404178.844132.080179.005174.254Mean Score (Excl.0)
290.431220.37922.282252.824175.723252.887193.524252.064246.950Standard Deviation
680.245201.52270.9264261.3201286.613199.8501070.041191.953166.624Error Variance
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Communication (QS8300 - 230711)

Q.2A_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 26 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

4530-3015-4545Several times (730)
3%2%-2%3%-3%2%a day

100%68%-68%32%-100%

6437-3727-6464At least once (365)
4%2%-3%6%-4%3%a day

100%58%-58%42%efg-100%

9357-5736-9393At least once (52)
5%4%-4%8%-5%5%a week

100%f61%-61%f39%aefg-cf          100%c

2016-164-2020At least once a (24)
1%1%-1%1%-1%1%fortnight

100%80%-80%20%-100%

5838-3820-5858At least once (12)
3%3%-3%4%-3%3%a month

100%66%-66%34%f-100%

8061-6119-8080Less than once (6)
4%4%-5%4%-4%4%a month

100%f77%f-77%f23%f-c           100%c

14231264180108533919714231620Never (0)
80%84%100%82%74%100%80%82%
88%d78%dh11%adegh67%d21%12%abd            88%

SUMMARY CODE

360241-241119-360360EVER USE
20%16%-18%26%-20%18%

100%fg67%f-67%f33%aefgh-cf          100%c

35.168f26.599f0.00030.202f49.539efg0.00035.168c31.677cfMean Score (Incl.0)
131.052116.2030.000123.390150.2810.000131.052124.818Standard Deviation

9.6549.1490.00011.75746.6620.0009.6547.876Error Variance

174.254166.412-166.412190.057-174.254174.254Mean Score (Excl.0)
246.950247.817-247.817245.469-246.950246.950Standard Deviation
166.624253.774-253.774485.929-166.624166.624Error Variance
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Communication (QS8300 - 230711)

Q.2A_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 26 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

-8626545Several times (730)
-2%1%6%2%2%a day
-18%f14%58%abdff            11%

31610221264At least once (365)
1%4%2%5%4%3%a day
5%25%f16%35%ff            20%f

32115381693At least once (52)
1%6%3%9%5%5%a week
3%23%f16%f41%adff            18%f

-547520At least once a (24)
-1%1%2%1%1%fortnight
-25%19%33%23%

282019958At least once (12)
*2%5%4%3%3%a month
3%14%34%f32%ff            16%f

42217241380Less than once (6)
1%6%4%5%4%4%a month
4%28%f22%f30%ff            16%f

4052923713012521620Never (0)
97%78%84%69%81%82%
25%abcde18%c23%c19%c            16%c

SUMMARY CODE

11817213561360EVER USE
3%22%16%31%19%18%
3%22%f20%f38%abdeff            17%f

2.99635.592f21.067f67.996abdef29.548f31.677fMean Score (Incl.0)
30.611128.065100.233185.208113.488124.818Standard Deviation
2.17946.32922.99078.85539.9997.876Error Variance

111.655164.264129.467219.070152.266174.254Mean Score (Excl.0)
157.926234.595219.633278.820219.704246.950Standard Deviation

1918.517671.155679.418563.338778.543166.624Error Variance
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Communication (QS8300 - 230711)

Q.2A_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 27 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

25234734594647342534281710978187Several times (730)
14%11%13%12%9%7%13%12%8%10%8%6%11%8%9%a day
13%dj12%25%dj18%32%24%25%dj18%14%18%15%9%58%42%

525911159147781115982655325228167395At least once (365)
29%30%29%20%22%12%29%20%25%19%14%9%22%17%20%a day
13%adej15%adefj28%adefj15%dj37%dej20%28%adefj15%dj21%dej16%dj13%6%58%bdj     42%

685312011117710912011186917634262256518At least once (52)
38%26%32%38%27%17%32%38%27%27%20%12%26%27%26%a week
13%adejk10%dj23%dej21%adegjk34%dj21%23%dej21%adegjk17%dj18%dj15%d7%51%dj     49%

2810112010101171364232851At least once a (24)
1%4%3%4%3%2%3%4%2%4%2%1%2%3%3%fortnight
4%16%20%21%39%20%20%21%13%26%12%8%46%54%

39128122112875714223153At least once (12)
2%5%3%3%2%3%3%3%2%2%2%5%2%3%3%a month
6%17%23%15%23%40%23%15%13%9%14%26%42%58%

2791027219101116129313667Less than once (6)
1%3%2%3%4%3%2%3%4%5%3%3%3%4%3%a month
4%10%14%15%41%31%14%15%17%24%18%14%46%54%

274168612133676861104109189179343367710Never (0)
15%21%18%21%33%56%18%21%32%33%51%63%34%38%36%
4%6%10%9%30%hilmno52%afghik10%9%15%hilmno15%hilmno27%afghik25%aefghi48%hilmno 52%

lmnolmnoklmno

SUMMARY CODE

1521583102324432853102322192241821036755951270EVER USE
85%79%82%79%67%44%82%79%68%67%49%37%66%62%64%
12%adefg12%adefgj24%adefgj18%adefgj35%dej22%24%adefgj18%adefgj17%dej18%dej14%d8%53%dej    47%
jkkkkkk

227.272adefgj206.971ad216.569ad179.367de163.248de104.222216.569ad179.367de165.392dj161.168dj119.34584.331174.140b137.564156.364eMean Score (Incl.0)
kejefgjkjjefgjkjj

249.600241.600245.298240.564228.851206.801245.298240.564222.424235.231214.959194.140239.134219.477230.460Standard Deviation
324.481271.490147.841217.56183.93062.800147.841217.561170.008166.168126.596119.27353.84752.58826.851Error Variance

267.483260.718264.031226.474241.940238.577264.031226.474243.925239.997242.920230.893262.660b222.322243.751Mean Score (Excl.0)
250.138243.973246.634249.842242.061256.759246.634249.842232.006252.024253.243263.940251.022242.949247.992Standard Deviation
381.518346.062181.037303.014140.850223.475181.037303.014276.035287.403366.470580.53690.665105.77849.082Error Variance
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Communication (QS8300 - 230711)

Q.2A_18 How often do you use Voice calls on landline phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 27 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

10284693345393121352116132425187Several times (730)
10%8%12%8%8%9%15%14%11%6%10%9%7%7%9%a day
55%45%37%18%24%21%17%f11%19%11%9%7%13%13%

18221396851121017037764641227132395At least once (365)
18%21%17%21%19%24%33%24%23%14%24%16%22%10%20%a day
46%54%24%22%28%26%m18%af9%19%f12%10%b6%18%bb       8%

2322861141171511356552885655598953518At least once (52)
24%29%20%28%26%33%31%34%26%18%32%42%28%16%26%a week
45%55%m22%23%m29%26%mo13%f10%f17%f11%11%b11%abc17%bbfm    10%

2328149111748657313551At least once a (24)
2%3%2%2%2%4%2%5%2%2%4%2%4%2%3%fortnight

44%56%28%17%22%34%7%16%12%10%13%5%26%10%

2330149151635599471253At least once (12)
2%3%2%2%3%4%2%3%1%3%5%3%2%4%3%a month

43%57%26%17%28%30%6%9%9%17%16%7%13%22%

4126231716105614754141467Less than once (6)
4%3%4%4%3%2%2%4%4%2%3%3%4%4%3%a month

60%40%35%26%25%15%7%9%20%11%7%6%21%21%

3843262411432299631261091773735104190710Never (0)
39%33%42%35%40%23%15%17%33%55%22%25%32%57%36%
54%jn46%j34%ajn20%j32%j14%4%4%15%hi25%aghi5%5%15%ehij   27%acde

SUMMARY CODE

6016693312703513181781292241441321042191411270EVER USE
61%67%58%65%60%77%85%83%67%45%78%75%68%43%64%
47%53%mo26%21%28%25%aklmno14%afg10%afg18%f11%10%ab8%b17%bbfm    11%

156.283156.444161.742148.737142.356176.134247.782af207.380f175.499f108.824177.992b148.189150.614b99.762156.364fMean Score (Incl.0)
g

236.896224.023248.457219.994219.348229.215252.455252.768238.919204.950231.112222.994217.630208.792230.460Standard Deviation
50.74157.55388.821117.75595.653142.383279.534456.369170.905116.679298.395394.655163.321135.80726.851Error Variance

256.162232.602279.373n227.726235.440229.477291.128248.941260.918242.485227.585198.561222.494234.579243.751Mean Score (Excl.0)
257.716238.564271.661236.940240.178237.111249.510257.622250.205247.627238.821238.107232.388266.602247.992Standard Deviation
100.02796.626187.308207.927187.291200.078317.630587.339280.729376.192407.396609.622279.815538.45849.082Error Variance
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Communication (QS8300 - 230711)

Q.2A_18 How often do you use Voice calls on landline phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 27 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

13453710120593531121187Several times (730)
9%9%5%13%7%8%11%6%11%9%a day

72%28%4%54%eh11%31%19%17%65%c

28011512182601408045270395At least once (365)
20%20%8%23%22%18%24%9%24%20%a day
71%29%3%46%h15%h35%h20%c12%ch          68%c

37814022209742138782348518At least once (52)
27%24%15%26%27%28%27%16%30%26%a week
73%27%4%40%h14%h41%h17%c16%ch          67%c

32193226204143251At least once a (24)
2%3%2%3%2%3%1%3%3%3%fortnight

63%37%5%43%12%40%8%28%64%

421162082010152853At least once (12)
3%2%4%3%3%3%3%3%2%3%a month

79%21%11%38%14%37%18%28%53%

501742473211173967Less than once (6)
4%3%3%3%3%4%4%3%3%3%a month

74%26%6%35%11%48%17%25%58%

4952159324497275100303307710Never (0)
35%38%63%30%36%36%31%60%27%36%
70%30%13%aefg34%14%39%14%43%abdbg          43%

SUMMARY CODE

915355545581754832272058381270EVER USE
65%62%37%70%64%64%69%40%73%64%
72%28%4%44%ah14%h38%h18%c16%ch          66%ac

156.744155.42474.926189.486aeh149.952h139.464h182.036c86.970179.854c156.364hMean Score (Incl.0)
230.612230.283179.300249.403217.424217.017239.514193.625236.731230.460Standard Deviation
38.34389.730212.90471.910173.16268.355173.31468.66450.90126.851Error Variance

241.438249.719204.948272.451e233.015218.846262.185215.635245.641243.751Mean Score (Excl.0)
247.949248.356248.677258.536232.688237.803248.254255.629245.735247.992Standard Deviation
68.538173.2601066.208113.482320.377129.406266.796291.72375.67149.082Error Variance

 Page 214

Communication (QS8300 - 230711)

Q.2A_18 How often do you use Voice calls on landline phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 27 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

43181482026317237714219549187Several times (730)
8%5%9%10%8%10%10%9%14%9%8%9%10%9%a day

23%10%79%11%14%17%39%20%4%8%11%51%m      26%

8781322427952140828295621190395At least once (365)
16%22%21%21%23%16%20%20%16%19%21%21%18%20%a day
22%20%82%11%20%13%35%21%2%7%14%53%23%

13211640842976620610673362300115518At least once (52)
24%31%26%20%29%20%29%26%13%22%24%30%23%26%a week
26%22%79%8%19%13%40%i21%1%6%12%58%22%

2012378108179-74291051At least once a (24)
4%3%2%4%3%2%2%2%-5%1%3%2%3%fortnight

38%24%73%15%19%15%34%17%-15%7%58%20%

10846261616131214231353At least once (12)
2%2%3%1%2%5%2%3%2%1%5%2%3%3%a month

20%15%87%3%12%30%31%24%2%3%27%44%24%

2017616141222133710321567Less than once (6)
4%5%4%3%4%4%3%3%6%5%4%3%3%3%a month

30%25%91%10%22%18%32%19%4%10%15%48%22%

23711954384103141230151266093323207710Never (0)
43%32%35%41%31%43%33%37%50%39%36%32%41%36%
33%alm17%76%12%14%20%hj32%21%4%c8%13%46%29%c

SUMMARY CODE

313252102212023318547425927931676912931270EVER USE
57%68%65%59%69%57%67%63%50%61%64%68%59%64%
25%20%n80%n9%18%i15%37%i20%2%7%13%54%bfn      23%

128.947132.349158.824159.259159.224139.485164.058152.801165.367150.645151.833160.846150.420156.364Mean Score (Incl.0)
217.180195.388230.916235.294220.820230.646235.263227.630261.509230.775223.855229.353233.195230.460Standard Deviation
88.163117.10634.715256.311147.763160.23381.275123.6641121.095350.375198.06753.458102.99226.851Error Variance

226.838194.629243.207270.877229.522246.324243.760242.183329.062248.059236.410236.050m  256.954243.751Mean Score (Excl.0)
246.603209.865247.260252.987232.763260.203250.650245.992287.668252.276240.993243.835256.042247.992Standard Deviation
198.736198.39461.755516.150242.953358.231139.612226.6372758.437715.091356.30489.541213.54349.082Error Variance
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Communication (QS8300 - 230711)

Q.2A_18 How often do you use Voice calls on landline phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 27 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

7111633154187Several times (730)
10%9%8%10%9%a day
38%62%18%82%

15224358337395At least once (365)
22%19%14%22%20%a day
39%61%15%c            85%c

174344118400518At least once (52)
25%27%29%25%26%a week
34%66%23%77%

2130143751At least once a (24)
3%2%3%2%3%fortnight

42%58%27%73%

2231124153At least once (12)
3%2%3%3%3%a month

42%58%22%78%

1849145367Less than once (6)
3%4%3%3%3%a month

27%73%21%79%

234475164546710Never (0)
34%37%40%35%36%
33%67%23%77%

SUMMARY CODE

45881224810221270EVER USE
66%63%60%65%64%
36%64%20%80%

169.062149.529125.591164.454c156.364Mean Score (Incl.0)
236.330227.037215.251233.688230.460Standard Deviation
78.22440.780114.12134.73926.851Error Variance

255.513237.108208.328252.366243.751Mean Score (Excl.0)
249.673246.945244.282248.241247.992Standard Deviation
134.92877.094247.60860.89349.082Error Variance

 Page 216

Communication (QS8300 - 230711)

Q.2A_18 How often do you use Voice calls on landline phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 27 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

582414261134552449187Several times (730)
12%4%12%7%2%6%25%11%7%5%11%12%9%a day
3%4%13%il7%1%3%6%adehijl18%3%2%13%26%il

123055352625104912163391395At least once (365)
27%17%29%17%24%25%24%15%16%18%16%22%20%a day
3%8%14%acfjl9%7%6%3%12%3%4%8%23%

125936672530118222345783518At least once (52)
27%32%19%32%23%30%26%26%30%38%28%20%26%a week
2%11%bk7%13%bk5%6%2%16%4%6%bk11%16%

-33352-12168751At least once a (24)
-2%2%2%4%2%-4%2%7%4%2%3%fortnight
-6%6%6%10%3%-25%3%12%16%14%

153954-9346453At least once (12)
2%3%2%4%5%4%-3%4%5%3%1%3%a month
2%10%6%16%9%7%-17%5%8%11%7%

2796151112281467Less than once (6)
3%4%5%3%1%5%1%3%3%2%4%3%3%a month
2%10%13%9%2%8%1%16%3%3%11%21%

13716374442910119272371165710Never (0)
29%39%32%36%41%29%24%38%37%26%34%40%36%
2%10%9%10%6%4%1%17%4%3%10%23%

SUMMARY CODE

3211213113464713319845651352491270EVER USE
71%61%68%64%59%71%76%62%63%74%66%60%64%
2%9%10%11%5%6%3%16%4%5%11%20%

196.969l109.785205.341adeijl128.177116.658147.678280.322ac150.754129.385123.937157.858178.518l156.364Mean Score (Incl.0)
defhijl

247.096184.632250.592206.532173.987205.468295.133238.131212.603193.010241.779248.219230.460Standard Deviation
1221.132182.294300.460219.874325.499405.9342124.482195.539322.857404.921352.151149.54526.851Error Variance

278.028178.834303.969adehijl199.588196.654208.236369.304241.625206.961167.986240.261l  296.582ad243.751Mean Score (Excl.0)
jl

252.450207.996250.957228.558188.088216.762285.882262.665237.693207.807263.161259.553247.992Standard Deviation
1820.891382.854443.518417.911655.132652.5782636.401381.175614.111664.368665.899281.87349.082Error Variance
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Communication (QS8300 - 230711)

Q.2A_18 How often do you use Voice calls on landline phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 27 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

3514956816834152187Several times (730)
14%9%12%6%5%10%10%9%9%a day
19%80%3%3%4%90%18%82%

4834612252733162333395At least once (365)
19%20%27%25%16%20%18%20%20%a day
12%88%3%6%7%84%16%84%

37481123055420115403518At least once (52)
14%28%27%30%33%25%34%25%26%a week
7%93%i2%6%11%81%22%abi            78%

645-2346114051At least once a (24)
2%3%-2%2%3%3%2%3%fortnight

12%88%-3%6%91%22%78%

3501434584553At least once (12)
1%3%2%4%2%3%2%3%3%a month
5%94%2%7%6%85%14%86%

10572565546367Less than once (6)
4%3%3%5%3%3%1%4%3%a month

15%85%2%8%8%82%7%93%

116592132967600104605710Never (0)
46%34%29%29%40%36%31%37%36%
16%ah83%2%4%9%85%15%85%

SUMMARY CODE

13811273271103106523410361270EVER USE
54%66%71%71%60%64%69%63%64%
11%89%i2%6%8%84%18%i            82%

177.586152.427196.969147.678110.669160.456e159.729155.670156.364Mean Score (Incl.0)
260.309224.754247.096205.468187.344234.943232.593230.082230.460Standard Deviation
248.20829.7671221.132405.934201.71133.453152.39332.61726.851Error Variance

326.595ah232.493278.028208.236183.251250.932230.924246.653243.751Mean Score (Excl.0)
275.702241.744252.450216.762211.924252.244248.607247.881247.992Standard Deviation
503.38853.3221820.891652.578431.84261.062254.34360.83749.082Error Variance

 Page 218

Communication (QS8300 - 230711)

Q.2A_18 How often do you use Voice calls on landline phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 27 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

16718720167-20167187Several times (730)
9%12%11%13%-10%9%9%a day

89%d100%adh11%d89%adh-11%d            89%

34139554341-54341395At least once (365)
19%26%30%26%-28%19%20%a day
86%d100%adh14%adh86%adh-14%bd            86%

45151866451-66451518At least once (52)
25%34%37%34%-34%25%26%a week
87%d100%adh13%adh87%adh-13%d            87%

4451744-74451At least once a (24)
2%3%4%3%-3%2%3%fortnight

87%d100%d13%d87%d-13%d            87%

42531142-114253At least once (12)
2%4%6%3%-6%2%3%a month

78%d100%d22%adh78%d-22%bd            78%

6567265-26567Less than once (6)
4%4%1%5%-1%4%3%a month

97%d100%d3%97%d-3%d            97%

6742351921645836674710Never (0)
38%16%10%16%100%18%38%36%
95%efg33%3%30%65%aefgh5%cefg         95%c

SUMMARY CODE

110912701611109-16111091270EVER USE
62%84%90%84%-82%62%64%
87%d100%adh13%adh87%adh-13%abd            87%

152.223d205.717adh212.311adh204.823adh0.000193.934d        152.223156.364Mean Score (Incl.0)
229.843244.391235.919245.5890.000233.233229.843230.460Standard Deviation
29.69540.465307.50246.5750.000273.35529.69526.851Error Variance

244.703243.751237.177244.703-237.177244.703243.751Mean Score (Excl.0)
249.601247.992237.240249.601-237.240249.601247.992Standard Deviation
57.20949.082343.18757.209-343.18757.20949.082Error Variance
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Communication (QS8300 - 230711)

Q.2A_18 How often do you use Voice calls on landline phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 27 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

4533375219187Several times (730)
11%9%8%12%6%9%a day
24%18%20%28%10%

9874858157395At least once (365)
24%20%19%19%18%20%a day
25%19%22%20%14%

127961387879518At least once (52)
31%26%31%18%25%26%a week
25%c19%27%c15%c            15%

1171481151At least once a (24)
3%2%3%2%3%3%fortnight

22%13%28%15%21%

5181031653At least once (12)
1%5%2%1%5%3%a month

10%34%cf20%6%30%cf

91314201167Less than once (6)
2%3%3%5%4%3%a month

14%19%21%30%16%

119132144194120710Never (0)
29%35%33%44%38%36%
17%19%20%27%adff            17%f

SUMMARY CODE

2972412982421921270EVER USE
71%65%67%56%62%64%
23%abc19%23%c19%c            15%

182.693b152.126148.400164.697126.008156.364Mean Score (Incl.0)
239.057227.417221.285248.293204.866230.460Standard Deviation
132.902146.097112.053141.722130.34126.851Error Variance

256.150235.569220.187296.723abd204.746243.751Mean Score (Excl.0)
247.637245.899238.483268.210228.313247.992Standard Deviation
202.390267.550194.110303.529268.69649.082Error Variance
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Communication (QS8300 - 230711)

Q.2A_18 How often do you use Voice calls on landline phone to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 28 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

-11-251-1132538Several times (730)
-1%*-*1%*-**1%1%1%**a day
-16%16%-29%55%16%-15%14%30%24%60%40%

156198613553111224At least once (365)
*3%2%*1%1%2%*1%2%1%1%1%1%1%a day
4%22%25%4%37%34%25%4%14%22%22%12%48%52%

27285528473855282522271210069169At least once (52)
15%14%15%10%7%6%15%10%8%7%7%4%10%7%9%a week
16%adefj17%defjk33%adefgj17%28%23%33%adefgj17%15%13%16%7%59%41%

kkk

101525234027252318211986649115At least once a (24)
5%8%7%8%6%4%7%8%6%6%5%3%7%5%6%fortnight
8%13%22%20%34%23%22%20%16%18%16%7%58%42%

485310160138951016069695441237158394At least once (12)
27%27%27%20%21%15%27%20%21%21%15%14%23%16%20%a month
12%dej13%dej26%adej15%35%j24%26%adej15%17%18%14%10%60%bj      40%

637313612324720513612312711912283367344711Less than once (6)
35%37%36%42%38%31%36%42%39%36%33%30%36%36%36%a month
9%10%19%17%dj35%29%19%17%dj18%17%17%12%52%48%

3023535817327553587994142133232326558Never (0)
17%12%14%20%26%42%14%20%24%28%38%47%23%34%28%
5%4%9%10%31%imn49%afghik9%10%14%imn17%imno25%afghik24%afghik42%chilmn 58%ac

lmnolmnolmnooo

SUMMARY CODE

1491763252364833783252362442392291497866361421EVER USE
83%88%86%80%74%58%86%80%76%72%62%53%77%66%72%
10%adefj12%adefgj23%adefgj17%adej34%dej27%23%adefgj17%adej17%dej17%dej16%10%55%abbdej   45%

kkk

16.28129.063hl23.02012.97117.57017.33323.02012.97116.98618.13618.75515.46219.31216.30717.851Mean Score (Incl.0)
29.45882.37163.39224.08261.18773.09563.39224.08259.02963.29473.77372.28164.25359.76862.116Standard Deviation
4.52031.5589.8732.1806.0007.8469.8732.18011.97412.03014.91116.5333.8873.9001.951Error Variance

19.56632.852hl26.77316.14823.85829.94526.77316.14822.45925.28930.40129.24525.01224.68224.864Mean Score (Excl.0)
31.29586.88667.63825.90570.25994.13967.63825.90566.99573.56092.09397.50672.15272.12972.117Standard Deviation
6.12139.94313.1093.15110.77822.66513.1093.15120.49522.64037.86256.9316.4598.5993.686Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 28 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

5423311-12--128Several times (730)
***1%**1%-*1%--*1%*a day

54%46%22%32%30%16%16%-15%29%--14%25%

111365843-44315424At least once (365)
1%1%1%1%1%1%1%-1%1%2%1%1%1%1%a day

47%53%25%22%36%18%12%-17%19%13%4%20%15%

7396433058383816271817122020169At least once (52)
7%10%8%7%10%9%18%10%8%6%10%9%6%6%9%a week

43%57%25%18%34%22%23%afg10%16%11%10%7%12%12%

476824233335111623161471711115At least once a (24)
5%7%4%6%6%8%5%10%7%5%8%5%5%3%6%fortnight

41%59%21%20%29%30%m10%14%20%14%12%6%14%9%

18520910679119905541885346195042394At least once (12)
19%21%19%19%20%22%26%26%26%16%27%14%16%13%20%a month
47%53%27%20%30%23%14%f10%22%f13%12%bcd5%13%b      11%

33837318615220916479611271005762120105711Less than once (6)
34%37%33%37%36%39%38%40%38%31%34%45%37%32%36%a month
48%52%26%21%29%23%11%9%18%14%8%9%17%15%

326232205121150832120631283237110147558Never (0)
33%23%36%29%26%20%10%13%19%40%19%27%34%44%28%
58%ajkn42%37%ajkn22%j27%15%4%4%11%i23%aghi6%7%20%eghij   26%ade

SUMMARY CODE

6597623672924303321881342701931371012131841421EVER USE
67%77%64%71%74%80%90%87%81%60%81%73%66%56%72%
46%54%mo26%21%30%mo23%almo13%afg9%af19%af14%10%bc7%b15%bfmo   13%

16.77518.91815.13619.04019.72317.79226.01713.44918.49118.62019.31612.44016.62116.08617.851Mean Score (Incl.0)
62.80561.44055.62571.56365.13955.91972.51514.62259.84976.35149.83231.48862.61769.88762.116Standard Deviation
3.5664.3294.45212.4608.4368.47423.0631.52710.72416.19313.8737.86913.52015.2151.951Error Variance

25.07024.68723.57026.95526.58022.23428.95515.48122.78430.90823.78917.03125.22328.93424.864Mean Score (Excl.0)
75.43069.17367.99683.92574.42561.73175.96114.65165.71596.51454.36235.80675.77491.83172.117Standard Deviation
7.7317.08910.39024.20414.77112.70228.1461.78916.11443.73220.52213.78630.22047.3763.686Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 28 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

6213-43428Several times (730)
**1%*-1%1%1%**a day

73%27%17%31%-52%31%42%27%

14911344451524At least once (365)
1%2%1%2%2%1%1%1%1%1%a day

61%39%6%57%18%19%17%21%62%

126437912645403594169At least once (52)
9%8%5%11%9%6%12%7%8%9%a week

74%26%4%54%e15%27%24%c21%56%

83324542037221479115At least once a (24)
6%6%3%7%7%5%7%3%7%6%fortnight

73%27%3%47%17%32%19%c12%c           68%c

29310227174581368588222394At least once (12)
21%18%18%22%21%18%26%17%19%20%a month
74%26%7%44%15%34%22%c22%56%

52818453265103290101166444711Less than once (6)
37%32%36%33%38%38%31%33%39%36%a month
74%26%8%37%14%41%14%23%62%

360198532026224172197290558Never (0)
26%35%36%25%23%32%22%39%25%28%
65%35%aj10%fg36%11%43%fg13%35%abd52%

SUMMARY CODE

1050372946002105172553128551421EVER USE
74%65%64%75%77%68%78%61%75%72%
74%i26%7%42%eh15%eh36%18%c22%ci          60%c

17.71618.18618.20820.59217.23715.10523.35417.05316.63617.851Mean Score (Incl.0)
60.92865.01780.12362.80646.40662.30576.29171.05052.61862.116Standard Deviation
2.6767.15342.5154.5607.8885.63417.5849.2462.5151.951Error Variance

23.79727.87728.47727.54522.27722.15229.96827.81922.26924.864Mean Score (Excl.0)
69.59078.83498.91271.32251.70474.43285.30289.13459.84772.117Standard Deviation
4.70616.269101.9127.98612.85311.78728.42324.1484.3363.686Error Variance

 Page 223

Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 28 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

42813123111438Several times (730)
1%*1%*1%**1%1%***1%*a day

51%19%100%7%34%10%18%31%7%8%10%44%31%

53196268122115424At least once (365)
1%1%1%3%1%2%1%*3%1%1%1%1%1%a day

23%11%81%24%g7%26%36%6%7%9%6%62%15%

3526130132422634818168757169At least once (52)
6%7%8%6%7%7%9%12%2%5%6%9%11%9%a week

20%16%77%7%14%13%37%29%1%5%10%51%34%

182388923155315211117120115At least once a (24)
3%6%6%4%7%5%8%4%4%7%4%7%4%6%fortnight

16%20%77%8%20%13%46%13%2%9%10%61%18%

99673073367621349882651195114394At least once (12)
18%18%20%16%20%19%19%24%16%17%19%19%23%20%a month
25%17%78%8%17%16%34%25%2%7%13%49%29%

21916156369109114274145175494379168711Less than once (6)
40%44%36%34%32%35%39%35%31%35%36%37%34%36%a month
31%23%79%10%15%16%39%20%2%8%13%53%24%

170884487310910617099225286264134558Never (0)
31%24%29%36%33%33%24%24%42%34%33%26%27%28%
30%16%80%13%gh20%h19%h30%18%4%9%15%47%24%

SUMMARY CODE

3802821116130227220534311311011757493661421EVER USE
69%76%71%64%67%67%76%76%58%66%67%74%73%72%
27%20%79%9%16%15%38%ijk22%k2%7%12%53%26%

17.84115.70918.62620.63317.74617.87217.02217.96525.67216.77013.29818.62318.15417.851Mean Score (Incl.0)
73.23857.20166.87971.33372.35362.51052.78862.91898.24664.28951.04562.14461.83662.116Standard Deviation
10.02610.0372.91223.55715.86411.7704.0929.448158.23527.19110.2993.9257.2421.951Error Variance

25.80920.60526.10832.27326.31026.53022.44723.68844.16025.46519.81825.19324.80224.864Mean Score (Excl.0)
86.94564.76177.94587.19286.86974.68859.61871.330126.45977.93661.32371.13771.15172.117Standard Deviation
20.65416.9115.58955.90033.39025.9466.91515.900484.60360.13922.5186.96113.2183.686Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 28 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

26268Several times (730)
**1%**a day

29%71%28%72%

121212324At least once (365)
2%1%*1%1%a day

50%50%4%96%

5311622147169At least once (52)
8%9%5%9%9%a week

31%69%13%87%

466914101115At least once a (24)
7%5%4%6%6%fortnight

40%60%13%87%

14425158336394At least once (12)
21%19%14%21%20%a month
36%64%15%85%c

261450152560711Less than once (6)
38%35%37%36%36%a month
37%63%21%79%

175383162396558Never (0)
25%30%39%25%28%
31%69%29%ab71%

SUMMARY CODE

51790425011721421EVER USE
75%70%61%75%72%
36%64%18%c            82%c

19.10817.17512.54819.24617.851Mean Score (Incl.0)
63.94261.12658.45362.98862.116Standard Deviation
5.7262.9568.4162.5241.951Error Variance

25.58624.45120.69925.75324.864Mean Score (Excl.0)
72.87971.71473.99771.71072.117Standard Deviation
10.1175.80522.6264.3993.686Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 28 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

--------1--88Several times (730)
--------1%--2%*a day
--------8%--92%a

---21213*-31024At least once (365)
---1%1%2%2%1%*-1%3%1%a day
---9%5%10%4%14%1%-13%44%

38121686623923244169At least once (52)
6%5%6%8%7%6%13%7%12%2%16%11%9%a week
2%5%7%10%5%4%3%13%5%d1%19%adfkl26%

39101288317451521115At least once a (24)
7%5%5%6%8%8%6%5%6%6%7%5%6%fortnight
3%8%8%11%7%7%2%15%4%5%13%18%

23632421526127818243178394At least once (12)
3%20%16%20%14%25%29%25%25%28%15%19%20%a month
*9%m8%11%m4%6%m3%m20%m5%m6%m8%m      20%m

2078757445359104274071133711Less than once (6)
45%43%39%35%41%35%20%33%38%45%34%32%36%a month
3%11%11%10%6%5%1%15%4%6%g10%19%

1752656231231393121755120558Never (0)
38%28%33%30%29%23%30%29%17%19%26%29%28%
3%e9%12%e11%6%4%2%17%2%3%10%22%

SUMMARY CODE

2813212914677783122559721522931421EVER USE
62%72%67%70%71%77%70%71%83%81%74%71%72%
2%9%9%10%5%5%2%16%4%km5%11%21%

7.8718.4938.79413.83914.06518.90120.104l13.69621.335kl8.62118.988kl33.863afk17.851Mean Score (Incl.0)
l

12.79811.19412.68838.80640.84655.22451.75738.37873.4018.73645.536112.58662.116Standard Deviation
3.2760.6700.7707.76217.94029.32465.3365.07938.4840.83012.49130.7661.951Error Variance

12.77211.82013.19619.67319.71524.49028.54319.35625.73610.60425.822l47.733afk24.864Mean Score (Excl.0)
l

14.30611.62513.55245.05147.27061.84459.93544.43280.0208.53251.450131.22972.117Standard Deviation
6.8220.9941.29315.03432.86048.414123.8709.53755.2001.04022.43361.2853.686Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 28 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

35---8-88Several times (730)
1%*---1%-1%*a day

39%61%---100%-100%

716-2-2122124At least once (365)
3%1%-2%-1%1%1%1%a day

31%h69%-10%-90%9%91%

2214536715326143169At least once (52)
9%8%6%6%4%9%8%9%9%a week

13%86%2%4%4%90%15%85%

6109386972293115At least once a (24)
2%6%7%8%4%6%6%6%6%fortnight
5%95%3%7%6%85%19%81%

293632263433379315394At least once (12)
12%21%3%25%20%20%23%19%20%a month
7%92%i*6%g9%g84%g20%gi           80%

84625203573583151560711Less than once (6)
33%36%45%35%43%35%45%34%36%a month
12%88%3%5%10%82%21%ab79%

10345417234947059500558Never (0)
40%26%38%23%29%28%17%30%28%
18%ah81%3%4%9%84%11%c            89%c

SUMMARY CODE

15212642878121119528011421421EVER USE
60%74%62%77%71%72%83%70%72%
11%89%i2%5%9%84%20%abi            80%

28.478h16.2937.87118.9018.15719.04513.27018.79717.851Mean Score (Incl.0)
101.28253.94912.79855.22410.82466.15530.97466.72862.116Standard Deviation
37.5751.7153.27629.3240.6732.6522.7032.7431.951Error Variance

47.804ah22.14912.77224.49011.43726.52816.06327.02324.864Mean Score (Excl.0)
127.81061.86814.30661.84411.26276.80433.42178.61572.117Standard Deviation
100.2183.0846.82248.4141.0075.0163.8385.5183.686Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 28 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

83-36-88Several times (730)
**-*1%-**a day

100%35%-35%65%g-100%

2120317432124At least once (365)
1%1%1%1%1%1%1%1%a day

89%83%11%72%17%11%89%

152143171262617152169At least once (52)
9%10%10%9%6%9%9%9%a week

90%85%10%75%15%10%90%

1009615811915100115At least once a (24)
6%6%8%6%4%8%6%6%fortnight

87%84%13%71%16%13%87%

353332402926141353394At least once (12)
20%22%22%22%13%21%20%20%a month
90%d84%d10%d74%d15%10%d            90%

6395516548715372639711Less than once (6)
36%37%36%37%33%36%36%36%a month
90%78%9%68%22%10%90%

5093604031919049509558Never (0)
29%24%22%24%41%25%29%28%
91%eg64%7%57%34%aefgh9%g            91%

SUMMARY CODE

12741145139100626814712741421EVER USE
71%76%78%76%59%75%71%72%
90%d81%adh10%d71%dh19%10%d            90%

18.08117.50516.94917.58019.53315.76618.08117.851Mean Score (Incl.0)
63.92653.07444.12954.18686.17942.35663.92662.116Standard Deviation
2.2971.90810.7592.26715.3459.0152.2971.951Error Variance

25.30823.00221.83523.16333.35221.02825.30824.864Mean Score (Excl.0)
74.41959.79749.04461.157110.62747.80774.41972.117Standard Deviation
4.3923.19816.9393.83242.94115.2374.3923.686Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 28 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

-1-438Several times (730)
-*-1%1%*a day
-15%-52%33%

45210224At least once (365)
1%1%*2%1%1%a day

16%23%7%44%10%

4336333523169At least once (52)
10%10%7%8%7%9%a week
25%21%19%21%13%

2715282816115At least once a (24)
6%4%6%6%5%6%fortnight

23%13%25%24%14%

88801027450394At least once (12)
21%21%23%17%16%20%a month
22%20%26%19%13%

158131165133123711Less than once (6)
38%35%37%31%39%36%a month
22%18%23%19%17%

9610311315195558Never (0)
23%28%26%35%30%28%
17%19%20%27%df17%

SUMMARY CODE

3202693302852181421EVER USE
77%72%74%65%70%72%
23%c19%23%c20%15%

15.12218.52211.78025.559d18.53617.851Mean Score (Incl.0)
37.05461.23325.55090.51175.48462.116Standard Deviation
3.19310.5921.49418.83317.6951.951Error Variance

19.66325.62515.81339.163df26.58924.864Mean Score (Excl.0)
41.19670.78328.515109.69789.27472.117Standard Deviation
5.12719.7252.50243.13035.9013.686Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 29 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

1919384013422038406173105115206226432Several times (730)
10%10%10%14%20%34%10%14%19%22%28%41%20%23%22%a day
4%4%9%9%31%imno51%afghik9%9%14%imn17%imno24%ghiklm27%aefghi48%hilmno 52%

lmnonoklmno

40601019418416010194106789467308232539At least once (365)
23%30%27%32%28%25%27%32%33%23%25%24%30%24%27%a day
7%11%19%17%34%30%19%17%20%14%17%12%57%b43%

908117110825120917110811413813673379360739At least once (52)
50%41%45%37%38%32%45%37%35%41%37%26%37%37%37%a week
12%adegh11%d23%adj15%d34%d28%23%adj15%d15%19%dj18%d10%51%d      49%
jkl

12102219251522191214105443881At least once a (24)
7%5%6%6%4%2%6%6%4%4%3%2%4%4%4%fortnight

15%dj12%27%j23%j31%19%27%j23%j14%17%12%6%54%46%

6131916301919161218127434083At least once (12)
3%7%5%5%5%3%5%5%4%5%3%2%4%4%4%a month
7%16%23%19%36%22%23%19%14%22%14%8%51%49%

812219181521911796234063Less than once (6)
5%6%5%3%3%2%5%3%3%2%2%2%2%4%3%a month

13%20%j33%j15%29%24%33%j15%17%12%13%10%36%64%

44771315778669162742Never (0)
2%2%2%2%2%2%2%2%2%2%2%3%2%3%2%
8%9%17%16%32%34%17%16%19%13%13%21%37%63%

SUMMARY CODE

17519637128664363837128631532736527310029351937EVER USE
98%98%98%98%98%98%98%98%98%98%98%97%98%97%98%
9%10%19%15%33%33%19%15%16%17%19%14%52%48%

186.857204.790196.312238.179272.832im353.509af196.312238.179277.238im268.559im319.217hi398.613ae278.859280.540279.676mMean Score (Incl.0)
noghiklmnononolmnofghiklmnono

228.548227.102227.661244.743269.785297.405227.661244.743261.770277.664289.593302.005266.933282.351274.466Standard Deviation
272.053239.885127.345225.185116.641129.882127.345225.185235.475231.523229.765288.62967.09387.03338.085Error Variance

190.702208.787200.242243.954278.555im361.611af200.242243.954284.186im273.137im324.201hi411.643ae283.223288.572285.806mMean Score (Excl.0)
noghiklmnononolmnofghiklmnono

229.298227.482228.212244.833269.660295.881228.212244.833261.276277.779289.062298.020266.706282.288274.282Standard Deviation
279.668245.252130.528231.440119.012131.647130.528231.440241.220235.248232.749290.24768.20089.43538.899Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 29 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

211220117951427823226596151869124432Several times (730)
21%22%20%23%24%19%11%14%20%30%9%13%21%37%22%a day
49%51%27%22%33%18%5%5%15%22%aghi4%4%16%eei     29%acde

27826115812013812359531069042417870539At least once (365)
28%26%28%29%24%30%28%34%32%28%25%30%24%21%27%a day
52%48%29%22%26%23%11%10%20%17%8%8%15%13%

36637321215421815598541231057354129104739At least once (52)
37%38%37%37%38%37%47%35%37%33%43%39%40%31%37%a week
49%51%29%21%30%21%13%af7%17%14%10%7%17%14%

384326122617121015710910881At least once a (24)
4%4%5%3%5%4%6%6%4%2%6%7%3%2%4%fortnight

47%53%32%15%32%21%15%12%18%9%12%11%13%10%

394423162420611161013513983At least once (12)
4%4%4%4%4%5%3%7%5%3%8%4%4%3%4%a month

47%53%28%19%29%24%7%13%20%11%15%6%16%11%

263717101720745713514863Less than once (6)
3%4%3%2%3%5%4%2%1%2%8%4%4%2%3%a month

42%58%26%15%27%31%12%6%7%11%21%ab9%22%12%

261719714242463510842Never (0)
3%2%3%2%2%1%2%1%1%2%2%4%3%2%2%

61%39%44%j17%34%6%9%4%9%15%8%13%23%19%

SUMMARY CODE

9599785534065664122051533293151661333133231937EVER USE
97%98%97%98%98%99%98%99%99%98%98%96%97%98%98%
50%50%29%21%29%21%m11%8%17%16%9%7%16%17%

280.732278.631271.470293.532286.807267.204209.076247.331279.632i338.629ag180.535227.992265.819e367.932ac279.676iMean Score (Incl.0)
hide

272.655276.381270.848274.947284.549264.459231.407245.335263.881288.379222.614244.566275.975305.642274.466Standard Deviation
67.21687.599105.552183.932160.970189.535234.864429.925208.483231.008276.854474.702262.628291.01938.085Error Variance

288.276283.382280.557298.784294.057268.747213.080249.954282.734i345.601ag184.344237.082274.159e377.200ac285.806iMean Score (Excl.0)
hide

272.330276.301270.675274.552284.399264.438231.781245.300263.682287.164223.388245.038276.162303.761274.282Standard Deviation
68.86189.081109.025186.121164.730191.059239.831436.029210.692234.938285.157496.230271.408293.85638.899Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 29 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

287144761336116247164221432Several times (730)
20%25%51%17%22%21%14%32%19%22%a day
67%33%18%aefg31%14%38%11%38%abddg          51%

3881513222178209111128300539At least once (365)
28%26%21%28%29%28%34%25%26%27%a day
72%28%6%41%14%39%21%bc24%56%

5342052732293297126160453739At least once (52)
38%36%18%40%34%39%39%31%40%37%a week
72%28%4%44%h13%h40%h17%22%h           61%c

6219237152716135281At least once a (24)
4%3%2%5%6%3%5%3%5%4%fortnight

76%24%3%46%19%33%20%16%64%

5627242112812165583At least once (12)
4%5%2%5%4%4%4%3%5%4%a month

67%33%3%50%13%34%14%20%66%

501342810219134263Less than once (6)
4%2%3%4%4%3%3%2%4%3%a month

79%21%6%45%16%33%14%20%66%

32104194156142242Never (0)
2%2%3%2%1%2%2%3%2%2%

76%24%10%45%9%35%15%33%53%

SUMMARY CODE

137856014378326874432049411221937EVER USE
98%98%97%98%99%98%98%97%98%98%
71%29%7%40%14%38%17%26%58%

270.844301.521464.187aefg244.191287.539278.533249.921345.543abdg       258.917279.676Mean Score (Incl.0)
270.409283.311297.311257.790275.246272.689245.090295.793267.957274.466Standard Deviation
52.719135.813585.38876.827277.511107.924181.478160.24465.21438.085Error Variance

277.193306.998478.476aefg250.187291.839284.087254.737355.261abdg       264.079285.806Mean Score (Excl.0)
270.325282.916290.256258.045275.024272.514244.948294.108268.085274.282Standard Deviation
53.930138.241573.12179.082281.183109.858184.614162.59366.73138.899Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 29 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

169833646788911147120468319193432Several times (730)
31%22%23%33%26%28%16%17%37%30%32%19%19%22%a day
39%al19%84%16%agh20%gh21%gh27%16%5%bc11%bc19%abc44%h      22%

13089431517898193119154066272147539At least once (365)
24%24%28%25%23%30%27%29%28%26%25%27%29%27%a day
24%16%80%9%14%18%36%22%3%7%12%50%27%

1931515716312698291161164882399194739At least once (52)
35%41%36%31%37%30%41%39%30%31%31%39%39%37%a week
26%20%77%9%17%13%39%i22%2%6%11%54%26%

201358314113221-39462381At least once a (24)
4%4%4%2%4%3%4%5%-2%3%5%5%4%fortnight

25%16%72%4%18%13%39%26%-4%11%56%29%

171865716113415148531783At least once (12)
3%5%4%3%5%4%5%4%2%3%3%5%3%4%a month

21%21%78%8%19%14%41%17%1%5%9%64%21%

1113466483312-44421463Less than once (6)
2%3%3%3%1%2%5%3%-3%2%4%3%3%a month

17%20%73%10%6%13%53%j19%-6%6%66%21%

103306109711288131242Never (0)
2%1%2%3%3%3%1%3%4%5%3%1%2%2%

23%8%71%13%24%21%17%25%4%18%c19%29%29%

SUMMARY CODE

54036715351983263176974005114525210014881937EVER USE
98%99%98%97%97%97%99%97%96%95%97%99%98%98%
28%19%79%10%17%16%36%21%3%7%13%52%e25%

330.132alm274.454290.732350.875ag296.023h330.332ag242.209255.028384.683ab330.925c344.163ab257.340h  264.590279.676Mean Score (Incl.0)
hhcc

295.503278.698277.630297.296288.792284.175256.394259.563294.368292.997295.315266.007263.203274.466Standard Deviation
163.219238.25950.181409.189252.730243.24096.532160.7951420.535564.785344.70771.910131.20438.085Error Variance

336.043alm276.847296.465360.881ag305.238h339.684ag244.657261.830398.925ab348.522bc355.291ab260.558h  271.199285.806Mean Score (Excl.0)
hhcc

294.785278.724277.306295.447288.416282.599256.522259.594290.052290.290293.381266.094263.085274.282Standard Deviation
165.206240.51851.095415.661259.949248.02097.777164.7651425.937585.197349.88973.071134.13538.899Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 29 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

168264113318432Several times (730)
24%20%28%20%22%a day
39%61%26%b74%

186354108431539At least once (365)
27%27%26%28%27%a day
34%66%20%80%

250489143596739At least once (52)
36%38%35%38%37%a week
34%66%19%81%

2457136881At least once a (24)
4%4%3%4%4%fortnight

30%70%16%84%

3152127083At least once (12)
4%4%3%4%4%a month

37%63%15%85%

2142184663Less than once (6)
3%3%4%3%3%a month

33%67%28%72%

132943942Never (0)
2%2%1%2%2%

32%68%9%91%

SUMMARY CODE

679125840815291937EVER USE
98%98%99%98%98%
35%65%21%79%

295.245271.296316.121b270.095279.676Mean Score (Incl.0)
280.937270.658287.843270.119274.466Standard Deviation
110.54057.956204.07246.41538.085Error Variance

301.083277.556319.157b276.903285.806Mean Score (Excl.0)
280.586270.571287.541270.034274.282Standard Deviation
112.95359.182205.67147.59738.899Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 29 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

93245281526157311286286432Several times (730)
20%18%23%14%14%26%36%23%15%31%30%21%22%a day
2%7%10%7%4%6%j4%eij17%2%6%eij14%eijl20%

174972573929118121225686539At least once (365)
37%27%37%27%36%29%26%26%29%25%27%21%27%a day
3%9%13%abf10%7%b5%2%15%4%4%10%16%

13836191433912111293153173739At least once (52)
28%45%31%44%40%39%27%35%40%34%26%42%37%a week
2%11%ck8%12%c6%5%2%15%4%4%7%c      23%c

28594121731121781At least once a (24)
4%4%2%5%3%1%4%5%5%1%6%4%4%fortnight
2%10%6%12%5%2%2%21%4%1%15%21%

144111111842102683At least once (12)
2%2%2%5%1%1%2%6%6%3%5%6%4%a month
1%5%5%13%1%2%1%21%5%3%12%32%

27-56311032101563Less than once (6)
4%4%-3%5%3%2%3%5%2%5%4%3%a month
3%k10%k-8%9%k4%2%16%5%k3%16%k23%

2-76-117*241142Never (0)
4%-4%3%-1%3%2%1%3%2%3%2%
4%l-17%l15%-2%3%17%1%6%9%25%

SUMMARY CODE

431831872021091004231071862024031937EVER USE
96%100%96%97%100%99%97%98%99%97%98%97%98%
2%9%km10%10%6%5%2%16%4%4%10%21%

295.973251.557322.577bej223.580258.237317.566j368.289j281.417238.222338.368j333.646bejlj  251.903279.676Mean Score (Incl.0)
263.418260.873265.891246.058242.804281.640301.160280.138251.488295.139293.394277.332274.466Standard Deviation

1387.780363.929338.269312.086633.909762.7042212.124270.612451.759946.814518.555186.68238.085Error Variance

308.011251.557335.302bejl230.755258.237320.142j379.879ej287.906239.769348.134ej340.096bejl258.613285.806Mean Score (Excl.0)
ll

261.691260.873263.082246.644242.804281.315298.514280.033251.568293.617292.486277.898274.282Standard Deviation
1426.716363.929346.062323.582633.909768.3312227.770276.122455.300957.897528.074193.06838.899Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 29 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

803509263136575357432Several times (730)
31%20%20%26%19%22%22%22%22%a day
19%ah81%2%6%7%85%17%83%

5048717294644894446539At least once (365)
19%28%37%29%27%27%28%27%27%a day
9%90%i3%5%8%83%17%83%

87648133977610133606739At least once (52)
34%38%28%39%46%37%39%37%37%a week
12%88%2%5%10%83%18%82%

117021870166681At least once a (24)
4%4%4%1%5%4%5%4%4%fortnight

14%86%2%2%10%86%19%81%

14691137887583At least once (12)
5%4%2%1%2%5%2%5%4%a month

17%83%1%2%4%93%9%91%

6572345595463Less than once (6)
3%3%4%3%3%3%3%3%3%a month

10%90%3%4%7%86%15%85%

63621-4053842Never (0)
2%2%4%1%-2%1%2%2%

14%86%4%2%-94%11%89%

SUMMARY CODE

249168243100170162533416031937EVER USE
98%98%96%99%100%98%99%98%98%
13%87%2%5%9%84%17%83%

320.605273.644295.973317.566258.861279.075284.635278.652279.676Mean Score (Incl.0)
303.700269.531263.418281.640263.269275.422274.347274.563274.466Standard Deviation
337.85342.8091387.780762.704398.33545.974212.01846.44838.085Error Variance

328.513279.555308.011320.142258.861285.928288.753285.192285.806Mean Score (Excl.0)
303.166269.377261.691281.315263.269275.246274.164274.388274.282Standard Deviation
345.52543.7131426.716768.331398.33547.085214.75947.53138.899Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 29 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

4053062028611926405432Several times (730)
23%20%11%22%26%13%23%22%a day
94%f71%f5%66%f28%f6%cf           94%c

4884134936412451488539At least once (365)
27%27%27%27%27%26%27%27%a day
91%77%9%67%23%9%91%

6595887651214880659739At least once (52)
37%39%42%39%32%40%37%37%a week
89%80%10%69%20%11%89%

6662134917156681At least once a (24)
4%4%7%4%4%8%4%4%fortnight

81%76%16%60%21%19%b81%

7268105913117283At least once (12)
4%5%5%4%3%5%4%4%a month

87%82%11%71%16%13%87%

55458381795563Less than once (6)
3%3%4%3%4%4%3%3%a month

86%72%12%60%27%14%86%

38235182053842Never (0)
2%2%3%1%4%2%2%2%

89%54%11%43%46%eg11%89%

SUMMARY CODE

17451482175130743819217451937EVER USE
98%98%97%99%96%98%98%98%
90%76%d9%67%d23%10%90%

286.620f270.379f204.313279.329f307.719f216.676286.620c279.676fMean Score (Incl.0)
276.600269.772233.595273.158285.584246.113276.600274.466Standard Deviation
43.00649.307301.47457.618168.509304.37943.00638.085Error Variance

292.827f274.536f209.761283.202f321.533fg221.943292.827c285.806fMean Score (Excl.0)
276.309269.731234.267273.044284.211246.732276.309274.282Standard Deviation
43.87750.107311.82358.427174.086313.79643.87738.899Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 29 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

6210410412041432Several times (730)
15%28%24%28%13%22%a day
14%24%bf24%bf28%bfbf           10%

12512111812749539At least once (365)
30%32%27%29%16%27%a day
23%b22%b22%b24%bb             9%

171121170142135739At least once (52)
41%33%38%33%43%37%a week
23%16%23%19%18%ce

191113221681At least once a (24)
5%3%3%5%5%4%fortnight

24%13%16%27%20%

1882282783At least once (12)
4%2%5%2%9%4%a month

22%10%26%10%32%ace

1451272663Less than once (6)
3%1%3%2%8%3%a month

22%7%19%11%41%acdef

635101842Never (0)
1%1%1%2%6%2%

14%8%12%23%43%adef

SUMMARY CODE

4103694384262941937EVER USE
99%99%99%98%94%98%
21%b19%b23%b22%b            15%

242.413b339.460abf289.968b326.269abfb        178.340279.676Mean Score (Incl.0)
250.014278.139279.046283.664246.120274.466Standard Deviation
145.365218.534178.184184.978188.12238.085Error Variance

246.021b342.452abf293.358b333.607abf189.500285.806fMean Score (Excl.0)
250.100277.520278.894282.534249.513274.282Standard Deviation
147.523219.423180.469187.825205.46838.899Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 30 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

461111571925015581571922262752992597456631408Unweighted Base
40*98*1382185325401382182542783072337147131427Weighted Base

110112173118112130436454108116224Several times (730)
2%11%8%10%14%22%8%10%12%16%21%23%15%16%16%a day
*5%5%10%33%53%aghikl5%10%13%19%29%ghilmo24%aghikl48%52%

momno

620264491104264448436143118148266At least once (365)
15%20%19%20%17%19%19%20%19%16%20%18%17%21%19%a day
2%8%10%17%34%39%10%17%18%16%23%16%44%56%

15213653132101365351805843172150321At least once (52)
36%22%26%24%25%19%26%24%20%29%19%18%24%21%23%a week
5%j7%11%16%41%31%11%16%16%25%dej18%13%53%47%

4591530199151416810353773At least once a (24)
9%5%6%7%6%3%6%7%5%6%3%4%5%5%5%fortnight
5%7%12%20%42%26%12%20%19%23%11%14%49%51%

178133657813211536215856114At least once (12)
2%8%6%6%7%11%6%6%8%5%12%9%8%8%8%a month
1%7%7%11%31%50%7%11%18%13%32%18%51%49%

313152743391527192326136460124Less than once (6)
7%13%11%12%8%7%11%12%8%8%9%5%9%8%9%a month
2%10%12%22%34%31%12%22%16%19%21%10%51%49%

12213244127102324471565250160146306Never (0)
29%21%24%20%24%19%24%20%28%20%17%21%22%20%21%
4%7%11%14%42%33%11%14%23%ej18%17%16%52%48%

SUMMARY CODE

29771061734054381061731832222541835545671122EVER USE
71%79%76%80%76%81%76%80%72%80%83%79%78%80%79%
3%7%9%15%36%39%g9%15%16%20%23%g16%49%51%

92.564166.636144.970161.921178.613242.191ag144.970161.921167.641188.623237.731gh248.060ag185.589208.122196.845Mean Score (Incl.0)
hiklmoiklmohiklmo

156.312239.950220.855233.085255.239290.165220.855233.085245.673263.705286.444295.506262.155267.935265.205Standard Deviation
531.165518.703310.681282.961130.033150.889310.681282.961267.059252.875274.415337.15892.249108.28049.953Error Variance

129.748211.917189.503203.117234.720298.521ah189.503203.117232.591236.474286.422hi315.318af239.101261.580250.469Mean Score (Excl.0)
iklmlmghiklmn

172.057252.399235.338244.571269.183294.905235.338244.571262.065275.491291.411299.677275.243276.140275.804Standard Deviation
897.076740.759465.412396.125193.225196.319465.412396.125437.439348.142348.035451.289133.378146.64169.915Error Variance
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Communication (QS8300 - 230711)

Q.2A_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 30 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6957134092864113027610227429381902272651408Unweighted Base
60782031828947534563*114*27426475*104*2582761427Weighted Base

581662830996751139537103465224Several times (730)
9%20%9%10%21%20%7%10%14%20%9%10%13%23%16%a day

26%74%lmo12%13%44%lmo30%lmo2%5%17%24%3%5%15%mo     29%acde

88177493986911220434214244862266At least once (365)
15%22%15%14%18%26%19%18%16%16%19%23%19%22%19%a day
33%67%lo18%15%32%34%almo5%8%16%16%5%9%18%23%

1241976658102951428725822256043321At least once (52)
20%24%21%20%21%28%22%25%26%22%29%24%23%16%23%a week
39%61%21%18%32%30%4%9%22%18%7%b8%19%13%

3141112121205710144820573At least once a (24)
5%5%3%7%4%6%8%6%4%5%5%8%8%2%5%fortnight

43%57%15%29%29%28%7%10%14%19%5%11%28%b7%

526222304516381630551927114At least once (12)
9%8%7%10%10%5%5%7%6%11%7%4%7%10%8%a month

46%54%20%26%40%14%3%7%14%26%5%4%17%24%

576824324325415252012121819124Less than once (6)
9%8%8%11%9%7%6%13%9%8%16%11%7%7%9%a month

46%54%19%26%35%20%3%12%20%16%9%10%15%15%

1971091187878302124694611205856306Never (0)
32%13%37%27%17%9%34%21%25%17%15%20%23%20%21%
64%ajkn36%39%ajkln26%jkn26%j10%7%f8%23%15%4%7%19%jn     18%

SUMMARY CODE

411711200211396315429020521864832002201122EVER USE
68%87%63%73%83%91%66%79%75%83%85%80%77%80%79%
37%63%almo18%19%m35%lmo28%aklmo4%8%18%19%i6%7%18%mo     20%

135.844242.021al132.439139.595232.026lm255.776al137.306152.861176.899220.328151.438171.841180.431263.068ac196.845mMean Score (Incl.0)
moomoeo

228.408281.181223.561233.961286.455273.571217.317232.022257.420285.031225.053234.964253.393293.983265.205Standard Deviation
75.065110.887122.199191.392199.650247.819621.402527.788241.842277.278625.293613.424282.854326.13749.953Error Variance

200.875279.113lm210.949191.328277.978lm280.543lm207.182193.142236.364266.834177.888213.877233.034329.849ac250.469oMean Score (Excl.0)
ooode

253.201284.305251.220255.294292.476274.118238.782245.586272.992293.263234.213244.494265.897293.833275.804Standard Deviation
134.970131.859239.059308.887250.124277.2731096.478753.906370.771365.971818.743841.935406.329415.08569.915Error Variance
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Communication (QS8300 - 230711)

Q.2A_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 30 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9264821364782195751473918701408Unweighted Base
9564711334422206331503709071427Weighted Base

158664240341082081123224Several times (730)
17%14%31%9%16%17%13%22%14%16%a day
71%29%19%aefg18%15%48%g9%36%abg           55%

191752274421283177157266At least once (365)
20%16%17%17%19%20%21%21%17%19%a day
72%28%8%28%16%48%12%29%59%

19912226115481312873221321At least once (52)
21%26%20%26%22%21%18%20%24%23%a week
62%38%8%36%15%41%9%23%69%

581532912298154973At least once a (24)
6%3%2%6%6%5%6%4%5%5%fortnight

79%21%4%39%17%40%11%20%68%

724214321257112578114At least once (12)
8%9%11%7%5%9%7%7%9%8%a month

63%37%12%28%10%50%10%22%68%

90348462644103184124Less than once (6)
9%7%6%11%12%7%6%8%9%9%a month

73%27%6%37%21%36%8%25%68%

18711818106461364269195306Never (0)
20%25%14%24%21%21%28%19%21%21%
61%39%6%35%15%44%14%23%64%

SUMMARY CODE

7683531153361744971083017131122EVER USE
80%75%86%76%79%79%72%81%79%79%
69%31%10%30%16%44%10%27%64%

207.451175.342303.043aefg143.542197.808g211.440g185.567247.432abg       178.084196.845Mean Score (Incl.0)
269.116256.027315.297225.039265.611271.467255.340288.690254.204265.205Standard Deviation
78.211135.995730.973105.947322.143128.164443.528213.15074.27549.953Error Variance

258.057233.966350.363afg188.972249.736269.161g257.465304.247abg       226.710250.469Mean Score (Excl.0)
277.556271.612313.603241.056275.923279.794268.350291.889266.925275.804Standard Deviation
105.098207.811847.819163.225450.494175.134699.143275.725105.39869.915Error Variance

 Page 241

Communication (QS8300 - 230711)

Q.2A_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 30 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4752931360186284260482196521242067622641408Unweighted Base
494331138017429226150219945*1232167882551427Weighted Base

11160220365236613821252810445224Several times (730)
22%18%16%21%18%14%12%19%46%21%13%13%18%16%a day
49%al27%98%16%h23%16%27%17%9%abcde11%12%47%20%

9778259265741105379303114947266At least once (365)
20%23%19%15%20%16%21%18%20%24%14%19%18%19%a day
36%29%97%10%22%15%39%14%3%11%12%56%18%

11485313386956117426194320451321At least once (52)
23%26%23%22%24%21%23%21%12%15%20%26%20%23%a week
36%26%98%12%22%17%36%13%2%6%13%63%16%

241572971331131411441373At least once a (24)
5%4%5%5%2%5%6%6%2%4%5%6%5%5%fortnight

33%20%99%12%10%18%43%17%1%6%15%60%17%

4327114132822401159137215114At least once (12)
9%8%8%8%10%8%8%5%11%8%6%9%6%8%a month

38%24%100%12%25%19%35%9%4%8%11%63%13%

29201201522274614210286619124Less than once (6)
6%6%9%9%8%10%9%7%4%8%13%8%7%9%a month

23%16%97%12%18%22%37%12%2%8%22%53%15%

7847281375766101452266314966306Never (0)
16%14%20%21%19%25%20%23%4%21%29%19%26%21%
25%15%92%12%19%22%33%15%1%9%21%cf49%fm     22%f

SUMMARY CODE

417284109813723519440015443971536391891122EVER USE
84%86%80%79%81%75%80%77%96%79%71%81%74%79%
37%25%a98%12%21%17%36%14%4%abd9%14%57%d17%

249.352al234.233199.603221.703215.633172.248180.598220.703418.476ab247.956d159.344182.344209.263196.845Mean Score (Incl.0)
cde

289.768272.710266.330289.309274.204256.566247.260281.083316.842285.092251.755251.957275.669265.205Standard Deviation
176.769253.82652.156450.000264.746253.177126.841403.0991930.553655.463307.67283.310287.85349.953Error Variance

295.782a273.003250.700280.796267.479230.840226.295285.019436.362ab314.193c225.196224.773282.199250.469Mean Score (Excl.0)
cd

293.038275.867276.197299.096281.809273.383257.447289.363311.114286.683273.531262.155286.232275.804Standard Deviation
220.183305.63271.629604.448351.399399.669175.806558.2051975.344847.292519.576113.408426.71169.915Error Variance
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Communication (QS8300 - 230711)

Q.2A_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 30 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57683230611021408Unweighted Base
55787031511121427Weighted Base

8014444179224Several times (730)
14%17%14%16%16%a day
36%64%20%80%

8617955210266At least once (365)
16%21%18%19%19%a day
33%67%21%79%

14517765256321At least once (52)
26%20%21%23%23%a week
45%55%20%80%

3042145973At least once a (24)
5%5%4%5%5%fortnight

42%58%19%81%

44703381114At least once (12)
8%8%10%7%8%a month

38%62%29%71%

56682896124Less than once (6)
10%8%9%9%9%a month
45%55%23%77%

11619075230306Never (0)
21%22%24%21%21%
38%62%25%75%

SUMMARY CODE

4416802408811122EVER USE
79%78%76%79%79%
39%61%21%79%

177.493209.236180.333201.530196.845Mean Score (Incl.0)
257.531269.420258.200267.087265.205Standard Deviation
115.14387.244217.86664.73349.953Error Variance

223.996267.649236.895254.167250.469Mean Score (Excl.0)
270.736277.893272.414276.757275.804Standard Deviation
163.248120.852319.86989.48069.915Error Variance
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Communication (QS8300 - 230711)

Q.2A_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 30 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34127138125698430203103711153091408Unweighted Base
33*13013213884*84*32**22451*70*1403091427Weighted Base

4132113159744972160224Several times (730)
13%10%16%9%18%11%21%20%18%10%15%20%16%a day
2%6%9%6%7%4%3%20%4%3%10%27%

130281514147379103072266At least once (365)
2%23%21%11%17%16%22%16%18%14%21%23%19%a day
*11%jm10%6%5%5%3%14%3%4%11%27%jm

8222329232564814222775321At least once (52)
25%17%17%21%27%30%17%21%27%32%19%24%23%a week
3%7%7%9%7%8%2%15%4%7%8%23%

2109553291661573At least once a (24)
5%8%6%3%6%3%7%4%3%8%5%5%5%fortnight
2%14%12%6%6%4%3%12%2%8%9%21%

217101379218451314114At least once (12)
7%13%7%10%8%10%8%8%8%7%9%5%8%a month
2%15%b8%12%6%8%2%16%3%4%11%13%

38101868-195141618124Less than once (6)
9%6%8%13%7%9%-9%9%19%11%6%9%a month
2%6%8%15%5%6%-15%4%11%abl13%15%

133032461517849972754306Never (0)
40%23%24%33%18%20%25%22%17%9%19%17%21%
4%bd10%10%15%abd5%6%3%16%3%2%9%18%

SUMMARY CODE

201001009269672417542631132551122EVER USE
60%77%76%67%82%80%75%78%83%91%81%83%79%
2%9%9%8%6%6%2%16%4%6%jm10%j      23%jm

114.935171.339204.925j119.027207.135155.239244.338217.763j215.375j147.195201.766j  242.065j196.845Mean Score (Incl.0)
243.330237.512268.422222.583274.291236.747289.281284.123278.258231.029264.532278.150265.205Standard Deviation

1741.456444.189522.104396.3461090.367667.2502789.455397.664751.722751.753608.499250.38049.953Error Variance

190.636222.443270.428178.146251.130194.864327.178278.567d260.757162.294248.955293.333dj250.469Mean Score (Excl.0)
291.685248.847278.246252.533283.265250.467291.560293.871286.387237.587273.197280.571275.804Standard Deviation

4254.021665.859751.656797.1631432.840965.1363695.975557.163976.398910.443811.270308.70769.915Error Variance
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Communication (QS8300 - 230711)

Q.2A_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 30 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

23111713484116117423811701408Unweighted Base
218120433*84*118119223211951427Weighted Base

62161491319822202224Several times (730)
29%13%13%11%11%17%10%17%16%a day
28%ah72%2%4%6%88%10%90%c

412241142822330236266At least once (365)
19%19%2%16%24%19%13%20%19%a day
15%84%*5%11%g84%11%89%

442768251926962259321At least once (52)
20%23%25%30%16%23%27%22%23%a week
14%86%3%8%6%84%19%81%

106323959185473At least once a (24)
4%5%5%3%8%5%8%5%5%fortnight

13%87%2%4%13%81%25%75%

111012916872292114At least once (12)
5%8%7%10%13%7%10%8%8%a month

10%89%2%8%14%77%19%81%

1610938810620104124Less than once (6)
7%9%9%9%6%9%9%9%9%a month

13%87%2%6%6%85%16%84%

3527013172625057248306Never (0)
16%22%40%20%22%21%25%21%21%
11%88%4%6%8%82%19%81%

SUMMARY CODE

1839352067939421759471122EVER USE
84%78%60%80%78%79%75%79%79%
16%83%2%6%8%84%16%84%

289.038ah180.350114.935155.239180.469203.665134.053c        209.044c196.845Mean Score (Incl.0)
307.407253.520243.330236.747243.759269.257225.799270.597265.205Standard Deviation
409.08754.8871741.456667.250512.22761.754214.22462.58349.953Error Variance

343.936ah232.380190.636194.864230.681257.623178.173c        263.804c250.469Mean Score (Excl.0)
305.878265.953291.685250.467253.813278.948244.860279.218275.804Standard Deviation
484.77279.4734254.021965.136749.08584.855338.73685.57969.915Error Variance
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Communication (QS8300 - 230711)

Q.2A_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 30 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

134210855210333096613421408Unweighted Base
1360111753*106429667*13601427Weighted Base

21417061635110214224Several times (730)
16%15%12%15%17%15%16%16%a day
96%76%3%73%23%4%96%

247213161975019247266At least once (365)
18%19%29%19%17%28%18%19%a day
93%80%6%74%19%7%93%

3182532251664318321At least once (52)
23%23%4%24%22%5%23%23%a week
99%f79%f1%78%f21%f1%cf           99%c

71582561527173At least once a (24)
5%5%3%5%5%2%5%5%fortnight

98%79%2%77%21%2%98%

11187384273111114At least once (12)
8%8%6%8%9%5%8%8%a month

97%77%3%74%23%3%97%

122104*104182122124Less than once (6)
9%9%1%10%6%3%9%9%a month

98%84%*83%15%2%98%

278232242096928278306Never (0)
20%21%45%20%23%41%20%21%
91%76%8%adegh68%23%9%ab91%

SUMMARY CODE

1082885298552273910821122EVER USE
80%79%55%80%77%59%80%79%
97%f79%f3%76%f20%f3%cf           97%c

196.034194.779198.285194.605201.173213.355196.034196.845Mean Score (Incl.0)
265.221262.673255.360263.148272.938266.335265.221265.205Standard Deviation
52.41663.5921254.01467.035241.0841074.76252.41649.953Error Variance

246.365245.950358.287242.099262.451363.754246.365250.469Mean Score (Excl.0)
275.695273.029245.631273.230284.839257.111275.695275.804Standard Deviation
72.31987.6992234.61890.711355.8471786.65272.31969.915Error Variance
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Communication (QS8300 - 230711)

Q.2A_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 30 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1663103513562251408Unweighted Base
1673273573562201427Weighted Base

270448028224Several times (730)
1%21%12%22%13%16%a day
1%31%df20%f36%abdff            12%f

1964717636266At least once (365)
11%19%20%21%17%19%a day
7%24%27%28%14%

2280878449321At least once (52)
13%24%24%24%22%23%a week
7%25%f27%f26%ff            15%

41915122373At least once a (24)
2%6%4%3%10%5%fortnight
6%26%20%17%31%acdf

1723342515114At least once (12)
10%7%10%7%7%8%a month
15%20%30%22%13%

2018383018124Less than once (6)
12%6%11%9%8%9%a month
16%15%31%24%14%

8354694951306Never (0)
50%17%19%14%23%21%
27%abcde18%23%16%c            17%c

SUMMARY CODE

842732893071691122EVER USE
50%83%81%86%77%79%
7%24%f26%f27%abff            15%f

60.897241.896bdf177.733f256.210abdff        167.978f196.845Mean Score (Incl.0)
138.523286.324247.911288.750249.074265.205Standard Deviation
115.594264.457175.100234.204275.72449.953Error Variance

121.050289.922df220.134f296.828bdff        218.587f250.469Mean Score (Excl.0)
176.074290.419258.470290.761264.030275.804Standard Deviation
364.729330.757241.180280.870410.07069.915Error Variance
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Communication (QS8300 - 230711)

Q.2A_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 31 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

461111571925015581571922262752992597456631408Unweighted Base
40*98*1382185325401382182542783072337147131427Weighted Base

-441276173412255272101141124265Several times (730)
-4%3%5%14%32%3%5%10%19%23%43%20%17%19%a day
-2%2%4%29%hilmn65%afghik2%4%9%19%ghilmno27%ghiklm38%aefghi53%ghilmn 47%

lmnonojklmnooo

178178414181734507764133117249At least once (365)
2%7%6%8%16%26%6%8%13%18%25%27%19%16%17%a day
*3%3%7%34%hilm57%aghikl3%7%13%20%hilm31%aghikl26%aghikl53%hilmn  47%

mnomnomno

-66177484617324253319983182At least once (52)
-6%4%8%14%16%4%8%13%15%17%13%14%12%13%a week
-3%3%9%41%im46%imo3%9%18%23%im29%hilmno17%im54%im     46%

-1141781441352191130At least once a (24)
-1%1%2%3%1%1%2%2%5%2%1%3%2%2%fortnight
-3%3%14%57%26%3%14%13%44%j18%8%63%37%

-339152139410165153348At least once (12)
-3%2%4%3%4%2%4%2%4%5%2%2%5%3%a month
-6%6%19%31%44%6%19%9%22%35%10%31%69%

2242531194251912163433579Less than once (6)
6%2%3%11%6%4%3%11%7%4%5%1%6%5%6%a month
3%2%5%31%adfijmn39%d24%5%31%adfijmn24%d15%20%4%55%d      45%

377511213423594112134136986727265309575Never (0)
92%77%81%62%44%17%81%62%54%35%22%12%37%43%40%
6%adefg13%adefgjk20%adefgh23%adefjk41%dej16%20%adefgh23%adefjk24%adefj17%dej12%d5%46%dej    54%

hjkljkljkl

SUMMARY CODE

32326842974462684117180240206449403852EVER USE
8%23%19%38%56%83%19%38%46%65%78%88%63%57%60%
*3%3%10%imo35%hilmno52%afghik3%10%imo14%imno21%ghilmn28%afghik24%aefghi53%ghilmn 47%

lmnoolmnoklmnooo

8.97859.57044.77273.643170.738hil338.478ae44.77273.643126.666imo210.943gh273.161ag424.421ae219.994194.280207.148hMean Score (Incl.0)
mnofghiklmnoilmnohiklmnofghijklmnilmno

o
56.078167.634145.804185.274262.037302.777145.804185.274232.002281.144290.580297.565286.013278.254282.358Standard Deviation
68.365253.163135.407178.784137.052164.290135.407178.784238.163287.426282.398341.873109.804116.78056.624Error Variance

107.354257.036237.605191.622305.561hl409.704af237.605191.622273.793326.301hl349.458hl479.746ae349.905343.265346.762lMean Score (Excl.0)
ghklfghjkl

192.544269.171262.354259.044285.885285.938262.354259.044276.140290.959285.212271.057290.965292.710291.639Standard Deviation
7414.6332786.6642220.303945.120289.823177.7412220.303945.120740.321472.946350.628322.246182.458225.471100.774Error Variance
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Communication (QS8300 - 230711)

Q.2A_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 31 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6957134092864113027610227429381902272651408Unweighted Base
60782031828947534563*114*27426475*104*2582761427Weighted Base

1021635943114502104683223090265Several times (730)
17%20%18%15%24%14%4%8%17%31%2%2%12%33%19%a day
38%62%22%16%43%jlo19%1%4%17%i31%aghi1%1%11%dei    34%acde

116133665078553104378574163249At least once (365)
19%16%21%17%16%16%4%9%16%29%7%7%16%23%17%a day
47%53%27%20%31%22%1%4%17%31%aghi2%3%16%i      25%de

80101374362393114242363242182At least once (52)
13%12%12%15%13%11%5%10%16%16%4%6%12%15%13%a week
44%56%20%24%34%22%2%6%23%23%2%3%18%23%

102074111012115-27330At least once a (24)
2%2%2%1%2%3%1%2%4%2%-2%3%1%2%fortnight

33%67%22%12%35%32%3%7%36%17%-7%21%9%

222511111213-1583891348At least once (12)
4%3%3%4%3%4%-1%2%3%4%8%4%5%3%a month

47%53%23%24%25%28%-2%11%18%6%17%19%26%

27521412203231715928161079Less than once (6)
4%6%5%4%4%9%4%15%5%4%2%8%6%3%6%a month

34%66%18%16%25%41%ko3%21%afg19%12%2%10%20%12%

250325125125178146526411238607012356575Never (0)
41%40%39%43%38%42%82%56%41%14%80%68%48%20%40%
43%57%22%22%31%25%9%afgh11%af19%f7%10%abc12%abc21%bbf     10%

SUMMARY CODE

35749519316429619911501622261534135220852EVER USE
59%60%61%57%62%58%18%44%59%86%20%32%52%80%60%
42%58%23%19%35%23%1%6%i19%i26%aghi2%4%16%dedehi   26%acde

200.130212.346217.802180.666242.655jl170.63144.75699.820188.582hi346.541ag44.78444.976151.818de330.777ac207.148dMean Score (Incl.0)
hideehi

274.254288.269281.515265.151301.865263.203152.880217.783273.954295.989140.595136.789247.906309.460282.358Standard Deviation
108.224116.548193.767245.823221.709229.390307.530464.995273.908299.009244.037207.903270.738361.37956.624Error Variance

340.108351.563358.370318.553388.663j296.221250.193227.420318.367404.638ag227.932138.596290.188414.900ac346.762Mean Score (Excl.0)
h

283.249297.737282.891283.017298.660288.327290.980282.288292.313280.624248.406213.258278.274291.838291.639Standard Deviation
190.570209.569312.606485.448348.428497.7986513.0171897.291534.042316.2643428.0981568.238634.723403.647100.774Error Variance
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Communication (QS8300 - 230711)

Q.2A_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 31 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9264821364782195751473918701408Unweighted Base
9564711334422206331503709071427Weighted Base

175907053529120131114265Several times (730)
18%19%52%12%24%14%14%35%13%19%a day
66%34%26%aefg20%20%eg34%8%49%abdbg          43%

165853259381202088142249At least once (365)
17%18%24%13%17%19%13%24%16%17%a day
66%34%13%g24%15%48%8%35%ab57%

116651243261011754110182At least once (52)
12%14%9%10%12%16%12%15%12%13%a week
64%36%6%24%14%56%g9%30%61%

161419813581830At least once a (24)
2%3%1%2%3%2%3%2%2%2%fortnight

54%46%3%28%25%43%17%25%58%

3018316920583548At least once (12)
3%4%2%4%4%3%3%2%4%3%a month

63%37%6%34%18%42%10%16%74%

51271271239776579Less than once (6)
5%6%1%6%5%6%4%2%7%6%a month

65%35%2%34%15%49%8%9%c           82%c

40217215235762497675424575Never (0)
42%37%11%53%35%39%51%20%47%40%
70%30%3%41%aefh13%h43%h13%c13%ch          74%ac

SUMMARY CODE

55329911820714438474295484852EVER USE
58%63%89%47%65%61%49%80%53%60%
65%35%14%aefg24%17%g45%g9%35%abdbg          57%

204.069213.392474.368aefg142.370244.094eg183.467154.830353.420abd156.155207.148gMean Score (Incl.0)
281.730283.825294.610248.435300.769261.718258.498309.926252.165282.358Standard Deviation
85.715167.130638.198129.121413.069119.124454.566245.66273.08956.624Error Variance

352.371336.381534.339aefg303.789372.782302.562314.180443.105abdb       292.963346.762Mean Score (Excl.0)
291.214292.629256.014287.684300.300277.395292.891283.966281.512291.639Standard Deviation
159.110275.342546.192362.993621.930219.2241208.243260.119171.164100.774Error Variance
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Communication (QS8300 - 230711)

Q.2A_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 31 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4752931360186284260482196521242067622641408Unweighted Base
494331138017429226150219945*1232167882551427Weighted Base

15052256475759604217335310853265Several times (730)
30%16%19%27%20%23%12%21%38%27%25%14%21%19%a day
57%alm20%97%18%h22%h22%h23%16%h6%ac13%c20%c41%ch     20%c

9964240295648853110204113147249At least once (365)
20%19%17%17%19%18%17%16%22%16%19%17%18%17%a day
40%25%96%12%23%19%34%13%4%8%16%53%19%

665717914364865194112811227182At least once (52)
13%17%13%8%12%18%13%10%8%9%13%14%11%13%a week
36%31%98%8%20%26%k36%11%2%6%16%62%15%

11629275143*1221630At least once a (24)
2%2%2%1%2%2%3%1%1%1%1%3%2%2%fortnight

37%19%96%8%23%15%46%9%1%4%7%67%20%

1394786822323335548At least once (12)
3%3%3%5%2%3%4%2%4%2%1%4%2%3%a month

27%20%99%17%13%18%46%7%4%6%6%73%10%

31227410236318-87541079Less than once (6)
6%7%5%6%8%2%6%4%-6%3%7%4%6%a month

40%28%94%13%29%i8%39%11%-10%9%69%12%

124122554631068722692124781327107575Never (0)
25%37%40%36%36%33%45%46%27%38%38%42%42%40%
22%21%n96%n11%19%15%39%i16%i2%8%14%57%n      19%

SUMMARY CODE

3702098251111861742761073376135460148852EVER USE
75%63%60%64%64%67%55%54%73%62%62%58%58%60%
43%alm25%97%13%22%20%gh32%13%4%9%16%54%17%

302.456alm194.501207.212262.789h221.622h242.230h156.989217.805363.169ab261.242c257.383c169.754226.245c207.148hMean Score (Incl.0)
c

311.871268.301282.354312.336286.303294.553248.898295.066320.294312.595302.807258.584292.275282.358Standard Deviation
204.766245.68358.621524.483288.625333.697128.528444.2041972.856788.029445.10887.750323.57956.624Error Variance

403.895alm308.307346.321413.062h348.695363.647h285.355405.997h494.370ac424.136c411.828c290.504389.480c346.762hMean Score (Excl.0)
298.146281.161291.677302.009290.988293.417275.729293.043271.896299.077288.174281.740288.909291.639Standard Deviation
247.607420.487104.132729.675462.698506.431289.075833.7281848.1901132.241648.781179.182542.003100.774Error Variance
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Communication (QS8300 - 230711)

Q.2A_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 31 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57683230611021408Unweighted Base
55787031511121427Weighted Base

11415164201265Several times (730)
21%17%20%18%19%a day
43%57%24%76%

9515557192249At least once (365)
17%18%18%17%17%a day
38%62%23%77%

8110138143182At least once (52)
15%12%12%13%13%a week
44%56%21%79%

141642630At least once a (24)
3%2%1%2%2%fortnight

46%54%14%86%

1532143448At least once (12)
3%4%4%3%3%a month

33%67%29%71%

285197079Less than once (6)
5%6%3%6%6%a month

35%65%11%89%

210365129446575Never (0)
38%42%41%40%40%
37%63%22%78%

SUMMARY CODE

347505187666852EVER USE
62%58%59%60%60%
41%59%22%78%

220.661198.497221.606203.046207.148Mean Score (Incl.0)
289.720277.365289.304280.353282.358Standard Deviation
145.72592.466273.51971.32356.624Error Variance

353.951341.822373.997339.115346.762Mean Score (Excl.0)
295.757288.966290.279291.780291.639Standard Deviation
241.635173.239443.483130.177100.774Error Variance
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Communication (QS8300 - 230711)

Q.2A_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 31 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34127138125698430203103711153091408Unweighted Base
33*13013213884*84*32**22451*70*1403091427Weighted Base

628242013204386104550265Several times (730)
19%21%19%15%15%24%12%17%12%14%32%16%19%a day
2%11%9%8%5%8%2%14%2%4%17%abdefj19%

81927212216-3910111759249At least once (365)
24%15%21%15%26%19%-18%21%15%12%19%17%a day
3%8%11%8%9%6%-16%4%4%7%24%

71013181310429392046182At least once (52)
20%8%10%13%16%12%14%13%5%13%14%15%13%a week
4%6%7%10%7%6%2%16%1%5%11%25%

-1311119115630At least once a (24)
-1%2%1%1%1%3%4%2%1%4%2%2%fortnight
-4%10%4%3%3%3%28%3%3%18%21%

-84513232151448At least once (12)
-6%3%4%1%4%5%1%3%1%4%5%3%a month
-16%9%11%1%6%3%7%3%2%11%29%

22710352163422279Less than once (6)
7%2%6%7%3%6%7%7%6%6%2%7%6%a month
3%3%9%12%3%6%3%20%4%5%3%28%

1061526332291990263545112575Never (0)
30%47%40%45%38%34%59%40%51%49%32%36%40%
2%11%9%11%6%5%3%16%5%c6%8%20%

SUMMARY CODE

23698076525513134253595197852EVER USE
70%53%60%55%62%66%41%60%49%51%68%64%60%
3%8%9%9%6%6%2%16%3%4%11%e23%

235.953216.241217.081169.212214.419253.08899.772196.656164.917166.497289.813abef196.026207.148Mean Score (Incl.0)
j

282.654297.310282.798264.382265.728303.425242.273276.109253.816263.626325.725270.688282.358Standard Deviation
2349.803696.010579.529559.1841023.3501096.0311956.548375.548625.461978.855922.582237.12656.624Error Variance

337.485408.827359.981309.646346.452386.179242.946329.603337.514328.871427.406b308.184346.762Mean Score (Excl.0)
282.863297.292284.947290.892261.350298.378334.969289.850271.982290.335312.362284.020291.639Standard Deviation

3333.8141299.7441002.4061262.9601665.9491648.6948631.086705.9931573.9222107.3601204.569385.968100.774Error Variance
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Communication (QS8300 - 230711)

Q.2A_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 31 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

23111713484116117423811701408Unweighted Base
218120433*84*118119223211951427Weighted Base

592056202621233232265Several times (730)
27%17%19%24%22%18%14%19%19%a day
22%ah77%2%8%10%80%12%88%

322178161820838211249At least once (365)
15%18%24%19%15%17%16%18%17%a day
13%87%3%6%7%83%15%85%

321497101015431151182At least once (52)
15%12%20%12%9%13%13%13%13%a week
18%82%4%6%6%85%17%83%

624-112822930At least once a (24)
3%2%-1%1%2%1%2%2%fortnight

20%78%-3%4%92%6%94%

1036-3837123648At least once (12)
5%3%-4%6%3%5%3%3%a month

22%76%-6%16%78%25%75%

12672526977179Less than once (6)
5%6%7%6%2%6%3%6%6%a month

15%85%3%6%3%88%10%90%

66506102952483109465575Never (0)
30%42%30%34%44%41%47%39%40%
12%88%i2%5%9%84%19%i            81%

SUMMARY CODE

151698235566709123730852EVER USE
70%58%70%66%56%59%53%61%60%
18%ah82%3%6%8%83%14%86%

259.742h197.691235.953253.088223.145201.527170.306214.306207.148Mean Score (Incl.0)
310.799275.941282.654303.425299.103279.059261.739285.744282.358Standard Deviation
418.16665.0242349.8031096.031771.23266.332287.84669.78656.624Error Variance

373.332341.173337.485386.179400.959338.963321.601351.002346.762Mean Score (Excl.0)
310.534287.166282.863298.378299.091290.526284.272292.840291.639Standard Deviation
587.998121.9893333.8141648.6941376.240120.407631.331119.770100.774Error Variance
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Communication (QS8300 - 230711)

Q.2A_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 31 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

134210855210333096613421408Unweighted Base
1360111753*106429667*13601427Weighted Base

2561973193639256265Several times (730)
19%18%6%18%21%13%19%19%a day
97%74%1%73%24%3%97%

2431736167767243249At least once (365)
18%15%11%16%26%10%18%17%a day
97%69%2%67%30%aegh3%97%

1771382135424177182At least once (52)
13%12%4%13%14%6%13%13%a week
98%76%1%75%23%2%98%

3024-247-3030At least once a (24)
2%2%-2%2%-2%2%fortnight

100%78%-78%22%-100%

45342311424548At least once (12)
3%3%5%3%5%4%3%3%a month

95%70%5%65%30%5%95%

7869*6810*7879Less than once (6)
6%6%1%6%3%1%6%6%a month

99%87%1%87%13%1%99%

530484394458544530575Never (0)
39%43%73%42%29%67%39%40%
92%d84%d7%adegh78%d15%8%abd            92%

SUMMARY CODE

8306331461921122830852EVER USE
61%57%27%58%71%33%61%60%
97%f74%f2%73%f25%aefgh3%cf           97%c

210.756f192.58987.099197.842f257.195aefg133.743f        210.756207.148Mean Score (Incl.0)
283.236278.816200.854281.172286.230254.851283.236282.358Standard Deviation
59.77871.648775.81776.532265.138984.07359.77856.624Error Variance

345.333339.865324.866340.210360.345399.805345.333346.762Mean Score (Excl.0)
291.514295.207275.171295.850278.559298.079291.514291.639Standard Deviation
103.382141.4735408.502145.394352.7054038.677103.382100.774Error Variance
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Communication (QS8300 - 230711)

Q.2A_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 31 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1663103513562251408Unweighted Base
1673273573562201427Weighted Base

4784610927265Several times (730)
3%24%13%31%12%19%a day
2%29%bdf18%f41%abdff            10%f

1354687440249At least once (365)
8%16%19%21%18%17%a day
5%21%27%f30%ff            16%f

645395536182At least once (52)
4%14%11%15%16%13%a week
3%25%f22%30%ff            20%f

-1266630At least once a (24)
-4%2%2%3%2%fortnight
-39%20%21%20%

3121410848At least once (12)
2%4%4%3%4%3%a month
7%26%29%22%17%

82025161079Less than once (6)
5%6%7%5%4%6%a month

10%26%32%21%12%

1321061598593575Never (0)
79%32%44%24%42%40%
23%abcde18%28%ce15%c            16%c

SUMMARY CODE

34221199271127852EVER USE
21%68%56%76%58%60%
4%26%df23%f32%abdff            15%f

50.049242.667bdf171.688f308.423abdeff        167.303f207.148Mean Score (Incl.0)
148.995301.116256.380310.317251.765282.358Standard Deviation
133.732292.487187.267270.497281.71456.624Error Variance

243.553359.413308.540404.558abdf289.210346.762Mean Score (Excl.0)
249.126303.875275.593295.614272.767291.639Standard Deviation

1723.994443.941391.504320.101559.413100.774Error Variance
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Communication (QS8300 - 230711)

Q.2A_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 32 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

461111571925015581571922262752992597456631408Unweighted Base
40*98*1382185325401382182542783072337147131427Weighted Base

---1746-1341234282553Several times (730)
---*1%9%-*1%1%4%14%4%4%4%a day
---1%12%86%afghik-1%5%7%23%63%aefghi52%k      48%

lmnklmn

111-18361-2161521243156At least once (365)
2%1%1%-3%7%1%-1%6%5%9%3%4%4%a day
1%1%2%-33%65%ghilm2%-4%29%ghl28%hl38%aghikl44%hl     56%

mn

---41433-41131122222951At least once (52)
---2%3%6%-2%*5%4%9%3%4%4%a week
---8%27%65%gikm-8%2%25%g22%43%aeghik44%56%

lmn

----53---531459At least once a (24)
----1%1%---2%1%*1%1%1%fortnight
----61%39%---61%32%7%45%55%

-11-6131-249431720At least once (12)
-1%1%-1%2%1%-1%1%3%2%*2%1%a month
-7%7%-29%65%7%-9%20%44%21%15%85%c

112312182365126171734Less than once (6)
2%1%1%1%2%3%1%1%3%2%4%3%2%2%2%a month
2%2%5%8%35%52%5%8%19%16%34%17%50%50%

39951342104703901342102392312441466165891205Never (0)
97%97%97%97%88%72%97%97%94%83%80%63%86%83%84%
3%dj8%adefjk11%adefjk17%adefjk39%dej32%d11%adefjk17%adefjk20%adefj19%dj20%d12%51%dj     49%

SUMMARY CODE

134761149471447628798124222EVER USE
3%3%3%3%12%28%3%3%6%17%20%37%14%17%16%
1%1%2%3%28%hilmn67%afghik2%3%6%21%ghilmn28%ghiklm39%aefghi44%ghilmn 56%

lmnonjklmno

5.9592.0973.2273.03023.35690.676aef3.2273.03011.63834.046hil50.330ghi143.764aef42.84744.67243.759ghiMean Score (Incl.0)
ghiklmnmnklmnghijklmnoklmn

46.41126.29233.31238.835103.478215.53933.31238.83583.034118.251160.355262.674153.578151.571152.528Standard Deviation
46.8266.2287.0687.85521.37383.2567.0687.85530.50750.84985.999266.40131.65934.65116.523Error Variance

175.28576.645110.11988.608202.318327.322k110.11988.608206.003201.195248.128383.740ae310.858257.033280.864Mean Score (Excl.0)
fk

-175.501185.174204.829239.388300.891185.174204.829296.034223.083280.250303.893297.431279.367288.094Standard Deviation
-10266.9216857.8884661.635924.297599.5726857.8884661.6356741.2391015.6331308.9981014.843850.628634.521365.631Error Variance
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Communication (QS8300 - 230711)

Q.2A_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 32 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6957134092864113027610227429381902272651408Unweighted Base
60782031828947534563*114*27426475*104*2582761427Weighted Base

1043733310--325-132153Several times (730)
2%5%2%1%7%3%--1%9%-1%1%8%4%a day

19%81%lo13%5%62%almo20%--6%46%agh-1%6%40%ac

203615523131-6181-121956At least once (365)
3%4%5%2%5%4%1%-2%7%1%-5%7%4%a day

35%65%26%9%41%24%1%-11%32%h1%-22%33%

19336131814-2713-262051At least once (52)
3%4%2%4%4%4%-1%3%5%-2%2%7%4%a week

36%64%11%25%36%28%-3%15%26%-5%12%39%a

261115--22--329At least once a (24)
*1%***1%--1%1%--1%1%1%fortnight

28%72%17%11%17%55%--26%19%--35%20%

8125366--211-41220At least once (12)
1%1%2%1%1%2%--1%*2%-2%4%1%a month

40%60%26%14%29%30%--9%6%7%-20%58%a

201412810411510127834Less than once (6)
3%2%4%3%2%1%1%1%2%4%1%2%3%3%2%a month

58%42%35%24%28%13%2%4%15%29%2%5%20%23%

5296762732563842916211124819572992231951205Never (0)
87%82%86%89%81%84%98%98%91%74%96%96%86%71%84%
44%k56%23%21%k32%24%5%af9%af21%f16%6%ab8%ab18%bbf     16%

SUMMARY CODE

7814446329154132668353581222EVER USE
13%18%14%11%19%16%2%2%9%26%4%4%14%29%16%
35%65%21%15%41%lo24%1%1%12%31%aghi1%2%16%dehi   36%acde

25.70457.129lo34.41616.10970.196alm39.1452.9840.76318.66195.691agh3.4325.51428.33585.888acd43.759hloMean Score (Incl.0)
oie

111.540175.741130.02785.951196.089141.39532.7016.02095.383223.13834.03655.895111.393208.318152.528Standard Deviation
17.90143.31741.33725.83093.55566.20114.0710.35533.204169.93314.30234.71454.663163.75916.523Error Variance

199.655324.898lo239.488143.493367.969lo252.077143.45730.791197.089368.70894.076123.823206.136292.403280.864Mean Score (Excl.0)
250.090298.412263.990220.916304.282275.890-28.555251.006302.984189.607264.524234.129296.487288.094Standard Deviation
625.453701.1771072.1661394.4011143.0551654.676-271.7932333.4741274.98811983.62411662.1401566.1861112.716365.631Error Variance
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Communication (QS8300 - 230711)

Q.2A_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 32 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9264821364782195751473918701408Unweighted Base
9564711334422206331503709071427Weighted Base

40133148113341653Several times (730)
4%3%23%1%3%2%2%9%2%4%a day

75%25%57%aefg7%14%22%6%64%abdg           30%

381816127211322256At least once (365)
4%4%12%3%3%3%1%9%2%4%a day

68%32%28%aefg21%13%38%2%58%abd40%

34181378232202951At least once (52)
4%4%9%2%4%4%1%5%3%4%a week

66%34%24%aeg14%16%46%4%38%57%

621125-539At least once a (24)
1%***1%1%-1%*1%fortnight

74%26%7%10%20%63%-64%36%

12814511161320At least once (12)
1%2%*1%2%2%*2%1%1%a month

60%40%3%18%25%54%3%31%66%

268*12813492134Less than once (6)
3%2%*3%4%2%3%3%2%2%a month

77%23%1%35%24%40%11%28%61%

800405734031825471392648031205Never (0)
84%86%55%91%83%86%93%71%88%84%
66%34%6%33%afh15%h45%h12%c22%ch          67%c

SUMMARY CODE

156676039378611106105222EVER USE
16%14%45%9%17%14%7%29%12%16%
70%30%27%aefg17%17%g39%5%48%abdg           47%

47.10836.967215.648aefg16.96939.20827.97019.632101.850abd24.06043.759bgMean Score (Incl.0)
159.279137.740304.17188.350145.459116.078110.940224.087110.832152.528Standard Deviation
27.39739.362680.29516.33096.61423.43383.726128.42814.11916.523Error Variance

289.347261.085475.375aefg193.516230.764205.737263.768354.105b208.322280.864Mean Score (Excl.0)
293.471276.298283.338236.853286.277251.221331.210292.562261.741288.094Standard Deviation
552.0831075.2191338.0081274.9801998.891769.6599141.694778.115652.460365.631Error Variance
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Communication (QS8300 - 230711)

Q.2A_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 32 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4752931360186284260482196521242067622641408Unweighted Base
494331138017429226150219945*1232167882551427Weighted Base

391153911164136614131353Several times (730)
8%3%4%5%4%6%1%6%14%5%7%2%5%4%a day

74%al20%100%18%h20%h31%h8%24%h12%ac12%27%c25%h      25%c

271355716141095712221056At least once (365)
5%4%4%4%6%5%2%4%11%5%5%3%4%4%a day

49%24%99%12%30%h26%17%16%9%c12%21%40%18%

2314515121612544928651At least once (52)
5%4%4%3%4%6%2%3%10%3%4%4%2%4%a week

45%26%100%11%23%32%24%10%9%8%17%54%12%

639-422*-215*9At least once a (24)
1%1%1%-2%1%**-2%*1%*1%fortnight

67%35%100%-52%23%20%5%-26%12%56%5%

141020253101-1115320At least once (12)
3%3%1%1%2%1%2%*-**2%1%1%a month

69%50%100%10%24%13%50%3%-3%4%76%17%

643171067517515534Less than once (6)
1%1%2%4%3%2%1%2%3%6%2%2%2%2%a month

19%13%93%20%29%17%20%13%4%21%14%45%15%

379276116014423420345716728971746892161205Never (0)
77%83%84%83%80%78%91%84%63%78%81%88%85%84%
31%23%96%n12%19%17%38%aijk14%2%8%14%57%effn     18%f

SUMMARY CODE

1155521930585744321727429839222EVER USE
23%17%16%17%20%22%9%16%37%22%19%12%15%16%
52%al25%99%14%h26%h26%h20%14%8%abc12%c19%44%h      17%

80.963alm40.75545.08055.083h50.185h69.564h14.62664.076h143.508abc58.842c70.974c24.79154.297c43.759chMean Score (Incl.0)
207.824144.317154.759175.767157.250190.42082.367189.581260.797175.377195.023110.287174.268152.528Standard Deviation
90.92871.08317.611166.09687.068139.46014.075183.3721307.985248.042184.63015.962115.03516.523Error Variance

347.754245.402283.694317.642251.826315.707164.911397.392h385.477271.510368.117c198.570356.946c280.864Mean Score (Excl.0)
305.241276.031288.618311.359272.310296.221229.660303.642301.283293.687298.517251.870305.349288.094Standard Deviation
831.8911437.607371.8772692.8931256.8271624.9421198.7182711.7124538.5793317.3952173.473647.3302219.958365.631Error Variance

 Page 260

Communication (QS8300 - 230711)

Q.2A_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 32 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57683230611021408Unweighted Base
55787031511121427Weighted Base

2429143953Several times (730)
4%3%4%4%4%a day

45%55%26%74%

2332154156At least once (365)
4%4%5%4%4%a day

42%58%27%73%

2328143751At least once (52)
4%3%4%3%4%a week

45%55%27%73%

54269At least once a (24)
1%*1%1%1%fortnight

53%47%26%74%

61431720At least once (12)
1%2%1%2%1%a month

30%70%15%85%

142082534Less than once (6)
3%2%3%2%2%a month

41%59%24%76%

4627432599451205Never (0)
83%85%82%85%84%
38%62%22%78%

SUMMARY CODE

9512856166222EVER USE
17%15%18%15%16%
43%57%25%75%

49.30740.20751.73241.49643.759Mean Score (Incl.0)
161.910146.191164.339149.007152.528Standard Deviation
45.51225.68788.25920.14816.523Error Variance

289.637274.340291.789277.193280.864Mean Score (Excl.0)
291.550286.475288.603288.702288.094Standard Deviation
858.602641.1571487.348487.420365.631Error Variance
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Communication (QS8300 - 230711)

Q.2A_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 32 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34127138125698430203103711153091408Unweighted Base
33*13013213884*84*32**22451*70*1403091427Weighted Base

136225-511141253Several times (730)
3%3%4%2%2%6%-2%1%1%10%4%4%a day
2%6%11%4%4%10%-10%1%2%27%afj23%

238212-93132256At least once (365)
5%3%6%2%2%2%-4%5%1%2%7%4%a day
3%6%14%4%3%3%-17%5%1%5%39%

156534-1212-1351At least once (52)
3%4%4%3%3%4%-5%2%3%-4%4%a week
2%10%12%9%5%7%-23%2%4%-26%

-------3---69At least once a (24)
-------1%---2%1%fortnight
-------31%---69%

1111-1-41--1020At least once (12)
3%1%1%1%-1%-2%2%--3%1%a month
4%5%5%6%-3%-22%4%--50%

226131-4*1-1434Less than once (6)
6%2%4%1%3%1%-2%1%1%-5%2%a month
6%c7%17%4%8%2%-11%1%2%-41%

2611510612675723218646661232321205Never (0)
80%88%80%91%90%85%100%83%90%94%88%75%84%
2%10%b9%10%b6%6%3%15%4%b5%b10%bb      19%

SUMMARY CODE

6152612912-37541777222EVER USE
20%12%20%9%10%15%-17%10%6%12%25%16%
3%7%12%5%4%6%-17%2%2%8%35%acdejl

41.49230.58056.45720.23524.72855.6280.00035.76527.69714.71483.148j58.30143.759Mean Score (Incl.0)
145.614128.491168.253104.049118.680182.2790.000130.790109.96292.893226.663166.156152.528Standard Deviation
623.630129.999205.13986.609204.130395.5430.00084.267117.394121.536446.75089.34616.523Error Variance

210.706258.262285.319231.409238.865380.952-213.956272.838254.716668.841233.263280.864Mean Score (Excl.0)
285.134291.696282.373284.113306.813331.435-255.936248.669338.311140.415264.951288.094Standard Deviation

11614.4466077.6193066.7118072.01213447.7259986.280-1984.9396183.64422890.8651232.266797.717365.631Error Variance
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Communication (QS8300 - 230711)

Q.2A_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 32 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

23111713484116117423811701408Unweighted Base
218120433*84*118119223211951427Weighted Base

16371534454853Several times (730)
8%3%3%6%3%4%2%4%4%a day

31%h69%2%10%6%82%9%91%

21352234925456At least once (365)
10%3%5%2%3%4%1%4%4%a day
38%ah62%3%3%6%88%3%97%

10411444264551At least once (52)
4%3%3%4%4%4%2%4%4%a week

19%80%2%7%8%82%11%89%

54---9-99At least once a (24)
2%*---1%-1%1%fortnight

56%h44%---100%-100%

5151111721820At least once (12)
3%1%3%1%1%1%1%2%1%a month

27%73%4%3%5%87%10%90%

14202113062834Less than once (6)
6%2%6%1%1%2%3%2%2%a month

40%ah60%6%2%4%87%17%83%

1471053267210510022129931205Never (0)
67%87%80%85%89%84%91%83%84%
12%87%i2%6%9%83%18%abi            82%

SUMMARY CODE

711516121319020202222EVER USE
33%13%20%15%11%16%9%17%16%
32%ah68%3%6%6%86%9%c            91%c

93.714ah34.90441.49255.62833.16844.03619.67848.43743.759Mean Score (Incl.0)
211.286137.843145.614182.279134.401152.234109.182159.203152.528Standard Deviation
193.25516.226623.630395.543155.72119.74050.08721.66316.523Error Variance

288.036278.204210.706380.952293.270275.924225.969286.354280.864Mean Score (Excl.0)
285.941290.153285.134331.435297.850285.546307.169286.344288.094Standard Deviation

1061.845565.02611614.4469986.2807392.892413.8914717.644396.102365.631Error Variance
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Communication (QS8300 - 230711)

Q.2A_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 32 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

134210855210333096613421408Unweighted Base
1360111753*106429667*13601427Weighted Base

50381381235053Several times (730)
4%3%1%4%4%5%4%4%a day

93%72%1%70%23%7%93%

5536-361815556At least once (365)
4%3%-3%6%2%4%4%a day

98%65%-65%33%2%98%

51311302015151At least once (52)
4%3%1%3%7%1%4%4%a week

99%61%1%59%39%eg1%99%

97-72-99At least once a (24)
1%1%-1%1%-1%1%fortnight

100%81%-81%19%-100%

2018-182-2020At least once (12)
1%2%-2%1%-1%1%a month

100%92%-92%8%-100%

3425-259-3434Less than once (6)
2%2%-2%3%-2%2%a month

100%73%-73%27%-100%

1143962529102336211431205Never (0)
84%86%98%86%79%92%84%84%
95%80%d4%d76%d19%5%95%

SUMMARY CODE

2171561154635217222EVER USE
16%14%2%14%21%8%16%16%
98%70%1%69%28%efg2%98%

43.73638.7038.84540.18956.49144.21343.73643.759Mean Score (Incl.0)
151.788145.30577.871147.725165.213168.125151.788152.528Standard Deviation
17.16819.459116.61421.12688.334428.27317.16816.523Error Variance

273.958277.979377.520277.178266.053570.092273.958280.864Mean Score (Excl.0)
285.507292.484-291.941271.169270.865285.507288.094Standard Deviation
368.843541.436-546.3431131.27512228.014368.843365.631Error Variance
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Communication (QS8300 - 230711)

Q.2A_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 32 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1663103513562251408Unweighted Base
1673273573562201427Weighted Base

-17722753Several times (730)
-5%2%6%3%4%a day
-32%f12%42%df14%

1141023956At least once (365)
*4%3%6%4%4%a day
1%24%18%41%f16%

114821851At least once (52)
*4%2%6%4%4%a week
1%27%15%41%f16%

-4-419At least once a (24)
-1%-1%*1%fortnight
-43%-45%12%

-526720At least once (12)
-1%1%2%3%1%a month
-24%12%28%35%

-37131134Less than once (6)
-1%2%4%5%2%a month
-8%20%38%34%ef

1662723242681761205Never (0)
99%83%91%75%80%84%
14%abcde23%27%abce22%c            15%

SUMMARY CODE

156348844222EVER USE
1%17%9%25%20%16%
1%25%df15%f40%adfdf           20%df

1.39255.737f25.16772.312adf42.099f43.759fMean Score (Incl.0)
21.115174.139114.410191.445147.828152.528Standard Deviation
2.68697.82137.293102.95397.12516.523Error Variance

195.148327.815265.972292.775211.257280.864Mean Score (Excl.0)
-300.394275.957290.501274.119288.094Standard Deviation
-1640.6632175.779958.9841598.746365.631Error Variance
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Communication (QS8300 - 230711)

Q.2A_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 33 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

461111571925015581571922262752992597456631408Unweighted Base
40*98*1382185325401382182542783072337147131427Weighted Base

-1154112115152651709077168Several times (730)
-1%1%2%8%22%1%2%6%9%17%30%13%11%12%a day
-1%1%3%24%im72%afghik1%3%9%16%hilmn30%ghiklm41%aefghi54%hilmn  46%

lmnonoklmno

-441257107412213653548892180At least once (365)
-4%3%6%11%20%3%6%8%13%17%23%12%13%13%a day
-2%2%7%32%im59%aghikl2%7%12%20%im29%ghilmn30%afghik49%hilm   51%

mnoolmno

2359648259184647369565160At least once (52)
5%3%4%4%12%15%4%4%7%16%15%15%13%9%11%a week
1%2%3%6%40%hilm51%ghilmn3%6%11%29%ghilmn29%ghilmn22%ghilmn59%hilm   41%

-22512182539810162238At least once a (24)
-2%1%2%2%3%1%2%1%3%3%4%2%3%3%fortnight
-5%5%14%33%48%5%14%8%25%22%26%43%57%

*111120181111011135203050At least once (12)
1%1%1%5%4%3%1%5%4%4%4%2%3%4%4%a month
1%2%3%21%40%36%3%21%19%21%27%9%40%60%

538202512820141093392565Less than once (6)
11%3%5%9%5%2%5%9%6%4%3%1%5%4%5%a month
7%dj5%12%31%dej38%19%12%31%dej22%16%14%5%61%39%

348411715531318211715517314012556366401767Never (0)
83%85%85%71%59%34%85%71%68%50%41%24%51%56%54%
4%adefj11%adefgjk15%adefgh20%adefjk41%dej24%15%adefgh20%adefjk23%adefj18%dj16%d7%48%dej    52%

kjkljkl

SUMMARY CODE

7142162219358216281138181177348312660EVER USE
17%15%15%29%41%66%15%29%32%50%59%76%49%44%46%
1%2%3%9%im33%hilmno54%afghik3%9%im12%imn21%ghilmn27%aghikl27%aefghi53%ghilmn 47%

lmnoomnoklmnooo

3.18525.82219.20141.864102.758hil244.638af19.20141.86478.196im125.165hil193.491af311.939ae145.487132.540139.019hMean Score (Incl.0)
mnoghiklmnomnoghiklmnofghijklmniklmno

o
11.122106.58690.309136.406212.512293.68390.309136.406191.526228.037273.619305.955251.392240.541246.030Standard Deviation
2.689102.34751.94796.91090.143154.57051.94796.910162.310189.094250.392361.42384.82987.27042.991Error Variance

19.064176.773126.144145.817249.542368.762af126.144145.817244.887252.275327.217hk411.392ae298.181302.914300.416lMean Score (Excl.0)
ghkllfghkl

22.186232.542204.164223.957270.501290.230204.164223.957272.991269.990287.918287.186289.923284.080286.970Standard Deviation
61.5273180.9281667.326928.827348.433223.4311667.326928.8271049.636524.420452.987425.133230.922267.222123.652Error Variance
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Communication (QS8300 - 230711)

Q.2A_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with family and
friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 33 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6957134092864113027610227429381902272651408Unweighted Base
60782031828947534563*114*27426475*104*2582761427Weighted Base

5711134237635122859-31361168Several times (730)
9%14%11%8%16%10%2%2%10%23%-3%5%22%12%a day

34%66%20%14%45%lo21%1%1%17%35%aghi-2%8%ceh    36%acde

7910142376931242952182854180At least once (365)
13%12%13%13%15%9%4%4%10%20%2%8%11%20%13%a day
44%56%23%21%38%17%1%2%16%29%aghi1%4%16%e      30%ae

7387363747412939463-2537160At least once (52)
12%11%11%13%10%12%3%8%14%17%4%-10%13%11%a week
46%54%23%23%29%25%1%6%24%28%ai2%-16%dd      23%d

1424862042257*381138At least once a (24)
2%3%2%2%4%1%3%2%2%3%*3%3%4%3%fortnight

37%63%21%16%52%11%5%6%13%19%1%8%20%29%

232712111215-49717111150At least once (12)
4%3%4%4%3%4%-4%3%3%2%7%4%4%4%a month

46%54%24%21%25%30%-8%18%14%3%13%23%22%

244112111724213168679465Less than once (6)
4%5%4%4%3%7%2%12%6%3%8%6%3%1%5%a month

37%63%19%18%26%37%2%20%af25%13%9%b10%13%6%

337430174164234195557914984637616498767Never (0)
56%52%55%57%49%57%86%69%54%32%84%74%64%35%54%
44%56%23%21%31%25%7%afg10%af19%f11%8%abc10%ab21%abbf     13%

SUMMARY CODE

270390145125240150935125180122794178660EVER USE
44%48%45%43%51%43%14%31%46%68%16%26%36%65%46%
41%59%22%19%36%23%1%5%19%i27%aghi2%4%14%ecdehi  27%acde

123.783150.303133.045113.581176.608jl114.09930.49333.431120.978hi246.897ag9.67151.09983.439e242.482acd139.019dMean Score (Incl.0)
ohieehi

229.474257.163238.845218.646271.959230.808121.608119.264232.614293.75549.811153.058187.402294.132246.030Standard Deviation
75.76792.753139.480167.154179.955176.398194.585139.451197.479294.51230.631260.296154.711326.46742.991Error Variance

278.314315.707292.677261.742348.816lo262.607221.066108.372265.146361.892g58.873193.794228.838375.696ac300.416Mean Score (Excl.0)
274.724294.523280.936267.538293.363289.507267.560196.685283.861291.307114.312250.250251.683289.794286.970Standard Deviation
231.513255.129400.634554.858407.876649.7247158.8091289.505655.097422.187871.1462609.375728.096477.161123.652Error Variance
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Communication (QS8300 - 230711)

Q.2A_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with family and
friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 33 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9264821364782195751473918701408Unweighted Base
9564711334422206331503709071427Weighted Base

1115751303056109068168Several times (730)
12%12%39%7%14%9%7%24%7%12%a day
66%34%31%aefg18%18%g33%6%54%abdbg          40%

1166430442184157490180At least once (365)
12%14%23%10%10%13%10%20%10%13%a day
64%36%17%afg24%12%47%8%41%abd50%

976315353475145096160At least once (52)
10%13%12%8%15%12%9%14%11%11%a week
61%39%10%22%21%g47%9%31%60%

28938520372838At least once a (24)
3%2%3%2%2%3%2%2%3%3%fortnight

75%25%9%22%14%54%7%18%75%

3714415725583750At least once (12)
4%3%3%3%3%4%4%2%4%4%a month

72%28%7%29%15%49%11%16%73%

5014-26182011104465Less than once (6)
5%3%-6%8%3%7%3%5%5%a month

78%22%-40%h28%eh32%17%16%68%

5172502928310435192130545767Never (0)
54%53%22%64%47%56%62%35%60%54%
67%33%4%37%aefh14%h46%h12%c17%ch          71%ac

SUMMARY CODE

43922210415911628158240363660EVER USE
46%47%78%36%53%44%38%65%40%46%
66%34%16%aefg24%18%g43%g9%36%abdbg          55%

135.443146.271372.457aefg91.793144.699g121.03190.705259.618abd97.832139.019gMean Score (Incl.0)
244.568249.073314.695204.459255.968225.337202.048300.311209.308246.030Standard Deviation
64.593128.708728.18487.455299.17588.307277.709230.65750.35642.991Error Variance

294.986311.170475.734aefg255.303273.927272.048236.175399.943abdb       244.721300.416Mean Score (Excl.0)
288.548284.162277.759273.369298.053270.423269.237287.716271.521286.970Standard Deviation
194.989337.858721.031424.605752.843275.9581294.436325.907207.088123.652Error Variance
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Communication (QS8300 - 230711)

Q.2A_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with family and
friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 33 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4752931360186284260482196521242067622641408Unweighted Base
494331138017429226150219945*1232167882551427Weighted Base

101351633035353236916326843168Several times (730)
20%11%12%17%12%14%6%18%20%13%15%9%17%12%a day
60%alm21%97%18%h21%h21%h19%21%h5%c10%19%40%h      25%c

864917726403859171419288533180At least once (365)
17%15%13%15%14%14%12%9%31%16%13%11%13%13%a day
48%27%98%14%22%21%33%10%8%abcd11%16%48%18%

61341531643414714414348622160At least once (52)
12%10%11%9%15%16%9%7%9%11%16%11%9%11%a week
38%21%96%10%27%25%g29%9%2%9%21%54%14%

1493725720321329338At least once a (24)
3%3%3%1%2%3%4%2%5%1%1%4%1%3%fortnight

36%25%98%6%13%18%54%8%5%2%7%77%8%

2315472109218-56291050At least once (12)
5%4%3%1%3%3%4%4%-4%3%4%4%4%a month

45%29%94%4%20%18%42%16%-10%12%58%20%

18106281492311268361365Less than once (6)
4%3%5%5%5%3%5%6%5%5%4%5%5%5%a month

28%15%96%13%21%13%36%17%4%10%12%55%19%

193180740901451223001101462105454131767Never (0)
39%54%54%52%50%47%60%55%30%51%49%58%52%54%
25%23%n97%n12%19%16%39%ij14%2%8%14%59%ffn     17%f

SUMMARY CODE

30215264084148138201893261111334123660EVER USE
61%46%46%48%50%53%40%45%70%49%51%42%48%46%
46%alm23%97%13%22%h21%h31%13%5%abc9%17%51%19%

219.836alm138.496140.305185.444h147.370h161.236h95.439166.970h266.763ac158.650164.845c109.960h  174.762c139.019Mean Score (Incl.0)
289.595240.406246.691279.307248.381257.444201.221282.275283.258256.628264.718220.849276.173246.030Standard Deviation
176.559197.25344.747419.420217.229254.91284.004406.5261542.986531.111340.17464.008288.90742.991Error Variance

360.178al302.239302.554382.715h291.826303.829237.588373.787h383.041320.737321.658259.418h  361.202c300.416Mean Score (Excl.0)
294.732277.058286.662292.560283.082285.795259.144318.294265.248285.323294.015276.368300.685286.970Standard Deviation
293.469552.239127.403873.380534.236600.578342.6311178.0391901.5231272.023815.520231.452700.866123.652Error Variance
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Communication (QS8300 - 230711)

Q.2A_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with family and
friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 33 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57683230611021408Unweighted Base
55787031511121427Weighted Base

749432136168Several times (730)
13%11%10%12%12%a day
44%56%19%81%

7310751129180At least once (365)
13%12%16%12%13%a day
40%60%28%72%

718938122160At least once (52)
13%10%12%11%11%a week
44%56%24%76%

182053338At least once a (24)
3%2%2%3%3%fortnight

46%54%14%86%

123964450At least once (12)
2%4%2%4%4%a month

23%77%12%88%

224395565Less than once (6)
4%5%3%5%5%a month

33%67%15%85%

289478173593767Never (0)
52%55%55%53%54%
38%62%23%77%

SUMMARY CODE

268392142518660EVER USE
48%45%45%47%46%
41%59%21%79%

152.635130.302140.193138.686139.019Mean Score (Incl.0)
256.001239.171237.902248.392246.030Standard Deviation
113.77968.753184.95955.98842.991Error Variance

317.081289.024311.512297.378300.416Mean Score (Excl.0)
289.950284.725269.268291.805286.970Standard Deviation
292.930213.901496.611163.751123.652Error Variance
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Communication (QS8300 - 230711)

Q.2A_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with family and
friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 33 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34127138125698430203103711153091408Unweighted Base
33*13013213884*84*32**22451*70*1403091427Weighted Base

4131911516223362837168Several times (730)
13%10%15%8%7%19%6%10%5%8%20%12%12%a day
3%8%11%7%3%10%1%14%2%3%17%ej22%

4191861210230761352180At least once (365)
13%15%14%5%14%11%7%13%14%9%9%17%13%a day
2%11%j10%4%6%5%1%17%4%3%7%29%j

614131798230481435160At least once (52)
19%10%10%12%10%9%6%14%8%12%10%11%11%a week
4%9%8%11%5%5%1%19%3%5%8%22%

32-42-261161138At least once a (24)
9%1%-3%2%-7%3%1%1%4%4%3%fortnight
8%hk5%-11%5%-6%16%2%2%15%30%

165513-72191050At least once (12)
4%5%4%4%2%3%-3%4%1%6%3%4%a month
2%13%11%10%3%5%-13%4%1%18%21%

1656-41106361765Less than once (6)
2%4%4%5%-5%3%5%11%4%4%5%5%a month
1%9%8%10%-6%1%16%9%ai5%9%26%

14707188554423118284564146767Never (0)
41%54%54%64%66%52%71%53%55%65%46%47%54%
2%9%9%12%bc7%b6%3%15%4%6%8%19%

SUMMARY CODE

1960615029409106232576163660EVER USE
59%46%46%36%34%48%29%47%45%35%54%53%46%
3%9%9%8%4%6%1%16%3%4%11%j25%ij

154.546134.329162.472j83.278103.718186.607j73.202130.77796.02397.800189.658j157.199j139.019Mean Score (Incl.0)
255.839236.813265.500206.331207.417288.798192.330235.064196.591215.119292.810250.220246.030Standard Deviation

1925.110441.577510.800340.581623.504992.9051233.031272.192375.225651.777745.543202.62242.991Error Variance

263.023290.888353.165229.865302.608390.628255.905277.015215.727276.477350.928297.464300.416Mean Score (Excl.0)
289.508276.108293.490290.953257.177308.526296.874277.012249.067287.926319.790277.199286.970Standard Deviation

4190.7341292.1281389.2981881.1963006.3732379.7139792.656816.3391409.8682763.3871597.904434.121123.652Error Variance
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Communication (QS8300 - 230711)

Q.2A_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with family and
friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 33 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

23111713484116117423811701408Unweighted Base
218120433*84*118119223211951427Weighted Base

461214161313521147168Several times (730)
21%10%13%19%11%11%9%12%12%a day
27%ah72%3%10%8%80%12%88%

361444101714925155180At least once (365)
16%12%13%11%15%12%11%13%13%a day
20%80%2%5%10%83%14%86%

28131681413227133160At least once (52)
13%11%19%9%11%11%12%11%11%a week
18%82%4%5%9%83%17%83%

4343-23373138At least once a (24)
2%3%9%-2%3%3%3%3%fortnight

11%89%8%f-5%87%18%82%

8421364064550At least once (12)
4%3%4%3%5%3%2%4%4%a month

17%83%2%5%13%80%11%89%

95514654154965Less than once (6)
4%5%2%5%5%5%7%4%5%a month

15%85%1%6%9%84%24%76%

86677144460649132635767Never (0)
39%56%41%52%51%54%57%53%54%
11%88%i2%6%8%85%17%i            83%

SUMMARY CODE

132527194058543101560660EVER USE
61%44%59%48%49%46%43%47%46%
20%ah80%3%6%9%82%15%85%

222.180ah123.943154.546186.607141.405134.999112.009144.267139.019Mean Score (Incl.0)
293.214233.282255.839288.798243.353242.699223.633249.897246.030Standard Deviation
372.18346.4731925.110992.905510.52450.173210.13253.37542.991Error Variance

367.052h283.138263.023390.628288.317296.371258.625307.921300.416Mean Score (Excl.0)
298.128281.588289.508308.526280.583285.531278.986287.982286.970Standard Deviation
608.768153.0734190.7342379.7131381.172148.503727.412148.361123.652Error Variance
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Communication (QS8300 - 230711)

Q.2A_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with family and
friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 33 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

134210855210333096613421408Unweighted Base
1360111753*106429667*13601427Weighted Base

1621222119436162168Several times (730)
12%11%4%11%15%8%12%12%a day
97%72%1%71%26%3%97%

1741314127476174180At least once (365)
13%12%7%12%16%9%13%13%a day
97%73%2%71%26%3%97%

1551155110455155160At least once (52)
11%10%9%10%15%7%11%11%a week
97%72%3%69%28%3%97%

3828-2810-3838At least once a (24)
3%2%-3%3%-3%3%fortnight

100%74%-74%26%-100%

49371361314950At least once (12)
4%3%2%3%4%2%4%4%a month

98%74%2%72%26%2%98%

6358257626365Less than once (6)
5%5%3%5%2%2%5%5%a month

97%90%3%88%10%3%97%

7196273958713148719767Never (0)
53%56%74%55%44%72%53%54%
94%82%d5%adh77%d17%6%abd            94%

SUMMARY CODE

6414901447716519641660EVER USE
47%44%26%45%56%28%47%46%
97%f74%2%72%25%aefg3%cf           97%c

141.059128.74763.239132.009173.602fg97.518141.059139.019Mean Score (Incl.0)
247.159239.442172.074241.904263.060219.382247.159246.030Standard Deviation
45.52052.841569.41456.648223.949729.22245.52042.991Error Variance

299.111293.272246.372294.610312.152344.680299.111300.416Mean Score (Excl.0)
286.865287.050271.036287.650285.049294.913286.865286.970Standard Deviation
126.993170.5955650.808176.048456.4774831.867126.993123.652Error Variance
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Communication (QS8300 - 230711)

Q.2A_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with family and
friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 33 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1663103513562251408Unweighted Base
1673273573562201427Weighted Base

448266921168Several times (730)
3%15%7%19%10%12%a day
3%28%df15%41%abdff            13%f

744376230180At least once (365)
4%13%10%17%14%13%a day
4%25%f21%34%ff            17%f

639295432160At least once (52)
4%12%8%15%14%11%a week
4%25%f18%34%dff            20%f

-11108838At least once a (24)
-3%3%2%4%3%fortnight
-29%27%22%22%

11016101350At least once (12)
1%3%4%3%6%4%a month
3%20%31%20%26%

4102616965Less than once (6)
3%3%7%4%4%5%a month
7%16%39%24%14%

144165215137107767Never (0)
86%50%60%38%49%54%
19%abcde21%c28%c18%c            14%

SUMMARY CODE

23163143219113660EVER USE
14%50%40%62%51%46%
3%25%f22%f33%adeff            17%f

36.185163.132df95.620f214.258abdf129.977f139.019fMean Score (Incl.0)
135.607263.628207.431285.256231.604246.030Standard Deviation
110.779224.192122.585228.571238.40342.991Error Variance

262.498328.250239.757347.833bd252.736300.416Mean Score (Excl.0)
276.628292.822271.189292.675271.020286.970Standard Deviation

3060.929542.690510.718389.356617.240123.652Error Variance
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Communication (QS8300 - 230711)

Q.2A_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with family and
friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 34 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

461111571925015581571922262752992597456631408Unweighted Base
40*98*1382185325401382182542783072337147131427Weighted Base

-11564015-62020232952Several times (730)
-1%*2%1%7%*2%-2%7%9%3%4%4%a day
-1%1%10%12%77%afgikm1%10%-12%39%gikm38%afghik44%gk     56%

lmn

-1111537115101917242954At least once (365)
-1%1%1%3%7%1%1%2%4%6%7%3%4%4%a day
-2%2%2%28%68%aghikl2%2%9%19%36%hl32%ghiklm45%55%

m

613192053761920223144338088168At least once (52)
14%13%14%9%10%14%14%9%9%11%14%14%11%12%12%a week
3%8%11%12%32%45%11%12%13%18%26%19%48%52%

-22101421210211138272047At least once a (24)
-2%2%5%3%4%2%5%1%4%4%4%4%3%3%fortnight
-5%5%22%29%45%5%22%5%23%27%18%57%43%

3361219366129102016373673At least once (12)
9%3%5%5%4%7%5%5%3%4%7%7%5%5%5%a month
5%4%9%16%26%49%9%16%12%14%28%22%51%49%

156185836618352317195266118Less than once (6)
3%5%4%8%11%7%4%8%14%8%6%8%7%9%8%a month
1%4%5%15%49%30%5%15%29%eijm20%15%16%44%56%

3074103151367293103151181186173120470445915Never (0)
74%75%75%70%69%54%75%70%71%67%57%52%66%62%64%
3%8%dej11%dej17%dej40%dej32%11%dej17%dej20%dej20%dj19%13%51%dj     49%

SUMMARY CODE

1124356616524635667392133113244268512EVER USE
26%25%25%30%31%46%25%30%29%33%43%48%34%38%36%
2%5%7%13%32%48%afghik7%13%14%18%26%ghiklm22%afghik48%52%

lmnnlmn

8.70415.75813.69426.89925.87288.791afg13.69426.89912.64337.941g80.777afg99.336afg44.17553.10548.636gikMean Score (Incl.0)
hiklmnhiklmnhiklmnom

18.29266.01156.393115.73798.620203.66456.393115.73750.198126.594194.127215.541142.811157.590150.389Standard Deviation
7.27439.25720.25669.76619.41374.33520.25669.76611.15058.277126.038179.37427.37637.45816.063Error Variance

33.11363.60554.30888.23283.420194.542agh54.30888.23244.191114.253185.744gi204.928ag129.238g  141.141135.469Mean Score (Excl.0)
iklmkmhiklm

21.868122.409103.051197.258163.283265.377103.051197.25886.497199.496259.580272.856220.885231.703226.471Standard Deviation
31.879499.467235.988682.642168.743277.264235.988682.642115.104427.944510.469610.250190.587208.08799.784Error Variance
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Communication (QS8300 - 230711)

Q.2A_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 34 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6957134092864113027610227429381902272651408Unweighted Base
60782031828947534563*114*27426475*104*2582761427Weighted Base

153887251213119-352152Several times (730)
2%5%2%2%5%4%1%2%*7%-3%2%8%4%a day

28%72%15%13%48%24%1%5%2%37%ag-5%10%g      40%ac

23318152110-*7171181954At least once (365)
4%4%3%5%5%3%-*3%7%1%1%3%7%4%a day

42%58%15%27%40%18%-1%13%32%2%2%15%36%

541142627714371128341182543168At least once (52)
9%14%8%9%15%12%11%10%10%13%15%8%10%15%12%a week

32%68%mo16%16%42%mo26%4%7%17%20%7%5%15%25%

19289101711191071231447At least once a (24)
3%3%3%3%3%3%2%8%4%3%1%2%1%5%3%fortnight

41%59%20%21%35%24%2%18%21%15%2%3%7%30%

3142181325184572026121673At least once (12)
5%5%6%5%5%5%7%4%3%8%3%6%5%6%5%a month

42%58%24%18%34%24%6%7%10%28%3%9%16%21%

3385211248373725173113319118Less than once (6)
5%10%6%4%10%11%4%7%9%6%4%10%13%7%8%a month

28%72%lo18%11%40%lo31%lo2%6%21%14%3%9%28%16%

43348222820526821447781951495673171144915Never (0)
71%59%72%71%56%62%75%69%71%57%75%71%66%52%64%
47%ajkn53%25%akn22%kn29%23%5%f9%21%f16%6%b8%b19%bbk     16%

SUMMARY CODE

1743389084207131163678114193187132512EVER USE
29%41%28%29%44%38%25%31%29%43%25%29%34%48%36%
34%66%lmo18%16%40%almo26%o3%7%15%22%gi4%6%17%mo     26%acde

37.64856.77333.34342.38965.217mo45.15313.29326.71418.41285.877agh14.03327.10133.78391.574acd48.636gMean Score (Incl.0)
ie

129.551163.728125.489133.942175.143146.02366.860113.70770.014202.24246.226118.474121.482205.340150.389Standard Deviation
24.14937.59738.50262.72974.63570.60558.819126.75717.890139.59726.381155.95665.012159.11216.063Error Variance

131.126137.709117.656145.565149.800118.67052.91085.05564.407198.047g55.48191.939100.579191.507135.469Mean Score (Excl.0)
215.334232.287214.434216.641240.667217.980128.257192.023119.605269.04979.825206.369193.600263.145226.471Standard Deviation
217.693179.260362.062545.734313.084409.613747.7241152.277185.784579.100277.0431703.520462.728536.78699.784Error Variance
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Communication (QS8300 - 230711)

Q.2A_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 34 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9264821364782195751473918701408Unweighted Base
9564711334422206331503709071427Weighted Base

40131989163321852Several times (730)
4%3%15%2%4%3%2%9%2%4%a day

76%24%37%aefg15%17%31%5%60%abd35%

361816811191272554At least once (365)
4%4%12%2%5%3%1%7%3%4%a day

67%33%29%aeg15%20%36%3%51%abd46%

11454195127711544109168At least once (52)
12%11%14%11%12%11%10%12%12%12%a week
68%32%11%30%16%42%9%26%65%

33157166181153147At least once a (24)
3%3%5%4%3%3%1%4%3%3%fortnight

69%31%15%34%12%39%3%31%66%

551911206366254173At least once (12)
6%4%8%5%3%6%4%7%5%5%a month

75%25%15%28%8%49%9%35%57%

80381133245072486118Less than once (6)
8%8%8%7%11%8%5%7%9%8%a month

68%32%10%28%20%43%6%21%73%

59931549306137422116202597915Never (0)
63%67%37%69%62%67%77%55%66%64%
66%34%5%34%h15%h46%h13%abc22%ch          65%c

SUMMARY CODE

356156841358221134168311512EVER USE
37%33%63%31%38%33%23%45%34%36%
70%30%16%aefg26%16%41%7%33%abdd           61%d

52.34241.121160.218aefg27.52155.48237.58422.06397.834abd32.96748.636gMean Score (Incl.0)
157.617134.393262.562107.708159.773129.119100.867215.218117.099150.389Standard Deviation
26.82837.472506.90424.270116.56428.99469.212118.46215.76116.063Error Variance

140.370124.272254.081aeg89.875147.915112.75997.458215.838ab96.255135.469Mean Score (Excl.0)
233.131210.759292.707180.098233.963204.107196.026277.307184.418226.471Standard Deviation
154.843272.511996.252222.160675.789207.2621097.889436.927112.24499.784Error Variance
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Communication (QS8300 - 230711)

Q.2A_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 34 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4752931360186284260482196521242067622641408Unweighted Base
494331138017429226150219945*1232167882551427Weighted Base

28165291091014569171552Several times (730)
6%5%4%5%4%4%2%7%12%5%4%2%6%4%a day

54%30%100%17%20%18%19%27%h10%ac11%18%31%29%c

221154131218738101320454At least once (365)
4%3%4%8%4%7%1%2%17%8%6%2%2%4%a day

40%20%100%24%h22%34%h13%6%15%abc18%bc24%36%7%

644316320382769149191910319168At least once (52)
13%13%12%12%13%10%14%7%19%15%9%13%7%12%a week
38%26%97%12%23%16%41%8%5%11%11%61%11%

221046614417526529547At least once a (24)
4%3%3%4%5%2%3%3%4%5%2%4%2%3%fortnight

46%22%98%13%30%9%35%11%4%13%11%61%11%

311872871727151411391873At least once (12)
6%5%5%5%2%6%5%7%3%3%5%5%7%5%a month

42%24%99%11%9%23%38%20%2%5%15%53%25%

48241141928203713613156716118Less than once (6)
10%7%8%11%10%8%7%7%13%11%7%8%6%8%a month
41%20%97%16%24%17%32%11%5%11%13%57%14%

280210878981831653351341466143515177915Never (0)
57%63%64%57%63%63%67%68%32%53%66%65%69%64%
31%23%96%n11%20%18%37%15%2%7%16%f56%ffn     19%ef

SUMMARY CODE

21512250276109961676531577327378512EVER USE
43%37%36%43%37%37%33%32%68%47%34%35%31%36%
42%al24%98%15%21%19%33%13%6%abcd11%b14%53%15%

66.75554.96450.07172.950h49.51159.301h28.47762.961h161.524abc73.614c59.86833.14654.83148.636Mean Score (Incl.0)
d

179.541163.987152.721180.333149.619160.015109.168189.724249.026176.549167.743117.398176.671150.389Standard Deviation
67.86391.78017.150174.83978.82498.48024.725183.6481192.581251.368136.59018.087118.23016.063Error Variance

153.683149.670137.720167.914h132.160161.505h85.500193.748h236.491158.081177.564c95.612178.963c135.469Mean Score (Excl.0)
246.952243.555228.336243.438221.531231.343176.126293.603270.992232.334251.068184.003283.354226.471Standard Deviation
287.666534.404103.447673.430471.883569.358195.0961249.3172098.186946.998875.490128.247933.60199.784Error Variance
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Communication (QS8300 - 230711)

Q.2A_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 34 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57683230611021408Unweighted Base
55787031511121427Weighted Base

153854752Several times (730)
3%4%2%4%4%a day

28%72%10%90%

2430144054At least once (365)
4%3%4%4%4%a day

45%55%25%75%

6110734134168At least once (52)
11%12%11%12%12%a week
37%63%20%80%

232474047At least once a (24)
4%3%2%4%3%fortnight

49%51%15%85%

2845225173At least once (12)
5%5%7%5%5%a month

38%62%30%70%

46713088118Less than once (6)
8%8%9%8%8%a month

39%61%25%75%

359556204711915Never (0)
64%64%65%64%64%
39%61%22%78%

SUMMARY CODE

198314112401512EVER USE
36%36%35%36%36%
39%61%22%78%

43.07452.19735.18652.45248.636Mean Score (Incl.0)
135.910158.942116.601158.509150.389Standard Deviation
32.06830.36444.43122.79916.063Error Variance

121.172144.47699.383145.527135.469Mean Score (Excl.0)
206.448238.102179.409237.153226.471Standard Deviation
205.897184.666287.389139.90499.784Error Variance
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Communication (QS8300 - 230711)

Q.2A_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 34 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34127138125698430203103711153091408Unweighted Base
33*13013213884*84*32**22451*70*1403091427Weighted Base

--34-21821121952Several times (730)
--2%3%-3%4%3%4%1%8%6%4%a day
--6%7%-4%3%15%3%2%23%l37%l

144315-82431954At least once (365)
3%3%3%2%2%6%-4%3%5%2%6%4%a day
2%7%8%6%3%10%-15%3%7%5%35%

516191326223771455168At least once (52)
14%13%14%9%3%8%6%10%14%9%10%18%12%a week
3%10%11%8%1%4%1%13%4%4%8%33%ai

5443-2261241447At least once a (24)
15%3%3%2%-2%7%3%2%2%3%5%3%fortnight
11%acfijkl8%9%6%-4%5%13%2%3%9%30%

-5310110-1325111373At least once (12)
-4%2%7%2%12%-6%4%7%8%4%5%a month
-7%4%14%2%14%abk-17%3%6%15%18%

2121363912075930118Less than once (6)
7%9%10%4%3%11%4%9%14%6%7%10%8%a month
2%10%11%5%2%8%1%17%6%j4%8%26%

209085100764925146304887159915Never (0)
60%69%64%72%91%58%78%65%59%69%62%51%64%
2%10%b9%11%b8%abcdef5%3%16%b3%5%9%b      17%

hjklm

SUMMARY CODE

13404739835777212253150512EVER USE
40%31%36%28%9%42%22%35%41%31%38%49%36%
3%i8%i9%i8%i2%7%i1%15%i4%i4%i10%ii      29%afijl

23.51618.23939.18735.3207.82250.07935.33945.96647.56634.77876.309il78.867ail48.636Mean Score (Incl.0)
66.61160.979129.125131.15847.059145.935146.871147.582148.812112.823206.429188.746150.389Standard Deviation

130.49929.279120.820137.62032.095253.536719.040107.293215.000179.283370.549115.29116.063Error Variance

59.04658.852110.113126.14684.264120.372161.878133.004114.759111.087200.954l162.592135.469Mean Score (Excl.0)
97.07598.783198.812225.498140.212208.233296.280227.671216.535181.971296.690244.936226.471Standard Deviation

785.297271.059840.9871495.5702808.4971313.96514630.354751.2191090.4061505.1522000.573372.63399.784Error Variance
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Communication (QS8300 - 230711)

Q.2A_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 34 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

23111713484116117423811701408Unweighted Base
218120433*84*118119223211951427Weighted Base

3419-2-5015152Several times (730)
16%2%-3%-4%1%4%4%a day
65%ah35%-4%-96%3%h            97%

17371544454854At least once (365)
8%3%3%6%3%4%2%4%4%a day

32%ah68%2%10%7%81%10%90%

48120561414227141168At least once (52)
22%10%14%8%12%12%12%12%12%a week
28%ah71%3%4%9%85%16%84%

6415243793847At least once a (24)
3%3%15%2%3%3%4%3%3%fortnight

12%88%11%ad4%8%77%20%80%

1062-10558126173At least once (12)
5%5%-12%4%5%5%5%5%a month

14%85%-14%ad7%80%17%83%

1610229129515103118Less than once (6)
7%8%7%11%10%8%6%9%8%a month

14%86%2%8%10%80%12%88%

87824204980766162753915Never (0)
40%68%60%58%68%64%70%63%64%
9%90%i2%5%9%84%18%i            82%

SUMMARY CODE

13138113353842670442512EVER USE
60%32%40%42%32%36%30%37%36%
26%ah74%3%7%7%83%14%86%

155.294ah29.55423.51650.07919.15852.15521.34453.938c48.636chMean Score (Incl.0)
264.944108.36166.611145.93563.573158.00980.431159.965150.389Standard Deviation
303.87610.027130.499253.53634.84121.26627.18121.87116.063Error Variance

258.480ah93.53359.046120.37259.213145.91270.540h        145.785135.469Mean Score (Excl.0)
300.532176.71597.075208.233101.403237.154134.443236.307226.471Standard Deviation
631.60684.630785.2971313.965302.428129.292261.955125.48599.784Error Variance

 Page 281

Communication (QS8300 - 230711)

Q.2A_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 34 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

134210855210333096613421408Unweighted Base
1360111753*106429667*13601427Weighted Base

48362341544852Several times (730)
4%3%4%3%5%6%4%4%a day

92%68%4%64%28%8%92%

50363331745054At least once (365)
4%3%6%3%6%6%4%4%a day

93%66%5%61%32%7%93%

1661212119472166168At least once (52)
12%11%3%11%16%2%12%12%a week
99%72%1%71%28%1%99%

4641239724647At least once a (24)
3%4%3%4%2%3%3%3%fortnight

96%86%4%82%14%4%96%

7351-5122-7373At least once (12)
5%5%-5%7%-5%5%a month

100%70%-70%30%-100%

11296591215112118Less than once (6)
8%9%9%9%7%8%8%8%a month

95%82%4%78%18%5%95%

8657374069716850865915Never (0)
64%66%76%65%57%75%64%64%
95%81%d4%76%d18%5%95%

SUMMARY CODE

4963801336712817496512EVER USE
36%34%24%35%43%25%36%36%
97%74%3%72%25%eg3%97%

47.67042.58450.54842.18767.38568.29247.67048.636Mean Score (Incl.0)
148.180140.861159.695139.930173.498190.163148.180150.389Standard Deviation
16.36218.287490.43318.95597.416547.90716.36216.063Error Variance

130.821125.094206.738122.214155.469273.461130.821135.469Mean Score (Excl.0)
222.340219.180275.505216.835236.552303.389222.340226.471Standard Deviation
99.069125.7586900.273126.731437.1646136.31299.06999.784Error Variance
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Communication (QS8300 - 230711)

Q.2A_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 34 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1663103513562251408Unweighted Base
1673273573562201427Weighted Base

-7932452Several times (730)
-2%3%9%2%4%a day
-14%18%61%abdef7%

2121419754At least once (365)
1%4%4%5%3%4%a day
3%22%26%36%13%

740326030168At least once (52)
4%12%9%17%13%12%a week
4%24%f19%36%dff            18%f

371315947At least once a (24)
2%2%4%4%4%3%fortnight
6%15%27%32%20%

52017201273At least once (12)
3%6%5%6%5%5%a month
7%27%23%27%16%

731442412118Less than once (6)
4%10%12%7%6%8%a month
6%27%37%f20%11%

144210229186146915Never (0)
86%64%64%52%66%64%
16%abcde23%c25%c20%c            16%c

SUMMARY CODE

2311712817074512EVER USE
14%36%36%48%34%36%
4%23%f25%f33%abdeff            15%f

6.80137.974f40.055f96.003abdef33.579f48.636fMean Score (Incl.0)
38.219126.081133.436215.280113.881150.389Standard Deviation
8.80051.27850.727130.18357.63916.063Error Variance

49.847105.892111.650201.166abde99.443135.469Mean Score (Excl.0)
94.269193.178204.509275.922179.204226.471Standard Deviation

355.465318.954329.323447.841428.19099.784Error Variance
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Communication (QS8300 - 230711)

Q.2A_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 35 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

461111571925015581571922262752992597456631408Unweighted Base
40*98*1382185325401382182542783072337147131427Weighted Base

111-151-1*-5527Several times (730)
2%1%1%-*1%1%-**-2%1%**a day
9%7%16%-17%67%16%-11%6%-67%69%31%

---126-12-24729At least once (365)
---**1%-*1%-1%2%1%*1%a day
---11%19%70%-11%19%-26%44%78%22%

-11171111438381220At least once (52)
-1%1%1%1%2%1%1%2%1%3%1%1%2%1%a week
-4%4%7%34%55%4%7%20%14%39%16%41%59%

---2-4-2--23516At least once a (24)
---1%-1%-1%--1%1%1%**fortnight
---29%-71%-29%--29%42%83%17%

-44367432415101020At least once (12)
-4%3%1%1%1%3%1%1%1%*2%1%1%1%a month
-20%e20%16%30%34%20%16%11%20%7%27%52%48%

1561243206122122155404080Less than once (6)
4%5%4%5%8%4%4%5%8%8%5%2%6%6%6%a month
2%6%7%15%53%dj25%7%15%26%d27%d19%6%50%50%

38881261984734861261982242492782086386461285Never (0)
95%90%91%91%89%90%91%91%88%90%91%89%89%91%90%
3%7%10%15%37%38%10%15%17%19%22%16%50%50%

SUMMARY CODE

210121958531219292929247666142EVER USE
5%10%9%9%11%10%9%9%12%10%9%11%11%9%10%
1%7%8%13%41%37%8%13%21%20%20%17%53%47%

11.9214.9016.9542.6844.11212.3196.9542.6846.0612.3344.64322.419afk9.8734.6677.272Mean Score (Incl.0)
92.81452.69266.66325.00440.83078.49466.66325.00450.24829.73733.010112.64069.99945.40859.046Standard Deviation

187.27225.01328.3063.2563.32811.04228.3063.25611.1723.2163.64448.9876.5773.1102.476Error Variance

227.09349.18881.00830.68137.532125.02881.00830.68152.60722.35649.620213.40392.89550.10272.925Mean Score (Excl.0)
458.452168.247222.64581.250119.070221.927222.64581.250141.65590.98398.562287.896197.075141.873174.247Standard Deviation

70059.5472830.6933813.129412.593262.548879.4963813.129412.593872.444267.031334.9803069.783517.849314.501218.432Error Variance
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Communication (QS8300 - 230711)

Q.2A_06 How often do you use Free\paid for e-cards through a website on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 35 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6957134092864113027610227429381902272651408Unweighted Base
60782031828947534563*114*27426475*104*2582761427Weighted Base

252-4*1-141-*17Several times (730)
*1%1%-1%*1%-*1%1%-***a day

35%65%35%-59%6%7%-11%51%9%-6%16%

46136--124---29At least once (365)
1%1%*1%1%--1%1%2%---1%1%a day

39%61%11%28%61%--11%19%48%---22%

71244751-44-13720At least once (52)
1%1%1%1%2%1%1%-1%1%-1%1%3%1%a week

38%62%20%18%38%24%4%-20%18%-7%14%37%

151-23-2-3---16At least once a (24)
*1%*-1%1%-2%-1%---**fortnight
9%91%9%-40%51%-29%-54%---17%

1010836413153-5220At least once (12)
2%1%2%1%1%1%2%3%*2%4%-2%1%1%a month

51%49%38%12%29%20%5%16%7%24%15%-24%10%

275319827265517131725780Less than once (6)
5%6%6%3%6%8%7%4%6%5%2%6%10%2%6%a month

34%66%24%10%33%33%6%6%22%17%2%8%31%b8%

5557292842724233065710324923070962252561285Never (0)
91%89%89%94%89%89%89%90%91%87%93%92%87%93%90%
43%57%22%21%33%24%4%8%19%18%5%7%18%20%

SUMMARY CODE

5291351752397112533583320142EVER USE
9%11%11%6%11%11%11%10%9%13%7%8%13%7%10%

36%64%24%12%37%27%5%8%18%23%4%6%23%14%

6.2448.0348.1484.14712.0832.4627.0014.1385.50917.5686.9151.0922.6317.3067.272Mean Score (Incl.0)
54.37162.30567.45534.66978.34827.04065.55234.08048.40196.24868.0286.21230.87056.30359.046Standard Deviation
4.2545.44411.1254.20314.9352.42156.54011.3878.55031.61757.1340.4294.19811.9622.476Error Variance

73.29472.71574.66370.496110.24022.04165.80242.52860.153140.107100.93914.23420.454100.25472.925Mean Score (Excl.0)
174.117175.289194.121129.100214.35879.103205.281105.897152.059241.229266.41818.85885.052189.212174.247Standard Deviation
473.700409.685785.0651041.6701021.100208.5785267.5511246.0181005.3051662.61914195.71150.802233.3511704.816218.432Error Variance
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Communication (QS8300 - 230711)

Q.2A_06 How often do you use Free\paid for e-cards through a website on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 35 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9264821364782195751473918701408Unweighted Base
9564711334422206331503709071427Weighted Base

614111-437Several times (730)
1%*3%***-1%**a day

88%12%54%aeg16%11%19%-61%39%

7222-5-459At least once (365)
1%*2%*-1%-1%1%1%a day

77%23%25%23%-52%-44%56%

15544210-41620At least once (52)
2%1%3%1%1%2%-1%2%1%a week

75%25%19%19%9%53%-21%79%

6-22122316At least once a (24)
1%-1%***1%1%**fortnight

100%-32%29%9%29%29%49%22%

1461928*61420At least once (12)
1%1%1%2%1%1%*1%2%1%a month

70%30%6%46%8%39%2%27%71%

6119231133413145280Less than once (6)
6%4%2%7%6%5%9%4%6%6%a month

76%24%3%39%16%43%17%18%65%

8464381183932025721343358161285Never (0)
89%93%89%89%92%90%90%90%90%90%
66%34%9%31%16%45%10%26%63%

SUMMARY CODE

1093315491761153592142EVER USE
11%7%11%11%8%10%10%10%10%10%
77%23%11%34%12%43%11%25%64%

8.9263.92129.468aeg4.8243.4315.6580.84513.6125.7497.272Mean Score (Incl.0)
66.42839.964130.78644.98543.23146.1223.09986.64949.01759.046Standard Deviation
4.7653.313125.7724.2348.5343.7000.06519.2022.7622.476Error Variance

77.98856.111258.34743.44543.35758.9578.172142.81756.97072.925Mean Score (Excl.0)
182.854143.188309.904129.802152.018138.9515.884248.725145.236174.247Standard Deviation
318.432603.0256002.519343.8471283.857344.7732.4731586.258245.273218.432Error Variance
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Communication (QS8300 - 230711)

Q.2A_06 How often do you use Free\paid for e-cards through a website on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 35 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4752931360186284260482196521242067622641408Unweighted Base
494331138017429226150219945*1232167882551427Weighted Base

5172--142--147Several times (730)
1%*1%1%--*2%5%--*2%*a day

65%14%100%29%--11%60%h29%acd--11%60%c

43914121-32419At least once (365)
1%1%1%1%1%***-2%1%**1%a day

45%36%100%12%42%8%27%11%-31%20%39%11%

84201775-12413-20At least once (52)
2%1%1%*2%3%1%-2%2%2%2%-1%a week

41%21%100%4%36%36%24%-4%10%19%67%-

2261-3121-3126At least once a (24)
*1%**-1%*1%1%-1%*1%*fortnight

25%29%100%9%-43%22%25%9%-43%22%25%

7419431111*2115220At least once (12)
1%1%1%3%1%*2%*1%1%*2%1%1%a month

35%21%95%22%13%6%54%4%2%8%3%75%11%

332177815152122199392280Less than once (6)
7%6%6%4%5%6%4%11%3%7%4%5%9%6%a month

41%26%96%10%18%19%27%27%ah1%11%11%49%28%

4362961242157264234460170401081987152231285Never (0)
88%89%90%90%90%90%92%85%89%88%92%91%88%90%
34%23%97%12%21%18%36%13%3%8%15%56%17%

SUMMARY CODE

58361381728274229515187331142EVER USE
12%11%10%10%10%10%8%15%11%12%8%9%12%10%
41%25%97%12%20%19%29%21%4%11%12%51%22%

11.2937.1367.49811.8976.4433.0404.00018.23735.081ac9.6684.4623.78414.3347.272Mean Score (Incl.0)
77.39554.19360.03984.42742.17820.84238.617108.355154.44754.70533.69033.92296.02859.046Standard Deviation
12.61010.0242.65038.3226.2641.6713.09459.902458.72824.1345.5101.51034.9292.476Error Variance

95.47966.48875.089124.10666.87129.72048.201124.180312.67678.89654.18440.789116.84772.925Mean Score (Excl.0)
207.953154.951176.704252.656122.01859.764127.244262.185388.299141.741108.087105.019254.903174.247Standard Deviation
800.822774.510231.2912901.588551.424155.292415.1532455.03318846.9981339.359730.174159.8402095.984218.432Error Variance
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Communication (QS8300 - 230711)

Q.2A_06 How often do you use Free\paid for e-cards through a website on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 35 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57683230611021408Unweighted Base
55787031511121427Weighted Base

25167Several times (730)
*1%*1%*a day

28%72%12%88%

45189At least once (365)
1%1%*1%1%a day

47%53%12%88%

12821820At least once (52)
2%1%1%2%1%a week

61%39%9%91%

15156At least once a (24)
*1%***fortnight

14%86%14%86%

61461420At least once (12)
1%2%2%1%1%a month

31%69%30%70%

295197280Less than once (6)
5%6%3%6%6%a month

36%64%11%89%

5037822969891285Never (0)
90%90%94%89%90%
39%61%23%77%

SUMMARY CODE

548819123142EVER USE
10%10%6%11%10%
38%62%14%86%

7.0057.4444.0028.2007.272Mean Score (Incl.0)
54.19561.98343.95462.65659.046Standard Deviation
5.0994.6186.3143.5622.476Error Variance

71.76773.64165.58674.07372.925Mean Score (Excl.0)
160.822182.951170.377175.500174.247Standard Deviation
487.997389.1991382.302261.019218.432Error Variance
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Communication (QS8300 - 230711)

Q.2A_06 How often do you use Free\paid for e-cards through a website on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 35 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34127138125698430203103711153091408Unweighted Base
33*13013213884*84*32**22451*70*1403091427Weighted Base

-1------1-327Several times (730)
-1%------2%-2%1%*a day
-11%------13%-46%29%

-----1-11-159At least once (365)
-----1%-*1%-1%2%1%a day
-----12%-12%7%-12%57%

-131-1-1--5820At least once (52)
-1%2%1%-1%-*--4%3%1%a week
-4%14%4%-5%-5%--26%42%

----1---*-136At least once a (24)
----2%---1%-1%1%*fortnight
----22%---7%-18%53%

-21111-2114620At least once (12)
-2%1%1%1%2%-1%2%1%3%2%1%a month
-11%5%5%5%6%-9%4%4%20%30%

1107424-1321112580Less than once (6)
3%8%5%3%2%5%-6%3%1%8%8%6%a month
1%13%8%5%3%5%-16%2%1%14%32%

3211612213279763220746681142591285Never (0)
97%89%92%96%95%91%100%92%91%98%82%84%90%
2%9%9%10%bc6%6%2%16%bc4%5%bc9%bc     20%

SUMMARY CODE

11411648-17512650142EVER USE
3%11%8%4%5%9%-8%9%2%18%16%10%
1%10%7%4%3%5%-12%3%1%18%adfj35%adfj

0.1975.2531.5040.5320.6615.7800.0002.43318.7820.19122.88713.4497.272Mean Score (Incl.0)
1.08656.0177.6513.9473.35941.4770.00025.534107.1201.400115.03875.92559.046Standard Deviation
0.03524.7080.4240.1250.16420.4800.0003.212111.4050.028115.07718.6562.476Error Variance

6.00048.99318.85712.50012.80562.700-32.130208.4019.374125.09182.78772.925Mean Score (Excl.0)
-170.22321.04716.0378.866130.675-89.967330.187-247.848173.870174.247Standard Deviation
-2228.91144.29851.43919.6522134.481-539.60510902.374-3233.083581.364218.432Error Variance
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Communication (QS8300 - 230711)

Q.2A_06 How often do you use Free\paid for e-cards through a website on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 35 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

23111713484116117423811701408Unweighted Base
218120433*84*118119223211951427Weighted Base

52--16167Several times (730)
2%*--1%1%*1%*a day

68%ah32%--11%89%11%89%

36-1-8-99At least once (365)
1%1%-1%-1%-1%1%a day

30%70%-12%-88%-100%

713-1118-2020At least once (52)
3%1%-1%1%1%-2%1%a week

33%67%-5%4%91%-100%

15---6-66At least once a (24)
**---1%-1%*fortnight

17%83%---100%-100%

515-121721820At least once (12)
2%1%-2%2%1%1%2%1%a month

26%74%-6%11%83%9%91%

17631496687280Less than once (6)
8%5%3%5%8%6%3%6%6%a month

21%79%1%5%11%82%10%90%

18110993276106107122110631285Never (0)
83%91%97%91%89%90%95%89%90%
14%86%i2%6%8%83%17%bi            83%

SUMMARY CODE

37105181312111132142EVER USE
17%9%3%9%11%10%5%11%10%
26%ah74%1%5%9%85%7%93%c

23.023ah4.4590.1975.7805.7147.7282.7008.1617.272Mean Score (Incl.0)
114.07041.6821.08641.47758.72260.93841.84161.81159.046Standard Deviation
56.3291.4840.03520.48029.7263.1637.3563.2652.476Error Variance

135.31450.9976.00062.70052.87476.30558.80574.06872.925Mean Score (Excl.0)
250.245132.846-130.675177.810177.952195.609173.184174.247Standard Deviation

1423.240185.768-2134.4812634.693268.3643478.444234.319218.432Error Variance
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Communication (QS8300 - 230711)

Q.2A_06 How often do you use Free\paid for e-cards through a website on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 35 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

134210855210333096613421408Unweighted Base
1360111753*106429667*13601427Weighted Base

67161167Several times (730)
*1%1%1%*1%**a day

89%93%11%82%7%11%89%

96-63-99At least once (365)
1%1%-1%1%-1%1%a day

100%70%-70%30%-100%

2015-155-2020At least once (52)
1%1%-1%2%-1%1%a week

100%76%-76%24%-100%

65-51-66At least once a (24)
**-**-**fortnight

100%82%-82%18%-100%

1915-15411920At least once (12)
1%1%-1%2%2%1%1%a month

95%73%-73%22%5%95%

8069-6911-8080Less than once (6)
6%6%-6%4%-6%6%a month

100%86%-86%14%-100%

12201001529492716512201285Never (0)
90%90%99%89%92%97%90%90%
95%78%4%74%21%5%95%

SUMMARY CODE

1401161116252140142EVER USE
10%10%1%11%8%3%10%10%
99%82%1%81%17%1%99%

7.2127.71510.4897.5775.9008.5057.2127.272Mean Score (Incl.0)
57.98962.34487.70660.85946.28678.04357.98959.046Standard Deviation
2.5063.582147.9303.5866.93392.2852.5062.476Error Variance

69.82474.059730.00069.74070.216312.07269.82472.925Mean Score (Excl.0)
168.416180.677-173.159147.551-168.416174.247Standard Deviation
207.035296.766-275.083777.548-207.035218.432Error Variance
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Communication (QS8300 - 230711)

Q.2A_06 How often do you use Free\paid for e-cards through a website on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 35 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1663103513562251408Unweighted Base
1673273573562201427Weighted Base

-*1427Several times (730)
-**1%1%*a day
-6%16%50%28%

-11619At least once (365)
-**2%1%1%a day
-11%12%62%15%

-4110520At least once (52)
-1%*3%2%1%a week
-22%7%48%23%

-132-6At least once a (24)
-*1%1%-*fortnight
-14%51%35%-

-3313220At least once (12)
-1%1%4%1%1%a month
-13%17%62%8%

42220231180Less than once (6)
2%7%6%7%5%6%a month
5%27%25%29%14%

1632963272991991285Never (0)
98%91%92%84%91%90%
13%abce23%25%c23%c            16%

SUMMARY CODE

431305721142EVER USE
2%9%8%16%9%10%
3%22%f21%40%adff            15%f

0.1353.3354.26215.42410.2507.272Mean Score (Incl.0)
0.89434.06245.72485.35474.69259.046Standard Deviation
0.0053.7435.95620.46424.7952.476Error Variance

6.00035.22550.58196.729108.74172.925Mean Score (Excl.0)
0.000107.064152.218195.884225.059174.247Standard Deviation
0.000395.266798.972697.6452202.237218.432Error Variance
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Communication (QS8300 - 230711)

Q.2A_06 How often do you use Free\paid for e-cards through a website on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 36 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

461111571925015581571922262752992597456631408Unweighted Base
40*98*1382185325401382182542783072337147131427Weighted Base

-1112034114161915292655Several times (730)
-1%**4%6%**2%6%6%6%4%4%4%a day
-1%1%2%37%61%hilm1%2%8%29%hl34%hilm27%hilm53%47%

-33722293712101217273461At least once (365)
-4%3%3%4%5%3%3%5%3%4%7%4%5%4%a day
-6%6%11%36%47%6%11%20%16%19%28%45%55%

144939464915242422425698At least once (52)
2%4%3%4%7%9%3%4%6%8%8%10%6%8%7%a week
1%4%4%9%39%47%4%9%15%24%24%23%43%57%

1-13812134557141024At least once a (24)
2%-1%1%2%2%1%1%1%2%2%3%2%1%2%fortnight
4%-4%11%34%51%4%11%15%19%20%31%60%40%

-11392213181012181735At least once (12)
-1%1%1%2%4%1%1%1%3%3%5%3%2%2%a month
-3%3%9%26%63%3%9%4%23%28%34%gk52%48%

-1112283311215132211344074Less than once (6)
-1%1%5%5%6%1%5%6%5%7%5%5%6%5%a month
-1%1%16%38%45%im1%16%20%18%30%im15%46%54%

39881271844053641271842022032161485495311080Never (0)
96%90%92%84%76%67%92%84%80%73%70%64%77%74%76%
4%adefj8%adefjk12%adefgjk17%defj38%dj34%12%adefgj17%defj19%dj19%20%14%51%dj     49%

kk

SUMMARY CODE

291134126176113452759185165182347EVER USE
4%10%8%16%24%33%8%16%20%27%30%36%23%26%24%
*3%3%10%36%imno51%aghikl3%10%15%im21%hilmno26%hilmno24%aghikl47%imno   53%

mnomno

1.41018.82013.72816.90447.46370.652hil13.72816.90434.24159.525hil63.430hil80.153agh47.67548.93248.303hlMean Score (Incl.0)
mnmmilmn

7.52285.33272.21977.399153.914188.54172.21977.399121.278177.930183.562194.889156.932153.686155.266Standard Deviation
1.23065.59933.22031.20147.28463.70633.22031.20165.081115.123112.692146.64833.05735.62517.122Error Variance

35.212195.664172.109108.152199.892216.989172.109108.152168.124221.894213.935220.263206.606191.502198.676Mean Score (Excl.0)
-212.418203.503170.706263.938278.679203.503170.706224.498287.527286.317271.916272.384255.664263.462Standard Deviation
-4512.1353451.116940.022585.404417.5393451.116940.0221172.0811087.789910.860770.190428.860373.508199.460Error Variance
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Communication (QS8300 - 230711)

Q.2A_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 36 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6957134092864113027610227429381902272651408Unweighted Base
60782031828947534563*114*27426475*104*2582761427Weighted Base

292616132061-1415-161955Several times (730)
5%3%5%5%4%2%1%-5%6%-1%2%7%4%a day

52%48%28%24%37%11%1%-25%27%-2%11%34%

18431172221-5121032101861At least once (365)
3%5%3%2%5%6%-4%5%4%5%2%4%7%4%a day

29%71%18%12%36%35%-7%20%17%6%3%16%30%

42562319362125171824222898At least once (52)
7%7%7%6%8%6%4%4%6%7%3%4%9%10%7%a week

43%57%24%19%36%21%2%5%17%19%2%4%22%29%

618331081347--5524At least once a (24)
1%2%1%1%2%2%2%2%1%3%--2%2%2%fortnight

26%74%13%13%40%33%4%11%15%30%--19%21%

152010511912213-17935At least once (12)
2%2%3%2%2%3%1%2%1%5%-1%3%3%2%a month

42%58%29%13%32%26%3%7%7%36%g-2%20%27%

334115182417-5131617151774Less than once (6)
5%5%5%6%5%5%-4%5%6%1%7%6%6%5%a month

44%56%20%24%32%23%-6%17%22%1%10%21%23%

465615241225352263599421218469891931801080Never (0)
77%75%76%78%74%76%92%83%78%70%92%86%75%65%76%
43%57%22%21%33%24%5%afg9%20%17%6%abc8%b18%b      17%

SUMMARY CODE

14220578641238251961796156596347EVER USE
23%25%24%22%26%24%8%17%22%30%8%14%25%35%24%
41%59%22%19%35%24%1%6%18%i23%i2%4%19%eei     28%ade

49.54247.38552.71546.04753.38739.1268.31917.92657.26859.99918.29215.78537.06780.824acd48.303Mean Score (Incl.0)
163.717148.793167.640159.500162.919126.57366.00271.889173.139177.51577.22383.355130.009198.288155.266Standard Deviation
38.56631.05168.71288.95264.58153.04957.31950.667109.405107.54873.62277.20174.459148.37017.122Error Variance

211.857189.545215.840207.039206.000164.821109.979105.816255.229199.275219.757111.206147.502231.582198.676Mean Score (Excl.0)
283.920248.611283.786286.240267.103217.145239.823148.609289.748278.361177.346201.556226.945279.547263.462Standard Deviation
465.956353.185759.7621222.887679.469673.5969585.8631299.0981354.092880.5075241.9382901.780903.579797.414199.460Error Variance
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Communication (QS8300 - 230711)

Q.2A_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 36 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9264821364782195751473918701408Unweighted Base
9564711334422206331503709071427Weighted Base

342191711185262555Several times (730)
4%4%7%4%5%3%3%7%3%4%a day

62%38%17%31%20%33%8%46%b45%

461511143324273061At least once (365)
5%3%8%3%2%5%3%7%3%4%a day

76%24%18%f23%5%53%7%44%b49%

7028151813527316098At least once (52)
7%6%11%4%6%8%5%8%7%7%a week

71%29%15%g19%14%53%7%32%61%

214225142121024At least once a (24)
2%1%1%1%2%2%1%3%1%2%fortnight

85%15%8%10%22%59%8%49%43%

2213495173112235At least once (12)
2%3%3%2%2%3%2%3%2%2%a month

62%38%12%26%13%49%7%31%62%

512361717346204774Less than once (6)
5%5%4%4%8%5%4%5%5%5%a month

69%31%8%23%24%46%9%27%64%

713367863641654651232447131080Never (0)
75%78%65%82%75%74%82%66%79%76%
66%34%8%34%aeh15%43%11%c23%ch          66%c

SUMMARY CODE

24310447785516727126194347EVER USE
25%22%35%18%25%26%18%34%21%24%
70%30%14%ag22%16%48%g8%36%abdg           56%

48.69347.51187.858aeg42.24546.08845.00136.32582.397ab36.38148.303Mean Score (Incl.0)
152.977159.969202.245151.534162.913142.504139.069199.748133.698155.266Standard Deviation
25.27253.091300.75848.039121.19035.317131.565102.04520.54617.122Error Variance

191.463215.551247.657240.785184.125170.166204.139241.706169.984198.676Mean Score (Excl.0)
254.661283.556276.548289.589285.688236.015276.726280.793247.044263.462Standard Deviation
272.488730.9471560.7971010.3821383.347354.7962836.203588.395326.368199.460Error Variance
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Communication (QS8300 - 230711)

Q.2A_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 36 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4752931360186284260482196521242067622641408Unweighted Base
494331138017429226150219945*1232167882551427Weighted Base

267527159186261326855Several times (730)
5%2%4%4%5%4%4%3%4%5%6%3%3%4%a day

48%13%95%12%27%17%33%10%4%11%24%47%14%

30146041415235381229961At least once (365)
6%4%4%2%5%6%5%3%7%6%6%4%4%4%a day

48%23%99%6%23%25%38%8%5%13%20%47%15%

47319613281237861410551398At least once (52)
9%9%7%7%10%5%7%4%14%11%5%7%5%7%a week

48%31%97%13%29%12%38%8%6%14%10%56%13%

12132413411511412624At least once a (24)
2%4%2%1%1%1%2%2%2%1%2%1%2%2%fortnight

48%52%100%4%14%16%46%19%4%6%16%49%24%

181235584126313181035At least once (12)
4%4%3%3%3%2%2%3%6%1%1%2%4%2%a month

53%35%100%15%22%11%35%16%8%3%9%51%28%

2818711117192252101538974Less than once (6)
6%5%5%6%6%7%4%3%5%8%7%5%4%5%a month

38%25%97%14%23%26%30%7%3%13%20%51%13%

334237104113420719737716528831596112001080Never (0)
68%71%75%77%71%76%75%83%61%67%73%78%79%76%
31%22%96%n12%19%18%35%15%j3%8%15%57%n      19%

SUMMARY CODE

161953394085631243418405717755347EVER USE
32%29%25%23%29%24%25%17%39%33%27%22%21%24%
46%al27%98%12%24%g18%36%10%5%12%17%51%16%

66.72637.13848.35240.90360.61851.03548.26833.20366.19066.70767.96941.93839.21548.303Mean Score (Incl.0)
179.053125.506154.825148.913174.025157.219152.956133.002170.171177.688187.704144.602140.609155.266Standard Deviation
67.49453.76017.625119.220106.63695.06848.53890.252556.890254.621171.03327.44174.89017.122Error Variance

205.334130.115196.936176.593208.659210.203194.890192.359169.678204.485256.053186.457183.198198.676Mean Score (Excl.0)
265.396208.284261.728270.257271.788262.776257.358271.095241.529263.731292.310257.436258.550263.462Standard Deviation
445.790522.677200.8841554.020889.9851113.727556.5811986.2902777.9251783.4351553.552383.0841114.136199.460Error Variance
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Communication (QS8300 - 230711)

Q.2A_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 36 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57683230611021408Unweighted Base
55787031511121427Weighted Base

2629173855Several times (730)
5%3%5%3%4%a day

47%53%30%70%

2239134861At least once (365)
4%4%4%4%4%a day

36%64%21%79%

3663237598At least once (52)
6%7%7%7%7%a week

36%64%24%76%

101561824At least once a (24)
2%2%2%2%2%fortnight

40%60%23%77%

142172835At least once (12)
2%2%2%2%2%a month

40%60%21%79%

2647205474Less than once (6)
5%5%6%5%5%a month

36%64%27%73%

4246562308501080Never (0)
76%75%73%76%76%
39%61%21%79%

SUMMARY CODE

13321486261347EVER USE
24%25%27%24%24%
38%62%25%75%

52.28145.75658.07345.53148.303Mean Score (Incl.0)
165.215148.588174.024149.485155.266Standard Deviation
47.38926.53798.96920.27717.122Error Variance

218.921186.087213.716193.742198.676Mean Score (Excl.0)
279.646252.731280.629257.953263.462Standard Deviation
558.586307.081937.531252.045199.460Error Variance
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Communication (QS8300 - 230711)

Q.2A_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 36 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34127138125698430203103711153091408Unweighted Base
33*13013213884*84*32**22451*70*1403091427Weighted Base

-97544-131121155Several times (730)
-7%5%3%5%5%-6%1%1%1%3%4%a day
-17%12%8%7%8%-23%1%1%3%19%

172742192152061At least once (365)
4%6%1%5%5%2%3%4%4%1%4%6%4%a day
2%12%3%11%7%3%2%14%4%1%9%32%

21276382195292498At least once (52)
6%9%5%4%3%10%6%8%11%2%6%8%7%a week
2%12%7%6%3%8%2%19%5%2%9%25%

-21313-8--1524At least once a (24)
-2%1%2%2%3%-3%--1%2%2%fortnight
-10%5%12%5%11%-31%--5%20%

3-5112-71121135At least once (12)
9%-4%1%2%3%-3%2%2%2%3%2%a month
9%jl-14%3%4%7%-20%3%4%6%31%

2388-42102362574Less than once (6)
5%3%6%6%-5%5%5%5%4%5%8%5%a month
2%5%10%10%-6%2%14%3%4%9%34%

259510410970602815939621142141080Never (0)
77%73%78%79%84%72%86%71%77%89%82%69%76%
2%9%10%10%6%6%3%15%4%6%bfh11%20%

SUMMARY CODE

835282914244651272595347EVER USE
23%27%22%21%16%28%14%29%23%11%18%31%24%
2%10%8%8%4%7%d1%19%d3%2%7%27%d

17.35578.95844.26145.11155.89252.64115.37661.95629.37211.74725.71453.76748.303Mean Score (Incl.0)
69.080201.206162.327150.020171.451169.65966.739179.845103.91175.823102.040155.730155.266Standard Deviation

140.355318.771190.944180.048426.021342.668148.469159.331104.83180.97390.54078.48517.122Error Variance

74.663295.482205.355213.982342.351184.998109.759213.191129.743110.457141.419174.276198.676Mean Score (Excl.0)
134.085298.188302.424268.940293.486280.645162.159282.461192.188221.283205.298240.749263.462Standard Deviation

2247.3632615.1873048.6812893.1558613.3783424.4186573.8941352.2721846.8155440.6771915.790557.310199.460Error Variance

 Page 298

Communication (QS8300 - 230711)

Q.2A_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 36 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

23111713484116117423811701408Unweighted Base
218120433*84*118119223211951427Weighted Base

1144-4941124255Several times (730)
5%4%-5%8%3%5%4%4%a day

20%80%-8%17%75%23%77%

12491275175461At least once (365)
5%4%4%2%6%4%3%5%4%a day

19%81%2%3%12%83%11%89%

1583281177138598At least once (52)
7%7%6%10%10%6%6%7%7%a week

15%85%2%8%11%78%14%86%

420-321912324At least once a (24)
2%2%-3%2%2%1%2%2%fortnight

16%84%-11%10%78%6%94%

62932-3062935At least once (12)
3%2%9%3%-2%3%2%2%a month

18%82%9%e7%-85%17%83%

24482426586674Less than once (6)
11%4%5%5%2%5%3%6%5%a month
33%ah66%2%6%3%89%10%90%

1459312560869091858961080Never (0)
67%77%77%72%72%76%79%75%76%
13%86%i2%6%8%84%17%i            83%

SUMMARY CODE

722738243328348299347EVER USE
33%23%23%28%28%24%21%25%24%
21%ah79%2%7%9%81%14%86%

61.91446.04717.35552.64186.332d45.07553.40447.31248.303Mean Score (Incl.0)
175.476151.59369.080169.659209.512149.091173.012151.637155.266Standard Deviation
133.29719.625140.355342.668378.40718.934125.77019.65317.122Error Variance

186.206202.78474.663184.998312.084190.053260.436188.855198.676Mean Score (Excl.0)
264.583263.799134.085280.645299.367257.536305.597255.332263.462Standard Deviation
886.127259.6642247.3633424.4182800.647232.7181905.903218.042199.460Error Variance
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Communication (QS8300 - 230711)

Q.2A_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 36 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

134210855210333096613421408Unweighted Base
1360111753*106429667*13601427Weighted Base

5541*4114*5555Several times (730)
4%4%1%4%5%1%4%4%a day

99%75%1%74%25%1%99%

58473451435861At least once (365)
4%4%5%4%5%4%4%4%a day

96%78%4%73%22%4%96%

93773741959398At least once (52)
7%7%5%7%7%7%7%7%a week

95%78%3%75%20%5%95%

2320119412324At least once a (24)
2%2%1%2%1%1%2%2%fortnight

97%82%3%80%18%3%97%

3525-2510-3535At least once (12)
3%2%-2%4%-3%2%a month

100%70%-70%30%-100%

7354-541917374Less than once (6)
5%5%-5%7%1%5%5%a month

99%73%-73%26%1%99%

1022854468072155810221080Never (0)
75%76%88%76%73%86%75%76%
95%79%4%75%20%5%95%

SUMMARY CODE

3382637257819338347EVER USE
25%24%12%24%27%14%25%24%
97%76%2%74%23%3%97%

49.53546.97927.24447.96155.19223.24149.53548.303Mean Score (Incl.0)
157.625152.812103.369154.831167.43892.571157.625155.266Standard Deviation
18.51421.522205.48523.20790.730129.84118.51417.122Error Variance

199.477199.302221.577198.737201.824169.219199.477198.676Mean Score (Excl.0)
265.100262.453223.287263.720271.083203.109265.100263.462Standard Deviation
207.310268.0228309.505277.085835.0694583.692207.310199.460Error Variance
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Communication (QS8300 - 230711)

Q.2A_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 36 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1663103513562251408Unweighted Base
1673273573562201427Weighted Base

1131125555Several times (730)
1%4%3%7%2%4%a day
2%23%20%45%f10%

5201121461At least once (365)
3%6%3%6%2%4%a day
8%33%19%34%7%

12724291798At least once (52)
1%8%7%8%8%7%a week
1%27%f24%f30%ff            18%f

34410224At least once a (24)
2%1%1%3%1%2%fortnight

14%17%18%42%10%

-35161135At least once (12)
-1%1%4%5%2%a month
-9%15%45%31%ef

21217212174Less than once (6)
1%4%5%6%10%5%a month
3%17%23%28%29%ef

1552482852341591080Never (0)
93%76%80%66%72%76%
14%abcde23%c26%c22%c            15%

SUMMARY CODE

12797312261347EVER USE
7%24%20%34%28%24%
4%23%f21%f35%adeff            18%f

16.31655.643f38.76877.697abdf29.61248.303Mean Score (Incl.0)
85.975161.609140.384197.374120.670155.266Standard Deviation
44.52984.25056.147109.42864.71617.122Error Variance

222.605229.565b190.619227.409b106.434198.676Mean Score (Excl.0)
243.229261.456261.971283.400211.312263.462Standard Deviation

4930.044899.464940.120647.706708.774199.460Error Variance
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Communication (QS8300 - 230711)

Q.2A_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 37 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

461111571925015581571922262752992597456631408Unweighted Base
40*98*1382185325401382182542783072337147131427Weighted Base

----23--1112426Several times (730)
----*1%--***1%1%**a day
----44%56%--23%22%19%37%67%33%

123-753-34236915At least once (365)
2%2%2%-1%1%2%-1%1%1%1%1%1%1%a day
6%14%19%-47%34%19%-23%24%14%20%38%62%

91524213828242118202086348111At least once (52)
22%15%17%10%7%5%17%10%7%7%6%3%9%7%8%a week
8%adefg14%adejk22%adefgj19%34%25%22%adefgj19%16%18%18%7%57%43%
jkkk

381114332011141617146453479At least once a (24)
7%8%8%6%6%4%8%6%6%6%5%3%6%5%6%fortnight
4%10%14%18%42%25%14%18%20%22%18%8%57%43%

1222344811785344857604836170113283At least once (12)
30%22%25%22%22%16%25%22%23%21%16%16%24%16%20%a month
4%8%12%17%41%30%12%17%20%21%17%13%60%b40%

104656941981745694961019975260261521Less than once (6)
25%47%40%43%37%32%40%43%38%36%32%32%36%37%36%a month
2%9%j11%18%38%33%11%18%18%19%19%14%50%50%

56114113722511416275123103167246413Never (0)
12%6%8%19%26%42%8%19%24%27%40%44%23%35%29%
1%1%3%10%imn33%imn55%afghik3%10%imn15%imn18%imn30%afghik25%afghik40%chilmn 60%c

lmnolmnolmno

SUMMARY CODE

35921281773953141281771922031841305474671014EVER USE
88%94%92%81%74%58%92%81%76%73%60%56%77%65%71%
3%dej9%adefghj13%adefghj17%adej39%dej31%13%adefgh17%adej19%dej20%dej18%13%54%abdej    46%

klkljkl

26.159hl22.906hl23.858hl11.84318.23514.94723.858hl11.84318.63417.87013.19817.24717.81515.30716.562Mean Score (Incl.0)
53.74252.42252.63614.44564.50665.40352.63614.44566.08263.15252.67479.16061.94455.76658.932Standard Deviation
62.78724.75717.6471.0878.3067.66617.6471.08719.32214.5029.28024.1945.1504.6912.467Error Variance

29.876hl24.29025.84014.57024.53925.66325.84014.57024.65224.43422.00030.83123.26023.37423.313Mean Score (Excl.0)
56.53653.68454.32214.73173.81384.13354.32214.73175.06872.79566.636104.00969.89367.55468.792Standard Deviation
79.90727.71120.4921.38214.56821.84720.4921.38233.14825.97624.66975.1248.67710.4674.737Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 37 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6957134092864113027610227429381902272651408Unweighted Base
60782031828947534563*114*27426475*104*2582761427Weighted Base

33213---12--116Several times (730)
1%*1%*1%---*1%--***a day

54%46%33%22%46%---23%44%--22%11%

51023731-312-4415At least once (365)
1%1%1%1%1%1%2%-1%1%2%-1%1%1%a day

35%65%12%23%46%19%8%-21%9%11%-26%24%

407120194032131325121181416111At least once (52)
7%9%6%7%8%9%21%12%9%5%14%8%5%6%8%a week

36%64%18%17%36%29%12%afg12%22%11%10%7%12%14%

2653917292421019139414779At least once a (24)
4%6%3%6%6%7%4%9%7%5%12%4%5%2%6%fortnight

33%67%11%22%37%30%3%13%24%17%11%b5%18%9%

118165586095702032734514164439283At least once (12)
19%20%18%21%20%20%31%28%27%17%19%15%17%14%20%a month
42%58%20%21%34%25%7%11%26%f16%5%6%15%14%

21031110510417014122471019034479684521Less than once (6)
35%38%33%36%36%41%34%41%37%34%45%45%37%30%36%a month
40%60%20%20%33%27%4%9%19%17%7%9%18%16%

2062071228413275512519962986126413Never (0)
34%25%38%29%28%22%8%10%19%38%7%28%33%46%29%
50%jn50%30%ajkn20%32%18%1%3%12%24%aghi1%7%e21%eeghi   30%acde

SUMMARY CODE

4016121962053432705810222316469751721501014EVER USE
66%75%62%71%72%78%92%90%81%62%93%72%67%54%71%
40%60%mo19%20%34%m27%mo6%af10%af22%af16%7%abcd7%b17%bbfm    15%

15.56317.30214.30416.95019.44414.35424.26013.99419.24116.43623.5189.48817.16713.52416.562Mean Score (Incl.0)
61.65556.85861.68661.69768.40835.13550.49915.08162.62875.01254.71113.39366.54554.77958.932Standard Deviation
5.4694.5349.30413.30911.3864.08833.5542.23014.31519.20436.9541.99319.50811.3232.467Error Variance

23.54223.16223.21923.85126.92618.37426.38015.62023.64426.37225.38713.14225.69624.88723.313Mean Score (Excl.0)
74.60964.75977.33572.09979.27038.82552.15315.11668.69893.73156.44914.16880.12872.48468.792Standard Deviation
12.0757.79523.36225.35721.0866.28138.3092.53921.25948.80843.6502.99642.24036.4864.737Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 37 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9264821364782195751473918701408Unweighted Base
9564711334422206331503709071427Weighted Base

3211-31226Several times (730)
**1%*-*1%1%**a day

60%40%26%23%-52%23%37%40%

104173324915At least once (365)
1%1%1%2%1%1%1%1%1%1%a day

70%30%10%49%18%24%11%28%61%

75367481739192172111At least once (52)
8%8%5%11%8%6%12%6%8%8%a week

68%32%6%43%15%36%17%19%65%

512733116281385879At least once a (24)
5%6%2%7%7%4%8%2%6%6%fortnight

65%35%4%40%21%36%16%c11%73%c

196872795451163970174283At least once (12)
21%18%20%21%20%18%26%19%19%20%a month
69%31%10%33%16%41%14%25%61%

360161481508423943120358521Less than once (6)
38%34%36%34%38%38%29%32%39%36%a month
69%31%9%29%16%46%8%23%69%

259154451105520334144235413Never (0)
27%33%34%25%25%32%22%39%26%29%
63%37%11%27%13%49%8%35%abd57%

SUMMARY CODE

696318883321644291162256721014EVER USE
73%67%66%75%75%68%78%61%74%71%
69%31%9%33%16%42%11%c22%c           66%c

16.58516.51719.80519.95314.82314.11823.53915.80715.71816.562Mean Score (Incl.0)
57.52961.74184.25860.62240.60556.62476.65166.56751.83758.932Standard Deviation
3.5747.90952.2027.6887.5295.57639.96911.3333.0892.467Error Variance

22.76524.51329.89126.55419.80620.80230.34025.93821.21723.313Mean Score (Excl.0)
66.36173.937102.23268.69445.90267.73785.90483.78459.26068.792Standard Deviation
6.52416.872117.43113.25513.00611.70564.73330.1275.3864.737Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 37 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4752931360186284260482196521242067622641408Unweighted Base
494331138017429226150219945*1232167882551427Weighted Base

326131-1111216Several times (730)
1%***1%*-1%1%1%****a day

49%29%100%10%52%16%-23%10%11%16%40%23%

42153246-11110115At least once (365)
1%1%1%2%1%2%1%-2%1%1%1%*1%a day

30%12%100%19%12%30%40%-6%9%10%66%8%

322310992318382317146228111At least once (52)
7%7%8%5%8%7%8%11%1%6%6%8%11%8%a week

29%21%98%8%20%17%34%21%1%6%13%56%25%

17207691711365278511079At least once a (24)
3%6%6%5%6%4%7%3%5%6%4%7%4%6%fortnight

22%25%97%11%22%14%46%6%3%9%11%65%12%

925827530615291486234515059283At least once (12)
19%17%20%17%21%20%18%24%14%19%21%19%23%20%a month
33%20%97%10%22%18%32%17%2%8%16%53%21%

1961445065994962046815427930085521Less than once (6)
40%44%37%34%32%37%41%34%32%34%36%38%33%36%a month
38%28%97%11%18%18%39%13%3%8%15%58%16%

149833926492771265420426721272413Never (0)
30%25%28%37%31%30%25%27%44%34%31%27%28%29%
36%20%95%15%h22%19%31%13%5%10%16%51%17%

SUMMARY CODE

34524998711020018337514525821485751831014EVER USE
70%75%72%63%69%70%75%73%56%66%69%73%72%71%
34%25%97%11%20%18%37%k14%3%8%15%57%18%

16.16415.17016.89016.27219.27917.94014.53516.13421.98616.34114.44316.84216.63416.562Mean Score (Incl.0)
64.38457.53759.87661.75377.40263.09740.45859.12095.60964.68555.72356.50758.00358.932Standard Deviation
8.72711.2982.63620.50321.09515.3123.39617.832175.79133.74315.0734.19012.7442.467Error Variance

23.16620.23323.60425.71128.13625.48219.43722.11939.12824.72120.99723.05923.16123.313Mean Score (Excl.0)
76.04965.70269.66476.16492.23473.96645.76968.317125.94178.40266.21965.04067.37668.792Standard Deviation
17.68619.6225.00850.00842.74930.9095.77132.411587.45374.05831.3217.54024.1464.737Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 37 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57683230611021408Unweighted Base
55787031511121427Weighted Base

23156Several times (730)
*****a day

44%56%16%84%

8711415At least once (365)
1%1%*1%1%a day

54%46%6%94%

42691596111At least once (52)
8%8%5%9%8%a week

38%62%13%87%

3841106979At least once a (24)
7%5%3%6%6%fortnight

48%52%12%88%

12116246237283At least once (12)
22%19%14%21%20%a month
43%57%16%84%

205316118403521Less than once (6)
37%36%37%36%36%a month
39%61%23%77%

140273126288413Never (0)
25%31%40%26%29%
34%66%30%ab70%

SUMMARY CODE

4175971908241014EVER USE
75%69%60%74%71%
41%59%19%c            81%c

18.84415.10210.13818.38516.562Mean Score (Incl.0)
64.81054.82843.77962.46358.932Standard Deviation
7.2923.6136.2633.5402.467Error Variance

25.18322.00716.84924.80123.313Mean Score (Excl.0)
73.87165.04355.48371.45468.792Standard Deviation
12.8407.37017.1026.2344.737Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 37 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34127138125698430203103711153091408Unweighted Base
33*13013213884*84*32**22451*70*1403091427Weighted Base

--------1--56Several times (730)
--------1%--2%*a day
--------11%--89%

---2121-*-2615At least once (365)
---2%2%3%3%-1%-1%2%1%a day
---15%9%16%6%-2%-11%41%

2681055417611631111At least once (52)
6%5%6%7%6%6%12%8%11%1%11%10%8%a week
2%5%8%9%4%4%3%15%5%1%14%28%

34767721135111279At least once a (24)
9%3%5%5%8%8%6%5%6%8%8%4%6%fortnight
4%6%9%8%9%9%2%14%4%7%14%16%

-271828132275912202355283At least once (12)
-21%13%20%15%27%21%27%23%29%16%18%20%a month
-9%m6%10%m5%8%m2%21%km4%m7%m8%m      19%

175252523431966203250106521Less than once (6)
52%40%39%38%40%37%28%29%40%45%36%34%36%a month
3%10%10%10%6%6%2%13%4%6%10%20%

11414740241710709123893413Never (0)
33%32%35%29%29%20%31%31%18%17%27%30%29%
3%10%11%de10%6%4%2%17%2%3%9%23%

SUMMARY CODE

2289859859672215342581012161014EVER USE
67%68%65%71%71%80%69%69%82%83%73%70%71%
2%9%8%10%6%7%2%15%4%k6%k10%21%

8.5408.0798.58315.30914.75220.44321.13110.09923.784f8.74616.33729.277a16.562Mean Score (Incl.0)
13.11211.17112.84446.46945.68059.93759.50213.50886.3868.05241.807103.21458.932Standard Deviation
5.0570.9831.19517.27530.24242.767118.0170.89972.4510.91315.19834.4762.467Error Variance

12.70711.82813.30121.54320.80325.55730.83414.73228.93910.52922.53041.927a23.313Mean Score (Excl.0)
14.29411.76813.90053.96353.19166.12070.21614.07394.6947.69347.708121.42968.792Standard Deviation
8.8841.5922.14732.71956.58565.252234.7741.405106.7481.05728.10070.2144.737Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 37 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

23111713484116117423811701408Unweighted Base
218120433*84*118119223211951427Weighted Base

32---6-66Several times (730)
2%*---*-**a day

59%h41%---100%-100%

69-2-1221315At least once (365)
3%1%-3%-1%1%1%1%a day

39%61%-16%-84%15%85%

1990255991992111At least once (52)
9%8%6%6%4%8%8%8%8%a week

18%82%2%4%4%89%17%83%

47537267176279At least once a (24)
2%6%9%8%2%6%7%5%6%fortnight
5%95%4%9%2%85%21%79%

27255-222623556227283At least once (12)
13%21%-27%22%20%24%19%20%a month
10%90%i-8%g9%g83%g20%g            80%

7244717314742698423521Less than once (6)
33%37%52%37%40%36%42%35%36%a month
14%86%3%6%9%82%19%81%

8632611173834740373413Never (0)
40%27%33%20%32%29%17%31%29%
21%ah79%3%4%9%84%10%c            90%c

SUMMARY CODE

1318782267808451928221014EVER USE
60%73%67%80%68%71%83%69%71%
13%87%i2%7%8%83%19%abi            81%

29.151h14.2948.54020.4437.57817.40214.80716.90316.562Mean Score (Incl.0)
105.00145.78813.11259.93710.52862.30236.43962.37358.932Standard Deviation
47.7281.7905.05742.7670.9563.3065.5793.3252.467Error Variance

48.228ah19.60012.70725.55711.21024.55817.91224.57323.313Mean Score (Excl.0)
131.79152.64514.29466.12011.10972.82639.39273.95568.792Standard Deviation
124.0633.2458.88465.2521.5626.3907.8776.8204.737Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 37 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

134210855210333096613421408Unweighted Base
1360111753*106429667*13601427Weighted Base

62-24-66Several times (730)
**-*1%-**a day

100%29%-29%71%eg-100%

1313212121315At least once (365)
1%1%3%1%*3%1%1%a day

89%91%11%79%9%11%89%

10493785187104111At least once (52)
8%8%14%8%6%11%8%8%a week

93%84%7%77%16%7%93%

75684641147579At least once a (24)
6%6%7%6%4%6%6%6%fortnight

95%86%5%81%14%5%95%

272240112294311272283At least once (12)
20%21%21%22%15%17%20%20%a month
96%85%4%81%15%4%96%

498416173999823498521Less than once (6)
37%37%31%38%33%34%37%36%a month
96%80%3%77%19%4%96%

3932861227312020393413Never (0)
29%26%23%26%40%30%29%29%
95%69%3%66%29%aegh5%95%

SUMMARY CODE

96783141791176479671014EVER USE
71%74%77%74%60%70%71%71%
95%d82%d4%78%d17%5%d            95%

16.37415.99825.01715.54919.34120.39416.37416.562Mean Score (Incl.0)
58.98849.07164.53548.16787.52158.07858.98858.932Standard Deviation
2.5932.21980.0912.24624.78951.1062.5932.467Error Variance

23.03421.49732.62420.92532.50229.06123.03423.313Mean Score (Excl.0)
68.86855.84172.17054.869111.67667.67768.86868.792Standard Deviation
4.9713.869133.5533.92566.693101.7834.9714.737Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 37 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1663103513562251408Unweighted Base
1673273573562201427Weighted Base

-1-316Several times (730)
-*-1%1%*a day
-23%-52%26%

-519*15At least once (365)
-1%*2%*1%a day
-31%6%60%3%

1529242716111At least once (52)
9%9%7%7%7%8%a week

13%26%22%24%15%

13122223979At least once a (24)
8%4%6%6%4%6%fortnight

16%15%28%29%12%

3375846130283At least once (12)
20%23%23%17%14%20%a month
12%27%30%b22%11%

6911813310793521Less than once (6)
41%36%37%30%42%36%a month
13%23%26%21%18%c

37889312669413Never (0)
22%27%26%35%32%29%
9%21%23%30%f17%

SUMMARY CODE

1292402642301511014EVER USE
78%73%74%65%68%71%
13%c24%26%23%15%

11.32218.25010.93424.336d14.60016.562Mean Score (Incl.0)
14.21162.21621.58685.79261.95658.932Standard Deviation
1.21712.4871.32820.67517.0602.467Error Variance

14.58824.91214.78337.688d21.31523.313Mean Score (Excl.0)
14.58371.57623.948104.45573.97368.792Standard Deviation
1.62322.7692.18948.06535.5324.737Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 38 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

461111571925015581571922262752992597456631408Unweighted Base
40*98*1382185325401382182542783072337147131427Weighted Base

61016301131851630516284101159185344Several times (730)
15%10%11%14%21%34%11%14%20%22%27%43%22%26%24%a day
2%3%5%9%33%54%afghik5%9%15%18%imn24%hilmn29%aefghi46%hilmn  54%

lmnklmno

7364370145129437082637752214173387At least once (365)
18%37%31%32%27%24%31%32%32%23%25%22%30%24%27%a day
2%9%dfj11%18%38%33%11%18%21%16%20%13%55%45%

1937568521518256859112412062268269537At least once (52)
47%37%40%39%40%34%40%39%36%44%39%27%38%38%38%a week
4%7%10%d16%d40%d34%10%d16%d17%23%dj22%d12%50%d      50%

3251317125138993262248At least once a (24)
8%2%4%6%3%2%4%6%3%3%3%1%4%3%3%fortnight
7%3%10%27%37%26%10%27%17%19%19%7%54%46%

1561020156101011105242751At least once (12)
2%5%4%5%4%3%4%5%4%4%3%2%3%4%4%a month
2%10%12%19%40%29%12%19%19%21%19%10%47%53%

26881210886664162339Less than once (6)
5%6%6%4%2%2%6%4%2%2%2%2%2%3%3%a month
5%15%20%21%32%26%20%21%16%16%15%12%41%59%

23528752532571522Never (0)
5%3%3%1%2%1%3%1%2%1%1%2%1%2%2%
9%13%22%11%37%31%22%11%21%16%7%24%31%69%

SUMMARY CODE

38951332155245331332152492753052287076981405EVER USE
95%97%97%99%98%99%97%99%98%99%99%98%99%98%98%
3%7%10%15%37%38%10%15%18%20%22%16%50%50%

202.491227.495220.182239.123277.589355.831af220.182239.123286.311269.632313.148hi411.994ae293.118298.374295.743mMean Score (Incl.0)
ghiklmnolmnfghiklmno

257.835227.021235.768244.483272.171298.143235.768244.483265.395278.448287.572303.072271.928286.961279.453Standard Deviation
1445.196464.310354.054311.311147.859159.299354.054311.311311.657281.939276.580354.64299.255124.20355.465Error Variance

212.875234.309228.130241.718281.925360.394af228.130241.718291.705273.057314.793hi421.453ae295.969304.911300.409iMean Score (Excl.0)
ghiklmnolmfghiklmnolm

260.211226.903236.181244.527272.051297.294236.181244.527264.928278.537287.426299.944271.699286.631279.150Standard Deviation
1538.855476.712366.982314.701150.125160.697366.982314.701317.588285.232278.161355.598100.299126.59156.263Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 38 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6957134092864113027610227429381902272651408Unweighted Base
60782031828947534563*114*27426475*104*2582761427Weighted Base

143201727113368818567881258107344Several times (730)
24%24%23%24%28%20%13%16%20%30%10%12%22%39%24%a day
42%58%21%21%39%20%2%5%16%23%hi2%4%17%e      31%acde

16722088791121082341826920286460387At least once (365)
28%27%28%27%24%31%37%36%30%26%27%27%25%22%27%a day
43%57%23%20%29%28%6%11%21%18%5%7%16%16%

231306116116178128263810994294610687537At least once (52)
38%37%36%40%37%37%42%34%40%36%39%45%41%32%38%a week
43%57%22%22%33%24%5%7%20%18%5%9%20%16%

2027137151226117377548At least once a (24)
3%3%4%3%3%4%3%5%4%3%4%7%3%2%3%fortnight

43%57%27%15%32%26%4%13%22%15%7%14%15%11%

2229157171216116539951At least once (12)
4%4%5%2%4%4%1%6%4%2%7%3%4%3%4%a month

43%57%29%14%33%24%1%13%22%12%11%7%18%17%

13258611142437649439Less than once (6)
2%3%2%2%2%4%3%3%1%2%8%4%4%1%3%a month

35%65%20%15%28%37%5%10%9%17%15%b11%23%9%

111274921-33326422Never (0)
2%1%2%1%2%1%2%-1%1%5%2%2%1%2%

47%53%31%16%42%11%6%-12%13%16%11%25%17%

SUMMARY CODE

59780831128546634362114271261721012522721405EVER USE
98%99%98%99%98%99%98%100%99%99%95%98%98%99%98%
42%58%22%20%33%24%4%8%19%19%5%7%18%19%

293.606297.326287.873299.921311.251278.161248.886265.120279.011330.467195.956210.652276.080380.052ac295.743eMean Score (Incl.0)
de

277.885280.768276.798279.421291.359264.722237.498249.421267.026290.369233.128236.884278.035303.932279.453Standard Deviation
111.108110.562187.327272.994206.545232.045742.174609.908260.229287.761670.973623.490340.543348.58555.465Error Variance

298.781301.610294.326303.640317.444280.094254.207265.120281.650334.260205.530215.499282.220385.415ac300.409eMean Score (Excl.0)
de

277.551280.489276.468279.132290.883264.619237.184249.421266.896289.850234.619237.409278.010302.669279.150Standard Deviation
112.788112.072191.086275.317209.957234.191750.081609.908262.854291.711714.886640.491348.152349.65256.263Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 38 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9264821364782195751473918701408Unweighted Base
9564711334422206331503709071427Weighted Base

22611873795213921137185344Several times (730)
24%25%55%18%24%22%14%37%20%24%a day
66%34%21%aefg23%15%40%6%40%abdg           54%

26312428129641675289246387At least once (365)
28%26%21%29%29%26%35%24%27%27%a day
68%32%7%33%17%43%13%23%64%

361176241717726557116364537At least once (52)
38%37%18%39%35%42%38%31%40%38%a week
67%33%4%32%h14%h49%h11%22%h           68%c

3216119919843648At least once a (24)
3%3%1%4%4%3%5%1%4%3%fortnight

67%33%3%39%18%40%16%9%75%

31201228206103551At least once (12)
3%4%1%5%4%3%4%3%4%4%a month

61%39%2%42%15%40%11%19%70%

2810315713482639Less than once (6)
3%2%2%3%3%2%3%2%3%3%a month

73%27%8%40%18%34%10%21%68%

1673739351422Never (0)
2%1%2%2%1%1%2%1%2%2%

70%30%14%32%13%41%13%23%65%

SUMMARY CODE

9404651304352176241473658931405EVER USE
98%99%98%98%99%99%98%99%98%98%
67%33%9%31%15%44%10%26%64%

293.881299.519487.489aefg259.064300.392279.498251.353375.608abd270.514295.743Mean Score (Incl.0)
278.082282.472290.735261.546277.742274.358244.827299.647270.040279.453Standard Deviation
83.510165.540621.519143.109352.239130.908407.757229.63883.81855.465Error Variance

298.731303.803499.325aefg263.246304.433283.568256.119380.742abd274.873300.409Mean Score (Excl.0)
277.771282.187283.970261.552277.393274.252244.654298.428269.997279.150Standard Deviation
84.695167.995606.307145.863356.236132.652412.797230.72385.36156.263Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 38 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4752931360186284260482196521242067622641408Unweighted Base
494331138017429226150219945*1232167882551427Weighted Base

15373329587677904218397415657344Several times (730)
31%22%24%33%26%29%18%21%39%32%34%20%22%24%a day
45%alm21%96%17%ah22%22%h26%12%5%c11%c22%abc45%h      17%

116793814565781435713285721772387At least once (365)
24%24%28%26%22%30%28%28%28%23%26%28%28%27%a day
30%20%99%12%17%20%37%15%3%7%15%56%19%

177143514541167721278134167314101537At least once (52)
36%43%37%31%40%30%42%39%29%33%31%40%40%38%a week
33%27%96%10%22%14%39%i15%2%8%13%59%19%

15114521210194-3632648At least once a (24)
3%3%3%1%4%4%4%2%-3%3%4%3%3%fortnight

32%24%94%4%26%21%40%9%-7%13%67%13%

151351611918713436851At least once (12)
3%4%4%4%4%3%3%3%2%2%2%5%3%4%a month

29%25%100%13%22%18%34%13%2%5%8%70%15%

11937644196-4326639Less than once (6)
2%3%3%4%1%1%4%3%-3%1%3%2%3%a month

28%25%97%16%10%10%49%15%-10%7%68%15%

6322286251656522Never (0)
1%1%2%1%3%2%*2%1%4%2%1%2%2%

29%14%100%7%36%h28%7%22%3%25%c21%29%22%

SUMMARY CODE

4883281357172284254500194451182117812501405EVER USE
99%99%98%99%97%98%100%98%99%96%98%99%98%98%
35%23%97%12%20%18%36%j14%3%8%15%56%e18%

331.746m270.393295.572356.388ah293.306340.448h258.733281.120403.815c332.052364.418ab267.434288.267295.743Mean Score (Incl.0)
c

295.619276.730278.386295.503289.591285.726261.096272.079292.263300.514294.756267.805274.209279.453Standard Deviation
183.980261.36456.984469.473295.291313.998141.434377.6881642.648728.295421.75294.120284.81455.465Error Variance

336.132m273.030300.398359.682h301.534348.608h259.526288.318409.677c347.631c372.436ab269.613h  294.003300.409Mean Score (Excl.0)
c

295.078276.779278.055294.859289.368284.162261.102271.746290.223298.529292.918267.799273.861279.150Standard Deviation
185.653264.16157.827472.511303.383319.162142.030384.6151651.561755.253424.75895.115288.46156.263Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 38 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57683230611021408Unweighted Base
55787031511121427Weighted Base

14420093251344Several times (730)
26%23%29%23%24%a day
42%58%27%73%

15523283304387At least once (365)
28%27%26%27%27%a day
40%60%22%78%

201336106431537At least once (52)
36%39%34%39%38%a week
38%62%20%80%

153293948At least once a (24)
3%4%3%4%3%fortnight

32%68%18%82%

2031113951At least once (12)
4%4%4%4%4%a month

39%61%23%77%

1623102939Less than once (6)
3%3%3%3%3%a month

41%59%26%74%

61731922Never (0)
1%2%1%2%2%

25%75%13%87%

SUMMARY CODE

55185331310921405EVER USE
99%98%99%98%98%
39%61%22%78%

310.166286.509329.625286.130295.743Mean Score (Incl.0)
282.221277.436290.117275.729279.453Standard Deviation
138.27992.513275.05968.99055.465Error Variance

313.292292.084332.616291.193300.409Mean Score (Excl.0)
281.907277.200289.717275.495279.150Standard Deviation
139.91594.051277.01770.14556.263Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 38 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34127138125698430203103711153091408Unweighted Base
33*13013213884*84*32**22451*70*1403091427Weighted Base

7273122152411557255069344Several times (730)
23%20%23%16%18%29%34%25%14%36%36%22%24%a day
2%8%9%6%4%7%3%16%2%7%ej15%abej20%

113057422824105515133468387At least once (365)
33%23%43%30%33%28%31%25%30%19%25%22%27%a day
3%8%15%abcdfl11%7%6%3%14%4%3%9%18%

115840583532884232436129537At least once (52)
33%45%30%42%41%38%25%38%45%35%25%42%38%a week
2%11%c7%11%6%6%2%16%4%c5%7%24%c

27152117*191048At least once a (24)
6%5%1%4%2%2%2%3%1%2%7%3%3%fortnight
4%14%2%11%4%3%2%16%1%3%20%21%

132411-112252051At least once (12)
3%2%2%3%1%1%-5%3%2%3%7%4%a month
2%6%4%7%1%1%-23%3%3%10%40%

-5-44315325739Less than once (6)
-4%-3%4%3%3%2%6%2%3%2%3%a month
-14%-11%9%7%3%14%8%k4%13%17%

1-13--15*21622Never (0)
3%-1%2%--4%2%1%4%1%2%2%
4%-7%15%--6%23%2%11%4%28%

SUMMARY CODE

3213013113584843121951671393031405EVER USE
97%100%99%98%100%100%96%98%99%96%99%98%98%
2%9%9%10%6%6%2%16%4%5%10%22%

303.172258.111343.234bej251.042276.630333.552375.635290.234235.810353.781366.444bejl265.855295.743Mean Score (Incl.0)
274.106273.024255.078253.939259.208286.443292.028284.312247.634309.951300.887279.950279.453Standard Deviation

2209.824586.945471.485515.880973.754976.7782842.676398.194595.3651353.090787.245253.63255.465Error Variance

312.405258.111347.111ejl257.196276.630333.552391.812296.911237.964366.838e368.568bejl271.377300.409Mean Score (Excl.0)
272.981273.024253.869253.935259.208286.443287.272284.095247.732307.907300.455280.182279.150Standard Deviation

2258.136586.945473.893528.549973.754976.7782845.690405.577601.6771374.007791.871260.80456.263Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 38 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

23111713484116117423811701408Unweighted Base
218120433*84*118119223211951427Weighted Base

692747242628661283344Several times (730)
32%23%23%29%22%24%26%24%24%a day
20%h80%2%7%7%83%18%82%

4434211242732561326387At least once (365)
20%28%33%28%23%27%26%27%27%a day
11%88%3%6%7%84%16%84%

7545911325344293444537At least once (52)
35%38%33%38%45%37%40%37%38%a week
14%85%2%6%10%82%17%83%

9392173884048At least once a (24)
4%3%6%2%6%3%3%3%3%fortnight

19%81%4%3%14%79%17%83%

12391124734851At least once (12)
5%3%3%1%2%4%1%4%4%a month

23%77%2%1%4%93%5%95%

434-343243539Less than once (6)
2%3%-3%4%3%2%3%3%a month

12%88%-7%11%82%10%90%

4181--2122022Never (0)
2%2%3%--2%1%2%2%

18%82%4%--96%10%90%

SUMMARY CODE

21311863284118117123011751405EVER USE
98%98%97%100%100%98%99%98%98%
15%84%2%6%8%83%16%84%

324.585290.770303.172333.552267.381295.689309.735293.025295.743Mean Score (Incl.0)
302.302274.916274.106286.443276.632279.404283.631278.673279.453Standard Deviation
395.61364.5422209.824976.778659.70066.496338.01266.37555.465Error Variance

330.722295.213312.405333.552267.381301.042312.633298.016300.409Mean Score (Excl.0)
301.800274.630272.981286.443276.632279.049283.360278.377279.150Standard Deviation
403.02465.4132258.136976.778659.70067.594340.22467.44556.263Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 38 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

134210855210333096613421408Unweighted Base
1360111753*106429667*13601427Weighted Base

327258102487917327344Several times (730)
24%23%19%23%27%25%24%24%a day
95%75%3%72%23%5%95%

370309162937717370387At least once (365)
27%28%30%28%26%25%27%27%a day
96%80%4%76%20%4%96%

5164251740810821516537At least once (52)
38%38%33%38%37%31%38%38%a week
96%79%3%76%20%4%96%

4338434954348At least once a (24)
3%3%7%3%3%7%3%3%fortnight

90%79%7%71%19%10%90%

4844242734851At least once (12)
4%4%3%4%2%4%4%4%a month

95%86%4%82%13%5%95%

3729129823739Less than once (6)
3%3%1%3%3%3%3%3%a month

95%76%2%74%21%5%95%

1814411841822Never (0)
1%1%7%1%3%6%1%2%

82%65%18%aegh48%35%18%b82%

SUMMARY CODE

134211034910542886313421405EVER USE
99%99%93%99%97%94%99%98%
96%f78%f3%75%f21%4%f            96%c

296.040290.754264.577292.058310.359289.704296.040295.743Mean Score (Incl.0)
279.114276.630267.962277.112286.214288.370279.114279.453Standard Deviation
58.05170.5291380.84474.338265.1081259.95858.05155.465Error Variance

300.072294.557285.529294.978318.695307.596300.072300.409Mean Score (Excl.0)
278.847276.414267.398276.943285.413287.721278.847279.150Standard Deviation
58.77271.4061489.61575.047270.6331335.21958.77256.263Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 38 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1663103513562251408Unweighted Base
1673273573562201427Weighted Base

2990919934344Several times (730)
17%28%26%28%15%24%a day
8%26%b27%b29%bb            10%

531079010631387At least once (365)
32%33%25%30%14%27%a day
14%b28%b23%b27%bb             8%

6811114312096537At least once (52)
41%34%40%34%43%38%a week
13%21%27%22%18%

696151148At least once a (24)
4%3%2%4%5%3%fortnight

13%19%13%32%23%

861361851At least once (12)
5%2%4%2%8%4%a month

16%11%26%12%35%ace

231041939Less than once (6)
1%1%3%1%9%3%a month
6%7%27%11%49%acdef

11351222Never (0)
1%*1%1%5%2%
4%5%14%23%53%ade

SUMMARY CODE

1663263543512081405EVER USE
99%100%99%99%95%98%
12%23%b25%b25%b            15%

264.425b339.391bf300.542b331.394bb        189.177295.743Mean Score (Incl.0)
256.351276.806284.266282.783257.941279.453Standard Deviation
395.879247.166230.220224.624295.70655.465Error Variance

265.981340.616bf303.255b336.237bb        199.791300.409Mean Score (Excl.0)
256.298276.551284.102281.967261.063279.150Standard Deviation
398.113247.509232.604227.158318.47656.263Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 39 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

420244414124624445487140106221233454Several times (730)
4%12%9%17%23%38%9%17%18%27%38%39%25%26%25%a day
1%4%5%10%o31%imno54%afghik5%10%o12%imo19%hilmno31%afghik23%afghik49%hilmno 51%

lmnolmnolmno

1130416219518641628810710383245239484At least once (365)
11%18%16%24%32%29%16%24%30%33%28%31%27%27%27%a day
2%6%9%13%40%imno38%imno9%13%18%imo22%imno21%imo17%imno51%imo    49%

17395675152114567575777044197200397At least once (52)
17%24%21%29%25%18%21%29%25%24%19%16%22%23%22%a week
4%10%14%19%dj38%dj29%14%19%dj19%d19%18%11%50%50%

7714913131498593232649At least once a (24)
6%5%5%3%2%2%5%3%3%2%2%1%3%3%3%fortnight

13%d15%29%j18%27%26%29%j18%16%11%19%7%46%54%

5101582016158127115273258At least once (12)
5%6%6%3%3%3%6%3%4%2%3%2%3%4%3%a month
9%17%26%13%33%27%26%13%21%12%19%8%46%54%

18234024301640241416975456110Less than once (6)
17%14%15%9%5%3%15%9%5%5%3%3%6%6%6%a month
16%adefg21%adefgj37%adefgj22%dej27%15%37%adefgj22%dej12%15%8%6%49%ej     51%
jkkkk

40337441674974414521242513099230Never (0)
40%20%28%15%11%8%28%15%15%7%7%9%15%11%13%
18%adefg14%adefjk32%adefgh18%efj29%21%32%adefgh18%efj20%efj9%11%11%57%efj    43%

hjklnjkljkl

SUMMARY CODE

611291902225515901902222512993422487687861554EVER USE
60%80%72%85%89%92%72%85%85%93%93%91%85%89%87%
4%8%o12%14%imo35%imno38%aghilm12%14%imo16%imo19%aghilm22%aghilm16%imno49%imno   51%

nonono

79.511172.273o136.559225.023im296.187hi396.958af136.559225.023im256.517im332.832gh391.881ag403.797af292.445303.972298.169iMean Score (Incl.0)
olmnoghiklmnoonoilmnohiklmnoghiklmnolmno

170.586247.849225.542266.305277.479294.412225.542266.305268.751280.772296.587291.863288.064290.757289.381Standard Deviation
257.519349.029176.018299.234131.390129.953176.018299.234271.530246.352243.667278.38088.371100.64347.072Error Variance

131.914216.580189.338266.102im332.072hi429.819af189.338266.102im302.697im356.717hi419.671af443.848af342.081342.442342.264iMean Score (Excl.0)
olmnoghiklmnoonolmnoghiklmnoghiklmnolmno

203.885260.155246.146270.079272.767282.344246.146270.079266.922275.609287.268275.353282.987286.465284.660Standard Deviation
593.844480.003287.146364.715143.080129.834287.146364.715322.385254.047245.604272.73099.977110.29952.448Error Variance
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Communication (QS8300 - 230711)

Q.2A_09 How often do you use Voice calls on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 39 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

2242301151091567415226312292278124454Several times (730)
26%25%24%28%29%20%11%16%20%39%7%18%26%38%25%a day
49%51%25%24%34%j16%3%5%14%27%aghi2%5%17%eei     27%acde

21227211696150122153194105263110181484At least once (365)
25%30%24%25%28%32%11%23%30%33%20%25%33%25%27%a day
44%56%24%20%31%25%o3%7%19%i22%i5%6%21%ei      17%

18121697841161002939864427376669397At least once (52)
21%24%20%22%21%27%22%28%27%14%21%29%22%21%22%a week
46%54%24%21%29%25%7%10%f22%f11%7%9%17%f      17%

262214127158564647949At least once a (24)
3%2%3%3%1%4%6%4%2%1%5%3%2%3%3%fortnight

54%46%30%25%14%32%16%f11%12%7%12%7%15%19%

30281615235541071049958At least once (12)
4%3%3%4%4%1%4%3%3%2%8%3%3%3%3%a month

52%48%27%25%39%9%9%7%18%12%17%6%16%15%

49612821303118131682311148110Less than once (6)
6%7%6%6%6%8%13%9%5%3%17%9%4%3%6%a month

45%55%25%19%27%28%16%afg12%f15%7%21%abc10%b12%8%

14189915060294324372630172923230Never (0)
16%10%19%13%11%8%33%17%12%8%23%13%10%7%13%
61%jn39%39%ajkn22%26%13%19%afgh10%f16%11%13%abc7%13%b      10%

SUMMARY CODE

724830386338482348891142752891011092763011554EVER USE
84%90%81%87%89%92%67%83%88%92%77%87%90%93%87%
47%53%mo25%22%31%m22%mo6%7%i18%i19%hi6%7%18%eeim    19%ae

291.410304.527276.990309.150323.360277.418137.388214.273272.917i411.173ag135.720236.795e319.998e383.110ad298.169hMean Score (Incl.0)
hiei

294.521284.474291.460297.661293.888268.418239.026263.234272.726285.869211.935270.191280.711302.303289.381Standard Deviation
88.694101.030143.495229.539185.344215.069386.035558.806237.635230.850318.555646.047288.639291.97247.072Error Variance

348.005337.255342.002354.870363.666j300.623203.881259.043309.963i447.948ag176.440273.487e354.114e412.368ad342.264hMean Score (Excl.0)
hiei

289.637280.325287.484292.355287.176266.638267.184268.697270.163269.304226.431272.567274.053293.742284.660Standard Deviation
101.316109.598170.056249.917197.770236.987713.871707.822265.411223.842461.899758.087306.551297.53252.448Error Variance

 Page 321

Communication (QS8300 - 230711)

Q.2A_09 How often do you use Voice calls on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 39 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

282173521107322049163242454Several times (730)
23%32%36%17%28%30%20%35%23%25%a day
62%38%aj11%ag24%16%g48%g11%36%abdg           53%

324160441528320557135293484At least once (365)
26%29%31%23%32%28%23%29%27%27%a day
67%33%9%31%17%g42%12%28%60%

29010724143531775284262397At least once (52)
23%20%17%22%21%25%21%18%24%22%a week
73%27%6%36%13%44%13%21%66%c

3711130-18793349At least once a (24)
3%2%*5%-2%3%2%3%3%fortnight

77%23%1%62%f-37%14%18%68%

401853171611153358At least once (12)
3%3%3%5%3%2%4%3%3%3%a month

69%31%8%53%12%28%19%26%56%

89215611628212366110Less than once (6)
7%4%4%9%6%4%8%5%6%6%a month

81%19%5%55%e14%26%19%21%60%

176541213427574842139230Never (0)
14%10%8%20%10%8%20%9%13%13%
77%23%5%59%aefh12%25%21%ac18%e           61%

SUMMARY CODE

10634911315272316641964299291554EVER USE
86%90%92%80%90%92%80%91%87%87%
68%32%8%g34%15%g43%ag13%28%ddg          60%

275.147350.527aj388.574ag218.648334.919g340.050ag244.251367.283abd280.019298.169gMean Score (Incl.0)
284.589293.602292.264268.404286.380292.293281.449297.079282.555289.381Standard Deviation
66.659152.841585.055100.336317.881130.039319.410174.07577.96647.072Error Variance

320.706388.938aj423.507ag274.424373.401g369.210g304.624403.447abdg       321.956342.264Mean Score (Excl.0)
282.470284.073279.729274.076277.571286.340283.564286.953279.805284.660Standard Deviation
76.721159.797575.355131.555330.669135.521412.350178.23088.16552.448Error Variance
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Communication (QS8300 - 230711)

Q.2A_09 How often do you use Voice calls on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 39 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

1949539077969210980214576200112454Several times (730)
36%26%26%40%30%30%17%25%42%33%31%21%27%25%a day
43%alm21%86%17%agh21%h20%h24%18%h5%ac10%c17%c44%h      25%

15511442352879118273143767265102484At least once (365)
29%32%29%27%27%30%28%23%29%26%27%28%25%27%a day
32%23%87%11%18%19%38%15%3%8%14%55%21%

12998339337864163599275623967397At least once (52)
24%27%23%17%24%21%25%18%19%19%22%25%16%22%a week
32%25%85%8%20%16%41%15%2%7%14%60%b17%

106374932210-45301049At least once a (24)
2%2%3%2%3%1%3%3%-3%2%3%3%3%fortnight

20%12%77%8%19%6%45%21%-8%10%61%21%

11104441172314-36321858At least once (12)
2%3%3%2%3%2%4%4%-2%2%3%4%3%a month

18%17%75%6%18%13%39%24%-5%10%55%30%

18138649234233-5145636110Less than once (6)
3%4%6%2%3%7%6%10%-4%5%6%9%6%a month

16%11%78%4%8%21%38%30%jk-5%12%51%32%

252615719302899535182411864230Never (0)
5%7%11%10%9%9%15%16%10%13%10%13%16%13%

11%11%68%n8%13%12%43%23%i2%8%11%51%mn     28%

SUMMARY CODE

5153341320173290280541270441202248213441554EVER USE
95%93%89%90%91%91%85%84%90%87%90%87%84%87%
33%al22%a85%11%19%18%g35%17%3%8%14%53%22%

379.139alm322.452310.655398.399ag333.322h336.951h243.521274.814422.492ab347.871c335.656c273.090h  301.279298.169Mean Score (Incl.0)
hc

293.289281.706288.302300.370294.638292.129265.660295.491294.716301.269296.385277.886298.887289.381Standard Deviation
162.914248.77257.244442.264274.719273.524113.831267.0181497.540662.506366.01784.672206.79047.072Error Variance

397.894al347.233347.604442.990ag368.050h370.505h288.111329.078470.458ac399.437c372.113c312.419h  357.596342.264Mean Score (Excl.0)
hj

287.759277.209283.122283.744288.204285.292265.803294.442271.768289.068289.484275.777293.059284.660Standard Deviation
164.950258.73662.042439.949288.408289.650134.831322.2911420.343696.334386.17995.424239.22952.448Error Variance

 Page 323

Communication (QS8300 - 230711)

Q.2A_09 How often do you use Voice calls on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 39 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

150304103351454Several times (730)
23%27%27%25%25%a day
33%67%23%77%

181304100384484At least once (365)
28%27%27%27%27%a day
37%63%21%79%

15923978320397At least once (52)
25%21%21%23%22%a week
40%60%20%80%

2029163349At least once a (24)
3%3%4%2%3%fortnight

41%59%32%68%

1841104958At least once (12)
3%4%3%3%3%a month

30%70%17%83%

40702090110Less than once (6)
6%6%5%6%6%a month

36%64%18%82%

7815250179230Never (0)
12%13%13%13%13%
34%66%22%78%

SUMMARY CODE

56798732612281554EVER USE
88%87%87%87%87%
36%64%21%79%

286.818304.594309.327295.185298.169Mean Score (Incl.0)
283.196292.752294.057288.150289.381Standard Deviation
120.24077.072234.33558.88747.072Error Variance

326.076351.567357.141338.315342.264Mean Score (Excl.0)
279.952287.059287.659283.846284.660Standard Deviation
134.66185.569255.39565.98652.448Error Variance
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Communication (QS8300 - 230711)

Q.2A_09 How often do you use Voice calls on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 39 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

93240302025875121355134454Several times (730)
24%20%24%17%20%26%22%27%18%16%29%35%25%a day
2%7%9%7%4%5%2%17%3%3%12%29%adeijk

l

1337653335271175122340113484At least once (365)
35%23%38%18%34%29%28%27%18%28%21%30%27%a day
3%8%13%acejl7%7%6%2%16%2%5%8%23%j

7423261181886620205154397At least once (52)
19%26%19%34%17%20%21%23%30%24%26%14%22%a week
2%11%b8%15%abik4%5%2%17%b5%b5%13%bb      14%

263524161310649At least once a (24)
6%3%2%3%2%4%2%2%2%3%5%2%3%fortnight
5%12%7%10%5%7%2%12%3%6%20%13%

256103-17294858At least once (12)
5%3%4%6%3%-3%3%4%11%2%2%3%a month
3%9%11%18%5%-2%13%4%15%abcfh7%14%

1125131011213751119110Less than once (6)
2%7%3%7%10%12%6%5%11%6%6%5%6%a month
1%11%5%12%9%10%k2%12%7%k5%10%18%

42817271597401292043230Never (0)
10%17%10%15%14%10%18%14%18%12%11%11%13%
2%12%7%12%6%4%3%17%5%4%9%19%

SUMMARY CODE

3513415215288853124354721713351554EVER USE
90%83%90%85%86%90%82%86%82%88%89%89%87%
2%9%10%10%6%5%2%16%4%5%11%22%

316.593245.377324.715ej207.673277.994309.468j274.966304.582ej213.359234.566302.385j376.568ad298.169jMean Score (Incl.0)
efijl

280.399280.004271.228266.513272.782290.430286.888292.169275.751262.524301.793296.038289.381Standard Deviation
1871.993483.963408.693427.886845.568869.5832224.454328.319589.448820.463580.121232.46447.072Error Variance

350.567296.031360.588ej244.239323.869342.445336.112354.672j259.690265.162338.443jj  424.386ac342.264Mean Score (Excl.0)
defijl

273.948282.136262.154273.182267.960286.387282.809285.693283.906264.212299.547280.084284.660Standard Deviation
2028.316598.500429.530529.278957.364942.7302580.031366.011767.644956.272636.370231.40652.448Error Variance
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Communication (QS8300 - 230711)

Q.2A_09 How often do you use Voice calls on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 39 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

1133379253138958396454Several times (730)
46%22%24%26%21%26%20%27%25%a day
25%ah74%2%5%7%86%13%87%

6242113273441066419484At least once (365)
25%28%35%29%23%27%22%28%27%a day
13%87%3%6%7%85%14%86%

353627183833474323397At least once (52)
14%24%19%20%25%22%25%22%22%a week
9%91%i2%5%9%84%19%i            81%

44424637123749At least once a (24)
2%3%6%4%4%2%4%2%3%fortnight
9%91%5%7%12%76%25%75%

4552-551164358At least once (12)
2%4%5%-4%3%5%3%3%a month
7%93%3%-9%88%27%73%

710311110882288110Less than once (6)
3%7%2%12%7%6%7%6%6%a month
6%94%1%10%9%80%20%80%

22208492519249181230Never (0)
9%14%10%10%17%13%16%12%13%

10%90%2%4%11%83%21%79%

SUMMARY CODE

22613223585125130924713061554EVER USE
91%86%90%90%83%87%84%88%87%
15%85%2%5%8%84%16%84%

433.394ah275.076316.593309.468250.608301.742239.821c        309.787c298.169Mean Score (Incl.0)
299.815281.233280.399290.430283.105290.000279.388290.022289.381Standard Deviation
337.93052.4831871.993869.583530.78556.481250.98957.29747.072Error Variance

475.354ah318.315350.567342.445301.450345.918287.143c        352.701c342.264Mean Score (Excl.0)
280.350278.854273.948286.387284.763284.831282.629283.947284.660Standard Deviation
320.80060.0922028.316942.730653.95062.551306.05162.79352.448Error Variance
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Communication (QS8300 - 230711)

Q.2A_09 How often do you use Voice calls on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 39 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

454291-291163-454454Several times (730)
25%22%-22%36%-25%25%a day

100%64%-64%36%aegh-100%

484369-369116-484484At least once (365)
27%28%-28%25%-27%27%a day

100%76%-76%24%-100%

397320-32077-397397At least once (52)
22%24%-24%17%-22%22%a week

100%81%d-81%d19%-100%

4930-3018-4949At least once a (24)
3%2%-2%4%-3%3%fortnight

100%62%-62%38%-100%

5839-3920-5858At least once (12)
3%3%-3%4%-3%3%a month

100%66%-66%34%-100%

11087-8723-110110Less than once (6)
6%7%-7%5%-6%6%a month

100%79%-79%21%-100%

230189-18940-230230Never (0)
13%14%-14%9%-13%13%

100%82%d-82%d18%-100%

SUMMARY CODE

15541136-1136418-15541554EVER USE
87%86%-86%91%-87%87%

100%73%-73%27%eg-100%

298.169275.664-275.664363.296aegh-298.169298.169Mean Score (Incl.0)
289.381280.745-280.745304.095-289.381289.381Standard Deviation
47.07260.863-60.863191.061-47.07247.072Error Variance

342.264321.619-321.619398.423aegh-342.264342.264Mean Score (Excl.0)
284.660277.805-277.805295.647-284.660284.660Standard Deviation
52.44869.716-69.716199.560-52.44852.448Error Variance
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Communication (QS8300 - 230711)

Q.2A_09 How often do you use Voice calls on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 39 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

431229314355454Several times (730)
14%34%22%34%20%25%a day
9%27%abdf20%f31%abdff            12%

6710412313061484At least once (365)
21%29%29%31%22%27%a day
14%21%25%27%f13%

66781057970397At least once (52)
21%22%25%19%25%22%a week
16%20%26%20%18%

10111241149At least once a (24)
3%3%3%1%4%3%fortnight

21%23%25%9%22%

9717101558At least once (12)
3%2%4%3%5%3%a month

16%12%29%18%26%

3511281620110Less than once (6)
11%3%7%4%7%6%a month
32%ace10%26%15%18%

8425423544230Never (0)
27%7%10%8%16%13%
36%abcde11%18%15%e            19%ce

SUMMARY CODE

2293333783832301554EVER USE
73%93%90%92%84%87%
15%21%abf24%f25%bff            15%f

189.915366.899abdf282.669f373.375abdf241.219298.169fMean Score (Incl.0)
256.417293.560278.517291.192279.814289.381Standard Deviation
203.560251.981186.024203.340279.62847.072Error Variance

259.295394.377abdf313.977407.668abdf287.265342.264fMean Score (Excl.0)
267.967285.975276.279280.329282.881284.660Standard Deviation
299.192256.369204.639207.896340.51752.448Error Variance
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Communication (QS8300 - 230711)

Q.2A_09 How often do you use Voice calls on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 40 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

42529572734012957108165211189436325760Several times (730)
4%15%11%22%44%63%11%22%37%51%58%70%49%37%43%a day
1%3%o4%8%imo36%hilmno53%afghik4%8%imo14%hilmno22%aghilm28%aghikl25%aefghi57%abbhilmn 43%

lmnonomnoklmnooo

9192850165158285084819464180221401At least once (365)
8%12%11%19%27%25%11%19%28%25%26%23%20%25%22%a day
2%5%7%12%41%imno39%imno7%12%21%imno20%imno23%imno16%imno45%imno   55%

52933659143336552383310106126232At least once (52)
4%18%13%25%15%7%13%25%18%12%9%4%12%14%13%a week
2%12%dejo14%dj28%adefij39%djo19%14%dj28%adefij22%dejo17%dj14%d4%46%dj     54%

kmokmo

14458645545191423At least once a (24)
1%2%2%2%1%1%2%2%2%1%1%*1%2%1%fortnight
3%15%18%22%35%25%18%22%20%15%23%2%40%60%

3131691151695641212142At least once (12)
3%8%6%4%2%1%6%4%2%2%1%1%2%2%2%a month
8%31%adefgjk39%adegjk23%j27%12%39%adegjk23%j12%15%9%3%50%50%

311141711714178361173249Less than once (6)
3%7%5%6%2%1%5%6%3%1%2%*2%4%3%a month
7%22%adefjk29%dfjk34%adefjk22%15%29%dfjk34%adefjk15%6%13%2%35%65%

7762139605819139603523136128147276Never (0)
76%38%53%23%9%3%53%23%12%7%3%2%14%17%15%
28%adefg23%adefgh50%adefgh22%adefgj21%dej7%50%adefghj22%adefgj13%dej8%dj5%2%47%defjk  53%

hijklmnjkljklnkklnk

SUMMARY CODE

251001252035596201252032622983542667697381508EVER USE
24%62%47%77%91%97%47%77%88%93%97%98%86%83%85%
2%7%imo8%o13%imno37%ahilmn41%afghik8%o13%imno17%hilmno20%ahilmn23%aghikl18%afghik51%hilmno 49%

olmnoomnolmno

63.367166.800o126.978241.939im429.078hi551.820af126.978241.939im380.269hi474.165ag519.788ag594.962ae434.043b366.970400.738iMean Score (Incl.0)
olmnoghiklmnoolmnohilmnohiklmnofghiklmnolmno

170.848266.194239.138288.862296.526250.800239.138288.862297.969288.381267.751219.152311.835307.268311.301Standard Deviation
258.310402.609197.878352.072150.04794.304197.878352.072333.779259.886198.589156.953103.558112.39754.474Error Variance

261.136270.018268.265312.948473.544hi568.720af268.265312.948430.667hi511.253gh538.416ag609.056ae506.451b440.196474.011iMean Score (Excl.0)
lmnghiklmnlmnilmnhiklmnfghiklmnlmn

265.161294.954288.311292.780275.611234.954288.311292.780280.730265.829253.395201.379277.065284.606282.638Standard Deviation
2424.499828.552620.320470.989142.78485.586620.320470.989339.696235.549185.040136.08595.598117.39353.506Error Variance
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Communication (QS8300 - 230711)

Q.2A_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 40 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

3334271701632711562131166217826107183760Several times (730)
39%46%36%42%50%41%16%23%53%69%6%21%35%57%43%a day
44%56%mo22%21%36%amo21%3%4%22%ahi29%aghi1%3%e14%dedehim  24%acde

18122010180131891128707117229687401At least once (365)
21%24%21%21%24%24%8%20%22%23%13%18%31%27%22%a day
45%55%25%20%33%22%3%7%i17%i18%i4%6%24%aei      22%e

109123604967551538391418275130232At least once (52)
13%13%13%13%12%15%11%28%13%4%14%21%17%9%13%a week
47%53%26%21%29%24%7%f16%afgi17%f6%8%11%b22%bf      13%

1112472101242334423At least once a (24)
1%1%1%2%*3%1%1%1%1%2%3%1%1%1%fortnight

49%51%18%31%9%42%k6%7%19%8%12%15%16%17%

28141613869471754442At least once (12)
3%1%3%3%1%2%7%3%2%*6%4%1%1%2%a month

68%32%37%30%18%14%22%af10%17%2%17%b13%10%9%

27221512101247421097649Less than once (6)
3%2%3%3%2%3%3%5%1%1%7%8%2%2%3%a month

55%45%30%25%20%25%9%15%f8%3%20%ab19%ab14%12%

174102111635348712722968333610276Never (0)
20%11%23%16%10%13%53%20%7%3%52%26%12%3%15%
63%ajkn37%40%ajkn23%k19%18%26%afgh10%fg8%3%25%abcd12%abc13%bbfgkn   4%

SUMMARY CODE

6908173663244893286211029030663932693141508EVER USE
80%89%77%84%90%87%47%80%93%97%48%74%88%97%85%
46%54%amo24%22%32%almo22%mo4%7%i19%ahi20%ahi4%6%e18%dedeimo  21%acde

365.259434.117mo345.471389.601459.859aj397.063153.565255.211i476.841ah587.766ag100.061227.404e380.205de516.800ac400.738eMean Score (Incl.0)
lmoihidehimo

316.735302.495315.923316.442295.870308.422270.151290.249293.748228.207200.456287.790291.815266.731311.301Standard Deviation
102.578114.236168.593259.418187.852283.953493.118679.393275.679147.114284.982732.946311.928227.30254.474Error Variance

457.299488.131449.956465.588510.091mo455.443328.497317.598512.568hi604.788ag208.784307.417431.396de533.469ac474.011eMean Score (Excl.0)
hidehi

288.939276.593287.982290.238267.292287.199314.759291.602272.762207.998247.957295.663272.944254.021282.638Standard Deviation
105.678108.825177.588260.799170.513290.4331456.958841.898255.668126.132931.5531079.217309.122213.66453.506Error Variance
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Communication (QS8300 - 230711)

Q.2A_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 40 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

47029010716813934693270397760Several times (730)
38%53%75%25%54%48%38%57%37%43%a day
62%38%aj14%aefg22%18%ag46%g12%36%abdbg          52%

257144251276318536104260401At least once (365)
21%26%18%19%24%26%15%22%24%22%a day
64%36%6%32%16%46%g9%26%65%d

17557710829883041161232At least once (52)
14%10%5%16%11%12%12%9%15%13%a week
76%24%3%46%h13%38%13%18%h           69%c

204-10212341623At least once a (24)
2%1%-2%1%2%1%1%1%1%fortnight

83%17%-43%7%50%15%18%67%

375128211843042At least once (12)
3%1%1%4%1%1%3%1%3%2%a month

88%12%3%66%e6%25%19%9%72%

3910133313783449Less than once (6)
3%2%1%5%1%2%3%2%3%3%a month

80%20%2%67%aef5%26%13%17%70%

24035118820676839169276Never (0)
19%7%1%28%8%9%28%8%16%15%
87%ai13%*68%aefh7%h24%h25%abc14%cefhi       61%c

SUMMARY CODE

9985091424732386541774328991508EVER USE
81%93%99%72%92%91%72%92%84%85%
66%34%aj9%aefg31%16%ag43%ag12%29%abddgj         60%d

361.185490.692aj615.693aefg265.153488.715ag451.043ag338.473504.722abd369.118400.738gjMean Score (Incl.0)
316.238279.934212.559301.985285.390294.788328.955284.495308.038311.301Standard Deviation
82.310138.942309.460127.012315.689132.268436.336159.64092.66354.474Error Variance

448.083524.851aj619.417aefg370.519529.720ag497.053g467.922549.812abd438.731474.011gMean Score (Excl.0)
291.744256.643207.685297.300257.870269.951298.187251.667286.752282.638Standard Deviation
88.202124.745297.468173.649275.922121.862513.962136.50096.05953.506Error Variance
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Communication (QS8300 - 230711)

Q.2A_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 40 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

3421946791011661632061243071134348178760Several times (730)
63%54%46%53%52%53%32%38%60%51%54%37%44%43%a day
45%al26%a89%13%agh22%agh21%agh27%16%4%c9%c18%ac46%ch     23%

11599355398579152469335424065401At least once (365)
21%27%24%20%27%26%24%14%17%24%22%26%16%22%a day
29%25%89%10%21%g20%g38%g11%2%8%14%60%bbg     16%

4740197203632104396122314546232At least once (52)
9%11%13%10%11%11%16%12%11%9%9%15%11%13%a week

20%17%85%n9%15%14%45%17%2%5%10%62%20%

5319113134--316423At least once a (24)
1%1%1%1%*1%2%1%--1%2%1%1%fortnight

22%11%83%6%5%13%57%19%--13%68%19%

5*315441910226211142At least once (12)
1%*2%3%1%1%3%3%5%2%2%2%3%2%a month

13%1%74%12%9%10%45%23%5%5%13%50%27%

474131232110-58261049Less than once (6)
1%2%3%2%4%1%3%3%-4%3%3%2%3%a month
8%14%84%n6%25%7%42%20%-10%17%53%n      20%

2417154221623125903152014494276Never (0)
4%5%10%12%5%7%20%28%6%11%8%15%23%15%
9%6%56%mn8%6%8%45%ij32%ahijk1%5%7%52%ddijlmn 34%acdef

SUMMARY CODE

5173431322171304285515233461242287953151508EVER USE
96%95%90%88%95%93%80%72%94%89%92%85%77%85%
34%al23%al88%a11%g20%agh19%agh34%g15%3%b8%b15%abc53%bbg     21%

543.357al500.207al431.065a464.864ag481.636ag486.276ag330.552339.855509.946bc467.946c477.965ab372.453382.993400.738hMean Score (Incl.0)
hhhc

264.569273.053302.728303.929283.331283.458306.800330.330294.095296.595296.447305.284327.635311.301Standard Deviation
132.569233.72363.116452.809254.039257.528151.817333.6951491.236642.107366.170102.191248.48354.474Error Variance

568.117al525.733a481.423525.372h507.297h524.906ah410.908470.128544.169522.893c520.426c439.940h  496.970c474.011Mean Score (Excl.0)
243.103254.783279.458269.241267.408257.693289.775299.361270.904263.470271.159283.512287.347282.638Standard Deviation
117.028212.13960.260396.124239.153230.574170.323389.6391359.052564.363334.214104.797250.96753.506Error Variance
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Communication (QS8300 - 230711)

Q.2A_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 40 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

294466163598760Several times (730)
46%41%43%42%43%a day
39%61%21%79%

15924287314401At least once (365)
25%21%23%22%22%a day
40%60%22%78%

8414855177232At least once (52)
13%13%15%13%13%a week
36%64%24%76%

51841923At least once a (24)
1%2%1%1%1%fortnight

23%77%17%83%

152753742At least once (12)
2%2%1%3%2%a month

36%64%11%89%

1336113849Less than once (6)
2%3%3%3%3%a month

27%73%22%78%

7320252224276Never (0)
11%18%14%16%15%
27%73%e19%81%

SUMMARY CODE

57193632511831508EVER USE
89%82%86%84%85%
38%d62%22%78%

430.787d383.728408.293398.718400.738Mean Score (Incl.0)
301.856315.387308.339312.166311.301Standard Deviation
136.60789.450257.65169.11254.474Error Variance

486.042466.670473.126474.253474.011Mean Score (Excl.0)
275.538286.782281.864282.969282.638Standard Deviation
128.68091.078250.62368.08853.506Error Variance
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Communication (QS8300 - 230711)

Q.2A_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 40 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

16687161474612136223388160760Several times (730)
43%42%42%34%45%49%32%48%33%41%46%42%43%a day
2%9%9%8%6%6%2%18%j3%4%12%21%

11404736272075822184174401At least once (365)
29%24%28%20%26%21%19%20%33%22%21%20%22%a day
3%10%12%9%7%5%2%14%6%bf5%10%18%

6171836712733892257232At least once (52)
15%10%11%20%7%12%19%12%13%11%12%15%13%a week
2%7%8%15%i3%5%3%14%4%4%9%24%

-3121215-41423At least once a (24)
-2%*1%1%2%2%2%-5%1%1%1%fortnight
-11%3%7%6%8%3%19%-19%ak5%19%

-23511121281442At least once (12)
-1%2%3%1%1%3%1%1%3%4%4%2%a month
-5%8%12%3%3%3%5%2%5%20%33%

167731-71221349Less than once (6)
2%4%4%4%3%1%-2%2%2%1%4%3%a month
1%12%15%13%6%1%-14%2%4%4%27%

42721331713104211123055276Never (0)
12%17%13%19%16%14%25%15%17%15%15%15%15%
2%10%8%12%6%5%3%15%4%4%11%20%

SUMMARY CODE

3413514814686812924155691623221508EVER USE
88%83%87%81%84%86%75%85%83%85%85%85%85%
2%9%10%10%6%5%2%16%4%5%11%21%

426.294401.111414.235331.638430.246440.754j312.224433.009j371.545387.297419.791j  389.786400.738Mean Score (Incl.0)
295.874309.330299.539313.668303.252309.457317.766311.680292.087314.451312.617317.492311.301Standard Deviation

2084.315590.649498.466592.6961045.019987.2512729.052373.632661.3541177.140622.478267.37754.474Error Variance

482.005482.004473.951407.262513.386510.860417.102508.026j449.466455.719496.301456.712474.011Mean Score (Excl.0)
267.697275.398272.491299.944258.374273.722301.316275.272260.511291.490278.287295.806282.638Standard Deviation

1936.800574.577482.153671.392953.675902.6963242.541344.431652.5571163.921582.284269.23553.506Error Variance
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Communication (QS8300 - 230711)

Q.2A_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 40 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

122635164663634109651760Several times (730)
49%42%43%49%42%42%37%44%43%a day
16%84%2%6%8%83%14%86%

4635411203633455346401At least once (365)
18%23%29%21%24%22%19%23%22%a day
11%88%3%5%9%83%14%86%

371956121619939193232At least once (52)
15%13%15%12%10%13%13%13%13%a week
16%84%2%5%7%86%17%83%

122-231991423At least once a (24)
1%1%-2%2%1%3%1%1%fortnight
5%95%-8%11%81%39%b61%

834-123983442At least once (12)
3%2%-1%1%3%3%2%2%a month

19%81%-3%5%93%20%80%

34611642104049Less than once (6)
1%3%2%1%4%3%3%3%3%a month
7%93%1%1%12%85%19%81%

312444132523466210276Never (0)
12%16%12%14%17%16%22%14%15%
11%89%2%5%9%85%24%ab76%

SUMMARY CODE

21712863481125126723012771508EVER USE
88%84%88%86%83%84%78%86%85%
14%85%2%5%8%84%15%c            85%c

434.978394.846426.294440.754401.167397.540343.943c        412.047c400.738Mean Score (Incl.0)
313.949310.714295.874309.457310.701311.956320.414308.318311.301Standard Deviation
370.54164.0632084.315987.251639.30565.357330.11264.75554.474Error Variance

496.725469.801482.005510.860480.504470.802442.589479.671474.011Mean Score (Excl.0)
286.020282.211267.697273.722278.121284.159297.302279.661282.638Standard Deviation
351.10463.4611936.800902.696628.87464.597363.73962.56853.506Error Variance
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Communication (QS8300 - 230711)

Q.2A_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 40 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

760528-528232-760760Several times (730)
43%40%-40%51%-43%43%a day

100%69%-69%31%aegh-100%

401296-296105-401401At least once (365)
22%22%-22%23%-22%22%a day

100%74%-74%26%-100%

232188-18844-232232At least once (52)
13%14%-14%10%-13%13%a week

100%81%-81%19%-100%

2320-203-2323At least once a (24)
1%2%-2%1%-1%1%fortnight

100%86%-86%14%-100%

4231-3111-4242At least once (12)
2%2%-2%2%-2%2%a month

100%73%-73%27%-100%

4941-418-4949Less than once (6)
3%3%-3%2%-3%3%a month

100%83%-83%17%-100%

276221-22154-276276Never (0)
15%17%-17%12%-15%15%

100%80%-80%20%-100%

SUMMARY CODE

15081104-1104404-15081508EVER USE
85%83%-83%88%-85%85%

100%73%-73%27%-100%

400.738380.700-380.700458.727aegh-400.738400.738Mean Score (Incl.0)
311.301312.542-312.542300.572-311.301311.301Standard Deviation
54.47475.430-75.430186.660-54.47454.474Error Variance

474.011457.028-457.028520.460aegh-474.011474.011Mean Score (Excl.0)
282.638287.000-287.000265.184-282.638282.638Standard Deviation
53.50677.269-77.269164.689-53.50653.506Error Variance
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Communication (QS8300 - 230711)

Q.2A_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 40 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

72190174223101760Several times (730)
23%53%42%53%37%43%a day
9%25%abdf23%f29%abdff            13%f

457910411361401At least once (365)
14%22%25%27%22%22%a day
11%20%26%f28%ff            15%

3553634536232At least once (52)
11%15%15%11%13%13%a week
15%23%27%20%16%

5393423At least once a (24)
2%1%2%1%1%1%fortnight

21%13%39%12%16%

1141161042At least once (12)
3%1%3%1%4%2%a month

25%9%27%15%24%

106196849Less than once (6)
3%2%4%2%3%3%a month

21%12%38%13%16%

13624392255276Never (0)
43%7%9%5%20%15%
49%abcde9%14%8%cde          20%cde

SUMMARY CODE

1773333813962201508EVER USE
57%93%91%95%80%85%
12%22%abf25%abf26%abff            15%f

226.033475.506abdf403.002f493.300abdff        358.129f400.738Mean Score (Incl.0)
300.888294.038304.625277.414314.280311.301Standard Deviation
280.289252.802222.534184.553352.75854.474Error Variance

398.856509.779df444.465520.605abdff        447.526474.011Mean Score (Excl.0)
301.371274.198289.641258.801288.704282.638Standard Deviation
499.035234.220224.911170.427372.09953.506Error Variance
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Communication (QS8300 - 230711)

Q.2A_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 41 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

-11-8381-271821252348Several times (730)
-1%1%-1%6%1%-1%2%5%8%3%3%3%a day
-3%3%-17%80%afghik3%-4%14%37%ghiklm43%afghik51%49%

lmlmno

-2231732236122012292554At least once (365)
-1%1%1%3%5%1%1%2%4%6%4%3%3%3%a day
-3%3%5%32%60%hilm3%5%10%22%38%hilm22%im54%46%

156105694610233455399373166At least once (52)
1%3%2%4%9%15%2%4%8%11%15%14%10%8%9%a week
*3%3%6%34%imo56%aghikl3%6%14%im20%hilmno33%aghikl24%hilmno56%hilmno 44%

mnomno

-3332838337202017442771At least once a (24)
-2%1%1%4%6%1%1%3%6%5%6%5%3%4%fortnight
-4%4%4%39%53%hilm4%4%10%29%hilm28%hilm24%hilm62%38%

246185874618223548268669155At least once (12)
2%3%2%7%9%12%2%7%8%11%13%9%10%8%9%a month
1%3%4%11%37%imn48%imno4%11%14%im23%imno31%imno17%imn55%imn    45%

21315249685152443535233110110220Less than once (6)
2%8%6%9%16%13%6%9%15%17%14%12%12%12%12%a month
1%6%7%11%44%imo39%imo7%11%20%imo24%imo24%imo15%imo50%imo    50%

971352322053542782322051941601541245115581069Never (0)
95%83%88%78%57%43%88%78%65%50%42%46%57%63%60%
9%adefg13%adefgjk22%adefgh19%adefgj33%dej26%22%adefgh19%adefgj18%defj15%14%12%48%defj   52%

hjklnjklkjklk

SUMMARY CODE

52732582643613258103161213148387328714EVER USE
5%17%12%22%43%57%12%22%35%50%58%54%43%37%40%
1%4%o4%8%imo37%hilmno51%aghikl4%8%imo14%hilmno23%aghilm30%aghikl21%aghikl54%hilmno 46%

mnonomnomno

0.72113.1478.3637.35727.813hilm73.512afg8.3637.35717.43837.397hil67.011agh82.269afg40.26136.29338.291hilMean Score (Incl.0)
ohiklmnomoiklmnohiklmnomo

4.81278.68361.99937.637101.863183.99961.99937.63774.617121.068170.789200.413132.961129.630131.296Standard Deviation
0.20535.17613.3015.97717.70750.75813.3015.97720.93145.80480.800131.25918.82720.0059.690Error Variance

15.61577.78268.70133.60565.145130.039fgh68.70133.60550.29674.636115.311k151.231af93.42398.10595.569Mean Score (Excl.0)
klghkl

18.308180.447167.89675.247148.037229.326167.89675.247120.386162.934211.415252.117190.008198.565193.855Standard Deviation
47.8851122.792783.032111.02288.012138.033783.032111.022168.520162.867208.862380.61688.924126.77852.413Error Variance
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Communication (QS8300 - 230711)

Q.2A_11 How often do you use Picture messaging \ MMS on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 41 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

222610121881-518--32048Several times (730)
3%3%2%3%3%2%1%-2%6%--1%6%3%a day

46%54%21%24%38%17%3%-11%37%ah--6%43%acde

2034109268-37192-101354At least once (365)
2%4%2%2%5%2%-2%2%6%1%-3%4%3%a day

37%63%20%18%49%14%-5%13%36%ai3%-19%24%

729431415440253154352539166At least once (52)
8%10%7%10%10%11%2%4%10%17%3%4%8%12%9%a week

43%57%19%24%32%24%1%3%19%i33%ahi2%3%15%i      24%e

27441413202422162411121471At least once a (24)
3%5%3%3%4%6%1%2%5%8%1%1%4%4%4%fortnight

38%62%20%18%28%34%3%3%22%34%a1%1%17%19%

6195303161344640372121837155At least once (12)
7%10%6%8%11%9%3%4%13%12%2%9%6%12%9%a month

39%61%19%20%39%m22%2%4%26%i24%i1%8%12%e      24%e

98122544475486164444885241220Less than once (6)
11%13%11%11%14%13%5%11%14%14%6%6%17%13%12%a month
44%56%24%20%34%22%3%7%20%i20%i4%4%24%e19%

5655043272382882151171061691191151001851581069Never (0)
65%55%69%61%53%57%88%77%54%38%88%79%61%49%60%
53%akn47%31%ajkn22%27%20%11%afg10%afg16%f11%11%abc9%abc17%bbf     15%

SUMMARY CODE

29941515014925416116321431961626120165714EVER USE
35%45%31%39%47%43%12%23%46%62%12%21%39%51%40%
42%58%mo21%21%36%mo23%m2%4%20%hi27%aghi2%4%17%dedehimo 23%acde

33.59342.71129.31438.85750.29931.7889.93210.61929.44176.675agh6.7743.78526.14870.431acd38.291deMean Score (Incl.0)
ie

125.638136.326117.434135.016148.636115.66376.95550.903107.665182.03542.00310.77795.712186.124131.296Standard Deviation
16.14023.20223.29547.22647.40939.93440.01420.89637.03493.60612.5121.02833.556110.6779.690Error Variance

97.04294.50893.302100.792107.36374.25883.22645.90464.150123.363g54.56518.43166.330137.959c95.569Mean Score (Excl.0)
198.797190.449195.157202.969202.744167.896214.60399.035152.026218.239110.66317.403143.766242.251193.855Standard Deviation
111.012100.473184.884274.642188.556197.1262709.087338.207162.759218.479644.54613.766193.165360.03352.413Error Variance
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Communication (QS8300 - 230711)

Q.2A_11 How often do you use Picture messaging \ MMS on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 41 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

3018136722-232548Several times (730)
2%3%9%1%3%3%-5%2%3%a day

62%38%27%aefg13%14%46%g-48%bd52%

302441012283183354At least once (365)
2%4%3%1%5%4%1%4%3%3%a day

55%45%7%18%22%g53%g5%34%61%

9769173426891250104166At least once (52)
8%13%12%5%10%12%5%11%10%9%a week

59%41%j10%g21%16%g53%g7%30%g           63%

3734912173210204171At least once a (24)
3%6%6%2%7%4%4%4%4%4%fortnight

52%48%j13%g18%24%g46%14%28%58%

1074911352089846101155At least once (12)
9%9%8%5%8%12%3%10%10%9%a month

69%31%7%22%13%57%g5%30%ddg          65%d

15169256539922659135220Less than once (6)
12%13%17%10%15%13%11%13%13%12%a month
69%31%11%29%18%42%12%27%61%

787282644991373681862546291069Never (0)
64%52%45%75%53%51%76%54%59%60%
74%i26%6%47%aefh13%34%17%abc24%ehi         59%

SUMMARY CODE

4522637916212035359217439714EVER USE
36%48%55%25%47%49%24%46%41%40%
63%37%aj11%ag23%17%g49%ag8%30%ddg          61%d

32.78750.81086.218aeg16.69143.812g46.630g8.99258.621abd36.026d38.291dgMean Score (Incl.0)
123.035147.741213.11283.456134.228141.19641.240168.563124.526131.296Standard Deviation
12.45938.701311.0739.70069.83430.3446.85856.04215.1439.690Error Variance

89.926105.264156.579g68.06393.73195.23437.389127.297d87.67595.569Mean Score (Excl.0)
190.862198.886267.953158.166184.388190.08978.006230.373182.347193.855Standard Deviation
82.791142.800875.593137.452274.186109.82998.143222.99079.73752.413Error Variance
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Communication (QS8300 - 230711)

Q.2A_11 How often do you use Picture messaging \ MMS on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 41 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

23134661112811329221248Several times (730)
4%4%3%3%3%4%1%4%7%1%4%2%3%3%a day

48%26%96%13%22%26%h16%24%7%4%19%45%25%

14165471114165329291054At least once (365)
3%4%4%4%3%4%3%2%7%2%4%3%2%3%a day

26%30%100%14%21%26%31%9%6%4%18%54%18%

785115915324458176101410730166At least once (52)
14%14%11%8%10%14%9%5%11%7%5%11%7%9%a week
47%a31%96%9%19%26%g35%10%3%6%8%64%18%

4325701219141710279351871At least once a (24)
8%7%5%6%6%5%3%3%4%5%3%4%4%4%fortnight

60%a35%98%17%26%20%24%14%3%10%12%50%25%

62361402327306214513259021155At least once (12)
11%10%10%12%8%10%10%4%11%10%10%10%5%9%a month
40%23%90%15%g17%19%40%g9%3%9%16%58%14%

945119434522966398233610349220Less than once (6)
17%14%13%18%16%9%10%12%17%17%15%11%12%12%a month
43%a23%88%15%h24%13%30%18%4%10%17%47%22%

2271698159616916541222621801465532691069Never (0)
42%47%55%50%53%54%64%70%43%58%59%59%66%60%
21%16%76%n9%16%15%39%ijk21%aijk2%7%14%52%kmn    25%f

SUMMARY CODE

31419166297151143227972858103386140714EVER USE
58%53%45%50%47%46%36%30%57%42%41%41%34%40%
44%al27%a93%14%agh21%gh20%gh32%14%4%b8%14%54%g      20%

52.52053.16944.68545.52745.25956.129h25.20535.99283.491e23.76346.64036.61836.53238.291Mean Score (Incl.0)
155.045149.922140.772143.656143.161157.82597.002140.350197.75297.609151.194123.984133.910131.296Standard Deviation
45.52870.46013.648101.16264.85879.83615.17660.239674.23869.54495.24916.85541.5099.690Error Variance

90.459100.17799.66290.65495.963121.20870.950119.884146.88656.457112.88989.113106.66095.569Mean Score (Excl.0)
194.978194.215196.844192.801196.751214.592152.649236.489245.446144.870219.311181.041212.294193.855Standard Deviation
123.430218.03158.620354.020253.012319.790107.879564.9181882.615344.055490.78787.402298.46852.413Error Variance
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Communication (QS8300 - 230711)

Q.2A_11 How often do you use Picture messaging \ MMS on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 41 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

1831113748Several times (730)
3%3%3%3%3%a day

37%63%23%77%

2430114254At least once (365)
4%3%3%3%3%a day

45%55%21%79%

5910735131166At least once (52)
9%9%9%9%9%a week

35%65%21%79%

2843145771At least once a (24)
4%4%4%4%4%fortnight

39%61%19%81%

718431124155At least once (12)
11%7%8%9%9%a month
46%54%20%80%

7414644176220Less than once (6)
11%13%12%13%12%a month
33%67%20%80%

3716982308391069Never (0)
58%61%61%60%60%
35%65%22%78%

SUMMARY CODE

274441146568714EVER USE
42%39%39%40%40%
38%62%20%80%

41.40136.53039.67137.92238.291Mean Score (Incl.0)
134.710129.350135.155130.291131.296Standard Deviation
27.20615.04649.50412.0409.690Error Variance

97.53894.348102.10393.88995.569Mean Score (Excl.0)
193.252194.437201.976191.858193.855Standard Deviation
129.22788.332279.41464.46552.413Error Variance
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Communication (QS8300 - 230711)

Q.2A_11 How often do you use Picture messaging \ MMS on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 41 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

-53113-111-101448Several times (730)
-3%2%1%1%3%-4%1%-5%4%3%a day
-10%7%3%3%6%-23%2%-20%28%

-45152-83341854At least once (365)
-3%3%1%5%3%-3%4%3%2%5%3%a day
-8%9%2%10%5%-15%5%5%8%33%

3161815129236531333166At least once (52)
8%10%11%8%12%10%6%13%8%4%7%9%9%a week
2%9%11%9%7%6%1%22%3%2%8%20%

2141348-93271871At least once a (24)
5%9%1%2%4%8%-3%4%3%3%5%4%fortnight
3%20%ajk2%5%6%11%k-13%4%3%9%25%

212201397-24691836155At least once (12)
6%7%12%7%9%7%-9%9%11%9%9%9%a month
1%8%13%8%6%4%-16%4%6%11%23%

7211517121543210123045220Less than once (6)
19%13%9%10%11%16%11%11%14%15%15%12%12%a month
3%10%7%8%5%7%2%15%4%5%13%20%

248910712859503216339521112141069Never (0)
62%55%63%71%57%53%83%58%59%64%58%57%60%
2%8%10%12%abfhl6%5%3%abcfhil15%4%5%10%20%

SUMMARY CODE

1573625144446120272981163714EVER USE
38%45%37%29%43%47%17%42%41%36%42%43%40%
2%10%gj9%7%6%g6%gj1%17%gj4%4%11%ggj     23%gj

7.44240.55731.84013.93437.88339.1143.69047.214j30.27716.81951.10451.137j38.291Mean Score (Incl.0)
14.912135.153115.07069.144114.624132.44612.340149.616105.41265.031165.688152.522131.296Standard Deviation
5.295112.75573.56228.801149.304180.8444.11686.09686.13850.346174.85761.7059.690Error Variance

19.43090.53286.88348.63788.72783.80522.085111.69874.39846.891121.417118.17695.569Mean Score (Excl.0)
18.890191.054177.894123.302162.993184.98923.893214.364156.582102.948238.860214.420193.855Standard Deviation
20.990506.965502.320323.474805.052777.74681.550425.482490.359341.881839.030259.75252.413Error Variance
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Communication (QS8300 - 230711)

Q.2A_11 How often do you use Picture messaging \ MMS on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 41 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

1435-354154348Several times (730)
5%2%-3%3%3%2%3%3%a day

28%h72%-6%10%85%11%89%

1341-234854954At least once (365)
5%3%-3%2%3%2%3%3%a day

24%76%-5%6%89%9%91%

20145391513925141166At least once (52)
8%9%8%10%10%9%9%9%9%a week

12%87%2%6%9%84%15%85%

1061281348135871At least once a (24)
4%4%5%8%9%3%4%4%4%fortnight

14%86%3%11%19%ad67%18%82%

22133271113619136155At least once (12)
9%9%6%7%7%9%6%9%9%a month

14%85%1%4%7%87%12%88%

401797151917929191220Less than once (6)
16%12%19%16%13%12%10%13%12%a month
18%81%3%7%9%81%13%87%

1309372450839122008681069Never (0)
52%61%62%53%56%61%68%58%60%
12%88%i2%5%8%85%19%b81%

SUMMARY CODE

11859315446758996619714EVER USE
48%39%38%47%44%39%32%42%40%
17%h83%2%6%9%83%13%87%c

66.096ah33.8677.44239.11440.52038.80725.88740.76138.291Mean Score (Incl.0)
179.312121.46014.912132.446137.327132.260106.712135.556131.296Standard Deviation
120.8769.7895.295180.844124.89111.74836.61512.5179.690Error Variance

138.44887.34719.43083.80591.36998.81880.13497.95595.569Mean Score (Excl.0)
239.888182.78118.890184.989195.368196.595176.378196.442193.855Standard Deviation
429.45157.60120.990777.746578.31465.508296.28063.05552.413Error Variance
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Communication (QS8300 - 230711)

Q.2A_11 How often do you use Picture messaging \ MMS on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 41 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

4828-2820-4848Several times (730)
3%2%-2%4%-3%3%a day

100%59%-59%41%-100%

5445-458-5454At least once (365)
3%3%-3%2%-3%3%a day

100%85%-85%15%-100%

166125-12542-166166At least once (52)
9%9%-9%9%-9%9%a week

100%75%-75%25%-100%

7151-5120-7171At least once a (24)
4%4%-4%4%-4%4%fortnight

100%72%-72%28%-100%

155120-12035-155155At least once (12)
9%9%-9%8%-9%9%a month

100%77%-77%23%-100%

220166-16654-220220Less than once (6)
12%13%-13%12%-12%12%a month

100%76%-76%24%-100%

1069790-790279-10691069Never (0)
60%60%-60%61%-60%60%

100%74%-74%26%-100%

SUMMARY CODE

714536-536179-714714EVER USE
40%40%-40%39%-40%40%

100%75%-75%25%-100%

38.29135.792-35.79245.523-38.29138.291Mean Score (Incl.0)
131.296122.482-122.482153.910-131.296131.296Standard Deviation

9.69011.584-11.58448.943-9.6909.690Error Variance

95.56988.571-88.571116.517-95.56995.569Mean Score (Excl.0)
193.855180.226-180.226229.173-193.855193.855Standard Deviation
52.41362.345-62.345267.960-52.41352.413Error Variance
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Communication (QS8300 - 230711)

Q.2A_11 How often do you use Picture messaging \ MMS on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 41 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

110924448Several times (730)
*3%2%6%2%3%a day
3%20%18%50%abf9%

2203201054At least once (365)
1%6%1%5%4%3%a day
3%37%df5%37%dfd            18%d

952385215166At least once (52)
3%15%9%12%5%9%a week
5%31%abf23%f31%bff             9%

3261124771At least once a (24)
1%7%3%6%2%4%fortnight
4%36%df16%34%f10%

1149274129155At least once (12)
3%14%6%10%10%9%a month
7%31%adf17%26%ff            18%f

1646754638220Less than once (6)
5%13%18%11%14%12%a month
7%21%f34%acf21%ff            17%f

2721562572111721069Never (0)
87%44%61%51%63%60%
25%abcde15%24%ce20%ce           16%ce

SUMMARY CODE

41202163207102714EVER USE
13%56%39%49%37%40%
6%28%abdf23%f29%abdff            14%f

7.54751.867df24.94368.906abdf29.433f38.291fMean Score (Incl.0)
55.616140.597108.421180.695110.029131.296Standard Deviation
9.57657.80028.19078.29943.2379.690Error Variance

58.03991.96964.173139.333d79.12995.569Mean Score (Excl.0)
145.960177.259166.807237.326169.641193.855Standard Deviation
473.432160.310172.824269.490271.49152.413Error Variance
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Communication (QS8300 - 230711)

Q.2A_11 How often do you use Picture messaging \ MMS on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 42 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

1128609628233756408383167Several times (730)
1%1%1%3%10%15%1%3%8%12%15%15%9%9%9%a day
1%1%1%5%36%hilmno58%aghikl1%5%14%imn22%hilmno34%aghilm24%ahilmn50%hilmno 50%

mnonoo

-66103780610102742385676133At least once (365)
-4%2%4%6%12%2%4%3%9%12%14%6%9%7%a day
-4%4%7%28%60%aghikl4%7%7%21%imo32%ghiklm28%aghikl42%imo    58%

mnonomno

28101957711019203640316691157At least once (52)
2%5%4%7%9%11%4%7%7%11%11%11%7%10%9%a week
1%5%6%12%36%im45%imo6%12%13%23%imo26%imo19%imo42%im     58%

---41020-4641010151834At least once a (24)
---2%2%3%-2%2%1%3%4%2%2%2%fortnight
---12%30%58%im-12%18%13%29%29%im45%55%

1*111292411115151311362965At least once (12)
1%**4%5%4%*4%5%5%4%4%4%3%4%a month
1%*2%17%im45%imn36%im2%17%im23%im23%im20%16%im56%im     44%

113232413213193110324678Less than once (6)
1%1%1%1%5%6%1%1%4%6%8%4%4%5%4%a month
2%2%3%3%41%hilm53%hilmn3%3%17%24%hilm40%ahilmn13%41%59%

971452422093923082422092101821741346095411150Never (0)
95%89%92%79%63%48%92%79%71%57%47%49%68%61%65%
8%adefg13%adefgjk21%adefgh18%adefjk34%dej27%21%adefgh18%adefjk18%defj16%15%12%53%bdej    47%

hjkljkljkl

SUMMARY CODE

5172254226331225487139193139289344633EVER USE
5%11%8%21%37%52%8%21%29%43%53%51%32%39%35%
1%3%3%9%imo36%hilmno52%aghikl3%9%imo14%imno22%ghilmn30%aghikl22%aghikl46%hilmno 54%c

mnoomnomno

9.15720.92816.39641.06399.206hil162.631agh16.39641.06373.334imn123.106hil161.020ag164.802ag95.488106.787101.098iMean Score (Incl.0)
mnoiklmnoomnohiklmnohiklmnolmno

77.34890.26385.563142.237224.701265.92485.563142.237201.322242.184267.353264.462221.188225.033223.114Standard Deviation
52.94446.29225.33285.36486.161106.02025.33285.364152.370183.292197.999228.56352.10260.28627.982Error Variance

188.433198.883196.540199.076271.542313.875196.540199.076250.241284.887306.677323.877296.732274.898284.865Mean Score (Excl.0)
332.398210.095233.435259.801302.631298.434233.435259.801307.663299.782302.606293.335304.086290.250296.609Standard Deviation

15784.0932452.2252179.6751499.921448.948262.7232179.6751499.9211371.834665.698497.666555.131313.451264.922143.519Error Variance
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Communication (QS8300 - 230711)

Q.2A_12 How often do you use Emails on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 42 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

4712021277148153147132950167Several times (730)
5%13%4%7%13%13%1%4%10%15%1%3%10%15%9%a day

28%72%almo12%16%43%lmo29%mo1%3%18%i28%ahi1%2%18%eeimo   30%ade

419220215042231734462046133At least once (365)
5%10%4%5%9%11%2%2%5%11%3%5%7%14%7%a day

31%69%mo15%16%38%mo32%lmo2%3%13%25%hi3%5%15%mo     35%ace

55102322361415619365143735157At least once (52)
6%11%7%6%11%11%4%4%6%11%4%11%12%11%9%a week

35%65%lo21%14%39%lo26%3%4%12%23%3%9%24%22%

142096812-349-161134At least once a (24)
2%2%2%1%1%3%-2%1%3%-1%2%3%2%fortnight

42%58%26%16%22%36%-8%11%26%-4%19%32%

22437152320181216*318865At least once (12)
3%5%2%4%4%5%1%6%4%5%*2%6%2%4%a month

34%66%m11%23%35%31%m1%12%18%25%*4%27%12%

364123142516--141832182378Less than once (6)
4%4%5%4%5%4%--4%6%2%2%6%7%4%a month

47%53%29%18%32%21%--18%23%hi3%3%23%30%

649502365283304197124113215157118961761511150Never (0)
75%55%77%73%56%52%93%82%69%50%90%76%58%47%65%
56%ajkn44%32%ajkn25%ajkn26%17%11%afg10%afg19%f14%10%abcd8%bc15%bfjkn  13%

SUMMARY CODE

216417112104238179925971591330129172633EVER USE
25%45%23%27%44%48%7%18%31%50%10%24%42%53%35%
34%66%almo18%16%38%almo28%almo1%4%15%hi25%aghi2%5%e20%deehilmo 27%ade

61.277138.562alm51.10473.792136.540alm141.473al14.27238.08296.135i154.083agh18.54644.329102.349e170.959ac101.098hMean Score (Incl.0)
oomoideimo

178.399252.638161.681196.523253.120252.24981.369144.744225.695263.83589.871139.946224.006268.088223.114Standard Deviation
32.54279.68344.157100.055137.489189.93944.736168.958162.742196.63657.282173.317183.804229.62127.982Error Variance

245.505305.225m218.366274.578311.126m297.389212.138213.047310.063306.326185.891187.507242.578320.817284.865Mean Score (Excl.0)
287.256299.647274.986298.431302.970295.840250.426287.114313.768303.135230.870239.300291.863294.757296.609Standard Deviation
319.829252.924504.114824.637452.170575.7966271.3004121.7301070.110531.1623553.3822290.584760.571523.384143.519Error Variance
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Communication (QS8300 - 230711)

Q.2A_12 How often do you use Emails on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 42 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

1036429223580156487167Several times (730)
8%12%20%3%14%11%6%14%8%9%a day

62%38%17%aeg13%21%g48%g9%39%abdg           52%

93401521227454186133At least once (365)
7%7%10%3%9%10%2%9%8%7%a day

70%30%11%g16%17%g56%g4%31%ddg          65%d

9661154115861047100157At least once (52)
8%11%10%6%6%12%4%10%9%9%a week

61%39%9%26%9%55%fg6%30%d63%

2113655171131934At least once a (24)
2%2%5%1%2%2%1%3%2%2%fortnight

61%39%19%g16%15%51%4%39%57%

432241316325154565At least once (12)
4%4%3%2%6%4%2%3%4%4%a month

67%33%6%21%24%g49%8%22%70%

552242413364294578Less than once (6)
4%4%3%4%5%5%2%6%4%4%a month

71%29%6%30%17%47%5%37%d58%

828323695351523952042626851150Never (0)
67%59%48%81%59%55%83%56%64%65%
72%i28%6%46%aefh13%34%18%abc23%ceh         60%c

SUMMARY CODE

4112227412710632641209383633EVER USE
33%41%52%19%41%45%17%44%36%35%
65%35%j12%ag20%17%g52%ag6%33%abddg          61%d

93.205119.050193.391aeg39.889135.718g126.572g55.394138.014abd95.270101.098gMean Score (Incl.0)
214.268241.280293.011143.483257.526239.877181.070256.458213.518223.114Standard Deviation
37.787103.220588.05228.673257.05487.582132.202129.72544.52127.982Error Variance

280.948292.116375.408g208.063329.998g279.618333.432310.634g       265.641284.865Mean Score (Excl.0)
292.813304.047313.852269.826312.151290.527326.281307.487286.279296.609Standard Deviation
220.410412.6981262.857523.786936.908289.0612475.791431.726233.492143.519Error Variance
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Communication (QS8300 - 230711)

Q.2A_12 How often do you use Emails on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 42 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

996716028413140271317238033167Several times (730)
18%19%11%15%13%10%6%8%27%12%9%9%8%9%a day
59%al40%al96%17%h24%h19%24%16%8%abcd10%14%48%20%

46431261828215214614207221133At least once (365)
8%12%9%9%9%7%8%4%12%10%8%8%5%7%a day

34%33%a95%13%22%16%39%10%4%11%15%54%16%

724214623362158191011168931157At least once (52)
13%12%10%12%11%7%9%6%20%8%7%10%7%9%a week
46%a27%93%15%23%13%37%12%6%abd7%10%57%19%

201032477124-4719434At least once a (24)
4%3%2%2%2%2%2%1%-3%3%2%1%2%fortnight

60%30%95%13%21%20%35%11%-11%19%57%12%

2917637181122727640965At least once (12)
5%5%4%3%6%3%3%2%5%5%3%4%2%4%a month

45%26%97%10%28%17%34%11%4%11%10%61%14%

291772721142413*811401878Less than once (6)
5%5%5%4%6%4%4%4%1%6%5%4%4%4%a month

38%22%92%10%26%17%31%16%*10%15%51%23%

24616387710516920443224018771655992921150Never (0)
45%45%59%54%53%66%68%74%36%56%66%64%71%65%
21%14%76%mn9%15%18%j38%jk21%ajk2%7%14%f52%ffjklmn 25%cef

SUMMARY CODE

2951976008815110420783316184340117633EVER USE
55%55%41%46%47%34%32%26%64%44%34%36%29%35%
47%al31%al95%a14%agh24%aghi16%33%13%5%abcd10%b13%54%bg      18%

172.739al187.879al116.745147.250ag132.766gh102.88781.13680.025249.110abc131.764102.40896.46282.799101.098Mean Score (Incl.0)
hde

281.309284.394236.197262.137250.084229.041194.928209.264313.591248.188225.304216.196208.836223.114Standard Deviation
149.876253.54238.422336.842197.918168.14061.285133.9181695.507449.616211.50851.251100.95427.982Error Variance

316.581343.738287.453323.397281.793305.577250.197310.402391.361297.775303.705266.183290.520284.865Mean Score (Excl.0)
315.536307.359297.236306.989301.560307.039273.953314.661314.387300.400299.790289.675305.127296.609Standard Deviation
354.316549.243152.589992.025631.515889.365407.8811178.7062671.3351529.4891096.023268.947756.930143.519Error Variance
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Communication (QS8300 - 230711)

Q.2A_12 How often do you use Emails on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 42 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

5810837130167Several times (730)
9%10%10%9%9%a day

35%65%22%78%

508223109133At least once (365)
8%7%6%8%7%a day

38%62%17%83%

5010744113157At least once (52)
8%9%12%8%9%a week

32%68%28%72%

1717112334At least once a (24)
3%1%3%2%2%fortnight

51%49%33%67%

2936135365At least once (12)
4%3%3%4%4%a month

45%55%19%81%

2850136578Less than once (6)
4%4%3%5%4%a month

36%64%17%83%

4127382359151150Never (0)
64%65%63%65%65%
36%64%20%80%

SUMMARY CODE

232401141492633EVER USE
36%35%37%35%35%
37%63%22%78%

99.864101.797101.729100.930101.098Mean Score (Incl.0)
221.064224.360225.405222.578223.114Standard Deviation
73.26845.268137.68935.13627.982Error Variance

277.067289.388271.664288.645284.865Mean Score (Excl.0)
294.366298.175299.651295.931296.609Standard Deviation
367.168235.832665.117183.211143.519Error Variance
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Communication (QS8300 - 230711)

Q.2A_12 How often do you use Emails on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 42 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

38123115224652166167Several times (730)
8%5%7%1%11%6%6%8%10%6%11%17%9%a day
2%5%7%2%7%j3%1%14%j4%j3%13%jj      40%afhjkl

111107126322451338133At least once (365)
3%7%6%4%12%6%8%8%6%6%7%10%7%a day
1%8%8%5%9%5%2%17%3%3%10%29%

21591197-231042442157At least once (52)
6%9%6%6%9%7%-8%14%5%12%11%9%a week
1%10%6%7%6%4%-15%6%3%15%27%

242332-81-3534At least once a (24)
6%3%1%2%3%2%-3%1%-1%1%2%fortnight
7%13%7%10%9%6%-23%3%-8%15%

256644-72581665At least once (12)
6%3%4%3%4%5%-2%2%6%4%4%4%a month
3%7%9%9%7%7%-11%2%7%13%24%

-6134611143282178Less than once (6)
-4%7%2%6%1%2%5%4%3%4%6%4%a month
-8%16%5%7%1%1%18%3%3%11%27%

2711311614458693218541611141891150Never (0)
71%70%69%81%56%74%85%65%62%74%59%50%65%
2%10%b10%b13%abcefi5%6%b3%bci16%b4%5%b10%b      16%

SUMMARY CODE

114953344525698252178188633EVER USE
29%30%31%19%44%26%15%35%38%26%41%50%35%
2%8%8%5%7%gj4%1%15%j4%j3%12%gjj      30%adfghj

kl

76.17266.30879.867j29.808127.061j68.74968.25094.865j102.963j69.604113.166jj  171.089ad101.098Mean Score (Incl.0)
fhjkl

209.252176.723203.205112.234239.661184.171189.722214.958225.973190.917235.842278.649223.114Standard Deviation
1042.536192.785229.40175.882652.697349.680972.828177.719395.845433.919354.277205.95627.982Error Variance

264.654219.432254.484155.162289.477261.233463.052274.000270.696272.489279.246343.190284.865Mean Score (Excl.0)
328.728265.623296.671217.079290.583283.705258.652291.155300.674299.969302.215311.108296.609Standard Deviation

9823.8561567.9041692.5651624.9452483.4933219.54613380.141963.3072152.4934090.0731427.089493.817143.519Error Variance
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Communication (QS8300 - 230711)

Q.2A_12 How often do you use Emails on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 42 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

621053581508159167Several times (730)
25%7%8%6%5%10%3%11%9%a day
37%ah63%2%3%5%90%5%c            95%c

2810516911713119133At least once (365)
11%7%3%6%6%8%4%8%7%a day
21%79%1%5%6%88%10%90%

27130271413419138157At least once (52)
11%8%6%7%9%9%6%9%9%a week
17%83%1%4%9%85%12%88%

3312242572734At least once a (24)
1%2%6%2%3%2%2%2%2%fortnight

10%90%7%6%13%74%20%80%

105424554135265At least once (12)
4%4%6%5%3%4%5%3%4%a month

16%83%3%7%7%83%21%79%

2255-157277078Less than once (6)
9%4%-1%3%5%2%5%4%a month

28%ah71%-1%6%93%9%91%

96105127691059492299221150Never (0)
39%69%71%74%70%63%77%62%65%
8%91%i2%6%9%82%20%abi            80%

SUMMARY CODE

15247911254555268565633EVER USE
61%31%29%26%30%37%23%38%35%
24%ah76%2%4%7%87%11%c            89%c

230.859ah80.39776.17268.74965.869107.27739.689113.326c101.098hMean Score (Incl.0)
309.788198.335209.252184.171179.319229.166135.430234.852223.114Standard Deviation
360.78526.1031042.536349.680212.94835.27058.97537.57227.982Error Variance

377.017ah256.920264.654261.233220.968291.496173.897c        298.132c284.865Mean Score (Excl.0)
318.843283.619328.728283.705273.032298.441240.008300.109296.609Standard Deviation
616.125180.7639823.8563219.5461818.205166.170886.213164.353143.519Error Variance
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Communication (QS8300 - 230711)

Q.2A_12 How often do you use Emails on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 42 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

167113-11354-167167Several times (730)
9%9%-9%12%-9%9%a day

100%68%-68%32%-100%

133106-10627-133133At least once (365)
7%8%-8%6%-7%7%a day

100%80%-80%20%-100%

157115-11542-157157At least once (52)
9%9%-9%9%-9%9%a week

100%73%-73%27%-100%

3423-2311-3434At least once a (24)
2%2%-2%2%-2%2%fortnight

100%69%-69%31%-100%

6552-5213-6565At least once (12)
4%4%-4%3%-4%4%a month

100%80%-80%20%-100%

7852-5225-7878Less than once (6)
4%4%-4%6%-4%4%a month

100%67%-67%33%-100%

1150864-864287-11501150Never (0)
65%65%-65%63%-65%65%

100%75%-75%25%-100%

SUMMARY CODE

633462-462171-633633EVER USE
35%35%-35%37%-35%35%

100%73%-73%27%-100%

101.09897.060-97.060112.786-101.098101.098Mean Score (Incl.0)
223.114216.702-216.702240.578-223.114223.114Standard Deviation
27.98236.262-36.262119.583-27.98227.982Error Variance

284.865278.558-278.558301.889-284.865284.865Mean Score (Excl.0)
296.609290.338-290.338313.155-296.609296.609Standard Deviation
143.519192.019-192.019563.598-143.519143.519Error Variance
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Communication (QS8300 - 230711)

Q.2A_12 How often do you use Emails on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 42 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

249266821167Several times (730)
1%14%6%16%8%9%a day
1%29%df16%f41%abdff            12%f

343294118133At least once (365)
1%12%7%10%6%7%a day
2%32%af22%f31%ff            13%f

445424125157At least once (52)
1%13%10%10%9%9%a week
2%29%f27%f26%ff            16%f

31348634At least once a (24)
1%4%1%2%2%2%fortnight
9%38%12%25%17%

4191721365At least once (12)
1%5%4%5%1%4%a month
7%30%bf27%33%b5%

52216201578Less than once (6)
2%6%4%5%5%4%a month
7%28%f20%26%19%

2921662862191871150Never (0)
93%47%68%52%68%65%
25%abcde14%25%ce19%ce           16%ce

SUMMARY CODE

2119113420087633EVER USE
7%53%32%48%32%35%
3%30%abdf21%f32%abdff            14%f

9.489152.738abdf76.713f160.881abdff         84.526f101.098Mean Score (Incl.0)
70.509257.982192.097272.674205.563223.114Standard Deviation
15.392194.60588.493178.300150.91427.982Error Variance

140.637285.857240.256336.954d266.829284.865Mean Score (Excl.0)
240.282294.300276.721310.653291.965296.609Standard Deviation

2749.315483.869602.948487.400968.674143.519Error Variance
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Communication (QS8300 - 230711)

Q.2A_12 How often do you use Emails on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 43 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

-1111659116102237383976Several times (730)
-***3%9%**2%3%6%14%4%4%4%a day
-1%1%1%21%77%afghik1%1%8%13%28%hilmn49%aefghi49%hilm   51%

lmnoklmno

----541---51724222446At least once (365)
----1%6%---2%5%9%2%3%3%a day
----11%89%afghik---11%37%ghiklm52%afghik48%52%

lmnnlmno

-111161811313512132337At least once (52)
-1%1%1%3%3%1%1%1%4%1%5%1%3%2%a week
-4%4%4%44%48%4%4%9%35%14%34%hilm36%64%

-11-391-12358613At least once a (24)
-1%1%-1%1%1%-*1%1%2%1%1%1%fortnight
-10%10%-24%66%10%-10%13%26%41%57%43%

-**11111*12104771623At least once (12)
-***2%2%**1%3%1%3%1%2%1%a month
-1%1%4%49%46%1%4%7%41%17%29%30%70%

11229172227115111829Less than once (6)
1%1%1%1%1%3%1%1%1%2%3%2%1%2%2%a month
2%5%7%7%29%57%7%7%6%23%39%18%37%63%

1011572582575574852582572822753041817997591558Never (0)
99%97%98%98%90%76%98%98%95%86%83%66%89%86%87%
6%adefj10%adefj17%adefjk17%adefjk36%dej31%d17%adefjk17%adefjk18%adefj18%dj20%d12%51%dj     49%

k

SUMMARY CODE

156660154661446639199126225EVER USE
1%3%2%2%10%24%2%2%5%14%17%34%11%14%13%
*2%3%2%27%hilmo68%afghik3%2%6%20%ghilmno28%ghiklm41%aefghi44%ghilmn 56%

lmnonojklmnooo

0.0384.1732.5813.40023.330im92.923afg2.5813.40015.75830.326hil61.192ghi135.659aef40.71943.81142.254hilMean Score (Incl.0)
hiklmnomklmnoghiklmnomno

0.48050.28239.43747.115119.133221.91239.43747.115103.732131.547184.177258.632154.909158.797156.815Standard Deviation
0.00214.3655.3829.36624.21973.8305.3829.36640.45254.07793.964218.59725.55630.02013.823Error Variance

6.000128.228114.866161.262240.532385.933fk114.866161.262332.109212.418358.608404.665fk369.914306.982334.600Mean Score (Excl.0)
-275.003259.676311.329308.926302.855259.676311.329360.853289.801305.089301.559311.388310.590311.821Standard Deviation
-12604.4239633.11513846.5651617.543573.2569633.11513846.56511837.6991749.6831477.452937.506906.191765.606417.306Error Variance
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Communication (QS8300 - 230711)

Q.2A_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 43 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

25511693714-16311-102876Several times (730)
3%6%3%2%7%4%-1%2%10%1%-3%9%4%a day

33%67%o21%12%48%lo19%-1%8%40%aghi1%-13%37%acde

1927118189--221--32146At least once (365)
2%3%2%2%3%2%--1%7%--1%6%3%a day

41%59%24%17%39%20%--4%45%aghi--7%44%acde

15218712101*66-1101237At least once (52)
2%2%2%2%2%3%1%*2%2%-1%3%4%2%a week

41%59%23%19%32%26%4%1%16%15%-3%28%33%

1121*66--341--413At least once a (24)
*1%**1%2%--1%1%1%--1%1%fortnight
8%92%o4%4%44%48%o--24%34%10%--32%

91554113--43*18723At least once (12)
1%2%1%1%2%1%--1%1%*1%3%2%1%a month

38%62%22%16%48%15%--16%15%1%4%33%32%

191112756--472251029Less than once (6)
2%1%3%2%1%1%--1%2%2%2%1%3%2%a month

64%36%41%23%17%19%--14%24%7%7%15%33%

7767824243534543281311362882441271212692411558Never (0)
90%85%89%91%84%87%99%99%92%77%97%97%88%75%87%
50%kn50%27%23%kn29%21%8%afg9%af18%f16%8%abc8%ab17%bbf     15%

SUMMARY CODE

8813753358949122472443682225EVER USE
10%15%11%9%16%13%1%1%8%23%3%3%12%25%13%
39%61%lo24%15%39%lo22%1%1%11%i32%aghi2%2%16%edehi   37%acde

30.47053.341lo34.19625.88763.545lmo38.6520.5785.94617.22496.053agh4.6090.61029.57989.873acd42.254degMean Score (Incl.0)
iei

132.551175.980140.990121.393191.982149.0055.47065.010102.914226.50655.7094.860133.593217.651156.815Standard Deviation
17.96538.66333.57838.17779.09266.2760.20234.08433.838144.92922.0110.20965.374151.34813.823Error Variance

299.228357.298306.849287.620389.157299.31252.000538.687221.889422.993135.67319.028253.208353.669334.600Mean Score (Excl.0)
304.925315.177310.071301.037315.770308.894--307.393296.909306.53422.487313.711306.079311.821Standard Deviation
822.823827.8051317.0422265.5801294.9412218.968--3937.1061115.88518792.621101.1332811.8481156.600417.306Error Variance
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Communication (QS8300 - 230711)

Q.2A_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 43 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

473026119325432876Several times (730)
4%5%18%2%3%4%2%9%3%4%a day

61%39%33%aefg14%12%41%g7%56%abdg           37%

31151797131271946At least once (365)
3%3%12%1%3%2%*6%2%3%a day

68%32%36%aefg18%16%29%1%58%abd40%

297679152142037At least once (52)
2%1%4%1%3%2%1%3%2%2%a week

80%20%16%19%24%42%7%38%55%

94123725613At least once a (24)
1%1%1%*1%1%1%1%1%1%fortnight

69%31%10%14%24%52%15%40%46%

141025214181523At least once (12)
1%2%2%1%1%2%*2%1%1%a month

59%41%10%22%9%59%5%33%62%

20919712172229Less than once (6)
2%2%1%1%3%2%*1%2%2%a month

70%30%5%29%25%41%2%24%74%

1088470906202206282323679591558Never (0)
88%86%63%94%85%87%95%78%90%87%
70%30%6%40%aefh14%h40%h15%ac24%ch          62%c

SUMMARY CODE

151755342379312104109225EVER USE
12%14%37%6%15%13%5%22%10%13%
67%33%24%aefg19%17%g41%g6%46%abddg          48%

38.33851.160175.800aefg17.10038.08240.348g17.98089.727abd26.86942.254gMean Score (Incl.0)
148.415174.238283.82499.712145.035155.674109.210220.310124.938156.815Standard Deviation
18.12953.828551.75213.84781.53236.88648.09295.73215.24413.823Error Variance

315.226373.748472.317aefg271.235261.887313.498353.759407.378b263.175334.600Mean Score (Excl.0)
307.095319.660276.219301.176296.359321.745353.529302.281302.316311.821Standard Deviation
624.5531246.1301467.2521778.5632195.7111150.21910415.217838.291816.024417.306Error Variance
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Communication (QS8300 - 230711)

Q.2A_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 43 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

49187113132412147717271876Several times (730)
9%5%5%7%4%8%2%4%14%5%7%3%4%4%a day

64%al24%93%18%h17%31%h15%19%9%abc9%22%c36%h      23%

2412435815145331022846At least once (365)
4%3%3%3%3%5%2%1%6%2%4%2%2%3%a day

51%26%94%11%18%32%29%10%6%7%22%48%18%

16113539414626120737At least once (52)
3%3%2%2%3%1%2%2%5%4%*2%2%2%a week

43%31%95%8%25%12%39%17%6%d17%d3%54%20%

54131416-1227113At least once a (24)
1%1%1%1%1%*1%-3%1%1%1%*1%fortnight

34%33%100%11%32%10%47%-11%b13%16%56%4%

8523438622*313623At least once (12)
2%1%2%2%1%3%1%1%3%*1%1%1%1%a month

36%20%100%17%15%33%25%10%7%1%14%54%24%

138277649413218529Less than once (6)
2%2%2%3%2%1%1%1%2%2%1%2%1%2%a month

43%26%93%22%21%12%31%14%3%11%7%61%18%

4273021264160276252579291331162138323641558Never (0)
79%84%86%83%86%82%91%90%67%84%86%89%89%87%
27%19%81%n10%18%16%37%ik19%i2%7%14%f53%ffn     23%f

SUMMARY CODE

11458213334455603216223510745225EVER USE
21%16%14%17%14%18%9%10%33%16%14%11%11%13%
50%al26%95%15%h20%25%gh27%14%7%abcd10%16%47%20%

83.645al51.48747.46561.490h41.99075.013ah22.45539.035129.731abc49.37965.315c31.32140.43942.254hMean Score (Incl.0)
216.593170.496165.231192.182155.204205.012109.565156.072263.150169.894194.181133.058156.425156.815Standard Deviation
88.84991.12618.803181.04976.229134.71119.36274.4911193.931210.686157.11019.41356.64013.823Error Variance

398.505317.923329.207356.143302.652416.214h238.068397.631393.592313.502457.598c274.991368.480334.600Mean Score (Excl.0)
313.819309.736311.339333.485310.421303.471277.518328.917329.653322.339293.302298.498322.261311.821Standard Deviation
848.9871744.299442.6122851.5922094.8081615.7001305.3563380.8295719.5424517.4862389.609832.7192163.591417.306Error Variance

 Page 359

Communication (QS8300 - 230711)

Q.2A_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 43 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

3542265176Several times (730)
5%4%7%4%4%a day

46%54%34%b66%

2125123446At least once (365)
3%2%3%2%3%a day

45%55%26%74%

1126122537At least once (52)
2%2%3%2%2%a week

30%70%32%68%

766813At least once a (24)
1%1%2%1%1%fortnight

53%47%43%57%

71651823At least once (12)
1%1%1%1%1%a month

31%69%23%77%

111842629Less than once (6)
2%2%1%2%2%a month

38%62%12%88%

552100631212461558Never (0)
86%88%83%89%87%
35%65%20%80%c

SUMMARY CODE

9213364161225EVER USE
14%12%17%11%13%
41%59%29%b71%

52.70536.33864.169b36.39542.254Mean Score (Incl.0)
174.497145.607192.298145.395156.815Standard Deviation
45.65119.066100.21214.99313.823Error Variance

368.298311.220374.897318.462334.600Mean Score (Excl.0)
311.878310.805317.074309.214311.821Standard Deviation
992.531715.5531546.711569.128417.306Error Variance
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Communication (QS8300 - 230711)

Q.2A_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 43 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

158525-131292576Several times (730)
1%3%5%3%2%5%-5%2%3%5%7%4%a day
1%6%10%6%3%6%-17%2%3%12%33%

434421112125846At least once (365)
10%2%2%2%2%2%1%4%2%2%3%2%3%a day
8%ab7%8%8%4%3%1%26%3%4%11%17%

111111183-31537At least once (52)
3%1%1%1%1%1%2%3%4%-2%4%2%a week
3%2%3%3%4%3%2%23%7%-8%41%

-----3--*-2913At least once a (24)
-----3%--1%-1%2%1%fortnight
-----19%f--3%-13%65%

-124-1-3*14723At least once (12)
-1%1%2%-1%-1%1%1%2%2%1%a month
-5%9%15%-4%-14%2%4%18%30%

-3231--3*121429Less than once (6)
-2%1%1%1%--1%1%1%1%4%2%a month
-10%8%9%2%--11%2%2%8%48%

3314915216396833724360761663001558Never (0)
86%92%90%91%94%88%96%86%90%94%87%80%87%
2%10%b10%b10%b6%b5%2%16%4%5%b11%b      19%

SUMMARY CODE

5131716711140752677225EVER USE
14%8%10%9%6%12%4%14%10%6%13%20%13%
2%6%8%7%3%5%1%18%3%2%11%34%adijkl

48.22527.96742.23327.87525.67643.6756.37651.78625.58026.98147.23558.93342.254Mean Score (Incl.0)
138.283129.692160.865128.841122.710164.71644.503168.374118.256128.053167.068186.528156.815Standard Deviation
455.293103.827143.764100.000171.110279.70453.529109.037108.408195.209177.78192.28913.823Error Variance

343.690354.686418.464318.174396.831372.076175.524364.900253.526421.071350.191287.844334.600Mean Score (Excl.0)
195.672322.931321.736320.322312.833342.232-294.900304.221327.694322.142323.967311.821Standard Deviation

6381.2738690.3725750.7797892.79216310.77310647.504-2484.7447119.26415340.4824511.9661206.377417.306Error Variance
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Communication (QS8300 - 230711)

Q.2A_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 43 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

22541556767176Several times (730)
9%4%1%5%3%4%2%5%4%a day

29%ah71%1%6%6%87%8%92%

4424133844246At least once (365)
2%3%10%2%2%3%1%3%3%a day
9%91%8%ad3%7%82%10%90%

11261113333437At least once (52)
4%2%3%1%1%2%1%2%2%a week

30%h70%3%3%2%91%8%92%

310-3-11-1313At least once a (24)
1%1%-3%-1%-1%1%fortnight

23%77%-19%-81%-100%

419-112112223At least once (12)
2%1%-1%1%1%*1%1%a month

17%83%-4%5%91%5%95%

1514--32632629Less than once (6)
6%1%--2%2%1%2%2%a month

51%ah49%--10%90%11%89%

18813653383137130527912791558Never (0)
76%89%86%88%91%87%94%86%87%
12%88%i2%5%9%84%18%abi            82%

SUMMARY CODE

591665111319617208225EVER USE
24%11%14%12%9%13%6%14%13%
26%ah74%2%5%6%87%8%c            92%c

75.012ah37.09148.22543.67530.19543.21720.59846.56742.254Mean Score (Incl.0)
212.090145.574138.283164.716134.542158.894110.636164.158156.815Standard Deviation
169.10514.062455.293279.704119.87716.95639.35818.35713.823Error Variance

312.550342.515343.690372.076354.686330.937349.418333.355334.600Mean Score (Excl.0)
338.154302.500195.672342.232322.931313.827312.476312.490311.821Standard Deviation

1657.224557.9666381.27310647.5048690.372482.7815424.501454.185417.306Error Variance
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Communication (QS8300 - 230711)

Q.2A_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 43 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

7649-4927-7676Several times (730)
4%4%-4%6%-4%4%a day

100%64%-64%36%-100%

4633-3313-4646At least once (365)
3%2%-2%3%-3%3%a day

100%72%-72%28%-100%

3725-2512-3737At least once (52)
2%2%-2%3%-2%2%a week

100%68%-68%32%-100%

1313-131-1313At least once a (24)
1%1%-1%*-1%1%fortnight

100%96%-96%4%-100%

2316-167-2323At least once (12)
1%1%-1%2%-1%1%a month

100%70%-70%30%-100%

2920-209-2929Less than once (6)
2%2%-2%2%-2%2%a month

100%70%-70%30%-100%

15581169-1169389-15581558Never (0)
87%88%-88%85%-87%87%

100%75%-75%25%-100%

SUMMARY CODE

225157-15769-225225EVER USE
13%12%-12%15%-13%13%

100%70%-70%30%-100%

42.25437.571-37.57155.806-42.25442.254Mean Score (Incl.0)
156.815147.323-147.323181.007-156.815156.815Standard Deviation
13.82316.760-16.76067.693-13.82313.823Error Variance

334.600318.051-318.051372.346-334.600334.600Mean Score (Excl.0)
311.821308.206-308.206318.974-311.821311.821Standard Deviation
417.306597.428-597.4281374.927-417.306417.306Error Variance
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Communication (QS8300 - 230711)

Q.2A_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 43 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

125836676Several times (730)
*7%2%9%2%4%a day
1%33%bdf11%48%abdff             8%

*16919246At least once (365)
*4%2%4%1%3%a day
1%34%f20%40%bff             5%

*71010837At least once (52)
*2%2%2%3%2%a week
1%20%28%28%23%f

-4-8*13At least once a (24)
-1%-2%*1%fortnight
-34%-63%d3%

-949223At least once (12)
-2%1%2%1%1%a month
-36%15%40%9%

18171129Less than once (6)
*2%*2%4%2%a month
4%27%5%25%39%adf

3112883873282441558Never (0)
99%81%92%78%89%87%
20%abcde19%25%ace21%ce           16%ce

SUMMARY CODE

269339031225EVER USE
1%19%8%22%11%13%
1%31%abdf14%f40%abdfdf           14%f

1.84969.323abdf23.614f81.998abdf21.021f42.254fMean Score (Incl.0)
33.300197.007113.381214.102111.917156.815Standard Deviation
3.433113.48530.828109.92744.73413.823Error Variance

239.434358.729304.354379.344b188.002334.600Mean Score (Excl.0)
383.428312.855287.018316.017287.960311.821Standard Deviation

36754.2661418.5232353.6951109.6272369.176417.306Error Variance
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Communication (QS8300 - 230711)

Q.2A_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 44 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

---562175-5233972103130112242Several times (730)
---2%10%27%-2%8%12%20%38%14%13%14%a day
---2%26%hilmno72%aefghi-2%9%hilmno16%hilmno30%aghikl43%aefghi54%hilmno 46%

klmnomnojklmno

-447459447133250447179150At least once (365)
-2%1%3%7%15%1%3%4%10%14%16%8%9%8%a day
-2%2%5%30%imo63%aghikl2%5%9%21%hilmno34%aghikl29%aghikl48%hilmno 52%

mnomnomno

-226405726132731265748105At least once (52)
-1%1%2%6%9%1%2%5%8%9%10%6%5%6%a week
-2%2%6%38%imn55%hilmno2%6%13%im25%hilmno30%hilmno25%hilmno54%im     46%

-2236152323105161026At least once a (24)
-1%1%1%1%2%1%1%1%1%3%2%2%1%1%fortnight
-8%8%13%22%57%8%13%10%12%38%20%61%39%

---51510-56991151530At least once (12)
---2%2%2%-2%2%3%2%*2%2%2%a month
---17%50%33%-17%21%28%29%4%51%49%

1-14201914615127242044Less than once (6)
1%-1%1%3%3%1%1%2%5%3%2%3%2%2%a month
3%-3%8%46%42%3%8%13%34%imn27%15%55%45%

100155255232430268255232233197182865856011186Never (0)
99%96%97%88%70%42%97%88%79%61%50%32%65%68%67%
8%adefg13%adefgjk22%adefgh20%adefgj36%dej23%d22%adefgh20%adefgj20%adefj17%dej15%d7%49%dej    51%

hjkljklkjklk

SUMMARY CODE

1793118737193163124184186313284597EVER USE
1%4%3%12%30%58%3%12%21%39%50%68%35%32%33%
*1%1%5%imo31%hilmno62%afghik1%5%imo11%hilmno21%ghilmn31%afghik31%aefghi52%ghilmn 48%

lmnoolmnojklmnooo

0.0818.7425.40825.712103.483hil259.999ae5.40825.71274.674hil130.095ghi199.817af341.055ae138.461128.621133.575hMean Score (Incl.0)
mnofghiklmnomnolmnoghiklmnofghijklmnilmno

o
0.69753.44942.081114.525229.119314.37542.081114.525203.208248.042289.878328.116261.913251.426256.734Standard Deviation
0.00416.2326.12755.34289.582148.1736.12755.342155.239192.265232.769351.83073.05575.25637.050Error Variance

6.000196.807166.251220.903340.946448.218fk166.251220.903348.946336.851397.267498.688ae396.895401.017398.855Mean Score (Excl.0)
fgk

-176.740176.401267.342303.656293.223176.401267.342313.293299.812297.739280.453306.832296.556301.743Standard Deviation
-4462.4133457.4762647.111520.943218.2223457.4762647.1111851.937724.898476.604378.145282.720320.968149.998Error Variance
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Communication (QS8300 - 230711)

Q.2A_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 44 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

10114159429150-53590--2785242Several times (730)
12%15%12%11%17%13%-4%11%29%--9%26%14%a day
42%58%24%18%38%20%-2%14%i37%aghi--11%dedehi   35%acde

638729345235341847142748150At least once (365)
7%9%6%9%10%9%2%3%6%15%1%3%9%15%8%a day

42%58%19%23%34%24%2%3%12%31%aghi1%2%18%ee      32%ade

465926204019132529131529105At least once (52)
5%6%5%5%7%5%1%2%8%9%1%3%5%9%6%a week

44%56%25%19%38%18%1%3%24%i27%i1%3%15%27%e

121457951*5913*526At least once a (24)
1%2%1%2%2%1%**2%3%1%2%*2%1%fortnight

45%55%18%27%36%19%2%2%21%36%5%12%1%21%

92271148-267-310330At least once (12)
1%2%2%*3%2%-2%2%2%-2%3%1%2%a month

28%72%24%4%46%26%-8%18%24%-9%31%9%

22221391210-21211129744Less than once (6)
3%2%3%2%2%3%-1%4%4%1%2%3%2%2%a month

49%51%29%21%28%23%-3%26%26%3%5%20%17%

6125743382743242501291222131221271112171461186Never (0)
71%62%71%71%60%66%97%88%68%39%97%88%71%45%67%
52%kn48%29%kn23%kn27%21%11%afg10%afg18%f10%11%abc9%abc18%bbfk    12%

SUMMARY CODE

2523451381142181274169919341588177597EVER USE
29%38%29%29%40%34%3%12%32%61%3%12%29%55%33%
42%58%lmo23%19%37%almo21%1%3%17%hi32%aghi1%2%15%dedehi   30%acde

115.536150.545o115.565115.501162.244mo133.7068.03237.640106.543hi268.959ag2.75112.650100.351de251.270ac133.575eMean Score (Incl.0)
hidehi

242.920268.110246.336238.969276.358255.19152.287146.475235.762317.01728.19661.263222.459312.022256.734Standard Deviation
60.33889.741102.502147.943163.892194.39618.472173.025177.584283.8975.63833.213181.274311.04737.050Error Variance

395.586401.249397.898392.777403.317397.688249.053324.259334.337438.331g83.845108.356348.429459.016c398.855Mean Score (Excl.0)
302.308301.746311.210292.469304.468298.166177.345310.810314.162299.148149.899151.981292.922287.069301.743Standard Deviation
296.721304.517517.924706.928495.727793.7777862.7876900.1891017.503410.5024493.9671776.7821072.540468.229149.998Error Variance
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Communication (QS8300 - 230711)

Q.2A_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 44 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

14993614937951513097242Several times (730)
12%17%43%7%14%13%6%28%9%14%a day
62%38%j25%aefg20%15%g39%g6%54%abdbdg         40%

94561738257086082150At least once (365)
8%10%12%6%10%10%3%13%8%8%a day

62%38%11%25%17%46%5%40%abdd           55%

6837823185693462105At least once (52)
5%7%5%3%7%8%4%7%6%6%a week

65%35%7%22%17%54%g9%32%59%

179*10312461626At least once a (24)
1%2%*2%1%2%2%1%1%1%fortnight

65%35%2%40%13%46%14%24%62%

201029316152530At least once (12)
2%2%1%1%1%2%*1%2%2%a month

68%32%6%31%10%54%4%15%81%

25193913193113044Less than once (6)
2%3%2%1%5%3%1%2%3%2%a month

58%42%7%21%29%g43%7%26%68%

865321525231584532042257571186Never (0)
70%59%36%79%61%63%83%48%71%67%
73%i27%4%44%aefh13%h38%h17%abc19%chi         64%c

SUMMARY CODE

373224911389926841246311597EVER USE
30%41%64%21%39%37%17%52%29%33%
63%37%aj15%aefg23%17%g45%g7%41%abddg          52%d

119.115166.461j360.729aefg77.330144.752g136.144g60.433251.926abd98.107133.575dgMean Score (Incl.0)
245.663277.735340.564202.938262.645254.371185.764317.364221.802256.734Standard Deviation
49.671136.768794.40857.359267.37398.485139.147198.65848.04337.050Error Variance

395.199404.952564.140aefg369.576375.633366.227364.396482.421abb       337.198398.855Mean Score (Excl.0)
302.001301.890257.074298.605304.170299.809314.489285.654297.649301.743Standard Deviation
251.252373.515688.409567.931907.055356.6892412.281305.610296.304149.998Error Variance

 Page 367

Communication (QS8300 - 230711)

Q.2A_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 44 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

1264622439526552341530489653242Several times (730)
23%13%15%20%16%21%8%10%30%22%19%10%13%14%a day
52%alm19%92%16%gh21%h27%agh22%14%6%abc13%c20%c40%h      22%

73371432031304821511198629150At least once (365)
14%10%10%10%10%10%8%6%10%8%8%9%7%8%a day
49%a25%95%13%21%20%32%14%3%7%13%57%20%

463895112617391159155521105At least once (52)
9%10%6%6%8%6%6%4%10%6%6%6%5%6%a week

44%36%a90%10%25%16%38%11%5%9%14%52%20%

1282215595*2115726At least once a (24)
2%2%2%1%2%2%1%2%1%1%*2%2%1%fortnight

47%33%87%4%21%19%36%20%2%6%5%59%28%

9328367113-3518430At least once (12)
2%1%2%1%2%2%2%1%-2%2%2%1%2%a month

29%10%92%9%20%23%37%11%-11%15%61%13%

202039913613332331544Less than once (6)
4%6%3%4%4%2%2%1%5%1%1%3%1%2%a month

46%45%a88%19%30%14%30%7%6%4%8%71%11%

25420892611018617846624622811576372901186Never (0)
47%58%63%57%58%58%73%76%44%59%63%68%71%67%
21%18%n78%n9%16%15%39%aijk21%aijk2%7%13%54%ffijmn  24%f

SUMMARY CODE

2871525518313413017377285791302119597EVER USE
53%42%37%43%42%42%27%24%56%41%37%32%29%33%
48%alm25%a92%14%gh22%agh22%agh29%13%5%abc10%15%51%gh     20%

225.012alm137.662150.001190.769ag159.060gh192.825ag91.030102.005262.524ab193.141c171.719c112.060h  124.214133.575Mean Score (Incl.0)
hhc

303.419252.233267.159294.925273.193297.418213.304232.390328.889302.023288.796233.333252.184256.734Standard Deviation
174.361199.44149.156426.377236.185283.51873.385165.1541864.965665.822347.51259.698147.21537.050Error Variance

424.554m325.895402.257444.821h380.609456.218h335.869425.977467.175467.351c466.734c348.459425.902398.855Mean Score (Excl.0)
298.291299.066299.942299.737307.269298.544293.041296.585310.578304.294298.426295.010299.648301.743Standard Deviation
306.819634.331161.228966.048694.221655.357514.2101172.8363014.3411543.245968.026296.024696.038149.998Error Variance
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Communication (QS8300 - 230711)

Q.2A_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 44 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

10214066176242Several times (730)
16%12%18%12%14%a day
42%58%27%73%

638736114150At least once (365)
10%8%10%8%8%a day
42%58%24%76%

40662481105At least once (52)
6%6%6%6%6%a week

38%62%23%77%

101642226At least once a (24)
2%1%1%2%1%fortnight

38%62%15%85%

92112930At least once (12)
1%2%*2%2%a month

31%69%4%96%

182683644Less than once (6)
3%2%2%3%2%a month

41%59%18%82%

4037832379491186Never (0)
62%69%63%67%67%
34%66%20%80%

SUMMARY CODE

242355139458597EVER USE
38%31%37%33%33%
40%60%23%77%

155.251121.304167.911b124.394133.575Mean Score (Incl.0)
271.502247.266281.445249.019256.734Standard Deviation
110.51554.983214.66543.97937.050Error Variance

413.925388.605453.134382.326398.855Mean Score (Excl.0)
299.209303.447290.788303.384301.743Standard Deviation
343.012266.127583.157199.225149.998Error Variance
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Communication (QS8300 - 230711)

Q.2A_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 44 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

418221414152447103856242Several times (730)
9%11%13%8%13%16%7%15%11%13%20%15%14%a day
1%7%9%6%6%6%1%18%3%4%16%j23%

2141611136227461336150At least once (365)
5%9%10%6%13%6%4%9%7%8%7%10%8%a day
1%10%11%7%9%4%1%18%3%4%8%24%

2115394-15541830105At least once (52)
5%7%3%2%9%4%-5%8%4%9%8%6%a week
2%11%5%3%8%4%-14%5%j3%17%j28%j

31321--2221726At least once a (24)
8%1%2%1%1%--1%3%2%1%2%1%fortnight

12%acfhl5%13%9%6%--10%7%6%5%28%

-44312-2216530At least once (12)
-2%2%2%1%2%-1%3%1%3%1%2%a month
-12%12%11%5%6%-7%7%2%21%17%

35441314*221544Less than once (6)
8%3%2%2%1%3%2%1%1%2%1%4%2%a month
7%cf11%9%9%3%6%2%9%1%4%5%34%

2510911514163653318946571142291186Never (0)
65%67%68%79%61%70%87%67%69%70%59%61%67%
2%9%10%12%abcfi5%5%3%bci16%4%5%10%19%

SUMMARY CODE

145354384029594212478149597EVER USE
35%33%32%21%39%30%13%33%31%30%41%39%33%
2%9%9%6%7%gj5%1%16%j3%4%13%gjj      25%gj

90.588116.268130.09781.251149.136138.47662.689150.322j106.480123.990172.897j147.732j133.575Mean Score (Incl.0)
221.757238.768252.921208.653258.212270.135193.105269.608234.611251.612290.350264.818256.734Standard Deviation

1170.864351.914355.382262.267757.651752.2971007.828279.571426.684753.675536.961186.01737.050Error Variance

256.491354.306406.226386.567383.031454.703489.569452.950344.199414.965425.826375.389398.855Mean Score (Excl.0)
316.961300.018296.673300.587286.415310.893306.284286.443313.377303.853316.431304.779301.743Standard Deviation

7176.0171698.3131571.6922737.9602646.2373221.81818761.941932.3812805.8673183.6781451.136566.403149.998Error Variance
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Communication (QS8300 - 230711)

Q.2A_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 44 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

571844151820622220242Several times (730)
23%12%9%16%12%14%7%15%14%a day
24%ah76%1%6%7%85%9%c            91%c

24125261412821129150At least once (365)
10%8%5%6%10%9%7%9%8%a day
16%83%1%4%10%85%14%86%

19862410891293105At least once (52)
8%6%5%4%7%6%4%6%6%a week

18%82%2%4%10%85%11%89%

3223-12132326At least once a (24)
1%1%8%-1%1%1%2%1%fortnight

13%85%12%adef-5%83%12%88%

525-242552530At least once (12)
2%2%-2%2%2%2%2%2%a month

18%82%-6%12%82%18%82%

12323343453944Less than once (6)
5%2%8%3%3%2%2%3%2%a month

27%73%7%6%9%78%12%88%

12710572565999972279591186Never (0)
51%69%65%70%66%66%77%64%67%
11%89%i2%5%8%84%19%abi            81%

SUMMARY CODE

12147314295150469528597EVER USE
49%31%35%30%34%34%23%36%33%
20%ah79%2%5%9%84%12%c            88%c

209.102ah121.01190.588138.476125.188135.20783.117c        143.622c133.575Mean Score (Incl.0)
304.772245.815221.757270.135245.934257.887205.995264.596256.734Standard Deviation
349.19640.0961170.864752.297400.55244.665136.44447.69137.050Error Variance

427.615391.207256.491454.703367.256402.728355.878404.484398.855Mean Score (Excl.0)
310.714299.503316.961310.893298.487300.672291.953302.819301.743Standard Deviation
699.590192.4937176.0173221.8181746.954176.5701183.841171.400149.998Error Variance
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Communication (QS8300 - 230711)

Q.2A_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 44 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

242157-15785-242242Several times (730)
14%12%-12%19%-14%14%a day

100%65%-65%35%aegh-100%

150108-10842-150150At least once (365)
8%8%-8%9%-8%8%a day

100%72%-72%28%-100%

10572-7234-105105At least once (52)
6%5%-5%7%-6%6%a week

100%68%-68%32%-100%

2616-1610-2626At least once a (24)
1%1%-1%2%-1%1%fortnight

100%63%-63%37%-100%

3021-219-3030At least once (12)
2%2%-2%2%-2%2%a month

100%71%-71%29%-100%

4432-3212-4444Less than once (6)
2%2%-2%3%-2%2%a month

100%72%-72%28%-100%

1186920-920266-11861186Never (0)
67%69%-69%58%-67%67%

100%d78%d-78%d22%-d           100%

SUMMARY CODE

597405-405192-597597EVER USE
33%31%-31%42%-33%33%

100%68%-68%32%aegh-100%

133.575119.500-119.500174.306aegh-133.575133.575Mean Score (Incl.0)
256.734244.550-244.550285.519-256.734256.734Standard Deviation
37.05046.181-46.181168.432-37.05037.050Error Variance

398.855390.576-390.576416.366-398.855398.855Mean Score (Excl.0)
301.743299.439-299.439306.610-301.743301.743Standard Deviation
149.998224.160-224.160454.154-149.998149.998Error Variance
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Communication (QS8300 - 230711)

Q.2A_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 44 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

573409925242Several times (730)
2%20%10%24%9%14%a day
2%30%abdf17%f41%abdff            10%f

535255531150At least once (365)
1%10%6%13%11%8%a day
3%23%f17%f37%adff            20%f

429223218105At least once (52)
1%8%5%8%7%6%a week
4%28%f21%f31%ff            17%f

-648826At least once a (24)
-2%1%2%3%1%fortnight
-23%15%31%31%f

-71011230At least once (12)
-2%2%3%1%2%a month
-23%32%37%f8%

5710101244Less than once (6)
2%2%2%2%4%2%a month

12%16%22%23%27%

2942013092031781186Never (0)
94%56%74%48%65%67%
25%abcde17%26%ace17%ce           15%c

SUMMARY CODE

1915611021696597EVER USE
6%44%26%52%35%33%
3%26%adf18%f36%abdfdf           16%f

17.524188.818abdf95.314f225.784abdf111.990f133.575fMean Score (Incl.0)
100.043293.444224.393305.274226.755256.734Standard Deviation
30.987251.781120.749223.483183.63437.050Error Variance

291.151431.633b362.797438.318b319.573398.855Mean Score (Excl.0)
301.522303.439308.253296.198284.062301.743Standard Deviation

4329.307575.468856.036404.300823.378149.998Error Variance
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Communication (QS8300 - 230711)

Q.2A_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 45 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

-1136220113174488113147120267Several times (730)
-**1%10%32%*1%6%14%24%42%16%14%15%a day
-**1%23%hilmno75%afghik*1%6%hilmn17%ghilmno33%afghik42%aefghi55%ghiklm 45%

lmnolmnojklmnonono

-55764127572242695810796203At least once (365)
-3%2%3%10%20%2%3%7%13%19%21%12%11%11%a day
-2%2%4%32%hilmno62%aghikl2%4%11%imo21%hilmno34%aghikl29%aghikl53%hilmno 47%

mnomnomno

246124165612162544215866124At least once (52)
2%3%2%5%7%10%2%5%5%8%12%8%6%7%7%a week
1%3%5%10%33%52%imno5%10%13%20%im35%aghikl17%im47%im     53%

mno

-1131311139465171128At least once a (24)
-**1%2%2%*1%3%1%2%2%2%1%2%fortnight
-2%2%11%48%39%2%11%33%15%22%17%60%40%

-22515182579153142740At least once (12)
-1%1%2%2%3%1%2%2%3%4%1%2%3%2%a month
-4%4%13%38%45%4%13%17%21%37%9%34%66%

2-262919261514155272957Less than once (6)
2%-1%2%5%3%1%2%5%4%4%2%3%3%3%a month
4%-4%10%51%imn34%4%10%26%imn25%n26%9%49%51%

98150248226393198248226211182131675285371065Never (0)
96%92%94%86%64%31%94%86%71%57%36%25%59%61%60%
9%adefg14%adefgjk23%adefgh21%adefgj37%dej19%23%adefgh21%adefgj20%adefj17%dej12%d6%50%dej    50%

hjkljklkjklk

SUMMARY CODE

4121637224441163785139236205370348719EVER USE
4%8%6%14%36%69%6%14%29%43%64%75%41%39%40%
1%2%2%5%imo31%hilmno61%afghik2%5%imo12%hilmno19%ghilmn33%afghik29%aefghi52%ghilmn 48%

lmnoolmnoklmnooo

1.06116.14510.33721.725115.310hil308.567ae10.33721.72573.210hil154.201ghi251.392af385.572ae167.434142.821155.213hMean Score (Incl.0)
mnofghiklmnomnolmnoghiklmnofghijklmniklmno

o
6.96380.13463.34397.992232.390315.54763.34397.992188.789260.717301.083318.732274.808257.438266.534Standard Deviation
0.42936.48513.88440.51792.159149.28013.88440.517133.990212.417251.111331.99380.42578.89839.933Error Variance

26.667214.528167.804154.241317.628446.911af167.804154.241255.016355.958390.359g512.054ae406.090362.974385.185kMean Score (Excl.0)
gkfgjk

26.373214.496202.438220.894290.920286.958202.438220.894279.803291.920294.104264.567293.727297.637296.209Standard Deviation
139.1043539.1322276.7361478.615406.897180.5802276.7361478.6151118.421617.517376.075309.715223.511269.263122.713Error Variance
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Communication (QS8300 - 230711)

Q.2A_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 45 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

11315461529956-3371071-2594267Several times (730)
13%17%13%13%18%15%-2%12%34%1%-8%29%15%a day
42%58%23%19%37%21%-1%14%hi40%aghi*-9%decdehi  35%acde

9710657397136342971233556203At least once (365)
11%12%12%10%13%9%2%3%9%23%1%3%12%17%11%a day
48%52%28%19%35%18%2%2%14%35%aghi1%2%17%edehi   27%ade

448025194832292028442137124At least once (52)
5%9%5%5%9%8%2%6%6%9%3%3%7%11%7%a week

36%64%o20%15%39%26%2%7%16%22%i3%3%17%30%ae

819361361367--7428At least once a (24)
1%2%1%1%2%2%*2%2%2%--2%1%2%fortnight

30%70%10%20%48%22%2%11%22%24%--25%15%

1723891013-1662491240At least once (12)
2%3%2%2%2%3%-1%2%2%1%3%3%4%2%a month

43%57%20%23%26%31%-3%15%15%4%10%22%30%

213612918181415712141257Less than once (6)
2%4%2%2%3%5%1%3%5%2%1%1%5%4%3%a month

37%63%21%16%31%32%2%8%26%13%2%3%25%21%

565500311254283217126113199891221131941091065Never (0)
65%54%65%65%52%58%95%83%64%28%93%90%64%34%60%
53%akn47%29%kn24%kn27%20%12%afgh11%afg19%f8%11%abc11%abc18%bbfk    10%

SUMMARY CODE

300419166134259160724113226913111215719EVER USE
35%46%35%35%48%42%5%17%36%72%7%10%36%66%40%
42%58%lmo23%19%36%almo22%1%3%i16%hi31%aghi1%2%15%dedehio  30%acde

139.162170.313140.340137.713186.086mo147.6099.92730.588124.710hi335.747ag10.75312.018105.692de282.087ac155.213dMean Score (Incl.0)
hideehi

255.284275.988254.222256.907283.035264.23756.869122.402245.685314.55069.50560.018217.934314.745266.534Standard Deviation
66.63695.093109.170170.988171.908208.42121.852120.824192.847279.49734.26231.877173.974316.50139.933Error Variance

401.220373.703403.306398.636389.911347.491192.641174.793344.753467.738ag149.757116.168290.074c  424.970c385.185Mean Score (Excl.0)
287.765301.927282.424295.293297.343308.331178.105249.756302.123275.681226.741155.936277.728297.444296.209Standard Deviation
232.608253.928365.887631.871396.470699.0314531.6123118.897829.801305.2214673.7771870.466787.070427.405122.713Error Variance
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Communication (QS8300 - 230711)

Q.2A_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 45 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

16610164494411011139117267Several times (730)
13%19%45%7%17%15%4%30%11%15%a day
62%38%j24%aefg18%16%g41%g4%52%abdbdg         44%d

12083206032911573115203At least once (365)
10%15%14%9%12%13%6%16%11%11%a day
59%41%j10%30%16%45%7%36%bd56%

82426351964134072124At least once (52)
7%8%4%5%7%9%5%8%7%7%a week

66%34%5%28%15%51%10%32%58%

22644813461728At least once a (24)
2%1%3%1%3%2%2%1%2%2%fortnight

79%21%15%13%28%g45%15%22%63%

2416298223102640At least once (12)
2%3%1%1%3%3%1%2%2%2%a month

60%40%4%21%19%55%8%26%66%

342221810275123957Less than once (6)
3%4%1%3%4%4%2%3%4%3%a month

60%40%3%32%18%47%9%21%69%

791274454881373941931906821065Never (0)
64%50%32%74%53%55%79%40%64%60%
74%i26%4%46%aefh13%h37%h18%abc18%chi         64%c

SUMMARY CODE

4482719817412032751281386719EVER USE
36%50%68%26%47%45%21%60%36%40%
62%38%aj14%aefg24%17%g45%g7%39%abddg          54%d

137.211196.155aj382.076aefg90.226173.985g163.144g57.783277.789abd123.436d155.213dgMean Score (Incl.0)
256.110284.879336.245208.661277.596268.041168.695318.692240.040266.534Standard Deviation
53.986143.894774.38860.640298.680109.355114.751200.32456.26939.933Error Variance

379.411394.741559.407aefg343.572372.763359.843274.857465.817abd341.225385.185Mean Score (Excl.0)
299.224291.448256.614280.991301.861296.204276.841287.500291.613296.209Standard Deviation
207.737299.092651.989409.099765.715290.5201473.863276.443233.622122.713Error Variance
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Communication (QS8300 - 230711)

Q.2A_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 45 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

15456248385573633813315311555267Several times (730)
29%16%17%20%17%24%10%12%26%22%22%12%14%15%a day
58%alm21%93%14%h20%h27%agh24%14%5%c11%c20%c43%h      21%

854918535404660228183610140203At least once (365)
16%14%13%18%12%15%9%7%16%13%15%11%10%11%a day
42%24%91%17%agh20%23%g29%11%4%9%18%50%20%

4740113103220511159197318124At least once (52)
9%11%8%5%10%7%8%3%9%7%8%8%4%7%a week

38%32%91%8%26%g16%41%g9%4%7%15%59%15%

13142715712312614428At least once a (24)
2%4%2%1%2%2%2%1%1%2%3%1%1%2%fortnight

47%49%98%5%17%25%43%10%2%9%23%50%16%

1713364109117*16231040At least once (12)
3%4%2%2%3%3%2%2%1%*3%2%2%2%a month

43%33%89%10%25%21%27%17%1%2%16%57%25%

15155271861510144371157Less than once (6)
3%4%4%4%6%2%2%3%2%3%2%4%3%3%a month

27%26%92%12%32%11%26%18%2%7%7%65%20%

2091748169716014642823222741235772701065Never (0)
39%48%55%50%50%48%67%72%45%53%50%61%66%60%
20%16%n77%n9%15%14%40%aijk22%aijk2%7%12%54%ddijmn  25%df

SUMMARY CODE

33218666196159161211912764125362139719EVER USE
61%52%45%50%50%52%33%28%55%47%50%39%34%40%
46%alm26%a92%13%gh22%agh22%agh29%13%4%b9%17%abc50%gh     19%

271.126alm170.922173.373215.872ag176.233gh232.362ag110.922112.400254.910ab213.053bc215.482ab133.175h  137.721155.213Mean Score (Incl.0)
hhcc

316.023269.369276.614291.044277.324304.937230.148242.582314.171301.381297.165248.747257.815266.534Standard Deviation
189.149227.46052.697415.228243.382298.03385.432179.9571701.785662.995367.94767.845153.86339.933Error Variance

441.387am329.968387.185433.814h353.656443.406h335.767400.795461.219455.895c426.700345.142404.417385.185Mean Score (Excl.0)
295.633296.106296.835274.926302.792289.493291.535307.638287.839289.028291.052295.414295.770296.209Standard Deviation
265.650528.185134.726713.059583.967514.149424.9641063.3862589.1031285.188683.157252.954587.112122.713Error Variance
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Communication (QS8300 - 230711)

Q.2A_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 45 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

11715075192267Several times (730)
18%13%20%14%15%a day
44%d56%28%b72%

8212148155203At least once (365)
13%11%13%11%11%a day
40%60%24%76%

53713391124At least once (52)
8%6%9%6%7%a week

43%57%26%74%

111662228At least once a (24)
2%1%1%2%2%fortnight

41%59%20%80%

132743640At least once (12)
2%2%1%3%2%a month

32%68%10%90%

2432134357Less than once (6)
4%3%4%3%3%a month

43%57%24%76%

3447201978671065Never (0)
53%63%52%62%60%
32%68%e19%e            81%c

SUMMARY CODE

300418179540719EVER USE
47%37%48%38%40%
42%ad58%25%b75%

184.040d138.894197.507b143.904155.213Mean Score (Incl.0)
283.160255.334291.156258.495266.534Standard Deviation
120.20958.629229.73447.39039.933Error Variance

395.239377.972415.144375.247385.185Mean Score (Excl.0)
297.901295.134296.395295.751296.209Standard Deviation
288.133214.015490.783163.188122.713Error Variance
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Communication (QS8300 - 230711)

Q.2A_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 45 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

622271718162486114747267Several times (730)
15%13%16%9%17%17%7%17%10%13%25%13%15%a day
2%8%10%6%7%6%1%18%2%4%18%abej18%

6201613201022711102147203At least once (365)
16%13%9%7%19%10%4%10%16%13%11%12%11%a day
3%10%8%6%10%j5%1%13%5%5%10%23%

11368122124741926124At least once (52)
4%8%4%4%11%2%2%8%11%5%10%7%7%a week
1%11%5%6%9%2%1%19%6%3%15%21%

--33---71131028At least once a (24)
--2%2%---2%1%2%2%3%2%fortnight
--10%12%---24%2%5%11%37%

235133-101121140At least once (12)
6%2%3%1%3%3%-4%1%1%1%3%2%a month
5%6%12%2%7%7%-25%2%2%5%27%

-73931-5-122657Less than once (6)
-4%2%5%3%1%-2%-1%1%7%3%a month
-12%5%15%6%2%-8%-2%4%45%af

23971091284762331634153972111065Never (0)
60%60%65%72%46%66%87%57%62%65%51%56%60%
2%9%10%i12%abcfi4%6%i3%abcefik15%4%5%9%20%

l

SUMMARY CODE

1565605156325120252894167719EVER USE
40%40%35%28%54%34%13%43%38%35%49%44%40%
2%9%g8%g7%8%ghjk4%1%17%gj4%g4%13%gjgj     23%gj

170.926148.808153.35898.375203.271gj163.98563.700163.787133.955146.778224.951abgj141.826155.213Mean Score (Incl.0)
272.715258.831272.617225.017278.357280.444192.921276.347235.152259.467309.121252.306266.534Standard Deviation

1770.796413.540412.890305.017880.486810.8121005.908293.722428.655801.463608.635168.85439.933Error Variance

425.117370.372432.665346.293376.364486.726b497.468385.278348.823424.077456.132b321.188385.185Mean Score (Excl.0)
277.655291.474298.458305.321279.878276.182290.825307.336263.827277.971297.037294.437296.209Standard Deviation

4818.2701327.4511436.7282071.5771740.7022311.41616915.865858.6861546.7742272.5931089.274495.389122.713Error Variance
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Communication (QS8300 - 230711)

Q.2A_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 45 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

512156162222330237267Several times (730)
20%14%15%17%15%15%10%16%15%a day
19%81%2%6%8%84%11%89%

341686101916827176203At least once (365)
14%11%16%10%13%11%9%12%11%a day
17%83%3%5%10%83%14%86%

24100121310714110124At least once (52)
10%7%4%2%9%7%5%7%7%a week
19%80%1%2%11%86%11%89%

127---2832428At least once a (24)
1%2%---2%1%2%2%fortnight
5%95%---100%12%88%

6332333363540At least once (12)
2%2%6%3%2%2%2%2%2%a month

15%82%5%7%6%82%14%86%

1541-165055257Less than once (6)
6%3%-1%4%3%2%3%3%a month

27%h73%-2%10%88%9%91%

1179462362878932108541065Never (0)
47%62%60%66%58%59%71%57%60%
11%89%i2%6%8%84%20%abi            80%

SUMMARY CODE

13158415326360886633719EVER USE
53%38%40%34%42%41%29%43%40%
18%ah81%2%4%9%85%12%c            88%c

204.538ah147.069170.926163.985158.527153.931111.253c        163.966c155.213Mean Score (Incl.0)
292.594261.192272.715280.444265.269265.860233.643271.833266.534Standard Deviation
321.84645.2701770.796810.812466.01147.469175.52850.33639.933Error Variance

386.344385.326425.117486.726377.120379.733384.144385.326385.185Mean Score (Excl.0)
302.511294.903277.655276.182291.886297.741289.835297.287296.209Standard Deviation
635.507153.3824818.2702311.4161374.152146.771933.380141.407122.713Error Variance
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Communication (QS8300 - 230711)

Q.2A_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 45 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

267178-17889-267267Several times (730)
15%13%-13%19%-15%15%a day

100%67%-67%33%eg-100%

203142-14261-203203At least once (365)
11%11%-11%13%-11%11%a day

100%70%-70%30%-100%

12488-8836-124124At least once (52)
7%7%-7%8%-7%7%a week

100%71%-71%29%-100%

2821-217-2828At least once a (24)
2%2%-2%1%-2%2%fortnight

100%76%-76%24%-100%

4028-2813-4040At least once (12)
2%2%-2%3%-2%2%a month

100%69%-69%31%-100%

5742-4214-5757Less than once (6)
3%3%-3%3%-3%3%a month

100%75%-75%25%-100%

1065827-827238-10651065Never (0)
60%62%-62%52%-60%60%

100%d78%d-78%d22%-d           100%

SUMMARY CODE

719499-499220-719719EVER USE
40%38%-38%48%-40%40%

100%69%-69%31%aegh-100%

155.213141.486-141.486194.938aegh-155.213155.213Mean Score (Incl.0)
266.534257.145-257.145288.648-266.534266.534Standard Deviation
39.93351.061-51.061172.144-39.93339.933Error Variance

385.185375.925-375.925406.199-385.185385.185Mean Score (Excl.0)
296.209295.973-295.973296.342-296.209296.209Standard Deviation
122.713181.367-181.367378.528-122.713122.713Error Variance
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Communication (QS8300 - 230711)

Q.2A_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 45 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

492449928267Several times (730)
1%26%10%24%10%15%a day
2%35%abdf16%f37%abdff            10%f

647407535203At least once (365)
2%13%10%18%13%11%a day
3%23%f20%f37%adff            17%f

432293722124At least once (52)
1%9%7%9%8%7%a week
3%26%f23%f30%ff            18%f

-5712528At least once a (24)
-1%2%3%2%2%fortnight
-17%24%42%f17%

*12911840At least once (12)
*3%2%3%3%2%a month
1%29%f23%26%20%f

51114161057Less than once (6)
2%3%3%4%4%3%a month
9%20%25%28%19%

2941592771701661065Never (0)
94%44%66%41%60%60%
28%abcde15%26%ce16%ce           16%ce

SUMMARY CODE

19199143249108719EVER USE
6%56%34%59%40%40%
3%28%abdf20%f35%abdff            15%f

17.064241.860abdf115.323f244.146abdf125.419f155.213fMean Score (Incl.0)
95.637311.443234.858301.920235.387266.534Standard Deviation
28.317283.616132.274218.599197.88339.933Error Variance

274.264434.630bd338.601410.702b317.306385.185Mean Score (Excl.0)
283.042300.815294.226291.397281.982296.209Standard Deviation

3338.041468.859618.348341.013729.484122.713Error Variance
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Communication (QS8300 - 230711)

Q.2A_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 46 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

---22267-29132938464591Several times (730)
---1%4%11%-1%3%4%8%14%5%5%5%a day
---2%24%im74%afghik-2%10%im14%im32%hiklmn42%afghik50%hilmn  50%

lmnoolmno

-11328431311182320383876At least once (365)
-1%1%1%5%7%1%1%4%5%6%7%4%4%4%a day
-2%2%4%38%im56%hilmno2%4%14%23%im30%hilmn26%hilmno50%im     50%

21363440368261921434083At least once (52)
1%1%1%2%6%6%1%2%3%8%5%8%5%5%5%a week
2%2%4%7%41%im48%imn4%7%10%31%ghilmn23%im26%hilmn51%49%

-11-8151-26106101524At least once a (24)
-**-1%2%*-1%2%3%2%1%2%1%fortnight
-3%3%-34%63%3%-8%26%39%24%39%61%

-11*7161**7106101525At least once (12)
-1%1%*1%2%1%**2%3%2%1%2%1%a month
-6%6%2%28%65%6%2%1%27%41%23%39%61%

3145212345615159223052Less than once (6)
3%1%1%2%3%4%1%2%2%5%4%3%2%3%3%a month
5%2%7%9%39%45%7%9%11%28%28%16%42%58%

971562542474974342542472602372621727317021433Never (0)
96%96%96%94%81%68%96%94%88%74%71%63%81%79%80%
7%adefj11%adefgjk18%adefgj17%adefjk35%dej30%18%adefgj17%adefjk18%adefj17%d18%12%51%dej    49%

kkk

SUMMARY CODE

46101612020510163684105100167184350EVER USE
4%4%4%6%19%32%4%6%12%26%29%37%19%21%20%
1%2%3%5%34%hilmno58%aghikl3%5%10%imn24%ghilmn30%aghikl29%afghik48%ghilmn 52%

mnoomnolmnooo

0.9293.7962.69210.15545.922hil105.527afg2.69210.15536.974imn54.187hil83.707ghi134.915aef55.36255.84955.604hilMean Score (Incl.0)
mnohiklmnomnoklmnoghiklmnomno

6.37733.88326.86869.624151.300232.64526.86869.624140.032160.787208.258259.439172.452172.633172.494Standard Deviation
0.3606.5232.49820.45439.06481.1452.49820.45473.71780.789120.142219.96331.67235.47916.725Error Variance

22.690104.32970.576168.501236.242329.596fk70.576168.501303.052207.419293.242367.688fk297.647269.492282.906Mean Score (Excl.0)
25.374158.522124.952238.842270.596308.864124.952238.842286.014260.141301.578313.304296.858294.177295.370Standard Deviation

128.7703589.8741301.0913803.029631.228437.6001301.0913803.0292726.792786.901842.123892.356492.318475.496241.672Error Variance
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Communication (QS8300 - 230711)

Q.2A_16 How often do you use Comments on websites\forums on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 46 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

415021193515--1431-273691Several times (730)
5%5%5%5%6%4%--5%10%-1%2%11%5%a day

45%55%24%21%39%16%--16%34%ahi-2%8%40%acde

354021152317131320--152376At least once (365)
4%4%4%4%4%4%1%2%4%6%--5%7%4%a day

47%53%27%19%31%22%2%4%18%26%--20%30%de

38452117281711202025152083At least once (52)
4%5%4%4%5%4%1%1%6%6%1%4%5%6%5%a week

46%54%26%20%34%20%2%1%24%25%2%6%18%24%

91554114--371-5924At least once a (24)
1%2%1%1%2%1%--1%2%*-2%3%1%fortnight

36%64%22%15%45%18%--12%27%3%-22%36%

81735106-*271-5925At least once (12)
1%2%1%1%2%2%-*1%2%1%-2%3%1%a month

32%68%11%21%42%26%-2%7%29%6%-21%35%

252718715121291133121352Less than once (6)
3%3%4%2%3%3%1%1%3%3%2%2%4%4%3%a month

48%52%35%13%29%23%2%3%17%20%5%6%23%24%

7087243873214193061291312512191251162462151433Never (0)
82%79%81%83%77%81%97%95%81%70%95%93%81%66%80%
49%51%27%22%29%21%9%afg9%afg18%f15%9%abc8%abc17%bbf     15%

SUMMARY CODE

1561949066123714661966959109350EVER USE
18%21%19%17%23%19%3%5%19%30%5%7%19%34%20%
45%55%26%19%35%20%1%2%17%hi27%aghi2%3%17%dedehi   31%acde

52.04658.95151.55852.64766.64347.8794.3968.99152.949hi99.436agh0.96711.43038.732e111.460acd55.604ehMean Score (Incl.0)
iei

167.194177.361165.168169.865189.861157.22437.40855.203166.380227.0295.96482.802134.023238.191172.494Standard Deviation
28.58339.27246.08274.75277.35573.7899.45524.57688.442145.6000.25260.67465.796181.26116.725Error Variance

288.336278.550273.441308.586292.899253.652152.867190.792272.214326.71920.291153.093199.386332.138c282.906Mean Score (Excl.0)
295.149296.237290.947301.810304.331282.016186.210186.813289.049309.11920.372278.748247.313310.048295.370Standard Deviation
460.914510.213723.5051265.131841.9751282.7888668.5705816.5001369.662884.76551.8788633.3621112.067873.910241.672Error Variance
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Communication (QS8300 - 230711)

Q.2A_16 How often do you use Comments on websites\forums on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 46 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

5931211315425513591Several times (730)
5%6%14%2%6%6%2%11%3%5%a day

65%35%23%aefg14%16%g47%g5%56%abdg           38%

403562020307234576At least once (365)
3%6%5%3%8%4%3%5%4%4%a day

53%47%j9%26%26%g40%10%31%59%

51321221123910284583At least once (52)
4%6%8%3%5%5%4%6%4%5%a week

61%39%14%g25%14%47%12%33%55%

169354121101424At least once a (24)
1%2%2%1%2%2%*2%1%1%fortnight

65%35%13%19%17%51%3%41%56%

121327412*71725At least once (12)
1%2%2%1%1%2%*1%2%1%a month

48%52%9%27%15%49%2%29%70%

40125199205153252Less than once (6)
3%2%4%3%3%3%2%3%3%3%a month

77%23%10%36%16%38%10%28%62%

1021412945781955662163378801433Never (0)
82%76%66%87%76%78%88%72%82%80%
71%i29%7%40%aefh14%39%h15%ac24%ch          61%c

SUMMARY CODE

21813249836315528134188350EVER USE
18%24%34%13%24%22%12%28%18%20%
62%38%j14%aeg24%18%g44%g8%38%abddg          54%

49.44569.611127.347aeg27.11472.352g61.529g28.139101.008abd41.86155.604gMean Score (Incl.0)
165.720186.391260.145117.079188.292182.168119.011233.118145.810172.494Standard Deviation
22.60361.599463.53219.091137.41950.51057.111107.18820.76216.725Error Variance

280.811286.358370.428g215.151298.305285.378241.705355.257b237.633282.906Mean Score (Excl.0)
302.145284.956328.061262.634281.918300.670268.469318.057272.856295.370Standard Deviation
418.769567.8312152.480741.6861204.205594.7542402.519697.657400.271241.672Error Variance
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Communication (QS8300 - 230711)

Q.2A_16 How often do you use Comments on websites\forums on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 46 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

44168516161728127169382091Several times (730)
8%4%6%9%5%6%4%4%14%11%4%4%5%5%a day

49%18%94%18%18%19%31%13%8%acd17%acd10%42%23%

2618691714202133121042876At least once (365)
5%5%5%9%4%6%3%1%7%8%4%4%2%4%a day

35%24%91%23%agh19%26%g28%4%5%15%b14%56%g      11%

34197410241723104616391883At least once (52)
6%5%5%5%7%5%4%3%7%5%6%4%4%5%a week

41%23%89%12%29%20%28%12%4%8%19%47%22%

1382324882-2414424At least once a (24)
2%2%2%1%1%3%1%1%-1%2%2%1%1%fortnight

52%33%96%10%17%32%32%8%-8%16%58%18%

13924196631-416425At least once (12)
2%3%2%1%3%2%1%1%2%-2%2%1%1%a month

52%37%96%4%35%24%25%12%4%-16%64%15%

26145012771512286231452Less than once (6)
5%4%3%6%2%2%2%4%3%6%2%2%3%3%a month

50%26%95%23%13%13%29%23%3%16%11%44%26%

384276115213424723353828133941997663401433Never (0)
71%77%78%70%77%76%84%87%67%68%80%82%83%80%
27%19%80%n9%17%16%38%ik20%aijk2%7%14%53%efekn    24%ef

SUMMARY CODE

156843255973751024216444917369350EVER USE
29%23%22%30%23%24%16%13%33%32%20%18%17%20%
45%al24%93%17%agh21%g21%gh29%12%5%bc12%abc14%49%g      20%

81.769a54.98862.61398.118agh57.26068.75746.98333.130131.403abc116.203ab46.09449.07446.80355.604Mean Score (Incl.0)
dcd

208.634166.663182.474219.441172.062185.476161.346142.693260.419241.651153.020159.726165.409172.494Standard Deviation
82.44087.07422.932236.05193.688110.26041.98862.2671169.280426.24197.56327.97463.33316.725Error Variance

282.696234.860284.409322.004250.183283.296295.354254.441394.980366.423234.578266.728278.019282.906Mean Score (Excl.0)
306.610277.447297.209294.271286.007285.649301.549319.383319.098305.364275.731284.485315.096295.370Standard Deviation
598.787999.697266.0641332.2331120.5461032.854918.5042266.7925359.1262168.5451520.551473.2861272.891241.672Error Variance
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Communication (QS8300 - 230711)

Q.2A_16 How often do you use Comments on websites\forums on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 46 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

3655276391Several times (730)
6%5%7%4%5%a day

39%61%30%70%

3640215476At least once (365)
6%4%6%4%4%a day

47%53%28%72%

2854196483At least once (52)
4%5%5%5%5%a week

34%66%23%77%

111352024At least once a (24)
2%1%1%1%1%fortnight

47%53%20%80%

81642125At least once (12)
1%1%1%1%1%a month

34%66%17%83%

143984552Less than once (6)
2%3%2%3%3%a month

27%73%15%85%

51192229211411433Never (0)
79%81%78%81%80%
36%64%20%80%

SUMMARY CODE

13321784266350EVER USE
21%19%22%19%20%
38%62%24%76%

63.52651.12076.64349.97855.604Mean Score (Incl.0)
181.550167.065201.228163.583172.494Standard Deviation
49.41625.100109.73618.97816.725Error Variance

306.846268.187343.024263.939282.906Mean Score (Excl.0)
291.435297.475300.744291.658295.370Standard Deviation
593.946405.9251076.751307.091241.672Error Variance
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Communication (QS8300 - 230711)

Q.2A_16 How often do you use Comments on websites\forums on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 46 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

110947311641122491Several times (730)
3%6%5%2%6%4%1%6%6%1%6%6%5%a day
1%11%10%4%7%4%1%18%4%1%13%26%

-973351113472376At least once (365)
-5%4%2%3%6%3%4%4%6%4%6%4%a day
-12%9%4%4%7%2%14%3%6%9%30%

1611054-237341883At least once (52)
1%4%1%5%5%5%-8%11%4%2%5%5%a week
1%7%2%11%6%5%-27%k9%ack4%5%22%

--32-2-22-11324At least once a (24)
--2%1%-2%-1%2%-1%3%1%fortnight
--13%8%-9%-8%6%-4%52%

31-1-3-4*111025At least once (12)
8%1%-1%-4%-1%1%1%*3%1%a month

12%acijkl5%-5%-13%-16%2%3%3%40%

-3711-2102171952Less than once (6)
-2%4%1%1%-4%4%2%1%4%5%3%a month
-6%14%2%2%-3%19%3%1%14%36%

3413314215886753521749721602721433Never (0)
88%82%84%89%84%80%91%77%74%88%83%72%80%
2%9%10%b11%bef6%5%2%15%3%5%b11%bb      19%

SUMMARY CODE

52927201718366171032106350EVER USE
12%18%16%11%16%20%9%23%26%12%17%28%20%
1%8%8%6%5%5%1%19%j5%j3%9%30%acdjk

21.57166.96752.89724.79561.61549.93322.32661.20263.11628.01259.31371.680j55.604Mean Score (Incl.0)
120.309189.363173.059114.677188.050156.361108.116180.977182.028104.231185.022191.232172.494Standard Deviation
344.628221.348166.38579.222401.851252.048315.919125.972256.855129.335218.04597.00216.725Error Variance

178.456371.500327.904216.573382.759255.747256.930262.618243.722229.080358.989255.509282.906Mean Score (Excl.0)
336.081295.912312.997276.445317.331274.528318.295297.476295.077215.283318.979289.538295.370Standard Deviation

22590.0452918.7973498.8374245.6488391.5984186.97933770.5631427.2883002.4243565.1453633.850728.976241.672Error Variance
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Communication (QS8300 - 230711)

Q.2A_16 How often do you use Comments on websites\forums on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 46 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

256413107698191Several times (730)
10%4%3%4%7%5%3%5%5%a day
28%ah71%1%4%11%84%10%90%

1660-596176976At least once (365)
6%4%-6%6%4%2%5%4%a day

21%79%-7%12%81%9%91%

176614672127183At least once (52)
7%4%1%5%4%5%4%5%5%a week

21%79%1%5%7%87%14%86%

817-2-2232224At least once a (24)
3%1%-2%-1%1%1%1%fortnight

31%69%-9%-91%11%89%

2223311732225At least once (12)
1%1%8%4%1%1%1%1%1%a month

10%90%12%ad13%5%69%10%90%

1439--34925152Less than once (6)
6%3%--2%3%1%3%3%a month

27%h73%--6%94%4%96%

16612633475121120326111711433Never (0)
67%83%88%80%81%80%88%79%80%
12%88%i2%5%8%84%18%abi            82%

SUMMARY CODE

822675182929835316350EVER USE
33%17%12%20%19%20%12%21%20%
23%ah76%1%5%8%85%10%c            90%c

102.572ah47.68521.57149.93372.30355.16133.21260.06355.604Mean Score (Incl.0)
229.639159.451120.309156.361195.823172.076135.825178.604172.494Standard Deviation
198.24916.871344.628252.048253.95019.88659.32021.73016.725Error Variance

308.991273.122178.456255.747371.500277.533282.508282.950282.906Mean Score (Excl.0)
309.189290.295336.081274.528295.912295.728297.509295.609295.370Standard Deviation

1017.001316.80922590.0454186.9792918.797283.9442392.204269.706241.672Error Variance
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Communication (QS8300 - 230711)

Q.2A_16 How often do you use Comments on websites\forums on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 46 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

9159-5932-9191Several times (730)
5%4%-4%7%-5%5%a day

100%65%-65%35%-100%

7650-5026-7676At least once (365)
4%4%-4%6%-4%4%a day

100%66%-66%34%-100%

8359-5924-8383At least once (52)
5%4%-4%5%-5%5%a week

100%71%-71%29%-100%

2420-204-2424At least once a (24)
1%2%-2%1%-1%1%fortnight

100%82%-82%18%-100%

2519-196-2525At least once (12)
1%1%-1%1%-1%1%a month

100%77%-77%23%-100%

5242-4211-5252Less than once (6)
3%3%-3%2%-3%3%a month

100%79%-79%21%-100%

14331077-1077356-14331433Never (0)
80%81%-81%78%-80%80%

100%75%-75%25%-100%

SUMMARY CODE

350248-248102-350350EVER USE
20%19%-19%22%-20%20%

100%71%-71%29%-100%

55.60449.088-49.08874.461eg-55.60455.604Mean Score (Incl.0)
172.494162.342-162.342197.967-172.494172.494Standard Deviation
16.72520.351-20.35180.973-16.72516.725Error Variance

282.906262.130-262.130333.308-282.906282.906Mean Score (Excl.0)
295.370291.765-291.765299.410-295.370295.370Standard Deviation
241.672344.644-344.644786.371-241.672241.672Error Variance
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Communication (QS8300 - 230711)

Q.2A_16 How often do you use Comments on websites\forums on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 46 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

-2616341591Several times (730)
-7%4%8%5%5%a day
-28%f18%f37%ff            17%f

51813251676At least once (365)
1%5%3%6%6%4%a day
6%24%17%33%f21%f

71319271783At least once (52)
2%4%5%7%6%5%a week
8%15%23%33%f20%

-4610424At least once a (24)
-1%1%2%2%1%fortnight
-18%23%41%f18%

18-10625At least once (12)
*2%-2%2%1%a month
3%32%d-42%d23%d

2810211252Less than once (6)
1%2%2%5%4%3%a month
4%15%18%40%f23%f

2992813562912051433Never (0)
95%79%85%70%75%80%
21%abcde20%c25%bc20%c            14%

SUMMARY CODE

14776312769350EVER USE
5%21%15%30%25%20%
4%22%f18%f36%adeff            20%df

6.42573.590f41.910f84.818adf64.704f55.604fMean Score (Incl.0)
44.038199.778151.445209.332181.119172.494Standard Deviation
6.004116.70055.002105.084117.15716.725Error Variance

141.741343.433277.069279.217256.952282.906Mean Score (Excl.0)
158.885307.076295.788300.565285.619295.370Standard Deviation

1484.9601193.6191367.042684.3871182.292241.672Error Variance
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Communication (QS8300 - 230711)

Q.2A_16 How often do you use Comments on websites\forums on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 47 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

---5733-5161419202545Several times (730)
---2%1%5%-2%*2%4%7%2%3%3%a day
---11%16%73%agikmn-11%3%13%32%gikm41%afghik45%55%

lmno

-44120394110102415412364At least once (365)
-2%1%*3%6%1%*3%3%7%5%5%3%4%a day
-6%6%1%31%62%ahilm6%1%16%15%38%hilm23%hl64%36%

325827535811162924365793At least once (52)
3%1%2%3%4%8%2%3%4%5%8%9%4%6%5%a week
3%2%5%9%29%57%aikmn5%9%12%17%32%imn25%imn39%61%

-3326932154681220At least once a (24)
-2%1%1%1%1%1%1%*2%1%2%1%1%1%fortnight
-13%13%11%30%46%13%11%6%24%19%28%40%60%

2*232231235171912302858At least once (12)
2%*1%1%3%5%1%1%2%5%5%4%3%3%3%a month
3%1%4%6%37%53%imn4%6%8%29%imn32%imn21%52%48%

15610313361016151617324880Less than once (6)
1%3%2%4%5%5%2%4%5%5%4%6%4%5%4%a month
2%6%8%12%39%41%8%12%20%19%20%21%40%60%

961492442335054412442332522532601817306931423Never (0)
94%91%93%89%82%69%93%89%85%79%71%66%81%78%80%
7%adefj10%adefjk17%adefgj16%adefj35%dej31%17%adefgj16%adefj18%dej18%dj18%13%51%dej    49%

kkk

SUMMARY CODE

61420301131982030446810792167192360EVER USE
6%9%7%11%18%31%7%11%15%21%29%34%19%22%20%
2%4%5%8%31%imno55%afghik5%8%12%im19%hilmno30%aghikl25%afghik47%hilmno 53%

lmnomnolmno

1.6659.8466.69716.83523.70765.550afg6.69716.83518.51928.500im58.073agh75.621afg36.18134.14135.168imMean Score (Incl.0)
hiklmnoiklmnohiklmno

8.46355.51143.976100.296101.316177.79443.976100.29682.911115.673163.130195.679130.456131.720131.052Standard Deviation
0.63417.5086.69242.44417.51747.3936.69242.44425.84341.81373.715125.13118.12420.6559.654Error Variance

28.361115.80289.407149.968130.046211.465k89.407149.968123.722134.162199.910224.911k193.946157.113174.254Mean Score (Excl.0)
23.263160.009138.936267.826206.802267.060138.936267.826183.055222.123252.189284.199246.762246.474246.950Standard Deviation
77.3131600.182839.2672656.705399.694341.249839.2672656.705905.651704.835599.991784.163344.019321.425166.624Error Variance
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Communication (QS8300 - 230711)

Q.2A_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 47 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

1530106219-4412-142045Several times (730)
2%3%2%1%4%2%-3%1%4%-*1%6%3%a day

34%66%21%13%46%21%-9%8%28%-1%8%45%ace

2637141228103112251-81464At least once (365)
3%4%3%3%5%3%2%1%4%8%1%-3%4%4%a day

41%59%22%19%43%15%4%1%19%40%ah2%-12%22%

32611913372425101934163493At least once (52)
4%7%4%3%7%6%1%4%3%6%3%3%5%10%5%a week

34%66%o21%14%40%26%2%5%11%21%4%4%17%36%ae

71352861-35223520At least once a (24)
1%1%1%1%1%2%*-1%1%2%2%1%2%1%fortnight

34%66%24%11%37%29%3%-15%22%10%11%15%24%

253414112112211116*2111458At least once (12)
3%4%3%3%4%3%1%1%3%5%*2%4%4%3%a month

42%58%24%19%36%21%3%2%18%28%1%4%19%25%

31491615282135111335202080Less than once (6)
4%5%3%4%5%6%2%3%4%4%2%4%6%6%4%a month

39%61%20%18%35%26%4%6%14%16%4%6%25%25%

7296953993304002941231222612251211122442161423Never (0)
84%76%84%85%74%78%93%89%84%71%92%89%80%67%80%
51%akn49%28%kn23%kn28%21%9%af9%f18%f16%9%abc8%b17%bbfk    15%

SUMMARY CODE

13622478581428210165191101462107360EVER USE
16%24%16%15%26%22%7%11%16%29%8%11%20%33%20%
38%62%lmo22%16%39%almo23%3%4%14%25%aghi3%4%17%eeio    30%acde

26.64043.19128.37024.51350.996lo31.9578.54526.86425.47562.486agi4.8265.85221.89968.536acd35.168Mean Score (Incl.0)
e

113.379145.342118.133107.356157.072125.92252.217129.298104.814167.66033.75051.08597.746187.353131.052Standard Deviation
13.14426.37323.57329.85952.94347.33218.423134.82335.09979.4078.07923.09534.997112.1449.654Error Variance

169.670177.030174.113163.722195.087145.990114.476233.842155.984217.00464.20353.497108.559206.777174.254Mean Score (Excl.0)
240.698251.153246.731234.379258.007237.235163.815320.250218.241253.953111.779150.924196.020278.772246.950Standard Deviation
340.796321.827574.304858.339536.837781.6732439.5796837.324992.272626.1361041.2061898.162651.254733.151166.624Error Variance
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Communication (QS8300 - 230711)

Q.2A_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 47 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

31151567174251645Several times (730)
2%3%11%1%3%2%1%5%2%3%a day

68%32%34%aefg14%15%37%8%56%ab36%

342961516277213664At least once (365)
3%5%4%2%6%4%3%4%3%4%a day

54%46%j9%24%24%g42%11%32%56%

6924112411477364993At least once (52)
6%4%8%4%4%6%3%8%5%5%a week

74%26%12%26%12%50%8%39%53%

10105636171320At least once a (24)
1%2%3%1%1%1%1%1%1%1%fortnight

49%51%24%28%16%31%6%32%62%

37218167285183558At least once (12)
3%4%5%2%3%4%2%4%3%3%a month

64%36%13%27%12%48%8%31%61%

592172014396195580Less than once (6)
5%4%5%3%5%5%2%4%5%4%a month

74%26%9%25%17%49%7%24%69%

999424915742005582153458641423Never (0)
81%78%64%87%78%77%88%73%81%80%
70%30%6%40%aefh14%h39%h15%ac24%ch          61%c

SUMMARY CODE

23912152875716330126204360EVER USE
19%22%36%13%22%23%12%27%19%20%
66%34%14%aefg24%16%g45%g8%35%abddg          57%

31.86442.683100.149aefg17.81043.878g35.096g23.40760.124abd26.85235.168gMean Score (Incl.0)
126.504140.683232.28888.591141.262128.127106.039176.138109.919131.052Standard Deviation
13.17135.092369.57210.93177.34424.98745.34061.19311.7999.654Error Variance

165.020192.546276.364aeg135.101196.946154.813192.488224.669b140.474174.254Mean Score (Excl.0)
247.173246.509317.976210.015245.196232.619248.232281.687217.761246.950Standard Deviation
256.700474.7411838.336459.4431002.019349.1072200.675583.437234.751166.624Error Variance
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Communication (QS8300 - 230711)

Q.2A_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 47 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

2174510710710548151245Several times (730)
4%2%3%5%2%3%1%3%11%3%3%2%3%3%a day

47%15%100%22%h16%23%16%23%12%abc9%18%34%28%

231859121115169466331364At least once (365)
4%5%4%6%4%5%3%3%9%5%3%4%3%4%a day

36%29%92%19%18%23%26%14%7%10%10%52%21%

43238810271731841617441193At least once (52)
8%6%6%5%8%5%5%3%9%12%7%5%3%5%a week

47%24%95%11%29%g18%33%9%5%17%abc18%48%12%

96205743223311220At least once a (24)
2%2%1%2%2%1%*1%3%2%1%1%1%1%fortnight

42%29%100%24%33%17%15%12%8%12%15%53%12%

2514531371221545831958At least once (12)
5%4%4%7%2%4%3%1%9%4%3%3%2%3%a month

43%25%91%22%g13%21%36%8%7%9%14%54%16%

301977819831132710451680Less than once (6)
6%5%5%4%6%3%5%4%5%5%4%5%4%4%a month

38%23%97%10%24%10%39%16%3%9%12%56%20%

389274113513524124253127627971967603441423Never (0)
72%76%77%70%75%78%83%85%55%70%79%81%84%80%
27%19%80%9%17%17%37%jk19%jk2%7%14%f53%effkn    24%ef

SUMMARY CODE

152863425879661094722415317965360EVER USE
28%24%23%30%25%22%17%15%45%30%21%19%16%20%
42%a24%95%16%agh22%gh18%30%13%6%abcd11%bc15%50%18%

49.96536.50340.97264.192ah35.03845.980h20.96235.808117.367abc44.93737.90028.29036.12535.168Mean Score (Incl.0)
d

156.780124.628141.706177.357125.889150.26095.972140.816238.160140.716140.780113.043139.056131.052Standard Deviation
46.55348.69013.830154.19450.15272.36514.85660.639977.938144.53382.57914.01244.7619.654Error Variance

178.267152.168176.768213.396141.639213.777122.821244.122h263.511151.141178.978148.008227.488174.254Mean Score (Excl.0)
255.131217.986250.511271.023222.236264.225204.342292.783300.623226.529263.220222.130281.349246.950Standard Deviation
417.256593.975179.8161112.928633.188983.311413.4241714.4343347.1871221.7921283.047285.2131130.815166.624Error Variance
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Communication (QS8300 - 230711)

Q.2A_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 47 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

172963945Several times (730)
3%3%2%3%3%a day

37%63%14%86%

2737135164At least once (365)
4%3%3%4%4%a day

42%58%21%79%

3063177693At least once (52)
5%6%5%5%5%a week

32%68%18%82%

81371320At least once a (24)
1%1%2%1%1%fortnight

37%63%37%63%

3028164258At least once (12)
5%2%4%3%3%a month

52%48%28%72%

2456215980Less than once (6)
4%5%5%4%4%a month

30%70%26%74%

50991429511281423Never (0)
79%80%78%80%80%
36%64%21%79%

SUMMARY CODE

13522581279360EVER USE
21%20%22%20%20%
38%62%22%78%

37.46733.86728.95236.83035.168Mean Score (Incl.0)
134.198129.280114.594135.103131.052Standard Deviation
27.00015.03035.58712.9459.654Error Variance

178.750171.552134.540185.781174.254Mean Score (Excl.0)
246.947247.464217.344254.098246.950Standard Deviation
429.457273.386590.479225.755166.624Error Variance
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Communication (QS8300 - 230711)

Q.2A_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 47 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

-11112-531111945Several times (730)
-*1%1%1%2%-2%4%1%6%5%3%a day
-1%2%2%3%4%-12%6%1%25%43%

-56426-81262564At least once (365)
-3%4%2%2%6%-3%1%2%3%7%4%a day
-9%10%6%3%9%-12%1%3%9%38%

3778221162493293At least once (52)
8%4%4%4%2%2%2%6%4%4%5%8%5%a week
3%7%8%8%2%2%1%18%3%4%10%34%

1231-1-2--1820At least once a (24)
3%2%2%1%-1%-1%--*2%1%fortnight
5%12%17%7%-5%-12%--3%39%

132532-105391558At least once (12)
2%2%1%3%3%2%-4%7%4%5%4%3%a month
1%5%4%8%6%3%-18%8%k5%16%25%

276833-1033102580Less than once (6)
6%4%4%4%3%3%-4%5%4%5%7%4%a month
3%9%8%10%4%3%-13%4%4%12%31%

3113614315291793723152691462551423Never (0)
81%84%84%85%88%84%98%82%79%85%76%67%80%
2%10%b10%b11%b6%b6%b3%abce16%b4%5%b10%b      18%

SUMMARY CODE

72626271215152141245123360EVER USE
19%16%16%15%12%16%2%18%21%15%24%33%20%
2%7%7%7%3%4%*15%4%g3%13%gg      34%adfghi

jkl

5.43618.17021.24815.82118.83737.6871.09327.74636.98215.06656.35666.973afj35.168Mean Score (Incl.0)
kl

14.65279.67289.79378.58397.470131.0147.558114.719151.06178.399178.614178.615131.052Standard Deviation
5.11239.18344.79437.200107.960176.9541.54450.617176.89573.172203.20484.6249.654Error Variance

29.381114.174136.707106.313163.571239.76252.000149.997176.094100.363237.681206.015174.254Mean Score (Excl.0)
22.282172.731192.871181.328251.720252.824-231.476298.171186.336304.621264.199246.950Standard Deviation
70.9261193.4431487.9741429.5537040.3274261.320-1093.4924041.1762670.8552441.943502.168166.624Error Variance
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Communication (QS8300 - 230711)

Q.2A_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 47 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

2421-214324345Several times (730)
10%1%-2%*3%1%3%3%a day
53%ah47%-4%1%95%4%96%

1846-655385664At least once (365)
7%3%-6%4%4%3%4%4%a day

28%h72%-9%9%83%12%88%

326132781128193At least once (52)
13%4%8%2%5%5%4%5%5%a week
34%ah66%3%2%7%87%13%87%

8131111721920At least once a (24)
3%1%3%1%1%1%1%1%1%fortnight

37%h63%5%5%6%84%9%91%

11471235235558At least once (12)
5%3%2%2%2%3%1%4%3%a month

19%81%1%3%5%90%6%94%

156423768107080Less than once (6)
6%4%6%3%5%5%3%5%4%a month

19%81%3%3%9%85%12%88%

14112783179125118826011641423Never (0)
57%83%81%84%84%79%88%78%80%
10%90%i2%6%9%83%18%abi            82%

SUMMARY CODE

1072537152531336323360EVER USE
43%17%19%16%16%21%12%22%20%
30%ah70%2%4%7%87%10%c            90%c

105.127ah23.9535.43637.68719.43337.34416.25438.934c35.168Mean Score (Incl.0)
225.395104.36714.652131.01482.650136.40979.915138.720131.052Standard Deviation
190.9887.2285.112176.95445.23812.49720.53513.1089.654Error Variance

244.079h145.16429.381239.762118.404178.844132.080179.005174.254Mean Score (Excl.0)
290.431220.37922.282252.824175.723252.887193.524252.064246.950Standard Deviation
680.245201.52270.9264261.3201286.613199.8501070.041191.953166.624Error Variance
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Communication (QS8300 - 230711)

Q.2A_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 47 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

4530-3015-4545Several times (730)
3%2%-2%3%-3%3%a day

100%68%-68%32%-100%

6437-3727-6464At least once (365)
4%3%-3%6%-4%4%a day

100%58%-58%42%eg-100%

9357-5736-9393At least once (52)
5%4%-4%8%-5%5%a week

100%61%-61%39%eg-100%

2016-164-2020At least once a (24)
1%1%-1%1%-1%1%fortnight

100%80%-80%20%-100%

5838-3820-5858At least once (12)
3%3%-3%4%-3%3%a month

100%66%-66%34%-100%

8061-6119-8080Less than once (6)
4%5%-5%4%-4%4%a month

100%77%-77%23%-100%

14231085-1085339-14231423Never (0)
80%82%-82%74%-80%80%

100%d76%d-76%d24%-d           100%

SUMMARY CODE

360241-241119-360360EVER USE
20%18%-18%26%-20%20%

100%67%-67%33%aegh-100%

35.16830.202-30.20249.539eg-35.16835.168Mean Score (Incl.0)
131.052123.390-123.390150.281-131.052131.052Standard Deviation

9.65411.757-11.75746.662-9.6549.654Error Variance

174.254166.412-166.412190.057-174.254174.254Mean Score (Excl.0)
246.950247.817-247.817245.469-246.950246.950Standard Deviation
166.624253.774-253.774485.929-166.624166.624Error Variance
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Communication (QS8300 - 230711)

Q.2A_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 47 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

-8626545Several times (730)
-2%1%6%2%3%a day
-18%14%58%abdff            11%

31610221264At least once (365)
1%4%2%5%5%4%a day
5%25%f16%35%f20%f

32115381693At least once (52)
1%6%4%9%6%5%a week
3%23%f16%41%adff            18%f

-547520At least once a (24)
-1%1%2%2%1%fortnight
-25%19%33%23%

282019958At least once (12)
1%2%5%4%3%3%a month
3%14%34%f32%f16%

42217241380Less than once (6)
1%6%4%6%5%4%a month
4%28%f22%30%ff            16%

3022773482832141423Never (0)
96%77%83%68%78%80%
21%abcde19%c24%c20%c            15%c

SUMMARY CODE

11817213561360EVER USE
4%23%17%32%22%20%
3%22%f20%f38%abdeff            17%f

3.98037.104f22.220f70.861abdef33.630f35.168fMean Score (Incl.0)
35.239130.550102.822188.540120.531131.052Standard Deviation
3.84549.83425.35385.24651.8859.654Error Variance

111.655164.264129.467219.070152.266174.254Mean Score (Excl.0)
157.926234.595219.633278.820219.704246.950Standard Deviation

1918.517671.155679.418563.338778.543166.624Error Variance
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Communication (QS8300 - 230711)

Q.2A_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 48 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

-11-251-1132538Several times (730)
-1%1%-*1%1%-**1%1%1%**a day
-16%16%-29%55%16%-15%14%30%24%60%40%

134197413543101121At least once (365)
1%2%2%*1%1%2%*1%2%1%1%1%1%1%a day
4%16%20%4%41%34%20%4%16%25%21%14%50%50%

2026462345384623232227128666152At least once (52)
20%16%17%9%7%6%17%9%8%7%7%4%10%7%9%a week
13%adefg17%adefgj30%adefgh15%30%25%30%adefgh15%15%15%18%8%57%43%

hjklkjkljkl

41216193827161918191985941100At least once a (24)
4%7%6%7%6%4%6%7%6%6%5%3%7%5%6%fortnight
4%12%16%19%38%27%16%19%18%19%19%8%59%41%

3344785312994785361685440214140353At least once (12)
33%27%29%20%21%15%29%20%21%21%15%15%24%16%20%a month
9%adej13%dej22%adejk15%36%j27%22%adejk15%17%19%15%11%60%bj      40%

2959881162362008811611911711981315324639Less than once (6)
29%36%33%44%38%31%33%44%40%36%32%30%35%37%36%a month
5%9%14%18%dej37%31%14%18%dej19%18%19%13%49%51%

1517315115826831517088142126209300509Never (0)
15%10%12%19%26%42%12%19%24%28%39%46%23%34%29%
3%3%6%10%31%imn53%afghik6%10%14%imn17%imn28%afghik25%afghik41%chilmn 59%ac

lmnolmnolmnooo

SUMMARY CODE

871462332124593702332122272332251466895851274EVER USE
85%90%88%81%74%58%88%81%76%72%61%54%77%66%71%
7%adej11%adefgjk18%adefgj17%adej36%dej29%18%adefgj17%adej18%dej18%dej18%11%54%abbdej   46%

kk

19.78629.509hl25.765hl12.53718.11217.15925.765hl12.53717.67718.51418.07815.92119.91216.22518.081Mean Score (Incl.0)
36.70183.97569.74524.64862.95672.76769.74524.64861.44864.41072.30673.49967.31960.27363.926Standard Deviation
11.92040.06716.8322.5636.7637.93916.8322.56314.19512.96514.48217.6544.8264.3252.297Error Variance

23.15432.87829.24615.56424.35429.59129.24615.56423.13525.54129.50329.72825.94624.55725.308Mean Score (Excl.0)
38.73188.03973.63626.60071.97193.66573.63626.60069.42574.49690.60198.51975.83272.77874.419Standard Deviation
15.62649.68521.5173.72411.90822.84721.5173.72423.86123.81837.31159.1828.1349.5614.392Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 48 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

5423311-12--128Several times (730)
1%**1%**1%-*1%--*1%*a day

54%46%22%32%30%16%16%-15%29%--14%25%

101164823-44115421At least once (365)
1%1%1%1%2%1%2%-1%1%1%1%2%1%1%a day

48%52%28%21%40%12%14%-19%17%7%4%22%17%

6488343054343012261816111920152At least once (52)
7%10%7%8%10%9%23%9%8%6%12%9%6%6%9%a week

42%58%22%20%35%22%20%afgh8%17%12%10%7%12%13%

3961182133296132316961511100At least once a (24)
4%7%4%5%6%8%5%10%7%5%7%5%5%3%6%fortnight

39%61%18%21%33%29%6%13%23%16%9%6%15%11%

1631908975110804136845336174541353At least once (12)
19%21%19%19%20%21%31%26%27%17%28%13%15%13%20%a month
46%54%25%21%31%23%12%af10%24%af15%10%bcd5%13%b      12%

2903491491411951544057119994759117101639Less than once (6)
34%38%31%36%36%41%30%41%38%31%36%47%38%31%36%a month
45%55%23%22%31%24%m6%9%19%15%7%9%b18%16%

293216179114140771119551242132103145509Never (0)
34%24%38%29%26%20%8%14%18%39%16%25%34%45%29%
58%ajkn42%35%ajkn22%j27%15%2%4%11%24%aghi4%6%20%eeghij  28%ade

SUMMARY CODE

571703297274403300122118257191111942021791274EVER USE
66%76%62%71%74%80%92%86%82%61%84%75%66%55%71%
45%55%mo23%22%32%mo24%almo10%af9%af20%af15%9%abc7%b16%bfmo   14%

17.35718.76315.93919.10220.30116.54833.921ah12.45319.18617.98317.50812.63017.01416.35618.081Mean Score (Incl.0)
65.93762.00460.52972.07767.20653.64889.45313.70661.67074.94239.85532.74664.32870.69163.926Standard Deviation
4.4454.8006.18913.4599.6928.59154.0671.51512.15115.86511.2659.49015.15815.9662.297Error Variance

26.26224.53225.55727.02927.33620.77136.91114.47723.28629.61520.78216.93625.71529.56525.308Mean Score (Excl.0)
79.67469.90575.07084.52076.76459.38992.74513.75167.25594.45742.65536.98977.71693.07674.419Standard Deviation
9.8887.89415.31426.07216.98212.96763.2481.80117.73842.28515.68516.09633.55550.0764.392Error Variance

 Page 402

Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 48 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

6213-43428Several times (730)
1%*1%*-1%1%1%**a day

73%27%17%31%-52%31%42%27%

13811234451221At least once (365)
1%2%1%2%1%1%2%1%1%1%a day

60%40%7%56%16%21%19%24%57%

111417792441323189152At least once (52)
9%7%5%12%10%6%13%7%8%9%a week

73%27%4%52%e16%27%21%c20%59%

68324432034161271100At least once a (24)
6%6%3%6%8%5%7%3%7%6%fortnight

68%32%4%43%20%34%16%12%c           71%c

2549927143541286580208353At least once (12)
21%18%19%22%21%18%27%17%19%20%a month
72%28%8%41%15%36%19%c23%59%

464175512129628068154417639Less than once (6)
37%32%36%32%37%39%28%33%39%36%a month
73%27%8%33%15%44%11%24%65%d

322187511696022955186268509Never (0)
26%34%36%26%23%32%23%39%25%29%
63%37%j10%33%12%45%11%36%abd53%

SUMMARY CODE

917357924921984921892858001274EVER USE
74%66%64%74%77%68%77%61%75%71%
72%i28%7%39%16%39%15%c22%c           63%c

18.09018.06118.66421.68016.41815.26027.16417.51016.25618.081Mean Score (Incl.0)
63.47265.00881.31866.48543.22863.79587.52573.67551.63563.926Standard Deviation
3.3167.49345.2926.1567.2436.19430.88910.7062.6042.297Error Variance

24.43927.54029.10329.13621.40322.34535.11628.89021.71225.308Mean Score (Excl.0)
72.72478.666100.22275.66948.28876.18898.15592.94258.68274.419Standard Deviation
5.91616.862106.85510.94811.95712.92850.70728.6984.4724.392Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 48 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

42813123111438Several times (730)
1%*1%*1%**1%1%***1%*a day

51%19%100%7%34%10%18%31%7%8%10%44%31%

53175267112113421At least once (365)
1%1%1%3%1%2%1%*2%2%1%1%1%1%a day

25%12%79%23%8%30%32%7%4%11%7%61%17%

3525121112420593717148545152At least once (52)
6%7%8%6%7%7%9%12%2%5%6%9%11%9%a week

23%16%80%7%16%13%39%25%1%5%9%56%29%

182282923154410211116115100At least once a (24)
3%6%6%5%7%5%7%3%5%8%4%6%4%6%fortnight

18%22%82%9%23%15%44%10%2%11%11%61%15%

9963292326160125758205018491353At least once (12)
18%18%20%17%19%19%19%23%17%14%20%20%22%20%a month
28%18%83%9%17%17%35%21%2%6%14%52%26%

21115853866105108249111155092349133639Less than once (6)
39%44%36%34%33%35%39%35%30%36%37%37%33%36%a month
33%25%84%10%16%17%39%17%2%8%14%55%21%

16988419691039815485214879244118509Never (0)
31%24%28%36%32%32%24%26%43%34%32%26%29%29%
33%17%82%14%h20%19%30%17%4%c9%15%48%23%

SUMMARY CODE

372272105812421721048523828911706952901274EVER USE
69%76%72%64%68%68%76%74%57%66%68%74%71%71%
29%21%83%10%17%16%38%k19%2%7%13%55%f23%

18.04415.66218.46019.68118.35718.46616.72919.16621.40517.64513.37618.75919.12918.081Mean Score (Incl.0)
73.81957.95567.21269.52274.09964.21352.22270.40991.85267.48152.07562.75267.93063.926Standard Deviation
10.32110.5293.11123.69217.37513.2164.39915.160145.46333.23811.2994.31810.6822.297Error Variance

26.23720.73025.77230.65027.06827.05722.04726.03437.41326.90519.58725.33026.92625.308Mean Score (Excl.0)
87.83365.90978.23184.91388.71976.27258.97881.006119.82681.96662.09871.78079.31674.419Standard Deviation
21.42918.0255.93055.89335.94128.5177.44827.115463.17373.02623.9527.64420.7624.392Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 48 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

26268Several times (730)
*1%1%**a day

29%71%28%72%

91212021At least once (365)
1%1%*1%1%a day

44%56%4%96%

5010122130152At least once (52)
8%9%6%9%9%a week

33%67%14%86%

45551486100At least once a (24)
7%5%4%6%6%fortnight

45%55%14%86%

13421952302353At least once (12)
21%19%14%21%20%a month
38%62%15%85%c

240399135505639Less than once (6)
37%35%36%36%36%a month
38%62%21%79%

163346151358509Never (0)
25%30%40%25%29%
32%68%30%ab70%

SUMMARY CODE

48179322510491274EVER USE
75%70%60%75%71%
38%62%18%c            82%c

18.49917.84513.13219.40518.081Mean Score (Incl.0)
62.51364.73961.10564.61763.926Standard Deviation
5.8593.76910.1192.9612.297Error Variance

24.76625.63821.94926.02925.308Mean Score (Excl.0)
71.26776.31377.83073.68574.419Standard Deviation
10.3447.56327.9155.2014.392Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 48 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

--------1--88Several times (730)
--------1%--2%*a day
--------8%--92%a

---21213*-11021At least once (365)
---1%1%2%2%1%*-1%3%1%a day
---10%6%11%4%16%1%-6%45%

28101686421823136152At least once (52)
5%5%6%9%8%7%12%7%12%2%16%9%9%a week
1%5%7%11%5%4%3%14%5%1%20%adfkl24%

3791086316451316100At least once a (24)
8%4%5%5%8%7%7%6%6%7%7%4%6%fortnight
3%7%9%10%8%6%3%16%4%5%13%16%

13128321426107417232972353At least once (12)
2%19%16%18%13%27%26%26%25%28%15%19%20%a month
*9%8%9%4%7%m3%m21%m5%m6%m8%m      20%m

186766674231984253669124639Less than once (6)
48%42%39%37%40%33%23%30%38%45%36%33%36%a month
3%11%10%10%7%5%1%13%4%6%11%19%

1449565230221285121548112509Never (0)
37%31%33%29%29%24%30%30%18%19%25%30%29%
3%10%11%e10%6%4%2%17%2%3%9%22%

SUMMARY CODE

2411211312673722719855661432651274EVER USE
63%69%67%71%71%76%70%70%82%81%75%70%71%
2%9%9%10%6%6%2%16%4%k5%11%21%

7.7628.2828.66314.80914.48319.44520.24614.37121.6088.80616.384kl34.546akl18.081Mean Score (Incl.0)
12.37011.38612.43741.70441.90857.07154.83340.42976.0719.01633.760116.49763.926Standard Deviation
3.6430.8000.85910.47719.95733.57881.2606.28744.8580.9687.25935.9992.297Error Variance

12.31211.91912.99720.96520.47625.47729.01120.55926.22510.83721.92249.161afk25.308Mean Score (Excl.0)
l

13.71611.97313.26348.35248.67064.23463.99147.05583.2048.83137.489136.43274.419Standard Deviation
7.2361.2691.44220.15437.01256.521157.49612.09965.3101.21812.43772.9954.392Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 48 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

35---8-88Several times (730)
1%*---1%-1%*a day

39%61%---100%-100%

715-2-1921921At least once (365)
3%1%-2%-1%1%1%1%a day

31%69%-11%-89%10%90%

2113026713724128152At least once (52)
8%8%5%7%4%9%8%9%9%a week

14%85%1%4%4%90%16%84%

694364872179100At least once a (24)
2%6%8%7%3%6%7%5%6%fortnight
6%94%3%6%4%87%21%79%

293231262929865288353At least once (12)
12%21%2%27%19%20%22%19%20%a month
8%91%i*7%g8%84%g18%gi           82%

80558183163527128511639Less than once (6)
32%36%48%33%42%35%43%34%36%a month
12%87%3%5%10%82%20%b80%

10240614224742556453509Never (0)
41%27%37%24%32%28%19%30%29%
20%ah80%3%4%9%84%11%c            89%c

SUMMARY CODE

14511252472103107624010341274EVER USE
59%73%63%76%68%72%81%70%71%
11%88%i2%6%8%84%19%abi            81%

27.64216.5427.76219.4457.82319.28513.73118.94818.081Mean Score (Incl.0)
100.72855.73612.37057.07110.94267.99532.88768.42263.926Standard Deviation
38.1442.0613.64333.5780.7933.1053.4783.1892.297Error Variance

47.098ah22.51012.31225.47711.44426.91116.93627.25225.308Mean Score (Excl.0)
128.11863.98213.71664.23411.56979.04335.78580.67874.419Standard Deviation
104.5493.7257.23656.5211.2875.9055.1226.4384.392Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 48 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

83-36-88Several times (730)
**-*1%-**a day

100%35%-35%65%-100%

2117-174-2121At least once (365)
1%1%-1%1%-1%1%a day

100%81%-81%19%-100%

152126-12626-152152At least once (52)
9%9%-9%6%-9%9%a week

100%83%-83%17%-100%

10081-8119-100100At least once a (24)
6%6%-6%4%-6%6%fortnight

100%81%-81%19%-100%

353292-29261-353353At least once (12)
20%22%-22%13%-20%20%a month

100%d83%d-83%d17%-d           100%

639487-487153-639639Less than once (6)
36%37%-37%33%-36%36%a month

100%76%-76%24%-100%

509319-319190-509509Never (0)
29%24%-24%41%-29%29%

100%eg63%-63%37%aegh-eg          100%

SUMMARY CODE

12741006-1006268-12741274EVER USE
71%76%-76%59%-71%71%

100%d79%adh-79%adh21%-d           100%

18.08117.580-17.58019.533-18.08118.081Mean Score (Incl.0)
63.92654.186-54.18686.179-63.92663.926Standard Deviation
2.2972.267-2.26715.345-2.2972.297Error Variance

25.30823.163-23.16333.352-25.30825.308Mean Score (Excl.0)
74.41961.157-61.157110.627-74.41974.419Standard Deviation
4.3923.832-3.83242.941-4.3924.392Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 48 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

-1-438Several times (730)
-*-1%1%*a day
-15%-52%33%

44110221At least once (365)
1%1%*2%1%1%a day

18%18%4%49%d11%

3636293120152At least once (52)
11%10%7%7%7%9%a week
24%24%19%20%13%

1915272613100At least once a (24)
6%4%7%6%5%6%fortnight

19%15%27%26%13%

6576977144353At least once (12)
21%21%23%17%16%20%a month
19%21%27%20%12%

117131157128106639Less than once (6)
37%37%37%31%39%36%a month
18%21%24%20%17%

729510914786509Never (0)
23%27%26%35%31%29%
14%19%21%29%df17%

SUMMARY CODE

2412633112711881274EVER USE
77%73%74%65%69%71%
19%c21%24%c21%15%

16.64517.38710.94325.889d19.64118.081Mean Score (Incl.0)
41.95357.70420.60492.30480.33663.926Standard Deviation
5.4499.7361.01820.43223.0502.297Error Variance

21.59923.67614.76639.981d28.64625.308Mean Score (Excl.0)
46.67766.25222.730112.29195.75774.419Standard Deviation
8.82117.6281.67247.40348.2604.392Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 49 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

1815323712221332375369104109190215405Several times (730)
17%9%12%14%20%33%12%14%18%22%28%40%21%24%23%a day
4%4%8%9%30%n53%afghik8%9%13%17%imn26%ghiklm27%aefghi47%hilmn  53%

lmnonklmno

205272821761587282100769464273216488At least once (365)
19%32%27%31%29%25%27%31%34%24%26%24%30%24%27%a day
4%11%15%17%36%32%15%17%21%jo16%19%13%56%b44%

486311110024120711110010613513671331328659At least once (52)
47%39%42%38%39%32%42%38%36%42%37%26%37%37%37%a week
7%dj10%d17%dj15%d37%d31%17%dj15%d16%20%dj21%d11%50%d      50%

7715172212151791375353066At least once a (24)
7%5%6%6%4%2%6%6%3%4%2%2%4%3%4%fortnight

11%j11%22%j25%ej34%19%22%j25%ej14%20%11%8%54%46%

3121513261815131116117393472At least once (12)
3%7%6%5%4%3%6%5%4%5%3%3%4%4%4%a month
4%16%21%18%36%25%21%18%15%21%16%10%53%47%

49148181514810796193655Less than once (6)
4%6%5%3%3%2%5%3%3%2%2%2%2%4%3%a month
8%17%26%15%32%27%26%15%19%14%16%12%34%66%

24561215567569122638Never (0)
1%2%2%2%2%2%2%2%2%1%2%3%1%3%2%
4%10%14%16%31%39%14%16%19%12%15%24%31%69%

SUMMARY CODE

1001592592576066242592572893163612638868601745EVER USE
99%98%98%98%98%98%98%98%98%99%98%97%99%97%98%
6%9%15%15%35%36%15%15%17%18%21%15%51%49%

224.174206.001212.998238.798270.824im351.983af212.998238.798274.191im267.714320.844hi393.923ae285.987287.262286.620mMean Score (Incl.0)
nghiklmnonlmnofghiklmnon

264.860224.062240.259246.561267.560296.834240.259246.561257.921276.531289.197302.311269.253284.005276.600Standard Deviation
620.805285.249199.739256.507122.164132.099199.739256.507250.088238.967231.676298.66777.20796.02343.006Error Variance

227.541210.960217.379244.440276.095im360.226af217.379244.440280.964im271.640325.910hi407.268ae289.824295.921292.827mMean Score (Excl.0)
nghiklmnonlmnofghiklmnon

265.408224.427240.750246.677267.444295.302240.750246.677257.415276.631288.624298.403268.994283.774276.309Standard Deviation
634.607292.833204.807263.419124.393133.952204.807263.419255.841242.166234.658300.82678.30998.68643.877Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 49 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

195210105901377319205893141764120405Several times (730)
23%23%22%23%25%19%14%14%19%30%11%14%21%37%23%a day
48%52%26%22%34%18%5%5%14%23%aghi3%4%16%e      30%acde

2472411341121291123946988832367870488At least once (365)
29%26%28%29%24%30%30%34%32%28%25%29%25%22%27%a day
51%49%28%23%26%23%8%9%20%18%7%7%16%14%

31934117514420213957481211045452120103659At least once (52)
37%37%37%37%37%37%43%35%39%33%41%41%39%32%37%a week
48%52%27%22%31%21%9%7%18%16%8%8%18%16%

303620102213610136879666At least once a (24)
3%4%4%2%4%4%5%7%4%2%6%6%3%2%4%fortnight

46%54%31%15%34%20%9%15%20%9%13%11%13%10%

3141161522195915109412972At least once (12)
4%4%3%4%4%5%4%6%5%3%7%3%4%3%4%a month

44%56%22%21%31%26%8%12%20%13%13%5%16%12%

20351191718435710513855Less than once (6)
2%4%2%2%3%5%3%2%1%2%7%4%4%2%3%a month

36%64%19%17%30%33%8%5%8%13%18%a10%24%14%

221515713222263410838Never (0)
3%2%3%2%2%1%1%1%1%2%3%4%3%3%2%

59%41%40%19%34%6%5%4%5%17%9%12%26%22%

SUMMARY CODE

8429034623805293741311363103091281212953151745EVER USE
97%98%97%98%98%99%99%99%99%98%97%96%97%97%98%
48%52%26%22%30%21%8%8%18%18%7%7%17%18%

289.616283.801284.880295.442292.487271.299234.990248.965272.485336.978ag190.732227.663269.125ee  366.602ac286.620Mean Score (Incl.0)
hide

274.947278.265274.532275.700286.544265.774246.738247.209260.756288.055232.336246.355274.766304.879276.600Standard Deviation
77.29796.669127.311196.918176.196210.854411.350492.842217.232234.395382.837537.085276.544296.96843.006Error Variance

297.336288.624294.244301.088299.656273.026238.267251.935274.207344.048ag195.951236.030278.078ee  376.062ac292.827Mean Score (Excl.0)
hide

274.436278.128274.025275.250286.307265.733246.878247.170260.674286.848233.319246.877274.806302.966276.309Standard Deviation
79.03098.291131.046199.375180.157212.693417.456500.763218.492238.498397.358559.159286.055299.96243.877Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 49 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

270135741195915440159206405Several times (730)
22%25%52%18%23%21%16%34%19%23%a day
67%33%18%aefg29%15%38%10%39%abd51%

345143311847220285120283488At least once (365)
28%26%22%28%28%28%35%25%27%27%a day
71%29%6%38%15%41%17%25%58%

457203252589028688149422659At least once (52)
37%37%18%39%35%40%36%32%40%37%a week
69%31%4%39%h14%h43%h13%23%h           64%c

501622913211274866At least once a (24)
4%3%2%4%5%3%5%1%4%4%fortnight

76%24%4%45%20%32%18%10%73%c

462623610247125372At least once (12)
4%5%2%5%4%3%3%3%5%4%a month

64%36%3%50%13%33%10%17%73%

421342010218103755Less than once (6)
3%2%3%3%4%3%3%2%3%3%a month

76%24%7%36%18%39%14%18%68%

2984154145141938Never (0)
2%2%3%2%2%2%2%3%2%2%

78%22%12%41%11%37%13%37%50%

SUMMARY CODE

120953613964625470723945710491745EVER USE
98%98%97%98%98%98%98%97%98%98%
69%31%8%37%15%41%14%26%60%

281.720297.765465.441aefg254.558289.283279.634266.263357.118abd260.185286.620Mean Score (Incl.0)
274.018282.320297.007262.585277.671271.836251.632296.232267.797276.600Standard Deviation
61.799141.320604.19996.032298.841112.473255.317173.08370.03543.006Error Variance

288.550302.472480.227aefg260.637293.849285.154271.657367.983abd264.907292.827Mean Score (Excl.0)
273.744282.029289.627262.703277.445271.624251.267293.976267.892276.309Standard Deviation
63.183143.575590.73098.731303.054114.387259.816175.29871.48043.877Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 49 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

167823466282901046717418217987405Several times (730)
31%23%23%32%26%29%16%21%35%30%33%19%21%23%a day
41%al20%85%15%agh20%h22%h26%17%4%c10%c20%abc44%h      21%

1298540948739418193133566256119488At least once (365)
24%24%28%25%23%30%28%29%26%25%26%27%29%27%a day
26%17%84%10%15%19%37%19%3%7%13%52%24%

1911505426212490260123164674368155659At least once (52)
35%42%37%32%39%29%41%38%33%33%30%39%38%37%a week
29%23%82%9%19%14%40%i19%2%7%11%56%23%

16125231393110-39421266At least once a (24)
3%3%4%1%4%3%5%3%-2%4%4%3%4%fortnight

24%18%79%4%19%14%46%16%-4%14%63%19%

171658714113010138481372At least once (12)
3%4%4%4%4%4%5%3%2%2%3%5%3%4%a month

24%22%80%10%19%16%42%14%1%4%11%67%18%

1113446462810-43361255Less than once (6)
2%4%3%3%1%2%4%3%-3%1%4%3%3%a month

20%23%81%11%7%12%51%19%-7%5%66%22%

10326510769277111138Never (0)
2%1%2%2%3%2%1%3%4%5%3%1%3%2%

26%8%70%12%27%19%17%25%5%18%c19%29%29%

SUMMARY CODE

5313571451188310300634314471312419283981745EVER USE
98%99%98%98%97%98%99%97%96%95%97%99%97%98%
30%20%83%11%18%17%36%18%3%8%14%53%e23%

332.576alm275.390292.470343.533ah292.604340.872ag244.615278.227370.824c326.336353.483ab260.431h  282.643286.620Mean Score (Incl.0)
hc

295.369279.740277.753296.983287.997284.956255.691270.857297.704293.708294.471266.320271.095276.600Standard Deviation
165.233245.31153.131432.347262.476260.256105.448224.3531528.063629.665361.30677.770170.12243.006Error Variance

338.630alm277.860297.789352.107ah302.186h349.220ag247.035286.503385.740c343.151c364.157ab263.517h  290.355292.827Mean Score (Excl.0)
hc

294.585279.768277.427295.595287.684283.320255.787270.507293.925291.425292.300266.372270.662276.309Standard Deviation
167.207247.69054.011439.079270.465264.047106.733230.1071542.708653.298365.12678.925174.01043.877Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 49 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

158247110295405Several times (730)
25%22%29%21%23%a day
39%61%27%b73%

17131899389488At least once (365)
26%28%26%28%27%a day
35%65%20%80%

234425127532659At least once (52)
36%37%34%38%37%a week
36%64%19%81%

2244105566At least once a (24)
3%4%3%4%4%fortnight

33%67%16%84%

3042126072At least once (12)
5%4%3%4%4%a month

42%58%17%83%

1837134155Less than once (6)
3%3%4%3%3%a month

32%68%24%76%

122643438Never (0)
2%2%1%2%2%

31%69%10%90%

SUMMARY CODE

633111337213731745EVER USE
98%98%99%98%98%
36%64%21%79%

296.392281.089329.116b275.257286.620Mean Score (Incl.0)
281.907273.520290.098271.860276.600Standard Deviation
119.14867.278228.06752.41743.006Error Variance

301.877287.678332.581b282.048292.827Mean Score (Excl.0)
281.578273.260289.637271.691276.309Standard Deviation
121.60568.631229.83553.68443.877Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 49 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

93137251525156811276082405Several times (730)
23%19%22%14%15%27%41%24%16%33%32%22%23%a day
2%8%9%6%4%6%4%eijl17%3%7%ij15%eij20%

15396549392787920195276488At least once (365)
40%24%38%27%38%29%22%28%30%23%27%20%27%a day
3%b8%13%abl10%8%b6%2%16%4%4%11%b      16%

1076547841371195262947157659At least once (52)
25%47%32%43%40%39%28%34%40%35%25%42%37%a week
1%11%cfk8%12%c6%6%2%14%4%4%7%c      24%c

27393121031101566At least once a (24)
5%4%2%5%3%1%5%3%4%1%5%4%4%fortnight
3%10%5%14%4%2%3%15%4%2%15%24%

1447111163282472At least once (12)
3%2%2%4%1%2%3%6%5%2%4%6%4%a month
1%5%5%10%1%2%1%23%4%2%11%33%

17-4421832101355Less than once (6)
2%4%-2%4%2%3%3%5%2%5%3%3%a month
1%12%-8%8%3%2%15%6%k3%18%k23%

1-76-1-6*241038Never (0)
3%-4%4%-1%-2%1%3%2%3%2%
3%-18%17%-2%-16%1%7%10%26%

SUMMARY CODE

37162163172103933827766791883681745EVER USE
97%100%96%96%100%99%100%98%99%97%98%97%98%
2%9%9%10%6%5%2%16%4%5%11%21%

327.584251.367314.564j226.635267.755319.291j392.216be297.700248.303345.624j344.257bjlj  256.299286.620Mean Score (Incl.0)
jl

265.716266.846261.390247.805244.179282.187307.764280.368255.730300.187294.678280.427276.600Standard Deviation
1681.068439.547379.583369.922677.537820.9222559.964302.331506.9621072.765553.091208.59343.006Error Variance

336.086251.367327.367j235.146267.755322.064392.216ej304.384250.044356.510jl351.435bejl263.161292.827Mean Score (Excl.0)
l

263.727266.846258.662248.422244.179281.826307.764279.885255.776298.423293.461280.963276.309Standard Deviation
1696.387439.547388.988385.710677.537827.3512559.964307.197511.1061086.051562.873215.68343.877Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 49 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

763289253134171334405Several times (730)
31%21%23%27%20%23%24%22%23%a day
19%ah81%2%6%8%84%18%82%

5043715273641077412488At least once (365)
20%29%40%29%24%27%26%28%27%a day
10%90%i3%6%7%84%16%84%

86570103770543118542659At least once (52)
35%37%25%39%47%36%40%36%37%a week
13%87%1%6%11%82%18%82%

105621756135366At least once a (24)
4%4%5%1%4%4%4%4%4%fortnight

15%85%3%2%10%85%19%81%

14591126776572At least once (12)
6%4%3%2%2%4%2%4%4%a month

19%81%1%2%3%93%10%90%

6481244864855Less than once (6)
3%3%2%2%3%3%2%3%3%a month

12%88%1%3%8%87%12%88%

63211-3643438Never (0)
2%2%3%1%-2%1%2%2%

16%84%3%2%-95%11%89%

SUMMARY CODE

24214993793150146529214531745EVER USE
98%98%97%99%100%98%99%98%98%
14%86%2%5%9%84%17%83%

316.493281.787327.584319.291262.954285.894292.792285.391286.620Mean Score (Incl.0)
301.696272.132265.716282.187271.269277.017280.649275.865276.600Standard Deviation
342.18149.1411681.068820.922487.33051.537253.26051.84043.006Error Variance

324.518287.742336.086322.064262.954292.923296.858292.017292.827Mean Score (Excl.0)
301.202271.859263.727281.826271.269276.705280.447275.560276.309Standard Deviation
350.28150.1071696.387827.351487.33052.731256.19052.98943.877Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 49 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

405286-286119-405405Several times (730)
23%22%-22%26%-23%23%a day

100%71%-71%29%-100%

488364-364124-488488At least once (365)
27%27%-27%27%-27%27%a day

100%75%-75%25%-100%

659512-512148-659659At least once (52)
37%39%-39%32%-37%37%a week

100%78%-78%22%-100%

6649-4917-6666At least once a (24)
4%4%-4%4%-4%4%fortnight

100%75%-75%25%-100%

7259-5913-7272At least once (12)
4%4%-4%3%-4%4%a month

100%82%-82%18%-100%

5538-3817-5555Less than once (6)
3%3%-3%4%-3%3%a month

100%69%-69%31%-100%

3818-1820-3838Never (0)
2%1%-1%4%-2%2%

100%48%-48%52%eg-100%

SUMMARY CODE

17451307-1307438-17451745EVER USE
98%99%-99%96%-98%98%

100%75%d-75%d25%-100%

286.620279.329-279.329307.719-286.620286.620Mean Score (Incl.0)
276.600273.158-273.158285.584-276.600276.600Standard Deviation
43.00657.618-57.618168.509-43.00643.006Error Variance

292.827283.202-283.202321.533-292.827292.827Mean Score (Excl.0)
276.309273.044-273.044284.211-276.309276.309Standard Deviation
43.87758.427-58.427174.086-43.87743.877Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 49 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

521009911539405Several times (730)
17%28%24%28%14%23%a day
13%25%bf24%b28%bfb            10%

9611311312443488At least once (365)
31%32%27%30%16%27%a day
20%b23%b23%b25%bb             9%

123121164136116659At least once (52)
39%34%39%32%42%37%a week
19%18%25%21%18%

14910191466At least once a (24)
4%3%2%5%5%4%fortnight

21%14%15%30%21%

1571982472At least once (12)
5%2%5%2%9%4%a month

20%9%26%11%33%ace

951262355Less than once (6)
3%1%3%2%8%3%a month

16%8%22%12%42%acdef

53491638Never (0)
2%1%1%2%6%2%

14%9%11%23%43%ade

SUMMARY CODE

3083544164102581745EVER USE
98%99%99%98%94%98%
18%20%b24%b23%b            15%

255.544b337.762abf290.998b328.255abfb        185.286286.620Mean Score (Incl.0)
256.086279.414278.528282.836252.157276.600Standard Deviation
203.034228.282186.038191.837227.08243.006Error Variance

259.966b340.866abf293.971b335.341abfb        196.854292.827Mean Score (Excl.0)
256.057278.803278.381281.682255.504276.309Standard Deviation
206.180229.295188.098194.473248.22143.877Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 50 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

551241792004995251792002212782842417386651403Unweighted Base
50*1121622285335121622282492842952187177181435Weighted Base

-11-131-1-12515Several times (730)
-1%1%-**1%-1%-*1%1%**a day
-27%27%-24%49%27%-24%-20%29%88%12%

123-543-14316713At least once (365)
3%2%2%-1%1%2%-*2%1%1%1%1%1%a day

11%15%26%-40%34%26%-6%34%23%11%43%57%

111627244029272419212276555120At least once (52)
22%14%17%11%7%6%17%11%8%7%7%3%9%8%8%a week
9%adefg13%dj23%adefgj20%d33%24%23%adefgj20%d16%17%18%6%54%46%
jkkk

391214362312141720176503585At least once a (24)
6%8%7%6%7%5%7%6%7%7%6%3%7%5%6%fortnight
4%11%14%16%43%27%14%16%19%23%20%7%59%41%

1126364611479364653614336167108275At least once (12)
21%23%23%20%21%15%23%20%21%22%15%16%23%15%19%a month
4%9%13%17%42%29%13%17%19%22%16%13%61%b39%

1248609920017260999910110171263267530Less than once (6)
25%43%37%43%37%33%37%43%40%36%34%33%37%37%37%a month
2%9%11%19%38%32%11%19%19%19%19%13%50%50%

121021451372022145607710895160246406Never (0)
24%9%13%20%26%40%13%20%24%27%37%44%22%34%28%
3%2%5%11%34%imn50%afghik5%11%15%n19%imn27%aghikl23%afghik40%cimn   60%c

lmnmnlmn

SUMMARY CODE

381021401833963101401831892071871235564731029EVER USE
76%91%87%80%74%60%87%80%76%73%63%56%78%66%72%
4%10%adefgjk14%adefjk18%dej39%dej30%14%adefjk18%dej18%dej20%dj18%12%54%abdej    46%

27.129hl30.328hl29.337hl11.97715.68114.70929.337hl11.97715.38015.94515.39613.77718.95413.61916.284Mean Score (Incl.0)
61.33792.72584.08514.95651.29561.71784.08514.95656.56246.26957.36767.28766.46944.10256.437Standard Deviation
68.40369.33739.4991.1185.2737.25539.4991.11814.4767.70111.58818.7865.9872.9252.270Error Variance

35.488hl33.20833.830hl14.95021.09024.32133.830hl14.95020.26221.84824.27124.39724.42220.69422.709Mean Score (Excl.0)
68.17596.57089.48615.32458.53977.92189.48615.32464.19252.98770.58188.23174.57453.01665.553Standard Deviation

108.09082.53051.3321.4599.23719.46051.3321.45924.52813.83127.98758.0949.8616.4474.297Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 50 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6777263773004153118610627327393942262521403Unweighted Base
59883729630248235574*119*27624887*109*2582651435Weighted Base

141-311-12---15Several times (730)
***-1%*2%-*1%---**a day

24%76%24%-49%27%27%-24%37%---12%

7634431-222-3213At least once (365)
1%1%1%1%1%1%2%-1%1%3%-1%1%1%a day

51%49%24%27%27%22%9%-17%18%17%-23%16%

3882191951311514241212101617120At least once (52)
6%10%6%6%11%9%20%12%9%5%14%9%6%6%8%a week

32%68%16%16%43%25%13%afg12%20%10%10%8%13%14%

2659917293041021158415985At least once a (24)
4%7%3%6%6%8%6%9%8%6%9%3%6%3%6%fortnight

30%70%11%20%34%35%m5%12%25%17%9%4%18%10%

1051704560100701933704517134434275At least once (12)
18%20%15%20%21%20%26%28%26%18%19%12%17%13%19%a month
38%62%16%22%36%25%7%12%26%16%6%5%16%12%

21231810011317314424501048536499587530Less than once (6)
36%38%34%37%36%41%33%42%38%34%41%45%37%33%37%a month
40%60%19%21%33%27%5%9%20%16%7%9%18%16%

20819811989122769125287123484115406Never (0)
35%24%40%30%25%21%12%10%19%35%14%31%33%44%28%
51%ajkn49%29%ajkln22%30%19%2%3%13%22%ghi3%8%21%eeghi   28%ae

SUMMARY CODE

3906391772133602796510722316075751731491029EVER USE
65%76%60%70%75%79%88%90%81%65%86%69%67%56%72%
38%62%mo17%21%m35%mo27%mo6%af10%af22%af16%7%abc7%17%bmo    15%

14.24417.74014.90713.59518.23517.06936.144a14.13817.93717.23223.5279.61713.26712.34616.284Mean Score (Incl.0)
51.53159.68260.91440.39462.06956.358106.76415.19859.43972.63958.22914.38840.80549.37556.437Standard Deviation
3.9224.9069.8425.4399.28310.213132.5412.17912.94219.32836.4592.2027.3679.6742.270Error Variance

21.85023.23224.92419.29824.41221.71141.12015.67122.15626.61627.44813.92219.71821.85722.709Mean Score (Excl.0)
62.53467.36977.24646.99870.78262.785113.06815.23265.37588.97562.08315.49848.49164.18365.553Standard Deviation
8.8678.11925.94310.46816.16215.831166.0322.44219.51545.76048.7893.63915.47029.6364.297Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 50 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9314721324792065861463768811403Unweighted Base
9704651314452106491493629251435Weighted Base

4113-23215Several times (730)
**1%1%-*2%***a day

80%20%17%51%-32%51%b29%20%

68-73324713At least once (365)
1%2%-2%1%*2%1%1%1%a day

42%58%-56%20%25%17%27%55%

84367522240202278120At least once (52)
9%8%5%12%11%6%13%6%8%8%a week

70%30%6%43%e18%33%17%19%65%

5530330183312106385At least once a (24)
6%7%2%7%9%5%8%3%7%6%fortnight

65%35%4%36%22%39%14%11%75%c

195812590421183772166275At least once (12)
20%17%19%20%20%18%25%20%18%19%a month
71%29%9%33%15%43%13%26%60%

372158471528124942116372530Less than once (6)
38%34%36%34%39%38%28%32%40%37%a month
70%30%9%29%15%47%8%22%70%c

255151481114320433137236406Never (0)
26%33%37%25%20%31%22%38%26%28%
63%37%12%f27%11%50%f8%34%abd58%

SUMMARY CODE

715314833341674451162256881029EVER USE
74%67%63%75%80%69%78%62%74%72%
70%30%8%33%16%eh43%11%c22%c           67%c

15.77317.35012.54822.492e16.83312.59832.137ab14.81914.30716.284Mean Score (Incl.0)
55.66958.05459.98072.47841.76646.039104.80159.62541.89656.437Standard Deviation
3.3297.14027.25510.9678.4683.61775.2279.4551.9922.270Error Variance

21.39125.71419.83529.95521.17118.37341.232b23.84719.21822.709Mean Score (Excl.0)
63.90769.17074.60882.32345.87254.654117.22074.26047.58365.553Standard Deviation
5.97115.14167.06519.03713.1527.449122.68224.1873.4314.297Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 50 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4562991352184273253494199531192087592641403Unweighted Base
474340139117428825152020347*1232167902581435Weighted Base

315-21-3-11135Several times (730)
1%**-1%*-1%-1%**1%*a day

53%20%100%-32%17%-51%-12%17%20%51%

2-135143111-8313At least once (365)
*-1%3%*2%1%*2%1%-1%1%1%a day

18%-96%38%7%29%22%4%7%11%-62%21%

3224116102016462816126933120At least once (52)
7%7%8%6%7%6%9%14%1%5%6%9%13%8%a week

26%20%96%9%17%13%38%23%*5%10%57%27%

182283101914393291155885At least once a (24)
4%7%6%6%7%6%7%2%5%7%5%7%3%6%fortnight

22%26%98%12%23%16%46%g4%3%11%12%65%9%

886327032594491498224414259275At least once (12)
19%19%19%19%20%18%17%24%18%18%20%18%23%19%a month
32%23%98%12%21%16%33%18%3%8%16%52%21%

1881475145897932136915467830685530Less than once (6)
40%43%37%33%34%37%41%34%32%38%36%39%33%37%a month
35%28%97%11%18%18%40%13%3%9%15%58%16%

143823905890781295020387020969406Never (0)
30%24%28%34%31%31%25%25%42%30%33%27%27%28%
35%20%96%14%22%19%32%12%5%9%17%52%17%

SUMMARY CODE

331258100111519817239115327861465811891029EVER USE
70%76%72%66%69%69%75%75%58%70%67%73%73%72%
32%25%97%11%19%17%38%15%3%8%14%56%18%

15.05512.27716.34619.23715.09217.19812.91522.95212.99216.62211.62115.38923.36116.284Mean Score (Incl.0)
61.56241.79756.82161.11459.66762.25829.79784.92250.59865.10247.29846.40782.03556.437Standard Deviation
8.3115.8432.38820.29913.04115.3211.79736.24048.30435.61610.7552.83725.4912.270Error Variance

21.56816.20522.70628.98721.93725.00317.18630.52222.36423.91317.23820.94331.83422.709Mean Score (Excl.0)
72.75747.37465.89273.20870.93773.81933.29796.81665.26677.09156.81853.06294.40465.553Standard Deviation
16.8599.9304.49544.66226.34632.6302.98062.489152.13270.75023.3935.03746.6614.297Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 50 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

55484931010931403Unweighted Base
54089532411111435Weighted Base

23145Several times (730)
*****a day

37%63%17%83%

6711213At least once (365)
1%1%*1%1%a day

49%51%7%93%

408118102120At least once (52)
7%9%5%9%8%a week

33%67%15%85%

4144107585At least once a (24)
8%5%3%7%6%fortnight

48%52%12%88%

11615947229275At least once (12)
22%18%14%21%19%a month
42%58%17%83%

203327117413530Less than once (6)
38%36%36%37%37%a month
38%62%22%78%

132274131275406Never (0)
24%31%40%25%28%
32%68%32%ab68%

SUMMARY CODE

4086211938351029EVER USE
76%69%60%75%72%
40%60%19%c            81%c

17.39615.61310.44317.98916.284Mean Score (Incl.0)
58.81854.97543.39759.61956.437Standard Deviation
6.2453.5606.0753.2522.270Error Variance

23.00422.51517.50423.91422.709Mean Score (Excl.0)
66.69564.84455.12867.71165.553Standard Deviation
10.7977.15116.8845.5914.297Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 50 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37123145121607930201106711382921403Unweighted Base
36*12713713674*78*32**22354*69*1752951435Weighted Base

--------1--55Several times (730)
--------1%--2%*a day
--------12%--88%

---2-1121-2513At least once (365)
---2%-1%3%1%2%-1%2%1%a day
---17%-7%6%14%7%-13%37%

2581134416622631120At least once (52)
6%4%6%8%4%5%12%7%12%3%15%11%8%a week
2%5%7%9%3%3%3%14%5%2%22%l26%

34878721124111885At least once a (24)
8%3%6%5%11%9%6%5%5%7%6%6%6%fortnight
4%4%9%8%10%8%2%13%3%5%13%21%

1262025132064911172958275At least once (12)
2%21%15%19%17%25%18%22%21%24%17%20%19%a month
*10%7%9%5%7%m2%18%m4%m6%m10%21%

185454552929107222315897530Less than once (6)
51%43%40%41%39%38%33%32%40%46%33%33%37%a month
3%10%10%10%5%6%2%14%4%6%11%18%

12384635211897311144982406Never (0)
32%30%34%26%28%23%29%33%20%20%28%28%28%
3%9%11%9%5%4%2%18%3%3%12%20%

SUMMARY CODE

24899010054612215044551262131029EVER USE
68%70%66%74%72%77%71%67%80%80%72%72%72%
2%9%9%10%5%6%2%15%4%5%12%21%

8.3537.9368.71215.9819.48513.83121.36412.64026.6118.89016.88828.492a16.284Mean Score (Incl.0)
12.67610.73112.64946.96211.73739.06260.01435.05490.7159.91638.66699.78856.437Standard Deviation
4.3430.9361.10318.2262.29619.314120.0556.11377.6331.38510.83434.1022.270Error Variance

12.36611.29513.15221.58213.12417.86030.13418.78333.05811.15523.38839.432a22.709Mean Score (Excl.0)
13.76411.22913.54353.51611.95643.64169.80441.397100.2579.90543.838115.61265.553Standard Deviation
7.5781.4491.91032.1803.17731.222232.03012.509116.8771.85120.01865.5204.297Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 50 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21411843779112117523011731403Unweighted Base
202122936*78*115120622412111435Weighted Base

24---5-55Several times (730)
1%*---*-**a day

29%71%---100%-100%

67-1-1211213At least once (365)
3%1%-1%-1%*1%1%a day

47%h53%-7%-93%6%94%

1910024411018102120At least once (52)
9%8%6%5%4%9%8%8%8%a week

16%84%2%3%4%92%15%85%

48137174166985At least once a (24)
2%7%8%9%1%6%7%6%6%fortnight
5%95%4%8%1%87%19%81%

272471202622948227275At least once (12)
13%20%2%25%22%19%21%19%19%a month
10%90%*7%g9%g83%17%83%

69459182949433102428530Less than once (6)
34%37%51%38%43%36%46%35%37%a month
13%87%3%6%9%82%19%b81%

7533112183534239367406Never (0)
37%27%32%23%30%28%17%30%28%
19%h81%3%4%9%84%10%c            90%c

SUMMARY CODE

1278982461808641858441029EVER USE
63%73%68%77%70%72%83%70%72%
12%87%i2%6%8%84%18%ab82%

25.62214.7388.35313.8317.40717.52612.61216.96116.284Mean Score (Incl.0)
88.04049.32612.67639.0629.98560.56325.65760.41256.437Standard Deviation
36.2202.0554.34319.3140.8903.1222.8623.1112.270Error Variance

40.859h20.16412.36617.86010.62324.46215.24824.34422.709Mean Score (Excl.0)
108.48756.74713.76443.64110.43870.36527.49971.13465.553Standard Deviation
87.8313.7407.57831.2221.3795.9304.0016.2394.297Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 50 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

1302112056106423810113021403Unweighted Base
1332116261*1101231103*13321435Weighted Base

52-23-55Several times (730)
**-*1%-**a day

100%47%-47%53%-100%

10927241013At least once (365)
1%1%3%1%1%4%1%1%a day

73%68%13%55%18%27%b73%

1081069971112108120At least once (52)
8%9%14%9%5%12%8%8%a week

90%88%7%81%9%10%90%

80744701068085At least once a (24)
6%6%6%6%4%5%6%6%fortnight

94%86%4%82%12%6%94%

262240112293313262275At least once (12)
20%21%18%21%14%13%20%19%a month
95%87%4%83%12%5%95%

498434174178132498530Less than once (6)
37%37%28%38%35%31%37%37%a month
94%82%3%79%15%6%94%

370297182799136370406Never (0)
28%26%30%25%40%35%28%28%
91%73%5%69%22%aegh9%91%

SUMMARY CODE

96286543823139679621029EVER USE
72%74%70%75%60%65%72%72%
93%d84%d4%80%d14%7%d            93%

15.70315.29322.93614.86919.69023.78415.70316.284Mean Score (Incl.0)
55.48647.14860.67246.28086.96767.41255.48656.437Standard Deviation
2.3651.98565.7342.01331.77844.9942.3652.270Error Variance

21.74120.54332.83619.90532.58136.61921.74122.709Mean Score (Excl.0)
64.28253.65670.53652.610110.12780.97464.28265.553Standard Deviation
4.4193.473127.5723.50483.641100.8734.4194.297Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 50 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1683093503542221403Unweighted Base
1663323593572211435Weighted Base

-1-225Several times (730)
-*-*1%*a day
-24%-32%43%

1416113At least once (365)
*1%*2%1%1%a day
4%32%6%47%11%

1331273018120At least once (52)
8%9%8%8%8%8%a week

11%26%23%25%15%

121323261285At least once a (24)
7%4%7%7%5%6%fortnight

14%15%27%30%14%

2777816130275At least once (12)
16%23%22%17%14%19%a month
10%28%29%22%11%

7011413411895530Less than once (6)
42%34%37%33%43%37%a month
13%22%25%22%18%

44919311563406Never (0)
27%27%26%32%28%28%
11%22%23%28%15%

SUMMARY CODE

1222402662421591029EVER USE
73%73%74%68%72%72%
12%23%26%24%15%

11.51418.05311.33619.82319.50816.284Mean Score (Incl.0)
24.78960.92521.89568.78178.57956.437Standard Deviation
3.65812.0121.37013.36427.8142.270Error Variance

15.69924.89215.28829.27927.18722.709Mean Score (Excl.0)
27.81170.37824.21781.96891.70965.553Standard Deviation
6.09022.3112.26428.71253.2324.297Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 51 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

551241792004995251792002212782842417386651403Unweighted Base
50*1121622285335121622282492842952187177181435Weighted Base

781427108175142744648294150175324Several times (730)
13%7%9%12%20%34%9%12%18%22%28%43%21%24%23%a day
2%2%4%8%33%imn54%afghik4%8%14%20%hilmn25%hilmn29%aefghi46%hilmn  54%

lmnoklmno

10395072139126507278617651213174387At least once (365)
21%35%31%32%26%25%31%32%31%21%26%23%30%24%27%a day
3%10%f13%19%36%33%13%19%20%16%20%13%55%45%

2146678521616867859312311157270266536At least once (52)
43%41%41%37%41%33%41%37%37%43%38%26%38%37%37%a week
4%8%d12%d16%40%d31%12%d16%17%23%dj21%d11%50%d      50%

32518211151891283292655At least once a (24)
7%1%3%8%4%2%3%8%4%4%3%2%4%4%4%fortnight
6%3%9%33%dj38%20%9%33%dj17%21%14%6%52%48%

1781225168121016115323061At least once (12)
3%6%5%5%5%3%5%5%4%6%4%2%4%4%4%a month
2%11%14%19%41%26%14%19%16%25%18%8%52%48%

27991799910763143145Less than once (6)
4%7%6%4%3%2%6%4%4%2%2%2%2%4%3%a month
5%16%j21%j20%38%21%21%j20%23%15%13%8%31%69%

53847784532491726Never (0)
10%3%5%2%1%1%5%2%2%1%1%2%1%2%2%
18%aefgj11%29%e17%29%25%29%e17%19%10%8%17%36%64%

k

SUMMARY CODE

451091542245265061542242452812932137077021409EVER USE
90%97%95%98%99%99%95%98%98%99%99%98%99%98%98%
3%8%11%16%37%o36%o11%16%17%o20%o21%imo15%50%o      50%

194.519203.144200.474224.773265.205im357.797af200.474224.773264.458265.863316.416hi413.847ae282.336286.762284.552iMean Score (Incl.0)
ghiklmnolmnofghiklmnolmn

247.614211.798222.751237.625270.506297.053222.751237.625259.334280.423287.861300.754269.068284.172276.643Standard Deviation
1114.776361.760277.196282.328146.641168.077277.196282.328304.318282.867291.775375.32398.099121.43454.548Error Variance

215.103208.459210.411229.132268.966362.451af210.411229.132269.765268.271318.798hi422.342ae286.099293.536289.803iMean Score (Excl.0)
ghiklmnolmnfghiklmnolmn

251.833211.954223.582237.828270.555296.143223.582237.828259.176280.542287.625297.848268.860284.029276.445Standard Deviation
1243.522371.277290.634287.118148.780169.306290.634287.118310.981285.158294.406374.31999.293123.92155.418Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 51 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6777263773004153118610627327393942262521403Unweighted Base
59883729630248235574*119*27624887*109*2582651435Weighted Base

13219363691236961652769115699324Several times (730)
22%23%21%23%26%19%8%13%19%31%10%10%22%37%23%a day
41%59%19%21%38%21%2%5%16%24%aghi3%3%17%dei    31%acde

16422477871101142841786622316160387At least once (365)
27%27%26%29%23%32%37%35%28%27%25%28%24%23%27%a day
42%58%20%22%28%29%k7%11%20%17%6%8%16%16%

234303115119179124304011585374610182536At least once (52)
39%36%39%39%37%35%40%33%42%34%42%42%39%31%37%a week
44%56%21%22%33%23%6%7%21%16%7%9%19%15%

21341292014210116389555At least once a (24)
4%4%4%3%4%4%2%8%4%2%4%8%4%2%4%fortnight

39%61%21%17%36%25%3%18%21%11%6%15%17%9%

22391582217281476311961At least once (12)
4%5%5%3%5%5%3%7%5%3%7%3%4%3%4%a month

36%64%24%13%36%28%4%14%23%12%10%6%18%14%

143177161624357513545Less than once (6)
2%4%2%2%3%4%3%3%1%2%9%5%5%2%3%a month

31%69%15%16%35%35%4%9%8%10%17%ab12%30%11%

1115841325-23346426Never (0)
2%2%3%1%3%1%6%-1%1%3%4%2%1%2%

44%56%30%14%49%7%18%afgh-7%11%11%17%22%15%

SUMMARY CODE

58682328829946935370119274245841052522611409EVER USE
98%98%97%99%97%99%94%100%99%99%97%96%98%99%98%
42%58%20%21%33%25%5%8%i19%i17%i6%7%18%i      19%

282.561285.973272.708292.196291.077279.043215.848245.517263.782340.622ag187.349202.126266.729373.881ac284.552eMean Score (Incl.0)
hide

274.419278.376274.810274.148288.589264.120216.186243.178263.610291.041228.628230.390278.202302.240276.643Standard Deviation
111.234106.740200.320250.523200.684224.306543.445557.882254.543310.274562.049564.677342.463362.49554.548Error Variance

288.085291.027280.221295.657298.957280.489230.686245.517265.554344.514ag193.669210.504272.674e  379.299ac289.803Mean Score (Excl.0)
hide

274.201278.194274.765273.904288.414264.036215.692243.178263.603290.397229.818231.345278.390301.023276.445Standard Deviation
113.062108.392205.152252.604205.389225.615567.354557.882256.407313.495586.848588.135350.683363.91455.418Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 51 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9314721324792065861463768811403Unweighted Base
9704651314452106491493629251435Weighted Base

21211370704713819123183324Several times (730)
22%24%54%16%22%21%13%34%20%23%a day
65%35%22%aefg22%14%42%6%38%abdg           56%

26811929129531765387247387At least once (365)
28%26%22%29%25%27%36%24%27%27%a day
69%31%7%33%14%45%14%22%64%

357179241768025756117363536At least once (52)
37%39%18%39%38%40%37%32%39%37%a week
67%33%4%33%h15%h48%h10%22%h           68%

41131201122883955At least once a (24)
4%3%1%5%5%3%5%2%4%4%fortnight

75%25%2%37%20%41%14%14%72%

38242259265144261At least once (12)
4%5%1%6%4%4%4%4%5%4%a month

61%39%3%41%14%42%9%22%69%

3311316719493245Less than once (6)
3%2%2%4%3%3%3%2%3%3%a month

75%25%7%36%15%42%9%20%71%

21539311441826Never (0)
2%1%2%2%1%2%3%1%2%2%

80%20%10%35%12%43%16%17%67%

SUMMARY CODE

9494601284362076381453579071409EVER USE
98%99%98%98%99%98%97%99%98%98%
67%33%9%31%15%45%10%25%64%

280.921292.126481.964aefg243.122275.947275.909244.646353.462abdg       264.011284.552Mean Score (Incl.0)
274.288281.640290.240253.975277.757272.453238.664298.653268.967276.643Standard Deviation
80.810168.053638.174134.662374.508126.674390.140237.21782.11554.548Error Variance

287.080295.425491.708aefg248.243280.134280.704251.605357.792abdg       269.108289.803Mean Score (Excl.0)
274.072281.500284.827254.147277.752272.350238.388297.886269.014276.445Standard Deviation
82.273170.048624.050137.720380.031128.552397.405238.53783.76055.418Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 51 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4562991352184273253494199531192087592641403Unweighted Base
474340139117428825152020347*1232167902581435Weighted Base

14779318607368843919376815149324Several times (730)
31%23%23%35%25%27%16%19%41%30%31%19%19%23%a day
45%al24%98%19%agh23%h21%h26%12%6%abc11%c21%abc47%h      15%

108743804470731455513345721371387At least once (365)
23%22%27%26%24%29%28%27%27%28%26%27%27%27%a day
28%19%98%11%18%19%37%14%3%9%15%55%18%

171140518551097821381143770310106536At least once (52)
36%41%37%32%38%31%41%40%30%30%32%39%41%37%a week
32%26%97%10%20%15%40%15%3%7%13%58%20%

1512533118258-37351055At least once a (24)
3%4%4%2%4%3%5%4%-2%3%4%4%4%fortnight

28%23%96%5%21%14%46%14%-5%13%64%18%

17185761410247147391061At least once (12)
3%5%4%3%5%4%5%4%2%3%3%5%4%4%a month

27%29%93%9%23%17%39%12%1%7%12%64%16%

111142546237-4332745Less than once (6)
2%3%3%3%1%2%5%3%-3%1%4%3%3%a month

24%26%94%12%9%13%52%15%-9%6%71%15%

6522-7766-4511626Never (0)
1%2%2%-2%3%1%3%-3%2%1%2%2%

23%20%84%-26%28%22%24%-16%18%42%24%

SUMMARY CODE

4683351369174281243514197471192127792521409EVER USE
99%98%98%100%98%97%99%97%100%97%98%99%98%98%
33%24%97%12%20%17%37%14%3%8%15%55%18%

329.042a272.645287.870363.548ag294.830322.596h243.491260.641414.662ab338.435c342.825ab259.990h  261.482284.552Mean Score (Incl.0)
hcc

297.013283.058276.863296.102286.196284.535256.099267.052293.738291.165293.169266.905265.871276.643Standard Deviation
193.458267.96656.696476.502300.029320.002132.767358.3771627.962712.415413.21193.858267.75554.548Error Variance

333.318a276.880292.483363.548ag301.821h332.369h246.177268.983414.662ab350.227c350.420ab263.616h  268.014289.803Mean Score (Excl.0)
hcc

296.542283.185276.645296.102285.901283.128256.221267.125293.738289.122291.868266.975265.899276.445Standard Deviation
195.416271.84457.457476.502306.141327.190134.252367.8141627.962726.881417.58495.289272.98255.418Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 51 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

55484931010931403Unweighted Base
54089532411111435Weighted Base

13319189236324Several times (730)
25%21%27%21%23%a day
41%59%27%73%

14923885302387At least once (365)
28%27%26%27%27%a day
39%61%22%78%

198338114422536At least once (52)
37%38%35%38%37%a week
37%63%21%79%

1837104555At least once a (24)
3%4%3%4%4%fortnight

33%67%18%82%

2339125061At least once (12)
4%4%4%4%4%a month

37%63%19%81%

1431123345Less than once (6)
3%3%4%3%3%a month

31%69%27%73%

52132326Never (0)
1%2%1%2%2%

18%82%10%90%

SUMMARY CODE

53587432210871409EVER USE
99%98%99%98%98%
38%62%23%77%

301.878274.103315.003275.660284.552Mean Score (Incl.0)
280.246274.076287.615272.849276.643Standard Deviation
141.76588.478266.84668.11254.548Error Variance

304.533280.783317.586281.584289.803Mean Score (Excl.0)
280.035273.994287.367272.724276.445Standard Deviation
143.10290.340268.11769.44855.418Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 51 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37123145121607930201106711382921403Unweighted Base
36*12713713674*78*32**22354*69*1752951435Weighted Base

8233118152155210255263324Several times (730)
23%18%23%14%21%26%17%24%18%37%30%21%23%a day
2%7%9%6%5%6%2%16%3%8%ajl16%j19%

112454412624105814124864387At least once (365)
30%19%40%30%35%31%31%26%27%18%28%22%27%a day
3%6%14%abdfl11%7%6%3%15%4%3%12%16%

1363445828291080232346120536At least once (52)
37%49%32%43%37%37%32%36%42%34%26%41%37%a week
2%12%ck8%11%c5%5%2%15%4%4%9%22%c

2925211721101355At least once a (24)
5%7%2%4%3%2%3%3%3%2%6%4%4%fortnight
3%16%4%10%4%3%1%13%3%2%18%23%

1336111142362261At least once (12)
3%2%2%4%1%1%3%6%4%4%4%7%4%a month
2%5%4%9%1%1%2%22%3%5%10%36%

-5-43325329945Less than once (6)
-4%-3%4%3%6%2%6%2%5%3%3%a month
-12%-9%6%6%4%12%8%k3%20%20%

1-32--37*23526Never (0)
2%-2%2%--8%3%1%4%2%2%2%
3%-11%9%--10%25%2%10%11%19%

SUMMARY CODE

3512713413374782921654661722911409EVER USE
98%100%98%98%100%100%92%97%99%96%98%98%98%
2%9%9%9%5%6%2%15%4%5%12%21%

296.655228.625326.319jl234.543299.271326.410255.070286.497249.735352.439jl335.405jl258.246284.552Mean Score (Incl.0)
275.995265.824260.110244.531263.845278.775263.345281.165264.539313.511291.990278.377276.643Standard Deviation

2058.729574.491466.600494.1771160.236983.7432311.680393.303660.1951384.350617.812265.38954.548Error Variance

303.269228.625333.616jl238.839299.271326.410278.485295.158251.872365.672jl340.883jl262.556289.803Mean Score (Excl.0)
275.420265.824258.319244.674263.845278.775263.041280.868264.655311.645291.171278.668276.445Standard Deviation

2107.121574.491473.253503.0691160.236983.7432471.085402.483667.0701407.576623.385270.57855.418Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 51 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21411843779112117523011731403Unweighted Base
202122936*78*115120622412111435Weighted Base

652598212227451273324Several times (730)
32%21%23%26%19%23%23%23%23%a day
20%ah80%2%6%7%84%16%84%

4334311242233057330387At least once (365)
21%28%30%31%19%27%25%27%27%a day
11%89%3%6%6%85%15%85%

6646713295743895441536At least once (52)
33%38%37%37%49%36%43%36%37%a week
12%87%2%5%11%d82%18%82%

7482194374855At least once a (24)
3%4%5%2%7%4%3%4%4%fortnight

13%87%3%3%16%78%12%88%

13481125845861At least once (12)
7%4%3%1%2%5%2%5%4%a month

22%78%2%1%3%94%6%94%

540-343854045Less than once (6)
2%3%-3%4%3%2%3%3%a month

11%89%-6%10%85%11%89%

2241--2562026Never (0)
1%2%2%--2%3%2%2%
8%92%3%--97%22%78%

SUMMARY CODE

20012053578115118021811911409EVER USE
99%98%98%100%100%98%97%98%98%
14%86%2%6%8%84%15%85%

332.315277.303296.655326.410235.141286.207282.278284.971284.552Mean Score (Incl.0)
302.008271.778275.995278.775269.856276.864277.778276.546276.643Standard Deviation
426.20962.3842058.729983.743650.20065.237335.48165.19954.548Error Variance

335.933282.786303.269326.410235.141292.323289.550289.849289.803Mean Score (Excl.0)
301.638271.612275.420278.775269.856276.594277.565276.357276.445Standard Deviation
429.17563.4882107.121983.743650.20066.410342.41066.18155.418Error Variance

 Page 434

Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 51 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

1302112056106423810113021403Unweighted Base
1332116261*1101231103*13321435Weighted Base

30625492456118306324Several times (730)
23%22%15%22%27%18%23%23%a day
94%78%3%75%19%6%94%

362325173075525362387At least once (365)
27%28%29%28%24%25%27%27%a day
93%84%5%79%14%7%93%

502440224188434502536At least once (52)
38%38%37%38%37%33%38%37%a week
94%82%4%78%16%6%94%

4845440864855At least once a (24)
4%4%7%4%4%6%4%4%fortnight

88%81%8%74%15%12%88%

5450347875461At least once (12)
4%4%5%4%3%7%4%4%a month

88%81%5%76%13%12%88%

4234134834245Less than once (6)
3%3%1%3%3%3%3%3%a month

93%77%2%75%18%7%93%

1815411781826Never (0)
1%1%6%1%3%8%1%2%

68%57%14%egh42%25%32%ab68%

SUMMARY CODE

131411485710902249513141409EVER USE
99%99%94%99%97%92%99%98%
93%f81%f4%77%f16%7%c            93%c

287.977282.811238.231285.286300.834240.266287.977284.552Mean Score (Incl.0)
277.051273.537255.998274.375289.768268.701277.051276.643Standard Deviation
58.95466.8061170.26370.753352.797714.85358.95454.548Error Variance

291.832286.442253.672288.168309.668261.621291.832289.803Mean Score (Excl.0)
276.875273.392256.654274.247289.300270.258276.875276.445Standard Deviation
59.65867.6411266.75671.426360.752777.01459.65855.418Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 51 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1683093503542221403Unweighted Base
1663323593572211435Weighted Base

2485839835324Several times (730)
14%26%23%27%16%23%a day
7%26%f26%30%bf11%

481109410331387At least once (365)
29%33%26%29%14%27%a day
13%b28%b24%b27%bb             8%

6811314012194536At least once (52)
41%34%39%34%42%37%a week
13%21%26%23%18%

811918955At least once a (24)
5%3%3%5%4%4%fortnight

14%20%17%34%16%

781972161At least once (12)
4%2%5%2%9%4%a month

11%13%31%11%34%ace

541052045Less than once (6)
3%1%3%2%9%3%a month

11%9%23%12%45%acde

61341226Never (0)
3%*1%1%6%2%

22%e5%10%15%48%acde

SUMMARY CODE

1603303563532091409EVER USE
97%100%99%99%94%98%
11%23%bf25%b25%bb            15%

234.757326.845bf286.254b325.089bfb        190.349284.552Mean Score (Incl.0)
248.904273.814278.167283.367259.932276.643Standard Deviation
368.768242.634221.077226.827304.34454.548Error Variance

243.189328.009bf288.381b328.778bfb        201.657289.803Mean Score (Excl.0)
249.256273.604278.098282.833263.261276.445Standard Deviation
381.158243.048222.877228.555328.46555.418Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 52 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1841943782284883823782282282602161668066701476Unweighted Base
1711813522555233753522552572662281467917141505Weighted Base

25234734594647342534281710978187Several times (730)
15%12%13%13%11%12%13%13%10%13%12%12%14%11%12%a day
13%12%25%18%32%24%25%18%14%18%15%9%58%42%

525911159147781115982655325228167395At least once (365)
30%33%32%23%28%21%32%23%32%24%23%17%29%23%26%a day
13%d15%dj28%dj15%37%d20%28%dj15%21%dj16%13%6%58%42%

685312011117710912011186917634262256518At least once (52)
40%29%34%43%34%29%34%43%34%34%33%23%33%36%34%a week
13%d10%23%21%djn34%21%23%21%djn17%18%15%7%51%d      49%

2810112010101171364232851At least once a (24)
1%4%3%4%4%3%3%4%3%5%3%3%3%4%3%fortnight
4%16%20%21%39%20%20%21%13%26%12%8%46%54%

39128122112875714223153At least once (12)
2%5%3%3%2%6%3%3%3%2%3%9%3%4%4%a month
6%17%23%15%23%40%23%15%13%9%14%26%afgikm42%58%

o

2791027219101116129313667Less than once (6)
1%4%3%4%5%6%3%4%4%6%5%6%4%5%4%a month
4%10%14%15%41%31%14%15%17%24%18%14%46%54%

192342238190422338434643116119235Never (0)
11%13%12%9%15%24%12%9%15%16%20%30%15%17%16%
8%10%18%10%34%38%ahiklm18%10%16%18%20%hl18%afghik49%51%

nolmno

SUMMARY CODE

1521583102324432853102322192241821036755951270EVER USE
89%87%88%91%85%76%88%91%85%84%80%70%85%83%84%
12%dj12%dj24%dj18%dej35%dj22%24%dj18%dej17%d18%d14%8%53%dj     47%

237.825d227.484232.499dj206.392204.660181.553232.499dj206.392207.931201.505193.753162.506224.101b185.358205.717Mean Score (Incl.0)
250.371243.917246.770247.033239.149245.980246.770247.033231.012247.136246.298245.109249.804236.766244.391Standard Deviation
340.682306.677161.099267.655117.197158.393161.099267.655234.064234.908280.847361.91977.42283.66940.465Error Variance

267.483260.718264.031226.474241.940238.577264.031226.474243.925239.997242.920230.893262.660b222.322243.751Mean Score (Excl.0)
250.138243.973246.634249.842242.061256.759246.634249.842232.006252.024253.243263.940251.022242.949247.992Standard Deviation
381.518346.062181.037303.014140.850223.475181.037303.014276.035287.403366.470580.53690.665105.77849.082Error Variance
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Communication (QS8300 - 230711)

Q.2A_18 How often do you use Voice calls on landline phone to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 52 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

7796974633163833142131232702001651052181821476Unweighted Base
708797390318440357195140274181157115*2491931505Weighted Base

10284693345393121352116132425187Several times (730)
14%11%18%10%10%11%16%15%13%11%10%11%10%13%12%a day
55%45%37%akln18%24%21%17%11%19%11%9%7%13%13%

18221396851121017037764641227132395At least once (365)
26%27%25%27%26%28%36%26%28%25%26%19%28%17%26%a day
46%54%24%22%28%26%18%a9%19%12%10%6%18%bb       8%

2322861141171511356552885655598953518At least once (52)
33%36%29%37%34%38%33%37%32%31%35%51%36%27%34%a week
45%55%22%23%29%26%13%10%17%11%11%11%ab17%10%

2328149111748657313551At least once a (24)
3%4%4%3%2%5%2%6%2%3%4%2%5%3%3%fortnight

44%56%28%17%22%34%7%16%12%10%13%5%26%10%

2330149151635599471253At least once (12)
3%4%4%3%3%4%2%3%2%5%5%3%3%6%4%a month

43%57%26%17%28%30%6%9%9%17%16%7%13%22%

4126231716105614754141467Less than once (6)
6%3%6%5%4%3%2%4%5%4%3%3%6%7%4%a month

60%40%35%26%25%15%7%9%20%11%7%6%21%21%

107127594889381712503725113152235Never (0)
15%16%15%15%20%11%9%8%18%20%16%10%12%27%16%
46%54%25%20%38%j16%7%5%21%i16%hi10%5%13%22%acd

SUMMARY CODE

6016693312703513181781292241441321042191411270EVER USE
85%84%85%85%80%89%91%92%82%80%84%90%88%73%84%
47%53%26%21%28%25%k14%fg10%f18%11%10%8%b17%bb      11%

217.345195.375236.878kn193.379187.656204.896265.118af228.506213.238192.906191.881179.356195.223170.916205.717Mean Score (Incl.0)
254.534234.680269.513233.043234.390235.018252.183256.096247.639241.515234.361233.748229.573250.248244.391Standard Deviation
83.16879.017156.884171.864143.443175.902298.573533.213227.130291.647332.880520.361241.760344.08940.465Error Variance

256.162232.602279.373n227.726235.440229.477291.128248.941260.918242.485227.585198.561222.494234.579243.751Mean Score (Excl.0)
257.716238.564271.661236.940240.178237.111249.510257.622250.205247.627238.821238.107232.388266.602247.992Standard Deviation
100.02796.626187.308207.927187.291200.078317.630587.339280.729376.192407.396609.622279.815538.45849.082Error Variance
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Communication (QS8300 - 230711)

Q.2A_18 How often do you use Voice calls on landline phone to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 52 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1058418886621985282672969131476Unweighted Base
108841783*6292065872642789631505Weighted Base

13453710120593531121187Several times (730)
12%13%9%16%10%10%13%11%13%12%a day
72%28%4%54%e11%31%19%17%65%

28011512182601408045270395At least once (365)
26%28%15%29%29%24%30%16%28%26%a day
71%29%3%46%h15%35%20%c12%c           68%c

37814022209742138782348518At least once (52)
35%33%26%33%36%36%33%30%36%34%a week
73%27%4%40%14%41%17%16%67%

32193226204143251At least once a (24)
3%5%3%3%3%3%1%5%3%3%fortnight

63%37%5%43%12%40%8%28%64%

421162082010152853At least once (12)
4%3%7%3%4%3%4%5%3%4%a month

79%21%11%38%14%37%18%28%53%

501742473211173967Less than once (6)
5%4%5%4%3%5%4%6%4%4%a month

74%26%6%35%11%48%17%25%58%

173622971311043773124235Never (0)
16%15%35%11%15%18%14%26%13%16%
74%26%12%aefg30%13%44%g16%31%abd53%

SUMMARY CODE

915355545581754832272058381270EVER USE
84%85%65%89%85%82%86%74%87%84%
72%28%4%44%eh14%h38%h18%c16%ch          66%c

203.111212.518132.723241.703aeh198.340180.115225.412c158.762c       213.904c205.717Mean Score (Incl.0)
243.930245.753222.451258.320230.127231.329247.535238.979243.663244.391Standard Deviation
56.240144.485562.326100.799267.466101.351229.489192.94265.02940.465Error Variance

241.438249.719204.948272.451e233.015218.846262.185215.635245.641243.751Mean Score (Excl.0)
247.949248.356248.677258.536232.688237.803248.254255.629245.735247.992Standard Deviation
68.538173.2601066.208113.482320.377129.406266.796291.72375.67149.082Error Variance
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Communication (QS8300 - 230711)

Q.2A_18 How often do you use Voice calls on landline phone to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 52 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3712721178155249221540311401021917813621476Unweighted Base
386311122114926221757130636*107*1978163491505Weighted Base

43181482026317237714219549187Several times (730)
11%6%12%13%10%14%13%12%20%13%11%12%14%12%a day
23%10%79%m11%14%17%39%20%4%8%11%51%m      26%

8781322427952140828295621190395At least once (365)
22%26%26%28%30%24%25%27%24%27%28%26%26%26%a day
22%20%82%11%20%13%35%21%2%7%14%53%23%

13211640842976620610673362300115518At least once (52)
34%37%33%28%37%31%36%35%20%31%31%37%33%34%a week
26%22%79%8%19%13%40%21%1%6%12%58%22%

2012378108179-74291051At least once a (24)
5%4%3%5%4%4%3%3%-7%2%4%3%3%fortnight

38%24%73%15%19%15%34%17%-15%7%58%20%

10846261616131214231353At least once (12)
3%3%4%1%2%7%3%4%3%2%7%3%4%4%a month

20%15%87%3%12%30%ahk31%24%2%3%27%c44%24%

2017616141222133710321567Less than once (6)
5%5%5%4%5%5%4%4%8%7%5%4%4%4%a month

30%25%91%10%22%18%32%19%4%10%15%48%22%

736019930293297479143012557235Never (0)
19%19%16%20%11%15%17%15%25%13%15%15%16%16%
31%25%85%13%12%14%41%20%4%6%13%53%24%

SUMMARY CODE

313252102212023318547425927931676912931270EVER USE
81%81%84%80%89%85%83%85%75%87%85%85%84%84%
25%20%80%9%18%15%37%20%2%7%13%54%23%

183.855157.417203.564m217.061204.032209.977202.229205.122247.276215.531200.552199.812m  215.184205.717Mean Score (Incl.0)
239.130203.647243.394250.921230.996255.610246.000242.587287.053249.591237.596239.930252.753244.391Standard Deviation
154.132152.47150.289406.202214.294295.639112.067189.2242059.979610.742295.55973.708176.47640.465Error Variance

226.838194.629243.207270.877229.522246.324243.760242.183329.062248.059236.410236.050m  256.954243.751Mean Score (Excl.0)
246.603209.865247.260252.987232.763260.203250.650245.992287.668252.276240.993243.835256.042247.992Standard Deviation
198.736198.39461.755516.150242.953358.231139.612226.6372758.437715.091356.30489.541213.54349.082Error Variance
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Communication (QS8300 - 230711)

Q.2A_18 How often do you use Voice calls on landline phone to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 52 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

53993729311831476Unweighted Base
53497129912061505Weighted Base

7111633154187Several times (730)
13%12%11%13%12%a day
38%62%18%82%

15224358337395At least once (365)
29%25%19%28%26%a day
39%61%15%85%c

174344118400518At least once (52)
33%35%40%33%34%a week
34%66%23%77%

2130143751At least once a (24)
4%3%5%3%3%fortnight

42%58%27%73%

2231124153At least once (12)
4%3%4%3%4%a month

42%58%22%78%

1849145367Less than once (6)
3%5%5%4%4%a month

27%73%21%79%

7615951184235Never (0)
14%16%17%15%16%
32%68%22%78%

SUMMARY CODE

45881224810221270EVER USE
86%84%83%85%84%
36%64%20%80%

219.277198.255173.125213.797205.717Mean Score (Incl.0)
247.872242.259235.947245.867244.391Standard Deviation
113.99062.636190.00451.09940.465Error Variance

255.513237.108208.328252.366243.751Mean Score (Excl.0)
249.673246.945244.282248.241247.992Standard Deviation
134.92877.094247.60860.89349.082Error Variance

 Page 441

Communication (QS8300 - 230711)

Q.2A_18 How often do you use Voice calls on landline phone to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 52 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

39141158150697836211109741302811476Unweighted Base
35*14114716183*77*39*23455*74*1672931505Weighted Base

582414261134552449187Several times (730)
15%6%16%9%3%7%28%15%10%6%14%17%12%a day
3%4%13%il7%1%3%6%adhijl18%i3%2%13%26%il

123055352625104912163391395At least once (365)
34%22%38%22%32%32%27%21%21%21%20%31%26%a day
3%8%14%acfjl9%7%6%3%12%3%4%8%23%

125936672530118222345783518At least once (52)
34%42%25%41%30%39%29%35%39%45%34%28%34%a week
2%11%bk7%13%k5%6%2%16%4%6%bk11%16%

-33352-12168751At least once a (24)
-2%2%2%6%2%-5%3%8%5%2%3%fortnight
-6%6%6%10%3%-25%3%12%16%14%

153954-9346453At least once (12)
3%4%2%5%6%5%-4%5%5%4%1%4%a month
2%10%6%16%9%7%-17%5%8%11%7%

2796151112281467Less than once (6)
4%5%6%4%2%7%2%5%4%2%5%5%4%a month
2%10%13%9%2%8%1%16%3%3%11%21%

32916271866361083144235Never (0)
9%20%11%17%22%8%15%15%18%11%19%15%16%
1%12%7%12%8%3%2%15%4%4%13%19%

SUMMARY CODE

3211213113464713319845651352491270EVER USE
91%80%89%83%78%92%85%85%82%89%81%85%84%
2%9%10%11%5%6%3%16%4%5%11%20%

252.916l142.652271.596adeijl165.613153.374191.705315.533de204.368169.672148.863195.079l  251.638ad205.717Mean Score (Incl.0)
ijlijl

253.661199.111255.106221.253184.974215.447294.839256.818229.289202.698254.988261.672244.391Standard Deviation
1649.838281.172411.892326.352495.873595.0942414.724312.586482.327555.220500.144243.67340.465Error Variance

278.028178.834303.969adehijl199.588196.654208.236369.304241.625206.961167.986240.261l  296.582ad243.751Mean Score (Excl.0)
jl

252.450207.996250.957228.558188.088216.762285.882262.665237.693207.807263.161259.553247.992Standard Deviation
1820.891382.854443.518417.911655.132652.5782636.401381.175614.111664.368665.899281.87349.082Error Variance
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Communication (QS8300 - 230711)

Q.2A_18 How often do you use Voice calls on landline phone to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 52 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

18012903978131122828511911476Unweighted Base
169133135*77*130126227612291505Weighted Base

3514956816834152187Several times (730)
21%11%15%7%6%13%12%12%12%a day
19%ah80%3%3%4%90%18%82%

4834612252733162333395At least once (365)
28%26%34%32%21%26%22%27%26%a day
12%88%3%6%7%84%16%84%

37481123055420115403518At least once (52)
22%36%34%39%42%33%42%33%34%a week
7%93%i2%6%11%81%22%bi            78%

645-2346114051At least once a (24)
4%3%-2%2%4%4%3%3%fortnight

12%88%-3%6%91%22%78%

3501434584553At least once (12)
2%4%3%5%2%4%3%4%4%a month
5%94%2%7%6%85%14%86%

10572565546367Less than once (6)
6%4%4%7%4%4%2%5%4%a month

15%85%2%8%8%82%7%93%

30205362819842193235Never (0)
18%15%9%8%21%16%15%16%16%
13%87%1%3%12%84%18%82%

SUMMARY CODE

13811273271103106523410361270EVER USE
82%85%91%92%79%84%85%84%84%
11%89%2%6%8%84%18%82%

268.377ah196.732252.916e191.705143.984211.654e196.103e        207.875205.717Mean Score (Incl.0)
279.461237.666253.661215.447202.265248.957243.526244.632244.391Standard Deviation
433.88143.7871649.838595.094312.29950.472208.08850.24740.465Error Variance

326.595ah232.493278.028208.236183.251250.932230.924246.653243.751Mean Score (Excl.0)
275.702241.744252.450216.762211.924252.244248.607247.881247.992Standard Deviation
503.38853.3221820.891652.578431.84261.062254.34360.83749.082Error Variance
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Communication (QS8300 - 230711)

Q.2A_18 How often do you use Voice calls on landline phone to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 52 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

129514761811295-18112951476Unweighted Base
132515051801325-**18013251505Weighted Base

16718720167-20167187Several times (730)
13%12%11%13%-11%13%12%a day
89%100%11%89%-11%89%

34139554341-54341395At least once (365)
26%26%30%26%-30%26%26%a day
86%100%14%86%-14%86%

45151866451-66451518At least once (52)
34%34%37%34%-37%34%34%a week
87%100%13%87%-13%87%

4451744-74451At least once a (24)
3%3%4%3%-4%3%3%fortnight

87%100%13%87%-13%87%

42531142-114253At least once (12)
3%4%6%3%-6%3%4%a month

78%100%22%78%-22%78%

6567265-26567Less than once (6)
5%4%1%5%-1%5%4%a month

97%100%3%97%-3%97%

21623519216-19216235Never (0)
16%16%10%16%-10%16%16%
92%100%8%92%-8%92%

SUMMARY CODE

110912701611109-16111091270EVER USE
84%84%90%84%-90%84%84%
87%100%13%87%-13%87%

204.823205.717212.311204.823-212.311204.823205.717Mean Score (Incl.0)
245.589244.391235.919245.589-235.919245.589244.391Standard Deviation
46.57540.465307.50246.575-307.50246.57540.465Error Variance

244.703243.751237.177244.703-237.177244.703243.751Mean Score (Excl.0)
249.601247.992237.240249.601-237.240249.601247.992Standard Deviation
57.20949.082343.18757.209-343.18757.20949.082Error Variance
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Communication (QS8300 - 230711)

Q.2A_18 How often do you use Voice calls on landline phone to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 52 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3522713312912311476Unweighted Base
3472913393002271505Weighted Base

4533375219187Several times (730)
13%11%11%17%8%12%a day
24%18%20%28%b10%

9874858157395At least once (365)
28%25%25%27%25%26%a day
25%19%22%20%14%

127961387879518At least once (52)
37%33%41%26%35%34%a week
25%c19%27%c15%c            15%

1171481151At least once a (24)
3%2%4%3%5%3%fortnight

22%13%28%15%21%

5181031653At least once (12)
2%6%3%1%7%4%a month

10%34%cf20%6%30%cf

91314201167Less than once (6)
3%4%4%7%5%4%a month

14%19%21%30%16%

5150415835235Never (0)
15%17%12%19%15%16%
22%21%17%25%15%

SUMMARY CODE

2972412982421921270EVER USE
85%83%88%81%85%84%
23%19%23%19%15%

218.882194.928193.560239.497b173.028205.717Mean Score (Incl.0)
246.083240.724234.830267.895222.550244.391Standard Deviation
172.037213.830166.602246.624214.40940.465Error Variance

256.150235.569220.187296.723abd204.746243.751Mean Score (Excl.0)
247.637245.899238.483268.210228.313247.992Standard Deviation
202.390267.550194.110303.529268.69649.082Error Variance
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Communication (QS8300 - 230711)

Q.2A_18 How often do you use Voice calls on landline phone to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 53 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1841943782284883823782282282602161668066701476Unweighted Base
1711813522555233753522552572662281467917141505Weighted Base

-11--21---113-3Several times (730)
-1%*--**---***-*a day
-46%46%--54%46%---35%19%100%-

156-866-343291120At least once (365)
*3%2%-1%2%2%-1%2%1%2%1%1%1%a day
4%26%31%-40%29%31%-17%23%17%12%46%54%

272451264224512623191968460143At least once (52)
16%13%14%10%8%6%14%10%9%7%8%4%11%8%10%a week
19%dfjk16%d35%dfjk18%29%17%35%dfjk18%16%14%13%4%58%42%

9152422331724221518134564096At least once a (24)
5%8%7%9%6%5%7%9%6%7%6%3%7%6%6%fortnight
9%16%25%23%35%18%25%23%16%19%13%4%58%42%

4549945411766945460574026200132332At least once (12)
26%27%27%21%22%18%27%21%23%22%17%18%25%19%22%a month
14%15%28%j16%35%20%28%j16%18%17%12%8%60%b40%

5968128105200119128105102987742294258551Less than once (6)
35%38%36%41%38%32%36%41%40%37%34%29%37%36%37%a month
11%12%23%19%36%22%23%19%18%18%14%8%53%47%

29194848123141484854697665146214360Never (0)
17%10%14%19%23%38%14%19%21%26%33%44%18%30%24%
8%5%13%13%34%imn39%afghik13%13%15%n19%imn21%aghikl18%afghik41%cimn   59%ac

lmnomnolmno

SUMMARY CODE

141162304207401233304207203198152816455011145EVER USE
83%90%86%81%77%62%86%81%79%74%67%56%82%70%76%
12%dej14%adefgj27%adefjk18%dej35%dej20%27%adefjk18%dej18%dej17%dj13%7%56%abbdej   44%

k

16.58330.139ahk23.56412.48416.12917.14723.56412.48415.99816.25418.31715.32019.32815.48517.505Mean Score (Incl.0)
l

30.07686.05765.47414.85645.04565.33465.47414.85642.81247.17865.85164.70159.34345.08253.074Standard Deviation
4.91638.17511.3410.9684.15811.17411.3410.9688.0398.56120.07625.2184.3693.0331.908Error Variance

20.02633.637hl27.30315.34621.06727.52327.30315.34620.24421.91327.48527.59523.70922.09123.002Mean Score (Excl.0)
32.00490.29169.76415.08050.47381.09369.76415.08047.27853.66579.16885.08564.93852.48859.797Standard Deviation
6.69447.39814.9751.2236.81228.22314.9751.22312.41814.84543.82980.4396.4985.8743.198Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 53 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

7796974633163833142131232702001651052181821476Unweighted Base
708797390318440357195140274181157115*2491931505Weighted Base

121-111--2----3Several times (730)
***-**1%--1%----*a day

19%81%19%-35%46%46%--54%----

71343843-423-4420At least once (365)
1%2%1%1%2%1%1%-1%1%2%-2%2%1%a day

35%65%21%15%43%21%15%-20%11%16%-20%18%

6083352550333414251117121713143At least once (52)
9%10%9%8%11%9%17%10%9%6%11%11%7%7%10%a week

42%58%24%18%35%23%24%afg10%17%7%12%8%12%9%

346217183032111620913613896At least once a (24)
5%8%4%6%7%9%6%11%7%5%8%6%5%4%6%fortnight

36%64%17%19%31%33%11%16%21%10%13%7%14%8%

1511818467102785339713742154629332At least once (12)
21%23%22%21%23%22%27%28%26%20%27%13%18%15%22%a month
46%54%25%20%31%24%16%12%22%11%13%5%14%9%

26029213612415014275551045953509660551Less than once (6)
37%37%35%39%34%40%38%39%38%33%34%43%38%31%37%a month
47%53%25%23%27%26%14%10%19%11%10%9%17%11%

1951651148199661917506130317380360Never (0)
28%21%29%25%22%19%9%12%18%34%19%27%29%41%24%
54%jn46%32%jn22%27%18%5%5%14%17%aghi8%9%20%hi     22%ae

SUMMARY CODE

513632276237341291177124224120127841761141145EVER USE
72%79%71%75%78%81%91%88%82%66%81%73%71%59%76%
45%55%mo24%21%30%25%mo15%af11%af20%f10%11%b7%15%bf     10%

14.51520.16315.20113.67321.11218.99326.45513.66017.10019.40119.96311.04515.06015.03517.505Mean Score (Incl.0)
42.70860.73047.34636.27161.39659.96574.79214.47344.48478.45351.58815.25145.71950.14953.074Standard Deviation
2.3415.2924.8424.1639.84211.45126.2621.7037.32930.77416.1302.2159.58813.8181.908Error Variance

20.03125.41421.49918.32527.20423.31129.22715.48420.89129.33124.62715.14021.29125.61623.002Mean Score (Excl.0)
49.06967.20555.11740.98168.51465.69078.11514.46448.37395.06856.32316.03553.16663.45959.797Standard Deviation
4.3008.0949.3197.17715.75216.59731.6161.93710.68570.06224.0323.29718.23638.7223.198Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 53 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1058418886621985282672969131476Unweighted Base
108841783*6292065872642789631505Weighted Base

2111-11113Several times (730)
**1%*-*1%***a day

65%35%19%46%-35%46%19%35%

13611323441220At least once (365)
1%1%2%2%1%1%2%1%1%1%a day

69%31%8%64%10%18%21%18%61%

108353762441362384143At least once (52)
10%8%4%12%11%7%14%8%9%10%a week
76%24%2%53%e16%28%25%16%59%

722424716311977096At least once a (24)
7%6%3%7%8%5%7%2%7%6%fortnight

75%25%2%49%17%32%20%7%73%c

2557719152471147165196332At least once (12)
23%19%23%24%23%19%27%23%20%22%a month
77%23%6%46%14%34%21%19%59%

40714524217792328086386551Less than once (6)
37%35%28%34%39%39%30%31%40%37%a month
74%26%4%39%14%42%14%16%70%cd

23112933123381655394213360Never (0)
21%31%40%20%18%28%20%34%22%24%
64%36%aj9%afg34%10%46%g15%26%abd59%

SUMMARY CODE

857288505051684222111847501145EVER USE
79%69%60%80%82%72%80%66%78%76%
75%i25%4%44%eh15%h37%18%c16%chi         65%c

17.62917.18118.49521.890e16.53213.01123.17115.74816.46017.505Mean Score (Incl.0)
51.41457.24376.73961.34138.25542.64968.83753.42547.70853.074Standard Deviation
2.4997.83966.9195.6847.3913.44517.7479.6432.4931.908Error Variance

22.37824.85630.90027.23220.24718.10128.95323.77221.13723.002Mean Score (Excl.0)
57.00967.48597.61467.35841.45749.39575.88464.22453.14659.797Standard Deviation
3.91115.869183.2398.59310.8096.43826.90821.3713.9733.198Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 53 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3712721178155249221540311401021917813621476Unweighted Base
386311122114926221757130636*107*1978163491505Weighted Base

-2311--11--113Several times (730)
-1%***--*2%--***a day
-54%100%19%35%--46%19%--35%46%

32155248122112320At least once (365)
1%1%1%4%1%2%1%*5%2%1%1%1%1%a day

15%9%77%27%9%18%39%7%9%9%8%61%14%

2826113101917544315157448143At least once (52)
7%8%9%7%7%8%10%14%3%5%8%9%14%10%a week

20%18%79%7%14%12%38%30%1%3%11%52%34%

1422775201246131910611696At least once a (24)
4%7%6%4%8%5%8%4%3%9%5%7%4%6%fortnight

14%22%80%6%21%12%48%13%1%10%10%63%16%

7655258285447120827214616890332At least once (12)
20%18%21%19%21%22%21%27%20%20%23%21%26%22%a month
23%17%78%9%16%14%36%25%2%6%14%50%27%

158136445528879225108124362314121551Less than once (6)
41%44%36%35%33%36%39%35%33%40%32%38%35%37%a month
29%25%81%10%16%14%41%20%2%8%11%57%22%

108703104778591185713276318770360Never (0)
28%23%25%32%30%27%21%19%35%25%32%23%20%24%
30%20%86%13%gh22%gh16%33%16%3%7%17%b52%20%

SUMMARY CODE

27824191110218415845324823801346292791145EVER USE
72%77%75%68%70%73%79%81%65%75%68%77%80%76%
24%21%80%9%16%14%40%jk22%jk2%7%12%55%24%d

12.27416.45517.33224.34715.43816.10716.62118.58136.10515.18612.57817.52919.03517.505Mean Score (Incl.0)
33.94159.36254.56480.09655.04047.05342.93256.033119.20346.54733.59151.47856.58053.074Standard Deviation
3.10512.9552.52741.38912.16610.0183.41310.096355.23621.2415.9083.3938.8431.908Error Variance

17.02821.24923.23235.66321.95422.10220.95922.88555.63020.30718.44722.74423.84123.002Mean Score (Excl.0)
38.96966.72762.08694.96864.58553.94447.26861.409145.27952.92639.36657.62762.42859.797Standard Deviation
5.77421.2024.42186.72023.83618.5355.23214.788879.41436.37912.1075.54413.4393.198Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 53 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

53993729311831476Unweighted Base
53497129912061505Weighted Base

21-33Several times (730)
**-**a day

54%46%-100%

10911920At least once (365)
2%1%*2%1%a day

53%47%4%96%

469720123143At least once (52)
9%10%7%10%10%a week

32%68%14%86%

3858118596At least once a (24)
7%6%4%7%6%fortnight

39%61%11%89%

12420848284332At least once (12)
23%21%16%24%22%a month
37%63%14%86%c

200351116436551Less than once (6)
38%36%39%36%37%a month
36%64%21%79%

114246103256360Never (0)
21%25%35%21%24%
32%68%29%ab71%

SUMMARY CODE

4207251969501145EVER USE
79%75%65%79%76%
37%63%17%c            83%c

20.49615.8599.73519.431c17.505Mean Score (Incl.0)
63.99545.92623.22157.99853.074Standard Deviation
7.5982.2511.8402.8431.908Error Variance

26.04221.23814.88424.67323.002Mean Score (Excl.0)
71.14552.06927.36664.36459.797Standard Deviation
12.1673.8624.0054.4503.198Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 53 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

39141158150697836211109741302811476Unweighted Base
35*14114716183*77*39*23455*74*1672931505Weighted Base

-----------33Several times (730)
-----------1%*a day
-----------100%

---21112*-3820At least once (365)
---1%2%2%2%1%1%-2%3%1%a day
---11%7%8%4%12%2%-15%41%

36101365616822839143At least once (52)
8%4%7%8%7%7%15%7%15%3%17%13%10%a week
2%4%7%9%4%4%4%11%6%dl1%20%dfl27%l

2510127831424121796At least once a (24)
6%4%7%8%8%10%7%6%4%5%7%6%6%fortnight
2%6%10%13%7%8%3%15%2%4%12%18%

23030351419116314212767332At least once (12)
4%21%20%22%17%25%30%27%25%28%16%23%22%a month
*9%9%11%4%6%3%m19%m4%m6%m8%20%

15655656342777821346098551Less than once (6)
42%46%38%35%41%35%17%33%39%47%36%33%37%a month
3%12%g10%10%6%5%1%14%4%6%g11%18%

14354141211711609133761360Never (0)
40%25%28%26%25%21%29%26%17%17%22%21%24%
4%e10%11%12%6%5%3%17%3%4%10%17%

SUMMARY CODE

2110610612062612717445611302321145EVER USE
60%75%72%74%75%79%71%74%83%83%78%79%76%
2%9%9%10%5%5%2%15%4%m5%11%20%

8.4538.4429.96915.89816.00417.95521.985l13.92816.209l8.85121.085l30.549al17.505Mean Score (Incl.0)
14.05010.69013.19443.46846.15050.46354.67537.61131.7359.07649.82692.84553.074Standard Deviation
5.0610.8101.10212.59730.86732.64883.0366.7049.2391.11319.09730.6771.908Error Variance

14.10311.18213.85721.41321.33322.87030.97818.73519.511l10.67827.082l38.590a23.002Mean Score (Excl.0)
15.88410.99013.72049.31052.29956.04663.00342.60333.9268.93455.050102.89559.797Standard Deviation
10.9691.0981.65121.90550.65151.494152.66711.48712.6481.37630.92449.4743.198Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 53 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

18012903978131122828511911476Unweighted Base
169133135*77*130126227612291505Weighted Base

12---3-33Several times (730)
**---*-**a day

19%81%---100%-100%

614-1-1821720At least once (365)
4%1%-2%-1%1%1%1%a day

31%h69%-8%-92%11%89%

1512735513023120143At least once (52)
9%10%8%7%4%10%8%10%10%a week

11%89%2%4%3%91%16%84%

49228383207696At least once a (24)
2%7%6%10%2%7%7%6%6%fortnight
4%96%2%8%3%87%21%79%

253052192928271261332At least once (12)
15%23%4%25%22%22%26%21%22%a month
8%92%*6%9%85%21%79%

58491152760450120432551Less than once (6)
35%37%42%35%46%36%43%35%37%a month
11%89%3%5%11%82%22%78%

6030014173329640319360Never (0)
35%23%40%21%26%23%15%26%24%
17%ah83%4%5%9%82%11%c            89%c

SUMMARY CODE

10910312161979672359101145EVER USE
65%77%60%79%74%77%85%74%76%
9%90%i2%5%8%84%21%abi            79%

24.49116.6188.45317.9557.91618.71814.60318.15617.505Mean Score (Incl.0)
79.13648.86314.05050.46310.04256.35333.83456.49153.074Standard Deviation
34.7921.8515.06132.6480.7702.5864.0172.6791.908Error Variance

37.946h21.45014.10322.87010.64524.44317.11224.52623.002Mean Score (Excl.0)
96.02054.57815.88456.04610.32663.30836.04364.46559.797Standard Deviation
80.1732.98810.96951.4941.0564.2965.3464.7493.198Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 53 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

129514761811295-18112951476Unweighted Base
132515051801325-**18013251505Weighted Base

33-3--33Several times (730)
**-*--**a day

100%100%-100%--100%

1720317-31720At least once (365)
1%1%1%1%-1%1%1%a day

87%100%13%87%-13%87%

12614317126-17126143At least once (52)
9%10%10%9%-10%9%10%a week

88%100%12%88%-12%88%

81961581-158196At least once a (24)
6%6%8%6%-8%6%6%fortnight

84%100%16%84%-16%84%

29233240292-40292332At least once (12)
22%22%22%22%-22%22%22%a month
88%100%12%88%-12%88%

48755165487-65487551Less than once (6)
37%37%36%37%-36%37%37%a month
88%100%12%88%-12%88%

31936040319-40319360Never (0)
24%24%22%24%-22%24%24%
89%100%11%89%-11%89%

SUMMARY CODE

100611451391006-13910061145EVER USE
76%76%78%76%-78%76%76%
88%100%12%88%-12%88%

17.58017.50516.94917.580-16.94917.58017.505Mean Score (Incl.0)
54.18653.07444.12954.186-44.12954.18653.074Standard Deviation
2.2671.90810.7592.267-10.7592.2671.908Error Variance

23.16323.00221.83523.163-21.83523.16323.002Mean Score (Excl.0)
61.15759.79749.04461.157-49.04461.15759.797Standard Deviation
3.8323.19816.9393.832-16.9393.8323.198Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 53 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3522713312912311476Unweighted Base
3472913393002271505Weighted Base

---123Several times (730)
---*1%*a day
---35%65%

3529120At least once (365)
1%2%*3%*1%a day

15%23%9%48%5%

4027292720143At least once (52)
12%9%8%9%9%10%a week
28%19%20%19%14%

251123231596At least once a (24)
7%4%7%8%7%6%fortnight

26%12%24%24%15%

7970865541332At least once (12)
23%24%25%18%18%22%a month
24%21%26%17%12%

1301021289595551Less than once (6)
38%35%38%32%42%37%a month
24%19%23%17%17%

7076728954360Never (0)
20%26%21%30%24%24%
19%21%20%25%f15%

SUMMARY CODE

2772152682111741145EVER USE
80%74%79%70%76%76%
24%c19%23%18%15%

15.82716.43413.14224.68818.47617.505Mean Score (Incl.0)
36.06746.09628.42675.97871.19253.074Standard Deviation
3.6967.8412.44119.83721.9411.908Error Variance

19.81222.21116.66235.038d24.20823.002Mean Score (Excl.0)
39.37552.40531.08788.54380.68759.797Standard Deviation
5.45913.6633.70339.19937.8513.198Error Variance
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Communication (QS8300 - 230711)

Q.2A_19 How often do you use Post (Letters, cards or packages) to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 54 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1841943782284883823782282282602161668066701476Unweighted Base
1711813522555233753522552572662281467917141505Weighted Base

19153434101137343445567166147159306Several times (730)
11%8%10%13%19%37%10%13%18%21%31%45%19%22%20%a day
6%5%11%11%33%imn45%afghik11%11%15%im18%imno23%aghikl21%aefghi48%imno   52%

lmnomnoklmno

4055958314985958386635333240173413At least once (365)
23%30%27%33%28%23%27%33%34%24%23%23%30%24%27%a day
10%13%23%20%36%21%23%20%21%j15%13%8%58%42%

86781649320712416493911158638309279588At least once (52)
51%43%47%37%39%33%47%37%36%43%37%26%39%39%39%a week
15%adghj13%d28%dj16%35%d21%28%dj16%16%20%d15%7%53%d      47%
l

99181819818189961342862At least once a (24)
5%5%5%7%4%2%5%7%4%4%3%1%4%4%4%fortnight

14%14%28%29%dj30%12%28%29%dj15%15%10%2%55%45%

611171328111713111765353368At least once (12)
3%6%5%5%5%3%5%5%4%6%3%3%4%5%5%a month
8%16%24%19%40%16%24%19%16%24%9%7%51%49%

7111861381869462172845Less than once (6)
4%6%5%2%2%2%5%2%4%1%3%1%2%4%3%a month

16%24%41%14%28%17%41%14%20%8%13%4%38%62%

4366826653*291423Never (0)
2%2%2%2%2%1%2%2%2%1%*1%1%2%2%

16%12%28%27%35%10%28%27%22%13%2%8%39%61%

SUMMARY CODE

1671793462495153723462492522632281447827001482EVER USE
98%98%98%98%98%99%98%98%98%99%100%99%99%98%98%
11%12%23%17%35%25%23%17%17%18%15%10%53%47%

193.264196.305194.830239.419266.298im368.173af194.830239.419270.573im262.175im332.186ah424.357ae268.122272.879270.379mMean Score (Incl.0)
noghiklmnonooiklmnofghiklmnono

231.372219.176224.858243.722265.723301.195224.858243.722257.171274.139296.396301.027261.788278.510269.772Standard Deviation
290.941247.620133.759260.527144.690237.483133.759260.527290.074289.048406.715545.88885.028115.77349.307Error Variance

197.430199.433198.464245.382270.381im370.390af198.464245.382275.843im265.155im332.859ah429.586ae271.143278.326274.536mMean Score (Excl.0)
noghiklmnonoiklmnofghiklmnono

232.092219.501225.352243.755265.683300.737225.352243.755256.847274.257296.318299.132261.698278.568269.731Standard Deviation
299.258252.255136.883267.642147.057238.635136.883267.642295.832292.672408.392545.60986.038118.29350.107Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 54 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

7796974633163833142131232702001651052181821476Unweighted Base
708797390318440357195140274181157115*2491931505Weighted Base

1361697165101682021485714135280306Several times (730)
19%21%18%21%23%19%10%15%18%32%9%11%21%41%20%a day
45%55%23%21%33%22%7%7%16%19%aghi5%4%17%eei     26%acde

204209112931021075550914340345842413At least once (365)
29%26%29%29%23%30%28%35%33%24%25%29%23%22%27%a day
49%51%27%22%25%26%13%12%22%11%10%8%14%10%

281307152129176131964610166684710658588At least once (52)
40%39%39%40%40%37%49%33%37%37%43%41%43%30%39%a week
48%52%26%22%30%22%16%agh8%17%11%12%8%18%10%

26361782116910114888362At least once a (24)
4%5%4%3%5%4%5%7%4%2%5%7%3%2%4%fortnight

42%58%28%13%33%25%15%16%17%7%13%14%13%5%

29391712211841016513312668At least once (12)
4%5%4%4%5%5%2%7%6%3%8%3%5%3%5%a month

43%57%25%17%31%27%6%15%23%7%19%4%17%9%

162987131772341149445Less than once (6)
2%4%2%2%3%5%4%2%1%2%7%3%4%2%3%a month

35%65%19%16%28%37%16%5%7%9%24%8%21%9%

1671247*3141354123Never (0)
2%1%3%1%2%*2%1%1%1%2%5%2%*2%

68%32%51%jn17%30%2%13%4%16%6%15%23%19%4%

SUMMARY CODE

6937893793144333561921392701801531092451921482EVER USE
98%99%97%99%98%100%98%99%99%99%98%95%98%100%98%
47%53%m26%21%29%24%m13%9%18%12%10%7%17%13%

267.912272.573259.440278.308275.418269.064205.432259.590271.223i337.614ai181.627214.757260.880e396.802ac270.379iMean Score (Incl.0)
de

265.358273.786262.905268.386281.353264.505227.576248.614257.132295.633221.440236.343275.282304.295269.772Standard Deviation
90.391107.545149.285227.947206.683222.811243.149502.510244.878436.994297.186531.982347.615508.76649.307Error Variance

273.921275.075267.431281.742279.733269.412208.588261.215274.887i340.111ai185.765225.208265.405e398.681ac274.536iMean Score (Excl.0)
de

265.232273.785262.889268.239281.412264.498227.879248.538256.910295.288222.231237.120275.489303.781269.731Standard Deviation
92.320108.635153.922229.880210.061223.512247.280506.319248.130440.378306.748562.261354.645509.85250.107Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 54 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1058418886621985282672969131476Unweighted Base
108841783*6292065872642789631505Weighted Base

1991074792451223687183306Several times (730)
18%26%57%15%22%21%14%31%19%20%a day
65%35%j15%aefg30%15%40%g12%28%abdg           60%

30311017177531658576253413At least once (365)
28%26%20%28%26%28%32%27%26%27%a day
73%27%4%43%13%40%20%18%61%

434154142667823011087390588At least once (52)
40%37%16%42%38%39%42%31%41%39%a week
74%26%2%45%h13%h39%h19%15%h           66%c

511112810231274362At least once a (24)
5%3%1%4%5%4%5%2%4%4%fortnight

83%17%1%45%17%37%19%11%70%

462213392511124668At least once (12)
4%5%1%5%4%4%4%4%5%5%a month

68%32%2%48%13%37%16%17%68%

369322714683145Less than once (6)
3%2%4%3%3%2%2%3%3%3%a month

80%20%7%48%15%31%13%17%70%

19411138421623Never (0)
2%1%1%2%2%1%2%1%2%2%

83%17%4%47%14%35%20%11%70%

SUMMARY CODE

1069413826182025792592769471482EVER USE
98%99%99%98%98%99%98%99%98%98%
72%28%6%42%14%39%17%19%64%

257.529303.918j497.277aefg233.358274.769276.337g239.448344.850abdg       257.310270.379Mean Score (Incl.0)
263.149283.935288.971249.257275.657270.388242.939291.555266.683269.772Standard Deviation
65.451192.869948.91393.851383.773138.465221.047287.17777.89749.307Error Variance

262.079306.788j502.525aefg237.409279.027280.177g243.561347.945abdg       261.619274.536Mean Score (Excl.0)
263.208283.725285.879249.492275.638270.277242.964291.014266.803269.731Standard Deviation
66.678194.915939.39095.911389.623140.210224.455289.04279.44650.107Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 54 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3712721178155249221540311401021917813621476Unweighted Base
386311122114926221757130636*107*1978163491505Weighted Base

11370269456461904611256015258306Several times (730)
29%23%22%30%24%28%16%15%30%23%30%19%17%20%a day
37%al23%88%15%agh21%gh20%gh29%15%4%8%20%abc50%19%

887334340686215390113154214103413At least once (365)
23%23%28%27%26%29%27%30%30%29%27%26%30%27%a day
21%18%83%10%17%15%37%22%3%8%13%52%25%

143124459519869242128133664333143588At least once (52)
37%40%38%34%37%32%42%42%35%33%32%41%41%39%a week
24%21%78%9%17%12%41%22%2%6%11%57%24%

15124611052916-34371762At least once a (24)
4%4%4%1%4%2%5%5%-3%2%5%5%4%fortnight

24%20%74%2%16%9%47%26%-5%7%60%28%

15185351493010137441368At least once (12)
4%6%4%3%5%4%5%3%2%3%4%5%4%5%a month

22%26%78%7%21%14%43%15%1%5%11%64%19%

101134526238-4429845Less than once (6)
3%4%3%3%1%3%4%3%-3%2%4%2%3%a month

23%25%74%11%5%13%51%19%-8%9%65%19%

1217254561547623Never (0)
*1%1%2%2%2%1%2%2%5%2%1%2%2%
4%10%76%11%22%18%20%28%3%22%c17%30%28%

SUMMARY CODE

3853091204147257212567299351021938093431482EVER USE
100%99%99%98%98%98%99%98%98%95%98%99%98%98%
26%21%81%10%17%14%38%20%2%7%13%55%e23%

317.658a273.106284.530333.323ag295.143h326.441ag236.347242.265349.682293.924339.287ab254.823252.611270.379Mean Score (Incl.0)
hhc

294.331280.053273.832291.186282.063286.249254.422250.956287.802277.942290.202265.553256.376269.772Standard Deviation
233.507288.34563.654547.029319.517370.764119.872202.5042070.749757.372440.92890.293181.57149.307Error Variance

318.375a275.167288.619338.924ag300.913h332.847ag238.291247.500356.166308.680346.018ab256.946257.370274.536Mean Score (Excl.0)
hhc

294.276280.098273.645290.366281.741285.328254.558251.086286.415276.711289.060265.633256.402269.731Standard Deviation
234.049290.57364.553554.689325.320376.907121.121206.7032103.428789.368446.82191.282184.66950.107Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 54 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

53993729311831476Unweighted Base
53497129912061505Weighted Base

13117572233306Several times (730)
24%18%24%19%20%a day
43%d57%24%76%

14027382331413At least once (365)
26%28%28%27%27%a day
34%66%20%80%

200388111477588At least once (52)
37%40%37%40%39%a week
34%66%19%81%

1943105262At least once a (24)
3%4%3%4%4%fortnight

30%70%16%84%

234695968At least once (12)
4%5%3%5%5%a month

33%67%13%87%

1431133245Less than once (6)
3%3%4%3%3%a month

31%69%29%71%

71512123Never (0)
1%2%*2%2%

33%67%6%94%

SUMMARY CODE

52795529811841482EVER USE
99%98%100%98%98%
36%64%20%80%

295.644256.477297.660263.616270.379Mean Score (Incl.0)
281.557262.174279.669266.950269.772Standard Deviation
147.07773.356266.94460.23949.307Error Variance

299.821260.596298.972268.395274.536Mean Score (Excl.0)
281.321262.232279.583266.967269.731Standard Deviation
149.32474.583267.69561.44150.107Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 54 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

39141158150697836211109741302811476Unweighted Base
35*14114716183*77*39*23455*74*1672931505Weighted Base

5233517141813448254855306Several times (730)
15%16%24%11%17%23%34%19%14%33%29%19%20%a day
2%8%12%j6%5%6%4%j14%2%8%aejl16%jj      18%

133659472425115716164366413At least once (365)
38%26%40%29%29%32%29%24%29%22%26%22%27%a day
3%9%14%abf11%6%6%3%14%4%4%10%16%

1167437036301197232548127588At least once (52)
33%47%29%43%44%39%28%41%42%33%29%43%39%a week
2%11%ck7%12%6%5%2%16%4%4%8%22%ck

174841-1521101062At least once a (24)
3%5%2%5%5%2%-6%3%2%6%3%4%fortnight
2%11%6%12%6%2%-25%3%2%16%16%

1428-111432102468At least once (12)
3%3%1%5%-1%3%6%5%3%6%8%5%a month
1%5%3%11%-1%1%20%4%3%14%35%k

24-55315327945Less than once (6)
6%3%-3%6%3%3%2%6%3%4%3%3%a month
4%k10%-11%11%k6%2%10%7%k5%15%19%

1-46--13*21323Never (0)
2%-3%4%--3%1%1%3%*1%2%
3%-17%28%--6%14%2%11%4%14%

SUMMARY CODE

3414114315583773723154711662901482EVER USE
98%100%97%96%100%100%97%99%99%97%100%99%98%
2%10%10%10%6%5%3%16%4%5%11%20%

269.058240.582338.481abefjl207.892253.685307.024j371.342j248.580232.323343.624bj322.295jj  243.347270.379Mean Score (Incl.0)
250.684256.930262.098231.106258.304272.087294.718267.146248.271303.461293.002268.456269.772Standard Deviation

1611.349468.177434.781356.067966.972949.1202412.745338.231565.4931244.440660.388256.47349.307Error Variance

275.186240.582347.815abefjl216.594253.685307.024384.548be252.083234.306355.605be323.860j246.085274.536Mean Score (Excl.0)
jlfjl

250.160256.930259.487231.869258.304272.087291.229267.376248.398301.702292.848268.712269.731Standard Deviation
1646.838468.177440.089373.355966.972949.1202423.271343.702571.3091264.221664.805260.67350.107Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 54 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

18012903978131122828511911476Unweighted Base
169133135*77*130126227612291505Weighted Base

502565182325955250306Several times (730)
30%19%15%23%18%21%20%20%20%a day
16%ah84%2%6%8%85%18%82%

3637513253434178335413At least once (365)
22%28%38%32%26%27%28%27%27%a day
9%91%3%6%8%83%19%81%

59526113061485113475588At least once (52)
35%40%33%39%47%38%41%39%39%a week
10%89%2%5%10%83%19%81%

55711753125062At least once a (24)
3%4%3%2%5%4%4%4%4%fortnight
8%92%2%2%11%85%19%81%

13561126476168At least once (12)
8%4%3%1%2%5%3%5%5%a month

19%81%1%1%4%94%11%89%

3422333773945Less than once (6)
2%3%6%3%3%3%2%3%3%a month
8%92%4%6%7%83%14%86%

2201--2241923Never (0)
1%2%2%--2%1%2%2%

10%90%3%--97%17%83%

SUMMARY CODE

16613113477130124027212101482EVER USE
99%98%98%100%100%98%99%98%98%
11%88%2%5%9%84%18%82%

315.110265.160269.058307.024251.117270.161272.401269.925270.379Mean Score (Incl.0)
298.261265.810250.684272.087261.499271.055267.618270.360269.772Standard Deviation
494.21954.7711611.349949.120521.99959.830251.29561.37249.307Error Variance

319.526269.298275.186307.024251.117274.955276.204274.161274.536Mean Score (Excl.0)
297.983265.788250.160272.087261.499271.029267.523270.333269.731Standard Deviation
501.66255.6691646.838949.120521.99960.960254.69262.40850.107Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 54 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

129514761811295-18112951476Unweighted Base
132515051801325-**18013251505Weighted Base

28630620286-20286306Several times (730)
22%20%11%22%-11%22%20%a day
94%f100%f6%94%f-6%cf           94%c

36441349364-49364413At least once (365)
27%27%27%27%-27%27%27%a day
88%100%12%88%-12%88%

51258876512-76512588At least once (52)
39%39%42%39%-42%39%39%a week
87%100%13%87%-13%87%

49621349-134962At least once a (24)
4%4%7%4%-7%4%4%fortnight

79%100%21%79%-21%79%

59681059-105968At least once (12)
4%5%5%4%-5%4%5%a month

86%100%14%86%-14%86%

3845838-83845Less than once (6)
3%3%4%3%-4%3%3%a month

83%100%17%83%-17%83%

1823518-51823Never (0)
1%2%3%1%-3%1%2%

80%100%20%80%-20%80%

SUMMARY CODE

130714821751307-17513071482EVER USE
99%98%97%99%-97%99%98%
88%100%12%88%-12%88%

279.329f270.379f204.313279.329f-204.313279.329c270.379fMean Score (Incl.0)
273.158269.772233.595273.158-233.595273.158269.772Standard Deviation
57.61849.307301.47457.618-301.47457.61849.307Error Variance

283.202f274.536f209.761283.202f-209.761283.202c274.536fMean Score (Excl.0)
273.044269.731234.267273.044-234.267273.044269.731Standard Deviation
58.42750.107311.82358.427-311.82358.42750.107Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 54 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3522713312912311476Unweighted Base
3472913393002271505Weighted Base

4673758724306Several times (730)
13%25%22%29%11%20%a day
15%24%bf24%bf29%abfbf            8%

10396869236413At least once (365)
30%33%25%31%16%27%a day
25%b23%b21%22%bb             9%

14910013597107588At least once (52)
43%34%40%32%47%39%a week
25%c17%23%16%18%ce

171012121162At least once a (24)
5%3%4%4%5%4%fortnight

28%16%19%20%17%

1572042368At least once (12)
4%2%6%1%10%5%a month

21%10%29%c6%34%acef

1041041745Less than once (6)
3%1%3%1%8%3%a month

23%9%21%9%38%ace

61331023Never (0)
2%*1%1%4%2%

27%5%12%14%43%ade

SUMMARY CODE

3412903372972181482EVER USE
98%100%99%99%96%98%
23%20%b23%b20%b            15%

230.468b322.707abf275.111b342.667abdfb        162.043270.379Mean Score (Incl.0)
243.172273.662276.630282.702229.111269.772Standard Deviation
167.990276.350231.191274.640227.23849.307Error Variance

234.590b324.017abf277.272b346.310abdfb        169.268274.536Mean Score (Excl.0)
243.359273.441276.634281.970231.548269.731Standard Deviation
171.166276.926233.312277.028242.59950.107Error Variance
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Communication (QS8300 - 230711)

Q.2A_20 How often do you use Meeting face to face to communicate with family and friends?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 55 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

17496613135630966131156200204105394469863Emails on a computer
9%24%17%44%54%47%17%44%48%60%54%37%38%48%43%(laptop\ desktop\
2%6%o8%15%imno41%adimno36%dimno8%15%imno18%dimno23%adghij24%adimno12%imno46%imno   54%cnetbook\ tablet)

lmno

-22146499214214359408693179Social networking sites
-1%1%5%10%15%1%5%7%13%16%14%8%9%9%such as Facebook or
-1%1%8%imo36%imno56%aghikl1%8%imo12%imno24%hilmno33%aghikl23%aghilm48%imno   52%LinkedIn on a computer

mnomnono(laptop\ desktop\
netbook\ tablet)

-1172843178202518324779Micro blogging sites
-1%*2%4%7%*2%2%6%7%6%3%5%4%such as Twitter or
-2%2%8%36%imo54%aimno2%8%10%26%imno32%imno22%imno41%imo    59%tumblr on a computer

(laptop\ desktop\
netbook\ tablet)

-33115666311203638286472136Instant Messaging e.g.
-2%1%4%9%10%1%4%6%11%10%10%6%7%7%Facebook Messenger, MSN
-2%2%8%42%imno48%hilmno2%8%15%imo27%hilmno28%hilmno20%hilmno47%imno   53%Messenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

-3317413631720212115336396Skype calls or other
-1%1%6%6%5%1%6%6%6%5%5%3%6%5%Internet based phone
-3%3%17%imo42%imo37%imo3%17%imo21%imo22%imo22%imo16%imo34%imo    66%cservice on a computer

(laptop\ desktop\
netbook\ tablet)

2131520818515203248543190110200Comments on
1%6%4%7%12%13%4%7%10%14%14%11%9%11%10%websites\forums on a
1%6%o7%10%o40%imo42%imo7%10%o16%imo24%hilmno27%hilmno15%imo45%imo    55%computer (laptop\

desktop\ netbook\
tablet)

1782383898233845563310499203Virtual assistance on a
1%3%2%8%13%13%2%8%12%14%15%11%10%10%10%website on a computer
1%3%4%11%imo41%imno44%imno4%11%imo19%imno22%imno28%ahilmn16%imno51%imno   49%(laptop\ desktop\

onetbook\ tablet)

20608011937838380119166212244139432528960Voice calls on mobile
11%30%20%40%57%58%20%40%51%63%65%49%42%54%48%phone
2%6%o8%o12%imo39%ahilmn40%adhilm8%o12%imo17%imno22%adghil25%adghil14%imno45%cimno  55%ac

onomnomno
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Communication (QS8300 - 230711)

Q.2B Ever use device/service to communicate with services\businesses - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 55 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

213155218417015528010411159174247421Text messaging \ SMS on
1%7%4%17%28%26%4%17%24%31%29%21%17%25%21%a mobile phone
*3%o4%12%imno44%ahilmn40%hilmno4%12%imno19%imno25%adhilm26%ahilmn14%imno41%imno   59%c

onoo

513183417221218346910313676181255436Emails on a mobile phone
2%7%5%11%26%32%5%11%21%31%36%27%17%26%22%
1%3%4%8%imo40%hilmno49%aghilm4%8%imo16%hilmno24%ahilmn31%aghikl17%hilmno41%chilmn 59%c

noomnooo

13333249339222722404787Micro blogging sites
*1%1%1%5%7%1%1%3%7%7%8%4%5%4%such as Twitter or
1%3%4%3%37%hilmo56%aghilm4%3%11%26%hilmno31%hilmno26%ghilmn46%im     54%tumblr on a mobile phone

noo

1333556533193641246264126Instant messaging e.g.
*1%1%1%8%10%1%1%6%11%11%8%6%7%6%BBM, Facebook Messenger,
1%2%3%2%44%hilmno51%ahilmn3%2%15%hilmo29%ahilmn32%ahilmn19%hilmno49%hilmno 51%iMessage on a mobile

ooophone

1345628145174546357875153Social networking sites
*2%1%2%9%12%1%2%5%13%12%12%8%8%8%or apps such as
*2%3%3%41%hilmno53%aghilm3%3%11%imo29%aghilm30%aghilm23%aghilm51%hilmno 49%Facebook, or LinkedIn on

nonononoa mobile phone

1445628145263646356984153Comments on
*2%1%2%9%12%1%2%8%11%12%12%7%9%8%websites\forums on a
*2%3%3%41%hilmno53%ahilmn3%3%17%hilmno24%hilmno30%ahilmn23%ahilmn45%hilmno 55%mobile phone

ooo

155732485717153018355892Skype or other Internet
*2%1%2%5%7%1%2%5%5%8%6%3%6%5%based phone service on a
1%5%6%7%35%imo52%hilmo6%7%18%imo17%o32%hilmno20%imo38%imo    62%mobile phone

117127244200367223244200173194161625355001035Voice calls on landline
62%63%62%67%55%34%62%67%53%58%43%22%52%51%51%phone
11%adej12%adej24%adej19%adegjk36%dej22%d24%adej19%adegjk17%dj19%dej16%dj6%52%dej    48%

1071212282254093242282252072022131116075781185Post (Letters, cards or
57%60%58%75%62%49%58%75%63%60%57%39%59%59%59%packages)
9%d10%dj19%dj19%adefgi35%dj27%d19%dj19%adefgi17%dj17%dj18%d9%51%dj     49%

jkmnojkmno

1031312342144614182342142322302651536306981328Meeting face to face
55%65%60%72%70%63%60%72%71%68%71%54%61%71%66%
8%10%18%16%dimo35%dimo32%d18%16%dimo17%dimo17%do20%dimo12%47%do     53%ac
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Communication (QS8300 - 230711)

Q.2B Ever use device/service to communicate with services\businesses - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 55 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

4634802575122802539364478169133302Never
25%17%21%8%11%18%21%8%12%11%12%27%16%14%15%
15%aefgh11%hl27%aefghk8%25%40%efhkl27%aefghk8%13%12%15%26%aefghj56%hl     44%

klllkln
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Communication (QS8300 - 230711)

Q.2B Ever use device/service to communicate with services\businesses - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 55 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

27758613014732426224641651404268190169863Emails on a computer
27%58%22%35%55%63%11%41%49%43%24%48%58%50%43%(laptop\ desktop\
32%68%almo15%17%mo38%almo30%almo3%7%i19%i16%i5%8%e22%aeeilmo  20%enetbook\ tablet)

6911038317337-63149273350179Social networking sites
7%11%6%7%12%9%-4%9%15%1%5%10%15%9%such as Facebook or

39%61%mo21%17%41%mo21%-4%i17%i27%ahi1%4%19%eei     28%adeLinkedIn on a computer
(laptop\ desktop\
netbook\ tablet)

275216123913-2102115192279Micro blogging sites
3%5%3%3%7%3%-1%3%6%1%3%6%7%4%such as Twitter or

34%66%o20%15%49%mo17%-2%12%26%i2%6%24%i      28%etumblr on a computer
(laptop\ desktop\
netbook\ tablet)

459029166129-33030372636136Instant Messaging e.g.
5%9%5%4%10%7%-2%9%9%2%5%8%11%7%Facebook Messenger, MSN

34%66%lmo22%12%45%almo21%-3%22%i22%hi2%5%19%ei      26%eMessenger, Skype IM on a
computer (laptop\
desktop\ netbook\
tablet)

316521104124111318215281896Skype calls or other
3%6%4%2%7%6%*1%4%6%1%11%8%5%5%Internet based phone

32%68%lo22%10%42%lo25%1%1%13%i19%i3%16%ae29%ei      18%service on a computer
(laptop\ desktop\
netbook\ tablet)

71129413078507937378114448200Comments on
7%13%7%7%13%12%3%6%11%11%5%8%13%14%10%websites\forums on a

36%64%lmo21%15%39%lmo25%mo3%5%19%i18%i4%6%22%ei      24%ecomputer (laptop\
desktop\ netbook\
tablet)

66138353074642743526164037203Virtual assistance on a
7%14%6%7%13%15%1%5%13%16%4%11%12%11%10%website on a computer

32%68%almo17%15%36%mo31%almo1%4%21%i25%ahi3%8%20%eeimo   18%e(laptop\ desktop\
netbook\ tablet)

40155919320733222728511771765269200207960Voice calls on mobile
40%56%33%49%57%54%13%33%53%54%30%48%61%62%48%phone
42%m58%amo20%22%mo35%amo24%mo3%5%i18%hi18%hi5%7%e21%aeehimo  22%ae

16325775891511064237374122811196421Text messaging \ SMS on
16%26%13%21%26%25%2%15%22%23%7%20%34%29%21%a mobile phone
39%61%amo18%21%m36%mo25%mo1%6%i17%i18%i3%7%e26%adeeimo   23%ae
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Communication (QS8300 - 230711)

Q.2B Ever use device/service to communicate with services\businesses - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 55 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

13829869691791206869971225103115436Emails on a mobile phone
14%30%12%16%31%29%3%5%21%30%7%18%31%34%22%
32%68%almo16%16%41%almo27%almo1%2%16%hi22%ahi3%6%e24%adeehimo  26%ade

3255211136191*132622192387Micro blogging sites
3%5%4%3%6%4%1%*4%8%1%2%6%7%4%such as Twitter or

37%63%24%13%42%o21%2%*14%30%ahi2%3%22%27%etumblr on a mobile phone

5472332149241*2535223030126Instant messaging e.g.
5%7%6%5%8%6%1%*8%11%1%2%9%9%6%BBM, Facebook Messenger,

43%57%26%17%38%19%1%*20%hi28%ahi2%2%24%deehi    24%deiMessage on a mobile
phone

668740265731132945323337153Social networking sites
7%9%7%6%10%7%1%2%9%14%2%2%10%11%8%or apps such as

43%57%26%17%37%20%1%2%19%hi29%ahi2%2%22%deei     24%deFacebook, or LinkedIn on
a mobile phone

629134285932322341243940153Comments on
6%9%6%7%10%8%1%1%7%13%1%3%12%12%8%websites\forums on a

41%59%22%18%39%mo21%2%1%15%i27%ahi1%2%26%deehi    26%demobile phone

33602211392122112035212892Skype or other Internet
3%6%4%3%7%5%1%1%3%6%2%4%6%8%5%based phone service on a

35%65%o23%12%42%lo23%2%2%12%22%i4%6%23%30%aemobile phone

439596230209312284130111190104114901771191035Voice calls on landline
44%59%39%50%53%68%60%71%57%32%66%63%54%35%51%phone
42%58%almo22%20%m30%mo27%aklmno13%f11%afg18%f10%11%ab9%b17%bbfmo   11%

5266592832423453141221182121551061071971681185Post (Letters, cards or
52%66%48%58%59%75%56%76%63%48%61%75%60%50%59%packages)
44%56%almo24%20%m29%m26%aklmno10%10%afi18%f13%9%9%abc17%bfmo   14%

5977313232744103211241072081911101072532281328Meeting face to face
59%73%55%65%70%77%57%69%62%59%64%75%77%68%66%
45%55%almo24%21%m31%mo24%almo9%8%16%14%8%8%19%aemo     17%

1931091326075344815426432103358302Never
19%11%23%14%13%8%22%9%13%20%18%7%10%17%15%
64%ajkn36%44%ajkln20%25%11%16%agh5%14%21%h11%d3%11%jn     19%d
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Communication (QS8300 - 230711)

Q.2B Ever use device/service to communicate with services\businesses - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 55 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

5912717422012944081205576863Emails on a computer
41%47%50%27%47%57%24%40%50%43%(laptop\ desktop\
69%31%9%g25%15%g51%afg9%24%ddg          67%acdnetbook\ tablet)

11662234023931454111179Social networking sites
8%11%15%5%9%12%4%11%10%9%such as Facebook or

65%35%13%g22%13%52%g8%30%ddg          62%dLinkedIn on a computer
(laptop\ desktop\
netbook\ tablet)

512810169448195279Micro blogging sites
4%5%7%2%3%6%2%4%4%4%such as Twitter or

64%36%13%g20%11%56%g10%25%g           66%tumblr on a computer
(laptop\ desktop\
netbook\ tablet)

914416262965124084136Instant Messaging e.g.
6%8%11%3%11%8%4%8%7%7%Facebook Messenger, MSN

67%33%12%g19%22%g48%g9%29%g           62%Messenger, Skype IM on a
computer (laptop\
desktop\ netbook\
tablet)

7026816135913245996Skype calls or other
5%5%6%2%5%8%4%5%5%5%Internet based phone

73%27%9%16%13%62%ag14%25%g           61%service on a computer
(laptop\ desktop\
netbook\ tablet)

133672244311022047133200Comments on
9%12%15%5%11%13%6%9%11%10%websites\forums on a

67%33%11%g22%16%g51%g10%24%g           66%dcomputer (laptop\
desktop\ netbook\
tablet)

137672237411041359132203Virtual assistance on a
10%12%15%4%15%13%4%11%11%10%website on a computer
67%33%11%g18%20%g51%g6%29%ddg          65%d(laptop\ desktop\

netbook\ tablet)

64032071252148490106262592960Voice calls on mobile
45%56%48%31%54%64%32%51%51%48%phone
67%33%aj7%g26%15%g51%agh11%27%ddg          62%d
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Communication (QS8300 - 230711)

Q.2B Ever use device/service to communicate with services\businesses - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 55 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

27414738856423437119264421Text messaging \ SMS on
19%25%26%10%23%30%11%23%23%21%a mobile phone
65%35%j9%g20%15%g56%ag9%28%ddg          63%d

29314348806724131129276436Emails on a mobile phone
20%25%33%10%25%31%9%25%24%22%
67%33%11%ag18%15%g55%ag7%30%ddg          63%d

6324161512448334687Micro blogging sites
4%4%11%2%4%6%2%6%4%4%such as Twitter or

72%28%19%ag17%13%51%g9%38%dg           53%tumblr on a mobile phone

794714322159143972126Instant messaging e.g.
5%8%10%4%8%8%4%8%6%6%BBM, Facebook Messenger,

62%38%11%g25%17%47%g11%31%57%iMessage on a mobile
phone

955825332471185383153Social networking sites
7%10%17%4%9%9%5%10%7%8%or apps such as

62%38%16%aeg21%16%g47%g11%34%g           54%Facebook, or LinkedIn on
a mobile phone

1035022262085155088153Comments on
7%9%15%3%8%11%5%10%8%8%websites\forums on a

67%33%14%ag17%13%g55%ag10%33%dg           57%mobile phone

68241319164510285492Skype or other Internet
5%4%9%2%6%6%3%5%5%5%based phone service on a

74%26%14%g20%17%g48%g11%30%g           59%mobile phone

758277374271444281691696971035Voice calls on landline
53%48%25%52%53%56%51%33%60%51%phone
73%27%4%41%h14%h41%h16%c16%ch          67%acd

879305634741574912052537261185Post (Letters, cards or
61%53%43%58%58%64%62%49%63%59%packages)
74%i26%5%40%h13%h41%h17%c21%ch          61%c

961367874751705972053327911328Meeting face to face
67%64%59%58%62%77%61%64%68%66%
72%28%7%36%13%45%afgh15%25%g           60%

2119137163406264102136302Never
15%16%25%20%15%8%19%20%12%15%
70%30%12%ae54%ae13%e21%21%b34%be           45%
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Communication (QS8300 - 230711)

Q.2B Ever use device/service to communicate with services\businesses - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 55 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

35326884185190137321130256799511160863Emails on a computer
64%72%53%41%56%42%45%31%47%44%38%50%31%43%(laptop\ desktop\
41%al31%al98%a10%22%aghik16%g37%g15%3%8%b11%59%abdbg     19%netbook\ tablet)

8964173323238562112121810631179Social networking sites
16%17%11%15%9%12%8%5%22%8%7%10%6%9%such as Facebook or
50%al36%al97%18%agh18%21%g31%12%7%abd7%10%59%b17%LinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

332978161218267767471379Micro blogging sites
6%8%5%8%4%6%4%2%13%4%3%5%2%4%such as Twitter or

42%37%a98%20%g16%23%g32%9%9%abcd8%8%59%16%tumblr on a computer
(laptop\ desktop\
netbook\ tablet)

573913224312541151012147921136Instant Messaging e.g.
10%10%8%12%9%8%6%4%18%8%6%8%4%7%Facebook Messenger, MSN
42%a28%98%18%gh23%g18%30%11%7%abcd9%11%58%15%Messenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

3536951613144113764621796Skype calls or other
6%10%6%8%4%4%6%3%13%4%2%6%3%5%Internet based phone

37%37%a99%16%14%14%42%13%7%abd6%4%65%d17%service on a computer
(laptop\ desktop\
netbook\ tablet)

10064199274528722811161911540200Comments on
18%17%13%13%13%8%10%7%20%11%7%11%8%10%websites\forums on a
50%al32%a99%14%g23%g14%36%14%5%bd8%9%57%20%computer (laptop\

desktop\ netbook\
tablet)

1067619921473674267181912435203Virtual assistance on a
19%20%13%10%14%11%10%6%14%11%7%12%7%10%website on a computer
52%al38%al98%10%23%g18%36%13%4%9%9%61%b17%(laptop\ desktop\

netbook\ tablet)

3652678491061871783311582371126536205960Voice calls on mobile
66%72%54%51%55%54%46%37%42%46%49%52%40%48%phone
38%al28%al88%a11%g19%gh19%g35%g16%2%7%13%56%bbg     21%

1781463835881811435611385124180421Text messaging \ SMS on
32%39%24%28%24%25%20%13%20%24%20%23%16%21%a mobile phone
42%al35%al91%14%g19%g19%g34%g13%3%9%12%57%bbg     19%
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Communication (QS8300 - 230711)

Q.2B Ever use device/service to communicate with services\businesses - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 55 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

2221554115588831506016355824780436Emails on a mobile phone
40%41%26%27%26%25%21%14%29%23%22%24%16%22%
51%al35%al94%a13%g20%g19%g34%g14%4%8%13%57%bbg     18%

43308410171923185810412387Micro blogging sites
8%8%5%5%5%6%3%4%9%5%4%4%4%4%such as Twitter or

49%a35%a97%12%20%22%26%20%6%9%11%48%26%tumblr on a mobile phone

51321192230223320810116631126Instant messaging e.g.
9%9%8%11%9%7%5%5%15%7%4%6%6%6%BBM, Facebook Messenger,

41%26%94%17%gh24%17%26%16%7%ad8%9%52%24%iMessage on a mobile
phone

76461452531284721811178533153Social networking sites
14%12%9%12%9%9%7%5%14%7%6%8%6%8%or apps such as
50%al30%a95%17%g20%19%31%14%5%7%11%56%21%Facebook, or LinkedIn on

a mobile phone

774514527252850241014178033153Comments on
14%12%9%13%7%8%7%6%18%9%7%8%6%8%websites\forums on a
51%al29%95%18%agh16%18%32%16%6%abd9%11%52%21%mobile phone

3226891813113614868531892Skype or other Internet
6%7%6%9%4%3%5%3%15%4%3%5%3%5%based phone service on a

35%28%96%19%g14%12%39%15%8%abcde7%9%57%19%mobile phone

2782408598619214840520423721285782351035Voice calls on landline
51%64%55%41%57%45%56%48%42%47%49%56%46%51%phone
27%23%aln83%8%19%ik14%39%ik20%2%7%12%56%bk      23%

33326094810019717346025528781286502991185Post (Letters, cards or
61%70%60%48%58%53%64%60%52%51%49%63%58%59%packages)
28%22%al80%8%17%15%39%ik22%k2%7%11%55%dedk     25%

419291107812722720049727634931696973351328Meeting face to face
76%78%69%61%67%61%69%65%62%61%65%68%65%66%
32%al22%al81%10%17%15%37%21%3%7%13%52%25%

5024199453856956915254513384302Never
9%6%13%22%11%17%13%16%28%16%17%13%16%15%

17%8%66%m15%hj13%18%31%23%5%c8%15%44%mn     28%
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Communication (QS8300 - 230711)

Q.2B Ever use device/service to communicate with services\businesses - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 55 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

290572155708863Emails on a computer
42%44%37%44%43%(laptop\ desktop\
34%66%18%82%netbook\ tablet)

6911028151179Social networking sites
10%8%7%9%9%such as Facebook or
39%61%15%85%LinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

2753126879Micro blogging sites
4%4%3%4%4%such as Twitter or

34%66%15%85%tumblr on a computer
(laptop\ desktop\
netbook\ tablet)

468924112136Instant Messaging e.g.
7%7%6%7%7%Facebook Messenger, MSN

34%66%18%82%Messenger, Skype IM on a
computer (laptop\
desktop\ netbook\
tablet)

2571177996Skype calls or other
4%5%4%5%5%Internet based phone

26%74%17%83%service on a computer
(laptop\ desktop\
netbook\ tablet)

6713434166200Comments on
10%10%8%10%10%websites\forums on a
33%67%17%83%computer (laptop\

desktop\ netbook\
tablet)

6913539165203Virtual assistance on a
10%10%9%10%10%website on a computer
34%66%19%81%(laptop\ desktop\

netbook\ tablet)

308652204756960Voice calls on mobile
44%50%49%47%48%phone
32%68%21%79%

125295108313421Text messaging \ SMS on
18%22%26%20%21%a mobile phone
30%70%26%74%
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Communication (QS8300 - 230711)

Q.2B Ever use device/service to communicate with services\businesses - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 55 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

12930783353436Emails on a mobile phone
18%23%20%22%22%
30%70%19%81%

2661177087Micro blogging sites
4%5%4%4%4%such as Twitter or

30%70%20%80%tumblr on a mobile phone

428421105126Instant messaging e.g.
6%6%5%7%6%BBM, Facebook Messenger,

33%67%17%83%iMessage on a mobile
phone

579627127153Social networking sites
8%7%6%8%8%or apps such as

37%63%17%83%Facebook, or LinkedIn on
a mobile phone

579629125153Comments on
8%7%7%8%8%websites\forums on a

37%63%19%81%mobile phone

3359137992Skype or other Internet
5%5%3%5%5%based phone service on a

36%64%14%86%mobile phone

3496861648711035Voice calls on landline
50%52%39%55%51%phone
34%66%16%c            84%c

3808051909951185Post (Letters, cards or
55%61%45%62%59%packages)
32%68%e16%c            84%c

40092825110771328Meeting face to face
57%71%60%68%66%
30%70%ae19%e            81%c

129173100202302Never
19%13%24%13%15%
43%d57%33%ab67%
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Communication (QS8300 - 230711)

Q.2B Ever use device/service to communicate with services\businesses - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 55 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

15797476505414144344390188863Emails on a computer
33%43%37%36%46%54%31%45%47%48%43%45%43%(laptop\ desktop\
2%9%9%9%6%6%jk2%17%4%5%10%22%netbook\ tablet)

8181791013-24571057179Social networking sites
17%10%8%4%9%13%-8%7%8%5%14%9%such as Facebook or
4%cgj10%9%5%6%7%j-14%3%4%6%32%acjLinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

465617-72133779Micro blogging sites
9%3%2%3%1%6%-2%3%1%2%9%4%such as Twitter or
5%7%6%8%2%8%-9%3%1%4%47%acfktumblr on a computer

(laptop\ desktop\
netbook\ tablet)

4121211511118231048136Instant Messaging e.g.
9%7%6%5%5%11%2%5%3%3%5%11%7%Facebook Messenger, MSN
3%9%9%8%4%8%1%13%2%2%7%35%aMessenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

1557381154264096Skype calls or other
2%3%3%3%3%8%3%5%5%2%3%9%5%Internet based phone
1%5%5%7%3%8%1%15%4%2%6%41%acklservice on a computer

(laptop\ desktop\
netbook\ tablet)

6181716313133952059200Comments on
13%10%8%7%3%13%3%10%12%5%9%14%10%websites\forums on a
3%9%8%8%1%7%i1%17%4%i2%10%30%icomputer (laptop\

desktop\ netbook\
tablet)

10172213913-43681251203Virtual assistance on a
21%9%11%6%8%13%-13%9%9%6%12%10%website on a computer
5%cgj8%11%6%4%7%-21%3%4%6%25%(laptop\ desktop\

netbook\ tablet)

23849392536091662839103212960Voice calls on mobile
50%45%47%44%48%59%19%52%39%43%48%50%48%phone
2%g9%g10%g10%g5%g6%eg1%17%g3%4%g11%gg      22%g
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Communication (QS8300 - 230711)

Q.2B Ever use device/service to communicate with services\businesses - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 55 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

53541271828469171140126421Text messaging \ SMS on
11%19%21%13%17%28%8%21%23%12%19%30%21%a mobile phone
1%8%10%7%4%7%dgj1%16%4%3%9%30%acdgjlm

83734222922569191451126436Emails on a mobile phone
18%20%17%10%27%22%12%21%26%16%24%30%22%
2%8%8%5%7%j5%j1%16%j4%j3%12%jj      29%ajk

336615-122174087Micro blogging sites
7%2%3%3%1%5%-4%3%1%3%10%4%such as Twitter or
3%4%7%7%2%5%-14%2%1%8%47%afijkltumblr on a mobile phone

398678-2154848126Instant messaging e.g.
6%5%4%3%6%8%-6%6%4%4%11%6%BBM, Facebook Messenger,
2%7%6%5%5%6%-16%4%3%7%38%acjkiMessage on a mobile

phone

41387710-28561254153Social networking sites
9%7%4%3%7%10%-9%7%6%6%13%8%or apps such as
3%8%5%4%5%6%-18%3%4%8%35%ajkFacebook, or LinkedIn on

a mobile phone

5119857-33521355153Comments on
11%6%5%4%5%7%-10%6%2%6%13%8%websites\forums on a
3%7%6%5%4%4%-21%3%1%9%36%adjkmobile phone

134645-134174492Skype or other Internet
2%2%2%3%3%5%-4%5%1%3%11%5%based phone service on a
1%4%4%7%4%5%-14%4%1%8%48%acdfjklmobile phone

239111111055632217739501051871035Voice calls on landline
50%49%56%52%50%63%49%55%54%56%50%45%51%phone
2%9%11%11%5%6%b2%17%b4%5%10%18%

2711911812960652220643591012381185Post (Letters, cards or
58%64%59%61%55%64%47%64%59%66%48%57%59%packages)
2%10%c10%11%5%5%2%17%c4%5%c9%c      20%

3013613714270752423445621332401328Meeting face to face
65%74%69%68%64%75%52%73%62%68%63%57%66%
2%10%bg10%b11%5%6%b2%18%bg3%5%10%b      18%

422333715411311074286302Never
8%12%17%18%14%4%23%10%13%8%20%21%15%
1%7%11%h12%h5%1%4%h10%3%2%14%fhh      29%adfh
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Communication (QS8300 - 230711)

Q.2B Ever use device/service to communicate with services\businesses - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 55 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

130730155474720128734863Emails on a computer
50%42%33%54%43%42%37%44%43%(laptop\ desktop\
15%85%2%6%9%83%15%85%netbook\ tablet)

401388131813927152179Social networking sites
15%8%17%13%11%8%8%9%9%such as Facebook or
23%ah77%4%7%10%78%15%85%LinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

28514766367479Micro blogging sites
11%3%9%6%3%4%2%4%4%such as Twitter or
36%ah64%5%8%7%79%7%93%tumblr on a computer

(laptop\ desktop\
netbook\ tablet)

42934111210916120136Instant Messaging e.g.
16%5%9%11%7%6%5%7%7%Facebook Messenger, MSN
31%ah69%3%8%9%80%11%89%Messenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

30661858279096Skype calls or other
11%4%2%8%3%5%2%5%5%Internet based phone
31%ah69%1%8%5%86%7%93%cservice on a computer

(laptop\ desktop\
netbook\ tablet)

401606131816229171200Comments on
15%9%13%13%11%10%8%10%10%websites\forums on a
20%h80%3%7%9%81%15%85%computer (laptop\

desktop\ netbook\
tablet)

3217210131716428176203Virtual assistance on a
12%10%21%13%10%10%8%11%10%website on a computer
16%84%5%7%8%81%14%86%(laptop\ desktop\

netbook\ tablet)

136819236077800142818960Voice calls on mobile
52%47%50%59%45%47%41%49%48%phone
14%85%2%6%8%83%15%85%c

753435283435355366421Text messaging \ SMS on
29%20%11%28%20%21%16%22%21%a mobile phone
18%ah82%1%7%8%84%13%87%
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Communication (QS8300 - 230711)

Q.2B Ever use device/service to communicate with services\businesses - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 55 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

883488223537142394436Emails on a mobile phone
34%20%18%22%21%22%12%24%22%
20%ah80%2%5%8%85%10%c            90%c

28593537658287Micro blogging sites
11%3%7%5%2%4%1%5%4%such as Twitter or
32%ah68%3%5%4%87%5%95%ctumblr on a mobile phone

36893891067119126Instant messaging e.g.
14%5%6%8%5%6%2%7%6%BBM, Facebook Messenger,
28%ah71%2%6%7%84%5%c            95%ciMessage on a mobile

phone

381154101312719134153Social networking sites
15%7%9%10%7%7%5%8%8%or apps such as
25%ah75%3%6%8%83%12%88%Facebook, or LinkedIn on

a mobile phone

41112571113114139153Comments on
16%6%11%7%6%8%4%8%8%websites\forums on a
27%ah73%3%4%7%85%9%91%mobile phone

32601538338992Skype or other Internet
12%3%2%5%2%5%1%5%5%based phone service on a
35%ah65%1%5%4%90%4%c            96%cmobile phone

909402363848651928431035Voice calls on landline
34%54%50%63%49%51%56%51%51%phone
9%91%i2%6%8%84%19%i            81%

133104827651119822319541185Post (Letters, cards or
51%60%58%64%65%58%67%57%59%packages)
11%88%i2%5%9%83%20%ab80%

16111633075128109623410941328Meeting face to face
61%67%65%75%75%65%68%66%66%
12%88%2%6%10%83%18%82%

53249441827645258302Never
20%14%8%4%10%16%13%15%15%
17%82%1%1%6%91%f15%f            85%
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Communication (QS8300 - 230711)

Q.2B Ever use device/service to communicate with services\businesses - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 55 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

8326922566716531832863Emails on a computer
47%46%14%50%36%13%47%43%(laptop\ desktop\
96%df80%df3%77%adf19%f4%cdf          96%cnetbook\ tablet)

1781341133451178179Social networking sites
10%9%1%10%10%*10%9%such as Facebook or
99%f75%f1%74%f25%f1%cf           99%cLinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

79561552317979Micro blogging sites
4%4%*4%5%*4%4%such as Twitter or

99%70%1%70%30%f1%c            99%ctumblr on a computer
(laptop\ desktop\
netbook\ tablet)

1331063103293133136Instant Messaging e.g.
7%7%2%8%6%1%7%7%Facebook Messenger, MSN

98%f78%f2%76%f22%2%cf           98%cMessenger, Skype IM on a
computer (laptop\
desktop\ netbook\
tablet)

93673633039396Skype calls or other
5%4%2%5%6%1%5%5%Internet based phone

97%69%3%66%31%3%97%service on a computer
(laptop\ desktop\
netbook\ tablet)

1921596152408192200Comments on
11%11%4%11%9%4%11%10%websites\forums on a
96%f79%f3%76%f20%4%cf           96%ccomputer (laptop\

desktop\ netbook\
tablet)

1991583156435199203Virtual assistance on a
11%11%1%12%9%2%11%10%website on a computer
98%f78%f1%76%f21%f2%cf           98%c(laptop\ desktop\

netbook\ tablet)

960701-701259-960960Voice calls on mobile
54%47%-53%56%-54%48%phone

100%afg73%f-73%afg27%afg-cf          100%ac

421319-319102-421421Text messaging \ SMS on
24%21%-24%22%-24%21%a mobile phone

100%f76%f-76%f24%f-cf          100%c
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Communication (QS8300 - 230711)

Q.2B Ever use device/service to communicate with services\businesses - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 55 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

436318-318118-436436Emails on a mobile phone
24%21%-24%26%-24%22%

100%f73%f-73%f27%f-cf          100%c

8758-5829-8787Micro blogging sites
5%4%-4%6%-5%4%such as Twitter or

100%f67%-67%f33%f-cf          100%ctumblr on a mobile phone

12691-9135-126126Instant messaging e.g.
7%6%-7%8%-7%6%BBM, Facebook Messenger,

100%f72%f-72%f28%f-cf          100%ciMessage on a mobile
phone

153105-10549-153153Social networking sites
9%7%-8%11%-9%8%or apps such as

100%f68%f-68%f32%f-cf          100%cFacebook, or LinkedIn on
a mobile phone

153111-11142-153153Comments on
9%7%-8%9%-9%8%websites\forums on a

100%f73%f-73%f27%f-cf          100%cmobile phone

9264-6428-9292Skype or other Internet
5%4%-5%6%-5%5%based phone service on a

100%f70%f-70%f30%f-cf          100%cmobile phone

9271035108927-1089271035Voice calls on landline
52%69%60%70%-47%52%51%phone
90%d100%adh10%d90%adh-10%d            90%

10749319283923511110741185Post (Letters, cards or
60%62%51%63%51%48%60%59%packages)
91%d79%d8%71%df20%9%cd           91%c

120810239892628312012081328Meeting face to face
68%68%54%70%62%52%68%66%
91%f77%f7%70%df21%9%cf           91%c

230188501389272230302Never
13%12%28%10%20%31%13%15%
76%62%16%aegh46%30%egh24%abe            76%
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Communication (QS8300 - 230711)

Q.2B Ever use device/service to communicate with services\businesses - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 55 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

52230232221128863Emails on a computer
12%62%51%50%40%43%(laptop\ desktop\
6%27%abcdf27%abf26%abff            15%fnetbook\ tablet)

244376926179Social networking sites
*12%8%16%8%9%such as Facebook or
1%25%f21%f39%abdff            15%fLinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

-1612371579Micro blogging sites
-4%3%8%5%4%such as Twitter or
-20%f15%f46%adff            18%ftumblr on a computer

(laptop\ desktop\
netbook\ tablet)

329195629136Instant Messaging e.g.
1%8%4%13%9%7%Facebook Messenger, MSN
2%21%f14%f42%adff            21%dfMessenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

22413401796Skype calls or other
1%6%3%9%5%5%Internet based phone
2%25%f14%f41%adff            18%fservice on a computer

(laptop\ desktop\
netbook\ tablet)

546436541200Comments on
1%12%10%15%13%10%websites\forums on a
2%23%f22%f32%aff            21%fcomputer (laptop\

desktop\ netbook\
tablet)

453486137203Virtual assistance on a
1%14%11%14%11%10%website on a computer
2%26%f24%f30%ff            18%f(laptop\ desktop\

netbook\ tablet)

105223242240150960Voice calls on mobile
25%60%54%55%47%48%phone
11%23%abf25%f25%ff            16%f

341078212574421Text messaging \ SMS on
8%29%18%28%23%21%a mobile phone
8%25%adf19%f30%adff            18%f
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Communication (QS8300 - 230711)

Q.2B Ever use device/service to communicate with services\businesses - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 55 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

171367813668436Emails on a mobile phone
4%37%17%31%21%22%
4%31%abdf18%f31%abdff            16%f

-1410461787Micro blogging sites
-4%2%10%5%4%such as Twitter or
-16%f12%f53%adeff            20%ftumblr on a mobile phone

227185822126Instant messaging e.g.
*7%4%13%7%6%BBM, Facebook Messenger,
2%21%f14%f46%abdff            17%fiMessage on a mobile

phone

434306421153Social networking sites
1%9%7%15%7%8%or apps such as
2%22%f20%f42%abdff            14%fFacebook, or LinkedIn on

a mobile phone

239286223153Comments on
*11%6%14%7%8%websites\forums on a
1%26%f18%f40%abdff            15%fmobile phone

*179442192Skype or other Internet
*5%2%10%7%5%based phone service on a
*19%f10%f48%adeff            23%dfmobile phone

2242002652001461035Voice calls on landline
52%54%59%45%46%51%phone
22%19%26%abc19%14%

2412272922501741185Post (Letters, cards or
56%61%65%57%54%59%packages)
20%19%25%b21%15%

2452723183001921328Meeting face to face
57%73%71%68%60%66%
18%21%bf24%bf23%ff            14%

8642416865302Never
20%11%9%15%20%15%
28%de14%14%22%dd            22%de
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Communication (QS8300 - 230711)

Q.2B Ever use device/service to communicate with services\businesses - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 56 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

19547313737835573137161217237118435507942Any email
10%27%19%46%57%54%19%46%49%65%63%41%42%52%47%
2%6%o8%15%imno40%adhilm38%adimno8%15%imno17%imno23%adghij25%adghij13%imno46%imno   54%c

nolmnolmno

1337406437132837275263114Any microblogging
*1%1%2%6%10%1%2%4%8%10%9%5%6%6%
1%2%3%6%35%imno56%aghilm3%6%11%24%hilmno32%aghilm24%ghilmn45%imo    55%

nonoo

167185362718262638245288139Any internet based voice
*3%2%6%8%9%2%6%8%8%10%9%5%9%7%calls
*5%5%13%imo38%imo44%imno5%13%imo19%imo19%imo27%imno17%imo37%imo    63%c

1201392592294984352592292332652811547117101421Any voice calls
64%69%66%77%75%66%66%77%71%79%75%54%69%72%71%
8%10%d18%d16%dijmo35%dijmo31%d18%d16%dijmo16%d19%adijmo20%dj11%50%d      50%

145118299511315159409998197Any instant messaging
*2%1%4%12%15%1%4%9%15%16%14%10%10%10%
*2%3%5%42%hilmno50%ahilmn3%5%16%hilmno26%ahilmn30%ahilmn20%hilmno50%hilmno 50%

ooo

2171921104126192145607550120150270Any comments on websites
1%8%5%7%16%19%5%7%14%18%20%18%12%15%13%
1%6%o7%8%o39%hilmo46%ahilmn7%8%o16%imo22%hilmno28%ahilmn19%hilmno44%hilmo  56%

oo

18516913837234069138162210214126428491919Any communication via
10%25%18%46%56%51%18%46%50%63%57%44%42%50%46%computer
2%6%o8%15%imno40%adhilm37%imno8%15%imno18%imno23%adghij23%adimno14%imno47%imno   53%c

nolmno

226486136420430861361862342711584915811072Any communication via
12%31%22%46%63%65%22%46%57%70%72%55%48%59%53%mobile phone
2%6%o8%o13%imno39%ahilmn40%adhilm8%o13%imno17%imno22%adghil25%adghik15%imno46%cimno  54%ac

onomnolmno
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Communication (QS8300 - 230711)

Q.2b Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 56 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

31662715216434528227661771654671201190942Any email
31%62%26%39%59%67%13%43%53%51%26%50%61%56%47%
33%67%almo16%17%mo37%almo30%almo3%7%i19%i17%i5%7%e21%aeeilmo  20%ae

417425165222121732252332114Any microblogging
4%7%4%4%9%5%1%1%5%10%1%3%7%10%6%

36%64%o22%14%45%lmo19%1%2%15%i28%ahi2%4%20%ei      28%ae

4892321656352218285153434139Any internet based voice
5%9%5%4%10%8%1%2%5%9%3%11%10%10%7%calls

34%66%lmo23%12%40%lmo25%2%2%13%20%hi3%11%e25%ei      24%e

6367853363004373481361192482081231112492271421Any voice calls
63%78%57%71%75%83%63%76%74%64%71%78%76%68%71%
45%55%amo24%21%mo31%mo24%aklmo10%8%fi17%fi15%9%8%18%mo     16%

7412345298241134252474047197Any instant messaging
7%12%8%7%14%10%1%2%13%16%2%5%12%14%10%

38%62%lmo23%15%42%almo21%1%2%21%hi26%ahi2%4%20%eehi    24%e

102169584310465910445610116070270Any comments on websites
10%17%10%10%18%16%4%7%13%17%6%8%18%21%13%
38%62%lmo22%16%38%lmo24%o3%4%16%i21%hi4%4%22%eeio    26%ade

30861115315533727425661761624472196179919Any communication via
31%61%26%37%57%66%11%42%53%50%25%51%60%53%46%computer
34%66%almo17%17%m37%almo30%almo3%7%i19%i18%i5%8%e21%aeeilmo  19%e

451621222229363258316019620455762242261072Any communication via
45%62%38%54%62%62%14%39%59%63%32%54%68%67%53%mobile phone
42%m58%amo21%21%mo34%amo24%amo3%6%i18%hi19%ahi5%7%e21%adeehimo  21%ae
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Communication (QS8300 - 230711)

Q.2b Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 56 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

6393038124513947786231625942Any email
45%53%55%30%51%62%26%45%54%47%
68%32%j9%g26%15%g51%afg9%25%ddg          66%acd

79361822155994065114Any microblogging
5%6%13%3%6%8%3%8%6%6%

69%31%16%ag19%13%51%g8%35%dg           57%

1033616241980164183139Any internet based voice
7%6%11%3%7%10%5%8%7%7%calls

74%26%11%g17%14%g57%ag12%29%g           59%

1020402845311986092153328741421Any voice calls
71%70%57%65%73%79%65%64%75%71%
72%28%6%37%14%h43%agh15%23%cgh         61%acd

12670224538921860119197Any instant messaging
9%12%15%5%14%12%5%12%10%10%

64%36%11%g23%19%g47%g9%30%dg           60%

188823560351392778165270Any comments on websites
13%14%24%7%13%18%8%15%14%13%
70%30%13%afg22%13%g51%ag10%29%ddg          61%d

6252948223814545488228604919Any communication via
44%51%56%29%53%59%26%44%52%46%computer
68%32%j9%g26%16%g49%ag10%25%ddg          66%acd

714357882881615341193016521072Any communication via
50%62%60%35%59%69%36%58%56%53%mobile phone
67%33%aj8%g27%15%g50%afg11%28%ddg          61%d
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Communication (QS8300 - 230711)

Q.2b Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 56 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

377288905962011613441402773114551177942Any email
69%77%58%46%60%49%48%33%49%48%44%53%35%47%
40%al31%aln96%a10%g21%aghk17%g37%g15%3%8%b12%58%abbg     19%

5438111182025302089135726114Any microblogging
10%10%7%9%6%8%4%5%16%6%5%6%5%6%
47%a33%a97%16%18%22%26%17%7%abcd8%12%50%23%

49441362219176120101098327139Any internet based voice
9%12%9%11%6%5%8%5%18%6%4%8%5%7%calls

35%32%a97%16%g14%12%44%15%7%abd7%7%60%20%

4353221171131252228522289321071777573481421Any voice calls
79%86%74%63%75%69%73%68%59%70%68%73%68%71%
31%a23%al82%9%18%k16%37%20%2%8%12%53%24%

8151187304833582710152111140197Any instant messaging
15%14%12%15%14%10%8%6%19%10%8%11%8%10%
41%a26%95%15%gh24%gh17%30%14%5%b8%11%56%20%

12977261355044984313213214658270Any comments on websites
23%21%17%17%15%13%14%10%23%14%12%14%11%13%
48%al28%a96%13%19%16%36%16%5%8%12%54%22%

374276896932021523391322672110544167919Any communication via
68%74%57%45%60%46%47%31%48%47%42%53%33%46%computer
41%al30%al97%a10%g22%aghik17%g37%g14%3%8%b12%59%abdbg     18%

39829194912020919836617926811465862321072Any communication via
72%78%60%58%62%60%51%42%48%53%56%57%45%53%mobile phone
37%al27%al89%a11%g19%agh19%gh34%g17%2%8%14%b55%bbg     22%
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Communication (QS8300 - 230711)

Q.2b Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 56 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

315627173769942Any email
45%48%41%48%47%
33%67%18%82%

38772094114Any microblogging
5%6%5%6%6%

33%67%17%83%

439623117139Any internet based voice
6%7%5%7%7%calls

31%69%16%84%

46595627011511421Any voice calls
67%73%65%72%71%
33%67%e19%81%c

6812934163197Any instant messaging
10%10%8%10%10%
35%65%17%83%

9517551219270Any comments on websites
14%13%12%14%13%
35%65%19%81%

326593176743919Any communication via
47%45%42%47%46%computer
35%65%19%81%

3567162248481072Any communication via
51%54%54%53%53%mobile phone
33%67%21%79%
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Communication (QS8300 - 230711)

Q.2b Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 56 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

15858079545817157384598217942Any email
33%46%40%38%49%57%36%49%53%50%46%52%47%
2%9%8%8%6%6%jkm2%17%4%5%10%23%jk

5611718-1331852114Any microblogging
11%3%5%3%1%8%-4%3%1%4%12%6%
4%i5%9%6%1%7%-12%2%1%7%45%acdefij

kl

1679511121521259139Any internet based voice
2%3%3%4%5%11%3%7%7%2%6%14%7%calls
1%4%5%7%4%8%1%15%4%1%9%42%acdfjkl

3512814014877812424250661502801421Any voice calls
76%69%70%71%71%81%53%75%69%73%71%67%71%
2%9%10%10%5%6%bg2%17%g4%5%11%20%

4171713913131551666197Any instant messaging
9%9%8%6%9%13%2%10%6%6%8%16%10%
2%8%9%7%5%7%*16%2%3%8%34%aj

72222187151521062882270Any comments on websites
15%12%11%8%6%15%3%16%14%7%13%19%13%
3%8%8%7%3%6%*19%4%2%10%30%adgijk

18858283555516155354694194919Any communication via
40%46%41%39%50%55%36%48%49%51%44%46%46%computer
2%9%9%9%6%6%2%17%4%5%10%21%

25979910258651218033431152421072Any communication via
54%53%50%49%53%65%27%56%45%48%54%58%53%mobile phone
2%9%g9%g9%5%g6%egj1%17%g3%4%11%gg      23%g
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Communication (QS8300 - 230711)

Q.2b Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 56 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

143797155881789135807942Any email
54%46%33%57%47%47%39%48%47%
15%85%2%6%g9%84%14%86%c

3778586968107114Any microblogging
14%4%11%8%3%6%2%6%6%
32%ah68%4%7%5%84%7%93%c

429811161228132139Any internet based voice
16%6%2%11%3%7%2%8%7%calls
30%ah70%1%8%4%87%6%c            94%c

15912563581120118524311781421Any voice calls
61%72%76%81%70%70%70%71%71%
11%88%i2%6%8%83%17%i            83%

531424131716319178197Any instant messaging
20%8%9%13%10%10%6%11%10%
27%ah72%2%7%8%83%10%90%c

562147152222532238270Any comments on websites
22%12%15%15%13%13%9%14%13%
21%ah79%3%6%8%83%12%88%

137780185581765137782919Any communication via
52%45%40%55%47%45%40%47%46%computer
15%85%2%6%9%83%15%85%

1579102565908911669051072Any communication via
60%52%54%65%53%53%48%54%53%mobile phone
15%85%2%6%8%83%16%84%
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Communication (QS8300 - 230711)

Q.2b Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 56 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

9127402571519731912942Any email
51%49%14%54%43%13%51%47%
97%df79%f3%76%adf21%f3%cf           97%c

11477177371114114Any microblogging
6%5%*6%8%*6%6%

99%f68%f1%67%f32%f1%cf           99%c

13696393443136139Any internet based voice
8%6%2%7%10%1%8%7%calls

98%f69%2%66%31%f2%c            98%c

13131163108105525910813131421Any voice calls
74%77%60%80%56%47%74%71%
92%df82%adf8%74%adfh18%8%cdf          92%c

1941463143513194197Any instant messaging
11%10%2%11%11%1%11%10%
99%f74%f1%73%f26%f1%cf           99%c

2622026195678262270Any comments on websites
15%13%4%15%15%4%15%13%
97%f75%f2%72%f25%f3%cf           97%c

8887282670218532888919Any communication via
50%48%14%53%40%14%50%46%computer
97%df79%df3%76%adf20%f3%cf           97%c

1072786-786286-10721072Any communication via
60%52%-59%62%-60%53%mobile phone

100%afg73%f-73%afg27%afg-cf          100%ac

 Page 490

Communication (QS8300 - 230711)

Q.2b Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 56 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

58248247245144942Any email
14%67%55%56%45%47%
6%26%abcdf26%af26%abff            15%f

-21155424114Any microblogging
-6%3%12%8%6%
-19%f14%f47%adeff            21%f

330205828139Any internet based voice
1%8%5%13%9%7%calls
2%21%f15%f42%adff            20%f

2702873533112011421Any voice calls
63%77%78%71%63%71%
19%20%bf25%abf22%bf           14%

442337741197Any instant messaging
1%11%7%18%13%10%
2%21%f17%f39%adff            21%f

766539153270Any comments on websites
2%18%12%21%17%13%
3%24%f20%f34%adff            20%f

58242240238142919Any communication via
13%65%53%54%44%46%computer
6%26%abcdf26%af26%aff            15%f

1212502652701651072Any communication via
28%67%59%61%52%53%mobile phone
11%23%abf25%f25%aff            15%f
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Communication (QS8300 - 230711)

Q.2b Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 57 

Instant
Messaging

e.g.MicroSocial
Skype callsFacebookbloggingnetworking

Virtualor otherMessenger,sites suchsites such
InstantassistanceComments onInternetMSNas Twitteras Facebook

messagingMicroon awebsites\fobased phoneMessenger,or tumblror LinkedIn
e.g. BBM,bloggingwebsite onrums on aservice onSkype IM onon aon aEmails on a
Facebooksites suchTexta computercomputera computera computercomputercomputercomputer

Messenger,as Twittermessaging \(laptop\(laptop\(laptop\(laptop\(laptop\(laptop\(laptop\
iMessage onor tumblrEmails on aSMS on aVoice callsdesktop\desktop\desktop\desktop\desktop\desktop\desktop\

a mobileon a mobilemobilemobileon mobilenetbook\netbook\netbook\netbook\netbook\netbook\netbook\
phonephonephonephonephonetablet)tablet)tablet)tablet)tablet)tablet)tablet)

201220122012201220122012201220122012201220122012Unweighted Base
201220122012201220122012201220122012201220122012Weighted Base

3289170141127930828159Several times (730)
2%*5%3%7%1%**1%*1%8%a day

191872711066287151120100At least once (365)
1%1%4%4%5%*1%*1%1%1%5%a day

20128292179224620192045165At least once (52)
1%1%4%5%9%1%2%1%1%1%2%8%a week

147341810291461661877At least once a (24)
1%*2%1%5%*1%*1%*1%4%fortnight

137605515640412118524152At least once (12)
1%*3%3%8%2%2%1%1%*1%8%a month

2835981132771146633392944208Less than once (6)
1%2%5%6%14%6%3%2%2%1%2%10%a month

188619251576159110521809181219161876193318331149Never (0)
94%96%78%79%52%90%90%95%93%96%91%57%

SUMMARY CODE

126874364219602032009613679179863EVER USE
6%4%22%21%48%10%10%5%7%4%9%43%

16.0206.87849.36141.68277.9286.6269.2505.35114.3435.74015.27282.744Mean Score (Incl.0)
98.09958.180163.325147.447196.36859.04360.04253.59793.08554.07792.030205.649Standard Deviation
4.7831.68213.25810.80619.1651.7331.7921.4284.3071.4534.21021.020Error Variance

255.556159.241227.870199.396163.32265.55992.974111.987212.719145.656171.912193.011Mean Score (Excl.0)
304.891233.867287.392269.586258.647175.393169.044220.567294.760233.408262.196278.223Standard Deviation
715.065614.534199.022185.87373.033155.368145.795512.103638.850689.612388.39995.213Error Variance
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Communication (QS8300 - 230711)

Q.2B How often do you use a communication device to... with businesses and services - SUMMARY TABLE
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 57 

Social
networking

Skype orsites or
otherapps such

InternetComments onas
Postbased phonewebsites\foFacebook,

Meeting(Letters,Voice callsservice onrums on aor LinkedIn
face tocards oron landlinea mobilemobileon a mobile
facepackages)phonephonephonephone

201220122012201220122012Unweighted Base
201220122012201220122012Weighted Base

1102575151928Several times (730)
5%1%4%1%1%1%a day

1385884121322At least once (365)
7%3%4%1%1%1%a day

289178229163731At least once (52)
14%9%11%1%2%2%a week

10010310861310At least once a (24)
5%5%5%*1%1%fortnight

216293217162326At least once (12)
11%15%11%1%1%1%a month

475528323294937Less than once (6)
24%26%16%1%2%2%a month

684827977192018591859Never (0)
34%41%49%95%92%92%

SUMMARY CODE

13281185103592153153EVER USE
66%59%51%5%8%8%

76.15028.76851.8018.07210.52515.253Mean Score (Incl.0)
181.20699.740151.84867.85375.78792.943Standard Deviation
16.3204.94411.4602.2882.8554.293Error Variance

115.37048.858100.702175.705138.161200.365Mean Score (Excl.0)
212.678126.169199.790267.375241.043277.180Standard Deviation
34.92813.75939.757737.005374.850486.257Error Variance
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Communication (QS8300 - 230711)

Q.2B How often do you use a communication device to... with businesses and services - SUMMARY TABLE
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 58 

Instant
Messaging

e.g.MicroSocial
Skype callsFacebookbloggingnetworking

Virtualor otherMessenger,sites suchsites such
assistanceComments onInternetMSNas Twitteras Facebook

on awebsites\fobased phoneMessenger,or tumblror LinkedIn
website onrums on aservice onSkype IM onon aon aEmails on a
a computercomputera computera computercomputercomputercomputer

Post(laptop\(laptop\(laptop\(laptop\(laptop\(laptop\(laptop\
Meeting(Letters,desktop\desktop\desktop\desktop\desktop\desktop\desktop\
face tocards ornetbook\netbook\netbook\netbook\netbook\netbook\netbook\
facepackages)tablet)tablet)tablet)tablet)tablet)tablet)tablet)

140814081408140814081408140814081408Unweighted Base
142714271427142714271427142714271427Weighted Base

9522127930828159Several times (730)
7%2%1%*1%2%1%2%11%a day

113476287151120100At least once (365)
8%3%*2%*1%1%1%7%a day

224136224620192045165At least once (52)
16%10%2%3%1%1%1%3%12%a week

788091461661877At least once a (24)
5%6%1%1%*1%*1%5%fortnight

17022840412118524152At least once (12)
12%16%3%3%1%1%*2%11%a month

3243651146633392944208Less than once (6)
23%26%8%5%2%3%2%3%15%a month

423549122412271331129113481248564Never (0)
30%38%86%86%93%90%94%87%40%

SUMMARY CODE

10048782032009613679179863EVER USE
70%62%14%14%7%10%6%13%60%

89.67633.2749.34213.0427.54520.2238.09321.533116.663Mean Score (Incl.0)
196.068109.56669.93470.95463.517110.00164.069108.669235.966Standard Deviation
27.3038.5263.4743.5762.8658.5942.9158.38739.545Error Variance

127.43954.07765.55992.974111.987212.719145.656171.912193.011Mean Score (Excl.0)
223.226135.620175.393169.044220.567294.760233.408262.196278.223Standard Deviation
51.79821.818155.368145.795512.103638.850689.612388.39995.213Error Variance
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Communication (QS8300 - 230711)

Q.2B How often do you use a computer to communicate with businesses and services - SUMMARY TABLE
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 59 

Social
networkingInstant

Skype orsites ormessagingMicro
otherapps suche.g. BBM,blogging

InternetComments onasFacebooksites suchText
Postbased phonewebsites\foFacebook,Messenger,as Twittermessaging \

Meeting(Letters,service onrums on aor LinkedIniMessage onor tumblrEmails on aSMS on aVoice calls
face tocards ora mobilemobileon a mobilea mobileon a mobilemobilemobileon mobile
facepackages)phonephonephonephonephonephonephonephone

1779177917791779177917791779177917791779Unweighted Base
1783178317831783178317831783178317831783Weighted Base

104231519283289170141Several times (730)
6%1%1%1%2%2%*5%4%8%a day

1285112132219187271106At least once (365)
7%3%1%1%1%1%1%4%4%6%a day

26316616373120128292179At least once (52)
15%9%1%2%2%1%1%5%5%10%a week

9588613101473418102At least once a (24)
5%5%*1%1%1%*2%1%6%fortnight

2032721623261376055156At least once (12)
11%15%1%1%1%1%*3%3%9%a month

416473294937283598113277Less than once (6)
23%27%2%3%2%2%2%5%6%16%a month

5757091691163016301657169613471363823Never (0)
32%40%95%91%91%93%95%76%76%46%

SUMMARY CODE

120810749215315312687436421960EVER USE
68%60%5%9%9%7%5%24%24%54%

80.59629.4679.10711.87517.21018.0757.76155.69347.02887.923Mean Score (Incl.0)
186.205101.16572.01080.40398.556104.02661.746172.470155.819206.470Standard Deviation
19.4905.7532.9153.6345.4606.0832.14316.72113.64823.963Error Variance

118.93648.930175.705138.161200.365255.556159.241227.870199.396163.322Mean Score (Excl.0)
215.908126.679267.375241.043277.180304.891233.867287.392269.586258.647Standard Deviation
39.74115.401737.005374.850486.257715.065614.534199.022185.87373.033Error Variance
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Communication (QS8300 - 230711)

Q.2B How often do you use a mobile phone to communicate with businesses and services - SUMMARY TABLE
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 60 

Post
Meeting(Letters,
face tocards or
facepackages)

14031403Unweighted Base
14351435Weighted Base

9523Several times (730)
7%2%a day

10848At least once (365)
8%3%a day

222140At least once (52)
15%10%a week

7776At least once a (24)
5%5%fortnight

167227At least once (12)
12%16%a month

344372Less than once (6)
24%26%a month

423548Never (0)
29%38%

SUMMARY CODE

1012886EVER USE
71%62%

87.88133.881Mean Score (Incl.0)
194.975110.769Standard Deviation
27.0968.745Error Variance

124.58154.841Mean Score (Excl.0)
222.103136.815Standard Deviation
51.11922.073Error Variance

 Page 496

Communication (QS8300 - 230711)

Q.2B How often do you use another device to communicate with businesses and services - SUMMARY TABLE
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 61 

Post
Meeting(Letters,Voice calls
face tocards oron landline
facepackages)phone

147614761476Unweighted Base
150515051505Weighted Base

921875Several times (730)
6%1%5%a day

1064684At least once (365)
7%3%6%a day

218145229At least once (52)
15%10%15%a week

7784108At least once a (24)
5%6%7%fortnight

164237217At least once (12)
11%16%14%a month

366400323Less than once (6)
24%27%21%a month

482574470Never (0)
32%38%31%

SUMMARY CODE

10239311035EVER USE
68%62%69%

81.85829.73169.259Mean Score (Incl.0)
189.01299.280172.115Standard Deviation
24.2046.67820.070Error Variance

120.37948.071100.702Mean Score (Excl.0)
218.888122.721199.790Standard Deviation
48.99016.82739.757Error Variance
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Communication (QS8300 - 230711)

Q.2B How often do you use a landline to communicate with businesses and services - SUMMARY TABLE
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 62 

Instant
Messaging

e.g.MicroSocial
Skype callsFacebookbloggingnetworking

Virtualor otherMessenger,sites suchsites such
InstantassistanceComments onInternetMSNas Twitteras Facebook

messagingMicroon awebsites\fobased phoneMessenger,or tumblror LinkedIn
e.g. BBM,bloggingwebsite onrums on aservice onSkype IM onon aon aEmails on a
Facebooksites suchTexta computercomputera computera computercomputercomputercomputer

Messenger,as Twittermessaging \(laptop\(laptop\(laptop\(laptop\(laptop\(laptop\(laptop\
iMessage onor tumblrEmails on aSMS on aVoice callsdesktop\desktop\desktop\desktop\desktop\desktop\desktop\

a mobileon a mobilemobilemobileon mobilenetbook\netbook\netbook\netbook\netbook\netbook\netbook\
phonephonephonephonephonetablet)tablet)tablet)tablet)tablet)tablet)tablet)

197819781978197819781978197819781978197819781978Unweighted Base
198019801980198019801980198019801980198019801980Weighted Base

3289170141127930828159Several times (730)
2%*5%4%7%1%**1%*1%8%a day

191872711066287151120100At least once (365)
1%1%4%4%5%*1%*1%1%1%5%a day

20128292179224620192045165At least once (52)
1%1%4%5%9%1%2%1%1%1%2%8%a week

147341810291461661877At least once a (24)
1%*2%1%5%*1%*1%*1%4%fortnight

137605515640412118524152At least once (12)
1%*3%3%8%2%2%1%1%*1%8%a month

2835981132771146633392944208Less than once (6)
1%2%5%6%14%6%3%2%2%1%2%11%a month

185418931544155910201776178018841844190118011117Never (0)
94%96%78%79%52%90%90%95%93%96%91%56%

SUMMARY CODE

126874364219602032009613679179863EVER USE
6%4%22%21%48%10%10%5%7%4%9%44%

16.2816.99050.16442.35979.1946.7349.4005.43814.5765.83315.52084.089Mean Score (Incl.0)
98.87258.645164.526148.545197.70459.51560.51754.02693.82054.50992.755207.041Standard Deviation
4.9421.73913.68511.15619.7611.7911.8521.4764.4501.5024.35021.671Error Variance

255.556159.241227.870199.396163.32265.55992.974111.987212.719145.656171.912193.011Mean Score (Excl.0)
304.891233.867287.392269.586258.647175.393169.044220.567294.760233.408262.196278.223Standard Deviation
715.065614.534199.022185.87373.033155.368145.795512.103638.850689.612388.39995.213Error Variance
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Communication (QS8300 - 230711)

Q.2B How often do you use any device to communicate with businesses and services - SUMMARY TABLE
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 62 

Social
networking

Skype orsites or
otherapps such

InternetComments onas
Postbased phonewebsites\foFacebook,

Meeting(Letters,Voice callsservice onrums on aor LinkedIn
face tocards oron landlinea mobilemobileon a mobile
facepackages)phonephonephonephone

197819781978197819781978Unweighted Base
198019801980198019801980Weighted Base

1102575151928Several times (730)
6%1%4%1%1%1%a day

1385684121322At least once (365)
7%3%4%1%1%1%a day

288178229163731At least once (52)
15%9%12%1%2%2%a week

9910210861310At least once a (24)
5%5%5%*1%1%fortnight

216291217162326At least once (12)
11%15%11%1%1%1%a month

465523323294937Less than once (6)
23%26%16%1%2%2%a month

664806945188718271827Never (0)
34%41%48%95%92%92%

SUMMARY CODE

13161174103592153153EVER USE
66%59%52%5%8%8%

77.32928.82052.6438.20310.69615.501Mean Score (Incl.0)
182.43399.918152.93368.39576.38893.675Standard Deviation
16.8265.04711.8242.3652.9504.436Error Variance

116.32348.599100.702175.705138.161200.365Mean Score (Excl.0)
213.395126.012199.790267.375241.043277.180Standard Deviation
35.54813.88039.757737.005374.850486.257Error Variance
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Communication (QS8300 - 230711)

Q.2B How often do you use any device to communicate with businesses and services - SUMMARY TABLE
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 63 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

-442575564253738451149110159Several times (730)
-2%1%8%11%9%1%8%11%12%12%4%5%11%8%a day
-2%2%15%imno47%dimno35%imno2%15%imno23%dimno24%dimno28%dimno7%o31%cimno  69%ac

2687503587232726103566100At least once (365)
1%3%2%2%8%5%2%2%7%8%7%3%3%7%5%a day
2%6%8%7%50%hilmo35%8%7%23%imo27%hilmo26%imo10%35%65%c

28102964631029293638247194165At least once (52)
1%4%3%10%10%10%3%10%9%11%10%9%7%10%8%a week
1%5%6%17%imo39%imo38%imo6%17%imo17%imo21%imno23%imo15%imo43%imo    57%

-8810283081011171714374077At least once a (24)
-4%2%4%4%5%2%4%3%5%4%5%4%4%4%fortnight
-10%10%14%37%o39%o10%14%15%23%o22%o18%o48%o      52%

310141466591414264035238271152At least once (12)
2%5%4%5%10%9%4%5%8%12%10%8%8%7%8%a month
2%7%9%9%43%imo39%imo9%9%17%o26%hilmo23%imo15%o54%imo    46%

10132447726624473141442312088208Less than once (6)
6%7%6%16%11%10%6%16%9%12%12%8%12%9%11%a month
5%6%11%22%dimno35%32%11%22%dimno15%20%im21%11%58%42%

1621503121623003433121621671331661776244941117Never (0)
90%75%82%55%46%53%82%55%52%40%45%63%61%51%56%
14%adefg13%adefgh28%adefgh14%f27%31%f28%adefgh14%f15%f12%15%16%efgjk56%befk    44%

hjklnjkljkljkl

SUMMARY CODE

17496613135630966131156200204105394469863EVER USE
10%25%18%45%54%47%18%45%48%60%55%37%39%49%44%
2%6%o8%15%imno41%adimno36%dimno8%15%imno18%dimno23%adghij24%adimno12%imno46%imno   54%c

lmno

4.48229.370o17.60377.549imn119.275adi90.176di17.60377.549imn115.880dim122.567ad122.053ad48.249im53.680116.252ac84.089cdMean Score (Incl.0)
omnomnoonoimnoimnooimno

35.438117.02989.164205.722239.261212.58189.164205.722238.617240.197243.745153.381165.877239.025207.041Standard Deviation
6.54163.70119.534159.10391.74066.35919.534159.103195.663173.258162.77174.44925.90962.37221.671Error Variance

46.670119.394100.535173.096219.862di190.367100.535173.096239.650di204.389im221.365di129.862138.674238.687c193.011iMean Score (Excl.0)
mmmm

108.244213.489193.684279.641288.931276.456193.684279.641297.140282.128293.085230.222243.671296.897278.223Standard Deviation
585.835799.605487.188698.204258.456253.914487.188698.204673.987414.565449.732481.840151.856208.88195.213Error Variance
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Communication (QS8300 - 230711)

Q.2B_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 63 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

241368167264-719224175634159Several times (730)
2%14%1%4%12%15%-5%6%7%2%12%17%10%8%a day

15%85%almo5%10%45%almo40%almo-5%i12%i14%i2%11%e35%aeeilmo  21%e

346712213531331514543521100At least once (365)
3%7%2%5%6%8%1%2%4%4%3%3%11%6%5%a day

34%66%mo12%21%35%m31%mo3%3%15%14%5%4%35%aem      21%

54112272753595932254203238165At least once (52)
5%11%5%6%9%14%2%6%10%8%3%15%10%11%8%a week

32%68%mo16%16%32%m36%almo3%5%19%i15%3%12%e19%eimo    23%e

31461417281826131655151577At least once a (24)
3%5%2%4%5%4%1%4%4%5%3%3%5%4%4%fortnight

40%60%18%22%36%23%3%8%17%20%7%6%20%19%

549830245444584227962432152At least once (12)
6%10%5%6%9%11%2%5%13%8%5%4%7%10%8%a month

36%64%mo20%16%36%o29%mo3%5%28%ai17%i6%4%16%i      21%

8112840418146931433714162929208Less than once (6)
8%13%7%10%14%11%4%20%13%11%8%11%9%9%11%a month

39%61%mo19%20%39%mo22%4%15%ai21%i18%i7%8%14%im     14%

70840944126725615318591168181127711321631117Never (0)
72%41%77%65%44%37%88%59%50%56%75%51%41%49%56%
63%ajkln37%39%ajkln24%ajkn23%14%17%afgh8%15%16%11%abcd6%12%cjkn   15%

SUMMARY CODE

27758613014732426224641651404268190169863EVER USE
28%59%23%35%56%63%12%41%50%44%25%49%59%51%44%
32%68%almo15%17%mo38%almo30%almo3%7%i19%i16%i5%8%e22%aeeilmo  20%e

34.840132.862alm21.73852.948m120.784alm149.743al6.90748.002i67.069i72.962i30.824110.437e173.109ab106.862e84.089eiMean Score (Incl.0)
oomoelmo

128.030253.65798.524158.462245.293264.27942.363162.070181.502193.513123.676241.749277.057228.616207.041Standard Deviation
14.82173.78613.96761.095119.619189.2787.871187.62098.632104.02085.452463.831264.692162.82021.671Error Variance

123.918225.690lm95.272149.409216.448mo237.103lm59.125116.472135.051166.829124.726226.326293.501ae209.973193.011oMean Score (Excl.0)
oo

217.659297.299189.043238.032295.298299.923112.799237.129239.376264.948225.914306.706308.067284.985278.223Standard Deviation
151.845176.420210.219399.010314.804401.580424.1211004.107358.131484.1201085.8941679.795582.242520.61995.213Error Variance
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Communication (QS8300 - 230711)

Q.2B_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 63 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

1114948161321430116159Several times (730)
8%9%3%1%6%17%4%6%10%8%a day

69%31%3%5%10%g83%afgh9%19%g           73%cd

6832417156451877100At least once (365)
5%6%2%2%6%8%2%3%7%5%a day

68%32%4%17%15%g64%ag5%18%dg          77%d

11155194525761544106165At least once (52)
8%10%13%6%9%10%5%9%9%8%a week

67%33%12%g27%15%46%g9%26%64%

5224122010344254877At least once a (24)
4%4%8%3%4%5%1%5%4%4%fortnight

68%32%16%g26%13%45%5%32%d62%

8865145223631233107152At least once (12)
6%11%10%6%9%8%4%7%9%8%a month

58%42%aj9%34%15%41%8%22%70%d

16247207740713156121208Less than once (6)
11%8%14%10%15%9%10%11%11%11%a month
78%22%10%37%19%34%15%27%58%

818299745821433182453045681117Never (0)
58%52%50%73%53%42%75%60%50%56%
73%27%7%52%aefh13%e28%22%abc27%bbe          51%

SUMMARY CODE

5912717422012944081205576863EVER USE
42%48%50%27%47%58%25%40%50%44%
69%31%9%g25%15%g51%afg9%24%ddg          67%acd

81.35490.85339.62419.70569.821g165.912afgh40.80262.237106.141cd84.089dgMean Score (Incl.0)
204.786212.548129.43687.788183.211277.546153.328179.077228.049207.041Standard Deviation
30.23676.441110.9528.910122.954111.80271.02558.73447.23521.671Error Variance

193.946190.97379.26671.900147.235g285.938afgh163.570154.553210.832193.011hMean Score (Excl.0)
279.646275.598174.814156.344244.104313.828273.486255.992285.097278.223Standard Deviation
141.159293.259430.420104.015492.452255.150971.357326.030151.92695.213Error Variance

 Page 502

Communication (QS8300 - 230711)

Q.2B_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 63 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

70871561538286118314229921159Several times (730)
13%23%10%7%11%9%9%4%7%9%8%10%4%8%a day
44%a54%aln98%9%24%g18%38%11%2%9%14%62%bb      13%

45359910182044846126611100At least once (365)
8%9%6%5%5%6%6%2%8%4%5%7%2%5%a day

44%34%a99%10%18%20%g44%g8%4%6%12%66%bbg     11%

68431622139225627518228933165At least once (52)
12%12%10%11%12%7%8%7%9%12%8%9%7%8%a week
41%a26%98%13%24%13%34%16%3%11%13%54%20%

372475614172415449392177At least once a (24)
7%6%5%3%4%5%3%4%8%2%3%4%4%4%fortnight

49%a31%98%8%19%22%32%20%5%5%11%51%27%

5933146144325551658179922152At least once (12)
11%9%9%7%13%8%8%4%10%5%7%10%4%8%a month
38%22%96%9%28%ag16%36%11%3%5%11%65%b15%

744720419382581454171811852208Less than once (6)
13%13%13%9%11%8%11%11%7%11%7%12%10%11%a month
36%23%98%9%18%12%39%22%2%8%8%57%25%

19710272411914619038328028861615033401117Never (0)
36%28%46%58%43%58%54%68%52%56%62%50%68%56%
18%9%65%mn11%j13%17%j34%j25%ahij2%8%14%c45%cjlmn  30%ac

SUMMARY CODE

35326884185190137321130256799511160863EVER USE
64%72%54%42%57%42%46%32%48%44%38%50%32%44%
41%al31%al98%a10%22%aghik16%g37%g15%3%8%11%59%abdbg     19%

132.797a213.997al104.252a77.801111.347g90.942g92.703g44.64584.31290.741b84.200b102.755b44.12684.089bgMean Score (Incl.0)
n

248.207302.852225.894198.071235.345214.151215.088155.759197.870217.747209.322225.227153.115207.041Standard Deviation
115.153281.34833.221181.630167.840138.13467.93457.902641.846311.932173.18551.55244.40221.671Error Variance

207.090295.857al193.902186.669196.433217.116203.376141.122176.980206.779221.049203.903137.716193.011Mean Score (Excl.0)
n

284.151320.354278.491272.434284.839286.985281.226251.744258.608290.872291.885283.010245.991278.223Standard Deviation
249.974446.20297.679873.182463.618623.944263.627523.7602572.2371342.964936.229167.913387.89695.213Error Variance
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Communication (QS8300 - 230711)

Q.2B_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 63 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

3812234125159Several times (730)
5%9%8%8%8%a day

24%76%e21%79%

33671982100At least once (365)
5%5%5%5%5%a day

33%67%19%81%

5810729137165At least once (52)
8%8%7%9%8%a week

35%65%17%83%

3047126577At least once a (24)
4%4%3%4%4%fortnight

39%61%16%84%

589525127152At least once (12)
8%7%6%8%8%a month

38%62%16%84%

7413437172208Less than once (6)
11%10%9%11%11%a month
35%65%18%82%

4027152578601117Never (0)
58%56%62%55%56%
36%64%23%77%

SUMMARY CODE

290572155708863EVER USE
42%44%38%45%44%
34%66%18%82%

64.16094.816e82.25884.57084.089Mean Score (Incl.0)
177.633220.580208.555206.706207.041Standard Deviation
44.19238.493107.13127.18021.671Error Variance

153.082213.273e218.787187.367193.011Mean Score (Excl.0)
248.548290.243293.412274.679278.223Standard Deviation
214.500160.459610.573112.27595.213Error Variance
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Communication (QS8300 - 230711)

Q.2B_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 63 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

1816131611627531440159Several times (730)
2%4%8%6%14%11%13%8%7%3%7%10%8%a day
1%5%10%8%10%l7%4%17%3%2%9%25%

41011587-1836622100At least once (365)
10%6%6%2%7%7%-6%4%7%3%5%5%a day
4%10%11%5%8%7%-18%3%6%6%22%

2191317910426481736165At least once (52)
4%10%7%8%8%10%10%8%6%10%8%9%8%a week
1%12%8%10%5%6%3%16%3%5%10%22%

286314-1748121377At least once a (24)
4%4%3%1%1%4%-5%6%9%6%3%4%fortnight
2%10%7%4%2%5%-22%6%10%j16%16%

5129135101258141338152At least once (12)
11%6%5%6%4%10%3%8%11%16%6%9%8%a month
3%8%6%8%3%6%1%17%5%9%k9%25%

222192512133321042839208Less than once (6)
3%12%10%12%11%13%7%10%13%5%14%9%11%a month
1%10%9%12%6%6%1%15%5%2%13%19%

3010412013258472917437461162251117Never (0)
66%57%62%63%54%46%67%55%52%52%56%54%56%
3%9%11%12%h5%4%3%16%3%4%10%20%

SUMMARY CODE

15797476505414144344390188863EVER USE
34%43%38%37%46%54%33%45%48%48%44%46%44%
2%9%9%9%6%6%j2%17%4%5%10%22%

55.67059.21187.53161.549136.300jl115.132101.25689.07274.67055.03366.05297.89584.089Mean Score (Incl.0)
149.083163.657213.076183.872261.257238.180246.727212.009198.738148.097187.169223.597207.041Standard Deviation
444.517143.228217.232174.273733.925545.4781484.736154.993282.121238.399211.038121.34921.671Error Variance

164.889137.723228.342168.593293.939dl214.666305.881196.683156.707113.698150.611214.668193.011Mean Score (Excl.0)
222.795227.602294.691274.054318.622291.429354.713279.854266.380197.589259.815291.117278.223Standard Deviation

3309.174700.0371189.6291137.9622476.1011602.4689678.558647.2571091.663929.561924.711478.81095.213Error Variance
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Communication (QS8300 - 230711)

Q.2B_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 63 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

2113811171419151159Several times (730)
8%8%2%11%4%8%3%9%8%a day

13%87%1%7%4%88%6%c            94%c

1487479802080100At least once (365)
5%5%10%7%5%5%6%5%5%a day

14%86%4%7%9%79%20%80%

281372101913529137165At least once (52)
11%8%4%10%11%8%8%8%8%a week
17%83%1%6%12%82%17%83%

116624863176077At least once a (24)
4%4%4%4%5%4%5%4%4%fortnight

14%86%2%5%10%82%22%78%

231275101212626126152At least once (12)
9%7%11%10%7%8%8%8%8%a month

15%84%3%6%8%83%17%83%

321762131917528180208Less than once (6)
13%10%3%13%11%10%8%11%11%a month
16%84%1%6%9%84%13%87%

1259883047969452109071117Never (0)
49%58%66%46%56%57%62%55%56%
11%88%3%4%9%85%19%81%

SUMMARY CODE

130730155474720128734863EVER USE
51%42%34%54%44%43%38%45%44%
15%85%2%6%9%83%15%85%

89.72283.55655.670115.13256.68085.77447.46591.649c84.089cMean Score (Incl.0)
211.015206.853149.083238.180158.513210.468140.595217.520207.041Standard Deviation
163.10525.214444.517545.478144.40526.84755.68229.15321.671Error Variance

175.793196.618164.889214.666129.861198.483125.246204.861c193.011Mean Score (Excl.0)
268.935280.186222.795291.429219.951283.166206.387287.433278.223Standard Deviation
547.926115.7883309.1741602.468691.121118.789327.657120.96395.213Error Variance
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Communication (QS8300 - 230711)

Q.2B_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 63 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

1531336127276153159Several times (730)
9%9%3%10%6%3%9%8%a day

96%83%4%79%17%4%96%

968237917496100At least once (365)
5%5%2%6%4%2%5%5%a day

96%82%3%79%17%4%96%

1581338125338158165At least once (52)
9%9%4%9%7%4%9%8%a week

95%80%5%76%20%5%95%

72634591357277At least once a (24)
4%4%2%4%3%3%4%4%fortnight

94%82%5%77%16%6%94%

1461174113327146152At least once (12)
8%8%2%9%7%3%8%8%a month

96%f77%f2%74%f21%4%f            96%

2071651164431207208Less than once (6)
12%11%1%12%9%1%12%11%a month
99%f79%f1%79%f21%f1%cf           99%c

9518121546582931669511117Never (0)
53%54%86%50%64%84%53%56%
85%73%14%adegh59%26%aegh15%abe            85%

SUMMARY CODE

8326922566716531832863EVER USE
47%46%14%50%36%16%47%44%
96%df80%df3%77%adf19%f4%cdf          96%c

89.681f91.442f33.39299.307df61.82533.35389.681c84.089cfMean Score (Incl.0)
212.753214.913138.507222.136180.252135.493212.753207.041Standard Deviation
25.44431.293105.99038.10467.13092.25425.44421.671Error Variance

192.265198.750238.023197.267171.990213.200192.265193.011Mean Score (Excl.0)
278.129281.264301.474280.606267.724284.685278.129278.223Standard Deviation
98.668123.0323951.602127.000437.0492794.66898.66895.213Error Variance
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Communication (QS8300 - 230711)

Q.2B_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 63 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

955284027159Several times (730)
2%15%6%9%9%8%a day
5%35%adf18%f25%ff            17%f

433232218100At least once (365)
1%9%5%5%6%5%a day
4%33%af23%f22%ff            18%f

350523821165At least once (52)
1%14%12%9%7%8%a week
2%31%abf32%f23%ff            13%f

3132131977At least once a (24)
1%3%5%7%3%4%fortnight
4%16%27%f40%aff            12%

1042413722152At least once (12)
3%11%9%9%7%8%a month
7%27%f27%f24%ff            15%f

2337665230208Less than once (6)
6%10%15%12%10%11%a month

11%18%32%f25%ff            15%

3641432112151841117Never (0)
87%38%48%49%59%56%
33%abcde13%19%19%ede           16%de

SUMMARY CODE

52230232221128863EVER USE
13%62%52%51%41%44%
6%27%abcf27%abf26%ff            15%f

19.357149.835abcdf75.086f94.183f90.525f84.089fMean Score (Incl.0)
108.507261.963189.329218.432215.002207.041Standard Deviation
27.381193.85482.026109.684143.55921.671Error Variance

154.800242.983d143.570186.048220.163193.011Mean Score (Excl.0)
272.752297.893242.499278.017290.136278.223Standard Deviation

1430.643428.697269.752368.065668.08595.213Error Variance
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Communication (QS8300 - 230711)

Q.2B_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 64 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

----1314--4986151328Several times (730)
----2%2%--1%3%2%2%1%1%1%a day
----49%im51%im--16%32%hilm30%im21%im54%46%

----515--1410551520At least once (365)
----1%2%--*1%3%2%1%2%1%a day
----25%75%im--3%22%49%im26%im26%74%

---41229-4751316212445At least once (52)
---1%2%4%-1%2%1%4%6%2%3%2%a week
---9%27%64%aimno-9%16%im11%29%im35%afhikl46%im     54%

mno

---387-3255210818At least once a (24)
---1%1%1%-1%1%2%1%1%1%1%1%fortnight
---18%43%40%-18%14%29%30%10%55%45%

-113911133774141124At least once (12)
-**1%1%2%*1%1%2%2%1%1%1%1%a month
-3%3%12%39%46%3%12%11%28%31%16%56%44%

-113162313412158222344Less than once (6)
-1%*1%2%4%*1%1%4%4%3%2%2%2%a month
-3%3%8%37%52%im3%8%9%28%im34%imo18%im49%51%

1791973762805925533762803022913122429328691801Never (0)
100%99%99%95%90%85%99%95%93%87%84%86%92%90%91%
10%adefg11%adefgj21%adefgh16%defj33%ej31%21%adefgh16%defj17%dej16%17%13%52%dej    48%

hjklkjkljkl

SUMMARY CODE

-22146499214214359408693179EVER USE
-1%1%5%10%15%1%5%7%13%16%14%8%10%9%
-1%1%8%imo36%imno56%aghikl1%8%imo12%imno24%hilmno33%aghikl23%aghilm48%imno   52%

mnomnono

0.0000.0880.0461.162im19.307hilm27.133hil0.0461.162im12.35826.045hil28.562hil25.253hil14.07917.04515.520imMean Score (Incl.0)
mnomnomnomno

0.0000.8950.6516.625107.951118.3820.6516.62587.181124.602121.515114.31791.25694.33892.755Standard Deviation
0.0000.0040.0010.16518.67520.5790.0010.16526.11946.62440.45441.3567.8419.7164.350Error Variance

-8.1768.17625.124198.439178.4328.17625.124187.349203.994179.523176.833166.953176.492171.912Mean Score (Excl.0)
-3.9573.95719.270292.201256.2933.95719.270293.467294.925258.046256.951272.015254.185262.196Standard Deviation
-7.8277.82724.7571423.026656.8627.82724.7575066.0612022.8051168.2051535.438840.821725.955388.399Error Variance
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Communication (QS8300 - 230711)

Q.2B_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 64 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

81926173--96--5828Several times (730)
1%2%*1%3%1%--3%2%--2%2%1%a day

30%70%8%22%60%mo10%--31%23%--18%28%

81252102--23--31220At least once (365)
1%1%1%1%2%1%--1%1%--1%4%1%a day

39%61%27%11%49%12%--11%14%--14%61%a

21241011168-3414-181545At least once (52)
2%2%2%3%3%2%-2%1%4%-1%3%4%2%a week

46%54%21%24%37%18%-6%9%31%i-3%18%33%e

7114382-136-25118At least once a (24)
1%1%1%1%1%1%-1%1%2%-2%1%*1%fortnight

40%60%23%17%47%13%-6%17%32%-12%26%7%

71752611-176123624At least once (12)
1%2%1%1%1%3%-1%2%2%*1%1%2%1%a month

30%70%20%10%26%44%o-5%28%23%3%6%11%23%

18261171611-16141210944Less than once (6)
2%3%2%2%3%3%-1%2%4%1%2%3%3%2%a month

41%59%26%15%35%24%-3%13%33%i3%5%23%20%

9168855343825073782091483022721671322902811801Never (0)
93%89%93%92%87%91%100%96%91%85%99%95%90%85%91%
51%kn49%30%kn21%28%21%12%afgh8%f17%15%9%abc7%b16%bf     16%

SUMMARY CODE

6911038317337-63149273350179EVER USE
7%11%7%8%13%9%-4%9%15%1%5%10%15%9%

39%61%mo21%17%41%mo21%-4%i17%i27%ahi1%4%19%eei     28%ade

10.44120.551m7.52014.47829.124jmo8.5690.0001.19122.393i20.818i0.1031.12916.12533.253ade15.520Mean Score (Incl.0)
74.022107.95957.36492.149129.40065.7160.0007.045118.934106.8780.9716.15095.392128.42192.755Standard Deviation
4.95413.3664.73520.66033.28911.7040.0000.35542.35131.7300.0050.30031.37851.3774.350Error Variance

149.297186.094113.980192.009231.21696.574-29.192243.601136.7268.17621.590156.808218.964171.912Mean Score (Excl.0)
241.636274.431196.674284.341295.247202.910-21.555320.770245.2963.95717.902261.165262.631262.196Standard Deviation
720.839784.503773.6122608.0581341.0881328.144-66.3713548.0481157.1147.82740.0622200.2291436.980388.399Error Variance
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Communication (QS8300 - 230711)

Q.2B_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 64 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

171043417391628Several times (730)
1%2%3%*1%2%1%2%1%1%a day

62%38%14%g11%13%62%g10%33%57%

11935111171120At least once (365)
1%2%2%1%1%1%*1%1%1%a day

56%44%15%24%7%54%7%37%55%

29166125214142745At least once (52)
2%3%4%2%2%3%1%3%2%2%a week

64%36%13%27%12%48%9%32%60%

11612214421318At least once a (24)
1%1%**1%2%1%*1%1%fortnight

64%36%3%11%10%76%g20%10%70%

17736411-81624At least once (12)
1%1%2%1%2%1%-2%1%1%a month

71%29%14%23%17%46%-35%65%

30146127192142944Less than once (6)
2%2%4%2%3%2%1%3%3%2%a month

69%31%14%27%16%43%4%31%65%

129450712576224866631345410341801Never (0)
92%89%85%95%91%88%96%89%90%91%
72%28%7%42%aeh14%37%17%abc25%57%

SUMMARY CODE

11662234023931454111179EVER USE
8%11%15%5%9%12%4%11%10%9%

65%35%13%g22%13%52%g8%30%ddg          62%d

13.30221.00728.488g5.88513.30823.982g8.74820.20915.37115.520gMean Score (Incl.0)
86.242107.064125.05252.67188.331116.29271.368105.46092.07592.755Standard Deviation
5.36219.395103.5643.20728.58019.62815.38820.3697.7004.350Error Variance

161.329191.597185.143119.002154.376195.679209.652188.901158.923171.912Mean Score (Excl.0)
258.523269.894274.332208.967267.296278.279293.045270.623255.644262.196Standard Deviation
591.4541138.1723420.8291015.5202646.186911.0496605.7871220.614628.401388.399Error Variance
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Communication (QS8300 - 230711)

Q.2B_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 64 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

138275467512217528Several times (730)
2%2%2%3%1%2%1%1%3%1%1%2%1%1%a day

47%28%98%19%16%21%25%20%5%7%8%61%20%

128205257*22111420At least once (365)
2%2%1%2%1%2%1%*4%1%1%1%1%1%a day

62%43%100%25%g12%26%34%2%12%8%7%55%19%

201543971013643525845At least once (52)
4%4%3%4%2%3%2%2%8%2%2%2%2%2%a week

45%34%97%20%15%23%29%14%9%b7%11%56%18%

59184546-31-12118At least once a (24)
1%2%1%2%1%1%1%-6%1%-1%*1%fortnight

29%48%100%22%g25%20%33%-18%abcd7%-68%7%

161122326112--416424At least once (12)
3%3%1%2%1%2%2%1%--2%2%1%1%a month

64%47%92%14%7%26%44%9%--17%66%17%

231343612713715625844Less than once (6)
4%3%3%3%4%2%2%2%1%3%2%2%2%2%a month

52%28%97%13%27%16%29%15%2%11%13%56%18%

4613061391172304288648389421402429084691801Never (0)
84%83%89%84%91%88%92%95%78%92%93%90%94%91%
26%17%77%mn10%17%16%36%k22%ik2%8%f13%f50%fkmn   26%cf

SUMMARY CODE

8964173323238562112121810631179EVER USE
16%17%11%16%9%12%8%5%22%8%7%10%6%9%
50%al36%al97%18%agh18%21%g31%12%7%abde7%10%59%b17%

28.11526.67819.28730.47413.93420.80912.09611.08039.93914.0439.34417.89711.76515.520Mean Score (Incl.0)
122.083116.145103.011126.68288.854105.50280.04284.718135.71288.31371.417100.07782.04992.755Standard Deviation
27.85841.3796.90874.29823.92433.5269.40817.129301.93251.31120.15910.17812.7504.350Error Variance

173.527154.459173.980195.268146.891178.935151.942214.909182.937173.264132.210171.429192.756171.912Mean Score (Excl.0)
259.509243.057262.958269.127255.941262.571245.331315.874248.888272.013242.574264.922278.818262.196Standard Deviation
801.7281036.431402.0162069.4102047.0511863.3351180.1404535.2804424.6635285.0923269.008716.1622355.749388.399Error Variance
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Communication (QS8300 - 230711)

Q.2B_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 64 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

82022628Several times (730)
1%2%1%2%1%a day

29%71%8%92%

71241620At least once (365)
1%1%1%1%1%a day

37%63%21%79%

192693645At least once (52)
3%2%2%2%2%a week

42%58%21%79%

71121618At least once a (24)
1%1%*1%1%fortnight

36%64%11%89%

101532124At least once (12)
1%1%1%1%1%a month

40%60%13%87%

182673744Less than once (6)
3%2%2%2%2%a month

42%58%16%84%

624117738514171801Never (0)
90%91%93%90%91%
35%65%21%79%

SUMMARY CODE

6911028151179EVER USE
10%9%7%10%9%
39%61%15%85%

14.39816.1258.85817.27215.520Mean Score (Incl.0)
86.83995.81563.73098.92492.755Standard Deviation
10.5627.26310.0046.2254.350Error Variance

144.243189.371132.257179.153171.912Mean Score (Excl.0)
239.881274.984214.096270.040262.196Standard Deviation
822.039706.6931697.675486.143388.399Error Variance

 Page 513

Communication (QS8300 - 230711)

Q.2B_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 64 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

1133-4-4--11128Several times (730)
2%1%1%1%-4%-1%--1%3%1%a day
4%5%10%10%-15%-14%--4%39%

121132-31--520At least once (365)
2%1%1%1%2%2%-1%2%--1%1%a day
5%10%6%6%13%12%-14%5%--28%

337171-721-1345At least once (52)
7%2%3%*6%1%-2%3%1%-3%2%a week
7%cj8%15%2%16%cj2%-15%6%c2%-28%

24-1-3-1-12318At least once a (24)
5%2%-1%-3%-*-1%1%1%1%fortnight

12%afk20%-6%-18%-6%-7%13%17%

1311-1-5-32724At least once (12)
1%2%1%1%-1%-1%-3%1%2%1%a month
2%14%5%5%-4%-19%-11%10%30%

-45112-51251844Less than once (6)
-2%3%1%1%2%-2%2%2%2%4%2%a month
-10%11%3%2%4%-12%3%5%10%40%

3716517820098874329367821963561801Never (0)
83%90%91%96%90%87%100%92%93%92%95%86%91%
2%9%10%11%bhm5%5%2%m16%4%5%11%bmb      20%

SUMMARY CODE

8181791013-24571057179EVER USE
17%10%9%4%10%13%-8%7%8%5%14%9%
4%cgj10%9%5%6%7%j-14%3%4%6%32%acj

29.37910.98714.14311.95612.22040.064c0.00013.8927.4461.4504.37026.23815.520Mean Score (Incl.0)
120.81571.91689.57886.39057.248154.1700.00088.26945.7026.52852.871123.21092.755Standard Deviation
291.92427.65838.39338.47135.240228.5410.00026.86714.9190.46316.83936.8464.350Error Variance

168.673110.549165.407292.266128.599302.996-180.492110.55318.02186.669189.421171.912Mean Score (Excl.0)
258.923207.645269.666336.004145.831326.042-271.774155.56516.181230.529282.513262.196Standard Deviation

8380.1172536.2724277.62516128.4082658.3498177.199-3357.3143457.19543.6395314.3831287.312388.399Error Variance
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Communication (QS8300 - 230711)

Q.2B_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 64 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

5221412132428Several times (730)
2%1%2%4%1%1%1%1%1%a day

19%81%4%15%5%77%12%88%

6141221421820At least once (365)
2%1%2%2%1%1%1%1%1%a day

29%71%5%12%10%73%10%90%

8373133873845At least once (52)
3%2%7%1%2%2%2%2%2%a week

18%82%7%2%8%84%16%84%

216234911718At least once a (24)
1%1%5%3%2%1%*1%1%fortnight

11%89%12%ad18%d20%50%6%94%

3211131961824At least once (12)
1%1%1%1%2%1%2%1%1%a month

14%86%2%4%14%80%26%74%

1629-243873744Less than once (6)
6%2%-2%3%2%2%2%2%a month

35%ah65%-4%10%86%17%83%

21415803787152152531214901801Never (0)
84%92%83%87%89%92%92%91%91%
12%88%i2%5%8%85%17%i            83%

SUMMARY CODE

401388131813927152179EVER USE
16%8%17%13%11%8%8%9%9%
23%ah77%4%7%10%78%15%85%

26.02814.02529.37940.064d11.85614.04110.49116.55915.520Mean Score (Incl.0)
117.01288.723120.815154.17074.65388.41775.86295.85992.755Standard Deviation
50.1534.639291.924228.54132.0294.73816.2115.6624.350Error Variance

164.664174.019168.673302.996110.549167.622130.691179.309171.912Mean Score (Excl.0)
255.084265.098258.923326.042207.645260.791240.622265.949262.196Standard Deviation

1414.522536.4658380.1178177.1992536.272489.2942226.880468.402388.399Error Variance
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Communication (QS8300 - 230711)

Q.2B_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 64 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

2723*234*2728Several times (730)
2%2%*2%1%*2%1%a day

98%84%2%82%16%2%98%

2014-146-2020At least once (365)
1%1%-1%1%-1%1%a day

100%70%-70%30%-100%

4530-3015-4545At least once (52)
3%2%-2%3%-3%2%a week

100%66%-66%34%-100%

1813-135-1818At least once a (24)
1%1%-1%1%-1%1%fortnight

100%73%-73%27%-100%

2420-205-2424At least once (12)
1%1%-1%1%-1%1%a month

100%80%-80%20%-100%

4335134914344Less than once (6)
2%2%*3%2%*2%2%a month

99%79%1%78%21%1%99%

16061371179119241319616061801Never (0)
90%91%99%90%90%99%90%91%
89%76%10%adegh66%23%11%ab89%

SUMMARY CODE

1781341133451178179EVER USE
10%9%1%10%10%1%10%9%
99%f75%f1%74%f25%f1%cf           99%c

17.04716.1321.83318.06914.0881.67417.04715.520Mean Score (Incl.0)
96.93296.12636.438101.40282.67434.82196.93292.755Standard Deviation
5.2816.2607.3367.94014.1226.0935.2814.350Error Variance

171.068181.040315.831179.984144.498315.831171.068171.912Mean Score (Excl.0)
261.290272.632-271.583228.645-261.290262.196Standard Deviation
390.128580.688-585.3761066.905-390.128388.399Error Variance
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Communication (QS8300 - 230711)

Q.2B_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 64 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

-7316328Several times (730)
-2%1%4%1%1%a day
-24%10%57%adf9%

1918220At least once (365)
*2%*2%1%1%a day
5%44%d4%39%9%

*111316545At least once (52)
*3%3%4%2%2%a week
1%24%f29%f36%ff            10%

-545418At least once a (24)
-1%1%1%1%1%fortnight
-28%20%28%24%

1676424At least once (12)
*2%2%1%1%1%a month
2%26%30%26%16%

-71018944Less than once (6)
-2%2%4%3%2%a month
-15%23%f41%ff            21%f

4143294053672861801Never (0)
100%88%92%84%92%91%
23%abcde18%23%c20%c            16%c

SUMMARY CODE

244376926179EVER USE
*12%8%16%8%9%
1%25%f21%f39%abdff            15%f

0.85723.660f7.24735.408abdf9.30615.520fMean Score (Incl.0)
17.050110.42259.786143.10470.68392.755Standard Deviation
0.67634.4438.17947.07815.5164.350Error Variance

191.130200.08885.737223.787110.113171.912Mean Score (Excl.0)
-262.879190.883297.082222.960262.196Standard Deviation
-1607.1061041.0391317.2811714.176388.399Error Variance
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Communication (QS8300 - 230711)

Q.2B_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 65 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

----26--1151268Several times (730)
----*1%--**1%**1%*a day
----28%72%--17%11%59%13%25%75%

---147-113344711At least once (365)
---*1%1%-**1%1%1%*1%1%a day
---5%36%59%-5%6%30%27%32%36%64%

---*613-*346871320At least once (52)
---*1%2%-*1%1%2%3%1%1%1%a week
---2%32%66%im-2%12%20%28%38%im34%66%

---123-1-212246At least once a (24)
---***-*-1%*1%***fortnight
---14%34%52%-14%-34%17%34%37%63%

---121-1-21-235At least once (12)
---***-*-1%*-***a month
---27%52%22%-27%-52%22%-35%65%

-11311131338103151329Less than once (6)
-1%*1%2%2%*1%1%2%3%1%2%1%1%a month
-5%5%12%38%45%5%12%11%26%34%11%53%47%

1791983772876286093772873153133452649859151901Never (0)
100%99%100%98%96%93%100%98%98%94%93%94%97%95%96%

9%adefj10%defj20%adefjk15%33%32%20%adefjk15%17%16%18%14%52%j      48%
k

SUMMARY CODE

-1172843178202518324779EVER USE
-1%*2%4%7%*2%2%6%7%6%3%5%4%
-2%2%8%36%imo54%aimno2%8%10%26%imno32%imno22%imno41%imo    59%

0.0000.0410.0221.0095.54711.656im0.0221.0094.3736.68613.588im9.114im3.4568.3475.833Mean Score (Incl.0)
0.0000.4950.36016.65551.90378.2800.36016.65550.75553.04589.17461.12840.31966.22254.509Standard Deviation
0.0000.001*1.0434.3178.998*1.0438.8528.45021.78611.8251.5314.7881.502Error Variance

-6.0006.00044.862128.830176.5276.00044.862179.015109.381198.060145.508109.101170.699145.656Mean Score (Excl.0)
---110.311219.771255.084-110.311290.845190.930286.871204.875202.532251.427233.408Standard Deviation
---1521.0681724.9821549.233-1521.06812084.4351735.9143578.0482209.1461243.0011374.251689.612Error Variance
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Communication (QS8300 - 230711)

Q.2B_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 65 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

261*51---2--248Several times (730)
*1%**1%*---1%--1%1%*a day

24%76%18%6%60%16%---25%--28%47%

473162--13-13411At least once (365)
*1%**1%*--*1%-*1%1%1%a day

36%64%24%12%50%14%--11%25%-5%25%34%

81226102-*34--4920At least once (52)
1%1%*1%2%1%-*1%1%--1%3%1%a week

39%61%10%29%50%11%-2%12%19%--20%47%

241131--11-1126At least once a (24)
******--**-1%*1%*fortnight

38%62%24%14%42%20%--20%17%-14%15%34%

231121--11-12-5At least once (12)
******--**-1%1%-*a month

35%65%14%22%36%29%--14%22%-27%38%-

91972145-1410127329Less than once (6)
1%2%1%*2%1%-1%1%3%1%2%2%1%1%a month

33%67%26%7%48%19%-4%13%35%5%7%24%10%

9589435564025414022091533243001681343043091901Never (0)
97%95%97%97%93%97%100%99%97%93%99%96%94%93%96%
50%kn50%29%k21%28%21%11%af8%17%16%9%b7%16%16%

SUMMARY CODE

275216123913-2102115192279EVER USE
3%5%3%3%7%3%-1%3%7%1%4%6%7%4%

34%66%o20%15%49%mo17%-2%12%26%i2%6%24%i      28%e

3.5228.1223.9462.93610.9584.1580.0000.1951.9808.8030.0481.9159.22514.4215.833Mean Score (Incl.0)
40.42565.48244.83933.42176.05146.6830.0002.79523.14867.5180.53824.04370.00987.47254.509Standard Deviation
1.4784.9172.8932.71811.4985.9060.0000.0561.60412.6630.0024.58816.90123.8361.502Error Variance

126.918155.517144.119103.890163.524131.751-17.40969.358134.6296.00054.596159.000216.374145.656Mean Score (Excl.0)
211.681245.479238.193177.884250.652237.468--125.273234.918-130.255252.588272.243233.408Standard Deviation

1317.9071339.1092578.9032636.9081847.8325126.465--1743.7162508.481-2827.7423357.9413705.826689.612Error Variance
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Communication (QS8300 - 230711)

Q.2B_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 65 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

631-161258Several times (730)
***-1%1%****a day

67%33%7%-17%76%17%28%56%

74112714711At least once (365)
*1%1%*1%1%*1%1%1%a day

61%39%12%8%18%63%5%34%61%

14644210181120At least once (52)
1%1%3%1%1%1%*2%1%1%a week

69%31%18%20%10%51%5%40%55%

3311-41136At least once a (24)
*1%1%*-*****fortnight

48%52%25%15%-60%20%25%55%

23-1-4--55At least once (12)
**-*-1%--**a month

40%60%-14%-86%--100%

20939313342229Less than once (6)
1%2%2%1%1%2%1%1%2%1%a month

69%31%11%33%12%44%12%13%75%

135954213778626371431948910931901Never (0)
96%95%93%98%97%94%98%96%95%96%
71%29%7%41%eh14%38%17%26%57%

SUMMARY CODE

512810169448195279EVER USE
4%5%7%2%3%6%2%4%5%4%

64%36%13%g20%11%56%g10%25%66%

5.2967.1617.876g0.7656.951g10.394g4.0386.9575.8465.833Mean Score (Incl.0)
52.30859.63457.61812.62961.13274.60349.86558.22254.10554.509Standard Deviation
1.9736.01721.9850.18413.6898.0787.5126.2082.6591.502Error Variance

146.190144.690111.96838.566212.371178.739172.182181.445128.377145.656Mean Score (Excl.0)
236.580231.811197.44083.740281.099258.870297.111244.191222.369233.408Standard Deviation

1097.4551919.1543898.275389.5787183.3131675.34711034.3932981.474969.570689.612Error Variance
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Communication (QS8300 - 230711)

Q.2B_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 65 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

4483121-2213-8Several times (730)
1%1%1%2%*1%*-4%1%**-*a day

51%51%100%41%h17%30%12%-24%abc23%15%39%-

86112-45-2-18111At least once (365)
1%2%1%1%-1%1%-3%-*1%*1%a day

68%53%100%15%-40%45%-15%b-5%67%13%

96202348221-13420At least once (52)
2%2%1%1%1%1%1%1%4%1%-1%1%1%a week

43%29%100%11%15%22%41%11%11%d5%-66%17%

-361231-1-1216At least once a (24)
-1%**1%1%*-2%-1%***fortnight
-51%100%14%32%45%9%-14%-25%42%20%

23511*11--1315At least once (12)
*1%*1%****--****a month

38%60%100%29%22%9%27%14%--22%65%14%

1172875494-3217629Less than once (6)
2%2%2%3%1%1%1%1%-2%1%2%1%1%a month

38%25%96%23%17%13%32%15%-11%8%60%21%

5173411487187324308679403461472539674871901Never (0)
94%92%95%92%96%94%96%98%87%96%97%95%97%96%
27%18%78%10%17%16%36%21%ik2%8%13%f51%ffm     26%f

SUMMARY CODE

332978161218267767471379EVER USE
6%8%5%8%4%6%4%2%13%4%3%5%3%4%

42%37%a98%20%g16%23%g32%9%9%abcd8%8%59%16%

11.56715.4237.37516.026g3.73711.572g4.4250.35140.743abcd9.4484.4605.9151.5595.833Mean Score (Incl.0)
76.13789.76661.22398.56247.02676.35841.7303.808149.94480.84352.63851.80520.07754.509Standard Deviation
10.83524.7182.44044.9746.70117.5622.5570.035368.57742.99710.9512.7270.7631.502Error Variance

191.741196.544147.981202.336101.065208.754121.78920.308320.829239.244173.349127.32261.378145.656Mean Score (Excl.0)
251.555263.045234.656299.895232.688259.654186.90722.416313.704362.224302.841207.775114.893233.408Standard Deviation

2041.2842661.256705.9444733.5134511.9683965.8801518.88162.80712301.26018743.71915285.418959.3471015.412689.612Error Variance
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Communication (QS8300 - 230711)

Q.2B_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 65 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

26178Several times (730)
*****a day

24%76%15%85%

472911At least once (365)
1%1%*1%1%a day

38%62%17%83%

41651520At least once (52)
1%1%1%1%1%a week

20%80%23%77%

33156At least once a (24)
*****fortnight

57%43%15%85%

32-55At least once (12)
**-**a month

64%36%-100%

101932629Less than once (6)
1%1%1%2%1%a month

34%66%10%90%

666123440115001901Never (0)
96%96%97%96%96%
35%65%21%79%

SUMMARY CODE

2753126879EVER USE
4%4%3%4%4%

34%66%15%85%

4.9076.3314.5066.1825.833Mean Score (Incl.0)
48.45657.51746.81456.36754.509Standard Deviation
3.2882.6175.3982.0211.502Error Variance

127.768154.692160.075143.185145.656Mean Score (Excl.0)
217.065242.763240.307233.954233.408Standard Deviation

1682.7571155.5665249.772804.919689.612Error Variance
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Communication (QS8300 - 230711)

Q.2B_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 65 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

--11-1-2---28Several times (730)
--*1%-1%-1%---1%*a day
--11%16%-17%-27%---30%

-11--2-1---611At least once (365)
-1%*--2%-*---2%1%a day
-10%6%--17%-11%---56%

41-212-121-620At least once (52)
9%1%-1%1%2%-*2%1%-1%1%a week

20%abcfjkl5%-11%7%9%-7%8%5%-28%

-1---1-----36At least once a (24)
-1%---1%-----1%*fortnight
-20%---25%-----55%

-1------*--35At least once (12)
-1%------1%--1%*a month
-27%------9%--64%

-133---2--31629Less than once (6)
-1%2%1%---1%--2%4%1%a month
-4%11%9%---8%--12%56%a

41177189202107944331069882033761901Never (0)
91%97%98%97%99%94%100%98%97%99%98%91%96%
2%9%10%b11%6%5%2%16%b4%5%11%bb      20%

SUMMARY CODE

465617-72133779EVER USE
9%3%2%3%1%6%-2%3%1%2%9%4%
5%7%6%8%2%8%-9%3%1%4%47%acfk

4.590c2.8234.8515.1460.65318.1920.0006.7451.2630.5860.10011.1575.833Mean Score (Incl.0)
14.92028.88554.62857.5365.81698.3140.00064.7107.8705.5180.77171.61354.509Standard Deviation
4.4524.46214.27817.0640.36492.9390.00014.4390.4420.3310.00412.4481.502Error Variance

52.00088.572197.775173.82152.000280.951-293.10643.42452.0006.000125.034145.656Mean Score (Excl.0)
0.000149.169323.923312.794-295.651-336.00322.782-0.000210.467233.408Standard Deviation
0.0004450.26120985.16819568.080-14568.214-16128.321173.008-0.0001135.805689.612Error Variance
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Communication (QS8300 - 230711)

Q.2B_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 65 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

26-1-7-88Several times (730)
1%*-1%-*-1%*a day

30%70%-17%-83%-100%

29-218-1111At least once (365)
1%1%-2%1%*-1%1%a day

20%80%-17%10%73%-100%

8124211351620At least once (52)
3%1%9%2%1%1%1%1%1%a week

41%ah59%20%ade9%5%66%23%77%

24-113-66At least once a (24)
1%*-1%1%*-**fortnight

29%71%-25%20%55%-100%

14--13-55At least once (12)
**--1%*-**a month

14%86%--27%73%-100%

1316--12812829Less than once (6)
5%1%--1%2%*2%1%a month

45%ah55%--4%96%4%96%

22616684194164160233315681901Never (0)
89%97%91%94%97%96%98%96%96%
12%88%i2%5%9%84%18%i            82%

SUMMARY CODE

28514766367479EVER USE
11%3%9%6%3%4%2%4%4%
36%ah64%5%8%7%79%7%93%

12.4704.8734.59018.1923.0465.4050.7246.8885.833Mean Score (Incl.0)
79.14349.91014.92098.31430.00153.3736.02459.75854.509Standard Deviation
22.9441.4684.45292.9395.1731.7260.1022.2001.502Error Variance

111.463164.83452.000280.95188.572142.84942.744153.685145.656Mean Score (Excl.0)
215.314242.9230.000295.651149.169237.70620.295240.537233.408Standard Deviation

1495.4821229.4090.00014568.2144450.261882.87982.379781.869689.612Error Variance
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Communication (QS8300 - 230711)

Q.2B_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 65 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

88-8*-88Several times (730)
*1%-1%*-**a day

100%94%-94%6%-100%

118-83-1111At least once (365)
1%1%-1%1%-1%1%a day

100%70%-70%30%-100%

2010-1010-2020At least once (52)
1%1%-1%2%-1%1%a week

100%50%-50%50%g-100%

64-42-66At least once a (24)
**-**-**fortnight

100%71%-71%29%-100%

55-5--55At least once (12)
**-*--**a month

100%100%-100%--100%

2821121812829Less than once (6)
2%1%*2%2%*2%1%a month

98%73%2%71%27%2%98%

17051449179127043519617051901Never (0)
96%96%100%96%95%100%96%96%
90%76%9%d67%23%10%b90%

SUMMARY CODE

79561552317979EVER USE
4%4%*4%5%*4%4%

99%70%1%70%30%f1%99%c

6.4746.2130.0207.0534.8000.0186.4745.833Mean Score (Incl.0)
57.40158.5170.34662.31039.9370.33157.40154.509Standard Deviation
1.8522.3200.0012.9983.2950.0011.8521.502Error Variance

146.714167.3576.000169.09793.8746.000146.714145.656Mean Score (Excl.0)
233.980257.659-258.512154.211-233.980233.408Standard Deviation
701.8801185.506-1215.0631033.964-701.880689.612Error Variance
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Communication (QS8300 - 230711)

Q.2B_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 65 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

-2-518Several times (730)
-1%-1%**a day
-23%-64%13%

-423211At least once (365)
-1%1%1%1%1%a day
-32%22%30%16%

-549220At least once (52)
-1%1%2%1%1%a week
-22%21%46%f11%

---516At least once a (24)
---1%**fortnight
---86%14%

-311-5At least once (12)
-1%**-*a month
-65%22%14%-

-3413929Less than once (6)
-1%1%3%3%1%a month
-10%14%46%f30%f

4163574313992981901Never (0)
100%96%97%92%95%96%
22%abcde19%23%c21%c            16%

SUMMARY CODE

-1612371579EVER USE
-4%3%8%5%4%
-20%f15%f46%adff            18%f

0.0008.0702.63613.174f5.2175.833Mean Score (Incl.0)
0.00063.32627.79885.69550.97654.509Standard Deviation
0.00011.3281.76816.8828.0701.502Error Variance

-186.42198.956156.212111.711145.656Mean Score (Excl.0)
-251.093145.655257.555216.262233.408Standard Deviation
-3940.4781928.6751842.6212923.070689.612Error Variance
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Communication (QS8300 - 230711)

Q.2B_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 66 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

---11513-169104141530Several times (730)
---*2%2%-*2%3%3%1%1%2%1%a day
---5%51%im44%im-5%19%32%im32%im12%49%51%

----69--24446915At least once (365)
----1%1%--1%1%1%2%1%1%1%a day
----42%58%--16%27%28%30%39%61%

---3511-3236510819At least once (52)
---1%1%2%-1%1%1%2%2%1%1%1%a week
---15%25%60%-15%10%15%32%28%im55%45%

---178-1344441216At least once a (24)
---*1%1%-*1%1%1%2%*1%1%fortnight
---5%43%51%-5%16%27%24%27%23%77%

---269-233459918At least once (12)
---1%1%1%-1%1%1%1%2%1%1%1%a month
---12%36%52%-12%20%17%21%30%im49%51%

-333171533413115211839Less than once (6)
-2%1%1%3%2%1%1%1%4%3%2%2%2%2%a month
-8%8%9%44%40%8%9%10%33%im27%12%53%47%

1791963752836005873752833032973332549548901844Never (0)
100%98%99%96%91%90%99%96%94%89%90%90%94%93%93%
10%adefg11%adefjk20%adefgj15%defj33%32%20%adefgj15%defj16%16%18%14%52%48%
jkkk

SUMMARY CODE

-33115666311203638286472136EVER USE
-2%1%4%9%10%1%4%6%11%10%10%6%7%7%
-2%2%8%42%imno48%hilmno2%8%15%imo27%hilmno28%hilmno20%hilmno47%imno   53%

0.0000.0920.0484.35721.217im20.910imn0.0484.35716.191im26.090imn24.275imn16.484im13.29415.93314.576imMean Score (Incl.0)
o

0.0000.7390.53851.751114.700109.7860.53851.751100.715126.760121.35392.42390.55997.17993.820Standard Deviation
0.0000.0030.00110.06821.08317.6990.00110.06834.85748.25340.34727.0317.72210.3104.450Error Variance

-6.0006.000120.092247.050207.8796.000120.092262.577238.560237.545167.388212.776212.668212.719Mean Score (Excl.0)
-0.0000.000256.615314.516286.4000.000256.615323.334313.847309.158251.913300.177292.008294.760Standard Deviation
-0.0000.0006585.1011831.8571171.7870.0006585.1016149.7142662.1542515.2211983.1251365.2431218.127638.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and
services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 66 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

72253184--86-17730Several times (730)
1%2%1%1%3%1%--2%2%-1%2%2%1%a day

24%76%o15%9%62%mo14%--28%21%-5%23%23%

694272--33--4515At least once (365)
1%1%1%*1%*--1%1%--1%2%1%a day

40%60%28%12%48%13%--18%21%--25%37%

6133358-217-14419At least once (52)
1%1%1%1%1%2%-1%*2%-*1%1%1%a week

31%69%16%16%29%40%-11%6%38%-3%19%22%

793363--4--13816At least once a (24)
1%1%1%1%1%1%--1%--1%1%2%1%fortnight

43%57%22%21%40%17%--23%--5%20%51%

7106210---54-22518At least once (12)
1%1%1%*2%---1%1%-2%1%1%1%a month

42%58%31%11%58%---25%24%-12%11%28%

1227941413-1109327639Less than once (6)
1%3%1%1%2%3%-1%3%3%2%2%2%2%2%a month

32%68%22%10%35%33%-3%26%24%8%6%18%16%

9409055423975193862091513032911661322972961844Never (0)
95%91%95%96%89%93%100%98%91%91%98%95%92%89%93%
51%kn49%29%kn22%kn28%21%11%afg8%f16%16%9%bc7%16%k      16%

SUMMARY CODE

459029166129-33030372636136EVER USE
5%9%5%4%11%7%-2%9%9%2%5%8%11%7%

34%66%lmo22%12%45%almo21%-3%22%i22%hi2%5%19%ei      26%e

8.17120.919o9.0536.95328.692almo10.0560.0000.77621.61619.3350.1088.34420.80522.43714.576Mean Score (Incl.0)
68.284113.26871.66863.374133.23975.9780.0006.136117.298107.0270.80174.889112.137112.53793.820Standard Deviation
4.21614.7137.3909.77235.29415.6440.0000.26941.19431.8190.00444.51143.36139.4544.450Error Variance

176.938230.772177.092176.661271.462144.436-34.703239.088206.8646.000161.105256.191208.735212.719Mean Score (Excl.0)
269.433306.603270.257276.630321.650256.083-26.437321.178293.6910.000310.310312.717284.338294.760Standard Deviation

1273.5801189.9431872.7984251.3381881.0702732.432-232.9743684.1272464.4050.00013756.0473761.2202309.939638.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and
services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 66 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

161414420471830Several times (730)
1%2%1%1%2%3%1%1%2%1%a day

54%46%4%15%14%67%g14%25%61%

78244517715At least once (365)
*1%1%*2%1%*1%1%1%a day

47%53%12%24%29%35%6%44%50%

14442310161119At least once (52)
1%1%3%*1%1%*1%1%1%a week

77%23%22%g11%15%52%8%33%59%

132314837616At least once a (24)
1%*2%*1%1%1%1%1%1%fortnight

86%14%21%g6%25%g48%17%44%39%

1261656171018At least once (12)
1%1%1%1%2%1%*1%1%1%a month

68%32%7%34%28%31%7%37%55%

281149917163239Less than once (6)
2%2%3%1%3%2%*1%3%2%a month

73%27%10%22%24%44%3%16%81%

131952613277624369431546910611844Never (0)
94%92%89%97%89%91%96%92%93%93%
72%28%7%42%aefh13%38%17%25%58%

SUMMARY CODE

914416262965124084136EVER USE
6%8%11%3%11%9%4%8%7%7%

67%33%12%g19%22%g48%g9%29%g           62%

11.05123.29612.1045.92118.31022.869g10.96416.50414.75114.576Mean Score (Incl.0)
81.276118.95274.35158.927100.294120.42284.80596.13795.26593.820Standard Deviation
4.76323.94236.6104.01436.84621.04721.72816.9278.2434.450Error Variance

170.725299.021114.016185.639169.308266.740305.739210.842200.661212.719Mean Score (Excl.0)
274.859318.010206.968280.073263.563324.796346.503280.800295.092294.760Standard Deviation
839.4172198.4882855.7272905.2142395.3601622.95712006.4421752.1921075.056638.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and
services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 66 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

1112296865513218530Several times (730)
2%3%2%3%2%2%1%1%3%2%1%2%1%1%a day

36%40%98%22%h25%21%15%16%5%11%8%60%16%

84154425*2136315At least once (365)
1%1%1%2%1%1%1%*4%*1%1%1%1%a day

51%30%100%27%28%12%31%3%15%ac4%17%42%21%

127192349121114119At least once (52)
2%2%1%1%1%1%1%*3%1%*1%*1%a week

65%40%100%9%17%20%47%7%9%b7%3%74%7%

6416335233125416At least once a (24)
1%1%1%1%1%1%*1%5%1%1%1%1%1%fortnight

39%28%100%17%18%29%15%21%17%ac6%15%34%28%

51171447211310418At least once (12)
1%*1%*1%1%1%1%1%1%1%1%1%1%a month

29%6%93%3%22%22%41%12%3%5%15%56%20%

15938810413315426439Less than once (6)
3%3%2%4%3%1%2%1%2%3%1%3%1%2%a month

38%24%97%22%g25%11%34%8%3%12%9%66%10%

4933321432179305302663395431412469354791844Never (0)
90%90%92%88%91%92%94%96%82%92%94%92%96%93%
27%18%78%10%17%16%36%k21%jk2%8%13%f51%ff      26%f

SUMMARY CODE

573913224312541151012147921136EVER USE
10%10%8%12%9%8%6%4%18%8%6%8%4%7%
42%28%98%18%gh23%g18%30%11%7%abcd9%11%58%15%

20.94129.18618.14631.409h21.84517.2968.0619.29937.63917.97511.14116.1399.70014.576Mean Score (Incl.0)
108.895133.605104.271136.636114.799104.14065.56279.063135.933108.39479.59599.73376.33493.820Standard Deviation
22.16554.7567.07886.43239.93632.6666.31214.919302.91577.29725.04110.10811.0364.450Error Variance

203.230280.205214.368267.001234.308229.443139.047254.096205.006234.559201.784207.239232.346212.719Mean Score (Excl.0)
281.462321.328294.876314.909306.854314.267239.228340.449267.922333.171285.508298.533303.264294.760Standard Deviation

1414.6552868.103653.7743672.8753037.3953950.5491546.7647244.0865981.8668538.6666270.3851188.2943998.656638.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and
services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 66 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

92142630Several times (730)
1%2%1%2%1%a day

29%71%12%88%

6921315At least once (365)
1%1%1%1%1%a day

39%61%16%84%

61351419At least once (52)
1%1%1%1%1%a week

31%69%25%75%

21321416At least once a (24)
*1%*1%1%fortnight

16%84%12%88%

81061218At least once (12)
1%1%1%1%1%a month

46%54%33%67%

152463339Less than once (6)
2%2%1%2%2%a month

40%60%15%85%

647119838814561844Never (0)
93%93%94%93%93%
35%65%21%79%

SUMMARY CODE

468924112136EVER USE
7%7%6%7%7%

34%66%18%82%

12.98815.4319.54315.89914.576Mean Score (Incl.0)
87.57297.03974.03698.34193.820Standard Deviation
10.7417.45013.5016.1524.450Error Variance

194.511222.140162.976223.481212.719Mean Score (Excl.0)
284.832300.914267.084300.444294.760Standard Deviation

1690.1931028.9672853.357813.213638.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and
services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 66 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

--35-3-4*121130Several times (730)
--2%3%-3%-1%1%1%1%3%1%a day
--12%18%-10%-13%2%2%8%36%

-1-1-3-211-615At least once (365)
-1%-1%-3%-1%2%1%-1%1%a day
-6%-8%-19%-15%7%6%-39%

-12111-4*12419At least once (52)
-1%1%1%1%1%-1%1%1%1%1%1%a week
-7%13%8%7%6%-19%2%7%9%22%

32--31-----616At least once a (24)
7%1%--3%1%-----1%1%fortnight

19%acfjk14%--18%9%-----39%

11211-12*-2618At least once (12)
2%1%1%1%1%-2%1%*-1%1%1%a month
5%7%12%7%7%-5%12%1%-10%33%

-741-3-6--41539Less than once (6)
-4%2%1%-3%-2%--2%4%2%a month
-17%9%3%-7%-15%--10%38%

41171183198103904330069861963661844Never (0)
91%93%94%95%95%89%98%94%97%97%95%88%93%
2%9%10%11%6%5%2%16%4%5%11%b      20%

SUMMARY CODE

4121211511118231048136EVER USE
9%7%6%5%5%11%2%6%3%3%5%12%7%
3%9%9%8%4%8%1%13%2%2%7%35%a

1.8582.80914.04021.5231.39132.294l0.23211.93410.4408.6939.03425.36114.576Mean Score (Incl.0)
6.23526.47997.403119.1326.921135.3111.67084.39672.96867.36778.054123.12393.820Standard Deviation
0.7773.74945.39473.1570.515176.0500.06824.56138.03149.32936.70136.7954.450Error Variance

21.04541.802233.671421.90628.049298.11612.000214.025336.654285.420190.468220.101212.719Mean Score (Excl.0)
5.98397.565340.114345.21916.043311.459-298.520329.025329.404322.325300.465294.760Standard Deviation
8.950865.3619639.81714897.02964.3458818.768-5569.64821651.52136168.93412986.6701703.376638.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and
services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 66 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

624-3-2712930Several times (730)
2%1%-3%-2%*2%1%a day

20%80%-10%-90%2%98%

78-311111415At least once (365)
3%*-3%1%1%*1%1%a day

47%ah53%-19%6%75%6%94%

712-111621719At least once (52)
3%1%-1%1%1%1%1%1%a week

36%h64%-6%7%88%10%90%

411312921416At least once a (24)
2%1%7%1%1%1%1%1%1%fortnight

28%72%19%ad9%14%57%13%87%

4141-11631518At least once (12)
2%1%2%-1%1%1%1%1%a month

24%76%5%-7%87%18%82%

1425-373073239Less than once (6)
5%1%-3%4%2%2%2%2%a month

36%ah64%-7%17%76%18%82%

21216254190157155632315211844Never (0)
83%95%91%89%93%93%95%93%93%
12%88%i2%5%9%84%18%i            82%

SUMMARY CODE

42934111210916120136EVER USE
17%5%9%11%7%7%5%7%7%
31%ah69%3%8%9%80%11%89%

28.99912.4971.85832.294e3.03215.0262.84116.99914.576Mean Score (Incl.0)
122.99488.7266.235135.31127.50096.22535.168101.64493.820Standard Deviation
55.4134.6390.777176.0504.3465.6123.4846.3664.450Error Variance

175.050229.71821.045298.11641.802230.51661.723232.326212.719Mean Score (Excl.0)
258.803309.4325.983311.45997.565305.196157.305303.076294.760Standard Deviation

1456.0631063.8708.9508818.768865.361846.7711649.657759.132638.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and
services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 66 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

2925*245*2930Several times (730)
2%2%*2%1%*2%1%a day

98%84%2%83%16%2%98%

1510-105-1515At least once (365)
1%1%-1%1%-1%1%a day

100%69%-69%31%-100%

1914-145-1919At least once (52)
1%1%-1%1%-1%1%a week

100%75%-75%25%-100%

1612-124-1616At least once a (24)
1%1%-1%1%-1%1%fortnight

100%75%-75%25%-100%

1814-144-1818At least once (12)
1%1%-1%1%-1%1%a month

100%80%-80%20%-100%

3731229823739Less than once (6)
2%2%1%2%2%1%2%2%a month

94%80%6%74%20%6%94%

16501399177122242819416501844Never (0)
93%93%98%92%94%99%93%93%
89%76%10%aegh66%23%11%ab89%

SUMMARY CODE

1331063103293133136EVER USE
7%7%2%8%6%1%7%7%

98%f78%f2%76%f22%2%cf           98%c

15.99315.4611.89017.30012.2091.72615.99314.576Mean Score (Incl.0)
98.08097.57236.440102.97482.27934.82398.08093.820Standard Deviation
5.4076.4507.3368.18813.9876.0945.4074.450Error Variance

214.541219.075124.100221.585189.801124.100214.541212.719Mean Score (Excl.0)
295.017301.758335.899302.210271.683335.899295.017294.760Standard Deviation
654.399892.72237609.316922.5342170.92737609.316654.399638.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and
services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 66 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

-9313430Several times (730)
-3%1%3%1%1%a day
-31%f12%44%f13%

3126315At least once (365)
1%*1%1%1%1%a day

18%6%16%43%17%

-537419At least once (52)
-1%1%2%1%1%a week
-29%13%37%20%

-319216At least once a (24)
-1%*2%1%1%fortnight
-22%6%61%f12%

-535418At least once (12)
-1%1%1%1%1%a month
-29%18%29%23%

-56151339Less than once (6)
-1%1%4%4%2%a month
-12%16%39%ff            33%f

4133444243802831844Never (0)
99%92%96%87%91%93%
22%abcde19%23%bc21%c            15%

SUMMARY CODE

329195629136EVER USE
1%8%4%13%9%7%
2%21%f14%f42%adff            21%df

2.30320.405f8.07928.773df13.36114.576Mean Score (Incl.0)
28.935115.49769.119130.63387.72893.820Standard Deviation
1.94737.68310.93239.23023.9014.450Error Variance

365.000263.004193.295222.103143.234212.719Mean Score (Excl.0)
0.000333.953287.606300.138256.707294.760Standard Deviation
0.0004289.4174353.5461526.8292196.615638.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and
services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 67 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

---224-21132549Several times (730)
---1%*1%-1%**1%1%***a day
---27%26%47%-27%15%11%30%17%53%47%

---133-1113-257At least once (365)
---**1%-***1%-***a day
---9%40%51%-9%21%20%51%-28%72%

-11110811563551420At least once (52)
-***2%1%**1%2%1%2%1%2%1%a week
-3%3%5%51%41%3%5%23%28%17%24%28%72%

---142-12111336At least once a (24)
---*1%*-*1%******fortnight
---13%57%30%-13%38%19%16%14%46%54%

-**677*6354351621At least once (12)
-**2%1%1%*2%1%1%1%1%*2%1%a month
-1%1%31%35%33%1%31%13%22%17%16%23%77%

-2251511257774132033Less than once (6)
-1%1%2%2%2%1%2%2%2%2%2%1%2%2%a month
-7%7%16%44%33%7%16%22%22%20%13%39%61%

1791963752776156173752773033123502679858991884Never (0)
100%99%99%94%94%95%99%94%94%94%94%95%97%93%95%

9%adefg10%20%adefgh15%33%33%20%adefgh15%16%17%19%14%52%b48%
hjkljkljkl

SUMMARY CODE

-3317413631720212115336396EVER USE
-1%1%6%6%5%1%6%6%6%6%5%3%7%5%
-3%3%17%imo42%imo37%imo3%17%imo21%imo22%imo22%imo16%imo34%imo    66%c

0.0000.2150.1137.5675.3427.6630.1137.5675.8464.8539.5005.2474.6376.2865.438Mean Score (Incl.0)
0.0002.7271.98169.03849.92464.7751.98169.03853.65746.09371.51554.69252.75055.35954.026Standard Deviation
0.0000.0350.01017.9183.9946.1610.01017.9189.8946.38014.0129.4662.6203.3461.476Error Variance

-14.45114.451132.54986.000140.10514.451132.54995.78476.832170.35798.467143.81495.498111.987Mean Score (Excl.0)
-21.01421.014266.208184.281244.35821.014266.208201.148171.465259.461223.799261.317196.468220.567Standard Deviation
-110.397110.3975061.913943.3181456.363110.3975061.9132697.3791400.0153060.0072636.1081896.853654.230512.103Error Variance
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Communication (QS8300 - 230711)

Q.2B_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 67 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

361251-*13-2119Several times (730)
*1%**1%*-**1%-1%***a day

32%68%11%22%54%14%-5%15%33%-22%11%14%

16-142---2-1317At least once (365)
*1%-*1%*---1%-*1%**a day

13%87%-13%63%24%---28%-9%40%22%

101072641-32-17620At least once (52)
1%1%1%1%1%1%*-1%1%-1%2%2%1%a week

49%51%36%12%32%20%3%-14%11%-5%37%30%

251141--3--1126At least once a (24)
****1%*--1%--1%*1%*fortnight

24%76%11%13%57%19%--46%--13%11%30%

6164178-113*56421At least once (12)
1%2%1%*1%2%-1%*1%*4%2%1%1%a month

27%73%21%6%34%40%-5%6%13%1%26%a29%21%

102282158--482510333Less than once (6)
1%2%1%1%3%2%--1%3%1%4%3%1%2%a month

32%68%25%7%44%24%--13%25%7%16%31%8%

9549305504045393912081533203031671232953141884Never (0)
97%93%96%98%93%94%100%99%96%94%99%89%91%95%95%
51%kn49%29%21%kn29%21%11%af8%17%16%9%cd7%16%d      17%

SUMMARY CODE

316521104124111318215281896EVER USE
3%7%4%2%7%6%*1%4%6%1%11%9%5%5%

32%68%lo22%10%42%lo25%1%1%13%19%i3%16%ae29%ei      18%

3.2027.6532.1384.6739.8294.6110.1252.1003.8279.6320.09813.6536.9055.7555.438Mean Score (Incl.0)
41.75563.84231.00053.16273.62446.7892.55738.51447.35575.8470.84591.57952.47051.88654.026Standard Deviation
1.5764.6741.3836.87610.7765.9330.02910.5956.71415.9800.00466.5619.4938.3871.476Error Variance

101.411117.04556.922200.478139.95778.67752.000230.45799.080171.5276.749123.56379.966108.007111.987Mean Score (Excl.0)
216.108224.153153.369301.911245.605181.055--229.192280.5752.575257.066164.039204.181220.567Standard Deviation

1197.502897.224840.0698286.3711675.6071639.041--4775.3753578.2882.2105506.9051076.3452194.212512.103Error Variance
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Communication (QS8300 - 230711)

Q.2B_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 67 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

631*263339Several times (730)
*1%1%*1%1%1%1%**a day

65%35%12%5%21%63%36%29%36%

52--161147At least once (365)
**--*1%****a day

72%28%--13%87%21%22%57%

16423113171220At least once (52)
1%1%1%*1%2%*1%1%1%a week

82%18%10%17%7%66%7%34%58%

421--51146At least once a (24)
**1%--1%****fortnight

66%34%14%--86%19%14%67%

16522215261321At least once (12)
1%1%2%*1%2%1%1%1%1%a month

76%24%11%10%8%71%g10%28%62%

2310210714462333Less than once (6)
2%2%1%1%2%2%1%1%2%2%a month

69%31%6%30%21%43%12%20%68%

134054413978625969931348410861884Never (0)
95%95%94%98%95%92%96%95%95%95%
71%29%7%42%ae14%37%17%26%e           58%

SUMMARY CODE

7026816135913245996EVER USE
5%5%6%2%5%8%4%5%5%5%

73%27%9%16%13%62%ag14%25%g           61%

5.2355.9406.4010.7116.7319.786g9.3365.7904.1705.438Mean Score (Incl.0)
52.14458.46662.30017.21864.09571.05376.55656.11544.48054.026Standard Deviation
1.9605.78425.7040.34315.0487.32717.7065.7671.7971.476Error Variance

105.596129.006114.19836.257143.481124.978230.258121.18281.453111.987Mean Score (Excl.0)
211.775246.042253.458121.404270.903225.507317.569232.410181.322220.567Standard Deviation
659.5382242.0947137.912866.9965645.260908.0969168.1732000.525576.803512.103Error Variance
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Communication (QS8300 - 230711)

Q.2B_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 67 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

359111321*-629Several times (730)
1%1%1%1%***1%2%*-1%**a day

35%58%100%16%11%14%37%22%11%5%-61%22%

237-212*-114*7At least once (365)
*1%*-1%***-1%****a day

29%43%100%-36%22%35%7%-21%9%64%7%

68201438411114420At least once (52)
1%2%1%*1%1%1%1%2%**1%1%1%a week

32%41%100%5%18%17%40%21%5%3%3%69%21%

3461-2211--326At least once a (24)
*1%**-1%**2%--***fortnight

43%70%100%13%-34%38%14%13%--54%33%

88215129341111421At least once (12)
2%2%1%3%*1%1%1%7%1%*1%1%1%a month

39%37%100%25%6%11%43%15%18%abcd6%6%52%18%

13732753162*2224433Less than once (6)
2%2%2%3%2%1%2%*1%2%1%2%1%2%a month

39%21%96%22%g15%9%48%6%1%7%6%74%12%

5143351470188323313663397461462569524831884Never (0)
94%90%94%92%96%96%94%97%87%96%98%94%97%95%
27%18%78%10%17%17%35%21%2%8%14%cf51%fm     26%f

SUMMARY CODE

3536951613144113764621796EVER USE
6%10%6%8%4%4%6%3%13%4%2%6%3%5%

37%37%a99%16%14%14%42%13%7%abd6%4%65%d17%

6.62515.0336.8766.2125.4395.3415.6494.76915.7976.0971.0456.6284.0085.438Mean Score (Incl.0)
60.06592.12560.69062.56550.15052.05554.64953.24399.77054.25117.66459.22948.26154.026Standard Deviation
6.74426.0342.39818.1227.6218.1624.3856.766163.18119.3631.2333.5654.4111.476Error Variance

102.964156.132113.27980.981137.327128.34397.375152.662122.130151.87763.626107.977120.521111.987Mean Score (Excl.0)
217.686260.343221.606218.603221.063230.291208.659271.477270.450246.128139.652216.583243.799220.567Standard Deviation

1435.9812186.406522.4362654.8453759.1453535.6031243.9585264.2879142.9118654.1413900.534822.9533302.114512.103Error Variance
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Communication (QS8300 - 230711)

Q.2B_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 67 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

36-99Several times (730)
**-1%*a day

32%68%-100%

24-77At least once (365)
**-**a day

37%63%-100%

21841620At least once (52)
*1%1%1%1%a week

10%90%21%79%

-6166At least once a (24)
-****fortnight
-100%11%89%

41771421At least once (12)
1%1%2%1%1%a month

21%79%33%67%

132052833Less than once (6)
2%2%1%2%2%a month

39%61%15%85%

668121639514881884Never (0)
96%94%96%95%95%
35%65%21%79%

SUMMARY CODE

2571177996EVER USE
4%6%4%5%5%

26%74%17%83%

4.7715.7980.8326.6495.438Mean Score (Incl.0)
52.36554.9165.48460.59454.026Standard Deviation
3.8402.3860.0742.3361.476Error Variance

132.874104.69720.480131.285111.987Mean Score (Excl.0)
248.439211.40618.906238.334220.567Standard Deviation

2373.913647.71922.341719.025512.103Error Variance
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Communication (QS8300 - 230711)

Q.2B_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 67 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

---3-1-11--39Several times (730)
---1%-1%-*1%--1%*a day
---30%-11%-11%11%--37%

-----3-1*--27At least once (365)
-----3%-*1%--**a day
-----49%a-20%7%--24%

--2111-12111020At least once (52)
--1%1%1%1%-*2%1%1%2%1%a week
--11%7%7%7%-3%8%3%5%48%

111--------36At least once a (24)
2%1%*--------1%*fortnight

16%f19%11%--------55%

---3-1-6*13721At least once (12)
---1%-1%-2%*1%2%2%1%a month
---13%-5%-28%1%6%15%32%

-42-1116*-21533Less than once (6)
-2%1%-1%1%3%2%*-1%4%2%a month
-11%7%-4%4%4%18%1%-6%46%

44178189201106924230368872003731884Never (0)
98%97%97%97%97%92%97%95%95%98%97%90%95%
2%9%b10%b11%b6%5%2%16%4%5%11%bb      20%

SUMMARY CODE

1557381154264096EVER USE
2%3%3%3%3%8%3%5%5%2%3%10%5%
1%5%5%7%3%8%1%15%4%2%6%41%acjkl

0.5380.2700.76110.1620.76819.930ckl0.1684.25813.9560.4970.5119.2885.438Mean Score (Incl.0)
3.5922.0825.79283.6036.00296.2611.00047.20791.8954.3214.07070.18154.026Standard Deviation
0.2580.0230.16036.0280.38789.0980.0247.68560.3190.2030.10011.9551.476Error Variance

24.00010.48428.332305.74829.000250.3106.00091.193275.38623.66017.31296.413111.987Mean Score (Excl.0)
-8.77223.888372.82928.477256.473-206.193357.040-17.893209.045220.567Standard Deviation
-19.236114.12427800.273405.4619396.911-3542.97415934.740-53.3601040.468512.103Error Variance
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Communication (QS8300 - 230711)

Q.2B_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 67 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

18-1-8-99Several times (730)
1%*-1%-*-1%*a day

16%84%-11%-89%-100%

*6-3-3-77At least once (365)
**-3%-*-**a day
7%93%-49%ad-51%-100%

911-1-19-2020At least once (52)
3%1%-1%-1%-1%1%a week

44%ah56%-7%-93%-100%

251-14156At least once a (24)
1%*2%-1%****fortnight

27%73%16%-19%66%16%84%

417-1-20-2121At least once (12)
2%1%-1%-1%-1%1%a month

19%81%-5%-95%-100%

1419-142862733Less than once (6)
5%1%-1%2%2%2%2%2%a month

41%ah59%-4%11%85%17%83%

22516524492165158333215521884Never (0)
88%96%98%92%97%95%98%95%95%
12%88%i2%5%9%84%18%bi            82%

SUMMARY CODE

30661858279096EVER USE
12%4%2%8%3%5%2%5%5%
31%ah69%1%8%5%86%7%93%c

7.3885.1710.53819.930e0.2915.2200.1716.5265.438Mean Score (Incl.0)
58.47553.4563.59296.2612.16253.8571.50959.28254.026Standard Deviation
12.5251.6840.25889.0980.0271.7580.0062.1651.476Error Variance

62.709134.33924.000250.31010.484105.4388.719119.635111.987Mean Score (Excl.0)
162.225240.236-256.4738.772220.3886.995226.788220.567Standard Deviation
774.030946.122-9396.91119.236585.1938.155577.894512.103Error Variance
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Communication (QS8300 - 230711)

Q.2B_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 67 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

98-81-99Several times (730)
1%1%-1%*-1%*a day

100%85%-85%15%-100%

75-52-77At least once (365)
**-**-**a day

100%72%-72%28%-100%

2014-146-2020At least once (52)
1%1%-1%1%-1%1%a week

100%69%-69%31%-100%

65-51-66At least once a (24)
**-**-**fortnight

100%81%-81%19%-100%

1815312631821At least once (12)
1%1%2%1%1%2%1%1%a month

85%70%15%55%30%15%85%

3320-2013-3333Less than once (6)
2%1%-2%3%-2%2%a month

100%62%-62%38%-100%

16901438176126242819316901884Never (0)
95%96%98%95%94%98%95%95%
90%76%9%67%23%10%90%

SUMMARY CODE

93673633039396EVER USE
5%4%2%5%6%2%5%5%

97%69%3%66%31%3%97%

6.0165.6850.2156.4264.8280.1976.0165.438Mean Score (Incl.0)
56.89656.3411.59859.99846.8111.52856.89654.026Standard Deviation
1.8202.1510.0142.7804.5270.0121.8201.476Error Variance

115.455128.56812.000134.50274.70412.000115.455111.987Mean Score (Excl.0)
223.591238.3080.000242.877172.0840.000223.591220.567Standard Deviation
537.560860.4630.000921.7061021.1400.000537.560512.103Error Variance
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Communication (QS8300 - 230711)

Q.2B_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 67 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

-32239Several times (730)
-1%*1%1%*a day
-31%17%25%28%

--34-7At least once (365)
--1%1%-*a day
--44%56%-

-4*12320At least once (52)
-1%*3%1%1%a week
-21%2%62%adf15%

-3-226At least once a (24)
-1%-***fortnight
-43%-33%24%

1956121At least once (12)
*2%1%1%*1%a month
5%41%22%29%3%

16413933Less than once (6)
*2%1%3%3%2%a month
4%17%11%40%f28%f

4143494293962951884Never (0)
99%94%97%91%95%95%
22%abcde19%23%c21%c            16%

SUMMARY CODE

22413401796EVER USE
1%6%3%9%5%5%
2%25%f14%f41%adff            18%f

0.0466.6305.2558.830f6.7225.438Mean Score (Incl.0)
0.67163.47952.57262.43965.67554.026Standard Deviation
0.00111.3836.3258.96213.3951.476Error Variance

8.710103.493173.40796.877124.270111.987Mean Score (Excl.0)
4.034234.535258.478187.157262.584220.567Standard Deviation
8.1372750.3315567.571814.5983830.584512.103Error Variance
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Communication (QS8300 - 230711)

Q.2B_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 68 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

----34--3-4*347Several times (730)
----*1%--1%-1%****a day
----39%61%--39%-54%7%43%57%

-1139141354113121628At least once (365)
-1%*1%1%2%*1%2%1%3%1%1%2%1%a day
-4%4%11%34%51%4%11%19%16%38%im12%42%58%

-2222220226161010163046At least once (52)
-1%1%1%3%3%1%1%2%5%3%4%2%3%2%a week
-5%5%5%47%im44%im5%5%13%34%hilmo22%22%im35%65%

-221742134228614At least once a (24)
-1%**1%1%**1%1%*1%1%1%1%fortnight
-13%13%10%49%29%13%10%20%29%12%17%59%41%

1-1614191659119211941At least once (12)
*-*2%2%3%*2%2%3%3%3%2%2%2%a month
2%-2%16%35%47%im2%16%12%23%im26%im21%im52%48%

18982623981115176303666Less than once (6)
*4%2%3%4%4%2%3%3%4%5%2%3%4%3%a month
1%12%13%12%39%36%13%12%17%23%27%9%46%54%

1771863642735755683642732912853172519288521780Never (0)
99%93%96%93%88%87%96%93%90%85%85%89%91%89%90%
10%adefg10%ef20%adefgj15%ef32%32%20%adefgj15%ef16%16%18%14%52%48%

hjklnkk

SUMMARY CODE

2131520818515203248543190110200EVER USE
1%7%4%7%12%13%4%7%10%15%15%11%9%11%10%
1%6%o7%10%o40%imo42%imo7%10%o16%imo24%hilmno27%hilmno15%imo45%imo    55%

0.0763.2081.7274.62610.62114.765im1.7274.62613.2358.08719.756imo8.2007.64911.2539.400Mean Score (Incl.0)
0.86428.91321.03537.01463.48878.26721.03537.01479.52642.49593.66250.86254.91365.90660.517Standard Deviation
0.0043.8881.0875.1516.4598.9951.0875.15121.7335.42324.0348.1872.8394.7421.852Error Variance

8.88249.20044.97866.54786.440113.78844.97866.547132.52255.702135.92275.05886.60998.16192.974Mean Score (Excl.0)
-106.615101.258127.765162.875190.521101.258127.765220.99199.768212.707138.569166.069172.010169.044Standard Deviation
-947.232732.363816.192349.055422.074732.363816.1921808.783203.137887.138548.611293.392290.074145.795Error Variance
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Communication (QS8300 - 230711)

Q.2B_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 68 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

25-241--11--137Several times (730)
*1%-*1%*--**--*1%*a day

25%75%-25%56%19%--21%22%--18%39%

1018631171254-141028At least once (365)
1%2%1%1%2%2%1%1%1%1%-1%1%3%1%a day

35%65%23%12%39%27%4%6%18%14%-5%16%37%

172910818111-6912161146At least once (52)
2%3%2%2%3%3%1%-2%3%*2%5%3%2%a week

38%62%21%17%38%24%3%-13%19%2%5%34%24%

584245--62211214At least once a (24)
1%1%1%*1%1%--2%1%1%1%*1%1%fortnight

38%62%27%11%28%34%--42%17%13%10%6%12%

212010111281687-161341At least once (12)
2%2%2%3%2%2%*4%3%2%-1%2%4%2%a month

51%49%24%26%29%20%2%14%21%16%-2%14%31%

174911631183210145516966Less than once (6)
2%5%2%1%5%4%2%1%3%4%3%4%5%3%3%a month

26%74%lmo17%8%47%lmo28%o5%3%16%21%8%8%24%14%

9148665303835013652021452962841611282792841780Never (0)
93%87%93%93%86%88%97%94%89%88%95%92%87%86%90%
51%jkn49%30%kn22%kn28%20%11%afg8%17%16%9%bc7%16%16%

SUMMARY CODE

71129413078507937378114448200EVER USE
7%13%7%7%14%12%3%6%11%12%5%8%13%14%10%

36%64%lmo21%15%39%lmo25%o3%5%19%i18%i4%6%22%ei      24%e

6.24212.5295.4617.32113.72310.8602.5754.13110.3369.8560.6795.17610.91619.522e9.400Mean Score (Incl.0)
47.43671.02638.99957.11776.20363.13528.01536.30564.58563.8164.41137.91262.43689.93360.517Standard Deviation
2.0355.7852.1887.93811.54410.8023.4429.41512.48911.3130.10911.40713.44225.1961.852Error Variance

86.02196.83675.94499.652101.50289.56581.07169.47192.83185.62014.57164.14980.995135.62292.974Mean Score (Excl.0)
156.399176.150127.100190.514185.491162.072146.491140.063174.691171.99315.605123.558153.955202.817169.044Standard Deviation
291.196277.044310.6621134.237505.984596.9873065.6532179.733847.689704.32234.7871387.869592.554934.880145.795Error Variance
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Communication (QS8300 - 230711)

Q.2B_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 68 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

52--251*57Several times (730)
**--1%1%****a day

74%26%--28%72%21%7%72%

19915220451828At least once (365)
1%2%1%1%1%3%1%1%2%1%a day

69%31%4%16%9%71%g15%20%65%

32141085233172646At least once (52)
2%2%7%1%2%3%1%3%2%2%a week

70%30%22%ag18%12%49%g6%36%57%

112134514814At least once a (24)
1%*1%*1%1%*1%1%1%fortnight

83%17%8%24%29%39%6%32%62%

2318510620392841At least once (12)
2%3%3%1%2%3%1%2%2%2%a month

56%44%11%24%14%50%7%23%70%

432351912308114766Less than once (6)
3%4%4%2%4%4%2%2%4%3%a month

66%34%8%28%18%45%12%17%71%

127750312575824165630746110121780Never (0)
91%88%85%94%89%86%94%91%88%90%
72%28%7%43%aefh14%37%17%b26%57%

SUMMARY CODE

133672244311022047133200EVER USE
9%12%15%6%11%14%6%9%12%10%

67%33%11%g22%16%g51%g10%24%g           66%d

9.2349.8116.9412.97910.29516.347g8.5646.86410.7659.400gMean Score (Incl.0)
60.48360.65233.41427.91569.97981.74362.77444.68365.75260.517Standard Deviation
2.6376.2257.3940.90117.9389.69811.9053.6573.9271.852Error Variance

97.74183.49546.30853.80989.532121.065139.34573.73892.82192.974Mean Score (Excl.0)
173.980159.62376.415107.631191.066192.629219.311129.730172.780169.044Standard Deviation
234.643380.290265.424236.4191106.248403.3252531.438329.999236.927145.795Error Variance
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Communication (QS8300 - 230711)

Q.2B_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 68 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

4272112-12-4-7Several times (730)
1%1%*1%***-3%1%-*-*a day

61%34%100%28%18%19%35%-20%b25%-54%-

13132826613122119328At least once (365)
2%4%2%1%2%2%2%*4%1%*2%1%1%a day

46%49%a100%8%21%20%47%4%8%7%4%69%12%

271446585199231271346At least once (52)
5%4%3%2%3%1%3%2%5%2%1%3%3%2%a week

59%a30%100%11%18%10%42%18%5%7%3%58%27%

6314142421136214At least once a (24)
1%1%1%1%1%1%1%*2%1%1%1%*1%fortnight

42%19%100%8%33%14%33%12%8%8%25%47%12%

201439591014411823741At least once (12)
4%4%3%2%3%3%2%1%3%1%3%2%1%2%a month

49%34%97%12%22%24%33%9%4%3%20%56%17%

301966121652013274361566Less than once (6)
5%5%4%6%5%1%3%3%4%5%2%4%3%3%a month

46%28%100%19%i25%7%30%19%3%11%7%55%24%

4503061366176291298632382421362428994601780Never (0)
82%83%87%87%87%91%90%93%80%89%93%89%92%90%
25%17%77%n10%16%17%36%21%jk2%8%14%f51%mn     26%f

SUMMARY CODE

10064199274528722811161911540200EVER USE
18%17%13%13%13%9%10%7%20%11%7%11%8%10%
50%al32%a99%14%g23%g14%36%14%5%bd8%9%57%20%

17.58020.583a11.88312.59811.16110.50111.1242.54036.795abd14.7002.74511.4604.1519.400Mean Score (Incl.0)
83.49888.50367.85578.96064.77765.97264.84621.152134.66887.58825.27566.11730.65960.517Standard Deviation
13.03224.0272.99828.86412.71513.1096.1751.068297.30450.4712.5254.4431.7801.852Error Variance

96.851118.88293.50393.51983.235123.393108.47837.518180.921136.77138.568101.33152.19192.974Mean Score (Excl.0)
175.988184.288169.470199.865160.541196.067175.53574.018260.136240.28389.388172.53897.605169.044Standard Deviation
326.018595.826147.2821377.446585.7581423.791459.886188.9186151.9083396.228420.539278.217226.826145.795Error Variance
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Communication (QS8300 - 230711)

Q.2B_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 68 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

25-77Several times (730)
**-**a day

28%72%-100%

91942328At least once (365)
1%1%1%1%1%a day

32%68%15%85%

1036103646At least once (52)
1%3%2%2%2%a week

22%78%22%78%

6821214At least once a (24)
1%1%*1%1%fortnight

43%57%14%86%

192273441At least once (12)
3%2%2%2%2%a month

47%53%17%83%

2145115466Less than once (6)
3%3%3%3%3%a month

32%68%17%83%

626115437814021780Never (0)
90%90%92%89%90%
35%65%21%79%

SUMMARY CODE

6713434166200EVER USE
10%10%8%11%10%
33%67%17%83%

8.10810.0965.44910.4399.400Mean Score (Incl.0)
56.00762.82037.35865.22460.517Standard Deviation
4.3933.1223.4382.7061.852Error Variance

84.25797.32765.39798.68492.974Mean Score (Excl.0)
162.890172.471114.778177.969169.044Standard Deviation
384.539234.224411.684193.127145.795Error Variance
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Communication (QS8300 - 230711)

Q.2B_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 68 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

---1---2---37Several times (730)
---1%---1%---1%*a day
---19%---33%---48%

-431-5-411-828At least once (365)
-2%2%1%-5%-1%1%1%-2%1%a day
-14%13%5%-19%ac-13%4%2%-30%

253411-103-31446At least once (52)
5%3%1%2%1%1%-3%4%-2%3%2%a week
5%11%6%9%3%1%-21%6%-8%31%

121----2*13314At least once a (24)
3%1%1%----1%1%1%1%1%1%fortnight
8%13%8%----13%4%7%22%24%

236214-4216941At least once (12)
4%2%3%1%1%4%-1%2%1%3%2%2%a month
5%8%14%6%4%10%-11%4%2%14%23%

1447-41123282166Less than once (6)
2%2%2%3%-4%3%4%4%3%4%5%3%a month
1%6%5%10%-5%2%18%4%4%11%33%

39165178192106874228463841873541780Never (0)
86%90%91%92%97%87%97%89%88%95%90%86%90%
2%9%10%11%6%beh5%2%16%4%5%10%20%

SUMMARY CODE

6181716313133952059200EVER USE
14%10%9%8%3%13%3%11%12%5%10%14%10%
3%9%8%8%1%7%i1%17%4%i2%10%30%i

3.6749.9477.8438.3950.85319.627c0.18311.4148.1272.7711.77515.6479.400Mean Score (Incl.0)
11.70753.85348.73865.0586.11580.5971.04472.30845.43428.7477.51982.19260.517Standard Deviation
2.74115.50911.36621.8170.40262.4600.02718.02914.7458.9820.34116.3971.852Error Variance

26.93099.20591.316111.45831.685147.9406.000108.33567.97452.72918.648108.67892.974Mean Score (Excl.0)
20.627145.113145.464217.86424.656178.570-200.422121.122128.22017.070193.200169.044Standard Deviation
70.9111238.6911322.4783955.410303.9592277.659-1295.7781047.8923288.05918.211602.037145.795Error Variance
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Communication (QS8300 - 230711)

Q.2B_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 68 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

25---7-77Several times (730)
1%*---*-**a day

28%72%---100%-100%

424-541822528At least once (365)
1%1%-5%2%1%1%2%1%a day

13%87%-19%ad14%67%8%92%

13332153883846At least once (52)
5%2%5%1%3%2%2%2%2%a week

28%h72%5%1%11%83%17%83%

2121-21131114At least once a (24)
1%1%3%-1%1%1%1%1%fortnight

12%88%8%-13%78%19%81%

8322433153641At least once (12)
3%2%4%4%2%2%1%2%2%a month

21%79%5%10%8%77%12%88%

125414457125466Less than once (6)
5%3%2%4%3%3%3%3%3%a month

18%82%1%5%6%87%18%82%

21515583987151150330914701780Never (0)
84%91%86%87%89%90%91%90%90%
12%88%i2%5%9%84%17%i            83%

SUMMARY CODE

401606131816229171200EVER USE
16%9%14%13%11%10%9%10%10%
20%ah80%3%7%9%81%15%85%

13.9498.7643.67419.62710.7348.8014.17310.4799.400Mean Score (Incl.0)
75.97557.99611.70780.59755.87860.32630.57264.95760.517Standard Deviation
21.1431.9822.74162.46017.9452.2062.6332.6001.852Error Variance

89.08193.94326.930147.94099.20590.24148.297100.62692.974Mean Score (Excl.0)
175.491167.95420.627178.570145.113173.57094.657177.779169.044Standard Deviation
716.209184.36970.9112277.6591238.691189.476319.998188.127145.795Error Variance
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Communication (QS8300 - 230711)

Q.2B_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 68 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

76-6*-77Several times (730)
**-**-**a day

100%93%-93%7%-100%

2723123412728At least once (365)
2%2%*2%1%*2%1%a day

97%85%3%82%15%3%97%

4636-3610-4646At least once (52)
3%2%-3%2%-3%2%a week

100%78%-78%22%-100%

12827521214At least once a (24)
1%1%1%*1%1%1%1%fortnight

87%62%13%49%38%13%87%

3732230743741At least once (12)
2%2%1%2%2%2%2%2%a month

91%78%4%74%17%9%91%

63532511226366Less than once (6)
4%4%1%4%3%1%4%3%a month

97%81%3%78%19%3%97%

15911346173117341818815911780Never (0)
89%89%96%89%91%96%89%90%
89%76%10%aegh66%24%11%b89%

SUMMARY CODE

1921596152408192200EVER USE
11%11%4%11%9%4%11%10%
96%f79%f3%76%f20%4%f            96%c

10.22610.5601.96111.7265.8871.91010.2269.400Mean Score (Incl.0)
63.26165.25723.90768.90142.71722.87263.26160.517Standard Deviation
2.2502.8853.1583.6663.7702.6292.2501.852Error Variance

95.061100.19055.037102.08868.05744.99795.06192.974Mean Score (Excl.0)
171.081177.746124.283179.692131.359108.299171.081169.044Standard Deviation
155.685207.8542574.364221.158410.8381466.082155.685145.795Error Variance
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Communication (QS8300 - 230711)

Q.2B_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 68 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

-2-327Several times (730)
-1%-1%1%*a day
-35%-39%25%

17312428At least once (365)
*2%1%3%1%1%a day
4%27%12%44%f13%

1121014846At least once (52)
*3%2%3%3%2%a week
2%27%f23%f31%ff            18%f

-224614At least once a (24)
-1%*1%2%1%fortnight
-16%13%28%43%f

-101013841At least once (12)
-3%2%3%3%2%a month
-24%f24%f32%ff            20%f

31218191466Less than once (6)
1%3%4%4%4%3%a month
4%18%27%f29%ff            21%f

4113264003712711780Never (0)
99%88%90%85%87%90%
23%abcde18%22%21%c            15%

SUMMARY CODE

546436541200EVER USE
1%12%10%15%13%10%
2%23%f22%f32%aff            21%f

1.21114.330f4.56717.076df10.563f9.400fMean Score (Incl.0)
19.80377.33532.46582.18566.67260.517Standard Deviation
0.91216.8952.41215.52713.8051.852Error Variance

104.626115.46646.868114.68280.39192.974Mean Score (Excl.0)
170.353192.84494.960186.001169.739169.044Standard Deviation

5804.060864.859231.214524.190670.033145.795Error Variance
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Communication (QS8300 - 230711)

Q.2B_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 69 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

---165-115235712Several times (730)
---*1%1%-**1%1%1%*1%1%a day
---5%52%43%-5%12%40%20%23%43%57%

----43--223-616At least once (365)
----1%*--1%1%1%-1%**a day
----58%42%--27%31%42%-86%14%

-2247824433571522At least once (52)
-1%1%2%1%1%1%2%1%1%1%2%1%2%1%a week
-10%10%20%33%37%10%20%19%14%14%24%30%70%

-**332*32211359At least once a (24)
-**1%1%**1%*1%***1%*fortnight
-4%4%32%38%26%4%32%19%20%10%16%38%62%

-11512221557148231740At least once (12)
-**2%2%3%*2%2%2%4%3%2%2%2%a month
-2%2%13%29%56%im2%13%12%17%35%im21%im58%42%

135105148510242733156054114Less than once (6)
1%2%1%4%8%7%1%4%7%8%9%5%6%6%6%a month
1%3%4%9%44%imno42%imno4%9%21%imno24%imno29%imno13%imo53%imo    47%

1781933702705735643702702852883142499138631776Never (0)
99%97%98%92%87%86%98%92%88%86%85%88%90%90%90%
10%adefg11%adefgj21%adefgh15%e32%32%21%adefgh15%e16%16%18%14%51%e      49%

hjklkjkljkl

SUMMARY CODE

1782383898233845563310499203EVER USE
1%3%2%8%13%14%2%8%12%14%15%12%10%10%10%
1%3%4%11%imo41%imno44%imno4%11%imo19%imno22%imno28%ahilmn16%imno51%imno   49%

o

0.0400.7520.4152.92010.2038.6210.4152.9206.52013.776im8.6238.6176.6616.8116.734Mean Score (Incl.0)
0.4875.5654.06533.59674.94067.4604.06533.59654.88790.17464.95570.73857.86261.24659.515Standard Deviation
0.0010.1440.0414.2439.0006.6830.0414.24310.35224.41811.55915.8353.1534.0951.791Error Variance

6.00022.36319.91736.62080.55163.20519.91736.62055.747101.22056.76574.30165.05466.09065.559Mean Score (Excl.0)
-22.55821.465115.976197.665173.79721.465115.976153.488227.730159.428198.283170.730181.032175.393Standard Deviation
-63.61046.074611.383500.916343.24246.074611.383785.2811080.433479.5741123.313274.987356.225155.368Error Variance
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Communication (QS8300 - 230711)

Q.2B_08 How often do you use Virtual assistance on a website on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 69 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

381353--14-15112Several times (730)
*1%*1%1%1%--*1%-*1%*1%a day

30%70%5%25%42%28%--12%31%-5%40%11%

161-6---33--1-6At least once (365)
*1%*-1%---1%1%--*-*a day

14%86%14%-86%---45%42%--14%-

7155278-114236422At least once (52)
1%2%1%1%1%2%-1%*1%1%2%2%1%1%a week

31%69%22%9%31%38%-6%6%19%10%14%27%18%

361233*1-2-1319At least once a (24)
*1%***1%*1%-1%-1%1%**fortnight

36%64%16%20%29%35%4%15%-20%-17%38%7%

1525781313-2813134940At least once (12)
2%3%1%2%2%3%-2%2%4%*2%1%3%2%a month

37%63%17%20%31%32%-6%19%32%i2%7%10%23%

367821164236123026382122114Less than once (6)
4%8%4%4%7%9%1%2%9%8%2%6%6%7%6%a month

32%68%mo18%14%36%o32%lmo1%2%26%hi23%hi3%7%18%i      19%

9198575363835063512071472902691631232832941776Never (0)
93%86%94%93%87%85%99%95%87%84%96%89%88%89%90%
52%ajkn48%30%ajkn22%jn28%20%12%afg8%f16%15%9%abc7%16%fjn    17%

SUMMARY CODE

66138353074642743526164037203EVER USE
7%14%6%7%13%15%1%5%13%16%4%11%12%11%10%

32%68%almo17%15%36%mo31%almo1%4%21%i25%ahi3%8%20%eeimo   18%e

3.7529.6872.1455.97211.0047.8460.0740.9167.22113.1290.8375.14913.2794.2516.734Mean Score (Incl.0)
44.88770.99727.49461.25675.18564.7361.0465.43057.86484.0085.94948.49589.18245.78859.515Standard Deviation
1.8225.7801.0889.13011.23811.3570.0050.21110.02519.6040.19818.66527.4266.5311.791Error Variance

56.25270.00234.73781.23486.29651.0939.50318.97255.46581.47122.61244.893107.92037.82165.559Mean Score (Excl.0)
166.270180.007106.811215.239195.642159.412-17.459153.324197.08223.344140.775235.848133.438175.393Standard Deviation
337.143279.331232.8281403.870607.549479.478-43.544559.719719.28677.8491321.1701545.117523.699155.368Error Variance
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Communication (QS8300 - 230711)

Q.2B_08 How often do you use Virtual assistance on a website on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 69 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

662-2824612Several times (730)
*1%1%-1%1%1%1%*1%a day

51%49%19%g-16%65%g17%35%48%

52-1-6-256At least once (365)
**-*-1%-***a day

70%30%-14%-86%-25%75%

17544510341522At least once (52)
1%1%2%*2%1%1%1%1%1%a week

76%24%16%16%22%46%14%20%66%

811*34-459At least once a (24)
1%*1%*1%1%-1%**fortnight

90%10%10%4%36%g50%-43%57%

2119587212112840At least once (12)
2%3%3%1%2%3%1%2%2%2%a month

53%47%12%21%16%51%4%26%69%

80341123245563474114Less than once (6)
6%6%8%3%9%7%2%7%6%6%a month

70%30%10%g20%21%g48%g5%30%ddg          65%d

127350312576523165531445010131776Never (0)
90%88%85%95%85%86%96%88%88%90%
72%28%7%43%aefh13%37%18%abc25%57%

SUMMARY CODE

137672237411041359132203EVER USE
10%12%15%5%15%14%4%12%12%10%
67%33%11%g18%20%g51%g6%29%ddg          65%d

5.5069.77012.862g0.9367.10111.541g5.1048.2116.5426.734gMean Score (Incl.0)
51.67475.45987.87812.61461.02078.70556.99867.86856.19659.515Standard Deviation
1.9259.63551.1430.18413.6398.9909.8158.4362.8681.791Error Variance

56.78183.56784.86720.55347.20084.525132.74671.10356.70765.559Mean Score (Excl.0)
157.439207.598215.83956.320152.757198.799270.397189.595157.133175.393Standard Deviation
189.214643.2392329.32372.091569.137424.9585222.463619.766195.959155.368Error Variance
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Communication (QS8300 - 230711)

Q.2B_08 How often do you use Virtual assistance on a website on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 69 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

5510231321224312Several times (730)
1%1%1%1%1%**1%1%1%1%*1%1%a day

45%46%83%21%22%11%25%21%5%16%17%36%26%

236-2-31---516At least once (365)
*1%*-1%-**---1%**a day

34%50%100%-30%-52%18%---82%18%

10102225212121117222At least once (52)
2%3%1%1%2%1%2%*3%1%*2%*1%a week

47%44%100%7%24%11%52%6%7%6%3%74%10%

5591-2321-1429At least once a (24)
1%1%1%1%-1%*1%3%-****fortnight

58%63%100%16%-25%33%26%16%-15%43%26%

221539510711612325940At least once (12)
4%4%3%3%3%2%2%2%2%1%1%2%2%2%a month

55%37%97%14%25%18%28%16%2%4%8%63%22%

61381131028234212313126917114Less than once (6)
11%10%7%5%8%7%6%3%5%8%5%7%3%6%a month
53%al33%a99%9%24%g20%37%11%3%11%10%61%15%

4442941366183289290630385461352418894651776Never (0)
81%79%87%90%86%89%90%94%86%88%93%88%93%90%
25%17%77%mn10%16%16%35%22%j3%8%14%50%mn     26%c

SUMMARY CODE

1067619921473674267181912435203EVER USE
19%21%13%10%14%11%10%6%14%12%7%12%7%10%
52%al38%al98%10%23%g18%36%13%4%9%9%61%b17%

10.76316.4717.6129.9189.2214.0966.2426.05810.45110.0086.0536.5526.0606.734Mean Score (Incl.0)
74.58592.99361.86679.64468.73946.03653.28659.53575.92280.57662.62253.84759.52259.515Standard Deviation
10.39826.5272.49229.36614.3186.3834.1698.45994.49342.71415.5002.9476.7101.791Error Variance

55.76479.87259.76196.86865.49537.35859.49597.12575.67486.92282.70153.40086.61265.559Mean Score (Excl.0)
162.822192.994164.465236.454174.409136.180155.510223.126204.164228.722222.803145.864211.758175.393Standard Deviation
270.519564.341138.7122430.891661.273545.441345.4751991.4164631.4233077.2722920.072180.3081211.930155.368Error Variance
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Communication (QS8300 - 230711)

Q.2B_08 How often do you use Virtual assistance on a website on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 69 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

393812Several times (730)
*1%1%1%1%a day

26%74%28%72%

33166At least once (365)
*****a day

48%52%14%86%

61671622At least once (52)
1%1%2%1%1%a week

28%72%30%70%

54189At least once a (24)
1%****fortnight

55%45%10%90%

172393140At least once (12)
2%2%2%2%2%a month

43%57%22%78%

34801896114Less than once (6)
5%6%4%6%6%a month

30%70%16%84%

624115237414031776Never (0)
90%90%91%89%90%
35%65%21%79%

SUMMARY CODE

6913539165203EVER USE
10%10%9%11%10%
34%66%19%81%

5.9737.1438.0146.3976.734Mean Score (Incl.0)
53.56662.50067.30757.31059.515Standard Deviation
4.0193.09011.1582.0891.791Error Variance

60.28868.24585.74160.84365.559Mean Score (Excl.0)
161.319182.671206.876167.560175.393Standard Deviation
371.767260.6931296.902170.159155.368Error Variance
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Communication (QS8300 - 230711)

Q.2B_08 How often do you use Virtual assistance on a website on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 69 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

---12--11-1612Several times (730)
---1%2%--*1%-1%1%1%a day
---11%17%--9%5%-9%49%

--1----1---46At least once (365)
--1%----*---1%*a day
--18%----18%---64%

-3-442-3*11422At least once (52)
-1%-2%3%2%-1%1%1%1%1%1%a week
-11%-16%17%11%-14%2%6%6%18%

-11--1-3*--29At least once a (24)
-*1%--1%-1%*--**fortnight
-10%15%--10%-38%4%--23%

423-24-82321140At least once (12)
9%1%1%-2%4%-2%2%3%1%3%2%a month

10%acjkl6%6%-5%10%j-19%4%7%5%28%

51117816-2644824114Less than once (6)
12%6%9%4%1%6%-8%5%4%4%6%6%a month
5%i10%15%7%1%6%-23%3%3%7%21%

3516617219699874327565811943621776Never (0)
79%91%89%94%92%87%100%87%91%91%94%88%90%
2%9%10%11%m6%5%2%m15%4%5%11%m20%

SUMMARY CODE

10172213913-43681251203EVER USE
21%9%11%6%8%13%-13%9%9%6%12%10%
5%cgj8%11%6%4%7%-21%3%4%6%25%

1.817g1.3473.0125.61814.9942.2660.0005.1997.0511.4074.48014.9776.734Mean Score (Incl.0)
3.7956.54128.21557.64796.8038.4750.00046.84266.9106.68052.96192.14259.515Standard Deviation
0.2880.2293.80917.130100.7620.6910.0007.56631.9780.48516.89720.6071.791Error Variance

8.53914.76626.69493.219178.33416.992-38.81078.62015.71378.175120.33265.559Mean Score (Excl.0)
3.13416.88681.803225.286302.16017.486-124.034227.23917.507216.595237.633175.393Standard Deviation
0.98217.821304.1675075.37613042.92423.521-404.8573688.41238.3134691.3411129.393155.368Error Variance
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Communication (QS8300 - 230711)

Q.2B_08 How often do you use Virtual assistance on a website on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 69 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

48---12-1212Several times (730)
1%*---1%-1%1%a day

33%67%---100%-100%

16---6-66At least once (365)
**---*-**a day

14%86%---100%-100%

518-231731922At least once (52)
2%1%-2%2%1%1%1%1%a week

21%79%-11%11%78%16%84%

36-117279At least once a (24)
1%*-1%*****fortnight

36%64%-10%10%80%19%81%

4364423063540At least once (12)
2%2%9%4%1%2%2%2%2%a month

10%90%10%ade10%6%75%14%86%

15995611911797114Less than once (6)
6%6%12%6%6%5%5%6%6%a month

13%87%5%6%10%80%15%85%

22315473587153150131114651776Never (0)
88%90%79%87%90%90%92%89%90%
13%87%2%5%9%85%18%82%

SUMMARY CODE

3217210131716428176203EVER USE
12%10%21%13%10%10%8%11%10%
16%84%5%7%8%81%14%86%

13.9365.6931.8172.2661.4547.6731.1457.8876.734Mean Score (Incl.0)
91.19053.3323.7958.4756.78464.7885.77665.26159.515Standard Deviation
30.4601.6760.2880.6910.2652.5440.0942.6241.791Error Variance

112.33956.9568.53916.99214.76678.03014.06173.64565.559Mean Score (Excl.0)
239.868160.2113.13417.48616.886193.38015.337187.351175.393Standard Deviation

1743.541155.5610.98223.52117.821235.1948.712205.266155.368Error Variance
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Communication (QS8300 - 230711)

Q.2B_08 How often do you use Virtual assistance on a website on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 69 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

129-92-1212Several times (730)
1%1%-1%1%-1%1%a day

100%79%-79%21%-100%

66-6*-66At least once (365)
**-**-**a day

100%93%-93%7%-100%

2218-185-2222At least once (52)
1%1%-1%1%-1%1%a week

100%79%-79%21%-100%

88171189At least once a (24)
*1%*1%****fortnight

93%90%7%83%10%7%93%

4028-2812-4040At least once (12)
2%2%-2%3%-2%2%a month

100%70%-70%30%-100%

11090288224110114Less than once (6)
6%6%1%7%5%2%6%6%a month

96%f79%2%77%f20%4%96%

15851347177117041519215851776Never (0)
89%89%99%88%91%98%89%90%
89%76%10%adegh66%23%11%ab89%

SUMMARY CODE

1991583156435199203EVER USE
11%11%1%12%9%2%11%10%
98%f78%f1%76%f21%f2%cf           98%c

7.4547.1790.1498.1325.4940.1957.4546.734Mean Score (Incl.0)
62.66761.1891.52265.14554.8901.56762.66759.515Standard Deviation
2.2082.5370.0133.2776.2250.0122.2081.791Error Variance

66.88568.28810.03569.28458.2478.33066.88565.559Mean Score (Excl.0)
177.202177.8099.503179.164171.7146.829177.202175.393Standard Deviation
162.697208.00030.101215.434670.1319.327162.697155.368Error Variance
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Communication (QS8300 - 230711)

Q.2B_08 How often do you use Virtual assistance on a website on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 69 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

-324212Several times (730)
-1%*1%1%1%a day
-30%17%32%21%

-1-5-6At least once (365)
-*-1%-*a day
-18%-82%-

-584522At least once (52)
-1%2%1%1%1%a week
-22%38%f19%21%

--2349At least once a (24)
--*1%1%*fortnight
--22%36%41%

-15914340At least once (12)
-4%2%3%1%2%a month
-37%f22%f34%ff             7%

429273123114Less than once (6)
1%8%6%7%7%6%a month
4%25%f23%f27%ff            20%f

4123203953752761776Never (0)
99%86%89%86%88%90%
23%abcde18%22%21%16%

SUMMARY CODE

453486137203EVER USE
1%14%11%14%12%10%
2%26%f24%f30%ff            18%f

0.0599.5734.86612.171f7.2936.734Mean Score (Incl.0)
0.59573.13448.47978.05164.53359.515Standard Deviation
0.00115.1095.37814.00412.9331.791Error Variance

6.00067.04544.97986.32562.16365.559Mean Score (Excl.0)
0.000184.792142.459193.171181.295175.393Standard Deviation
0.000696.897441.188632.459821.699155.368Error Variance
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Communication (QS8300 - 230711)

Q.2B_08 How often do you use Virtual assistance on a website on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 70 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

-551472505144032391132109141Several times (730)
-2%1%5%11%8%1%5%12%10%11%4%3%11%7%a day
-3%3%10%o51%adhilm35%imo3%10%o28%adhilm23%dimno28%dimno8%23%cimo   77%ac

nono

*44114347411172634134363106At least once (365)
*2%1%4%7%7%1%4%5%8%9%5%4%7%5%a day
*4%4%11%41%imo44%imno4%11%16%imo25%imno32%aimno13%imo41%imo    59%

28102476701024344244268099179At least once (52)
1%4%3%8%12%11%3%8%10%13%12%9%8%10%9%a week
1%4%6%13%imo42%imno39%imno6%13%imo19%imo24%imno24%imno15%imo45%imo    55%

-229325829112132264656102At least once a (24)
-1%1%3%5%9%1%3%4%6%9%9%5%6%5%fortnight
-2%2%9%32%imo57%aghikl2%9%11%20%imno31%hilmno26%aghilm45%imo    55%

mnono

211131363671313263644238571156At least once (12)
1%5%3%5%10%10%3%5%8%11%12%8%8%7%8%a month
1%7%8%9%40%imo43%hilmo8%9%17%o23%hilmo28%hilmo15%imo55%imo    45%

153045489292454838555240146131277Less than once (6)
8%15%12%16%14%14%12%16%12%16%14%14%14%14%14%a month
5%11%16%17%33%33%16%17%14%20%19%14%53%47%

1591392981742782692981741571211261435864341020Never (0)
89%70%79%59%42%41%79%59%49%36%34%51%58%45%52%
16%adefg14%adefgj29%adefgh17%efjk27%26%29%adefgh17%efjk15%ef12%12%14%efj57%abbefjk  43%

hijklmnkjkljkl

SUMMARY CODE

20608011937838380119166212244139432528960EVER USE
11%30%21%41%58%59%21%41%51%64%66%49%42%55%48%
2%6%o8%o12%imo39%ahilmn40%adhilm8%o12%imo17%imno22%adghil25%adghil14%imno45%cimno  55%ac

onomnomno

1.96729.195o16.32256.110imo113.309adh91.699di16.32256.110imo116.676adh110.045dh120.278ad54.110im45.544114.785ac79.194ciMean Score (Incl.0)
ilmnomnoilmnoilmnohilmnoomno

16.332122.88590.848168.457234.169205.47990.848168.457243.497225.073232.733155.416143.654237.015197.704Standard Deviation
1.38970.23620.278106.68387.87762.00020.278106.683203.748152.126148.39676.43719.43261.32819.761Error Variance

17.63696.98377.191138.031196.795di156.164im77.191138.031227.535di172.794im182.557di109.767107.285209.172ac163.322iMean Score (Excl.0)
mnmnmm

47.033209.933186.182242.397280.840248.773186.182242.397300.982262.272266.289207.426205.032287.536258.647Standard Deviation
96.177657.789385.154576.042231.974161.166385.154576.042661.244338.850306.968281.21297.085171.17373.033Error Variance
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Communication (QS8300 - 230711)

Q.2B_09 How often do you use Voice calls on mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 70 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

4299132956423314122125837141Several times (730)
4%10%2%7%10%10%1%2%4%4%1%9%18%11%7%a day

30%70%mo9%20%m40%mo30%mo2%2%10%9%2%8%e41%aeeimo   26%e

416516253927141821472626106At least once (365)
4%7%3%6%7%6%*2%5%7%2%5%8%8%5%a day

38%62%m15%24%36%m25%m1%3%17%i20%i4%7%24%im     24%

751044035564811131379134533179At least once (52)
8%10%7%9%10%12%1%7%9%12%5%9%14%10%9%a week

42%58%22%20%31%27%1%6%i17%i21%i5%7%25%ei      18%

396319203923-51625241633102At least once a (24)
4%6%3%5%7%6%-3%5%8%1%3%5%10%5%fortnight

38%62%19%19%39%23%-5%16%i24%i2%4%16%i      33%ae

768037394336474034972233156At least once (12)
8%8%6%9%7%9%2%4%12%11%5%5%7%10%8%a month

49%51%24%25%28%23%3%4%26%i22%i6%4%14%i      21%

127149685999511922584726253545277Less than once (6)
13%15%12%14%17%12%9%14%17%15%15%18%11%14%14%a month
46%54%25%21%36%18%7%8%21%17%9%9%12%16%

584435378206248188181104156145117701231241020Never (0)
59%44%66%50%43%45%87%67%47%45%69%51%38%38%52%
57%ajkln43%37%ajklno20%24%18%18%afgh10%afg15%14%11%abcd7%12%bckn   12%

SUMMARY CODE

40155919320733222728511771765269200207960EVER USE
41%56%34%50%57%55%13%33%53%55%31%49%62%62%48%
42%m58%amo20%22%mo35%amo24%mo3%5%i18%hi18%hi5%7%e21%aeehimo  22%ae

52.951m105.183amo32.91680.642mo103.869mo107.020mo11.34826.44359.581i62.426i22.47089.131e168.714ade120.074ae79.194ehMean Score (Incl.0)
imo

160.551225.719123.315197.822224.375227.84383.373107.329164.323161.42799.222212.782278.647237.432197.704Standard Deviation
23.30658.42821.88095.215100.088140.68530.48782.28280.84572.38555.000359.335267.738175.62019.761Error Variance

130.193187.053mo97.238160.970m181.315m195.442mo84.56980.806111.946113.80973.205180.161271.824aem  192.213e163.322Mean Score (Excl.0)
231.063274.472196.948255.559271.864278.631216.888176.630212.068204.326169.480274.879311.715276.539258.647Standard Deviation
119.441160.629162.977312.489264.911408.6071470.018725.541267.696219.731495.2331280.650564.921394.19573.033Error Variance
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Communication (QS8300 - 230711)

Q.2B_09 How often do you use Voice calls on mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 70 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

885221112117173193141Several times (730)
6%9%1%1%4%15%5%6%8%7%a day

63%37%1%8%8%g83%afgh12%22%gh          66%

6838515157162278106At least once (365)
5%7%4%2%6%9%2%4%7%5%a day

64%36%5%14%14%g67%ag6%21%dg          73%d

1097064929951943116179At least once (52)
8%12%4%6%11%12%6%9%10%9%a week

61%39%j3%28%16%53%gh11%24%65%

62401819184743463102At least once a (24)
4%7%12%2%6%6%1%7%6%5%fortnight

61%39%18%ag19%17%g46%g4%34%ddg          62%d

1045212541971255082156At least once (12)
7%9%8%7%7%9%8%10%7%8%a month

67%33%8%34%12%45%16%32%52%

208692810355913481161277Less than once (6)
15%12%19%13%20%12%10%16%14%14%a month
75%25%10%37%20%eg33%12%29%58%

770250775501242682212475521020Never (0)
55%44%52%69%46%35%68%48%48%52%
76%i24%8%e54%aefh12%e26%22%abc24%ei          54%

SUMMARY CODE

64032071252148490106262592960EVER USE
45%56%48%31%54%65%32%52%52%48%
67%33%aj7%g26%15%g51%afgh11%27%ddg          62%d

70.270101.268j29.06722.15460.536g155.927afgh50.16768.33892.296d79.194ghMean Score (Incl.0)
187.648219.239103.22097.372164.051265.402168.450183.646210.042197.704Standard Deviation
25.38781.33070.55910.96198.582102.23285.72761.76940.07119.761Error Variance

154.898180.13960.52570.644111.592241.274afgh155.027132.670178.350163.322hMean Score (Excl.0)
254.077267.144142.895163.944209.833297.384268.033238.806264.477258.647Standard Deviation
107.057228.007300.277101.044303.653202.373704.331210.437128.81773.033Error Variance
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Communication (QS8300 - 230711)

Q.2B_09 How often do you use Voice calls on mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 70 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

59591281537225117114218322141Several times (730)
11%16%8%7%11%7%7%4%2%9%8%8%4%7%a day
42%a42%al91%10%27%g15%36%12%1%10%15%59%16%

3639103141926361147166217106At least once (365)
7%11%7%7%6%8%5%3%7%5%6%6%3%5%a day

34%37%a97%13%18%24%g34%10%4%7%15%59%16%

675515727373167166162010829179At least once (52)
12%15%10%13%11%10%10%4%12%11%8%11%6%9%a week
37%31%a88%15%g21%g17%g38%g9%4%9%11%60%bg      16%

502992122323291528136019102At least once a (24)
9%8%6%6%7%7%4%4%3%5%5%6%4%5%fortnight

49%a28%90%12%22%22%29%15%2%8%12%59%19%

6538137133027523536168545156At least once (12)
12%10%9%6%9%8%7%9%6%4%6%8%9%8%a month
42%a24%88%8%19%17%33%23%2%4%10%54%29%

894823125405196646194113872277Less than once (6)
16%13%15%12%12%16%14%16%11%13%16%14%14%14%a month
32%17%84%9%15%18%35%23%2%7%15%50%26%

1841037169814914837325331821344782951020Never (0)
34%28%46%48%44%45%53%62%58%54%51%47%59%52%
18%10%70%mn10%15%14%37%25%ahijk3%8%13%47%lmn    29%ac

SUMMARY CODE

3652678491061871783311582371126536205960EVER USE
66%72%54%52%56%55%47%38%42%46%49%53%41%48%
38%al28%al88%a11%g19%g19%g35%g16%2%7%13%56%bbg     21%

113.943a166.414al92.23587.478g111.365g85.645g79.009g43.92550.00990.87287.47590.834b50.82779.194bgMean Score (Incl.0)
n

232.326268.047210.048200.867234.680197.195198.372152.639137.146216.007208.689209.434161.124197.704Standard Deviation
100.889220.39728.724186.794166.893117.12657.78555.605308.344306.967172.13944.57649.16919.761Error Variance

171.416230.472al170.069168.273200.202g156.553167.913114.293118.354196.119179.956171.886124.223163.322Mean Score (Excl.0)
267.202291.190261.042253.462285.243245.150262.282229.712192.990283.790270.530262.901233.392258.647Standard Deviation
206.349363.91285.285594.844470.309349.409224.810336.0981489.8011184.365636.405139.349256.94373.033Error Variance
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Communication (QS8300 - 230711)

Q.2B_09 How often do you use Voice calls on mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 70 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

2112038103141Several times (730)
3%9%9%7%7%a day

15%85%e27%e            73%

34721888106At least once (365)
5%6%4%6%5%a day

32%68%17%83%

5812136143179At least once (52)
8%9%9%9%9%a week

32%68%20%80%

36662379102At least once a (24)
5%5%6%5%5%fortnight

35%65%23%77%

5310329127156At least once (12)
8%8%7%8%8%a month

34%66%19%81%

10617060217277Less than once (6)
15%13%15%14%14%a month
38%62%22%78%

3856352088121020Never (0)
56%49%50%52%52%
38%62%20%80%

SUMMARY CODE

308652204756960EVER USE
44%51%50%48%48%
32%68%21%79%

47.15296.442e91.15276.05179.194eMean Score (Incl.0)
143.286219.655217.588192.088197.704Standard Deviation
28.75538.171116.61223.47219.761Error Variance

106.128190.314e183.757e        157.793163.322Mean Score (Excl.0)
200.037278.191280.321252.376258.647Standard Deviation
132.063126.248420.21387.37273.033Error Variance
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Communication (QS8300 - 230711)

Q.2B_09 How often do you use Voice calls on mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 70 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

11014148912463944141Several times (730)
2%6%7%7%8%9%2%7%8%3%4%11%7%a day
1%7%10%10%6%6%1%17%4%2%6%31%

26142109218321029106At least once (365)
3%3%7%1%9%9%5%6%4%2%5%7%5%a day
1%6%13%j2%9%j8%j2%17%j2%2%9%j      28%j

6131712128134661549179At least once (52)
14%7%9%6%11%8%2%11%8%7%7%12%9%a week
3%7%9%7%7%5%*19%3%3%8%28%

21010827124251318102At least once a (24)
4%6%5%4%2%7%3%7%3%5%6%4%5%fortnight
2%10%9%8%2%7%1%23%2%4%12%18%

4201620613-213141525156At least once (12)
9%11%8%9%5%13%-7%4%16%7%6%8%a month
3%13%10%13%4%8%-13%2%9%befg10%16%

824243715133471094146277Less than once (6)
19%13%12%18%14%13%8%15%14%10%20%11%14%a month
3%9%9%13%5%5%1%17%4%3%15%17%

229910111656413515143501032021020Never (0)
49%54%52%56%51%41%80%48%61%56%50%49%52%
2%10%10%11%5%4%3%abcfhij15%4%h5%10%20%

klm

SUMMARY CODE

23849392536091662839103212960EVER USE
51%46%48%44%49%59%20%52%39%44%50%51%48%
2%g9%g10%g10%g5%g6%eg1%17%g3%4%11%gg      22%g

39.11461.19484.53756.95495.082103.01635.48484.30376.50637.37056.447111.695acd79.194Mean Score (Incl.0)
j

125.314177.671200.871182.037208.664217.700127.413201.942204.424134.162162.921231.905197.704Standard Deviation
314.074168.807193.059170.811468.177455.706395.951140.623298.494195.647159.898130.53419.761Error Variance

76.579133.562176.701129.348195.948173.245177.369160.839194.74385.688113.281218.080cd163.322Mean Score (Excl.0)
168.624244.061261.448257.401265.473260.536247.290256.210291.343194.009216.863286.245258.647Standard Deviation

1236.266744.575704.692788.7531678.0001150.4936794.727440.5591732.258918.036553.289413.81873.033Error Variance
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Communication (QS8300 - 230711)

Q.2B_09 How often do you use Voice calls on mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 70 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

2012019912212129141Several times (730)
8%7%2%9%5%7%4%8%7%a day

14%85%1%6%7%87%9%91%c

188829590799106At least once (365)
7%5%3%9%3%5%2%6%5%a day

17%83%1%8%5%85%7%93%c

35143681315121157179At least once (52)
14%8%14%8%8%9%6%10%9%a week
20%h80%3%5%7%85%12%88%

19812710821983102At least once a (24)
7%5%4%7%6%5%6%5%5%fortnight

19%80%2%7%10%81%18%82%

161404131812127129156At least once (12)
6%8%9%13%11%7%8%8%8%a month

10%90%3%8%12%78%17%83%

292488132123456221277Less than once (6)
11%14%19%13%13%14%16%13%14%a month
10%90%3%5%8%84%20%80%

1188992241938641978231020Never (0)
46%52%49%41%55%52%58%50%52%
12%88%2%4%9%85%19%81%

SUMMARY CODE

136819236077800142818960EVER USE
54%48%51%59%45%48%42%50%48%
14%85%2%6%8%83%15%85%

93.30976.87339.114103.01658.65580.92840.43987.195c79.194cMean Score (Incl.0)
207.640195.803125.314217.700174.121200.103143.715206.235197.704Standard Deviation
157.92822.592314.074455.706174.24324.26758.18026.20619.761Error Variance

174.095161.19076.579173.245129.302168.33096.550c        174.903c163.322Mean Score (Excl.0)
257.973258.522168.624260.536240.958261.934209.905264.593258.647Standard Deviation
465.38586.9101236.2661150.493784.60390.275305.97290.68673.033Error Variance
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Communication (QS8300 - 230711)

Q.2B_09 How often do you use Voice calls on mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 70 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

141111-11130-141141Several times (730)
8%7%-8%7%-8%7%a day

100%f79%f-79%f21%f-cf          100%c

10684-8422-106106At least once (365)
6%6%-6%5%-6%5%a day

100%f79%f-79%f21%f-cf          100%c

179127-12752-179179At least once (52)
10%8%-10%11%-10%9%a week

100%f71%f-71%f29%f-cf          100%c

10270-7032-102102At least once a (24)
6%5%-5%7%-6%5%fortnight

100%f69%f-69%f31%f-cf          100%c

156106-10650-156156At least once (12)
9%7%-8%11%-9%8%a month

100%f68%f-68%f32%f-cf          100%c

277204-20473-277277Less than once (6)
16%14%-15%16%-16%14%a month

100%f74%f-74%f26%f-cf          100%c

8238031806241991978231020Never (0)
46%53%100%47%44%100%46%52%
81%79%deh18%adegh61%20%19%abbdh          81%

SUMMARY CODE

960701-701259-960960EVER USE
54%47%-53%56%-54%48%

100%afg73%f-73%fg27%afg-cf          100%ac

87.923f81.298f0.00092.312f75.222f0.00087.923c79.194cfMean Score (Incl.0)
206.470200.9300.000211.729190.0850.000206.470197.704Standard Deviation
23.96327.3530.00034.61774.6530.00023.96319.761Error Variance

163.322174.434-174.434133.191-163.322163.322Mean Score (Excl.0)
258.647265.369-265.369237.349-258.647258.647Standard Deviation
73.033108.007-108.007213.388-73.03373.033Error Variance
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Communication (QS8300 - 230711)

Q.2B_09 How often do you use Voice calls on mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 70 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

851253919141Several times (730)
2%14%6%9%6%7%a day
6%36%abdf17%f27%ff            13%f

834222220106At least once (365)
2%9%5%5%6%5%a day
8%32%f21%21%f            19%f

2038355431179At least once (52)
5%10%8%12%10%9%a week

11%21%f20%30%ff            17%

528203217102At least once a (24)
1%7%5%7%5%5%fortnight
5%27%f20%f32%ff            16%f

2332463618156At least once (12)
5%9%10%8%6%8%a month

15%21%30%23%12%

4239945645277Less than once (6)
10%11%21%13%15%14%a month
15%14%34%acef20%16%

3111502011961631020Never (0)
75%40%45%45%52%52%
30%abcde15%20%19%e            16%e

SUMMARY CODE

105223242240150960EVER USE
25%60%55%55%48%48%
11%23%abf25%f25%ff            16%f

24.740142.399abcdf66.324f93.353f74.781f79.194fMean Score (Incl.0)
110.035256.228179.100213.901187.581197.704Standard Deviation
28.158185.46073.402105.181109.27619.761Error Variance

97.581238.262abdf121.299169.630155.976163.322Mean Score (Excl.0)
202.292295.137228.208265.144246.776258.647Standard Deviation
393.481424.908226.430301.723422.90673.033Error Variance
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Communication (QS8300 - 230711)

Q.2B_09 How often do you use Voice calls on mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 71 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

-2210263221013132210214970Several times (730)
-1%*4%4%5%*4%4%4%6%4%2%5%4%a day
-3%3%15%im37%im46%imo3%15%im18%im19%imo31%imno15%im30%im     70%c

**173132171120239284371At least once (365)
***2%5%5%*2%3%6%6%3%3%4%4%a day
**1%10%44%imno45%imno1%10%15%im29%imno32%imno13%im40%im     60%

-11944371923222710335992At least once (52)
-1%*3%7%6%*3%7%6%7%4%3%6%5%a week
-1%1%10%im48%imno40%imno1%10%im25%imno23%imno29%imno11%im36%imo    64%c

---1610-1-67410818At least once a (24)
---*1%2%-*-2%2%1%1%1%1%fortnight
---8%36%56%-8%-36%im36%20%54%46%

-2273016271614412302555At least once (12)
-1%1%2%5%3%1%2%5%4%1%4%3%3%3%a month
-4%4%12%54%eimo30%4%12%29%eimo25%imo7%22%imo54%46%

189164642916182829135162113Less than once (6)
1%4%2%6%7%6%2%6%5%9%8%5%5%6%6%a month
1%7%8%15%41%imo37%imo8%15%16%25%imo25%imo11%45%o      55%

1771863632424724833632422432292602238447151559Never (0)
99%93%96%82%72%74%96%82%75%69%70%79%83%74%79%
11%adefg12%adefgh23%adefgh16%efjk30%31%23%adefgh16%efjk16%15%17%14%f54%abefk    46%

hjklnjkljkljkl

SUMMARY CODE

213155218417015528010411159174247421EVER USE
1%7%4%18%28%26%4%18%25%31%30%21%17%26%21%
*3%o4%12%imno44%ahilmn40%hilmno4%12%imno19%imno25%adhilm26%ahilmn14%imno41%cimno  59%c

onoo

0.6768.0834.58137.063imo50.974imn57.968imn4.58137.063imo45.243imn56.531imn69.881aim42.299imn27.95557.593c42.359imnMean Score (Incl.0)
oooonooo

15.15471.75153.195144.454158.344172.20653.195144.454153.050163.351186.443150.350118.927173.251148.545Standard Deviation
1.19623.9456.95378.44740.18143.5466.95378.44780.49680.13195.23671.53513.31832.76811.156Error Variance

67.639119.995113.849211.019181.770222.615113.849211.019183.107180.745233.913201.471163.717224.516199.396Mean Score (Excl.0)
-260.114248.524288.638256.623278.412248.524288.638264.849251.425279.965276.607246.723282.373269.586Standard Deviation
-4510.6043431.3531893.451411.595458.6573431.3531893.4511131.372645.044753.6561177.102355.979362.431185.873Error Variance

 Page 572

Communication (QS8300 - 230711)

Q.2B_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 71 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

264591633121281018182270Several times (730)
3%5%2%4%6%3%1%1%2%3%*6%6%7%4%a day

36%64%m13%23%46%mo17%2%3%11%14%1%11%e26%e31%e

284315133211-2131315181971At least once (365)
3%4%3%3%5%3%-1%4%4%*4%6%6%4%a day

39%61%21%19%45%16%-3%18%i19%i1%7%26%ei      27%e

33599242535141513-6292492At least once (52)
3%6%2%6%4%8%1%2%5%4%-4%9%7%5%a week

36%64%m10%26%m27%37%amo1%4%16%14%-6%32%aeeim    26%e

7114365--37-14318At least once a (24)
1%1%1%1%1%1%--1%2%-1%1%1%1%fortnight

40%60%21%19%31%29%--14%39%-8%22%17%

17381521821-51692213755At least once (12)
2%4%3%1%3%5%-3%5%3%1%2%4%2%3%a month

31%69%lo26%4%32%38%lo-8%30%i17%4%4%24%13%

5261232939221111921862821113Less than once (6)
5%6%4%7%7%5%*7%6%7%5%4%9%6%6%a month

46%54%20%26%34%20%1%9%i16%i19%i7%5%24%i      18%

8227374973254293092051312602471571112122351559Never (0)
83%74%87%79%74%74%98%85%78%77%93%80%66%71%79%
53%ajkn47%32%ajkln21%27%20%13%afgh8%17%16%10%abcd7%c14%bc     15%

SUMMARY CODE

16325775891511064237374122811196421EVER USE
17%26%13%21%26%26%2%15%22%23%7%20%34%29%21%
39%61%mo18%21%m36%mo25%mo1%6%i17%i18%i3%7%e26%adeeimo   23%ae

31.74552.871mo22.47644.555m64.314amo36.8794.58517.98234.126i41.561i4.57558.301e68.347e73.871ae42.359eimMean Score (Incl.0)
129.254164.841106.862154.194182.605134.78455.58997.862127.450144.35450.243180.918183.466194.357148.545Standard Deviation
15.10531.16116.43157.84866.29249.23213.55368.40848.63357.88414.103259.772116.068117.67811.156Error Variance

191.574204.358172.352207.726246.575j144.188273.403119.484155.511180.53566.079286.318199.077255.033199.396Mean Score (Excl.0)
265.579272.494249.842278.496288.496236.453392.095231.073235.976256.980187.581312.667269.008291.033269.586Standard Deviation
391.845351.911664.052901.859665.841650.11651246.1452810.249818.892815.2952345.7743910.425786.582962.504185.873Error Variance
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Communication (QS8300 - 230711)

Q.2B_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 71 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

4130357566214370Several times (730)
3%5%2%1%2%7%2%4%4%4%a day

58%42%4%7%9%80%afg9%29%g           61%

512041113436224371At least once (365)
4%3%2%1%5%6%2%4%4%4%a day

72%28%5%16%18%g61%g9%31%g           60%

5835517135711196392At least once (52)
4%6%4%2%5%7%3%4%6%5%a week

62%38%6%19%14%61%ag11%20%g           68%

99625629718At least once a (24)
1%2%4%*2%1%*2%1%1%fortnight

51%49%32%aeg9%28%g32%9%51%40%

32236168266143555At least once (12)
2%4%4%2%3%3%2%3%3%3%a month

58%42%11%28%14%47%10%26%64%

83311534194763473113Less than once (6)
6%5%10%4%7%6%2%7%6%6%a month

73%27%13%g30%16%41%6%30%dd           64%d

11364231097172085252893898811559Never (0)
81%74%74%89%77%69%89%77%77%79%
73%i27%7%46%aefh13%34%19%abc25%e           56%

SUMMARY CODE

27414738856423437119264421EVER USE
19%26%26%11%23%31%11%23%23%21%
65%35%j9%g20%15%g56%ag9%28%ddg          63%d

37.29654.88325.59811.62238.791g79.392afgh23.59648.49744.98742.359gMean Score (Incl.0)
137.846171.670109.77072.823134.310202.037112.364158.868152.511148.545Standard Deviation
13.70049.86679.7986.13166.07859.24438.14446.22521.12611.156Error Variance

192.090213.01398.891109.950165.730257.331gh207.648206.702g       194.939199.396Mean Score (Excl.0)
261.364284.693200.090199.417237.991294.468273.055274.393267.846269.586Standard Deviation
271.077583.0931082.053462.410913.540420.9302130.251627.430303.989185.873Error Variance
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Communication (QS8300 - 230711)

Q.2B_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 71 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

273166915152110249421470Several times (730)
5%8%4%5%4%5%3%3%4%3%3%4%3%4%a day

38%44%al94%13%21%21%30%15%3%6%13%59%19%

263060512182882610401471At least once (365)
5%8%4%3%3%6%4%2%3%4%4%4%3%4%a day

37%43%al84%7%16%26%39%12%2%9%13%56%20%

4038881719133311575581792At least once (52)
7%10%6%8%6%4%5%3%9%5%2%6%3%5%a week

43%41%al95%18%g21%14%35%12%5%d7%6%63%19%

117166-462-4110318At least once a (24)
2%2%1%3%-1%1%1%-2%*1%1%1%fortnight

61%37%90%32%j-23%32%12%-21%7%56%17%

261350911922416635855At least once (12)
5%3%3%4%3%3%3%1%1%4%2%3%2%3%a month

46%23%91%16%g21%17%40%7%1%10%11%63%15%

49271021324223421211205723113Less than once (6)
9%7%7%6%7%7%5%5%3%7%8%6%5%6%a month

43%24%90%11%21%19%30%18%1%9%18%50%21%

3722241182145255245561354431152097724201559Never (0)
68%61%76%71%76%75%80%86%80%75%80%76%84%79%
24%14%76%mn9%16%16%36%23%ahijk3%7%13%50%mn     27%c

SUMMARY CODE

1781463835881811435611385124180421EVER USE
32%39%24%29%24%25%20%14%20%25%20%24%16%21%
42%al35%al91%14%g19%g19%g34%g13%3%9%12%57%bg      19%

58.50497.049aln48.84148.09949.15056.53339.39127.77742.18938.73740.43048.27532.49042.359Mean Score (Incl.0)
171.315214.627159.608159.769162.261168.883140.435124.639148.038136.875147.529158.140131.448148.545Standard Deviation
54.858141.30416.585118.17679.78485.90828.96037.076359.265123.25586.02725.41532.72511.156Error Variance

180.662245.961199.534167.341203.302227.025193.557202.038212.974157.351204.897202.749203.718199.396Mean Score (Excl.0)
262.263283.470272.273263.832279.649276.442259.616280.910282.380241.857278.737271.872272.344269.586Standard Deviation
429.887632.719209.4131200.1291042.7171005.531526.5671461.3026644.8771580.9411726.539340.619927.139185.873Error Variance
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Communication (QS8300 - 230711)

Q.2B_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 71 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

1555165470Several times (730)
2%4%4%3%4%a day

21%79%23%77%

1952135871At least once (365)
3%4%3%4%4%a day

27%73%19%81%

2072227092At least once (52)
3%6%5%4%5%a week

22%78%24%76%

9951318At least once a (24)
1%1%1%1%1%fortnight

51%49%29%71%

1936154055At least once (12)
3%3%4%3%3%a month

34%66%28%72%

43713578113Less than once (6)
6%5%9%5%6%a month

38%62%31%b69%

56899230412551559Never (0)
82%77%74%80%79%
36%64%20%80%

SUMMARY CODE

125295108313421EVER USE
18%23%26%20%21%
30%70%26%74%

28.22549.967e44.99941.66542.359Mean Score (Incl.0)
120.118161.324154.262147.048148.545Standard Deviation
20.20820.59058.61313.75511.156Error Variance

156.195217.704172.288208.720199.396Mean Score (Excl.0)
245.402277.573263.833271.326269.586Standard Deviation
493.626286.420740.507247.871185.873Error Variance
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Communication (QS8300 - 230711)

Q.2B_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 71 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

3474131144162370Several times (730)
6%2%4%2%1%3%2%4%6%1%3%5%4%a day
4%6%11%5%2%5%1%20%6%1%8%32%

278568-72132371At least once (365)
3%4%4%2%6%8%-2%3%1%1%6%4%a day
2%9%11%7%9%11%c-10%3%1%4%33%

1136946-1123102792At least once (52)
2%7%3%5%4%6%-3%3%4%5%7%5%a week
1%14%6%10%4%6%-12%3%4%11%29%

-12--3-6-2-318At least once a (24)
-1%1%--3%-2%-2%-1%1%fortnight
-6%13%--19%-35%-9%-19%

-34333-121361755At least once (12)
-2%2%1%3%3%-4%2%3%3%4%3%a month
-6%7%5%5%5%-22%2%5%12%31%

-714745318721633113Less than once (6)
-4%7%3%3%5%7%6%9%2%8%8%6%a month
-6%12%6%3%4%3%16%6%1%14%29%

4014815318190724024855781662871559Never (0)
89%81%79%87%83%72%91%78%77%88%81%69%79%
3%b10%b10%12%bh6%5%3%b16%4%5%bh11%bb      18%

SUMMARY CODE

53541271828469171140126421EVER USE
11%19%21%13%17%28%9%22%23%12%19%31%21%
1%8%10%7%4%7%dj1%16%4%3%9%30%acdgjlm

54.95433.51745.77023.86932.80958.026d14.52844.28054.4669.56927.43965.164dj42.359Mean Score (Incl.0)
180.037125.660155.504109.490117.189159.577101.719158.814176.81064.426124.299181.059148.545Standard Deviation
648.26784.441115.70161.794147.670244.853252.35986.972223.29945.11693.07479.56911.156Error Variance

481.138175.522217.942181.225194.796207.017170.594203.815234.72780.347141.848213.473199.396Mean Score (Excl.0)
300.021242.903281.005253.799228.214247.545355.258290.581310.377178.271254.721275.820269.586Standard Deviation

22503.1391843.8112024.7092683.9043720.1042269.57831552.1291384.2213853.3592648.3801966.148655.832185.873Error Variance
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Communication (QS8300 - 230711)

Q.2B_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 71 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

14553336156570Several times (730)
6%3%6%3%2%4%1%4%4%a day

20%78%4%5%4%87%7%93%

10612875556671At least once (365)
4%4%3%8%4%3%1%4%4%a day

14%86%2%11%9%77%7%93%

1379161373128092At least once (52)
5%5%2%6%8%4%4%5%5%a week

14%85%1%6%14%79%13%87%

513-311341418At least once a (24)
2%1%-3%1%1%1%1%1%fortnight

26%74%-19%6%75%22%78%

1442-334994755At least once (12)
5%2%-3%2%3%3%3%3%a month

25%75%-5%6%89%16%84%

2094-571022093113Less than once (6)
8%5%-5%4%6%6%6%6%a month

18%82%-4%6%90%18%82%

17913754072136131128412751559Never (0)
70%80%89%72%80%79%84%78%79%
12%88%i3%5%9%84%18%i            82%

SUMMARY CODE

753435283435355366421EVER USE
30%20%11%28%20%21%16%22%21%
18%ah82%1%7%8%84%13%87%

59.45539.47554.95458.02631.41642.19218.65747.252c42.359cMean Score (Incl.0)
178.362142.667180.037159.577117.405149.79697.150156.651148.545Standard Deviation
116.53111.994648.267244.85379.21813.59926.58615.12011.156Error Variance

201.315197.648481.138207.017157.435198.740115.363211.981199.396Mean Score (Excl.0)
282.486266.073300.021247.545224.308273.372218.876274.423269.586Standard Deviation

1049.978226.18222503.1392269.5781623.035227.149903.899222.805185.873Error Variance
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Communication (QS8300 - 230711)

Q.2B_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 71 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

7051-5119-7070Several times (730)
4%3%-4%4%-4%4%a day

100%73%-73%27%f-100%c

7146-4625-7171At least once (365)
4%3%-4%5%-4%4%a day

100%65%-65%35%f-100%c

9275-7517-9292At least once (52)
5%5%-6%4%-5%5%a week

100%f82%f-82%f18%-cf          100%c

1815-153-1818At least once a (24)
1%1%-1%1%-1%1%fortnight

100%81%-81%19%-100%

5543-4313-5555At least once (12)
3%3%-3%3%-3%3%a month

100%77%-77%23%-100%

11388-8825-113113Less than once (6)
6%6%-7%5%-6%6%a month

100%f78%f-78%f22%f-cf          100%c

13631186180100635619713631559Never (0)
76%79%100%76%78%100%76%79%
87%76%12%adegh65%23%13%ab87%

SUMMARY CODE

421319-319102-421421EVER USE
24%21%-24%22%-24%21%

100%f76%f-76%f24%f-cf          100%c

47.028f39.608f0.00044.974f52.972f0.00047.028c42.359cfMean Score (Incl.0)
155.819144.2650.000152.947163.8750.000155.819148.545Standard Deviation
13.64814.1010.00018.06455.4850.00013.64811.156Error Variance

199.396186.962-186.962238.344-199.396199.396Mean Score (Excl.0)
269.586266.172-266.172277.747-269.586269.586Standard Deviation
185.873246.856-246.856741.762-185.873185.873Error Variance
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Communication (QS8300 - 230711)

Q.2B_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 71 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

4235271070Several times (730)
1%6%1%6%3%4%a day
6%33%df8%39%dff            14%

81815181271At least once (365)
2%5%3%4%4%4%a day

11%26%22%25%16%

72411292092At least once (52)
2%6%3%7%7%5%a week
8%26%f12%32%dff            22%f

1555218At least once a (24)
*1%1%1%1%1%fortnight
4%27%27%30%12%

6142011455At least once (12)
2%4%4%2%1%3%a month

11%26%36%19%7%

821253425113Less than once (6)
2%6%6%8%8%6%a month
7%19%f22%f30%ff            22%f

3822663613112381559Never (0)
92%71%82%71%76%79%
25%abcde17%23%ce20%ce           15%

SUMMARY CODE

341078212574421EVER USE
8%29%18%29%24%21%
8%25%adf19%f30%adff            18%f

15.13768.216adf23.95365.517adf41.526f42.359fMean Score (Incl.0)
86.338188.716103.029187.046144.294148.545Standard Deviation
17.335100.60424.29180.42864.66011.156Error Variance

186.078238.562130.083229.011175.490199.396Mean Score (Excl.0)
247.828290.457210.365291.982255.105269.586Standard Deviation

1981.249907.156567.352728.662903.869185.873Error Variance
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Communication (QS8300 - 230711)

Q.2B_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 72 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

-1194141191723338246791Several times (730)
-**3%6%6%*3%5%7%9%3%2%7%5%a day
-1%1%9%im45%imno45%imno1%9%im19%imno26%imno36%adhilm9%im27%cimno  73%c

no

-**63630*61421219244872At least once (365)
-**2%5%5%*2%4%6%6%3%2%5%4%a day
-**8%50%imno41%imno*8%20%imno30%imno29%imno12%im33%im     67%c

-11729451710192717364682At least once (52)
-1%*2%4%7%*2%3%6%7%6%4%5%4%a week
-2%2%9%35%imo54%aimno2%9%13%im23%imno33%hilmno21%imno44%imo    56%

-111161611313610122234At least once a (24)
-***2%2%**1%4%2%3%1%2%2%fortnight
-2%2%3%47%im47%im2%3%8%39%hilm18%29%hilm35%65%

-4432032431091913352460At least once (12)
-2%1%1%3%5%1%1%3%3%5%5%3%3%3%a month
-7%7%5%33%54%hilmo7%5%18%15%32%hilmo22%imo59%41%

56108314810814173019494998Less than once (6)
3%3%3%3%5%7%3%3%4%5%8%7%5%5%5%a month
5%6%11%8%32%49%hilm11%8%14%18%30%hilm19%50%50%

1741863602594844403602592542302342068377071544Never (0)
97%93%95%88%74%67%95%88%79%69%63%73%82%73%78%
11%adefg12%adefgj23%adefgh17%adefgj31%e29%23%adefgh17%adefgj16%ej15%15%13%e54%abefj    46%

hjklkjklkjklk

SUMMARY CODE

513183417221218346910313676181255436EVER USE
3%7%5%12%26%33%5%12%21%31%37%27%18%27%22%
1%3%4%8%imo40%hilmno49%aghilm4%8%imo16%hilmno24%ahilmn31%adghik17%hilmno41%chilmn 59%c

noolmnooo

0.1553.8262.09030.505imo68.790hil68.127hil2.09030.505imo58.163imn79.094adh91.122adh37.882imn28.94172.610ac50.164cimMean Score (Incl.0)
mnomnooilmnoilmnoono

0.95444.25832.157132.546189.354188.42032.157132.546177.464199.939217.097136.762123.330196.618164.526Standard Deviation
0.0059.1112.54166.04757.46052.1322.54166.047108.226120.046129.12659.18914.32242.20413.685Error Variance

6.00057.83044.397264.934262.089d209.58944.397264.934271.220d255.944d247.765140.902163.127273.656c227.870Mean Score (Excl.0)
0.000168.809145.662304.467293.664282.453145.662304.467299.861290.735299.420235.667253.211301.471287.392Standard Deviation
0.0001781.033922.4993196.558559.991381.720922.4993196.5581634.842853.808694.981694.237348.454393.441199.022Error Variance
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Communication (QS8300 - 230711)

Q.2B_12 How often do you use Emails on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 72 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

19738114033--141119273191Several times (730)
2%7%1%3%7%8%--4%3%*6%8%9%5%a day

20%80%almo8%12%44%lmo36%lmo--15%i12%i1%9%e30%eimo    34%ae

18538113320-2813*4271672At least once (365)
2%5%1%3%6%5%-1%3%4%*3%8%5%4%a day

26%74%mo10%15%47%mo28%mo-3%12%19%i*5%38%aeim     23%e

216110113328111221-6172382At least once (52)
2%6%2%3%6%7%1%1%4%7%-4%5%7%4%a week

26%74%mo13%13%40%mo34%lmo2%1%15%26%hi-7%20%eemo    28%e

1222571111-1741-91234At least once a (24)
1%2%1%2%2%3%-1%2%1%*-3%4%2%fortnight

36%64%16%20%31%33%-3%21%11%2%-27%36%

24351312278-214204261360At least once (12)
2%4%2%3%5%2%-1%4%6%3%1%2%4%3%a month

41%59%21%20%46%13%-3%23%i33%ai7%3%10%21%

43542518342052142865172198Less than once (6)
4%5%4%4%6%5%2%2%4%9%3%4%5%6%5%a month

44%56%26%19%35%20%5%2%14%28%ahi6%6%17%21%

8486965033454012952031462642251571132202161544Never (0)
86%70%88%83%69%71%97%95%79%70%93%82%68%65%78%
55%ajkn45%33%ajkn22%jkn26%19%13%afg9%afg17%f15%10%abcd7%bc14%bcfjkn 14%

SUMMARY CODE

13829869691791206869971225103115436EVER USE
14%30%12%17%31%29%3%5%21%30%7%18%32%35%22%
32%68%almo16%16%41%almo27%almo1%2%16%hi22%aghi3%6%e24%adeehimo  26%ade

22.54377.517alm16.09131.46176.065alm79.547alm0.4795.67642.524hi44.564hi4.08258.140e95.874ae90.966ae50.164ehiMean Score (Incl.0)
ooomo

110.053201.00592.584129.998197.839205.5714.29642.315154.070146.91447.850183.875216.826219.171164.526Standard Deviation
10.95146.33412.33341.11877.814114.5240.08112.79071.07159.95512.791268.334162.115149.64413.685Error Variance

161.482258.474mo134.125188.688246.651m276.165mo16.269104.842204.112148.09559.253317.639301.223m  261.065227.870Mean Score (Excl.0)
254.372296.829237.306269.249291.720304.69220.931159.728285.995238.240180.461324.185293.657306.347287.392Standard Deviation
401.895346.881618.8361035.645567.335892.66754.7653189.1191239.291556.4522171.0765004.581979.939877.091199.022Error Variance
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Communication (QS8300 - 230711)

Q.2B_12 How often do you use Emails on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 72 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

6031349756236391Several times (730)
4%5%2%*3%10%2%5%5%5%a day

66%34%3%4%10%g82%afgh6%25%g           69%d

44275711494204872At least once (365)
3%5%3%1%4%6%1%4%4%4%a day

62%38%7%9%15%g68%ag6%28%g           66%

513191212496225382At least once (52)
4%5%6%2%5%6%2%4%5%4%a week

63%37%11%g15%15%g59%g8%27%g           65%

267985121112134At least once a (24)
2%1%6%1%2%2%*2%2%2%fortnight

79%21%28%aeg22%14%36%3%34%63%

362392010204203660At least once (12)
3%4%6%3%4%3%1%4%3%3%a month

61%39%15%34%17%34%7%33%60%

74231330203510335598Less than once (6)
5%4%9%4%7%5%3%6%5%5%a month

76%24%13%31%20%36%10%33%57%

1117427997222055182963798691544Never (0)
79%75%67%90%75%68%90%75%76%78%
72%28%6%47%aefh13%34%19%abc25%eh          56%

SUMMARY CODE

29314348806724131129276436EVER USE
21%25%33%10%25%32%10%25%24%22%
67%33%11%ag18%15%g55%ag7%30%ddg          63%d

45.59261.47233.570g7.99743.609g100.318afgh18.75451.060d58.726d50.164dgMean Score (Incl.0)
158.069179.149121.71459.925148.698227.311102.984164.334177.412164.526Standard Deviation
18.01454.30598.1084.15180.99374.99332.04149.46128.58813.685Error Variance

219.514244.977103.24980.056176.392316.287afgh197.287201.333243.714227.870hMean Score (Excl.0)
286.911288.625197.158174.691258.219307.862280.235276.794292.804287.392Standard Deviation
296.108608.061809.822335.3521025.801449.1882533.274593.914336.212199.022Error Variance
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Communication (QS8300 - 230711)

Q.2B_12 How often do you use Emails on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 72 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

5155901218163411479591391Several times (730)
9%15%6%6%5%5%5%3%7%4%3%6%3%5%a day

56%al60%al98%13%20%18%37%12%4%7%9%65%15%

372867615202651714401072At least once (365)
7%8%4%3%5%6%4%1%1%5%5%4%2%4%a day

52%a39%a94%8%21%g27%g36%7%1%10%20%55%14%

403177131314365469531082At least once (52)
7%8%5%7%4%4%5%1%8%4%3%5%2%4%a week

49%a38%a94%16%g16%17%44%g6%5%7%11%64%bg      12%

1993058410833216934At least once a (24)
4%2%2%2%2%1%1%2%7%2%1%2%2%2%fortnight

58%27%88%14%23%11%30%23%10%ad9%5%49%26%

27155471511188277321260At least once (12)
5%4%3%3%5%3%3%2%4%4%3%3%2%3%a month

45%25%91%12%26%18%30%14%3%11%12%54%20%

47179312181826232618472598Less than once (6)
9%4%6%6%5%6%4%6%3%4%7%5%5%5%a month

48%a17%95%12%18%19%27%24%2%6%18%48%26%

3282161154148248243554350381172027674201544Never (0)
60%58%74%73%74%74%79%85%71%77%78%76%84%78%
21%14%75%mn10%16%16%36%23%ahijk2%8%13%50%lmn    27%ac

SUMMARY CODE

2221554115588831506016355824780436EVER USE
40%42%26%27%26%26%21%15%29%23%22%24%16%22%
51%al35%al94%a13%g20%g19%g34%g14%4%8%13%57%bbg     18%

98.935al141.345al61.33357.62759.889g62.079g52.018g25.84361.37651.47946.65560.592b29.24650.164gMean Score (Incl.0)
222.481263.363180.792178.091178.336176.938167.141124.432189.585163.327151.189181.090127.912164.526Standard Deviation
92.519212.76121.280146.83596.37594.29941.02236.953589.223175.49890.34833.32730.98813.685Error Variance

244.921338.722al233.697213.338229.502243.330243.945177.025208.903223.056209.347248.790182.596227.870Mean Score (Excl.0)
n

294.872315.524290.495291.839289.034281.400290.806283.521308.726280.699263.265296.736273.649287.392Standard Deviation
428.322754.207215.8251468.4521044.256942.692626.4291385.9365295.0832251.2041260.151387.895936.049199.022Error Variance
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Communication (QS8300 - 230711)

Q.2B_12 How often do you use Emails on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 72 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

1972167591Several times (730)
3%6%4%5%5%a day

21%79%e18%82%

1854125972At least once (365)
3%4%3%4%4%a day

25%75%17%83%

2656166682At least once (52)
4%4%4%4%4%a week

32%68%19%81%

122272634At least once a (24)
2%2%2%2%2%fortnight

34%66%22%78%

2040124860At least once (12)
3%3%3%3%3%a month

33%67%20%80%

3463197998Less than once (6)
5%5%5%5%5%a month

35%65%19%81%

56498032912151544Never (0)
81%76%80%77%78%
37%63%21%79%

SUMMARY CODE

12930783353436EVER USE
19%24%20%23%22%
30%70%19%81%

32.54359.648e43.23351.98650.164Mean Score (Incl.0)
131.160179.274153.716167.251164.526Standard Deviation
24.09425.42758.19917.79413.685Error Variance

175.127249.979215.375230.797227.870Mean Score (Excl.0)
260.771295.454285.193288.228287.392Standard Deviation
515.161308.4561084.467244.340199.022Error Variance
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Communication (QS8300 - 230711)

Q.2B_12 How often do you use Emails on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 72 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

17857431421112991Several times (730)
2%4%4%2%6%4%7%4%3%1%5%7%5%a day
1%7%9%5%8%4%3%15%2%1%12%31%

184476-101122872At least once (365)
2%4%2%2%7%6%-3%2%1%1%7%4%a day
1%11%6%6%10%c9%c-14%2%1%2%39%ac

174674-194571782At least once (52)
2%4%2%3%7%4%-6%6%6%3%4%4%a week
1%8%5%8%9%4%-23%5%6%9%21%

12-111-42361234At least once a (24)
2%1%-1%1%1%-1%3%3%3%3%2%fortnight
3%6%-4%4%3%-12%6%k9%18%35%

2551-31955111360At least once (12)
5%3%2%1%-3%3%3%6%5%5%3%3%a month
4%9%8%2%-5%2%15%8%ij8%18%22%

28124641145-152798Less than once (6)
4%4%6%2%6%4%2%4%6%-7%7%5%a month
2%8%13%4%6%4%1%14%5%d-15%28%

3714716018779793824953741552871544Never (0)
82%80%83%90%73%78%88%78%74%84%75%70%78%
2%9%10%b12%abcefi5%5%2%16%3%5%b10%b      19%

SUMMARY CODE

83734222922569191451126436EVER USE
18%20%17%10%27%22%12%22%26%16%25%30%22%
2%8%8%5%7%j5%1%16%j4%j3%12%jj      29%adjk

27.38944.58640.76726.17176.00955.58950.31146.76230.99215.82246.20278.753adj50.164Mean Score (Incl.0)
121.295152.447155.132120.931195.259165.907186.069158.855127.43484.908167.830199.697164.526Standard Deviation
294.249124.278115.14875.383409.959264.665844.43387.017115.99578.363169.68096.79413.685Error Variance

150.835223.544233.192252.637280.157256.843407.697215.958118.45997.529185.069258.714227.870Mean Score (Excl.0)
262.875279.309308.016295.517291.413278.926397.308284.273231.759196.615297.146291.217287.392Standard Deviation

8637.9382437.9272790.4064851.7003692.2403382.59131570.6521324.7711790.4052577.1652102.279683.928199.022Error Variance
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Communication (QS8300 - 230711)

Q.2B_12 How often do you use Emails on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 72 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

22691468148791Several times (730)
9%4%2%4%3%5%1%5%5%a day

24%ah76%1%4%6%88%4%c            96%c

8641685776572At least once (365)
3%4%2%6%4%3%2%4%4%a day

11%89%1%9%11%79%9%91%

18641477067682At least once (52)
7%4%2%4%4%4%2%5%4%a week

22%78%1%4%8%86%8%92%

10241123033134At least once a (24)
4%1%2%1%1%2%1%2%2%fortnight

30%h70%3%3%6%88%9%91%

85223549104960At least once (12)
3%3%5%3%3%3%3%3%3%a month

13%87%4%5%9%82%17%83%

227524884128698Less than once (6)
9%4%4%4%5%5%3%5%5%a month

23%h77%2%4%8%86%12%88%

16713713779134129429712471544Never (0)
65%80%82%78%79%78%88%76%78%
11%89%i2%5%9%84%19%abi            81%

SUMMARY CODE

883488223537142394436EVER USE
35%20%18%22%21%22%12%24%22%
20%ah80%2%5%8%85%10%c            90%c

79.933h45.95227.38955.58943.36151.14217.61156.884c50.164cMean Score (Incl.0)
210.455156.492121.295165.907147.872167.09693.498174.916164.526Standard Deviation
162.23914.431294.249264.665125.66816.92224.62518.85113.685Error Variance

231.174227.034150.835256.843207.749229.782143.738236.725227.870Mean Score (Excl.0)
306.093282.918262.875278.926268.382290.784233.068291.359287.392Standard Deviation

1007.449248.5808637.9383382.5912323.511239.5341263.272228.199199.022Error Variance
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Communication (QS8300 - 230711)

Q.2B_12 How often do you use Emails on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 72 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

9172-7219-9191Several times (730)
5%5%-5%4%-5%5%a day

100%f79%f-79%f21%f-cf          100%c

7257-5715-7272At least once (365)
4%4%-4%3%-4%4%a day

100%79%-79%f21%-100%c

8252-5230-8282At least once (52)
5%3%-4%7%-5%4%a week

100%f63%-63%37%fg-cf          100%c

3424-2410-3434At least once a (24)
2%2%-2%2%-2%2%fortnight

100%70%-70%30%-100%

6042-4217-6060At least once (12)
3%3%-3%4%-3%3%a month

100%71%-71%29%-100%

9872-7226-9898Less than once (6)
5%5%-5%6%-5%5%a month

100%f73%f-73%f27%f-cf          100%c

13471187180100734019713471544Never (0)
76%79%100%76%74%100%76%78%
87%77%12%adegh65%22%13%ab87%

SUMMARY CODE

436318-318118-436436EVER USE
24%21%-24%26%-24%22%

100%f73%f-73%f27%f-cf          100%c

55.693f51.633f0.00058.628f47.199f0.00055.693c50.164cfMean Score (Incl.0)
172.470167.6410.000177.492156.9080.000172.470164.526Standard Deviation
16.72119.0400.00024.32750.8680.00016.72113.685Error Variance

227.870244.105-244.105183.903-227.870227.870Mean Score (Excl.0)
287.392293.368-293.368266.802-287.392287.392Standard Deviation
199.022291.745-291.745593.194-199.022199.022Error Variance
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Communication (QS8300 - 230711)

Q.2B_12 How often do you use Emails on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 72 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

2368341291Several times (730)
1%10%2%8%4%5%a day
3%39%abdf9%37%dff            13%f

-2116221372At least once (365)
-6%4%5%4%4%a day
-29%f22%f31%ff            18%f

4319241582At least once (52)
1%8%2%5%5%4%a week
4%38%adf11%29%ff            18%f

15619434At least once a (24)
*1%1%4%1%2%fortnight
2%14%17%55%af11%

6181517460At least once (12)
1%5%3%4%1%3%a month

10%31%f24%28%7%

52625212198Less than once (6)
1%7%6%5%7%5%a month
5%26%f25%f22%ff            22%f

3992363653002441544Never (0)
96%63%82%69%78%78%
26%abcde15%24%ce19%ce           16%ce

SUMMARY CODE

171367813668436EVER USE
4%37%18%31%22%22%
4%31%abdf18%f31%abdff            16%f

4.89295.956abdf28.659f79.302adf45.627f50.164fMean Score (Incl.0)
55.153222.744117.618204.474153.597164.526Standard Deviation
7.074140.15631.65796.11473.26713.685Error Variance

117.237262.168162.543254.030209.910227.870Mean Score (Excl.0)
251.375303.800239.283299.828273.506287.392Standard Deviation

3717.022738.354773.734696.8741068.651199.022Error Variance
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Communication (QS8300 - 230711)

Q.2B_12 How often do you use Emails on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 73 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

----36--115*178Several times (730)
----*1%--**1%**1%*a day
----31%69%--17%15%63%6%18%82%

-11-981-275310818At least once (365)
-1%*-1%1%*-1%2%1%1%1%1%1%a day
-7%7%-51%41%7%-13%39%25%16%54%46%

---*39-*-3446612At least once (52)
---**1%-*-1%1%2%1%1%1%a week
---3%26%70%-3%-26%34%36%51%49%

---114-1-123257At least once a (24)
---**1%-*-**1%*1%*fortnight
---22%13%65%-22%-13%26%39%25%75%

----43--22-3157At least once (12)
----1%1%--*1%-1%*1%*a month
----52%48%--24%28%-48%22%78%

112112202148119191535Less than once (6)
*1%1%*2%3%1%*1%2%3%3%2%2%2%a month
2%4%6%3%35%57%6%3%12%23%32%25%55%45%

1781973752916246033752913143113442609789151893Never (0)
100%99%99%99%95%92%99%99%97%93%93%92%96%95%96%

9%defjk10%defj20%adefjk15%defjk33%32%20%adefjk15%defjk17%dj16%18%14%52%j      48%

SUMMARY CODE

13333249339222722404787EVER USE
*1%1%1%5%8%1%1%3%7%7%8%4%5%4%
1%3%4%3%37%hilmo56%aghilm4%3%11%26%hilmno31%hilmno26%ghilmn46%im     54%

noo

0.0222.5561.3580.2108.60611.6761.3580.2105.88111.24715.662im6.4345.1218.9676.990Mean Score (Incl.0)
0.36230.27021.9912.61463.04978.12121.9912.61456.68268.64594.55848.37045.56969.83258.645Standard Deviation
0.0014.2621.1880.0266.3718.9621.1880.02611.04114.15124.4967.4041.9555.3241.739Error Variance

6.000186.349151.77622.643177.882155.288151.77622.643202.042167.712216.55981.482130.471183.714159.241Mean Score (Excl.0)
-225.392210.07218.847231.567244.866210.07218.847280.674214.163287.893156.552193.471263.021233.867Standard Deviation
-25400.82614710.14788.8031729.7771175.67114710.14788.8039847.2101994.1643069.7081021.187891.2121471.919614.534Error Variance
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Communication (QS8300 - 230711)

Q.2B_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 73 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

27-251---1--348Several times (730)
*1%-*1%*---*--1%1%*a day

21%79%-21%64%16%---18%--31%51%

51333841-54--5418At least once (365)
1%1%1%1%1%1%1%-1%1%--1%1%1%a day

30%70%16%14%46%24%7%-26%21%--26%20%

583243-*15--2412At least once (52)
*1%**1%1%-**1%--1%1%1%a week

37%63%22%15%35%27%-3%9%38%--17%32%

241122---2-1137At least once a (24)
*****1%---1%-1%*1%*fortnight

35%65%22%13%30%35%---25%-22%13%40%

151-5----1--427At least once (12)
*1%*-1%----*--1%1%*a month

21%79%21%-79%----22%--52%27%

1718134117--712215735Less than once (6)
2%2%2%1%2%2%--2%4%1%1%2%2%2%a month

48%52%36%12%31%21%--19%36%i6%3%16%21%

9539405504035443962081543212961671363043081893Never (0)
97%94%96%97%94%96%99%100%96%92%99%98%94%93%96%
50%k50%29%21%29%21%11%f8%f17%16%9%b7%16%f      16%

SUMMARY CODE

3255211136191*132622192387EVER USE
3%6%4%3%6%4%1%*4%8%1%2%6%7%4%

37%63%24%13%42%o21%2%*14%30%ahi2%3%22%27%e

3.72810.2202.3635.61512.676mo6.7882.3990.1445.4608.9360.0710.28411.84914.3336.990Mean Score (Incl.0)
40.93871.88926.47954.97281.71655.21929.5632.74343.22663.6650.6522.47278.35589.96358.645Standard Deviation
1.5155.9271.0097.35313.2758.2633.8330.0545.59411.2590.0020.04821.17025.2131.739Error Variance

114.579185.34263.980212.207202.802151.340365.00052.000145.427111.9276.00017.173198.981202.757159.241Mean Score (Excl.0)
199.988249.608125.505277.732264.620220.329--178.345201.6630.00011.622262.938281.656233.867Standard Deviation
975.4971298.006543.1556427.9452188.2363034.060--2650.5881452.4280.00045.0203638.7653449.129614.534Error Variance
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Communication (QS8300 - 230711)

Q.2B_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 73 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

63*--81348Several times (730)
***--1%*1%**a day

70%30%6%--94%g17%41%42%

13534111151218At least once (365)
1%1%2%**1%*1%1%1%a day

73%27%16%21%6%58%7%27%65%

57223526512At least once (52)
*1%1%*1%1%*1%*1%a week

42%58%16%19%23%43%13%50%37%

511-151247At least once a (24)
**1%-*1%****fortnight

78%22%16%-9%75%9%30%61%

3431132327At least once (12)
*1%2%****1%**a month

48%52%40%g13%8%39%24%48%28%

305787131142035Less than once (6)
2%1%5%1%2%2%*3%2%2%a month

87%13%21%g23%19%37%3%39%57%

134754613178726071531947510991893Never (0)
96%96%89%98%96%94%98%93%96%96%
71%29%7%42%aeh14%38%17%c25%h           58%

SUMMARY CODE

6324161512448334687EVER USE
4%4%11%2%4%6%2%7%4%4%

72%28%19%ag17%13%51%g9%38%dg           53%

6.8977.21911.074g1.9352.17413.267g4.9989.4186.4806.990Mean Score (Incl.0)
58.49359.07066.27225.12023.25684.83253.02869.50254.79758.645Standard Deviation
2.4675.90429.0860.7291.98110.4458.4958.8472.7271.739Error Variance

155.189169.71499.381104.58850.477229.078211.886143.458161.884159.241Mean Score (Excl.0)
234.066237.992179.832158.124104.931276.399293.570236.399225.600233.867Standard Deviation
856.0462265.6012021.2151389.072786.4661863.32512311.9021596.7001082.877614.534Error Variance
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Communication (QS8300 - 230711)

Q.2B_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 73 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

448-3212-11428Several times (730)
1%1%1%-1%1%**-1%****a day

48%50%100%-31%30%18%21%-17%15%48%21%

91118225541-110518At least once (365)
2%3%1%1%1%1%1%1%2%-1%1%1%1%a day

51%61%a100%10%10%26%30%24%6%-8%56%29%

6211126221116412At least once (52)
1%*1%*1%2%**2%1%*1%1%1%a week

50%13%93%7%16%47%14%16%7%8%8%44%33%

437211212-1327At least once a (24)
1%1%*1%****3%-****fortnight

60%39%100%26%13%9%35%16%26%ac-9%39%25%

43712-311--337At least once (12)
1%1%**1%-**1%--*1%*a month

64%45%100%8%28%-42%22%8%--46%45%

157335859715616735Less than once (6)
3%2%2%3%2%2%1%2%1%3%2%2%1%2%a month

43%22%96%15%23%16%26%21%2%15%16%46%21%

5073401480193319307681392481452509724771893Never (0)
92%92%95%95%95%94%97%96%91%95%96%96%95%96%
27%18%78%10%17%16%36%21%3%8%13%51%mn     25%

SUMMARY CODE

43308410171923185810412387EVER USE
8%8%5%5%5%6%3%4%9%5%4%4%5%4%

49%a35%a97%12%20%22%26%20%6%9%11%48%26%

12.46319.842a8.8083.8618.30011.9574.6947.4609.8057.1455.8457.0887.0406.990Mean Score (Incl.0)
77.47398.30865.83634.54569.60877.03646.36360.25154.14769.42956.73858.62056.73658.645Standard Deviation
11.21929.6462.8225.52514.68317.8753.1568.66448.06431.71312.7243.4926.0961.739Error Variance

160.995244.322163.14376.866162.361204.784145.799171.894104.419141.940153.790173.527153.541159.241Mean Score (Excl.0)
234.022256.960236.034141.360271.627255.472219.612241.777161.083295.579261.830237.756223.015233.867Standard Deviation

1404.2602445.491647.8161332.1734098.9473625.8852296.6343438.6063243.4579707.4557617.2281378.7302260.712614.534Error Variance
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Communication (QS8300 - 230711)

Q.2B_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 73 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

*8178Several times (730)
*1%***a day
6%94%15%85%

71121718At least once (365)
1%1%*1%1%a day

38%62%10%90%

4931012At least once (52)
1%1%1%1%1%a week

31%69%23%77%

16-77At least once a (24)
**-**fortnight
9%91%-100%

16247At least once (12)
**1%**a month

13%87%35%65%

132192635Less than once (6)
2%2%2%2%2%a month

39%61%26%74%

667122639514981893Never (0)
96%95%96%96%96%
35%65%21%79%

SUMMARY CODE

2661177087EVER USE
4%5%4%4%4%

30%70%20%80%

4.6148.2694.2887.7006.990Mean Score (Incl.0)
41.39066.07446.35661.46258.645Standard Deviation
2.3993.4545.2932.4031.739Error Variance

122.395175.070103.743172.771159.241Mean Score (Excl.0)
179.431253.399210.081238.744233.867Standard Deviation

1110.1871070.1852451.885802.798614.534Error Variance
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Communication (QS8300 - 230711)

Q.2B_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 73 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

---1-1-4---28Several times (730)
---1%-1%-1%---**a day
---16%-17%-47%---21%

111-11-2---1018At least once (365)
2%1%1%-1%1%-1%---2%1%a day
6%6%6%-7%8%-13%---54%

21-1-1-1211312At least once (52)
4%1%-*-1%-*2%1%1%1%1%a week

16%afk9%-8%-7%-7%13%8%9%22%

----------157At least once a (24)
----------1%1%*fortnight
----------16%84%

---1-1-1---37At least once (12)
---1%-1%-*---1%*a month
---18%-15%-22%---45%

-152---3*-51835Less than once (6)
-1%2%1%---1%1%-2%4%2%a month
-3%14%7%---10%1%-14%51%a

42180188202107964330569881993731893Never (0)
93%98%97%97%99%95%100%96%97%99%97%90%96%
2%9%b10%b11%b6%b5%2%16%b4%5%11%b      20%

SUMMARY CODE

336615-122174087EVER USE
7%2%3%3%1%5%-4%3%1%3%10%4%
3%4%7%7%2%5%-14%2%1%8%47%afijkl

10.8382.6092.2244.8964.58115.9880.00011.9921.2230.5860.53612.7416.990Mean Score (Incl.0)
56.49128.84527.53057.42340.82395.6610.00086.2927.8325.5184.22072.58758.645Standard Deviation
63.8264.4493.62616.99717.92087.9900.00025.6770.4380.3310.10712.7891.739Error Variance

160.462137.74273.623175.147365.000337.403-312.90642.56552.00016.008130.069159.241Mean Score (Excl.0)
182.121187.673154.121325.177-323.676-329.29825.919-18.139198.417233.867Standard Deviation

11055.97211740.3284750.65521148.063-26191.619-9857.912223.931-47.003855.851614.534Error Variance
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Communication (QS8300 - 230711)

Q.2B_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 73 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

17-1-7-88Several times (730)
**-1%-*-1%*a day

15%85%-17%-83%-100%

5141111511718At least once (365)
2%1%2%1%1%1%*1%1%a day

25%75%6%8%6%80%6%94%

49211821012At least once (52)
1%1%4%1%1%1%1%1%1%a week

29%71%16%ad7%9%68%16%84%

43---7-77At least once a (24)
1%*---*-**fortnight

56%h44%---100%-100%

34-1-6157At least once (12)
1%*-1%-****a month

39%61%-15%-85%22%78%

1223--133-3535Less than once (6)
5%1%--1%2%-2%2%a month

35%ah65%--3%97%-100%c

22716594296166158933415591893Never (0)
89%97%93%95%98%95%99%95%96%
12%88%i2%5%9%84%18%bi            82%

SUMMARY CODE

28593537658287EVER USE
11%3%7%5%2%5%1%5%4%
32%ah68%3%5%4%87%5%95%c

11.6666.32510.83815.9882.8166.7701.4888.1266.990Mean Score (Incl.0)
70.16356.85056.49195.66129.96157.97720.66963.67258.645Standard Deviation
18.0321.90563.82687.9905.1592.0371.2032.4981.739Error Variance

106.689184.015160.462337.403137.742148.973111.035161.897159.241Mean Score (Excl.0)
189.738249.657182.121323.676187.673231.183158.675237.724233.867Standard Deviation

1058.8431133.25111055.97226191.61911740.328676.5256294.471664.853614.534Error Variance
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Communication (QS8300 - 230711)

Q.2B_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 73 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

87-71-88Several times (730)
**-1%*-**a day

100%85%-85%15%-100%

1815-153-1818At least once (365)
1%1%-1%1%-1%1%a day

100%84%-84%16%-100%

126-67-1212At least once (52)
1%*-*1%-1%1%a week

100%47%-47%53%-100%

76-61-77At least once a (24)
**-**-**fortnight

100%91%-91%9%-100%

72-24-77At least once (12)
**-*1%-**a month

100%36%-36%64%-100%

3521-2113-3535Less than once (6)
2%1%-2%3%-2%2%a month

100%62%-62%38%-100%

16961447180126742919716961893Never (0)
95%96%100%96%94%100%95%96%
90%76%9%adeh67%23%10%ab90%

SUMMARY CODE

8758-5829-8787EVER USE
5%4%-4%6%-5%4%

100%f67%-67%f33%f-cf          100%c

7.7617.5750.0008.6015.3290.0007.7616.990Mean Score (Incl.0)
61.74661.8790.00065.87447.8150.00061.74658.645Standard Deviation
2.1432.5940.0003.3514.7240.0002.1431.739Error Variance

159.241195.900-195.90084.973-159.241159.241Mean Score (Excl.0)
233.867251.308-251.308175.143-233.867233.867Standard Deviation
614.5341088.887-1088.887989.518-614.534614.534Error Variance
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Communication (QS8300 - 230711)

Q.2B_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 73 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

-1-7-8Several times (730)
-*-2%-*a day
-12%-88%a-

-537318At least once (365)
-1%1%2%1%1%a day
-26%17%41%17%

-435112At least once (52)
-1%1%1%*1%a week
-28%24%40%8%

--1337At least once a (24)
--*1%1%*fortnight
--9%52%39%

-124-7At least once (12)
-**1%-*a month
-15%24%61%-

-42181035Less than once (6)
-1%*4%3%2%a month
-10%6%53%adeff            30%df

4163594323902951893Never (0)
100%96%98%90%95%96%
22%abcde19%c23%c21%c            16%

SUMMARY CODE

-1410461787EVER USE
-4%2%10%5%4%
-16%f12%f53%adeff            20%f

0.0007.1602.97219.595adf4.1996.990Mean Score (Incl.0)
0.00055.66830.533104.26236.46858.645Standard Deviation
0.0008.7542.13324.9904.1301.739Error Variance

-192.740127.581187.09676.756159.241Mean Score (Excl.0)
-226.086163.125271.726140.807233.867Standard Deviation
-3651.0772660.9881570.9591101.478614.534Error Variance
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Communication (QS8300 - 230711)

Q.2B_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 74 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

----1319--49118151732Several times (730)
----2%3%--1%3%3%3%1%2%2%a day
----40%im60%hilm--13%27%im35%hilm25%hilm46%54%

-11-891-539110919At least once (365)
-1%*-1%1%*-1%1%2%*1%1%1%a day
-7%7%-42%50%7%-24%18%46%4%54%46%

---*811-*358371220At least once (52)
---*1%2%-*1%2%2%1%1%1%1%a week
---2%41%56%-2%16%26%41%im16%37%63%

---157-1-5436814At least once a (24)
---*1%1%-*-2%1%1%1%1%1%fortnight
---10%38%51%-10%-38%26%25%41%59%

----94--18227613At least once (12)
----1%1%--*2%*1%1%1%1%a month
----69%31%--10%59%aim12%19%52%48%

11211214215686171228Less than once (6)
*1%1%*2%2%1%*2%2%2%2%2%1%1%a month
2%5%7%3%41%49%7%3%19%22%28%21%59%41%

1781973752916015883752913042973302589568981854Never (0)
100%99%99%99%92%90%99%99%94%89%89%91%94%93%94%
10%adefg11%adefjk20%adefgj16%adefgj32%32%20%adefgj16%adefgj16%16%18%14%52%efj    48%
jkkkkk

SUMMARY CODE

1333556533193641246264126EVER USE
*1%1%1%8%10%1%1%6%11%11%9%6%7%6%
1%2%3%2%44%hilmno51%ahilmn3%2%15%hilmo29%ahilmn32%ahilmn19%hilmno49%hilmno 51%

ooo

0.0222.5561.3580.21019.976hilm28.434hil1.3580.21015.369im24.444hil32.437hil23.170hil15.14217.48516.281imMean Score (Incl.0)
mnommnom

0.36230.27021.9912.614108.707130.84821.9912.61493.182121.867136.149123.57294.988102.85898.872Standard Deviation
0.0014.2621.1880.02618.93825.1411.1880.02629.83844.59950.78548.3238.49611.5504.942Error Variance

6.000186.349151.77622.643237.855285.761151.77622.643266.814223.092293.827272.013249.868260.997255.556Mean Score (Excl.0)
-225.392210.07218.847300.512315.918210.07218.847296.499305.576304.840340.239302.613309.330304.891Standard Deviation
-25400.82614710.14788.8031736.6841405.69314710.14788.8035860.7702523.6952212.5513991.8111327.1651568.609715.065Error Variance
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Communication (QS8300 - 230711)

Q.2B_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 74 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

122166156--411--9832Several times (730)
1%2%1%1%3%1%--1%4%--3%2%2%a day

36%64%18%18%45%18%--12%35%i--28%25%

61225851-45--4519At least once (365)
1%1%*1%1%1%1%-1%1%--1%1%1%a day

34%66%10%24%41%25%7%-22%25%--20%26%

81253111-*16--7520At least once (52)
1%1%1%1%2%*-**2%--2%2%1%a week

40%60%27%13%54%6%-2%7%29%--35%28%

865333--23-13414At least once a (24)
1%1%1%1%*1%--1%1%-1%1%1%1%fortnight

56%44%36%20%18%26%--18%23%-10%20%28%

584154--61--4313At least once (12)
1%1%1%*1%1%--2%*--1%1%1%a month

38%62%27%10%34%28%--42%10%--27%21%

151311485--89214528Less than once (6)
2%1%2%1%1%1%--2%3%1%1%1%2%1%a month

53%47%39%14%30%17%--28%31%7%3%13%18%

9319225393925313912081543082861671362933011854Never (0)
95%93%94%95%92%94%99%100%92%89%99%98%91%91%94%
50%50%29%21%29%21%11%afg8%afg17%15%9%abc7%bc16%f      16%

SUMMARY CODE

5472332149241*2535223030126EVER USE
5%7%6%5%8%6%1%*8%11%1%2%9%9%6%

43%57%26%17%38%19%1%*20%hi28%ahi2%2%24%deehi    24%de

11.88320.6369.56415.08724.63015.0552.3990.14413.53032.319hi0.0710.28426.62324.66916.281Mean Score (Incl.0)
84.586111.09976.55794.572121.64394.27129.5632.74386.771140.5620.6522.472127.236120.78598.872Standard Deviation
6.46914.1558.43321.76129.41824.0843.8330.05422.54354.8820.0020.04855.82445.4494.942Error Variance

217.704283.682167.503295.226294.418261.852365.00052.000179.733298.2916.00017.173286.390271.291255.556Mean Score (Excl.0)
296.269310.181280.027310.564314.943305.763--269.713324.7740.00011.622320.360310.230304.891Standard Deviation

1310.0821527.1761742.5564384.0972306.7304674.540--3031.0432452.9860.00045.0203665.3653437.239715.065Error Variance
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Communication (QS8300 - 230711)

Q.2B_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 74 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

2012472194131532Several times (730)
1%2%3%1%1%3%1%3%1%2%a day

62%38%13%22%6%60%14%40%47%

1181477351119At least once (365)
1%1%1%*3%1%1%1%1%1%a day

57%43%4%19%39%g38%15%28%57%

13614113251320At least once (52)
1%1%1%1%*2%*1%1%1%a week

67%33%6%23%6%65%8%26%66%

94241726614At least once a (24)
1%1%1%**1%1%1%*1%fortnight

68%32%16%29%4%51%18%41%42%

58144513913At least once (12)
*1%1%*1%1%*1%1%1%a month

37%63%j8%27%30%34%7%22%71%

2185969271928Less than once (6)
1%1%3%1%2%1%1%1%2%1%a month

73%27%17%31%21%31%8%26%66%

133152313377025169931246910721854Never (0)
94%92%90%96%92%92%96%92%94%94%
72%28%7%42%eh14%38%17%25%58%

SUMMARY CODE

794714322159143972126EVER USE
6%8%10%4%8%8%4%8%6%6%

62%38%11%g25%17%47%g11%31%57%

13.89122.19223.5378.61015.44423.281g13.57323.29913.93716.281Mean Score (Incl.0)
91.711114.557123.36872.53084.115119.91990.890120.15190.15298.872Standard Deviation
6.06422.205100.7926.08225.91720.87224.95826.4407.3824.942Error Variance

248.761266.842243.438218.577200.529297.568308.161301.374220.253255.556Mean Score (Excl.0)
305.404306.968332.527300.571239.044322.014321.536324.408289.909304.891Standard Deviation

1195.7881812.0997371.6252441.6992597.3691851.6597952.7452338.6811167.320715.065Error Variance

 Page 601

Communication (QS8300 - 230711)

Q.2B_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 74 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

106307757624414932Several times (730)
2%2%2%3%2%2%1%2%4%3%1%1%2%2%a day

31%18%92%20%22%17%21%20%6%12%11%43%28%

11719326531129619At least once (365)
2%2%1%1%1%2%1%1%1%1%1%1%1%1%a day

59%35%100%14%11%33%24%17%3%6%10%47%33%

88193636231112320At least once (52)
2%2%1%1%2%1%1%1%5%1%*1%1%1%a week

43%40%95%14%29%16%30%12%14%abd7%3%60%16%

4413323231134514At least once a (24)
1%1%1%1%1%1%*1%3%*1%*1%1%fortnight

26%27%96%21%14%24%17%24%11%5%20%27%37%

421226*5-1-110213At least once (12)
1%1%1%1%2%*1%-1%-*1%*1%a month

30%16%94%14%44%3%39%-4%-8%75%13%

146265738413118528Less than once (6)
3%2%2%3%2%1%1%1%2%2%*2%1%1%a month

51%22%92%18%26%11%30%15%3%10%4%63%19%

4983381446181306305671391451422499484691854Never (0)
91%91%92%89%91%93%95%95%85%93%96%93%94%94%
27%18%78%10%17%16%36%k21%k2%8%13%f51%f      25%

SUMMARY CODE

51321192230223320810116631126EVER USE
9%9%8%11%9%7%5%5%15%7%4%7%6%6%

41%26%94%17%gh24%17%26%16%7%ad8%9%52%24%

21.86219.62619.25929.97618.96919.93610.16314.88434.11522.59913.41614.05518.45716.281Mean Score (Incl.0)
109.613102.737106.742135.702108.370105.47777.44596.078142.215120.65391.29290.988105.01998.872Standard Deviation
22.45832.3777.41885.25535.58833.5108.80722.031331.56195.77032.9428.41320.8884.942Error Variance

233.392224.758254.050277.741213.233300.685216.413311.505221.137338.621313.378216.188300.787255.556Mean Score (Excl.0)
283.243277.157302.203325.252305.483294.761292.375325.135315.242348.737331.335291.211312.472304.891Standard Deviation

1542.8202560.529748.5804068.8133217.9233620.1602671.3455563.8269937.72510134.7959980.2581325.0612958.749715.065Error Variance
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Communication (QS8300 - 230711)

Q.2B_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 74 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

92452832Several times (730)
1%2%1%2%2%a day

27%73%14%86%

81111719At least once (365)
1%1%*1%1%a day

43%57%8%92%

41631620At least once (52)
1%1%1%1%1%a week

19%81%18%82%

4921114At least once a (24)
1%1%1%1%1%fortnight

32%68%18%82%

4921213At least once (12)
1%1%*1%1%a month

33%67%13%87%

131682128Less than once (6)
2%1%2%1%1%a month

45%55%27%73%

651120339114631854Never (0)
94%93%95%93%94%
35%65%21%79%

SUMMARY CODE

428421105126EVER USE
6%7%5%7%6%

33%67%17%83%

14.05717.47810.06717.91416.281Mean Score (Incl.0)
89.878103.40479.272103.37098.872Standard Deviation
11.3148.45915.4786.7974.942Error Variance

232.180267.202195.379267.739255.556Mean Score (Excl.0)
290.869312.690299.458305.946304.891Standard Deviation

1762.6001192.3764076.134866.692715.065Error Variance
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Communication (QS8300 - 230711)

Q.2B_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 74 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

-13313-71-21232Several times (730)
-1%1%1%1%3%-2%1%-1%3%2%a day
-4%9%8%4%9%-20%2%-6%37%

-22-12-122-619At least once (365)
-1%1%-1%2%-*2%3%-2%1%a day
-11%11%-8%9%-6%9%13%-33%

2-113--5*11520At least once (52)
4%-*1%3%--2%1%1%1%1%1%a week

10%l-3%6%14%--25%2%7%6%27%

-21--3----1714At least once a (24)
-1%*--3%----*2%1%fortnight
-18%4%--18%f----5%54%

-2-11--32--413At least once (12)
-1%-1%1%--1%2%--1%1%a month
-14%-10%10%--21%12%--33%

1121-1-5*-51328Less than once (6)
2%1%1%*-1%-2%*-2%3%1%a month
3%4%6%4%-3%-18%1%-16%45%

42174186202102924329767851983651854Never (0)
93%95%96%97%94%92%100%94%93%96%96%88%94%
2%9%10%b11%b5%5%2%16%4%5%11%bb      20%

SUMMARY CODE

398678-2154848126EVER USE
7%5%4%3%6%8%-6%7%4%4%12%6%
2%7%6%5%5%6%-16%4%3%7%38%acjk

2.4259.64514.73510.05615.16628.1260.00017.50215.77610.8087.89028.21816.281Mean Score (Incl.0)
10.81071.71394.86783.59590.311130.9800.000106.34688.28960.22373.373129.87598.872Standard Deviation
2.33727.50143.06136.02187.699164.9580.00038.99855.67839.42232.43140.9414.942Error Variance

36.820200.379368.764333.181240.214352.094-269.299241.510255.050192.223243.356255.556Mean Score (Excl.0)
26.615277.029327.652382.093294.203335.550-333.233283.441174.405328.387307.792304.891Standard Deviation

236.1129593.16713419.44229199.04514425.91014074.188-5844.43911476.9997604.29311981.9771787.473715.065Error Variance
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Communication (QS8300 - 230711)

Q.2B_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 74 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

824-312813132Several times (730)
3%1%-3%1%2%*2%2%a day

26%74%-9%4%87%4%96%

315-221521719At least once (365)
1%1%-2%1%1%1%1%1%a day

18%82%-9%11%80%9%91%

4152--1831720At least once (52)
2%1%4%--1%1%1%1%a week

23%77%10%e--90%14%86%

59-329-1414At least once a (24)
2%1%-3%1%1%-1%1%fortnight

33%67%-18%18%64%-100%

310--21111213At least once (12)
1%1%--1%1%*1%1%a month

19%72%--14%86%8%92%

121611125-2828Less than once (6)
5%1%2%1%1%2%-2%1%a month

44%ah56%3%3%4%89%-100%

21916294292161155933215221854Never (0)
86%95%93%92%95%94%98%93%94%
12%88%i2%5%9%84%18%abi            82%

SUMMARY CODE

36893891067119126EVER USE
14%5%7%8%5%6%2%7%6%
28%ah71%2%6%7%84%5%c            95%c

30.66014.2072.42528.12610.40816.5375.06318.59716.281Mean Score (Incl.0)
135.99592.17810.810130.98074.457100.09151.847105.87798.872Standard Deviation
67.7465.0072.337164.95831.8616.0727.5726.9074.942Error Variance

218.249273.65436.820352.094200.379258.906252.283255.742255.556Mean Score (Excl.0)
304.609305.97826.615335.550277.029308.042288.915306.934304.891Standard Deviation

2157.8331088.635236.11214074.1889593.167854.86413911.959759.744715.065Error Variance
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Communication (QS8300 - 230711)

Q.2B_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 74 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

3221-2112-3232Several times (730)
2%1%-2%3%-2%2%a day

100%64%-64%36%-100%

1918-181-1919At least once (365)
1%1%-1%*-1%1%a day

100%95%-95%5%-100%

2013-137-2020At least once (52)
1%1%-1%1%-1%1%a week

100%66%-66%34%-100%

1410-104-1414At least once a (24)
1%1%-1%1%-1%1%fortnight

100%74%-74%26%-100%

139-94-1313At least once (12)
1%1%-1%1%-1%1%a month

100%68%-68%32%-100%

2820-208-2828Less than once (6)
2%1%-1%2%-2%1%a month

100%70%-70%30%-100%

16571414180123542319716571854Never (0)
93%94%100%93%92%100%93%94%
89%76%10%adegh67%23%11%ab89%

SUMMARY CODE

12691-9135-126126EVER USE
7%6%-7%8%-7%6%

100%f72%f-72%f28%f-cf          100%c

18.07515.2160.00017.27820.3840.00018.07516.281Mean Score (Incl.0)
104.02693.6460.00099.614115.9390.000104.02698.872Standard Deviation

6.0835.9410.0007.66227.7720.0006.0834.942Error Variance

255.556252.470-252.470263.453-255.556255.556Mean Score (Excl.0)
304.891294.048-294.048335.389-304.891304.891Standard Deviation
715.065960.715-960.7152812.141-715.065715.065Error Variance
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Communication (QS8300 - 230711)

Q.2B_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 74 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

17217532Several times (730)
*2%1%4%1%2%a day
4%23%8%52%adf14%

-529319At least once (365)
-1%*2%1%1%a day
-29%9%49%f14%

-529320At least once (52)
-1%1%2%1%1%a week
-28%12%44%f16%

-216414At least once a (24)
-1%*1%1%1%fortnight
-17%9%46%28%

1165-13At least once (12)
**1%1%-1%a month
7%10%42%41%-

-5511828Less than once (6)
-1%1%3%2%1%a month
-18%16%40%f27%f

4143464253782901854Never (0)
100%93%96%87%93%94%
22%abcde19%23%c20%c            16%

SUMMARY CODE

227185822126EVER USE
*7%4%13%7%6%
2%21%f14%f46%adff            17%f

2.05220.958f5.88637.409adf14.89316.281fMean Score (Incl.0)
38.452110.58758.391148.32094.39098.872Standard Deviation
3.43934.5477.80250.57227.6694.942Error Variance

415.735290.101147.922282.818212.787255.556Mean Score (Excl.0)
497.333307.000261.446313.419298.059304.891Standard Deviation

123669.9843769.9613597.5671664.9383553.570715.065Error Variance
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Communication (QS8300 - 230711)

Q.2B_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 75 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

-22-8172-17116141428Several times (730)
-1%1%-1%3%1%-*2%3%2%1%1%1%a day
-8%8%-30%63%hl8%-5%25%39%hl23%49%51%

----813--2795121022At least once (365)
----1%2%--1%2%2%2%1%1%1%a day
----39%61%im--8%30%im39%im22%54%46%

---11713-18976121931At least once (52)
---*3%2%-*2%3%2%2%1%2%2%a week
---4%54%im42%im-4%25%im30%im23%18%im39%61%

----74---7316410At least once a (24)
----1%1%---2%1%*1%*1%fortnight
----65%35%---65%aim25%10%59%41%

-11281412277717926At least once (12)
-1%*1%1%2%*1%1%2%2%2%2%1%1%a month
-5%5%8%33%54%5%8%8%25%28%26%65%35%

1-12142012591010181937Less than once (6)
*-*1%2%3%*1%1%3%3%4%2%2%2%a month
2%-2%5%38%55%im2%5%12%25%im27%im28%imn49%51%

1781963742885945713742883062883242479408871827Never (0)
100%98%99%98%90%88%99%98%95%86%87%88%92%92%92%
10%adefg11%adefjk20%adefgj16%adefjk32%31%20%adefgj16%adefjk17%defj16%18%14%51%defj   49%
jkkk

SUMMARY CODE

1345628145174546357875153EVER USE
*2%1%2%10%12%1%2%5%14%13%12%8%8%8%
*2%3%3%41%hilmno53%aghilm3%3%11%imo29%aghilm30%aghilm23%aghilm51%hilmno 49%

nononono

0.0227.9014.1760.34315.722hl28.654agh4.1760.3436.56224.604hilm31.619agh24.754hil15.02316.00715.501Mean Score (Incl.0)
ilmooilmomo

0.36275.33454.7773.56790.806127.55054.7773.56755.388114.589134.027118.61692.03895.42293.675Standard Deviation
0.00126.3967.3720.04813.21423.8907.3720.04810.54239.43149.21444.5257.9769.9404.436Error Variance

6.000450.548380.99019.446165.240229.574380.99019.446121.978181.928252.145199.561196.069204.819200.365Mean Score (Excl.0)
-414.322413.08520.768250.667291.661413.08520.768213.031264.057298.621283.625275.548280.643277.180Standard Deviation
-57220.84042659.82871.8861047.234966.66042659.82871.8863241.5921515.7871857.8062011.083893.2531078.911486.257Error Variance
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Communication (QS8300 - 230711)

Q.2B_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 75 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

1018561071-481-4928Several times (730)
1%2%1%1%2%2%1%-1%3%*-1%3%1%a day

37%63%17%20%37%26%5%-13%30%3%-16%32%

71552113--39--5522At least once (365)
1%1%1%1%2%1%--1%3%--2%1%1%a day

33%67%23%10%52%15%--14%40%--24%22%

112083137-*56-111731At least once (52)
1%2%1%1%2%2%-*2%2%-1%4%2%2%a week

35%65%25%10%42%23%-1%18%20%-3%37%22%

643313--51--2310At least once a (24)
1%**1%*1%--2%*--*1%1%fortnight

58%42%26%32%14%28%--50%9%--15%26%

15119583-178112526At least once (12)
2%1%2%1%1%1%-1%2%3%1%*1%2%1%a month

58%42%37%21%30%12%-5%27%33%5%2%7%21%

1720116137-1512119837Less than once (6)
2%2%2%1%2%2%-1%1%4%*1%3%2%2%a month

46%54%29%17%35%19%-3%13%33%i2%2%24%22%

9199085313885233842081523042771661362902951827Never (0)
93%91%93%94%90%93%99%98%91%86%98%98%90%89%92%
50%50%29%21%29%21%11%afg8%fg17%15%9%abc7%bc16%f      16%

SUMMARY CODE

668740265731132945323337153EVER USE
7%9%7%6%10%7%1%2%9%14%2%2%10%11%8%

43%57%26%17%37%20%1%2%19%hi29%ahi2%2%22%deei     24%de

11.27419.68710.40612.47421.71916.8474.7980.29113.20030.652hi3.4080.40018.32226.71715.501Mean Score (Incl.0)
80.242105.17774.37587.788108.294100.72059.1262.99684.571129.55549.0334.12196.881125.74293.675Standard Deviation
5.82212.6867.95918.75123.31527.49215.3330.06421.41446.62413.4320.13532.36549.2554.436Error Variance

168.296224.640146.905202.253222.493228.615730.00015.661151.055220.596207.97624.174177.632240.456200.365Mean Score (Excl.0)
265.827284.580243.657299.654276.792303.181-19.156250.880283.406402.09228.021253.665304.962277.180Standard Deviation
872.3931051.7641120.1623206.8821502.2333535.340-122.3212247.8871515.44953892.668261.7232010.8172657.190486.257Error Variance
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Communication (QS8300 - 230711)

Q.2B_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 75 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

1612353173131228Several times (730)
1%2%2%1%1%2%1%3%1%1%a day

58%42%9%18%10%63%g10%47%43%

101245212-91322At least once (365)
1%2%3%1%1%2%-2%1%1%a day

43%57%j19%21%8%52%-41%59%

191236516761831At least once (52)
1%2%2%1%2%2%2%1%2%2%a week

62%38%11%19%17%52%21%21%58%

64122431610At least once a (24)
*1%1%*1%1%1%*1%1%fortnight

57%43%10%24%23%43%28%10%62%

1885749391326At least once (12)
1%1%3%1%2%1%1%2%1%1%a month

69%31%18%29%17%35%10%37%53%

2710977133132137Less than once (6)
2%2%6%1%3%2%1%3%2%2%a month

73%27%25%aeg20%20%35%8%36%56%

131551212276924868730945610621827Never (0)
93%90%83%96%91%91%95%90%93%92%
72%28%7%42%aefh14%38%h17%25%h           58%

SUMMARY CODE

955825332471185383153EVER USE
7%10%17%4%9%9%5%10%7%8%

62%38%16%aeg21%16%g47%g11%34%g           54%

11.86524.494j25.712g7.20111.33923.785g7.57126.58912.84015.501Mean Score (Incl.0)
82.981115.562113.49163.44379.150117.34067.252124.86983.05093.675Standard Deviation
4.96522.59685.2994.65322.94819.98413.66428.5576.2654.436Error Variance

175.977240.260149.958177.087128.587253.003140.442257.060177.152200.365Mean Score (Excl.0)
271.940283.378241.424266.362241.100299.214262.465304.909258.413277.180Standard Deviation
778.4371274.6542331.4241867.0752235.7461297.5224052.2411575.751814.355486.257Error Variance
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Communication (QS8300 - 230711)

Q.2B_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 75 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

11327526871*2151028Several times (730)
2%1%2%2%1%2%1%2%3%*1%1%2%1%a day

39%12%96%18%8%21%30%24%5%2%6%52%35%

96213683211313422At least once (365)
2%2%1%1%2%2%**2%*1%1%1%1%a day

41%28%96%13%29%37%h13%8%5%3%15%57%19%

17172974314333118631At least once (52)
3%4%2%4%1%1%2%1%5%2%*2%1%2%a week

56%54%al95%24%12%10%44%11%8%d11%4%58%19%

8510312411-16210At least once a (24)
2%1%1%1%**1%*2%-*1%*1%fortnight

82%53%100%28%9%16%41%6%10%-9%64%18%

126233659212316426At least once (12)
2%2%1%2%2%1%1%1%1%2%1%2%1%1%a month

49%24%89%13%23%18%36%9%2%10%11%62%15%

1893541259614718737Less than once (6)
3%2%2%2%4%2%1%2%2%3%3%2%1%2%a month

49%24%95%11%33%14%25%17%3%11%18%49%19%

4743241420178305298657389461422439284671827Never (0)
86%87%91%87%91%91%93%95%86%93%94%92%93%92%
26%18%78%n10%17%16%36%21%k2%8%13%51%mn     26%

SUMMARY CODE

76461452531284721811178533153EVER USE
14%13%9%13%9%9%7%5%14%7%6%8%7%8%
50%al30%a95%17%g20%19%31%14%5%7%11%56%21%

22.68915.56718.82225.27812.72622.92311.54013.82729.9515.37010.12716.35518.12015.501Mean Score (Incl.0)
110.45582.750102.991119.38176.784110.99282.49594.609127.11348.45471.84195.343105.75893.675Standard Deviation
22.80421.0056.90665.98017.86637.1069.99321.362264.88215.44620.3999.23821.1834.436Error Variance

164.472124.234203.027202.075137.816262.665171.753270.931209.49676.221157.772194.176276.936200.365Mean Score (Excl.0)
256.573204.704278.349284.293219.012283.874274.262332.532290.447174.778245.801272.328319.448277.180Standard Deviation
877.726952.356516.5212525.6981498.9482599.5041709.5315819.8657669.0292181.9603356.565904.4193092.333486.257Error Variance

 Page 611

Communication (QS8300 - 230711)

Q.2B_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 75 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

82042428Several times (730)
1%2%1%2%1%a day

28%72%13%87%

81422022At least once (365)
1%1%*1%1%a day

38%62%9%91%

102152631At least once (52)
1%2%1%2%2%a week

32%68%16%84%

46-1010At least once a (24)
1%*-1%1%fortnight

37%63%-100%

131262026At least once (12)
2%1%1%1%1%a month

51%49%22%78%

1423102637Less than once (6)
2%2%3%2%2%a month

38%62%28%72%

636119138614411827Never (0)
92%93%94%92%92%
35%65%21%79%

SUMMARY CODE

579627127153EVER USE
8%7%6%8%8%

37%63%17%83%

13.77716.4298.99217.21215.501Mean Score (Incl.0)
86.27997.44472.24098.48893.675Standard Deviation
10.4267.51212.8546.1704.436Error Variance

168.013219.438139.264213.211200.365Mean Score (Excl.0)
256.700288.171254.805280.911277.180Standard Deviation

1045.950874.1292318.774607.006486.257Error Variance
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Communication (QS8300 - 230711)

Q.2B_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 75 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

122112-6--11228Several times (730)
2%1%1%1%1%2%-2%--1%3%1%a day
4%7%6%5%5%6%-20%--5%43%

-111-3-323-722At least once (365)
-1%1%1%-3%-1%3%4%-2%1%a day
-5%5%6%-16%-12%11%c15%c-31%

131142-52111031At least once (52)
2%2%*1%4%2%-1%2%1%1%2%2%a week
3%10%3%4%13%6%-15%5%3%4%33%

11-111-2*--210At least once a (24)
2%1%-1%1%1%-1%1%--1%1%fortnight

10%12%-11%13%9%-19%4%--23%

1311-1-4*121126At least once (12)
2%2%**-1%-1%*2%1%3%1%a month
4%12%2%4%-4%-15%1%5%10%43%

-24111-10*-71137Less than once (6)
-1%2%*1%1%-3%1%-3%3%2%a month
-6%10%3%2%3%-26%1%-18%31%

41171186201101914328966831943591827Never (0)
91%93%96%97%93%90%100%91%93%94%94%87%92%
2%9%10%b11%b6%5%2%16%4%5%11%b      20%

SUMMARY CODE

41387710-28561254153EVER USE
9%7%4%3%7%10%-9%7%6%6%13%8%
3%8%5%4%5%6%-18%3%4%8%35%ajk

18.29211.0648.7787.28211.15824.9530.00017.15513.32514.4785.65829.17415.501Mean Score (Incl.0)
109.28479.12572.98064.03780.753110.5760.000101.62965.53069.87560.718130.33293.675Standard Deviation
238.85933.48025.48421.13870.119117.5680.00035.61530.67353.07222.20941.2294.436Error Variance

203.151160.289215.360221.365163.008255.357-193.398185.652226.50499.667224.025200.365Mean Score (Excl.0)
350.080268.290312.863299.644283.660269.115-291.552183.106182.734245.790296.830277.180Standard Deviation

30639.0105998.30212235.36814964.39813410.4587242.272-3269.3214190.9645565.3155034.3791468.464486.257Error Variance
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Communication (QS8300 - 230711)

Q.2B_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 75 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

6221222322628Several times (730)
2%1%2%2%1%1%1%2%1%a day

21%79%4%6%7%84%8%92%

814-311741822At least once (365)
3%1%-3%1%1%1%1%1%a day

35%h65%-16%5%79%17%83%

8221232532831At least once (52)
3%1%2%2%2%1%1%2%2%a week

27%73%3%6%10%80%10%90%

191117-1010At least once a (24)
*1%2%1%1%*-1%1%fortnight
6%94%10%9%12%70%-100%

4211132052026At least once (12)
2%1%2%1%2%1%2%1%1%a month

16%84%4%4%12%80%21%79%

1225-123443337Less than once (6)
5%1%-1%1%2%1%2%2%a month

32%ah68%-3%6%91%11%89%

21616044191157153832015071827Never (0)
85%93%91%90%93%92%94%92%92%
12%88%i2%5%9%84%18%i            82%

SUMMARY CODE

381154101312719134153EVER USE
15%7%9%10%7%8%6%8%8%
25%ah75%3%6%8%83%12%88%

29.95413.42118.29224.95311.93915.2199.65516.70815.501Mean Score (Incl.0)
124.37388.263109.284110.57682.14893.27370.63297.73293.675Standard Deviation
56.6624.591238.859117.56838.7845.27314.0535.8854.436Error Variance

198.659200.935203.151255.357160.289200.016174.142204.030200.365Mean Score (Excl.0)
265.534282.100350.080269.115268.290279.145253.977280.958277.180Standard Deviation

1532.785710.53730639.0107242.2725998.302590.3163794.385559.839486.257Error Variance
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Communication (QS8300 - 230711)

Q.2B_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 75 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

2819-199-2828Several times (730)
2%1%-1%2%-2%1%a day

100%69%-69%31%-100%

2218-184-2222At least once (365)
1%1%-1%1%-1%1%a day

100%81%-81%19%-100%

3120-2011-3131At least once (52)
2%1%-1%2%-2%2%a week

100%64%-64%36%-100%

106-64-1010At least once a (24)
1%*-*1%-1%1%fortnight

100%59%-59%41%-100%

2618-188-2626At least once (12)
1%1%-1%2%-1%1%a month

100%70%-70%30%-100%

3724-2413-3737Less than once (6)
2%2%-2%3%-2%2%a month

100%65%-65%35%-100%

16301400180122140919716301827Never (0)
91%93%100%92%89%100%91%92%
89%77%10%adegh67%22%11%ab89%

SUMMARY CODE

153105-10549-153153EVER USE
9%7%-8%11%-9%8%

100%f68%f-68%f32%f-cf          100%c

17.21014.5900.00016.56619.0720.00017.21015.501Mean Score (Incl.0)
98.55690.3450.00096.104105.4200.00098.55693.675Standard Deviation
5.4605.5300.0007.13222.9610.0005.4604.436Error Variance

200.365209.923-209.923179.786-200.365200.365Mean Score (Excl.0)
277.180277.660-277.660277.904-277.180277.180Standard Deviation
486.257727.310-727.3101485.206-486.257486.257Error Variance

 Page 615

Communication (QS8300 - 230711)

Q.2B_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 75 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

-9214428Several times (730)
-2%*3%1%1%a day
-31%f6%50%df14%

*4314122At least once (365)
*1%1%3%*1%a day
2%16%15%65%abf3%

-7910431At least once (52)
-2%2%2%1%2%a week
-24%f29%f33%f13%

-232210At least once a (24)
-1%1%*1%1%fortnight
-22%33%21%23%

16710226At least once (12)
*2%2%2%1%1%a month
4%22%28%40%f7%

26613937Less than once (6)
1%2%1%3%3%2%a month
6%17%17%37%f23%

4123394123722911827Never (0)
99%91%93%85%93%92%
23%abcde19%23%c20%c            16%c

SUMMARY CODE

434306421153EVER USE
1%9%7%15%7%8%
2%22%f20%f42%abdff            14%f

0.48021.691f6.77636.732abdf10.85515.501fMean Score (Incl.0)
12.442114.58753.844141.15982.62993.675Standard Deviation
0.36037.0916.63445.80721.2044.436Error Variance

56.130239.70298.535249.645159.253200.365Mean Score (Excl.0)
144.218308.669184.783288.546282.798277.180Standard Deviation

5199.6882887.1761177.4061224.3973332.280486.257Error Variance
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Communication (QS8300 - 230711)

Q.2B_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 76 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

----514--149471119Several times (730)
----1%2%--*1%3%2%1%1%1%a day
----26%74%im--7%19%50%im23%39%61%

----49--22548513At least once (365)
----1%1%--1%1%1%2%1%1%1%a day
----31%69%--13%18%36%33%58%42%

-11214201268128162237At least once (52)
-1%*1%2%3%*1%2%2%3%3%2%2%2%a week
-4%4%5%36%55%im4%5%16%20%33%im22%im42%58%

---265-2-64121113At least once a (24)
---1%1%1%-1%-2%1%**1%1%fortnight
---15%49%36%-15%-49%29%7%12%88%c

-22*8122*443914923At least once (12)
-1%**1%2%**1%1%1%3%1%1%1%a month
-7%7%2%36%54%7%2%17%19%15%39%ahilm62%38%

11112521111312138232649Less than once (6)
****4%3%**4%4%3%3%2%3%2%a month
1%2%3%2%52%hilm44%im3%2%26%hilm26%hilm26%hilm17%im47%53%

1781963742885945713742882972973242479498781827Never (0)
100%98%99%98%91%88%99%98%92%89%88%88%93%91%92%
10%adefg11%adefgj20%adefgj16%adefgj33%31%20%adefgj16%adefgj16%16%18%14%52%dej    48%
jkkkkkk

SUMMARY CODE

1445628145263646356984153EVER USE
*2%1%2%9%12%1%2%8%11%12%12%7%9%8%
*2%3%3%41%hilmno53%ahilmn3%3%17%hilmno24%hilmno30%ahilmn23%ahilmn45%hilmno 55%

ooo

0.0220.4830.2650.5299.40922.604ahil0.2650.5296.43512.292im25.406ahi18.920hil9.12012.36310.696Mean Score (Incl.0)
mnolmnom

0.3624.4563.2494.63669.242112.4013.2494.63654.98780.678121.14199.84069.25583.27576.388Standard Deviation
0.0010.0920.0260.0817.68318.5520.0260.08110.39019.54640.20631.5444.5167.5712.950Error Variance

6.00025.18522.40130.46299.126181.08722.40130.46280.605112.216203.578151.522134.814140.890138.161Mean Score (Excl.0)
-23.52622.55719.992205.476270.66322.55719.992181.823222.223287.741247.371233.834248.123241.043Standard Deviation
-138.364101.76266.611727.936851.840101.76266.6111574.2731334.6811799.8951529.815729.046769.564374.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_16 How often do you use Comments on websites\forums on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 76 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

5141495--35--2919Several times (730)
1%1%*1%2%1%--1%1%--1%3%1%a day

26%74%7%19%49%25%--15%25%--12%49%a

582362--25--2413At least once (365)
1%1%*1%1%1%--1%2%--1%1%1%a day

41%59%15%26%42%17%--18%40%--13%29%

12257615101149-191237At least once (52)
1%2%1%1%3%2%1%1%1%3%-1%3%4%2%a week

33%67%18%15%40%27%4%3%12%23%-2%25%32%

2102-74--11-26413At least once a (24)
*1%*-1%1%--**-1%2%1%1%fortnight

19%81%19%-54%27%--5%7%-15%44%29%

16797511*48*-4423At least once (12)
2%1%2%2%1%*1%*1%3%*-1%1%1%a month

71%29%39%32%24%5%6%2%18%36%1%-18%19%

21281381810--9141116749Less than once (6)
2%3%2%2%3%2%--3%4%1%1%5%2%2%a month

43%57%26%17%36%21%--18%28%i3%2%33%15%

9239045383855203832061533102801671352842911827Never (0)
94%91%94%93%90%92%99%99%93%87%99%97%88%88%92%
51%k49%29%21%28%21%11%afg8%af17%15%9%abc7%bc16%f      16%

SUMMARY CODE

629134285932322341243940153EVER USE
6%9%6%7%10%8%1%1%7%13%1%3%12%12%8%

41%59%22%18%39%o21%2%1%15%i27%ahi1%2%26%deehi    26%de

6.67914.674m4.04310.32416.801m11.7020.4200.4009.57418.505i0.0730.6739.23826.578ae10.696Mean Score (Incl.0)
58.20890.73441.95574.99996.97981.2274.3154.40872.42697.9500.7574.88965.909124.84576.388Standard Deviation
3.0639.4412.53313.68618.69817.8800.0820.13915.70526.6500.0030.19014.97948.5562.950Error Variance

105.496160.57367.924150.574164.096153.94232.07740.713138.085143.2087.11626.11276.163220.436138.161Mean Score (Excl.0)
209.127259.437161.079250.885262.083258.46625.107-245.552239.886-18.869177.221297.256241.043Standard Deviation
567.978862.918589.6921907.3661320.9152569.414315.184-2621.5661198.856-89.007897.3482325.286374.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_16 How often do you use Comments on websites\forums on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 76 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

1453141118919Several times (730)
1%1%2%*1%1%*2%1%1%a day

74%26%16%g4%20%g60%g7%43%49%

943137-6713At least once (365)
1%1%2%*1%1%-1%1%1%a day

67%33%21%g10%20%50%-46%54%

1918564227121937At least once (52)
1%3%3%1%2%3%2%2%2%2%a week

51%49%j13%g15%12%60%g18%31%51%

84-2-10211013At least once a (24)
1%1%-*-1%1%*1%1%fortnight

65%35%-19%-81%16%7%77%

16755211171523At least once (12)
1%1%3%1%1%1%*1%1%1%a month

71%29%21%g22%9%48%4%29%67%

37117118234172849Less than once (6)
3%2%4%1%3%3%1%3%2%2%a month

77%23%13%22%16%48%9%34%57%

130652012677625167431145810571827Never (0)
93%91%85%97%92%89%95%90%92%92%
72%28%7%42%aefh14%37%17%25%eh          58%

SUMMARY CODE

1035022262085155088153EVER USE
7%9%15%3%8%11%5%10%8%8%

67%33%14%ag17%13%g55%ag10%33%g           57%

10.54711.06523.635g1.90214.379g16.161g4.42917.4509.48510.696gMean Score (Incl.0)
77.26974.232112.53227.62991.09694.18948.08398.89771.17176.388Standard Deviation
4.3059.32483.8640.88330.39812.8766.98517.9134.6012.950Error Variance

143.856126.365160.39858.505190.789144.22794.268177.911123.303138.161Mean Score (Excl.0)
250.608221.893257.842144.717282.750247.634208.382269.119228.799241.043Standard Deviation
615.729928.9923021.935675.5853475.969776.2343101.6611316.823608.707374.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_16 How often do you use Comments on websites\forums on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 76 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

8319225632*310319Several times (730)
2%1%1%1%1%1%1%1%4%*1%1%1%1%a day

45%15%100%13%12%26%30%19%10%3%14%54%19%

751213442-129213At least once (365)
1%1%1%*1%1%1%*-*1%1%*1%a day

55%38%93%5%20%27%34%15%-5%14%66%15%

20153688795363141237At least once (52)
4%4%2%4%2%2%1%1%6%4%1%1%2%2%a week

54%40%98%21%22%18%25%14%8%17%7%37%31%

4312321711-28213At least once a (24)
1%1%1%1%1%*1%*2%-1%1%*1%fortnight

35%23%91%23%15%5%53%5%7%-13%64%16%

952042511122315123At least once (12)
2%1%1%2%1%1%2%*4%1%1%1%*1%a month

38%20%90%17%10%20%49%4%9%b7%12%66%6%

29144610871212256251249Less than once (6)
5%4%3%5%2%2%2%3%3%3%2%2%2%2%a month

59%a30%94%20%16%15%25%24%3%10%11%51%25%

4723261420176311299654386441392439334671827Never (0)
86%88%91%87%93%92%93%94%82%91%93%92%93%92%
26%18%78%n10%17%16%36%k21%k2%8%13%f51%fkn    26%f

SUMMARY CODE

774514527252850241014178033153EVER USE
14%12%9%13%7%8%7%6%18%9%7%8%7%8%
51%al29%95%18%agh16%18%32%16%6%abd9%11%52%21%

18.60213.22513.25212.7539.16516.2009.3798.81630.5286.40410.99211.5637.98310.696Mean Score (Incl.0)
98.51976.59785.29882.40267.07595.77071.28271.580137.68849.09179.78179.48165.10376.388Standard Deviation
18.14217.9974.73731.43613.63427.6267.46112.228310.78515.85525.1586.4208.0272.950Error Variance

132.054109.634142.97294.663124.482191.573132.607152.191169.27671.584168.057145.707122.626138.161Mean Score (Excl.0)
233.449196.991245.589209.779220.302278.093237.765263.302298.187154.413273.771246.442229.203241.043Standard Deviation
726.646923.943410.3011375.2301866.6612666.7451228.9643151.2647409.6281490.2084408.861778.6341641.692374.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_16 How often do you use Comments on websites\forums on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 76 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

61241519Several times (730)
1%1%1%1%1%a day

35%65%22%78%

7611213At least once (365)
1%1%*1%1%a day

51%49%9%91%

82963137At least once (52)
1%2%1%2%2%a week

23%77%16%84%

31011213At least once a (24)
*1%*1%1%fortnight

21%79%9%91%

121041923At least once (12)
2%1%1%1%1%a month

54%46%18%82%

2028123749Less than once (6)
3%2%3%2%2%a month

42%58%24%76%

636119138414431827Never (0)
92%93%93%92%92%
35%65%21%79%

SUMMARY CODE

579629125153EVER USE
8%7%7%8%8%

37%63%19%81%

11.42210.3069.34611.05110.696Mean Score (Incl.0)
78.53175.23874.80876.81876.388Standard Deviation
8.6384.47813.7843.7542.950Error Variance

139.158137.573134.735138.946138.161Mean Score (Excl.0)
241.404242.090256.702238.390241.043Standard Deviation
987.731610.4972272.277451.031374.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_16 How often do you use Comments on websites\forums on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 76 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

---113-5--1719Several times (730)
---1%1%3%-2%--*2%1%a day
---7%7%18%-27%--4%37%

-12--1---*2713At least once (365)
-*1%--1%---1%1%2%1%a day
-7%17%--7%---4%13%53%

221411-52121637At least once (52)
4%1%*2%1%1%-2%2%1%1%4%2%a week
5%7%2%10%4%1%-14%5%2%6%43%

-11--1-21--613At least once a (24)
-1%1%--1%-1%2%--1%1%fortnight
-10%9%--8%-17%9%--47%

23-211-5*14423At least once (12)
5%2%-1%1%1%-1%1%1%2%1%1%a month

10%k14%-9%6%4%-20%2%4%15%17%

13511--161-51549Less than once (6)
2%2%3%1%1%--5%2%-2%4%2%a month
2%6%10%3%3%--32%3%-10%31%

40172185200103944328567871933581827Never (0)
88%94%95%96%95%93%100%90%93%98%93%87%92%
2%9%10%b11%b6%5%2%16%4%5%b11%b      20%

SUMMARY CODE

5119857-33521355153EVER USE
12%6%5%4%5%7%-10%7%2%7%13%8%
3%7%6%5%4%4%-21%3%1%9%36%adjk

3.0552.9114.6935.5579.79127.9260.00013.1171.8772.5586.80620.91310.696Mean Score (Incl.0)
11.06625.95738.97357.66080.491134.8930.00091.6208.72527.39756.377103.65876.388Standard Deviation
2.4493.6037.26817.13869.665174.9630.00028.9450.5448.15919.14626.0802.950Error Variance

26.31049.00497.701142.863194.253422.282-127.56028.782108.986104.440157.608138.161Mean Score (Excl.0)
22.78999.664158.294273.263334.623353.057-262.46421.896196.262203.530245.642241.043Standard Deviation

103.869993.2922784.11210667.52027993.16817807.012-2460.26068.48912839.5823186.483973.229374.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_16 How often do you use Comments on websites\forums on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 76 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

514-3-15-1919Several times (730)
2%1%-3%-1%-1%1%a day

25%75%-18%-82%-100%

310-1111-1313At least once (365)
1%1%-1%1%1%-1%1%a day

24%76%-7%7%87%-100%

10272123243337At least once (52)
4%2%4%1%1%2%1%2%2%a week

26%74%5%1%7%87%11%89%

210-111111213At least once a (24)
1%1%-1%1%1%*1%1%fortnight

19%81%-8%10%82%9%91%

4192131731923At least once (12)
1%1%5%1%2%1%1%1%1%a month

16%84%10%4%14%73%15%85%

17311-34464349Less than once (6)
7%2%2%-2%3%2%3%2%a month

36%ah64%2%-6%92%12%88%

21416064094159153432415021827Never (0)
84%93%88%93%94%92%96%92%92%
12%88%i2%5%9%84%18%i            82%

SUMMARY CODE

41112571113114139153EVER USE
16%7%12%7%6%8%4%8%8%
27%ah73%3%4%7%85%9%91%

20.3689.3063.05527.9263.14210.6320.92612.71310.696Mean Score (Incl.0)
104.48971.37911.066134.89326.95675.8285.97683.72276.388Standard Deviation
39.9933.0022.449174.9634.1763.4850.1014.3192.950Error Variance

126.096142.58626.310422.28249.004135.58721.804150.219138.161Mean Score (Excl.0)
235.246244.02422.789353.05799.664238.27020.282250.134241.043Standard Deviation

1106.816567.122103.86917807.012993.292426.86331.642440.613374.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_16 How often do you use Comments on websites\forums on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 76 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

1913-135-1919Several times (730)
1%1%-1%1%-1%1%a day

100%72%-72%28%-100%

139-94-1313At least once (365)
1%1%-1%1%-1%1%a day

100%71%-71%29%-100%

3728-289-3737At least once (52)
2%2%-2%2%-2%2%a week

100%76%-76%24%-100%

1312-121-1313At least once a (24)
1%1%-1%*-1%1%fortnight

100%91%-91%9%-100%

2314-148-2323At least once (12)
1%1%-1%2%-1%1%a month

100%63%-63%37%-100%

4934-3415-4949Less than once (6)
3%2%-3%3%-3%2%a month

100%70%-70%30%-100%

16301394180121441619716301827Never (0)
91%93%100%92%91%100%91%92%
89%76%10%adegh66%23%11%ab89%

SUMMARY CODE

153111-11142-153153EVER USE
9%7%-8%9%-9%8%

100%f73%f-73%f27%f-cf          100%c

11.87510.2080.00011.59012.7000.00011.87510.696Mean Score (Incl.0)
80.40374.4640.00079.25083.7360.00080.40376.388Standard Deviation
3.6343.7570.0004.85014.4870.0003.6342.950Error Variance

138.161138.093-138.093138.342-138.161138.161Mean Score (Excl.0)
241.043240.465-240.465245.489-241.043241.043Standard Deviation
374.850530.491-530.4911310.110-374.850374.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_16 How often do you use Comments on websites\forums on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 76 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

-5211119Several times (730)
-1%*3%*1%a day
-24%11%59%f6%

*1210-13At least once (365)
***2%-1%a day
4%8%13%75%af-

-13911437At least once (52)
-4%2%3%1%2%a week
-36%f24%f31%ff            10%

-423513At least once a (24)
-1%*1%1%1%fortnight
-27%14%22%36%

-578323At least once (12)
-1%2%2%1%1%a month
-22%29%37%f12%

2126181049Less than once (6)
*3%1%4%3%2%a month
3%25%f13%37%f21%f

4143334153742901827Never (0)
100%89%94%86%93%92%
23%abcde18%23%c21%c            16%c

SUMMARY CODE

239286223153EVER USE
*11%6%14%7%8%
1%26%f18%f40%abdff            15%f

0.44512.342f6.32728.457abdf3.78710.696fMean Score (Incl.0)
12.42882.54155.712124.99743.04976.388Standard Deviation
0.35919.2467.10335.9185.7552.950Error Variance

89.122116.879101.636201.56352.058138.161Mean Score (Excl.0)
210.197231.269203.881277.072154.706241.043Standard Deviation

14727.5241445.5501598.7431199.516957.360374.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_16 How often do you use Comments on websites\forums on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 77 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

-11-3111-11936915Several times (730)
-**-*2%*-**2%1%1%1%1%a day
-4%4%-18%78%4%-9%8%59%ak19%41%59%

-11*641*23317512At least once (365)
-1%**1%1%**1%1%1%*1%*1%a day
-12%12%4%48%37%12%4%20%28%26%10%59%41%

-11231012126431316At least once (52)
-**1%1%2%*1%*1%2%1%*1%1%a week
-5%5%11%21%63%5%11%9%13%38%25%16%84%c

-22-122-1-11146At least once a (24)
-1%1%-**1%-*-*1%***fortnight
-35%35%-26%38%35%-26%-12%27%23%77%

---258-223637916At least once (12)
---1%1%1%-1%1%1%2%1%1%1%1%a month
---14%33%53%-14%11%22%35%18%44%56%

1-121412129566111829Less than once (6)
*-*1%2%2%*1%3%2%2%2%1%2%1%a month
2%-2%9%49%40%2%9%30%im19%21%20%38%62%

1781953732866246053732863063183412649839041887Never (0)
100%98%99%98%95%93%99%98%95%95%92%94%97%94%95%

9%adegj10%e20%adegjk15%ej33%32%20%adegjk15%ej16%17%18%14%52%48%
k

SUMMARY CODE

155732485717153018355892EVER USE
*2%1%2%5%7%1%2%5%5%8%6%3%6%5%
1%5%6%7%35%imo52%hilmo6%7%18%imo17%32%hilmno20%imo38%imo    62%

0.0225.3242.8170.9766.53316.2502.8170.9766.3156.74521.097ahil9.8757.0509.4228.203Mean Score (Incl.0)
m

0.36251.50237.44614.53556.77599.76537.44614.53556.87056.768114.41276.07263.10773.58968.395Standard Deviation
0.00112.3373.4450.7945.16614.6153.4450.79411.1149.67735.86318.3133.7505.9122.365Error Variance

6.000223.842197.63341.572132.942221.293197.63341.572120.958146.082261.714154.320206.550157.133175.705Mean Score (Excl.0)
-280.411270.52192.262224.154303.111270.52192.262225.629229.467320.007267.966278.540261.131267.375Standard Deviation
-15726.08512196.9581216.0451570.1631766.85612196.9581216.0453636.3272925.2813303.3693419.3291939.6201196.308737.005Error Variance
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Communication (QS8300 - 230711)

Q.2B_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 77 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

4111374--151-1715Several times (730)
*1%*1%1%1%--*1%*-*2%1%a day

28%72%4%24%46%26%--9%31%4%-8%47%

383-541*23--3212At least once (365)
*1%1%-1%1%1%*1%1%--1%*1%a day

27%73%27%-42%30%12%4%20%23%--27%13%

4123184-1-1113916At least once (52)
*1%1%*1%1%-1%-***1%3%1%a week

26%74%22%5%52%22%-7%-9%5%4%21%54%a

151-321--11-116At least once a (24)
***-***--*1%-***fortnight

12%88%12%-51%37%11%--12%25%-26%27%

5105156--34-22416At least once (12)
1%1%1%*1%1%--1%1%-2%1%1%1%a month

34%66%29%5%29%36%--19%25%-14%14%28%

151496122--57129529Less than once (6)
2%1%2%1%2%*--1%2%*2%3%2%1%a month

53%47%31%21%40%7%--16%23%2%9%33%18%

9529355504025413942071533223011661333023031887Never (0)
97%94%96%97%93%95%99%99%97%94%98%96%94%92%95%
50%kn50%29%21%k29%21%11%f8%17%16%9%b7%16%b      16%

SUMMARY CODE

33602211392122112035212892EVER USE
3%6%4%3%7%5%1%1%3%6%2%4%6%8%5%

35%65%o23%12%42%lo23%2%2%12%22%i4%6%23%30%ae

4.61111.7603.3836.30912.56610.6332.4671.3785.83114.0253.2500.5297.25818.4068.203Mean Score (Incl.0)
51.40881.68536.76766.55784.58777.53329.58519.72356.09792.45445.4103.80357.544106.46968.395Standard Deviation
2.3907.6521.94510.77814.22516.2913.8392.7789.42223.74411.5200.11511.41835.3142.365Error Variance

138.744195.97789.704233.243187.361212.086261.690140.320172.076225.629160.71613.669111.866218.195175.705Mean Score (Excl.0)
250.486276.148171.474348.259275.126284.198--264.965306.677327.90615.338202.834306.156267.375Standard Deviation

1425.9771438.827980.1178663.1562162.6994487.154--7020.6663617.33626880.63747.0511870.0783605.069737.005Error Variance
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Communication (QS8300 - 230711)

Q.2B_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 77 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

104213917715Several times (730)
1%1%2%*1%1%*1%1%1%a day

71%29%16%g4%21%59%9%45%46%

93132631812At least once (365)
1%1%**1%1%1%*1%1%a day

74%26%5%29%15%52%24%9%67%

9722*11-61016At least once (52)
1%1%2%**1%-1%1%1%a week

55%45%16%12%3%69%-39%61%

6-131-2216At least once a (24)
*-1%*1%-1%***fortnight

100%-27%e47%26%-37%38%25%

11513210131116At least once (12)
1%1%**1%1%*1%1%1%a month

68%32%4%19%14%63%9%20%71%

2456779291729Less than once (6)
2%1%4%1%3%1%1%2%2%1%a month

83%17%20%g25%24%31%8%32%60%

134254613478325671431748010911887Never (0)
95%96%91%98%94%94%97%94%95%95%
71%29%7%42%aefh14%38%17%25%58%

SUMMARY CODE

68241319164510285492EVER USE
5%4%9%2%6%6%3%6%5%5%

74%26%14%g20%17%g48%g11%30%g           59%

8.2048.19914.075g2.40511.14212.138g6.51910.9997.4428.203Mean Score (Incl.0)
68.48368.23793.01831.42182.88683.58158.26283.82563.28268.395Standard Deviation
3.3817.87957.3001.14125.16510.13910.25512.8693.6372.365Error Variance

169.677192.640157.577103.176191.305205.828211.754199.049156.947175.705Mean Score (Excl.0)
265.633277.199282.221183.584297.747283.244271.659304.605249.125267.375Standard Deviation

1037.6582649.6376126.8441531.9554925.1831823.3518199.8742811.6451128.419737.005Error Variance
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Communication (QS8300 - 230711)

Q.2B_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 77 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

6515*1363-*19415Several times (730)
1%1%1%**1%1%1%-**1%1%1%a day

42%34%100%3%8%23%42%24%-3%8%62%26%

5512211432*-7312At least once (365)
1%1%1%1%**1%1%3%*-1%1%1%a day

42%42%100%19%12%10%35%25%14%d4%-58%25%

64162437-12210116At least once (52)
1%1%1%1%1%1%1%-2%1%1%1%*1%a week

36%25%100%13%26%17%45%-6%11%10%65%9%

-36--122--1136At least once a (24)
-1%*--***--1%*1%*fortnight
-51%100%--27%36%37%--27%25%49%

46155118-12*11116At least once (12)
1%2%1%3%**1%-3%1%*1%*1%a month

22%38%94%33%g9%9%49%-9%b12%3%71%6%

123268519641314629Less than once (6)
2%1%2%4%2%*1%1%7%1%1%1%1%1%a month

42%12%91%27%i18%4%31%20%14%abcd5%11%49%21%

5173441476185323315668396451472529614821887Never (0)
94%93%94%91%96%97%95%97%85%96%97%95%96%95%
27%18%78%10%17%17%35%21%k2%8%f13%f51%ff      26%f

SUMMARY CODE

3226891813113614868531892EVER USE
6%7%6%9%4%3%5%3%15%4%3%5%4%5%

35%28%96%19%g14%12%39%15%8%abcde7%9%57%19%

12.23015.57210.3616.8624.8769.3699.2138.93112.5464.2853.9489.7208.0738.203Mean Score (Incl.0)
84.13593.26576.78952.64349.80976.75772.94573.36262.83446.63049.85674.75769.43568.395Standard Deviation
13.23126.6823.83912.8307.51817.7467.81312.84564.72414.3059.8255.6799.1312.365Error Variance

207.182221.764182.47577.888122.764272.307180.568261.28585.150108.270128.278186.762227.149175.705Mean Score (Excl.0)
286.056284.476270.558165.212227.317329.858274.387313.258151.813227.845271.502275.030301.199267.375Standard Deviation

2406.7073237.067787.1131186.7433229.5508369.6932428.6517009.3162095.1855768.1669214.1541512.8324774.775737.005Error Variance
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Communication (QS8300 - 230711)

Q.2B_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 77 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

41111315Several times (730)
1%1%*1%1%a day

28%72%8%92%

3811012At least once (365)
*1%*1%1%a day

28%72%13%87%

61021416At least once (52)
1%1%1%1%1%a week

37%63%14%86%

14146At least once a (24)
*****fortnight

27%73%25%75%

9711516At least once (12)
1%1%*1%1%a month

56%44%4%96%

101962229Less than once (6)
1%1%2%1%1%a month

33%67%22%78%

660122839914891887Never (0)
95%95%97%95%95%
35%65%21%79%

SUMMARY CODE

3359137992EVER USE
5%5%3%5%5%

36%64%14%86%

6.7528.9843.9189.3298.203Mean Score (Incl.0)
61.40171.88945.18773.25668.395Standard Deviation
5.2804.0895.0293.4142.365Error Variance

141.138195.029121.524184.802175.705Mean Score (Excl.0)
248.153277.708229.909273.407267.375Standard Deviation

1759.4231243.9023775.598900.618737.005Error Variance
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Communication (QS8300 - 230711)

Q.2B_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 77 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

---1-1-4--2715Several times (730)
---1%-1%-1%--1%2%1%a day
---9%-6%-27%--12%47%

--1----11--912At least once (365)
--1%----*1%--2%1%a day
--10%----6%8%--77%a

1114-1-12--616At least once (52)
2%1%*2%-1%-*2%--1%1%a week
6%7%5%22%-9%-7%10%--35%

--1-11-----26At least once a (24)
--*-1%1%-----**fortnight
--11%-26%27%-----36%

---1-1-11-3816At least once (12)
---1%-1%-*2%-2%2%1%a month
---9%-8%-6%8%-21%48%

-21-2--6-121329Less than once (6)
-1%1%-2%--2%-1%1%3%1%a month
-8%4%-8%--22%-5%8%47%

44180191202105954330568871993691887Never (0)
98%98%98%97%97%95%100%96%95%99%96%89%95%
2%10%b10%b11%b6%5%2%16%b4%5%b11%bb      20%

SUMMARY CODE

134645-134174492EVER USE
2%2%2%3%3%5%-4%5%1%4%11%5%
1%4%4%7%4%5%-14%4%1%8%48%acdfjkl

1.1650.3932.3895.4830.4427.5080.00010.0615.7820.0896.29021.286a8.203Mean Score (Incl.0)
7.7824.11827.72957.6582.87368.0170.00082.23040.9670.73166.215106.60368.395Standard Deviation
1.2110.0913.67917.1370.08944.4830.00023.31611.9880.00626.41227.5832.365Error Variance

52.00021.255129.990180.82013.020150.719-250.944113.2166.000177.865197.775175.705Mean Score (Excl.0)
-25.798186.515303.27910.284296.556-341.838166.930-328.068268.416267.375Standard Deviation
-221.8518697.00418395.58835.25121986.295-9737.7484644.263-21525.6911359.375737.005Error Variance
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Communication (QS8300 - 230711)

Q.2B_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 77 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

411-1-14-1515Several times (730)
1%1%-1%-1%-1%1%a day

25%75%-6%-94%-100%

66---12-1212At least once (365)
2%*---1%-1%1%a day

49%ah51%---100%-100%

791111221416At least once (52)
3%1%2%1%1%1%1%1%1%a week

46%ah54%6%9%7%78%14%86%

15-1-4-66At least once a (24)
**-1%-*-**fortnight

12%88%-27%-73%-100%

511-1-15-1616At least once (12)
2%1%-1%-1%-1%1%a month

29%71%-8%-92%-100%

1019--22612829Less than once (6)
4%1%--1%2%*2%1%a month

35%ah65%--8%92%4%96%

22316584495166158233515521887Never (0)
87%96%98%95%98%95%99%95%95%
12%88%i2%5%9%84%18%abi            82%

SUMMARY CODE

32601538338992EVER USE
13%4%2%5%2%5%1%5%5%
35%ah65%1%5%4%90%4%c            96%c

20.622h6.3951.1657.5080.4249.2270.3659.8218.203Mean Score (Incl.0)
101.54061.9757.78268.0174.27772.6264.24375.00068.395Standard Deviation
37.7672.2631.21144.4830.1053.1970.0513.4662.365Error Variance

164.232181.77352.000150.71921.255185.00036.992180.906175.705Mean Score (Excl.0)
245.113280.228-296.55625.798272.14925.766270.972267.375Standard Deviation

1397.2181454.220-21986.295221.851832.194221.288781.126737.005Error Variance
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Communication (QS8300 - 230711)

Q.2B_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 77 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

1510-105-1515Several times (730)
1%1%-1%1%-1%1%a day

100%66%-66%34%-100%

129-92-1212At least once (365)
1%1%-1%*-1%1%a day

100%82%-82%18%-100%

1613-133-1616At least once (52)
1%1%-1%1%-1%1%a week

100%81%-81%19%-100%

66-6--66At least once a (24)
**-*--**fortnight

100%100%-100%--100%

169-97-1616At least once (12)
1%1%-1%1%-1%1%a month

100%59%-59%41%-100%

2917-1711-2929Less than once (6)
2%1%-1%2%-2%1%a month

100%60%-60%40%-100%

16911440180126143019716911887Never (0)
95%96%100%95%94%100%95%95%
90%76%10%adegh67%23%10%ab90%

SUMMARY CODE

9264-6428-9292EVER USE
5%4%-5%6%-5%5%

100%f70%f-70%f30%f-cf          100%c

9.1077.6820.0008.72210.2210.0009.1078.203Mean Score (Incl.0)
72.01065.1320.00069.34179.3000.00072.01068.395Standard Deviation
2.9152.8740.0003.71312.9930.0002.9152.365Error Variance

175.705179.572-179.572166.830-175.705175.705Mean Score (Excl.0)
267.375263.276-263.276281.264-267.375267.375Standard Deviation
737.0051066.373-1066.3732472.169-737.005737.005Error Variance
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Communication (QS8300 - 230711)

Q.2B_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 77 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

-2*11*15Several times (730)
-1%*3%*1%a day
-16%3%78%adf3%

-215412At least once (365)
-**1%1%1%a day
-13%6%46%35%

-429116At least once (52)
-1%*2%*1%a week
-25%13%54%f8%

-114-6At least once a (24)
-**1%-*fortnight
-12%11%77%-

-247316At least once (12)
-*1%2%1%1%a month
-11%23%47%19%

*7271229Less than once (6)
*2%*2%4%1%a month
1%25%7%25%42%adf

4163554333922911887Never (0)
100%95%98%90%93%95%
22%abcde19%c23%bc21%c            15%

SUMMARY CODE

*179442192EVER USE
*5%2%10%7%5%
*19%f10%f48%adeff            23%df

0.0066.9411.55425.074adf6.5008.203Mean Score (Incl.0)
0.19162.88125.646122.44250.74168.395Standard Deviation

*11.1701.50534.4657.9962.365Error Variance

6.000148.72872.843247.06297.062175.705Mean Score (Excl.0)
-259.372169.085307.696176.106267.375Standard Deviation
-3957.2702599.0782103.9351348.402737.005Error Variance
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Communication (QS8300 - 230711)

Q.2B_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 78 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

1121433262141815215195675Several times (730)
*1%1%5%5%4%1%5%6%4%6%2%2%6%4%a day
1%2%3%18%im44%imo35%im3%18%im24%imno20%im28%imno7%25%cim    75%c

571214391812141722162364884At least once (365)
3%3%3%5%6%3%3%5%5%7%4%1%3%5%4%a day
6%8%14%17%d47%dj22%14%17%d20%d27%dj19%d2%42%d      58%

202242418957424148404215108121229At least once (52)
11%11%11%14%14%9%11%14%15%12%11%5%11%13%12%a week
9%10%18%18%d39%d25%18%18%d21%dj18%d19%d7%47%d      53%

71017204130172017242375553108At least once a (24)
4%5%5%7%6%5%5%7%5%7%6%3%5%6%5%fortnight
6%9%16%18%38%28%16%18%16%22%21%7%51%49%

28295747654757473134311613186217At least once (12)
16%15%15%16%10%7%15%16%10%10%8%6%13%9%11%a month
13%dj13%dj26%dej22%dej30%22%26%dej22%dej14%16%14%7%60%bdj     40%

565711365101441136542592816188135323Less than once (6)
31%29%30%22%15%7%30%22%13%18%8%6%18%14%16%a month
17%adefg18%adefgj35%adefgj20%degj31%dej14%35%adefgj20%degj13%dj18%dej9%5%58%dej    42%
jkkkk

62721349328942913493150139209220482463945Never (0)
35%36%36%32%44%66%36%32%46%42%56%78%47%48%48%
7%8%14%10%31%hl45%aefghi14%10%16%hilm15%22%afhikl23%aefghi51%hilmno 49%

klmnomnojklmno

SUMMARY CODE

117127244200367223244200173194161625355001035EVER USE
65%64%64%68%56%34%64%68%54%58%44%22%53%52%52%
11%adej12%adej24%adegj19%adegjk36%dej22%d24%adegj19%adegjk17%dj19%dej16%dj6%52%dej    48%

24.52028.03626.37463.470dim68.770dim46.78526.37463.470dim70.455dim67.137dim66.267dim21.16135.74470.517ac52.643cdiMean Score (Incl.0)
onoonononom

78.74688.97584.202165.982173.746153.22284.202165.982179.022168.726179.280104.857116.743181.970152.933Standard Deviation
32.29736.82117.420103.57148.37834.47417.420103.571110.13385.49188.05934.79412.83336.15011.824Error Variance

37.48044.04840.89892.883imo122.767imn136.698im40.89892.883imo131.436imn115.045im152.222ai96.263im67.942135.808ac100.702iMean Score (Excl.0)
onoonomnomno

94.958108.455102.049193.998217.503237.599102.049193.998227.788208.202246.833208.110154.069234.411199.790Standard Deviation
70.44684.62339.004210.253139.551257.77739.004210.253341.366231.809403.487636.90844.122117.91639.757Error Variance
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Communication (QS8300 - 230711)

Q.2B_18 How often do you use Voice calls on landline phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 78 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

146177352629-815331875Several times (730)
1%6%1%2%6%6%1%6%-3%*3%10%5%4%a day

18%82%almo9%9%47%lmo35%lmo2%12%gi-11%g1%6%44%aegmo    24%e

32521517242884186410221284At least once (365)
3%5%3%4%4%7%4%3%5%2%3%7%7%4%4%a day

38%62%18%20%28%34%mo9%5%21%7%5%12%26%15%

88141454379622115482321254035229At least once (52)
9%14%8%10%14%15%10%10%14%7%12%18%12%10%12%a week

38%62%mo20%19%35%mo27%mo9%7%21%f10%9%11%18%15%

44642024323351422141261916108At least once a (24)
4%6%4%6%5%8%2%9%7%4%7%4%6%5%5%fortnight

41%59%19%22%29%30%m4%13%i21%13%11%5%17%15%

95121573851703228412925192318217At least once (12)
10%12%10%9%9%17%15%18%12%9%15%14%7%5%11%a month
44%56%26%18%24%32%aklmo15%13%f19%13%12%b9%b11%b       8%

166157868091656340612451254019323Less than once (6)
17%16%15%19%16%16%30%26%18%8%30%18%12%6%16%a month
52%48%27%25%28%20%19%afg12%af19%f8%16%abc8%b12%bbf      6%

54639934120526813179441432175549146212945Never (0)
55%40%60%50%46%31%38%28%43%68%33%35%45%64%48%
58%ajkn42%j36%ajkln22%jn28%j14%8%5%15%h23%aghi6%5%15%ehijn  22%acde

SUMMARY CODE

439596230209312284130111190104114901771191035EVER USE
45%60%40%50%54%69%62%72%57%32%67%65%55%36%52%
42%58%almo22%20%m30%mo27%aklmno13%af11%afg18%f10%11%ab9%b17%bbfmo   11%

29.69975.366alm25.31635.75769.655lmo83.347alm28.26363.54631.03332.12424.03963.385e107.685abe60.99652.643moMean Score (Incl.0)
oo

105.171185.96197.377114.924182.925190.05691.646176.34980.958125.18674.178154.262227.293175.219152.933Standard Deviation
10.00139.65813.64432.13566.52497.89036.838222.13519.62343.53230.739188.862178.14595.64411.824Error Variance

66.660125.766lmo62.89170.813129.514lmo121.654lm45.52588.53354.27698.87035.63598.271e196.429ade169.877ae100.702gMean Score (Excl.0)
oimo

149.627226.709145.756154.025233.521219.329113.034202.993101.098204.66088.109183.234277.395259.457199.790Standard Deviation
46.64298.08677.819114.607197.581193.97388.116424.80855.548373.98163.633409.447496.440629.13839.757Error Variance
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Communication (QS8300 - 230711)

Q.2B_18 How often do you use Voice calls on landline phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 78 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

5420231683145875Several times (730)
4%4%1%**9%1%3%5%4%a day

73%27%3%4%2%91%afgh4%18%fg          77%d

6222*1965812145784At least once (365)
4%4%*2%2%8%4%3%5%4%a day

74%26%1%22%7%70%afgh15%17%68%

15970886331023038161229At least once (52)
11%12%6%11%12%13%9%7%14%12%a week
70%30%4%38%14%45%13%17%70%c

75337341552171774108At least once a (24)
5%6%5%4%6%7%5%3%6%5%fortnight

69%31%6%32%14%48%16%16%68%

15364710830724031146217At least once (12)
11%11%5%14%11%9%12%6%13%11%a month
71%29%3%50%h14%33%18%c14%c           67%c

255681217659766755201323Less than once (6)
18%12%8%22%22%10%20%11%18%16%a month
79%i21%4%55%aeh18%eh24%21%c17%ce          62%c

652293111375128330158339448945Never (0)
46%51%75%47%47%44%48%67%39%48%
69%31%12%aefg40%14%35%17%b36%abdb           47%

SUMMARY CODE

758277374271444281691696971035EVER USE
54%49%25%53%53%56%52%33%61%52%
73%27%4%41%h14%h41%h16%c16%ch          67%acd

53.73249.95016.47620.77622.069104.321afgh29.56636.16166.546cd52.643fghMean Score (Incl.0)
154.634148.74188.31170.91974.630218.94698.449131.112172.078152.933Standard Deviation
17.24037.43551.6485.81520.40169.57529.28231.48426.89511.824Error Variance

99.927102.82366.27539.05941.784184.832afg57.191108.841109.267d100.702fgMean Score (Excl.0)
199.685200.427169.23193.54298.745264.773131.198209.736209.698199.790Standard Deviation
54.473147.687795.53219.23172.766184.97299.497252.81266.93039.757Error Variance
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Communication (QS8300 - 230711)

Q.2B_18 How often do you use Voice calls on landline phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 78 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

304373923112484111140875Several times (730)
6%12%5%4%7%4%3%2%7%8%4%4%2%4%a day

40%57%aln98%11%30%g15%32%11%5%15%b15%54%11%

192275101793611289491584At least once (365)
4%6%5%5%5%3%5%3%4%5%4%5%3%4%a day

23%26%90%12%20%11%43%13%3%9%11%58%18%

755420426443686366192913144229At least once (52)
14%15%13%13%13%11%12%9%12%12%11%13%9%12%a week
33%24%89%11%19%16%38%16%3%8%13%57%19%

35269752318392324106725108At least once a (24)
6%7%6%2%7%6%5%6%4%3%4%7%5%5%fortnight

32%24%90%4%22%17%36%22%2%4%9%62%23%

544217514423386435132512649217At least once (12)
10%11%11%7%12%10%12%10%9%8%10%12%10%11%a month
25%19%81%6%19%15%40%20%2%6%12%58%22%

6653234234440134834174416594323Less than once (6)
12%14%15%11%13%12%19%20%7%11%17%16%19%16%a month
20%16%72%7%14%12%41%26%ik1%5%13%51%29%

2721317061181441782992063081132436265945Never (0)
49%35%45%58%43%55%43%50%57%53%51%43%53%48%
29%m14%75%m12%ahj15%19%hj32%22%3%9%14%46%m      28%c

SUMMARY CODE

2782408598619214840520423721285782351035EVER USE
51%65%55%42%57%45%57%50%43%47%49%57%47%52%
27%23%aln83%8%19%ik14%39%ik20%2%7%12%56%bk      23%

63.486117.301aln62.27957.52377.984g45.23353.98833.05174.29182.364b53.49957.318b31.34052.643bMean Score (Incl.0)
174.537237.254167.111162.001192.018144.702150.077116.745194.218201.954159.200157.204110.742152.933Standard Deviation
56.941172.66718.181121.501111.73063.06833.07432.528618.372268.326100.17725.11523.22711.824Error Variance

125.443181.321al113.407136.538g136.350g99.50593.94266.386173.325175.620ab108.652100.57366.767100.702Mean Score (Excl.0)
c

229.128274.741212.305227.605237.931201.978188.336158.807268.992266.475213.634197.579154.307199.790Standard Deviation
202.702364.65155.102588.681316.264283.30092.371120.6683145.9321044.249390.08070.72097.58439.757Error Variance
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Communication (QS8300 - 230711)

Q.2B_18 How often do you use Voice calls on landline phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 78 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

1560156075Several times (730)
2%5%4%4%4%a day

20%80%e20%80%

216297484At least once (365)
3%5%2%5%4%a day

26%74%11%89%

7015836193229At least once (52)
10%12%9%12%12%a week
31%69%16%84%

39691890108At least once a (24)
6%5%4%6%5%fortnight

36%64%16%84%

8413322194217At least once (12)
12%10%5%12%11%a month
39%61%10%c            90%c

12020364259323Less than once (6)
17%16%15%17%16%a month
37%63%20%80%

344601248697945Never (0)
50%47%60%44%48%
36%64%26%ab74%

SUMMARY CODE

3496861648711035EVER USE
50%53%40%56%52%
34%66%16%c            84%c

36.11161.542e42.28355.36752.643Mean Score (Incl.0)
120.894167.030145.389154.784152.933Standard Deviation
20.47022.07252.06415.24111.824Error Variance

71.643115.498e105.94799.711100.702Mean Score (Excl.0)
162.741214.835215.345196.830199.790Standard Deviation
76.76770.036293.50245.79439.757Error Variance
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Communication (QS8300 - 230711)

Q.2B_18 How often do you use Voice calls on landline phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 78 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

15112163142162275Several times (730)
2%3%6%1%1%6%8%4%2%1%3%5%4%a day
1%6%15%j3%2%8%5%j19%2%2%8%29%

-71351032104162384At least once (365)
-4%7%3%9%3%4%3%5%1%3%6%4%a day
-9%16%6%12%3%2%12%4%1%8%27%

520271511176461072244229At least once (52)
10%11%14%7%10%17%13%14%13%8%11%11%12%a week
2%9%12%6%5%7%2%20%4%3%10%19%

35611710-21471420108At least once a (24)
7%3%3%5%6%10%-7%6%8%7%5%5%fortnight
3%5%6%10%6%9%-20%4%6%13%18%

62223276145347231632217At least once (12)
13%12%12%13%5%14%12%11%10%26%8%8%11%a month
3%10%11%13%3%7%2%16%3%11%abcefij7%15%

kl

9323050201475214114145323Less than once (6)
19%17%15%24%18%14%15%16%19%12%20%11%16%a month
3%10%9%15%b6%4%2%16%4%3%13%b14%

229284985437211413238101226945Never (0)
48%50%43%47%49%37%48%44%45%43%49%55%48%
2%10%9%10%6%4%2%15%3%4%11%24%fhk

SUMMARY CODE

239111111055632217739501051871035EVER USE
52%50%57%53%51%63%52%56%55%57%51%45%52%
2%9%11%b11%5%6%b2%17%b4%5%10%18%

26.03941.96777.671j24.36752.07364.793j80.651j55.13146.68424.23441.85067.594j52.643Mean Score (Incl.0)
108.919132.159186.49190.686131.104174.897205.663159.048134.45694.665135.440177.994152.933Standard Deviation
237.26593.401166.40742.391184.819294.1241031.64487.229129.13297.407110.50676.89811.824Error Variance

50.43584.198136.441dj46.172102.631102.520155.78198.92184.69942.57582.016j  149.306adj100.702Mean Score (Excl.0)
148.979177.881230.745120.975169.999211.555266.992202.846172.856122.817181.088240.667199.790Standard Deviation
853.648347.710447.423142.086614.890699.3023564.234262.080378.218307.839425.882336.74939.757Error Variance
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Communication (QS8300 - 230711)

Q.2B_18 How often do you use Voice calls on landline phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 78 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

10651646596675Several times (730)
4%4%2%6%2%4%3%4%4%a day

13%87%1%8%5%86%12%88%

975-3675107484At least once (365)
4%4%-3%4%4%3%5%4%a day

11%89%-3%7%89%11%89%

242025172018739190229At least once (52)
9%12%10%17%12%11%11%12%12%a week

10%88%2%7%9%82%17%83%

9993104912682108At least once a (24)
4%6%7%10%2%5%8%5%5%fortnight
8%92%3%9%e4%84%24%76%

162006142117657160217At least once (12)
6%12%13%14%12%11%17%10%11%a month
7%92%3%7%10%81%26%ab74%

232999142927152271323Less than once (6)
9%17%19%14%17%16%15%16%16%a month
7%93%i3%4%9%84%16%i            84%

165778223786800146798945Never (0)
65%45%48%37%51%48%43%49%48%
17%ah82%2%4%9%85%16%84%

SUMMARY CODE

909402363848651928431035EVER USE
35%55%52%63%49%52%57%51%52%
9%91%i2%6%8%84%19%i            81%

47.35053.54326.03964.79337.81254.13740.48655.15352.643Mean Score (Incl.0)
151.102153.516108.919174.897122.319155.258129.514157.252152.933Standard Deviation
83.63313.887237.265294.12485.98814.60947.25015.23611.824Error Variance

133.76897.82650.435102.52076.616104.24471.317107.408100.702Mean Score (Excl.0)
230.822196.832148.979211.555165.809203.008165.542206.314199.790Standard Deviation
549.26642.952853.648699.302327.29349.653139.81752.68039.757Error Variance
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Communication (QS8300 - 230711)

Q.2B_18 How often do you use Voice calls on landline phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 78 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

6675866-86675Several times (730)
4%5%5%5%-4%4%4%a day

89%d100%d11%d89%d-11%d            89%

7584975-97584At least once (365)
4%6%5%6%-4%4%4%a day

90%d100%d10%d90%d-10%d            90%

21122917211-17211229At least once (52)
12%15%10%16%-9%12%12%a week
92%d100%adh8%d92%adh-8%d            92%

1051083105-3105108At least once a (24)
6%7%2%8%-2%6%5%fortnight

97%d100%df3%d97%adf-3%d            97%

19721720197-20197217At least once (12)
11%14%11%15%-10%11%11%a month
91%d100%adh9%d91%adh-9%d            91%

27332350273-50273323Less than once (6)
15%21%28%21%-26%15%16%a month
84%d100%adh16%adh84%adh-16%abd            84%

8564707239845889856945Never (0)
48%31%40%30%100%45%48%48%
91%eg50%8%42%48%aefgh9%eg           91%

SUMMARY CODE

9271035108927-1089271035EVER USE
52%69%60%70%-55%52%52%
90%d100%adh10%d90%adh-10%d            90%

52.341d69.259adh60.630d70.428adh0.00055.38252.34152.643dMean Score (Incl.0)
151.973172.115168.343172.6490.000161.759151.973152.933Standard Deviation
12.98220.070156.57123.0180.000131.48712.98211.824Error Variance

100.693100.702100.776100.693-100.776100.693100.702Mean Score (Excl.0)
198.948199.790207.836198.948-207.836198.948199.790Standard Deviation
44.22439.757396.29144.224-396.29144.22439.757Error Variance
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Communication (QS8300 - 230711)

Q.2B_18 How often do you use Voice calls on landline phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 78 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

42810221075Several times (730)
1%8%2%5%3%4%a day
6%37%adf14%30%ff            13%

92911211484At least once (365)
2%8%2%5%4%4%a day

11%34%adf13%25%17%

3040654845229At least once (52)
7%11%15%11%14%12%a week

13%18%28%f21%19%f

1726301818108At least once a (24)
4%7%7%4%6%5%fortnight

15%24%27%16%17%

4936663927217At least once (12)
12%10%15%9%9%11%a month
23%17%30%18%12%

11441835233323Less than once (6)
27%11%19%12%10%16%a month
35%abcde13%26%bce16%10%

192173178236166945Never (0)
46%46%40%54%53%48%
20%18%19%25%dd            18%d

SUMMARY CODE

2242002652001461035EVER USE
54%54%60%46%47%52%
22%19%26%abc19%14%

23.65792.049abdf37.93863.460f49.974f52.643fMean Score (Incl.0)
90.817205.579121.337173.278144.565152.933Standard Deviation
19.181119.38633.69069.02464.90411.824Error Variance

43.967171.455adf63.469138.289df106.678f100.702fMean Score (Excl.0)
120.265255.384151.795234.962196.685199.790Standard Deviation
63.160358.35788.964292.102266.79239.757Error Variance

 Page 643

Communication (QS8300 - 230711)

Q.2B_18 How often do you use Voice calls on landline phone to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 79 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

-1131012132810181725Several times (730)
-**1%2%2%*1%1%3%3%*1%2%1%a day
-3%3%10%40%47%3%10%7%33%im41%im6%30%70%

5494251894169144302656At least once (365)
3%2%2%1%4%3%2%1%5%3%4%1%3%3%3%a day
9%8%17%6%45%32%17%6%28%17%26%6%53%47%

11223330674733303632321574104178At least once (52)
6%11%9%10%10%7%9%10%11%10%9%5%7%11%9%a week
6%13%19%17%38%27%19%17%20%18%18%8%41%59%c

610161933341619141822125844102At least once a (24)
3%5%4%7%5%5%4%7%4%6%6%4%6%5%5%fortnight
6%10%16%19%32%33%16%19%14%18%22%11%57%43%

1726425911376425955584927147144291At least once (12)
9%13%11%20%17%12%11%20%17%17%13%10%14%15%15%a month
6%9%15%20%dijmo39%dj26%15%20%dijmo19%20%d17%9%51%49%

665812410815813412410881768450287235523Less than once (6)
37%29%33%37%24%20%33%37%25%23%23%18%28%24%26%a month
13%adefj11%d24%defjk21%adefgj30%26%24%defjk21%adefgj16%15%16%10%55%dj     45%

kkk

75781537125033215371119131159173414391806Never (0)
42%39%40%24%38%51%40%24%37%39%43%61%41%41%41%
9%hl10%hl19%hl9%31%hl41%afghik19%hl9%15%hl16%hl20%hl21%aefghi51%hl     49%

lmnjklmno

SUMMARY CODE

1041212252224063212252222042022121096035711174EVER USE
58%61%60%76%62%49%60%76%63%61%57%39%59%59%59%
9%d10%dj19%dj19%adefgi35%dj27%d19%dj19%adefgi17%dj17%dj18%d9%51%dj     49%

jkmnojkmno

17.34220.74219.13422.36235.394d30.72419.13422.36232.21938.473d43.248dim14.25224.71333.16328.820Mean Score (Incl.0)
59.92267.97464.23178.802111.566111.87564.23178.80293.486126.727135.60565.95586.800112.01899.918Standard Deviation
18.70121.49010.13723.34519.94718.37910.13723.34530.03348.22750.38013.7667.09413.6995.047Error Variance

29.84934.10132.13929.50657.16162.544hil32.13929.50650.97763.40775.674hil36.95441.68455.90748.599Mean Score (Excl.0)
mm

76.34484.62780.76189.391137.379153.37080.76189.391113.542157.895172.559102.453109.582141.049126.012Standard Deviation
51.57952.27526.08940.97949.40674.20326.08940.97971.621123.420148.88289.71519.81636.97913.880Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 79 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

61933109--26138625Several times (730)
1%2%1%1%2%2%--1%2%*2%3%2%1%a day

24%76%12%12%39%36%--8%23%3%10%33%24%

15416920227210112115756At least once (365)
1%4%1%2%3%5%3%1%3%3%1%1%5%2%3%a day

26%74%mo11%16%35%m39%mo12%4%18%19%4%2%27%13%

59119312759601710242216204325178At least once (52)
6%12%5%7%10%15%8%6%7%7%10%14%13%8%9%a week

33%67%lmo18%15%33%mo34%almo10%6%14%13%9%11%24%mo     14%

3864162230339122215771118102At least once a (24)
4%6%3%5%5%8%4%8%7%5%4%5%3%6%5%fortnight

37%63%m15%22%30%33%mo9%12%21%15%7%7%11%18%

133158745976822331613320295243291At least once (12)
13%16%13%14%13%20%11%20%18%10%12%21%16%13%15%a month
46%54%25%20%26%28%mo8%11%f21%f11%7%10%18%15%

2682541491191481066462936759466466523Less than once (6)
27%26%26%29%26%25%31%40%28%21%35%33%20%20%26%a month
51%49%29%23%28%20%12%12%af18%13%11%bc9%bc12%13%

46733929317423710289371211676434129165806Never (0)
47%34%51%42%41%25%43%24%36%52%38%24%40%50%41%
58%ajn42%j36%ajkln22%jn29%j13%11%h5%15%21%agh8%4%16%ddhjn   20%ad

SUMMARY CODE

5186562792403433131201172121541051051941661174EVER USE
53%66%49%58%59%75%57%76%64%48%62%76%60%50%59%
44%56%almo24%20%m29%m27%aklmno10%10%afi18%f13%9%9%abc17%bfmo   14%

17.21740.310lmo14.23421.34134.319mo48.684alm20.43515.39624.68032.01217.52730.11546.44329.47528.820moMean Score (Incl.0)
o

72.107120.27464.67481.172112.611129.90865.26744.73982.921113.84063.083104.054134.126110.09499.918Standard Deviation
4.70116.5896.01816.03125.21145.73518.68314.29720.58735.99922.23285.93062.03437.7595.047Error Variance

32.71461.160mo29.19636.80058.029mo64.595mo35.60520.31038.77766.621h28.18639.74777.224e58.75948.599Mean Score (Excl.0)
96.852143.81490.317103.974141.733146.21383.09150.450101.354157.29278.226118.054166.088150.014126.012Standard Deviation
16.37136.22224.49645.04467.41078.30951.91124.71149.388152.72052.301151.486158.535145.18913.880Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 79 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

1411-3121331925Several times (730)
1%2%-*1%3%1%1%2%1%a day

55%45%-12%6%82%g14%12%74%

4016115437864256At least once (365)
3%3%*2%1%5%3%1%4%3%a day

71%29%1%26%7%66%g15%10%75%c

1176146222892034123178At least once (52)
8%11%3%8%8%12%6%7%11%9%a week

66%34%3%35%12%50%h11%19%69%

772410321643122564102At least once a (24)
5%4%7%4%6%6%4%5%6%5%fortnight

76%24%10%32%16%42%12%25%63%

2078417118441135549186291At least once (12)
15%15%12%15%16%15%17%10%16%15%a month
71%29%6%40%15%39%19%c17%c           64%c

4151083023770184104130289523Less than once (6)
29%19%21%30%26%24%32%26%25%26%a month
79%i21%6%45%13%35%20%25%i           55%

54026685335115272123261422806Never (0)
38%47%57%42%42%36%38%51%37%41%
67%33%j10%aefg42%14%34%15%32%abd52%

SUMMARY CODE

870304634671574872032487231174EVER USE
62%53%43%58%58%64%62%49%63%59%
74%i26%5%40%h13%h41%h17%c21%ch          62%c

26.64334.2047.30018.00417.87548.359afgh25.03915.80635.677c28.820cgMean Score (Incl.0)
92.623115.92424.69166.38167.498137.96092.90967.972112.42099.918Standard Deviation
6.18522.7384.0385.09416.68827.62426.0798.46211.4795.047Error Variance

43.17264.12717.13830.91630.88375.344afgh40.20432.45756.48648.599gMean Score (Excl.0)
114.861152.67035.68284.69586.536166.247115.20994.681137.270126.012Standard Deviation
15.74476.17120.53514.52149.59263.24565.06535.15527.50813.880Error Variance

 Page 646

Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 79 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

1115253441131*117525Several times (730)
2%4%2%1%1%1%2%1%3%**2%1%1%a day

42%60%al100%12%15%17%45%11%5%2%5%69%18%

1921525128239221132956At least once (365)
3%6%3%3%3%2%3%2%3%1%4%3%2%3%a day

34%38%a93%9%21%14%41%15%3%3%20%58%16%

545315422322961346111810339178At least once (52)
10%14%10%11%9%9%9%8%12%7%7%10%8%9%a week
31%30%a87%12%18%17%34%19%4%6%10%58%22%

302385918204115212135915102At least once a (24)
5%6%5%4%5%6%6%4%4%8%5%6%3%5%fortnight

29%23%84%9%18%19%40%14%2%12%13%58%15%

8663237285439122488222817261291At least once (12)
16%17%15%14%16%12%17%12%15%14%11%17%12%15%a month
29%22%82%10%19%13%42%16%3%8%10%59%21%

1348439531777320114193057263163523Less than once (6)
24%23%25%15%23%22%28%34%17%20%22%26%33%26%a month
26%16%76%6%15%14%38%k27%aijk2%6%11%50%k      31%acde

2171106171051391532461622575132367207806Never (0)
39%30%39%52%41%47%35%39%47%49%51%36%41%41%
27%m14%77%m13%agh17%19%h31%20%3%9%c16%ac46%m      26%

SUMMARY CODE

3332609489819717345824828781286472931174EVER USE
61%70%61%48%59%53%65%61%53%51%49%64%59%59%
28%22%aln81%8%17%15%39%ik21%k2%7%11%55%dedk     25%

36.38462.923aln33.52929.26330.50927.39833.12920.95139.07815.44326.28434.47121.67028.820Mean Score (Incl.0)
117.801160.490110.209103.972100.67299.175109.62977.921129.02558.66887.517112.03284.63799.918Standard Deviation
25.93879.0097.90850.04830.71229.62617.64814.491272.90822.64430.27412.75513.5675.047Error Variance

60.05589.638al55.37260.58452.13651.55550.96734.62373.62230.39753.25754.00437.01048.599Mean Score (Excl.0)
146.650185.286137.319143.468127.368131.552132.63997.849171.07479.736118.884136.447108.084126.012Standard Deviation
68.930153.26420.859203.79286.290101.20440.72537.9941009.18183.655118.76930.22438.42813.880Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 79 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

52032225Several times (730)
1%2%1%1%1%a day

20%80%12%88%

203694756At least once (365)
3%3%2%3%3%a day

36%64%16%84%

5312531147178At least once (52)
8%10%8%9%9%a week

30%70%18%82%

36651784102At least once a (24)
5%5%4%5%5%fortnight

36%64%17%83%

10518540251291At least once (12)
15%14%10%16%15%a month
36%64%14%86%c

15836487436523Less than once (6)
23%28%21%28%26%a month
30%70%17%83%c

314491225581806Never (0)
45%38%55%37%41%
39%d61%28%ab72%

SUMMARY CODE

3787961879871174EVER USE
55%62%45%63%59%
32%68%e16%c            84%c

24.39631.20120.63230.97228.820Mean Score (Incl.0)
86.382106.45080.978104.24499.918Standard Deviation
10.4518.96516.1516.9135.047Error Variance

44.65350.47545.41749.20248.599Mean Score (Excl.0)
112.993131.781115.522127.951126.012Standard Deviation
34.32122.49575.39716.93013.880Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 79 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

-22111111-21325Several times (730)
-1%1%1%1%1%2%*1%-1%3%1%a day
-9%9%5%5%4%3%4%2%-7%51%

4311-54-52231656At least once (365)
9%2%6%-5%4%-2%2%2%1%4%3%a day
7%cfj6%20%j-9%j8%j-10%3%3%5%29%j

892016812232621844178At least once (52)
18%5%11%8%8%12%5%10%8%3%9%11%9%a week
4%dl5%11%9%5%7%1%18%3%1%10%25%

-1311787314610816102At least once a (24)
-7%6%3%8%7%6%4%8%11%4%4%5%fortnight
-12%11%7%8%7%3%13%6%10%b8%16%

825213211166589142961291At least once (12)
17%14%11%15%10%16%13%18%13%16%14%15%15%a month
3%9%7%11%4%6%2%20%3%5%10%21%

6654873252489420314188523Less than once (6)
14%35%25%35%23%24%18%30%28%35%20%21%26%a month
1%12%bcm9%14%bcm5%5%1%18%4%6%b8%17%

196679794936241132929106176806Never (0)
43%36%41%38%46%36%55%35%40%33%51%43%41%
2%8%10%10%6%4%3%14%4%4%13%dfl22%

SUMMARY CODE

2511711512959651920543591012371174EVER USE
57%64%59%62%54%64%45%65%60%67%49%57%59%
2%10%c10%11%5%5%2%17%c4%5%c9%20%

43.171j23.23839.877fj13.14635.43934.55121.13618.84923.72615.61419.49946.141afj28.820Mean Score (Incl.0)
101.17092.182114.08158.239111.055102.550101.57562.88685.68152.12778.852140.67699.918Standard Deviation
204.70745.44162.27017.484132.615101.120251.64613.63752.43829.53537.45648.0335.047Error Variance

75.89136.28167.422fj21.24865.09253.75747.21229.20239.70023.38839.99280.407afj48.599Mean Score (Excl.0)
125.402113.272142.16072.973144.453124.120149.79676.377108.41162.518109.499178.273126.012Standard Deviation
582.433109.663161.67644.749409.149233.4221319.93831.704136.66167.387155.714146.45813.880Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 79 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

619-1-24-2525Several times (730)
2%1%-1%-1%-2%1%a day

25%75%-4%-96%-100%

45244345114556At least once (365)
2%3%9%4%2%3%3%3%3%a day
7%93%7%8%6%80%20%80%

23153812914926152178At least once (52)
9%9%18%12%5%9%8%9%9%a week

13%86%4%e7%5%84%15%85%

1288-713822082102At least once a (24)
5%5%-7%7%5%6%5%5%fortnight

12%87%-7%12%81%19%81%

392518162424355236291At least once (12)
15%15%17%16%14%15%16%14%15%a month
13%86%3%6%8%83%19%81%

4747662461432117406523Less than once (6)
18%28%14%24%36%26%35%25%26%a month
9%91%i1%5%12%dg83%22%abi            78%

123680193660691110695806Never (0)
48%40%43%36%35%41%33%42%41%
15%h84%2%4%7%86%14%c            86%c

SUMMARY CODE

131103925651109742289461174EVER USE
52%60%57%64%65%59%67%58%59%
11%88%i2%5%9%83%19%ab81%

32.79628.26143.17134.55115.34529.46321.33630.36528.820Mean Score (Incl.0)
120.97596.630101.170102.55050.422103.39964.721105.68499.918Standard Deviation
53.6085.502204.707101.12014.6116.48011.7996.8825.047Error Variance

63.57846.75575.89153.75723.71550.34931.64052.69548.599Mean Score (Excl.0)
162.804120.782125.402124.12061.168131.24776.767134.959126.012Standard Deviation
193.46714.559582.433233.42234.01318.30625.07720.03713.880Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 79 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

2318216722325Several times (730)
1%1%1%1%2%1%1%1%a day

93%71%7%64%29%7%93%

5146442955156At least once (365)
3%3%2%3%2%3%3%3%a day

91%83%7%75%16%9%91%

166145121333312166178At least once (52)
9%10%7%10%7%6%9%9%a week

93%82%7%75%18%7%93%

88841272161388102At least once a (24)
5%6%7%5%3%7%5%5%fortnight

87%83%12%71%16%13%87%

272237172205219272291At least once (12)
15%16%9%17%11%10%15%15%a month
93%81%6%76%d18%7%93%

4734004635411949473523Less than once (6)
27%27%26%27%26%25%27%26%a month
91%77%9%68%23%9%91%

7095748748722396709806Never (0)
40%38%49%37%49%49%40%41%
88%71%11%e60%28%aegh12%88%

SUMMARY CODE

10749319283923510010741174EVER USE
60%62%51%63%51%51%60%59%
91%d79%d8%71%df20%9%d            91%

29.46729.73122.98030.64626.05422.95229.46728.820Mean Score (Incl.0)
101.16599.28088.669100.627102.74387.810101.16599.918Standard Deviation

5.7536.67843.4387.81921.81038.7465.7535.047Error Variance

48.93048.07144.75248.43650.68845.04748.93048.599Mean Score (Excl.0)
126.679122.721120.032123.078139.016119.175126.679126.012Standard Deviation
15.40116.827153.27318.91280.188139.24115.40113.880Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 79 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

2719525Several times (730)
1%2%*2%2%1%a day

10%27%5%36%22%

323813956At least once (365)
1%6%2%3%3%3%a day
5%41%adf15%24%16%

2238404730178At least once (52)
5%10%9%11%10%9%a week

13%22%23%26%f17%

1526282211102At least once a (24)
4%7%6%5%4%5%fortnight

14%25%28%22%11%

5959706339291At least once (12)
14%16%16%15%12%15%a month
20%20%24%22%13%

136741429477523Less than once (6)
33%20%32%22%25%26%a month
26%ce14%27%ce18%15%

179145153187141806Never (0)
43%39%35%43%45%41%
22%18%19%23%17%d

SUMMARY CODE

2372272902491721174EVER USE
57%61%65%57%55%59%
20%19%25%b21%15%

13.84245.951adf19.11436.059f31.980f28.820fMean Score (Incl.0)
62.972127.19363.908119.034111.32199.918Standard Deviation
9.22245.7019.34632.57338.4855.047Error Variance

24.33075.330df29.19263.251df58.215df48.599fMean Score (Excl.0)
82.014156.02777.137152.219145.195126.012Standard Deviation
28.027118.75321.25094.961120.46713.880Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 80 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

19221540726662468140726629133336531610629161978Unweighted Base
17919937829365665337829332333337128210189621980Weighted Base

-118514918183335132981110Several times (730)
-1%*3%8%7%*3%6%10%10%5%3%8%6%a day
-1%1%7%47%hilmno45%hilmno1%7%17%imno30%ahilmn32%ahilmn12%imo27%cimno  73%ac

oo

310131850571318232744125879138At least once (365)
2%5%4%6%8%9%4%6%7%8%12%4%6%8%7%a day
2%8%10%13%36%o41%imo10%13%17%19%o32%adimo9%42%o      58%

2235574210684574263436024137152288At least once (52)
12%17%15%14%16%13%15%14%19%13%16%8%13%16%15%a week
8%12%d20%15%37%d29%20%15%22%d15%21%d8%47%d      53%

10212133836121315231521514899At least once a (24)
5%1%3%4%6%6%3%4%5%7%4%8%5%5%5%fortnight

10%2%12%13%38%37%12%13%15%24%n15%21%n51%49%

112031347874313443354133109108216At least once (12)
6%10%8%12%12%11%8%12%13%10%11%12%11%11%11%a month
5%9%14%16%36%34%14%16%20%16%19%15%50%50%

5461115991361151159968686848242223465Less than once (6)
30%31%30%34%21%18%30%34%21%20%18%17%24%23%23%a month
12%dej13%dejk25%adefjk21%adefgj29%25%25%adefjk21%adefgj15%15%15%10%52%j      48%

kk

7970149801972381498094103107130392272664Never (0)
44%35%39%27%30%36%39%27%29%31%29%46%39%28%34%
12%aefgh11%22%eghkl12%30%36%22%eghkl12%14%16%16%20%aefghj59%abb      41%

klkl

SUMMARY CODE

1001302292134594152292132292302631516266901316EVER USE
56%65%61%73%70%64%61%73%71%69%71%54%61%72%66%
8%10%17%16%dimo35%dimo32%d17%16%dimo17%dimo17%do20%dimo12%48%cdo    52%ac

16.30536.60227.00653.869imo97.365dhi96.887dhi27.00653.869imo81.149imn113.091adh125.216ad59.625im52.657103.424ac77.329ciMean Score (Incl.0)
lmnolmnooilmnohilmnoomno

48.29599.86180.296142.017207.314206.38280.296142.017183.298227.378227.589167.861143.261213.271182.433Standard Deviation
12.14846.38215.84175.82368.87762.54615.84175.823115.457155.258141.90989.16919.32649.65616.826Error Variance

29.20856.28344.50674.095139.244hil152.394ah44.50674.095114.455imn163.952ah176.209ag110.968im85.629144.146c116.323iMean Score (Excl.0)
mnoilmnooilmnohilmnoomno

61.775119.41499.305162.085235.927242.02499.305162.085208.853258.223252.886216.487174.836239.877213.395Standard Deviation
35.33599.02639.133139.003131.588140.46939.133139.003218.098299.010254.786282.32947.76289.76835.548Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 80 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11068726954115033692281403343601791262903211978Unweighted Base
9859955724145804152091543333211691393233311980Weighted Base

34767263739-21413163836110Several times (730)
3%8%1%6%6%9%-1%4%4%1%4%12%11%6%a day

31%m69%mo7%24%m33%m36%amo-2%13%i12%i1%5%34%aeim     33%ae

5484243044409814284103629138At least once (365)
5%8%4%7%8%10%4%5%4%9%2%7%11%9%7%a day

39%61%m17%22%32%29%mo7%6%10%20%3%7%26%e21%

135153785783702926463628166047288At least once (52)
14%15%14%14%14%17%14%17%14%11%17%11%19%14%15%a week
47%53%27%20%29%24%10%9%16%13%10%5%21%16%

48512821282375201858181899At least once a (24)
5%5%5%5%5%6%3%3%6%6%3%6%5%5%5%fortnight

48%52%28%21%28%23%7%5%20%19%5%8%18%18%

85131513570611513433816213536216At least once (12)
9%13%9%8%12%15%7%8%13%12%9%15%11%11%11%a month

39%61%o23%16%32%28%mo7%6%20%18%7%10%16%17%

231233128104147866153735654466459465Less than once (6)
23%23%22%25%25%21%29%34%22%17%32%33%20%18%23%a month
50%50%28%22%32%19%13%f11%afg16%12%12%bc10%bc14%13%

398266256141171958848125132613373106664Never (0)
40%27%45%34%30%23%42%31%37%41%36%23%23%32%34%
60%ajkn40%39%ajkln21%jn26%14%13%7%19%20%a9%c5%11%cjn    16%

SUMMARY CODE

5877293152724093201211072081891081062502251316EVER USE
60%73%55%66%70%77%58%69%63%59%64%77%77%68%66%
45%55%almo24%21%m31%mo24%almo9%8%16%14%8%8%19%aefmo    17%

55.668m98.780amo35.34783.755mo85.237mo117.709amo26.41141.66756.57370.960i27.74167.450139.430ade122.018ae77.329eiMean Score (Incl.0)
mo

151.249206.626108.016192.539192.301223.99474.389115.608157.579168.99187.266165.954241.521234.604182.433Standard Deviation
20.68448.96116.78890.19873.518135.97124.27195.46674.34479.32842.543218.577201.146171.46116.826Error Variance

93.370134.819mo64.082127.309m120.907m152.589mo45.64160.17790.390120.279i43.24288.105179.933ade179.395ad116.323iMean Score (Excl.0)
em

186.734231.142139.052225.510219.475244.43593.336135.035191.506206.273105.987184.980260.822265.888213.395Standard Deviation
53.64584.67050.484190.467136.845214.15364.530189.941180.663206.54696.011367.929309.219335.05535.548Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 80 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

138759115186527368933154611011978Unweighted Base
141057014780227275932750811451980Weighted Base

67427579182775110Several times (730)
5%7%5%1%3%12%3%5%7%6%a day

61%39%6%g4%6%83%afg8%24%g           68%d

88495251493153489138At least once (365)
6%9%3%3%5%12%5%7%8%7%a day

64%36%4%18%11%68%afgh11%24%g           65%

210789118321304751191288At least once (52)
15%14%6%15%12%17%14%10%17%15%a week
73%27%3%41%h11%45%h16%18%ch          66%c

63361136173513335399At least once a (24)
4%6%8%4%6%5%4%6%5%5%fortnight

63%37%11%36%17%36%13%33%54%

15660187029993362121216At least once (12)
11%11%12%9%11%13%10%12%11%11%a month
72%28%8%33%14%46%15%29%56%

365100372137014587120258465Less than once (6)
26%18%25%27%26%19%27%24%22%23%a month
78%i22%8%46%e15%31%19%26%i           55%

46020361336102165122183358664Never (0)
33%36%41%42%38%22%37%36%31%34%
69%31%9%e51%ae15%e25%18%28%e           54%

SUMMARY CODE

950367874661705942053257861316EVER USE
67%64%59%58%62%78%63%64%69%66%
72%28%7%35%13%45%afgh16%25%g           60%

69.47196.766j53.388g26.98348.414g145.574afgh46.80371.83288.478d77.329dgMean Score (Incl.0)
171.720205.433161.92583.728136.791244.964134.481178.510194.653182.433Standard Deviation
21.26071.409173.6418.10468.54187.09454.63858.36334.41416.826Error Variance

103.151150.436j90.713g46.42577.618g186.002afgh74.743112.288g       128.804d116.323Mean Score (Excl.0)
200.800239.954203.322105.677166.691262.998163.816212.865223.562213.395Standard Deviation
43.970158.182498.06822.158169.425130.506132.195135.66467.17735.548Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 80 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353261536216330332681419611522539845281978Unweighted Base
550370156520333632670441053*15326010145001980Weighted Base

4045103122623381136246215110Several times (730)
7%12%7%6%8%7%5%3%5%4%9%6%3%6%a day

37%41%al93%11%24%g21%g34%10%2%6%22%b56%14%

6051122172624442746177832138At least once (365)
11%14%8%8%8%7%6%6%8%4%7%8%6%7%a day
43%a37%al89%12%19%18%32%19%3%4%13%56%24%

9463246294436133469182717262288At least once (52)
17%17%16%14%13%11%19%11%17%12%10%17%12%15%a week
33%22%85%10%15%12%46%gi16%3%6%9%60%21%

41228215201928176817442599At least once a (24)
7%6%5%7%6%6%4%4%12%5%6%4%5%5%fortnight

41%22%82%15%20%20%28%17%6%8%17%44%25%

674517418402981485212310760216At least once (12)
12%12%11%9%12%9%11%12%10%14%9%11%12%11%a month
31%21%80%8%18%14%37%22%2%10%11%50%28%

1166635135706916812263461229134465Less than once (6)
21%18%22%17%21%21%24%30%12%22%23%23%27%23%a month
25%14%76%7%15%15%36%26%ajk1%7%13%49%29%

1317948777109126212140206091322171664Never (0)
24%21%31%38%32%39%30%34%37%39%35%32%34%34%
20%12%73%mn12%16%19%32%21%3%9%14%49%mn     26%

SUMMARY CODE

419291107712622720049227034931696923291316EVER USE
76%79%69%62%68%61%70%66%63%61%65%68%66%66%
32%al22%al82%10%17%15%37%21%3%7%13%53%25%

106.499a151.906al88.47686.13296.057g87.056g75.74552.61178.30654.602101.500b84.913b56.20977.329Mean Score (Incl.0)
n

206.766246.920194.982191.828207.675199.144178.521141.941177.911156.528220.582189.730147.867182.433Standard Deviation
79.910187.02324.751170.361130.693119.45346.79948.084518.891161.190192.31836.58341.41016.826Error Variance

139.905193.302al128.503138.485g142.175g141.706g108.34179.924123.90389.517156.198b124.489b85.464116.323Mean Score (Excl.0)
n

226.957263.841223.796228.112239.460238.528205.120168.684211.719192.818257.757218.781175.417213.395Standard Deviation
130.735272.98948.720400.269264.244287.35290.095105.7781245.137404.118423.17572.63391.30935.548Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 80 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

714126440615721978Unweighted Base
693128741215681980Weighted Base

26842684110Several times (730)
4%7%6%5%6%a day

24%76%24%76%

3810024113138At least once (365)
5%8%6%7%7%a day

28%72%18%82%

7921054234288At least once (52)
11%16%13%15%15%a week
27%73%e19%81%

4356277299At least once a (24)
6%4%7%5%5%fortnight

43%57%28%72%

6315435182216At least once (12)
9%12%8%12%11%a month

29%71%16%84%

15031484380465Less than once (6)
22%24%20%24%23%a month
32%68%18%82%

294370161503664Never (0)
42%29%39%32%34%
44%ad56%24%d            76%

SUMMARY CODE

39991725110651316EVER USE
58%71%61%68%66%
30%70%ae19%e            81%

57.20188.163e78.67776.97577.329Mean Score (Incl.0)
156.389194.213189.952180.465182.433Standard Deviation
34.25429.84188.87120.71716.826Error Variance

99.374123.690129.039113.322116.323Mean Score (Excl.0)
195.788220.307229.664209.374213.395Standard Deviation
95.83255.091222.55541.99035.548Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 80 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

501872091949310441290140921664121978Unweighted Base
45*183194208109*100*43*3177289*2064131980Weighted Base

-10174810-23421023110Several times (730)
-5%9%2%7%10%-7%5%2%5%6%6%a day
-9%15%j3%7%9%j-21%j3%2%9%21%

314176148-2629633138At least once (365)
7%8%9%3%13%8%-8%2%10%3%8%7%a day
2%10%12%5%10%cj6%-19%1%6%4%24%

5233540101834213163449288At least once (52)
11%12%18%19%9%18%7%13%18%18%17%12%15%a week
2%8%12%14%4%6%1%15%4%6%12%17%

512146761165551999At least once a (24)
11%6%7%3%6%6%1%5%6%6%2%5%5%fortnight
5%c12%14%6%7%6%1%16%5%5%5%19%

424142210148414122438216At least once (12)
10%13%7%11%10%14%18%13%6%13%12%9%11%a month
2%11%7%10%5%6%4%19%2%6%11%18%

115237642018128518185377465Less than once (6)
24%28%19%31%18%18%28%27%25%20%26%19%23%a month
2%11%8%14%b4%4%3%18%4%4%11%17%

1649616640261985262774174664Never (0)
36%27%31%32%37%25%45%27%37%31%36%42%34%
2%7%9%10%6%4%3%13%4%4%11%26%afhl

SUMMARY CODE

2913413414269752423245621322391316EVER USE
64%73%69%68%63%75%55%73%63%69%64%58%66%
2%10%b10%11%5%6%b2%18%b3%5%10%b      18%

38.13578.422108.298gj37.908105.612gj118.467gj8.03093.679gj58.08164.93257.50979.561j77.329jMean Score (Incl.0)
94.700182.038216.975112.700208.460229.81613.504202.824164.599144.508162.984186.277182.433Standard Deviation

179.363177.208225.25465.471467.265507.8424.448141.854193.519226.984160.02384.22116.826Error Variance

59.730106.863157.446j55.549167.190j158.836j14.564128.000j92.06893.64489.750j  137.559j116.323Mean Score (Excl.0)
113.553205.388246.592132.917242.323254.08215.424227.733200.265165.939196.607228.228213.395Standard Deviation
444.627312.475431.260134.863995.260838.41011.329250.542450.628444.124371.674230.47835.548Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 80 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

273169750104174165035516231978Unweighted Base
255171845*100*170166533916411980Weighted Base

1890-109911496110Several times (730)
7%5%-10%5%5%4%6%6%a day

17%82%-9%8%83%12%88%

16121381411224114138At least once (365)
6%7%7%8%8%7%7%7%7%a day

11%88%2%6%10%81%17%83%

292595182224459230288At least once (52)
11%15%11%18%13%15%17%14%15%a week
10%90%2%6%8%84%20%80%

1683561178227899At least once a (24)
6%5%11%6%6%5%6%5%5%fortnight

16%84%5%6%11%78%22%78%

341814142017835181216At least once (12)
13%11%10%14%12%11%10%11%11%a month
16%84%2%6%9%82%16%84%

4541811185038579386465Less than once (6)
18%24%24%18%30%23%23%23%23%a month
10%90%2%4%11%83%17%83%

96565162644578107557664Never (0)
38%33%36%25%26%35%32%34%34%
14%85%2%4%7%87%16%84%

SUMMARY CODE

15811532975126108623210841316EVER USE
62%67%64%75%74%65%68%66%66%
12%88%2%6%10%83%18%82%

84.68275.86538.135118.46779.07475.72268.36979.17977.329Mean Score (Incl.0)
199.040179.31794.700229.816180.682180.918163.749186.048182.433Standard Deviation
145.11718.948179.363507.842187.62119.83775.53221.32716.826Error Variance

136.116113.05059.730158.836106.334116.03999.877119.840116.323Mean Score (Excl.0)
238.300209.096113.553254.082202.654213.288189.905218.011213.395Standard Deviation
350.53739.247444.627838.410323.37443.408150.26645.65735.548Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 80 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548419917791978Unweighted Base
17831505180132545819717831980Weighted Base

10492686186104110Several times (730)
6%6%3%7%4%3%6%6%a day

95%84%5%79%16%5%95%

128106798309128138At least once (365)
7%7%4%7%7%5%7%7%a day

93%77%5%72%22%7%93%

263218241956825263288At least once (52)
15%15%13%15%15%13%15%15%a week
91%76%8%68%24%9%91%

95774732259599At least once a (24)
5%5%2%5%5%2%5%5%fortnight

95%78%4%73%22%5%95%

203164121525114203216At least once (12)
11%11%7%11%11%7%11%11%a month
94%76%6%70%23%6%94%

416366453219449416465Less than once (6)
23%24%25%24%21%25%23%23%a month
89%79%10%69%20%11%89%

5754828240017589575664Never (0)
32%32%46%30%38%45%32%34%
87%73%12%aegh60%26%e13%ab87%

SUMMARY CODE

120810239892628310812081316EVER USE
68%68%54%70%62%55%68%66%
92%f78%f7%70%df21%8%cf           92%c

80.59681.85847.95286.45263.64947.69380.59677.329Mean Score (Incl.0)
186.205189.012143.565193.941160.743140.702186.205182.433Standard Deviation
19.49024.204113.87229.04553.38599.48219.49016.826Error Variance

118.936120.37988.228123.768103.11187.012118.936116.323Mean Score (Excl.0)
215.908218.888185.772221.907194.503181.158215.908213.395Standard Deviation
39.74148.990355.78555.894129.560303.87139.74135.548Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 80 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4303544374353221978Unweighted Base
4163734434363121980Weighted Base

831213515110Several times (730)
2%8%5%8%5%6%a day
7%28%f19%32%ff            13%

1239333518138At least once (365)
3%10%8%8%6%7%a day
9%28%f24%f25%ff            13%

5766666239288At least once (52)
14%18%15%14%12%15%a week
20%23%23%21%13%

91925301799At least once a (24)
2%5%6%7%5%5%fortnight
9%19%25%30%f17%

3748474737216At least once (12)
9%13%11%11%12%11%a month

17%22%22%22%17%

117691249164465Less than once (6)
28%19%28%21%21%23%a month
25%e15%27%e20%14%

176100127138123664Never (0)
42%27%29%32%39%34%
27%acde15%19%21%19%de

SUMMARY CODE

2402723162981891316EVER USE
58%73%71%68%61%66%
18%21%bf24%bf23%ff            14%

34.917111.953abf74.712f98.801f66.240f77.329fMean Score (Incl.0)
115.086215.563175.118209.308170.470182.433Standard Deviation
30.802131.26370.174100.71290.24916.826Error Variance

60.597153.247f104.611f144.321ff        109.200f116.323Mean Score (Excl.0)
146.507239.413199.599239.729208.064213.395Standard Deviation
85.857231.124130.195198.173231.50035.548Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use any device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 81 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

461111571925015581571922262752992597456631408Unweighted Base
40*98*1382185325401382182542783072337147131427Weighted Base

-442575564253738451149110159Several times (730)
-4%3%11%14%10%3%11%14%14%15%5%7%15%11%a day
-2%2%15%im47%dimn35%im2%15%im23%dimn24%dimn28%dimn7%31%cdim   69%ac

2687503587232726103566100At least once (365)
4%6%6%3%9%7%6%3%9%10%8%4%5%9%7%a day
2%6%8%7%50%35%8%7%23%27%26%10%35%65%c

28102964631029293638247194165At least once (52)
4%8%7%13%12%12%7%13%11%13%13%10%10%13%12%a week
1%5%6%17%39%38%6%17%17%21%23%15%43%57%

-8810283081011171714374077At least once a (24)
-8%5%5%5%6%5%5%4%6%5%6%5%6%5%fortnight
-10%10%14%37%39%10%14%15%23%22%18%48%52%

310141466591414264035238271152At least once (12)
8%11%10%6%12%11%10%6%10%14%12%10%11%10%11%a month
2%7%9%9%43%39%9%9%17%26%hl23%15%54%46%

10132447726624473141442312088208Less than once (6)
26%14%17%21%14%12%17%21%12%15%14%10%17%12%15%a month
5%d6%11%22%dj35%32%11%22%dj15%20%21%11%58%42%

2349728617623072869878102128320244564Never (0)
58%50%52%40%33%43%52%40%38%28%33%55%45%34%40%
4%efk9%efk13%aefk15%31%41%fk13%aefk15%17%14%18%23%aefghj57%bf      43%

kl

SUMMARY CODE

17496613135630966131156200204105394469863EVER USE
42%50%48%60%67%57%48%60%62%72%67%45%55%66%60%
2%6%8%15%d41%dijmno36%d8%15%d18%d23%adijmn24%dimno12%46%dim    54%c

o

19.80759.83448.126104.555147.151di109.063di48.126104.555147.536di146.801di147.591di58.36776.491156.908ac116.663dMean Score (Incl.0)
mnommnomnomnoim

73.125161.885142.674233.004257.955229.367142.674233.004260.509256.072260.963166.995193.589265.996235.966Standard Deviation
116.246236.098129.656282.764132.81694.282129.656282.764300.287238.447227.765107.67450.304106.71839.545Error Variance

46.670119.394100.535173.096219.862di190.367100.535173.096239.650di204.389im221.365di129.862138.674238.687c193.011iMean Score (Excl.0)
mmmm

108.244213.489193.684279.641288.931276.456193.684279.641297.140282.128293.085230.222243.671296.897278.223Standard Deviation
585.835799.605487.188698.204258.456253.914487.188698.204673.987414.565449.732481.840151.856208.88195.213Error Variance
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Communication (QS8300 - 230711)

Q.2B_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 81 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6957134092864113027610227429381902272651408Unweighted Base
60782031828947534563*114*27426475*104*2582761427Weighted Base

241368167264-719224175634159Several times (730)
4%17%2%6%15%18%-6%7%8%5%17%22%12%11%a day

15%85%almo5%10%45%lmo40%almo-5%12%14%2%11%35%aeilmo   21%

346712213531331514543521100At least once (365)
6%8%4%7%7%9%4%3%5%5%7%4%14%8%7%a day

34%66%12%21%35%31%m3%3%15%14%5%4%35%a21%

54112272753595932254203238165At least once (52)
9%14%8%9%11%17%8%7%12%10%6%19%12%14%12%a week

32%68%o16%16%32%36%lmo3%5%19%15%3%12%19%23%

31461417281826131655151577At least once a (24)
5%6%4%6%6%5%4%5%5%6%7%4%6%5%5%fortnight

40%60%18%22%36%23%3%8%17%20%7%6%20%19%

549830245444584227962432152At least once (12)
9%12%9%8%11%13%8%7%15%10%12%6%9%12%11%a month

36%64%20%16%36%29%3%5%28%17%6%4%16%21%

8112840418146931433714162929208Less than once (6)
13%16%12%14%17%13%15%27%16%14%19%15%11%11%15%a month
39%61%19%20%39%22%4%15%af21%18%7%8%14%14%

330234188142151833950108123333668107564Never (0)
54%29%59%49%32%24%61%44%40%47%44%35%26%39%40%
58%ajkn42%33%ajkn25%ajkn27%15%7%ag9%19%22%6%c6%12%cjkn   19%c

SUMMARY CODE

27758613014732426224641651404268190169863EVER USE
46%71%41%51%68%76%39%56%60%53%56%65%74%61%60%
32%68%almo15%17%38%almo30%almo3%7%19%i16%5%8%22%abeilmo   20%

56.526161.199alm39.04275.783m147.490lmo180.066al22.80565.21881.62588.91769.497147.633216.631ab128.301116.663lMean Score (Incl.0)
omoemo

159.323271.123129.540185.042263.729280.27274.991186.114197.298210.340178.947269.766294.397245.006235.966Standard Deviation
36.523103.09641.029119.722169.229260.10673.995339.594142.067151.000395.336808.598381.804226.52139.545Error Variance

123.918225.690lm95.272149.409216.448mo237.103lm59.125116.472135.051166.829124.726226.326293.501ae209.973193.011oMean Score (Excl.0)
oo

217.659297.299189.043238.032295.298299.923112.799237.129239.376264.948225.914306.706308.067284.985278.223Standard Deviation
151.845176.420210.219399.010314.804401.580424.1211004.107358.131484.1201085.8941679.795582.242520.61995.213Error Variance
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Communication (QS8300 - 230711)

Q.2B_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 81 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9264821364782195751473918701408Unweighted Base
9564711334422206331503709071427Weighted Base

1114948161321430116159Several times (730)
12%10%3%2%7%21%9%8%13%11%a day
69%31%3%5%10%g83%afgh9%19%gh          73%

6832417156451877100At least once (365)
7%7%3%4%7%10%3%5%9%7%a day

68%32%4%17%15%64%gh5%18%77%

11155194525761544106165At least once (52)
12%12%15%10%11%12%10%12%12%12%a week
67%33%12%27%15%46%9%26%64%

5224122010344254877At least once a (24)
5%5%9%5%5%5%3%7%5%5%fortnight

68%32%16%26%13%45%5%32%62%

8865145223631233107152At least once (12)
9%14%11%12%11%10%8%9%12%11%a month

58%42%9%34%15%41%8%22%70%

16247207740713156121208Less than once (6)
17%10%15%18%18%11%21%15%13%15%a month
78%i22%10%37%e19%34%15%27%58%

364200592229119368165331564Never (0)
38%42%45%50%41%30%46%45%36%40%
65%35%10%e39%ae16%e34%12%29%be           59%

SUMMARY CODE

5912717422012944081205576863EVER USE
62%58%55%50%59%70%54%55%64%60%
69%31%9%25%15%51%afgh9%24%g           67%c

120.015109.86643.97135.77486.400g198.902afgh88.94285.534133.931c116.663hMean Score (Incl.0)
239.255229.254135.695115.884200.336292.918217.078205.201248.821235.966Standard Deviation
61.817109.040135.39028.095183.262149.219320.563107.69171.16339.545Error Variance

193.946190.97379.26671.900147.235g285.938afgh163.570154.553210.832193.011hMean Score (Excl.0)
279.646275.598174.814156.344244.104313.828273.486255.992285.097278.223Standard Deviation
141.159293.259430.420104.015492.452255.150971.357326.030151.92695.213Error Variance
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Communication (QS8300 - 230711)

Q.2B_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 81 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4752931360186284260482196521242067622641408Unweighted Base
494331138017429226150219945*1232167882551427Weighted Base

70871561538286118314229921159Several times (730)
14%26%11%8%13%11%12%9%8%11%10%13%8%11%a day
44%54%aln98%9%24%18%38%11%2%9%14%62%13%

45359910182044846126611100At least once (365)
9%10%7%6%6%8%9%4%9%5%6%8%4%7%a day

44%34%99%10%18%20%44%8%4%6%12%66%11%

68431622139225627518228933165At least once (52)
14%13%12%12%13%8%11%14%11%14%10%11%13%12%a week
41%26%98%13%24%13%34%16%3%11%13%54%20%

372475614172415449392177At least once a (24)
8%7%5%4%5%6%5%8%9%3%4%5%8%5%fortnight

49%31%98%8%19%22%32%20%5%5%11%51%27%

5933146144325551658179922152At least once (12)
12%10%11%8%15%10%11%8%11%7%8%13%9%11%a month
38%22%96%9%28%16%36%11%3%5%11%65%15%

744720419382581454171811852208Less than once (6)
15%14%15%11%13%10%16%23%8%14%8%15%21%15%a month
36%23%98%9%18%12%39%22%aijk2%8%8%57%25%d

142645388910212418169205611727794564Never (0)
29%19%39%51%35%48%36%35%44%46%54%35%37%40%
25%m11%95%mn16%aghj18%22%hj32%12%4%10%21%abc49%mn     17%

SUMMARY CODE

35326884185190137321130256799511160863EVER USE
71%81%61%49%65%52%64%65%56%54%46%65%63%60%
41%al31%aln98%10%22%ik16%37%ik15%k3%8%11%59%ddk     19%d

147.709239.114al118.25591.029128.079113.853130.13992.00899.086112.165101.468132.25586.624116.663Mean Score (Incl.0)
n

257.550310.633237.128211.495248.170234.180245.155213.891211.356237.227226.016247.796205.954235.966Standard Deviation
139.646329.32841.345240.484216.860210.924124.691233.415859.065453.846247.97780.581160.67139.545Error Variance

207.090295.857al193.902186.669196.433217.116203.376141.122176.980206.779221.049203.903137.716193.011Mean Score (Excl.0)
n

284.151320.354278.491272.434284.839286.985281.226251.744258.608290.872291.885283.010245.991278.223Standard Deviation
249.974446.20297.679873.182463.618623.944263.627523.7602572.2371342.964936.229167.913387.89695.213Error Variance
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Communication (QS8300 - 230711)

Q.2B_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 81 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57683230611021408Unweighted Base
55787031511121427Weighted Base

3812234125159Several times (730)
7%14%11%11%11%a day

24%76%e21%e            79%

33671982100At least once (365)
6%8%6%7%7%a day

33%67%19%81%

5810729137165At least once (52)
10%12%9%12%12%a week
35%65%17%83%

3047126577At least once a (24)
5%5%4%6%5%fortnight

39%61%16%84%

589525127152At least once (12)
10%11%8%11%11%a month
38%62%16%84%

7413437172208Less than once (6)
13%15%12%15%15%a month
35%65%18%82%

267298160404564Never (0)
48%34%51%36%40%
47%ad53%28%ab72%

SUMMARY CODE

290572155708863EVER USE
52%66%49%64%60%
34%66%e18%ce           82%c

79.798140.265e107.481e        119.268116.663Mean Score (Incl.0)
194.956256.169232.712236.920235.966Standard Deviation
65.98678.873176.97750.93639.545Error Variance

153.082213.273e218.787187.367193.011Mean Score (Excl.0)
248.548290.243293.412274.679278.223Standard Deviation
214.500160.459610.573112.27595.213Error Variance
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Communication (QS8300 - 230711)

Q.2B_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 81 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34127138125698430203103711153091408Unweighted Base
33*13013213884*84*32**22451*70*1403091427Weighted Base

1816131611627531440159Several times (730)
3%6%12%10%19%13%18%12%10%4%10%13%11%a day
1%5%10%8%10%dl7%4%17%3%2%9%25%

41011587-1836622100At least once (365)
13%8%8%4%9%8%-8%6%9%4%7%7%a day
4%10%11%5%8%7%-18%3%6%6%22%

2191317910426481736165At least once (52)
5%15%10%12%10%11%14%12%8%12%12%12%12%a week
1%12%8%10%5%6%3%16%3%5%10%22%

286314-1748121377At least once a (24)
6%6%4%2%2%4%-7%8%11%9%4%5%fortnight
2%10%7%4%2%5%-22%6%10%j16%16%

5129135101258141338152At least once (12)
15%9%7%9%6%12%4%11%15%20%9%12%11%a month
3%8%6%8%3%6%1%17%5%9%k9%25%

222192512133321042839208Less than once (6)
5%17%15%18%15%15%9%14%19%6%20%13%15%a month
1%10%9%12%6%6%1%15%5%2%13%19%

1851586233301880172749121564Never (0)
54%39%44%45%40%36%55%36%33%39%35%39%40%
3%9%10%11%6%5%3%14%3%5%9%21%

SUMMARY CODE

15797476505414144344390188863EVER USE
46%61%56%55%60%64%45%64%67%61%65%61%60%
2%9%9%9%6%6%2%17%4%5%10%22%

75.68683.402128.63792.586176.707137.609137.024126.340104.73069.82997.342130.895116.663Mean Score (Incl.0)
170.016189.150248.108219.289285.495254.574279.304243.124229.138163.911220.634250.140235.966Standard Deviation
850.157281.715446.068384.7001181.269771.5262600.364291.179509.751378.407423.299202.49239.545Error Variance

164.889137.723228.342168.593293.939dl214.666305.881196.683156.707113.698150.611214.668193.011Mean Score (Excl.0)
222.795227.602294.691274.054318.622291.429354.713279.854266.380197.589259.815291.117278.223Standard Deviation

3309.174700.0371189.6291137.9622476.1011602.4689678.558647.2571091.663929.561924.711478.81095.213Error Variance
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Communication (QS8300 - 230711)

Q.2B_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 81 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

23111713484116117423811701408Unweighted Base
218120433*84*118119223211951427Weighted Base

2113811171419151159Several times (730)
10%11%3%13%6%12%4%13%11%a day
13%87%1%7%4%88%6%c            94%c

1487479802080100At least once (365)
6%7%13%8%8%7%9%7%7%a day

14%86%4%7%9%79%20%80%

281372101913529137165At least once (52)
13%11%5%11%16%11%12%11%12%a week
17%83%1%6%12%82%17%83%

116624863176077At least once a (24)
5%5%6%4%7%5%7%5%5%fortnight

14%86%2%5%10%82%22%78%

231275101212626126152At least once (12)
11%11%15%12%10%11%11%11%11%a month
15%84%3%6%8%83%17%83%

321762131917528180208Less than once (6)
15%15%5%15%16%15%12%15%15%a month
16%84%1%6%9%84%13%87%

88474183044472104461564Never (0)
40%39%54%36%37%40%45%39%40%
16%84%3%5%8%84%18%82%

SUMMARY CODE

130730155474720128734863EVER USE
60%61%46%64%63%60%55%61%60%
15%85%2%6%9%83%15%85%

105.032119.21975.686137.60981.303119.82869.269c        125.870c116.663Mean Score (Incl.0)
224.822238.349170.016254.574184.705240.446165.438246.345235.966Standard Deviation
218.81048.514850.157771.526294.10449.245114.99951.86839.545Error Variance

175.793196.618164.889214.666129.861198.483125.246204.861c193.011Mean Score (Excl.0)
268.935280.186222.795291.429219.951283.166206.387287.433278.223Standard Deviation
547.926115.7883309.1741602.468691.121118.789327.657120.96395.213Error Variance
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Communication (QS8300 - 230711)

Q.2B_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 81 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

134210855210333096613421408Unweighted Base
1360111753*106429667*13601427Weighted Base

1531336127276153159Several times (730)
11%12%11%12%9%9%11%11%a day
96%83%4%79%17%4%96%

968237917496100At least once (365)
7%7%5%7%6%6%7%7%a day

96%82%3%79%17%4%96%

1581338125338158165At least once (52)
12%12%14%12%11%11%12%12%a week
95%80%5%76%20%5%95%

72634591357277At least once a (24)
5%6%8%6%4%7%5%5%fortnight

94%82%5%77%16%6%94%

1461174113327146152At least once (12)
11%10%7%11%11%10%11%11%a month
96%77%2%74%21%4%96%

2071651164431207208Less than once (6)
15%15%2%15%15%2%15%15%a month
99%79%1%79%21%1%c            99%c

5284252839713136528564Never (0)
39%38%52%37%44%54%39%40%
94%75%5%70%23%6%94%

SUMMARY CODE

8326922566716531832863EVER USE
61%62%48%63%56%46%61%60%
96%80%3%77%19%4%96%

117.577123.171113.138123.67095.66698.067117.577116.663Mean Score (Incl.0)
236.794241.489238.085241.756216.995219.263236.794235.966Standard Deviation
41.78253.7481090.08956.579152.384728.43041.78239.545Error Variance

192.265198.750238.023197.267171.990213.200192.265193.011Mean Score (Excl.0)
278.129281.264301.474280.606267.724284.685278.129278.223Standard Deviation
98.668123.0323951.602127.000437.0492794.66898.66895.213Error Variance
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Communication (QS8300 - 230711)

Q.2B_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 81 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1663103513562251408Unweighted Base
1673273573562201427Weighted Base

955284027159Several times (730)
5%17%8%11%12%11%a day
5%35%adf18%25%17%

433232218100At least once (365)
2%10%7%6%8%7%a day
4%33%f23%22%18%

350523821165At least once (52)
2%15%15%11%10%12%a week
2%31%f32%f23%ff            13%f

3132131977At least once a (24)
2%4%6%9%4%5%fortnight
4%16%27%40%f12%

1042413722152At least once (12)
6%13%12%10%10%11%a month
7%27%27%24%15%

2337665230208Less than once (6)
14%11%18%15%14%15%a month
11%18%32%25%15%

1159712613592564Never (0)
69%30%35%38%42%40%
20%abcde17%22%24%e            16%e

SUMMARY CODE

52230232221128863EVER USE
31%70%65%62%58%60%
6%27%abf27%f26%ff            15%f

48.292170.675acdf93.027115.467ff        128.473f116.663Mean Score (Incl.0)
167.553273.186206.786236.772246.566235.966Standard Deviation
169.120240.744121.825157.474270.19939.545Error Variance

154.800242.983d143.570186.048220.163193.011Mean Score (Excl.0)
272.752297.893242.499278.017290.136278.223Standard Deviation

1430.643428.697269.752368.065668.08595.213Error Variance
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Communication (QS8300 - 230711)

Q.2B_01 How often do you use Emails on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 82 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

461111571925015581571922262752992597456631408Unweighted Base
40*98*1382185325401382182542783072337147131427Weighted Base

----1314--4986151328Several times (730)
----3%3%--2%3%3%3%2%2%2%a day
----49%51%--16%32%30%21%54%46%

----515--1410551520At least once (365)
----1%3%--*2%3%2%1%2%1%a day
----25%75%--3%22%49%26%26%74%

---41229-4751316212445At least once (52)
---2%2%5%-2%3%2%4%7%3%3%3%a week
---9%27%64%im-9%16%11%29%35%afikmn46%54%

---387-3255210818At least once a (24)
---1%1%1%-1%1%2%2%1%1%1%1%fortnight
---18%43%40%-18%14%29%30%10%55%45%

-113911133774141124At least once (12)
-1%1%1%2%2%1%1%1%2%2%2%2%1%2%a month
-3%3%12%39%46%3%12%11%28%31%16%56%44%

-113162313412158222344Less than once (6)
-1%1%2%3%4%1%2%2%4%5%3%3%3%3%a month
-3%3%8%37%52%3%8%9%28%34%18%49%51%

40961362044684401362042322362481936286201248Never (0)
100%98%98%94%88%82%98%94%92%85%81%83%88%87%87%

3%dej8%adefjk11%adefgjk16%defj37%ej35%11%adefgj16%defj19%dej19%20%15%50%ej     50%
k

SUMMARY CODE

-22146499214214359408693179EVER USE
-2%2%6%12%18%2%6%8%15%19%17%12%13%13%
-1%1%8%36%imn56%aghikl1%8%12%im24%hilmn33%aghikl23%ghilmn48%imn    52%

mnomnoo

0.0000.1780.1261.56623.82032.815hil0.1261.56615.73431.195hil34.538hil30.548hil20.06223.00621.533Mean Score (Incl.0)
mmmm

0.0001.2751.0747.656119.475129.4911.0747.65698.141135.813132.885125.133108.403108.991108.669Standard Deviation
0.0000.0150.0070.30528.49230.0500.0070.30542.61867.07459.05860.45715.77317.9178.387Error Variance

-8.1768.17625.124198.439178.4328.17625.124187.349203.994179.523176.833166.953176.492171.912Mean Score (Excl.0)
-3.9573.95719.270292.201256.2933.95719.270293.467294.925258.046256.951272.015254.185262.196Standard Deviation
-7.8277.82724.7571423.026656.8627.82724.7575066.0612022.8051168.2051535.438840.821725.955388.399Error Variance
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Communication (QS8300 - 230711)

Q.2B_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 82 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6957134092864113027610227429381902272651408Unweighted Base
60782031828947534563*114*27426475*104*2582761427Weighted Base

81926173--96--5828Several times (730)
1%2%1%2%3%1%--3%2%--2%3%2%a day

30%70%8%22%60%10%--31%23%--18%28%

81252102--23--31220At least once (365)
1%1%2%1%2%1%--1%1%--1%4%1%a day

39%61%27%11%49%12%--11%14%--14%61%a

21241011168-3414-181545At least once (52)
3%3%3%4%3%2%-2%1%5%-1%3%5%3%a week

46%54%21%24%37%18%-6%9%31%-3%18%33%

7114382-136-25118At least once a (24)
1%1%1%1%2%1%-1%1%2%-2%2%*1%fortnight

40%60%23%17%47%13%-6%17%32%-12%26%7%

71752611-176123624At least once (12)
1%2%2%1%1%3%-1%2%2%1%1%1%2%2%a month

30%70%20%10%26%44%-5%28%23%3%6%11%23%

18261171611-16141210944Less than once (6)
3%3%4%2%3%3%-1%2%5%2%2%4%3%3%a month

41%59%26%15%35%24%-3%13%33%3%5%23%20%

5387102812584023086310724321573972252261248Never (0)
89%87%88%89%85%89%100%94%89%81%97%93%87%82%87%
43%57%22%21%32%25%5%afg9%f19%17%6%b8%18%f      18%

SUMMARY CODE

6911038317337-63149273350179EVER USE
11%13%12%11%15%11%-6%11%19%3%7%13%18%13%
39%61%21%17%41%21%-4%17%i27%ahi1%4%19%i      28%e

16.94024.93413.50620.72135.564j10.3040.0001.61927.25325.3710.2331.50920.17939.92421.533Mean Score (Incl.0)
93.730118.46776.402109.710142.21571.9560.0008.179130.743117.5351.4547.079106.368139.804108.669Standard Deviation
12.64119.68414.27242.08549.20917.1450.0000.65662.38647.1480.0260.55749.84273.7558.387Error Variance

149.297186.094113.980192.009231.21696.574-29.192243.601136.7268.17621.590156.808218.964171.912Mean Score (Excl.0)
241.636274.431196.674284.341295.247202.910-21.555320.770245.2963.95717.902261.165262.631262.196Standard Deviation
720.839784.503773.6122608.0581341.0881328.144-66.3713548.0481157.1147.82740.0622200.2291436.980388.399Error Variance
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Communication (QS8300 - 230711)

Q.2B_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 82 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9264821364782195751473918701408Unweighted Base
9564711334422206331503709071427Weighted Base

171043417391628Several times (730)
2%2%3%1%2%3%2%2%2%2%a day

62%38%14%11%13%62%10%33%57%

11935111171120At least once (365)
1%2%2%1%1%2%1%2%1%1%a day

56%44%15%24%7%54%7%37%55%

29166125214142745At least once (52)
3%3%4%3%2%3%3%4%3%3%a week

64%36%13%27%12%48%9%32%60%

11612214421318At least once a (24)
1%1%**1%2%2%*1%1%fortnight

64%36%3%11%10%76%20%10%70%

17736411-81624At least once (12)
2%1%3%1%2%2%-2%2%2%a month

71%29%14%23%17%46%-35%65%

30146127192142944Less than once (6)
3%3%5%3%3%3%1%4%3%3%a month

69%31%14%27%16%43%4%31%65%

8394091104021965401363167971248Never (0)
88%87%83%91%89%85%91%85%88%87%
67%33%9%32%e16%43%11%25%64%

SUMMARY CODE

11662234023931454111179EVER USE
12%13%17%9%11%15%9%15%12%13%
65%35%13%22%13%52%g8%30%62%

19.62425.40331.61310.68416.46828.75019.06927.77319.39521.533Mean Score (Incl.0)
104.171117.280131.40470.64298.037126.807104.618122.823103.062108.669Standard Deviation
11.71928.537126.96410.44043.88727.96574.45538.58212.2098.387Error Variance

161.329191.597185.143119.002154.376195.679209.652188.901158.923171.912Mean Score (Excl.0)
258.523269.894274.332208.967267.296278.279293.045270.623255.644262.196Standard Deviation
591.4541138.1723420.8291015.5202646.186911.0496605.7871220.614628.401388.399Error Variance
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Communication (QS8300 - 230711)

Q.2B_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 82 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4752931360186284260482196521242067622641408Unweighted Base
494331138017429226150219945*1232167882551427Weighted Base

138275467512217528Several times (730)
3%2%2%3%2%2%1%3%3%2%1%2%2%2%a day

47%28%98%19%16%21%25%20%5%7%8%61%20%

128205257*22111420At least once (365)
2%3%1%3%1%2%1%*5%1%1%1%1%1%a day

62%43%100%25%12%26%34%2%12%8%7%55%19%

201543971013643525845At least once (52)
4%5%3%5%2%4%3%3%9%3%2%3%3%3%a week

45%34%97%20%15%23%29%14%9%7%11%56%18%

59184546-31-12118At least once a (24)
1%3%1%2%2%1%1%-7%1%-2%*1%fortnight

29%48%100%22%25%20%33%-18%abcd7%-68%7%

161122326112--416424At least once (12)
3%3%2%2%1%2%2%1%--2%2%2%2%a month

64%47%92%14%7%26%44%9%--17%66%17%

231343612713715625844Less than once (6)
5%4%3%3%4%3%3%3%1%4%3%3%3%3%a month

52%28%97%13%27%16%29%15%2%11%13%56%18%

4052681206142260223446178341111976822241248Never (0)
82%81%87%82%89%85%89%89%74%90%91%87%88%87%
32%21%97%mn11%21%18%36%14%3%9%16%f55%mn     18%

SUMMARY CODE

8964173323238562112121810631179EVER USE
18%19%13%18%11%15%11%11%26%10%9%13%12%13%
50%al36%al97%18%18%21%31%12%7%d7%10%59%17%

31.27229.80921.87735.65616.02826.05116.98122.83646.93817.35911.26123.03523.09521.533Mean Score (Incl.0)
128.383122.409109.457136.40795.141117.51094.425120.665146.22797.96778.291113.031113.924108.669Standard Deviation
34.69951.1408.810100.03731.87253.11018.49874.285411.19777.40029.75516.76649.1618.387Error Variance

173.527154.459173.980195.268146.891178.935151.942214.909182.937173.264132.210171.429192.756171.912Mean Score (Excl.0)
259.509243.057262.958269.127255.941262.571245.331315.874248.888272.013242.574264.922278.818262.196Standard Deviation
801.7281036.431402.0162069.4102047.0511863.3351180.1404535.2804424.6635285.0923269.008716.1622355.749388.399Error Variance
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Communication (QS8300 - 230711)

Q.2B_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 82 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57683230611021408Unweighted Base
55787031511121427Weighted Base

82022628Several times (730)
1%2%1%2%2%a day

29%71%8%92%

71241620At least once (365)
1%1%1%1%1%a day

37%63%21%79%

192693645At least once (52)
3%3%3%3%3%a week

42%58%21%79%

71121618At least once a (24)
1%1%1%1%1%fortnight

36%64%11%89%

101532124At least once (12)
2%2%1%2%2%a month

40%60%13%87%

182673744Less than once (6)
3%3%2%3%3%a month

42%58%16%84%

4887602889601248Never (0)
88%87%91%86%87%
39%61%23%77%

SUMMARY CODE

6911028151179EVER USE
12%13%9%14%13%
39%61%15%85%

17.90723.85411.57424.35821.533Mean Score (Incl.0)
96.537115.76572.659116.756108.669Standard Deviation
16.18016.10817.25312.3708.387Error Variance

144.243189.371132.257179.153171.912Mean Score (Excl.0)
239.881274.984214.096270.040262.196Standard Deviation
822.039706.6931697.675486.143388.399Error Variance
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Communication (QS8300 - 230711)

Q.2B_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 82 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34127138125698430203103711153091408Unweighted Base
33*13013213884*84*32**22451*70*1403091427Weighted Base

1133-4-4--11128Several times (730)
3%1%2%2%-5%-2%--1%4%2%a day
4%5%10%10%-15%-14%--4%39%

121132-31--520At least once (365)
3%2%1%1%3%3%-1%2%--2%1%a day
5%10%6%6%13%12%-14%5%--28%

337171-721-1345At least once (52)
9%3%5%1%8%1%-3%5%1%-4%3%a week
7%cj8%15%2%16%cj2%-15%6%c2%-28%

24-1-3-1-12318At least once a (24)
7%3%-1%-4%-*-2%2%1%1%fortnight

12%afk20%-6%-18%-6%-7%13%17%

1311-1-5-32724At least once (12)
2%3%1%1%-1%-2%-4%2%2%2%a month
2%14%5%5%-4%-19%-11%10%30%

-45112-51251844Less than once (6)
-3%4%1%1%2%-2%2%3%3%6%3%a month
-10%11%3%2%4%-12%3%5%10%40%

2511211613073713219946631302521248Never (0)
76%86%87%94%88%84%100%89%91%90%93%81%87%
2%9%9%10%bm6%6%3%16%4%5%10%b20%

SUMMARY CODE

8181791013-24571057179EVER USE
24%14%13%6%12%16%-11%9%10%7%19%13%
4%j10%9%5%6%7%-14%3%4%6%32%cj

39.94215.47620.78517.98515.84247.8860.00019.70510.4441.8396.44135.08321.533Mean Score (Incl.0)
139.90685.037108.084105.57064.827167.5870.000104.64753.9857.31564.153141.433108.669Standard Deviation
575.69756.94084.65389.16060.907334.3500.00053.94528.2950.75435.78864.7368.387Error Variance

168.673110.549165.407292.266128.599302.996-180.492110.55318.02186.669189.421171.912Mean Score (Excl.0)
258.923207.645269.666336.004145.831326.042-271.774155.56516.181230.529282.513262.196Standard Deviation

8380.1172536.2724277.62516128.4082658.3498177.199-3357.3143457.19543.6395314.3831287.312388.399Error Variance
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Communication (QS8300 - 230711)

Q.2B_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 82 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

23111713484116117423811701408Unweighted Base
218120433*84*118119223211951427Weighted Base

5221412132428Several times (730)
2%2%3%5%1%2%1%2%2%a day

19%81%4%15%5%77%12%88%

6141221421820At least once (365)
3%1%3%3%2%1%1%1%1%a day

29%71%5%12%10%73%10%90%

8373133873845At least once (52)
4%3%9%1%3%3%3%3%3%a week

18%82%7%2%8%84%16%84%

216234911718At least once a (24)
1%1%7%4%3%1%*1%1%fortnight

11%89%12%ad18%d20%50%6%94%

3211131961824At least once (12)
2%2%2%1%3%2%3%2%2%a month

14%86%2%4%14%80%26%74%

1629-243873744Less than once (6)
7%2%-2%4%3%3%3%3%a month

35%ah65%-4%10%86%17%83%

17710662571100105220510431248Never (0)
81%89%76%84%85%88%88%87%87%
14%85%i2%6%8%84%16%84%

SUMMARY CODE

401388131813927152179EVER USE
19%11%24%16%15%12%12%13%13%
23%h77%4%7%10%78%15%85%

30.46920.01139.94247.88617.00719.61615.31122.74121.533Mean Score (Incl.0)
126.107105.424139.906167.58789.031103.99391.302111.724108.669Standard Deviation
68.8449.491575.697334.35068.3329.21235.02510.6698.387Error Variance

164.664174.019168.673302.996110.549167.622130.691179.309171.912Mean Score (Excl.0)
255.084265.098258.923326.042207.645260.791240.622265.949262.196Standard Deviation

1414.522536.4658380.1178177.1992536.272489.2942226.880468.402388.399Error Variance
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Communication (QS8300 - 230711)

Q.2B_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 82 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

134210855210333096613421408Unweighted Base
1360111753*106429667*13601427Weighted Base

2723*234*2728Several times (730)
2%2%1%2%2%1%2%2%a day

98%84%2%82%16%2%98%

2014-146-2020At least once (365)
1%1%-1%2%-1%1%a day

100%70%-70%30%-100%

4530-3015-4545At least once (52)
3%3%-3%5%-3%3%a week

100%66%-66%34%-100%

1813-135-1818At least once a (24)
1%1%-1%2%-1%1%fortnight

100%73%-73%27%-100%

2420-205-2424At least once (12)
2%2%-2%2%-2%2%a month

100%80%-80%20%-100%

4335134914344Less than once (6)
3%3%1%3%3%1%3%3%a month

99%79%1%78%21%1%99%

1182983529312516611821248Never (0)
87%88%98%87%85%98%87%87%
95%79%4%75%20%5%b95%

SUMMARY CODE

1781341133451178179EVER USE
13%12%2%13%15%2%13%13%
99%75%1%74%25%1%99%c

22.34921.7296.21122.50221.7994.92322.34921.533Mean Score (Incl.0)
110.462111.02967.320112.728102.07959.871110.462108.669Standard Deviation

9.09211.36287.15212.30233.72254.3119.0928.387Error Variance

171.068181.040315.831179.984144.498315.831171.068171.912Mean Score (Excl.0)
261.290272.632-271.583228.645-261.290262.196Standard Deviation
390.128580.688-585.3761066.905-390.128388.399Error Variance
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Communication (QS8300 - 230711)

Q.2B_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 82 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1663103513562251408Unweighted Base
1673273573562201427Weighted Base

-7316328Several times (730)
-2%1%4%1%2%a day
-24%10%57%df9%

1918220At least once (365)
1%3%*2%1%1%a day
5%44%4%39%9%

*111316545At least once (52)
*3%4%5%2%3%a week
1%24%29%36%10%

-545418At least once a (24)
-2%1%1%2%1%fortnight
-28%20%28%24%

1676424At least once (12)
*2%2%2%2%2%a month
2%26%30%26%16%

-71018944Less than once (6)
-2%3%5%4%3%a month
-15%23%41%f21%

1652833202871941248Never (0)
99%87%90%81%88%87%
13%abcde23%26%c23%c            16%

SUMMARY CODE

244376926179EVER USE
1%13%10%19%12%13%
1%25%f21%f39%adff            15%f

2.13826.9508.97943.409adf13.20721.533Mean Score (Incl.0)
26.928117.49566.448157.38983.954108.669Standard Deviation
4.36844.53212.57969.58331.3268.387Error Variance

191.130200.08885.737223.787110.113171.912Mean Score (Excl.0)
-262.879190.883297.082222.960262.196Standard Deviation
-1607.1061041.0391317.2811714.176388.399Error Variance
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Communication (QS8300 - 230711)

Q.2B_02 How often do you use Social networking sites such as Facebook or LinkedIn on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 83 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

461111571925015581571922262752992597456631408Unweighted Base
40*98*1382185325401382182542783072337147131427Weighted Base

----26--1151268Several times (730)
----*1%--1%*2%**1%1%a day
----28%72%--17%11%59%13%25%75%

---147-113344711At least once (365)
---*1%1%-**1%1%2%1%1%1%a day
---5%36%59%-5%6%30%27%32%36%64%

---*613-*346871320At least once (52)
---*1%2%-*1%1%2%3%1%2%1%a week
---2%32%66%-2%12%20%28%38%34%66%

---123-1-212246At least once a (24)
---**1%-*-1%*1%*1%*fortnight
---14%34%52%-14%-34%17%34%37%63%

---121-1-21-235At least once (12)
---1%**-1%-1%*-***a month
---27%52%22%-27%-52%22%-35%65%

-11311131338103151329Less than once (6)
-1%1%2%2%2%1%2%1%3%3%1%2%2%2%a month
-5%5%12%38%45%5%12%11%26%34%11%53%47%

40961372115034961372112462582812156826661348Never (0)
100%99%99%97%95%92%99%97%97%93%92%92%95%93%94%

3%7%10%defj16%37%37%10%defj16%18%19%21%16%51%49%

SUMMARY CODE

-1172843178202518324779EVER USE
-1%1%3%5%8%1%3%3%7%8%8%5%7%6%
-2%2%8%36%54%im2%8%10%26%im32%im22%im41%59%

0.0000.0830.0591.3606.84314.0970.0591.3605.5678.00716.43111.0264.92411.2678.093Mean Score (Incl.0)
0.0000.7060.59419.33857.58485.9010.59419.33857.23557.97897.84967.10048.06476.73564.069Standard Deviation
0.0000.0040.0021.9486.61813.2240.0021.94814.49512.22332.02117.3843.1018.8812.915Error Variance

-6.0006.00044.862128.830176.5276.00044.862179.015109.381198.060145.508109.101170.699145.656Mean Score (Excl.0)
---110.311219.771255.084-110.311290.845190.930286.871204.875202.532251.427233.408Standard Deviation
---1521.0681724.9821549.233-1521.06812084.4351735.9143578.0482209.1461243.0011374.251689.612Error Variance
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Communication (QS8300 - 230711)

Q.2B_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 83 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6957134092864113027610227429381902272651408Unweighted Base
60782031828947534563*114*27426475*104*2582761427Weighted Base

261*51---2--248Several times (730)
*1%**1%*---1%--1%1%1%a day

24%76%18%6%60%16%---25%--28%47%

473162--13-13411At least once (365)
1%1%1%*1%*--*1%-1%1%1%1%a day

36%64%24%12%50%14%--11%25%-5%25%34%

81226102-*34--4920At least once (52)
1%1%1%2%2%1%-*1%1%--2%3%1%a week

39%61%10%29%50%11%-2%12%19%--20%47%

241131--11-1126At least once a (24)
****1%*--**-1%*1%*fortnight

38%62%24%14%42%20%--20%17%-14%15%34%

231121--11-12-5At least once (12)
******--**-1%1%-*a month

35%65%14%22%36%29%--14%22%-27%38%-

91972145-1410127329Less than once (6)
2%2%2%1%3%2%-1%1%4%2%2%3%1%2%a month

33%67%26%7%48%19%-4%13%35%5%7%24%10%

5807683032774363326311226424374992392541348Never (0)
95%94%95%96%92%96%100%98%97%92%98%95%93%92%94%
43%57%22%21%32%25%5%8%20%18%5%7%18%19%

SUMMARY CODE

275216123913-2102115192279EVER USE
5%6%5%4%8%4%-2%3%8%2%5%7%8%6%

34%66%20%15%49%17%-2%12%26%2%6%24%28%

5.7149.8547.0864.20313.3814.9990.0000.2642.40910.7290.1092.56111.54517.3148.093Mean Score (Incl.0)
51.38672.01759.94839.93883.86151.1630.0003.25925.52574.4220.80627.80378.17595.61264.069Standard Deviation
3.7997.2748.7875.57717.1118.6680.0000.1042.37818.9030.0088.58926.92234.4972.915Error Variance

126.918155.517144.119103.890163.524131.751-17.40969.358134.6296.00054.596159.000216.374145.656Mean Score (Excl.0)
211.681245.479238.193177.884250.652237.468--125.273234.918-130.255252.588272.243233.408Standard Deviation

1317.9071339.1092578.9032636.9081847.8325126.465--1743.7162508.481-2827.7423357.9413705.826689.612Error Variance
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Communication (QS8300 - 230711)

Q.2B_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 83 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9264821364782195751473918701408Unweighted Base
9564711334422206331503709071427Weighted Base

631-161258Several times (730)
1%1%*-1%1%1%1%1%1%a day

67%33%7%-17%76%17%28%56%

74112714711At least once (365)
1%1%1%*1%1%*1%1%1%a day

61%39%12%8%18%63%5%34%61%

14644210181120At least once (52)
1%1%3%1%1%2%1%2%1%1%a week

69%31%18%20%10%51%5%40%55%

3311-41136At least once a (24)
*1%1%*-1%1%***fortnight

48%52%25%15%-60%20%25%55%

23-1-4--55At least once (12)
*1%-*-1%--1%*a month

40%60%-14%-86%--100%

20939313342229Less than once (6)
2%2%2%2%2%2%2%1%2%2%a month

69%31%11%33%12%44%12%13%75%

9054431224262115891423508551348Never (0)
95%94%92%96%96%93%95%95%94%94%
67%33%9%32%16%44%11%26%63%

SUMMARY CODE

512810169448195279EVER USE
5%6%8%4%4%7%5%5%6%6%

64%36%13%20%11%56%10%25%66%

7.8138.6598.7401.3898.60112.461g8.8029.5627.3768.093Mean Score (Incl.0)
63.38965.49060.65616.99967.92881.53773.46968.09760.69164.069Standard Deviation
4.3398.89827.0530.60521.07011.56236.71911.8604.2342.915Error Variance

146.190144.690111.96838.566212.371178.739172.182181.445128.377145.656Mean Score (Excl.0)
236.580231.811197.44083.740281.099258.870297.111244.191222.369233.408Standard Deviation

1097.4551919.1543898.275389.5787183.3131675.34711034.3932981.474969.570689.612Error Variance
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Communication (QS8300 - 230711)

Q.2B_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 83 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4752931360186284260482196521242067622641408Unweighted Base
494331138017429226150219945*1232167882551427Weighted Base

4483121-2213-8Several times (730)
1%1%1%2%*1%*-4%2%1%*-1%a day

51%51%100%41%17%30%12%-24%abc23%15%39%-

86112-45-2-18111At least once (365)
2%2%1%1%-2%1%-4%-*1%1%1%a day

68%53%100%15%-40%45%-15%-5%67%13%

96202348221-13420At least once (52)
2%2%1%1%1%2%2%1%5%1%-2%1%1%a week

43%29%100%11%15%22%41%11%11%d5%-66%17%

-361231-1-1216At least once a (24)
-1%**1%1%*-2%-1%***fortnight
-51%100%14%32%45%9%-14%-25%42%20%

23511*11--1315At least once (12)
*1%*1%****--****a month

38%60%100%29%22%9%27%14%--22%65%14%

1172875494-3217629Less than once (6)
2%2%2%4%2%1%2%2%-3%1%2%2%2%a month

38%25%96%23%17%13%32%15%-11%8%60%21%

4613021302158280242476192391172097412421348Never (0)
93%91%94%91%96%93%95%96%85%95%97%94%95%94%
34%22%97%12%21%18%35%14%3%9%16%f55%f      18%

SUMMARY CODE

332978161218267767471379EVER USE
7%9%6%9%4%7%5%4%15%5%3%6%5%6%

42%37%98%20%16%23%32%9%9%ad8%8%59%16%

12.86617.2338.36518.7504.29914.4886.2120.72447.882abcd11.6785.3747.6133.0618.093Mean Score (Incl.0)
80.20294.73865.144106.41650.42385.22149.3455.450161.74889.80557.76458.67028.07564.069Standard Deviation
13.54230.6333.12060.8848.95227.9335.0520.152503.12265.03916.1974.5172.9862.915Error Variance

191.741196.544147.981202.336101.065208.754121.78920.308320.829239.244173.349127.32261.378145.656Mean Score (Excl.0)
251.555263.045234.656299.895232.688259.654186.90722.416313.704362.224302.841207.775114.893233.408Standard Deviation

2041.2842661.256705.9444733.5134511.9683965.8801518.88162.80712301.26018743.71915285.418959.3471015.412689.612Error Variance
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Communication (QS8300 - 230711)

Q.2B_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 83 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57683230611021408Unweighted Base
55787031511121427Weighted Base

26178Several times (730)
*1%*1%1%a day

24%76%15%85%

472911At least once (365)
1%1%1%1%1%a day

38%62%17%83%

41651520At least once (52)
1%2%1%1%1%a week

20%80%23%77%

33156At least once a (24)
1%****fortnight

57%43%15%85%

32-55At least once (12)
1%*-**a month

64%36%-100%

101932629Less than once (6)
2%2%1%2%2%a month

34%66%10%90%

53081730410441348Never (0)
95%94%96%94%94%
39%61%23%77%

SUMMARY CODE

2753126879EVER USE
5%6%4%6%6%

34%66%15%85%

6.1039.3665.8878.7188.093Mean Score (Incl.0)
53.98169.76653.45666.78264.069Standard Deviation
5.0595.8509.3384.0472.915Error Variance

127.768154.692160.075143.185145.656Mean Score (Excl.0)
217.065242.763240.307233.954233.408Standard Deviation

1682.7571155.5665249.772804.919689.612Error Variance
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Communication (QS8300 - 230711)

Q.2B_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 83 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34127138125698430203103711153091408Unweighted Base
33*13013213884*84*32**22451*70*1403091427Weighted Base

--11-1-2---28Several times (730)
--1%1%-2%-1%---1%1%a day
--11%16%-17%-27%---30%

-11--2-1---611At least once (365)
-1%1%--2%-1%---2%1%a day
-10%6%--17%-11%---56%

41-212-121-620At least once (52)
12%1%-2%2%2%-1%3%1%-2%1%a week
20%abcfjkl5%-11%7%9%-7%8%5%-28%

-1---1-----36At least once a (24)
-1%---2%-----1%*fortnight
-20%---25%-----55%

-1------*--35At least once (12)
-1%------1%--1%*a month
-27%------9%--64%

-133---2--31629Less than once (6)
-1%2%2%---1%--2%5%2%a month
-4%11%9%---8%--12%56%a

2912412713282783221749691362721348Never (0)
88%96%96%96%98%92%100%97%96%99%98%88%94%
2%9%9%b10%6%6%2%16%b4%5%10%bb      20%

SUMMARY CODE

465617-72133779EVER USE
12%4%4%4%2%8%-3%4%1%2%12%6%
5%7%6%8%2%8%-9%3%1%4%47%acfk

6.240c3.9767.1297.7410.84621.7430.0009.5681.7710.7430.14814.9188.093Mean Score (Incl.0)
17.16134.25366.18170.5106.619107.2250.00076.9439.2986.2160.93482.50264.069Standard Deviation
8.6629.23831.73939.7730.635136.8710.00029.1640.8390.5440.00822.0282.915Error Variance

52.00088.572197.775173.82152.000280.951-293.10643.42452.0006.000125.034145.656Mean Score (Excl.0)
0.000149.169323.923312.794-295.651-336.00322.782-0.000210.467233.408Standard Deviation
0.0004450.26120985.16819568.080-14568.214-16128.321173.008-0.0001135.805689.612Error Variance
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Communication (QS8300 - 230711)

Q.2B_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 83 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

23111713484116117423811701408Unweighted Base
218120433*84*118119223211951427Weighted Base

26-1-7-88Several times (730)
1%*-2%-1%-1%1%a day

30%70%-17%-83%-100%

29-218-1111At least once (365)
1%1%-2%1%1%-1%1%a day

20%80%-17%10%73%-100%

8124211351620At least once (52)
4%1%12%2%1%1%2%1%1%a week

41%h59%20%ade9%5%66%23%77%

24-113-66At least once a (24)
1%*-2%1%*-**fortnight

29%71%-25%20%55%-100%

14--13-55At least once (12)
**--1%*-**a month

14%86%--27%73%-100%

1316--12812829Less than once (6)
6%1%--1%2%*2%2%a month

45%ah55%--4%96%4%96%

18911542978112112922611211348Never (0)
87%96%88%92%95%95%98%94%94%
14%86%i2%6%8%84%17%i            83%

SUMMARY CODE

28514766367479EVER USE
13%4%12%8%5%5%2%6%6%
36%ah64%5%8%7%79%7%93%

14.5986.9526.24021.7434.3707.5511.0579.4598.093Mean Score (Incl.0)
85.47659.50317.161107.22535.89762.9637.25869.86664.069Standard Deviation
31.6293.0248.662136.87111.1083.3770.2214.1722.915Error Variance

111.463164.83452.000280.95188.572142.84942.744153.685145.656Mean Score (Excl.0)
215.314242.9230.000295.651149.169237.70620.295240.537233.408Standard Deviation

1495.4821229.4090.00014568.2144450.261882.87982.379781.869689.612Error Variance
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Communication (QS8300 - 230711)

Q.2B_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 83 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

134210855210333096613421408Unweighted Base
1360111753*106429667*13601427Weighted Base

88-8*-88Several times (730)
1%1%-1%*-1%1%a day

100%94%-94%6%-100%

118-83-1111At least once (365)
1%1%-1%1%-1%1%a day

100%70%-70%30%-100%

2010-1010-2020At least once (52)
1%1%-1%3%-1%1%a week

100%50%-50%50%eg-100%

64-42-66At least once a (24)
**-*1%-**fortnight

100%71%-71%29%-100%

55-5--55At least once (12)
**-*--**a month

100%100%-100%--100%

2821121812829Less than once (6)
2%2%1%2%3%1%2%2%a month

98%73%2%71%27%2%98%

128110615210092736612811348Never (0)
94%95%99%95%92%99%94%94%
95%79%4%75%20%5%95%

SUMMARY CODE

79561552317979EVER USE
6%5%1%5%8%1%6%6%

99%70%1%70%30%1%99%

8.4888.3690.0678.7837.4270.0548.4888.093Mean Score (Incl.0)
65.60067.7890.63969.43249.5110.56865.60064.069Standard Deviation
3.2074.2350.0084.6677.9330.0053.2072.915Error Variance

146.714167.3576.000169.09793.8746.000146.714145.656Mean Score (Excl.0)
233.980257.659-258.512154.211-233.980233.408Standard Deviation
701.8801185.506-1215.0631033.964-701.880689.612Error Variance
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Communication (QS8300 - 230711)

Q.2B_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 83 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1663103513562251408Unweighted Base
1673273573562201427Weighted Base

-2-518Several times (730)
-1%-1%*1%a day
-23%-64%13%

-423211At least once (365)
-1%1%1%1%1%a day
-32%22%30%16%

-549220At least once (52)
-1%1%3%1%1%a week
-22%21%46%11%

---516At least once a (24)
---1%**fortnight
---86%14%

-311-5At least once (12)
-1%**-*a month
-65%22%14%-

-3413929Less than once (6)
-1%1%4%4%2%a month
-10%14%46%30%

1673113463192051348Never (0)
100%95%97%90%93%94%
12%abce23%26%c24%c            15%

SUMMARY CODE

-1612371579EVER USE
-5%3%10%7%6%
-20%f15%46%adff            18%f

0.0009.1923.26516.1527.4058.093Mean Score (Incl.0)
0.00067.52330.91694.65560.63564.069Standard Deviation
0.00014.7072.72325.16716.3402.915Error Variance

-186.42198.956156.212111.711145.656Mean Score (Excl.0)
-251.093145.655257.555216.262233.408Standard Deviation
-3940.4781928.6751842.6212923.070689.612Error Variance
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Communication (QS8300 - 230711)

Q.2B_03 How often do you use Micro blogging sites such as Twitter or tumblr on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 84 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

461111571925015581571922262752992597456631408Unweighted Base
40*98*1382185325401382182542783072337147131427Weighted Base

---11513-169104141530Several times (730)
---1%3%2%-1%2%3%3%2%2%2%2%a day
---5%51%44%-5%19%32%32%12%49%51%

----69--24446915At least once (365)
----1%2%--1%1%1%2%1%1%1%a day
----42%58%--16%27%28%30%39%61%

---3511-3236510819At least once (52)
---1%1%2%-1%1%1%2%2%1%1%1%a week
---15%25%60%-15%10%15%32%28%55%45%

---178-1344441216At least once a (24)
---*1%1%-*1%2%1%2%1%2%1%fortnight
---5%43%51%-5%16%27%24%27%23%77%

---269-233459918At least once (12)
---1%1%2%-1%1%1%1%2%1%1%1%a month
---12%36%52%-12%20%17%21%30%49%51%

-333171533413115211839Less than once (6)
-3%2%2%3%3%2%2%2%5%3%2%3%3%3%a month
-8%8%9%44%40%8%9%10%33%27%12%53%47%

40951352074754741352072342422692056516411291Never (0)
100%97%98%95%89%88%98%95%92%87%88%88%91%90%90%

3%7%fj10%adefjk16%efj37%37%10%adefjk16%efj18%19%21%16%50%50%

SUMMARY CODE

-33115666311203638286472136EVER USE
-3%2%5%11%12%2%5%8%13%12%12%9%10%10%
-2%2%8%42%im48%hilmn2%8%15%27%hilmn28%hilm20%im47%im     53%

0.0000.1870.1325.87526.17525.2900.1325.87520.61431.24929.35519.94118.94321.50520.223Mean Score (Incl.0)
0.0001.0480.88560.052126.912120.2960.88560.052113.287138.184132.922101.350107.628112.389110.001Standard Deviation
0.0000.0100.00518.78232.14925.9340.00518.78256.78769.43659.09139.65915.54919.0528.594Error Variance

-6.0006.000120.092247.050207.8796.000120.092262.577238.560237.545167.388212.776212.668212.719Mean Score (Excl.0)
-0.0000.000256.615314.516286.4000.000256.615323.334313.847309.158251.913300.177292.008294.760Standard Deviation
-0.0000.0006585.1011831.8571171.7870.0006585.1016149.7142662.1542515.2211983.1251365.2431218.127638.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and
services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 84 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6957134092864113027610227429381902272651408Unweighted Base
60782031828947534563*114*27426475*104*2582761427Weighted Base

72253184--86-17730Several times (730)
1%3%1%1%4%1%--3%2%-1%3%2%2%a day

24%76%15%9%62%o14%--28%21%-5%23%23%

694272--33--4515At least once (365)
1%1%1%1%1%1%--1%1%--1%2%1%a day

40%60%28%12%48%13%--18%21%--25%37%

6133358-217-14419At least once (52)
1%2%1%1%1%2%-2%*3%-1%1%2%1%a week

31%69%16%16%29%40%-11%6%38%-3%19%22%

793363--4--13816At least once a (24)
1%1%1%1%1%1%--1%--1%1%3%1%fortnight

43%57%22%21%40%17%--23%--5%20%51%

7106210---54-22518At least once (12)
1%1%2%1%2%---2%2%-2%1%2%1%a month

42%58%31%11%58%---25%24%-12%11%28%

1227941413-1109327639Less than once (6)
2%3%3%1%3%4%-1%4%3%4%2%3%2%3%a month

32%68%22%10%35%33%-3%26%24%8%6%18%16%

5627302892734143166311024423472972322401291Never (0)
93%89%91%94%87%92%100%97%89%89%96%93%90%87%90%
43%k57%22%21%k32%24%5%fg9%19%18%6%7%18%19%

SUMMARY CODE

459029166129-33030372636136EVER USE
7%11%9%6%13%8%-3%11%11%4%7%10%13%10%

34%66%22%12%45%lo21%-3%22%i22%i2%5%19%26%

13.25825.38116.2609.95135.036o12.0920.0001.05426.30723.5630.24411.15426.03526.93820.223Mean Score (Incl.0)
86.615124.32295.50175.660146.50483.1890.0007.140128.965117.7671.19486.511124.947122.853110.001Standard Deviation
10.79521.67722.29920.01652.22322.9150.0000.50060.70147.3350.01883.15768.77556.9558.594Error Variance

176.938230.772177.092176.661271.462144.436-34.703239.088206.8646.000161.105256.191208.735212.719Mean Score (Excl.0)
269.433306.603270.257276.630321.650256.083-26.437321.178293.6910.000310.310312.717284.338294.760Standard Deviation

1273.5801189.9431872.7984251.3381881.0702732.432-232.9743684.1272464.4050.00013756.0473761.2202309.939638.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and
services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 84 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9264821364782195751473918701408Unweighted Base
9564711334422206331503709071427Weighted Base

161414420471830Several times (730)
2%3%1%1%2%3%3%2%2%2%a day

54%46%4%15%14%67%14%25%61%

78244517715At least once (365)
1%2%1%1%2%1%1%2%1%1%a day

47%53%12%24%29%35%6%44%50%

14442310161119At least once (52)
2%1%3%*1%2%1%2%1%1%a week

77%23%22%11%15%52%8%33%59%

132314837616At least once a (24)
1%*3%*2%1%2%2%1%1%fortnight

86%14%21%g6%25%48%17%44%39%

1261656171018At least once (12)
1%1%1%1%2%1%1%2%1%1%a month

68%32%7%34%28%31%7%37%55%

281149917163239Less than once (6)
3%2%3%2%4%3%1%2%3%3%a month

73%27%10%22%24%44%3%16%81%

8644271174161905681383308231291Never (0)
90%91%88%94%87%90%92%89%91%90%
67%33%9%32%f15%44%11%26%64%

SUMMARY CODE

914416262965124084136EVER USE
10%9%12%6%13%10%8%11%9%10%
67%33%12%19%22%g48%9%29%62%

16.30228.17113.43210.74922.65827.41623.90022.68118.61320.223Mean Score (Incl.0)
98.298130.30478.23879.109111.173131.395124.189112.120106.688110.001Standard Deviation
10.43535.22745.00813.09256.43630.026104.91832.15013.0838.594Error Variance

170.725299.021114.016185.639169.308266.740305.739210.842200.661212.719Mean Score (Excl.0)
274.859318.010206.968280.073263.563324.796346.503280.800295.092294.760Standard Deviation
839.4172198.4882855.7272905.2142395.3601622.95712006.4421752.1921075.056638.850Error Variance

 Page 691

Communication (QS8300 - 230711)

Q.2B_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and
services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 84 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4752931360186284260482196521242067622641408Unweighted Base
494331138017429226150219945*1232167882551427Weighted Base

1112296865513218530Several times (730)
2%4%2%4%3%2%1%2%3%3%1%2%2%2%a day

36%40%98%22%25%21%15%16%5%11%8%60%16%

84154425*2136315At least once (365)
2%1%1%2%1%1%1%*5%1%1%1%1%1%a day

51%30%100%27%28%12%31%3%15%c4%17%42%21%

127192349121114119At least once (52)
2%2%1%1%1%1%2%1%4%1%*2%*1%a week

65%40%100%9%17%20%47%7%9%7%3%74%7%

6416335233125416At least once a (24)
1%1%1%2%1%2%*2%6%1%1%1%2%1%fortnight

39%28%100%17%18%29%15%21%17%ac6%15%34%28%

51171447211310418At least once (12)
1%*1%*1%2%1%1%1%1%1%1%1%1%a month

29%6%93%3%22%22%41%12%3%5%15%56%20%

15938810413315426439Less than once (6)
3%3%3%5%3%2%3%2%2%4%2%3%1%3%a month

38%24%97%22%25%11%34%8%3%12%9%66%10%

4382931247150261236461184361122017092341291Never (0)
89%88%90%86%89%91%92%92%78%91%93%90%92%90%
34%23%97%12%20%18%36%14%3%9%16%f55%f      18%f

SUMMARY CODE

573913224312541151012147921136EVER USE
11%12%10%14%11%9%8%8%22%9%7%10%8%10%
42%28%98%18%23%18%30%11%7%abd9%11%58%15%

23.29332.61220.58336.749h25.12721.65411.31619.16544.23422.21913.42520.77219.04220.223Mean Score (Incl.0)
114.619140.854110.831147.189122.813116.16077.465112.810146.596120.21187.235112.736106.219110.001Standard Deviation
27.65867.7129.032116.47653.11051.89712.45064.929413.278116.53836.94116.67942.7378.594Error Variance

203.230280.205214.368267.001234.308229.443139.047254.096205.006234.559201.784207.239232.346212.719Mean Score (Excl.0)
281.462321.328294.876314.909306.854314.267239.228340.449267.922333.171285.508298.533303.264294.760Standard Deviation

1414.6552868.103653.7743672.8753037.3953950.5491546.7647244.0865981.8668538.6666270.3851188.2943998.656638.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and
services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 84 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57683230611021408Unweighted Base
55787031511121427Weighted Base

92142630Several times (730)
2%2%1%2%2%a day

29%71%12%88%

6921315At least once (365)
1%1%1%1%1%a day

39%61%16%84%

61351419At least once (52)
1%1%1%1%1%a week

31%69%25%75%

21321416At least once a (24)
*2%1%1%1%fortnight

16%84%12%88%

81061218At least once (12)
1%1%2%1%1%a month

46%54%33%67%

152463339Less than once (6)
3%3%2%3%3%a month

40%60%15%85%

51178129110001291Never (0)
92%90%92%90%90%
40%60%23%77%

SUMMARY CODE

468924112136EVER USE
8%10%8%10%10%

34%66%18%82%

16.15422.82812.46922.42220.223Mean Score (Incl.0)
97.418117.33184.445116.172110.001Standard Deviation
16.47616.54623.30412.2478.594Error Variance

194.511222.140162.976223.481212.719Mean Score (Excl.0)
284.832300.914267.084300.444294.760Standard Deviation

1690.1931028.9672853.357813.213638.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and
services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 84 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34127138125698430203103711153091408Unweighted Base
33*13013213884*84*32**22451*70*1403091427Weighted Base

--35-3-4*121130Several times (730)
--3%4%-3%-2%1%1%2%3%2%a day
--12%18%-10%-13%2%2%8%36%

-1-1-3-211-615At least once (365)
-1%-1%-3%-1%2%1%-2%1%a day
-6%-8%-19%-15%7%6%-39%

-12111-4*12419At least once (52)
-1%2%1%2%1%-2%1%2%1%1%1%a week
-7%13%8%7%6%-19%2%7%9%22%

32--31-----616At least once a (24)
9%2%--3%2%-----2%1%fortnight

19%acfjk14%--18%9%-----39%

11211-12*-2618At least once (12)
3%1%2%1%2%-3%1%1%-1%2%1%a month
5%7%12%7%7%-5%12%1%-10%33%

-741-3-6--41539Less than once (6)
-5%3%1%-3%-3%--3%5%3%a month
-17%9%3%-7%-15%--10%38%

2911812012878733120649671302611291Never (0)
88%91%91%92%94%87%97%92%96%96%93%85%90%
2%9%9%10%6%6%2%16%4%5%10%b      20%

SUMMARY CODE

4121211511118231048136EVER USE
12%9%9%8%6%13%3%8%4%4%7%15%10%
3%9%9%8%4%8%1%13%2%2%7%35%a

2.5263.95720.63432.3761.80338.5990.31316.92814.64411.03013.31333.91020.223Mean Score (Incl.0)
7.18031.388117.642145.0777.844147.2431.944100.15786.30175.82994.561141.404110.001Standard Deviation
1.5167.758100.288168.3800.892258.1010.12649.41672.30980.98677.75564.7098.594Error Variance

21.04541.802233.671421.90628.049298.11612.000214.025336.654285.420190.468220.101212.719Mean Score (Excl.0)
5.98397.565340.114345.21916.043311.459-298.520329.025329.404322.325300.465294.760Standard Deviation
8.950865.3619639.81714897.02964.3458818.768-5569.64821651.52136168.93412986.6701703.376638.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and
services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 84 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

23111713484116117423811701408Unweighted Base
218120433*84*118119223211951427Weighted Base

624-3-2712930Several times (730)
3%2%-3%-2%*2%2%a day

20%80%-10%-90%2%98%

78-311111415At least once (365)
3%1%-3%1%1%*1%1%a day

47%h53%-19%6%75%6%94%

712-111621719At least once (52)
3%1%-1%1%1%1%1%1%a week

36%64%-6%7%88%10%90%

411312921416At least once a (24)
2%1%9%2%2%1%1%1%1%fortnight

28%72%19%ad9%14%57%13%87%

4141-11631518At least once (12)
2%1%3%-1%1%1%1%1%a month

24%76%5%-7%87%18%82%

1425-373073239Less than once (6)
6%2%-3%6%2%3%3%3%a month

36%ah64%-7%17%76%18%82%

17511112973106108321710751291Never (0)
81%92%88%87%90%91%93%90%90%
14%86%i2%6%8%84%17%i            83%

SUMMARY CODE

42934111210916120136EVER USE
19%8%12%13%10%9%7%10%10%
31%ah69%3%8%9%80%11%89%

33.94717.8312.52638.5994.34920.9924.14623.34620.223Mean Score (Incl.0)
132.484105.5457.180147.24332.891113.19442.450118.507110.001Standard Deviation
75.9839.5131.516258.1019.32610.9147.57112.0038.594Error Variance

175.050229.71821.045298.11641.802230.51661.723232.326212.719Mean Score (Excl.0)
258.803309.4325.983311.45997.565305.196157.305303.076294.760Standard Deviation

1456.0631063.8708.9508818.768865.361846.7711649.657759.132638.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and
services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 84 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

134210855210333096613421408Unweighted Base
1360111753*106429667*13601427Weighted Base

2925*245*2930Several times (730)
2%2%1%2%2%1%2%2%a day

98%84%2%83%16%2%98%

1510-105-1515At least once (365)
1%1%-1%2%-1%1%a day

100%69%-69%31%-100%

1914-145-1919At least once (52)
1%1%-1%2%-1%1%a week

100%75%-75%25%-100%

1612-124-1616At least once a (24)
1%1%-1%1%-1%1%fortnight

100%75%-75%25%-100%

1814-144-1818At least once (12)
1%1%-1%1%-1%1%a month

100%80%-80%20%-100%

3731229823739Less than once (6)
3%3%4%3%3%3%3%3%a month

94%80%6%74%20%6%94%

12271011509612676412271291Never (0)
90%90%95%90%90%96%90%90%
95%78%4%74%21%5%95%

SUMMARY CODE

1331063103293133136EVER USE
10%10%5%10%10%4%10%10%
98%78%2%76%22%2%98%

20.96720.8266.40221.54418.8925.07520.96720.223Mean Score (Incl.0)
111.847112.76067.310114.526101.79059.866111.847110.001Standard Deviation

9.32211.71987.12712.69733.53254.3029.3228.594Error Variance

214.541219.075124.100221.585189.801124.100214.541212.719Mean Score (Excl.0)
295.017301.758335.899302.210271.683335.899295.017294.760Standard Deviation
654.399892.72237609.316922.5342170.92737609.316654.399638.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and
services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 84 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1663103513562251408Unweighted Base
1673273573562201427Weighted Base

-9313430Several times (730)
-3%1%4%2%2%a day
-31%12%44%13%

3126315At least once (365)
2%*1%2%1%1%a day

18%6%16%43%17%

-537419At least once (52)
-2%1%2%2%1%a week
-29%13%37%20%

-319216At least once a (24)
-1%*3%1%1%fortnight
-22%6%61%12%

-535418At least once (12)
-2%1%1%2%1%a month
-29%18%29%23%

-56151339Less than once (6)
-1%2%4%6%3%a month
-12%16%39%33%ef

1642983392991911291Never (0)
98%91%95%84%87%90%
13%abce23%26%bc23%c            15%

SUMMARY CODE

329195629136EVER USE
2%9%5%16%13%10%
2%21%f14%42%adff            21%df

5.74523.24310.00935.275d18.96220.223Mean Score (Incl.0)
45.568123.02276.829143.883104.069110.001Standard Deviation
12.50848.82116.81758.15348.1358.594Error Variance

365.000263.004193.295222.103143.234212.719Mean Score (Excl.0)
0.000333.953287.606300.138256.707294.760Standard Deviation
0.0004289.4174353.5461526.8292196.615638.850Error Variance

 Page 697

Communication (QS8300 - 230711)

Q.2B_04 How often do you use Instant Messaging e.g. Facebook Messenger, MSN Messenger, Skype IM on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and
services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 85 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

461111571925015581571922262752992597456631408Unweighted Base
40*98*1382185325401382182542783072337147131427Weighted Base

---224-21132549Several times (730)
---1%*1%-1%1%*1%1%1%1%1%a day
---27%26%47%-27%15%11%30%17%53%47%

---133-1113-257At least once (365)
---*1%1%-*1%*1%-*1%*a day
---9%40%51%-9%21%20%51%-28%72%

-11110811563551420At least once (52)
-1%**2%2%**2%2%1%2%1%2%1%a week
-3%3%5%51%41%3%5%23%28%17%24%28%72%

---142-12111336At least once a (24)
---*1%*-*1%******fortnight
---13%57%30%-13%38%19%16%14%46%54%

-**677*6354351621At least once (12)
-**3%1%1%*3%1%2%1%1%1%2%1%a month
-1%1%31%35%33%1%31%13%22%17%16%23%77%

-2251511257774132033Less than once (6)
-2%2%2%3%2%2%2%3%3%2%2%2%3%2%a month
-7%7%16%44%33%7%16%22%22%20%13%39%61%

40951352014915041352012342572862186816501331Never (0)
100%97%98%92%92%93%98%92%92%92%93%94%95%91%93%

3%7%10%15%37%38%10%15%18%19%21%16%51%b49%

SUMMARY CODE

-3317413631720212115336396EVER USE
-3%2%8%8%7%2%8%8%8%7%6%5%9%7%
-3%3%17%42%37%3%17%21%22%22%16%34%66%c

0.0000.4370.30910.2036.5919.2680.30910.2037.4445.81311.4886.3486.6078.4847.545Mean Score (Incl.0)
0.0003.8903.27480.04255.38871.1433.27480.04260.47150.40378.51960.11862.87864.18163.517Standard Deviation
0.0000.1360.06833.3686.1239.0710.06833.36816.1809.23820.61913.9545.3076.2132.865Error Variance

-14.45114.451132.54986.000140.10514.451132.54995.78476.832170.35798.467143.81495.498111.987Mean Score (Excl.0)
-21.01421.014266.208184.281244.35821.014266.208201.148171.465259.461223.799261.317196.468220.567Standard Deviation
-110.397110.3975061.913943.3181456.363110.3975061.9132697.3791400.0153060.0072636.1081896.853654.230512.103Error Variance
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Communication (QS8300 - 230711)

Q.2B_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 85 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6957134092864113027610227429381902272651408Unweighted Base
60782031828947534563*114*27426475*104*2582761427Weighted Base

361251-*13-2119Several times (730)
*1%*1%1%*-*1%1%-2%**1%a day

32%68%11%22%54%14%-5%15%33%-22%11%14%

16-142---2-1317At least once (365)
*1%-*1%*---1%-1%1%1%*a day

13%87%-13%63%24%---28%-9%40%22%

101072641-32-17620At least once (52)
2%1%2%1%1%1%1%-1%1%-1%3%2%1%a week

49%51%36%12%32%20%3%-14%11%-5%37%30%

251141--3--1126At least once a (24)
*1%**1%*--1%--1%*1%*fortnight

24%76%11%13%57%19%--46%--13%11%30%

6164178-113*56421At least once (12)
1%2%1%*2%2%-1%*1%*5%2%2%1%a month

27%73%21%6%34%40%-5%6%13%1%26%29%21%

102282158--482510333Less than once (6)
2%3%3%1%3%2%--2%3%3%5%4%1%2%a month

32%68%25%7%44%24%--13%25%7%16%31%8%

5767552972794343216311226124573882302581331Never (0)
95%92%93%97%91%93%99%99%95%93%97%85%89%94%93%
43%57%22%21%k33%24%5%8%20%18%5%7%17%d      19%

SUMMARY CODE

316521104124111318215281896EVER USE
5%8%7%3%9%7%1%1%5%7%3%15%11%6%7%

32%68%22%10%42%l25%1%1%13%19%3%16%a29%18%

5.1959.2853.8396.68912.0025.5450.4142.8534.65811.7380.22118.2528.6406.9107.545Mean Score (Incl.0)
53.10570.22141.49663.52881.21251.2704.65944.92152.22283.6111.262105.61358.59056.80063.517Standard Deviation
4.0586.9164.21014.11116.0478.7040.28619.7839.95323.8590.020123.93615.12312.1742.865Error Variance

101.411117.04556.922200.478139.95778.67752.000230.45799.080171.5276.749123.56379.966108.007111.987Mean Score (Excl.0)
216.108224.153153.369301.911245.605181.055--229.192280.5752.575257.066164.039204.181220.567Standard Deviation

1197.502897.224840.0698286.3711675.6071639.041--4775.3753578.2882.2105506.9051076.3452194.212512.103Error Variance
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Communication (QS8300 - 230711)

Q.2B_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 85 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9264821364782195751473918701408Unweighted Base
9564711334422206331503709071427Weighted Base

631*263339Several times (730)
1%1%1%*1%1%2%1%*1%a day

65%35%12%5%21%63%36%29%36%

52--161147At least once (365)
**--*1%1%***a day

72%28%--13%87%21%22%57%

16423113171220At least once (52)
2%1%2%1%1%2%1%2%1%1%a week

82%18%10%17%7%66%7%34%58%

421--51146At least once a (24)
**1%--1%1%***fortnight

66%34%14%--86%19%14%67%

16522215261321At least once (12)
2%1%2%*1%2%1%2%1%1%a month

76%24%11%10%8%71%10%28%62%

2310210714462333Less than once (6)
2%2%1%2%3%2%3%2%2%2%a month

69%31%6%30%21%43%12%20%68%

8864451254262075731373468491331Never (0)
93%94%94%96%94%91%91%93%94%93%
67%33%9%32%e16%43%10%26%64%

SUMMARY CODE

7026816135913245996EVER USE
7%6%6%4%6%9%9%7%6%7%

73%27%9%16%13%62%g14%25%61%

7.7237.1837.1031.2918.32911.731g20.3517.9585.2627.545Mean Score (Incl.0)
63.19264.23665.61523.19471.23777.660112.23365.67849.91363.517Standard Deviation
4.3128.56131.6571.12523.17210.48985.68911.0322.8642.865Error Variance

105.596129.006114.19836.257143.481124.978230.258121.18281.453111.987Mean Score (Excl.0)
211.775246.042253.458121.404270.903225.507317.569232.410181.322220.567Standard Deviation
659.5382242.0947137.912866.9965645.260908.0969168.1732000.525576.803512.103Error Variance
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Communication (QS8300 - 230711)

Q.2B_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 85 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4752931360186284260482196521242067622641408Unweighted Base
494331138017429226150219945*1232167882551427Weighted Base

359111321*-629Several times (730)
1%2%1%1%**1%1%2%*-1%1%1%a day

35%58%100%16%11%14%37%22%11%5%-61%22%

237-212*-114*7At least once (365)
*1%*-1%1%**-1%*1%**a day

29%43%100%-36%22%35%7%-21%9%64%7%

68201438411114420At least once (52)
1%2%1%1%1%1%2%2%2%1%*2%2%1%a week

32%41%100%5%18%17%40%21%5%3%3%69%21%

3461-2211--326At least once a (24)
1%1%**-1%**2%--*1%*fortnight

43%70%100%13%-34%38%14%13%--54%33%

88215129341111421At least once (12)
2%2%2%3%*1%2%2%9%1%1%1%1%1%a month

39%37%100%25%6%11%43%15%18%abcd6%6%52%18%

13732753162*2224433Less than once (6)
3%2%2%4%2%1%3%1%1%2%1%3%2%2%a month

39%21%96%22%15%9%48%6%1%7%6%74%12%

4592961285158279247461186381172127252381331Never (0)
93%89%93%91%95%95%92%94%85%95%98%92%93%93%
34%22%97%12%21%19%35%14%3%9%16%cf55%18%

SUMMARY CODE

3536951613144113764621796EVER USE
7%11%7%9%5%5%8%6%15%5%2%8%7%7%

37%37%99%16%14%14%42%13%7%d6%4%65%d17%

7.36916.7977.7997.2686.2576.6877.9319.82818.5657.5371.2608.5307.8677.545Mean Score (Incl.0)
63.31197.24464.58567.64753.75058.18964.62876.207108.09860.27219.39167.08467.45963.517Standard Deviation
8.43932.2753.06724.60210.17313.0238.66629.630224.71429.2961.8255.90617.2382.865Error Variance

102.964156.132113.27980.981137.327128.34397.375152.662122.130151.87763.626107.977120.521111.987Mean Score (Excl.0)
217.686260.343221.606218.603221.063230.291208.659271.477270.450246.128139.652216.583243.799220.567Standard Deviation

1435.9812186.406522.4362654.8453759.1453535.6031243.9585264.2879142.9118654.1413900.534822.9533302.114512.103Error Variance
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Communication (QS8300 - 230711)

Q.2B_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 85 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57683230611021408Unweighted Base
55787031511121427Weighted Base

36-99Several times (730)
1%1%-1%1%a day

32%68%-100%

24-77At least once (365)
**-1%*a day

37%63%-100%

21841620At least once (52)
*2%1%1%1%a week

10%90%21%79%

-6166At least once a (24)
-1%*1%*fortnight
-100%11%89%

41771421At least once (12)
1%2%2%1%1%a month

21%79%33%67%

132052833Less than once (6)
2%2%2%3%2%a month

39%61%15%85%

53279929910321331Never (0)
96%92%95%93%93%
40%d60%22%78%

SUMMARY CODE

2571177996EVER USE
4%8%5%7%7%

26%74%e17%83%

5.9348.5761.0879.3777.545Mean Score (Incl.0)
58.35066.6276.24971.79063.517Standard Deviation
5.9115.3360.1284.6772.865Error Variance

132.874104.69720.480131.285111.987Mean Score (Excl.0)
248.439211.40618.906238.334220.567Standard Deviation

2373.913647.71922.341719.025512.103Error Variance
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Communication (QS8300 - 230711)

Q.2B_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 85 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34127138125698430203103711153091408Unweighted Base
33*13013213884*84*32**22451*70*1403091427Weighted Base

---3-1-11--39Several times (730)
---2%-1%-*2%--1%1%a day
---30%-11%-11%11%--37%

-----3-1*--27At least once (365)
-----4%-1%1%--1%*a day
-----49%a-20%7%--24%

--2111-12111020At least once (52)
--2%1%2%2%-*3%1%1%3%1%a week
--11%7%7%7%-3%8%3%5%48%

111--------36At least once a (24)
3%1%1%--------1%*fortnight

16%19%11%--------55%

---3-1-6*13721At least once (12)
---2%-1%-3%1%2%2%2%1%a month
---13%-5%-28%1%6%15%32%

-42-1116*-21533Less than once (6)
-3%2%-2%2%4%3%1%-1%5%2%a month
-11%7%-4%4%4%18%1%-6%46%

3212512713181763120947681342691331Never (0)
97%96%96%95%97%90%96%93%93%97%96%87%93%
2%9%b10%b10%6%6%2%16%4%5%10%b      20%

SUMMARY CODE

1557381154264096EVER USE
3%4%4%5%3%10%4%7%7%3%4%13%7%
1%5%5%7%3%8%1%15%4%2%6%41%akl

0.7310.3801.11815.2860.99623.8210.2276.04019.5740.6310.75312.4197.545Mean Score (Incl.0)
4.1882.4667.001102.2786.827104.8961.16356.163108.6284.8664.92880.94563.517Standard Deviation
0.5160.0480.35583.6860.675130.9910.04515.539114.5640.3330.21121.2042.865Error Variance

24.00010.48428.332305.74829.000250.3106.00091.193275.38623.66017.31296.413111.987Mean Score (Excl.0)
-8.77223.888372.82928.477256.473-206.193357.040-17.893209.045220.567Standard Deviation
-19.236114.12427800.273405.4619396.911-3542.97415934.740-53.3601040.468512.103Error Variance
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Communication (QS8300 - 230711)

Q.2B_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 85 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

23111713484116117423811701408Unweighted Base
218120433*84*118119223211951427Weighted Base

18-1-8-99Several times (730)
1%1%-1%-1%-1%1%a day

16%84%-11%-89%-100%

*6-3-3-77At least once (365)
*1%-4%-*-1%*a day
7%93%-49%ad-51%-100%

911-1-19-2020At least once (52)
4%1%-2%-2%-2%1%a week

44%ah56%-7%-93%-100%

251-14156At least once a (24)
1%*3%-1%****fortnight

27%73%16%-19%66%16%84%

417-1-20-2121At least once (12)
2%1%-1%-2%-2%1%a month

19%81%-5%-95%-100%

1419-142862733Less than once (6)
6%2%-2%3%2%2%2%2%a month

41%ah59%-4%11%85%17%83%

18811383276114110922611051331Never (0)
86%95%97%90%96%93%97%93%93%
14%86%i2%6%9%83%17%i            83%

SUMMARY CODE

30661858279096EVER USE
14%5%3%10%4%7%3%7%7%
31%ah69%1%8%5%86%7%93%

8.6497.3780.73123.8210.4177.2930.2498.9627.545Mean Score (Incl.0)
63.20263.7334.188104.8962.58363.5461.81969.32463.517Standard Deviation
17.2923.4690.516130.9910.0573.4400.0144.1082.865Error Variance

62.709134.33924.000250.31010.484105.4388.719119.635111.987Mean Score (Excl.0)
162.225240.236-256.4738.772220.3886.995226.788220.567Standard Deviation
774.030946.122-9396.91119.236585.1938.155577.894512.103Error Variance
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Communication (QS8300 - 230711)

Q.2B_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 85 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

134210855210333096613421408Unweighted Base
1360111753*106429667*13601427Weighted Base

98-81-99Several times (730)
1%1%-1%*-1%1%a day

100%85%-85%15%-100%

75-52-77At least once (365)
**-*1%-**a day

100%72%-72%28%-100%

2014-146-2020At least once (52)
1%1%-1%2%-1%1%a week

100%69%-69%31%-100%

65-51-66At least once a (24)
**-**-**fortnight

100%81%-81%19%-100%

1815312631821At least once (12)
1%1%6%1%2%5%1%1%a month

85%70%15%eh55%30%15%85%

3320-2013-3333Less than once (6)
2%2%-2%4%-2%2%a month

100%62%-62%38%-100%

126710515010012666412671331Never (0)
93%94%94%94%90%95%93%93%
95%79%4%75%20%5%95%

SUMMARY CODE

93673633039396EVER USE
7%6%6%6%10%5%7%7%

97%69%3%66%31%3%97%

7.8877.6580.7308.0037.4710.5797.8877.545Mean Score (Incl.0)
65.03865.2812.89666.86658.0942.59065.03863.517Standard Deviation
3.1523.9280.1614.32810.9220.1023.1522.865Error Variance

115.455128.56812.000134.50274.70412.000115.455111.987Mean Score (Excl.0)
223.591238.3080.000242.877172.0840.000223.591220.567Standard Deviation
537.560860.4630.000921.7061021.1400.000537.560512.103Error Variance
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Communication (QS8300 - 230711)

Q.2B_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 85 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1663103513562251408Unweighted Base
1673273573562201427Weighted Base

-32239Several times (730)
-1%*1%1%1%a day
-31%17%25%28%

--34-7At least once (365)
--1%1%-*a day
--44%56%-

-4*12320At least once (52)
-1%*3%1%1%a week
-21%2%62%d15%

-3-226At least once a (24)
-1%-1%1%*fortnight
-43%-33%24%

1956121At least once (12)
1%3%1%2%*1%a month
5%41%22%29%3%

16413933Less than once (6)
1%2%1%4%4%2%a month
4%17%11%40%28%

1653033443162031331Never (0)
99%93%96%89%92%93%
12%abce23%26%c24%c            15%

SUMMARY CODE

22413401796EVER USE
1%7%4%11%8%7%
2%25%f14%41%adff            18%f

0.1167.5536.51110.8259.5417.545Mean Score (Incl.0)
1.05767.71158.46368.99678.11863.517Standard Deviation
0.00714.7909.73813.37227.1222.865Error Variance

8.710103.493173.40796.877124.270111.987Mean Score (Excl.0)
4.034234.535258.478187.157262.584220.567Standard Deviation
8.1372750.3315567.571814.5983830.584512.103Error Variance
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Communication (QS8300 - 230711)

Q.2B_05 How often do you use Skype calls or other Internet based phone service on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 86 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

461111571925015581571922262752992597456631408Unweighted Base
40*98*1382185325401382182542783072337147131427Weighted Base

----34--3-4*347Several times (730)
----*1%--1%-1%**1%*a day
----39%61%--39%-54%7%43%57%

-1139141354113121628At least once (365)
-1%1%1%2%3%1%1%2%2%3%1%2%2%2%a day
-4%4%11%34%51%4%11%19%16%38%12%42%58%

-2222220226161010163046At least once (52)
-2%2%1%4%4%2%1%2%6%3%4%2%4%3%a week
-5%5%5%47%44%5%5%13%34%22%22%35%65%

-221742134228614At least once a (24)
-2%1%1%1%1%1%1%1%1%1%1%1%1%1%fortnight
-13%13%10%49%29%13%10%20%29%12%17%59%41%

1-1614191659119211941At least once (12)
2%-1%3%3%4%1%3%2%3%3%4%3%3%3%a month
2%-2%16%35%47%2%16%12%23%26%21%52%48%

18982623981115176303666Less than once (6)
2%8%6%3%5%4%6%3%4%5%6%3%4%5%5%a month
1%12%13%12%39%36%13%12%17%23%27%9%46%54%

39851241974514551241972212302532026246031227Never (0)
96%87%90%91%85%84%90%91%87%83%82%87%87%85%86%
3%7%10%16%37%37%10%16%18%19%21%16%51%49%

SUMMARY CODE

2131520818515203248543190110200EVER USE
4%13%10%9%15%16%10%9%13%17%18%13%13%15%14%
1%6%7%10%40%42%7%10%16%24%27%15%45%55%

0.3346.5364.7226.23613.10417.8574.7226.23616.8509.68623.8899.92010.89915.18813.042Mean Score (Incl.0)
1.80941.11034.65642.88770.29985.76534.65642.88789.43046.353102.54355.81065.29376.19070.954Standard Deviation
0.07115.2257.6509.5809.86413.1827.6509.58035.3887.81335.16712.0265.7228.7563.576Error Variance

8.88249.20044.97866.54786.440113.78844.97866.547132.52255.702135.92275.05886.60998.16192.974Mean Score (Excl.0)
-106.615101.258127.765162.875190.521101.258127.765220.99199.768212.707138.569166.069172.010169.044Standard Deviation
-947.232732.363816.192349.055422.074732.363816.1921808.783203.137887.138548.611293.392290.074145.795Error Variance
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Communication (QS8300 - 230711)

Q.2B_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 86 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6957134092864113027610227429381902272651408Unweighted Base
60782031828947534563*114*27426475*104*2582761427Weighted Base

25-241--11--137Several times (730)
*1%-1%1%*--1%1%--*1%*a day

25%75%-25%56%19%--21%22%--18%39%

1018631171254-141028At least once (365)
2%2%2%1%2%2%2%1%2%1%-1%2%4%2%a day

35%65%23%12%39%27%4%6%18%14%-5%16%37%

172910818111-6912161146At least once (52)
3%3%3%3%4%3%2%-2%3%1%2%6%4%3%a week

38%62%21%17%38%24%3%-13%19%2%5%34%24%

584245--62211214At least once a (24)
1%1%1%1%1%1%--2%1%2%1%*1%1%fortnight

38%62%27%11%28%34%--42%17%13%10%6%12%

212010111281687-161341At least once (12)
3%2%3%4%3%2%1%5%3%2%-1%2%5%3%a month

51%49%24%26%29%20%2%14%21%16%-2%14%31%

174911631183210145516966Less than once (6)
3%6%4%2%6%5%5%2%4%5%7%5%6%3%5%a month

26%74%o17%8%47%lo28%5%3%16%21%8%8%24%14%

5366912772593962955710523722767932152281227Never (0)
88%84%87%89%83%85%90%92%86%86%89%89%83%83%86%
44%56%23%21%32%24%5%9%19%18%5%8%17%19%

SUMMARY CODE

71129413078507937378114448200EVER USE
12%16%13%11%17%15%10%8%14%14%11%11%17%17%14%
36%64%21%15%39%25%3%5%19%18%4%6%22%24%

10.12715.2019.80810.47816.75713.0598.5035.61312.57912.0111.5316.91913.66123.43913.042Mean Score (Incl.0)
60.11577.98251.89068.12583.92069.04250.68842.26971.07470.2896.54843.74969.60298.10470.954Standard Deviation
5.2008.5296.58316.22717.13515.78433.80617.51618.43616.8620.52921.26621.34136.3183.576Error Variance

86.02196.83675.94499.652101.50289.56581.07169.47192.83185.62014.57164.14980.995135.62292.974Mean Score (Excl.0)
156.399176.150127.100190.514185.491162.072146.491140.063174.691171.99315.605123.558153.955202.817169.044Standard Deviation
291.196277.044310.6621134.237505.984596.9873065.6532179.733847.689704.32234.7871387.869592.554934.880145.795Error Variance
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Communication (QS8300 - 230711)

Q.2B_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 86 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9264821364782195751473918701408Unweighted Base
9564711334422206331503709071427Weighted Base

52--251*57Several times (730)
1%*--1%1%1%*1%*a day

74%26%--28%72%21%7%72%

19915220451828At least once (365)
2%2%1%1%1%3%3%1%2%2%a day

69%31%4%16%9%71%15%20%65%

32141085233172646At least once (52)
3%3%8%2%2%4%2%5%3%3%a week

70%30%22%g18%12%49%6%36%57%

112134514814At least once a (24)
1%*1%1%2%1%1%1%1%1%fortnight

83%17%8%24%29%39%6%32%62%

2318510620392841At least once (12)
2%4%3%2%3%3%2%3%3%3%a month

56%44%11%24%14%50%7%23%70%

432351912308114766Less than once (6)
5%5%4%4%5%5%5%3%5%5%a month

66%34%8%28%18%45%12%17%71%

8224041113971885301303237751227Never (0)
86%86%83%90%86%84%87%87%85%86%
67%33%9%32%e15%43%11%26%63%

SUMMARY CODE

133672244311022047133200EVER USE
14%14%17%10%14%16%13%13%15%14%
67%33%11%22%16%51%g10%24%66%

13.62311.8647.7035.40812.73919.597g18.6679.43413.58413.042Mean Score (Incl.0)
73.06566.52635.12837.45577.67989.15791.82252.17073.60970.954Standard Deviation
5.7659.1829.0742.93527.55313.82457.3556.9616.2283.576Error Variance

97.74183.49546.30853.80989.532121.065139.34573.73892.82192.974Mean Score (Excl.0)
173.980159.62376.415107.631191.066192.629219.311129.730172.780169.044Standard Deviation
234.643380.290265.424236.4191106.248403.3252531.438329.999236.927145.795Error Variance
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Communication (QS8300 - 230711)

Q.2B_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 86 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4752931360186284260482196521242067622641408Unweighted Base
494331138017429226150219945*1232167882551427Weighted Base

4272112-12-4-7Several times (730)
1%1%*1%***-3%1%-*-*a day

61%34%100%28%18%19%35%-20%b25%-54%-

13132826613122119328At least once (365)
3%4%2%1%2%2%3%1%5%2%1%2%1%2%a day

46%49%100%8%21%20%47%4%8%7%4%69%12%

271446585199231271346At least once (52)
6%4%3%3%3%2%4%4%5%3%1%3%5%3%a week

59%30%100%11%18%10%42%18%5%7%3%58%27%

6314142421136214At least once a (24)
1%1%1%1%2%1%1%1%3%1%2%1%1%1%fortnight

42%19%100%8%33%14%33%12%8%8%25%47%12%

201439591014411823741At least once (12)
4%4%3%3%3%4%3%2%3%1%4%3%3%3%a month

49%34%97%12%22%24%33%9%4%3%20%56%17%

301966121652013274361566Less than once (6)
6%6%5%7%6%2%4%6%5%6%2%5%6%5%a month

46%28%100%19%i25%7%30%19%3%11%7%55%24%

3942671181146247233429171341071976732151227Never (0)
80%81%86%84%85%89%86%86%76%87%91%85%84%86%
32%22%96%n12%20%19%35%14%3%9%16%f55%n      18%

SUMMARY CODE

10064199274528722811161911540200EVER USE
20%19%14%16%15%11%14%14%24%13%9%15%16%14%
50%al32%99%14%23%14%36%14%5%d8%9%57%20%

19.55422.99813.47914.74012.83813.14615.6175.23443.242abd18.1703.30814.7508.14913.042Mean Score (Incl.0)
87.85193.26972.12385.25969.33473.60876.39530.171145.25997.12927.72374.69642.61670.954Standard Deviation
16.24829.6903.82539.08116.92720.83912.1084.644405.77276.0813.7317.3226.8793.576Error Variance

96.851118.88293.50393.51983.235123.393108.47837.518180.921136.77138.568101.33152.19192.974Mean Score (Excl.0)
175.988184.288169.470199.865160.541196.067175.53574.018260.136240.28389.388172.53897.605169.044Standard Deviation
326.018595.826147.2821377.446585.7581423.791459.886188.9186151.9083396.228420.539278.217226.826145.795Error Variance
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Communication (QS8300 - 230711)

Q.2B_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 86 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57683230611021408Unweighted Base
55787031511121427Weighted Base

25-77Several times (730)
*1%-1%*a day

28%72%-100%

91942328At least once (365)
2%2%1%2%2%a day

32%68%15%85%

1036103646At least once (52)
2%4%3%3%3%a week

22%78%22%78%

6821214At least once a (24)
1%1%1%1%1%fortnight

43%57%14%86%

192273441At least once (12)
3%2%2%3%3%a month

47%53%17%83%

2145115466Less than once (6)
4%5%4%5%5%a month

32%68%17%83%

4907372819461227Never (0)
88%85%89%85%86%
40%60%23%77%

SUMMARY CODE

6713434166200EVER USE
12%15%11%15%14%
33%67%17%83%

10.08414.9367.11914.72213.042Mean Score (Incl.0)
62.31275.94642.58077.05970.954Standard Deviation
6.7416.9325.9255.3883.576Error Variance

84.25797.32765.39798.68492.974Mean Score (Excl.0)
162.890172.471114.778177.969169.044Standard Deviation
384.539234.224411.684193.127145.795Error Variance
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Communication (QS8300 - 230711)

Q.2B_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 86 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34127138125698430203103711153091408Unweighted Base
33*13013213884*84*32**22451*70*1403091427Weighted Base

---1---2---37Several times (730)
---1%---1%---1%*a day
---19%---33%---48%

-431-5-411-828At least once (365)
-3%3%1%-6%-2%2%1%-3%2%a day
-14%13%5%-19%c-13%4%2%-30%

253411-103-31446At least once (52)
6%4%2%3%2%1%-4%5%-2%5%3%a week
5%11%6%9%3%1%-21%6%-8%31%

121----2*13314At least once a (24)
3%1%1%----1%1%1%2%1%1%fortnight
8%13%8%----13%4%7%22%24%

236214-4216941At least once (12)
6%3%4%2%2%5%-2%3%1%4%3%3%a month
5%8%14%6%4%10%-11%4%2%14%23%

1447-41123282166Less than once (6)
3%3%3%5%-4%4%5%5%3%5%7%5%a month
1%6%5%10%-5%2%18%4%4%11%33%

2711211512381713119042651202501227Never (0)
81%86%87%89%97%84%96%85%83%93%86%81%86%
2%9%9%10%7%be6%3%16%3%5%10%20%

SUMMARY CODE

6181716313133952059200EVER USE
19%14%13%11%3%16%4%15%17%7%14%19%14%
3%9%8%8%1%7%1%17%4%i2%10%30%i

4.99514.01111.52712.6281.10523.458c0.24816.19011.3993.5162.61520.92113.042Mean Score (Incl.0)
13.45663.53558.79379.5526.95287.6831.21385.72153.60832.3909.01694.49670.954Standard Deviation
5.32531.78625.04850.6280.70091.5280.04936.19827.90114.7760.70728.8983.576Error Variance

26.93099.20591.316111.45831.685147.9406.000108.33567.97452.72918.648108.67892.974Mean Score (Excl.0)
20.627145.113145.464217.86424.656178.570-200.422121.122128.22017.070193.200169.044Standard Deviation
70.9111238.6911322.4783955.410303.9592277.659-1295.7781047.8923288.05918.211602.037145.795Error Variance
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Communication (QS8300 - 230711)

Q.2B_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 86 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

23111713484116117423811701408Unweighted Base
218120433*84*118119223211951427Weighted Base

25---7-77Several times (730)
1%*---1%-1%*a day

28%72%---100%-100%

424-541822528At least once (365)
2%2%-6%3%2%1%2%2%a day

13%87%-19%d14%67%8%92%

13332153883846At least once (52)
6%3%6%1%4%3%3%3%3%a week

28%72%5%1%11%83%17%83%

2121-21131114At least once a (24)
1%1%3%-1%1%1%1%1%fortnight

12%88%8%-13%78%19%81%

8322433153641At least once (12)
4%3%6%5%3%3%2%3%3%a month

21%79%5%10%8%77%12%88%

125414457125466Less than once (6)
5%4%3%4%4%5%5%5%5%a month

18%82%1%5%6%87%18%82%

17810442771100102920310241227Never (0)
82%87%81%84%84%86%87%86%86%
14%85%2%6%8%84%17%83%

SUMMARY CODE

401606131816229171200EVER USE
18%13%19%16%16%14%13%14%14%
20%80%3%7%9%81%15%85%

16.32912.5044.99523.45815.39712.2966.09014.39213.042Mean Score (Incl.0)
81.99168.94613.45687.68366.46871.00936.79875.76270.954Standard Deviation
29.1024.0595.32591.52838.0864.2955.6904.9063.576Error Variance

89.08193.94326.930147.94099.20590.24148.297100.62692.974Mean Score (Excl.0)
175.491167.95420.627178.570145.113173.57094.657177.779169.044Standard Deviation
716.209184.36970.9112277.6591238.691189.476319.998188.127145.795Error Variance
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Communication (QS8300 - 230711)

Q.2B_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 86 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

134210855210333096613421408Unweighted Base
1360111753*106429667*13601427Weighted Base

76-6*-77Several times (730)
*1%-1%*-**a day

100%93%-93%7%-100%

2723123412728At least once (365)
2%2%1%2%1%1%2%2%a day

97%85%3%82%15%3%97%

4636-3610-4646At least once (52)
3%3%-3%3%-3%3%a week

100%78%-78%22%-100%

12827521214At least once a (24)
1%1%3%1%2%3%1%1%fortnight

87%62%13%49%38%13%87%

3732230743741At least once (12)
3%3%3%3%2%5%3%3%a month

91%78%4%74%17%9%91%

63532511226366Less than once (6)
5%5%4%5%4%3%5%5%a month

97%81%3%78%19%3%97%

1168959479122565911681227Never (0)
86%86%88%86%87%88%86%86%
95%78%4%74%21%5%95%

SUMMARY CODE

1921596152408192200EVER USE
14%14%12%14%13%12%14%14%
96%79%3%76%20%4%96%

13.40714.2256.64414.6029.1085.61613.40713.042Mean Score (Incl.0)
72.14575.40043.94376.62352.89139.14572.14570.954Standard Deviation
3.8785.24037.1355.6849.05323.2183.8783.576Error Variance

95.061100.19055.037102.08868.05744.99795.06192.974Mean Score (Excl.0)
171.081177.746124.283179.692131.359108.299171.081169.044Standard Deviation
155.685207.8542574.364221.158410.8381466.082155.685145.795Error Variance
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Communication (QS8300 - 230711)

Q.2B_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 86 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1663103513562251408Unweighted Base
1673273573562201427Weighted Base

-2-327Several times (730)
-1%-1%1%*a day
-35%-39%25%

17312428At least once (365)
1%2%1%3%2%2%a day
4%27%12%44%13%

1121014846At least once (52)
1%4%3%4%4%3%a week
2%27%23%31%18%

-224614At least once a (24)
-1%*1%3%1%fortnight
-16%13%28%43%

-101013841At least once (12)
-3%3%4%4%3%a month
-24%24%32%20%

31218191466Less than once (6)
2%4%5%5%6%5%a month
4%18%27%29%21%

1622813142911791227Never (0)
97%86%88%82%81%86%
13%abcde23%26%24%15%

SUMMARY CODE

546436541200EVER USE
3%14%12%18%19%14%
2%23%f22%f32%ff            21%f

3.02016.3235.65920.935d14.99113.042Mean Score (Incl.0)
31.24782.35636.06090.57679.05970.954Standard Deviation
5.88221.8793.70523.04527.7793.576Error Variance

104.626115.46646.868114.68280.39192.974Mean Score (Excl.0)
170.353192.84494.960186.001169.739169.044Standard Deviation

5804.060864.859231.214524.190670.033145.795Error Variance
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Communication (QS8300 - 230711)

Q.2B_07 How often do you use Comments on websites\forums on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 87 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

461111571925015581571922262752992597456631408Unweighted Base
40*98*1382185325401382182542783072337147131427Weighted Base

---165-115235712Several times (730)
---*1%1%-*1%2%1%1%1%1%1%a day
---5%52%43%-5%12%40%20%23%43%57%

----43--223-616At least once (365)
----1%*--1%1%1%-1%**a day
----58%42%--27%31%42%-86%14%

-2247824433571522At least once (52)
-2%2%2%1%2%2%2%2%1%1%2%1%2%2%a week
-10%10%20%33%37%10%20%19%14%14%24%30%70%

-**332*32211359At least once a (24)
-**1%1%**1%1%1%*1%*1%1%fortnight
-4%4%32%38%26%4%32%19%20%10%16%38%62%

-11512221557148231740At least once (12)
-1%1%2%2%4%1%2%2%2%5%4%3%2%3%a month
-2%2%13%29%56%2%13%12%17%35%21%58%42%

135105148510242733156054114Less than once (6)
3%4%3%5%10%9%3%5%9%10%11%6%8%8%8%a month
1%3%4%9%44%42%4%9%21%24%29%13%53%47%

39911301944494511301942162332502006106141224Never (0)
97%93%94%89%84%84%94%89%85%84%82%86%85%86%86%
3%7%e11%aefjk16%37%37%11%aefjk16%18%19%20%16%50%50%

SUMMARY CODE

1782383898233845563310499203EVER USE
3%7%6%11%16%16%6%11%15%16%18%14%15%14%14%
1%3%4%11%41%im44%im4%11%19%22%im28%imn16%51%im     49%

0.1751.5321.1353.93612.58810.4261.1353.9368.30116.49910.42710.4249.4919.1939.342Mean Score (Incl.0)
1.0227.8876.67538.98283.07274.0746.67538.98261.83898.48771.31677.71068.89071.01269.934Standard Deviation
0.0230.5600.2847.91413.7749.8330.2847.91416.92035.27217.01023.3166.3707.6063.474Error Variance

6.00022.36319.91736.62080.55163.20519.91736.62055.747101.22056.76574.30165.05466.09065.559Mean Score (Excl.0)
-22.55821.465115.976197.665173.79721.465115.976153.488227.730159.428198.283170.730181.032175.393Standard Deviation
-63.61046.074611.383500.916343.24246.074611.383785.2811080.433479.5741123.313274.987356.225155.368Error Variance
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Communication (QS8300 - 230711)

Q.2B_08 How often do you use Virtual assistance on a website on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 87 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6957134092864113027610227429381902272651408Unweighted Base
60782031828947534563*114*27426475*104*2582761427Weighted Base

381353--14-15112Several times (730)
1%1%*1%1%1%--1%1%-1%2%*1%a day

30%70%5%25%42%28%--12%31%-5%40%11%

161-6---33--1-6At least once (365)
*1%*-1%---1%1%--*-*a day

14%86%14%-86%---45%42%--14%-

7155278-114236422At least once (52)
1%2%2%1%1%2%-1%*2%3%3%2%1%2%a week

31%69%22%9%31%38%-6%6%19%10%14%27%18%

361233*1-2-1319At least once a (24)
1%1%*1%1%1%*1%-1%-1%1%*1%fortnight

36%64%16%20%29%35%4%15%-20%-17%38%7%

1525781313-2813134940At least once (12)
2%3%2%3%3%4%-2%3%5%1%3%2%3%3%a month

37%63%17%20%31%32%-6%19%32%2%7%10%23%

367821164236123026382122114Less than once (6)
6%9%6%5%9%10%2%2%11%10%4%8%8%8%8%a month

32%68%18%14%36%32%1%2%26%h23%3%7%18%19%

5416822832594012816210623021269882182391224Never (0)
89%83%89%89%84%82%97%93%84%80%92%85%85%87%86%
44%jn56%23%j21%33%23%5%afg9%f19%17%6%7%18%20%

SUMMARY CODE

66138353074642743526164037203EVER USE
11%17%11%11%16%18%3%7%16%20%8%15%15%13%14%
32%68%o17%15%36%31%mo1%4%21%i25%hi3%8%20%i      18%

6.08711.7533.8538.54713.4379.4350.2431.2458.78815.9991.8886.88316.6185.1049.342Mean Score (Incl.0)
57.06878.05536.78273.17282.90070.9001.9006.30463.74892.5228.85456.03299.52450.14369.934Standard Deviation
4.6868.5453.30818.72116.72116.6450.0470.39014.83129.2160.96834.88443.6359.4883.474Error Variance

56.25270.00234.73781.23486.29651.0939.50318.97255.46581.47122.61244.893107.92037.82165.559Mean Score (Excl.0)
166.270180.007106.811215.239195.642159.412-17.459153.324197.08223.344140.775235.848133.438175.393Standard Deviation
337.143279.331232.8281403.870607.549479.478-43.544559.719719.28677.8491321.1701545.117523.699155.368Error Variance
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Communication (QS8300 - 230711)

Q.2B_08 How often do you use Virtual assistance on a website on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 87 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9264821364782195751473918701408Unweighted Base
9564711334422206331503709071427Weighted Base

662-2824612Several times (730)
1%1%2%-1%1%1%1%1%1%a day

51%49%19%-16%65%17%35%48%

52-1-6-256At least once (365)
**-*-1%-*1%*a day

70%30%-14%-86%-25%75%

17544510341522At least once (52)
2%1%3%1%2%2%2%1%2%2%a week

76%24%16%16%22%46%14%20%66%

811*34-459At least once a (24)
1%*1%*1%1%-1%1%1%fortnight

90%10%10%4%36%50%-43%57%

2119587212112840At least once (12)
2%4%4%2%3%3%1%3%3%3%a month

53%47%12%21%16%51%4%26%69%

80341123245563474114Less than once (6)
8%7%8%5%11%9%4%9%8%8%a month

70%30%10%20%21%g48%5%30%65%

8194051104051795291373117751224Never (0)
86%86%83%92%81%84%92%84%85%86%
67%33%9%33%aefh15%43%11%25%63%

SUMMARY CODE

137672237411041359132203EVER USE
14%14%17%8%19%16%8%16%15%14%
67%33%11%g18%20%g51%g6%29%g           65%

8.12311.81514.273g1.7008.78813.836g11.12611.2858.2559.342Mean Score (Incl.0)
62.60482.84992.49816.96767.79986.00283.90579.37463.02169.934Standard Deviation
4.23214.24162.9110.60220.99012.86347.89216.1134.5653.474Error Variance

56.78183.56784.86720.55347.20084.525132.74671.10356.70765.559Mean Score (Excl.0)
157.439207.598215.83956.320152.757198.799270.397189.595157.133175.393Standard Deviation
189.214643.2392329.32372.091569.137424.9585222.463619.766195.959155.368Error Variance
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Communication (QS8300 - 230711)

Q.2B_08 How often do you use Virtual assistance on a website on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 87 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4752931360186284260482196521242067622641408Unweighted Base
494331138017429226150219945*1232167882551427Weighted Base

5510231321224312Several times (730)
1%2%1%1%1%*1%1%1%2%1%1%1%1%a day

45%46%83%21%22%11%25%21%5%16%17%36%26%

236-2-31---516At least once (365)
*1%*-1%-1%1%---1%**a day

34%50%100%-30%-52%18%---82%18%

10102225212121117222At least once (52)
2%3%2%1%2%1%2%1%3%1%*2%1%2%a week

47%44%100%7%24%11%52%6%7%6%3%74%10%

5591-2321-1429At least once a (24)
1%2%1%1%-1%1%1%3%-1%*1%1%fortnight

58%63%100%16%-25%33%26%16%-15%43%26%

221539510711612325940At least once (12)
5%4%3%3%3%3%2%3%2%1%2%3%3%3%a month

55%37%97%14%25%18%28%16%2%4%8%63%22%

61381131028234212313126917114Less than once (6)
12%11%8%6%9%9%8%6%6%10%5%9%7%8%a month
53%a33%99%9%24%20%37%11%3%11%10%61%15%

3882551180153245225428173381061976632201224Never (0)
79%77%86%88%84%86%85%87%84%86%91%84%86%86%
32%21%96%mn13%20%18%35%14%3%9%16%54%mn     18%

SUMMARY CODE

1067619921473674267181912435203EVER USE
21%23%14%12%16%14%15%13%16%14%9%16%14%14%
52%al38%al98%10%23%18%36%13%4%9%9%61%17%

11.97118.4048.63411.60410.6075.1288.76312.48612.28312.3707.2948.43411.8969.342Mean Score (Incl.0)
78.57798.13365.82586.07173.63951.47862.97885.10782.30489.49068.70560.96883.05969.934Standard Deviation
12.99932.8673.18639.82919.09410.1928.22936.955130.26864.58422.9154.87826.1323.474Error Variance

55.76479.87259.76196.86865.49537.35859.49597.12575.67486.92282.70153.40086.61265.559Mean Score (Excl.0)
162.822192.994164.465236.454174.409136.180155.510223.126204.164228.722222.803145.864211.758175.393Standard Deviation
270.519564.341138.7122430.891661.273545.441345.4751991.4164631.4233077.2722920.072180.3081211.930155.368Error Variance
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Communication (QS8300 - 230711)

Q.2B_08 How often do you use Virtual assistance on a website on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 87 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57683230611021408Unweighted Base
55787031511121427Weighted Base

393812Several times (730)
1%1%1%1%1%a day

26%74%28%72%

33166At least once (365)
1%**1%*a day

48%52%14%86%

61671622At least once (52)
1%2%2%1%2%a week

28%72%30%70%

54189At least once a (24)
1%**1%1%fortnight

55%45%10%90%

172393140At least once (12)
3%3%3%3%3%a month

43%57%22%78%

34801896114Less than once (6)
6%9%6%9%8%a month

30%70%16%84%

4887352779471224Never (0)
88%85%88%85%86%
40%60%23%77%

SUMMARY CODE

6913539165203EVER USE
12%15%12%15%14%
34%66%19%81%

7.42910.56710.4719.0229.342Mean Score (Incl.0)
59.65975.79276.79967.89369.934Standard Deviation
6.1796.90419.2754.1833.474Error Variance

60.28868.24585.74160.84365.559Mean Score (Excl.0)
161.319182.671206.876167.560175.393Standard Deviation
371.767260.6931296.902170.159155.368Error Variance
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Communication (QS8300 - 230711)

Q.2B_08 How often do you use Virtual assistance on a website on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 87 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34127138125698430203103711153091408Unweighted Base
33*13013213884*84*32**22451*70*1403091427Weighted Base

---12--11-1612Several times (730)
---1%2%--*1%-1%2%1%a day
---11%17%--9%5%-9%49%

--1----1---46At least once (365)
--1%----1%---1%*a day
--18%----18%---64%

-3-442-3*11422At least once (52)
-2%-3%4%3%-1%1%2%1%1%2%a week
-11%-16%17%11%-14%2%6%6%18%

-11--1-3*--29At least once a (24)
-1%1%--1%-1%1%--1%1%fortnight
-10%15%--10%-38%4%--23%

423-24-82321140At least once (12)
12%2%2%-3%5%-3%3%4%1%4%3%a month
10%acjkl6%6%-5%10%-19%4%7%5%28%

51117816-2644824114Less than once (6)
17%8%13%6%2%8%-12%7%5%5%8%8%a month
5%i10%15%i7%1%6%-23%3%3%7%21%

2311311012675713218145621282581224Never (0)
71%87%83%91%89%84%100%81%87%89%92%83%86%
2%9%9%10%m6%6%3%15%4%5%10%m21%

SUMMARY CODE

10172213913-43681251203EVER USE
29%13%17%9%11%16%-19%13%11%8%17%14%
5%cj8%11%6%4%7%-21%3%4%6%25%

2.4701.8984.4278.45119.4392.7090.0007.3759.8901.7856.60320.0269.342Mean Score (Incl.0)
4.2527.70334.15470.619109.9789.2090.00055.68079.2887.49164.258106.11469.934Standard Deviation
0.5320.4678.45339.896175.2911.0100.00015.27261.0350.79035.90536.4403.474Error Variance

8.53914.76626.69493.219178.33416.992-38.81078.62015.71378.175120.33265.559Mean Score (Excl.0)
3.13416.88681.803225.286302.16017.486-124.034227.23917.507216.595237.633175.393Standard Deviation
0.98217.821304.1675075.37613042.92423.521-404.8573688.41238.3134691.3411129.393155.368Error Variance

 Page 721

Communication (QS8300 - 230711)

Q.2B_08 How often do you use Virtual assistance on a website on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 87 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

23111713484116117423811701408Unweighted Base
218120433*84*118119223211951427Weighted Base

48---12-1212Several times (730)
2%1%---1%-1%1%a day

33%67%---100%-100%

16---6-66At least once (365)
**---1%-1%*a day

14%86%---100%-100%

518-231731922At least once (52)
2%1%-3%2%1%1%2%2%a week

21%79%-11%11%78%16%84%

36-117279At least once a (24)
1%*-1%1%1%1%1%1%fortnight

36%64%-10%10%80%19%81%

4364423063540At least once (12)
2%3%12%5%2%3%2%3%3%a month

10%90%10%ad10%6%75%14%86%

15995611911797114Less than once (6)
7%8%17%8%9%8%7%8%8%a month

13%87%5%6%10%80%15%85%

18610332371102102820510191224Never (0)
85%86%71%84%86%86%88%85%86%
15%84%2%6%8%84%17%83%

SUMMARY CODE

3217210131716428176203EVER USE
15%14%29%16%14%14%12%15%14%
16%84%5%7%8%81%14%86%

16.3148.1232.4702.7092.08610.7201.67210.8329.342Mean Score (Incl.0)
98.49963.5574.2529.2098.05476.3716.91976.28169.934Standard Deviation
42.0003.4500.5321.0100.5594.9680.2014.9733.474Error Variance

112.33956.9568.53916.99214.76678.03014.06173.64565.559Mean Score (Excl.0)
239.868160.2113.13417.48616.886193.38015.337187.351175.393Standard Deviation

1743.541155.5610.98223.52117.821235.1948.712205.266155.368Error Variance
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Communication (QS8300 - 230711)

Q.2B_08 How often do you use Virtual assistance on a website on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 87 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

134210855210333096613421408Unweighted Base
1360111753*106429667*13601427Weighted Base

129-92-1212Several times (730)
1%1%-1%1%-1%1%a day

100%79%-79%21%-100%

66-6*-66At least once (365)
*1%-1%*-**a day

100%93%-93%7%-100%

2218-185-2222At least once (52)
2%2%-2%2%-2%2%a week

100%79%-79%21%-100%

88171189At least once a (24)
1%1%1%1%*1%1%1%fortnight

93%90%7%83%10%7%93%

4028-2812-4040At least once (12)
3%3%-3%4%-3%3%a month

100%70%-70%30%-100%

11090288224110114Less than once (6)
8%8%4%8%8%6%8%8%a month

96%79%2%77%20%4%96%

1161959509092536211611224Never (0)
85%86%95%85%85%93%85%86%
95%78%4%74%21%5%95%

SUMMARY CODE

1991583156435199203EVER USE
15%14%5%15%15%7%15%14%
98%78%1%76%21%2%98%

9.7739.6710.50410.1278.5000.5749.7739.342Mean Score (Incl.0)
71.60370.8542.78872.56668.1322.65971.60369.934Standard Deviation
3.8204.6270.1505.09815.0230.1073.8203.474Error Variance

66.88568.28810.03569.28458.2478.33066.88565.559Mean Score (Excl.0)
177.202177.8099.503179.164171.7146.829177.202175.393Standard Deviation
162.697208.00030.101215.434670.1319.327162.697155.368Error Variance
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Communication (QS8300 - 230711)

Q.2B_08 How often do you use Virtual assistance on a website on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 87 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1663103513562251408Unweighted Base
1673273573562201427Weighted Base

-324212Several times (730)
-1%1%1%1%1%a day
-30%17%32%21%

-1-5-6At least once (365)
-*-1%-*a day
-18%-82%-

-584522At least once (52)
-1%2%1%2%2%a week
-22%38%19%21%

--2349At least once a (24)
--1%1%2%1%fortnight
--22%36%41%

-15914340At least once (12)
-5%2%4%1%3%a month
-37%f22%34%7%

429273123114Less than once (6)
2%9%7%9%10%8%a month
4%25%23%27%20%f

1632743092941831224Never (0)
98%84%87%83%83%86%
13%abcde22%25%24%15%

SUMMARY CODE

453486137203EVER USE
2%16%13%17%17%14%
2%26%f24%f30%ff            18%f

0.14810.9046.02914.92110.3519.342Mean Score (Incl.0)
0.93477.97653.91086.20576.72369.934Standard Deviation
0.00519.6148.28020.87426.1623.474Error Variance

6.00067.04544.97986.32562.16365.559Mean Score (Excl.0)
0.000184.792142.459193.171181.295175.393Standard Deviation
0.000696.897441.188632.459821.699155.368Error Variance
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Communication (QS8300 - 230711)

Q.2B_08 How often do you use Virtual assistance on a website on a computer (laptop\desktop\netbook\tablet) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 88 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

461111571925015581571922262752992597456631408Unweighted Base
40*98*1382185325401382182542783072337147131427Weighted Base

-11310913288161622Several times (730)
-1%*1%2%2%*1%1%3%3%1%1%2%2%a day
-3%3%12%45%41%3%12%8%37%34%6%29%71%

3254231554149132222547At least once (365)
8%2%4%2%4%3%4%2%5%3%4%1%3%3%3%a day
7%d5%12%8%48%33%12%8%29%d19%28%4%47%53%

513182948421829272129135878136At least once (52)
13%13%13%13%9%8%13%13%11%7%9%6%8%11%10%a week
4%9%13%21%35%31%13%21%20%15%21%10%43%57%

268152730815918219433780At least once a (24)
6%6%6%7%5%6%6%7%3%6%7%4%6%5%6%fortnight
3%7%10%19%33%38%10%19%11%23%26%12%54%46%

41417439871174346524525112116228At least once (12)
9%14%12%20%18%13%12%20%18%19%15%11%16%16%16%a month
2%6%8%19%43%31%8%19%20%23%20%11%49%51%

13334683126110468364626742198167365Less than once (6)
32%34%34%38%24%20%34%38%25%22%22%18%28%23%26%a month
4%9%dj13%dj23%adefgj34%30%13%dj23%adefgj18%17%18%12%54%46%

kk

13294342201263434293109124139274275549Never (0)
33%30%31%19%38%49%31%19%37%39%40%60%38%39%38%
2%5%8%8%37%hl48%aghikl8%8%17%hl20%hl23%hl25%aefghi50%hl     50%

mnjklmno

SUMMARY CODE

2768961753302779617516116918394440438878EVER USE
67%70%69%81%62%51%69%81%63%61%60%40%62%61%62%
3%d8%dj11%dj20%adefgj38%dj32%d11%dj20%adefgj18%dj19%d21%d11%50%dj     50%

kk

38.85525.75929.58927.79038.870d30.91329.58927.79034.60442.763d43.783d13.97827.21139.34733.274Mean Score (Incl.0)
96.28081.54485.96390.790120.827110.23485.96390.79099.751137.330132.94166.51192.256124.289109.566Standard Deviation

201.52059.90447.06842.93129.14021.77747.06842.93144.02868.58059.10817.08011.42423.3008.526Error Variance

57.63136.85342.77734.48862.55460.27042.77734.48854.49570.21973.34334.74444.18264.00954.077Mean Score (Excl.0)
113.12395.608100.736100.044148.443148.181100.736100.044120.893170.590165.805101.673114.369153.525135.620Standard Deviation
412.798114.26091.42266.72571.54380.13791.42266.725102.924175.306158.909102.35129.72858.48621.818Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 88 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6957134092864113027610227429381902272651408Unweighted Base
60782031828947534563*114*27426475*104*2582761427Weighted Base

6163379--24138522Several times (730)
1%2%1%1%2%3%--1%2%1%3%3%2%2%a day

27%73%13%14%32%41%--9%20%3%12%36%21%

103746172032892115647At least once (365)
2%5%1%2%4%6%5%2%3%3%3%1%6%2%3%a day

21%79%mo9%12%36%43%mo7%5%17%19%5%3%31%13%

39972019475110919208192821136At least once (52)
6%12%6%7%10%15%15%8%7%8%11%19%11%8%10%a week

29%71%mo14%14%34%37%lmo7%7%14%15%6%14%ab21%16%

225781427304818134681780At least once a (24)
4%7%3%5%6%9%6%7%7%5%6%6%3%6%6%fortnight

28%72%mo10%18%34%38%mo4%11%23%16%6%8%10%22%

941344648647092249328214938228At least once (12)
16%16%15%17%13%20%14%19%18%12%11%20%19%14%16%a month
41%59%20%21%28%31%4%9%22%14%4%9%21%17%

1622038478117851847745828365152365Less than once (6)
27%25%26%27%25%25%29%41%27%22%37%35%20%19%26%a month
44%56%23%21%32%23%5%13%af20%16%8%bc10%bc14%14%

274275153121195802025103127231799136549Never (0)
45%34%48%42%41%23%31%22%38%48%31%16%38%49%38%
50%ajn50%j28%ajn22%j36%j15%4%5%19%h23%ah4%3%18%ddhj    25%ade

SUMMARY CODE

33354516516828026544881711375287160140878EVER USE
55%66%52%58%59%77%69%78%62%52%69%84%62%51%62%
38%62%mo19%19%32%30%aklmno5%10%afg19%16%6%b10%abc18%bfmo   16%

20.95542.396mo18.76623.36633.88754.109alm30.46818.03224.83832.85328.84838.47653.74929.06033.274Mean Score (Incl.0)
o

85.543123.66681.46289.903110.225139.39278.27951.66485.574113.30992.471119.212148.126107.389109.566Standard Deviation
10.52921.44916.22528.26129.56164.33980.62626.16926.72643.819105.566157.90596.65743.5188.526Error Variance

38.16263.819o36.12540.16757.52870.461o44.05423.16539.77563.34341.69946.03986.95457.27054.077Mean Score (Excl.0)
112.631147.192110.367115.110138.894155.46091.16757.597105.617151.317109.034129.172180.765145.535135.620Standard Deviation
33.91946.19558.84579.34379.717106.467159.83643.08366.398160.117201.497228.566233.399161.68321.818Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 88 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9264821364782195751473918701408Unweighted Base
9564711334422206331503709071427Weighted Base

1210-3118331622Several times (730)
1%2%-1%1%3%2%1%2%2%a day

55%45%-13%6%80%15%13%71%

3314111332543747At least once (365)
3%3%*2%1%5%4%1%4%3%a day

70%30%1%23%6%69%12%9%80%c

87494391973132697136At least once (52)
9%10%3%9%9%12%9%7%11%10%a week

64%36%3%29%14%54%h10%19%71%

5723102113356195580At least once a (24)
6%5%8%5%6%5%4%5%6%6%fortnight

71%29%13%26%17%44%7%23%70%

153751676361003335161228At least once (12)
16%16%12%17%17%16%22%9%18%16%a month
67%33%7%33%16%44%14%c15%c           70%c

2768926136581444693225365Less than once (6)
29%19%20%31%27%23%31%25%25%26%a month
76%i24%7%37%e16%40%13%25%i           62%

338211751568923043190316549Never (0)
35%45%56%35%40%36%29%51%35%38%
62%38%j14%aefg28%16%42%8%35%abd57%

SUMMARY CODE

61726158286131403107180592878EVER USE
65%55%44%65%60%64%71%49%65%62%
70%i30%7%33%h15%h46%h12%c20%ch          67%c

31.96735.9227.84923.76419.19850.136afgh40.01317.44038.616c33.274Mean Score (Incl.0)
104.258119.68225.93481.90772.163141.143126.19975.640117.501109.566Standard Deviation
11.73829.7174.94514.03523.77934.646108.34214.63315.8698.526Error Variance

49.49164.93617.95036.72632.14978.736fg56.22435.91359.20454.077Mean Score (Excl.0)
126.369155.06836.99699.51491.257170.459146.696105.586141.276135.620Standard Deviation
27.34492.84224.01333.12066.09480.488206.92161.25535.83321.818Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 88 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4752931360186284260482196521242067622641408Unweighted Base
494331138017429226150219945*1232167882551427Weighted Base

1112222441031*-16522Several times (730)
2%4%2%1%1%2%2%1%3%*-2%2%2%a day

47%55%100%8%17%19%44%12%6%2%-71%21%

1920474107224211030547At least once (365)
4%6%3%2%4%3%4%2%3%1%5%4%2%3%a day

40%42%100%9%22%14%47%9%3%1%21%64%10%

5251134182723442458178126136At least once (52)
11%15%10%11%9%9%9%12%10%6%8%10%10%10%a week
38%38%al98%14%20%17%33%17%3%6%12%59%19%

272277916202962111347680At least once a (24)
6%7%6%5%6%7%6%3%4%9%6%6%2%6%fortnight

34%28%96%11%21%25%36%7%2%14%b16%60%7%

796022028473596228182414731228At least once (12)
16%18%16%16%16%13%19%11%18%15%11%19%12%16%a month
35%26%96%12%20%15%42%10%4%8%10%64%14%

11376353257056145688264520284365Less than once (6)
23%23%26%15%24%21%29%34%17%21%21%26%33%26%a month
31%21%97%7%19%15%40%k19%ik2%7%12%55%k      23%d

193905268711711715672205910726598549Never (0)
39%27%38%50%40%45%31%36%44%48%50%34%39%38%
35%m16%96%m16%ah21%21%h28%13%4%11%c20%ac48%hm     18%

SUMMARY CODE

301241853871751443461272565109523156878EVER USE
61%73%62%50%60%55%69%64%56%52%50%66%61%62%
34%27%aln97%10%20%16%39%aik14%3%7%12%60%dedk     18%

39.70262.050al34.16425.86732.15330.56840.20627.45743.81913.45525.05339.31429.28833.274Mean Score (Incl.0)
123.755156.570111.30692.341105.304107.677122.29497.424139.27754.47776.646121.352107.792109.566Standard Deviation
32.24383.6669.11045.84339.04544.59431.02848.426373.03823.93428.51819.32644.0128.526Error Variance

65.10185.343a55.23551.60053.78155.36358.32843.13278.41125.72149.77159.20447.69454.077Mean Score (Excl.0)
153.255178.210137.383125.558131.987140.294143.722119.466180.32573.451102.386144.951134.479135.620Standard Deviation
84.486152.68723.045175.165105.580140.58863.557116.0341204.34185.636105.88842.446113.74021.818Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 88 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57683230611021408Unweighted Base
55787031511121427Weighted Base

41932022Several times (730)
1%2%1%2%2%a day

18%82%13%87%

182983947At least once (365)
3%3%3%3%3%a day

38%62%18%82%

449221115136At least once (52)
8%11%7%10%10%a week

32%68%15%85%

3247156480At least once a (24)
6%5%5%6%6%fortnight

40%60%19%81%

9313535194228At least once (12)
17%16%11%17%16%a month
41%59%15%85%

12723769296365Less than once (6)
23%27%22%27%26%a month
35%65%19%81%

238311165384549Never (0)
43%36%52%35%38%
43%57%30%ab70%

SUMMARY CODE

319559151727878EVER USE
57%64%48%65%62%
36%64%17%c            83%c

25.83338.03723.56336.02933.274Mean Score (Incl.0)
87.758121.30090.089114.377109.566Standard Deviation
13.37017.68526.52311.8718.526Error Variance

45.14759.16649.27755.07354.077Mean Score (Excl.0)
112.261147.137125.525137.681135.620Standard Deviation
40.26440.848114.17826.88821.818Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 88 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34127138125698430203103711153091408Unweighted Base
33*13013213884*84*32**22451*70*1403091427Weighted Base

-21111111-21122Several times (730)
-2%1%1%2%1%3%*1%-1%4%2%a day
-10%5%6%6%5%4%4%3%-8%50%

438-54-51121447At least once (365)
12%2%6%-6%5%-2%2%1%1%4%3%a day
8%cfj7%17%j-11%j9%-10%3%2%4%29%

68121479225411137136At least once (52)
20%6%9%10%8%11%7%11%7%1%8%12%10%a week
5%d6%9%10%5%7%2%18%3%1%8%27%

-886763124971180At least once a (24)
-6%6%4%9%7%8%5%9%13%5%4%6%fortnight
-10%10%7%9%7%3%15%6%11%b9%14%

719182211146448112049228At least once (12)
21%14%14%16%13%17%18%20%15%16%14%16%16%a month
3%8%8%10%5%6%3%19%3%5%9%21%

4452851181955714243267365Less than once (6)
13%35%21%37%21%23%16%26%28%34%23%22%26%a month
1%12%b8%14%abk5%5%1%16%4%7%9%18%

1146574434301580192567120549Never (0)
35%35%43%32%41%36%48%36%38%35%48%39%38%
2%8%10%8%6%5%3%15%4%4%12%22%

SUMMARY CODE

22847594505417144324572189878EVER USE
65%65%57%68%59%64%52%64%62%65%52%61%62%
2%10%9%11%6%6%2%16%4%5%8%22%

55.871d29.80937.21217.13644.34638.44228.10722.03326.28812.77721.51253.251f33.274Mean Score (Incl.0)
115.325108.660107.63670.896125.053111.476117.83471.61595.56943.67089.178151.763109.566Standard Deviation
391.17492.96883.95340.210226.641147.941462.83025.26588.67326.86069.15574.5388.526Error Variance

85.33845.87965.52725.22974.80059.83053.72134.23642.34919.68141.53087.080fj54.077Mean Score (Excl.0)
134.235132.297136.52784.967155.800134.788160.86386.997119.13653.121120.887186.495135.620Standard Deviation
819.042218.781232.99684.933577.944336.4381725.12259.128225.29165.624256.380199.88721.818Error Variance

 Page 730

Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 88 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

23111713484116117423811701408Unweighted Base
218120433*84*118119223211951427Weighted Base

616-1-21-2222Several times (730)
3%1%-1%-2%-2%2%a day

28%72%-5%-95%-100%

4434433693847At least once (365)
2%4%12%5%3%3%4%3%3%a day
8%92%8%d9%7%76%19%81%

2011469811319117136At least once (52)
9%9%20%11%7%9%8%10%10%a week

15%84%5%7%6%83%14%86%

1266-6866166380At least once a (24)
6%6%-7%7%6%7%5%6%fortnight

16%84%-7%10%83%20%80%

351937141818944185228At least once (12)
16%16%21%17%15%16%19%15%16%a month
15%85%3%6%8%83%19%81%

433224194130078287365Less than once (6)
20%27%13%23%35%25%33%24%26%a month
12%88%1%5%11%82%21%b79%

9745011304146766483549Never (0)
45%37%35%36%34%39%29%40%38%
18%82%2%5%7%85%12%c            88%c

SUMMARY CODE

120754225478725166712878EVER USE
55%63%65%64%66%61%71%60%62%
14%86%2%6%9%83%19%ab81%

36.65032.69355.87138.44218.82833.72024.59234.96033.274Mean Score (Incl.0)
129.410105.869115.325111.47659.777112.98170.360115.598109.566Standard Deviation
72.4989.572391.174147.94130.80410.87320.80011.4218.526Error Variance

66.24652.19785.33859.83028.72355.43334.45858.64054.077Mean Score (Excl.0)
168.543129.940134.235134.78872.027140.67881.282145.039135.620Standard Deviation
227.25423.648819.042336.43870.10728.55839.79931.07321.818Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 88 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

134210855210333096613421408Unweighted Base
1360111753*106429667*13601427Weighted Base

2115214722122Several times (730)
2%1%3%1%2%3%2%2%a day

92%68%8%60%32%8%92%

4539238824547At least once (365)
3%4%3%4%3%3%3%3%a day

96%83%4%80%17%4%96%

1311125107245131136At least once (52)
10%10%9%10%8%7%10%10%a week
96%82%4%79%18%4%96%

76684651147680At least once a (24)
6%6%7%6%4%6%6%6%fortnight

95%86%5%81%14%5%95%

216189111783713216228At least once (12)
16%17%21%17%13%19%16%16%a month
94%83%5%78%16%6%94%

351285102757613351365Less than once (6)
26%26%19%26%26%20%26%26%a month
96%78%3%75%21%4%96%

5204072038713329520549Never (0)
38%36%38%36%45%43%38%38%
95%74%4%71%24%5%95%

SUMMARY CODE

8407103367716338840878EVER USE
62%64%62%64%55%57%62%62%
96%81%4%77%19%4%96%

33.11433.05845.29432.44935.50636.52433.11433.274Mean Score (Incl.0)
108.691105.919141.534103.878124.638126.957108.691109.566Standard Deviation

8.80310.340385.22710.44650.274244.2138.8038.526Error Variance

53.62352.03673.01951.01764.44064.08953.62354.077Mean Score (Excl.0)
134.307129.149174.900126.593162.470163.696134.307135.620Standard Deviation
22.38024.821955.94125.040159.014724.22222.38021.818Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 88 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1663103513562251408Unweighted Base
1673273573562201427Weighted Base

1519522Several times (730)
1%2%*3%2%2%a day
6%24%6%40%24%

321711547At least once (365)
2%7%2%3%2%3%a day
5%46%d14%24%11%

1032363721136At least once (52)
6%10%10%10%10%10%a week
7%24%27%27%15%

6252517780At least once a (24)
3%8%7%5%3%6%fortnight
7%31%31%22%8%

3158505733228At least once (12)
18%18%14%16%15%16%a month
13%26%22%25%14%

56611128154365Less than once (6)
34%19%31%23%25%26%a month
15%e17%31%e22%15%

6012412614495549Never (0)
36%38%35%40%43%38%
11%23%23%26%17%

SUMMARY CODE

107203231212125878EVER USE
64%62%65%60%57%62%
12%23%26%24%14%

19.47046.098d19.99039.80735.67733.274Mean Score (Incl.0)
77.734125.47266.612128.528124.161109.566Standard Deviation
36.40150.78412.64146.40368.5158.526Error Variance

30.40174.277d30.93566.829d62.60454.077Mean Score (Excl.0)
95.560152.68080.852161.158159.515135.620Standard Deviation
87.804128.79129.314123.676203.56021.818Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 89 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

461111571925015581571922262752992597456631408Unweighted Base
40*98*1382185325401382182542783072337147131427Weighted Base

-11642461616263213247195Several times (730)
-1%1%3%8%8%1%3%6%9%11%6%3%10%7%a day
-2%2%6%44%im48%hilm2%6%17%28%hilm34%hilmn14%26%c      74%c

167154050715182240104370113At least once (365)
4%6%5%7%8%9%5%7%7%8%13%4%6%10%8%a day
1%5%7%14%36%44%7%14%16%20%36%ad8%38%62%

8233134896931345040511898126224At least once (52)
19%24%23%16%17%13%23%16%20%14%17%8%14%18%16%a week
3%10%dj14%dj15%40%d31%14%dj15%22%d18%23%d8%44%d      56%

21312323231212201220433578At least once a (24)
5%1%2%6%6%6%2%6%5%7%4%8%6%5%5%fortnight
2%1%3%16%41%40%3%16%15%26%15%25%n55%45%

59142968591429373133258486170At least once (12)
13%10%10%14%13%11%10%14%14%11%11%11%12%12%12%a month
3%5%8%17%40%34%8%17%22%18%20%15%49%51%

1625417311298417355575741168156324Less than once (6)
39%26%30%34%21%18%30%34%22%21%19%17%23%22%23%a month
5%dejk8%13%dj23%adefgj35%30%13%dj23%adefgj17%18%18%13%52%48%

kk

83240471491874047678181106254169423Never (0)
20%32%29%22%28%35%29%22%27%29%26%46%36%24%30%
2%8%9%11%35%44%hl9%11%16%19%19%25%aefghi60%abb      40%

jklmo

SUMMARY CODE

326698170383353981701861972261274605441004EVER USE
80%68%71%78%72%65%71%78%73%71%74%54%64%76%70%
3%d7%10%d17%dj38%d35%d10%d17%dj19%d20%d23%d13%46%cd     54%ac

28.39148.46042.59057.82998.442im105.944hil42.59057.82985.794109.981hil136.668ad65.51758.262121.147ac89.676ciMean Score (Incl.0)
mmhilmnom

68.989120.367108.033143.151207.826216.098108.033143.151190.191222.415235.689179.868152.432227.485196.068Standard Deviation
103.466130.52574.338106.73086.21183.68874.338106.730160.057179.885185.784124.91231.18978.05427.303Error Variance

35.66371.78959.94873.937136.602hil162.100hi59.94873.937116.743155.417hi185.344ag120.59090.422158.752c127.439hMean Score (Excl.0)
mlmnlmhilmnilm

75.829140.960124.200158.227233.991249.785124.200158.227213.681250.822257.604230.368182.140248.721223.226Standard Deviation
159.722258.048136.510169.161156.882177.251136.510169.161283.599334.636308.651387.36971.191124.72251.798Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 89 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6957134092864113027610227429381902272651408Unweighted Base
60782031828947534563*114*27426475*104*2582761427Weighted Base

25705203435-2111113313495Several times (730)
4%8%2%7%7%10%-2%4%4%2%3%12%12%7%a day

27%73%mo6%21%m36%m37%mo-2%11%12%2%4%33%am      36%a

3874152339364510243103026113At least once (365)
6%9%5%8%8%10%7%5%4%9%4%10%12%9%8%a day

34%66%14%20%34%32%m4%5%9%21%3%9%27%23%

99125514865611320353018145540224At least once (52)
16%15%16%17%14%18%21%18%13%11%24%13%21%14%16%a week
44%56%23%22%29%27%6%9%16%13%8%6%24%18%

36431719222115191817131478At least once a (24)
6%5%5%7%5%6%2%5%7%7%2%7%5%5%5%fortnight

46%54%22%24%28%27%1%7%24%23%2%9%17%17%

521183221615771137297193030170At least once (12)
9%14%10%7%13%16%11%9%14%11%10%18%12%11%12%a month

31%69%lo19%12%36%33%lo4%6%22%17%4%11%18%17%

1331917063124671740605024345247324Less than once (6)
22%23%22%22%26%19%28%35%22%19%31%33%20%17%23%a month
41%59%22%20%38%21%5%12%af19%16%7%b10%b16%15%

2232001299513069203010210220174785423Never (0)
37%24%40%33%27%20%32%26%37%39%26%17%18%31%30%
53%ajkn47%30%ajkn22%jn31%16%5%7%24%24%a5%4%11%cj     20%c

SUMMARY CODE

384620190194345276438417216255872121911004EVER USE
63%76%60%67%73%80%68%74%63%61%74%83%82%69%70%
38%62%lmo19%19%34%mo27%almo4%8%17%16%6%9%21%abfmo    19%

65.722107.415mo41.83792.029m93.519m126.541amo38.23145.20853.18573.97646.26871.651146.430ae136.471ae89.676gmMean Score (Incl.0)
o

163.903215.221118.540199.371202.363230.68889.630124.386153.204172.483121.907160.702244.504247.254196.068Standard Deviation
38.65364.96534.357138.98299.637176.215105.704151.68485.662101.537183.472286.947263.359230.69527.303Error Variance

103.944141.982m70.202136.888m128.894m158.334mo56.44461.46584.782120.33562.66185.994178.658adem  197.600ad127.439Mean Score (Excl.0)
e

196.329237.348147.062230.330227.845248.161104.401141.744186.554207.115138.482172.648259.263276.622223.226Standard Deviation
89.019106.49289.369277.760177.178260.948213.715267.887208.399247.958309.311408.320369.327427.48451.798Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 89 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9264821364782195751473918701408Unweighted Base
9564711334422206331503709071427Weighted Base

6035726807246495Several times (730)
6%7%5%1%3%13%4%6%7%7%a day

63%37%7%g3%6%84%afg7%25%g           68%

7141515138072581113At least once (365)
7%9%4%4%6%13%5%7%9%8%a day

63%37%4%14%11%71%afgh6%22%g           71%

15668976241162933162224At least once (52)
16%14%7%17%11%18%19%9%18%16%a week
70%30%4%34%h10%52%h13%c15%ch          72%c

4930101917328274378At least once a (24)
5%6%8%4%8%5%5%7%5%5%fortnight

62%38%13%25%22%41%10%35%55%

11950154428831844108170At least once (12)
12%11%11%10%13%13%12%12%12%12%a month
70%30%9%26%17%49%10%26%63%

2368834117571163986198324Less than once (6)
25%19%26%27%26%18%26%23%22%23%a month
73%27%11%36%e17%36%12%27%61%

264159531687612642130251423Never (0)
28%34%40%38%35%20%28%35%28%30%
62%38%13%e40%ae18%e30%10%31%e           59%

SUMMARY CODE

692313802741445071072406571004EVER USE
72%66%60%62%65%80%72%65%72%70%
69%31%8%27%14%50%afgh11%24%g           65%

85.72697.68558.64329.63251.501151.367afgh63.83881.30297.35689.676fgMean Score (Incl.0)
191.118205.714169.79785.488141.681248.336163.308193.196201.786196.068Standard Deviation
39.44587.797211.99215.28991.659107.253181.42595.45946.80227.303Error Variance

118.473147.27497.518g47.77478.720189.075afgh89.041125.260g       134.518127.439Mean Score (Excl.0)
215.903237.787210.586104.543169.113264.425187.168228.167226.445223.226Standard Deviation
71.058184.780583.50636.799207.240155.035340.116215.12583.10751.798Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 89 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4752931360186284260482196521242067622641408Unweighted Base
494331138017429226150219945*1232167882551427Weighted Base

3841931024203563619571095Several times (730)
8%12%7%6%8%8%7%3%6%5%9%7%4%7%a day

40%43%al98%11%26%21%37%7%3%7%20%60%10%

5750109162317411646146820113At least once (365)
12%15%8%9%8%7%8%8%9%5%6%9%8%8%a day
51%44%al97%14%21%15%36%14%4%5%12%61%18%

8756221274330102227172614033224At least once (52)
18%17%16%15%15%12%20%11%16%14%12%18%13%16%a week
39%25%98%12%19%13%46%gi10%3%8%12%63%15%

3720761217172396614361778At least once a (24)
7%6%5%7%6%6%5%5%14%5%6%5%7%5%fortnight

47%26%97%16%21%21%29%12%8%c8%17%46%21%

56431601639236528419229035170At least once (12)
11%13%12%9%13%9%13%14%8%16%10%11%14%12%a month
33%25%94%9%23%14%38%16%2%11%13%53%21%

10562315325854118626254717571324Less than once (6)
21%19%23%18%20%21%23%31%14%20%22%22%28%23%a month
32%19%97%10%18%17%36%19%jk2%8%15%54%22%

1146040661871001195615437322269423Never (0)
23%18%29%35%30%38%24%28%33%35%34%28%27%30%
27%14%96%m14%h21%24%ah28%13%4%10%17%52%mn     16%

SUMMARY CODE

38127297411320516038314331801425661851004EVER USE
77%82%71%65%70%62%76%72%67%65%66%72%73%70%
38%a27%al97%11%20%16%38%ik14%3%8%14%56%i      18%

112.481157.179al90.57487.045101.76488.91694.78662.35089.70166.17598.92797.79868.10489.676Mean Score (Incl.0)
211.517247.491197.011189.665212.555203.719198.413155.190190.676172.042216.621203.331162.755196.068Standard Deviation
94.189209.05028.539193.403159.084159.62281.676122.878699.180238.697227.78954.257100.33827.303Error Variance

146.070191.896al128.334134.407145.145144.368124.15386.526133.243102.095149.997136.10793.620127.439Mean Score (Excl.0)
230.685261.044223.964222.033241.260243.906218.956177.148220.467205.315252.202228.788184.569223.226Standard Deviation
149.903286.31953.820421.357303.159381.349132.802230.7471472.897540.441489.27697.656184.14051.798Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 89 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57683230611021408Unweighted Base
55787031511121427Weighted Base

2372266995Several times (730)
4%8%8%6%7%a day

24%76%e28%72%

35782191113At least once (365)
6%9%7%8%8%a day

31%69%19%81%

6516044180224At least once (52)
12%18%14%16%16%a week
29%71%e20%80%

3741215778At least once a (24)
7%5%7%5%5%fortnight

47%53%27%73%

5511430139170At least once (12)
10%13%10%13%12%a month
33%67%18%82%

11920568256324Less than once (6)
21%24%22%23%23%a month
37%63%21%79%

223200104319423Never (0)
40%23%33%29%30%
53%ad47%25%d            75%

SUMMARY CODE

3346702117931004EVER USE
60%77%67%71%70%
33%67%ae21%e            79%

62.701106.946e96.78587.65989.676eMean Score (Incl.0)
162.806212.977211.114191.636196.068Standard Deviation
46.01754.518145.65033.32527.303Error Variance

104.514138.874144.476122.899127.439Mean Score (Excl.0)
199.628233.411244.360217.188223.226Standard Deviation
119.31586.752307.79461.42051.798Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 89 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34127138125698430203103711153091408Unweighted Base
33*13013213884*84*32**22451*70*1403091427Weighted Base

-10132810-1832102095Several times (730)
-8%10%2%9%12%-8%5%3%7%6%7%a day
-10%13%j2%8%11%j-19%3%2%10%21%

311125147-2026626113At least once (365)
8%9%9%4%16%9%-9%3%9%4%8%8%a day
2%10%11%5%12%cj7%-18%2%6%5%23%

5202331101533212152434224At least once (52)
16%15%18%23%12%17%10%14%23%21%17%11%16%a week
2%9%10%14%b5%6%1%14%5%b7%11%15%

58105651104551578At least once a (24)
15%6%8%3%7%6%2%4%8%8%3%5%5%fortnight
6%11%13%6%8%7%1%13%5%7%6%19%

41910166127304111932170At least once (12)
12%15%7%12%7%14%21%13%7%15%14%10%12%a month
2%11%6%10%3%7%4%18%2%6%11%19%

7332940141595812133657324Less than once (6)
22%25%22%29%17%18%27%26%24%19%26%18%23%a month
2%10%9%12%4%5%3%18%4%4%11%18%

929343826191355151840125423Never (0)
28%23%26%27%31%23%39%25%30%26%29%41%30%
2%7%8%9%6%5%3%13%4%4%9%30%afhkl

SUMMARY CODE

241019810057651916936521001841004EVER USE
72%77%74%73%69%77%61%75%70%74%71%59%70%
2%10%b10%b10%6%6%b2%17%b4%5%10%b      18%

42.40398.570118.202j42.537135.622j135.259j9.826103.367j66.11868.20179.79986.61689.676Mean Score (Incl.0)
96.086206.074226.073115.093229.123245.55115.178211.756169.808150.231193.712195.636196.068Standard Deviation

271.542334.383370.354105.971760.833717.7997.679220.890279.948317.877326.297123.86227.303Error Variance

58.780127.237159.890j58.635197.880j175.564j16.224137.278j94.04591.646111.684j  145.756j127.439Mean Score (Excl.0)
109.316226.400250.172131.743253.941267.12716.706234.427196.625168.194221.522236.392223.226Standard Deviation
519.567533.926619.665192.8471372.0391114.95216.417371.323544.526554.688605.827323.01351.798Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 89 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

23111713484116117423811701408Unweighted Base
218120433*84*118119223211951427Weighted Base

1578-10976138295Several times (730)
7%7%-12%7%6%5%7%7%a day

16%83%-11%9%80%13%87%

15973711922192113At least once (365)
7%8%8%9%9%8%9%8%8%a day

14%86%2%7%10%81%19%81%

242005151818646179224At least once (52)
11%17%16%17%16%16%20%15%16%a week
11%89%2%6%8%83%20%80%

136555761186178At least once a (24)
6%5%15%6%6%5%8%5%5%fortnight

17%83%6%7%9%78%22%78%

291414121613826144170At least once (12)
13%12%12%14%13%12%11%12%12%a month
17%83%2%7%9%82%15%85%

402837153226951274324Less than once (6)
19%23%22%18%27%23%22%23%23%a month
12%87%2%5%10%83%16%84%

803409192536959364423Never (0)
37%28%28%23%21%31%25%30%30%
19%80%2%5%6%87%14%86%

SUMMARY CODE

1378642465938231738311004EVER USE
63%72%72%77%79%69%75%70%70%
14%86%2%6%9%82%17%83%

87.32289.56242.403135.259100.38886.70387.55690.08889.676Mean Score (Incl.0)
200.201194.64196.086245.551205.558192.857184.810198.252196.068Standard Deviation
173.50932.353271.542717.799364.25831.681143.50733.59327.303Error Variance

138.436124.83658.780175.564127.576125.617117.372129.537127.439Mean Score (Excl.0)
237.879220.034109.316267.127224.311221.390205.750226.759223.226Standard Deviation
404.18859.115519.5671114.952565.34362.358241.90365.33651.798Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 89 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

134210855210333096613421408Unweighted Base
1360111753*106429667*13601427Weighted Base

91844801149195Several times (730)
7%8%8%8%4%6%7%7%a day

96%89%4%84%11%4%96%

10988385244109113At least once (365)
8%8%5%8%8%5%8%8%a day

97%78%3%76%21%3%97%

212177111664613212224At least once (52)
16%16%20%16%15%19%16%16%a week
94%79%5%74%20%6%94%

7863-6315-7878At least once a (24)
6%6%-6%5%-6%5%fortnight

100%81%-81%19%-100%

1621357128348162170At least once (12)
12%12%13%12%11%12%12%12%a month
95%79%4%75%20%5%95%

308258132446316308324Less than once (6)
23%23%25%23%21%25%23%23%a month
95%79%4%75%20%5%95%

4013121529710422401423Never (0)
29%28%28%28%35%33%29%30%
95%74%4%70%24%5%95%

SUMMARY CODE

95980538767192459591004EVER USE
71%72%72%72%65%67%71%70%
96%80%4%76%19%4%96%

90.28296.17589.41996.51167.88377.34090.28289.676Mean Score (Incl.0)
196.559204.725203.797204.861161.590186.762196.559196.068Standard Deviation
28.79038.629798.71640.62784.503528.48728.79027.303Error Variance

128.020133.510124.898133.936104.436115.054128.020127.439Mean Score (Excl.0)
223.530230.678232.180230.747190.808218.720223.530223.226Standard Deviation
54.42970.1081456.95973.745185.7531087.23754.42951.798Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 89 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1663103513562251408Unweighted Base
1673273573562201427Weighted Base

52618331395Several times (730)
3%8%5%9%6%7%a day
5%28%19%35%14%

635292814113At least once (365)
3%11%8%8%6%8%a day
5%31%f26%25%12%

3362524830224At least once (52)
20%19%14%13%14%16%a week
15%27%23%21%13%

31822241278At least once a (24)
2%5%6%7%6%5%fortnight
3%23%28%31%16%

2043433826170At least once (12)
12%13%12%11%12%12%a month
12%25%25%23%15%

4562958142324Less than once (6)
27%19%26%23%19%23%a month
14%19%29%25%13%

56829910382423Never (0)
33%25%28%29%37%30%
13%19%24%24%19%e

SUMMARY CODE

1112452582521381004EVER USE
67%75%72%71%63%70%
11%24%b26%25%14%

47.372111.616f78.885108.090f76.87689.676Mean Score (Incl.0)
135.714212.755179.657221.162185.018196.068Standard Deviation
110.953146.01591.957137.395152.14127.303Error Variance

71.180148.902f109.314152.440f122.720127.439Mean Score (Excl.0)
161.397234.250203.560249.547221.647223.226Standard Deviation
236.808248.294166.412252.120363.90751.798Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a computer to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 90 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

-551472505144032391132109141Several times (730)
-3%2%5%12%8%2%5%13%10%11%4%4%12%8%a day
-3%3%10%51%adimno35%imo3%10%28%adhilm23%dimno28%dimno8%23%cimo   77%ac

no

*44114347411172634134363106At least once (365)
*3%2%4%7%7%2%4%6%8%9%5%5%7%6%a day
*4%4%11%41%im44%imo4%11%16%25%imo32%imno13%41%im     59%

28102476701024344244268099179At least once (52)
2%5%4%9%12%11%4%9%11%13%12%10%9%11%10%a week
1%4%6%13%42%imno39%imo6%13%19%imo24%imno24%imo15%im45%im     55%

-229325829112132264656102At least once a (24)
-2%1%3%5%9%1%3%4%6%9%10%5%6%6%fortnight
-2%2%9%32%im57%aghilm2%9%11%20%im31%imno26%ghilmn45%im     55%

noo

211131363671313263644238571156At least once (12)
2%7%5%5%10%10%5%5%9%11%12%8%9%8%9%a month
1%7%8%9%40%43%imo8%9%17%23%imo28%hilmo15%55%45%

153045489292454838555240146131277Less than once (6)
15%19%17%18%15%14%17%18%13%17%14%15%16%15%16%a month
5%11%16%17%33%33%16%17%14%20%19%14%53%47%

82102184144240256184144131109122133466357823Never (0)
80%63%70%55%39%40%70%55%44%34%33%49%52%40%46%
10%adefg12%adefgj22%adefgh17%efjk29%31%22%adefgh17%efjk16%e13%15%16%efk57%abbefk   43%

hjklnkjkljkl

SUMMARY CODE

20608011937838380119166212244139432528960EVER USE
20%37%30%45%61%60%30%45%56%66%67%51%48%60%54%
2%6%o8%12%imo39%adhilm40%hilmno8%12%imo17%imno22%adhilm25%adghil14%imno45%cimno  55%ac

nonomno

3.46035.84523.37762.564imo120.402adh93.646di23.37762.564imo127.111adh114.204dh121.589ad56.012im51.624124.728ac87.923ciMean Score (Incl.0)
ilmnomnoilmnoilmnohilmnoomno

21.585135.359108.022176.774239.620207.212108.022176.774251.557228.259233.659157.796151.923244.553206.470Standard Deviation
4.123104.10240.376131.85297.98264.37340.376131.852237.898162.819151.23781.37124.58071.19823.963Error Variance

17.63696.98377.191138.031196.795di156.164im77.191138.031227.535di172.794im182.557di109.767107.285209.172ac163.322iMean Score (Excl.0)
mnmnmm

47.033209.933186.182242.397280.840248.773186.182242.397300.982262.272266.289207.426205.032287.536258.647Standard Deviation
96.177657.789385.154576.042231.974161.166385.154576.042661.244338.850306.968281.21297.085171.17373.033Error Variance
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Communication (QS8300 - 230711)

Q.2B_09 How often do you use Voice calls on mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 90 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

4299132956423314122125837141Several times (730)
5%11%3%7%10%11%2%2%5%4%2%9%19%11%8%a day

30%70%mo9%20%m40%mo30%mo2%2%10%9%2%8%41%aemo     26%e

416516253927141821472626106At least once (365)
5%7%3%6%7%7%1%3%6%7%3%6%8%8%6%a day

38%62%m15%24%36%m25%1%3%17%20%i4%7%24%24%

751044035564811131379134533179At least once (52)
9%11%8%9%10%13%1%8%10%12%7%10%15%10%10%a week

42%58%22%20%31%27%1%6%17%i21%i5%7%25%i      18%

396319203923-51625241633102At least once a (24)
4%7%4%5%7%6%-4%5%8%2%3%5%10%6%fortnight

38%62%19%19%39%23%-5%16%24%i2%4%16%i      33%ae

768037394336474034972233156At least once (12)
9%9%8%10%8%10%3%5%13%11%7%6%7%10%9%a month

49%51%24%25%28%23%3%4%26%i22%6%4%14%21%

127149685999511922584726253545277Less than once (6)
15%16%14%15%18%13%14%16%18%15%20%20%11%14%16%a month
46%54%25%21%36%18%7%8%21%17%9%9%12%16%

464359283180210149105871351397957105117823Never (0)
54%39%59%47%39%40%79%63%43%44%60%45%34%36%46%
56%ajkn44%34%ajkln22%26%18%13%afgh11%afg16%17%10%abc7%13%bckn   14%

SUMMARY CODE

40155919320733222728511771765269200207960EVER USE
46%61%41%53%61%60%21%37%57%56%40%55%66%64%54%
42%58%amo20%22%m35%amo24%mo3%5%i18%hi18%hi5%7%21%aeehimo  22%ae

60.343113.872amo39.45686.036m111.086mo117.881mo17.85729.71263.554i63.587i28.96698.543e178.570ae122.931e87.923ehMean Score (Incl.0)
imo

170.095232.748134.073203.205230.316236.456104.171113.385168.982162.698111.907221.722283.601239.515206.470Standard Deviation
29.58367.63030.364106.975113.831166.90073.321103.67991.23074.77688.817435.051294.613183.28223.963Error Variance

130.193187.053mo97.238160.970m181.315m195.442mo84.56980.806111.946113.80973.205180.161271.824aem  192.213e163.322Mean Score (Excl.0)
231.063274.472196.948255.559271.864278.631216.888176.630212.068204.326169.480274.879311.715276.539258.647Standard Deviation
119.441160.629162.977312.489264.911408.6071470.018725.541267.696219.731495.2331280.650564.921394.19573.033Error Variance
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Communication (QS8300 - 230711)

Q.2B_09 How often do you use Voice calls on mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 90 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

885221112117173193141Several times (730)
7%10%1%2%5%16%7%7%9%8%a day

63%37%1%8%8%83%afgh12%22%gh          66%

6838515157162278106At least once (365)
5%7%4%2%6%10%2%5%7%6%a day

64%36%5%14%14%g67%ag6%21%g           73%d

1097064929951943116179At least once (52)
9%13%4%7%11%13%8%9%11%10%a week

61%39%3%28%16%53%gh11%24%65%

62401819184743463102At least once a (24)
5%7%13%3%7%7%2%7%6%6%fortnight

61%39%18%ag19%17%g46%g4%34%dg           62%

1045212541971255082156At least once (12)
8%10%9%8%7%10%10%11%8%9%a month

67%33%8%34%12%45%16%32%52%

208692810355913481161277Less than once (6)
17%13%19%16%21%13%14%17%15%16%a month
75%25%10%37%20%e33%12%29%58%

59922472410110231139209476823Never (0)
48%41%50%62%43%32%57%44%45%46%
73%i27%9%e50%aef13%e28%17%abc25%e           58%

SUMMARY CODE

64032071252148490106262592960EVER USE
52%59%50%38%57%68%43%56%55%54%
67%33%j7%26%15%g51%afgh11%27%ddg          62%d

79.983105.98229.96726.86263.852g164.021afgh67.08173.75798.93887.923ghMean Score (Incl.0)
198.256223.174104.687106.644167.870269.759191.944189.750215.958206.470Standard Deviation
32.35088.31075.06415.840109.226110.761148.55971.01645.54523.963Error Variance

154.898180.13960.52570.644111.592241.274afgh155.027132.670178.350163.322hMean Score (Excl.0)
254.077267.144142.895163.944209.833297.384268.033238.806264.477258.647Standard Deviation
107.057228.007300.277101.044303.653202.373704.331210.437128.81773.033Error Variance

 Page 745

Communication (QS8300 - 230711)

Q.2B_09 How often do you use Voice calls on mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 90 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

59591281537225117114218322141Several times (730)
11%16%9%8%12%7%8%5%2%10%8%9%5%8%a day
42%42%al91%10%27%g15%36%12%1%10%15%59%16%

3639103141926361147166217106At least once (365)
7%11%7%7%6%8%6%3%8%5%6%7%4%6%a day

34%37%a97%13%18%24%34%10%4%7%15%59%16%

675515727373167166162010829179At least once (52)
12%15%11%14%12%10%10%5%13%12%8%11%7%10%a week
37%31%a88%15%g21%g17%38%g9%4%9%11%60%g      16%

502992122323291528136019102At least once a (24)
9%8%6%6%7%7%5%5%4%6%5%6%5%6%fortnight

49%a28%90%12%22%22%29%15%2%8%12%59%19%

6538137133027523536168545156At least once (12)
12%11%9%7%9%9%8%11%7%5%7%9%11%9%a month
42%24%88%8%19%17%33%23%2%4%10%54%29%

894823125405196646194113872277Less than once (6)
16%13%16%13%13%16%15%20%12%14%17%15%18%16%a month
32%17%84%9%15%18%35%23%2%7%15%50%26%

17593628871331293081652767122403204823Never (0)
32%26%43%45%42%42%48%51%54%49%49%43%50%46%
21%11%76%mn11%16%16%37%20%3%8%15%49%mn     25%

SUMMARY CODE

3652678491061871783311582371126536205960EVER USE
68%74%57%55%58%58%52%49%46%51%51%57%50%54%
38%al28%al88%11%19%19%35%16%2%7%13%56%21%

115.811171.206al97.73292.259116.981g90.75186.95455.78454.167100.48891.66698.073b62.15887.923Mean Score (Incl.0)
n

233.763270.373214.974205.234239.168201.858206.453170.132142.041225.075212.745215.989176.229206.470Standard Deviation
103.495229.15831.828206.475181.017130.59968.74688.517347.854369.773188.58651.15371.89123.963Error Variance

171.416230.472al170.069168.273200.202g156.553167.913114.293118.354196.119179.956171.886124.223163.322Mean Score (Excl.0)
267.202291.190261.042253.462285.243245.150262.282229.712192.990283.790270.530262.901233.392258.647Standard Deviation
206.349363.91285.285594.844470.309349.409224.810336.0981489.8011184.365636.405139.349256.94373.033Error Variance
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Communication (QS8300 - 230711)

Q.2B_09 How often do you use Voice calls on mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 90 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

2112038103141Several times (730)
3%11%10%7%8%a day

15%85%e27%e            73%

34721888106At least once (365)
5%6%5%6%6%a day

32%68%17%83%

5812136143179At least once (52)
9%11%10%10%10%a week

32%68%20%80%

36662379102At least once a (24)
6%6%6%6%6%fortnight

35%65%23%77%

5310329127156At least once (12)
8%9%8%9%9%a month

34%66%19%81%

10617060217277Less than once (6)
17%15%16%15%16%a month
38%62%22%78%

337486172651823Never (0)
52%43%46%46%46%
41%d59%21%79%

SUMMARY CODE

308652204756960EVER USE
48%57%54%54%54%
32%68%e21%79%

50.677109.008e99.84984.73587.923eMean Score (Incl.0)
147.951230.585225.839200.941206.470Standard Deviation
32.81847.814138.22028.63623.963Error Variance

106.128190.314e183.757e        157.793163.322Mean Score (Excl.0)
200.037278.191280.321252.376258.647Standard Deviation
132.063126.248420.21387.37273.033Error Variance
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Communication (QS8300 - 230711)

Q.2B_09 How often do you use Voice calls on mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 90 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

11014148912463944141Several times (730)
3%6%8%8%8%9%2%8%9%3%5%12%8%a day
1%7%10%10%6%6%1%17%4%2%6%31%

26142109218321029106At least once (365)
4%4%8%1%9%9%6%6%4%2%5%8%6%a day
1%6%13%j2%9%j8%j2%17%j2%2%9%j      28%j

6131712128134661549179At least once (52)
16%8%10%7%12%9%2%12%8%8%8%13%10%a week
3%7%9%7%7%5%*19%3%3%8%28%

21010827124251318102At least once a (24)
5%6%6%5%2%8%4%8%3%6%7%5%6%fortnight
2%10%9%8%2%7%1%23%2%4%12%18%

4201620613-213141525156At least once (12)
10%13%9%11%5%14%-7%4%17%8%7%9%a month
3%13%10%13%4%8%-13%2%9%be10%16%

824243715133471094146277Less than once (6)
22%15%14%21%14%14%9%16%15%11%21%12%16%a month
3%9%9%13%5%5%1%17%4%3%15%17%

16787687503429116384389166823Never (0)
41%48%45%49%49%36%77%41%58%53%46%44%46%
2%9%9%11%6%4%4%abcfhij14%5%fh5%11%20%

klm

SUMMARY CODE

23849392536091662839103212960EVER USE
59%52%55%51%51%64%23%59%42%47%54%56%54%
2%g9%g10%g10%g5%g6%eg1%17%eg3%4%11%gg      22%g

45.51569.23196.97066.299100.277110.29440.43394.60782.51640.67660.780122.194acd87.923Mean Score (Incl.0)
134.325187.559212.382194.890213.111223.532135.476211.671211.232139.555168.305239.921206.470Standard Deviation
429.602217.151250.590228.807516.096515.117496.047172.325345.883231.852180.425152.68523.963Error Variance

76.579133.562176.701129.348195.948173.245177.369160.839194.74385.688113.281218.080cd163.322Mean Score (Excl.0)
168.624244.061261.448257.401265.473260.536247.290256.210291.343194.009216.863286.245258.647Standard Deviation

1236.266744.575704.692788.7531678.0001150.4936794.727440.5591732.258918.036553.289413.81873.033Error Variance

 Page 748

Communication (QS8300 - 230711)

Q.2B_09 How often do you use Voice calls on mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 90 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

2012019912212129141Several times (730)
8%8%3%9%6%8%4%9%8%a day

14%85%1%6%7%87%9%91%

188829590799106At least once (365)
7%6%4%9%3%6%2%7%6%a day

17%83%1%8%5%85%7%93%c

35143681315121157179At least once (52)
14%9%16%9%9%10%7%11%10%a week
20%80%3%5%7%85%12%88%

19812710821983102At least once a (24)
8%5%5%8%7%5%6%6%6%fortnight

19%80%2%7%10%81%18%82%

161404131812127129156At least once (12)
6%9%10%14%12%8%9%9%9%a month

10%90%3%8%12%78%17%83%

292488132123456221277Less than once (6)
12%16%22%14%14%16%19%15%16%a month
10%90%3%5%8%84%20%80%

111711163473701154669823Never (0)
45%46%41%36%49%47%52%45%46%
14%86%2%4%9%85%19%81%

SUMMARY CODE

136819236077800142818960EVER USE
55%54%59%64%51%53%48%55%54%
14%85%2%6%8%83%15%85%

95.86786.32045.515110.29466.39489.76246.26396.219c87.923cMean Score (Incl.0)
209.893205.517134.325223.532183.924208.858152.867214.637206.470Standard Deviation
165.62128.027429.602515.117224.02829.29675.13931.38223.963Error Variance

174.095161.19076.579173.245129.302168.33096.550c        174.903c163.322Mean Score (Excl.0)
257.973258.522168.624260.536240.958261.934209.905264.593258.647Standard Deviation
465.38586.9101236.2661150.493784.60390.275305.97290.68673.033Error Variance
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Communication (QS8300 - 230711)

Q.2B_09 How often do you use Voice calls on mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 90 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

141111-11130-141141Several times (730)
8%8%-8%7%-8%8%a day

100%79%-79%21%-100%

10684-8422-106106At least once (365)
6%6%-6%5%-6%6%a day

100%79%-79%21%-100%

179127-12752-179179At least once (52)
10%10%-10%11%-10%10%a week

100%71%-71%29%-100%

10270-7032-102102At least once a (24)
6%5%-5%7%-6%6%fortnight

100%69%-69%31%-100%

156106-10650-156156At least once (12)
9%8%-8%11%-9%9%a month

100%68%-68%32%-100%

277204-20473-277277Less than once (6)
16%15%-15%16%-16%16%a month

100%74%-74%26%-100%

823624-624199-823823Never (0)
46%47%-47%44%-46%46%

100%76%-76%24%-100%

SUMMARY CODE

960701-701259-960960EVER USE
54%53%-53%56%-54%54%

100%73%-73%27%-100%

87.92392.312-92.31275.222-87.92387.923Mean Score (Incl.0)
206.470211.729-211.729190.085-206.470206.470Standard Deviation
23.96334.617-34.61774.653-23.96323.963Error Variance

163.322174.434-174.434133.191-163.322163.322Mean Score (Excl.0)
258.647265.369-265.369237.349-258.647258.647Standard Deviation
73.033108.007-108.007213.388-73.03373.033Error Variance
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Communication (QS8300 - 230711)

Q.2B_09 How often do you use Voice calls on mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 90 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

851253919141Several times (730)
2%14%6%9%7%8%a day
6%36%abdf17%27%ff            13%

834222220106At least once (365)
3%9%5%5%7%6%a day
8%32%f21%21%19%

2038355431179At least once (52)
6%11%8%13%11%10%a week

11%21%20%30%f17%

528203217102At least once a (24)
2%8%5%8%6%6%fortnight
5%27%f20%32%ff            16%f

2332463618156At least once (12)
7%9%11%9%7%9%a month

15%21%30%23%12%

4239945645277Less than once (6)
13%11%22%13%17%16%a month
15%14%34%acef20%16%

208135178178125823Never (0)
66%38%42%43%45%46%
25%abcde16%22%22%e            15%

SUMMARY CODE

105223242240150960EVER USE
34%62%58%57%55%54%
11%23%af25%f25%ff            16%f

32.864148.450abcdf69.955f97.286f85.113f87.923fMean Score (Incl.0)
125.812259.903183.255217.491197.948206.470Standard Deviation
49.005197.51480.533113.435139.94023.963Error Variance

97.581238.262abdf121.299169.630155.976163.322Mean Score (Excl.0)
202.292295.137228.208265.144246.776258.647Standard Deviation
393.481424.908226.430301.723422.90673.033Error Variance
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Communication (QS8300 - 230711)

Q.2B_09 How often do you use Voice calls on mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 91 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

-2210263221013132210214970Several times (730)
-1%1%4%4%5%1%4%4%4%6%4%2%6%4%a day
-3%3%15%37%im46%im3%15%18%19%31%im15%30%70%c

**173132171120239284371At least once (365)
***3%5%5%*3%4%6%6%3%3%5%4%a day
**1%10%44%imn45%imn1%10%15%im29%imn32%imn13%im40%im     60%

-11944371923222710335992At least once (52)
-1%1%4%7%6%1%4%8%7%7%4%4%7%5%a week
-1%1%10%48%imno40%im1%10%25%imno23%imno29%imno11%36%im     64%c

---1610-1-67410818At least once a (24)
---1%1%2%-1%-2%2%1%1%1%1%fortnight
---8%36%56%-8%-36%36%20%54%46%

-2273016271614412302555At least once (12)
-1%1%3%5%3%1%3%5%4%1%5%3%3%3%a month
-4%4%12%54%eim30%4%12%29%eim25%7%22%e54%46%

189164642916182829135162113Less than once (6)
1%5%3%6%7%7%3%6%6%9%8%5%6%7%6%a month
1%7%8%15%41%37%8%15%16%25%25%11%45%55%

1001492492114334692492112172172562137246391363Never (0)
98%92%94%80%70%73%94%80%73%68%70%78%81%72%76%
7%adefg11%adefghj18%adefgh16%efk32%34%18%adefgh16%efk16%16%19%16%f53%bfk     47%

hjklkljkljkl

SUMMARY CODE

213155218417015528010411159174247421EVER USE
2%8%6%20%30%27%6%20%27%32%30%22%19%28%24%
*3%4%12%imno44%ahilmn40%imno4%12%imno19%imno25%adhilm26%hilmno14%imno41%imno   59%c

ono

1.1899.9246.56141.326im54.164imn59.199imn6.56141.326im49.289imn58.668imn70.643imn43.786imo31.68862.582c47.028imnMean Score (Incl.0)
oooooo

20.12679.43563.596151.986162.701173.81863.596151.986159.143166.041187.315152.766126.157179.739155.819Standard Deviation
3.58435.85213.99597.46745.17345.29613.99597.46795.21286.15597.19476.26616.94938.46013.648Error Variance

67.639119.995113.849211.019181.770222.615113.849211.019183.107180.745233.913201.471163.717224.516199.396Mean Score (Excl.0)
-260.114248.524288.638256.623278.412248.524288.638264.849251.425279.965276.607246.723282.373269.586Standard Deviation
-4510.6043431.3531893.451411.595458.6573431.3531893.4511131.372645.044753.6561177.102355.979362.431185.873Error Variance

 Page 752

Communication (QS8300 - 230711)

Q.2B_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 91 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

264591633121281018182270Several times (730)
3%5%2%4%6%3%1%2%2%3%*6%6%7%4%a day

36%64%m13%23%46%mo17%2%3%11%14%1%11%26%31%e

284315133211-2131315181971At least once (365)
3%5%3%3%6%3%-2%4%4%*4%6%6%4%a day

39%61%21%19%45%16%-3%18%19%1%7%26%27%

33599242535141513-6292492At least once (52)
4%6%2%6%5%9%1%3%5%4%-4%10%7%5%a week

36%64%m10%26%m27%37%amo1%4%16%14%-6%32%aeem     26%e

7114365--37-14318At least once a (24)
1%1%1%1%1%1%--1%2%-1%1%1%1%fortnight

40%60%21%19%31%29%--14%39%-8%22%17%

17381521821-51692213755At least once (12)
2%4%3%1%3%6%-3%5%3%2%2%4%2%3%a month

31%69%l26%l4%32%38%lo-8%30%i17%4%4%24%l      13%

5261232939221111921862821113Less than once (6)
6%7%5%8%7%6%1%8%6%7%6%5%9%6%6%a month

46%54%20%26%34%20%1%9%i16%19%i7%5%24%18%

701661402299391271129114239241119971942281363Never (0)
81%72%84%77%72%72%97%83%77%77%91%77%64%70%76%
51%ajkn49%30%ajkln22%29%20%9%afgh8%18%18%9%abcd7%14%c      17%

SUMMARY CODE

16325775891511064237374122811196421EVER USE
19%28%16%23%28%28%3%17%23%23%9%23%36%30%24%
39%61%mo18%21%m36%mo25%mo1%6%i17%i18%i3%7%e26%aeeimo   23%e

36.17657.238mo26.94247.53568.782mo40.6227.21620.20536.40142.334i5.89764.457e72.340e75.629ae47.028eimMean Score (Incl.0)
137.407170.790116.502158.833188.037140.93569.693103.559131.327145.58257.025189.250187.997196.324155.819Standard Deviation
19.30536.41622.92765.35875.87559.29232.81986.48855.10259.87023.063316.951129.461123.14113.648Error Variance

191.574204.358172.352207.726246.575j144.188273.403119.484155.511180.53566.079286.318199.077255.033199.396Mean Score (Excl.0)
265.579272.494249.842278.496288.496236.453392.095231.073235.976256.980187.581312.667269.008291.033269.586Standard Deviation
391.845351.911664.052901.859665.841650.11651246.1452810.249818.892815.2952345.7743910.425786.582962.504185.873Error Variance
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Communication (QS8300 - 230711)

Q.2B_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 91 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

4130357566214370Several times (730)
3%5%2%1%3%8%3%4%4%4%a day

58%42%4%7%9%80%afg9%29%g           61%

512041113436224371At least once (365)
4%4%3%2%5%6%3%5%4%4%a day

72%28%5%16%18%g61%g9%31%g           60%

5835517135711196392At least once (52)
5%6%4%3%5%8%4%4%6%5%a week

62%38%6%19%14%61%g11%20%g           68%

99625629718At least once a (24)
1%2%4%*2%1%1%2%1%1%fortnight

51%49%32%aeg9%28%g32%9%51%40%

32236168266143555At least once (12)
3%4%4%2%3%4%2%3%3%3%a month

58%42%11%28%14%47%10%26%64%

83311534194763473113Less than once (6)
7%6%10%5%7%6%3%7%7%6%a month

73%27%13%30%16%41%6%30%64%

9653981055771944872073528041363Never (0)
78%73%73%87%75%68%85%75%75%76%
71%29%8%42%aefh14%36%15%abc26%e           59%

SUMMARY CODE

27414738856423437119264421EVER USE
22%27%27%13%25%32%15%25%25%24%
65%35%9%g20%15%g56%ag9%28%ddg          63%d

42.45157.43826.39014.09240.916g83.513afgh31.55252.34248.22447.028gMean Score (Incl.0)
146.325175.209111.37479.982137.638206.388129.028164.447157.412155.819Standard Deviation
17.62254.42984.9598.91073.42764.83467.13053.33924.19813.648Error Variance

192.090213.01398.891109.950165.730257.331gh207.648206.702g       194.939199.396Mean Score (Excl.0)
261.364284.693200.090199.417237.991294.468273.055274.393267.846269.586Standard Deviation
271.077583.0931082.053462.410913.540420.9302130.251627.430303.989185.873Error Variance
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Communication (QS8300 - 230711)

Q.2B_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 91 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

273166915152110249421470Several times (730)
5%9%4%5%5%5%3%3%4%3%4%4%3%4%a day

38%44%al94%13%21%21%30%15%3%6%13%59%19%

263060512182882610401471At least once (365)
5%8%4%3%4%6%4%3%3%5%4%4%3%4%a day

37%43%al84%7%16%26%39%12%2%9%13%56%20%

4038881719133311575581792At least once (52)
7%11%6%9%6%4%5%3%10%5%2%6%4%5%a week

43%41%al95%18%21%14%35%12%5%d7%6%63%19%

117166-462-4110318At least once a (24)
2%2%1%3%-1%1%1%-3%1%1%1%1%fortnight

61%37%90%32%j-23%32%12%-21%7%56%17%

261350911922416635855At least once (12)
5%4%3%4%4%3%3%1%1%4%2%4%2%3%a month

46%23%91%16%21%17%40%7%1%10%11%63%15%

49271021324223421211205723113Less than once (6)
9%8%7%7%7%7%5%6%3%8%8%6%6%6%a month

43%24%90%11%21%19%30%18%1%9%18%50%21%

3632141094134239227496267391001976983291363Never (0)
67%59%74%70%75%74%78%83%79%73%79%74%80%76%
27%16%80%mn10%18%17%36%20%k3%7%14%51%mn     24%

SUMMARY CODE

1781463835881811435611385124180421EVER USE
33%41%26%30%25%26%22%17%21%27%21%26%20%24%
42%al35%al91%14%g19%19%34%13%3%9%12%57%19%

59.46499.844aln51.75250.72851.62959.90343.35235.27745.69742.83642.36752.12239.73347.028Mean Score (Incl.0)
172.551217.061163.839163.691165.928173.277146.752139.559153.661143.369150.763163.715144.401155.819Standard Deviation
56.390147.69718.487131.34687.12796.23334.73659.562407.096150.03494.70629.38948.26813.648Error Variance

180.662245.961199.534167.341203.302227.025193.557202.038212.974157.351204.897202.749203.718199.396Mean Score (Excl.0)
262.263283.470272.273263.832279.649276.442259.616280.910282.380241.857278.737271.872272.344269.586Standard Deviation
429.887632.719209.4131200.1291042.7171005.531526.5671461.3026644.8771580.9411726.539340.619927.139185.873Error Variance
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Communication (QS8300 - 230711)

Q.2B_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 91 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

1555165470Several times (730)
2%5%4%4%4%a day

21%79%23%77%

1952135871At least once (365)
3%5%4%4%4%a day

27%73%19%81%

2072227092At least once (52)
3%6%6%5%5%a week

22%78%e24%76%

9951318At least once a (24)
1%1%1%1%1%fortnight

51%49%29%71%

1936154055At least once (12)
3%3%4%3%3%a month

34%66%28%72%

43713578113Less than once (6)
7%6%9%6%6%a month

38%62%31%69%

51984326910941363Never (0)
81%74%71%78%76%
38%d62%20%80%

SUMMARY CODE

125295108313421EVER USE
19%26%29%22%24%
30%70%e26%74%

30.33556.478e49.29246.42347.028Mean Score (Incl.0)
124.276170.445160.815154.508155.819Standard Deviation
23.15526.12570.08516.93113.648Error Variance

156.195217.704172.288208.720199.396Mean Score (Excl.0)
245.402277.573263.833271.326269.586Standard Deviation
493.626286.420740.507247.871185.873Error Variance
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Communication (QS8300 - 230711)

Q.2B_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 91 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

3474131144162370Several times (730)
7%3%4%2%1%4%2%5%6%1%3%6%4%a day
4%6%11%5%2%5%1%20%6%1%8%32%

278568-72132371At least once (365)
4%4%5%3%6%9%-3%3%1%1%6%4%a day
2%9%11%7%9%11%c-10%3%1%4%33%

1136946-1123102792At least once (52)
3%8%3%5%4%6%-4%4%4%5%7%5%a week
1%14%6%10%4%6%-12%3%4%11%29%

-12--3-6-2-318At least once a (24)
-1%1%--4%-2%-2%-1%1%fortnight
-6%13%--19%-35%-9%-19%

-34333-121361755At least once (12)
-2%2%2%3%3%-4%2%4%3%5%3%a month
-6%7%5%5%5%-22%2%5%12%31%

-714745318721633113Less than once (6)
-4%8%4%4%5%7%6%10%2%8%9%6%a month
-6%12%6%3%4%3%16%6%1%14%29%

3312712915185663421450711522521363Never (0)
87%78%76%85%82%70%90%76%75%87%79%67%76%
2%9%b9%11%bh6%b5%3%b16%4%5%bh11%bb      18%

SUMMARY CODE

53541271828469171140126421EVER USE
13%22%24%15%18%30%10%24%25%13%21%33%24%
1%8%10%7%4%7%dj1%16%4%3%9%30%acdgijl

63.94837.91952.50227.78634.60162.12516.55449.69258.74510.41629.54571.289dj47.028Mean Score (Incl.0)
193.053133.076165.541117.714120.118164.395108.601167.469183.03167.183128.764188.240155.819Standard Deviation
887.364109.316152.24383.473163.958278.616318.764107.869259.69253.733105.60593.99013.648Error Variance

481.138175.522217.942181.225194.796207.017170.594203.815234.72780.347141.848213.473199.396Mean Score (Excl.0)
300.021242.903281.005253.799228.214247.545355.258290.581310.377178.271254.721275.820269.586Standard Deviation

22503.1391843.8112024.7092683.9043720.1042269.57831552.1291384.2213853.3592648.3801966.148655.832185.873Error Variance
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Communication (QS8300 - 230711)

Q.2B_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 91 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

14553336156570Several times (730)
6%4%7%4%2%4%2%4%4%a day

20%78%4%5%4%87%7%93%

10612875556671At least once (365)
4%4%4%9%4%4%2%4%4%a day

14%86%2%11%9%77%7%93%

1379161373128092At least once (52)
5%5%3%6%9%5%4%5%5%a week

14%85%1%6%14%79%13%87%

513-311341418At least once a (24)
2%1%-4%1%1%1%1%1%fortnight

26%74%-19%6%75%22%78%

1442-334994755At least once (12)
5%3%-3%2%3%3%3%3%a month

25%75%-5%6%89%16%84%

2094-571022093113Less than once (6)
8%6%-5%5%7%7%6%6%a month

18%82%-4%6%90%18%82%

17311873366116114824111211363Never (0)
70%78%87%70%77%76%81%75%76%
13%87%i2%5%9%84%18%82%

SUMMARY CODE

753435283435355366421EVER USE
30%22%13%30%23%24%19%25%24%
18%h82%1%7%8%84%13%87%

61.08544.32663.94862.12535.56146.79721.34352.143c47.028cMean Score (Incl.0)
180.523150.472193.053164.395124.365157.081103.656163.786155.819Standard Deviation
122.51415.024887.364278.616102.42716.57134.54818.27413.648Error Variance

201.315197.648481.138207.017157.435198.740115.363211.981199.396Mean Score (Excl.0)
282.486266.073300.021247.545224.308273.372218.876274.423269.586Standard Deviation

1049.978226.18222503.1392269.5781623.035227.149903.899222.805185.873Error Variance
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Communication (QS8300 - 230711)

Q.2B_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 91 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

7051-5119-7070Several times (730)
4%4%-4%4%-4%4%a day

100%73%-73%27%-100%

7146-4625-7171At least once (365)
4%4%-4%5%-4%4%a day

100%65%-65%35%-100%

9275-7517-9292At least once (52)
5%6%-6%4%-5%5%a week

100%82%-82%18%-100%

1815-153-1818At least once a (24)
1%1%-1%1%-1%1%fortnight

100%81%-81%19%-100%

5543-4313-5555At least once (12)
3%3%-3%3%-3%3%a month

100%77%-77%23%-100%

11388-8825-113113Less than once (6)
6%7%-7%5%-6%6%a month

100%78%-78%22%-100%

13631006-1006356-13631363Never (0)
76%76%-76%78%-76%76%

100%74%-74%26%-100%

SUMMARY CODE

421319-319102-421421EVER USE
24%24%-24%22%-24%24%

100%76%-76%24%-100%

47.02844.974-44.97452.972-47.02847.028Mean Score (Incl.0)
155.819152.947-152.947163.875-155.819155.819Standard Deviation
13.64818.064-18.06455.485-13.64813.648Error Variance

199.396186.962-186.962238.344-199.396199.396Mean Score (Excl.0)
269.586266.172-266.172277.747-269.586269.586Standard Deviation
185.873246.856-246.856741.762-185.873185.873Error Variance
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Communication (QS8300 - 230711)

Q.2B_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 91 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

4235271070Several times (730)
1%7%1%7%4%4%a day
6%33%df8%39%df14%

81815181271At least once (365)
3%5%4%4%4%4%a day

11%26%22%25%16%

72411292092At least once (52)
2%7%3%7%7%5%a week
8%26%12%32%df22%df

1555218At least once a (24)
*1%1%1%1%1%fortnight
4%27%27%30%12%

6142011455At least once (12)
2%4%5%3%1%3%a month

11%26%36%19%7%

821253425113Less than once (6)
2%6%6%8%9%6%a month
7%19%22%30%ff            22%f

2792513382942011363Never (0)
89%70%81%70%73%76%
20%abcde18%25%ce22%15%

SUMMARY CODE

341078212574421EVER USE
11%30%19%30%27%24%
8%25%df19%f30%dff            18%f

20.10871.115df25.26568.278df47.26347.028fMean Score (Incl.0)
99.044192.158105.661190.460153.087155.819Standard Deviation
30.371107.96726.77386.99083.69913.648Error Variance

186.078238.562130.083229.011175.490199.396Mean Score (Excl.0)
247.828290.457210.365291.982255.105269.586Standard Deviation

1981.249907.156567.352728.662903.869185.873Error Variance
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Communication (QS8300 - 230711)

Q.2B_10 How often do you use Text messaging \ SMS on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 92 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

-1194141191723338246791Several times (730)
-**3%7%6%*3%6%7%9%3%3%8%5%a day
-1%1%9%45%imn45%imn1%9%19%imn26%imno36%adhilm9%27%cimn   73%c

no

-**63630*61421219244872At least once (365)
-**2%6%5%*2%5%7%6%3%3%5%4%a day
-**8%50%imn41%imn*8%20%im30%imn29%imn12%im33%im     67%c

-11729451710192717364682At least once (52)
-1%1%3%5%7%1%3%3%6%7%6%4%5%5%a week
-2%2%9%35%im54%imno2%9%13%23%im33%imno21%imn44%im     56%

-111161611313610122234At least once a (24)
-***3%2%**1%4%2%4%1%2%2%fortnight
-2%2%3%47%47%2%3%8%39%hilm18%29%im35%65%

-4432032431091913352460At least once (12)
-3%2%1%3%5%2%1%4%3%5%5%4%3%3%a month
-7%7%5%33%54%7%5%18%15%32%22%59%41%

56108314810814173019494998Less than once (6)
5%3%4%3%5%8%4%3%5%5%8%7%5%5%5%a month
5%6%11%8%32%49%11%8%14%18%30%19%50%50%

971492462294454272462292272182301967176301347Never (0)
95%92%93%87%72%67%93%87%77%68%63%72%80%71%76%
7%adefg11%adefgjk18%adefgj17%adefgj33%e32%18%adefgj17%adefgj17%ej16%17%15%53%befj    47%
jkkkkk

SUMMARY CODE

513183417221218346910313676181255436EVER USE
5%8%7%13%28%33%7%13%23%32%37%28%20%29%24%
1%3%4%8%40%hilmno49%aghilm4%8%16%hilmno24%ahilmn31%aghikl17%hilmno41%hilmno 59%c

noomno

0.2724.6982.99434.014im73.096hil69.573imn2.99434.014im63.365imn82.084dhi92.115adh39.214imn32.80478.900ac55.693cimMean Score (Incl.0)
mnooolmnoilmnoono

1.25549.02738.471139.561194.391190.14738.471139.561184.362203.089218.069138.965130.829203.750172.470Standard Deviation
0.01413.6575.12182.18364.48454.2075.12182.183127.779128.891131.72963.10918.22849.42216.721Error Variance

6.00057.83044.397264.934262.089d209.58944.397264.934271.220d255.944d247.765140.902163.127273.656c227.870Mean Score (Excl.0)
0.000168.809145.662304.467293.664282.453145.662304.467299.861290.735299.420235.667253.211301.471287.392Standard Deviation
0.0001781.033922.4993196.558559.991381.720922.4993196.5581634.842853.808694.981694.237348.454393.441199.022Error Variance
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Communication (QS8300 - 230711)

Q.2B_12 How often do you use Emails on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 92 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

19738114033--141119273191Several times (730)
2%8%2%3%7%9%--4%3%*7%9%9%5%a day

20%80%almo8%12%44%lmo36%lmo--15%12%1%9%30%eimo    34%ae

18538113320-2813*4271672At least once (365)
2%6%2%3%6%5%-2%3%4%*3%9%5%4%a day

26%74%mo10%15%47%mo28%mo-3%12%19%*5%38%aem      23%

216110113328111221-6172382At least once (52)
2%7%2%3%6%7%1%1%4%7%-5%5%7%5%a week

26%74%lmo13%13%40%mo34%lmo2%1%15%26%-7%20%o      28%e

1222571111-1741-91234At least once a (24)
1%2%1%2%2%3%-1%2%1%1%-3%4%2%fortnight

36%64%16%20%31%33%-3%21%11%2%-27%36%

24351312278-214204261360At least once (12)
3%4%3%3%5%2%-1%4%6%3%1%2%4%3%a month

41%59%21%20%46%13%-3%23%33%i7%3%10%21%

43542518342052142865172198Less than once (6)
5%6%5%5%6%5%4%2%4%9%4%4%6%6%5%a month

44%56%26%19%35%20%5%2%14%28%6%6%17%21%

7276214083193632571271292432191201002022081347Never (0)
84%68%86%82%67%68%95%94%78%69%91%80%66%64%76%
54%ajkn46%30%ajkn24%ajkn27%19%9%afg10%afg18%16%9%abc7%b15%bcjkn  15%

SUMMARY CODE

13829869691791206869971225103115436EVER USE
16%32%14%18%33%32%5%6%22%31%9%20%34%36%24%
32%68%almo16%16%41%almo27%almo1%2%16%hi22%hi3%6%24%aeehilmo 26%ade

25.69083.920alm19.28833.56581.350alm87.620alm0.7546.37845.359hi45.393hi5.26264.279e101.476ae93.131ae55.693ehiMean Score (Incl.0)
ooomo

117.146207.861101.077134.022203.554214.1275.37744.822158.734148.15154.317192.383221.808221.315172.470Standard Deviation
14.03253.94017.25846.53388.915136.8670.19516.20280.50062.00220.924327.533180.215156.48616.721Error Variance

161.482258.474mo134.125188.688246.651m276.165mo16.269104.842204.112148.09559.253317.639301.223m  261.065227.870Mean Score (Excl.0)
254.372296.829237.306269.249291.720304.69220.931159.728285.995238.240180.461324.185293.657306.347287.392Standard Deviation
401.895346.881618.8361035.645567.335892.66754.7653189.1191239.291556.4522171.0765004.581979.939877.091199.022Error Variance
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Communication (QS8300 - 230711)

Q.2B_12 How often do you use Emails on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 92 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

6031349756236391Several times (730)
5%6%2%1%4%10%2%5%6%5%a day

66%34%3%4%10%g82%afgh6%25%g           69%

44275711494204872At least once (365)
4%5%4%1%4%7%2%4%4%4%a day

62%38%7%9%15%g68%ag6%28%g           66%

513191212496225382At least once (52)
4%6%6%2%5%7%3%5%5%5%a week

63%37%11%g15%15%59%g8%27%g           65%

267985121112134At least once a (24)
2%1%7%1%2%2%*2%2%2%fortnight

79%21%28%aeg22%14%36%3%34%63%

362392010204203660At least once (12)
3%4%6%3%4%3%2%4%3%3%a month

61%39%15%34%17%34%7%33%60%

74231330203510335598Less than once (6)
6%4%9%5%8%5%4%7%5%5%a month

76%24%13%31%20%36%10%33%57%

946402955811914812133427921347Never (0)
76%74%66%88%74%67%87%73%74%76%
70%30%7%43%aefh14%36%16%abc25%e           59%

SUMMARY CODE

29314348806724131129276436EVER USE
24%26%34%12%26%33%13%27%26%24%
67%33%11%g18%15%g55%ag7%30%ddg          63%d

51.89364.33434.609g9.69745.998g105.525afgh25.07855.10862.952d55.693gMean Score (Incl.0)
167.675182.774123.45065.871152.371231.961118.477170.082182.964172.470Standard Deviation
23.14059.231104.3836.04389.98881.89656.60057.05732.69116.721Error Variance

219.514244.977103.24980.056176.392316.287afgh197.287201.333243.714227.870hMean Score (Excl.0)
286.911288.625197.158174.691258.219307.862280.235276.794292.804287.392Standard Deviation
296.108608.061809.822335.3521025.801449.1882533.274593.914336.212199.022Error Variance
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Communication (QS8300 - 230711)

Q.2B_12 How often do you use Emails on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 92 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

5155901218163411479591391Several times (730)
10%15%6%6%6%5%5%3%8%5%3%6%3%5%a day
56%a60%al98%13%20%18%37%12%4%7%9%65%15%

372867615202651714401072At least once (365)
7%8%5%3%5%6%4%2%1%5%6%4%3%4%a day

52%a39%a94%8%21%27%g36%7%1%10%20%55%14%

403177131314365469531082At least once (52)
7%9%5%7%4%5%6%2%8%4%4%6%2%5%a week

49%38%a94%16%g16%17%44%g6%5%7%11%64%12%

1993058410833216934At least once a (24)
4%3%2%2%2%1%2%2%7%2%1%2%2%2%fortnight

58%27%88%14%23%11%30%23%10%acd9%5%49%26%

27155471511188277321260At least once (12)
5%4%4%4%5%4%3%3%4%5%3%3%3%3%a month

45%25%91%12%26%18%30%14%3%11%12%54%20%

47179312181826232618472598Less than once (6)
9%5%6%6%6%6%4%7%4%4%7%5%6%5%a month

48%17%95%12%18%19%27%24%2%6%18%48%26%

3192051066138232225490263341031906923291347Never (0)
59%57%72%72%73%73%77%81%68%74%77%74%80%76%
24%15%79%mn10%17%17%36%20%2%8%14%51%mn     24%

SUMMARY CODE

2221554115588831506016355824780436EVER USE
41%43%28%28%27%27%23%19%32%26%23%26%20%24%
51%al35%al94%13%20%19%34%14%4%8%13%57%18%

100.557al145.416al64.98960.77662.90865.78057.24832.82066.47956.92648.89165.421b35.76655.693Mean Score (Incl.0)
223.936266.026185.466182.391182.269181.482174.498139.453196.588170.899154.428187.333140.657172.470Standard Deviation
94.976221.84823.690163.071105.133105.56349.11259.471666.326213.18699.36638.48045.79716.721Error Variance

244.921338.722al233.697213.338229.502243.330243.945177.025208.903223.056209.347248.790182.596227.870Mean Score (Excl.0)
n

294.872315.524290.495291.839289.034281.400290.806283.521308.726280.699263.265296.736273.649287.392Standard Deviation
428.322754.207215.8251468.4521044.256942.692626.4291385.9365295.0832251.2041260.151387.895936.049199.022Error Variance
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Communication (QS8300 - 230711)

Q.2B_12 How often do you use Emails on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 92 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

1972167591Several times (730)
3%6%4%5%5%a day

21%79%e18%82%

1854125972At least once (365)
3%5%3%4%4%a day

25%75%17%83%

2656166682At least once (52)
4%5%4%5%5%a week

32%68%19%81%

122272634At least once a (24)
2%2%2%2%2%fortnight

34%66%22%78%

2040124860At least once (12)
3%3%3%3%3%a month

33%67%20%80%

3463197998Less than once (6)
5%6%5%6%5%a month

35%65%19%81%

51683229310541347Never (0)
80%73%78%75%76%
38%d62%22%78%

SUMMARY CODE

12930783353436EVER USE
20%27%22%25%24%
30%70%e19%81%

34.97667.420e47.35857.92255.693eMean Score (Incl.0)
135.669189.225160.291175.570172.470Standard Deviation
27.59532.20069.63021.86216.721Error Variance

175.127249.979215.375230.797227.870Mean Score (Excl.0)
260.771295.454285.193288.228287.392Standard Deviation
515.161308.4561084.467244.340199.022Error Variance
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Communication (QS8300 - 230711)

Q.2B_12 How often do you use Emails on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 92 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

17857431421112991Several times (730)
3%4%5%3%7%4%8%5%3%1%6%8%5%a day
1%7%9%5%8%4%3%15%2%1%12%31%

184476-101122872At least once (365)
3%5%2%2%7%7%-3%2%1%1%7%4%a day
1%11%6%6%10%c9%c-14%2%1%2%39%ac

174674-194571782At least once (52)
3%4%3%4%7%4%-7%6%6%4%5%5%a week
1%8%5%8%9%4%-23%5%6%9%21%

12-111-42361234At least once a (24)
3%1%-1%1%1%-1%3%4%3%3%2%fortnight
3%6%-4%4%3%-12%6%k9%18%35%

2551-31955111360At least once (12)
6%3%3%1%-3%4%3%7%6%6%3%3%a month
4%9%8%2%-5%2%15%8%ij8%18%22%

28124641145-152798Less than once (6)
5%5%7%2%6%4%3%5%7%-8%7%5%a month
2%8%13%4%6%4%1%14%5%d-15%28%

3012513515774723321448671402521347Never (0)
79%77%80%88%71%77%86%76%72%82%73%67%76%
2%9%10%b12%abcefi5%5%2%16%4%5%b10%b      19%

SUMMARY CODE

83734222922569191451126436EVER USE
21%23%20%12%29%23%14%24%28%18%27%33%24%
2%8%8%5%7%j5%1%16%j4%j3%12%jj      29%adjk

31.87150.44246.76330.46580.16259.51657.32852.47733.42617.22149.74886.155adj55.693Mean Score (Incl.0)
130.529161.288165.362130.022199.733171.039197.908167.420132.10688.491173.675207.359172.470Standard Deviation
405.665160.579151.914101.842453.334301.5921058.584107.805135.28793.223192.122114.05316.721Error Variance

150.835223.544233.192252.637280.157256.843407.697215.958118.45997.529185.069258.714227.870Mean Score (Excl.0)
262.875279.309308.016295.517291.413278.926397.308284.273231.759196.615297.146291.217287.392Standard Deviation

8637.9382437.9272790.4064851.7003692.2403382.59131570.6521324.7711790.4052577.1652102.279683.928199.022Error Variance
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Communication (QS8300 - 230711)

Q.2B_12 How often do you use Emails on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 92 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

22691468148791Several times (730)
9%5%3%4%4%5%1%6%5%a day

24%h76%1%4%6%88%4%c            96%c

8641685776572At least once (365)
3%4%3%7%5%4%2%4%4%a day

11%89%1%9%11%79%9%91%

18641477067682At least once (52)
7%4%3%4%5%5%2%5%5%a week

22%78%1%4%8%86%8%92%

10241123033134At least once a (24)
4%2%3%1%1%2%1%2%2%fortnight

30%h70%3%3%6%88%9%91%

85223549104960At least once (12)
3%3%6%3%4%3%3%3%3%a month

13%87%4%5%9%82%17%83%

227524884128698Less than once (6)
9%5%5%4%5%6%4%6%5%a month

23%77%2%4%8%86%12%88%

16011823072115113125510931347Never (0)
64%77%79%77%76%75%86%73%76%
12%88%i2%5%8%84%19%abi            81%

SUMMARY CODE

883488223537142394436EVER USE
36%23%21%23%24%25%14%27%24%
20%ah80%2%5%8%85%10%c            90%c

82.12451.59931.87159.51649.08256.72420.14762.771c55.693cMean Score (Incl.0)
212.908164.953130.529171.039156.486175.08399.769182.741172.470Standard Deviation
170.41318.056405.665301.592162.17220.58732.00622.74816.721Error Variance

231.174227.034150.835256.843207.749229.782143.738236.725227.870Mean Score (Excl.0)
306.093282.918262.875278.926268.382290.784233.068291.359287.392Standard Deviation

1007.449248.5808637.9383382.5912323.511239.5341263.272228.199199.022Error Variance
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Communication (QS8300 - 230711)

Q.2B_12 How often do you use Emails on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 92 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

9172-7219-9191Several times (730)
5%5%-5%4%-5%5%a day

100%79%-79%21%-100%

7257-5715-7272At least once (365)
4%4%-4%3%-4%4%a day

100%79%-79%21%-100%

8252-5230-8282At least once (52)
5%4%-4%7%-5%5%a week

100%63%-63%37%-100%

3424-2410-3434At least once a (24)
2%2%-2%2%-2%2%fortnight

100%70%-70%30%-100%

6042-4217-6060At least once (12)
3%3%-3%4%-3%3%a month

100%71%-71%29%-100%

9872-7226-9898Less than once (6)
5%5%-5%6%-5%5%a month

100%73%-73%27%-100%

13471007-1007340-13471347Never (0)
76%76%-76%74%-76%76%

100%75%-75%25%-100%

SUMMARY CODE

436318-318118-436436EVER USE
24%24%-24%26%-24%24%

100%73%-73%27%-100%

55.69358.628-58.62847.199-55.69355.693Mean Score (Incl.0)
172.470177.492-177.492156.908-172.470172.470Standard Deviation
16.72124.327-24.32750.868-16.72116.721Error Variance

227.870244.105-244.105183.903-227.870227.870Mean Score (Excl.0)
287.392293.368-293.368266.802-287.392287.392Standard Deviation
199.022291.745-291.745593.194-199.022199.022Error Variance

 Page 768

Communication (QS8300 - 230711)

Q.2B_12 How often do you use Emails on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 92 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

2368341291Several times (730)
1%10%2%8%4%5%a day
3%39%adf9%37%dfdf           13%f

-2116221372At least once (365)
-6%4%5%5%4%a day
-29%f22%f31%ff            18%f

4319241582At least once (52)
1%9%2%6%5%5%a week
4%38%adf11%29%ff            18%f

15619434At least once a (24)
*1%1%4%1%2%fortnight
2%14%17%55%af11%

6181517460At least once (12)
2%5%3%4%1%3%a month

10%31%24%28%7%

52625212198Less than once (6)
1%7%6%5%8%5%a month
5%26%f25%f22%f            22%f

2962213422822071347Never (0)
94%62%81%67%75%76%
22%abcde16%25%ce21%ce           15%e

SUMMARY CODE

171367813668436EVER USE
6%38%19%33%25%24%
4%31%abdf18%f31%adff            16%f

6.499100.034abdf30.227f82.643adf51.931f55.693dfMean Score (Incl.0)
63.510226.540120.605208.083162.895172.470Standard Deviation
12.488150.05934.881103.83394.76816.721Error Variance

117.237262.168162.543254.030209.910227.870Mean Score (Excl.0)
251.375303.800239.283299.828273.506287.392Standard Deviation

3717.022738.354773.734696.8741068.651199.022Error Variance
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Communication (QS8300 - 230711)

Q.2B_12 How often do you use Emails on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 93 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

----36--115*178Several times (730)
----*1%--**1%**1%*a day
----31%69%--17%15%63%6%18%82%

-11-981-275310818At least once (365)
-1%1%-2%1%1%-1%2%1%1%1%1%1%a day
-7%7%-51%41%7%-13%39%25%16%54%46%

---*39-*-3446612At least once (52)
---*1%1%-*-1%1%2%1%1%1%a week
---3%26%70%-3%-26%34%36%51%49%

---114-1-123257At least once a (24)
---1%*1%-1%-**1%*1%*fortnight
---22%13%65%-22%-13%26%39%25%75%

----43--22-3157At least once (12)
----1%1%--1%1%-1%*1%*a month
----52%48%--24%28%-48%22%78%

112112202148119191535Less than once (6)
1%1%1%*2%3%1%*1%2%3%3%2%2%2%a month
2%4%6%3%35%57%6%3%12%23%32%25%55%45%

1011602612605865902612602872993402508588391696Never (0)
99%98%99%99%95%92%99%99%97%93%93%92%96%95%95%
6%d9%dj15%defj15%defjk35%35%15%defj15%defjk17%18%20%15%51%49%

SUMMARY CODE

13333249339222722404787EVER USE
1%2%1%1%5%8%1%1%3%7%7%8%4%5%5%
1%3%4%3%37%hl56%hilmn4%3%11%26%hilm31%hilm26%hilmno46%54%

0.0383.1381.9450.2359.14411.9241.9450.2356.40711.67215.8336.6615.8059.7437.761Mean Score (Incl.0)
0.48033.53326.3112.76064.95878.92826.3112.76059.14269.89995.05849.20048.47872.74561.746Standard Deviation
0.0026.3892.3950.0327.2019.3402.3950.03213.15015.26825.0317.9112.5036.3002.143Error Variance

6.000186.349151.77622.643177.882155.288151.77622.643202.042167.712216.55981.482130.471183.714159.241Mean Score (Excl.0)
-225.392210.07218.847231.567244.866210.07218.847280.674214.163287.893156.552193.471263.021233.867Standard Deviation
-25400.82614710.14788.8031729.7771175.67114710.14788.8039847.2101994.1643069.7081021.187891.2121471.919614.534Error Variance
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Communication (QS8300 - 230711)

Q.2B_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 93 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

27-251---1--348Several times (730)
*1%-*1%*---*--1%1%*a day

21%79%-21%64%16%---18%--31%51%

51333841-54--5418At least once (365)
1%1%1%1%2%1%1%-2%1%--2%1%1%a day

30%70%16%14%46%24%7%-26%21%--26%20%

583243-*15--2412At least once (52)
1%1%1%*1%1%-**1%--1%1%1%a week

37%63%22%15%35%27%-3%9%38%--17%32%

241122---2-1137At least once a (24)
*****1%---1%-1%*1%*fortnight

35%65%22%13%30%35%---25%-22%13%40%

151-5----1--427At least once (12)
*1%*-1%----*--1%1%*a month

21%79%21%-79%----22%--52%27%

1718134117--712215735Less than once (6)
2%2%3%1%2%2%--2%4%2%1%2%2%2%a month

48%52%36%12%31%21%--19%36%6%3%16%21%

8328644563775063581311373002901291232863001696Never (0)
96%94%96%97%93%95%99%100%96%92%98%98%94%93%95%
49%51%27%22%30%21%8%f8%f18%17%8%7%17%18%

SUMMARY CODE

3255211136191*132622192387EVER USE
4%6%4%3%7%5%1%*4%8%2%2%6%7%5%

37%63%24%13%42%21%2%*14%30%hi2%3%22%27%

4.24911.0642.8335.99113.5567.4773.7750.1625.8249.1020.0920.31412.54214.6747.761Mean Score (Incl.0)
43.67974.73928.97356.76584.44157.91637.0662.90844.62464.2440.7402.59880.56491.00361.746Standard Deviation
1.9516.9741.4188.34815.30110.0139.2830.0686.36211.6590.0040.06023.77526.4592.143Error Variance

114.579185.34263.980212.207202.802151.340365.00052.000145.427111.9276.00017.173198.981202.757159.241Mean Score (Excl.0)
199.988249.608125.505277.732264.620220.329--178.345201.6630.00011.622262.938281.656233.867Standard Deviation
975.4971298.006543.1556427.9452188.2363034.060--2650.5881452.4280.00045.0203638.7653449.129614.534Error Variance
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Communication (QS8300 - 230711)

Q.2B_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 93 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

63*--81348Several times (730)
***--1%1%1%**a day

70%30%6%--94%17%41%42%

13534111151218At least once (365)
1%1%2%1%*1%1%1%1%1%a day

73%27%16%21%6%58%7%27%65%

57223526512At least once (52)
*1%1%*1%1%1%1%*1%a week

42%58%16%19%23%43%13%50%37%

511-151247At least once a (24)
**1%-*1%****fortnight

78%22%16%-9%75%9%30%61%

3431132327At least once (12)
*1%2%***1%1%**a month

48%52%40%g13%8%39%24%48%28%

305787131142035Less than once (6)
2%1%5%1%3%2%*3%2%2%a month

87%13%21%g23%19%37%3%39%57%

117652012764724667723743810221696Never (0)
95%96%89%98%95%94%97%93%96%95%
69%31%7%38%aeh15%40%14%26%h           60%

SUMMARY CODE

6324161512448334687EVER USE
5%4%11%2%5%6%3%7%4%5%

72%28%19%ag17%13%51%g9%38%g           53%

7.8517.55611.4172.3472.29413.956g6.68410.1646.9477.761Mean Score (Incl.0)
62.34860.41167.26827.64723.88186.95461.25972.15856.70761.746Standard Deviation
3.1996.47130.9931.0652.21111.50815.13210.2703.1402.143Error Variance

155.189169.71499.381104.58850.477229.078211.886143.458161.884159.241Mean Score (Excl.0)
234.066237.992179.832158.124104.931276.399293.570236.399225.600233.867Standard Deviation
856.0462265.6012021.2151389.072786.4661863.32512311.9021596.7001082.877614.534Error Variance
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Communication (QS8300 - 230711)

Q.2B_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 93 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

448-3212-11428Several times (730)
1%1%1%-1%1%*1%-1%****a day

48%50%100%-31%30%18%21%-17%15%48%21%

91118225541-110518At least once (365)
2%3%1%1%1%2%1%1%2%-1%1%1%1%a day

51%61%a100%10%10%26%30%24%6%-8%56%29%

6211126221116412At least once (52)
1%*1%*1%2%*1%2%1%*1%1%1%a week

50%13%93%7%16%47%14%16%7%8%8%44%33%

437211212-1327At least once a (24)
1%1%*1%****4%-****fortnight

60%39%100%26%13%9%35%16%26%ac-9%39%25%

43712-311--337At least once (12)
1%1%**1%-**1%--*1%*a month

64%45%100%8%28%-42%22%8%--46%45%

157335859715616735Less than once (6)
3%2%2%3%2%2%1%2%1%4%2%2%2%2%a month

43%22%96%15%23%16%26%21%2%15%16%46%21%

4983301392183303289617305441302388983861696Never (0)
92%92%94%95%95%94%96%94%90%94%96%96%94%95%
29%19%82%11%18%17%36%18%3%8%14%53%23%

SUMMARY CODE

43308410171923185810412387EVER USE
8%8%6%5%5%6%4%6%10%6%4%4%6%5%

49%35%97%12%20%22%26%20%6%9%11%48%26%

12.66720.414a9.3334.0738.71912.6705.1669.47510.6207.9016.1257.6538.6107.761Mean Score (Incl.0)
78.09099.65967.73435.46971.32179.25048.61767.78156.31972.99458.07260.87862.64861.746Standard Deviation
11.54931.1343.1606.16716.09720.1303.81214.05054.68838.89114.0514.0649.0852.143Error Variance

160.995244.322163.14376.866162.361204.784145.799171.894104.419141.940153.790173.527153.541159.241Mean Score (Excl.0)
234.022256.960236.034141.360271.627255.472219.612241.777161.083295.579261.830237.756223.015233.867Standard Deviation

1404.2602445.491647.8161332.1734098.9473625.8852296.6343438.6063243.4579707.4557617.2281378.7302260.712614.534Error Variance
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Communication (QS8300 - 230711)

Q.2B_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 93 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

*8178Several times (730)
*1%*1%*a day
6%94%15%85%

71121718At least once (365)
1%1%*1%1%a day

38%62%10%90%

4931012At least once (52)
1%1%1%1%1%a week

31%69%23%77%

16-77At least once a (24)
*1%-**fortnight
9%91%-100%

16247At least once (12)
*1%1%**a month

13%87%35%65%

132192635Less than once (6)
2%2%2%2%2%a month

39%61%26%74%

618107835913371696Never (0)
96%95%95%95%95%
36%64%21%79%

SUMMARY CODE

2661177087EVER USE
4%5%5%5%5%

30%70%20%80%

4.9599.3474.6978.5807.761Mean Score (Incl.0)
42.89270.17848.50364.82161.746Standard Deviation
2.7584.4296.3752.9802.143Error Variance

122.395175.070103.743172.771159.241Mean Score (Excl.0)
179.431253.399210.081238.744233.867Standard Deviation

1110.1871070.1852451.885802.798614.534Error Variance
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Communication (QS8300 - 230711)

Q.2B_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 93 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

---1-1-4---28Several times (730)
---1%-1%-1%---**a day
---16%-17%-47%---21%

111-11-2---1018At least once (365)
3%1%1%-1%2%-1%---3%1%a day
6%6%6%-7%8%-13%---54%

21-1-1-1211312At least once (52)
5%1%-1%-1%-*2%1%1%1%1%a week

16%afk9%-8%-7%-7%13%8%9%22%

----------157At least once a (24)
----------1%1%*fortnight
----------16%84%

---1-1-1---37At least once (12)
---1%-1%-1%---1%*a month
---18%-15%-22%---45%

-152---3*-51835Less than once (6)
-1%3%1%---1%1%-2%5%2%a month
-3%14%7%---10%1%-14%51%a

35158163173102893827164801853371696Never (0)
92%98%97%97%99%95%100%96%97%99%96%89%95%
2%9%b10%b10%b6%b5%2%16%b4%5%b11%b      20%

SUMMARY CODE

336615-122174087EVER USE
8%2%3%3%1%5%-4%3%1%4%11%5%
3%4%7%7%2%5%-14%2%1%8%47%adfijkl

12.611c2.9522.5515.7004.83217.1170.00013.4581.3190.6370.57713.9397.761Mean Score (Incl.0)
60.86530.67529.48261.94341.92098.9180.00091.3238.1305.7574.37775.82061.746Standard Deviation
88.2045.8094.82923.11419.969100.8750.00032.0760.5120.3950.12215.2492.143Error Variance

160.462137.74273.623175.147365.000337.403-312.90642.56552.00016.008130.069159.241Mean Score (Excl.0)
182.121187.673154.121325.177-323.676-329.29825.919-18.139198.417233.867Standard Deviation

11055.97211740.3284750.65521148.063-26191.619-9857.912223.931-47.003855.851614.534Error Variance
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Communication (QS8300 - 230711)

Q.2B_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 93 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

17-1-7-88Several times (730)
**-1%-*-1%*a day

15%85%-17%-83%-100%

5141111511718At least once (365)
2%1%3%2%1%1%*1%1%a day

25%75%6%8%6%80%6%94%

49211821012At least once (52)
1%1%5%1%1%1%1%1%1%a week

29%71%16%ad7%9%68%16%84%

43---7-77At least once a (24)
1%*---*-**fortnight

56%h44%---100%-100%

34-1-6157At least once (12)
1%*-1%-*1%**a month

39%61%-15%-85%22%78%

1223--133-3535Less than once (6)
5%1%--1%2%-2%2%a month

35%ah65%--3%97%-100%

22014713589146142529214051696Never (0)
89%96%92%95%98%95%98%94%95%
13%87%i2%5%9%84%17%bi            83%

SUMMARY CODE

28593537658287EVER USE
11%4%8%5%2%5%2%6%5%
32%ah68%3%5%4%87%5%95%c

11.9857.10312.61117.1173.1877.5091.7028.9677.761Mean Score (Incl.0)
71.09560.19960.86598.91831.87061.01622.10366.83161.746Standard Deviation
19.0022.40588.204100.8756.7272.5001.5713.0432.143Error Variance

106.689184.015160.462337.403137.742148.973111.035161.897159.241Mean Score (Excl.0)
189.738249.657182.121323.676187.673231.183158.675237.724233.867Standard Deviation

1058.8431133.25111055.97226191.61911740.328676.5256294.471664.853614.534Error Variance
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Communication (QS8300 - 230711)

Q.2B_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 93 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

87-71-88Several times (730)
*1%-1%*-**a day

100%85%-85%15%-100%

1815-153-1818At least once (365)
1%1%-1%1%-1%1%a day

100%84%-84%16%-100%

126-67-1212At least once (52)
1%*-*1%-1%1%a week

100%47%-47%53%-100%

76-61-77At least once a (24)
**-**-**fortnight

100%91%-91%9%-100%

72-24-77At least once (12)
**-*1%-**a month

100%36%-36%64%-100%

3521-2113-3535Less than once (6)
2%2%-2%3%-2%2%a month

100%62%-62%38%-100%

16961267-1267429-16961696Never (0)
95%96%-96%94%-95%95%

100%75%-75%25%-100%

SUMMARY CODE

8758-5829-8787EVER USE
5%4%-4%6%-5%5%

100%67%-67%33%-100%

7.7618.601-8.6015.329-7.7617.761Mean Score (Incl.0)
61.74665.874-65.87447.815-61.74661.746Standard Deviation
2.1433.351-3.3514.724-2.1432.143Error Variance

159.241195.900-195.90084.973-159.241159.241Mean Score (Excl.0)
233.867251.308-251.308175.143-233.867233.867Standard Deviation
614.5341088.887-1088.887989.518-614.534614.534Error Variance
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Communication (QS8300 - 230711)

Q.2B_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 93 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

-1-7-8Several times (730)
-*-2%-*a day
-12%-88%a-

-537318At least once (365)
-1%1%2%1%1%a day
-26%17%41%17%

-435112At least once (52)
-1%1%1%*1%a week
-28%24%40%8%

--1337At least once a (24)
--*1%1%*fortnight
--9%52%39%

-124-7At least once (12)
-**1%-*a month
-15%24%61%-

-42181035Less than once (6)
-1%*4%4%2%a month
-10%6%53%adef30%df

3133444093732571696Never (0)
100%96%98%89%94%95%
18%abcde20%c24%c22%c            15%

SUMMARY CODE

-1410461787EVER USE
-4%2%11%6%5%
-16%f12%f53%adeff            20%f

0.0007.4653.13520.420adf4.7797.761Mean Score (Incl.0)
0.00056.82131.351106.36138.87961.746Standard Deviation
0.0009.4412.35727.1295.3982.143Error Variance

-192.740127.581187.09676.756159.241Mean Score (Excl.0)
-226.086163.125271.726140.807233.867Standard Deviation
-3651.0772660.9881570.9591101.478614.534Error Variance
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Communication (QS8300 - 230711)

Q.2B_13 How often do you use Micro blogging sites such as Twitter or tumblr on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 94 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

----1319--49118151732Several times (730)
----2%3%--1%3%3%3%2%2%2%a day
----40%60%hilm--13%27%im35%hilm25%hilm46%54%

-11-891-539110919At least once (365)
-1%1%-1%1%1%-2%1%2%*1%1%1%a day
-7%7%-42%50%7%-24%18%46%4%54%46%

---*811-*358371220At least once (52)
---*1%2%-*1%2%2%1%1%1%1%a week
---2%41%56%-2%16%26%41%16%37%63%

---157-1-5436814At least once a (24)
---1%1%1%-1%-2%1%1%1%1%1%fortnight
---10%38%51%-10%-38%26%25%41%59%

----94--18227613At least once (12)
----1%1%--*2%*1%1%1%1%a month
----69%31%--10%59%a12%19%52%48%

11211214215686171228Less than once (6)
1%1%1%*2%2%1%*2%2%2%2%2%1%2%a month
2%5%7%3%41%49%7%3%19%22%28%21%59%41%

1011602612605625742612602782843262488368211657Never (0)
99%98%99%99%91%90%99%99%94%89%89%91%93%93%93%
6%defjk10%defjk16%adefgj16%adefgj34%35%16%adefgj16%adefgj17%17%20%15%50%50%

kkkk

SUMMARY CODE

1333556533193641246264126EVER USE
1%2%1%1%9%10%1%1%6%11%11%9%7%7%7%
1%2%3%2%44%hilmno51%hilmno3%2%15%hilm29%hilmno32%hilmno19%hilmno49%hilm   51%

0.0383.1381.9450.23521.227hilm29.038hil1.9450.23516.74325.368hil32.790hil23.985hil17.16419.00018.075Mean Score (Incl.0)
mmmnm

0.48033.53326.3112.760111.945132.16526.3112.76097.155124.061136.848125.655100.964107.090104.026Standard Deviation
0.0026.3892.3950.03221.38526.1882.3950.03235.48548.09751.87651.59910.85613.6536.083Error Variance

6.000186.349151.77622.643237.855285.761151.77622.643266.814223.092293.827272.013249.868260.997255.556Mean Score (Excl.0)
-225.392210.07218.847300.512315.918210.07218.847296.499305.576304.840340.239302.613309.330304.891Standard Deviation
-25400.82614710.14788.8031736.6841405.69314710.14788.8035860.7702523.6952212.5513991.8111327.1651568.609715.065Error Variance
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Communication (QS8300 - 230711)

Q.2B_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 94 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

122166156--411--9832Several times (730)
1%2%1%2%3%2%--1%4%--3%3%2%a day

36%64%18%18%45%18%--12%35%--28%25%

61225851-45--4519At least once (365)
1%1%*1%1%1%1%-1%1%--1%1%1%a day

34%66%10%24%41%25%7%-22%25%--20%26%

81253111-*16--7520At least once (52)
1%1%1%1%2%*-**2%--2%2%1%a week

40%60%27%13%54%6%-2%7%29%--35%28%

865333--23-13414At least once a (24)
1%1%1%1%*1%--1%1%-1%1%1%1%fortnight

56%44%36%20%18%26%--18%23%-10%20%28%

584154--61--4313At least once (12)
1%1%1%*1%1%--2%*--1%1%1%a month

38%62%27%10%34%28%--42%10%--27%21%

151311485--89214528Less than once (6)
2%1%2%1%2%1%--3%3%2%1%1%2%2%a month

53%47%39%14%30%17%--28%31%7%3%13%18%

8118464443664943531311372872811291232752941657Never (0)
94%92%93%95%91%94%99%100%92%89%98%98%90%91%93%
49%51%27%22%30%21%8%afg8%afg17%17%8%bc7%17%18%

SUMMARY CODE

5472332149241*2535223030126EVER USE
6%8%7%5%9%6%1%*8%11%2%2%10%9%7%

43%57%26%17%38%19%1%*20%hi28%hi2%2%24%ehi     24%e

13.54122.34111.46416.09626.34116.5833.7750.16214.43332.9200.0920.31428.17925.25618.075Mean Score (Incl.0)
90.179115.43683.70297.608125.62698.82237.0662.90889.554141.7970.7402.598130.743122.157104.026Standard Deviation
8.31516.63611.83524.68233.86729.1529.2830.06825.62256.7970.0040.06062.61547.6756.083Error Variance

217.704283.682167.503295.226294.418261.852365.00052.000179.733298.2916.00017.173286.390271.291255.556Mean Score (Excl.0)
296.269310.181280.027310.564314.943305.763--269.713324.7740.00011.622320.360310.230304.891Standard Deviation

1310.0821527.1761742.5564384.0972306.7304674.540--3031.0432452.9860.00045.0203665.3653437.239715.065Error Variance
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Communication (QS8300 - 230711)

Q.2B_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 94 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

2012472194131532Several times (730)
2%2%3%1%1%3%2%3%1%2%a day

62%38%13%22%6%60%14%40%47%

1181477351119At least once (365)
1%1%1%1%3%1%1%1%1%1%a day

57%43%4%19%39%g38%15%28%57%

13614113251320At least once (52)
1%1%1%1%*2%1%1%1%1%a week

67%33%6%23%6%65%8%26%66%

94241726614At least once a (24)
1%1%2%1%*1%1%1%1%1%fortnight

68%32%16%29%4%51%18%41%42%

58144513913At least once (12)
*2%1%1%2%1%*1%1%1%a month

37%63%8%27%30%34%7%22%71%

2185969271928Less than once (6)
2%1%3%1%2%1%1%2%2%2%a month

73%27%17%31%21%31%8%26%66%

11604971296302376622304329961657Never (0)
94%91%90%95%92%92%94%92%93%93%
70%30%8%38%14%40%14%26%60%

SUMMARY CODE

794714322159143972126EVER USE
6%9%10%5%8%8%6%8%7%7%

62%38%11%25%17%47%11%31%57%

15.81123.22524.26610.44016.29024.48918.15025.14614.94018.075Mean Score (Incl.0)
97.693117.096125.20579.75886.317122.876104.758124.64793.262104.026Standard Deviation
7.85524.311107.3728.86028.87822.98144.25130.6458.4946.083Error Variance

248.761266.842243.438218.577200.529297.568308.161301.374220.253255.556Mean Score (Excl.0)
305.404306.968332.527300.571239.044322.014321.536324.408289.909304.891Standard Deviation

1195.7881812.0997371.6252441.6992597.3691851.6597952.7452338.6811167.320715.065Error Variance
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Communication (QS8300 - 230711)

Q.2B_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 94 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

106307757624414932Several times (730)
2%2%2%3%2%2%1%2%4%3%1%1%2%2%a day

31%18%92%20%22%17%21%20%6%12%11%43%28%

11719326531129619At least once (365)
2%2%1%1%1%2%1%1%1%1%1%1%2%1%a day

59%35%100%14%11%33%24%17%3%6%10%47%33%

88193636231112320At least once (52)
2%2%1%1%2%1%1%1%5%1%*1%1%1%a week

43%40%95%14%29%16%30%12%14%abd7%3%60%16%

4413323231134514At least once a (24)
1%1%1%1%1%1%*1%3%*1%*1%1%fortnight

26%27%96%21%14%24%17%24%11%5%20%27%37%

421226*5-1-110213At least once (12)
1%1%1%1%2%*1%-1%-*1%*1%a month

30%16%94%14%44%3%39%-4%-8%75%13%

146265738413118528Less than once (6)
3%2%2%3%2%1%1%1%2%2%*2%1%2%a month

51%22%92%18%26%11%30%15%3%10%4%63%19%

4893281358171290286607303411282378733781657Never (0)
90%91%92%89%91%93%95%94%83%93%96%93%92%93%
30%20%82%10%17%17%37%k18%2%8%14%f53%f      23%

SUMMARY CODE

51321192230223320810116631126EVER USE
10%9%8%11%9%7%5%6%17%7%4%7%8%7%
41%26%94%17%h24%17%26%16%7%ad8%9%52%24%

22.22020.19220.40731.61519.92621.12511.18518.90336.95224.99114.05915.17522.57118.075Mean Score (Incl.0)
110.474104.155109.773139.194110.991108.47081.181107.957147.766126.68393.41494.457115.761104.026Standard Deviation
23.11534.0078.29994.97538.98437.71110.62935.642376.462117.14236.3599.78331.0206.083Error Variance

233.392224.758254.050277.741213.233300.685216.413311.505221.137338.621313.378216.188300.787255.556Mean Score (Excl.0)
283.243277.157302.203325.252305.483294.761292.375325.135315.242348.737331.335291.211312.472304.891Standard Deviation

1542.8202560.529748.5804068.8133217.9233620.1602671.3455563.8269937.72510134.7959980.2581325.0612958.749715.065Error Variance
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Communication (QS8300 - 230711)

Q.2B_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 94 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

92452832Several times (730)
1%2%1%2%2%a day

27%73%14%86%

81111719At least once (365)
1%1%*1%1%a day

43%57%8%92%

41631620At least once (52)
1%1%1%1%1%a week

19%81%18%82%

4921114At least once a (24)
1%1%1%1%1%fortnight

32%68%18%82%

4921213At least once (12)
1%1%*1%1%a month

33%67%13%87%

131682128Less than once (6)
2%1%2%1%2%a month

45%55%27%73%

603105435513021657Never (0)
93%93%94%93%93%
36%64%21%79%

SUMMARY CODE

428421105126EVER USE
7%7%6%7%7%

33%67%17%83%

15.10819.75511.02819.96018.075Mean Score (Incl.0)
93.097109.73682.913108.929104.026Standard Deviation
12.99410.82918.6308.4156.083Error Variance

232.180267.202195.379267.739255.556Mean Score (Excl.0)
290.869312.690299.458305.946304.891Standard Deviation

1762.6001192.3764076.134866.692715.065Error Variance
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Communication (QS8300 - 230711)

Q.2B_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 94 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

-13313-71-21232Several times (730)
-1%2%2%1%3%-2%1%-1%3%2%a day
-4%9%8%4%9%-20%2%-6%37%

-22-12-122-619At least once (365)
-1%1%-1%2%-*3%3%-2%1%a day
-11%11%-8%9%-6%9%13%-33%

2-113--5*11520At least once (52)
5%-*1%3%--2%1%2%1%1%1%a week

10%l-3%6%14%--25%2%7%6%27%

-21--3----1714At least once a (24)
-1%*--3%----*2%1%fortnight
-18%4%--18%f----5%54%

-2-11--32--413At least once (12)
-1%-1%1%--1%2%--1%1%a month
-14%-10%10%--21%12%--33%

1121-1-5*-51328Less than once (6)
3%1%1%1%-1%-2%*-2%3%2%a month
3%4%6%4%-3%-18%1%-16%45%

3515316217396863826262781833301657Never (0)
92%95%95%96%93%91%100%93%93%95%96%87%93%
2%9%10%b10%b6%5%2%16%4%5%11%bb      20%

SUMMARY CODE

398678-2154848126EVER USE
8%5%5%4%7%9%-7%7%5%4%13%7%
2%7%6%5%5%6%-16%4%3%7%38%acjk

2.82210.91216.90211.70615.99530.1130.00019.64117.01511.7658.49530.87118.075Mean Score (Incl.0)
11.63476.213101.46290.12092.696135.3520.000112.49391.62662.77276.117135.555104.026Standard Deviation
3.22235.85457.19248.92597.643188.8690.00048.67265.08046.90936.90348.7406.083Error Variance

36.820200.379368.764333.181240.214352.094-269.299241.510255.050192.223243.356255.556Mean Score (Excl.0)
26.615277.029327.652382.093294.203335.550-333.233283.441174.405328.387307.792304.891Standard Deviation

236.1129593.16713419.44229199.04514425.91014074.188-5844.43911476.9997604.29311981.9771787.473715.065Error Variance
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Communication (QS8300 - 230711)

Q.2B_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 94 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

824-312813132Several times (730)
3%2%-3%1%2%*2%2%a day

26%74%-9%4%87%4%96%

315-221521719At least once (365)
1%1%-2%1%1%1%1%1%a day

18%82%-9%11%80%9%91%

4152--1831720At least once (52)
2%1%5%--1%1%1%1%a week

23%77%10%e--90%14%86%

59-329-1414At least once a (24)
2%1%-3%2%1%-1%1%fortnight

33%67%-18%18%64%-100%

310--21111213At least once (12)
1%1%--1%1%*1%1%a month

19%72%--14%86%8%92%

121611125-2828Less than once (6)
5%1%3%1%1%2%-2%2%a month

44%ah56%3%3%4%89%-100%

21214413586141139528913681657Never (0)
86%94%92%91%94%93%98%92%93%
13%87%i2%5%9%84%17%abi            83%

SUMMARY CODE

36893891067119126EVER USE
14%6%8%9%6%7%2%8%7%
28%ah71%2%6%7%84%5%c            95%c

31.50115.9532.82230.11311.78118.3425.79220.52118.075Mean Score (Incl.0)
137.75897.53911.634135.35279.145105.25855.429111.047104.026Standard Deviation
71.3436.3133.222188.86941.4837.4419.8798.4006.083Error Variance

218.249273.65436.820352.094200.379258.906252.283255.742255.556Mean Score (Excl.0)
304.609305.97826.615335.550277.029308.042288.915306.934304.891Standard Deviation

2157.8331088.635236.11214074.1889593.167854.86413911.959759.744715.065Error Variance
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Communication (QS8300 - 230711)

Q.2B_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 94 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

3221-2112-3232Several times (730)
2%2%-2%3%-2%2%a day

100%64%-64%36%-100%

1918-181-1919At least once (365)
1%1%-1%*-1%1%a day

100%95%-95%5%-100%

2013-137-2020At least once (52)
1%1%-1%1%-1%1%a week

100%66%-66%34%-100%

1410-104-1414At least once a (24)
1%1%-1%1%-1%1%fortnight

100%74%-74%26%-100%

139-94-1313At least once (12)
1%1%-1%1%-1%1%a month

100%68%-68%32%-100%

2820-208-2828Less than once (6)
2%1%-1%2%-2%2%a month

100%70%-70%30%-100%

16571235-1235423-16571657Never (0)
93%93%-93%92%-93%93%

100%75%-75%25%-100%

SUMMARY CODE

12691-9135-126126EVER USE
7%7%-7%8%-7%7%

100%72%-72%28%-100%

18.07517.278-17.27820.384-18.07518.075Mean Score (Incl.0)
104.02699.614-99.614115.939-104.026104.026Standard Deviation

6.0837.662-7.66227.772-6.0836.083Error Variance

255.556252.470-252.470263.453-255.556255.556Mean Score (Excl.0)
304.891294.048-294.048335.389-304.891304.891Standard Deviation
715.065960.715-960.7152812.141-715.065715.065Error Variance
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Communication (QS8300 - 230711)

Q.2B_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 94 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

17217532Several times (730)
*2%1%4%2%2%a day
4%23%8%52%df14%

-529319At least once (365)
-2%*2%1%1%a day
-29%9%49%14%

-529320At least once (52)
-2%1%2%1%1%a week
-28%12%44%16%

-216414At least once a (24)
-1%*2%1%1%fortnight
-17%9%46%28%

1165-13At least once (12)
**1%1%-1%a month
7%10%42%41%-

-5511828Less than once (6)
-1%1%3%3%2%a month
-18%16%40%f27%f

3113314023612531657Never (0)
99%92%96%86%92%93%
19%abcde20%24%c22%c            15%

SUMMARY CODE

227185822126EVER USE
1%8%4%14%8%7%
2%21%f14%f46%adff            17%f

2.72621.849f6.20938.985adf16.95118.075Mean Score (Incl.0)
44.315112.83359.954151.216100.548104.026Standard Deviation
6.08037.2268.62054.83536.1076.083Error Variance

415.735290.101147.922282.818212.787255.556Mean Score (Excl.0)
497.333307.000261.446313.419298.059304.891Standard Deviation

123669.9843769.9613597.5671664.9383553.570715.065Error Variance
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Communication (QS8300 - 230711)

Q.2B_14 How often do you use Instant messaging e.g. BBM, Facebook Messenger, iMessage on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 95 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

-22-8172-17116141428Several times (730)
-1%1%-1%3%1%-*2%3%2%2%2%2%a day
-8%8%-30%63%8%-5%25%39%23%49%51%

----813--2795121022At least once (365)
----1%2%--1%2%2%2%1%1%1%a day
----39%61%--8%30%39%22%54%46%

---11713-18976121931At least once (52)
---*3%2%-*3%3%2%2%1%2%2%a week
---4%54%im42%-4%25%30%im23%18%39%61%

----74---7316410At least once a (24)
----1%1%---2%1%*1%*1%fortnight
----65%35%---65%a25%10%59%41%

-11281412277717926At least once (12)
-1%1%1%1%2%1%1%1%2%2%2%2%1%1%a month
-5%5%8%33%54%5%8%8%25%28%26%65%35%

1-12142012591010181937Less than once (6)
1%-*1%2%3%*1%2%3%3%4%2%2%2%a month
2%-2%5%38%55%im2%5%12%25%27%28%im49%51%

1011592602585555572602582792763202378208101630Never (0)
99%98%98%98%90%87%98%98%94%86%87%87%91%92%91%
6%adefj10%adefjk16%adefjk16%adefjk34%34%16%adefjk16%adefjk17%defj17%20%15%50%fj     50%

k

SUMMARY CODE

1345628145174546357875153EVER USE
1%2%2%2%10%13%2%2%6%14%13%13%9%8%9%
*2%3%3%41%hilmno53%aghilm3%3%11%29%aghilm30%ghilmn23%ghilmn51%hilmno 49%

nonooo

0.0389.7015.9810.38216.70629.262ghi5.9810.3827.14925.534hl31.963ghi25.624hl17.02817.39417.210Mean Score (Incl.0)
lmlm

0.48083.41765.5103.76593.522128.83065.5103.76557.784116.639134.716120.59897.82199.35298.556Standard Deviation
0.00239.53714.8500.06014.92524.88314.8500.06012.55242.51550.27347.52910.19111.7515.460Error Variance

6.000450.548380.99019.446165.240229.574380.99019.446121.978181.928252.145199.561196.069204.819200.365Mean Score (Excl.0)
-414.322413.08520.768250.667291.661413.08520.768213.031264.057298.621283.625275.548280.643277.180Standard Deviation
-57220.84042659.82871.8861047.234966.66042659.82871.8863241.5921515.7871857.8062011.083893.2531078.911486.257Error Variance
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Communication (QS8300 - 230711)

Q.2B_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 95 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

1018561071-481-4928Several times (730)
1%2%1%1%2%2%1%-1%3%1%-1%3%2%a day

37%63%17%20%37%26%5%-13%30%3%-16%32%

71552113--39--5522At least once (365)
1%2%1%1%2%1%--1%3%--2%1%1%a day

33%67%23%10%52%15%--14%40%--24%22%

112083137-*56-111731At least once (52)
1%2%2%1%2%2%-*2%2%-1%4%2%2%a week

35%65%25%10%42%23%-1%18%20%-3%37%22%

643313--51--2310At least once a (24)
1%*1%1%*1%--2%*--*1%1%fortnight

58%42%26%32%14%28%--50%9%--15%26%

15119583-178112526At least once (12)
2%1%2%1%1%1%-1%2%3%1%*1%2%1%a month

58%42%37%21%30%12%-5%27%33%5%2%7%21%

1720116137-1512119837Less than once (6)
2%2%2%2%2%2%-1%2%4%*1%3%3%2%a month

46%54%29%17%35%19%-3%13%33%2%2%24%22%

7988324363624863461311352832711281232722871630Never (0)
92%91%92%93%90%92%99%98%91%86%98%98%89%89%91%
49%51%27%22%30%21%8%afg8%f17%17%8%bc8%bc17%f      18%

SUMMARY CODE

668740265731132945323337153EVER USE
8%9%8%7%10%8%1%2%9%14%2%2%11%11%9%

43%57%26%17%37%20%1%2%19%i29%ahi2%2%22%dei      24%de

12.84821.31312.47413.30823.22818.5577.5500.32714.08031.2224.3930.44219.39327.35317.210Mean Score (Incl.0)
85.548109.28181.28490.622111.843105.57074.1333.17587.282130.69055.6804.33299.575127.16598.556Standard Deviation
7.48314.90911.16121.27526.84333.26837.1330.08124.33948.24821.9870.16636.31951.6645.460Error Variance

168.296224.640146.905202.253222.493228.615730.00015.661151.055220.596207.97624.174177.632240.456200.365Mean Score (Excl.0)
265.827284.580243.657299.654276.792303.181-19.156250.880283.406402.09228.021253.665304.962277.180Standard Deviation
872.3931051.7641120.1623206.8821502.2333535.340-122.3212247.8871515.44953892.668261.7232010.8172657.190486.257Error Variance
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Communication (QS8300 - 230711)

Q.2B_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 95 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

1612353173131228Several times (730)
1%2%2%1%1%2%1%3%1%2%a day

58%42%9%18%10%63%10%47%43%

101245212-91322At least once (365)
1%2%3%1%1%2%-2%1%1%a day

43%57%19%21%8%52%-41%59%

191236516761831At least once (52)
2%2%2%1%2%2%3%1%2%2%a week

62%38%11%19%17%52%21%21%58%

64122431610At least once a (24)
*1%1%*1%1%1%*1%1%fortnight

57%43%10%24%23%43%28%10%62%

1885749391326At least once (12)
1%1%3%1%2%1%1%2%1%1%a month

69%31%18%29%17%35%10%37%53%

2710977133132137Less than once (6)
2%2%6%1%3%2%1%3%2%2%a month

73%27%25%aeg20%20%35%8%36%56%

11444871186292346502274189851630Never (0)
92%89%82%95%91%90%93%89%92%91%
70%30%7%39%aeh14%40%14%26%h           60%

SUMMARY CODE

955825332471185383153EVER USE
8%11%18%5%9%10%7%11%8%9%

62%38%16%ag21%16%47%g11%34%g           54%

13.50525.63526.5088.73211.96025.020g10.12428.69813.76417.210Mean Score (Incl.0)
88.409118.102115.15469.77481.251120.22377.640129.50185.91598.556Standard Deviation
6.43324.73090.8256.78025.58821.99924.30733.0787.2085.460Error Variance

175.977240.260149.958177.087128.587253.003140.442257.060177.152200.365Mean Score (Excl.0)
271.940283.378241.424266.362241.100299.214262.465304.909258.413277.180Standard Deviation
778.4371274.6542331.4241867.0752235.7461297.5224052.2411575.751814.355486.257Error Variance

 Page 790

Communication (QS8300 - 230711)

Q.2B_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 95 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

11327526871*2151028Several times (730)
2%1%2%3%1%2%1%2%3%*1%2%2%2%a day

39%12%96%18%8%21%30%24%5%2%6%52%35%

96213683211313422At least once (365)
2%2%1%1%2%3%*1%2%*1%1%1%1%a day

41%28%96%13%29%37%h13%8%5%3%15%57%19%

17172974314333118631At least once (52)
3%5%2%4%1%1%2%1%5%2%*2%1%2%a week

56%54%a95%24%12%10%44%11%8%d11%4%58%19%

8510312411-16210At least once a (24)
2%1%1%1%*1%1%*2%-*1%*1%fortnight

82%53%100%28%9%16%41%6%10%-9%64%18%

126233659212316426At least once (12)
2%2%2%2%2%2%1%1%1%2%1%2%1%1%a month

49%24%89%13%23%18%36%9%2%10%11%62%15%

1893541259614718737Less than once (6)
3%2%2%2%4%2%1%2%2%3%3%2%2%2%a month

49%24%95%11%33%14%25%17%3%11%18%49%19%

4653141332167289279592302421272328543761630Never (0)
86%87%90%87%90%91%93%94%85%92%93%91%92%91%
29%19%82%10%18%17%36%19%3%8%14%52%n      23%

SUMMARY CODE

76461452531284721811178533153EVER USE
14%13%10%13%10%9%7%6%15%8%7%9%8%9%
50%a30%95%17%20%19%31%14%5%7%11%56%21%

23.06116.01519.94426.65913.36724.29012.70017.56132.4425.93810.61317.65822.15917.210Mean Score (Incl.0)
111.32083.893105.912122.46678.647114.11786.464106.345132.08650.93773.51398.957116.59698.556Standard Deviation
23.47022.0637.72673.51919.57441.73912.05834.585300.80618.93922.51710.73731.4695.460Error Variance

164.472124.234203.027202.075137.816262.665171.753270.931209.49676.221157.772194.176276.936200.365Mean Score (Excl.0)
256.573204.704278.349284.293219.012283.874274.262332.532290.447174.778245.801272.328319.448277.180Standard Deviation
877.726952.356516.5212525.6981498.9482599.5041709.5315819.8657669.0292181.9603356.565904.4193092.333486.257Error Variance
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Communication (QS8300 - 230711)

Q.2B_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 95 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

82042428Several times (730)
1%2%1%2%2%a day

28%72%13%87%

81422022At least once (365)
1%1%1%1%1%a day

38%62%9%91%

102152631At least once (52)
2%2%1%2%2%a week

32%68%16%84%

46-1010At least once a (24)
1%1%-1%1%fortnight

37%63%-100%

131262026At least once (12)
2%1%2%1%1%a month

51%49%22%78%

1423102637Less than once (6)
2%2%3%2%2%a month

38%62%28%72%

588104235012801630Never (0)
91%92%93%91%91%
36%64%21%79%

SUMMARY CODE

579627127153EVER USE
9%8%7%9%9%

37%63%17%83%

14.80718.5709.85019.17817.210Mean Score (Incl.0)
89.365103.41175.561103.78198.556Standard Deviation
11.9739.61715.4737.6395.460Error Variance

168.013219.438139.264213.211200.365Mean Score (Excl.0)
256.700288.171254.805280.911277.180Standard Deviation

1045.950874.1292318.774607.006486.257Error Variance
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Communication (QS8300 - 230711)

Q.2B_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 95 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

122112-6--11228Several times (730)
3%1%1%1%1%2%-2%--1%3%2%a day
4%7%6%5%5%6%-20%--5%43%

-111-3-323-722At least once (365)
-1%1%1%-4%-1%4%4%-2%1%a day
-5%5%6%-16%-12%11%c15%c-31%

131142-52111031At least once (52)
3%2%1%1%4%2%-2%2%1%1%3%2%a week
3%10%3%4%13%6%-15%5%3%4%33%

11-111-2*--210At least once a (24)
3%1%-1%1%1%-1%1%--1%1%fortnight

10%12%-11%13%9%-19%4%--23%

1311-1-4*121126At least once (12)
3%2%*1%-1%-1%*2%1%3%1%a month
4%12%2%4%-4%-15%1%5%10%43%

-24111-10*-71137Less than once (6)
-1%2%1%1%1%-3%1%-4%3%2%a month
-6%10%3%2%3%-26%1%-18%31%

3414916117296843825561761803241630Never (0)
90%92%95%96%93%90%100%90%92%93%94%86%91%
2%9%10%b11%b6%5%2%16%4%5%11%b      20%

SUMMARY CODE

41387710-28561254153EVER USE
10%8%5%4%7%10%-10%8%7%6%14%9%
3%8%5%4%5%6%-18%3%4%8%35%ajk

21.28612.51710.0698.47711.76726.7160.00019.25214.37215.7586.09331.91617.210Mean Score (Incl.0)
117.83284.08278.11069.04582.907114.2480.000107.49367.98172.79762.996136.01398.556Standard Deviation
330.57943.64133.89528.71878.109134.5620.00044.44235.82563.08925.27749.0705.460Error Variance

203.151160.289215.360221.365163.008255.357-193.398185.652226.50499.667224.025200.365Mean Score (Excl.0)
350.080268.290312.863299.644283.660269.115-291.552183.106182.734245.790296.830277.180Standard Deviation

30639.0105998.30212235.36814964.39813410.4587242.272-3269.3214190.9645565.3155034.3791468.464486.257Error Variance
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Communication (QS8300 - 230711)

Q.2B_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 95 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

6221222322628Several times (730)
2%1%3%2%1%2%1%2%2%a day

21%79%4%6%7%84%8%92%

814-311741822At least once (365)
3%1%-4%1%1%1%1%1%a day

35%h65%-16%5%79%17%83%

8221232532831At least once (52)
3%1%3%2%2%2%1%2%2%a week

27%73%3%6%10%80%10%90%

191117-1010At least once a (24)
*1%3%1%1%*-1%1%fortnight
6%94%10%9%12%70%-100%

4211132052026At least once (12)
2%1%3%1%2%1%2%1%1%a month

16%84%4%4%12%80%21%79%

1225-123443337Less than once (6)
5%2%-1%2%2%1%2%2%a month

32%h68%-3%6%91%11%89%

20914153484137137427713531630Never (0)
85%92%90%90%92%92%94%91%91%
13%87%i2%5%8%84%17%i            83%

SUMMARY CODE

381154101312719134153EVER USE
15%8%10%10%8%8%6%9%9%
25%ah75%3%6%8%83%12%88%

30.77615.07021.28626.71613.51516.88011.04618.43717.210Mean Score (Incl.0)
125.97393.399117.832114.24887.31298.09375.461102.51398.556Standard Deviation
59.6585.789330.579134.56250.4866.46218.3107.1595.460Error Variance

198.659200.935203.151255.357160.289200.016174.142204.030200.365Mean Score (Excl.0)
265.534282.100350.080269.115268.290279.145253.977280.958277.180Standard Deviation

1532.785710.53730639.0107242.2725998.302590.3163794.385559.839486.257Error Variance
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Communication (QS8300 - 230711)

Q.2B_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 95 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

2819-199-2828Several times (730)
2%1%-1%2%-2%2%a day

100%69%-69%31%-100%

2218-184-2222At least once (365)
1%1%-1%1%-1%1%a day

100%81%-81%19%-100%

3120-2011-3131At least once (52)
2%1%-1%2%-2%2%a week

100%64%-64%36%-100%

106-64-1010At least once a (24)
1%*-*1%-1%1%fortnight

100%59%-59%41%-100%

2618-188-2626At least once (12)
1%1%-1%2%-1%1%a month

100%70%-70%30%-100%

3724-2413-3737Less than once (6)
2%2%-2%3%-2%2%a month

100%65%-65%35%-100%

16301221-1221409-16301630Never (0)
91%92%-92%89%-91%91%

100%75%-75%25%-100%

SUMMARY CODE

153105-10549-153153EVER USE
9%8%-8%11%-9%9%

100%68%-68%32%-100%

17.21016.566-16.56619.072-17.21017.210Mean Score (Incl.0)
98.55696.104-96.104105.420-98.55698.556Standard Deviation
5.4607.132-7.13222.961-5.4605.460Error Variance

200.365209.923-209.923179.786-200.365200.365Mean Score (Excl.0)
277.180277.660-277.660277.904-277.180277.180Standard Deviation
486.257727.310-727.3101485.206-486.257486.257Error Variance
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Communication (QS8300 - 230711)

Q.2B_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 95 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

-9214428Several times (730)
-2%*3%1%2%a day
-31%f6%50%df14%

*4314122At least once (365)
*1%1%3%*1%a day
2%16%15%65%abf3%

-7910431At least once (52)
-2%2%2%1%2%a week
-24%29%33%f13%

-232210At least once a (24)
-1%1%1%1%1%fortnight
-22%33%21%23%

16710226At least once (12)
*2%2%2%1%1%a month
4%22%28%40%7%

26613937Less than once (6)
1%2%1%3%3%2%a month
6%17%17%37%23%

3103243893542531630Never (0)
99%91%93%85%92%91%
19%abcde20%24%c22%c            16%c

SUMMARY CODE

434306421153EVER USE
1%9%7%15%8%9%
2%22%f20%f42%abdff            14%f

0.63722.613f7.14738.280adf12.35417.210fMean Score (Incl.0)
14.342116.91355.277143.90388.06798.556Standard Deviation
0.63739.9677.32849.66027.6995.460Error Variance

56.130239.70298.535249.645159.253200.365Mean Score (Excl.0)
144.218308.669184.783288.546282.798277.180Standard Deviation

5199.6882887.1761177.4061224.3973332.280486.257Error Variance
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Communication (QS8300 - 230711)

Q.2B_15 How often do you use Social networking sites or apps such as Facebook, or LinkedIn on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 96 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

----514--149471119Several times (730)
----1%2%--*1%3%2%1%1%1%a day
----26%74%--7%19%50%23%39%61%

----49--22548513At least once (365)
----1%1%--1%1%1%2%1%1%1%a day
----31%69%--13%18%36%33%58%42%

-11214201268128162237At least once (52)
-1%1%1%2%3%1%1%2%2%3%3%2%2%2%a week
-4%4%5%36%55%4%5%16%20%33%22%42%58%

---265-2-64121113At least once a (24)
---1%1%1%-1%-2%1%**1%1%fortnight
---15%49%36%-15%-49%29%7%12%88%

-22*8122*443914923At least once (12)
-1%1%*1%2%1%*1%1%1%3%2%1%1%a month
-7%7%2%36%54%7%2%17%19%15%39%hl62%38%

11112521111312138232649Less than once (6)
1%*1%*4%3%1%*4%4%3%3%3%3%3%a month
1%2%3%2%52%hilm44%3%2%26%hilm26%hl26%17%47%53%

1011592592585555572592582712843202378298011630Never (0)
99%98%98%98%90%87%98%98%91%89%87%87%92%90%91%
6%adefg10%adefjk16%adefgj16%adefgj34%34%16%adefgj16%adefgj17%17%20%15%51%j      49%
jkkkkk

SUMMARY CODE

1445628145263646356984153EVER USE
1%2%2%2%10%13%2%2%9%11%13%13%8%10%9%
*2%3%3%41%hilmno53%ahilmn3%3%17%hilmo24%hilmno30%hilmno23%hilmno45%hilmno 55%

o

0.0380.5930.3790.5909.99723.084hilm0.3790.5907.01112.75725.682hil19.585hil10.33813.43411.875Mean Score (Incl.0)
mm

0.4804.9333.8854.89271.338113.5413.8854.89257.36682.157121.772101.52273.65386.72780.403Standard Deviation
0.0020.1380.0520.1018.68419.3280.0520.10112.37221.09341.07633.6825.7778.9543.634Error Variance

6.00025.18522.40130.46299.126181.08722.40130.46280.605112.216203.578151.522134.814140.890138.161Mean Score (Excl.0)
-23.52622.55719.992205.476270.66322.55719.992181.823222.223287.741247.371233.834248.123241.043Standard Deviation
-138.364101.76266.611727.936851.840101.76266.6111574.2731334.6811799.8951529.815729.046769.564374.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_16 How often do you use Comments on websites\forums on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 96 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

5141495--35--2919Several times (730)
1%1%*1%2%1%--1%1%--1%3%1%a day

26%74%7%19%49%25%--15%25%--12%49%

582362--25--2413At least once (365)
1%1%*1%1%1%--1%2%--1%1%1%a day

41%59%15%26%42%17%--18%40%--13%29%

12257615101149-191237At least once (52)
1%3%1%1%3%3%1%1%1%3%-1%3%4%2%a week

33%67%18%15%40%27%4%3%12%23%-2%25%32%

2102-74--11-26413At least once a (24)
*1%1%-1%1%--**-1%2%1%1%fortnight

19%81%19%-54%27%--5%7%-15%44%29%

16797511*48*-4423At least once (12)
2%1%2%2%1%*1%*1%3%*-1%1%1%a month

71%29%39%32%24%5%6%2%18%36%1%-18%19%

21281381810--9141116749Less than once (6)
2%3%3%2%3%3%--3%4%1%1%5%2%3%a month

43%57%26%17%36%21%--18%28%3%2%33%15%

8028284433594833451301362892741291222662841630Never (0)
93%90%93%93%89%92%98%99%93%87%99%97%87%88%91%
49%51%27%22%30%21%8%f8%af18%17%8%abc7%bc16%17%

SUMMARY CODE

629134285932322341243940153EVER USE
7%10%7%7%11%8%2%1%7%13%1%3%13%12%9%

41%59%22%18%39%21%2%1%15%27%hi1%2%26%deeh     26%de

7.61215.8864.84611.01417.96812.8900.6610.44910.21218.8490.0940.7449.77827.210a11.875Mean Score (Incl.0)
62.08594.30845.90077.424100.19285.1705.4064.67274.76598.8260.8595.13767.774126.25880.403Standard Deviation
3.94111.1043.55915.53021.54221.6530.1970.17617.85927.5890.0050.23416.82650.9303.634Error Variance

105.496160.57367.924150.574164.096153.94232.07740.713138.085143.2087.11626.11276.163220.436138.161Mean Score (Excl.0)
209.127259.437161.079250.885262.083258.46625.107-245.552239.886-18.869177.221297.256241.043Standard Deviation
567.978862.918589.6921907.3661320.9152569.414315.184-2621.5661198.856-89.007897.3482325.286374.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_16 How often do you use Comments on websites\forums on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 96 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

1453141118919Several times (730)
1%1%2%*1%2%1%2%1%1%a day

74%26%16%g4%20%60%g7%43%49%

943137-6713At least once (365)
1%1%2%*1%1%-1%1%1%a day

67%33%21%10%20%50%-46%54%

1918564227121937At least once (52)
2%3%3%1%2%3%3%2%2%2%a week

51%49%13%15%12%60%g18%31%51%

84-2-10211013At least once a (24)
1%1%-*-1%1%*1%1%fortnight

65%35%-19%-81%16%7%77%

16755211171523At least once (12)
1%1%3%1%1%2%*1%1%1%a month

71%29%21%22%9%48%4%29%67%

37117118234172849Less than once (6)
3%2%5%2%3%3%2%4%3%3%a month

77%23%13%22%16%48%9%34%57%

11354951216352376362294219801630Never (0)
92%91%85%96%92%88%94%89%92%91%
70%30%7%39%aeh15%39%14%26%60%

SUMMARY CODE

1035022262085155088153EVER USE
8%9%15%4%8%12%6%11%8%9%

67%33%14%g17%13%55%g10%33%g           57%

12.00511.58024.367g2.30615.167g16.999g5.92218.83410.16811.875gMean Score (Incl.0)
82.33475.904114.19430.41393.50496.53355.550102.62473.64380.403Standard Deviation
5.57910.21589.3171.28833.88714.18312.44320.7735.2963.634Error Variance

143.856126.365160.39858.505190.789144.22794.268177.911123.303138.161Mean Score (Excl.0)
250.608221.893257.842144.717282.750247.634208.382269.119228.799241.043Standard Deviation
615.729928.9923021.935675.5853475.969776.2343101.6611316.823608.707374.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_16 How often do you use Comments on websites\forums on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 96 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

8319225632*310319Several times (730)
2%1%1%1%1%2%1%1%4%*1%1%1%1%a day

45%15%100%13%12%26%30%19%10%3%14%54%19%

751213442-129213At least once (365)
1%1%1%*1%1%1%1%-*1%1%*1%a day

55%38%93%5%20%27%34%15%-5%14%66%15%

20153688795363141237At least once (52)
4%4%2%4%3%2%1%2%6%5%1%1%3%2%a week

54%40%98%21%22%18%25%14%8%17%7%37%31%

4312321711-28213At least once a (24)
1%1%1%2%1%*1%*2%-1%1%*1%fortnight

35%23%91%23%15%5%53%5%7%-13%64%16%

952042511122315123At least once (12)
2%1%1%2%1%1%2%*4%1%1%2%*1%a month

38%20%90%17%10%20%49%4%9%b7%12%66%6%

29144610871212256251249Less than once (6)
5%4%3%5%2%2%2%4%3%3%2%3%3%3%a month

59%a30%94%20%16%15%25%24%3%10%11%51%25%

4633151332165295280590299401242318593761630Never (0)
86%88%90%86%92%91%92%93%80%90%93%91%92%91%
28%19%82%n10%18%17%36%k18%2%8%14%f53%ffn     23%f

SUMMARY CODE

774514527252850241014178033153EVER USE
14%12%10%14%8%9%8%7%20%10%7%9%8%9%
51%al29%95%18%h16%18%32%16%6%abcd9%11%52%21%

18.90713.60614.04213.4509.62717.16610.32211.19733.0677.08111.51912.4849.76211.875Mean Score (Incl.0)
99.29677.66287.74184.58068.71898.50974.72080.527143.11351.59481.64182.52071.89080.403Standard Deviation
18.67418.9075.30235.06814.94431.1029.00519.830353.12519.43027.7727.46711.9633.634Error Variance

132.054109.634142.97294.663124.482191.573132.607152.191169.27671.584168.057145.707122.626138.161Mean Score (Excl.0)
233.449196.991245.589209.779220.302278.093237.765263.302298.187154.413273.771246.442229.203241.043Standard Deviation
726.646923.943410.3011375.2301866.6612666.7451228.9643151.2647409.6281490.2084408.861778.6341641.692374.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_16 How often do you use Comments on websites\forums on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 96 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

61241519Several times (730)
1%1%1%1%1%a day

35%65%22%78%

7611213At least once (365)
1%1%*1%1%a day

51%49%9%91%

82963137At least once (52)
1%3%2%2%2%a week

23%77%16%84%

31011213At least once a (24)
*1%*1%1%fortnight

21%79%9%91%

121041923At least once (12)
2%1%1%1%1%a month

54%46%18%82%

2028123749Less than once (6)
3%2%3%3%3%a month

42%58%24%76%

588104234812821630Never (0)
91%92%92%91%91%
36%64%21%79%

SUMMARY CODE

579629125153EVER USE
9%8%8%9%9%

37%63%19%81%

12.27611.64810.23712.31311.875Mean Score (Incl.0)
81.35479.89578.24680.99280.403Standard Deviation
9.9235.74016.5924.6523.634Error Variance

139.158137.573134.735138.946138.161Mean Score (Excl.0)
241.404242.090256.702238.390241.043Standard Deviation
987.731610.4972272.277451.031374.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_16 How often do you use Comments on websites\forums on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 96 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

---113-5--1719Several times (730)
---1%1%4%-2%--*2%1%a day
---7%7%18%-27%--4%37%

-12--1---*2713At least once (365)
-1%1%--1%---1%1%2%1%a day
-7%17%--7%---4%13%53%

221411-52121637At least once (52)
5%2%1%2%1%1%-2%3%1%1%4%2%a week
5%7%2%10%4%1%-14%5%2%6%43%

-11--1-21--613At least once a (24)
-1%1%--1%-1%2%--2%1%fortnight
-10%9%--8%-17%9%--47%

23-211-5*14423At least once (12)
6%2%-1%1%1%-2%1%1%2%1%1%a month

10%k14%-9%6%4%-20%2%4%15%17%

13511--161-51549Less than once (6)
3%2%3%1%1%--6%2%-3%4%3%a month
2%6%10%3%3%--32%3%-10%31%

3315116017198873825062791783231630Never (0)
86%93%94%95%95%93%100%88%93%97%93%85%91%
2%9%10%b10%b6%5%2%15%4%5%b11%b      20%

SUMMARY CODE

5119857-33521355153EVER USE
14%7%6%5%5%7%-12%7%3%7%15%9%
3%7%6%5%4%4%-21%3%1%9%36%adjk

3.5543.2945.3836.46910.32629.8990.00014.7202.0252.7857.32822.87811.875Mean Score (Incl.0)
11.88327.59641.71262.18882.648139.4130.00096.9549.05028.58758.479108.22580.403Standard Deviation
3.3624.7019.66623.29777.621200.3700.00036.1540.6359.72921.78231.0683.634Error Variance

26.31049.00497.701142.863194.253422.282-127.56028.782108.986104.440157.608138.161Mean Score (Excl.0)
22.78999.664158.294273.263334.623353.057-262.46421.896196.262203.530245.642241.043Standard Deviation

103.869993.2922784.11210667.52027993.16817807.012-2460.26068.48912839.5823186.483973.229374.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_16 How often do you use Comments on websites\forums on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 96 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

514-3-15-1919Several times (730)
2%1%-4%-1%-1%1%a day

25%75%-18%-82%-100%

310-1111-1313At least once (365)
1%1%-1%1%1%-1%1%a day

24%76%-7%7%87%-100%

10272123243337At least once (52)
4%2%5%1%2%2%1%2%2%a week

26%74%5%1%7%87%11%89%

210-111111213At least once a (24)
1%1%-1%1%1%*1%1%fortnight

19%81%-8%10%82%9%91%

4192131731923At least once (12)
2%1%6%1%2%1%1%1%1%a month

16%84%10%d4%14%73%15%85%

17311-34464349Less than once (6)
7%2%3%-2%3%2%3%3%a month

36%ah64%2%-6%92%12%88%

20714183387139137128213481630Never (0)
83%93%86%93%93%91%95%91%91%
13%87%i2%5%9%84%17%i            83%

SUMMARY CODE

41112571113114139153EVER USE
17%7%14%7%7%9%5%9%9%
27%ah73%3%4%7%85%9%91%

20.92610.4493.55429.8993.55611.7931.06014.02911.875Mean Score (Incl.0)
105.86275.56111.883139.41328.66579.7776.38287.84580.403Standard Deviation
42.1313.7893.362200.3705.4424.2740.1315.2573.634Error Variance

126.096142.58626.310422.28249.004135.58721.804150.219138.161Mean Score (Excl.0)
235.246244.02422.789353.05799.664238.27020.282250.134241.043Standard Deviation

1106.816567.122103.86917807.012993.292426.86331.642440.613374.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_16 How often do you use Comments on websites\forums on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 96 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

1913-135-1919Several times (730)
1%1%-1%1%-1%1%a day

100%72%-72%28%-100%

139-94-1313At least once (365)
1%1%-1%1%-1%1%a day

100%71%-71%29%-100%

3728-289-3737At least once (52)
2%2%-2%2%-2%2%a week

100%76%-76%24%-100%

1312-121-1313At least once a (24)
1%1%-1%*-1%1%fortnight

100%91%-91%9%-100%

2314-148-2323At least once (12)
1%1%-1%2%-1%1%a month

100%63%-63%37%-100%

4934-3415-4949Less than once (6)
3%3%-3%3%-3%3%a month

100%70%-70%30%-100%

16301214-1214416-16301630Never (0)
91%92%-92%91%-91%91%

100%74%-74%26%-100%

SUMMARY CODE

153111-11142-153153EVER USE
9%8%-8%9%-9%9%

100%73%-73%27%-100%

11.87511.590-11.59012.700-11.87511.875Mean Score (Incl.0)
80.40379.250-79.25083.736-80.40380.403Standard Deviation
3.6344.850-4.85014.487-3.6343.634Error Variance

138.161138.093-138.093138.342-138.161138.161Mean Score (Excl.0)
241.043240.465-240.465245.489-241.043241.043Standard Deviation
374.850530.491-530.4911310.110-374.850374.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_16 How often do you use Comments on websites\forums on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 96 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

-5211119Several times (730)
-1%1%3%*1%a day
-24%11%59%f6%

*1210-13At least once (365)
***2%-1%a day
4%8%13%75%a-

-13911437At least once (52)
-4%2%3%1%2%a week
-36%f24%31%f10%

-423513At least once a (24)
-1%*1%2%1%fortnight
-27%14%22%36%

-578323At least once (12)
-1%2%2%1%1%a month
-22%29%37%12%

2126181049Less than once (6)
1%3%2%4%4%3%a month
3%25%13%37%f21%f

3113183923572521630Never (0)
99%89%93%85%92%91%
19%abcde20%24%c22%c            15%

SUMMARY CODE

239286223153EVER USE
1%11%7%15%8%9%
1%26%f18%f40%adff            15%f

0.59212.8676.67329.656abdf4.31011.875Mean Score (Incl.0)
14.32784.24157.200127.46945.91380.403Standard Deviation
0.63520.7507.84638.9657.5283.634Error Variance

89.122116.879101.636201.56352.058138.161Mean Score (Excl.0)
210.197231.269203.881277.072154.706241.043Standard Deviation

14727.5241445.5501598.7431199.516957.360374.850Error Variance
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Communication (QS8300 - 230711)

Q.2B_16 How often do you use Comments on websites\forums on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 97 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

-11-3111-11936915Several times (730)
-**-*2%*-**2%1%1%1%1%a day
-4%4%-18%78%4%-9%8%59%19%41%59%

-11*641*23317512At least once (365)
-1%1%*1%1%1%*1%1%1%*1%1%1%a day
-12%12%4%48%37%12%4%20%28%26%10%59%41%

-11231012126431316At least once (52)
-**1%1%2%*1%*1%2%1%*2%1%a week
-5%5%11%21%63%5%11%9%13%38%25%16%84%

-22-122-1-11146At least once a (24)
-1%1%-**1%-*-*1%***fortnight
-35%35%-26%38%35%-26%-12%27%23%77%

---258-223637916At least once (12)
---1%1%1%-1%1%1%2%1%1%1%1%a month
---14%33%53%-14%11%22%35%18%44%56%

1-121412129566111829Less than once (6)
1%-*1%2%2%*1%3%2%2%2%1%2%2%a month
2%-2%9%49%40%2%9%30%19%21%20%38%62%

1011582592565855912592562803063372548638281691Never (0)
99%97%98%97%95%93%98%97%94%95%92%93%96%93%95%
6%e9%15%ej15%e35%35%15%ej15%e17%18%20%15%51%49%

SUMMARY CODE

155732485717153018355892EVER USE
1%3%2%3%5%7%2%3%6%5%8%7%4%7%5%
1%5%6%7%35%52%im6%7%18%17%32%hilmo20%38%62%

0.0386.5374.0351.0896.94216.5954.0351.0896.8807.00021.326hl10.2227.99210.2389.107Mean Score (Incl.0)
0.48057.03044.78415.34758.504100.79144.78415.34759.33557.819115.01377.38067.13676.65972.010Standard Deviation
0.00218.4806.9400.9945.84115.2316.9400.99413.23510.44736.64319.5674.8006.9962.915Error Variance

6.000223.842197.63341.572132.942221.293197.63341.572120.958146.082261.714154.320206.550157.133175.705Mean Score (Excl.0)
-280.411270.52192.262224.154303.111270.52192.262225.629229.467320.007267.966278.540261.131267.375Standard Deviation
-15726.08512196.9581216.0451570.1631766.85612196.9581216.0453636.3272925.2813303.3693419.3291939.6201196.308737.005Error Variance
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Communication (QS8300 - 230711)

Q.2B_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 97 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

4111374--151-1715Several times (730)
*1%*1%1%1%--*1%*-*2%1%a day

28%72%4%24%46%26%--9%31%4%-8%47%

383-541*23--3212At least once (365)
*1%1%-1%1%1%*1%1%--1%*1%a day

27%73%27%-42%30%12%4%20%23%--27%13%

4123184-1-1113916At least once (52)
*1%1%*2%1%-1%-*1%*1%3%1%a week

26%74%22%5%52%22%-7%-9%5%4%21%54%

151-321--11-116At least once a (24)
*1%*-1%1%*--*1%-***fortnight

12%88%12%-51%37%11%--12%25%-26%27%

5105156--34-22416At least once (12)
1%1%1%*1%2%--1%1%-2%1%1%1%a month

34%66%29%5%29%36%--19%25%-14%14%28%

151496122--57129529Less than once (6)
2%1%2%2%2%1%--1%2%*2%3%2%2%a month

53%47%31%21%40%7%--16%23%2%9%33%18%

8328594553765033561311363012951281202842961691Never (0)
96%94%95%97%93%94%99%99%96%94%97%96%93%91%95%
49%k51%27%22%k30%21%8%8%18%17%8%7%17%17%

SUMMARY CODE

33602211392122112035212892EVER USE
4%6%5%3%7%6%1%1%4%6%3%4%7%9%5%

35%65%23%12%42%lo23%2%2%12%22%4%6%23%30%

5.25512.7314.0556.73113.43911.7123.8831.5496.22014.2864.1890.5857.68218.8449.107Mean Score (Incl.0)
54.85284.92240.22768.73187.41581.30437.09020.90957.92293.29251.5633.99659.179107.69472.010Standard Deviation
3.0769.0032.73312.23816.39819.7329.2953.52610.71924.58618.8570.14112.82837.0542.915Error Variance

138.744195.97789.704233.243187.361212.086261.690140.320172.076225.629160.71613.669111.866218.195175.705Mean Score (Excl.0)
250.486276.148171.474348.259275.126284.198--264.965306.677327.90615.338202.834306.156267.375Standard Deviation

1425.9771438.827980.1178663.1562162.6994487.154--7020.6663617.33626880.63747.0511870.0783605.069737.005Error Variance
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Communication (QS8300 - 230711)

Q.2B_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 97 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

104213917715Several times (730)
1%1%2%*1%1%1%1%1%1%a day

71%29%16%4%21%59%9%45%46%

93132631812At least once (365)
1%1%*1%1%1%1%*1%1%a day

74%26%5%29%15%52%24%9%67%

9722*11-61016At least once (52)
1%1%2%**2%-1%1%1%a week

55%45%16%12%3%69%-39%61%

6-131-2216At least once a (24)
*-1%*1%-1%***fortnight

100%-27%e47%26%-37%38%25%

11513210131116At least once (12)
1%1%**1%1%1%1%1%1%a month

68%32%4%19%14%63%9%20%71%

2456779291729Less than once (6)
2%1%4%1%3%1%1%2%2%2%a month

83%17%20%25%24%31%8%32%60%

117052013064324267623444310141691Never (0)
94%96%91%97%94%94%96%94%95%95%
69%31%8%38%eh14%40%14%26%60%

SUMMARY CODE

68241319164510285492EVER USE
6%4%9%3%6%6%4%6%5%5%

74%26%14%g20%17%48%g11%30%59%

9.3388.58114.5112.91711.75312.768g8.71711.8717.9779.107Mean Score (Incl.0)
72.99369.78694.42334.58385.09285.67967.26487.03265.48972.010Standard Deviation
4.3858.63561.0661.66628.06511.17318.24414.9404.1882.915Error Variance

169.677192.640157.577103.176191.305205.828211.754199.049156.947175.705Mean Score (Excl.0)
265.633277.199282.221183.584297.747283.244271.659304.605249.125267.375Standard Deviation

1037.6582649.6376126.8441531.9554925.1831823.3518199.8742811.6451128.419737.005Error Variance
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Communication (QS8300 - 230711)

Q.2B_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 97 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

6515*1363-*19415Several times (730)
1%1%1%**1%1%1%-**1%1%1%a day

42%34%100%3%8%23%42%24%-3%8%62%26%

5512211432*-7312At least once (365)
1%1%1%1%**1%1%3%*-1%1%1%a day

42%42%100%19%12%10%35%25%14%d4%-58%25%

64162437-12210116At least once (52)
1%1%1%1%1%1%1%-2%1%1%1%*1%a week

36%25%100%13%26%17%45%-6%11%10%65%9%

-36--122--1136At least once a (24)
-1%*--**1%--1%*1%*fortnight
-51%100%--27%36%37%--27%25%49%

46155118-12*11116At least once (12)
1%2%1%3%**1%-3%1%*1%*1%a month

22%38%94%33%g9%9%49%-9%12%3%71%6%

123268519641314629Less than once (6)
2%1%2%4%2%*1%2%8%1%1%1%1%2%a month

42%12%91%27%i18%4%31%20%14%abcd5%11%49%21%

5083341388175307297604309411322408863911691Never (0)
94%93%94%91%96%96%94%96%84%96%97%94%96%95%
30%20%82%10%18%18%36%18%2%8%f14%f52%ff      23%f

SUMMARY CODE

3226891813113614868531892EVER USE
6%7%6%9%4%4%6%4%16%4%3%6%4%5%

35%28%96%19%14%12%39%15%8%abcde7%9%57%19%

12.43116.02010.9787.2375.1229.92810.14011.34213.5904.7394.13710.4959.8739.107Mean Score (Incl.0)
84.80894.56479.00254.04551.04178.98476.46882.53665.33649.03051.03477.62976.68772.010Standard Deviation
13.62228.0334.29814.3188.24419.9959.43120.83273.60017.54710.8526.60813.6132.915Error Variance

207.182221.764182.47577.888122.764272.307180.568261.28585.150108.270128.278186.762227.149175.705Mean Score (Excl.0)
286.056284.476270.558165.212227.317329.858274.387313.258151.813227.845271.502275.030301.199267.375Standard Deviation

2406.7073237.067787.1131186.7433229.5508369.6932428.6517009.3162095.1855768.1669214.1541512.8324774.775737.005Error Variance
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Communication (QS8300 - 230711)

Q.2B_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 97 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

41111315Several times (730)
1%1%*1%1%a day

28%72%8%92%

3811012At least once (365)
*1%*1%1%a day

28%72%13%87%

61021416At least once (52)
1%1%1%1%1%a week

37%63%14%86%

14146At least once a (24)
*****fortnight

27%73%25%75%

9711516At least once (12)
1%1%*1%1%a month

56%44%4%96%

101962229Less than once (6)
1%2%2%2%2%a month

33%67%22%78%

611107936313281691Never (0)
95%95%96%94%95%
36%64%21%79%

SUMMARY CODE

3359137992EVER USE
5%5%4%6%5%

36%64%14%86%

7.25710.1544.29210.3959.107Mean Score (Incl.0)
63.63076.35547.28277.25672.010Standard Deviation
6.0705.2436.0594.2332.915Error Variance

141.138195.029121.524184.802175.705Mean Score (Excl.0)
248.153277.708229.909273.407267.375Standard Deviation

1759.4231243.9023775.598900.618737.005Error Variance
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Communication (QS8300 - 230711)

Q.2B_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 97 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

---1-1-4--2715Several times (730)
---1%-1%-1%--1%2%1%a day
---9%-6%-27%--12%47%

--1----11--912At least once (365)
--1%----*1%--2%1%a day
--10%----6%8%--77%a

1114-1-12--616At least once (52)
3%1%*2%-1%-*2%--1%1%a week
6%7%5%22%-9%-7%10%--35%

--1-11-----26At least once a (24)
--*-1%2%-----1%*fortnight
--11%-26%27%-----36%

---1-1-11-3816At least once (12)
---1%-1%-*2%-2%2%1%a month
---9%-8%-6%8%-21%48%

-21-2--6-121329Less than once (6)
-1%1%-2%--2%-2%1%4%2%a month
-8%4%-8%--22%-5%8%47%

3715916617299893827063801843331691Never (0)
97%98%98%96%96%95%100%96%94%98%96%88%95%
2%9%b10%b10%b6%5%2%16%b4%5%b11%bb      20%

SUMMARY CODE

134645-134174492EVER USE
3%2%2%4%4%5%-4%6%2%4%12%5%
1%4%4%7%4%5%-14%4%1%8%48%acdfjkl

1.3550.4452.7406.3830.4668.0380.00011.2916.2360.0976.77223.287a9.107Mean Score (Incl.0)
8.3954.37929.69462.1872.94970.3730.00087.04742.5350.76268.698111.30372.010Standard Deviation
1.6780.1184.89823.2970.09951.0550.00029.14314.0250.00730.06032.8602.915Error Variance

52.00021.255129.990180.82013.020150.719-250.944113.2166.000177.865197.775175.705Mean Score (Excl.0)
-25.798186.515303.27910.284296.556-341.838166.930-328.068268.416267.375Standard Deviation
-221.8518697.00418395.58835.25121986.295-9737.7484644.263-21525.6911359.375737.005Error Variance
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Communication (QS8300 - 230711)

Q.2B_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 97 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

411-1-14-1515Several times (730)
1%1%-1%-1%-1%1%a day

25%75%-6%-94%-100%

66---12-1212At least once (365)
2%*---1%-1%1%a day

49%h51%---100%-100%

791111221416At least once (52)
3%1%3%1%1%1%1%1%1%a week

46%ah54%6%9%7%78%14%86%

15-1-4-66At least once a (24)
**-2%-*-**fortnight

12%88%-27%-73%-100%

511-1-15-1616At least once (12)
2%1%-1%-1%-1%1%a month

29%71%-8%-92%-100%

1019--22612829Less than once (6)
4%1%--2%2%*2%2%a month

35%ah65%--8%92%4%96%

21614703789147141829313981691Never (0)
87%96%97%95%98%94%99%94%95%
13%87%i2%5%9%84%17%abi            83%

SUMMARY CODE

32601538338992EVER USE
13%4%3%5%2%6%1%6%5%
35%ah65%1%5%4%90%4%c            96%c

21.188h7.1811.3558.0380.48010.2340.41710.8379.107Mean Score (Incl.0)
102.86965.6328.39570.3734.55076.4234.53678.71872.010Standard Deviation
39.7822.8581.67851.0550.1373.9220.0664.2212.915Error Variance

164.232181.77352.000150.71921.255185.00036.992180.906175.705Mean Score (Excl.0)
245.113280.228-296.55625.798272.14925.766270.972267.375Standard Deviation

1397.2181454.220-21986.295221.851832.194221.288781.126737.005Error Variance
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Communication (QS8300 - 230711)

Q.2B_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 97 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

1510-105-1515Several times (730)
1%1%-1%1%-1%1%a day

100%66%-66%34%-100%

129-92-1212At least once (365)
1%1%-1%*-1%1%a day

100%82%-82%18%-100%

1613-133-1616At least once (52)
1%1%-1%1%-1%1%a week

100%81%-81%19%-100%

66-6--66At least once a (24)
**-*--**fortnight

100%100%-100%--100%

169-97-1616At least once (12)
1%1%-1%1%-1%1%a month

100%59%-59%41%-100%

2917-1711-2929Less than once (6)
2%1%-1%2%-2%2%a month

100%60%-60%40%-100%

16911261-1261430-16911691Never (0)
95%95%-95%94%-95%95%

100%75%-75%25%-100%

SUMMARY CODE

9264-6428-9292EVER USE
5%5%-5%6%-5%5%

100%70%-70%30%-100%

9.1078.722-8.72210.221-9.1079.107Mean Score (Incl.0)
72.01069.341-69.34179.300-72.01072.010Standard Deviation
2.9153.713-3.71312.993-2.9152.915Error Variance

175.705179.572-179.572166.830-175.705175.705Mean Score (Excl.0)
267.375263.276-263.276281.264-267.375267.375Standard Deviation
737.0051066.373-1066.3732472.169-737.005737.005Error Variance
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Communication (QS8300 - 230711)

Q.2B_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 97 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

-2*11*15Several times (730)
-1%*3%*1%a day
-16%3%78%adf3%

-215412At least once (365)
-**1%1%1%a day
-13%6%46%35%

-429116At least once (52)
-1%1%2%*1%a week
-25%13%54%8%

-114-6At least once a (24)
-**1%-*fortnight
-12%11%77%-

-247316At least once (12)
-1%1%2%1%1%a month
-11%23%47%19%

*7271229Less than once (6)
*2%1%2%4%2%a month
1%25%7%25%42%adf

3133404103742541691Never (0)
100%95%98%89%92%95%
18%abce20%c24%bc22%c            15%

SUMMARY CODE

*179442192EVER USE
*5%2%11%8%5%
*19%f10%48%adeff            23%df

0.0087.2361.63926.131adf7.3989.107Mean Score (Incl.0)
0.22064.19026.337124.89054.08372.010Standard Deviation

*12.0481.66337.40410.4462.915Error Variance

6.000148.72872.843247.06297.062175.705Mean Score (Excl.0)
-259.372169.085307.696176.106267.375Standard Deviation
-3957.2702599.0782103.9351348.402737.005Error Variance
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Communication (QS8300 - 230711)

Q.2B_17 How often do you use Skype or other Internet based phone service on a mobile phone to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 98 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

-113812132710181623Several times (730)
-**1%1%2%*1%1%2%3%1%1%2%1%a day
-3%3%11%36%50%3%11%7%29%44%6%32%68%

3254251754169143272551At least once (365)
3%1%2%1%4%3%2%1%5%3%4%1%3%3%3%a day
6%4%10%7%50%33%10%7%31%d18%28%5%52%48%

10223125634731253132321466100166At least once (52)
9%13%12%10%10%7%12%10%10%10%9%5%7%11%9%a week
6%13%d19%d15%38%28%19%d15%19%19%19%9%40%60%c

18916293491611182212493988At least once a (24)
1%5%3%6%5%5%3%6%4%6%6%4%5%4%5%fortnight
1%9%10%18%33%38%10%18%13%20%25%13%56%44%

1323365110975365153564926139132272At least once (12)
13%14%14%20%18%12%14%20%18%18%13%10%16%15%15%a month
5%8%13%19%dj40%dj28%13%19%dj19%d21%d18%10%51%49%

4048881041531298810478748149254219473Less than once (6)
39%30%33%39%25%20%33%39%26%23%22%18%28%25%27%a month
8%adefj10%d19%defj22%adefgj32%27%19%defj22%adefgj17%16%17%10%54%dj     46%

kkk

355994602303259460106124158168355355709Never (0)
35%36%36%23%37%51%36%23%36%39%43%62%40%40%40%
5%8%hl13%hl8%32%hl46%afghik13%hl8%15%hl18%hl22%hl24%aefghi50%hl     50%

lmnojklmno

SUMMARY CODE

671031702033883141702031911972091055435311074EVER USE
65%64%64%77%63%49%64%77%64%61%57%38%60%60%60%
6%dj10%dj16%dj19%adefgi36%dj29%d16%dj19%adefgi18%dj18%dj19%d10%51%dj     49%

jkmnjkmn

20.11019.20819.55523.37834.934d30.78519.55523.37833.854d35.931d43.671d13.42925.69933.28729.467Mean Score (Incl.0)
62.98562.65862.66682.965108.816112.34062.66682.96597.248118.647136.28264.14889.766111.462101.165Standard Deviation
35.10722.30713.58829.04320.20618.92113.58829.04335.55443.99151.44813.4488.58114.7905.753Error Variance

30.73330.18530.39930.29955.64662.71730.39930.29952.57758.62576.639hil34.92642.47755.53348.930Mean Score (Excl.0)
m

75.91576.53176.06593.383133.131154.08976.06593.383117.156147.227173.557100.041112.315139.659126.679Standard Deviation
77.87950.06030.29349.54748.69276.34630.29349.54781.700110.591152.13288.56823.14639.24515.401Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 98 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

61733107--26136623Several times (730)
1%2%1%1%2%2%--1%2%*2%2%2%1%a day

26%74%13%13%42%32%--8%24%3%11%28%26%

13384918204210101115751At least once (365)
1%4%1%2%3%5%3%2%3%3%1%1%5%2%3%a day

25%75%mo8%17%36%m39%mo9%4%20%19%1%2%30%m      14%

5511127275754168202216174324166At least once (52)
6%12%6%7%10%14%12%6%6%7%12%14%14%7%9%a week

33%67%mo16%17%34%mo33%almo9%5%12%14%9%10%26%15%

3257131929285920154791888At least once a (24)
4%6%3%5%5%7%4%7%6%5%3%6%3%6%5%fortnight

36%64%m15%21%32%32%mo6%11%22%17%5%8%11%21%

124148665873752027593316245042272At least once (12)
14%16%14%15%14%20%15%20%19%10%12%19%16%13%15%a month
46%54%24%21%27%28%7%10%22%f12%6%9%18%16%

235238122113140993959896648446363473Less than once (6)
27%26%26%29%26%26%30%43%29%21%37%35%21%19%27%a month
50%50%26%24%29%21%8%13%afg19%14%10%bc9%bc13%13%

4003092411592169349311121634529118162709Never (0)
46%34%51%41%40%25%37%23%36%52%35%23%39%50%40%
56%ajn44%j34%ajkln22%j30%j13%7%4%16%23%aghi6%4%17%ddhjn   23%acde

SUMMARY CODE

4646102362283262848410620015286961871611074EVER USE
54%66%49%59%60%75%63%77%64%48%65%77%61%50%60%
43%57%amo22%21%m30%m26%aklmno8%f10%af19%f14%8%b9%abc17%bbfmo   15%

18.08940.170mo14.59222.39135.320mo47.152alm22.77515.74025.35331.61516.29631.74344.73729.97629.467moMean Score (Incl.0)
o

75.072119.72967.12083.716114.935126.13965.97547.10785.451113.53659.202109.155127.804111.332101.165Standard Deviation
5.76317.8967.61018.15728.34847.49629.41017.89623.32936.41424.857105.44159.83139.6005.753Error Variance

33.70160.515mo29.50838.03358.673mo62.635mo36.03320.31739.49365.453h24.89241.32472.94760.13448.930Mean Score (Excl.0)
99.915142.73793.207106.435143.516142.05980.21052.695104.085156.68171.827123.081156.907152.045126.679Standard Deviation
19.38438.66030.37649.46973.56081.70367.72229.85854.993153.43153.741182.517147.424153.09815.401Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 98 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

1211-3119331723Several times (730)
1%2%-*1%3%1%1%2%1%a day

52%48%-13%6%81%g15%13%72%

3615111436754051At least once (365)
3%3%*2%1%5%3%1%4%3%a day

70%30%1%21%7%71%g13%9%77%c

1066045622841829119166At least once (52)
9%11%3%8%9%12%7%6%11%9%a week

64%36%3%34%13%50%h11%18%72%c

6524102416389225888At least once a (24)
5%4%7%4%6%5%4%5%5%5%fortnight

73%27%12%27%18%43%10%25%65%

1937917106421074948175272At least once (12)
16%15%12%16%16%15%20%10%16%15%a month
71%29%6%39%15%39%18%c18%c           64%c

371102291986618077122274473Less than once (6)
30%19%20%30%26%25%32%26%26%27%a month
78%i22%6%42%14%38%16%26%i           58%

4562538226410625781243386709Never (0)
37%47%57%40%41%36%33%52%36%40%
64%36%aj12%aefg37%15%36%11%34%abd54%

SUMMARY CODE

783291613971514641632286821074EVER USE
63%53%43%60%59%64%67%48%64%60%
73%i27%6%37%h14%h43%h15%c21%chi         64%c

27.06234.9357.46418.18518.66848.035afgh29.47015.41835.662c29.467cMean Score (Incl.0)
92.915117.70925.05067.37069.234136.873103.36068.624111.622101.165Standard Deviation
7.10624.5664.2986.32118.57928.51543.0789.28912.1675.753Error Variance

42.83065.32017.40730.29931.79774.605afg44.06431.81555.82048.930gMean Score (Excl.0)
113.989154.77936.07484.86388.129164.719123.93496.000135.594126.679Standard Deviation
17.34881.76221.33317.27053.56364.75594.23139.38428.50515.401Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 98 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

111523344931*116523Several times (730)
2%4%2%2%1%1%1%1%3%**2%1%1%a day

45%64%al100%13%17%18%41%11%6%2%5%67%20%

1921495127216221130751At least once (365)
4%6%3%3%4%2%3%2%3%1%4%3%2%3%a day

37%42%a97%10%23%14%41%12%3%4%22%58%13%

545114620322858285101710033166At least once (52)
10%14%10%10%10%9%9%9%10%7%7%11%8%9%a week
33%31%88%12%19%17%35%17%3%6%10%60%20%

30237681820321121213501288At least once a (24)
5%6%5%4%6%6%5%3%4%9%5%5%3%5%fortnight

34%26%86%10%20%22%36%12%2%13%b15%56%13%

8660224245139116426182716655272At least once (12)
16%17%15%12%16%13%18%13%13%13%11%18%13%15%a month
32%22%82%9%19%14%43%15%2%7%10%61%20%

1278138131716719011492655249135473Less than once (6)
23%23%26%16%22%22%30%35%18%19%22%26%33%27%a month
27%17%81%7%15%14%40%k24%aijk2%6%12%53%k      29%de

2151095771011331432131202469124329163709Never (0)
40%30%39%52%41%46%33%37%49%50%50%35%40%40%
30%m15%81%m14%agh19%20%h30%17%3%10%c18%ac46%hm     23%

SUMMARY CODE

3262519009218716542720325691246102461074EVER USE
60%70%61%48%59%54%67%63%51%50%50%65%60%60%
30%23%aln84%9%17%15%40%aik19%k2%6%12%57%dedk     23%

36.90464.281aln33.47830.03131.81127.66132.81521.89640.50916.24627.25434.33922.75429.467Mean Score (Incl.0)
118.693162.561109.900106.651103.010100.382107.54982.026134.15361.55589.434110.96889.326101.165Standard Deviation
26.68282.8418.31855.75733.57932.29618.65620.576310.29527.65733.32713.50218.4705.753Error Variance

61.21092.079al54.92163.22154.36751.67749.17034.76479.63932.66154.62752.84937.77248.930Mean Score (Excl.0)
147.998187.962136.542148.199130.163132.778128.605101.254181.27384.439120.788134.099112.684126.679Standard Deviation
71.346162.06321.704233.64894.125108.82741.04050.5041217.031106.416127.98130.95150.18815.401Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 98 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

51832023Several times (730)
1%2%1%1%1%a day

22%78%12%88%

183484351At least once (365)
3%3%2%3%3%a day

34%66%16%84%

5311330136166At least once (52)
8%10%8%10%9%a week

32%68%18%82%

3454157388At least once a (24)
5%5%4%5%5%fortnight

39%61%17%83%

9917339233272At least once (12)
15%15%10%17%15%a month
36%64%14%86%c

14632778395473Less than once (6)
23%29%21%28%27%a month
31%69%e17%83%c

290419203507709Never (0)
45%37%54%36%40%
41%d59%29%ab71%

SUMMARY CODE

3557191749001074EVER USE
55%63%46%64%60%
33%67%e16%c            84%c

24.42332.32221.29631.65129.467Mean Score (Incl.0)
86.795108.39282.948105.423101.165Standard Deviation
11.29410.56518.6467.8825.753Error Variance

44.39151.16746.16549.46348.930Mean Score (Excl.0)
113.231132.827117.503128.427126.679Standard Deviation
36.63225.49684.70518.76415.401Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 98 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

-22111111--1323Several times (730)
-1%1%1%1%1%2%*1%--3%1%a day
-9%10%6%6%4%4%4%3%--54%a

4310-54-52111551At least once (365)
10%2%6%-5%5%-2%2%1%1%4%3%a day
7%cfj6%20%cj-10%j8%j-11%3%2%2%30%

791715812229521643166At least once (52)
19%6%10%8%8%12%6%10%7%3%8%11%9%a week
4%dl5%10%9%5%7%1%18%3%1%10%26%

-91068631341081288At least once a (24)
-6%6%3%8%7%7%5%6%12%4%3%5%fortnight
-10%11%7%9%7%3%14%5%11%ab9%14%

825192811164509142958272At least once (12)
20%16%11%16%10%17%12%18%14%17%15%15%15%a month
3%9%7%10%4%6%2%18%3%5%11%21%

6574561242168519283982473Less than once (6)
16%35%27%34%24%22%17%30%28%34%21%22%27%a month
1%12%bc9%13%b5%4%1%18%4%6%8%17%

1456666845332199272798155709Never (0)
35%35%39%38%43%36%56%35%41%33%51%41%40%
2%8%9%10%6%5%3%14%4%4%14%afl22%

SUMMARY CODE

251061031115860171843954942231074EVER USE
65%65%61%62%57%64%44%65%59%67%49%59%60%
2%10%c10%10%5%6%2%17%c4%5%9%c      21%

49.381cdj25.49941.065c14.31937.325c36.239c23.45619.99524.05712.90210.76048.995acf29.467Mean Score (Incl.0)
j

107.85497.812117.75362.682113.772105.857108.38266.35988.86840.88231.971145.691101.165Standard Deviation
276.96659.05777.03223.669147.091115.523317.47516.93761.22119.8976.51056.3025.753Error Variance

76.49938.94467.438cfj23.10865.97556.32353.24230.78640.87819.33421.98683.008acf48.930Mean Score (Excl.0)
j

126.994118.874145.12778.471145.362127.948161.00380.369113.39848.92443.019182.185126.679Standard Deviation
620.286137.194189.74560.369422.601264.0431728.14038.911164.86146.02925.351162.70215.401Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 98 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

617-1-22-2323Several times (730)
3%1%-1%-1%-2%1%a day

27%73%-4%-96%-100%

44744340104151At least once (365)
2%3%10%5%2%3%3%3%3%a day
8%92%7%d8%6%78%20%80%

23141712913824142166At least once (52)
9%9%19%12%6%9%8%10%9%a week

14%85%4%7%5%83%15%85%

1276-6973187088At least once a (24)
5%5%-7%6%5%6%5%5%fortnight

14%86%-7%10%83%21%79%

392328162422453219272At least once (12)
16%15%20%17%16%15%18%15%15%a month
14%85%3%6%9%82%19%81%

444296215339396377473Less than once (6)
18%28%16%22%36%26%33%25%27%a month
9%91%i1%4%11%83%20%i            80%

11958814335161194615709Never (0)
48%38%35%36%34%41%32%41%40%
17%h83%2%5%7%86%13%87%c

SUMMARY CODE

1299422560998902028721074EVER USE
52%62%65%64%66%59%68%59%60%
12%88%i2%6%9%83%19%b81%

33.63028.80849.381e36.23916.53929.82522.43230.86729.467Mean Score (Incl.0)
122.52197.464107.854105.85753.463104.22366.351106.713101.165Standard Deviation
56.4346.303276.966115.52318.9297.29514.1567.7575.753Error Variance

64.77346.80476.49956.32325.02950.32232.89252.64448.930Mean Score (Excl.0)
164.282120.816126.994127.94864.233131.54278.229135.215126.679Standard Deviation
199.91516.164620.286264.04342.53520.19029.70721.87015.401Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 98 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

2316-167-2323Several times (730)
1%1%-1%2%-1%1%a day

100%69%-69%31%-100%

5142-429-5151At least once (365)
3%3%-3%2%-3%3%a day

100%83%-83%17%-100%

166133-13333-166166At least once (52)
9%10%-10%7%-9%9%a week

100%80%-80%20%-100%

8872-7216-8888At least once a (24)
5%5%-5%3%-5%5%fortnight

100%82%-82%18%-100%

272220-22052-272272At least once (12)
15%17%-17%11%-15%15%a month

100%81%d-81%d19%-100%

473354-354119-473473Less than once (6)
27%27%-27%26%-27%27%a month

100%75%-75%25%-100%

709487-487223-709709Never (0)
40%37%-37%49%-40%40%

100%69%-69%31%aegh-100%

SUMMARY CODE

1074839-839235-10741074EVER USE
60%63%-63%51%-60%60%

100%d78%d-78%d22%-d           100%

29.46730.646-30.64626.054-29.46729.467Mean Score (Incl.0)
101.165100.627-100.627102.743-101.165101.165Standard Deviation

5.7537.819-7.81921.810-5.7535.753Error Variance

48.93048.436-48.43650.688-48.93048.930Mean Score (Excl.0)
126.679123.078-123.078139.016-126.679126.679Standard Deviation
15.40118.912-18.91280.188-15.40115.401Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 98 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

2717523Several times (730)
1%2%*2%2%1%a day

10%29%6%31%23%

321712851At least once (365)
1%6%2%3%3%3%a day
5%42%adf13%24%16%

2135374428166At least once (52)
7%10%9%10%10%9%a week

13%21%22%26%17%

11262717888At least once a (24)
3%7%6%4%3%5%fortnight

12%29%31%19%9%

5055676337272At least once (12)
16%16%16%15%13%15%a month
18%20%25%23%13%

103741359071473Less than once (6)
33%21%32%21%26%27%a month
22%ce16%29%ce19%15%

123139145185118709Never (0)
39%39%35%44%43%40%
17%20%20%26%d17%

SUMMARY CODE

1902192752331571074EVER USE
61%61%65%56%57%60%
18%20%26%c22%15%

16.92245.613df18.10133.01534.72229.467Mean Score (Incl.0)
72.208127.79761.693111.904117.265101.165Standard Deviation
16.14347.7559.12730.03049.1115.753Error Variance

27.84074.527df27.65659.254d60.727d48.930Mean Score (Excl.0)
91.053156.74174.547144.764150.088126.679Standard Deviation
43.866123.45620.81491.513142.57315.401Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 99 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1131762892375866672892372663203613069398401779Unweighted Base
102*1622642636176392642632963213672728988851783Weighted Base

-116474916173035132975104Several times (730)
-1%1%2%8%8%1%2%6%9%10%5%3%8%6%a day
-1%1%6%46%hilmno47%hilmno1%6%16%im29%hilmno34%hilmno13%im28%cim    72%c

29111547561115202644125276128At least once (365)
2%6%4%6%8%9%4%6%7%8%12%4%6%9%7%a day
1%7%8%12%36%44%8%12%16%20%35%adimo9%41%59%

142943409982434058415824121142263At least once (52)
14%18%16%15%16%13%16%15%19%13%16%9%13%16%15%a week
5%11%d16%15%37%d31%16%15%22%d15%22%9%46%d      54%

52812383681215231521474895At least once a (24)
5%1%3%5%6%6%3%5%5%7%4%8%5%5%5%fortnight
6%3%8%13%40%38%8%13%15%25%16%22%n49%51%

8162429777324294234403399104203At least once (12)
8%10%9%11%12%11%9%11%14%11%11%12%11%12%11%a month
4%8%12%14%38%36%12%14%21%17%20%16%49%51%

34508488130113848863676846216199416Less than once (6)
34%31%32%33%21%18%32%33%21%21%18%17%24%23%23%a month
8%dejk12%dej20%adefgj21%adefgj31%27%20%adefgj21%adefgj15%16%16%11%52%j      48%

kkkk

3855937218023093728198106124334241575Never (0)
37%34%35%28%29%36%35%28%27%31%29%45%37%27%32%
7%10%16%13%31%40%16%13%14%17%18%22%aefghj58%b42%

kl

SUMMARY CODE

641081711914384091711912152232611485646441208EVER USE
63%66%65%72%71%64%65%72%73%69%71%55%63%73%68%
5%9%14%16%d36%d34%d14%16%d18%d18%d22%d12%47%d      53%c

17.28039.36030.85951.15396.098hil98.284dhi30.85951.15381.137imo109.918dhi126.300ad60.55155.969105.565ac80.596ciMean Score (Incl.0)
mnolmnolmnohilmnomno

47.563105.69788.520136.177205.624207.95088.520136.177183.699223.378228.577169.628149.515214.386186.205Standard Deviation
20.01963.47727.11478.24572.15364.83227.11478.245126.862155.931144.73094.03123.80754.71619.490Error Variance

27.64359.31547.56670.616135.551hil153.548hi47.56670.616111.791imo158.524hi177.771ad111.042im89.101145.043c118.936hMean Score (Excl.0)
mnolmnolmnoghilmnooilmno

57.875125.277106.319155.742233.065243.129106.319155.742207.632253.618253.844217.451180.704239.669215.908Standard Deviation
47.851129.70659.182145.242134.788143.47559.182145.242229.315299.173258.782290.09156.69196.21639.741Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 99 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9788015923864663351481243133541411132733131779Unweighted Base
864919477388542377133137312315131126*3053241783Weighted Base

33727253636-21413143436104Several times (730)
4%8%2%6%7%10%-2%4%4%1%3%11%11%6%a day

31%69%mo7%24%m34%m35%mo-2%13%12%1%4%32%aeim     34%ae

527722304136771127383629128At least once (365)
6%8%5%8%8%10%5%5%3%9%3%6%12%9%7%a day

40%60%m17%23%32%28%m6%6%8%21%g3%6%28%e23%

121142675478641825413624145846263At least once (52)
14%15%14%14%14%17%14%18%13%12%19%11%19%14%15%a week
46%54%25%20%30%24%7%10%16%14%9%5%22%17%

45492521272235201857181895At least once a (24)
5%5%5%5%5%6%2%4%6%6%4%6%6%6%5%fortnight

48%52%26%22%28%24%3%6%21%19%5%8%19%19%

8012346346756118423713213536203At least once (12)
9%13%10%9%12%15%9%6%13%12%10%17%11%11%11%a month

39%61%o23%17%33%27%o6%4%21%18%6%10%17%18%

20521010798136744248705642396057416Less than once (6)
24%23%22%25%25%20%32%35%22%18%32%31%20%18%23%a month
49%51%26%24%33%18%10%f12%af17%13%10%bc9%b15%14%

329246203126157895141114128423265102575Never (0)
38%27%43%33%29%24%38%30%37%41%32%25%21%32%32%
57%ajkn43%35%ajkln22%27%15%9%7%20%22%a7%6%11%cjn    18%c

SUMMARY CODE

535673274261385288829719818789942402221208EVER USE
62%73%57%67%71%76%62%70%63%59%68%75%79%68%68%
44%56%amo23%22%m32%mo24%amo7%8%16%16%7%8%20%abfmo    18%

60.319m99.672mo39.03786.498m87.073mo117.808amo30.35844.80856.33171.264i31.36658.102136.788ade124.608ad80.596eiMean Score (Incl.0)
emo

157.599207.872115.346194.551194.703224.50982.135120.577159.815169.66394.862151.623237.206236.755186.205Standard Deviation
25.39653.94622.47498.05881.351150.46045.583117.24881.60081.31563.821203.446206.104179.08219.490Error Variance

97.394136.071mo67.902128.340m122.568m154.138mo49.24563.73588.832119.872i46.02877.702174.143ade182.043ad118.936iMean Score (Excl.0)
em

191.089232.495145.640225.476221.452245.729100.269139.732193.519206.560112.117171.140255.273267.400215.908Standard Deviation
61.47393.35862.754198.591149.516240.569108.106227.036194.039209.152128.267361.591310.305343.76439.741Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 99 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

121556414671825865724850710241779Unweighted Base
123954514366125872124447110681783Weighted Base

62427578682571104Several times (730)
5%8%5%1%3%12%3%5%7%6%a day

59%41%6%g5%7%82%afg8%24%g           68%

80495211489133185128At least once (365)
6%9%3%3%6%12%5%6%8%7%a day

62%38%4%16%11%69%afgh10%24%g           66%

189749101321223746180263At least once (52)
15%14%6%15%12%17%15%10%17%15%a week
72%28%3%38%h12%46%h14%18%ch          68%c

58361131173513325095At least once a (24)
5%7%8%5%7%5%5%7%5%5%fortnight

61%39%12%33%18%37%13%34%53%

14459186126973059114203At least once (12)
12%11%13%9%10%13%12%13%11%11%a month
71%29%9%30%13%48%15%29%56%

32096361757013560108247416Less than once (6)
26%18%25%26%27%19%25%23%23%23%a month
77%i23%9%42%e17%e32%14%26%i           60%

386189572689215884170321575Never (0)
31%35%40%41%36%22%34%36%30%32%
67%33%10%e47%ae16%e27%15%29%e           56%

SUMMARY CODE

853356863931665631603017471208EVER USE
69%65%60%59%64%78%66%64%70%68%
71%29%7%33%14%47%afgh13%25%g           62%

71.966100.223j54.995g28.31750.803g144.271afgh56.59871.98089.88480.596gMean Score (Incl.0)
174.619209.042164.16587.370140.085243.893150.882179.128195.806186.205Standard Deviation
25.09677.480184.59110.63276.06190.53991.79663.28837.44119.490Error Variance

104.535153.461j91.774g47.60578.883184.689afgh86.200112.449g       128.588118.936Mean Score (Excl.0)
202.234242.453204.380109.206168.247262.107179.387213.592223.355215.908Standard Deviation
49.937166.055509.40627.995176.920136.040202.387147.64270.76239.741Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 99 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5283191452204316312620327581372409124321779Unweighted Base
541360147719332030864032349*1382489394091783Weighted Base

40449712252335935245913104Several times (730)
7%12%7%6%8%7%5%3%5%4%10%6%3%6%a day

39%42%al93%12%24%g22%34%9%2%5%23%b57%13%

5851115162623422236177528128At least once (365)
11%14%8%8%8%8%7%7%6%4%7%8%7%7%a day
45%39%al90%12%20%18%33%17%2%5%13%58%21%

9360231284233124359182416051263At least once (52)
17%17%16%15%13%11%19%11%19%13%10%17%13%15%a week
35%23%88%11%16%13%47%gi13%3%7%9%61%d19%

41228115201926156717412395At least once a (24)
8%6%5%8%6%6%4%5%13%5%7%4%6%5%fortnight

43%23%86%16%21%21%27%16%7%c7%18%44%25%

664516618382877425182310354203At least once (12)
12%12%11%9%12%9%12%13%10%13%9%11%13%11%a month
32%22%82%9%19%14%38%21%3%9%11%51%27%

114623313368641539843357214108416Less than once (6)
21%17%22%17%21%21%24%30%9%24%23%23%26%23%a month
27%15%80%8%16%16%37%23%k1%8%14%52%26%f

1297645671101117183102195186287132575Never (0)
24%21%31%37%32%38%29%32%38%37%35%31%32%32%
22%13%79%mn12%18%20%h32%18%3%9%15%50%mn     23%

SUMMARY CODE

412284102112121919145722130871626522771208EVER USE
76%79%69%63%68%62%71%68%62%63%65%69%68%68%
34%al23%al84%10%18%16%38%i18%3%7%13%54%23%

107.153a153.393al88.47488.00097.659g90.61777.87255.12475.23553.508105.717b87.41559.46980.596Mean Score (Incl.0)
n

207.777247.201194.989194.953208.341203.612180.185145.929178.494150.960224.915192.181152.642186.205Standard Deviation
81.764191.56226.185186.308137.361132.87852.36565.123549.311166.342210.77740.49753.93419.490Error Variance

140.699194.643al128.005139.745142.621g146.098g109.13580.732121.68784.633161.982b125.96187.745118.936Mean Score (Excl.0)
n

228.010263.708223.517230.759238.830242.541205.207170.754215.303183.122261.738219.958178.684215.908Standard Deviation
133.646278.16851.241425.998271.617311.24997.252134.9851363.392389.927456.71177.909113.22039.741Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 99 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

667111236914101779Unweighted Base
645113937614071783Weighted Base

26782579104Several times (730)
4%7%7%6%6%a day

25%75%24%76%

379124104128At least once (365)
6%8%6%7%7%a day

29%71%19%81%

7518849214263At least once (52)
12%17%13%15%15%a week
29%71%e19%81%

4154276895At least once a (24)
6%5%7%5%5%fortnight

43%57%28%72%

5714633169203At least once (12)
9%13%9%12%11%a month

28%72%16%84%

14227478338416Less than once (6)
22%24%21%24%23%a month
34%66%19%81%

266308140435575Never (0)
41%27%37%31%32%
46%ad54%24%d            76%

SUMMARY CODE

3788302369721208EVER USE
59%73%63%69%68%
31%69%ae20%e            80%

60.43692.008e82.90279.97980.596Mean Score (Incl.0)
161.119198.170194.075184.110186.205Standard Deviation
38.92035.316102.07424.04019.490Error Variance

103.031126.179131.887115.784118.936Mean Score (Excl.0)
199.759222.614231.360211.984215.908Standard Deviation
105.01062.493241.11547.25339.741Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 99 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

42162180166889737260129841573771779Unweighted Base
38*162169179103*94*38*2836681*1913781783Weighted Base

-10174810-1942823104Several times (730)
-6%10%2%7%11%-7%5%2%4%6%6%a day
-9%16%j4%7%10%j-18%3%2%8%22%

313146148-2418631128At least once (365)
9%8%8%3%13%9%-9%2%10%3%8%7%a day
3%10%11%4%11%cej6%-19%1%6%5%24%

4233037101733913152943263At least once (52)
10%14%18%20%10%18%8%14%19%19%15%11%15%a week
2%9%11%14%b4%7%1%15%5%6%11%16%

511136761145551895At least once a (24)
13%7%8%3%6%6%2%5%7%7%2%5%5%fortnight
5%c12%13%7%7%6%1%15%5%6%5%19%

423122110137383112238203At least once (12)
11%14%7%12%10%14%17%13%5%13%12%10%11%a month
2%12%6%10%5%7%3%19%2%5%11%19%

104333481918107517185273416Less than once (6)
26%27%20%27%19%20%25%26%26%21%27%19%23%a month
2%10%8%12%5%4%2%18%4%4%12%17%

1239505835201874242370153575Never (0)
31%24%30%32%34%22%48%26%36%28%36%40%32%
2%7%9%10%6%4%3%fhl13%4%4%12%27%afhl

SUMMARY CODE

2712311912168732020942591222251208EVER USE
69%76%70%68%66%78%52%74%64%72%64%60%68%
2%10%bg10%10%6%6%bg2%17%bg3%5%10%b      19%

42.69685.202116.813cgj40.835111.331gj126.352cgj8.31392.117j59.71666.33253.88384.27380.596jMean Score (Incl.0)
101.276189.984227.475118.896212.638235.83114.325198.418168.662146.747156.327192.607186.205Standard Deviation
244.212222.802287.47185.159513.808573.3645.546151.422220.519256.364155.65798.40219.490Error Variance

61.629111.867166.265j60.324169.263j161.287j15.867124.482j94.02792.05584.646j  141.338j118.936Mean Score (Excl.0)
117.347210.890256.016140.548243.194255.91716.593221.856204.657166.196189.420232.870215.908Standard Deviation
510.013367.559528.583177.9611019.709873.24715.296261.810510.787468.157366.123255.79539.741Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 99 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

26615074297151148931114681779Unweighted Base
248153038*94*150150129614871783Weighted Base

1885-109851490104Several times (730)
7%6%-11%6%6%5%6%6%a day

17%81%-10%8%82%13%87%

16113381310423106128At least once (365)
6%7%9%9%9%7%8%7%7%a day

12%88%3%6%10%81%18%82%

292344172222054209263At least once (52)
12%15%10%18%14%15%18%14%15%a week
11%89%2%7%8%84%21%79%

1678561074207595At least once a (24)
7%5%13%6%7%5%7%5%5%fortnight

17%83%5%6%11%78%21%79%

331694132016530173203At least once (12)
13%11%11%14%13%11%10%12%11%a month
16%83%2%7%10%82%15%85%

4337210184334470345416Less than once (6)
17%24%26%20%29%23%24%23%23%a month
10%89%2%4%10%83%17%83%

9348012203450885490575Never (0)
38%31%31%22%23%34%29%33%32%
16%83%2%4%6%88%e15%85%

SUMMARY CODE

155105127731169932119981208EVER USE
62%69%69%78%77%66%71%67%68%
13%87%2%6%10%d82%17%83%

86.88779.29042.696126.35285.73278.19475.35381.64080.596Mean Score (Incl.0)
201.306183.103101.276235.831188.413183.840172.454188.861186.205Standard Deviation
152.34722.247244.212573.364235.09722.69895.62824.29719.490Error Variance

139.139115.47561.629161.287111.126118.248105.805121.712118.936Mean Score (Excl.0)
240.283211.327117.347255.917207.990215.373196.416219.799215.908Standard Deviation
363.11844.173510.013873.247379.47348.470176.16150.64139.741Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 99 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791295-1295484-17791779Unweighted Base
17831325-**1325458-**17831783Weighted Base

10486-8618-104104Several times (730)
6%7%-7%4%-6%6%a day

100%83%-83%17%-100%

12898-9830-128128At least once (365)
7%7%-7%7%-7%7%a day

100%77%-77%23%-100%

263195-19568-263263At least once (52)
15%15%-15%15%-15%15%a week

100%74%-74%26%-100%

9573-7322-9595At least once a (24)
5%5%-5%5%-5%5%fortnight

100%77%-77%23%-100%

203152-15251-203203At least once (12)
11%11%-11%11%-11%11%a month

100%75%-75%25%-100%

416321-32194-416416Less than once (6)
23%24%-24%21%-23%23%a month

100%77%-77%23%-100%

575400-400175-575575Never (0)
32%30%-30%38%-32%32%

100%70%-70%30%eg-100%

SUMMARY CODE

1208926-926283-12081208EVER USE
68%70%-70%62%-68%68%

100%77%d-77%d23%-100%

80.59686.452-86.45263.649-80.59680.596Mean Score (Incl.0)
186.205193.941-193.941160.743-186.205186.205Standard Deviation
19.49029.045-29.04553.385-19.49019.490Error Variance

118.936123.768-123.768103.111-118.936118.936Mean Score (Excl.0)
215.908221.907-221.907194.503-215.908215.908Standard Deviation
39.74155.894-55.894129.560-39.74139.741Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 99 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3233424174172801779Unweighted Base
3133584204182741783Weighted Base

830193315104Several times (730)
3%8%5%8%5%6%a day
8%28%f18%32%f14%

1237313217128At least once (365)
4%10%7%8%6%7%a day
9%29%f24%25%13%

4863625932263At least once (52)
15%18%15%14%12%15%a week
18%24%24%22%12%

81923291595At least once a (24)
3%5%6%7%6%5%fortnight
8%20%24%31%16%

3047464534203At least once (12)
10%13%11%11%12%11%a month
15%23%23%22%17%

91671178655416Less than once (6)
29%19%28%21%20%23%a month
22%e16%28%e21%13%

11795122134106575Never (0)
37%27%29%32%39%32%
20%e17%21%23%18%e

SUMMARY CODE

1962622982841681208EVER USE
63%73%71%68%61%68%
16%22%bf25%23%14%

43.370111.550df71.48796.788f71.99780.596fMean Score (Incl.0)
130.395214.862170.785208.042179.483186.205Standard Deviation
52.641134.98769.946103.792115.05119.490Error Variance

69.181152.144f100.810142.641ff        117.329118.936Mean Score (Excl.0)
159.308238.391195.463239.363217.412215.908Standard Deviation
125.638235.809131.744207.589288.22039.741Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a mobile phone to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 100 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

551241792004995251792002212782842417386651403Unweighted Base
50*1121622285335121622282492842952187177181435Weighted Base

---3912-32710181623Several times (730)
---1%2%2%-1%1%3%3%1%1%2%2%a day
---11%38%50%-11%7%31%44%6%33%67%

4494221494138122252348At least once (365)
9%4%5%2%4%3%5%2%5%3%4%1%4%3%3%a day
9%dhl9%18%7%45%30%18%7%28%17%25%5%52%48%

314182952421829282530115486140At least once (52)
7%13%11%13%10%8%11%13%11%9%10%5%8%12%10%a week
2%10%13%20%37%30%13%20%20%18%22%8%39%61%c

257152727715918189413576At least once a (24)
5%4%5%7%5%5%5%7%4%6%6%4%6%5%5%fortnight
3%6%10%19%36%35%10%19%12%24%23%12%54%46%

41619439965194346534422111116227At least once (12)
8%14%12%19%18%13%12%19%18%19%15%10%15%16%16%a month
2%7%9%19%44%d29%9%19%20%23%d19%10%49%51%

12395189128104518964656341201171372Less than once (6)
24%35%31%39%24%20%31%39%26%23%21%19%28%24%26%a month
3%10%dej14%dj24%adefgj34%28%14%dj24%adefgj17%17%17%11%54%46%

kk

24345746196249574689108118131276272548Never (0)
47%30%36%20%37%49%36%20%35%38%40%60%39%38%38%
4%hl6%10%hl8%36%hl45%afghik10%hl8%16%hl20%hl21%hl24%aefghi50%hl     50%

lmnjklmn

SUMMARY CODE

267810418233726410418216117617787440446886EVER USE
53%70%64%80%63%51%64%80%65%62%60%40%61%62%62%
3%9%dj12%dj21%adefgi38%dj30%d12%dj21%adefgi18%dj20%dj20%d10%50%dj     50%

jkmojkmo

39.27525.85230.00826.71736.91835.13030.00826.71735.02038.58850.265d14.62929.44938.30433.881Mean Score (Incl.0)
103.12570.87082.11788.826115.114122.31782.11788.826100.055127.050148.03069.78198.716121.521110.769Standard Deviation
193.35940.50437.67239.45026.55628.49837.67239.45045.29958.06377.15820.20513.20422.2068.745Error Variance

74.39337.12046.57533.48758.43568.23746.57533.48754.28562.23583.666hl36.72047.93461.65654.841Mean Score (Excl.0)
133.42782.56298.60798.348140.487163.85298.60798.348120.417156.875183.703107.181122.425149.491136.815Standard Deviation
556.33676.59080.35862.40262.855104.06080.35862.402102.114143.079204.525123.52434.37654.24222.073Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 100 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6777263773004153118610627327393942262521403Unweighted Base
59883729630248235574*119*27624887*109*2582651435Weighted Base

41922109--26-37623Several times (730)
1%2%1%1%2%3%--1%2%-2%3%2%2%a day

18%82%10%8%42%39%--8%24%-11%30%26%

123648171962982113648At least once (365)
2%4%1%3%3%5%9%2%3%3%3%1%5%2%3%a day

25%75%9%17%35%40%mo13%5%18%17%5%3%27%13%

391011622505179201811193223140At least once (52)
6%12%6%7%10%14%9%8%7%7%12%18%13%9%10%a week

28%72%mo12%16%36%36%lmo5%7%14%13%8%14%23%17%

195771226313818124691576At least once a (24)
3%7%2%4%5%9%4%7%6%5%5%6%4%6%5%fortnight

25%75%mo9%16%35%41%mo4%11%23%16%6%8%12%19%

9413342526468922512910224836227At least once (12)
16%16%14%17%13%19%13%18%18%12%11%20%19%14%16%a month
41%59%18%23%28%30%4%10%22%13%4%10%21%16%

1622107785120902153745229365452372Less than once (6)
27%25%26%28%25%25%29%45%27%21%34%33%21%20%26%a month
44%56%21%23%32%24%6%14%afg20%14%8%10%14%14%

268281146121194862724102123302294126548Never (0)
45%34%50%40%40%24%37%20%37%50%35%20%37%48%38%
49%ajn51%j27%ajn22%j35%j16%5%4%19%h22%agh5%4%17%ddhj    23%ad

SUMMARY CODE

33055614918128826947951731255787163139886EVER USE
55%66%50%60%60%76%63%80%63%50%65%80%63%52%62%
37%63%mo17%20%32%30%aklmno5%11%afg20%f14%6%10%abc18%bfmo   16%

20.31943.565mo17.79322.78937.388o51.954lmo40.29517.56325.54236.24221.22536.71249.09034.08833.881oMean Score (Incl.0)
79.565127.66577.85781.254120.183136.900101.14050.54586.623124.42960.680116.616138.443120.532110.769Standard Deviation
9.35122.44916.07922.00734.80560.262118.94524.10127.48656.71339.592144.67484.80757.6518.745Error Variance

36.80265.541o35.26338.07062.64768.639o63.731h22.02640.58671.84332.42845.98477.38064.98954.841Mean Score (Excl.0)
104.274151.959106.926102.317150.494153.732121.58055.781106.465168.03672.735129.007167.563160.531136.815Standard Deviation
29.70847.90861.46958.15990.594101.869259.33038.41467.469217.20082.663224.902192.311201.33022.073Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 100 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9314721324792065861463768811403Unweighted Base
9704651314452106491493629251435Weighted Base

1310-2119331723Several times (730)
1%2%-1%1%3%2%1%2%2%a day

57%43%-10%6%84%g15%13%72%

3316-14332943648At least once (365)
3%3%-3%1%5%6%1%4%3%a day

67%33%-28%6%65%18%c7%75%c

885243719801129100140At least once (52)
9%11%3%8%9%12%7%8%11%10%a week

63%37%3%26%14%57%h8%21%72%

562191616365195276At least once a (24)
6%4%7%4%7%5%3%5%6%5%fortnight

73%27%12%21%20%47%7%25%68%

154731571391022836163227At least once (12)
16%16%12%16%18%16%19%10%18%16%a month
68%32%7%31%17%45%12%16%c           72%c

2848928137571504695232372Less than once (6)
29%19%21%31%27%23%31%26%25%26%a month
76%i24%7%37%e15%40%12%25%i           62%

344205741697523047176325548Never (0)
35%44%57%38%36%36%32%49%35%38%
63%37%j14%aefg31%14%42%9%32%abd59%

SUMMARY CODE

62626057277135418102186599886EVER USE
65%56%43%62%64%64%68%51%65%62%
71%i29%6%31%h15%h47%h11%c21%ch          68%c

31.88838.0396.07924.01420.59850.563afgh47.061c17.81038.048c33.881hMean Score (Incl.0)
104.951122.03310.93781.52373.716142.361135.51575.237117.288110.769Standard Deviation
11.83131.5510.90613.87526.37934.585125.78315.05515.6158.745Error Variance

49.38467.97714.08038.62932.07878.407fgh68.87434.70558.69954.841Mean Score (Excl.0)
127.290156.89112.853100.69190.079171.072159.511102.322141.496136.815Standard Deviation
27.46295.4063.00434.72264.39978.042254.43756.28935.62522.073Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 100 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4562991352184273253494199531192087592641403Unweighted Base
474340139117428825152020347*1232167902581435Weighted Base

1115233341131*115523Several times (730)
2%4%2%2%1%2%2%1%3%*1%2%2%2%a day

46%65%al100%13%11%19%46%11%6%2%5%67%20%

1617464128177121028848At least once (365)
3%5%3%2%4%3%3%4%2%2%5%3%3%3%a day

33%35%95%9%24%16%36%15%2%4%21%57%16%

5148140202722492167158725140At least once (52)
11%14%10%12%9%9%10%11%13%6%7%11%10%10%a week
36%35%100%14%19%16%35%15%5%5%11%62%18%

262273817172592121242976At least once a (24)
6%6%5%5%6%7%5%4%4%10%5%5%3%5%fortnight

34%28%96%11%23%22%33%11%3%16%15%55%11%

816322027483297218182614529227At least once (12)
17%18%16%16%17%13%19%10%18%14%12%18%11%16%a month
36%28%97%12%21%14%43%9%4%8%12%64%13%

10577363266655154706274720785372Less than once (6)
22%23%26%15%23%22%30%34%14%22%22%26%33%26%a month
28%21%98%7%18%15%41%k19%ik2%7%13%56%k      23%

184995258411511216672225710526598548Never (0)
39%29%38%48%40%45%32%35%46%46%49%34%38%38%
34%m18%96%m15%h21%20%h30%13%4%10%19%ac48%m      18%

SUMMARY CODE

290241866901731393541312566111525160886EVER USE
61%71%62%52%60%55%68%65%54%54%51%66%62%62%
33%27%aln98%10%20%16%40%ik15%3%7%13%59%dd      18%

38.86362.852al34.12231.44831.12533.12737.06832.63639.61616.80528.46937.85133.38733.881Mean Score (Incl.0)
123.536163.253111.468109.12498.188112.241119.179105.523132.13064.65492.252118.488113.506110.769Standard Deviation
33.46789.1369.19064.71835.31549.79428.75255.955329.40135.12840.91518.49748.8018.745Error Variance

63.58388.539al54.82560.84951.74059.79954.46950.57473.70731.40655.56056.99953.96554.841Mean Score (Excl.0)
153.051187.897137.245146.142122.438145.631141.208128.016174.60186.038123.139141.639140.559136.815Standard Deviation
87.080170.55822.887232.14792.537154.80660.792127.0401172.515115.664148.66040.693121.20722.073Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 100 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

55484931010931403Unweighted Base
54089532411111435Weighted Base

51832023Several times (730)
1%2%1%2%2%a day

22%78%13%87%

202984048At least once (365)
4%3%3%4%3%a day

40%60%17%83%

429828112140At least once (52)
8%11%9%10%10%a week

30%70%20%80%

2947156176At least once a (24)
5%5%5%5%5%fortnight

38%62%20%80%

9213436190227At least once (12)
17%15%11%17%16%a month
41%59%16%84%

12524869303372Less than once (6)
23%28%21%27%26%a month
33%67%19%81%

227321165383548Never (0)
42%36%51%34%38%
41%59%30%ab70%

SUMMARY CODE

313574159727886EVER USE
58%64%49%66%62%
35%65%18%c            82%c

28.86036.90923.91736.79033.881Mean Score (Incl.0)
96.446118.52388.715116.298110.769Standard Deviation
16.79016.54625.38812.3748.745Error Variance

49.85057.55848.77556.16754.841Mean Score (Excl.0)
122.634143.980121.990139.888136.815Standard Deviation
49.30838.177101.92927.87622.073Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 100 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37123145121607930201106711382921403Unweighted Base
36*12713713674*78*32**22354*69*1752951435Weighted Base

-22111111-21123Several times (730)
-2%2%1%2%1%3%*1%-1%4%2%a day
-10%10%6%6%4%4%4%3%-7%47%

439-34152231348At least once (365)
11%3%7%-3%6%4%2%3%3%2%4%3%a day
8%cj7%19%j-5%9%j3%10%3%4%6%27%

67151379223311835140At least once (52)
18%6%11%10%10%12%8%10%6%1%10%12%10%a week
5%d5%10%9%5%7%2%17%2%1%13%25%

1885741134861176At least once a (24)
3%6%6%4%10%5%4%6%8%12%3%4%5%fortnight
1%10%10%7%10%5%2%17%6%11%b7%14%

721192210147408112048227At least once (12)
19%16%14%16%13%18%21%18%15%16%11%16%16%a month
3%9%8%10%4%6%3%18%4%5%9%21%

3443150181766113223868372Less than once (6)
10%35%23%37%24%22%20%27%24%32%22%23%26%a month
1%12%m8%14%bcm5%5%2%16%3%6%10%18%

1442544428291380232588110548Never (0)
39%33%39%32%38%36%40%36%43%36%51%37%38%
3%8%10%8%5%5%2%15%4%5%16%afjl20%

SUMMARY CODE

22858392465019143314486186886EVER USE
61%67%61%68%62%64%60%64%57%64%49%63%62%
2%10%c9%10%c5%6%2%16%c3%5%10%c      21%

52.28430.43046.34117.08936.61140.46443.50421.68827.21217.07221.98253.022f33.881Mean Score (Incl.0)
111.576109.800127.04371.557116.807115.281137.06571.71997.69258.76785.415151.398110.769Standard Deviation
336.46398.017111.31042.317227.399168.225626.22825.59090.03548.64252.86878.4978.745Error Variance

85.66945.48076.432j25.16458.81863.72172.48433.73647.73626.76744.49784.374fj54.841Mean Score (Excl.0)
133.357131.899156.27185.798144.112139.903172.57787.245126.37072.077117.652184.089136.815Standard Deviation
808.368217.466274.39088.690546.535391.4561751.92459.467257.569123.694212.954197.02722.073Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 100 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21411843779112117523011731403Unweighted Base
202122936*78*115120622412111435Weighted Base

419-1-22-2323Several times (730)
2%2%-1%-2%-2%2%a day

19%81%-4%-96%-100%

4444433784048At least once (365)
2%4%11%6%3%3%4%3%3%a day
9%91%8%9%7%77%17%83%

2111769711719121140At least once (52)
10%10%18%12%6%10%9%10%10%a week
15%84%5%7%5%84%14%86%

106514864146276At least once a (24)
5%5%3%5%7%5%6%5%5%fortnight

13%86%1%5%10%83%18%82%

321947142018644182227At least once (12)
16%16%19%18%17%15%20%15%16%a month
14%85%3%6%9%82%19%81%

383343174031176296372Less than once (6)
19%27%10%22%35%26%34%24%26%a month
10%90%1%5%11%g84%21%b79%

9245614293746962486548Never (0)
45%37%39%36%32%39%28%40%38%
17%83%3%5%7%85%11%c            89%c

SUMMARY CODE

110773225078737161725886EVER USE
55%63%61%64%68%61%72%60%62%
12%87%2%6%9%83%18%ab82%

33.35233.96852.28440.46419.23134.31323.39735.81633.881Mean Score (Incl.0)
117.512109.849111.576115.28160.398114.08367.413116.947110.769Standard Deviation
64.52910.192336.463168.22532.57111.07719.75911.6608.745Error Variance

61.11854.00985.66963.72128.40856.13632.39659.84054.841Mean Score (Excl.0)
153.943134.581133.357139.90371.744141.69377.524146.368136.815Standard Deviation
204.29824.879808.368391.45669.55728.60036.64631.32122.073Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 100 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

1302112056106423810113021403Unweighted Base
1332116261*1101231103*13321435Weighted Base

2118216522123Several times (730)
2%2%3%1%2%2%2%2%a day

93%77%7%70%23%7%93%

4340238654348At least once (365)
3%3%4%3%2%5%3%3%a day

89%82%5%78%12%11%89%

1331207113207133140At least once (52)
10%10%11%10%9%7%10%10%a week
95%86%5%81%14%5%95%

6970565476976At least once a (24)
5%6%8%6%2%7%5%5%fortnight

90%91%7%85%5%10%90%

21519481862912215227At least once (12)
16%17%14%17%12%12%16%16%a month
95%86%4%82%13%5%95%

356301102926416356372Less than once (6)
27%26%16%26%28%16%27%26%a month
96%81%3%78%17%4%96%

4954202739210254495548Never (0)
37%36%45%36%44%52%37%38%
90%76%5%72%19%10%b90%

SUMMARY CODE

8377433470912849837886EVER USE
63%64%55%64%56%48%63%62%
94%84%4%80%14%6%94%c

33.57434.06844.42233.49333.96337.84633.57433.881Mean Score (Incl.0)
110.061109.202136.150107.556121.564120.062110.061110.769Standard Deviation

9.30410.647331.01510.87362.092142.7229.3048.745Error Variance

53.41753.30680.04252.02761.10878.99153.41754.841Mean Score (Excl.0)
134.981132.822175.825130.436158.146164.600134.981136.815Standard Deviation
22.83225.238966.07325.507190.918541.86222.83222.073Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 100 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1683093503542221403Unweighted Base
1663323593572211435Weighted Base

2717523Several times (730)
1%2%*2%2%2%a day

11%29%6%31%23%

32269948At least once (365)
2%7%2%3%4%3%a day
5%45%d11%20%19%

935314421140At least once (52)
6%10%9%12%10%10%a week
7%25%22%31%15%

7222416776At least once a (24)
4%7%7%5%3%5%fortnight
9%28%31%22%10%

2956565828227At least once (12)
17%17%16%16%13%16%a month
13%25%25%26%12%

54661158156372Less than once (6)
33%20%32%23%25%26%a month
14%e18%31%ce22%15%

6212512714194548Never (0)
37%38%35%40%42%38%
11%23%23%26%17%

SUMMARY CODE

104207232216128886EVER USE
63%62%65%60%58%62%
12%23%26%24%14%

24.39649.116d18.20135.10741.592d33.881Mean Score (Incl.0)
97.875132.65463.665115.764130.912110.769Standard Deviation
57.02056.94811.58137.85777.1988.745Error Variance

38.82978.713d28.16158.06972.221d54.841dMean Score (Excl.0)
121.392160.97177.455144.457166.219136.815Standard Deviation
144.470140.82426.78398.433219.27522.073Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 101 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

551241792004995251792002212782842417386651403Unweighted Base
50*1121622285335121622282492842952187177181435Weighted Base

-11744431716283112276795Several times (730)
-1%*3%8%8%*3%6%10%11%6%4%9%7%a day
-1%1%8%46%imn45%imn1%8%17%im29%hilmn33%hilmn13%im29%im     71%c

16716384671615233884167108At least once (365)
3%5%4%7%7%9%4%7%6%8%13%4%6%9%8%a day
1%5%7%15%36%43%7%15%14%21%35%adim8%38%62%

5273235906532355238511598124222At least once (52)
10%24%20%15%17%13%20%15%21%13%17%7%14%17%15%a week
2%12%dj14%d16%d40%d29%14%d16%d23%dj17%23%d7%44%d      56%

2-212313221210211220393877At least once a (24)
4%-1%5%6%6%1%5%4%7%4%9%5%5%5%fortnight
2%-2%16%40%41%n2%16%13%27%imn15%26%imn50%50%

610162765591627353136248384167At least once (12)
12%9%10%12%12%12%10%12%14%11%12%11%12%12%12%a month
4%6%10%16%39%35%10%16%21%18%21%14%49%51%

1832507911896507960595541181162344Less than once (6)
35%29%31%35%22%19%31%35%24%21%19%19%25%23%24%a month
5%j9%15%dej23%adefjk34%28%15%dej23%adefjk17%17%16%12%53%47%

18365452146170545262847398247176423Never (0)
36%32%33%23%27%33%33%23%25%30%25%45%34%24%29%
4%9%13%12%35%40%hl13%12%15%20%17%23%aefghj58%b42%

kl

SUMMARY CODE

32751081763873421081761871992221204705431012EVER USE
64%68%67%77%73%67%67%77%75%70%75%55%66%76%71%
3%7%11%17%dj38%d34%d11%17%dj19%d20%d22%d12%46%d      54%c

20.57438.91733.23962.40899.150imn104.726imn33.23962.40883.649im112.788dhi136.184ad62.11760.409115.295ac87.881ciMean Score (Incl.0)
olmnohilmnom

62.59098.91789.470152.720209.938215.01489.470152.720189.215226.064235.307175.729157.947222.714194.975Standard Deviation
71.22678.90844.720116.61788.32488.05944.720116.617162.001183.831194.963128.13633.80474.58927.096Error Variance

32.03957.57549.94780.764136.669imn156.962hi49.94780.764111.326im160.512hi180.960ag112.61492.203152.597c124.581mMean Score (Excl.0)
lmnlmnhilmn

76.102115.974105.945169.504235.911247.254105.945169.504211.221255.224255.964224.635187.530244.901222.103Standard Deviation
160.875156.39592.003187.788157.660181.40892.003187.788275.396341.043313.481394.22574.824121.16451.119Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 101 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6777263773004153118610627327393942262521403Unweighted Base
59883729630248235574*119*27624887*109*2582651435Weighted Base

22724193637-2131215303195Several times (730)
4%9%1%6%7%10%-2%5%5%1%5%12%12%7%a day

24%76%mo4%20%m37%m39%mo-2%14%12%1%5%32%aem      33%ae

396914253633469223102924108At least once (365)
6%8%5%8%8%9%5%5%3%9%4%9%11%9%8%a day

36%64%13%23%34%30%4%6%9%20%3%9%27%22%

88134434572631321362819145438222At least once (52)
15%16%15%15%15%18%17%18%13%11%22%12%21%14%15%a week
40%60%19%20%32%28%6%10%16%13%9%6%24%17%

33431618241915171517131777At least once a (24)
6%5%5%6%5%5%2%4%6%6%1%6%5%6%5%fortnight

44%56%21%23%32%25%2%7%23%19%1%9%17%22%

55112312455579935297173030167At least once (12)
9%13%10%8%11%16%12%8%13%12%8%16%12%11%12%a month

33%67%18%15%33%34%lo5%6%21%17%4%10%18%18%

1412026972129732245645128345545344Less than once (6)
24%24%23%24%27%21%29%38%23%21%32%31%21%17%24%a month
41%59%20%21%38%21%6%13%afg19%15%8%b10%16%13%

2192041191001307427291009227234679423Never (0)
37%24%40%33%27%21%36%24%36%37%32%21%18%30%29%
52%ajkn48%28%ajkn24%jn31%17%6%7%24%22%7%5%11%cj     19%c

SUMMARY CODE

379633176203352281489017615660862111861012EVER USE
63%76%60%67%73%79%64%76%64%63%68%79%82%70%71%
37%63%lmo17%20%35%mo28%almo5%9%17%15%6%9%21%abmo     18%

62.646105.902mo37.65987.081m93.304mo123.009amo31.06447.33559.23876.80435.09578.864141.854ae130.876ae87.881moMean Score (Incl.0)
158.914215.381109.559192.568202.946230.38980.455125.789165.590178.17096.930176.666241.924241.971194.975Standard Deviation
37.30263.89731.839123.60899.246170.67275.267149.273100.440116.281101.027332.030258.970232.34127.096Error Variance

98.883139.943mo63.203129.895m127.691m155.290mo48.30962.60992.903121.92951.26199.711173.106em  186.395ae124.581Mean Score (Excl.0)
190.545237.808136.264223.194228.050249.05396.396141.488199.867212.081113.817193.532256.996270.403222.103Standard Deviation
85.833104.34082.892250.330173.356256.312165.930250.236236.372272.595196.278513.078358.952425.10351.119Error Variance

 Page 843

Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 101 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9314721324792065861463768811403Unweighted Base
9704651314452106491493629251435Weighted Base

5935526827216795Several times (730)
6%8%4%*3%13%4%6%7%7%a day

63%37%5%g2%6%87%afgh7%23%g           70%

6444314137882377108At least once (365)
7%9%3%3%6%12%6%6%8%8%a day

60%40%3%13%12%72%agh8%21%g           71%

15963873251172731165222At least once (52)
16%13%6%16%12%18%18%8%18%15%a week
72%28%4%33%h11%53%h12%c14%ch          74%c

4630112016316274377At least once a (24)
5%6%8%4%7%5%4%8%5%5%fortnight

61%39%14%26%20%40%8%36%56%

11552163826871746104167At least once (12)
12%11%12%9%12%13%12%13%11%12%a month
69%31%10%23%16%52%10%27%62%

2529136126591234091212344Less than once (6)
26%20%27%28%28%19%27%25%23%24%a month
74%26%10%37%e17%36%12%27%62%

273150521736613244122256423Never (0)
28%32%40%39%31%20%30%34%28%29%
65%35%12%e41%ae16%e31%10%29%e           61%

SUMMARY CODE

697315792721445171042406681012EVER USE
72%68%60%61%69%80%70%66%72%71%
69%31%8%27%14%51%afgh10%24%g           66%

81.561101.06745.23926.62454.618g149.299afgh66.58375.58096.11987.881gMean Score (Incl.0)
187.923208.515147.94978.266145.076248.371166.543186.196202.109194.975Standard Deviation
37.93392.116165.82412.788102.170105.270189.97692.20546.36527.096Error Variance

113.470149.17275.17943.56779.518g187.302afgh94.756114.132g       132.989124.581Mean Score (Excl.0)
213.367238.831185.15396.422169.456265.121192.070219.109227.221222.103Standard Deviation
69.188185.799469.61431.516211.142152.471365.256202.56982.34451.119Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 101 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4562991352184273253494199531192087592641403Unweighted Base
474340139117428825152020347*1232167902581435Weighted Base

384392923193582522541295Several times (730)
8%13%7%5%8%7%7%4%4%4%10%7%5%7%a day

41%45%al97%10%25%20%37%8%2%6%23%57%13%

5244108162618311746146420108At least once (365)
11%13%8%9%9%7%6%8%9%5%7%8%8%8%a day
48%41%al100%14%24%17%29%15%4%6%13%59%18%

8259220254028106238172214431222At least once (52)
17%17%16%15%14%11%20%11%17%14%10%18%12%15%a week
37%27%99%11%18%13%48%gi10%4%8%10%65%14%

3617741417162286714341577At least once a (24)
8%5%5%8%6%6%4%4%13%6%7%4%6%5%fortnight

46%23%96%18%22%20%28%11%8%c9%18%45%20%

57421651537246427419218736167At least once (12)
12%12%12%9%13%10%12%13%8%15%10%11%14%12%a month
34%25%99%9%22%15%38%16%2%11%12%52%22%

10165330336451127686285118374344Less than once (6)
21%19%24%19%22%21%24%33%14%23%24%23%29%24%a month
29%19%96%10%19%15%37%20%aik2%8%15%53%22%

108704036180941355317417222469423Never (0)
23%21%29%35%28%38%26%26%35%33%33%28%27%29%
26%17%95%m14%19%22%h32%13%4%10%17%53%mn     16%

SUMMARY CODE

36627098811320815638515030831445661891012EVER USE
77%79%71%65%72%62%74%74%65%67%67%72%73%71%
36%a27%al98%11%21%15%38%i15%3%8%14%56%19%

112.647151.873al88.79584.115104.00590.72886.21269.00278.31161.098106.06692.37373.45487.881Mean Score (Incl.0)
213.952248.436195.154185.503212.671204.112193.684166.213173.783162.222225.963197.647174.721194.975Standard Deviation
100.385206.42328.170187.018165.674164.67175.939138.829569.819221.141245.47751.468115.63427.096Error Variance

145.904191.434al125.002129.209143.991145.316116.49293.328120.86991.358158.856128.931100.452124.581Mean Score (Excl.0)
233.369265.058221.585217.130238.571242.706217.226187.473204.578191.600261.160223.227197.689222.103Standard Deviation
159.710297.69452.401402.954293.383387.540131.441245.7781307.878458.881516.70193.315208.98851.119Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 101 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

55484931010931403Unweighted Base
54089532411111435Weighted Base

2471257095Several times (730)
4%8%8%6%7%a day

25%75%26%74%

33752286108At least once (365)
6%8%7%8%8%a day

31%69%20%80%

6216044179222At least once (52)
12%18%13%16%15%a week
28%72%e20%80%

3640215677At least once a (24)
7%5%6%5%5%fortnight

47%53%27%73%

5311429138167At least once (12)
10%13%9%12%12%a month
32%68%17%83%

12422070273344Less than once (6)
23%25%22%25%24%a month
36%64%20%80%

208215114309423Never (0)
38%24%35%28%29%
49%ad51%27%d            73%

SUMMARY CODE

3326802118011012EVER USE
62%76%65%72%71%
33%67%ae21%e            79%

64.385102.051e92.16386.63187.881Mean Score (Incl.0)
166.387209.162205.721191.802194.975Standard Deviation
49.97251.530136.52033.65827.096Error Variance

104.660134.307141.823120.047124.581Mean Score (Excl.0)
202.056230.778241.158216.747222.103Standard Deviation
124.09383.740301.33260.85451.119Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 101 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37123145121607930201106711382921403Unweighted Base
36*12713713674*78*32**22354*69*1752951435Weighted Base

-10134810-2032101695Several times (730)
-8%9%3%10%13%-9%6%3%6%6%7%a day
-10%13%4%8%11%j-21%3%2%10%17%

310135126-2126426108At least once (365)
7%8%9%4%17%8%-9%3%8%2%9%8%a day
2%9%12%5%11%cj6%-19%2%5%4%24%

517243191332911133134222At least once (52)
14%13%18%23%12%17%10%13%20%19%18%12%15%a week
2%8%11%14%b4%6%1%13%5%6%14%15%

59115541125441277At least once a (24)
14%7%8%4%6%5%2%5%8%6%2%4%5%fortnight
6%c12%14%6%6%6%1%16%6%6%5%16%

3199166125294111933167At least once (12)
8%15%7%12%9%15%17%13%7%15%11%11%12%a month
2%11%5%10%4%7%3%18%2%6%11%20%

93433381315106011144561344Less than once (6)
24%27%24%28%18%19%32%27%21%20%26%20%24%a month
2%10%10%11%4%4%3%17%3%4%13%18%

1228333621171252191961113423Never (0)
33%22%24%26%28%22%39%23%34%28%35%38%29%
3%7%8%8%5%4%3%12%4%4%14%27%afkl

SUMMARY CODE

249910310053611917136501131831012EVER USE
67%78%76%74%72%78%61%77%66%72%65%62%71%
2%10%b10%b10%5%6%2%17%b4%5%11%b      18%

39.08597.623115.033j50.608144.985cj139.220cj9.669109.73367.60865.08562.66082.00987.881Mean Score (Incl.0)
93.038207.207222.506134.608237.841251.48215.295219.099175.869149.373173.191186.849194.975Standard Deviation

233.947349.064341.442149.746942.803800.5477.798238.827291.790314.258217.355119.56327.096Error Variance

58.164124.801152.069j68.616202.405j178.475j15.853143.416102.88389.95196.515132.579124.581Mean Score (Excl.0)
109.122227.119244.781152.917259.917272.48816.981240.764209.281169.496207.483223.199222.103Standard Deviation
517.726548.756554.794262.7381571.0841217.20716.963386.448616.879586.307489.194289.63951.119Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 101 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21411843779112117523011731403Unweighted Base
202122936*78*115120622412111435Weighted Base

1382-10976138295Several times (730)
6%7%-13%8%6%6%7%7%a day

14%86%-11%9%80%13%87%

14933610891791108At least once (365)
7%8%7%8%9%7%8%8%8%a day

13%86%2%6%9%82%16%84%

231995131618842180222At least once (52)
11%16%14%17%14%16%19%15%15%a week
10%90%2%6%7%85%19%81%

146354859156177At least once a (24)
7%5%14%5%7%5%7%5%5%fortnight

18%82%6%6%11%77%20%80%

281393121513724143167At least once (12)
14%11%8%15%13%11%11%12%12%a month
17%83%2%7%9%82%14%86%

393039153328756288344Less than once (6)
19%25%24%19%29%24%25%24%24%a month
11%88%2%4%10%83%16%84%

7135012172437057365423Never (0)
35%28%33%22%20%31%26%30%29%
17%83%3%4%6%88%14%86%

SUMMARY CODE

1318792461928351668461012EVER USE
65%72%67%78%80%69%74%70%71%
13%87%2%6%9%83%16%84%

82.75988.78839.085139.22099.39284.88782.98888.78587.881Mean Score (Incl.0)
193.235195.47593.038251.482206.805191.364184.396196.925194.975Standard Deviation
174.48532.272233.947800.547381.86131.166147.83433.06027.096Error Variance

127.571124.07558.164178.475124.943122.504111.703127.109124.581Mean Score (Excl.0)
227.932221.429109.122272.488225.070219.667206.426225.081222.103Standard Deviation
387.70759.144517.7261217.207582.26060.773252.14063.64551.119Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 101 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

1302112056106423810113021403Unweighted Base
1332116261*1101231103*13321435Weighted Base

8989683668995Several times (730)
7%8%9%8%3%6%7%7%a day

94%94%d6%88%d6%6%94%

10290486166102108At least once (365)
8%8%7%8%7%6%8%8%a day

95%83%4%79%15%5%95%

210182111713912210222At least once (52)
16%16%18%15%17%12%16%15%a week
94%82%5%77%18%6%94%

7562-621317577At least once a (24)
6%5%-6%6%1%6%5%fortnight

98%81%-81%17%2%98%

1601387132287160167At least once (12)
12%12%11%12%12%7%12%12%a month
96%83%4%79%17%4%96%

316277152615428316344Less than once (6)
24%24%25%24%23%27%24%24%a month
92%81%4%76%16%8%92%

380324183067443380423Never (0)
29%28%30%28%32%41%29%29%
90%77%4%72%18%10%90%

SUMMARY CODE

95283843795156609521012EVER USE
71%72%70%72%68%59%71%71%
94%83%4%79%15%6%94%

89.27396.441d104.97795.968d57.29469.89289.27387.881Mean Score (Incl.0)
196.019205.770221.216204.976141.891180.857196.019194.975Standard Deviation
29.51137.805873.86739.48884.592323.85529.51127.096Error Variance

124.928133.751149.513132.90084.414119.114124.928124.581Mean Score (Excl.0)
222.096231.830251.745230.847165.590223.989222.096222.103Standard Deviation
54.50568.3781625.01071.339173.546836.18354.50551.119Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 101 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

1683093503542221403Unweighted Base
1663323593572211435Weighted Base

72718311195Several times (730)
4%8%5%9%5%7%a day
8%29%19%33%12%

735262515108At least once (365)
4%10%7%7%7%8%a day
6%32%24%23%14%

2860525329222At least once (52)
17%18%14%15%13%15%a week
12%27%23%24%13%

21818261377At least once a (24)
1%5%5%7%6%5%fortnight
2%23%24%33%f17%

1645384028167At least once (12)
10%14%11%11%13%12%a month
10%27%23%24%17%

5166998245344Less than once (6)
31%20%28%23%21%24%a month
15%19%29%24%13%

558110710079423Never (0)
33%24%30%28%36%29%
13%19%25%24%19%e

SUMMARY CODE

1112512522571421012EVER USE
67%76%70%72%64%71%
11%25%b25%25%14%

58.534111.312f75.385101.49273.05887.881Mean Score (Incl.0)
160.598214.008177.906214.629176.741194.975Standard Deviation
153.523148.21890.430130.129140.70927.096Error Variance

87.570147.237107.393141.173113.940124.581Mean Score (Excl.0)
190.097235.222204.186241.914210.118222.103Standard Deviation
325.556247.006172.280234.090319.92551.119Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use another device to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 102 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1841943782284883823782282282602161668066701476Unweighted Base
1711813522555233753522552572662281467917141505Weighted Base

1121433262141815215195675Several times (730)
1%1%1%5%6%7%1%5%7%6%9%4%2%8%5%a day
1%2%3%18%im44%imno35%imno3%18%im24%imno20%imo28%imno7%25%cim    75%c

571214391812141722162364884At least once (365)
3%4%3%6%8%5%3%6%7%8%7%1%4%7%6%a day
6%8%14%17%47%d22%14%17%20%27%d19%2%42%58%

202242418957424148404215108121229At least once (52)
12%12%12%16%17%15%12%16%19%15%19%10%14%17%15%a week
9%10%18%18%39%25%18%18%21%18%19%7%47%53%

71017204130172017242375553108At least once a (24)
4%6%5%8%8%8%5%8%7%9%10%5%7%7%7%fortnight
6%9%16%18%38%28%16%18%16%22%21%7%51%49%

28295747654757473134311613186217At least once (12)
16%16%16%19%12%13%16%19%12%13%14%11%17%12%14%a month
13%13%26%22%30%22%26%22%14%16%14%7%60%40%

565711365101441136542592816188135323Less than once (6)
33%32%32%26%19%12%32%26%16%22%12%11%24%19%21%a month
17%adegj18%adegjk35%adefgj20%dej31%j14%35%adefgj20%dej13%18%dej9%5%58%dej    42%

kkk

5454108541561511085484726784255214470Never (0)
32%30%31%21%30%40%31%21%33%27%29%58%32%30%31%
11%12%23%12%33%32%afhikl23%12%18%15%14%18%aefghi54%hl     46%

mjklmno

SUMMARY CODE

117127244200367223244200173194161625355001035EVER USE
68%70%69%79%70%60%69%79%67%73%71%42%68%70%69%
11%d12%d24%dj19%adj36%dj22%d24%dj19%adj17%d19%dj16%d6%52%dj     48%

25.65830.81528.31473.033imn86.216dim81.498imn28.31473.033imn88.576imn83.940imn107.582adi40.77645.99895.018ac69.259cimMean Score (Incl.0)
onooooomnono

80.38292.84086.936176.113190.665195.20986.936176.113196.755184.945218.642143.011130.659205.676172.115Standard Deviation
35.11544.42919.994136.03574.49499.75519.994136.035169.792131.556221.316123.20521.18163.13820.070Error Variance

37.48044.04840.89892.883imo122.767imn136.698im40.89892.883imo131.436imn115.045im152.222ai96.263im67.942135.808ac100.702iMean Score (Excl.0)
onoonomnomno

94.958108.455102.049193.998217.503237.599102.049193.998227.788208.202246.833208.110154.069234.411199.790Standard Deviation
70.44684.62339.004210.253139.551257.77739.004210.253341.366231.809403.487636.90844.122117.91639.757Error Variance
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Communication (QS8300 - 230711)

Q.2B_18 How often do you use Voice calls on landline phone to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 102 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

7796974633163833142131232702001651052181821476Unweighted Base
708797390318440357195140274181157115*2491931505Weighted Base

146177352629-815331875Several times (730)
2%8%2%2%8%7%1%6%-5%*4%13%9%5%a day

18%82%lmo9%9%47%lmo35%lmo2%12%gi-11%g1%6%44%aegmo    24%e

32521517242884186410221284At least once (365)
4%7%4%5%5%8%4%3%6%3%3%9%9%6%6%a day

38%62%18%20%28%34%9%5%21%7%5%12%26%15%

88141454379622115482321254035229At least once (52)
12%18%12%13%18%17%11%11%18%13%13%22%16%18%15%a week
38%62%mo20%19%35%27%9%7%21%10%9%11%18%15%

44642024323351422141261916108At least once a (24)
6%8%5%7%7%9%2%10%8%8%8%5%8%9%7%fortnight

41%59%19%22%29%30%4%13%i21%13%11%5%17%15%

95121573851703228412925192318217At least once (12)
13%15%15%12%12%20%16%20%15%16%16%16%9%9%14%a month
44%56%26%18%24%32%k15%13%19%13%12%9%11%8%

166157868091656340612451254019323Less than once (6)
23%20%22%25%21%18%32%28%22%13%32%22%16%10%21%a month
52%48%27%25%28%20%19%af12%f19%8%16%abc8%12%b       6%

269200160109128726629847743257274470Never (0)
38%25%41%34%29%20%34%21%31%42%27%22%29%38%31%
57%ajkn43%34%ajkn23%jn27%15%14%6%18%16%ah9%5%15%jn     16%d

SUMMARY CODE

439596230209312284130111190104114901771191035EVER USE
62%75%59%66%71%80%66%79%69%58%73%78%71%62%69%
42%58%almo22%20%30%mo27%almo13%11%f18%10%11%9%b17%fmo    11%

41.30394.120alm37.07646.48991.821lmo96.957lmo30.24070.02037.70656.94425.91476.717e139.579ae104.500e69.259egMean Score (Incl.0)
oimo

122.101203.544116.023129.165205.168201.77594.497183.93887.842162.56176.717166.775250.111219.416172.115Standard Deviation
19.13859.44129.07452.796109.906129.66041.923275.06828.579132.13135.670264.895286.951264.52420.070Error Variance

66.660125.766lmo62.89170.813129.514lmo121.654lm45.52588.53354.27698.87035.63598.271e196.429ade169.877ae100.702gMean Score (Excl.0)
oimo

149.627226.709145.756154.025233.521219.329113.034202.993101.098204.66088.109183.234277.395259.457199.790Standard Deviation
46.64298.08677.819114.607197.581193.97388.116424.80855.548373.98163.633409.447496.440629.13839.757Error Variance
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Communication (QS8300 - 230711)

Q.2B_18 How often do you use Voice calls on landline phone to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 102 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1058418886621985282672969131476Unweighted Base
108841783*6292065872642789631505Weighted Base

5420231683145875Several times (730)
5%5%2%*1%12%1%5%6%5%a day

73%27%3%4%2%91%afg4%18%dfg         77%d

6222*1965812145784At least once (365)
6%5%1%3%3%10%5%5%6%6%a day

74%26%1%22%7%70%afgh15%17%68%

15970886331023038161229At least once (52)
15%17%10%14%16%17%11%14%17%15%a week
70%30%4%38%14%45%13%17%70%

75337341552171774108At least once a (24)
7%8%8%5%7%9%6%6%8%7%fortnight

69%31%6%32%14%48%16%16%68%

15364710830724031146217At least once (12)
14%15%8%17%14%12%15%11%15%14%a month
71%29%3%50%14%33%18%14%67%

255681217659766755201323Less than once (6)
23%16%14%28%29%13%25%20%21%21%a month
79%i21%4%55%aeh18%e24%21%17%e           62%

330140472026215995110265470Never (0)
30%34%56%32%30%27%36%39%28%31%
70%30%10%aefg43%13%34%20%23%b56%

SUMMARY CODE

758277374271444281691696971035EVER USE
70%66%44%68%70%73%64%61%72%69%
73%27%4%41%h14%h41%h16%16%h           67%c

69.62768.29929.18626.50129.190134.728afgh36.61166.01179.144d69.259dfgMean Score (Incl.0)
172.869170.336116.24479.15784.657240.479108.405171.622184.998172.115Standard Deviation
28.24569.412153.5529.46536.196109.52744.01399.50837.48620.070Error Variance

99.927102.82366.27539.05941.784184.832afg57.191108.841109.267d100.702fgMean Score (Excl.0)
199.685200.427169.23193.54298.745264.773131.198209.736209.698199.790Standard Deviation
54.473147.687795.53219.23172.766184.97299.497252.81266.93039.757Error Variance
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Communication (QS8300 - 230711)

Q.2B_18 How often do you use Voice calls on landline phone to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 102 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3712721178155249221540311401021917813621476Unweighted Base
386311122114926221757130636*107*1978163491505Weighted Base

304373923112484111140875Several times (730)
8%14%6%6%9%5%4%3%10%11%6%5%2%5%a day

40%57%al98%11%30%g15%32%11%5%15%b15%54%11%

192275101793611289491584At least once (365)
5%7%6%7%6%4%6%4%7%7%5%6%4%6%a day

23%26%90%12%20%11%43%13%3%9%11%58%18%

755420426443686366192913144229At least once (52)
19%17%17%17%17%17%15%12%17%17%15%16%13%15%a week
33%24%89%11%19%16%38%16%3%8%13%57%19%

35269752318392324106725108At least once a (24)
9%8%8%3%9%8%7%8%6%4%5%8%7%7%fortnight

32%24%90%4%22%17%36%22%2%4%9%62%23%

544217514423386435132512649217At least once (12)
14%13%14%9%16%15%15%14%13%12%13%15%14%14%a month
25%19%81%6%19%15%40%20%2%6%12%58%22%

6653234234440134834174416594323Less than once (6)
17%17%19%15%17%18%23%27%11%16%22%20%27%21%a month
20%16%72%7%14%12%41%26%jk1%5%13%51%29%

10772362647068167101133569238115470Never (0)
28%23%30%43%27%32%29%33%36%33%35%29%33%31%
23%15%77%14%ahj15%15%35%22%3%7%15%51%24%

SUMMARY CODE

2782408598619214840520423721285782351035EVER USE
72%77%70%57%73%68%71%67%64%67%65%71%67%69%
27%23%83%8%19%k14%39%k20%2%7%12%56%k      23%

90.520139.519al79.82378.40199.930g68.09366.54944.369111.089117.840b70.66571.20444.83469.259Mean Score (Incl.0)
202.523252.736185.466184.895212.333173.222164.120133.446229.648233.021179.720172.387130.202172.115Standard Deviation
110.554234.83729.200220.555181.066135.77349.88057.2601318.454532.342169.10738.05046.83020.070Error Variance

125.443181.321al113.407136.538g136.350g99.50593.94266.386173.325175.620ab108.652100.57366.767100.702Mean Score (Excl.0)
c

229.128274.741212.305227.605237.931201.978188.336158.807268.992266.475213.634197.579154.307199.790Standard Deviation
202.702364.65155.102588.681316.264283.30092.371120.6683145.9321044.249390.08070.72097.58439.757Error Variance
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Communication (QS8300 - 230711)

Q.2B_18 How often do you use Voice calls on landline phone to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 102 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

53993729311831476Unweighted Base
53497129912061505Weighted Base

1560156075Several times (730)
3%6%5%5%5%a day

20%80%e20%80%

216297484At least once (365)
4%6%3%6%6%a day

26%74%11%89%

7015836193229At least once (52)
13%16%12%16%15%a week
31%69%16%84%

39691890108At least once a (24)
7%7%6%8%7%fortnight

36%64%16%84%

8413322194217At least once (12)
16%14%8%16%14%a month
39%61%10%c            90%c

12020364259323Less than once (6)
22%21%21%21%21%a month
37%63%20%80%

185285134335470Never (0)
35%29%45%28%31%
39%61%29%ab71%

SUMMARY CODE

3496861648711035EVER USE
65%71%55%72%69%
34%66%16%c            84%c

46.83781.596e58.28671.97969.259Mean Score (Incl.0)
135.872188.047168.016173.078172.115Standard Deviation
34.25137.73996.34625.32220.070Error Variance

71.643115.498e105.94799.711100.702Mean Score (Excl.0)
162.741214.835215.345196.830199.790Standard Deviation
76.76770.036293.50245.79439.757Error Variance
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Communication (QS8300 - 230711)

Q.2B_18 How often do you use Voice calls on landline phone to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 102 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

39141158150697836211109741302811476Unweighted Base
35*14114716183*77*39*23455*74*1672931505Weighted Base

15112163142162275Several times (730)
3%3%8%1%2%7%9%6%3%2%4%8%5%a day
1%6%15%j3%2%8%5%19%2%2%8%29%j

-71351032104162384At least once (365)
-5%9%3%12%3%4%4%7%1%4%8%6%a day
-9%16%6%12%3%2%12%4%1%8%27%

520271511176461072244229At least once (52)
13%14%18%9%13%22%15%20%18%10%13%15%15%a week
2%9%12%6%5%7%2%20%j4%3%10%19%

35611710-21471420108At least once a (24)
9%4%4%7%8%13%-9%7%9%8%7%7%fortnight
3%5%6%10%6%9%-20%4%6%13%18%

62223276145347231632217At least once (12)
17%15%16%17%7%19%13%15%13%32%10%11%14%a month
3%10%11%13%3%7%2%16%3%11%abcefik7%15%

l

9323050201475214114145323Less than once (6)
24%23%20%31%24%18%17%22%25%15%24%15%21%a month
3%10%9%15%b6%4%2%16%4%3%13%14%

1250365128141657152362106470Never (0)
34%35%25%32%33%18%42%24%28%32%37%36%31%
2%11%h8%11%6%3%3%12%3%5%13%h23%fh

SUMMARY CODE

239111111055632217739501051871035EVER USE
66%65%75%68%67%82%58%76%72%68%63%64%69%
2%9%11%11%5%6%bcl2%17%b4%5%10%18%

33.43654.530102.732dj31.48368.46284.110j90.78274.73861.22029.10851.71895.280j69.259Mean Score (Incl.0)
122.792148.466208.532102.056146.725195.402216.351181.272151.348103.173148.936205.075172.115Standard Deviation
386.615156.327275.22569.436312.005489.5101300.210155.732210.148143.847170.630149.66520.070Error Variance

50.43584.198136.441dj46.172102.631102.520155.78198.92184.69942.57582.016j  149.306adj100.702Mean Score (Excl.0)
148.979177.881230.745120.975169.999211.555266.992202.846172.856122.817181.088240.667199.790Standard Deviation
853.648347.710447.423142.086614.890699.3023564.234262.080378.218307.839425.882336.74939.757Error Variance
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Communication (QS8300 - 230711)

Q.2B_18 How often do you use Voice calls on landline phone to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 102 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

18012903978131122828511911476Unweighted Base
169133135*77*130126227612291505Weighted Base

10651646596675Several times (730)
6%5%3%7%3%5%3%5%5%a day

13%87%1%8%5%86%12%88%

975-3675107484At least once (365)
5%6%-3%5%6%3%6%6%a day

11%89%-3%7%89%11%89%

242025172018739190229At least once (52)
14%15%13%22%16%15%14%15%15%a week
10%88%2%7%9%82%17%83%

9993104912682108At least once a (24)
5%7%9%13%3%7%9%7%7%fortnight
8%92%3%9%e4%84%24%76%

162006142117657160217At least once (12)
10%15%17%19%16%14%21%13%14%a month
7%92%3%7%10%81%26%b74%

232999142927152271323Less than once (6)
13%22%24%18%22%22%19%22%21%a month
7%93%i3%4%9%84%16%84%

7839112144739884386470Never (0)
47%29%34%18%36%31%30%31%31%
17%ah83%2%3%10%f85%18%82%

SUMMARY CODE

909402363848651928431035EVER USE
53%71%66%82%64%69%70%69%69%
9%91%i2%6%e8%84%19%i            81%

71.55869.10533.43684.11049.19671.41149.70573.64969.259Mean Score (Incl.0)
181.194171.307122.792195.402137.610174.837141.942177.945172.115Standard Deviation
182.39722.749386.615489.510144.55424.89270.69326.58620.070Error Variance

133.76897.82650.435102.52076.616104.24471.317107.408100.702Mean Score (Excl.0)
230.822196.832148.979211.555165.809203.008165.542206.314199.790Standard Deviation
549.26642.952853.648699.302327.29349.653139.81752.68039.757Error Variance
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Communication (QS8300 - 230711)

Q.2B_18 How often do you use Voice calls on landline phone to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 102 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

129514761811295-18112951476Unweighted Base
132515051801325-**18013251505Weighted Base

6675866-86675Several times (730)
5%5%5%5%-5%5%5%a day

89%100%11%89%-11%89%

7584975-97584At least once (365)
6%6%5%6%-5%6%6%a day

90%100%10%90%-10%90%

21122917211-17211229At least once (52)
16%15%10%16%-10%16%15%a week
92%100%8%92%-8%92%

1051083105-3105108At least once a (24)
8%7%2%8%-2%8%7%fortnight

97%f100%f3%97%f-3%cf           97%c

19721720197-20197217At least once (12)
15%14%11%15%-11%15%14%a month
91%100%9%91%-9%91%

27332350273-50273323Less than once (6)
21%21%28%21%-28%21%21%a month
84%100%16%84%-16%84%

39847072398-72398470Never (0)
30%31%40%30%-40%30%31%
85%100%15%85%-15%85%

SUMMARY CODE

9271035108927-1089271035EVER USE
70%69%60%70%-60%70%69%
90%100%10%90%-10%90%

70.42869.25960.63070.428-60.63070.42869.259Mean Score (Incl.0)
172.649172.115168.343172.649-168.343172.649172.115Standard Deviation
23.01820.070156.57123.018-156.57123.01820.070Error Variance

100.693100.702100.776100.693-100.776100.693100.702Mean Score (Excl.0)
198.948199.790207.836198.948-207.836198.948199.790Standard Deviation
44.22439.757396.29144.224-396.29144.22439.757Error Variance
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Communication (QS8300 - 230711)

Q.2B_18 How often do you use Voice calls on landline phone to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 102 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3522713312912311476Unweighted Base
3472913393002271505Weighted Base

42810221075Several times (730)
1%10%3%7%4%5%a day
6%37%adf14%30%ff            13%

92911211484At least once (365)
3%10%3%7%6%6%a day

11%34%df13%25%17%

3040654845229At least once (52)
9%14%19%16%20%15%a week

13%18%28%f21%ff            19%f

1726301818108At least once a (24)
5%9%9%6%8%7%fortnight

15%24%27%16%17%

4936663927217At least once (12)
14%12%19%13%12%14%a month
23%17%30%18%12%

11441835233323Less than once (6)
33%14%25%17%14%21%a month
35%abce13%26%be16%e            10%

123917510081470Never (0)
36%31%22%33%36%31%
26%d19%16%21%dd            17%d

SUMMARY CODE

2242002652001461035EVER USE
64%69%78%67%64%69%
22%19%26%abcf19%14%

28.343117.947adf49.48392.282df68.622f69.259fMean Score (Incl.0)
98.757226.118136.540202.580165.671172.115Standard Deviation
27.707188.66956.324141.027118.81720.070Error Variance

43.967171.455adf63.469138.289df106.678f100.702fMean Score (Excl.0)
120.265255.384151.795234.962196.685199.790Standard Deviation
63.160358.35788.964292.102266.79239.757Error Variance
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Communication (QS8300 - 230711)

Q.2B_18 How often do you use Voice calls on landline phone to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 103 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1841943782284883823782282282602161668066701476Unweighted Base
1711813522555233753522552572662281467917141505Weighted Base

----810--1710-71118Several times (730)
----2%3%--*3%4%-1%2%1%a day
----45%55%im--5%40%im55%aghilm-37%63%

no

3484221384148121242246At least once (365)
2%2%2%1%4%3%2%1%6%3%5%1%3%3%3%a day
7%9%16%8%48%28%16%8%31%17%25%3%52%48%

111930275235302730222695887145At least once (52)
7%10%9%11%10%9%9%11%12%8%12%6%7%12%10%a week
8%13%21%19%36%24%21%19%21%15%18%6%40%60%c

68141926251419818196493584At least once a (24)
3%5%4%7%5%7%4%7%3%7%8%4%6%5%6%fortnight
7%10%17%22%31%30%17%22%10%21%22%8%59%41%

162440569646405648473015125112237At least once (12)
9%13%11%22%18%12%11%22%19%18%13%11%16%16%16%a month
7%10%17%24%dijmo40%imo19%17%24%dijmo20%20%13%6%53%47%

625511793126651179362644321225175400Less than once (6)
36%30%33%36%24%17%33%36%24%24%19%15%28%25%27%a month
15%defjk14%dj29%dejk23%adefgj31%16%29%dejk23%adefgj15%16%11%5%56%dj     44%

kk

73711445619418114456931008893302272574Never (0)
43%39%41%22%37%48%41%22%36%38%39%64%38%38%38%
13%hl12%hl25%hl10%34%hl31%aghkl25%hl10%16%hl17%hl15%hl16%aefghi53%hl     47%

jklmno

SUMMARY CODE

9811120819933019420819916416614053489442931EVER USE
57%61%59%78%63%52%59%78%64%62%61%36%62%62%62%
10%d12%d22%d21%adefgi35%dj21%d22%d21%adefgi18%dj18%d15%d6%52%dj     48%

jkmnojkmno

14.31418.80016.62417.26136.711dim40.789dim16.62417.26133.528dim39.781dim60.860adh9.45326.22833.61129.731Mean Score (Incl.0)
ilmno

50.27456.81953.71544.102113.220131.39453.71544.10292.391130.297162.89635.38190.146108.43499.280Standard Deviation
13.73716.6417.6338.53126.26845.1947.6338.53137.43965.298122.8477.54110.08217.5496.678Error Variance

25.02630.78928.08822.12158.269hil78.850ahi28.08822.12152.602hl63.862hil98.977ahi25.90442.44754.28748.071hlMean Score (Excl.0)
mlmnomlmno

64.55970.23967.53648.860138.237174.47367.53648.860111.412160.530198.68055.114111.678133.724122.721Standard Deviation
38.59239.78719.66013.79962.860163.66119.66013.79986.802160.061310.81551.48325.92943.19316.827Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 103 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

7796974633163833142131232702001651052181821476Unweighted Base
708797390318440357195140274181157115*2491931505Weighted Base

3151169--25--6518Several times (730)
*2%**1%2%--1%3%--2%3%1%a day

16%84%8%8%36%48%o--11%26%--34%29%

1234571718521072112646At least once (365)
2%4%1%2%4%5%3%2%4%4%2%1%5%3%3%a day

26%74%mo11%15%36%38%mo11%5%22%14%5%3%26%14%

4010523185154159211315183223145At least once (52)
6%13%6%6%11%15%8%7%8%7%9%16%13%12%10%a week

28%72%lmo16%12%35%lmo37%almo11%7%14%9%10%12%22%o      16%

25591114293071220117761584At least once a (24)
4%7%3%4%7%8%4%8%7%6%5%6%2%8%6%fortnight

30%70%mo13%17%34%36%mo9%14%24%13%8%8%7%17%

104133525262712231502217264623237At least once (12)
15%17%13%16%14%20%11%22%18%12%11%22%18%12%16%a month
44%56%22%22%26%30%9%13%21%9%7%11%19%10%

20020010892110906157743356365232400Less than once (6)
28%25%28%29%25%25%31%41%27%18%36%31%21%17%27%a month
50%50%27%23%27%23%15%f14%afg18%8%14%bc9%b13%b       8%

324250189134166848429989159279690574Never (0)
46%31%49%42%38%24%43%20%36%50%38%24%38%46%38%
56%ajn44%33%ajkn23%jn29%j15%15%h5%17%h16%agh10%5%17%dhjn   16%d

SUMMARY CODE

385546201184274272111112176909887154104931EVER USE
54%69%51%58%62%76%57%80%64%50%62%76%62%54%62%
41%59%almo22%20%29%m29%aklmo12%12%afgi19%f10%10%9%ab16%fmo    11%

16.48641.510lmo14.52918.88735.178mo49.320alm17.86916.53828.24939.67715.07318.14546.019e41.83029.731moMean Score (Incl.0)
o

66.157120.19261.41071.579109.436131.99859.04546.72690.854131.62546.36940.853133.143131.50999.280Standard Deviation
5.61820.7268.14516.21431.27055.48916.36817.75030.57286.62613.03115.89581.31795.0266.678Error Variance

30.36160.544mo28.22732.69556.494o64.620mo31.47120.76043.96379.956h24.24123.86374.680e77.892e48.071Mean Score (Excl.0)
87.451141.16683.40391.846134.355147.83875.71251.548110.352178.47756.98145.420163.358171.795122.721Standard Deviation
18.16642.04229.35045.84675.52893.00546.22927.97072.057342.51830.06326.448197.672317.34916.827Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 103 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1058418886621985282672969131476Unweighted Base
108841783*6292065872642789631505Weighted Base

108-1-16311418Several times (730)
1%2%-*-3%1%*1%1%a day

55%45%-8%-92%g16%6%78%

3314112331753546At least once (365)
3%3%1%2%1%5%2%2%4%3%a day

71%29%1%26%6%67%g14%11%75%

1014534915771526103145At least once (52)
9%11%4%8%7%13%6%9%11%10%a week

69%31%2%34%11%53%g11%18%71%

6321726163510165884At least once a (24)
6%5%9%4%8%6%4%6%6%6%fortnight

75%25%9%31%18%42%12%19%69%

17265119538934430162237At least once (12)
16%16%14%15%18%16%17%11%17%16%a month
73%27%5%40%16%39%19%13%68%

3227811196541398370247400Less than once (6)
30%19%13%31%26%24%31%25%26%27%a month
80%i20%3%49%eh14%35%21%18%hi          62%

3881875024980195102129343574Never (0)
36%45%60%40%39%33%39%46%36%38%
68%32%j9%aefg43%14%34%18%23%b60%

SUMMARY CODE

70023033380126392162149620931EVER USE
64%55%40%60%61%67%61%54%64%62%
75%i25%4%41%h14%h42%h17%16%h           67%c

27.47235.6279.04017.58114.08551.144afgh24.83518.66334.27529.731gMean Score (Incl.0)
91.642116.80531.89461.86241.991140.21593.36467.320107.99199.280Standard Deviation
7.93832.64011.5595.7818.90537.23632.64715.31112.7736.678Error Variance

42.67364.48922.54329.12523.04276.599afg40.40834.85753.25748.071gMean Score (Excl.0)
111.366151.24447.64477.51951.822165.879116.54989.009130.838122.721Standard Deviation
18.456102.57868.78615.09823.35278.84282.82751.44629.66816.827Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 103 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3712721178155249221540311401021917813621476Unweighted Base
386311122114926221757130636*107*1978163491505Weighted Base

61218323821-112318Several times (730)
2%4%1%2%1%2%1%1%4%-1%1%1%1%a day

33%67%a100%14%11%19%45%10%8%-6%68%18%

1919435107186221125746At least once (365)
5%6%4%3%4%3%3%2%4%2%6%3%2%3%a day

41%40%92%11%22%14%39%13%3%4%24%54%15%

4447130162620533068138731145At least once (52)
11%15%11%11%10%9%9%10%17%7%6%11%9%10%a week
30%33%a89%11%18%14%36%20%4%5%9%60%21%

2522729161535921110511084At least once a (24)
6%7%6%6%6%7%6%3%6%10%5%6%3%6%fortnight

29%26%85%11%19%18%42%11%2%13%b12%60%12%

6656199234727100405182414347237At least once (12)
17%18%16%15%18%13%17%13%15%17%12%18%13%16%a month
28%24%84%10%20%12%42%17%2%8%10%60%20%

836530922584816910342141222113400Less than once (6)
22%21%25%15%22%22%30%34%12%19%21%27%32%27%a month
21%16%77%6%15%12%42%k26%ijk1%5%10%55%k      28%d

144904517210396188115164797276139574Never (0)
37%29%37%48%39%44%33%38%44%44%49%34%40%38%
25%16%79%13%h18%17%h33%20%3%8%17%ac48%m      24%

SUMMARY CODE

242221770771591213831902060100540211931EVER USE
63%71%63%52%61%56%67%62%56%56%51%66%60%62%
26%24%a83%8%17%13%41%ik20%2%6%11%58%dd      23%

39.75762.577al33.86934.54429.98832.16932.15220.90755.99416.01332.26532.88722.44429.731Mean Score (Incl.0)
115.962157.720107.981113.23393.744108.824105.34375.005155.57649.16399.573106.39884.46799.280Standard Deviation
36.24691.4559.89882.72135.29353.58620.55018.089605.09623.69651.90914.49519.7096.678Error Variance

63.32788.196al53.70666.60249.38957.71747.94433.57099.14828.65063.64649.67537.20648.071Mean Score (Excl.0)
141.257181.209132.027150.710116.384140.851125.70992.865198.32063.157132.808127.572106.290122.721Standard Deviation
89.079173.73924.109294.98192.144165.32644.51543.9991966.53269.979191.71832.22751.12016.827Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 103 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

53993729311831476Unweighted Base
53497129912061505Weighted Base

513-1818Several times (730)
1%1%-1%1%a day

26%74%-100%

192883946At least once (365)
4%3%3%3%3%a day

40%60%17%83%

4210324121145At least once (52)
8%11%8%10%10%a week

29%71%16%84%

3252156984At least once a (24)
6%5%5%6%6%fortnight

38%62%18%82%

8814933204237At least once (12)
16%15%11%17%16%a month
37%63%14%86%

12227865335400Less than once (6)
23%29%22%28%27%a month
30%70%16%84%

227347155420574Never (0)
43%36%52%35%38%
40%60%27%ab73%

SUMMARY CODE

307624144786931EVER USE
57%64%48%65%62%
33%67%16%c            84%c

27.97230.69917.33832.80429.731Mean Score (Incl.0)
93.698102.25558.399106.82399.280Standard Deviation
16.28811.15911.6409.6466.678Error Variance

48.68747.76835.90950.30448.071Mean Score (Excl.0)
119.542124.34980.108128.938122.721Standard Deviation
48.44225.77146.84221.93316.827Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 103 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

39141158150697836211109741302811476Unweighted Base
35*14114716183*77*39*23455*74*1672931505Weighted Base

-2211111--2618Several times (730)
-2%2%1%2%1%2%*--1%2%1%a day
-12%13%7%8%6%5%6%--10%34%

4210-43-5-131446At least once (365)
11%2%7%-5%4%-2%-1%2%5%3%a day
8%acefjl5%22%j-8%7%-10%-2%6%30%j

58151389227521634145At least once (52)
14%5%10%8%10%12%6%11%8%2%10%12%10%a week
3%5%11%9%6%7%2%18%3%1%11%23%

-7114843135961484At least once a (24)
-5%7%3%10%5%7%5%10%12%3%5%6%fortnight
-9%12%5%10%4%3%15%6%11%j7%17%

720182610166476102348237At least once (12)
19%15%12%16%12%21%15%20%11%13%14%16%16%a month
3%9%8%11%4%7%2%20%2%4%10%20%

2523864171676517263463400Less than once (6)
6%37%26%40%20%21%18%28%31%35%21%22%27%a month
1%13%bcm9%16%abchim4%4%2%16%m4%m6%m9%m      16%

1749535234282077222682114574Never (0)
49%35%36%32%41%36%52%33%40%36%49%39%38%
3%9%9%9%6%5%3%13%4%5%14%fj20%

SUMMARY CODE

189294109485018157334785180931EVER USE
51%65%64%68%59%64%48%67%60%64%51%61%62%
2%10%10%12%c5%5%2%17%c4%5%9%19%

50.040e25.69847.249j15.12939.50236.80723.64321.8539.91812.83822.65542.95329.731Mean Score (Incl.0)
113.449101.232126.31165.794118.327109.820107.65470.07814.79142.77787.235126.24199.280Standard Deviation
330.01772.681100.97828.859202.918154.621321.92723.2752.00724.72858.53856.7156.678Error Variance

98.50439.44673.700fj22.37167.42157.14449.32932.54016.59119.98744.71770.127j48.071Mean Score (Excl.0)
144.993123.460151.69779.101148.943132.946153.49583.53516.01352.200118.789155.432122.721Standard Deviation

1106.465169.360223.41861.950554.600346.5641472.54149.8433.77160.551227.594150.99516.827Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 103 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

18012903978131122828511911476Unweighted Base
169133135*77*130126227612291505Weighted Base

315-1-17-1818Several times (730)
2%1%-1%-1%-1%1%a day

17%83%-6%-94%-100%

34343237103746At least once (365)
2%3%11%4%2%3%4%3%3%a day
7%93%8%ad7%5%79%21%79%

1512859812323122145At least once (52)
9%10%14%12%6%10%8%10%10%a week

10%88%3%7%5%85%16%84%

975-4773176884At least once a (24)
5%6%-5%6%6%6%6%6%fortnight

11%89%-4%9%87%20%80%

282087161919546191237At least once (12)
17%16%19%21%15%15%17%16%16%a month
12%88%3%7%8%82%19%81%

303702164833495305400Less than once (6)
18%28%6%21%37%26%34%25%27%a month
7%93%i1%4%12%g84%g24%bg            76%

8149217284648386488574Never (0)
48%37%49%36%35%38%31%40%38%
14%h86%3%5%8%84%15%85%

SUMMARY CODE

88839185084779190741931EVER USE
52%63%51%64%65%62%69%60%62%
9%90%i2%5%9%84%20%80%

29.01329.83150.040e36.80715.10630.24922.88831.26829.731Mean Score (Incl.0)
107.96298.348113.449109.82049.698101.91767.626105.04599.280Standard Deviation
64.7547.498330.017154.62118.8548.45816.0479.2656.678Error Variance

55.64947.30998.50457.14423.36549.02133.22851.88048.071Mean Score (Excl.0)
144.846120.492144.993132.94660.342126.17479.403131.331122.721Standard Deviation
230.55518.1481106.465346.56443.87021.45532.33324.64016.827Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 103 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

129514761811295-18112951476Unweighted Base
132515051801325-**18013251505Weighted Base

1618216-21618Several times (730)
1%1%1%1%-1%1%1%a day

90%100%10%90%-10%90%

4246442-44246At least once (365)
3%3%2%3%-2%3%3%a day

91%100%9%91%-9%91%

13314512133-12133145At least once (52)
10%10%7%10%-7%10%10%a week
92%100%8%92%-8%92%

72841272-127284At least once a (24)
5%6%7%5%-7%5%6%fortnight

86%100%14%86%-14%86%

22023717220-17220237At least once (12)
17%16%9%17%-9%17%16%a month
93%100%7%93%-7%93%

35440046354-46354400Less than once (6)
27%27%26%27%-26%27%27%a month
89%100%11%89%-11%89%

48757487487-87487574Never (0)
37%38%49%37%-49%37%38%
85%100%15%eh85%-15%b85%

SUMMARY CODE

83993192839-92839931EVER USE
63%62%51%63%-51%63%62%
90%f100%10%90%f-10%90%c

30.64629.73122.98030.646-22.98030.64629.731Mean Score (Incl.0)
100.62799.28088.669100.627-88.669100.62799.280Standard Deviation

7.8196.67843.4387.819-43.4387.8196.678Error Variance

48.43648.07144.75248.436-44.75248.43648.071Mean Score (Excl.0)
123.078122.721120.032123.078-120.032123.078122.721Standard Deviation
18.91216.827153.27318.912-153.27318.91216.827Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 103 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3522713312912311476Unweighted Base
3472913393002271505Weighted Base

2515418Several times (730)
1%2%*2%2%1%a day

14%27%8%29%23%

323411646At least once (365)
1%8%1%4%3%3%a day
6%49%adf8%24%14%

1924354027145At least once (52)
5%8%10%13%12%10%a week

13%17%24%28%f19%f

112027161084At least once a (24)
3%7%8%5%4%6%fortnight

14%24%32%19%11%

5447594532237At least once (12)
16%16%17%15%14%16%a month
23%20%25%19%14%

119581096352400Less than once (6)
34%20%32%21%23%27%a month
30%abce15%27%ce16%13%

13911410511997574Never (0)
40%39%31%40%42%38%
24%20%18%21%17%d

SUMMARY CODE

208177234181131931EVER USE
60%61%69%60%58%62%
22%19%25%b19%14%

15.37149.485adf18.01837.497f33.63529.731Mean Score (Incl.0)
68.629130.26460.023115.011112.13699.280Standard Deviation
13.38162.61610.88545.45554.4356.678Error Variance

25.66381.166adf26.13562.269df58.478d48.071Mean Score (Excl.0)
87.256159.08570.850143.050143.071122.721Standard Deviation
36.604161.19822.310118.286155.07016.827Error Variance
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Communication (QS8300 - 230711)

Q.2B_19 How often do you use Post (Letters, cards or packages) to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 104 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1841943782284883823782282282602161668066701476Unweighted Base
1711813522555233753522552572662281467917141505Weighted Base

-11743411717253011266692Several times (730)
-**3%8%11%*3%7%10%13%8%3%9%6%a day
-1%1%8%im46%imno45%ahilmn1%8%im19%imno28%hilmno32%ahilmn12%imno28%cimno  72%c

oo

3811154436111521242964362106At least once (365)
2%4%3%6%8%10%3%6%8%9%13%4%5%9%7%a day
3%7%10%14%42%imo34%imo10%14%20%o22%imo28%adimno6%41%im     59%

213152397850523949284010103115218At least once (52)
12%17%15%15%15%13%15%15%19%11%17%7%13%16%15%a week
9%14%d24%18%36%23%24%18%23%d13%18%d5%47%53%

10212103124121012191113433477At least once a (24)
6%1%3%4%6%6%3%4%4%7%5%9%5%5%5%fortnight

13%3%16%13%40%31%16%13%15%25%n14%17%n56%44%

1119303162413031342825168183164At least once (12)
6%10%8%12%12%11%8%12%13%11%11%11%10%12%11%a month
7%12%18%19%38%25%18%19%21%17%16%10%49%51%

515610790111581079055573523201165366Less than once (6)
30%31%30%35%21%15%30%35%21%21%15%16%25%23%24%a month
14%dej15%dej29%dejk24%adefgj30%16%29%dejk24%adefgj15%16%9%6%55%ej     45%

kk

7664140631541251406370845966294188482Never (0)
44%35%40%25%29%33%40%25%27%32%26%45%37%26%32%
16%aeghk13%29%aeghkl13%32%26%29%aeghkl13%14%18%12%14%aefghk61%b39%
ll

SUMMARY CODE

95117212192369250212192187182170804975261023EVER USE
56%65%60%75%71%67%60%75%73%68%74%55%63%74%68%
9%11%21%19%dimo36%dimo24%21%19%dimo18%dimo18%d17%dimo8%49%dimo   51%c

16.52131.35724.16155.034imo102.253hil125.862ah24.16155.034imo92.195imn111.954hil154.922ad80.494im54.653111.985ac81.858ciMean Score (Incl.0)
mnoilmnoomnoghiklmnonomno

49.24287.47171.813144.095211.614236.85771.813144.095196.387225.271252.237203.261148.740221.609189.012Standard Deviation
13.17839.43913.64391.06791.763146.86213.64391.067169.158195.181294.553248.88727.44973.29924.204Error Variance

29.66248.57040.09373.038144.843hil188.843ah40.09373.038126.396imn163.833hi208.325ag147.418hi86.967151.924c120.379iMean Score (Excl.0)
mnoilmnoolmnohilmnolmnomno

63.087105.09189.063162.078239.368268.97289.063162.078220.468256.606272.935257.119180.041246.130218.888Standard Deviation
38.26985.61334.044155.439172.582296.49934.044155.439303.789382.830471.478768.72565.352125.68448.990Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 104 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

7796974633163833142131232702001651052181821476Unweighted Base
708797390318440357195140274181157115*2491931505Weighted Base

23695183534-2131115303192Several times (730)
3%9%1%6%8%10%-2%5%6%1%4%12%16%6%a day

25%75%mo5%20%m38%mo37%mo-2%14%i12%i1%6%32%aeeimo   33%ade

376913243633781316473120106At least once (365)
5%9%3%8%8%9%3%6%5%9%3%6%13%10%7%a day

35%65%m12%23%34%m31%m6%7%12%15%4%7%30%aem      19%e

94125524266592526331927134530218At least once (52)
13%16%13%13%15%16%13%18%12%11%17%12%18%16%15%a week
43%57%24%19%30%27%11%12%15%9%12%6%21%14%

38402315221875171355141077At least once a (24)
5%5%6%5%5%5%4%4%6%7%3%4%5%5%5%fortnight

49%51%29%19%28%23%9%7%22%17%7%7%18%14%

56108322453551513332014183021164At least once (12)
8%14%8%8%12%15%8%9%12%11%9%16%12%11%11%a month

34%66%lmo19%15%32%34%lmo9%8%20%12%9%11%18%13%

1721949082114795748623450424924366Less than once (6)
24%24%23%26%26%22%29%34%23%19%32%37%20%12%24%a month
47%53%25%22%31%22%16%13%f17%9%14%b11%abc14%b       7%

2891931761131147984391036756245058482Never (0)
41%24%45%36%26%22%43%28%38%37%36%21%20%30%32%
60%ajkn40%36%ajkn23%jkn24%16%17%ah8%21%14%12%c5%10%cjn    12%

SUMMARY CODE

420604215205326278111101171114101911991361023EVER USE
59%76%55%64%74%78%57%72%62%63%64%79%80%70%68%
41%59%almo21%20%32%lmo27%almo11%10%i17%11%10%9%19%aeimo    13%

53.560m107.024amo31.77880.286m99.781mo115.957amo22.59345.50761.827i85.440i26.11466.683146.725ade163.730ad81.858eiMean Score (Incl.0)
emo

148.230215.991101.813187.056209.269223.97766.402120.696166.732191.36478.204168.178244.657267.687189.012Standard Deviation
28.20666.93322.389110.727114.344159.76320.700118.436102.961183.10137.066269.371274.574393.71724.204Error Variance

90.415141.205mo57.813124.517m134.735mo148.788mo39.65063.03999.310i136.002hi40.58284.177183.935ade233.120ad120.379iMean Score (Excl.0)
em

183.814238.205131.857220.967233.362243.96384.177138.275202.505227.03794.580185.196261.218293.180218.888Standard Deviation
73.933108.90968.449240.524193.113249.02856.685217.272253.137426.00082.828423.427401.383698.81548.990Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 104 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1058418886621985282672969131476Unweighted Base
108841783*6292065872642789631505Weighted Base

5933514816216592Several times (730)
5%8%7%*2%14%2%7%7%6%a day

64%36%6%g1%5%g88%afg7%23%dg           71%

65402191174141874106At least once (365)
6%10%2%3%5%13%5%6%8%7%a day

62%38%2%18%10%70%afgh13%17%g           70%

1704869524943523160218At least once (52)
16%12%7%15%11%16%13%8%17%15%a week
78%22%3%44%11%43%16%11%c           73%c

5126630142611214577At least once a (24)
5%6%7%5%7%4%4%8%5%5%fortnight

67%33%8%39%18%34%14%27%58%

11747115124782732104164At least once (12)
11%11%13%8%12%13%10%12%11%11%a month
71%29%7%31%15%47%g17%20%64%

2877922178541127070226366Less than once (6)
26%19%26%28%26%19%27%25%23%24%a month
79%i21%6%49%e15%31%19%19%62%

338143312557512110093288482Never (0)
31%34%37%40%36%21%38%33%30%32%
70%30%6%e53%ae16%e25%21%19%e           60%

SUMMARY CODE

750274533741314661631856751023EVER USE
69%66%63%60%64%79%62%67%70%68%
73%27%5%37%13%46%afgh16%18%g           66%

73.476103.736j65.957g23.46945.358g159.388afgh46.46087.093d90.043d81.858dgMean Score (Incl.0)
178.556212.588186.75067.361129.278256.651132.346203.164196.864189.012Standard Deviation
30.134108.119396.3146.85484.408124.75365.601139.44442.44824.204Error Variance

106.633158.043j104.335g39.44071.359g200.934afg75.058130.920g       128.450d120.379Mean Score (Excl.0)
206.756245.613226.89383.678156.515273.332161.875237.465224.432218.888Standard Deviation
59.538232.0221050.62117.637204.142181.336161.751301.55080.07948.990Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 104 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3712721178155249221540311401021917813621476Unweighted Base
386311122114926221757130636*107*1978163491505Weighted Base

3744881022183483422531192Several times (730)
10%14%7%6%8%8%6%3%7%4%11%7%3%6%a day
41%48%al96%11%24%g20%g37%9%3%5%23%b58%11%

484497162316322035146122106At least once (365)
12%14%8%11%9%7%6%6%9%5%7%7%6%7%a day
45%a41%al92%15%22%15%30%18%3%5%14%58%21%

6649192203524104366142113641218At least once (52)
17%16%16%13%13%11%18%12%18%13%11%17%12%15%a week
30%23%88%9%16%11%47%17%3%7%10%62%19%

27166612131227145511362077At least once a (24)
7%5%5%8%5%6%5%4%13%5%5%4%6%5%fortnight

35%20%85%15%16%16%35%18%6%7%14%47%27%

44371421533206235417178640164At least once (12)
11%12%12%10%13%9%11%11%11%16%9%11%11%11%a month
27%22%86%9%20%12%38%21%2%10%11%53%24%

7857282275745150874264619793366Less than once (6)
20%18%23%18%22%21%26%29%11%24%23%24%27%24%a month
21%16%77%7%16%12%41%24%1%7%13%54%25%

8565355517982163107113565247123482Never (0)
22%21%29%34%30%38%29%35%31%33%33%30%35%32%
18%13%74%m11%16%17%34%22%2%7%14%51%mn     25%

SUMMARY CODE

3012478669818313540819924711315692271023EVER USE
78%79%71%66%70%62%71%65%69%67%67%70%65%68%
29%a24%al85%10%18%13%40%19%2%7%13%56%22%

129.102al165.934al93.96796.904g105.266g97.509g76.85652.681100.66157.743115.809b87.322b55.41581.858Mean Score (Incl.0)
228.279258.530201.886199.857215.758213.932183.255141.781206.310156.709234.866193.972147.768189.012Standard Deviation
140.462245.72634.599257.695186.954207.09162.19064.6361064.099240.763288.80648.17560.31924.204Error Variance

165.621a209.556al132.436147.412g150.872g156.596g107.52280.865146.38686.313173.506b125.23285.344120.379Mean Score (Excl.0)
246.643274.411228.828231.201244.770253.743209.068169.174236.100185.419269.754221.884176.395218.888Standard Deviation
219.613348.61864.486551.072354.511487.769115.329142.3872229.724520.913606.39392.023134.11848.990Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 104 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

53993729311831476Unweighted Base
53497129912061505Weighted Base

2369246892Several times (730)
4%7%8%6%6%a day

25%75%26%74%

30761888106At least once (365)
6%8%6%7%7%a day

29%71%17%83%

6415541178218At least once (52)
12%16%14%15%15%a week
29%71%19%81%

3344166277At least once a (24)
6%4%5%5%5%fortnight

43%57%20%80%

4811625140164At least once (12)
9%12%8%12%11%a month

30%70%15%85%

12324369296366Less than once (6)
23%25%23%25%24%a month
34%66%19%81%

212269107374482Never (0)
40%28%36%31%32%
44%ad56%22%78%

SUMMARY CODE

3227021928321023EVER USE
60%72%64%69%68%
31%69%e19%e            81%

61.92792.825e90.60679.68981.858Mean Score (Incl.0)
163.824200.771206.913184.333189.012Standard Deviation
49.79343.019146.12028.72224.204Error Variance

102.805128.439141.376115.542120.379Mean Score (Excl.0)
200.982226.308244.363212.454218.888Standard Deviation
128.23477.248331.74056.56248.990Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 104 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

39141158150697836211109741302811476Unweighted Base
35*14114716183*77*39*23455*74*1672931505Weighted Base

-10154810-1722101592Several times (730)
-7%10%2%9%13%-7%3%3%6%5%6%a day
-11%16%j4%8%11%j-19%2%2%11%16%

311144124-2326225106At least once (365)
7%8%9%3%15%6%-10%3%8%1%9%7%a day
2%10%c13%c4%12%cj4%-22%c2%6%c2%24%c

515273381323010142932218At least once (52)
15%11%19%21%10%17%5%13%19%18%17%11%15%a week
2%7%13%15%4%6%1%14%5%6%13%15%

37134751135441277At least once a (24)
10%5%9%2%8%6%2%6%8%6%2%4%5%fortnight
4%10%16%5%9%6%1%17%6%5%5%16%

21812187128264112128164At least once (12)
5%13%8%11%9%15%21%11%7%15%12%9%11%a month
1%11%7%11%4%7%5%16%2%7%13%17%

74028551514116614154556366Less than once (6)
21%29%19%34%18%18%29%28%26%21%27%19%24%a month
2%11%8%15%bk4%4%3%18%4%4%12%15%

1540394426191759182258125482Never (0)
42%28%27%27%31%24%44%25%33%30%35%43%32%
3%8%8%9%5%4%4%12%4%5%12%26%afhjkl

SUMMARY CODE

2010110711757592217537521091681023EVER USE
58%72%73%73%69%76%56%75%67%70%65%57%68%
2%10%b10%b11%b6%6%b2%17%b4%5%11%b      16%

38.25388.219120.829gj40.970130.328gj132.222gj7.111101.128gj50.66761.42459.23078.25681.858Mean Score (Incl.0)
94.399199.581228.033121.395229.182250.81411.513207.399143.931145.394172.889182.632189.012Standard Deviation

228.490282.502329.10898.244761.224806.5093.682203.860190.057285.667229.927118.69924.204Error Variance

66.513122.791165.224j56.246189.205j174.553j12.658135.434j75.64188.04490.544j  136.522j120.379Mean Score (Excl.0)
117.737226.520252.745139.327255.614275.46412.935230.255171.091167.607207.311224.355218.888Standard Deviation
693.102518.296565.309179.7411361.2141286.1048.806344.270400.989573.307524.122326.85248.990Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 104 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

18012903978131122828511911476Unweighted Base
169133135*77*130126227612291505Weighted Base

1181-10973137992Several times (730)
6%6%-13%7%6%5%6%6%a day

12%88%-11%d9%79%14%86%

11943411881987106At least once (365)
7%7%7%6%8%7%7%7%7%a day

11%89%2%4%10%83%18%82%

142045131418647171218At least once (52)
8%15%15%17%11%15%17%14%15%a week
6%93%2%6%6%85%22%78%

106735662156277At least once a (24)
6%5%10%6%5%5%5%5%5%fortnight

13%87%4%6%8%81%19%81%

281362121413628136164At least once (12)
16%10%5%15%11%11%10%11%11%a month
17%83%1%7%9%83%17%83%

343317143930664302366Less than once (6)
20%25%21%18%30%24%23%25%24%a month
9%90%2%4%11%84%18%82%

6141815193741190392482Never (0)
36%31%42%24%29%33%32%32%32%
13%87%3%4%8%85%19%81%

SUMMARY CODE

1079132059938521868371023EVER USE
64%69%58%76%71%67%68%68%68%
10%89%2%6%9%83%18%82%

79.56782.21138.253132.22288.09779.33071.70084.13981.858Mean Score (Incl.0)
191.988188.89794.399250.814197.827185.243170.778192.860189.012Standard Deviation
204.77527.661228.490806.509298.74427.944102.33431.23024.204Error Variance

125.230119.81666.513174.553123.475117.579106.186123.538120.379Mean Score (Excl.0)
228.999217.971117.737275.464224.958215.354198.965223.069218.888Standard Deviation
481.10454.863693.1021286.104556.11357.398208.35363.14748.990Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 104 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

129514761811295-18112951476Unweighted Base
132515051801325-**18013251505Weighted Base

8692686-68692Several times (730)
7%6%3%7%-3%7%6%a day

94%100%6%94%-6%94%

98106798-798106At least once (365)
7%7%4%7%-4%7%7%a day

93%100%7%93%-7%93%

19521824195-24195218At least once (52)
15%15%13%15%-13%15%15%a week
89%100%11%89%-11%89%

7377473-47377At least once a (24)
5%5%2%5%-2%5%5%fortnight

94%100%6%94%-6%94%

15216412152-12152164At least once (12)
11%11%7%11%-7%11%11%a month
93%100%7%93%-7%93%

32136645321-45321366Less than once (6)
24%24%25%24%-25%24%24%a month
88%100%12%88%-12%88%

40048282400-82400482Never (0)
30%32%46%30%-46%30%32%
83%100%17%aegh83%-17%ab83%

SUMMARY CODE

926102398926-989261023EVER USE
70%68%54%70%-54%70%68%
90%f100%f10%90%f-10%cf           90%c

86.45281.85847.95286.452-47.95286.45281.858Mean Score (Incl.0)
193.941189.012143.565193.941-143.565193.941189.012Standard Deviation
29.04524.204113.87229.045-113.87229.04524.204Error Variance

123.768120.37988.228123.768-88.228123.768120.379Mean Score (Excl.0)
221.907218.888185.772221.907-185.772221.907218.888Standard Deviation
55.89448.990355.78555.894-355.78555.89448.990Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 104 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3522713312912311476Unweighted Base
3472913393002271505Weighted Base

82620271192Several times (730)
2%9%6%9%5%6%a day
9%28%f21%30%ff            12%

1032252415106At least once (365)
3%11%7%8%7%7%a day

10%30%f23%22%ff            14%

4451484530218At least once (52)
13%18%14%15%13%15%a week
20%23%22%21%14%

91421191377At least once a (24)
2%5%6%6%6%5%fortnight

11%19%28%25%17%

3140313625164At least once (12)
9%14%9%12%11%11%a month

19%24%19%22%15%

10058946449366Less than once (6)
29%20%28%21%22%24%a month
27%16%26%18%13%

145691018383482Never (0)
42%24%30%28%36%32%
30%acde14%21%17%17%e

SUMMARY CODE

2022222382171451023EVER USE
58%76%70%72%64%68%
20%22%bf23%f21%ff            14%

37.406119.018af79.902f107.743f71.00081.858fMean Score (Incl.0)
122.837221.473185.498219.585174.700189.012Standard Deviation
42.866180.997103.956165.696132.12124.204Error Variance

64.219156.245f113.820f149.100ff        111.743120.379Mean Score (Excl.0)
155.655242.114212.605246.205208.737218.888Standard Deviation
116.482296.055196.526298.605313.46248.990Error Variance
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Communication (QS8300 - 230711)

Q.2B_20 How often do you use Meeting face to face to communicate with businesses and services?
Base: All who use a landline to communicate

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 105 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

30801101804384761101801962422762005866161203Emails on a computer
16%40%28%60%66%72%28%60%60%72%73%70%57%63%60%(laptop\ desktop\
2%7%imo9%o15%imno36%aimno40%aghilm9%o15%imno16%imno20%aghilm23%aghilm17%aimno49%imno   51%cnetbook\ tablet)

nonono

32326853004472685120180240207453404858Social networking sites
2%11%7%29%45%68%7%29%37%54%64%73%44%41%43%such as Facebook or
*3%o3%10%imno35%hilmno52%afghik3%10%imno14%imno21%aghilm28%aghikl24%afghik53%hilmno 47%LinkedIn on a computer

lmnonomnolmno(laptop\ desktop\
netbook\ tablet)

1349681584919496989106133239Micro blogging sites
1%1%1%3%10%24%1%3%6%15%18%31%10%14%12%such as Twitter or
1%1%2%4%29%hilmno66%afghik2%4%8%imo21%ghilmno29%aghikl37%aefghi44%ghilmn 56%tumblr on a computer

lmnomnoklmnooo(laptop\ desktop\
netbook\ tablet)

7162364224365236483141186179355321676Instant Messaging e.g.
4%8%6%22%34%55%6%22%25%42%50%63%34%33%34%Facebook Messenger, MSN
1%2%3%9%imno33%hilmno54%afghik3%9%imno12%imno21%aghilm28%aghikl26%aefghi53%ghilmn 47%Messenger, Skype IM on a

lmnonomnoklmnooocomputer (laptop\
desktop\ netbook\
tablet)

1124356617224935667597136114249273522Skype calls or other
6%12%9%22%26%38%9%22%23%29%36%40%24%28%26%Internet based phone
2%5%7%13%imno33%imno48%afghik7%13%imno14%imno18%imno26%aghikl22%afghik48%imno   52%service on a computer

lmnomnolmno(laptop\ desktop\
netbook\ tablet)

210121958531219292929247666142Free\paid for e-cards
1%5%3%6%9%8%3%6%9%9%8%9%7%7%7%through a website on a
1%7%8%13%o41%imo37%imo8%13%o21%imo20%imo20%imo17%imo53%imo    47%computer (laptop\

desktop\ netbook\
tablet)

31821471612112147669511497206234440Comments on
2%9%5%16%24%32%5%16%20%28%30%34%20%24%22%websites\forums on a
1%4%o5%11%imo37%hilmno48%aghikl5%11%imo15%imno22%hilmno26%aghilm22%aghikl47%imno   53%computer (laptop\

mnonomnodesktop\ netbook\
tablet)

1782383898233845563310499203Virtual assistance on a
1%3%2%8%13%13%2%8%12%14%15%11%10%10%10%website on a computer
1%3%4%11%imo41%imno44%imno4%11%imo19%imno22%imno28%ahilmn16%imno51%imno   49%(laptop\ desktop\

onetbook\ tablet)
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 105 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

621301932275626021932272583043492537818031583Voice calls on mobile
33%64%49%76%85%91%49%76%79%91%93%88%76%82%79%phone
4%8%imo12%o14%imno36%ahilmn38%aghikl12%o14%imno16%imno19%aghilm22%aghikl16%aghilm49%imno   51%c

omnonomnono

251021272085626231272082632993572667707491519Text messaging \ SMS on
13%50%32%70%85%94%32%70%80%89%95%93%75%76%76%a mobile phone
2%7%imo8%o14%imno37%ahilmn41%afghik8%o14%imno17%hilmno20%aghilm23%afghik18%aghikl51%imno   49%

olmnonolmnomno

52732582643613258103161213148387328714Picture messaging \ MMS
2%14%8%19%40%55%8%19%31%48%57%52%37%33%36%on a mobile phone
1%4%o4%8%imo37%hilmno51%aghikl4%8%imo14%hilmno23%aghilm30%aghikl21%aghikl54%hilmno 46%

mnonomnomno

72330632583663063108150214152328390718Emails on a mobile phone
4%12%8%21%39%55%8%21%33%45%57%53%32%40%36%
1%3%o4%9%imno36%hilmno51%afghik4%9%imno15%hilmno21%aghilm30%afghik21%aghikl46%hilmno 54%c

lmnonolmnomno

1776661697619487297109139248Micro blogging sites
*3%2%2%10%26%2%2%6%14%19%34%11%14%12%such as Twitter or
*3%3%2%27%hilmno68%afghik3%2%8%o19%ghilmno29%aghikl39%aefghi44%ghilmn 56%tumblr on a mobile phone

lmnomnojklmnooo

1793120337393169134186187321294615Instant messaging e.g.
1%4%2%10%31%56%2%10%21%40%49%66%31%30%31%BBM, Facebook Messenger,
*1%1%5%imno33%ghilmno61%afghik1%5%imno11%hilmno22%aghikl30%aghikl30%aefghi52%ghilmn 48%iMessage on a mobile

lmnomnomnojklmnooophone

4121637229448163786142239209376354730Social networking sites
2%6%4%12%35%68%4%12%26%42%64%73%36%36%36%or apps such as
1%2%2%5%imo31%hilmno61%afghik2%5%imo12%hilmno20%ghilmn33%afghik29%afghik52%ghilmn 48%Facebook, or LinkedIn on

lmnoolmnolmnoooa mobile phone

48121615122712165596118108192214406Comments on
2%4%3%5%23%34%3%5%17%29%31%38%19%22%20%websites\forums on a
1%2%3%4%37%hilmno56%aghikl3%4%13%hilmno24%aghilm29%aghikl27%aghikl47%hilmno 53%mobile phone

mnonomnomno

61521301262072130527411296172212384Skype or other Internet
3%8%5%10%19%31%5%10%16%22%30%34%17%22%19%based phone service on a
2%4%6%8%o33%hilmno54%afghik6%8%o14%imno19%hilmno29%aghikl25%afghik45%hilmno 55%cmobile phone

lmnomnolmno

1561683242454823193242452342482081117196511370Voice calls on landline
83%83%83%82%73%48%83%82%72%74%55%39%70%66%68%phone
11%adegj12%adegjk24%adefgj18%adegjk35%dej23%d24%adefgj18%adegjk17%dej18%dej15%d8%52%dej    48%

kkk
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 105 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

1591863462775504693462772782732841868747681643Post (Letters, cards or
85%92%88%93%83%71%88%93%85%81%76%65%85%78%82%packages)
10%dj11%adefjk21%adej17%adefgj34%dej29%21%adej17%adefgj17%dej17%dj17%d11%53%bdej    47%

koko

18520038429065764838429032333437127710179621979Meeting face to face
98%98%98%97%99%98%98%97%99%99%99%97%99%98%98%
9%10%19%15%33%33%19%15%16%17%19%14%51%49%

---3-1-3---1134Never
---1%-*-1%---****
---80%-20%-80%---20%24%76%
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 105 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

450753220231426327439422023067862172461203Emails on a computer
45%75%37%55%73%78%20%60%66%71%39%60%66%73%60%(laptop\ desktop\
37%m63%almo18%19%mo35%almo27%almo4%8%i18%i19%ai6%7%e18%eeimo   20%aenetbook\ tablet)

35850019416430020011511652261534135221858Social networking sites
35%50%33%39%51%48%5%33%49%69%8%24%41%66%43%such as Facebook or
42%58%almo23%19%35%almo23%mo1%6%i19%hi26%aghi2%4%e16%dedeimo  26%acdeLinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

8415547379956132973363985239Micro blogging sites
8%15%8%9%17%13%1%2%9%22%2%4%12%25%12%such as Twitter or

35%65%lmo20%15%42%almo23%mo1%1%12%hi30%aghi1%2%16%eehimo  36%acdetumblr on a computer
(laptop\ desktop\
netbook\ tablet)

276400147129247153935128183142996182676Instant Messaging e.g.
27%40%25%31%42%37%4%23%38%56%8%20%29%54%34%Facebook Messenger, MSN
41%59%almo22%19%37%almo23%mo1%5%i19%hi27%aghi2%4%e14%edeimo  27%acdeMessenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

1793439386207136163681116193191133522Skype calls or other
18%34%16%20%35%33%7%23%24%36%11%22%28%40%26%Internet based phone
34%66%almo18%16%40%almo26%lmo3%7%i16%i22%aghi4%6%17%eeimo   25%acdeservice on a computer

(laptop\ desktop\
netbook\ tablet)

5291351752397112533583320142Free\paid for e-cards
5%9%6%4%9%9%3%7%7%10%3%6%10%6%7%through a website on a

36%64%lo24%12%37%lo27%lo5%8%18%23%i4%6%23%e14%computer (laptop\
desktop\ netbook\
tablet)

173267957915910810257695112285116440Comments on
17%27%16%19%27%26%5%16%23%29%6%15%26%35%22%websites\forums on a
39%61%almo21%18%36%lmo25%mo2%6%i17%i22%ahi3%5%19%eeimo   26%adecomputer (laptop\

desktop\ netbook\
tablet)

66138353074642743526164037203Virtual assistance on a
7%14%6%7%13%15%1%5%13%16%4%11%12%11%10%website on a computer

32%68%almo17%15%36%mo31%almo1%4%21%i25%ahi3%8%20%eeimo   18%e(laptop\ desktop\
netbook\ tablet)
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 105 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

739845395344495349921152812931011122813091583Voice calls on mobile
73%84%67%82%84%84%42%74%84%90%58%79%86%92%79%phone
47%m53%amo25%22%mo31%amo22%mo6%7%i18%i19%ahi6%7%e18%aeeimo   19%ade

6968243683284933316211029030764982713151519Text messaging \ SMS on
69%82%63%78%84%79%29%71%87%94%37%69%83%94%76%a mobile phone
46%m54%amo24%22%mo32%amo22%mo4%7%i19%ahi20%aghi4%6%e18%deeimo   21%acde

29941515014925416116321431961626120165714Picture messaging \ MMS
30%41%25%36%43%39%7%20%43%60%9%18%37%49%36%on a mobile phone
42%58%amo21%21%m36%amo23%mo2%4%i20%hi27%aghi2%4%17%dedehimo 23%acde

25346513112227219212301111751934147191718Emails on a mobile phone
25%46%22%29%46%46%5%19%33%54%11%24%45%57%36%
35%65%almo18%17%38%almo27%almo2%4%i15%hi24%aghi3%5%e20%adedehimo 27%acde

95153573810053322778443991248Micro blogging sites
9%15%10%9%17%13%1%1%8%24%3%3%12%27%12%such as Twitter or

38%62%lmo23%15%40%almo21%1%1%11%hi31%aghi2%2%16%dedehi   37%acdetumblr on a mobile phone

26235314211922412941610619541597178615Instant messaging e.g.
26%35%24%28%38%31%2%10%32%60%2%10%30%53%31%BBM, Facebook Messenger,
43%57%mo23%19%36%almo21%1%3%i17%hi32%aghi1%2%e16%dedehim  29%acdeiMessage on a mobile

phone

304426169135264162724117229913112219730Social networking sites
30%42%29%32%45%39%3%15%35%70%5%9%34%65%36%or apps such as
42%58%almo23%19%36%almo22%mo1%3%i16%hi31%aghi1%2%15%dedehimo 30%acdeFacebook, or LinkedIn on

a mobile phone

179227101781478057711097980118406Comments on
18%23%17%19%25%19%2%4%21%33%4%7%24%35%20%websites\forums on a
44%56%25%19%36%mo20%1%2%17%hi27%aghi2%2%20%dedehi   29%acdemobile phone

14524083621548510165394111474113384Skype or other Internet
14%24%14%15%26%20%5%10%16%29%6%10%22%34%19%based phone service on a
38%62%almo21%16%40%almo22%o3%4%14%i24%aghi3%4%19%deeimo   29%acdemobile phone

6377333502873943391811332501541431112321651370Voice calls on landline
63%73%60%68%67%81%83%86%75%47%82%78%71%49%68%phone
46%54%mo26%21%m29%m25%aklmno13%af10%af18%f11%10%abc8%b17%bbfmo   12%

7788654403384853801991482962321471292542381643Post (Letters, cards or
77%86%75%80%83%91%92%95%89%71%85%91%78%71%82%packages)
47%53%amo27%21%30%m23%aklmo12%af9%af18%af14%9%b8%bc15%bfmo   14%

9919885724195724172131543313201711363263291979Meeting face to face
98%98%97%100%98%100%98%99%99%98%98%96%99%98%98%
50%50%29%21%m29%21%m11%8%17%16%9%7%16%17%
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 105 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

222-2--1---2-14Never
***-*--1%---1%-**

44%56%44%-56%--24%---56%-20%
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 105 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

8193841243551855391163177701203Emails on a computer
57%67%84%43%68%70%35%61%66%60%(laptop\ desktop\
68%32%aj10%aefg30%15%g45%ag10%26%ddg          64%adnetbook\ tablet)

55829911821014438674296488858Social networking sites
39%52%80%25%53%50%22%57%42%43%such as Facebook or
65%35%aj14%aefg24%17%ag45%ag9%35%abddg          57%dLinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

164756043389813110116239Micro blogging sites
11%13%41%5%14%13%4%21%10%12%such as Twitter or
69%31%25%aefg18%16%g41%g5%46%abddg          48%dtumblr on a computer

(laptop\ desktop\
netbook\ tablet)

45022610516111929058244375676Instant Messaging e.g.
31%39%72%20%44%38%17%47%32%34%Facebook Messenger, MSN
67%33%j16%aefg24%18%ag43%g9%36%abddg          55%dMessenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

362160841378421737169316522Skype calls or other
25%28%57%17%31%28%11%33%27%26%Internet based phone
69%31%16%aefg26%16%g42%g7%32%addg          61%dservice on a computer

(laptop\ desktop\
netbook\ tablet)

1093315491761153592142Free\paid for e-cards
8%6%10%6%6%8%5%7%8%7%through a website on a

77%23%11%34%12%43%11%25%64%computer (laptop\
desktop\ netbook\
tablet)

30613456996721736143261440Comments on
21%23%38%12%25%28%11%28%22%22%websites\forums on a
70%30%13%afg23%15%g49%ag8%33%addg          59%dcomputer (laptop\

desktop\ netbook\
tablet)

137672237411041359132203Virtual assistance on a
10%12%15%4%15%13%4%11%11%10%website on a computer
67%33%11%g18%20%g51%g6%29%ddg          65%d(laptop\ desktop\

netbook\ tablet)
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 105 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

10835001315402346782004339501583Voice calls on mobile
75%87%89%66%86%88%60%84%82%79%phone
68%32%aj8%ag34%15%ag43%ag13%27%ddg          60%d

10095111424772386621774329101519Text messaging \ SMS on
70%89%96%58%87%86%53%84%78%76%a mobile phone
66%34%aj9%aefg31%16%ag44%ag12%28%addgj         60%d

4522637916212035359217439714Picture messaging \ MMS
31%46%53%20%44%46%18%42%38%36%on a mobile phone
63%37%aj11%ag23%17%ag49%ag8%30%addg          61%d

4712478115711536546232439718Emails on a mobile phone
33%43%55%19%42%47%14%45%38%36%
66%34%aj11%ag22%16%g51%ag6%32%abddg          61%d

1717759463910415116116248Micro blogging sites
12%13%40%6%14%13%5%22%10%12%such as Twitter or
69%31%24%aefg19%16%g42%g6%47%abddg          47%dtumblr on a mobile phone

3852299114310327844247324615Instant messaging e.g.
27%40%62%17%38%36%13%48%28%31%BBM, Facebook Messenger,
63%37%aj15%aefg23%17%g45%g7%40%abddg          53%diMessage on a mobile

phone

45827210317612232952288390730Social networking sites
32%47%70%21%45%43%16%56%34%36%or apps such as
63%37%aj14%aefg24%17%g45%ag7%39%abddg          53%dFacebook, or LinkedIn on

a mobile phone

25714953927019134149223406Comments on
18%26%36%11%26%25%10%29%19%20%websites\forums on a
63%37%aj13%aeg23%17%g47%g8%37%abddg          55%dmobile phone

25912657916117630134221384Skype or other Internet
18%22%38%11%22%23%9%26%19%19%based phone service on a
67%33%15%aefg24%16%g46%g8%35%abddg          57%dmobile phone

990380585801905412322379011370Voice calls on landline
69%66%39%71%70%70%69%46%78%68%phone
72%28%4%42%h14%h39%h17%c17%ch          66%acd

12084341066872286222913759761643Post (Letters, cards or
84%75%72%83%84%81%87%73%84%82%packages)
74%i26%6%42%h14%h38%18%c23%chi         59%c
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 105 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

140957014380626976132750611461979Meeting face to face
98%99%97%98%99%99%98%98%99%98%
71%29%7%41%14%38%17%26%58%

4--1-3-134Never
*--*-*-***

100%--24%-76%-20%80%
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 105 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

4473051174143255212424168431041666812081203Emails on a computer
81%82%75%69%76%65%59%40%81%68%64%66%40%60%(laptop\ desktop\
37%al25%al98%a12%g21%aghi18%g35%g14%4%ab9%b14%b57%abbg     17%netbook\ tablet)

3742108311111871762771073377137462148858Social networking sites
68%56%53%53%55%54%39%25%62%50%53%45%29%43%such as Facebook or
44%alm25%a97%a13%agh22%agh21%agh32%g12%4%ab9%b16%ab54%bbg     17%LinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

12262236335961543217284211042239Micro blogging sites
22%17%15%16%18%19%8%8%31%18%16%11%8%12%such as Twitter or
51%al26%99%14%gh25%agh26%agh23%13%7%abc12%bc17%b46%h      17%tumblr on a computer

(laptop\ desktop\
netbook\ tablet)

30715765586150141210893261112348123676Instant Messaging e.g.
56%42%42%42%44%43%29%21%58%40%43%34%24%34%Facebook Messenger, MSN
45%alm23%a97%a13%gh22%agh21%agh31%g13%5%abc9%b17%abc52%bbg     18%Messenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

21812651277109991696731587327981522Skype calls or other
40%34%33%37%32%30%24%16%57%38%28%27%16%26%Internet based phone
42%al24%a98%a15%agh21%gh19%g32%g13%6%abcd11%ab14%b53%bbg     16%service on a computer

(laptop\ desktop\
netbook\ tablet)

58361381728274229515187331142Free\paid for e-cards
11%10%9%8%8%8%6%7%9%10%7%7%6%7%through a website on a
41%25%97%12%20%19%29%21%4%11%12%51%22%computer (laptop\

desktop\ netbook\
tablet)

19912443153103731595322456523375440Comments on
36%33%27%25%31%22%22%12%40%29%25%23%15%22%websites\forums on a
45%al28%a98%a12%g23%agh16%g36%g12%5%abc10%b15%b53%bbg     17%computer (laptop\

desktop\ netbook\
tablet)

1067619921473674267181912435203Virtual assistance on a
19%20%13%10%14%11%10%6%14%11%7%12%7%10%website on a computer
52%al38%al98%10%23%g18%36%13%4%9%9%61%b17%(laptop\ desktop\

netbook\ tablet)
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 105 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

5223421345177294284554274451222268403501583Voice calls on mobile
95%92%85%85%87%87%77%65%84%80%87%81%68%79%phone
33%al22%al85%a11%g19%agh18%agh35%g17%3%8%14%ab53%bbg     22%

5203461332171306285524233461242288063151519Text messaging \ SMS on
95%93%85%82%91%87%73%55%85%81%88%78%61%76%a mobile phone
34%al23%al88%a11%gh20%aghk19%agh34%g15%3%b8%b15%abc53%bbg     21%

31419166297151143227972858103386140714Picture messaging \ MMS
57%51%42%47%45%43%32%23%52%38%39%37%27%36%on a mobile phone
44%al27%al93%a14%agh21%agh20%agh32%g14%4%b8%14%b54%bbg     20%

32521767396165130235913270104386127718Emails on a mobile phone
59%58%43%46%49%40%33%22%59%45%40%37%25%36%
45%al30%al94%a13%agh23%agh18%g33%g13%4%abc10%b14%b54%bbg     18%

12964235364959673718254011352248Micro blogging sites
23%17%15%17%15%18%9%9%33%17%15%11%10%12%such as Twitter or
52%al26%95%14%gh20%24%agh27%15%7%abcd10%16%45%21%tumblr on a mobile phone

2931595678413813217982285993312124615Instant messaging e.g.
53%43%36%41%41%40%25%19%51%38%36%30%24%31%BBM, Facebook Messenger,
48%alm26%a92%a14%agh22%agh21%agh29%13%4%abc10%b15%b51%bgh    20%iMessage on a mobile

phone

34018667398161161216952766125368143730Social networking sites
62%50%43%47%48%49%30%22%50%43%48%36%28%36%or apps such as
47%alm26%a92%a13%agh22%agh22%agh30%g13%4%b9%b17%abc50%bbgh    20%Facebook, or LinkedIn on

a mobile phone

1851043796780851225221465720181406Comments on
34%28%24%32%24%26%17%12%38%30%22%20%16%20%websites\forums on a
46%al26%a93%a16%agh20%g21%gh30%13%5%abc11%abc14%50%g      20%mobile phone

161943666381661245024415419669384Skype or other Internet
29%25%23%30%24%20%17%12%45%27%21%19%13%19%based phone service on a
42%al24%95%a16%agh21%g17%g32%13%6%abcd11%b14%51%bbg     18%mobile phone

3472881114130248200521271311001807493091370Voice calls on landline
63%77%71%63%73%61%73%64%57%65%69%73%60%68%phone
25%21%an81%n10%18%gi15%38%gi20%2%7%13%55%bb      23%

4483281286151263254620355381181928714231643Post (Letters, cards or
81%88%82%73%78%77%86%84%71%77%74%84%82%82%packages)
27%20%al78%9%16%15%38%aijk22%k2%7%12%53%dfdk     26%d

54236815512023323217114135214925410225021979Meeting face to face
99%99%99%98%98%98%99%98%96%97%98%99%98%98%
27%19%78%10%17%16%36%21%3%8%13%52%25%
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 105 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

-231--3----314Never
-1%**--*----***
-56%76%20%--80%----80%20%
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 105 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

4667362609431203Emails on a computer
67%56%62%59%60%(laptop\ desktop\
39%ad61%22%78%netbook\ tablet)

351507188670858Social networking sites
50%39%45%42%43%such as Facebook or
41%ad59%22%78%LinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

10213760179239Micro blogging sites
15%10%14%11%12%such as Twitter or
43%d57%25%75%tumblr on a computer

(laptop\ desktop\
netbook\ tablet)

272404146530676Instant Messaging e.g.
39%31%35%33%34%Facebook Messenger, MSN
40%d60%22%78%Messenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

201322113409522Skype calls or other
29%24%27%26%26%Internet based phone
38%62%22%78%service on a computer

(laptop\ desktop\
netbook\ tablet)

548819123142Free\paid for e-cards
8%7%5%8%7%through a website on a

38%62%14%86%computer (laptop\
desktop\ netbook\
tablet)

160280100340440Comments on
23%21%24%21%22%websites\forums on a
36%64%23%77%computer (laptop\

desktop\ netbook\
tablet)

6913539165203Virtual assistance on a
10%10%9%10%10%website on a computer
34%66%19%81%(laptop\ desktop\

netbook\ tablet)
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 105 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

576100733412501583Voice calls on mobile
83%77%80%78%79%phone
36%d64%21%79%

57294733111881519Text messaging \ SMS on
82%72%79%75%76%a mobile phone
38%ad62%22%78%

274441146568714Picture messaging \ MMS
39%34%35%36%36%on a mobile phone
38%62%20%80%

260457157560718Emails on a mobile phone
37%35%38%35%36%
36%64%22%78%

10014869179248Micro blogging sites
14%11%17%11%12%such as Twitter or
40%60%28%b72%tumblr on a mobile phone

248367141474615Instant messaging e.g.
35%28%34%30%31%BBM, Facebook Messenger,
40%d60%23%77%iMessage on a mobile

phone

304426179551730Social networking sites
44%32%43%35%36%or apps such as
42%ad58%25%b75%Facebook, or LinkedIn on

a mobile phone

15724995311406Comments on
23%19%23%20%20%websites\forums on a
39%61%23%77%mobile phone

14424185299384Skype or other Internet
21%18%20%19%19%based phone service on a
37%63%22%78%mobile phone

48588426411061370Voice calls on landline
70%67%63%69%68%phone
35%65%19%81%

569107328913531643Post (Letters, cards or
82%82%69%85%82%packages)
35%65%18%c            82%c

686129441415661979Meeting face to face
98%98%99%98%98%
35%65%21%79%
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 105 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

22-44Never
**-**

44%56%-100%
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 105 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

2410910810774722518445641232671203Emails on a computer
53%59%54%51%67%71%55%57%62%72%58%64%60%(laptop\ desktop\
2%9%9%9%6%6%jk2%15%4%5%jk10%22%jnetbook\ tablet)

24698276525513134253795197858Social networking sites
52%37%41%36%47%55%29%41%34%41%45%47%43%such as Facebook or
3%8%10%9%6%6%egjl2%16%3%4%11%23%LinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

81727121014-37541985239Micro blogging sites
18%9%13%6%9%14%-12%7%4%9%20%12%such as Twitter or
4%dgj7%11%5%4%6%-16%2%2%8%36%acdefgjtumblr on a computer

l(laptop\ desktop\
netbook\ tablet)

19606153304110109232579166676Instant Messaging e.g.
42%33%31%25%27%41%22%34%31%28%37%40%34%Facebook Messenger, MSN
3%9%9%8%4%6%j1%16%3%4%12%25%jMessenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

13414839935877212254154522Skype calls or other
29%22%24%18%8%35%18%24%29%24%26%37%26%Internet based phone
3%i8%i9%i7%2%7%ij2%15%i4%i4%i10%ii      29%afijklservice on a computer

(laptop\ desktop\
netbook\ tablet)

11411648-17512650142Free\paid for e-cards
2%8%5%3%4%8%-5%6%2%12%12%7%through a website on a
1%10%7%4%3%5%-12%3%1%18%dj35%adfjcomputer (laptop\

desktop\ netbook\
tablet)

104238391531679151136119440Comments on
22%23%19%18%14%31%13%25%20%12%17%28%22%websites\forums on a
2%10%9%9%3%7%di1%18%3%2%8%27%acdicomputer (laptop\

desktop\ netbook\
tablet)

10172213913-43681251203Virtual assistance on a
21%9%11%6%8%13%-13%9%9%6%12%10%website on a computer
5%cgj8%11%6%4%7%-21%3%4%6%25%(laptop\ desktop\

netbook\ tablet)
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 105 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

3513915615690863224755731723431583Voice calls on mobile
76%75%78%75%82%85%69%77%76%81%81%82%79%phone
2%9%10%10%6%5%2%16%3%5%11%22%

3413514814890812924355691633261519Text messaging \ SMS on
74%73%74%71%82%81%62%75%75%77%77%78%76%a mobile phone
2%9%10%10%6%5%2%16%4%5%11%21%

1573625144446120272981163714Picture messaging \ MMS
32%39%31%24%40%44%14%37%37%33%38%39%36%on a mobile phone
2%10%gj9%7%6%gj6%gj1%17%gj4%g4%11%gjgj     23%gj

1257624146339110282387209718Emails on a mobile phone
26%31%31%20%42%33%19%34%39%26%41%50%36%
2%8%9%6%6%j5%1%15%j4%j3%12%gjj      29%adfghj

klm

6132116711143753088248Micro blogging sites
14%7%10%7%6%11%3%13%9%6%14%21%12%such as Twitter or
3%5%8%6%3%4%1%18%3%2%12%36%adegijtumblr on a mobile phone

kl

145358404229596212479155615Instant messaging e.g.
30%29%29%19%38%28%11%30%28%27%37%37%31%BBM, Facebook Messenger,
2%9%9%7%7%gj5%1%16%3%4%13%gjgj     25%gjiMessage on a mobile

phone

1567615257325121252997168730Social networking sites
34%37%31%25%52%31%11%38%35%33%46%40%36%or apps such as
2%9%g8%g7%8%aghjk4%1%17%gj3%g4%g13%gjkgj     23%gjFacebook, or LinkedIn on

a mobile phone

73232231820378191140121406Comments on
15%18%16%11%16%20%7%24%27%12%19%29%20%websites\forums on a
2%8%8%6%4%5%1%19%j5%gj3%10%j      30%adgjklmobile phone

72728281416156141448132384Skype or other Internet
16%15%14%13%13%16%2%17%19%15%23%31%19%based phone service on a
2%7%7%7%4%4%*15%g4%g4%13%gg      34%adfghimobile phone

jkl

3212014114773743421748681502661370Voice calls on landline
69%65%71%70%66%74%74%67%66%75%71%63%68%phone
2%9%10%11%5%5%2%16%3%5%11%19%
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 105 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

3416015617088873826365801713311643Post (Letters, cards or
75%86%78%81%81%87%82%82%90%89%81%79%82%packages)
2%10%9%10%5%5%2%16%4%5%10%20%

451851922061101004531772892064131979Meeting face to face
98%100%97%98%100%100%97%98%99%99%97%98%98%
2%9%10%10%6%5%2%16%4%4%10%21%

---1------3-4Never
---*------1%-*
---24%------76%-
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 105 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

19510032472101100618910131203Emails on a computer
75%58%53%71%59%59%55%61%60%(laptop\ desktop\
16%ah83%2%6%8%84%16%84%netbook\ tablet)

153702245566713124733858Social networking sites
58%40%52%55%38%42%36%44%43%such as Facebook or
18%ah82%3%6%8%83%14%86%cLinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

771628141520121218239Micro blogging sites
29%9%18%14%9%12%6%13%12%such as Twitter or
32%ah68%4%6%6%84%9%c            91%ctumblr on a computer

(laptop\ desktop\
netbook\ tablet)

135539194158558101575676Instant Messaging e.g.
52%31%42%41%34%33%29%34%34%Facebook Messenger, MSN
20%ah80%3%6%9%82%15%85%Messenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

13338813353943573450522Skype calls or other
51%22%29%35%23%26%21%27%26%Internet based phone
25%ah74%3%7%8%83%14%86%service on a computer

(laptop\ desktop\
netbook\ tablet)

37105181312111132142Free\paid for e-cards
14%6%2%8%7%7%3%8%7%through a website on a
26%ah74%1%5%9%85%7%c            93%ccomputer (laptop\

desktop\ netbook\
tablet)

8535410314035961379440Comments on
32%20%22%31%23%21%18%23%22%websites\forums on a
19%ah81%2%7%9%82%14%86%computer (laptop\

desktop\ netbook\
tablet)

3217210131716428176203Virtual assistance on a
12%10%21%13%10%10%8%11%10%website on a computer
16%84%5%7%8%81%14%86%(laptop\ desktop\

netbook\ tablet)

 Page 896

Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 105 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

23013483586130133325213311583Voice calls on mobile
88%77%76%85%76%79%73%80%79%phone
15%ah85%2%5%8%84%16%84%c

21912963481125127923212871519Text messaging \ SMS on
84%74%74%81%73%75%67%77%76%a mobile phone
14%ah85%2%5%8%84%15%c            85%c

11859315446758996619714Picture messaging \ MMS
45%34%32%44%39%35%28%37%36%on a mobile phone
17%ah83%2%6%9%83%13%c            87%c

16655012335362075643718Emails on a mobile phone
63%32%26%33%31%37%22%39%36%
23%ah77%2%5%7%86%10%c            90%c

661826111321817231248Micro blogging sites
25%10%14%11%7%13%5%14%12%such as Twitter or
27%ah73%3%4%5%88%7%c            93%ctumblr on a mobile phone

12448814295152169546615Instant messaging e.g.
47%28%30%28%30%31%20%33%31%BBM, Facebook Messenger,
20%ah79%2%5%8%85%11%c            89%ciMessage on a mobile

phone

13459315326561889641730Social networking sites
51%34%34%31%38%36%26%38%36%or apps such as
18%ah81%2%4%9%85%12%c            88%cFacebook, or LinkedIn on

a mobile phone

943117203234739366406Comments on
36%18%15%20%19%20%11%22%20%websites\forums on a
23%ah77%2%5%8%85%10%c            90%cmobile phone

1132717162633539346384Skype or other Internet
43%16%16%16%15%20%11%21%19%based phone service on a
29%ah71%2%4%7%87%10%ch           90%cmobile phone

14912163274110115324511251370Voice calls on landline
57%70%69%74%64%68%71%67%68%phone
11%89%i2%5%8%84%18%i            82%

18614513487148137330713351643Post (Letters, cards or
71%83%75%87%86%81%89%80%82%packages)
11%88%i2%5%9%84%19%abi            81%

259171345100171166334216381979Meeting face to face
99%98%98%100%100%98%99%98%98%
13%87%2%5%9%84%17%83%
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 105 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

-4---4134Never
-*---****
-100%---100%24%76%
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 105 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

1162943319112504111621203Emails on a computer
65%63%17%69%55%18%65%60%(laptop\ desktop\
97%adf78%df3%76%adfg21%f3%cf           97%acnetbook\ tablet)

8356371462321222835858Social networking sites
47%42%8%47%46%10%47%43%such as Facebook or
97%f74%f2%73%f25%f3%cf           97%cLinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

2341641163715234239Micro blogging sites
13%11%1%12%15%2%13%12%such as Twitter or
98%f69%f1%68%f30%f2%cf           98%ctumblr on a computer

(laptop\ desktop\
netbook\ tablet)

6555021548716821655676Instant Messaging e.g.
37%33%9%37%37%9%37%34%Facebook Messenger, MSN
97%f74%f2%72%f25%f3%cf           97%cMessenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

5063861337313217506522Skype calls or other
28%26%7%28%29%7%28%26%Internet based phone
97%f74%f2%71%f25%f3%cf           97%cservice on a computer

(laptop\ desktop\
netbook\ tablet)

1401161116252140142Free\paid for e-cards
8%8%*9%5%1%8%7%through a website on a

99%f82%f1%81%f17%f1%cf           99%ccomputer (laptop\
desktop\ netbook\
tablet)

4243351132410116424440Comments on
24%22%6%24%22%7%24%22%websites\forums on a
96%f76%f3%74%f23%f4%cf           96%ccomputer (laptop\

desktop\ netbook\
tablet)

1991583156435199203Virtual assistance on a
11%11%1%12%9%2%11%10%website on a computer
98%f78%f1%76%f21%f2%cf           98%c(laptop\ desktop\

netbook\ tablet)
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 105 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

15831162-1162422-15831583Voice calls on mobile
89%77%-88%92%-89%79%phone

100%afg73%f-73%afg27%afg-cf          100%ac

15191113-1113406-15191519Text messaging \ SMS on
85%74%-84%89%-85%76%a mobile phone

100%afg73%f-73%afg27%afg-cf          100%ac

714536-536179-714714Picture messaging \ MMS
40%36%-40%39%-40%36%on a mobile phone

100%af75%f-75%af25%f-cf          100%ac

718520-520198-718718Emails on a mobile phone
40%35%-39%43%-40%36%

100%afg72%f-72%f28%afg-cf          100%ac

248168-16880-248248Micro blogging sites
14%11%-13%17%-14%12%such as Twitter or

100%f68%f-68%f32%afg-cf          100%ctumblr on a mobile phone

615418-418197-615615Instant messaging e.g.
34%28%-32%43%-34%31%BBM, Facebook Messenger,

100%fg68%f-68%f32%aefgh-cf          100%ciMessage on a mobile
phone

730505-505225-730730Social networking sites
41%34%-38%49%-41%36%or apps such as

100%afg69%f-69%f31%aefgh-cf          100%acFacebook, or LinkedIn on
a mobile phone

406290-290116-406406Comments on
23%19%-22%25%-23%20%websites\forums on a

100%f71%f-71%f29%fg-cf          100%cmobile phone

384256-256129-384384Skype or other Internet
22%17%-19%28%-22%19%based phone service on a

100%fg66%f-66%f34%aefgh-cf          100%cmobile phone

120313701671203-16712031370Voice calls on landline
67%91%93%91%-73%67%68%phone
88%d100%adh12%adh88%adh-12%d            88%

14631279148113133217914631643Post (Letters, cards or
82%85%82%85%73%78%82%82%packages)
89%d78%d9%69%ad20%11%d            89%
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 105 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

17571489176131344522217571979Meeting face to face
99%99%98%99%97%97%99%98%
89%75%d9%66%d22%11%89%

21-11224Never
**-**1%**

44%24%-24%20%56%44%
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 105 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

902933103231871203Emails on a computer
21%79%69%73%58%60%(laptop\ desktop\
7%24%abdf26%abf27%abff            16%fnetbook\ tablet)

34221200272130858Social networking sites
8%59%44%62%40%43%such as Facebook or
4%26%abdf23%f32%abdff            15%fLinkedIn on a computer

(laptop\ desktop\
netbook\ tablet)

161389148239Micro blogging sites
*16%8%21%15%12%such as Twitter or
*25%df16%f38%adff            20%dftumblr on a computer

(laptop\ desktop\
netbook\ tablet)

23169143222118676Instant Messaging e.g.
5%45%32%50%37%34%Facebook Messenger, MSN
3%25%adf21%f33%abdff            17%fMessenger, Skype IM on a

computer (laptop\
desktop\ netbook\
tablet)

2411912917476522Skype calls or other
6%32%29%40%24%26%Internet based phone
5%23%f25%f33%abdff            15%fservice on a computer

(laptop\ desktop\
netbook\ tablet)

431305721142Free\paid for e-cards
1%8%7%13%6%7%through a website on a
3%22%f21%f40%abdff            15%fcomputer (laptop\

desktop\ netbook\
tablet)

1610510213878440Comments on
4%28%23%31%25%22%websites\forums on a
4%24%f23%f31%adff            18%fcomputer (laptop\

desktop\ netbook\
tablet)

453486137203Virtual assistance on a
1%14%11%14%11%10%website on a computer
2%26%f24%f30%ff            18%f(laptop\ desktop\

netbook\ tablet)
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 105 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

2373373823892391583Voice calls on mobile
55%90%85%88%75%79%phone
15%21%abf24%abf25%abff            15%f

1803353823972241519Text messaging \ SMS on
42%90%85%90%70%76%a mobile phone
12%22%abf25%abf26%abff            15%f

41202163207102714Picture messaging \ MMS
9%54%36%47%32%36%on a mobile phone
6%28%abdf23%f29%abdff            14%f

30211148226103718Emails on a mobile phone
7%57%33%51%32%36%
4%29%abdf21%f32%abdff            14%f

2693610040248Micro blogging sites
1%19%8%23%13%12%such as Twitter or
1%28%adf14%f40%abdff            16%ftumblr on a mobile phone

20160115219101615Instant messaging e.g.
5%43%25%50%32%31%BBM, Facebook Messenger,
3%26%abdf19%f36%abdff            16%fiMessage on a mobile

phone

20202145252110730Social networking sites
5%54%32%57%34%36%or apps such as
3%28%abdf20%f35%abdff            15%fFacebook, or LinkedIn on

a mobile phone

15937714674406Comments on
4%25%17%33%23%20%websites\forums on a
4%23%f19%f36%abdff            18%fmobile phone

11897414565384Skype or other Internet
3%24%16%33%20%19%based phone service on a
3%23%f19%f38%abdff            17%fmobile phone

3122623202702051370Voice calls on landline
73%70%71%61%64%68%phone
23%c19%23%c20%15%

3543053933432481643Post (Letters, cards or
82%82%87%78%77%82%packages)
22%19%24%abc21%15%

 Page 903

Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 105 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

4233714464323071979Meeting face to face
99%99%99%98%96%98%
21%19%b23%b22%b            16%

3-1--4Never
1%-*--*

80%-20%--
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Communication (QS8300 - 230711)

Q.2A/2B Ever use device/service to communicate with services\businesses or family and friends - Total
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 106 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

31841151924705361151922042663082286466671313Any email
16%42%29%65%71%81%29%65%62%79%82%80%63%68%65%
2%6%imo9%o15%imno36%imno41%aghikl9%o15%imno16%imno20%aghikl23%aghikl17%aghikl49%imno   51%

mnomnomnomno

27999021099286191118143174317Any microblogging
1%4%2%3%14%32%2%3%9%18%24%41%14%18%16%
1%2%3%3%28%hilmno66%afghik3%3%9%hilmo19%ghilmno29%aghikl37%aefghi45%ghilmn 55%

lmnomnojklmnooo

15314673206297467388118163133296326622Any internet based voice
8%15%12%25%31%45%12%25%27%35%43%47%29%33%31%calls
2%5%7%12%imo33%imno48%afghik7%12%imo14%imno19%hilmno26%aghikl21%afghik48%imno   52%

lmnomnolmno

1641853492826246153492823013233562589579121869Any voice calls
87%91%89%95%94%93%89%95%92%96%95%90%93%93%93%
9%10%19%15%o33%imo33%19%15%o16%17%dimo19%imo14%51%o      49%

72129772944742977110184252222460414874Any instant messaging
4%10%7%26%44%72%7%26%34%55%67%78%45%42%43%
1%2%3%9%imno34%ghilmno54%afghik3%9%imno13%imno21%aghikl29%afghik25%aefghi53%ghilmn 47%

lmnomnolmnoklmnooo

6233051217315305188129172143287325612Any comments on websites
3%11%8%17%33%48%8%17%27%38%46%50%28%33%30%
1%4%o5%8%imo35%hilmno51%afghik5%8%imo14%hilmno21%aghilm28%aghikl23%afghik47%hilmno 53%

lmnonomnolmno

30831131854745221131852212532932286416531294Any communication via
16%41%29%62%72%79%29%62%68%76%78%80%62%67%64%computer
2%6%imo9%o14%imno37%ahilmn40%aghikl9%o14%imno17%imno20%ahilmn23%aghilm18%aghikl50%imno   50%

omnoonomno

681492172456056372172452873173662718518521702Any communication via
36%73%55%82%91%96%55%82%88%95%97%95%82%87%85%mobile phone
4%9%imo13%o14%imo36%ahilmn37%aghikl13%o14%imo17%imno19%aghilm22%aghikl16%aghilm50%imno   50%c

omnonomnono
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Communication (QS8300 - 230711)

Q.2a/2b Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 106 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

5088052502584563494510123526570912352711313Any email
50%80%43%61%78%84%21%65%70%81%40%64%72%81%65%
39%m61%almo19%20%mo35%almo27%almo3%8%i18%i20%aghi5%7%e18%eeimo   21%ade

1231946955126684342956648114317Any microblogging
12%19%12%13%22%16%2%2%12%29%3%4%15%34%16%
39%61%lmo22%17%40%almo21%1%1%13%hi30%aghi2%2%15%dedehi   36%acde

2283941171112361582041961382632110158622Any internet based voice
23%39%20%26%40%38%9%27%29%43%15%23%34%47%31%calls
37%63%almo19%18%38%almo25%lmo3%7%i15%i22%aghi4%5%18%eeimo   25%acde

9099615163935564051941463163001541363083141869Any voice calls
90%96%88%93%95%97%89%94%95%92%89%96%94%93%93%
49%51%amo28%21%m30%mo22%amo10%8%17%16%8%7%16%mo     17%

37450020317030719312441592441633135230874Any instant messaging
37%50%35%41%52%46%6%28%48%75%9%23%41%68%43%
43%57%almo23%20%35%almo22%mo1%5%i18%hi28%aghi2%4%e15%dedehimo 26%acde

25735514011721414113281031431724113172612Any comments on websites
26%35%24%28%37%34%6%18%31%44%10%17%35%51%30%
42%58%mo23%19%35%lmo23%mo2%5%i17%hi23%aghi3%4%19%dedehimo 28%acde

518776266252443334449624425769892312651294Any communication via
51%77%45%60%76%80%20%62%73%79%40%62%70%79%64%computer
40%60%almo21%19%mo34%almo26%almo3%7%i19%ai20%ahi5%7%e18%eeimo   20%ade

8148884423725283611061273043141101183013231702Any communication via
81%88%75%88%90%86%49%82%91%96%63%83%92%96%85%mobile phone
48%m52%amo26%22%mo31%amo21%m6%7%i18%ahi18%aghi6%7%e18%aeeimo   19%ade
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Communication (QS8300 - 230711)

Q.2a/2b Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 106 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

8794341343882025891213608321313Any email
61%75%91%47%74%76%36%70%72%65%
67%33%aj10%aefg30%15%ag45%ag9%27%ddg          63%ad

21610273645112917150150317Any microblogging
15%18%50%8%19%17%5%29%13%16%
68%32%23%aefg20%16%g41%g5%47%abddg          47%d

424198921699926245203374622Any internet based voice
30%34%63%21%36%34%13%39%32%31%calls
68%32%15%aefg27%16%g42%g7%33%abddg          60%d

133553413274226173529847410981869Any voice calls
93%93%89%90%96%95%89%92%95%93%
71%29%7%40%14%g39%gh16%25%59%d

56530912022015537974319481874Any instant messaging
39%54%81%27%57%49%22%62%41%43%
65%35%aj14%aefg25%18%ag43%g8%36%abddg          55%d

4102027814910128550213350612Any comments on websites
29%35%53%18%37%37%15%41%30%30%
67%33%j13%aefg24%17%g46%ag8%35%abddg          57%d

8674281333892025701283538131294Any communication via
60%74%90%47%74%74%38%68%70%64%computer
67%33%aj10%aefg30%16%ag44%ag10%27%ddg          63%ad

116453814360425170521846210231702Any communication via
81%93%97%73%92%92%65%89%88%85%mobile phone
68%32%aj8%ag35%15%ag41%ag13%27%ddg          60%d
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Communication (QS8300 - 230711)

Q.2a/2b Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 106 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

4783291260157272240462182451141817382351313Any email
87%88%80%76%81%73%64%43%84%74%70%72%46%65%
36%al25%al96%a12%agh21%agh18%agh35%g14%3%ab9%b14%b56%abbg     18%

16276302407178824620345214963317Any microblogging
29%20%19%19%21%24%11%11%38%22%20%14%12%16%
51%alm24%95%13%gh22%gh25%agh26%14%6%abcd11%b16%b47%h      20%

2471466008713011321180336581338105622Any internet based voice
45%39%38%42%39%35%29%19%61%42%31%33%21%31%calls
40%al24%a96%a14%agh21%agh18%g34%g13%5%abcd10%ab13%b54%bbg     17%

5323631494189318309671382491402499684631869Any voice calls
97%97%95%91%94%94%94%90%91%92%96%94%90%93%
28%a19%a80%10%17%17%36%20%3%8%13%52%25%

3802098171081921842691213581136450172874Any instant messaging
69%56%52%52%57%56%37%29%64%53%52%44%34%43%
43%alm24%a93%a12%gh22%agh21%agh31%g14%4%abc9%b16%b51%bbgh    20%

2611585838112511920878276291319114612Any comments on websites
47%42%37%39%37%36%29%18%50%40%35%31%22%30%
43%al26%a95%a13%gh20%g19%g34%g13%4%abc10%b15%b52%bbg     19%

4803111262156271234458175451131867212291294Any communication via
87%83%80%76%80%71%64%41%84%73%71%70%45%64%computer
37%al24%a98%a12%agh21%aghi18%g35%g14%4%ab9%b14%b56%abbg     18%

5393561443190317302603291481352439023741702Any communication via
98%95%92%92%94%92%84%69%89%88%93%87%73%85%mobile phone
32%al21%a85%a11%agh19%agh18%agh35%g17%3%b8%b14%ab53%bbg     22%
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Communication (QS8300 - 230711)

Q.2a/2b Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 106 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

50880528410291313Any email
73%61%68%65%65%
39%ad61%22%78%

13118678239317Any microblogging
19%14%19%15%16%
41%d59%25%75%

235387132489622Any internet based voice
34%29%32%31%31%calls
38%62%21%79%

654121538714831869Any voice calls
94%92%93%93%93%
35%65%21%79%

350524188686874Any instant messaging
50%40%45%43%43%
40%ad60%22%78%

232381143469612Any comments on websites
33%29%34%29%30%
38%62%23%77%

50978528510091294Any communication via
73%60%68%63%64%computer
39%ad61%22%78%

626107736413381702Any communication via
90%82%87%84%85%mobile phone
37%ad63%21%79%
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Communication (QS8300 - 230711)

Q.2a/2b Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 106 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

2411612011280732720148671403051313Any email
53%63%60%54%73%73%58%62%66%74%66%73%65%
2%9%9%9%6%j6%j2%15%4%5%j11%j      23%afjkm

920351610171528535109317Any microblogging
20%11%18%7%9%17%3%16%11%6%16%26%16%
3%j6%11%dj5%3%6%*16%j2%2%11%j      34%adefgi

jl

144756431837996262471180622Any internet based voice
31%26%28%21%17%37%20%30%36%27%33%43%31%calls
2%8%9%7%3%6%ij1%15%4%ij4%11%ijij     29%adfgij

kl

4316818819799974129868822013871869Any voice calls
95%91%94%94%90%97%89%92%93%92%95%92%93%
2%9%10%11%5%5%2%16%4%4%11%21%

217483694544101422833112213874Any instant messaging
46%40%42%33%41%44%22%44%38%37%53%51%43%
2%8%9%8%5%5%1%16%g3%4%13%gjgj     24%gj

1255505025367111251660166612Any comments on websites
26%30%25%24%23%35%15%34%34%18%28%40%30%
2%9%8%8%4%6%1%18%d4%3%10%27%adgijk

2811711812276782919947671302841294Any communication via
62%63%59%58%69%78%62%62%64%74%61%68%64%computer
2%9%9%9%6%6%acfjk2%15%4%5%10%22%

37150162171100923426863771813671702Any communication via
81%81%82%81%91%91%74%83%87%86%85%87%85%mobile phone
2%9%10%10%6%5%g2%16%4%5%11%22%
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Communication (QS8300 - 230711)

Q.2a/2b Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 106 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

21210972473107110919711161313Any email
81%63%53%73%63%65%57%67%65%
16%ah84%2%6%8%84%15%c            85%c

882299171827326292317Any microblogging
34%13%20%17%10%16%7%17%16%
28%ah72%3%6%6%86%8%c            92%c

14847314374552581541622Any internet based voice
56%27%31%37%26%31%24%32%31%calls
24%ah76%2%6%7%84%13%c            87%c

23716254397157157231415551869Any voice calls
91%93%95%97%92%93%91%93%93%
13%87%2%5%8%84%17%83%

159712214472737118756874Any instant messaging
61%41%46%44%42%43%34%45%43%
18%ah81%2%5%8%84%14%c            86%c

11949112365351275537612Any comments on websites
46%28%26%35%31%30%22%32%30%
19%ah80%2%6%9%84%12%c            88%c

20610842878108107920410901294Any communication via
79%62%62%78%63%64%59%65%64%computer
16%ah84%2%6%ad8%83%16%84%

24414533792141143327714251702Any communication via
93%83%81%91%82%85%80%85%85%mobile phone
14%ah85%2%5%8%84%16%84%
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Communication (QS8300 - 230711)

Q.2a/2b Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 106 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

12721005319742984112721313Any email
71%67%17%73%65%18%71%65%
97%afg77%f2%74%adfg23%f3%cf           97%ac

31221012081045312317Any microblogging
17%14%1%16%23%2%17%16%
98%fg66%f*66%f33%aefg2%cf           98%c

6054441343117417605622Any internet based voice
34%30%7%33%38%7%34%31%calls
97%f71%f2%69%f28%afg3%cf           97%c

17031448167128142216717031869Any voice calls
95%96%93%97%92%73%95%93%
91%ad77%ad9%69%ad23%9%c            91%ac

8536141559925521853874Any instant messaging
48%41%9%45%56%9%48%43%
98%fg70%f2%69%f29%aefgh2%cf           98%c

5974421143016616597612Any comments on websites
33%29%6%32%36%7%33%30%
97%f72%f2%70%f27%fg3%cf           97%c

12491005349712784512491294Any communication via
70%67%19%73%61%20%70%64%computer
97%adf78%f3%75%adfg21%f3%cf           97%ac

17021254-1254449-17021702Any communication via
95%83%-95%98%-95%85%mobile phone

100%afg74%f-74%afg26%aefg-cf          100%ac
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Communication (QS8300 - 230711)

Q.2a/2b Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 106 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

983233293552081313Any email
23%87%73%81%65%65%
7%25%abdf25%af27%abff            16%f

3804912462317Any microblogging
1%21%11%28%19%16%
1%25%df15%f39%abdff            19%df

2914914920096622Any internet based voice
7%40%33%45%30%31%calls
5%24%abf24%f32%abdff            15%f

3823614284142851869Any voice calls
89%97%95%94%89%93%
20%19%bf23%bf22%15%

35218184288149874Any instant messaging
8%58%41%65%47%43%
4%25%abdf21%f33%abdff            17%f

28147131193114612Any comments on websites
6%39%29%44%36%30%
5%24%adf21%f32%adff            19%f

1003153343432021294Any communication via
23%84%74%78%63%64%computer
8%24%abdf26%abf27%abff            16%f

2643554104152581702Any communication via
61%95%91%94%81%85%mobile phone
15%21%abf24%abf24%abff            15%f
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Communication (QS8300 - 230711)

Q.2a/2b Communication with family and friends- summary codes
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 107 

Send greetings
for occasions

such as
birthdays, getCommunicateCommunicate

well,with a group ofwith a group ofCommunicate
congratulationspeople youfriends orCommunicatewith a family

etcdon't knowfamilywith a friendmember

20072007200720072007Unweighted Base
20062006200620062006Weighted Base

361323518617563Emails on a computer
18%16%26%31%28%(laptop\desktop\netbook\

tablet)

323153410466376Social networking sites
16%8%20%23%19%such as Facebook or

LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

2126506142Micro blogging sites
1%1%3%3%2%such as Twitter or

tumblr on a computer
(laptop\desktop\netbook\
tablet)

16170255317258Instant Messaging e.g.
8%3%13%16%13%Facebook Messenger, MSN

Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

10730206244247Skype calls or other
5%2%10%12%12%Internet based phone

service on a computer
(laptop\desktop\netbook\
tablet)

453293739Free\paid for e-cards
2%*1%2%2%through a website on a

computer
(laptop\desktop\netbook\
tablet)

2537547466Comments on
1%2%3%4%3%websites\forums on a

computer
(laptop\desktop\netbook\
tablet)

-----Virtual assistance on a
-----website on a computer

(laptop\desktop\netbook\
tablet)

65530881811241164Voice calls on a mobile
33%15%41%56%58%phone
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Communication (QS8300 - 230711)

Q.3A Thinking about personal communication, which of these methods do you ever use to - SUMMARY TABLE
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 107 

Send greetings
for occasions

such as
birthdays, getCommunicateCommunicate

well,with a group ofwith a group ofCommunicate
congratulationspeople youfriends orCommunicatewith a family

etcdon't knowfamilywith a friendmember

20072007200720072007Unweighted Base
20062006200620062006Weighted Base

72914085610991007Text messaging \ SMS on
36%7%43%55%50%a mobile phone

12023187246241Picture messaging \ MMS
6%1%9%12%12%on a mobile phone

131119224280241Emails on a mobile phone
7%6%11%14%12%

1315475238Micro blogging sites
1%1%2%3%2%such as Twitter or

tumblr on a mobile phone

12148199234192Instant messaging e.g.
6%2%10%12%10%BBM, Facebook Messenger,

iMessage on a mobile
phone

209105292344259Social networking sites
10%5%15%17%13%or apps such as

Facebook, or LinkedIn on
a mobile phone

3121425842Comments on
2%1%2%3%2%websites\forums on a

mobile phone

4922111116109Skype or other Internet
2%1%6%6%5%based phone service on a

mobile phone

609341725958976Voice calls on landline
30%17%36%48%49%phone

1166202467605642Post (Letters, cards or
58%10%23%30%32%packages)

1097593151216571667Meeting face to face
55%30%75%83%83%

-----Direct Debit
-----

-----Internet\online\website
-----(no further detail)

-----Online Internet Banking
-----
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Communication (QS8300 - 230711)

Q.3A Thinking about personal communication, which of these methods do you ever use to - SUMMARY TABLE
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 107 

Send greetings
for occasions

such as
birthdays, getCommunicateCommunicate

well,with a group ofwith a group ofCommunicate
congratulationspeople youfriends orCommunicatewith a family

etcdon't knowfamilywith a friendmember

20072007200720072007Unweighted Base
20062006200620062006Weighted Base

--1--Familyfriends\acquaintan
--*--ce deals with it

--677Phone (no detail)
--***

-----Shops\shopping (all
-----references)

12---Other method
**---

SUMMARY CODES

19371223190719901983ANY
97%61%95%99%99%

418229518582463ANY SOCIAL NETWORKING
21%11%26%29%23%

403370573683617ANY EMAILS
20%18%29%34%31%

217101337401334ANY INSTANT MESSAGING
11%5%17%20%17%

945526116715131543ANY VOICE CALLS
47%26%58%75%77%

45467510387ANY COMMENTS ON WEBSITE
2%2%4%5%4%FORUMS

NUMBER OF WAYS
TO COMMUNICATE

7016915884214311 mention
35%34%29%21%21%

3622193052743012 mentions
18%11%15%14%15%

2931302753333153 mentions
15%7%14%17%16%

156701962322374 mentions
8%3%10%12%12%

4251125427286995+ mentions
21%6%27%36%35%
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Communication (QS8300 - 230711)

Q.3A Thinking about personal communication, which of these methods do you ever use to - SUMMARY TABLE
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 107 

Send greetings
for occasions

such as
birthdays, getCommunicateCommunicate

well,with a group ofwith a group ofCommunicate
congratulationspeople youfriends orCommunicatewith a family

etcdon't knowfamilywith a friendmember

20072007200720072007Unweighted Base
20062006200620062006Weighted Base

70785981522None
3%39%5%1%1%

--1-1Don't know
--*-*

3.0842.1083.6754.1934.124Average number of
mentions

2.5841.9083.1203.0633.104Standard Deviation
0.0030.0030.0050.0050.005Error Variance
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Communication (QS8300 - 230711)

Q.3A Thinking about personal communication, which of these methods do you ever use to - SUMMARY TABLE
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 108 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

194060102202200601029011213070284279563Emails on a computer
10%20%15%34%31%30%15%34%28%33%35%25%28%29%28%(laptop\desktop\netbook\
3%7%11%18%imno36%imno35%imno11%18%imno16%imo20%imno23%dimno12%imo50%imo    50%tablet)

*8839139190839538610288209167376Social networking sites
*4%2%13%21%29%2%13%16%26%27%31%20%17%19%such as Facebook or
*2%2%10%imno37%hilmno51%aghikl2%10%imno14%imno23%aghilm27%aghilm23%aghikl56%imno   44%LinkedIn on a computer

mnononomno(laptop\desktop\netbook\
tablet)

----1032--28923241942Micro blogging sites
----2%5%--1%2%2%8%2%2%2%such as Twitter or
----25%75%aghikl--5%19%im22%im54%aefghi56%im     44%tumblr on a computer

mnoklmno(laptop\desktop\netbook\
tablet)

*23209414232036587072147111258Instant Messaging e.g.
*1%1%7%14%21%1%7%11%17%19%25%14%11%13%Facebook Messenger, MSN
*1%1%8%imno36%hilmno55%aghikl1%8%imno14%imno22%hilmno27%aghilm28%aghikl57%hilmno 43%Messenger, Skype IM on a

mnonomnocomputer
(laptop\desktop\netbook\
tablet)

714213874114213837375757118129247Skype calls or other
4%7%5%13%11%17%5%13%11%11%15%20%11%13%12%Internet based phone
3%6%8%16%imo30%imo46%aikmno8%16%imo15%imo15%imo23%imno23%afgikm48%imo    52%service on a computer

no(laptop\desktop\netbook\
tablet)

112414192478910241439Free\paid for e-cards
*1%*1%2%3%*1%2%2%2%3%2%1%2%through a website on a
1%4%5%11%36%48%5%11%17%19%22%25%im63%37%computer

(laptop\desktop\netbook\
tablet)

-11730271716141117353066Comments on
-**2%5%4%*2%5%4%3%6%3%3%3%websites\forums on a
-1%1%11%46%imno42%imo1%11%24%imno22%imo16%im25%imno54%im     46%computer

(laptop\desktop\netbook\
tablet)

29861151684194621151681932262741895805851164Voice calls on a mobile
16%42%30%57%63%70%30%57%59%68%73%66%56%60%58%phone
3%7%imo10%o14%imno36%imno40%aghilm10%o14%imno17%imno19%aimno23%aghikl16%aimno50%imno   50%

nomno
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Communication (QS8300 - 230711)

Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 108 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

135871126375434711261712052491865424651007Text messaging \ SMS on
7%28%18%43%57%66%18%43%52%61%66%65%53%48%50%a mobile phone
1%6%imo7%o13%imno37%ahilmn43%aghikl7%o13%imno17%imno20%ahilmn25%aghikl18%aghilm54%imno   46%

omnoomnono

16719861307193451834714399241Picture messaging \ MMS
1%3%2%6%13%20%2%6%11%15%22%16%14%10%12%on a mobile phone
1%3%3%8%imo35%hilmno54%aghikl3%8%imo14%imno21%hilmno34%aghikl19%hilmno59%hilmno 41%

mnomno

156209412162041537943123117241Emails on a mobile phone
1%2%1%7%14%18%1%7%13%16%21%15%12%12%12%
*2%2%8%imo39%hilmno50%ahilmn2%8%imo17%imno22%hilmno33%aghikl18%hilmno51%imno   49%

omno

-11-9281-18820211738Micro blogging sites
-**-1%4%*-*2%2%7%2%2%2%such as Twitter or
-2%2%-25%73%aghikl2%-4%21%20%53%aefghi56%44%tumblr on a mobile phone

mnoklmno

-11457130142235636712369192Instant messaging e.g.
-**1%9%20%*1%7%11%17%24%12%7%10%BBM, Facebook Messenger,
-**2%30%hilmno68%afghik*2%11%hilmno18%hilmno33%aghikl35%afghik64%bhilmno 36%iMessage on a mobile

lmnomnolmnophone

*11107617211028489280148112259Social networking sites
***4%11%26%*4%8%14%25%28%14%11%13%or apps such as
***4%im29%hilmno66%afghik*4%im11%imno19%hilmno36%afghik31%afghik57%hilmno 43%Facebook, or LinkedIn on

lmnolmnolmnoa mobile phone

*-*21030*2371811241842Comments on
*-*1%2%5%*1%1%2%5%4%2%2%2%websites\forums on a
1%-1%5%24%71%aghikl1%5%6%17%im44%aghikl27%imn57%im     43%mobile phone

mnomno

112102770210111637335455109Skype or other Internet
1%1%1%3%4%11%1%3%3%5%10%12%5%6%5%based phone service on a
1%1%2%9%im25%im64%afghik2%9%im10%15%imn34%aghikl30%afghik50%imno   50%mobile phone

lmnomnolmno

11613224817934820124817917717113666533443976Voice calls on landline
62%65%64%61%53%30%64%61%54%51%36%23%52%45%49%phone
12%adej14%adefjk25%adefjk18%adej36%dej21%25%adefjk18%adej18%dej18%dej14%d7%55%bdej    45%

69881571202231421571201151089448380262642Post (Letters, cards or
37%43%40%41%34%22%40%41%35%32%25%17%37%27%32%packages)
11%dej14%adej24%adej19%adej35%dej22%24%adej19%adej18%dej17%dj15%8%59%abbdj    41%
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Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 108 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

1581693262495635283262492772863002288717961667Meeting face to face
85%83%84%85%85%80%84%85%85%86%80%80%85%82%83%
9%10%20%15%34%32%20%15%17%17%18%14%52%48%

22421-421---247Phone (no detail)
1%1%1%1%*-1%1%*---***

33%j27%59%24%16%-59%24%16%---35%65%

SUMMARY CODES

18120138228965865438228932433437128310209631983ANY
97%99%98%98%99%99%98%98%99%100%99%99%99%99%99%
9%10%19%15%33%o33%19%15%16%17%o19%14%51%49%

*89421662469426899135111257205463ANY SOCIAL NETWORKING
*4%2%14%25%37%2%14%21%30%36%39%25%21%23%
*2%2%9%imno36%hilmno53%aghikl2%9%imno15%imno21%hilmno29%aghikl24%aghikl56%hilmno 44%

mnomnomno

194362105219231621059712215081318299617ANY EMAILS
10%21%16%36%33%35%16%36%30%36%40%28%31%31%31%
3%7%o10%17%imno35%imno37%imno10%17%imno16%imo20%imno24%adgimn13%imo52%imno   48%

o

*3320114197320466810394196137334ANY INSTANT MESSAGING
*1%1%7%17%30%1%7%14%20%27%33%19%14%17%
*1%1%6%imo34%hilmno59%afghik1%6%imo14%hilmno20%hilmno31%aghikl28%afghik59%bhilmno 41%

lmnomnolmno

1241562812355165112812352522642982137977471543ANY VOICE CALLS
67%77%72%80%78%77%72%80%77%79%79%75%77%77%77%
8%10%18%15%o33%o33%o18%15%o16%17%o19%o14%52%o      48%

*11934431917172221503887ANY COMMENTS ON WEBSITE
***3%5%7%*3%5%5%6%7%5%4%4%FORUMS
*1%1%11%im39%imno49%imno1%11%im19%imno19%imno25%imno24%imno57%imno   43%

527635763*51101222None
3%1%2%2%1%1%2%2%1%*1%*1%1%1%

24%fk9%34%28%15%24%34%28%13%2%21%3%46%54%

-----1-----1-11Don't know
-----*-----*-**
-----100%-----100%-100%

2.3083.062o2.704o3.878imno4.337imno4.849aghi2.704o3.878imno4.058imno4.608hilm4.905aghi4.775ahil4.3023.9374.124imnoAverage number of
klmnonolmnomnomentions

1.3981.8101.6682.5833.0673.6651.6682.5832.8033.2853.4063.9853.2132.9763.104Standard Deviation
0.0100.0150.0070.0260.0150.0200.0070.0260.0270.0320.0320.0500.0100.0100.005Error Variance
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Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 108 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11298787104195083702341403353651851282953252007Unweighted Base
100510005854215844162161543343251741403273352006Weighted Base

1594047584221183215599109394610391563Emails on a computer
16%40%13%20%38%44%10%36%30%33%22%33%32%27%28%(laptop\desktop\netbook\
28%72%almo13%15%m39%almo32%almo4%10%i18%i19%i7%8%18%ilmo   16%tablet)

1492268366121105328771015116290376Social networking sites
15%23%14%16%21%25%1%18%23%31%3%8%19%27%19%such as Facebook or
40%60%lmo22%18%32%mo28%almo1%7%i21%i27%ahi1%3%16%dedeio   24%adeLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

735522015--518--51342Micro blogging sites
1%4%1%1%3%4%--2%6%--2%4%2%such as Twitter or

17%83%lmo12%5%47%lmo36%lmo--12%44%aghi--13%o      32%tumblr on a computer
(laptop\desktop\netbook\
tablet)

88171543499721145973163569258Instant Messaging e.g.
9%17%9%8%17%17%1%9%18%23%1%4%11%20%13%Facebook Messenger, MSN

34%66%almo21%13%38%lmo28%lmo*5%i23%i28%ahi1%2%14%edeilo  27%acdeMessenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

65181303511170922365111173863247Skype calls or other
7%18%5%8%19%17%4%14%11%16%7%12%12%19%12%Internet based phone

27%73%almo12%14%45%almo29%lmo4%9%i15%i21%i5%7%15%imo    26%aeservice on a computer
(laptop\desktop\netbook\
tablet)

732421617147121-8639Free\paid for e-cards
1%3%1%1%3%4%1%3%2%4%*-2%2%2%through a website on a

17%83%lmo11%6%40%o43%lmo3%11%17%32%2%-19%o      16%computer
(laptop\desktop\netbook\
tablet)

264012142416151614-2141466Comments on
3%4%2%3%4%4%*3%5%4%-2%4%4%3%websites\forums on a

40%60%18%22%36%25%1%8%24%i21%i-4%22%e21%computer
(laptop\desktop\netbook\
tablet)

533632276257367265548521522762832042361164Voice calls on a mobile
53%63%47%61%63%64%25%55%64%70%35%59%63%70%58%phone
46%54%mo24%22%mo32%mo23%mo5%7%i18%i19%ahi5%7%e18%eeimo   20%ae

437570232206335235377420522634521712081007Text messaging \ SMS on
44%57%40%49%57%56%17%48%61%70%20%37%52%62%50%a mobile phone
43%57%amo23%20%m33%amo23%mo4%7%i20%ai22%ahi3%5%e17%dedeimo  21%ade
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Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 108 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11298787104195083702341403353651851282953252007Unweighted Base
100510005854215844162161543343251741403273352006Weighted Base

75167354095723115177483552241Picture messaging \ MMS
7%17%6%9%16%17%2%7%15%24%2%5%11%16%12%on a mobile phone

31%69%almo14%16%39%lmo30%lmo1%5%21%i32%aghi2%3%15%eeimo   22%de

571843027104793124664384858241Emails on a mobile phone
6%18%5%6%18%19%1%7%14%20%2%6%15%17%12%

24%76%almo12%11%43%almo33%almo1%5%i19%i26%ahi1%3%20%eeilmo  24%de

830351714--5161-41238Micro blogging sites
1%3%1%1%3%3%--2%5%*-1%3%2%such as Twitter or

20%80%mo8%12%43%mo36%mo--13%43%ahi2%-11%31%tumblr on a mobile phone

7311937357743-438811-1949192Instant messaging e.g.
7%12%6%8%13%10%-2%11%25%*-6%15%10%BBM, Facebook Messenger,

38%62%mo20%18%40%mo22%-2%20%hi42%aghi*-10%edehi   26%acdeiMessage on a mobile
phone

89170523710466-94396123376259Social networking sites
9%17%9%9%18%16%-6%13%30%1%1%10%23%13%or apps such as

34%66%almo20%14%40%almo26%lmo-3%i17%i37%aghi*1%13%dedeimo  29%acdeFacebook, or LinkedIn on
a mobile phone

18241091311-2615*-31442Comments on
2%2%2%2%2%3%-1%2%5%*-1%4%2%websites\forums on a

44%56%23%20%31%25%-5%15%37%ai1%-8%34%mobile phone

22871396226-51732251137109Skype or other Internet
2%9%2%2%11%6%-3%5%10%1%4%3%11%5%based phone service on a

20%80%almo12%8%56%almo24%lmo-5%15%i30%ai2%5%10%ilmo   34%acemobile phone

4415352372052762591411071811041077216797976Voice calls on landline
44%53%41%49%47%62%65%69%54%32%62%51%51%29%49%phone
45%55%mo24%21%28%27%aklmno14%af11%afg19%f11%11%ab7%b17%bbfm    10%

26537712713820517292731358165478861642Post (Letters, cards or
26%38%22%33%35%41%42%47%40%25%38%34%27%18%32%packages)
41%59%amo20%21%m32%mo27%amo14%af11%af21%af13%10%b7%b14%bmo     9%

8228454793434833621791362942621481132702661667Meeting face to face
82%84%82%82%83%87%83%88%88%81%85%80%83%79%83%
49%51%29%21%29%22%11%8%18%16%9%7%16%16%

4232112---221-7Phone (no detail)
******1%---1%1%*-*

68%32%43%25%20%12%35%---25%24%16%-
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Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 108 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11298787104195083702341403353651851282953252007Unweighted Base
100510005854215844162161543343251741403273352006Weighted Base

SUMMARY CODES

9889945754135834112131523333221691373253331983ANY
98%99%98%98%100%99%99%98%100%99%97%98%99%99%99%
50%50%29%21%29%21%11%8%17%16%9%7%16%17%

184279104801591203299213361374113463ANY SOCIAL NETWORKING
18%28%18%19%27%29%1%19%28%41%3%9%23%34%23%
40%60%almo22%17%34%lmo26%lmo1%6%i20%i29%aghi1%3%16%dedeimo  24%acde

174443849024719623591101274046109104617ANY EMAILS
17%44%14%21%42%47%11%38%33%39%23%33%33%31%31%
28%72%almo14%15%m40%almo32%almo4%10%i18%i21%ai6%7%18%ilmo   17%

12820673551218511473108264189334ANY INSTANT MESSAGING
13%21%12%13%21%20%1%9%22%33%1%4%12%27%17%
38%62%lmo22%16%36%lmo26%lmo*4%i22%hi32%aghi1%2%12%edeio   27%acde

7328114033304703411581262602521231092562591543ANY VOICE CALLS
73%81%69%78%80%82%73%82%78%78%71%78%78%77%77%
47%53%mo26%21%m30%mo22%mo10%8%17%16%8%7%17%m      17%

365119182724171923*2152087ANY COMMENTS ON WEBSITE
4%5%3%4%5%6%*5%6%7%*2%5%6%4%FORUMS

41%59%21%20%31%27%1%8%21%i26%i*3%17%ei     23%e

16697153314532222None
2%1%2%2%*1%1%2%*1%3%2%1%1%1%

72%28%40%32%5%23%11%12%6%16%22%15%9%8%

1-1----------11Don't know
*-*----------**

100%-100%----------100%

3.3854.859almo3.1253.747m4.716almo5.061almo2.5594.258i4.605i5.163ai2.8873.4564.062e4.545de4.124eimoAverage number of
mentions

2.5393.4262.3892.6953.4323.4111.5262.8353.1093.8201.8202.2063.0043.4883.104Standard Deviation
0.0060.0130.0080.0180.0230.0320.0100.0590.0290.0410.0180.0390.0310.0380.005Error Variance
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Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 108 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141059715188527369833855611132007Unweighted Base
143057514782027276633451711552006Weighted Base

408155591668125863139361563Emails on a computer
29%27%40%20%30%34%19%27%31%28%(laptop\desktop\netbook\
73%27%10%ag29%14%g46%ag11%25%dg          64%dtablet)

24812860806317333128215376Social networking sites
17%22%41%10%23%23%10%25%19%19%such as Facebook or
66%34%16%aefg21%17%g46%g9%34%abddg          57%dLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

32111955143241542Micro blogging sites
2%2%13%1%2%2%1%5%1%2%such as Twitter or

75%25%46%aefg11%11%32%8%56%abdg           36%tumblr on a computer
(laptop\desktop\netbook\
tablet)

1768246573811717103138258Instant Messaging e.g.
12%14%31%7%14%15%5%20%12%13%Facebook Messenger, MSN
68%32%18%aefg22%15%g45%g7%40%abddg          54%dMessenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

177704965311022278146247Skype calls or other
12%12%33%8%11%13%7%15%13%12%Internet based phone
72%28%20%aefg26%12%41%g9%32%ddg          59%dservice on a computer

(laptop\desktop\netbook\
tablet)

2811882213102639Free\paid for e-cards
2%2%5%1%1%3%1%2%2%2%through a website on a

71%29%20%fg21%5%55%8%26%66%computer
(laptop\desktop\netbook\
tablet)

471910155367203966Comments on
3%3%7%2%2%5%2%4%3%3%websites\forums on a

71%29%15%g22%8%55%g11%30%59%computer
(laptop\desktop\netbook\
tablet)

8013631043531885201493256911164Voice calls on a mobile
56%63%70%43%69%68%45%63%60%58%phone
69%31%j9%ag30%16%ag45%ag13%28%ddg          59%d
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Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 108 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141059715188527369833855611132007Unweighted Base
143057514782027276633451711552006Weighted Base

6713361032821694531182905991007Text messaging \ SMS on
47%58%70%34%62%59%35%56%52%50%a mobile phone
67%33%aj10%ag28%17%ag45%ag12%29%ddg          59%d

148933041411301465162241Picture messaging \ MMS
10%16%20%5%15%17%4%13%14%12%on a mobile phone
61%39%j12%ag17%17%g54%ag6%27%ddg          67%d

158823042361332173147241Emails on a mobile phone
11%14%20%5%13%17%6%14%13%12%
66%34%12%ag18%15%g55%ag9%30%ddg          61%d

3081645145201338Micro blogging sites
2%1%11%*2%2%1%4%1%2%such as Twitter or

79%21%41%aefg9%13%36%13%53%abg           34%tumblr on a mobile phone

1217039413379128199192Instant messaging e.g.
8%12%26%5%12%10%4%16%9%10%BBM, Facebook Messenger,

63%37%20%aefg22%17%g41%g6%42%abddg          51%diMessage on a mobile
phone

167934551411231799143259Social networking sites
12%16%31%6%15%16%5%19%12%13%or apps such as
64%36%17%aefg20%16%g47%g7%38%abddg          55%dFacebook, or LinkedIn on

a mobile phone

2418587223152442Comments on
2%3%3%1%2%3%1%3%2%2%websites\forums on a

57%43%12%19%16%53%g8%36%57%mobile phone

71382521194594358109Skype or other Internet
5%7%17%3%7%6%3%8%5%5%based phone service on a

65%35%23%aefg19%17%g41%g8%39%dg           53%mobile phone

71626034436143363173144659976Voice calls on landline
50%45%23%53%53%47%52%28%57%49%phone
73%27%3%45%h15%h37%h18%c15%ch          68%ac

47916333273105231127118397642Post (Letters, cards or
34%28%23%33%39%30%38%23%34%32%packages)
75%25%5%43%16%h36%20%c18%c           62%c

11814861196812326352784099791667Meeting face to face
83%84%81%83%85%83%83%79%85%83%
71%29%7%41%14%38%17%25%59%c
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Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 108 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141059715188527369833855611132007Unweighted Base
143057514782027276633451711552006Weighted Base

61-5-23317Phone (no detail)
**-1%-*1%1%**

84%16%-76%-24%47%41%13%

SUMMARY CODES

141057314780827175632551111461983ANY
99%100%100%99%100%99%97%99%99%99%
71%29%7%41%14%38%16%26%58%

298164701057421441157264463ANY SOCIAL NETWORKING
21%29%47%13%27%28%12%30%23%23%
64%36%aj15%aefg23%16%g46%g9%34%abddg          57%d

440177641838728366155396617ANY EMAILS
31%31%43%22%32%37%20%30%34%31%
71%29%10%ag30%14%g46%ag11%25%ddg          64%d

21511957755814422138174334ANY INSTANT MESSAGING
15%21%38%9%21%19%7%27%15%17%
64%36%j17%aefg23%17%g43%g7%41%abddg          52%d

11034411155892296112443839161543ANY VOICE CALLS
77%77%78%72%84%80%73%74%79%77%
71%29%7%38%15%g40%g16%25%g           59%

5929121911457285187ANY COMMENTS ON WEBSITE
4%5%8%2%4%6%2%6%4%4%FORUMS

67%33%14%g22%12%52%g8%33%59%

202-11*1185922None
1%*-1%*1%3%1%1%1%

89%11%-50%2%48%38%20%42%

1--1---1-1Don't know
*--*---*-*

100%--100%---100%-

4.0364.3425.648aefg3.2584.571g4.594ag3.3224.277d4.284d4.124dgAverage number of
mentions

3.0743.1694.3822.3933.0183.2622.4753.4753.0563.104Standard Deviation
0.0070.0170.1270.0070.0330.0160.0190.0220.0080.005Error Variance
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Communication (QS8300 - 230711)

Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 108 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271540219330334691433621532539975422007Unweighted Base
550371157020633632871342354*15326010265132006Weighted Base

243166553511128521798154460331114563Emails on a computer
44%45%35%25%33%26%30%23%27%29%23%32%22%28%(laptop\desktop\netbook\
43%al30%al98%a9%20%g15%38%17%3%8%11%59%bdb      20%tablet)

1931083644274781235911296419578376Social networking sites
35%29%23%20%22%24%17%14%20%19%24%19%15%19%such as Facebook or
51%al29%a97%a11%20%g21%g33%16%3%8%17%b52%21%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

3214424813512249141242Micro blogging sites
6%4%3%2%3%4%1%3%4%3%4%1%2%2%such as Twitter or

75%al34%100%9%20%32%h12%27%5%10%22%34%29%tumblr on a computer
(laptop\desktop\netbook\
tablet)

15067251344961734212254412553258Instant Messaging e.g.
27%18%16%16%15%19%10%10%23%16%17%12%10%13%Facebook Messenger, MSN
58%alm26%97%13%19%24%agh28%16%5%b10%17%48%21%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

11659243324646853816242613842247Skype calls or other
21%16%15%16%14%14%12%9%30%16%10%13%8%12%Internet based phone
47%al24%98%13%19%18%35%15%7%abcd10%b11%56%b17%service on a computer

(laptop\desktop\netbook\
tablet)

23133857813713821739Free\paid for e-cards
4%4%2%2%2%2%2%2%2%2%3%2%1%2%through a website on a

59%a34%97%12%17%21%33%17%2%7%21%53%17%computer
(laptop\desktop\netbook\
tablet)

33196691413264491035866Comments on
6%5%4%4%4%4%4%1%7%6%4%3%2%3%websites\forums on a

51%a29%100%14%g21%g20%39%7%6%b14%b16%53%12%computer
(laptop\desktop\netbook\
tablet)

435278100512321623039819727951826092501164Voice calls on a mobile
79%75%64%60%64%70%56%47%51%62%70%59%49%58%phone
37%al24%al86%a11%g19%g20%agh34%g17%2%8%b16%abcf52%bbg     21%
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Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 108 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271540219330334691433621532539975422007Unweighted Base
550371157020633632871342354*15326010265132006Weighted Base

37224688611120119434215827721685292111007Text messaging \ SMS on
68%66%56%54%60%59%48%37%49%47%65%52%41%50%a mobile phone
37%al24%al88%a11%g20%agh19%agh34%g16%3%7%17%abce53%bbg     21%

1357423026475575386133414048241Picture messaging \ MMS
25%20%15%12%14%17%11%9%11%8%13%14%9%12%on a mobile phone
56%al30%a95%11%20%23%gh31%16%3%5%14%58%20%

1248623123543584456183212955241Emails on a mobile phone
23%23%15%11%16%11%12%11%11%12%12%13%11%12%
51%al36%al96%9%22%15%35%18%2%8%13%54%23%

2813353312813218141438Micro blogging sites
5%4%2%1%1%4%1%3%4%*3%1%3%2%such as Twitter or

74%al35%93%8%7%31%h20%35%6%2%20%37%36%tumblr on a mobile phone

121431782236455534812289449192Instant messaging e.g.
22%12%11%11%11%14%8%8%16%8%11%9%9%10%BBM, Facebook Messenger,
63%alm22%93%12%19%23%h29%18%4%6%15%49%25%iMessage on a mobile

phone

1496724128476382398194613255259Social networking sites
27%18%15%14%14%19%12%9%15%12%18%13%11%13%or apps such as
57%alm26%93%11%18%24%agh32%15%3%7%18%51%21%Facebook, or LinkedIn on

a mobile phone

261340839166225231042Comments on
5%4%3%4%1%3%2%1%3%2%2%2%2%2%websites\forums on a

62%a32%95%19%6%22%39%14%4%5%12%55%23%mobile phone

58241061519272821710165125109Skype or other Internet
11%6%7%7%6%8%4%5%13%6%6%5%5%5%based phone service on a
53%al22%97%14%18%24%h25%19%7%c9%15%46%23%mobile phone

250197789751751513752001566130543222976Voice calls on landline
45%53%50%36%52%46%53%47%28%43%50%53%43%49%phone
26%20%81%8%18%k15%38%k20%2%7%13%f56%bffk     23%

18813650740969824915973368353180642Post (Letters, cards or
34%37%32%19%29%30%35%38%13%22%26%34%35%32%packages)
29%21%79%6%15%15%k39%k25%k1%5%11%55%effk     28%ef

4693151302160280275609343391192208724171667Meeting face to face
85%85%83%77%83%84%85%81%72%78%85%85%81%83%
28%19%78%10%17%17%37%k21%2%7%13%52%f25%

--2--124---257Phone (no detail)
--*--**1%---*1%*
--29%--16%27%56%---27%73%
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Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 108 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271540219330334691433621532539975422007Unweighted Base
550371157020633632871342354*15326010265132006Weighted Base

SUMMARY CODES

54936915562053353267044145315225910175021983ANY
100%99%99%99%100%99%99%98%99%99%99%99%98%99%
28%19%78%10%17%16%35%21%3%8%13%51%25%

2271254355290971556911377824196463ANY SOCIAL NETWORKING
41%34%28%25%27%30%22%16%21%24%30%23%19%23%
49%al27%a94%a11%19%g21%gh34%15%2%8%17%b52%g      21%

2591816045712494236107164866362125617ANY EMAILS
47%49%38%28%37%29%33%25%30%31%25%35%24%31%
42%al29%al98%a9%20%g15%38%g17%3%8%11%59%bdb      20%

18879312436281985014295416473334ANY INSTANT MESSAGING
34%21%20%21%18%25%14%12%27%19%21%16%14%17%
56%alm24%94%13%g19%24%agh29%15%4%9%16%49%22%

4763181257153259276546310391192167963741543ANY VOICE CALLS
87%86%80%74%77%84%77%73%71%77%83%78%73%77%
31%al21%a81%10%17%18%aghk35%20%2%8%14%b52%24%

43268512151835841013471487ANY COMMENTS ON WEBSITE
8%7%5%6%4%5%5%2%7%6%5%5%3%4%FORUMS

49%a30%98%13%17%20%40%9%4%11%15%54%16%

12131119912191122None
*1%1%1%**1%2%1%1%*1%2%1%
5%9%58%6%6%5%42%41%3%7%3%40%48%

--1--1----1--1Don't know
--*--*----*--*
--100%--100%----100%--

5.733al5.256al4.570a3.9514.442g4.605g4.0723.6644.0293.9424.482b4.277b3.6964.124bgAverage number of
mentions

3.8043.3133.2703.1803.2033.3262.8943.0873.7523.0283.1533.0863.0263.104Standard Deviation
0.0270.0340.0070.0470.0310.0330.0120.0220.2310.0610.0400.0100.0170.005Error Variance

 Page 929

Communication (QS8300 - 230711)

Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 108 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129041315942007Unweighted Base
696131041815882006Weighted Base

198365104459563Emails on a computer
28%28%25%29%28%(laptop\desktop\netbook\
35%65%18%82%tablet)

14323385291376Social networking sites
21%18%20%18%19%such as Facebook or
38%62%23%77%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

1725113142Micro blogging sites
2%2%3%2%2%such as Twitter or

41%59%27%73%tumblr on a computer
(laptop\desktop\netbook\
tablet)

10215659199258Instant Messaging e.g.
15%12%14%13%13%Facebook Messenger, MSN
39%61%23%77%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

7717042204247Skype calls or other
11%13%10%13%12%Internet based phone
31%69%17%83%service on a computer

(laptop\desktop\netbook\
tablet)

172243539Free\paid for e-cards
2%2%1%2%2%through a website on a

45%55%9%91%computer
(laptop\desktop\netbook\
tablet)

2342174966Comments on
3%3%4%3%3%websites\forums on a

36%64%26%74%computer
(laptop\desktop\netbook\
tablet)

4237412329321164Voice calls on a mobile
61%57%55%59%58%phone
36%64%20%80%

3906182137941007Text messaging \ SMS on
56%47%51%50%50%a mobile phone
39%d61%21%79%
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Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 108 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129041315942007Unweighted Base
696131041815882006Weighted Base

10014243199241Picture messaging \ MMS
14%11%10%13%12%on a mobile phone
41%59%18%82%

8515545196241Emails on a mobile phone
12%12%11%12%12%
35%65%19%81%

1523112838Micro blogging sites
2%2%3%2%2%such as Twitter or

40%60%28%72%tumblr on a mobile phone

7811434158192Instant messaging e.g.
11%9%8%10%10%BBM, Facebook Messenger,
41%59%18%82%iMessage on a mobile

phone

10315649210259Social networking sites
15%12%12%13%13%or apps such as
40%60%19%81%Facebook, or LinkedIn on

a mobile phone

1626103242Comments on
2%2%2%2%2%websites\forums on a

38%62%23%77%mobile phone

38712188109Skype or other Internet
5%5%5%6%5%based phone service on a

35%65%19%81%mobile phone

348628183793976Voice calls on landline
50%48%44%50%49%phone
36%64%19%81%

22042297545642Post (Letters, cards or
32%32%23%34%32%packages)
34%66%15%c            85%c

601106635413131667Meeting face to face
86%81%85%83%83%
36%d64%21%79%

-7247Phone (no detail)
-1%1%**
-100%32%68%
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Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 108 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129041315942007Unweighted Base
696131041815882006Weighted Base

SUMMARY CODES

692129041715651983ANY
99%99%100%99%99%
35%65%21%79%

17928398365463ANY SOCIAL NETWORKING
26%22%23%23%23%
39%61%21%79%

221396113504617ANY EMAILS
32%30%27%32%31%
36%64%18%82%

13419970264334ANY INSTANT MESSAGING
19%15%17%17%17%
40%60%21%79%

532101230412391543ANY VOICE CALLS
76%77%73%78%77%
34%66%20%80%

3256196887ANY COMMENTS ON WEBSITE
5%4%5%4%4%FORUMS

36%64%22%78%

32012122None
*1%*1%1%

12%88%5%95%

1--11Don't know
*--**

100%--100%

4.3284.0153.8734.1914.124Average number of
mentions

3.2093.0433.1723.0843.104Standard Deviation
0.0140.0070.0240.0060.005Error Variance
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Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 108 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444294142931684192007Unweighted Base
46*185199209110*100*46*3217390*2094192006Weighted Base

125834423739895242860127563Emails on a computer
26%31%17%20%34%39%18%30%33%31%29%30%28%(laptop\desktop\netbook\
2%10%k6%7%7%k7%jk1%17%k4%k5%k11%kk      23%jktablet)

16352738263335711205556376Social networking sites
34%19%13%18%23%33%6%18%16%22%26%13%19%such as Facebook or
4%abfgk9%7%10%7%9%abefgjkl1%15%3%5%15%bgk15%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

124126-51210842Micro blogging sites
2%1%2%1%2%6%-2%1%2%5%2%2%such as Twitter or
2%5%9%3%5%14%j-12%1%4%24%20%tumblr on a computer

(laptop\desktop\netbook\
tablet)

1324272213242357113645258Instant Messaging e.g.
28%13%13%10%12%24%4%11%10%13%17%11%13%Facebook Messenger, MSN
5%abefgj9%10%8%5%9%abefgj1%14%3%4%14%17%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

1117251822623312133651247Skype calls or other
24%9%12%9%2%26%5%10%16%14%17%12%12%Internet based phone
5%fijl7%10%i7%1%11%abfgijkl1%13%5%i5%i15%ii      21%iservice on a computer

(laptop\desktop\netbook\
tablet)

-64512-21112639Free\paid for e-cards
-3%2%2%1%2%-1%2%1%5%1%2%through a website on a
-15%10%12%3%5%-6%3%2%30%af16%computer

(laptop\desktop\netbook\
tablet)

35262921431111066Comments on
6%3%1%3%2%9%3%5%4%1%5%2%3%websites\forums on a
4%8%3%8%3%13%abk2%22%4%1%16%15%computer

(laptop\desktop\netbook\
tablet)

339710712178721417736561242491164Voice calls on a mobile
73%52%54%58%71%72%31%55%49%62%59%59%58%phone
3%eg8%9%g10%g7%efgkl6%aefgkl1%15%g3%5%g11%gg      21%g
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Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 108 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444294142931684192007Unweighted Base
46*185199209110*100*46*3217390*2094192006Weighted Base

319310210564631316337481161731007Text messaging \ SMS on
68%50%51%50%59%62%28%51%51%54%55%41%50%a mobile phone
3%bg9%10%g10%6%bg6%bg1%16%g4%5%g12%bgbg     17%

8272520242013310102935241Picture messaging \ MMS
18%15%12%10%21%20%3%10%14%11%14%8%12%on a mobile phone
3%11%10%8%10%abfg8%b1%14%4%4%12%15%

421141121131371093962241Emails on a mobile phone
9%12%7%5%19%13%1%11%13%10%19%15%12%
2%9%6%5%9%gjk5%*15%4%4%16%gjkj      26%jk

315132-41210638Micro blogging sites
7%1%2%1%3%2%-1%1%2%5%2%2%such as Twitter or
8%fjl3%13%3%9%5%-9%1%5%27%17%tumblr on a mobile phone

81323815122246103634192Instant messaging e.g.
18%7%12%4%13%12%4%8%8%12%17%8%10%BBM, Facebook Messenger,
4%j7%12%j4%8%j6%1%13%3%5%19%abfjl18%iMessage on a mobile

phone

1028241526142397105430259Social networking sites
22%15%12%7%24%14%4%12%10%11%26%7%13%or apps such as
4%bj11%b9%6%10%abfgj5%1%15%3%4%21%abefgjkb      12%Facebook, or LinkedIn on

a mobile phone

143214-8338642Comments on
2%2%2%1%1%4%-2%4%3%4%1%2%websites\forums on a
2%8%8%5%3%11%-18%6%7%18%13%mobile phone

466625-12462930109Skype or other Internet
9%3%3%3%2%5%-4%6%6%14%7%5%based phone service on a
4%5%5%6%2%5%-11%4%5%26%afijkl27%mobile phone

31941001015659191433753115166976Voice calls on landline
68%51%50%49%51%59%41%45%51%59%55%40%49%phone
3%abf10%10%10%6%6%b2%15%4%5%b12%bb      17%

1566436841451198273691102642Post (Letters, cards or
33%36%22%32%38%45%23%31%37%40%43%24%32%packages)
2%10%bk7%11%6%k7%abk2%15%4%bk6%bk14%abfkbk     16%

4215916117099913927757751783181667Meeting face to face
92%86%81%81%91%91%85%86%78%83%85%76%83%
3%10%b10%10%6%b5%b2%17%b3%4%11%b      19%
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Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 108 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444294142931684192007Unweighted Base
46*185199209110*100*46*3217390*2094192006Weighted Base

---1--22---27Phone (no detail)
---*--5%1%---**
---12%--32%abckl25%---31%

SUMMARY CODES

451851962031101004632071882064121983ANY
99%100%99%97%100%100%100%100%98%98%98%98%99%
2%9%10%10%6%5%2%16%4%4%10%21%

17433743393536814227567463ANY SOCIAL NETWORKING
36%23%19%21%35%35%6%21%19%25%36%16%23%
4%bgk9%8%9%8%abfgk8%abfgjk1%15%3%5%16%abefgjkb      15%

125940454240899263171143617ANY EMAILS
26%32%20%21%39%40%18%31%36%34%34%34%31%
2%10%k6%7%7%jk7%jk1%16%k4%jk5%12%kjk     23%jk

1630362716272459174961334ANY INSTANT MESSAGING
35%16%18%13%14%27%4%14%12%19%23%15%17%
5%abefgij9%11%8%5%8%abefgj1%13%3%5%15%g18%
l

4213915716093882523654721663121543ANY VOICE CALLS
92%75%79%77%85%88%53%73%74%80%80%74%77%
3%befg9%g10%g10%g6%g6%befg2%15%g3%5%g11%gg      20%g

354631221733161387ANY COMMENTS ON WEBSITE
6%3%2%3%2%12%3%5%5%3%8%3%4%FORUMS
3%6%5%7%3%14%abijkl2%20%4%3%19%15%

1-26---1123722None
1%-1%3%---*2%2%2%2%1%
3%-8%28%---4%6%7%15%30%

--1---------1Don't know
--*---------*
--100%---------

5.456abfgjkl4.088g3.7363.759g4.695bgj5.378abefgjk2.6263.928g4.103g4.450g5.089abfgjk3.6754.124gAverage number of
llmentions

3.4833.0172.8112.5723.0313.2811.9633.0183.3743.1173.7622.9543.104Standard Deviation
0.2430.0480.0370.0350.0980.1030.0880.0310.0810.1070.0850.0210.005Error Variance
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Communication (QS8300 - 230711)

Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 108 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

280171951104176167635916482007Unweighted Base
261173846*100*171168834316632006Weighted Base

7948212395445889474563Emails on a computer
30%28%26%39%32%27%26%29%28%(laptop\desktop\netbook\
14%86%2%7%10%81%16%84%tablet)

4732916333529269307376Social networking sites
18%19%34%33%20%17%20%18%19%such as Facebook or
12%87%4%ad9%ad9%78%18%82%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

7351623373542Micro blogging sites
3%2%2%6%1%2%2%2%2%such as Twitter or

18%82%2%14%d5%78%17%83%tumblr on a computer
(laptop\desktop\netbook\
tablet)

4421413242419841217258Instant Messaging e.g.
17%12%28%24%14%12%12%13%13%Facebook Messenger, MSN
17%83%5%ad9%ad9%77%16%84%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

5219511261619436211247Skype calls or other
20%11%24%26%9%11%11%13%12%Internet based phone
21%ah79%5%de11%ade6%78%15%85%service on a computer

(laptop\desktop\netbook\
tablet)

633-263143539Free\paid for e-cards
2%2%-2%3%2%1%2%2%through a website on a

16%84%-5%15%80%9%91%computer
(laptop\desktop\netbook\
tablet)

85839549145266Comments on
3%3%6%9%3%3%4%3%3%websites\forums on a

12%88%4%13%ad8%75%21%79%computer
(laptop\desktop\netbook\
tablet)

15910013372909691949701164Voice calls on a mobile
61%58%73%72%52%57%57%58%58%phone
14%86%3%6%ade8%83%17%83%

1188853163848291658421007Text messaging \ SMS on
45%51%68%62%49%49%48%51%50%a mobile phone
12%88%3%6%8%82%16%84%
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Communication (QS8300 - 230711)

Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 108 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

280171951104176167635916482007Unweighted Base
261173846*100*171168834316632006Weighted Base

202218202319034207241Picture messaging \ MMS
8%13%18%20%13%11%10%12%12%on a mobile phone
8%92%3%8%10%79%14%86%

481924131920425216241Emails on a mobile phone
18%11%9%13%11%12%7%13%12%
20%ah80%2%5%8%85%10%90%c

4343213243438Micro blogging sites
2%2%7%2%1%2%1%2%2%such as Twitter or

10%90%8%e5%3%84%11%89%tumblr on a mobile phone

281648121315822170192Instant messaging e.g.
11%9%18%12%8%9%6%10%10%BBM, Facebook Messenger,
14%85%4%6%7%82%11%89%iMessage on a mobile

phone

3522410142820837222259Social networking sites
13%13%22%14%16%12%11%13%13%or apps such as
14%86%4%5%11%80%14%86%Facebook, or LinkedIn on

a mobile phone

2401443363642Comments on
1%2%2%4%2%2%2%2%2%websites\forums on a
6%94%2%11%8%79%14%86%mobile phone

3376456949100109Skype or other Internet
13%4%9%5%3%6%3%6%5%based phone service on a
30%ah70%4%5%5%86%9%91%mobile phone

86885315986800200775976Voice calls on landline
33%51%68%59%50%47%58%47%49%phone
9%91%i3%ad6%9%82%21%abi            79%

36604154562520147494642Post (Letters, cards or
14%35%33%45%36%31%43%30%32%packages)
6%94%i2%7%ad10%81%23%abi            77%

19614654291146138830113661667Meeting face to face
75%84%92%91%85%82%88%82%83%
12%88%i3%5%9%83%18%i            82%

16---7247Phone (no detail)
**---*1%**

15%85%---100%32%68%
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Communication (QS8300 - 230711)

Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 108 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

280171951104176167635916482007Unweighted Base
261173846*100*171168834316632006Weighted Base

SUMMARY CODES

257171845100171166634016431983ANY
99%99%99%100%100%99%99%99%99%
13%87%2%5%9%84%17%83%

6140117354336882381463ANY SOCIAL NETWORKING
24%23%36%35%25%22%24%23%23%
13%87%4%8%ad9%79%18%82%

9452212405650995522617ANY EMAILS
36%30%26%40%33%30%28%31%31%
15%85%2%7%9%82%15%85%

5527816273026050284334ANY INSTANT MESSAGING
21%16%35%27%18%15%15%17%17%
17%83%5%ad8%ad9%78%15%85%

19013474288129128327812651543ANY VOICE CALLS
73%78%92%88%76%76%81%76%77%
12%87%3%6%d8%83%18%82%

979312567177187ANY COMMENTS ON WEBSITE
3%5%6%12%3%4%5%4%4%FORUMS

10%90%3%14%ade6%77%19%81%

3191--2231922None
1%1%1%--1%1%1%1%

14%86%3%--97%13%87%

-1---1-11Don't know
-*---*-**
-100%---100%-100%

3.9244.1575.456ad5.378ade4.1044.0154.1424.1214.124Average number of
mentions

3.1073.1073.4833.2813.0593.0652.8763.1503.104Standard Deviation
0.0350.0060.2430.1030.0530.0060.0230.0060.005Error Variance
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Communication (QS8300 - 230711)

Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 108 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17761475181129448223117762007Unweighted Base
17801504180132445622517802006Weighted Base

540461184439723540563Emails on a computer
30%31%10%33%21%10%30%28%(laptop\desktop\netbook\
96%df82%df3%79%adf17%f4%cdf          96%ctablet)

36429682887612364376Social networking sites
20%20%4%22%17%5%20%19%such as Facebook or
97%f79%f2%77%f20%f3%cf           97%cLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

4032-32924042Micro blogging sites
2%2%-2%2%1%2%2%such as Twitter or

95%74%-74%20%5%95%tumblr on a computer
(laptop\desktop\netbook\
tablet)

2492006194559249258Instant Messaging e.g.
14%13%3%15%12%4%14%13%Facebook Messenger, MSN
97%f77%f2%75%f21%f3%cf           97%cMessenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

23518881805511235247Skype calls or other
13%13%5%14%12%5%13%12%Internet based phone
95%f76%f3%73%f22%f5%cf           95%cservice on a computer

(laptop\desktop\netbook\
tablet)

3832-32613839Free\paid for e-cards
2%2%-2%1%*2%2%through a website on a

97%81%-81%16%3%97%computer
(laptop\desktop\netbook\
tablet)

6452-521316466Comments on
4%3%-4%3%1%4%3%websites\forums on a

98%79%-79%19%2%98%computer
(laptop\desktop\netbook\
tablet)

1164852-852312-11641164Voice calls on a mobile
65%57%-64%68%-65%58%phone

100%afg73%f-73%afg27%afg-cf          100%ac
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Communication (QS8300 - 230711)

Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 108 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17761475181129448223117762007Unweighted Base
17801504180132445622517802006Weighted Base

1007754-754253-10071007Text messaging \ SMS on
57%50%-57%55%-57%50%a mobile phone

100%afg75%f-75%afg25%f-cf          100%ac

241192-19250-241241Picture messaging \ MMS
14%13%-14%11%-14%12%on a mobile phone

100%f79%f-79%f21%f-cf          100%c

241188-18853-241241Emails on a mobile phone
14%13%-14%12%-14%12%

100%f78%f-78%f22%f-cf          100%c

3828-2810-3838Micro blogging sites
2%2%-2%2%-2%2%such as Twitter or

100%74%-74%26%-100%tumblr on a mobile phone

192140-14052-192192Instant messaging e.g.
11%9%-11%11%-11%10%BBM, Facebook Messenger,

100%f73%f-73%f27%f-cf          100%ciMessage on a mobile
phone

259190-19070-259259Social networking sites
15%13%-14%15%-15%13%or apps such as

100%f73%f-73%f27%f-cf          100%cFacebook, or LinkedIn on
a mobile phone

4237-375-4242Comments on
2%2%-3%1%-2%2%websites\forums on a

100%87%-87%13%-100%mobile phone

10976-7633-109109Skype or other Internet
6%5%-6%7%-6%5%based phone service on a

100%f70%f-70%f30%f-cf          100%cmobile phone

8579731178562119857976Voice calls on landline
48%65%65%65%*53%48%49%phone
88%d100%adh12%adh88%adh*12%d            88%

581537534849661581642Post (Letters, cards or
33%36%29%37%21%27%33%32%packages)
90%d84%d8%75%d15%10%d            90%

14891297145115233717814891667Meeting face to face
84%86%81%87%74%79%84%83%
89%d78%d9%69%ad20%11%d            89%
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Communication (QS8300 - 230711)

Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 108 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17761475181129448223117762007Unweighted Base
17801504180132445622517802006Weighted Base

21-11527Phone (no detail)
**-**2%**

28%12%-12%16%72%ab28%

SUMMARY CODES

17651487173131445121817651983ANY
99%99%96%99%99%97%99%99%
89%f75%f9%66%f23%11%f            89%c

451346833811212451463ANY SOCIAL NETWORKING
25%23%4%26%25%5%25%23%
97%f75%f2%73%f24%f3%cf           97%c

5945051848710723594617ANY EMAILS
33%34%10%37%24%10%33%31%
96%df82%df3%79%adf17%f4%cdf          96%c

3252466240849325334ANY INSTANT MESSAGING
18%16%3%18%18%4%18%17%
97%f74%f2%72%f25%f3%cf           97%c

14201212119109232712414201543ANY VOICE CALLS
80%81%67%82%72%55%80%77%
92%df79%df8%71%adf21%8%cf           92%c

8670-701618687ANY COMMENTS ON WEBSITE
5%5%-5%4%1%5%4%FORUMS

98%f80%f-80%f18%2%f            98%c

1516710581522None
1%1%4%1%1%3%1%1%

66%74%30%aegh43%23%34%ab66%

11-1--11Don't know
**-*--**

100%100%-100%--100%

4.394df4.390df2.0584.696adf3.512f1.9424.394c4.124cdfAverage number of
mentions

3.1573.1741.1893.2262.7691.2703.1573.104Standard Deviation
0.0060.0070.0080.0080.0160.0070.0060.005Error Variance

 Page 941

Communication (QS8300 - 230711)

Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 108 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393282007Unweighted Base
4263734504403172006Weighted Base

3115914514682563Emails on a computer
7%43%32%33%26%28%(laptop\desktop\netbook\
6%28%abdf26%f26%ff            15%ftablet)

111099911740376Social networking sites
3%29%22%27%13%19%such as Facebook or
3%29%abf26%bf31%abff            11%fLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-18516442Micro blogging sites
-5%1%4%1%2%such as Twitter or
-43%abdf11%37%ff             9%tumblr on a computer

(laptop\desktop\netbook\
tablet)

571619626258Instant Messaging e.g.
1%19%13%22%8%13%Facebook Messenger, MSN
2%27%abf23%f37%abdff            10%fMessenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

1060758021247Skype calls or other
2%16%17%18%7%12%Internet based phone
4%24%bf30%bf33%abfbf            9%fservice on a computer

(laptop\desktop\netbook\
tablet)

311813439Free\paid for e-cards
1%3%2%3%1%2%through a website on a
7%28%21%33%11%computer

(laptop\desktop\netbook\
tablet)

-161331766Comments on
-4%3%7%2%3%websites\forums on a
-24%f19%f47%abdff            10%fcomputer

(laptop\desktop\netbook\
tablet)

1512612982921631164Voice calls on a mobile
36%70%66%66%51%58%phone
13%22%abf26%abf25%abff            14%f
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Communication (QS8300 - 230711)

Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 108 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393282007Unweighted Base
4263734504403172006Weighted Base

1112452672471381007Text messaging \ SMS on
26%66%59%56%44%50%a mobile phone
11%24%abf26%abf25%bff            14%f

1483596818241Picture messaging \ MMS
3%22%13%15%6%12%on a mobile phone
6%34%abdf25%bf28%bfbf            7%

789557020241Emails on a mobile phone
2%24%12%16%6%12%
3%37%abcdf23%f29%bfbf            8%f

-17317238Micro blogging sites
-5%1%4%1%2%such as Twitter or
-45%abdf7%43%bdff             4%tumblr on a mobile phone

557387120192Instant messaging e.g.
1%15%8%16%6%10%BBM, Facebook Messenger,
2%30%abdf20%f37%abdff            11%fiMessage on a mobile

phone

482569621259Social networking sites
1%22%12%22%7%13%or apps such as
2%32%abdf22%f37%abdfbf            8%fFacebook, or LinkedIn on

a mobile phone

115715442Comments on
*4%2%3%1%2%websites\forums on a
2%36%f17%36%f9%mobile phone

325224811109Skype or other Internet
1%7%5%11%3%5%based phone service on a
3%23%f21%f44%abdff            10%mobile phone

239186247182121976Voice calls on landline
56%50%55%41%38%49%phone
25%abc19%b25%bc19%b            12%

14813117011974642Post (Letters, cards or
35%35%38%27%23%32%packages)
23%b20%b26%bc18%b            12%

3663303953622151667Meeting face to face
86%89%88%82%68%83%
22%b20%b24%b22%bb            13%

3---37Phone (no detail)
1%---1%*

51%---49%
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Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 108 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393282007Unweighted Base
4263734504403172006Weighted Base

SUMMARY CODES

4203714454363111983ANY
99%100%99%99%98%99%
21%19%22%22%16%

1313111415054463ANY SOCIAL NETWORKING
3%35%25%34%17%23%
3%28%abdf25%f32%abdff            12%f

3417215816389617ANY EMAILS
8%46%35%37%28%31%
6%28%abdf26%f26%ff            14%f

10907612038334ANY INSTANT MESSAGING
2%24%17%27%12%17%
3%27%abf23%f36%abdff            11%f

3043023693442231543ANY VOICE CALLS
71%81%82%78%70%77%
20%20%bf24%bf22%14%

12415381087ANY COMMENTS ON WEBSITE
*6%3%9%3%4%FORUMS
1%27%f17%f44%abdff            12%f

5254722None
1%*1%1%2%1%

22%8%21%20%29%

1----1Don't know
*----*

100%----

2.6495.294abdf4.545bf4.787abf3.193f4.124bfAverage number of
mentions

1.6273.5742.9633.6122.3663.104Standard Deviation
0.0060.0360.0200.0300.0180.005Error Variance
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Communication (QS8300 - 230711)

Q.3A_01 Thinking about personal communication, which of these methods do you ever use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 109 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

1841601062282236010610412413489296320617Emails on a computer
10%20%15%36%34%34%15%36%32%37%36%31%29%33%31%(laptop\desktop\netbook\
3%7%o10%17%imno37%imno36%imno10%17%imno17%imno20%imno22%imno14%imno48%imno   52%tablet)

*99361532679365499138129251215466Social networking sites
*5%2%12%23%40%2%12%17%30%37%45%24%22%23%such as Facebook or
*2%o2%8%imno33%hilmno57%afghik2%8%imno12%imno21%ghilmn30%aghikl28%afghik54%hilmno 46%LinkedIn on a computer

lmnoomnolmno(laptop\desktop\netbook\
tablet)

----1546--4111531332761Micro blogging sites
----2%7%--1%3%4%11%3%3%3%such as Twitter or
----25%im75%aghikl--6%19%hilm25%hilmno50%aefghi55%hilm   45%tumblr on a computer

mnoklmno(laptop\desktop\netbook\
tablet)

*3421101192421336787104177140317Instant Messaging e.g.
*2%1%7%15%29%1%7%10%20%23%37%17%14%16%Facebook Messenger, MSN
*1%1%7%imo32%hilmno60%afghik1%7%imo11%imno21%ghilmn28%aghikl33%aefghi56%hilmno 44%Messenger, Skype IM on a

lmnoomnoklmnocomputer
(laptop\desktop\netbook\
tablet)

412163275121163228466259116127244Skype calls or other
2%6%4%11%11%18%4%11%9%14%16%21%11%13%12%Internet based phone
2%5%7%13%imo31%imo50%aghikl7%13%imo12%o19%imno25%gimno24%aghikl48%imno   52%service on a computer

mnomno(laptop\desktop\netbook\
tablet)

1-171514179677221537Free\paid for e-cards
*-*2%2%2%*2%3%2%2%2%2%2%2%through a website on a
1%-1%20%im41%im38%1%20%im23%im18%19%19%im59%41%computer

(laptop\desktop\netbook\
tablet)

-11932331913181321423274Comments on
-**3%5%5%*3%4%5%3%7%4%3%4%websites\forums on a
-1%1%12%im42%imno45%imno1%12%im18%imo24%imno17%im28%aimno57%im     43%computer

(laptop\desktop\netbook\
tablet)

257499164413449991641852272631865395861124Voice calls on a mobile
13%37%25%56%62%68%25%56%57%68%70%65%52%60%56%phone
2%7%imo9%o15%imno37%aimno40%aghilm9%o15%imno16%imno20%aghilm23%aghilm17%aimno48%imno   52%c

nonono
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 109 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

75462127420490621271892312732175785211099Text messaging \ SMS on
4%27%16%43%64%74%16%43%58%69%73%76%56%53%55%a mobile phone
1%5%imo6%o12%imno38%ahilmn45%aghikl6%o12%imno17%hilmno21%aghilm25%aghikl20%aghikl53%hilmno 47%

omnonomnomno

124158614141533538556137109246Picture messaging \ MMS
1%1%1%5%13%21%1%5%10%16%23%20%13%11%12%on a mobile phone
1%1%1%6%im35%hilmno57%aghikl1%6%im13%imno22%hilmno34%aghikl23%aghikl56%hilmno 44%

mnomnomno

134239415842335609860137144280Emails on a mobile phone
1%2%1%8%14%24%1%8%11%18%26%21%13%15%14%
*1%2%8%imno34%imno56%aghikl2%8%imno12%imno21%hilmno35%aghikl21%aghilm49%hilmno 51%

mnomnono

-11-12401--121426312152Micro blogging sites
-**-2%6%*--4%4%9%3%2%3%such as Twitter or
-1%1%-22%76%aghikl1%--22%ghilm26%ghilm50%aefghi60%gim    40%tumblr on a mobile phone

mnoklmno

-115621661518437689130104234Instant messaging e.g.
-1%*2%9%25%*2%6%13%20%31%13%11%12%BBM, Facebook Messenger,
-1%1%2%26%hilmno71%afghik1%2%8%imno19%ghilmno33%aghikl38%aefghi56%ghilmn 44%iMessage on a mobile

lmnomnoklmnooophone

*33996236392967120116189155344Social networking sites
*1%1%3%15%36%1%3%9%20%32%41%18%16%17%or apps such as
*1%1%3%28%hilmno68%afghik1%3%8%hilmno19%ghilmno35%afghik34%afghik55%ghilmn 45%Facebook, or LinkedIn on

lmnolmnolmnoooa mobile phone

*-*11641*15112219332558Comments on
*-**2%6%**2%3%6%7%3%3%3%websites\forums on a
1%-1%2%28%im70%aghikl1%2%9%19%im37%aghilm33%aghikl57%im     43%mobile phone

mnonomno

123102776310121540374967116Skype or other Internet
1%1%1%4%4%12%1%4%4%5%11%13%5%7%6%based phone service on a
1%1%2%9%23%im65%afghik2%9%10%13%im34%afghik31%afghik42%imno   58%mobile phone

lmnolmnolmno

11713024718632919624718616516313760529429958Voice calls on landline
63%64%63%63%50%30%63%63%51%49%36%21%51%44%48%phone
12%adefj14%adefgj26%adefgj19%adefgj34%dej21%d26%adefgj19%adefgj17%dej17%dej14%d6%55%bdej    45%

kkkkkk

6675140122207136140122111968749356249605Post (Letters, cards or
35%37%36%41%31%21%36%41%34%29%23%17%35%25%30%packages)
11%dej12%dej23%dej20%adefjk34%dej23%23%dej20%adefjk18%dej16%dj14%8%59%bdej    41%
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 109 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

1511643152535455443152532662793072378657921657Meeting face to face
81%81%81%86%82%82%81%86%81%83%82%83%84%81%83%
9%10%19%15%33%33%19%15%16%17%19%14%52%48%

1232-232--11437Phone (no detail)
1%1%1%1%-*1%1%--*****

18%24%42%29%-28%42%29%--17%11%61%39%

SUMMARY CODES

18520238829365465538829332233337128510229681990ANY
99%100%100%99%99%99%100%99%98%100%99%100%99%99%99%
9%10%19%15%33%33%19%15%16%17%19%14%51%49%

*111238189344123872117176168316266582ANY SOCIAL NETWORKING
*6%3%13%29%52%3%13%22%35%47%59%31%27%29%
*2%o2%6%imo32%hilmno59%afghik2%6%imo12%hilmno20%ghilmn30%afghik29%aefghi54%hilmno 46%

lmnoolmnoklmno

18426111224626461112114133159106338345683ANY EMAILS
10%21%16%38%37%40%16%38%35%40%42%37%33%35%34%
3%6%o9%16%imno36%imno39%aimno9%16%imno17%imno19%imno23%aimno15%imno49%imno   51%

*55221252495224481117133219182401ANY INSTANT MESSAGING
*2%1%8%19%38%1%8%13%24%31%47%21%19%20%
*1%1%6%imo31%hilmno62%afghik1%6%imo11%imno20%ghilmn29%aghikl33%aefghi55%hilmno 45%

lmnoomnoklmno

1221522742395044962742392402642932037707431513ANY VOICE CALLS
66%75%70%81%76%75%70%81%73%79%78%71%75%76%75%
8%10%18%16%dimo33%o33%18%16%dimo16%17%o19%o13%51%o      49%

*11103656110162026305845103ANY COMMENTS ON WEBSITE
***3%5%9%*3%5%6%7%11%6%5%5%FORUMS
*1%1%9%im35%imno55%ahilmn1%9%im15%imno19%imno25%imno29%ahiklm56%imno   44%

ono

11226522515-7815None
1%**1%1%1%*1%2%*1%-1%1%1%
8%4%13%12%42%33%13%12%33%9%33%-47%53%

2.1412.856o2.514o3.800imno4.334imno5.223aghi2.514o3.800imno3.919imno4.737aghi5.094aghi5.390aghi4.2964.0844.193imnoAverage number of
klmnolmnoklmnoklmnomentions

1.3381.7811.6232.3992.9803.5671.6232.3992.6113.2523.3573.8213.1692.9453.063Standard Deviation
0.0090.0150.0060.0220.0140.0190.0060.0220.0240.0320.0310.0460.0090.0090.005Error Variance
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 109 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11298787104195083702341403353651851282953252007Unweighted Base
100510005854215844162161543343251741403273352006Weighted Base

179438809923220525531081103453120113617Emails on a computer
18%44%14%24%40%49%12%34%32%34%20%38%37%34%31%(laptop\desktop\netbook\
29%71%almo13%16%m38%almo33%aklmo4%9%i18%i18%i6%9%e19%eeilmo  18%etablet)

1842829985165117327831397971129466Social networking sites
18%28%17%20%28%28%1%17%25%43%4%7%22%38%23%such as Facebook or
39%61%almo21%18%35%lmo25%mo1%6%i18%i30%aghi1%2%15%dedeimo  28%acdeLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

1050652921--726--82061Micro blogging sites
1%5%1%1%5%5%--2%8%--2%6%3%such as Twitter or

17%83%lmo10%8%47%lmo35%lmo--12%43%aghi--13%mo     32%detumblr on a computer
(laptop\desktop\netbook\
tablet)

1191986158116821146597373694317Instant Messaging e.g.
12%20%10%14%20%20%1%9%19%30%1%5%11%28%16%Facebook Messenger, MSN
38%62%mo19%18%36%mo26%mo*4%i20%hi31%aghi1%2%11%edeimo  30%acdeMessenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

62181342810873518395511143666244Skype calls or other
6%18%6%7%19%18%2%11%12%17%6%10%11%20%12%Internet based phone

26%74%almo14%12%44%almo30%almo2%7%i16%i23%i4%6%15%ilmo   27%aceservice on a computer
(laptop\desktop\netbook\
tablet)

7303414161759-110537Free\paid for e-cards
1%3%*1%2%4%*4%2%3%-*3%1%2%through a website on a

18%82%mo7%11%39%mo42%mo1%18%i15%25%-2%26%13%computer
(laptop\desktop\netbook\
tablet)

334117162615-6201612121774Comments on
3%4%3%4%4%4%-4%6%5%*2%4%5%4%websites\forums on a

44%56%23%21%35%21%-8%i26%i22%i1%3%16%i      23%ecomputer
(laptop\desktop\netbook\
tablet)

514610261253352258448619621355782162361124Voice calls on a mobile
51%61%45%60%60%62%20%55%59%65%32%56%66%70%56%phone
46%m54%mo23%23%mo31%mo23%mo4%8%i17%i19%ai5%7%e19%aeeim    21%ade

473626246227375252327322624830541952421099Text messaging \ SMS on
47%63%42%54%64%60%15%48%68%76%17%38%60%72%55%a mobile phone
43%57%almo22%21%m34%almo23%mo3%7%i21%ahi23%ahi3%5%e18%dedeimo  22%acde
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Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 109 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11298787104195083702341403353651851282953252007Unweighted Base
100510005854215844162161543343251741403273352006Weighted Base

8316442419965184780273961246Picture messaging \ MMS
8%16%7%10%17%16%1%6%14%25%1%5%12%18%12%on a mobile phone

34%66%almo17%16%40%almo26%mo*3%i19%i33%aghi1%3%16%eeimo   25%ade

732073539121862154575294983280Emails on a mobile phone
7%21%6%9%21%21%1%10%13%23%1%6%15%25%14%

26%74%almo12%14%43%almo31%almo1%5%i16%i27%aghi1%3%18%eeimo   30%acde

1240482218--6251-51552Micro blogging sites
1%4%1%2%4%4%--2%8%*-2%4%3%such as Twitter or

23%77%mo7%15%42%mo35%mo--12%48%aghi1%-10%m      28%tumblr on a mobile phone

9114350429053143690112576234Instant messaging e.g.
9%14%9%10%15%13%*2%11%28%*1%8%23%12%BBM, Facebook Messenger,

39%61%mo21%18%38%mo23%*2%15%hi38%aghi*1%11%edehi   32%acdeiMessage on a mobile
phone

13021571581318319531273*43109344Social networking sites
13%21%12%14%22%20%*6%16%39%2%*13%32%17%or apps such as
38%62%almo21%17%38%almo24%mo*3%i15%hi37%aghi1%*13%dedehimo 32%acdeFacebook, or LinkedIn on

a mobile phone

223612112214-11121*-52058Comments on
2%4%2%3%4%3%-1%3%6%*-2%6%3%websites\forums on a

38%62%20%18%38%24%-2%19%36%ahi1%-9%34%acdemobile phone

278917106029-61330341446116Skype or other Internet
3%9%3%2%10%7%-4%4%9%2%3%4%14%6%based phone service on a

23%77%almo15%9%52%almo25%lmo-5%i11%i26%gi2%4%12%ilmo   40%acdemobile phone

4305282262042782501431131721021047415795958Voice calls on landline
43%53%39%48%48%60%66%73%51%31%60%52%48%28%48%phone
45%55%mo24%21%m29%m26%aklmo15%afg12%afg18%f11%11%ab8%b16%bbfm    10%

25335213012319116176771267864458159605Post (Letters, cards or
25%35%22%29%33%39%35%50%38%24%37%32%25%17%30%packages)
42%58%mo22%20%32%mo27%almo13%f13%afi21%af13%11%bc7%b13%bmo    10%

8028544593444883661771362902611381172542831657Meeting face to face
80%85%78%82%84%88%82%88%87%80%79%83%78%84%83%
48%52%mo28%21%29%22%mo11%8%18%16%8%7%15%17%

43223121-111-17Phone (no detail)
******1%1%-**1%-**

53%47%25%28%37%11%32%18%-11%11%11%-17%
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Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 109 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11298787104195083702341403353651851282953252007Unweighted Base
100510005854215844162161543343251741403273352006Weighted Base

SUMMARY CODES

9949975764185814152141533323221731393223331990ANY
99%100%98%99%100%100%99%99%99%99%100%99%99%99%99%
50%50%29%21%29%21%11%8%17%16%9%7%16%17%

24034213011020413832810318281086162582ANY SOCIAL NETWORKING
24%34%22%26%35%33%2%18%31%56%5%7%26%48%29%
41%59%almo22%19%35%lmo24%mo1%5%i18%hi31%aghi1%2%15%dedehimo 28%acde

2004839111026222126581201343453127131683ANY EMAILS
20%48%16%26%45%53%12%38%36%41%20%38%39%39%34%
29%71%almo13%16%m38%almo32%almo4%9%i18%i20%i5%8%e19%eeilmo  19%e

160242867414497214781253846124401ANY INSTANT MESSAGING
16%24%15%18%25%23%1%9%23%38%2%6%14%37%20%
40%60%mo21%18%36%mo24%mo*3%i19%hi31%aghi1%2%12%edehimo 31%acde

7138003833304563441551312432411191082622541513ANY VOICE CALLS
71%80%66%78%78%83%72%85%73%74%68%77%80%76%75%
47%53%mo25%22%mo30%mo23%amo10%9%gi16%16%8%7%17%emo     17%

435923203524-72229121427103ANY COMMENTS ON WEBSITE
4%6%4%5%6%6%-5%6%9%1%2%4%8%5%FORUMS

42%58%23%20%34%24%-7%i21%i28%ai1%2%14%ei     27%e

12493311123115215None
1%*2%1%**1%1%1%1%*1%1%1%1%

76%24%58%17%19%6%8%6%13%20%4%5%29%14%

3.4724.912almo3.1653.895mo4.836almo5.019almo2.4084.186i4.526i5.369aghi2.6453.377e4.136e5.081acde4.193deimAverage number of
omentions

2.5673.3382.4492.6683.3763.2851.4512.6243.0423.7581.8082.0522.9053.3713.063Standard Deviation
0.0060.0130.0090.0170.0230.0290.0090.0500.0280.0390.0180.0330.0290.0350.005Error Variance
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 109 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141059715188527369833855611132007Unweighted Base
143057514782027276633451711552006Weighted Base

444172671748529062162393617Emails on a computer
31%30%46%21%31%38%19%31%34%31%(laptop\desktop\netbook\
72%28%11%afg28%14%g47%ag10%26%ddg          64%dtablet)

30715982907921438178250466Social networking sites
21%28%56%11%29%28%11%34%22%23%such as Facebook or
66%34%j18%aefg19%17%g46%g8%38%abddg          54%dLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

42192576234332461Micro blogging sites
3%3%17%1%2%3%1%6%2%3%such as Twitter or

69%31%41%aefg11%9%38%g6%54%abdg           40%tumblr on a computer
(laptop\desktop\netbook\
tablet)

21110658695113922134161317Instant Messaging e.g.
15%18%39%8%19%18%7%26%14%16%Facebook Messenger, MSN
67%33%18%aefg22%16%g44%g7%42%abddg          51%dMessenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

172724263331051483147244Skype calls or other
12%13%29%8%12%14%4%16%13%12%Internet based phone
70%30%17%aefg26%14%43%g6%34%ddg          60%dservice on a computer

(laptop\desktop\netbook\
tablet)

289512219482437Free\paid for e-cards
2%2%3%1%1%2%1%2%2%2%through a website on a

76%24%12%31%6%51%12%23%65%computer
(laptop\desktop\netbook\
tablet)

4925121912319263874Comments on
3%4%8%2%5%4%3%5%3%4%websites\forums on a

66%34%16%g25%17%42%13%36%52%computer
(laptop\desktop\netbook\
tablet)

761363983281715271293186781124Voice calls on a mobile
53%63%67%40%63%69%39%61%59%56%phone
68%32%aj9%g29%15%g47%ag11%28%ddg          60%d

 Page 951

Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 109 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141059715188527369833855611132007Unweighted Base
143057514782027276633451711552006Weighted Base

7153851132981735141203266531099Text messaging \ SMS on
50%67%77%36%64%67%36%63%57%55%a mobile phone
65%35%aj10%ag27%16%ag47%ag11%30%addgj         59%d

156903440391331180155246Picture messaging \ MMS
11%16%23%5%14%17%3%15%13%12%on a mobile phone
63%37%j14%ag16%16%g54%ag4%32%ddg          63%d

184963642431591699165280Emails on a mobile phone
13%17%24%5%16%21%5%19%14%14%
66%34%13%ag15%15%g57%ag6%35%addg          59%d

38141965224272252Micro blogging sites
3%2%13%1%2%3%1%5%2%3%such as Twitter or

73%27%35%aefg11%10%43%g7%52%abdg           41%tumblr on a mobile phone

1478751413510711112111234Instant messaging e.g.
10%15%34%5%13%14%3%22%10%12%BBM, Facebook Messenger,
63%37%j22%aefg17%15%g46%g5%48%abddg          48%diMessage on a mobile

phone

21512960665816019141184344Social networking sites
15%23%40%8%21%21%6%27%16%17%or apps such as
62%38%aj17%aefg19%17%g47%g6%41%abddg          53%dFacebook, or LinkedIn on

a mobile phone

32261299284272858Comments on
2%4%8%1%3%4%1%5%2%3%websites\forums on a

56%44%20%ag16%15%49%g6%46%bdg           48%mobile phone

83332818145794662116Skype or other Internet
6%6%19%2%5%7%3%9%5%6%based phone service on a

72%28%24%aefg15%12%49%g7%40%bdg           53%mobile phone

70025830434137357171144644958Voice calls on landline
49%45%20%53%50%47%51%28%56%48%phone
73%27%3%45%h14%h37%h18%c15%ch          67%ac

4661393525897215126118360605Post (Letters, cards or
33%24%24%32%36%28%38%23%31%30%packages)
77%i23%6%43%16%36%21%ac20%ci          60%c

11894681256592366372794139651657Meeting face to face
83%81%85%80%87%83%84%80%83%83%
72%28%8%40%14%38%17%25%58%
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 109 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141059715188527369833855611132007Unweighted Base
143057514782027276633451711552006Weighted Base

61-5-23237Phone (no detail)
**-1%-*1%***

83%17%-72%-28%42%22%35%

SUMMARY CODES

141857214781327175932951411471990ANY
99%100%100%99%100%99%99%99%99%99%
71%29%7%41%14%38%17%26%58%

375207981219526850225307582ANY SOCIAL NETWORKING
26%36%67%15%35%35%15%44%27%29%
64%36%aj17%aefg21%16%g46%ag9%39%abddg          53%d

484200741909632363188432683ANY EMAILS
34%35%50%23%35%42%19%36%37%34%
71%29%11%afg28%14%g47%ag9%28%ddg          63%d

25714474846717726177198401ANY INSTANT MESSAGING
18%25%50%10%24%23%8%34%17%20%
64%36%j18%aefg21%17%g44%g7%44%abddg          49%d

10774361075792146132313739091513ANY VOICE CALLS
75%76%73%71%79%80%69%72%79%75%
71%29%7%38%14%40%g15%25%60%cd

663718241743104152103ANY COMMENTS ON WEBSITE
5%6%12%3%6%6%3%8%4%5%FORUMS

64%36%18%aeg23%17%42%10%40%bd50%

133-71743815None
1%*-1%*1%1%1%1%1%

82%18%-46%6%48%27%21%52%

4.0754.488j6.068aefg3.2074.591g4.746ag3.1724.649ad4.283d4.193dgAverage number of
mentions

3.0353.1154.0332.4122.9223.1832.2693.4573.0113.063Standard Deviation
0.0070.0160.1080.0070.0320.0150.0150.0220.0080.005Error Variance
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 109 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271540219330334691433621532539975422007Unweighted Base
550371157020633632871342354*15326010265132006Weighted Base

26318960564120103226104195278350118617Emails on a computer
48%51%39%31%36%31%32%25%35%34%30%34%23%31%(laptop\desktop\netbook\
43%al31%al98%a10%20%g17%37%17%3%8%13%57%bb      19%tablet)

24713445253931131426515418523491466Social networking sites
45%36%29%26%28%34%20%15%27%26%33%23%18%23%such as Facebook or
53%al29%a97%a11%g20%gh24%agh30%14%3%9%18%abc50%g      20%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

4421615102110153414241661Micro blogging sites
8%6%4%2%3%6%1%4%5%3%5%2%3%3%such as Twitter or

72%al35%100%8%16%34%ah17%25%4%7%23%39%26%tumblr on a computer
(laptop\desktop\netbook\
tablet)

18688308466679814518336014858317Instant Messaging e.g.
34%24%20%22%20%24%11%11%34%21%23%14%11%16%Facebook Messenger, MSN
59%alm28%a97%a15%gh21%gh25%agh26%14%6%abc10%b19%abc47%gh     18%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

12266239334453783515253313338244Skype calls or other
22%18%15%16%13%16%11%8%27%16%13%13%7%12%Internet based phone
50%al27%a98%14%g18%22%g32%15%6%abcd10%b13%54%bb      16%service on a computer

(laptop\desktop\netbook\
tablet)

2212372591111-17181137Free\paid for e-cards
4%3%2%1%1%3%2%3%-*3%2%2%2%through a website on a

59%a34%100%5%13%23%29%30%-2%20%48%30%computer
(laptop\desktop\netbook\
tablet)

412474916123164812401074Comments on
7%6%5%4%5%4%4%1%7%5%5%4%2%4%websites\forums on a

56%a32%99%12%22%g17%42%8%5%11%16%55%14%computer
(laptop\desktop\netbook\
tablet)

41626996912521921937718530911795872371124Voice calls on a mobile
76%73%62%60%65%67%53%44%55%59%69%57%46%56%phone
37%al24%al86%a11%g19%agh19%agh34%g16%3%8%b16%abc52%bbg     21%
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 109 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271540219330334691433621532539975422007Unweighted Base
550371157020633632871342354*15326010265132006Weighted Base

43428197612421823036416431801815832261099Text messaging \ SMS on
79%76%62%60%65%70%51%39%57%52%69%57%44%55%a mobile phone
39%al26%al89%a11%g20%agh21%agh33%g15%3%7%16%abce53%bbg     21%

14171232304356744311133413355246Picture messaging \ MMS
26%19%15%15%13%17%10%10%20%9%13%13%11%12%on a mobile phone
57%al29%a94%12%17%23%gh30%17%4%5%14%54%22%

15295268366844864516303414060280Emails on a mobile phone
28%26%17%18%20%14%12%11%29%20%13%14%12%14%
54%al34%al96%13%24%agh16%31%16%6%abcd11%12%50%21%

371850371613141212231452Micro blogging sites
7%5%3%1%2%5%2%3%2%1%5%2%3%3%such as Twitter or

71%al34%95%5%13%31%h25%26%2%3%23%44%27%tumblr on a mobile phone

1495821531485759389204510654234Instant messaging e.g.
27%16%14%15%14%17%8%9%17%13%17%10%11%12%BBM, Facebook Messenger,
64%alm25%92%13%h21%h24%agh25%16%4%9%19%c45%23%iMessage on a mobile

phone

199943184372821044211316317764344Social networking sites
36%25%20%21%21%25%15%10%19%20%24%17%12%17%or apps such as
58%alm27%a92%13%g21%gh24%agh30%12%3%9%18%b51%g      18%Facebook, or LinkedIn on

a mobile phone

4320551110131694410261458Comments on
8%5%4%5%3%4%2%2%7%3%4%3%3%3%websites\forums on a

74%al34%95%18%17%22%28%15%7%7%18%44%25%mobile phone

68311131822233222912155426116Skype or other Internet
12%8%7%8%7%7%4%5%17%8%6%5%5%6%based phone service on a
58%al27%97%15%19%20%27%19%8%abcd10%13%47%22%mobile phone

242196776811721443592021665129526222958Voice calls on landline
44%53%49%39%51%44%50%48%29%43%49%51%43%48%phone
25%20%81%8%18%15%37%k21%2%7%13%f55%bff      23%

17812047644719724215183074322171605Post (Letters, cards or
32%32%30%21%21%30%34%36%15%20%28%31%33%30%packages)
29%20%79%7%12%16%40%jk25%jk1%5%12%53%eejk    28%ef

4773311307154286275593349371272228574141657Meeting face to face
87%89%83%75%85%84%83%83%68%83%85%84%81%83%
29%20%a79%9%17%k17%36%21%2%8%13%f52%ffk     25%

--3--133---437Phone (no detail)
--*--**1%---*1%*
--35%--17%43%40%---60%40%
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 109 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271540219330334691433621532539975422007Unweighted Base
550371157020633632871342354*15326010265132006Weighted Base

SUMMARY CODES

54936815592023343277104185315025910205081990ANY
100%99%99%98%99%100%100%99%98%98%100%99%99%99%
28%19%78%10%17%16%36%21%3%8%13%51%26%

29515655066119137182771852105294113582ANY SOCIAL NETWORKING
54%42%35%32%35%42%26%18%32%34%40%29%22%29%
51%alm27%a95%a11%g20%gh24%agh31%g13%3%9%b18%abc51%bbg     19%

28920066773141111247111236382382132683ANY EMAILS
53%54%42%36%42%34%35%26%44%41%31%37%26%34%
42%al29%al98%a11%21%ag16%36%g16%3%b9%b12%56%bbg     19%

22610237658861001035420408018676401ANY INSTANT MESSAGING
41%27%24%28%26%30%14%13%37%26%31%18%15%20%
56%alm25%a94%a14%agh21%gh25%agh26%14%5%abc10%b20%abc46%gh     19%

4573021226151260270529303371122217793631513ANY VOICE CALLS
83%82%78%73%77%82%74%72%69%73%85%76%71%75%
30%a20%81%10%17%18%gh35%20%2%7%15%abcef52%24%

6133100142019409610175417103ANY COMMENTS ON WEBSITE
11%9%6%7%6%6%6%2%11%6%6%5%3%5%FORUMS
59%al33%a97%14%g20%18%39%9%6%b9%16%52%16%

1311421351316515None
*1%1%2%1%**1%2%2%*1%1%1%
4%17%70%25%16%4%23%32%7%20%4%37%32%

6.026al5.492al4.676a4.322g4.580gh4.904agh3.9903.6124.4944.2464.831ab4.278b3.6504.193bgAverage number of
mentions

3.6613.3073.1943.1333.0823.3332.8483.0073.7313.0443.1023.0272.9703.063Standard Deviation
0.0250.0340.0070.0460.0290.0330.0120.0210.2320.0620.0380.0090.0160.005Error Variance
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 109 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129041315942007Unweighted Base
696131041815882006Weighted Base

226391122495617Emails on a computer
32%30%29%31%31%(laptop\desktop\netbook\
37%63%20%80%tablet)

191275106360466Social networking sites
27%21%25%23%23%such as Facebook or
41%d59%23%77%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

2833164561Micro blogging sites
4%3%4%3%3%such as Twitter or

45%55%27%73%tumblr on a computer
(laptop\desktop\netbook\
tablet)

13618278239317Instant Messaging e.g.
19%14%19%15%16%Facebook Messenger, MSN
43%d57%25%75%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

9015449195244Skype calls or other
13%12%12%12%12%Internet based phone
37%63%20%80%service on a computer

(laptop\desktop\netbook\
tablet)

162133437Free\paid for e-cards
2%2%1%2%2%through a website on a

44%56%7%93%computer
(laptop\desktop\netbook\
tablet)

3342195574Comments on
5%3%5%3%4%websites\forums on a

44%56%25%75%computer
(laptop\desktop\netbook\
tablet)

4007242478781124Voice calls on a mobile
58%55%59%55%56%phone
36%64%22%78%

4326672418581099Text messaging \ SMS on
62%51%58%54%55%a mobile phone
39%ad61%22%78%
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 109 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129041315942007Unweighted Base
696131041815882006Weighted Base

9714950196246Picture messaging \ MMS
14%11%12%12%12%on a mobile phone
39%61%20%80%

10617454227280Emails on a mobile phone
15%13%13%14%14%
38%62%19%81%

2528153752Micro blogging sites
4%2%4%2%3%such as Twitter or

47%53%29%71%tumblr on a mobile phone

9813655179234Instant messaging e.g.
14%10%13%11%12%BBM, Facebook Messenger,
42%58%24%76%iMessage on a mobile

phone

14520072272344Social networking sites
21%15%17%17%17%or apps such as
42%d58%21%79%Facebook, or LinkedIn on

a mobile phone

2236164258Comments on
3%3%4%3%3%websites\forums on a

38%62%27%73%mobile phone

30862096116Skype or other Internet
4%7%5%6%6%based phone service on a

26%74%17%83%mobile phone

349609172786958Voice calls on landline
50%47%41%50%48%phone
36%64%18%82%c

21439191514605Post (Letters, cards or
31%30%22%32%30%packages)
35%65%15%c            85%c

590106735213051657Meeting face to face
85%81%84%82%83%
36%64%21%79%

25257Phone (no detail)
**1%**

30%70%29%71%

 Page 958

Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 109 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129041315942007Unweighted Base
696131041815882006Weighted Base

SUMMARY CODES

691129941515751990ANY
99%99%99%99%99%
35%65%21%79%

236346124458582ANY SOCIAL NETWORKING
34%26%30%29%29%
41%d59%21%79%

256427135549683ANY EMAILS
37%33%32%35%34%
37%63%20%80%

170231101300401ANY INSTANT MESSAGING
24%18%24%19%20%
42%d58%25%75%

53298130912041513ANY VOICE CALLS
76%75%74%76%75%
35%65%20%80%

43602677103ANY COMMENTS ON WEBSITE
6%5%6%5%5%FORUMS

42%58%25%75%

51131215None
1%1%1%1%1%

31%69%20%80%

4.522d4.0184.1634.2014.193Average number of
mentions

3.1922.9793.1183.0503.063Standard Deviation
0.0140.0070.0240.0060.005Error Variance
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 109 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444294142931684192007Unweighted Base
46*185199209110*100*46*3217390*2094192006Weighted Base

13574451434210103223361138617Emails on a computer
28%31%22%25%39%42%22%32%31%37%29%33%31%(laptop\desktop\netbook\
2%9%7%8%7%k7%jk2%17%4%5%10%22%ktablet)

19383551323947314265976466Social networking sites
40%21%18%24%29%39%8%23%19%28%28%18%23%such as Facebook or
4%abegkl8%8%11%7%g8%abefgkl1%16%3%5%13%g16%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

145428-1112111261Micro blogging sites
2%2%3%2%2%8%-3%1%2%5%3%3%such as Twitter or
2%7%8%6%3%13%a-18%1%3%18%20%tumblr on a computer

(laptop\desktop\netbook\
tablet)

1528362518282469113962317Instant Messaging e.g.
34%15%18%12%16%28%3%14%12%12%19%15%16%Facebook Messenger, MSN
5%abdefgj9%11%8%6%9%abdefgjl*14%3%3%12%19%Messenger, Skype IM on a
lcomputer

(laptop\desktop\netbook\
tablet)

1119161742513511113657244Skype calls or other
24%10%8%8%4%25%2%11%15%13%17%14%12%Internet based phone
4%gijk8%7%7%2%10%abfgijkl*15%4%i5%15%ik23%service on a computer

(laptop\desktop\netbook\
tablet)

-72312-42-8837Free\paid for e-cards
-4%1%1%1%2%-1%2%-4%2%2%through a website on a
-19%5%8%4%6%-10%5%-23%22%computer

(laptop\desktop\netbook\
tablet)

29372102173-81274Comments on
5%5%2%3%2%10%3%5%4%-4%3%4%websites\forums on a
3%13%4%9%3%13%abdk2%23%3%-10%16%computer

(laptop\desktop\netbook\
tablet)

319010612376671316833521222431124Voice calls on a mobile
68%49%54%59%69%67%27%52%46%58%58%58%56%phone
3%g8%9%g11%g7%efgl6%egl1%15%g3%5%g11%gg      22%g
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 109 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444294142931684192007Unweighted Base
46*185199209110*100*46*3217390*2094192006Weighted Base

319910811771681818037531201951099Text messaging \ SMS on
68%54%54%56%65%68%39%56%51%59%57%47%55%a mobile phone
3%bg9%10%11%6%bg6%bg2%16%3%5%11%b      18%

83221182119138793339246Picture messaging \ MMS
18%17%11%8%19%19%3%12%10%10%16%9%12%on a mobile phone
3%13%9%7%8%8%bj1%15%3%4%13%16%

725201522121431184274280Emails on a mobile phone
16%14%10%7%20%12%1%14%14%9%20%18%14%
3%9%7%5%8%gj4%*16%4%3%15%gj26%gj

325533-81291152Micro blogging sites
7%1%2%2%3%3%-2%1%2%4%3%3%such as Twitter or
6%4%9%9%6%6%-15%1%4%17%22%tumblr on a mobile phone

817291421151339103939234Instant messaging e.g.
17%9%15%6%19%15%1%10%13%11%19%9%12%BBM, Facebook Messenger,
3%7%12%6%9%gj7%*14%4%4%17%bgj17%iMessage on a mobile

phone

11323519341626312135849344Social networking sites
25%17%17%9%31%16%4%20%17%15%28%12%17%or apps such as
3%gj9%10%5%10%abgj5%1%18%bj4%4%17%abgjj      14%Facebook, or LinkedIn on

a mobile phone

478113-11338958Comments on
8%4%4%1%1%3%-4%4%3%4%2%3%websites\forums on a
6%j12%14%2%2%6%-20%5%5%13%15%mobile phone

469945115722729116Skype or other Internet
8%4%4%4%3%5%2%5%9%3%13%7%6%based phone service on a
3%6%7%7%3%4%1%13%6%2%23%afjkl25%mobile phone

2987103995358191384255106169958Voice calls on landline
64%47%52%48%48%58%42%43%57%61%51%40%48%phone
3%bf9%11%10%6%6%b2%14%4%b6%bf11%18%

165547623642149725328692605Post (Letters, cards or
35%30%23%30%33%42%29%30%35%36%41%22%30%packages)
3%9%8%10%6%7%bk2%16%4%b5%b14%abkb      15%

4316116717599883627059751813011657Meeting face to face
94%87%84%84%91%88%79%84%81%83%87%72%83%
3%b10%b10%b11%b6%b5%b2%16%b4%5%11%bb      18%
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 109 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444294142931684192007Unweighted Base
46*185199209110*100*46*3217390*2094192006Weighted Base

--1---31---27Phone (no detail)
--*---8%*---1%*
--11%---48%abcfhij11%---30%

kl

SUMMARY CODES

461851962071101004632073902084101990ANY
100%100%99%99%100%100%100%100%100%100%99%98%99%

2%9%10%10%6%5%2%16%4%5%10%21%

20515155464149620287991582ANY SOCIAL NETWORKING
44%28%26%27%42%40%8%30%27%31%38%22%29%
3%bg9%g9%10%8%abgk7%bgk1%16%g3%g5%g14%bgbg     16%

13625354474510110243574156683ANY EMAILS
28%34%26%26%42%45%22%34%33%38%35%37%34%
2%9%8%8%7%jk7%jk2%16%3%5%11%23%jk

16354631233226014155176401ANY INSTANT MESSAGING
35%19%23%15%21%32%3%19%20%17%24%18%20%
4%abfgj9%11%g8%6%8%abfgj*15%4%g4%13%gg      19%

4112815515889872322957701683091513ANY VOICE CALLS
90%69%78%76%81%86%49%71%79%77%80%74%75%
3%fgl8%10%g10%g6%g6%fgl2%15%g4%g5%g11%gg      20%g

41097312222331216103ANY COMMENTS ON WEBSITE
9%5%4%3%2%12%3%7%4%3%6%4%5%FORUMS
4%10%8%7%3%12%abj2%21%3%3%12%16%

--22---1--2815None
--1%1%---*--1%2%1%
--15%12%---8%--10%54%

5.437abfgjkl4.0633.9723.8714.750bg5.373abefgjk2.8074.141g4.0784.338g4.880abgjk3.7814.193gAverage number of
lmentions

3.3343.0732.9172.5902.9443.3671.8233.0423.1562.9943.5222.9693.063Standard Deviation
0.2180.0500.0400.0350.0920.1090.0750.0320.0700.0960.0740.0220.005Error Variance
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 109 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

280171951104176167635916482007Unweighted Base
261173846*100*171168834316632006Weighted Base

9352113425350996520617Emails on a computer
36%30%28%42%31%30%28%31%31%(laptop\desktop\netbook\
15%84%2%7%9%82%16%84%tablet)

7139319393637285381466Social networking sites
27%23%40%39%21%22%25%23%23%such as Facebook or
15%84%4%ade8%ade8%80%18%82%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

124918447124961Micro blogging sites
5%3%2%8%3%3%3%3%3%such as Twitter or

20%80%2%13%ad7%78%19%81%tumblr on a computer
(laptop\desktop\netbook\
tablet)

5126515282724752265317Instant Messaging e.g.
19%15%34%28%16%15%15%16%16%Facebook Messenger, MSN
16%84%5%ade9%ad8%78%16%84%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

5818611251719136208244Skype calls or other
22%11%24%25%10%11%10%13%12%Internet based phone
24%ah76%4%10%ade7%78%15%85%service on a computer

(laptop\desktop\netbook\
tablet)

334-272863137Free\paid for e-cards
1%2%-2%4%2%2%2%2%through a website on a
8%92%-6%19%76%16%84%computer

(laptop\desktop\netbook\
tablet)

965210953136174Comments on
4%4%5%10%5%3%4%4%4%websites\forums on a

12%88%3%13%ad13%71%18%82%computer
(laptop\desktop\netbook\
tablet)

1629583167869401879371124Voice calls on a mobile
62%55%68%67%50%56%55%56%56%phone
14%85%3%6%e8%84%17%83%
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 109 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

280171951104176167635916482007Unweighted Base
261173846*100*171168834316632006Weighted Base

1399573168929081809191099Text messaging \ SMS on
53%55%68%68%54%54%53%55%55%a mobile phone
13%87%3%6%d8%83%16%84%

262188193018942204246Picture messaging \ MMS
10%13%18%19%18%11%12%12%12%on a mobile phone
10%89%3%8%12%77%17%83%

612197122323828253280Emails on a mobile phone
23%13%16%12%13%14%8%15%14%
22%ah78%3%4%8%85%10%c            90%c

4483324484552Micro blogging sites
2%3%7%3%1%3%2%3%3%such as Twitter or
8%92%6%6%4%84%15%85%tumblr on a mobile phone

361968151719431204234Instant messaging e.g.
14%11%17%15%10%12%9%12%12%BBM, Facebook Messenger,
15%84%3%7%7%83%13%87%iMessage on a mobile

phone

4629711163128648297344Social networking sites
18%17%25%16%18%17%14%18%17%or apps such as
13%86%3%5%9%83%14%86%Facebook, or LinkedIn on

a mobile phone

6514374494958Comments on
2%3%8%3%4%3%3%3%3%websites\forums on a

10%88%6%6%12%77%15%85%mobile phone

34824561018108116Skype or other Internet
13%5%8%5%4%6%2%6%6%based phone service on a
29%ah71%3%4%6%87%7%93%cmobile phone

91862295882789190769958Voice calls on landline
35%50%64%58%48%47%55%46%48%phone
10%90%i3%6%9%82%20%bi            80%

38565164252494132473605Post (Letters, cards or
15%33%35%42%31%29%38%28%30%packages)
6%93%i3%7%d9%82%22%abi            78%

18214704388149137729913581657Meeting face to face
70%85%94%88%87%82%87%82%83%
11%89%i3%5%9%83%18%i            82%

25---7347Phone (no detail)
1%*---*1%**

30%70%---100%48%52%
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 109 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

280171951104176167635916482007Unweighted Base
261173846*100*171168834316632006Weighted Base

SUMMARY CODES

257172746100171167334216491990ANY
98%99%100%100%100%99%100%99%99%
13%87%2%5%9%84%17%83%

85495204149472100482582ANY SOCIAL NETWORKING
33%28%44%40%29%28%29%29%29%
15%85%3%7%d8%81%17%83%

111570134559566103580683ANY EMAILS
43%33%28%45%34%34%30%35%34%
16%ah83%2%7%9%83%15%85%

6633316323431962339401ANY INSTANT MESSAGING
25%19%35%32%20%19%18%20%20%
16%83%4%ad8%ad9%80%15%85%

19613114187122126327112421513ANY VOICE CALLS
75%75%90%86%71%75%79%75%75%
13%87%3%6%e8%83%18%82%

119041210761885103ANY COMMENTS ON WEBSITE
4%5%9%12%6%5%5%5%5%FORUMS

11%88%4%12%ad10%74%18%82%

411---1511415None
2%1%---1%*1%1%

26%74%---100%6%94%

4.1764.1945.437ad5.373ade4.1404.0944.2244.1874.193Average number of
mentions

3.1083.0563.3343.3673.1173.0112.8863.1003.063Standard Deviation
0.0350.0050.2180.1090.0550.0050.0230.0060.005Error Variance
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 109 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17761475181129448223117762007Unweighted Base
17801504180132445622517802006Weighted Base

5895032248110828589617Emails on a computer
33%33%12%36%24%12%33%31%(laptop\desktop\netbook\
96%df82%df4%78%adf18%f4%cdf          96%ctablet)

453354834610713453466Social networking sites
25%24%4%26%23%6%25%23%such as Facebook or
97%f76%f2%74%f23%f3%cf           97%cLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

5844-441435861Micro blogging sites
3%3%-3%3%1%3%3%such as Twitter or

95%72%-72%23%5%95%tumblr on a computer
(laptop\desktop\netbook\
tablet)

3082386232769308317Instant Messaging e.g.
17%16%3%18%17%4%17%16%Facebook Messenger, MSN
97%f75%f2%73%f24%f3%cf           97%cMessenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

2361855180568236244Skype calls or other
13%12%3%14%12%4%13%12%Internet based phone
97%f76%f2%74%f23%f3%cf           97%cservice on a computer

(laptop\desktop\netbook\
tablet)

3731-315-3737Free\paid for e-cards
2%2%-2%1%-2%2%through a website on a

100%86%-86%14%-100%computer
(laptop\desktop\netbook\
tablet)

7359-591417374Comments on
4%4%-4%3%1%4%4%websites\forums on a

98%f80%-80%f18%2%98%computer
(laptop\desktop\netbook\
tablet)

11228102809313311221124Voice calls on a mobile
63%54%1%61%69%1%63%56%phone

100%afg72%f*72%afg28%aefg*cf          100%ac
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 109 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17761475181129448223117762007Unweighted Base
17801504180132445622517802006Weighted Base

1098816-816282110981099Text messaging \ SMS on
62%54%-62%62%1%62%55%a mobile phone

100%afg74%f-74%afg26%afg*cf          100%ac

246191-19155-246246Picture messaging \ MMS
14%13%-14%12%-14%12%on a mobile phone

100%f78%f-78%f22%f-cf          100%c

280215-21566-280280Emails on a mobile phone
16%14%-16%14%-16%14%

100%f77%f-77%f23%f-cf          100%c

5238-3814-5252Micro blogging sites
3%3%-3%3%-3%3%such as Twitter or

100%73%-73%27%-100%tumblr on a mobile phone

234167-16767-234234Instant messaging e.g.
13%11%-13%15%-13%12%BBM, Facebook Messenger,

100%f71%f-71%f29%f-cf          100%ciMessage on a mobile
phone

344251-25193-344344Social networking sites
19%17%-19%20%-19%17%or apps such as

100%f73%f-73%f27%f-cf          100%cFacebook, or LinkedIn on
a mobile phone

5843-4315-5858Comments on
3%3%-3%3%-3%3%websites\forums on a

100%74%-74%26%-100%cmobile phone

11680-8036-116116Skype or other Internet
7%5%-6%8%-7%6%based phone service on a

100%f69%f-69%f31%f-cf          100%cmobile phone

8469561128443112846958Voice calls on landline
48%64%62%64%1%50%48%48%phone
88%d100%adh12%adh88%adh*12%d            88%

544508524558961544605Post (Letters, cards or
31%34%29%34%19%27%31%30%packages)
90%d84%d9%75%d15%10%d            90%

14861281138114334417114861657Meeting face to face
83%85%77%86%75%76%83%83%
90%d77%df8%69%adf21%10%d            90%c
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 109 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17761475181129448223117762007Unweighted Base
17801504180132445622517802006Weighted Base

22-2-527Phone (no detail)
**-*-2%**

29%29%-29%-71%ab29%

SUMMARY CODES

17701492176131645422017701990ANY
99%99%98%99%100%98%99%99%
89%75%9%66%23%11%89%c

568425841715114568582ANY SOCIAL NETWORKING
32%28%4%31%33%6%32%29%
98%f73%f1%72%f26%f2%cf           98%c

6565512252912628656683ANY EMAILS
37%37%12%40%28%12%37%34%
96%df81%df3%77%adf18%f4%cf           96%c

39228962841089392401ANY INSTANT MESSAGING
22%19%3%21%24%4%22%20%
98%f72%f1%71%f27%f2%cf           98%c

13921184117106632612113921513ANY VOICE CALLS
78%79%65%81%71%54%78%75%
92%df78%df8%70%adf22%8%cf           92%c

10179-79221101103ANY COMMENTS ON WEBSITE
6%5%-6%5%1%6%5%FORUMS

99%f77%f-77%f22%f1%cf           99%c

101248251015None
1%1%2%1%*2%1%1%

66%77%25%52%14%34%b66%

4.474adf4.407df1.9924.730adf3.733f1.9394.474ac4.193cdfAverage number of
mentions

3.1083.1271.1283.1672.8061.2003.1083.063Standard Deviation
0.0050.0070.0070.0080.0160.0060.0050.005Error Variance
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 109 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393282007Unweighted Base
4263734504403172006Weighted Base

3417416716083617Emails on a computer
8%47%37%36%26%31%(laptop\desktop\netbook\
5%28%abcf27%bf26%bff            13%ftablet)

1313411814655466Social networking sites
3%36%26%33%17%23%such as Facebook or
3%29%abdf25%bf31%abff            12%fLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-25923461Micro blogging sites
-7%2%5%1%3%such as Twitter or
-41%abdf16%f38%bff             6%tumblr on a computer

(laptop\desktop\netbook\
tablet)

9896411244317Instant Messaging e.g.
2%24%14%25%14%16%Facebook Messenger, MSN
3%28%abdf20%f35%abdff            14%fMessenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

1464578227244Skype calls or other
3%17%13%19%8%12%Internet based phone
6%26%bf23%f34%abff            11%fservice on a computer

(laptop\desktop\netbook\
tablet)

371014337Free\paid for e-cards
1%2%2%3%1%2%through a website on a
7%19%26%39%f9%computer

(laptop\desktop\netbook\
tablet)

2191432774Comments on
*5%3%7%2%4%websites\forums on a
2%25%f19%f44%abdff            10%computer

(laptop\desktop\netbook\
tablet)

1452632942731501124Voice calls on a mobile
34%70%65%62%47%56%phone
13%23%abf26%abf24%bfbf           13%f
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 109 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393282007Unweighted Base
4263734504403172006Weighted Base

1142692932751481099Text messaging \ SMS on
27%72%65%62%47%55%a mobile phone
10%24%abcf27%abf25%abfbf           13%f

1085647117246Picture messaging \ MMS
2%23%14%16%5%12%on a mobile phone
4%35%abdf26%bf29%bfbf            7%

11101588922280Emails on a mobile phone
3%27%13%20%7%14%
4%36%abdf21%f32%abdfbf            8%f

-23721252Micro blogging sites
-6%1%5%1%3%such as Twitter or
-44%abdf12%40%bdff             4%tumblr on a mobile phone

571478922234Instant messaging e.g.
1%19%11%20%7%12%BBM, Facebook Messenger,
2%30%abdf20%f38%abdff             9%fiMessage on a mobile

phone

41097012536344Social networking sites
1%29%16%28%11%17%or apps such as
1%32%abdf20%f36%abdff            11%fFacebook, or LinkedIn on

a mobile phone

417919958Comments on
1%5%2%4%3%3%websites\forums on a
7%29%f16%32%f15%mobile phone

22921549116Skype or other Internet
1%8%5%12%3%6%based phone service on a
2%25%bf18%f47%abdff             8%mobile phone

237181243178119958Voice calls on landline
56%49%54%40%37%48%phone
25%abc19%b25%bc19%bc           12%

14713415610266605Post (Letters, cards or
34%36%35%23%21%30%packages)
24%bc22%bc26%bc17%bc           11%

3543253983622181657Meeting face to face
83%87%89%82%69%83%
21%b20%b24%ab22%bb            13%

3-1-37Phone (no detail)
1%-*-1%*

35%-18%-46%
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 109 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393282007Unweighted Base
4263734504403172006Weighted Base

SUMMARY CODES

4253734474353111990ANY
100%100%99%99%98%99%
21%19%b22%22%16%

1615913919771582ANY SOCIAL NETWORKING
4%43%31%45%22%29%
3%27%abdf24%f34%abdff            12%f

3919018218487683ANY EMAILS
9%51%41%42%27%34%
6%28%abdf27%bf27%abff            13%f

141128314350401ANY INSTANT MESSAGING
3%30%18%32%16%20%
3%28%abdf21%f36%abdff            12%f

3023023643402051513ANY VOICE CALLS
71%81%81%77%65%75%
20%20%bf24%bf22%bb            14%

427173915103ANY COMMENTS ON WEBSITE
1%7%4%9%5%5%FORUMS
4%27%f17%f38%adff            15%f

1-35715None
*-1%1%2%1%
8%-16%32%43%e

2.5945.435abdf4.581bf4.934abf3.303f4.193bfAverage number of
mentions

1.6273.4632.8703.4782.5133.063Standard Deviation
0.0060.0340.0190.0280.0200.005Error Variance
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Communication (QS8300 - 230711)

Q.3A_02 Thinking about personal communication, which of these methods do you ever use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 110 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

1336507919319750798211111483253265518Emails on a computer
7%18%13%27%29%30%13%27%25%33%30%29%25%27%26%(laptop\desktop\netbook\
3%7%o10%15%imo37%imno38%imno10%15%imo16%imo21%aimno22%imno16%imno49%imo    51%tablet)

199261392369264990117119216194410Social networking sites
*4%2%9%21%36%2%9%15%27%31%42%21%20%20%such as Facebook or
*2%2%6%imo34%hilmno57%afghik2%6%imo12%imno22%ghilmn28%aghikl29%aefghi53%hilmno 47%LinkedIn on a computer

lmnoomnoklmno(laptop\desktop\netbook\
tablet)

----941--46833282250Micro blogging sites
----1%6%--1%2%2%12%3%2%3%such as Twitter or
----18%82%aefghi--7%11%17%im65%aefghi56%im     44%tumblr on a computer

klmnojklmno(laptop\desktop\netbook\
tablet)

-22137816121326536993137118255Instant Messaging e.g.
-1%1%4%12%24%1%4%8%16%18%33%13%12%13%Facebook Messenger, MSN
-1%1%5%imo31%hilmno63%afghik1%5%imo10%imno21%ghilmn27%aghikl36%aefghi54%hilmno 46%Messenger, Skype IM on a

lmnoomnoklmnocomputer
(laptop\desktop\netbook\
tablet)

2810196611110192640555693113206Skype calls or other
1%4%3%7%10%17%3%7%8%12%15%20%9%12%10%Internet based phone
1%4%5%9%o32%imno54%aghikl5%9%o13%imo20%imno27%hilmno27%aghikl45%imno   55%service on a computer

mnomno(laptop\desktop\netbook\
tablet)

---61212-66657151429Free\paid for e-cards
---2%2%2%-2%2%2%1%2%1%1%1%through a website on a
---19%40%41%-19%20%20%17%24%im52%48%computer

(laptop\desktop\netbook\
tablet)

-1141931148101021243054Comments on
-**1%3%5%*1%3%3%3%7%2%3%3%websites\forums on a
-2%2%7%35%im57%imno2%7%16%19%im19%im38%aehikl44%im     56%computer

mno(laptop\desktop\netbook\
tablet)

10607011028635270110123164199153393425818Voice calls on a mobile
5%30%18%37%43%53%18%37%38%49%53%54%38%44%41%phone
1%7%imo9%o13%imo35%imno43%aghikl9%o13%imo15%imo20%aghilm24%aghikl19%aghikl48%imno   52%

mnonomnomno

 Page 972

Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 110 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

74148983163954898138178221174451405856Text messaging \ SMS on
4%20%12%33%48%60%12%33%42%53%59%61%44%42%43%a mobile phone
1%5%o6%o11%imno37%hilmno46%aghikl6%o11%imno16%imno21%aghilm26%aghikl20%aghikl53%hilmno 47%

mnonomnomno

134762114472141615310187187Picture messaging \ MMS
*1%1%3%9%17%1%3%6%12%16%19%10%9%9%on a mobile phone
*2%2%4%33%hilmno61%aghikl2%4%11%imo22%hilmno33%aghikl28%aghikl54%hilmno 46%

mnomnomno

134158112441535457153106118224Emails on a mobile phone
1%1%1%5%12%19%1%5%11%14%19%19%10%12%11%
1%1%2%7%im36%hilmno55%aghikl2%7%im16%imno20%hilmno32%aghikl24%aghilm47%hilmno 53%

mnomnono

----740---71130242247Micro blogging sites
----1%6%---2%3%10%2%2%2%such as Twitter or
----14%86%afghik---14%im23%ghilm63%aefghi52%im     48%tumblr on a mobile phone

lmnoklmno

---451144-41833687611386199Instant messaging e.g.
---1%8%22%-1%6%10%18%27%11%9%10%BBM, Facebook Messenger,
---2%26%hilmno72%afghik-2%9%imno16%hilmno34%afghik38%aefghi57%hilmno 43%iMessage on a mobile

lmnolmnoklmnophone

-1177920617304999107156136292Social networking sites
-**2%12%31%*2%9%15%26%38%15%14%15%or apps such as
-**2%27%hilmno70%afghik*2%10%hilmno17%hilmno34%afghik37%aefghi53%hilmno 47%Facebook, or LinkedIn on

lmnolmnoklmnoa mobile phone

---11328-1671612212142Comments on
---*2%4%-*2%2%4%4%2%2%2%websites\forums on a
---3%31%im66%ahilmn-3%14%17%im37%hilmno30%hilmno50%im     50%mobile phone

o

11210267321081838354962111Skype or other Internet
***4%4%11%*4%2%6%10%12%5%6%6%based phone service on a
1%1%1%9%im24%im65%afghik1%9%im7%17%imno34%aghikl31%afghik44%imno   56%mobile phone

lmnomnolmno

779617313326515417313313313110648383342725Voice calls on landline
41%47%44%45%40%23%44%45%41%39%28%17%37%35%36%phone
11%dej13%adej24%adej18%adej37%dej21%24%adej18%adej18%dej18%dej15%d7%53%dej    47%

4366109851601131098582787142274192467Post (Letters, cards or
23%33%28%29%24%17%28%29%25%23%19%15%27%20%23%packages)
9%14%adej23%dej18%dej34%dj24%23%dej18%dej18%dj17%d15%9%59%bdj     41%
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Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 110 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

1301612902234955032902232412542812227887241512Meeting face to face
69%79%75%76%75%76%75%76%74%76%75%78%77%74%75%
9%11%19%15%33%33%19%15%16%17%19%15%52%48%

1-1---1-----1-1Familyfriends\acquaintan
1%-*---*-----*-*ce deals with it

100%-100%---100%-----100%-

2-213-213---426Phone (no detail)
1%-***-**1%---***

34%-34%15%51%-34%15%51%---66%34%

SUMMARY CODES

1661913572756356393572753133223592809829251907ANY
89%94%92%93%96%97%92%93%96%96%96%98%95%95%95%
9%10%19%14%33%imo34%imo19%14%16%o17%o19%o15%hilmo51%imo    49%

191029169310102963105156154274244518ANY SOCIAL NETWORKING
*5%3%10%26%47%3%10%19%32%42%54%27%25%26%
*2%2%6%imo33%hilmno60%afghik2%6%imo12%hilmno20%ghilmn30%afghik30%aefghi53%hilmno 47%

lmnoolmnoklmno

1438528321322552839212113194287286573ANY EMAILS
8%19%13%28%32%34%13%28%28%36%35%33%28%29%29%
2%7%o9%15%imo37%imno39%imno9%15%imo16%imo21%aimno23%imno16%imno50%imno   50%

-22151032172153668102115182156337ANY INSTANT MESSAGING
-1%1%5%16%33%1%5%11%20%27%40%18%16%17%
-1%1%4%imo31%hilmno64%afghik1%4%imo11%imno20%ghilmn30%aghikl34%aefghi54%hilmno 46%

lmnoomnoklmno

821111931693884171931691812062411765725961167ANY VOICE CALLS
44%55%50%57%59%63%50%57%56%62%64%62%56%61%58%
7%9%17%14%o33%imo36%imo17%14%o16%18%imo21%imo15%imo49%imo    51%

-11526431511151825363975ANY COMMENTS ON WEBSITE
-**2%4%6%*2%3%4%5%9%3%4%4%FORUMS
-1%1%6%35%imo57%ahilmn1%6%15%im20%imno24%imno33%aghikl48%imo    52%

omno

21113219262032191412164485098None
11%6%8%7%4%3%8%7%4%4%4%1%5%5%5%
22%adefg12%d33%adjk20%d27%21%33%adjk20%d14%13%17%4%49%d      51%
jk

-----1-----1-11Don't know
-----*-----*-**
-----100%-----100%-100%

 Page 974

Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 110 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

1.7392.543imo2.170o3.052imo3.714hilm4.745aghi2.170o3.052imo3.313imno4.104ghil4.505aghi5.054afgh3.6973.6523.675hilmAverage number of
noklmnomnoklmnoiklmnonomentions

0.9751.6621.4412.2442.9733.7921.4412.2442.7163.1593.4564.1703.1473.0933.120Standard Deviation
0.0050.0130.0050.0200.0150.0220.0050.0200.0260.0310.0340.0560.0100.0110.005Error Variance
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Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 110 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11298787104195083702341403353651851282953252007Unweighted Base
100510005854215844162161543343251741403273352006Weighted Base

143375657820716819459792303496105518Emails on a computer
14%37%11%19%35%40%9%29%29%28%17%25%29%31%26%(laptop\desktop\netbook\
28%72%almo13%15%m40%almo32%almo4%9%i19%i18%i6%7%19%eilmo   20%etablet)

159251897015299420701225670114410Social networking sites
16%25%15%17%26%24%2%13%21%37%3%4%21%34%20%such as Facebook or
39%61%almo22%17%37%almo24%mo1%5%i17%i30%aghi1%1%17%dedeimo  28%acdeLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

942542913--424--51750Micro blogging sites
1%4%1%1%5%3%--1%7%--2%5%3%such as Twitter or

17%83%lmo9%8%57%almo26%o--9%47%aghi--10%o      34%etumblr on a computer
(laptop\desktop\netbook\
tablet)

9815756429562174583163378255Instant Messaging e.g.
10%16%10%10%16%15%1%5%14%26%1%4%10%23%13%Facebook Messenger, MSN
38%62%lmo22%17%37%lmo24%o*3%18%hi33%aghi*2%13%edehi   31%acdeMessenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

60145293188573112752783959206Skype calls or other
6%14%5%7%15%14%1%7%8%16%4%6%12%17%10%Internet based phone

29%71%almo14%15%43%almo28%lmo1%5%i13%i25%agi3%4%19%eeimo   29%adeservice on a computer
(laptop\desktop\netbook\
tablet)

62333149-637--9529Free\paid for e-cards
1%2%*1%2%2%-4%1%2%--3%1%1%through a website on a

21%79%mo9%12%49%mo30%-19%i9%24%--31%17%computer
(laptop\desktop\netbook\
tablet)

213311102211111011-282054Comments on
2%3%2%2%4%3%*1%3%3%-2%3%6%3%websites\forums on a

39%61%20%19%40%21%2%2%19%21%-4%16%36%aecomputer
(laptop\desktop\netbook\
tablet)

38743119918826416733621381603747148192818Voice calls on a mobile
38%43%34%45%45%40%15%40%41%49%21%34%45%57%41%phone
47%53%m24%23%m32%m20%4%8%i17%i20%ai5%6%18%eeim    24%acde

37148518618530318227541741952144142200856Text messaging \ SMS on
37%48%32%44%52%44%13%35%52%60%12%31%43%60%43%a mobile phone
43%57%amo22%22%m35%amo21%m3%6%i20%ahi23%ahi2%5%e17%eeimo   23%acde
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Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 110 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11298787104195083702341403353651851282953252007Unweighted Base
100510005854215844162161543343251741403273352006Weighted Base

6012722388146333262143052187Picture messaging \ MMS
6%13%4%9%14%11%1%2%10%19%*3%9%16%9%on a mobile phone

32%68%amo12%20%m43%amo25%mo2%2%17%hi33%aghi*2%16%eehimo  28%ade

551682630104642103559254565224Emails on a mobile phone
6%17%4%7%18%15%1%6%11%18%1%4%14%19%11%

25%75%almo12%13%47%almo29%lmo1%4%i16%i26%aghi1%2%20%deeimo   29%ade

1135562114--222--41847Micro blogging sites
1%4%1%2%4%3%--1%7%--1%5%2%such as Twitter or

24%76%mo10%14%46%mo30%mo--5%47%aghi--9%39%acetumblr on a mobile phone

7112735368245-33179-12064199Instant messaging e.g.
7%13%6%9%14%11%-2%9%24%-1%6%19%10%BBM, Facebook Messenger,

36%64%mo18%18%41%mo23%m-1%15%hi40%aghi-1%10%edehim  32%acdeiMessage on a mobile
phone

102190515212070-6451051134101292Social networking sites
10%19%9%12%21%17%-4%13%32%**10%30%15%or apps such as
35%65%almo17%18%41%almo24%mo-2%i15%hi36%aghi**12%dedehimo 34%acdeFacebook, or LinkedIn on

a mobile phone

172598169-1811--51742Comments on
2%2%2%2%3%2%-1%3%3%--1%5%2%websites\forums on a

41%59%21%20%39%21%-3%20%27%i--11%39%aemobile phone

238811125334-71428231245111Skype or other Internet
2%9%2%3%9%8%-5%4%9%1%2%4%13%6%based phone service on a

21%79%almo10%11%48%almo31%lmo-6%i13%i25%i1%3%11%imo    41%acdemobile phone

333392170163221171967512982775713573725Voice calls on landline
33%39%29%39%38%41%45%49%39%25%44%41%41%22%36%phone
46%54%mo23%22%m30%m24%mo13%f10%af18%f11%11%b8%b19%bbfm    10%

197270951011571136756935841296756467Post (Letters, cards or
20%27%16%24%27%27%31%36%28%18%24%21%20%17%23%packages)
42%58%mo20%22%m34%mo24%mo14%f12%af20%f12%9%6%14%m      12%

7467654293174463191641212602431261022352601512Meeting face to face
74%77%73%75%76%77%76%78%78%75%73%73%72%78%75%
49%51%28%21%30%21%11%8%17%16%8%7%16%17%

-1--1-1-------1Familyfriends\acquaintan
-*--*-1%-------*ce deals with it
-100%--100%-100%-------

2321122-2--11-6Phone (no detail)
******1%-1%--1%*-*

45%55%34%10%24%31%34%-31%--15%20%-
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Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 110 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11298787104195083702341403353651851282953252007Unweighted Base
100510005854215844162161543343251741403273352006Weighted Base

SUMMARY CODES

9509575523985613962011473213131561283143271907ANY
95%96%94%95%96%95%93%96%96%96%90%91%96%97%95%
50%50%29%21%29%21%11%8%17%16%8%7%16%ee      17%de

20930911495191118423881596780151518ANY SOCIAL NETWORKING
21%31%19%23%33%28%2%15%26%49%3%5%25%45%26%
40%60%almo22%18%37%almo23%mo1%4%i17%hi31%aghi1%1%16%dedehimo 29%acde

166407769022618121491101063134103118573ANY EMAILS
17%41%13%21%39%43%10%32%33%33%18%25%31%35%29%
29%71%almo13%16%m39%almo32%almo4%9%i19%i19%i5%6%18%eeilmo  21%e

13420374601247917601131743105337ANY INSTANT MESSAGING
13%20%13%14%21%19%1%5%18%35%1%5%13%31%17%
40%60%mo22%18%37%mo23%*2%18%hi33%aghi*2%13%edehi   31%acde

5576102972603682421069217919487772082231167ANY VOICE CALLS
55%61%51%62%63%58%49%60%54%60%50%55%64%67%58%
48%52%m25%22%m32%mo21%9%8%15%17%7%7%18%em      19%ae

314318142716121616-2102775ANY COMMENTS ON WEBSITE
3%4%3%3%5%4%*2%5%5%-2%3%8%4%FORUMS

42%58%24%18%36%22%1%3%22%i22%i-3%13%36%ae

5444312323211571412171213898None
5%4%5%5%4%5%7%4%4%4%10%9%4%2%5%

55%45%32%23%24%21%15%7%14%13%18%abc13%b13%8%

1-1----------11Don't know
*-*----------**

100%-100%----------100%

3.0254.321almo2.7093.463mo4.415almo4.187almo2.1173.314i3.804i4.780aghi2.2382.7503.622de4.712acde3.675deimAverage number of
omentions

2.5413.4882.3152.7683.5443.4071.3752.5162.9523.8941.5251.8472.9963.6983.120Standard Deviation
0.0060.0150.0080.0190.0260.0330.0090.0480.0270.0430.0140.0290.0320.0430.005Error Variance
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Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 110 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141059715188527369833855611132007Unweighted Base
143057514782027276633451711552006Weighted Base

365153641368023847149322518Emails on a computer
26%27%44%17%29%31%14%29%28%26%(laptop\desktop\netbook\
70%30%12%aefg26%15%g46%g9%29%ddg          62%dtablet)

27813281756219131168212410Social networking sites
19%23%55%9%23%25%9%32%18%20%such as Facebook or
68%32%20%aefg18%15%g47%g7%41%abddg          52%dLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

39122644163321550Micro blogging sites
3%2%17%1%2%2%1%6%1%3%such as Twitter or

77%23%51%aefg8%8%33%g5%64%abdg           31%tumblr on a computer
(laptop\desktop\netbook\
tablet)

1708555494011015117123255Instant Messaging e.g.
12%15%37%6%15%14%4%23%11%13%Facebook Messenger, MSN
67%33%22%aefg19%16%g43%g6%46%abddg          48%dMessenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

14659454227921075120206Skype calls or other
10%10%30%5%10%12%3%15%10%10%Internet based phone
71%29%22%aefg20%13%g45%g5%37%addg          58%dservice on a computer

(laptop\desktop\netbook\
tablet)

21859113371929Free\paid for e-cards
1%1%4%1%1%2%1%1%2%1%through a website on a

74%26%19%30%5%46%10%23%67%computer
(laptop\desktop\netbook\
tablet)

391512119215242554Comments on
3%3%8%1%3%3%2%5%2%3%websites\forums on a

73%27%23%aeg21%18%39%10%45%b46%computer
(laptop\desktop\netbook\
tablet)

5672518522912637889255475818Voice calls on a mobile
40%44%58%28%46%49%27%49%41%41%phone
69%31%10%ag28%15%g46%ag11%31%abddg          58%d
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Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 110 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141059715188527369833855611132007Unweighted Base
143057514782027276633451711552006Weighted Base

5642929522514339389263504856Text messaging \ SMS on
39%51%64%27%53%51%27%51%44%43%a mobile phone
66%34%aj11%aeg26%17%ag46%ag10%31%abddg          59%d

12166322530100872107187Picture messaging \ MMS
8%12%22%3%11%13%3%14%9%9%on a mobile phone

65%35%17%aefg13%16%g54%ag4%39%abddg          57%d

151733633341201986119224Emails on a mobile phone
11%13%25%4%13%16%6%17%10%11%
67%33%16%afg15%15%g54%ag8%39%abddg          53%

3982153173281647Micro blogging sites
3%1%14%1%1%2%1%5%1%2%such as Twitter or

84%16%45%aefg11%7%37%6%59%abdg           35%tumblr on a mobile phone

1356442332995109989199Instant messaging e.g.
9%11%28%4%11%12%3%19%8%10%BBM, Facebook Messenger,

68%32%21%aefg17%14%g48%g5%50%abddg          45%diMessage on a mobile
phone

18910355524713914124155292Social networking sites
13%18%37%6%17%18%4%24%13%15%or apps such as
65%35%j19%aefg18%16%g48%g5%42%abddg          53%dFacebook, or LinkedIn on

a mobile phone

2517776223201942Comments on
2%3%5%1%2%3%1%4%2%2%websites\forums on a

60%40%17%g16%15%51%g7%47%b45%mobile phone

81302816155374559111Skype or other Internet
6%5%19%2%5%7%2%9%5%6%based phone service on a

73%27%25%aefg14%13%g48%g6%40%bdg           53%mobile phone

53519025306103291123111491725Voice calls on landline
37%33%17%37%38%38%37%21%42%36%phone
74%26%4%42%h14%h40%h17%c15%ch          68%ac

35611130185871658898280467Post (Letters, cards or
25%19%20%23%32%22%26%19%24%23%packages)
76%24%6%40%19%aeg35%19%21%60%

10824291186132005812513888731512Meeting face to face
76%75%80%75%74%76%75%75%76%75%
72%28%8%41%13%38%17%26%58%
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Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 110 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141059715188527369833855611132007Unweighted Base
143057514782027276633451711552006Weighted Base

1--1--1--1Familyfriends\acquaintan
*--*--*--*ce deals with it

100%--100%--100%--

6--3-32316Phone (no detail)
*--*-*1%***

100%--54%-46%34%46%20%

SUMMARY CODES

135155514676325974030950010991907ANY
94%97%99%93%95%97%93%97%95%95%
71%29%8%g40%14%39%g16%26%d58%

342176931077624338209271518ANY SOCIAL NETWORKING
24%31%63%13%28%32%11%40%23%26%
66%34%j18%aefg21%15%g47%ag7%40%abddg          52%d

396176701539025952168353573ANY EMAILS
28%31%48%19%33%34%16%32%31%29%
69%31%12%aefg27%16%g45%g9%29%ddg          62%d

22211566625415620160158337ANY INSTANT MESSAGING
16%20%44%8%20%20%6%31%14%17%
66%34%19%aefg18%16%g46%g6%47%abddg          47%d

8413261014201624841653176861167ANY VOICE CALLS
59%57%69%51%60%63%49%61%59%58%
72%28%9%g36%14%41%g14%27%ddg          59%d

5124151514317343475ANY COMMENTS ON WEBSITE
4%4%10%2%5%4%2%7%3%4%FORUMS

68%32%20%aeg20%19%g41%9%45%abd46%

7820257132625165798None
5%3%1%7%5%3%7%3%5%5%

80%20%2%58%eh14%27%26%c17%58%

1--1---1-1Don't know
*--*---*-*

100%--100%---100%-

3.6343.7765.928aefg2.6994.050g4.106ag2.6594.329abd3.663d3.675dgAverage number of
mentions

3.1283.1014.4252.2183.0833.2672.2263.6742.9833.120Standard Deviation
0.0070.0170.1310.0060.0370.0160.0160.0250.0080.005Error Variance

 Page 981

Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 110 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271540219330334691433621532539975422007Unweighted Base
550371157020633632871342354*15326010265132006Weighted Base

23115650759106801898418446529597518Emails on a computer
42%42%32%29%31%24%26%20%34%28%25%29%19%26%(laptop\desktop\netbook\
45%al30%al98%a11%20%g15%36%16%4%8%12%57%bb      19%tablet)

2241153965579931216319347919583410Social networking sites
41%31%25%26%23%28%17%15%34%22%30%19%16%20%such as Facebook or
55%alm28%a96%a13%gh19%g23%agh30%15%5%bc8%19%abc48%20%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

381850514117143811151450Micro blogging sites
7%5%3%2%4%3%1%3%5%5%4%1%3%3%such as Twitter or

75%al35%100%10%28%h21%13%28%h5%15%c22%c29%28%tumblr on a computer
(laptop\desktop\netbook\
tablet)

14062248374960693915195611649255Instant Messaging e.g.
25%17%16%18%15%18%10%9%27%12%22%11%10%13%Facebook Messenger, MSN
55%alm24%97%14%gh19%24%agh27%15%6%abc7%22%abc46%19%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

10453201314436643115252710633206Skype calls or other
19%14%13%15%13%11%9%7%27%16%10%10%6%10%Internet based phone
50%al26%98%15%g21%18%31%15%7%abcd12%b13%52%b      16%service on a computer

(laptop\desktop\netbook\
tablet)

17829356691-712929Free\paid for e-cards
3%2%2%2%1%2%1%2%2%-3%1%2%1%through a website on a

59%28%100%12%17%22%19%30%4%-25%41%30%computer
(laptop\desktop\netbook\
tablet)

3416547117246451028854Comments on
6%4%3%3%3%2%3%1%7%3%4%3%2%3%websites\forums on a

63%al30%100%12%20%12%45%10%7%b8%18%52%15%computer
(laptop\desktop\netbook\
tablet)

2971857061001561552641422777129406179818Voice calls on a mobile
54%50%45%49%47%47%37%34%50%50%49%40%35%41%phone
36%al23%a86%12%gh19%gh19%gh32%17%3%9%b16%bc50%g      22%
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Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 110 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271540219330334691433621532539975422007Unweighted Base
550371157020633632871342354*15326010265132006Weighted Base

341212758991761622941242769136456170856Text messaging \ SMS on
62%57%48%48%53%50%41%29%49%45%52%44%33%43%a mobile phone
40%al25%al89%a12%g21%agh19%g34%g14%3%8%16%ab53%bbg     20%

11157178223540504186339248187Picture messaging \ MMS
20%15%11%11%10%12%7%10%16%4%13%9%9%9%on a mobile phone
59%al30%a95%12%19%21%27%22%5%e3%18%e49%25%

12473214334834703815223010750224Emails on a mobile phone
23%20%14%16%14%11%10%9%28%14%11%10%10%11%
55%al33%al96%15%21%15%31%17%7%abcd10%13%48%22%

341644471014133211171347Micro blogging sites
6%4%3%2%2%3%2%3%6%1%4%2%3%2%such as Twitter or

73%al35%94%9%14%21%29%27%7%3%24%37%28%tumblr on a mobile phone

1244718121375253351013428351199Instant messaging e.g.
23%13%12%10%11%16%7%8%18%8%16%8%10%10%BBM, Facebook Messenger,
63%alm24%91%10%19%26%agh27%18%5%6%21%ac42%26%iMessage on a mobile

phone

1717926634626791388256014455292Social networking sites
31%21%17%16%19%20%13%9%15%16%23%14%11%15%or apps such as
59%alm27%a91%12%g21%g23%gh31%13%3%9%20%abc49%g      19%Facebook, or LinkedIn on

a mobile phone

241340658176227181342Comments on
4%3%3%3%1%2%2%2%3%2%3%2%3%2%websites\forums on a

57%a31%95%15%11%18%41%15%4%5%16%44%31%mobile phone

66331091424203419811165323111Skype or other Internet
12%9%7%7%7%6%5%5%16%7%6%5%4%6%based phone service on a
59%al30%98%13%22%18%31%17%8%abc9%15%48%20%mobile phone

16914658962129116269149145498392166725Voice calls on landline
31%39%38%30%38%35%38%35%27%35%38%38%32%36%phone
23%20%81%n9%18%16%37%21%2%8%13%54%23%

1259137641657017511692655245131467Post (Letters, cards or
23%25%24%20%19%21%25%27%17%17%21%24%26%23%packages)
27%19%81%9%14%15%38%25%2%6%12%53%28%

4262861183154254243535326421171937683921512Meeting face to face
78%77%75%75%76%74%75%77%78%76%74%75%76%75%
28%19%78%10%17%16%35%22%3%8%13%51%26%

-------1----11Familyfriends\acquaintan
-------*----**ce deals with it
-------100%----100%
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Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 110 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271540219330334691433621532539975422007Unweighted Base
550371157020633632871342354*15326010265132006Weighted Base

--4-1-23-1-236Phone (no detail)
--*-*-*1%-1%-*1%*
--66%-20%-31%49%-20%-31%49%

SUMMARY CODES

5353601507201326312674395531492459764831907ANY
97%97%96%97%97%95%94%93%99%97%94%95%94%95%
28%19%79%11%17%16%35%21%3%8%13%51%25%

2671364836610411216175194496253106518ANY SOCIAL NETWORKING
49%37%31%32%31%34%23%18%34%29%37%25%21%26%
51%alm26%a93%a13%gh20%gh22%agh31%14%4%9%18%abc49%g      20%

250169558681228720492225169323108573ANY EMAILS
46%46%36%33%36%26%29%22%41%33%27%31%21%29%
44%al30%al97%a12%g21%ag15%36%16%4%b9%b12%56%bbg     19%

18382317436584935216227515074337ANY INSTANT MESSAGING
33%22%20%21%19%26%13%12%31%15%29%15%14%17%
54%alm24%94%13%gh19%25%agh28%15%5%abc7%22%abce44%22%

35223196213020419940223238991685832801167ANY VOICE CALLS
64%62%61%63%61%61%56%55%70%64%64%57%55%58%
30%20%82%11%18%17%34%20%3%8%14%50%24%

412373913103484513381575ANY COMMENTS ON WEBSITE
7%6%5%4%4%3%5%2%7%3%5%4%3%4%FORUMS

54%a30%97%12%18%14%46%11%5%7%17%51%20%

1511616101539281414493098None
3%3%4%3%3%5%6%7%1%3%5%5%6%5%

15%11%63%6%11%15%40%28%1%4%14%51%31%

--1--1----1--1Don't know
--*--*----*--*
--100%--100%----100%--

5.235al4.627a4.068a3.9204.012g4.068gh3.4873.2844.645b3.7404.334abc3.6373.2913.675Average number of
mentions

3.9413.4323.2933.2823.2303.3412.8473.1524.1192.9873.5072.9683.0623.120Standard Deviation
0.0300.0370.0070.0510.0330.0350.0120.0240.2780.0610.0510.0090.0180.005Error Variance
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Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 110 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129041315942007Unweighted Base
696131041815882006Weighted Base

186333112407518Emails on a computer
27%25%27%26%26%(laptop\desktop\netbook\
36%64%22%78%tablet)

168242102309410Social networking sites
24%18%24%19%20%such as Facebook or
41%d59%25%75%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

2525173350Micro blogging sites
4%2%4%2%3%such as Twitter or

50%50%35%65%tumblr on a computer
(laptop\desktop\netbook\
tablet)

10914671184255Instant Messaging e.g.
16%11%17%12%13%Facebook Messenger, MSN
43%d57%28%b72%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

7013642163206Skype calls or other
10%10%10%10%10%Internet based phone
34%66%21%79%service on a computer

(laptop\desktop\netbook\
tablet)

131622729Free\paid for e-cards
2%1%*2%1%through a website on a

44%56%7%93%computer
(laptop\desktop\netbook\
tablet)

2231183654Comments on
3%2%4%2%3%websites\forums on a

42%58%33%67%computer
(laptop\desktop\netbook\
tablet)

291527181637818Voice calls on a mobile
42%40%43%40%41%phone
36%64%22%78%

334522190667856Text messaging \ SMS on
48%40%45%42%43%a mobile phone
39%d61%22%78%
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Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 110 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129041315942007Unweighted Base
696131041815882006Weighted Base

7711143145187Picture messaging \ MMS
11%8%10%9%9%on a mobile phone
41%59%23%77%

8314045179224Emails on a mobile phone
12%11%11%11%11%
37%63%20%80%

2621163147Micro blogging sites
4%2%4%2%2%such as Twitter or

56%d44%34%66%tumblr on a mobile phone

7512345153199Instant messaging e.g.
11%9%11%10%10%BBM, Facebook Messenger,
38%62%23%77%iMessage on a mobile

phone

12316972221292Social networking sites
18%13%17%14%15%or apps such as
42%d58%25%75%Facebook, or LinkedIn on

a mobile phone

1527132942Comments on
2%2%3%2%2%websites\forums on a

35%65%32%68%mobile phone

37742587111Skype or other Internet
5%6%6%5%6%based phone service on a

33%67%22%78%mobile phone

255470138587725Voice calls on landline
37%36%33%37%36%phone
35%65%19%81%

16730074393467Post (Letters, cards or
24%23%18%25%23%packages)
36%64%16%84%c

53198131911931512Meeting face to face
76%75%76%75%75%
35%65%21%79%

-11-1Familyfriends\acquaintan
-**-*ce deals with it
-100%100%-

-6236Phone (no detail)
-*1%**
-100%44%56%
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Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 110 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129041315942007Unweighted Base
696131041815882006Weighted Base

SUMMARY CODES

659124839615111907ANY
95%95%95%95%95%
35%65%21%79%

212306121397518ANY SOCIAL NETWORKING
30%23%29%25%26%
41%d59%23%77%

211362123449573ANY EMAILS
30%28%30%28%29%
37%63%22%78%

13220586251337ANY INSTANT MESSAGING
19%16%21%16%17%
39%61%26%74%

3977712439241167ANY VOICE CALLS
57%59%58%58%58%
34%66%21%79%

3044225275ANY COMMENTS ON WEBSITE
4%3%5%3%4%FORUMS

41%59%30%70%

3662227698None
5%5%5%5%5%

36%64%23%77%

1--11Don't know
*--**

100%--100%

3.954d3.5283.8573.6283.675Average number of
mentions

3.3232.9993.3543.0553.120Standard Deviation
0.0160.0070.0290.0060.005Error Variance

 Page 987

Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 110 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444294142931684192007Unweighted Base
46*185199209110*100*46*3217390*2094192006Weighted Base

944313833341489172660124518Emails on a computer
20%24%16%18%30%34%30%28%23%29%29%30%26%(laptop\desktop\netbook\
2%8%6%7%6%k7%jk3%17%k3%5%k12%kk      24%jktablet)

15322944233336813205872410Social networking sites
34%17%14%21%21%33%6%21%18%22%28%17%20%such as Facebook or
4%bgk8%7%11%6%8%abgkl1%17%3%5%14%bgk18%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

222517-61-121250Micro blogging sites
4%1%1%2%1%7%-2%2%-6%3%3%such as Twitter or
4%4%4%9%2%14%akl-13%2%-23%23%tumblr on a computer

(laptop\desktop\netbook\
tablet)

12242422920140793154255Instant Messaging e.g.
27%13%12%11%8%20%1%13%10%10%15%13%13%Facebook Messenger, MSN
5%afgij10%9%9%4%8%g*16%3%4%12%21%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

101315164182356112947206Skype calls or other
22%7%8%8%4%18%5%11%9%12%14%11%10%Internet based phone
5%aijkl6%7%8%2%9%ikl1%17%3%5%14%23%service on a computer

(laptop\desktop\netbook\
tablet)

-313-3-3-19629Free\paid for e-cards
-2%1%1%-3%-1%-1%4%1%1%through a website on a
-12%4%10%-11%-10%-2%30%22%computer

(laptop\desktop\netbook\
tablet)

-81516214316854Comments on
-5%*2%1%6%3%4%4%1%3%2%3%websites\forums on a
-15%2%9%2%10%k3%26%5%1%12%14%computer

(laptop\desktop\netbook\
tablet)

216085854745141081940103190818Voice calls on a mobile
46%33%43%41%43%45%30%34%26%45%49%45%41%phone
3%7%10%e10%6%6%e2%13%2%5%e13%efle      23%efl
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Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 110 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444294142931684192007Unweighted Base
46*185199209110*100*46*3217390*2094192006Weighted Base

247573925152171432442104158856Text messaging \ SMS on
52%41%37%44%47%52%38%45%33%47%50%38%43%a mobile phone
3%9%9%11%6%6%e2%17%3%5%12%e18%

72212151015232682535187Picture messaging \ MMS
15%12%6%7%9%15%4%10%8%8%12%8%9%on a mobile phone
4%12%6%8%5%8%1%17%3%4%13%18%

6201391512-36983561224Emails on a mobile phone
13%11%7%4%14%11%-11%12%9%17%15%11%
3%9%6%4%7%j5%-16%j4%j4%15%gjkj      27%gjk

333633-41-101147Micro blogging sites
7%2%1%3%2%3%-1%2%-5%3%2%such as Twitter or
6%7%6%13%6%7%-8%3%-22%23%tumblr on a mobile phone

91420131312229793534199Instant messaging e.g.
21%8%10%6%12%12%4%9%10%10%17%8%10%BBM, Facebook Messenger,
5%bj7%10%7%7%6%1%15%4%5%18%abj17%iMessage on a mobile

phone

11262420241724911105346292Social networking sites
24%14%12%9%22%17%4%15%15%11%25%11%15%or apps such as
4%gj9%8%7%8%bj6%1%17%4%3%18%abgjk16%Facebook, or LinkedIn on

a mobile phone

162413-10227642Comments on
1%3%1%2%1%3%-3%3%2%3%1%2%websites\forums on a
1%14%5%11%2%7%-23%5%4%16%13%mobile phone

375853114432830111Skype or other Internet
6%4%2%4%4%3%2%4%5%4%14%7%6%based phone service on a
3%6%4%7%4%3%1%12%4%3%26%afhjkl27%mobile phone

1762867539382096254699123725Voice calls on landline
38%33%43%36%35%38%44%30%34%51%47%29%36%phone
2%9%12%bf10%5%5%3%13%3%6%abfl14%abf17%

114041512133125517278970467Post (Letters, cards or
23%22%21%24%19%33%26%17%24%30%42%17%23%packages)
2%9%9%11%4%7%bf3%12%4%6%b19%abefijklb      15%

3413615515285833725550711682861512Meeting face to face
75%74%78%73%78%82%81%79%69%79%80%68%75%
2%9%10%10%6%5%b2%17%b3%5%11%bb      19%
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Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 110 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444294142931684192007Unweighted Base
46*185199209110*100*46*3217390*2094192006Weighted Base

------1-----1Familyfriends\acquaintan
------3%-----*ce deals with it
------100%abf-----

-1-1--1---3-6Phone (no detail)
-*-*--3%---1%-*
-10%-15%--24%abf---51%-

SUMMARY CODES

44173190189106954530570872053971907ANY
95%94%96%90%97%95%98%95%97%97%98%95%95%
2%9%10%10%6%5%2%16%4%5%11%jj      21%

18443949373538618257986518ANY SOCIAL NETWORKING
38%24%19%23%34%35%7%27%24%28%38%20%26%
3%bgk9%7%9%7%bgk7%bgk1%17%g3%5%g15%abgjklg      17%

1049374037351492202868143573ANY EMAILS
22%27%19%19%33%35%30%29%27%31%33%34%29%
2%9%6%7%6%k6%jk2%16%3%5%12%jkjk     25%jk

15313330152325111134668337ANY INSTANT MESSAGING
32%17%16%14%14%23%4%16%15%14%22%16%17%
4%abfgj9%10%9%5%7%g1%15%3%4%14%g20%

299113112158652616034571472481167ANY VOICE CALLS
64%49%66%58%53%65%57%50%47%63%70%59%58%
3%8%11%efl10%5%6%ef2%14%3%5%13%aefilf      21%

19282821832101175ANY COMMENTS ON WEBSITE
1%5%1%4%2%8%3%6%4%2%5%3%4%FORUMS
1%13%3%11%3%10%k2%24%k3%2%13%15%

212820451153342298None
5%6%4%10%3%5%2%5%3%3%2%5%5%
2%12%8%20%ac4%5%1%16%3%3%5%22%

--1---------1Don't know
--*---------*
--100%---------

4.491k3.4683.2733.5103.6444.586abefgjk2.8973.5473.1833.8114.697abefgj3.4533.675Average number of
lklmentions

3.5173.1092.6322.8792.8933.4981.8853.1463.1942.9793.6463.0483.120Standard Deviation
0.2580.0550.0330.0470.0930.1240.0830.0360.0750.0970.0810.0230.005Error Variance
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Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 110 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

280171951104176167635916482007Unweighted Base
261173846*100*171168834316632006Weighted Base

854329344043576443518Emails on a computer
33%25%20%34%24%26%22%27%26%(laptop\desktop\netbook\
16%h83%2%7%8%84%15%85%tablet)

6933915333133172338410Social networking sites
27%20%34%33%18%20%21%20%20%such as Facebook or
17%83%4%8%ade8%81%17%83%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

10402723984250Micro blogging sites
4%2%4%7%1%2%2%3%3%such as Twitter or

20%80%4%14%ad4%77%16%84%tumblr on a computer
(laptop\desktop\netbook\
tablet)

4520912202419943212255Instant Messaging e.g.
17%12%27%20%14%12%12%13%13%Facebook Messenger, MSN
18%82%5%ad8%9%78%17%83%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

5115510181116733172206Skype calls or other
20%9%22%18%6%10%10%10%10%Internet based phone
25%ah75%5%ade9%e5%81%16%84%service on a computer

(laptop\desktop\netbook\
tablet)

623-332252429Free\paid for e-cards
2%1%-3%2%1%1%1%1%through a website on a

20%80%-11%12%77%17%83%computer
(laptop\desktop\netbook\
tablet)

945-6840144054Comments on
3%3%-6%5%2%4%2%3%websites\forums on a

16%84%-10%15%74%26%74%computer
(laptop\desktop\netbook\
tablet)

139677214556696132686818Voice calls on a mobile
53%39%46%45%33%41%38%41%41%phone
17%ah83%3%6%7%85%16%84%

118735245268712129727856Text messaging \ SMS on
45%42%52%52%40%42%38%44%43%a mobile phone
14%86%3%6%8%83%15%85%
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Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 110 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

280171951104176167635916482007Unweighted Base
261173846*100*171168834316632006Weighted Base

211667152114530158187Picture messaging \ MMS
8%10%15%15%12%9%9%9%9%on a mobile phone

11%89%4%8%11%77%16%84%

571666121818821203224Emails on a mobile phone
22%10%13%11%11%11%6%12%11%
25%ah74%3%5%8%84%9%c            91%c

5413333754147Micro blogging sites
2%2%7%3%2%2%2%2%2%such as Twitter or

12%88%6%7%7%80%12%88%tumblr on a mobile phone

311669121416327171199Instant messaging e.g.
12%10%21%12%8%10%8%10%10%BBM, Facebook Messenger,
15%84%5%6%7%82%14%86%iMessage on a mobile

phone

4224811172623939253292Social networking sites
16%14%24%17%15%14%11%15%15%or apps such as
14%85%4%6%9%82%13%87%Facebook, or LinkedIn on

a mobile phone

6361363363642Comments on
2%2%1%3%3%2%2%2%2%websites\forums on a

14%86%1%7%14%78%15%85%mobile phone

35763379810101111Skype or other Internet
14%4%6%3%4%6%3%6%6%based phone service on a
32%ah68%3%3%6%88%9%91%mobile phone

75647173854615146578725Voice calls on landline
29%37%38%38%32%36%43%35%36%phone
10%89%2%5%7%85%20%b80%

41426113337386103364467Post (Letters, cards or
16%24%23%33%22%23%30%22%23%packages)
9%91%i2%7%8%83%22%abi            78%

19113173483124127127212391512Meeting face to face
73%76%75%82%72%75%79%75%75%
13%87%2%5%8%84%18%82%

-1---11-1Familyfriends\acquaintan
-*---**-*ce deals with it
-100%---100%100%-

-6---6146Phone (no detail)
-*---****
-100%---100%24%76%

 Page 992
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Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 110 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

280171951104176167635916482007Unweighted Base
261173846*100*171168834316632006Weighted Base

SUMMARY CODES

25716434495160160832615801907ANY
98%95%95%95%93%95%95%95%95%
13%h86%2%5%8%84%17%83%

8043518354242386432518ANY SOCIAL NETWORKING
31%25%38%35%25%25%25%26%26%
16%84%3%7%8%82%17%83%

10246810354648281492573ANY EMAILS
39%27%22%35%27%29%24%30%29%
18%ah82%2%6%8%84%14%86%

6127515233027053284337ANY INSTANT MESSAGING
23%16%32%23%17%16%16%17%17%
18%h81%4%ad7%9%80%16%84%

1819842965839902089591167ANY VOICE CALLS
70%57%64%65%48%59%61%58%58%
16%ah84%3%6%e7%85%18%82%

116318957175875ANY COMMENTS ON WEBSITE
4%4%1%8%6%3%5%3%4%FORUMS

15%85%1%10%13%76%23%77%

494251279168298None
2%5%5%5%7%5%5%5%5%
4%96%i2%5%12%81%17%83%

-1---1-11Don't know
-*---*-**
-100%---100%-100%

4.0373.6214.4914.586ad3.4703.6193.5973.6913.675Average number of
mentions

3.2633.0973.5173.4983.1623.0722.9833.1483.120Standard Deviation
0.0390.0060.2580.1240.0610.0060.0260.0060.005Error Variance
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Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 110 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17761475181129448223117762007Unweighted Base
17801504180132445622517802006Weighted Base

494422194039025494518Emails on a computer
28%28%10%30%20%11%28%26%(laptop\desktop\netbook\
95%df81%df4%78%adf17%f5%cdf          95%ctablet)

39931673099012399410Social networking sites
22%21%4%23%20%5%22%20%such as Facebook or
97%f77%f2%75%f22%f3%cf           97%cLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

4835-351324850Micro blogging sites
3%2%-3%3%1%3%3%such as Twitter or

95%70%-70%25%5%95%tumblr on a computer
(laptop\desktop\netbook\
tablet)

2471904185628247255Instant Messaging e.g.
14%13%2%14%14%3%14%13%Facebook Messenger, MSN
97%f74%f2%73%f24%f3%cf           97%cMessenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

19515371464910195206Skype calls or other
11%10%4%11%11%4%11%10%Internet based phone
95%f74%3%71%f24%f5%cf           95%cservice on a computer

(laptop\desktop\netbook\
tablet)

2928-281-2929Free\paid for e-cards
2%2%-2%*-2%1%through a website on a

100%96%-96%d4%-100%computer
(laptop\desktop\netbook\
tablet)

5239-391315254Comments on
3%3%-3%3%1%3%3%websites\forums on a

97%73%-73%24%3%97%computer
(laptop\desktop\netbook\
tablet)

817581-5812351817818Voice calls on a mobile
46%39%-44%52%1%46%41%phone

100%afg71%f-71%fg29%aefg*cf          100%ac
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Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 110 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17761475181129448223117762007Unweighted Base
17801504180132445622517802006Weighted Base

856636-636220-856856Text messaging \ SMS on
48%42%-48%48%-48%43%a mobile phone

100%afg74%f-74%afg26%f-cf          100%ac

187143-14344-187187Picture messaging \ MMS
11%10%-11%10%-11%9%on a mobile phone

100%f76%f-76%f24%f-cf          100%c

224167-16757-224224Emails on a mobile phone
13%11%-13%12%-13%11%

100%f75%f-75%f25%f-cf          100%c

4733-3314-4747Micro blogging sites
3%2%-2%3%-3%2%such as Twitter or

100%70%-70%30%-100%tumblr on a mobile phone

199141-14157-199199Instant messaging e.g.
11%9%-11%13%-11%10%BBM, Facebook Messenger,

100%f71%f-71%f29%f-cf          100%ciMessage on a mobile
phone

292206-20686-292292Social networking sites
16%14%-16%19%-16%15%or apps such as

100%f70%f-70%f30%fg-cf          100%cFacebook, or LinkedIn on
a mobile phone

4230-3012-4242Comments on
2%2%-2%3%-2%2%websites\forums on a

100%72%-72%28%-100%mobile phone

11179-7932-111111Skype or other Internet
6%5%-6%7%-6%6%based phone service on a

100%f71%f-71%f29%f-cf          100%cmobile phone

64572480644180645725Voice calls on landline
36%48%45%49%*36%36%36%phone
89%d100%adh11%d89%adh*11%d            89%

419394383576248419467Post (Letters, cards or
24%26%21%27%14%21%24%23%packages)
90%d85%d8%76%d13%10%d            90%

13481162131103131716313481512Meeting face to face
76%77%73%78%70%72%76%75%
89%77%d9%68%d21%11%89%
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Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 110 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17761475181129448223117762007Unweighted Base
17801504180132445622517802006Weighted Base

-----1-1Familyfriends\acquaintan
-----1%-*ce deals with it
-----100%b-

122-1416Phone (no detail)
**1%-*2%**

20%42%42%eh-20%80%ab20%

SUMMARY CODES

17031429161126843620317031907ANY
96%95%90%96%96%90%96%95%
89%f75%f8%66%f23%f11%cf           89%c

506374736714012506518ANY SOCIAL NETWORKING
28%25%4%28%31%5%28%26%
98%f72%f1%71%f27%f2%cf           98%c

5484601944110725548573ANY EMAILS
31%31%10%33%23%11%31%29%
96%df80%df3%77%adf19%f4%cf           96%c

3302464242888330337ANY INSTANT MESSAGING
19%16%2%18%19%3%19%17%
98%f73%f1%72%f26%f2%cf           98%c

1081915828332488610811167ANY VOICE CALLS
61%61%46%63%54%38%61%58%
93%f78%f7%71%df21%7%cf           93%c

7356-561817375ANY COMMENTS ON WEBSITE
4%4%-4%4%1%4%4%FORUMS

98%f74%-74%f24%2%98%

7675195620227698None
4%5%10%4%4%10%4%5%

78%76%19%adegh57%20%22%ab78%

11-1--11Don't know
**-*--**

100%100%-100%--100%

3.905df3.838df1.7944.098adf3.345f1.7493.905c3.675cfAverage number of
mentions

3.1983.1781.1453.2592.9471.2103.1983.120Standard Deviation
0.0060.0070.0080.0090.0190.0070.0060.005Error Variance
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Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 110 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393282007Unweighted Base
4263734504403172006Weighted Base

2113213614980518Emails on a computer
5%36%30%34%25%26%(laptop\desktop\netbook\
4%26%abf26%f29%aff            15%ftablet)

101209913547410Social networking sites
2%32%22%31%15%20%such as Facebook or
2%29%abdf24%f33%abdff            11%fLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-151019750Micro blogging sites
-4%2%4%2%3%such as Twitter or
-29%f19%f38%ff            14%ftumblr on a computer

(laptop\desktop\netbook\
tablet)

964489539255Instant Messaging e.g.
2%17%11%22%12%13%Facebook Messenger, MSN
3%25%f19%f37%abdff            15%fMessenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

948497029206Skype calls or other
2%13%11%16%9%10%Internet based phone
4%24%f24%f34%aff            14%fservice on a computer

(laptop\desktop\netbook\
tablet)

27515-29Free\paid for e-cards
*2%1%4%-1%through a website on a
5%24%17%54%abf-computer

(laptop\desktop\netbook\
tablet)

-9929754Comments on
-2%2%7%2%3%websites\forums on a
-16%f16%f55%abdeff            13%fcomputer

(laptop\desktop\netbook\
tablet)

96180204225112818Voice calls on a mobile
22%48%45%51%35%41%phone
12%22%bf25%bf28%abff            14%f
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Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 110 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393282007Unweighted Base
4263734504403172006Weighted Base

82208216239112856Text messaging \ SMS on
19%56%48%54%35%43%a mobile phone
10%24%abf25%bf28%abff            13%f

1061446013187Picture messaging \ MMS
2%16%10%14%4%9%on a mobile phone
5%32%abdf23%bf32%bfbf            7%

870487720224Emails on a mobile phone
2%19%11%18%6%11%
4%31%abdf22%f35%abdff             9%f

-16521447Micro blogging sites
-4%1%5%1%2%such as Twitter or
-33%f12%45%adff            10%tumblr on a mobile phone

554368321199Instant messaging e.g.
1%14%8%19%6%10%BBM, Facebook Messenger,
3%27%bdf18%f42%abdff            10%fiMessage on a mobile

phone

3816411332292Social networking sites
1%22%14%26%10%15%or apps such as
1%28%abdf22%f39%abdff            11%fFacebook, or LinkedIn on

a mobile phone

19721442Comments on
*3%2%5%1%2%websites\forums on a
3%22%17%49%abf8%mobile phone

227205111111Skype or other Internet
*7%4%12%4%6%based phone service on a
2%24%f18%f46%abdff            10%fmobile phone

16813118015194725Voice calls on landline
40%35%40%34%30%36%phone
23%b18%25%b21%13%

1018911510358467Post (Letters, cards or
24%24%26%23%18%23%packages)
22%19%25%22%12%

3292843673401921512Meeting face to face
77%76%82%77%60%75%
22%b19%b24%ab22%bb            13%

----11Familyfriends\acquaintan
----**ce deals with it
----100%
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Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 110 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393282007Unweighted Base
4263734504403172006Weighted Base

12--36Phone (no detail)
**--1%*

10%31%--58%

SUMMARY CODES

3913584304312971907ANY
92%96%96%98%94%95%
21%19%23%23%bff            16%

1214412017865518ANY SOCIAL NETWORKING
3%39%27%40%20%26%
2%28%abdf23%f34%abdff            12%f

2414414517584573ANY EMAILS
6%39%32%40%27%29%
4%25%abf25%f31%abff            15%f

14836313048337ANY INSTANT MESSAGING
3%22%14%30%15%17%
4%24%df19%f39%abdff            14%f

2082282692911701167ANY VOICE CALLS
49%61%60%66%54%58%
18%20%f23%f25%abff            15%

11210411075ANY COMMENTS ON WEBSITE
*3%2%9%3%4%FORUMS
2%16%f13%55%abdeff            14%f

34142092098None
8%4%4%2%6%5%

35%c15%20%9%21%c

1----1Don't know
*----*

100%----

2.1914.480abf3.863bf4.642abdf2.984f3.675bfAverage number of
mentions

1.5803.4473.0553.7012.4623.120Standard Deviation
0.0060.0350.0220.0320.0200.005Error Variance

 Page 999

Communication (QS8300 - 230711)

Q.3A_03 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 111 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

4212540135123254066697845139184323Emails on a computer
2%11%6%14%20%19%6%14%20%21%21%16%13%19%16%(laptop\desktop\netbook\
1%7%o8%12%imo42%imno38%imno8%12%imo20%imno21%imno24%imno14%imo43%imo    57%ctablet)

-444479844182941566687153Social networking sites
-2%1%1%7%15%1%1%6%9%11%20%6%9%8%such as Facebook or
-2%2%3%31%hilmno64%afghik2%3%12%imo19%hilmno27%hilmno37%aefghi43%hilmno 57%LinkedIn on a computer

lmnoklmno(laptop\desktop\netbook\
tablet)

---1520-132812101726Micro blogging sites
---*1%3%-*1%1%2%4%1%2%1%such as Twitter or
---2%20%77%aikm-2%11%9%31%im46%afhikl37%63%tumblr on a computer

mno(laptop\desktop\netbook\
tablet)

---22742-29171725254570Instant Messaging e.g.
---1%4%6%-1%3%5%4%9%2%5%3%Facebook Messenger, MSN
---2%38%hilmno60%ahilmn-2%13%im25%hilmno24%hilmno35%aghikl36%imn    64%Messenger, Skype IM on a

omnocomputer
(laptop\desktop\netbook\
tablet)

-112111612839792230Skype calls or other
-1%*1%2%2%*1%2%1%2%2%1%2%2%Internet based phone
-3%3%8%35%53%im3%8%25%10%31%23%28%72%service on a computer

(laptop\desktop\netbook\
tablet)

---21--21---213Free\paid for e-cards
---1%*--1%*---***through a website on a
---67%33%--67%33%---67%33%computer

(laptop\desktop\netbook\
tablet)

---21619-2510911152237Comments on
---1%2%3%-1%2%3%2%4%1%2%2%websites\forums on a
---5%42%im53%im-5%14%28%im24%im29%imno39%im     61%computer

(laptop\desktop\netbook\
tablet)

2141643118130164347728446116192308Voice calls on a mobile
1%7%4%15%18%20%4%15%14%21%22%16%11%20%15%phone
1%4%o5%14%imo38%imno42%imno5%14%imo15%imo23%aimno27%aimno15%imno38%cimno  62%ac

-668547268292638345684140Text messaging \ SMS on
-3%2%3%8%11%2%3%9%8%10%12%5%9%7%a mobile phone
-4%4%6%39%hilmo51%ahilmn4%6%20%hilmo18%imo27%hilmno24%ahilmn40%imo    60%c

oo
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Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 111 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

---2318-2-398111123Picture messaging \ MMS
---1%*3%-1%-1%2%3%1%1%1%on a mobile phone
---8%14%79%agikm-8%-14%41%gikm37%gikm50%50%

-226506126203039225069119Emails on a mobile phone
-1%1%2%8%9%1%2%6%9%10%8%5%7%6%
-2%2%5%42%hilmno52%ahilmn2%5%17%imno25%hilmno33%ahilmn19%hilmno42%imno   58%

oo

----114--1*778715Micro blogging sites
----*2%--**2%2%1%1%1%such as Twitter or
----8%92%aikm--5%3%47%k46%aikm56%44%tumblr on a mobile phone

----839--361821252348Instant messaging e.g.
----1%6%--1%2%5%7%2%2%2%BBM, Facebook Messenger,
----18%82%afghik--6%12%38%ghiklm44%afghik51%im     49%iMessage on a mobile

lmnonolmnophone

---22181-291236465450105Social networking sites
---1%3%12%-1%3%4%9%16%5%5%5%or apps such as
---2%20%im78%afghik-2%9%im11%imn34%afghik44%afghik52%hilmno 48%Facebook, or LinkedIn on

lmnolmnolmnoa mobile phone

----615--246971421Comments on
----1%2%--*1%2%3%1%1%1%websites\forums on a
----28%72%im--8%21%30%42%ahilm35%65%mobile phone

----517--2311661622Skype or other Internet
----1%3%--1%1%3%2%1%2%1%based phone service on a
----24%76%im--8%16%49%hilm27%im26%74%mobile phone

4136777112469777159655415174167341Voice calls on landline
22%18%20%24%19%11%20%24%18%19%14%5%17%17%17%phone
12%dj11%dj23%dj21%adej36%dj20%23%dj21%adej17%dj19%dj16%d5%51%dj     49%

18244237715242373535411111686202Post (Letters, cards or
10%12%11%13%11%8%11%13%11%11%11%4%11%9%10%packages)
9%d12%d21%d18%d35%d26%21%d18%d17%d18%d21%d5%58%d      42%

50631148019320711480989512285291302593Meeting face to face
27%31%29%27%29%31%29%27%30%28%32%30%28%31%30%
8%11%19%13%32%35%19%13%16%16%21%14%49%51%

-----2----2--22Other method
-----*----*--**
-----100%----100%--100%
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Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 111 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

SUMMARY CODES

931162091604034512091601962072492025986251223ANY
50%57%54%54%61%68%54%54%60%62%66%71%58%64%61%
8%9%17%13%33%37%ahiklm17%13%16%17%20%hilmo17%aghikl49%imo    51%

nomno

-447671524726406290108121229ANY SOCIAL NETWORKING
-2%1%2%10%23%1%2%8%12%16%32%10%12%11%
-2%2%3%29%hilmno66%afghik2%3%12%hilmno18%hilmno27%aghikl39%aefghi47%hilmno 53%

lmnomnojklmno

4232641149154264172779756163207370ANY EMAILS
2%11%7%14%22%23%7%14%22%23%26%20%16%21%18%
1%6%o7%11%imo40%hilmno42%ahilmn7%11%imo19%imno21%hilmno26%ahilmn15%imo44%imo    56%c

oo

---23069-2111930394358101ANY INSTANT MESSAGING
---1%4%10%-1%3%6%8%14%4%6%5%
---2%29%hilmno69%aghikl-2%11%im19%hilmno30%hilmno39%afghik43%hilmno 57%

mnolmno

4244868318517286838410111457238288526ANY VOICE CALLS
23%22%22%28%28%26%22%28%26%30%30%20%23%29%26%
8%8%16%16%35%33%16%16%16%19%d22%d11%45%55%c

---21727-25121215172946ANY COMMENTS ON WEBSITE
---1%3%4%-1%2%4%3%5%2%3%2%FORUMS
---4%37%im58%hilmno-4%11%26%imn25%im33%ahilmn37%im     63%

o

938718013526020918013513013012782433352785None
50%43%46%46%39%32%46%46%40%39%34%29%42%36%39%
12%adej11%dj23%dej17%dej33%dj27%23%dej17%dej17%d17%16%11%55%dj     45%

1.2371.4801.3721.881imo2.222imno2.428aimn1.3721.881imo2.101imno2.336imno2.528ahil2.304imno1.9692.2412.108imnoAverage number of
omnomentions

0.5560.9740.8221.4201.8712.3130.8221.4201.7241.9982.5002.0571.6762.0991.908Standard Deviation
0.0030.0080.0030.0140.0090.0110.0030.0140.0170.0190.0260.0190.0050.0070.003Error Variance
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 111 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11298787104195083702341403353651851282953252007Unweighted Base
100510005854215844162161543343251741403273352006Weighted Base

8723643441161201020525615198466323Emails on a computer
9%24%7%10%20%29%5%13%15%17%9%14%26%20%16%(laptop\desktop\netbook\

27%73%almo13%14%36%lmo37%aklmo3%6%i16%i17%i5%6%26%aeilmo   21%etablet)

658837285731132340312458153Social networking sites
6%9%6%7%10%7%*2%7%12%2%1%7%17%8%such as Facebook or

42%58%24%18%38%20%*2%15%i26%ahi2%1%16%dei    38%acdeLinkedIn on a computer
(laptop\desktop\netbook\
tablet)

42331158--18-141226Micro blogging sites
*2%**3%2%--*3%-*1%4%1%such as Twitter or

14%86%mo11%4%56%lmo30%o--5%32%-2%16%45%atumblr on a computer
(laptop\desktop\netbook\
tablet)

294117122516--1213-2142970Instant Messaging e.g.
3%4%3%3%4%4%--4%4%-1%4%9%3%Facebook Messenger, MSN

42%58%24%18%35%23%--18%i18%i-2%20%ei      41%adeMessenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

92154138-2241-81230Skype calls or other
1%2%1%1%2%2%-2%1%1%1%-2%4%2%Internet based phone

31%69%18%13%44%25%-8%8%12%3%-27%41%aservice on a computer
(laptop\desktop\netbook\
tablet)

121--2-2----1-3Free\paid for e-cards
***--*-1%----*-*through a website on a

33%67%33%--67%-67%----33%-computer
(laptop\desktop\netbook\
tablet)

142395149-167-1101237Comments on
1%2%2%1%2%2%-1%2%2%-1%3%4%2%websites\forums on a

37%63%25%13%38%25%-3%16%20%-2%26%32%computer
(laptop\desktop\netbook\
tablet)

13517268679578422414911227782308Voice calls on a mobile
13%17%12%16%16%19%2%14%12%15%7%15%24%24%15%phone
44%56%m22%22%31%25%m1%7%i13%i16%i4%7%25%aeei     27%ae

647637274828172029523443140Text messaging \ SMS on
6%8%6%6%8%7%*4%6%9%3%1%11%13%7%a mobile phone

46%54%27%19%34%20%*5%14%i21%i4%1%25%dei      30%ade
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 111 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11298787104195083702341403353651851282953252007Unweighted Base
100510005854215844162161543343251741403273352006Weighted Base

71534106-219--2923Picture messaging \ MMS
1%2%1%1%2%1%-1%*3%--1%3%1%on a mobile phone

32%68%13%19%43%25%-8%5%38%--9%41%

32879235037122126142936119Emails on a mobile phone
3%9%1%5%9%9%1%1%6%8%*3%9%11%6%

27%73%amo7%19%m42%mo31%mo1%1%18%i22%hi1%4%24%eeimo   30%ae

4112265---8--1515Micro blogging sites
*1%*1%1%1%---3%--*2%1%such as Twitter or

28%72%12%16%39%33%---56%ag--8%36%tumblr on a mobile phone

2325139169--519--32048Instant messaging e.g.
2%3%2%2%3%2%--2%6%--1%6%2%BBM, Facebook Messenger,

47%53%28%20%34%19%--11%40%aghi--6%42%acdeiMessage on a mobile
phone

436223193725-11439-1743105Social networking sites
4%6%4%5%6%6%-1%4%12%-1%2%13%5%or apps such as

41%59%22%19%35%24%-1%14%i37%aghi-1%6%ei     41%acdeFacebook, or LinkedIn on
a mobile phone

7144395--26--4921Comments on
1%1%1%1%2%1%--*2%--1%3%1%websites\forums on a

32%68%17%15%44%24%--8%27%--21%44%mobile phone

51731107--33--21422Skype or other Internet
*2%1%*2%2%--1%1%--1%4%1%based phone service on a

21%79%15%6%46%33%--13%12%--10%64%acemobile phone

160181847691894841543029297040341Voice calls on landline
16%18%14%18%16%21%22%27%16%9%17%21%21%12%17%phone
47%53%25%22%27%26%m14%f12%af16%f9%8%9%20%bf      12%

80122453561612124413021132922202Post (Letters, cards or
8%12%8%8%10%15%10%15%12%9%12%9%9%7%10%packages)

40%60%mo22%17%30%30%lmo11%12%21%15%10%7%14%11%

27931317310618712761449393533699114593Meeting face to face
28%31%30%25%32%30%28%28%28%29%30%26%30%34%30%
47%53%29%18%31%21%10%7%16%16%9%6%17%19%

2--2---------22Other method
*--*---------1%*

100%--100%---------100%
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 111 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11298787104195083702341403353651851282953252007Unweighted Base
100510005854215844162161543343251741403273352006Weighted Base

SUMMARY CODES

5806433382433752681168319420693772092451223ANY
58%64%58%58%64%64%54%54%58%63%54%55%64%73%61%
47%53%o28%20%31%22%9%7%16%17%8%6%17%20%ade

9813157418448143668333184229ANY SOCIAL NETWORKING
10%13%10%10%14%11%*3%11%21%2%2%9%25%11%
43%57%25%18%37%21%*2%16%hi29%aghi1%1%13%edehi   37%acde

10226847551391291220597315219081370ANY EMAILS
10%27%8%13%24%31%5%13%18%22%9%15%27%24%18%
28%72%almo13%15%38%almo35%almo3%6%16%i20%i4%6%24%adeeimo   22%e

465525203618--1528-21441101ANY INSTANT MESSAGING
5%5%4%5%6%4%--5%9%-1%4%12%5%

46%54%25%20%36%18%--15%i28%hi-2%14%eehi    41%acde

254273135118153120524477653439108107526ANY VOICE CALLS
25%27%23%28%26%29%24%29%23%20%20%28%33%32%26%
48%52%26%22%29%23%10%8%15%12%6%7%21%e20%e

16301161812-1610-1111746ANY COMMENTS ON WEBSITE
2%3%2%1%3%3%-1%2%3%-1%3%5%2%FORUMS

35%65%23%12%38%27%-2%13%22%-2%24%37%ae

42735724718020914910072142119806311990785None
43%36%42%43%36%36%46%46%42%37%46%45%36%27%39%
54%n46%31%23%27%19%13%9%18%15%10%b8%b15%b      11%

1.8092.378lmo1.7151.9382.287mo2.506almo1.2792.057i2.023i2.271i1.4871.6942.406e2.559ade2.108eimoAverage number of
mentions

1.5542.1441.4771.6502.0772.2320.6361.6701.5782.0350.9981.0712.0942.5191.908Standard Deviation
0.0040.0080.0050.0110.0130.0220.0030.0370.0130.0180.0100.0160.0230.0270.003Error Variance
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 111 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141059715188527369833855611132007Unweighted Base
143057514782027276633451711552006Weighted Base

226974169461662691206323Emails on a computer
16%17%28%8%17%22%8%18%18%16%(laptop\desktop\netbook\
70%30%13%ag22%14%g51%ag8%28%ddg          64%dtablet)

1064748321756137961153Social networking sites
7%8%32%4%6%7%4%15%5%8%such as Facebook or

69%31%31%aefg21%11%37%g8%52%abdg           40%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

206932133131026Micro blogging sites
1%1%6%*1%2%1%3%1%1%such as Twitter or

76%24%34%aefg10%8%48%10%51%b39%tumblr on a computer
(laptop\desktop\netbook\
tablet)

5119171412283373070Instant Messaging e.g.
4%3%12%2%4%4%1%7%3%3%Facebook Messenger, MSN

73%27%25%aefg19%17%39%5%53%abd42%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

191279212291930Skype calls or other
1%2%5%1%1%2%1%2%2%2%Internet based phone

62%38%23%ag29%7%41%8%28%64%service on a computer
(laptop\desktop\netbook\
tablet)

21-3----33Free\paid for e-cards
**-*----**through a website on a

67%33%-100%----100%computer
(laptop\desktop\netbook\
tablet)

2215786162161937Comments on
2%3%5%1%2%2%1%3%2%2%websites\forums on a

59%41%20%g22%15%43%6%44%50%computer
(laptop\desktop\netbook\
tablet)

2041043081501472592191308Voice calls on a mobile
14%18%21%10%18%19%7%18%17%15%phone
66%34%10%g26%16%g48%g8%30%ddg          62%d
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 111 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141059715188527369833855611132007Unweighted Base
143057514782027276633451711552006Weighted Base

934730381953125772140Text messaging \ SMS on
7%8%20%5%7%7%3%11%6%7%a mobile phone

66%34%21%aefg27%14%38%8%40%abd51%

1498528-101323Picture messaging \ MMS
1%2%5%1%1%1%-2%1%1%on a mobile phone

60%40%33%aeg22%11%34%-45%55%

64551117226984368119Emails on a mobile phone
4%10%7%2%8%9%2%8%6%6%

54%46%aj9%g14%19%g58%ag7%36%dg           57%

965126-8715Micro blogging sites
1%1%4%*1%1%-2%1%1%such as Twitter or

59%41%35%ag8%14%43%-53%47%tumblr on a mobile phone

28209195153261948Instant messaging e.g.
2%3%6%2%2%2%1%5%2%2%BBM, Facebook Messenger,

58%42%18%39%11%32%6%55%abd40%iMessage on a mobile
phone

6936303193445149105Social networking sites
5%6%20%4%3%4%1%10%4%5%or apps such as

66%34%29%aefg29%9%33%4%49%abdd           47%Facebook, or LinkedIn on
a mobile phone

13834213-71421Comments on
1%1%2%*1%2%-1%1%1%websites\forums on a

61%39%13%17%9%61%-35%65%mobile phone

14853211-71522Skype or other Internet
1%1%4%*1%1%-1%1%1%based phone service on a

63%37%25%ag15%9%51%-31%69%mobile phone

2429912134461496450226341Voice calls on landline
17%17%8%16%17%19%19%10%20%17%phone
71%29%3%39%13%44%h19%c15%ch          66%c

15151118134763739126202Post (Letters, cards or
11%9%7%10%12%10%11%8%11%10%packages)
75%25%5%40%17%38%18%19%62%

433160592198323293164335593Meeting face to face
30%28%40%27%31%30%28%32%29%30%
73%27%10%g37%14%39%16%28%56%
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 111 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141059715188527369833855611132007Unweighted Base
143057514782027276633451711552006Weighted Base

2----2--22Other method
*----*--**

100%----100%--100%

SUMMARY CODES

8703541244431724851963606681223ANY
61%62%84%54%63%63%59%70%58%61%
71%29%10%aefg36%14%40%g16%29%abdg           55%

15772665628791811694229ANY SOCIAL NETWORKING
11%13%45%7%10%10%6%23%8%11%
68%32%29%aefg24%12%35%8%51%abdbdg         41%

24712346815119229112229370ANY EMAILS
17%21%31%10%19%25%9%22%20%18%
67%33%12%afg22%14%g52%ag8%30%ddg          62%d

68332226173655640101ANY INSTANT MESSAGING
5%6%15%3%6%5%1%11%3%5%

67%33%21%aefg26%17%35%5%55%abdd           40%

363163351857423282126318526ANY VOICE CALLS
25%28%24%23%27%30%25%24%28%26%
69%31%7%35%14%44%g16%24%60%

2917997222212346ANY COMMENTS ON WEBSITE
2%3%6%1%3%3%1%4%2%2%FORUMS

63%37%19%g19%15%47%5%45%d50%

56222323377100284139158487785None
39%39%16%46%37%37%42%31%42%39%
72%28%3%48%aeh13%h36%h18%c20%ch          62%c

2.0452.2622.749afg1.7372.1122.281g1.5072.225d2.221d2.108dgAverage number of
mentions

1.7832.1802.4301.6071.4282.0871.1521.9032.0521.908Standard Deviation
0.0040.0130.0480.0050.0120.0100.0070.0100.0070.003Error Variance
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 111 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271540219330334691433621532539975422007Unweighted Base
550371157020633632871342354*15326010265132006Weighted Base

1441123144074441145214314017760323Emails on a computer
26%30%20%19%22%13%16%12%26%20%15%17%12%16%(laptop\desktop\netbook\
45%al35%al97%a12%23%gi14%35%16%4%b10%b12%55%b19%tablet)

88361442328363827714326732153Social networking sites
16%10%9%11%8%11%5%6%14%9%12%7%6%8%such as Facebook or
58%al24%94%15%h19%23%h25%18%5%9%21%bc44%21%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

2113262596423612426Micro blogging sites
4%3%2%1%2%3%1%1%4%2%2%1%1%1%such as Twitter or

78%al49%a100%8%19%34%23%16%8%11%22%44%16%tumblr on a computer
(laptop\desktop\netbook\
tablet)

331266131818138991725970Instant Messaging e.g.
6%3%4%6%5%5%2%2%18%6%7%2%2%3%Facebook Messenger, MSN

46%16%94%19%gh26%h26%h19%11%13%abcd13%b24%bc36%13%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

14729*511104*3420430Skype calls or other
3%2%2%*1%3%1%1%1%2%1%2%1%2%Internet based phone

47%24%97%1%16%36%34%12%1%9%12%66%12%service on a computer
(laptop\desktop\netbook\
tablet)

2-3--12----3-3Free\paid for e-cards
*-*--**----*-*through a website on a

67%-100%--33%67%----100%-computer
(laptop\desktop\netbook\
tablet)

22133578711334422437Comments on
4%4%2%3%3%2%2%1%5%3%2%2%1%2%websites\forums on a

61%a36%95%19%23%20%31%8%7%12%11%59%12%computer
(laptop\desktop\netbook\
tablet)

12780259425867895314315014668308Voice calls on a mobile
23%21%16%20%17%20%12%13%26%20%19%14%13%15%phone
41%al26%a84%14%h19%22%gh29%17%5%10%16%47%22%
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 111 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271540219330334691433621532539975422007Unweighted Base
550371157020633632871342354*15326010265132006Weighted Base

52291212224293630415166936140Text messaging \ SMS on
9%8%8%10%7%9%5%7%7%10%6%7%7%7%a mobile phone

37%21%87%15%h17%21%26%21%3%11%11%49%26%

175182554611213623Picture messaging \ MMS
3%1%1%1%1%2%1%1%2%*1%1%1%1%on a mobile phone

77%al20%81%11%21%23%19%26%4%2%8%60%26%

6648112222422341689165927119Emails on a mobile phone
12%13%7%11%7%7%5%4%14%6%6%6%5%6%
56%al41%al94%19%agh21%18%29%14%7%bc8%14%49%23%

11514226322-47315Micro blogging sites
2%1%1%1%1%2%*1%3%-1%1%1%1%such as Twitter or

72%37%92%10%15%39%20%15%10%-24%47%19%tumblr on a mobile phone

224373917117-56251248Instant messaging e.g.
4%1%2%2%3%5%2%2%-3%2%2%2%2%BBM, Facebook Messenger,

45%8%77%7%18%36%ah23%15%-10%12%53%25%iMessage on a mobile
phone

5821951017322916212184922105Social networking sites
11%6%6%5%5%10%4%4%4%8%7%5%4%5%or apps such as
56%al20%91%9%16%31%agh28%15%2%12%18%47%21%Facebook, or LinkedIn on

a mobile phone

127205456131412121Comments on
2%2%1%2%1%1%1%*5%1%1%1%*1%websites\forums on a

57%33%97%24%18%22%30%6%12%b5%18%59%6%mobile phone

119212286313114322Skype or other Internet
2%2%1%1%1%3%1%1%1%2%1%1%1%1%based phone service on a

53%39%95%10%10%38%26%16%3%12%7%64%16%mobile phone

8577272365951119769215217683341Voice calls on landline
15%21%17%17%18%15%17%18%16%14%20%17%16%17%phone
25%22%80%11%17%15%35%22%3%6%15%52%24%

62401621129367749262611355202Post (Letters, cards or
11%11%10%5%9%11%11%12%4%4%10%11%11%10%packages)
31%20%80%5%14%18%38%24%1%3%13%56%27%

198127451599784208147174364300168593Meeting face to face
36%34%29%28%29%25%29%35%32%28%25%29%33%30%
33%al21%76%10%16%14%35%25%3%7%11%51%28%

2-2---2----2-2Other method
*-*---*----*-*

100%-100%---100%----100%-
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 111 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271540219330334691433621532539975422007Unweighted Base
550371157020633632871342354*15326010265132006Weighted Base

SUMMARY CODES

399260976143205197407271431011585993221223ANY
72%70%62%69%61%60%57%64%81%66%61%58%63%61%
33%al21%a80%12%h17%16%33%22%4%acd8%13%49%26%

1275421233415857411122469851229ANY SOCIAL NETWORKING
23%15%14%16%12%18%8%10%21%15%17%10%10%11%
56%alm24%93%14%h18%25%agh25%18%5%c10%20%abc43%22%

1631273584981531295917354420073370ANY EMAILS
30%34%23%24%24%16%18%14%32%23%17%20%14%18%
44%al34%al97%a13%g22%g14%35%16%5%b9%12%54%20%

4513871622292113911204119101ANY INSTANT MESSAGING
8%3%6%8%7%9%3%3%18%7%8%4%4%5%

45%am13%87%15%h22%h29%agh21%13%9%abc11%20%40%19%

168122419658890173110194478255131526ANY VOICE CALLS
31%33%27%32%26%27%24%26%34%29%30%25%25%26%
32%23%80%12%17%17%33%21%4%8%15%48%25%

261644811815434627646ANY COMMENTS ON WEBSITE
5%4%3%4%3%3%2%1%5%3%2%3%1%2%FORUMS

56%a35%96%17%23%18%33%9%6%10%13%59%12%

152112596641311313061531053102428191785None
28%30%38%31%39%40%43%36%19%34%39%42%37%39%
19%14%76%n8%17%17%39%k19%1%7%13%f55%ffmn    24%

2.627al2.4752.2552.1112.2872.470g2.0071.8592.2542.0992.288b2.1891.8512.108Average number of
mentions

2.3882.1832.0201.6551.9842.5971.7101.6041.9071.8421.7312.1211.5441.908Standard Deviation
0.0150.0210.0040.0180.0190.0340.0070.0090.0740.0340.0200.0080.0070.003Error Variance
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 111 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129041315942007Unweighted Base
696131041815882006Weighted Base

11321063260323Emails on a computer
16%16%15%16%16%(laptop\desktop\netbook\
35%65%19%81%tablet)

629142110153Social networking sites
9%7%10%7%8%such as Facebook or

40%60%28%72%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

111591826Micro blogging sites
2%1%2%1%1%such as Twitter or

42%58%32%68%tumblr on a computer
(laptop\desktop\netbook\
tablet)

2446244670Instant Messaging e.g.
3%4%6%3%3%Facebook Messenger, MSN

35%65%34%66%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

141622830Skype calls or other
2%1%1%2%2%Internet based phone

47%53%7%93%service on a computer
(laptop\desktop\netbook\
tablet)

3--33Free\paid for e-cards
*--**through a website on a

100%--100%computer
(laptop\desktop\netbook\
tablet)

172073037Comments on
2%2%2%2%2%websites\forums on a

46%54%19%81%computer
(laptop\desktop\netbook\
tablet)

10720172236308Voice calls on a mobile
15%15%17%15%15%phone
35%65%23%77%

439732109140Text messaging \ SMS on
6%7%8%7%7%a mobile phone

31%69%23%77%

 Page 1012

Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 111 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129041315942007Unweighted Base
696131041815882006Weighted Base

101322123Picture messaging \ MMS
1%1%*1%1%on a mobile phone

43%57%9%91%

467318101119Emails on a mobile phone
7%6%4%6%6%

39%61%15%85%

6941115Micro blogging sites
1%1%1%1%1%such as Twitter or

41%59%24%76%tumblr on a mobile phone

1929133548Instant messaging e.g.
3%2%3%2%2%BBM, Facebook Messenger,

40%60%26%74%iMessage on a mobile
phone

41632382105Social networking sites
6%5%5%5%5%or apps such as

40%60%22%78%Facebook, or LinkedIn on
a mobile phone

91271421Comments on
1%1%2%1%1%websites\forums on a

42%58%32%68%mobile phone

61612022Skype or other Internet
1%1%*1%1%based phone service on a

26%74%6%94%mobile phone

10323867274341Voice calls on landline
15%18%16%17%17%phone
30%70%20%80%

6613628174202Post (Letters, cards or
10%10%7%11%10%packages)
33%67%14%86%

193399121471593Meeting face to face
28%30%29%30%30%
33%67%20%80%

-2-22Other method
-*-**
-100%-100%
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 111 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129041315942007Unweighted Base
696131041815882006Weighted Base

SUMMARY CODES

4148092479761223ANY
60%62%59%62%61%
34%66%20%80%

9413559170229ANY SOCIAL NETWORKING
13%10%14%11%11%
41%59%26%74%

13123969301370ANY EMAILS
19%18%17%19%18%
35%65%19%81%

38633268101ANY INSTANT MESSAGING
5%5%8%4%5%

37%63%32%b68%

164362105421526ANY VOICE CALLS
24%28%25%27%26%
31%69%20%80%

2026113546ANY COMMENTS ON WEBSITE
3%2%3%2%2%FORUMS

44%56%23%77%

283502171614785None
41%38%41%39%39%
36%64%22%78%

2.1592.0812.1612.0942.108Average number of
mentions

1.8291.9481.7491.9471.908Standard Deviation
0.0080.0050.0120.0040.003Error Variance
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 111 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444294142931684192007Unweighted Base
46*185199209110*100*46*3217390*2094192006Weighted Base

7181927262166313163276323Emails on a computer
15%10%9%13%23%21%13%20%18%17%15%18%16%(laptop\desktop\netbook\
2%6%6%8%8%kl7%kl2%19%kl4%5%10%23%ktablet)

614813514-23572136153Social networking sites
13%8%4%6%4%14%-7%7%8%10%9%8%such as Facebook or
4%9%5%8%3%9%k-15%3%5%14%24%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

212315-4-11626Micro blogging sites
4%1%1%2%1%5%-1%-1%1%1%1%such as Twitter or
7%4%7%13%5%19%a-14%-4%4%23%tumblr on a computer

(laptop\desktop\netbook\
tablet)

22125310-51391970Instant Messaging e.g.
3%1%6%3%2%10%-2%1%3%4%5%3%Facebook Messenger, MSN
2%3%17%f8%4%14%afl-7%1%4%12%27%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

1222-9-2115530Skype calls or other
2%1%1%1%-9%-*1%1%3%1%2%Internet based phone
3%8%6%8%-29%abfijkl-5%2%3%17%18%service on a computer

(laptop\desktop\netbook\
tablet)

-----1----2-3Free\paid for e-cards
-----1%----1%-*through a website on a
-----33%----67%-computer

(laptop\desktop\netbook\
tablet)

4212-7-9213637Comments on
10%1%*1%-7%-3%3%1%1%1%2%websites\forums on a
12%abcijkl5%2%6%-19%abijkl-25%6%2%7%16%computer

(laptop\desktop\netbook\
tablet)

616292224182539202881308Voice calls on a mobile
14%9%15%10%22%18%3%17%13%22%13%19%15%phone
2%5%9%7%8%gl6%1%17%3%6%gl9%26%jl

 Page 1015

Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 111 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444294142931684192007Unweighted Base
46*185199209110*100*46*3217390*2094192006Weighted Base

286171115220362030140Text messaging \ SMS on
4%4%3%8%10%15%4%6%5%7%9%7%7%a mobile phone
1%5%5%12%8%11%afkl1%14%2%4%14%21%

1-1213-3*16423Picture messaging \ MMS
2%-1%1%1%3%-1%1%1%3%1%1%on a mobile phone
4%-5%9%6%13%-14%2%4%28%16%

3748124-2455939119Emails on a mobile phone
7%4%2%4%11%4%-8%7%5%4%9%6%
3%6%3%6%10%k3%-20%k4%4%8%32%k

2-2212-2-11115Micro blogging sites
4%-1%1%1%2%-1%-1%1%*1%such as Twitter or

13%abl-13%15%9%12%-15%-7%8%7%tumblr on a mobile phone

13637218118648Instant messaging e.g.
2%2%3%2%7%2%1%2%1%1%4%2%2%BBM, Facebook Messenger,
2%6%12%7%15%b5%1%17%2%2%18%13%iMessage on a mobile

phone

4895144-14242614105Social networking sites
9%5%5%3%13%4%-4%2%5%12%3%5%or apps such as
4%8%9%5%13%abefj4%-14%2%4%24%abefj13%Facebook, or LinkedIn on

a mobile phone

31-2-2-52-3321Comments on
5%1%-1%-2%-2%2%-2%1%1%websites\forums on a

12%abk6%-10%-11%-24%8%-16%15%mobile phone

1-12-2-1-16622Skype or other Internet
2%-1%1%-2%-*-1%3%1%1%based phone service on a
5%-5%11%-11%-5%-6%29%28%mobile phone

8252946202375410253066341Voice calls on landline
17%13%14%22%18%23%14%17%14%28%14%16%17%phone
2%7%8%13%6%7%2%16%3%7%kl9%19%

314139172233310162933202Post (Letters, cards or
6%8%7%4%16%22%6%10%14%17%14%8%10%packages)
1%7%7%4%9%j11%abfjkl1%16%5%j8%bjk14%jj      17%

854565535401899201988102593Meeting face to face
17%29%28%26%32%40%38%31%27%21%42%24%30%
1%9%9%9%6%7%bdm3%17%3%3%15%abdjkm17%
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 111 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444294142931684192007Unweighted Base
46*185199209110*100*46*3217390*2094192006Weighted Base

-2----------2Other method
-1%----------*
-100%a----------

SUMMARY CODES

2510011411871692719539591372681223ANY
54%54%58%57%65%69%59%61%53%66%66%64%61%
2%8%9%10%6%6%2%16%3%5%11%22%

72216161915-305113851229ANY SOCIAL NETWORKING
15%12%8%8%17%14%-9%7%12%18%12%11%
3%g9%7%7%8%g6%-13%2%5%17%gjk22%

7242029302367114173495370ANY EMAILS
15%13%10%14%27%23%13%22%19%19%16%23%18%
2%7%5%8%8%kl6%k2%19%k4%5%9%k      26%kl

2415571219131525101ANY INSTANT MESSAGING
5%2%8%3%7%12%1%3%2%4%7%6%5%
2%4%15%5%7%12%aefjl1%9%1%3%15%25%

133252573134783143145128526ANY VOICE CALLS
28%17%26%27%28%34%16%26%19%34%22%31%26%
2%6%10%11%6%6%l1%16%3%6%l9%l      24%l

4313-9-11214846ANY COMMENTS ON WEBSITE
10%2%*1%-9%-3%3%1%2%2%2%FORUMS
10%abijkl7%2%7%-20%abcijkl-23%4%1%9%17%

21868490393119127343172150785None
46%46%42%43%35%31%41%40%47%34%34%36%39%
3%11%11%12%5%4%2%16%4%4%9%19%

2.5621.7631.7501.9132.491k2.939abjkl1.3462.1682.1862.1482.3861.9892.108Average number of
mentions

3.1931.4501.3362.1092.1372.5370.9601.9111.9411.6752.3281.5201.908Standard Deviation
0.3640.0210.0140.0400.0760.0920.0340.0210.0470.0450.0480.0090.003Error Variance
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 111 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

280171951104176167635916482007Unweighted Base
261173846*100*171168834316632006Weighted Base

482757211627946277323Emails on a computer
18%16%15%21%9%17%13%17%16%(laptop\desktop\netbook\
15%85%2%7%e5%86%14%86%tablet)

291246141411834118153Social networking sites
11%7%13%14%8%7%10%7%8%such as Facebook or
19%81%4%9%9%78%22%78%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

4232511871926Micro blogging sites
1%1%4%5%1%1%2%1%1%such as Twitter or

14%86%7%19%ad4%69%27%73%tumblr on a computer
(laptop\desktop\netbook\
tablet)

1753210257125970Instant Messaging e.g.
7%3%3%10%1%3%3%4%3%Facebook Messenger, MSN

24%h76%2%14%ade3%81%16%84%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

6241921892130Skype calls or other
2%1%2%9%1%1%3%1%2%Internet based phone

21%79%3%29%ade8%60%31%69%service on a computer
(laptop\desktop\netbook\
tablet)

-3-1-2123Free\paid for e-cards
-*-1%-****through a website on a
-100%-33%-67%33%67%computer

(laptop\desktop\netbook\
tablet)

5324722482937Comments on
2%2%10%7%1%1%2%2%2%websites\forums on a

13%87%12%ade19%ad5%65%21%79%computer
(laptop\desktop\netbook\
tablet)

632436181427040268308Voice calls on a mobile
24%14%14%18%8%16%12%16%15%phone
20%ah79%2%6%4%88%e13%87%
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 111 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

280171951104176167635916482007Unweighted Base
261173846*100*171168834316632006Weighted Base

29111215611721120140Text messaging \ SMS on
11%6%4%15%4%7%6%7%7%a mobile phone
21%h79%1%11%ade5%83%15%85%

41913-1932023Picture messaging \ MMS
1%1%2%3%-1%1%1%1%on a mobile phone

17%83%4%13%-83%12%88%

308934510710109119Emails on a mobile phone
11%5%7%4%3%6%3%7%6%
25%ah74%3%3%4%90%8%92%c

11422-1131215Micro blogging sites
*1%4%2%-1%1%1%1%such as Twitter or
4%96%13%ade12%-74%22%78%tumblr on a mobile phone

5421234264248Instant messaging e.g.
2%2%2%2%2%2%2%3%2%BBM, Facebook Messenger,

11%89%2%5%6%87%13%87%iMessage on a mobile
phone

1490448881887105Social networking sites
5%5%9%4%5%5%5%5%5%or apps such as

14%86%4%4%8%84%17%83%Facebook, or LinkedIn on
a mobile phone

1203211541721Comments on
*1%5%2%1%1%1%1%1%websites\forums on a
4%96%12%ad11%6%71%21%79%mobile phone

61612-1822022Skype or other Internet
2%1%2%2%-1%1%1%1%based phone service on a

25%75%5%11%-85%9%91%mobile phone

343058231929160281341Voice calls on landline
13%18%17%23%11%17%17%17%17%phone
10%90%2%7%6%85%18%82%

161853221316441161202Post (Letters, cards or
6%11%6%22%8%10%12%10%10%packages)
8%92%1%11%ade7%81%20%80%

8750384049496104488593Meeting face to face
34%29%17%40%29%29%30%29%30%
15%85%1%7%g8%84%18%82%
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 111 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

280171951104176167635916482007Unweighted Base
261173846*100*171168834316632006Weighted Base

-2--2-2-2Other method
-*--1%-*-*
-100%--100%ad-100%b-

SUMMARY CODES

1811039256989104119310311223ANY
69%60%54%69%52%62%56%62%61%
15%h85%2%6%e7%85%16%84%

391907152218641188229ANY SOCIAL NETWORKING
15%11%15%14%13%11%12%11%11%
17%83%3%6%9%81%18%82%

623087232131949321370ANY EMAILS
24%18%15%23%12%19%14%19%18%
17%83%2%6%6%86%13%87%

21802124821487101ANY INSTANT MESSAGING
8%5%5%12%2%5%4%5%5%

21%79%2%12%ade4%82%14%86%

8144413342645382444526ANY VOICE CALLS
31%26%28%34%15%27%24%27%26%
15%84%2%6%e5%86%e16%e            84%

64049330103746ANY COMMENTS ON WEBSITE
2%2%10%9%2%2%3%2%2%FORUMS

12%88%10%ad20%ade7%64%21%79%

80701213184648150635785None
31%40%46%31%49%38%44%38%39%
10%89%i3%4%11%df83%19%81%

2.2032.0922.5622.939ade1.7812.0702.2312.0852.108Average number of
mentions

1.9601.9013.1932.5371.4471.8412.2751.8321.908Standard Deviation
0.0210.0040.3640.0920.0230.0030.0250.0030.003Error Variance
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 111 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17761475181129448223117762007Unweighted Base
17801504180132445622517802006Weighted Base

301250192317022301323Emails on a computer
17%17%11%17%15%10%17%16%(laptop\desktop\netbook\
93%77%6%72%22%7%93%ctablet)

1481032101474148153Social networking sites
8%7%1%8%10%2%8%8%such as Facebook or

97%f68%f1%66%f31%f3%cf           97%cLinkedIn on a computer
(laptop\desktop\netbook\
tablet)

2420119522426Micro blogging sites
1%1%*1%1%1%1%1%such as Twitter or

92%74%2%72%20%8%92%tumblr on a computer
(laptop\desktop\netbook\
tablet)

6848*482026870Instant Messaging e.g.
4%3%*4%4%1%4%3%Facebook Messenger, MSN

97%69%1%68%29%3%97%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

2920-20912930Skype calls or other
2%1%-2%2%1%2%2%Internet based phone

95%66%-66%29%5%95%service on a computer
(laptop\desktop\netbook\
tablet)

33-3--33Free\paid for e-cards
**-*--**through a website on a

100%100%-100%--100%computer
(laptop\desktop\netbook\
tablet)

3526-26923537Comments on
2%2%-2%2%1%2%2%websites\forums on a

94%71%-71%23%6%94%computer
(laptop\desktop\netbook\
tablet)

308213-21394-308308Voice calls on a mobile
17%14%-16%21%-17%15%phone

100%f69%f-69%f31%afg-cf          100%c

 Page 1021

Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 111 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17761475181129448223117762007Unweighted Base
17801504180132445622517802006Weighted Base

14092-9248-140140Text messaging \ SMS on
8%6%-7%11%-8%7%a mobile phone

100%f65%f-65%f35%fg-cf          100%c

2316-167-2323Picture messaging \ MMS
1%1%-1%2%-1%1%on a mobile phone

100%70%-70%30%-100%

11989-8930-119119Emails on a mobile phone
7%6%-7%7%-7%6%

100%f75%f-75%f25%f-cf          100%c

1511-113-1515Micro blogging sites
1%1%-1%1%-1%1%such as Twitter or

100%77%-77%23%-100%tumblr on a mobile phone

4826-2622-4848Instant messaging e.g.
3%2%-2%5%-3%2%BBM, Facebook Messenger,

100%54%-54%46%aefg-100%iMessage on a mobile
phone

10569-6936-105105Social networking sites
6%5%-5%8%-6%5%or apps such as

100%f66%f-66%f34%fg-cf          100%cFacebook, or LinkedIn on
a mobile phone

2117-174-2121Comments on
1%1%-1%1%-1%1%websites\forums on a

100%81%-81%19%-100%mobile phone

2217-174-2222Skype or other Internet
1%1%-1%1%-1%1%based phone service on a

100%80%-80%20%-100%mobile phone

29733842296144297341Voice calls on landline
17%22%23%22%*19%17%17%phone
87%d99%adh12%d87%adh*13%d            87%

182159161433820182202Post (Letters, cards or
10%11%9%11%8%9%10%10%packages)
90%79%8%71%19%10%90%

5224365238413871522593Meeting face to face
29%29%29%29%30%31%29%30%
88%74%9%65%23%12%88%

22-2--22Other method
**-*--**

100%100%-100%--100%
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Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 111 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17761475181129448223117762007Unweighted Base
17801504180132445622517802006Weighted Base

SUMMARY CODES

109889510279330412610981223ANY
62%60%57%60%67%56%62%61%
90%73%8%65%25%g10%90%

2241532151735224229ANY SOCIAL NETWORKING
13%10%1%11%16%2%13%11%
98%f67%f1%66%f32%afg2%cf           98%c

348283192648422348370ANY EMAILS
20%19%11%20%18%10%20%18%
94%f77%5%71%f23%6%c            94%c

9963*6336299101ANY INSTANT MESSAGING
6%4%*5%8%1%6%5%

98%f63%*62%f36%fg2%cf           98%c

481425423839845481526ANY VOICE CALLS
27%28%23%29%21%20%27%26%
91%81%d8%73%d19%9%91%

4434-341024446ANY COMMENTS ON WEBSITE
2%2%-3%2%1%2%2%FORUMS

95%74%-74%22%5%95%

68561078532153100685785None
38%41%43%40%33%44%38%39%
87%78%d10%68%19%13%87%

2.196f2.186f1.3012.300df1.925f1.3422.196c2.108cfAverage number of
mentions

1.9711.9730.6322.0561.7030.9361.9711.908Standard Deviation
0.0040.0040.0040.0060.0090.0070.0040.003Error Variance
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 111 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393282007Unweighted Base
4263734504403172006Weighted Base

1586798756323Emails on a computer
3%23%18%20%18%16%(laptop\desktop\netbook\
5%27%af24%f27%ff            17%ftablet)

244275921153Social networking sites
1%12%6%13%7%8%such as Facebook or
1%29%df18%f38%abdff            14%fLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-9111626Micro blogging sites
-2%*3%2%1%such as Twitter or
-34%df3%42%df21%ftumblr on a computer

(laptop\desktop\netbook\
tablet)

11214311270Instant Messaging e.g.
*3%3%7%4%3%Facebook Messenger, MSN
2%17%f20%f44%aff            17%fMessenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

18412530Skype calls or other
*2%1%3%2%2%Internet based phone
2%28%12%41%f17%service on a computer

(laptop\desktop\netbook\
tablet)

--12-3Free\paid for e-cards
--**-*through a website on a
--33%67%-computer

(laptop\desktop\netbook\
tablet)

17417837Comments on
*2%1%4%3%2%websites\forums on a
1%18%12%46%df22%fcomputer

(laptop\desktop\netbook\
tablet)

2871747657308Voice calls on a mobile
7%19%17%17%18%15%phone
9%23%f24%f25%ff            19%f
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 111 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393282007Unweighted Base
4263734504403172006Weighted Base

1229264925140Text messaging \ SMS on
3%8%6%11%8%7%a mobile phone
8%20%f18%35%adff            18%f

-4313323Picture messaging \ MMS
-1%1%3%1%1%on a mobile phone
-18%13%55%f14%

246213615119Emails on a mobile phone
*12%5%8%5%6%
1%39%abdf17%f30%ff            12%f

-724215Micro blogging sites
-2%*1%1%1%such as Twitter or
-46%f13%30%12%tumblr on a mobile phone

-16524348Instant messaging e.g.
-4%1%6%1%2%BBM, Facebook Messenger,
-33%df10%51%abdff             6%iMessage on a mobile

phone

*32134514105Social networking sites
*9%3%10%4%5%or apps such as
*30%df12%f43%abdff            14%fFacebook, or LinkedIn on

a mobile phone

14310421Comments on
*1%1%2%1%1%websites\forums on a
3%19%14%46%f19%mobile phone

-5-13422Skype or other Internet
-1%-3%1%1%based phone service on a
-22%-61%adf18%mobile phone

8468865845341Voice calls on landline
20%18%19%13%14%17%phone
25%20%25%17%13%

3944464033202Post (Letters, cards or
9%12%10%9%10%10%packages)

19%22%23%20%16%

12311612513693593Meeting face to face
29%31%28%31%29%30%
21%20%21%23%16%

----22Other method
----1%*
----100%
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 111 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393282007Unweighted Base
4263734504403172006Weighted Base

SUMMARY CODES

2272492483021981223ANY
53%67%55%69%62%61%
19%20%df20%25%adff            16%

366369034229ANY SOCIAL NETWORKING
1%18%8%20%11%11%
1%29%adf16%f39%abdff            15%f

151038410464370ANY EMAILS
3%28%19%24%20%18%
4%28%adf23%f28%ff            17%f

123184613101ANY INSTANT MESSAGING
*6%4%10%4%5%
1%22%f17%f46%abdff            13%f

10111111611485526ANY VOICE CALLS
24%30%26%26%27%26%
19%21%22%22%16%

176221146ANY COMMENTS ON WEBSITE
*2%1%5%4%2%FORUMS
1%15%12%47%adff            25%f

199124202138122785None
47%33%45%31%38%39%
25%ace16%26%ce18%c            16%

1.3542.445f2.145f2.396f2.063f2.108fAverage number of
mentions

0.8122.1621.7112.3631.6821.908Standard Deviation
0.0030.0200.0120.0190.0140.003Error Variance
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Communication (QS8300 - 230711)

Q.3A_04 Thinking about personal communication, which of these methods do you ever use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 112 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

12294159140121415956848239163198361Emails on a computer
6%14%10%20%21%18%10%20%17%25%22%14%16%20%18%(laptop\desktop\netbook\
3%8%11%16%imo39%imo34%imo11%16%imo16%o23%adimno23%imo11%45%imo    55%tablet)

-223012017123040809378172150323Social networking sites
-1%*10%18%26%*10%12%24%25%28%17%15%16%such as Facebook or
-1%1%9%imno37%hilmno53%aghikl1%9%imno12%imno25%aghilm29%aghilm24%aghikl53%imno   47%LinkedIn on a computer

mnononomno(laptop\desktop\netbook\
tablet)

---1514-1236891121Micro blogging sites
---*1%2%-*1%1%2%3%1%1%1%such as Twitter or
---4%27%69%im-4%11%16%28%41%aim44%56%tumblr on a computer

(laptop\desktop\netbook\
tablet)

*33136085313154638478576161Instant Messaging e.g.
*1%1%4%9%13%1%4%4%14%10%16%8%8%8%Facebook Messenger, MSN
*2%2%8%im37%imno53%aghilm2%8%im9%imo28%aghilmn24%ghilmn29%aghikl53%imno   47%Messenger, Skype IM on a

nooomnocomputer
(laptop\desktop\netbook\
tablet)

369203148920141726226344107Skype calls or other
2%3%2%7%5%7%2%7%4%5%7%8%6%5%5%Internet based phone
3%5%8%18%im29%45%imo8%18%im13%16%25%imo20%imo59%41%service on a computer

(laptop\desktop\netbook\
tablet)

1341018144109877202545Free\paid for e-cards
*2%1%3%3%2%1%3%3%3%2%2%2%3%2%through a website on a
1%7%8%22%40%30%8%22%21%19%15%15%45%55%computer

(laptop\desktop\netbook\
tablet)

-1141010142846131225Comments on
-**1%2%1%*1%1%2%1%2%1%1%1%websites\forums on a
-3%3%17%41%39%3%17%8%33%16%22%53%47%computer

(laptop\desktop\netbook\
tablet)

93746922442734692100143164109313343655Voice calls on a mobile
5%18%12%31%37%41%12%31%31%43%44%38%30%35%33%phone
1%6%o7%o14%imno37%imno42%aghilm7%o14%imno15%imno22%aghilm25%aghilm17%imno48%imno   52%

nonono
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Communication (QS8300 - 230711)

Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 112 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

32528822873322882123164182150392338729Text messaging \ SMS on
2%13%7%28%43%50%7%28%38%49%48%53%38%35%36%a mobile phone
*3%o4%o11%imno39%ahilmn46%aghilm4%o11%imno17%imno22%aghilm25%aghilm21%aghilm54%imno   46%

onononono

1128486228163238246554120Picture messaging \ MMS
*1%*3%7%9%*3%5%10%10%8%6%6%6%on a mobile phone
*1%1%7%40%imno52%ahilmn1%7%14%imo27%hilmno32%ahilmn20%hilmno55%imno   45%

oo

112145262214163646175675131Emails on a mobile phone
1%1%1%5%8%9%1%5%5%11%12%6%5%8%7%
1%1%2%11%im40%imno48%imno2%11%im13%imn27%ahilmn35%adghil13%imno43%imno   57%

omno

----211---24710313Micro blogging sites
----*2%---1%1%2%1%*1%such as Twitter or
----19%81%---19%28%53%agikm74%26%tumblr on a mobile phone

---33781-3132344376753121Instant messaging e.g.
---1%6%12%-1%4%7%12%13%7%5%6%BBM, Facebook Messenger,
---2%30%hilmno67%aghikl-2%11%imno19%hilmno37%aghikl31%aghikl56%hilmno 44%iMessage on a mobile

mnomnomnophone

---661142-62338766611693209Social networking sites
---2%9%21%-2%7%11%20%23%11%10%10%or apps such as
---3%im29%hilmno68%afghik-3%im11%hilmno18%hilmno36%afghik32%afghik56%hilmno 44%Facebook, or LinkedIn on

lmnolmnolmnoa mobile phone

*-*-724*-35168181331Comments on
*-*-1%4%*-1%1%4%3%2%1%2%websites\forums on a
1%-1%-23%76%ahiklm1%-9%14%50%ahiklm26%hilm58%42%mobile phone

nn

*-*41529*4781910222749Skype or other Internet
*-*2%2%4%*2%2%2%5%3%2%3%2%based phone service on a
1%-1%9%30%im60%imno1%9%14%16%im40%aimno20%imn45%im     55%mobile phone

7572147126207130147126971108644343266609Voice calls on landline
40%35%38%43%31%20%38%43%30%33%23%15%33%27%30%phone
12%adej12%dej24%adej21%adegjk34%dej21%24%adej21%adegjk16%dj18%dej14%7%56%bdej    44%

140158298208401259298208219182169896674991166Post (Letters, cards or
75%78%77%71%61%39%77%71%67%54%45%31%65%51%58%packages)
12%adefj14%adefjk26%adefgj18%adefjk34%dej22%26%adefgj18%adefjk19%adefj16%dj15%d8%57%abbdej   43%

kkk
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Communication (QS8300 - 230711)

Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 112 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

83951781503783911781501732062241675895081097Meeting face to face
45%47%46%51%57%59%46%51%53%62%60%59%57%52%55%
8%9%16%14%34%imo36%imno16%14%16%19%imno20%imno15%imo54%im     46%

-11---1------11Other method
-1%*---*------**
-100%100%---100%------100%

SUMMARY CODES

18319237528064463937528031433036227710109271937ANY
98%95%96%95%97%97%96%95%96%99%96%97%98%95%97%
9%10%19%14%33%33%19%14%16%17%n19%14%52%b48%

-22311452402315688124116224193418ANY SOCIAL NETWORKING
-1%*11%22%36%*11%17%26%33%41%22%20%21%
-**7%imno35%hilmno58%afghik*7%imno13%imno21%ghilmn30%aghikl28%afghik54%hilmno 46%

lmnoomnolmno

13294263156142426362949646184218403ANY EMAILS
7%14%11%21%24%22%11%21%19%28%26%16%18%22%20%
3%7%10%16%imo39%imno35%imo10%16%imo15%imo23%adimno24%dimno11%o46%imo    54%

*33137512731324516264114104217ANY INSTANT MESSAGING
*1%1%4%11%19%1%4%7%15%17%23%11%11%11%
*1%2%6%im34%hilmno58%aghikl2%6%im11%imno23%ghilmn29%aghilm30%aghikl52%hilmno 48%

mnoonomno

7684160149310326160149136174199128488457945ANY VOICE CALLS
41%41%41%51%47%49%41%51%42%52%53%45%47%47%47%
8%9%17%16%33%35%17%16%14%18%im21%gimo13%52%48%

*1141326143101611261945ANY COMMENTS ON WEBSITE
***1%2%4%*1%1%3%4%4%3%2%2%FORUMS
1%2%3%10%30%58%im3%10%7%23%im35%im24%im58%42%

311141617221416134148195170None
2%5%4%6%3%3%4%6%4%1%4%3%2%5%3%
5%16%f20%23%f25%31%20%23%f19%6%20%11%28%72%c

1.7902.262o2.0312.965imno3.301imno3.537aghi2.0312.965imno2.962imno3.623aghi3.661aghi3.375imno3.1523.0113.084imnoAverage number of
lmnolmnolmnomentions

1.1021.5281.3562.3472.7332.8891.3562.3472.3673.0082.9872.7522.6542.5042.584Standard Deviation
0.0060.0110.0050.0220.0120.0130.0050.0220.0200.0270.0250.0250.0070.0070.003Error Variance
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Communication (QS8300 - 230711)

Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 112 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11298787104195083702341403353651851282953252007Unweighted Base
100510005854215844162161543343251741403273352006Weighted Base

11224952611311181330625828297863361Emails on a computer
11%25%9%14%22%28%6%19%19%18%16%21%24%19%18%(laptop\desktop\netbook\
31%69%almo14%17%m36%lmo33%almo4%8%i17%i16%i8%8%22%imo    18%tablet)

12319959641158412063881105684323Social networking sites
12%20%10%15%20%20%1%13%19%27%*7%17%25%16%such as Facebook or
38%62%mo18%20%36%mo26%mo*6%i20%i27%ahi*3%e17%dedeimo  26%adeLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

41622116--27-13821Micro blogging sites
*2%**2%1%--1%2%-1%1%2%1%such as Twitter or

20%80%o11%9%52%o28%--12%33%-4%15%37%tumblr on a computer
(laptop\desktop\netbook\
tablet)

58103352359441103341222744161Instant Messaging e.g.
6%10%6%6%10%11%1%7%10%12%1%2%8%13%8%Facebook Messenger, MSN

36%64%lmo22%14%36%o27%o1%6%i21%i25%ai1%2%17%eei     27%adeMessenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

2780141354272121930671218107Skype calls or other
3%8%2%3%9%6%1%8%6%9%4%5%4%6%5%Internet based phone

25%75%almo13%12%50%almo25%mo2%12%i18%i28%ai6%7%11%imo    17%service on a computer
(laptop\desktop\netbook\
tablet)

123475112217672412745Free\paid for e-cards
1%3%1%1%2%5%1%4%2%2%1%3%4%2%2%through a website on a

26%74%mo15%10%25%49%aklmo3%15%13%15%5%8%27%15%computer
(laptop\desktop\netbook\
tablet)

131277751454-15625Comments on
1%1%1%2%1%1%*2%2%1%-1%2%2%1%websites\forums on a

53%47%27%26%27%20%3%14%20%15%-3%20%23%computer
(laptop\desktop\netbook\
tablet)

30734815914820314514521221253241122148655Voice calls on a mobile
31%35%27%35%35%35%7%33%36%38%18%29%37%44%33%phone
47%53%m24%23%m31%m22%2%8%i19%i19%i5%6%19%eei     23%ade

32540416416124915514501591681432128164729Text messaging \ SMS on
32%40%28%38%43%37%7%33%47%52%8%23%39%49%36%a mobile phone
45%55%mo22%22%m34%mo21%m2%7%i22%ahi23%ahi2%4%e18%dedeim   22%ade

 Page 1030

Communication (QS8300 - 230711)

Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 112 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11298787104195083702341403353651851282953252007Unweighted Base
100510005854215844162161543343251741403273352006Weighted Base

417919224732152337132625120Picture messaging \ MMS
4%8%3%5%8%8%*3%7%11%*2%8%7%6%on a mobile phone

34%66%mo15%18%40%mo27%m1%4%19%i31%ahi1%2%22%eeim    21%e

359615205540-81929263434131Emails on a mobile phone
3%10%3%5%9%10%-5%6%9%1%4%10%10%7%

27%73%almo12%15%42%lmo31%mo-6%i14%i22%i2%4%26%eeimo   26%e

2111155--18--1213Micro blogging sites
*1%**1%1%--*3%--*1%1%such as Twitter or

19%81%9%10%41%40%--10%64%a--9%17%tumblr on a mobile phone

457625204630-32044--1637121Instant messaging e.g.
4%8%4%5%8%7%-2%6%14%--5%11%6%BBM, Facebook Messenger,

37%63%mo20%16%38%o25%-2%17%i37%aghi--14%edei    31%acdeiMessage on a mobile
phone

7713240378151-53973-12269209Social networking sites
8%13%7%9%14%12%-3%12%22%-1%7%21%10%or apps such as

37%63%mo19%18%39%mo25%mo-2%19%hi35%aghi-1%11%edehim  33%acdeFacebook, or LinkedIn on
a mobile phone

161597114--414*-31031Comments on
2%2%2%2%2%1%--1%4%*-1%3%2%websites\forums on a

52%48%30%22%35%14%--14%44%ai1%-9%32%mobile phone

84053319-2712*271749Skype or other Internet
1%4%1%1%5%2%-2%2%4%*1%2%5%2%based phone service on a

17%83%lmo10%7%64%almo19%-5%15%25%i1%4%15%o      35%aemobile phone

26534414012517616887741146860519361609Voice calls on landline
26%34%24%30%30%40%40%48%34%21%34%36%29%18%30%phone
44%56%mo23%21%29%28%aklmo14%af12%afg19%f11%10%b8%b15%bbfm    10%

538628290248331297174130222142125781801171166Post (Letters, cards or
54%63%50%59%57%71%80%84%66%44%72%56%55%35%58%packages)
46%54%mo25%21%m28%25%aklmno15%afg11%afg19%af12%11%abcd7%b15%bbfm    10%

5415562982433232331068919719873611811931097Meeting face to face
54%56%51%58%55%56%49%57%59%61%42%44%56%58%55%
49%51%27%22%29%21%10%8%18%18%i7%6%17%ee      18%e

1-1-------1---1Other method
*-*-------1%---*

100%-100%-------100%---
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Communication (QS8300 - 230711)

Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 112 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11298787104195083702341403353651851282953252007Unweighted Base
100510005854215844162161543343251741403273352006Weighted Base

SUMMARY CODES

9639745564065694062131523313151621283133231937ANY
96%97%95%97%97%97%99%98%99%97%94%91%96%96%97%
50%50%29%21%29%21%11%8%17%16%8%7%16%d      17%

16125780811571001208411911161121418ANY SOCIAL NETWORKING
16%26%14%19%27%24%1%13%25%37%*8%19%36%21%
39%61%amo19%19%38%almo24%mo*5%i20%hi29%aghi*3%e15%dedeimo  29%acde

12727660671511251332697028318773403ANY EMAILS
13%28%10%16%26%30%6%21%21%21%16%22%27%22%20%
31%69%almo15%17%m37%almo31%almo3%8%i17%i17%i7%8%21%imo    18%

82135473584511104162223465217ANY INSTANT MESSAGING
8%14%8%8%14%12%1%7%12%19%1%2%10%19%11%

38%62%mo22%16%39%lmo23%1%5%i19%i28%ahi1%1%16%dedei    30%acde

45449225020328320993831571556766152172945ANY VOICE CALLS
45%49%43%48%48%50%43%54%47%48%39%47%47%51%47%
48%52%26%22%30%22%10%9%17%16%7%7%16%18%e

2422131014814814*151345ANY COMMENTS ON WEBSITE
2%2%2%2%2%2%*2%2%4%*1%2%4%2%FORUMS

52%48%30%23%30%17%2%8%18%30%i1%2%11%28%

432828141512333101114141270None
4%3%5%3%3%3%1%2%1%3%6%10%4%4%3%

61%39%40%20%22%18%4%4%5%15%16%20%a20%17%

2.6503.513almo2.4122.976m3.423mo3.639almo1.9533.301i3.377i3.652ai2.1342.5673.220e3.425de3.084eimoAverage number of
mentions

2.1552.8851.9532.3672.8252.9651.2262.6182.6663.0961.5071.9152.8032.6722.584Standard Deviation
0.0040.0100.0060.0140.0160.0240.0070.0500.0220.0270.0130.0310.0280.0230.003Error Variance
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Communication (QS8300 - 230711)

Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 112 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141059715188527369833855611132007Unweighted Base
143057514782027276633451711552006Weighted Base

25210938100541694085236361Emails on a computer
18%19%26%12%20%22%12%17%20%18%(laptop\desktop\netbook\
70%30%11%g28%15%g47%g11%24%g           65%dtablet)

20711662535615219120184323Social networking sites
14%20%42%6%21%20%6%23%16%16%such as Facebook or
64%36%j19%aefg16%17%g47%g6%37%abddg          57%dLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

1557228110921Micro blogging sites
1%1%5%*1%1%*2%1%1%such as Twitter or

74%26%36%aeg12%12%40%6%50%44%tumblr on a computer
(laptop\desktop\netbook\
tablet)

109523239177396587161Instant Messaging e.g.
8%9%22%5%6%10%3%13%8%8%Facebook Messenger, MSN

68%32%20%aefg24%11%45%g6%40%abddg          54%dMessenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

7235203494462477107Skype calls or other
5%6%14%4%3%6%2%5%7%5%Internet based phone

67%33%19%aefg32%9%41%5%23%d           72%dservice on a computer
(laptop\desktop\netbook\
tablet)

3214317619692945Free\paid for e-cards
2%2%2%2%2%2%2%2%3%2%through a website on a

70%30%8%37%13%42%14%21%65%computer
(laptop\desktop\netbook\
tablet)

141136313271625Comments on
1%2%2%1%1%2%1%1%1%1%websites\forums on a

55%45%12%25%10%52%8%27%65%computer
(laptop\desktop\netbook\
tablet)

4382176818910629267194394655Voice calls on a mobile
31%38%46%23%39%38%20%38%34%33%phone
67%33%j10%ag29%16%g45%g10%30%ddg          60%d
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Communication (QS8300 - 230711)

Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 112 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141059715188527369833855611132007Unweighted Base
143057514782027276633451711552006Weighted Base

4702597418013234372233425729Text messaging \ SMS on
33%45%50%22%48%45%21%45%37%36%a mobile phone
64%36%aj10%ag25%18%ag47%ag10%32%abddg          58%d

77431619137233779120Picture messaging \ MMS
5%7%11%2%5%9%1%7%7%6%on a mobile phone

64%36%13%g16%11%60%ag3%31%ddg          66%d

77541122227673688131Emails on a mobile phone
5%9%7%3%8%10%2%7%8%7%

59%41%j8%g17%17%g58%ag5%28%ddg          67%d

10361-6-8513Micro blogging sites
1%*4%*-1%-2%*1%such as Twitter or

79%21%49%aefg4%-47%-63%37%tumblr on a mobile phone

71502124175865461121Instant messaging e.g.
5%9%15%3%6%8%2%10%5%6%BBM, Facebook Messenger,

59%41%j18%aefg20%14%48%g5%45%abddg          51%iMessage on a mobile
phone

12980394332951587107209Social networking sites
9%14%27%5%12%12%5%17%9%10%or apps such as

62%38%j19%aefg21%15%g45%g7%41%abddg          51%dFacebook, or LinkedIn on
a mobile phone

1813376151151631Comments on
1%2%2%1%2%2%*3%1%2%websites\forums on a

57%43%11%22%19%48%3%46%d51%mobile phone

3513884284182649Skype or other Internet
2%2%6%1%1%4%1%3%2%2%based phone service on a

73%27%17%g16%8%59%g9%37%54%mobile phone

449160262679022610391414609Voice calls on landline
31%28%18%33%33%29%31%18%36%30%phone
74%26%4%44%h15%h37%h17%c15%ch          68%ac

881285545231644252172267231166Post (Letters, cards or
62%50%37%64%60%55%65%44%63%58%packages)
76%i24%5%45%aeh14%h36%h19%c19%chi         62%c

763334884051694351752896331097Meeting face to face
53%58%60%49%62%57%53%56%55%55%
70%30%8%37%15%g40%g16%26%58%
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Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 112 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141059715188527369833855611132007Unweighted Base
143057514782027276633451711552006Weighted Base

1--1---1-1Other method
*--*---*-*

100%--100%---100%-

SUMMARY CODES

137756014578526674232250211131937ANY
96%97%98%96%98%97%96%97%96%97%
71%29%7%40%14%38%17%26%57%

26215678786619529165224418ANY SOCIAL NETWORKING
18%27%53%10%24%25%9%32%19%21%
63%37%aj19%aefg19%16%g47%g7%39%abddg          54%d

26713638115621884298263403ANY EMAILS
19%24%26%14%23%25%12%19%23%20%
66%34%9%g28%15%g47%g10%24%dg          65%d

13978415227971194112217ANY INSTANT MESSAGING
10%14%28%6%10%13%3%18%10%11%
64%36%19%aefg24%13%45%g5%43%abddg          52%d

67427180355132379136236574945ANY VOICE CALLS
47%47%54%43%48%49%41%46%50%47%
71%29%8%38%14%40%14%25%61%d

25206117212182545ANY COMMENTS ON WEBSITE
2%3%4%1%2%3%1%4%2%2%FORUMS

56%44%13%25%15%47%5%41%d55%

551623662612164270None
4%3%2%4%2%3%4%3%4%3%

78%22%3%51%9%37%17%23%60%

2.9923.3114.007ag2.4753.392g3.438ag2.3443.207d3.243d3.084dgAverage number of
mentions

2.5142.7373.0571.9872.5822.8891.9492.6662.6712.584Standard Deviation
0.0050.0130.0630.0050.0250.0120.0120.0130.0070.003Error Variance
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Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 112 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271540219330334691433621532539975422007Unweighted Base
550371157020633632871342354*15326010265132006Weighted Base

1491053544374521355814323421667361Emails on a computer
27%28%23%21%22%16%19%14%25%21%13%21%13%18%(laptop\desktop\netbook\
41%a29%a98%a12%20%g14%37%16%4%9%9%60%bdb      18%tablet)

180983135064691003910356116255323Social networking sites
33%26%20%24%19%21%14%9%19%23%23%16%11%16%such as Facebook or
56%al30%a97%a15%agh20%g21%gh31%12%3%11%b19%abc50%bbg     17%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

16821255641448421Micro blogging sites
3%2%1%1%1%1%1%1%2%2%2%1%1%1%such as Twitter or

80%a40%100%8%24%23%28%17%4%18%19%39%20%tumblr on a computer
(laptop\desktop\netbook\
tablet)

92351572633424218921327425161Instant Messaging e.g.
17%9%10%13%10%13%6%4%17%13%12%7%5%8%Facebook Messenger, MSN
57%alm22%98%16%gh20%g26%agh26%11%6%bc13%b20%bc46%16%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

50271062017213712712165814107Skype calls or other
9%7%7%10%5%7%5%3%13%8%6%6%3%5%Internet based phone

46%a25%99%19%g16%20%34%11%7%b11%b15%54%13%service on a computer
(laptop\desktop\netbook\
tablet)

2110435491710--7271145Free\paid for e-cards
4%3%3%2%1%3%2%2%--3%3%2%2%through a website on a

46%23%96%10%9%19%39%23%--15%60%25%computer
(laptop\desktop\netbook\
tablet)

138255738123613225Comments on
2%2%2%3%2%1%1%*3%2%2%1%*1%websites\forums on a

51%34%100%21%28%11%34%5%6%10%22%53%8%computer
(laptop\desktop\netbook\
tablet)

28914056995133121206992262106334131655Voice calls on a mobile
52%38%36%46%40%37%29%23%40%41%41%33%26%33%phone
44%alm21%87%15%agh20%gh18%g32%15%3%10%b16%b51%bbg     20%
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Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 112 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271540219330334691433621532539975422007Unweighted Base
550371157020633632871342354*15326010265132006Weighted Base

316185646931511512291062463128366149729Text messaging \ SMS on
58%50%41%45%45%46%32%25%44%41%49%36%29%36%a mobile phone
43%al25%al89%a13%gh21%agh21%agh31%14%3%9%b18%abc50%bg     20%

7442114171729391864226226120Picture messaging \ MMS
13%11%7%8%5%9%6%4%11%2%8%6%5%6%on a mobile phone
61%al35%a95%14%14%24%33%15%5%3%18%52%22%

70531241739164416515137226131Emails on a mobile phone
13%14%8%8%11%5%6%4%10%10%5%7%5%7%
54%al41%al95%13%30%aghi12%33%12%4%11%10%55%20%

10712113441-26513Micro blogging sites
2%2%1%**1%1%1%1%-1%1%1%1%such as Twitter or

79%51%91%4%10%21%32%34%4%-14%44%38%tumblr on a mobile phone

75321091925313214612225229121Instant messaging e.g.
14%9%7%9%7%9%5%3%11%8%8%5%6%6%BBM, Facebook Messenger,
62%al26%90%16%g21%25%gh27%12%5%10%18%43%24%iMessage on a mobile

phone

1395919530374666306193610147209Social networking sites
25%16%12%15%11%14%9%7%11%12%14%10%9%10%or apps such as
66%alm28%a93%14%g18%22%g32%14%3%9%17%48%23%Facebook, or LinkedIn on

a mobile phone

199297679342810731Comments on
3%2%2%3%2%2%1%1%7%1%3%1%1%2%websites\forums on a

61%a27%94%22%19%21%29%8%11%abc7%26%33%22%mobile phone

2917491184169387211049Skype or other Internet
5%5%3%5%3%1%2%2%6%5%3%2%2%2%based phone service on a

59%a35%100%22%17%9%33%18%6%16%14%43%21%mobile phone

1721164865510992232121114283339133609Voice calls on landline
31%31%31%27%32%28%32%29%21%28%32%33%26%30%phone
28%19%80%9%18%15%38%20%2%7%14%56%b22%

2942388978616418246127316641406403051166Post (Letters, cards or
53%64%57%42%49%56%65%64%30%42%54%62%60%58%packages)
25%20%n77%7%14%16%k40%aijk23%jk1%6%12%f55%efefjk   26%ef

34321087612118918637722430871425602781097Meeting face to face
62%57%56%58%56%57%53%53%56%57%54%55%54%55%
31%a19%80%11%17%17%34%20%3%8%13%51%25%

-------1----11Other method
-------*----**
-------100%----100%
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Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 112 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271540219330334691433621532539975422007Unweighted Base
550371157020633632871342354*15326010265132006Weighted Base

SUMMARY CODES

5393611512203327314682411531492529854971937ANY
98%97%96%99%97%96%96%97%99%97%97%96%97%97%
28%19%78%10%17%16%35%21%3%8%13%51%26%

2351193976181911325211467620679418ANY SOCIAL NETWORKING
43%32%25%30%24%28%19%12%21%30%29%20%15%21%
56%alm28%a95%a15%agh19%g22%agh32%13%3%11%bc18%abc49%bg     19%

1611173934889571515914383624175403ANY EMAILS
29%31%25%23%26%17%21%14%25%24%14%24%15%20%
40%a29%a98%a12%g22%gi14%37%g15%3%9%b9%60%bdbg     19%

12247202334455602611263910042217ANY INSTANT MESSAGING
22%13%13%16%13%17%8%6%20%17%15%10%8%11%
56%alm22%93%15%gh20%g25%agh27%12%5%b12%b18%b46%g      20%

3261757591161611553361772776141485216945ANY VOICE CALLS
59%47%48%56%48%47%47%42%51%50%54%47%42%47%
35%alm18%80%12%g17%16%36%19%3%8%15%b51%23%

2414438118144441119845ANY COMMENTS ON WEBSITE
4%4%3%4%3%2%2%1%7%2%4%2%2%2%FORUMS

53%30%96%19%25%18%30%9%8%8%24%42%18%

11105939143113148401770None
2%3%4%1%3%4%4%3%1%3%3%4%3%3%

15%15%84%4%13%20%44%19%1%6%12%58%24%

4.356al3.886al3.389a3.455g3.320g3.397g3.023g2.5773.2963.2393.447b3.168b2.6663.084bgAverage number of
mentions

3.2863.2272.7653.0092.7022.7442.4862.1893.5502.6132.7892.5822.2902.584Standard Deviation
0.0210.0330.0050.0420.0230.0240.0090.0110.2070.0460.0320.0070.0100.003Error Variance
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Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 112 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129041315942007Unweighted Base
696131041815882006Weighted Base

11824369293361Emails on a computer
17%19%16%18%18%(laptop\desktop\netbook\
33%67%19%81%tablet)

13418870253323Social networking sites
19%14%17%16%16%such as Facebook or
42%d58%22%78%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

91171321Micro blogging sites
1%1%2%1%1%such as Twitter or

45%55%36%64%tumblr on a computer
(laptop\desktop\netbook\
tablet)

659643118161Instant Messaging e.g.
9%7%10%7%8%Facebook Messenger, MSN

41%59%27%73%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

39691889107Skype calls or other
6%5%4%6%5%Internet based phone

36%64%17%83%service on a computer
(laptop\desktop\netbook\
tablet)

182763945Free\paid for e-cards
3%2%1%2%2%through a website on a

41%59%14%86%computer
(laptop\desktop\netbook\
tablet)

1115101525Comments on
2%1%2%1%1%websites\forums on a

42%58%40%60%computer
(laptop\desktop\netbook\
tablet)

246409139516655Voice calls on a mobile
35%31%33%33%33%phone
38%62%21%79%

289440150579729Text messaging \ SMS on
42%34%36%36%36%a mobile phone
40%d60%21%79%
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Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 112 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129041315942007Unweighted Base
696131041815882006Weighted Base

41792694120Picture messaging \ MMS
6%6%6%6%6%on a mobile phone

34%66%22%78%

428824107131Emails on a mobile phone
6%7%6%7%7%

32%68%18%82%

6731013Micro blogging sites
1%1%1%1%1%such as Twitter or

44%56%23%77%tumblr on a mobile phone

48733091121Instant messaging e.g.
7%6%7%6%6%BBM, Facebook Messenger,

40%60%25%75%iMessage on a mobile
phone

8212742167209Social networking sites
12%10%10%11%10%or apps such as
39%61%20%80%Facebook, or LinkedIn on

a mobile phone

1219102131Comments on
2%1%2%1%2%websites\forums on a

38%62%32%68%mobile phone

113784049Skype or other Internet
2%3%2%3%2%based phone service on a

23%77%17%83%mobile phone

242367105503609Voice calls on landline
35%28%25%32%30%phone
40%d60%17%83%

4187481949721166Post (Letters, cards or
60%57%46%61%58%packages)
36%64%17%c            83%c

4066912278701097Meeting face to face
58%53%54%55%55%
37%63%21%79%

-1-11Other method
-*-**
-100%-100%
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Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 112 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129041315942007Unweighted Base
696131041815882006Weighted Base

SUMMARY CODES

675126239515421937ANY
97%96%95%97%97%
35%65%20%80%

17524392325418ANY SOCIAL NETWORKING
25%19%22%20%21%
42%d58%22%78%

13526878325403ANY EMAILS
19%20%19%20%20%
33%67%19%81%

8513255163217ANY INSTANT MESSAGING
12%10%13%10%11%
39%61%25%75%

344601180765945ANY VOICE CALLS
49%46%43%48%47%
36%64%19%81%

1728133245ANY COMMENTS ON WEBSITE
2%2%3%2%2%FORUMS

38%62%30%70%

2149234770None
3%4%5%3%3%

30%70%33%67%

3.316d2.9612.9923.1083.084Average number of
mentions

2.6342.5492.7082.5512.584Standard Deviation
0.0100.0050.0190.0040.003Error Variance
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Communication (QS8300 - 230711)

Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 112 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444294142931684192007Unweighted Base
46*185199209110*100*46*3217390*2094192006Weighted Base

4262533263236413153386361Emails on a computer
10%14%12%16%24%32%7%20%18%17%16%21%18%(laptop\desktop\netbook\
1%7%7%9%7%9%acgjklm1%18%4%4%9%24%tablet)

1025303120363547173852323Social networking sites
23%13%15%15%18%36%6%17%10%19%18%12%16%such as Facebook or
3%8%9%10%6%11%abcefgijkl1%17%2%5%12%16%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-211-5-21-2621Micro blogging sites
-1%1%*-5%-1%1%-1%1%1%such as Twitter or
-11%7%5%-22%af-11%3%-11%30%tumblr on a computer

(laptop\desktop\netbook\
tablet)

6112315517221462230161Instant Messaging e.g.
13%6%11%7%4%17%4%6%6%6%10%7%8%Facebook Messenger, MSN
4%7%14%10%3%11%abfil1%13%3%4%13%19%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

2512831638761224107Skype calls or other
4%3%6%4%3%16%6%2%10%7%6%6%5%Internet based phone
2%5%11%8%3%15%abcfijkl2%7%7%fl6%11%22%service on a computer

(laptop\desktop\netbook\
tablet)

-72513-61114545Free\paid for e-cards
-4%1%2%1%3%-2%2%2%7%1%2%through a website on a
-16%4%10%2%7%-13%2%3%30%abk12%computer

(laptop\desktop\netbook\
tablet)

1212-3-7314225Comments on
1%1%*1%-3%-2%4%1%2%*1%websites\forums on a
2%9%3%7%-13%-30%10%b2%16%7%computer

(laptop\desktop\netbook\
tablet)

17545170285011109193160155655Voice calls on a mobile
38%29%25%33%26%50%24%34%26%34%29%37%33%phone
3%8%8%11%4%8%acefgijkl2%17%3%5%9%24%k
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Communication (QS8300 - 230711)

Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 112 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444294142931684192007Unweighted Base
46*185199209110*100*46*3217390*2094192006Weighted Base

21716277435112120253374141729Text messaging \ SMS on
47%38%31%37%39%51%26%37%34%36%35%34%36%a mobile phone
3%10%9%11%6%7%abgk2%16%3%4%10%19%

21115111012121731116120Picture messaging \ MMS
4%6%8%5%9%12%1%7%9%3%5%4%6%on a mobile phone
1%9%13%9%8%10%b1%18%6%2%9%14%

181151410124661330131Emails on a mobile phone
2%5%6%3%13%10%1%8%8%6%6%7%7%
1%6%9%4%11%j8%j*19%5%4%10%23%

----12-21-2513Micro blogging sites
----1%2%-1%1%-1%1%1%such as Twitter or
----10%14%-17%4%-17%37%tumblr on a mobile phone

43189610120671621121Instant messaging e.g.
9%2%9%4%5%10%1%6%9%8%8%5%6%BBM, Facebook Messenger,
3%3%15%l7%5%8%l1%17%5%l6%14%17%iMessage on a mobile

phone

71821111814140973528209Social networking sites
15%10%10%5%17%14%1%12%13%8%17%7%10%or apps such as
3%8%10%5%9%bj7%j*19%4%4%17%bj13%Facebook, or LinkedIn on

a mobile phone

114112-11212631Comments on
1%1%2%1%1%2%-3%3%1%1%1%2%websites\forums on a
2%4%12%4%2%7%-34%8%3%6%18%mobile phone

123213-521121449Skype or other Internet
2%1%1%1%1%3%-2%3%1%6%3%2%based phone service on a
2%5%6%5%3%7%-11%5%3%25%29%mobile phone

1355596233451498243563107609Voice calls on landline
28%30%30%30%30%45%30%31%33%39%30%26%30%phone
2%9%10%10%5%7%abk2%16%4%6%10%18%

2710911413174663117352661391851166Post (Letters, cards or
59%59%57%63%68%66%68%54%72%73%66%44%58%packages)
2%9%b10%b11%b6%b6%b3%b15%4%abf6%abf12%bb      16%

2710410612254671619931531052121097Meeting face to face
59%56%53%59%49%67%35%62%43%59%50%51%55%
2%9%10%11%eg5%6%beg1%18%beg3%5%10%19%
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Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 112 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444294142931684192007Unweighted Base
46*185199209110*100*46*3217390*2094192006Weighted Base

--1---------1Other method
--1%---------*
--100%---------

SUMMARY CODES

43176191200108974531571882034001937ANY
93%96%96%96%98%97%98%98%98%98%97%95%97%
2%9%10%10%6%5%2%16%4%5%10%21%

12363837293737013205468418ANY SOCIAL NETWORKING
27%20%19%18%27%37%6%22%18%22%26%16%21%
3%9%9%9%7%g9%abefgjkl1%17%3%5%13%g16%

4303235303536715193696403ANY EMAILS
10%16%16%17%28%35%7%21%21%21%17%23%20%
1%7%8%9%8%g9%acfgjklm1%17%4%5%9%24%

61230227202307103043217ANY INSTANT MESSAGING
13%7%15%10%6%20%4%9%10%11%14%10%11%
3%6%14%l10%3%9%afil1%14%3%4%14%20%

228087103456320152344292206945ANY VOICE CALLS
48%44%44%50%41%62%43%47%46%47%44%49%47%
2%9%9%11%5%7%acfikl2%16%4%4%10%22%

124315-14315745ANY COMMENTS ON WEBSITE
1%1%2%1%1%5%-4%4%2%2%2%2%FORUMS
1%5%8%7%2%10%-31%6%3%11%16%

387923161461970None
7%4%4%4%2%3%2%2%2%4%3%5%3%
5%12%11%13%3%4%2%8%2%5%9%27%

3.385g2.9212.9172.9873.1404.583abcdefg2.1513.1283.1033.2923.2422.8143.084Average number of
ijklmentions

2.2692.2692.6012.2832.6113.1621.6522.7273.1802.6542.6692.3822.584Standard Deviation
0.1100.0280.0330.0280.0740.0990.0630.0260.0730.0770.0430.0140.003Error Variance
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Communication (QS8300 - 230711)

Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 112 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

280171951104176167635916482007Unweighted Base
261173846*100*171168834316632006Weighted Base

603004322530056306361Emails on a computer
23%17%10%32%15%18%16%18%18%(laptop\desktop\netbook\
17%83%1%9%adeg7%83%15%85%tablet)

5027210362525158265323Social networking sites
19%16%23%36%15%15%17%16%16%such as Facebook or
16%84%3%11%ade8%78%18%82%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

714-521461521Micro blogging sites
3%1%-5%1%1%2%1%1%such as Twitter or

34%h66%-22%ad11%67%28%72%tumblr on a computer
(laptop\desktop\netbook\
tablet)

281326171112732129161Instant Messaging e.g.
11%8%13%17%6%8%9%8%8%Facebook Messenger, MSN
18%82%4%11%ade7%79%20%80%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

28792165842286107Skype calls or other
11%5%4%16%3%5%6%5%5%Internet based phone
26%ah74%2%15%ade5%78%20%80%service on a computer

(laptop\desktop\netbook\
tablet)

243-373583745Free\paid for e-cards
1%2%-3%4%2%2%2%2%through a website on a
4%96%-7%16%77%18%82%computer

(laptop\desktop\netbook\
tablet)

3221321961925Comments on
1%1%1%3%1%1%2%1%1%websites\forums on a

12%88%2%13%9%76%25%75%computer
(laptop\desktop\netbook\
tablet)

117535175052536110545655Voice calls on a mobile
45%31%38%50%30%32%32%33%33%phone
18%ah82%3%8%ade8%82%17%83%
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Communication (QS8300 - 230711)

Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 112 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

280171951104176167635916482007Unweighted Base
261173846*100*171168834316632006Weighted Base

100627215166591132598729Text messaging \ SMS on
39%36%47%51%38%35%38%36%36%a mobile phone
14%86%3%7%ad9%81%18%82%

1610321210962298120Picture messaging \ MMS
6%6%4%12%6%6%6%6%6%on a mobile phone

14%86%1%10%8%80%18%82%

3298110611310120131Emails on a mobile phone
12%6%2%10%4%7%3%7%7%
24%ah75%1%8%5%87%8%92%c

112-2-1111213Micro blogging sites
1%1%-2%-1%*1%1%such as Twitter or

11%89%-14%-86%10%90%tumblr on a mobile phone

2497410310415106121Instant messaging e.g.
9%6%9%10%2%6%4%6%6%BBM, Facebook Messenger,

20%80%3%8%e3%86%12%88%iMessage on a mobile
phone

301797141717126183209Social networking sites
12%10%15%14%10%10%8%11%10%or apps such as
14%86%3%7%8%82%12%88%Facebook, or LinkedIn on

a mobile phone

5261212732931Comments on
2%2%1%2%1%2%1%2%2%websites\forums on a

16%84%2%7%4%87%8%92%mobile phone

15341324224649Skype or other Internet
6%2%2%3%1%2%1%3%2%based phone service on a

30%ah70%2%7%5%86%4%96%mobile phone

62543134550501131478609Voice calls on landline
24%31%28%45%29%30%38%29%30%phone
10%89%2%7%ade8%82%22%ab78%

74108827661039702599071166Post (Letters, cards or
28%63%59%66%60%57%76%55%58%packages)
6%93%ai2%6%9%83%22%abi            78%

1359582767969071899081097Meeting face to face
52%55%59%67%56%54%55%55%55%
12%87%2%6%9%83%17%83%

-1---1-11Other method
-*---*-**
-100%---100%-100%
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Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 112 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

280171951104176167635916482007Unweighted Base
261173846*100*171168834316632006Weighted Base

SUMMARY CODES

25116794397164163333915981937ANY
96%97%93%97%96%97%99%96%97%
13%87%2%5%8%84%17%83%

6335412373533370348418ANY SOCIAL NETWORKING
24%20%27%37%21%20%20%21%21%
15%85%3%9%ade8%80%17%83%

733294352833659344403ANY EMAILS
28%19%10%35%16%20%17%21%20%
18%ah82%1%9%adeg7%83%15%85%

421756201218038180217ANY INSTANT MESSAGING
16%10%13%20%7%11%11%11%11%
19%h81%3%9%ade6%83%17%83%

148792226375785179766945ANY VOICE CALLS
57%46%48%62%44%47%52%46%47%
16%ah84%2%7%ade8%83%19%81%

8381523883745ANY COMMENTS ON WEBSITE
3%2%1%5%1%2%2%2%2%FORUMS

17%83%1%10%5%84%18%82%

10603375746670None
4%3%7%3%4%3%1%4%3%

14%86%5%4%10%81%6%94%

3.1473.0753.3854.583ade2.9463.0013.2103.0583.084Average number of
mentions

2.7302.5642.2693.1622.3072.5542.4432.6132.584Standard Deviation
0.0280.0040.1100.0990.0310.0040.0170.0040.003Error Variance
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Communication (QS8300 - 230711)

Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 112 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17761475181129448223117762007Unweighted Base
17801504180132445622517802006Weighted Base

34830192915614348361Emails on a computer
20%20%5%22%12%6%20%18%(laptop\desktop\netbook\
96%df83%df2%81%adf16%f4%cdf          96%ctablet)

31126262565511311323Social networking sites
17%17%3%19%12%5%17%16%such as Facebook or
96%df81%df2%79%df17%f4%cf           96%cLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

1815-15421821Micro blogging sites
1%1%-1%1%1%1%1%such as Twitter or

89%72%-72%17%11%89%tumblr on a computer
(laptop\desktop\netbook\
tablet)

1541194115397154161Instant Messaging e.g.
9%8%2%9%8%3%9%8%Facebook Messenger, MSN

96%f74%f2%72%f24%f4%f            96%cMessenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

10283380225102107Skype calls or other
6%5%2%6%5%2%6%5%Internet based phone

95%77%3%74%21%5%95%service on a computer
(laptop\desktop\netbook\
tablet)

4138334744145Free\paid for e-cards
2%2%2%3%1%2%2%2%through a website on a

90%83%8%75%15%10%90%computer
(laptop\desktop\netbook\
tablet)

2319-19422325Comments on
1%1%-1%1%1%1%1%websites\forums on a

92%75%-75%16%8%92%computer
(laptop\desktop\netbook\
tablet)

655477-477178-655655Voice calls on a mobile
37%32%-36%39%-37%33%phone

100%fg73%f-73%f27%fg-cf          100%c
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Communication (QS8300 - 230711)

Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 112 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17761475181129448223117762007Unweighted Base
17801504180132445622517802006Weighted Base

729539-539190-729729Text messaging \ SMS on
41%36%-41%42%-41%36%a mobile phone

100%afg74%f-74%f26%f-cf          100%ac

12097-9723-120120Picture messaging \ MMS
7%6%-7%5%-7%6%on a mobile phone

100%f81%f-81%f19%f-cf          100%c

131106-10624-131131Emails on a mobile phone
7%7%-8%5%-7%7%

100%f81%f-81%f19%f-cf          100%c

139-94-1313Micro blogging sites
1%1%-1%1%-1%1%such as Twitter or

100%71%-71%29%-100%tumblr on a mobile phone

12178-7843-121121Instant messaging e.g.
7%5%-6%9%-7%6%BBM, Facebook Messenger,

100%f65%f-65%f35%fg-cf          100%ciMessage on a mobile
phone

209148-14861-209209Social networking sites
12%10%-11%13%-12%10%or apps such as

100%f71%f-71%f29%f-cf          100%cFacebook, or LinkedIn on
a mobile phone

3126-266-3131Comments on
2%2%-2%1%-2%2%websites\forums on a

100%82%-82%18%-100%mobile phone

47371361214749Skype or other Internet
3%2%1%3%3%1%3%2%based phone service on a

97%76%3%73%24%3%97%mobile phone

54560661545-64545609Voice calls on landline
31%40%34%41%-28%31%30%phone
90%d100%adh10%d90%adh-10%d            90%

103495710784918513210341166Post (Letters, cards or
58%64%60%64%40%59%58%58%packages)
89%d82%adh9%d73%adh16%11%d            89%

995835827522431029951097Meeting face to face
56%55%46%57%53%45%56%55%
91%76%8%69%f22%9%91%c
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Communication (QS8300 - 230711)

Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 112 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17761475181129448223117762007Unweighted Base
17801504180132445622517802006Weighted Base

-----1-1Other method
-----1%-*
-----100%b-

SUMMARY CODES

17231456170128643621517231937ANY
97%97%95%97%96%95%97%97%
89%75%9%66%23%11%89%

40631463089811406418ANY SOCIAL NETWORKING
23%21%3%23%22%5%23%21%
97%f75%f1%74%f24%f3%cf           97%c

38933293236614389403ANY EMAILS
22%22%5%24%15%6%22%20%
97%df82%df2%80%adf16%f3%cdf          97%c

2101484144667210217ANY INSTANT MESSAGING
12%10%2%11%14%3%12%11%
97%f68%f2%66%f30%fg3%cf           97%c

8787546269218667878945ANY VOICE CALLS
49%50%35%52%41%30%49%47%
93%df80%df7%73%adf20%7%cf           93%c

4335-35824345ANY COMMENTS ON WEBSITE
2%2%-3%2%1%2%2%FORUMS

95%78%-78%17%5%95%

5949104020115970None
3%3%5%3%4%5%3%3%

85%70%14%56%28%15%85%

3.267df3.262df1.6313.477adf2.645f1.6203.267c3.084cdfAverage number of
mentions

2.6582.7010.9382.7832.1331.0702.6582.584Standard Deviation
0.0040.0050.0050.0060.0100.0050.0040.003Error Variance
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Communication (QS8300 - 230711)

Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 112 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393282007Unweighted Base
4263734504403172006Weighted Base

188410310056361Emails on a computer
4%23%23%23%18%18%(laptop\desktop\netbook\
5%23%f28%f28%ff            15%ftablet)

687879745323Social networking sites
1%23%19%22%14%16%such as Facebook or
2%27%abf27%f30%abff            14%fLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-645521Micro blogging sites
-2%1%1%2%1%such as Twitter or
-31%19%25%25%tumblr on a computer

(laptop\desktop\netbook\
tablet)

240356320161Instant Messaging e.g.
*11%8%14%6%8%Facebook Messenger, MSN
1%25%f22%f39%abdff            12%fMessenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

721293614107Skype calls or other
2%6%6%8%4%5%Internet based phone
7%20%f27%f33%ff            13%service on a computer

(laptop\desktop\netbook\
tablet)

3151013645Free\paid for e-cards
1%4%2%3%2%2%through a website on a
6%33%f22%28%12%computer

(laptop\desktop\netbook\
tablet)

1595625Comments on
*1%2%1%2%1%websites\forums on a
2%21%34%20%23%computer

(laptop\desktop\netbook\
tablet)

7514017717390655Voice calls on a mobile
18%38%39%39%28%33%phone
11%21%f27%bf26%bff            14%f
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Communication (QS8300 - 230711)

Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 112 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393282007Unweighted Base
4263734504403172006Weighted Base

70166181203109729Text messaging \ SMS on
16%45%40%46%34%36%a mobile phone
10%23%af25%f28%abff            15%f

632294111120Picture messaging \ MMS
1%9%7%9%3%6%on a mobile phone
5%27%bf24%f35%bff             9%

342294512131Emails on a mobile phone
1%11%6%10%4%7%
2%32%abf22%f35%abff             9%f

-633113Micro blogging sites
-2%1%1%*1%such as Twitter or
-49%21%25%4%tumblr on a mobile phone

336214515121Instant messaging e.g.
1%10%5%10%5%6%BBM, Facebook Messenger,
3%30%f18%f37%adff            13%fiMessage on a mobile

phone

569397322209Social networking sites
1%19%9%17%7%10%or apps such as
3%33%abdf19%f35%abdff            11%fFacebook, or LinkedIn on

a mobile phone

3786831Comments on
1%2%2%1%2%2%websites\forums on a
8%23%24%21%24%mobile phone

181125449Skype or other Internet
*2%2%6%1%2%based phone service on a
2%17%22%f50%abff             9%mobile phone

13811916111080609Voice calls on landline
32%32%36%25%25%30%phone
23%19%26%bc18%13%

2952242971981531166Post (Letters, cards or
69%60%66%45%48%58%packages)
25%abc19%bc25%abc17%bc           13%

2262312472421501097Meeting face to face
53%62%55%55%47%55%
21%21%b23%22%14%

1----1Other method
*----*

100%----
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Communication (QS8300 - 230711)

Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 112 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393282007Unweighted Base
4263734504403172006Weighted Base

SUMMARY CODES

4133674404222951937ANY
97%99%98%96%93%97%
21%19%b23%b22%b            15%

1111210313359418ANY SOCIAL NETWORKING
3%30%23%30%19%21%
3%27%abf25%f32%abff            14%f

209911111460403ANY EMAILS
5%27%25%26%19%20%
5%25%af27%f28%ff            15%f

553478428217ANY INSTANT MESSAGING
1%14%10%19%9%11%
3%24%f22%f39%abdff            13%f

178179236222130945ANY VOICE CALLS
42%48%52%51%41%47%
19%19%25%bf24%14%

3811101345ANY COMMENTS ON WEBSITE
1%2%3%2%4%2%FORUMS
6%17%25%22%29%f

13511182270None
3%1%3%4%7%3%

19%8%16%26%32%ade

2.0913.650abf3.364bf3.519abf2.733f3.084fAverage number of
mentions

1.4372.9512.7592.8062.2982.584Standard Deviation
0.0050.0250.0180.0190.0170.003Error Variance
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Communication (QS8300 - 230711)

Q.3A_05 Thinking about personal communication, which of these methods do you ever use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 113 

Follow up
Contactabout

Contact otherutilitiesgoods\services
organisationscompanies foryou have

for officialContact yourhousehold oralreadyEnquire about
matters e.g.bank e.g. forpersonal billspurchasedgoods or
your localstatements ore.g. Gas,(includingservice you

council, taxfinancialElectricity,customerare looking to
office etcproductsTV, Phoneservices)purchase

16891689168916891689Unweighted Base
17101710171017101710Weighted Base

328263330469458Emails on a computer
19%15%19%27%27%(laptop\desktop\netbook\

tablet)

4791320Social networking sites
**1%1%1%such as Facebook or

LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

31154Micro blogging sites
*****such as Twitter or

tumblr on a computer
(laptop\desktop\netbook\
tablet)

315610Instant Messaging e.g.
****1%Facebook Messenger, MSN

Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

22325Skype calls or other
*****Internet based phone

service on a computer
(laptop\desktop\netbook\
tablet)

----*Free\paid for e-cards
----*through a website on a

computer
(laptop\desktop\netbook\
tablet)

1111132745Comments on
1%1%1%2%3%websites\forums on a

computer
(laptop\desktop\netbook\
tablet)

1726233049Virtual assistance on a
1%2%1%2%3%website on a computer

(laptop\desktop\netbook\
tablet)

 Page 1054

Communication (QS8300 - 230711)

Q.3B Thinking about business communications, which of these methods do you ever use to - SUMMARY TABLE
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 113 

Follow up
Contactabout

Contact otherutilitiesgoods\services
organisationscompanies foryou have

for officialContact yourhousehold oralreadyEnquire about
matters e.g.bank e.g. forpersonal billspurchasedgoods or
your localstatements ore.g. Gas,(includingservice you

council, taxfinancialElectricity,customerare looking to
office etcproductsTV, Phoneservices)purchase

16891689168916891689Unweighted Base
17101710171017101710Weighted Base

467346453473385Voice calls on a mobile
27%20%26%28%23%phone

2626333937Text messaging \ SMS on
2%2%2%2%2%a mobile phone

-----Picture messaging \ MMS
-----on a mobile phone

816684104107Emails on a mobile phone
5%4%5%6%6%

-1252Micro blogging sites
-****such as Twitter or

tumblr on a mobile phone

52248Instant messaging e.g.
*****BBM, Facebook Messenger,

iMessage on a mobile
phone

343813Social networking sites
****1%or apps such as

Facebook, or LinkedIn on
a mobile phone

7461215Comments on
***1%1%websites\forums on a

mobile phone

56449Skype or other Internet
****1%based phone service on a

mobile phone

830544853762558Voice calls on landline
49%32%50%45%33%phone

355221282224107Post (Letters, cards or
21%13%16%13%6%packages)

469865181412660Meeting face to face
27%51%11%24%39%

--16--Direct Debit
--1%--

1350191795Internet\online\website
1%3%1%1%6%(no further detail)
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Communication (QS8300 - 230711)

Q.3B Thinking about business communications, which of these methods do you ever use to - SUMMARY TABLE
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 113 

Follow up
Contactabout

Contact otherutilitiesgoods\services
organisationscompanies foryou have

for officialContact yourhousehold oralreadyEnquire about
matters e.g.bank e.g. forpersonal billspurchasedgoods or
your localstatements ore.g. Gas,(includingservice you

council, taxfinancialElectricity,customerare looking to
office etcproductsTV, Phoneservices)purchase

16891689168916891689Unweighted Base
17101710171017101710Weighted Base

-25---Online Internet Banking
-1%---

45234Familyfriends\acquaintan
*****ce deals with it

738-18Phone (no detail)
***-1%

-1--8Shops\shopping (all
-*--*references)

368410Other method
****1%

SUMMARY CODES

15731601153715591556ANY
92%94%90%91%91%

911142132ANY SOCIAL NETWORKING
1%1%1%1%2%

356293368508501ANY EMAILS
21%17%22%30%29%

737914ANY INSTANT MESSAGING
***1%1%

113177911591069810ANY VOICE CALLS
66%46%68%63%47%

1715193556ANY COMMENTS ON WEBSITE
1%1%1%2%3%FORUMS

NUMBER OF WAYS
TO COMMUNICATE

952103710389599531 mention
56%61%61%56%56%

3633603253373522 mentions
21%21%19%20%21%

1391301011601323 mentions
8%8%6%9%8%
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Communication (QS8300 - 230711)

Q.3B Thinking about business communications, which of these methods do you ever use to - SUMMARY TABLE
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 113 

Follow up
Contactabout

Contact otherutilitiesgoods\services
organisationscompanies foryou have

for officialContact yourhousehold oralreadyEnquire about
matters e.g.bank e.g. forpersonal billspurchasedgoods or
your localstatements ore.g. Gas,(includingservice you

council, taxfinancialElectricity,customerare looking to
office etcproductsTV, Phoneservices)purchase

16891689168916891689Unweighted Base
17101710171017101710Weighted Base

73474661724 mentions
4%3%3%4%4%

46272643475+ mentions
3%2%2%2%3%

137109171151154None
8%6%10%9%9%

--1--Don't know
--*--

1.6791.5531.5221.6821.689Average number of
mentions

1.0730.9410.9791.1621.173Standard Deviation
0.0010.0010.0010.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B Thinking about business communications, which of these methods do you ever use to - SUMMARY TABLE
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 114 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

824327020315332708212110449209249458Emails on a computer
5%14%10%26%35%28%10%26%28%40%31%24%24%29%27%(laptop\desktop\netbook\
2%5%7%15%imno44%adimno33%imno7%15%imno18%imno26%adghij23%imno11%imo46%imno   54%tablet)

lmno

----614--428691120Social networking sites
----1%3%--1%1%2%3%1%1%1%such as Facebook or
----29%71%im--18%11%38%32%hilm45%55%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

----22--211*224Micro blogging sites
----**--1%******such as Twitter or
----57%43%--37%20%31%11%43%57%tumblr on a computer

(laptop\desktop\netbook\
tablet)

----37---3243710Instant Messaging e.g.
----1%1%---1%1%2%*1%1%Facebook Messenger, MSN
----33%67%---33%24%43%27%73%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

---122-12--2325Skype calls or other
---1%**-1%1%--1%***Internet based phone
---26%39%35%-26%39%--35%61%39%service on a computer

(laptop\desktop\netbook\
tablet)

-----*----*--**Free\paid for e-cards
-----*----*--**through a website on a
-----100%----100%--100%computer

(laptop\desktop\netbook\
tablet)

-113202113912138242145Comments on
-**1%3%4%*1%3%4%4%4%3%2%3%websites\forums on a
-2%2%7%45%im47%im2%7%19%26%im30%im17%im54%46%computer

(laptop\desktop\netbook\
tablet)

*3472216471211134282149Virtual assistance on a
*2%1%2%4%3%1%2%4%4%4%2%3%2%3%website on a computer
1%7%7%13%46%34%7%13%24%22%26%8%57%43%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 114 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

11112381551801238659011170154231385Voice calls on a mobile
1%6%4%14%26%33%4%14%23%30%33%33%18%27%23%phone
*3%3%10%imo40%hilmno47%aghilm3%10%imo17%imno23%ahilmn29%aghilm18%ahilmn40%chilmn 60%c

noonoooo

-2211518219615492837Text messaging \ SMS on
-1%1%*3%3%1%*3%2%4%2%1%3%2%a mobile phone
-7%7%2%41%50%7%2%25%16%40%hilm10%23%77%c

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

1125366525122444213968107Emails on a mobile phone
1%1%1%2%6%12%1%2%4%8%13%10%5%8%6%
1%1%2%4%33%imn61%aghikl2%4%11%22%hilmno41%aghikl20%hilmno37%hilmno 63%c

mnomno

-----2----112-2Micro blogging sites
-----*----***-*such as Twitter or
-----100%----71%29%100%-tumblr on a mobile phone

----26---242358Instant messaging e.g.
----*1%---1%1%1%*1%*BBM, Facebook Messenger,
----25%75%---25%46%29%38%62%iMessage on a mobile

phone

----49--31637613Social networking sites
----1%2%--1%*2%2%1%1%1%or apps such as
----28%72%--21%7%46%26%51%49%Facebook, or LinkedIn on

a mobile phone

----411--315611415Comments on
----1%2%--1%*2%3%1%*1%websites\forums on a
----26%74%--20%7%33%41%ahilm73%27%mobile phone

---225-21131369Skype or other Internet
---1%*1%-1%**1%1%*1%1%based phone service on a
---23%26%51%-23%16%10%35%16%37%63%mobile phone

63631271052121141271051021108530296262558Voice calls on landline
45%38%41%39%36%21%41%39%35%37%26%14%34%31%33%phone
11%adej11%dej23%adej19%dej38%dej20%23%adej19%dej18%dj20%dej15%d5%53%dj     47%

1014241336342413211622125452107Post (Letters, cards or
7%8%8%5%6%6%8%5%7%5%6%6%6%6%6%packages)
9%13%22%12%34%32%22%12%20%15%20%11%51%49%
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 114 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

647413811221919113811210411511675327333660Meeting face to face
45%44%44%41%37%35%44%41%36%39%35%36%38%39%39%
10%11%21%17%33%29%21%17%16%17%18%11%50%50%

---------------Direct Debit
---------------
--------------

2141617412116172615165474895Internet\online\website
2%8%5%6%7%4%5%6%9%5%5%3%5%6%6%(no further detail)
2%14%17%18%43%23%17%18%27%djo16%17%6%49%51%

---------------Online Internet Banking
---------------
--------------

3-31--31----134Familyfriends\acquaintan
2%-1%1%--1%1%----***ce deals with it

65%ajk-65%35%--65%35%----33%67%

-5538253712-10818Phone (no detail)
-3%2%1%1%*2%1%2%*1%-1%1%1%
-29%j29%15%44%13%29%15%38%6%13%-54%46%

-2231323**3-528Shops\shopping (all
-1%1%1%*1%1%1%**1%-1%**references)
-23%23%33%10%34%23%33%5%4%34%-69%31%

1442224211-27310Other method
*2%1%1%**1%1%**-1%1%*1%
5%36%41%18%19%22%41%18%13%6%-22%69%31%

SUMMARY CODES

1221482702485444932702482632813021907747821556ANY
86%88%87%91%93%91%87%91%91%94%91%92%90%92%91%
8%10%17%16%35%im32%17%16%17%18%imo19%12%50%50%

----1022--641110141832ANY SOCIAL NETWORKING
----2%4%--2%1%3%5%2%2%2%
----32%68%ahilm--20%13%36%hilm32%ahilmn43%57%

o

824337321218333738612712360226275501ANY EMAILS
6%14%11%27%36%34%11%27%30%42%37%29%26%32%29%
2%5%7%15%imno42%aimno36%imno7%15%imno17%imno25%adghil25%aimno12%imno45%imno   55%c

mno
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 114 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

----59---5455914ANY INSTANT MESSAGING
----1%2%---2%1%2%1%1%1%
----38%62%---38%27%36%im34%66%

636713112330025713112314315616790400410810ANY VOICE CALLS
45%40%42%45%51%48%42%45%50%52%50%43%46%48%47%
8%8%16%15%37%32%16%15%18%19%21%11%49%51%

-11323291310131514322456ANY COMMENTS ON WEBSITE
-**1%4%5%*1%4%4%5%7%4%3%3%FORUMS
-1%1%5%41%im52%hilmno1%5%18%im23%im27%im25%hilmno57%im     43%

NUMBER OF WAYS
TO COMMUNICATE

981011991613052871991611541521701174904639531 mention
69%60%64%59%52%53%64%59%53%51%51%56%57%55%56%
10%aefgj11%21%aefjk17%32%30%21%aefjk17%16%16%18%12%51%49%

k

183351541281205154656372481741783522 mentions
13%20%16%20%22%22%16%20%23%21%22%23%20%21%21%
5%9%14%15%36%34%14%15%19%18%20%14%49%51%

571123574111232036271459721323 mentions
3%4%4%8%10%8%4%8%7%12%8%7%7%9%8%
3%5%9%17%43%im31%9%17%15%28%imno21%10%45%55%

177928277912161993438724 mentions
1%4%2%3%5%5%2%3%4%5%6%4%4%4%4%
1%9%10%13%39%38%10%13%16%23%26%12%47%53%

*11227181212151531730475+ mentions
***1%5%3%*1%4%5%5%1%2%4%3%
1%2%2%3%56%hilm38%im2%3%25%im31%hilm32%hilm6%36%64%

2020402443474024251829188965154None
14%12%13%9%7%9%13%9%9%6%9%8%10%8%9%
13%f13%26%fk16%28%30%26%fk16%16%12%19%11%58%42%

---------------Don't know
---------------
--------------

1.2501.4741.3731.538o1.829hilm1.784imo1.3731.538o1.760imo1.893hilm1.895hilm1.608imo1.6201.7571.689imoAverage number of
nononomentions

0.5750.8460.7430.8581.2541.3580.7430.8581.2421.2631.5301.0071.0931.2441.173Standard Deviation
0.0030.0040.0020.0030.0030.0040.0020.0030.0070.0060.0080.0050.0020.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 114 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

131327557517615111319374214010979458Emails on a computer
16%37%12%21%34%39%7%22%32%28%15%30%37%28%27%(laptop\desktop\netbook\
28%72%almo12%16%m38%almo33%almo2%7%i20%i16%i5%9%e24%aeeimo   17%etablet)

1194763--18--4720Social networking sites
1%1%1%2%1%1%--*3%--2%2%1%such as Facebook or

55%45%18%37%30%15%--7%38%--22%33%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

32122----2--2-4Micro blogging sites
***1%*----1%--1%-*such as Twitter or

63%37%20%43%37%----43%--57%-tumblr on a computer
(laptop\desktop\netbook\
tablet)

554132--12--3510Instant Messaging e.g.
1%1%1%*1%*--*1%--1%2%1%Facebook Messenger, MSN

50%50%41%8%34%17%--8%19%--26%47%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

141-4---12-11-5Skype calls or other
***-1%---*1%-1%*-*Internet based phone

24%76%24%-76%---26%35%-26%13%-service on a computer
(laptop\desktop\netbook\
tablet)

*--*---------**Free\paid for e-cards
*--*---------**through a website on a

100%--100%---------100%computer
(laptop\desktop\netbook\
tablet)

1332581616-212101181145Comments on
2%4%1%2%3%4%-2%4%4%1%*3%4%3%websites\forums on a

28%72%m11%18%37%35%m-5%27%22%2%1%18%25%computer
(laptop\desktop\netbook\
tablet)

1534961618*2178345849Virtual assistance on a
2%4%2%2%3%5%*2%6%3%2%3%2%3%3%website on a computer

30%70%18%12%33%37%o1%4%35%i17%7%9%10%17%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 114 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

1602267783147791126576112690104385Voice calls on a mobile
20%25%17%23%29%20%1%8%22%29%8%20%30%37%23%phone
41%59%mo20%22%38%amo20%*3%i17%hi20%hi3%7%e23%aeehim   27%ade

20171010108--4421111437Text messaging \ SMS on
2%2%2%3%2%2%--2%2%2%1%4%5%2%a mobile phone

53%47%27%26%26%21%--12%11%7%2%29%39%a

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

23846175133-21423222242107Emails on a mobile phone
3%9%1%5%10%9%-2%5%9%1%2%7%15%6%

21%79%amo5%16%m48%lmo31%mo-2%13%i22%hi2%2%20%imo    39%acde

2-11-----2----2Micro blogging sites
*-**-----1%----*such as Twitter or

100%-29%71%-----100%----tumblr on a mobile phone

44224----3--238Instant messaging e.g.
***1%1%----1%--1%1%*BBM, Facebook Messenger,

50%50%21%29%50%----38%--25%37%iMessage on a mobile
phone

943531--16--3413Social networking sites
1%*1%1%1%*--*2%--1%1%1%or apps such as

67%33%26%40%25%8%--9%43%--19%29%Facebook, or LinkedIn on
a mobile phone

6102391--38--1315Comments on
1%1%1%1%2%*--1%3%--*1%1%websites\forums on a

37%63%15%22%55%8%--20%54%a--7%20%mobile phone

272-43-*11-2139Skype or other Internet
*1%*-1%1%-**1%-1%*1%1%based phone service on a

21%79%21%-50%29%-5%16%16%-18%10%35%mobile phone

25330513212115614966591185260469462558Voice calls on landline
31%34%29%34%31%39%39%42%40%20%43%35%32%22%33%phone
45%55%24%22%28%27%m12%f11%f21%f9%11%b8%17%bf     11%

46603214293111817191352015107Post (Letters, cards or
6%7%7%4%6%8%6%5%6%7%9%4%7%5%6%packages)

44%56%30%13%27%29%10%7%16%18%12%5%19%14%

32034017914119114970619898685012193660Meeting face to face
39%38%39%39%37%39%41%44%34%37%48%38%41%33%39%
48%52%27%21%29%23%11%9%15%15%10%b8%18%14%
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 114 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

---------------Direct Debit
---------------
--------------

356019163328810181087221195Internet\online\website
4%7%4%4%6%7%5%7%6%4%6%5%8%4%6%(no further detail)

37%63%20%17%34%29%8%11%19%11%8%8%23%12%

---------------Online Internet Banking
---------------
--------------

131-111---11--4Familyfriends\acquaintan
***-**1%---1%1%--*ce deals with it

32%68%32%-33%35%33%---32%35%--

10874354*32125*18Phone (no detail)
1%1%1%1%1%1%3%*1%1%1%2%2%*1%

58%42%38%20%15%27%25%2%17%10%4%13%27%2%

7115112211-1-28Shops\shopping (all
1%**1%**1%1%**-1%-1%*references)

82%18%17%65%n8%11%23%21%10%15%-12%-19%

372162322-1--210Other method
*1%**1%*2%1%1%-1%--1%1%

26%74%20%7%58%16%32%18%19%-8%--22%

SUMMARY CODES

7178393903274753641431252702361271242742571556ANY
88%94%86%91%93%95%85%89%92%90%89%94%93%92%91%
46%54%mo25%21%31%mo23%mo9%8%17%15%8%8%18%m      17%

191381194--212--81032ANY SOCIAL NETWORKING
2%1%2%3%2%1%--1%4%--3%4%2%

58%42%24%34%29%13%--8%36%i--24%32%

1413605982198163113210083224111299501ANY EMAILS
17%40%13%23%39%42%7%23%34%32%15%31%38%36%29%
28%72%almo12%16%m39%almo32%almo2%6%i20%i17%i4%8%e22%aeeimo   20%e

866242--14--5514ANY INSTANT MESSAGING
1%1%1%1%1%*--*2%--2%2%1%

57%43%41%16%31%12%--6%29%--32%34%

36844219017925618667651531156358146142810ANY VOICE CALLS
45%49%42%50%50%49%40%46%53%44%45%44%50%51%47%
45%55%m23%22%32%23%8%8%19%14%8%7%18%18%
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 114 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

1639792416-214161191356ANY COMMENTS ON WEBSITE
2%4%2%3%5%4%-2%5%6%1%*3%5%3%FORUMS

29%71%mo13%17%43%m28%-4%24%i29%i1%1%17%24%

NUMBER OF WAYS
TO COMMUNICATE

5004532842162591941128015814087811481479531 mention
61%51%62%60%51%51%67%57%54%54%61%61%50%53%56%
52%ajkn48%30%ajkn23%n27%20%12%a8%17%15%9%9%16%15%

13821469691249128275960232768603522 mentions
17%24%15%19%24%24%16%19%20%23%17%20%23%22%21%
39%61%mo20%20%35%mo26%m8%8%17%17%7%8%19%m      17%

50822426394331430138927281323 mentions
6%9%5%7%8%11%2%10%10%5%6%7%9%10%8%

38%62%18%20%29%33%mo3%10%i22%i10%6%7%21%i      21%

19531083419-51416751411724 mentions
2%6%2%2%7%5%-3%5%6%5%4%5%4%4%

26%74%mo15%11%48%lmo26%-6%19%i22%i10%7%20%i      16%

1136381918--107121711475+ mentions
1%4%1%2%4%5%--3%3%1%1%6%4%3%

23%77%mo6%17%40%mo37%mo--21%14%2%3%35%m      24%

985665333620251622261592121154None
12%6%14%9%7%5%15%11%8%10%11%6%7%8%9%
64%jkn36%42%ajkn22%24%13%16%10%14%17%10%6%13%14%

---------------Don't know
---------------
--------------

1.5031.848almo1.4231.5991.835mo1.866mo1.2401.543i1.748i1.745i1.5221.5341.908e1.8201.689imoAverage number of
mentions

1.0581.2420.8621.2471.2511.2320.4820.8311.1191.3670.9360.8891.3711.3521.173Standard Deviation
0.0010.0020.0020.0050.0040.0050.0010.0060.0050.0070.0060.0070.0080.0080.001Error Variance

 Page 1065

Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 114 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

307151361057124533111314458Emails on a computer
25%31%33%16%31%35%12%27%31%27%(laptop\desktop\netbook\
67%33%8%g23%16%g54%ag7%24%ddg          69%dtablet)

12834212141520Social networking sites
1%2%3%1%1%2%1%1%1%1%such as Facebook or

61%39%14%18%9%58%7%19%75%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

32*1-32*24Micro blogging sites
****-*1%***such as Twitter or

63%37%11%20%-68%37%11%51%tumblr on a computer
(laptop\desktop\netbook\
tablet)

832153-6410Instant Messaging e.g.
1%1%2%*2%*-1%*1%Facebook Messenger, MSN

75%25%20%g5%47%g27%-59%41%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

411-321135Skype calls or other
**1%-1%*1%***Internet based phone

76%24%11%-50%g39%26%11%63%service on a computer
(laptop\desktop\netbook\
tablet)

*----*--**Free\paid for e-cards
*----*--**through a website on a

100%----100%--100%computer
(laptop\desktop\netbook\
tablet)

3114387273123045Comments on
2%3%3%1%3%4%1%3%3%3%websites\forums on a

68%32%8%17%15%60%g6%28%67%computer
(laptop\desktop\netbook\
tablet)

311841213212113549Virtual assistance on a
3%4%4%2%5%3%1%3%3%3%website on a computer

63%37%8%24%26%g42%5%23%72%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 114 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

25313242656621243119223385Voice calls on a mobile
21%27%38%10%28%30%16%29%22%23%phone
66%34%j11%ag17%17%g55%ag11%31%bdg           58%

307385213102437Text messaging \ SMS on
2%1%2%1%2%3%1%2%2%2%a mobile phone

81%19%7%22%14%57%7%28%64%

----------Picture messaging \ MMS
----------on a mobile phone
---------

7829149226344162107Emails on a mobile phone
6%6%12%1%9%9%2%10%6%6%

73%27%13%g8%20%g59%g4%38%ddg          58%d

2-1--1-112Micro blogging sites
*-1%--*-***such as Twitter or

100%-29%--71%-29%71%tumblr on a mobile phone

532114-258Instant messaging e.g.
*1%2%**1%-1%1%*BBM, Facebook Messenger,

66%34%29%g11%11%49%-29%71%iMessage on a mobile
phone

67312735513Social networking sites
1%1%3%*1%1%1%1%1%1%or apps such as

48%52%25%g9%14%53%21%39%40%Facebook, or LinkedIn on
a mobile phone

1154228-7815Comments on
1%1%4%*1%1%-2%1%1%websites\forums on a

70%30%28%ag12%11%49%-47%53%mobile phone

7211332349Skype or other Internet
1%*1%*1%*1%1%*1%based phone service on a

80%20%16%15%34%35%21%32%48%mobile phone

39816122225882249481383558Voice calls on landline
32%33%20%34%38%32%35%20%37%33%phone
71%29%4%40%h16%h40%17%c15%ch          69%c

76318481338192266107Post (Letters, cards or
6%6%8%7%5%5%7%5%6%6%packages)

71%29%8%45%12%36%18%21%62%
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 114 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

4831773726891264118165376660Meeting face to face
39%36%34%41%39%37%44%40%37%39%
73%27%6%41%14%40%18%25%57%

----------Direct Debit
----------
---------

653033085410196695Internet\online\website
5%6%3%5%3%8%4%5%6%6%(no further detail)

68%32%3%32%8%57%11%20%70%

----------Online Internet Banking
----------
---------

4--4--3-14Familyfriends\acquaintan
*--1%--1%-**ce deals with it

100%--100%--65%-35%

144-737441018Phone (no detail)
1%1%-1%1%1%1%1%1%1%

80%20%-41%19%40%22%20%58%

71-4221268Shops\shopping (all
1%*-1%1%***1%*references)

85%15%-56%21%23%7%19%74%

10-161222610Other method
1%-1%1%**1%1%1%1%

100%-11%58%6%24%20%22%58%

SUMMARY CODES

11094471035702186652463739371556ANY
91%92%93%86%94%94%91%90%91%91%
71%29%7%37%14%g43%g16%24%g           60%

181476317491932ANY SOCIAL NETWORKING
2%3%6%1%1%2%2%2%2%2%

57%43%20%ag18%9%53%13%29%58%

337164431098226735129338501ANY EMAILS
28%34%39%17%35%38%13%31%33%29%
67%33%9%g22%16%g53%ag7%26%ddg          67%d
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 114 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

1043155-7714ANY INSTANT MESSAGING
1%1%2%*2%1%-2%1%1%

70%30%19%g10%34%g36%-48%52%

57323756266128361125176509810ANY VOICE CALLS
47%49%50%40%55%51%47%42%50%47%
71%29%7%33%16%g45%g15%22%g           63%

3818898313183556ANY COMMENTS ON WEBSITE
3%4%7%1%3%4%1%4%3%3%FORUMS

68%32%14%g17%14%55%g5%33%62%

NUMBER OF WAYS
TO COMMUNICATE

694258514101193731812255469531 mention
57%53%46%62%51%53%67%54%53%56%
73%27%5%43%aefh12%39%19%abc24%57%

244108301085715838862283522 mentions
20%22%27%16%24%22%14%21%22%21%
69%31%9%g31%16%45%g11%25%65%d

8547103221682032801323 mentions
7%10%9%5%9%10%8%8%8%8%

65%35%8%24%16%52%g15%24%61%

5517817103732247724 mentions
4%4%7%3%4%5%1%5%5%4%

76%24%11%24%14%51%4%30%d66%

30173311303837475+ mentions
2%4%3%*5%4%1%2%4%3%

64%36%7%7%24%g63%g6%16%g           77%

115398891543234388154None
9%8%7%14%6%6%9%10%9%9%

75%25%5%58%aef9%28%15%28%57%

----------Don't know
----------
---------

1.6631.7541.867g1.4191.861g1.837g1.4131.684d1.763d1.689dgAverage number of
mentions

1.1611.2011.1540.8021.3641.3260.8281.1061.2631.173Standard Deviation
0.0010.0030.0130.0010.0090.0030.0030.0030.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 114 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

19915044645102721746514295727978458Emails on a computer
40%43%32%28%34%27%28%18%37%23%27%31%18%27%(laptop\desktop\netbook\
43%al33%al97%a10%22%g16%38%g14%3%b6%12%61%bbg     17%tablet)

76204475-31313-20Social networking sites
1%2%1%2%2%3%1%-7%1%1%1%-1%such as Facebook or

36%29%100%19%g23%34%g24%-14%abc7%16%63%-LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

234-1-3----324Micro blogging sites
*1%*-*-1%----***such as Twitter or

37%80%100%-20%-80%----63%37%tumblr on a computer
(laptop\desktop\netbook\
tablet)

53104213-3115-10Instant Messaging e.g.
1%1%1%2%1%1%*-7%*1%1%-1%Facebook Messenger, MSN

53%30%100%36%g23%14%27%-27%abcd6%14%53%-Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

1152--3-1--5-5Skype calls or other
***1%--1%-1%--1%-*Internet based phone

24%24%100%35%--65%-11%--89%-service on a computer
(laptop\desktop\netbook\
tablet)

****-------*-*Free\paid for e-cards
****-------*-*through a website on a

100%100%100%100%-------100%-computer
(laptop\desktop\netbook\
tablet)

27184379418642724845Comments on
5%5%3%5%3%1%3%2%10%1%3%3%2%3%websites\forums on a

60%a40%97%17%20%9%41%14%9%abce3%16%54%18%computer
(laptop\desktop\netbook\
tablet)

262149215918523235749Virtual assistance on a
5%6%4%1%5%3%3%2%4%2%1%4%2%3%website on a computer

52%43%a100%3%30%19%37%11%3%6%4%72%15%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 114 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

176110348427483122649295520686385Voice calls on a mobile
35%32%25%26%25%31%20%18%22%23%25%23%20%23%phone
46%al29%a90%11%19%22%agh32%16%2%8%14%54%22%

793278514344322437Text messaging \ SMS on
1%2%2%4%3%2%2%1%10%3%1%2%1%2%a mobile phone

19%24%86%18%21%14%38%9%11%abcd10%7%61%11%

--------------Picture messaging \ MMS
--------------on a mobile phone
-------------

6935103111821411668145920107Emails on a mobile phone
14%10%7%7%6%8%7%4%15%6%7%7%5%6%
65%al32%96%10%17%20%38%15%6%b7%13%55%19%

-221--1-1--1-2Micro blogging sites
-1%**--*-1%--*-*such as Twitter or
-100%100%29%--71%-29%--71%-tumblr on a mobile phone

2182311-1-24-8Instant messaging e.g.
**1%1%1%1%*-3%-1%*-*BBM, Facebook Messenger,

21%18%100%27%36%19%18%-17%b-29%54%-iMessage on a mobile
phone

107112434--236213Social networking sites
2%2%1%1%1%1%1%--2%2%1%*1%or apps such as

73%50%83%17%28%21%34%--17%25%46%12%Facebook, or LinkedIn on
a mobile phone

1221512453-138315Comments on
2%1%1%1%1%1%1%1%-1%1%1%1%1%websites\forums on a

75%14%100%9%12%26%32%21%-9%17%53%21%mobile phone

22911-611--629Skype or other Internet
*1%1%1%*-1%*3%--1%1%1%based phone service on a

19%26%100%11%10%-69%10%11%--63%25%mobile phone

152116465511148221596174676304115558Voice calls on landline
30%33%34%31%38%30%35%27%43%36%35%34%27%33%phone
27%21%83%9%20%g15%38%17%3%8%14%54%21%

271383121621332471175328107Post (Letters, cards or
5%4%6%7%5%8%5%7%17%8%3%6%7%6%packages)

25%12%78%11%15%20%31%22%6%acd10%7%50%27%
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 114 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

213136498758989243164194171338191660Meeting face to face
43%39%36%46%30%33%39%46%49%32%33%38%45%39%
32%21%75%11%j14%14%37%25%ij3%6%11%51%j      29%d

--------------Direct Debit
--------------
-------------

282391319204012-313631695Internet\online\website
6%7%7%2%6%7%6%3%-2%6%7%4%6%(no further detail)

29%24%95%3%20%21%42%13%-3%14%66%17%

--------------Online Internet Banking
--------------
-------------

--1---13---134Familyfriends\acquaintan
--*---*1%---*1%*ce deals with it
--35%---35%65%---35%65%

231213356-229618Phone (no detail)
*1%1%1%1%1%1%2%-1%1%1%1%1%

13%14%68%6%15%18%27%34%-9%9%47%34%

3*4-*142-*-628Shops\shopping (all
1%**-**1%1%-*-1%**references)

44%5%54%-5%15%55%24%-5%-70%24%

418-1252-125210Other method
1%*1%-*1%1%1%-1%1%1%*1%

42%13%79%-10%22%48%20%-10%22%48%20%

SUMMARY CODES

4793331269151268248562326361161948173931556ANY
96%95%92%93%90%91%90%92%93%90%90%91%92%91%
31%a21%82%10%17%16%36%21%2%7%12%53%25%

16113068108-34618232ANY SOCIAL NETWORKING
3%3%2%4%3%4%1%-7%3%3%2%*2%

49%35%93%19%g25%g30%g26%-9%b11%20%b55%5%

22316348951109831916817326430385501ANY EMAILS
45%47%36%31%36%30%31%19%44%25%30%34%20%29%
45%al32%al98%a10%g22%g16%g38%g14%3%b6%13%b61%bbg     17%
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 114 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

64144414-3129-14ANY INSTANT MESSAGING
1%1%1%3%1%1%1%-7%*1%1%-1%

43%31%100%31%g30%10%29%-19%abc4%15%61%-

261174687761531373011432267110430181810ANY VOICE CALLS
52%50%50%47%51%50%48%40%56%52%51%48%42%47%
32%21%85%9%19%g17%37%18%3%8%14%53%22%

34195491082184310291056ANY COMMENTS ON WEBSITE
7%5%4%5%3%3%3%2%10%2%4%3%2%3%FORUMS

61%a34%98%16%18%14%37%15%7%b5%17%52%18%

NUMBER OF WAYS
TO COMMUNICATE

2291707279315314033523217791084722769531 mention
46%49%53%57%51%52%54%65%45%62%50%53%64%56%
24%18%76%10%16%15%35%24%ahij2%8%11%50%n      29%acd

1248230134566913854101859197683522 mentions
25%23%22%21%19%25%22%15%26%14%27%22%16%21%
35%23%85%10%16%20%g39%15%3%5%17%be56%19%

59361258391442291111471351323 mentions
12%10%9%5%13%5%7%8%2%9%6%8%8%8%
45%a27%95%6%30%ahik10%32%22%1%8%11%54%26%

392472101017241047113911724 mentions
8%7%5%6%3%6%4%3%10%5%5%4%3%4%

55%a33%100%14%15%24%33%14%6%9%15%54%16%

272245798221412373475+ mentions
5%6%3%4%3%3%4%*10%1%1%4%1%3%

56%a46%a96%14%g19%g17%g47%g2%9%abde3%4%79%bg       6%

20161061131246029313218136154None
4%5%8%7%10%9%10%8%7%10%10%9%8%9%

13%11%68%7%20%15%39%18%2%8%14%53%n      24%

--------------Don't know
--------------
-------------

2.031al1.993a1.7871.805g1.813g1.737g1.717g1.4492.492abcd1.5831.6631.781b1.4681.689bgAverage number of
ementions

1.3901.4301.2501.5131.2871.0981.2070.8082.3951.0640.9341.2660.8441.173Standard Deviation
0.0040.0070.0010.0150.0060.0050.0030.0020.1510.0100.0050.0020.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 114 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

16129785373458Emails on a computer
28%26%27%27%27%(laptop\desktop\netbook\
35%65%19%81%tablet)

101031620Social networking sites
2%1%1%1%1%such as Facebook or

51%49%17%83%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

*4-44Micro blogging sites
**-**such as Twitter or

11%89%-100%tumblr on a computer
(laptop\desktop\netbook\
tablet)

732810Instant Messaging e.g.
1%*1%1%1%Facebook Messenger, MSN

73%27%24%76%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

51155Skype calls or other
1%****Internet based phone

87%13%13%87%service on a computer
(laptop\desktop\netbook\
tablet)

-*-**Free\paid for e-cards
-*-**through a website on a
-100%-100%computer

(laptop\desktop\netbook\
tablet)

162983745Comments on
3%3%2%3%3%websites\forums on a

36%64%18%82%computer
(laptop\desktop\netbook\
tablet)

183174249Virtual assistance on a
3%3%2%3%3%website on a computer

36%64%13%87%(laptop\desktop\netbook\
tablet)

11626987298385Voice calls on a mobile
20%24%27%21%23%phone
30%70%23%77%
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 114 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

828122537Text messaging \ SMS on
1%2%4%2%2%a mobile phone

23%77%32%68%

-----Picture messaging \ MMS
-----on a mobile phone
----

32751691107Emails on a mobile phone
6%7%5%7%6%

30%70%15%85%

11-22Micro blogging sites
**-**such as Twitter or

29%71%-100%tumblr on a mobile phone

35268Instant messaging e.g.
1%*1%**BBM, Facebook Messenger,

40%60%27%73%iMessage on a mobile
phone

5831013Social networking sites
1%1%1%1%1%or apps such as

40%60%21%79%Facebook, or LinkedIn on
a mobile phone

10541215Comments on
2%*1%1%1%websites\forums on a

65%35%23%77%mobile phone

36-99Skype or other Internet
*1%-1%1%based phone service on a

32%68%-100%mobile phone

20235797462558Voice calls on landline
36%31%30%33%33%phone
36%64%17%83%

34732284107Post (Letters, cards or
6%6%7%6%6%packages)

32%68%21%79%

181479105555660Meeting face to face
32%42%33%40%39%
27%73%e16%e            84%

-----Direct Debit
-----
----
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 114 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

3066138295Internet\online\website
5%6%4%6%6%(no further detail)

31%69%13%87%

-----Online Internet Banking
-----
----

-4314Familyfriends\acquaintan
-*1%**ce deals with it
-100%68%32%

71131518Phone (no detail)
1%1%1%1%1%

39%61%17%83%

35268Shops\shopping (all
1%****references)

38%62%19%81%

553710Other method
1%*1%*1%

53%47%31%69%

SUMMARY CODES

504105228612701556ANY
89%92%90%91%91%
32%68%18%82%

151762632ANY SOCIAL NETWORKING
3%1%2%2%2%

47%53%19%81%

17232993408501ANY EMAILS
30%29%29%29%29%
34%66%19%81%

8631114ANY INSTANT MESSAGING
1%1%1%1%1%

57%43%22%78%

274536158652810ANY VOICE CALLS
48%47%50%47%47%
34%66%20%80%

2432124456ANY COMMENTS ON WEBSITE
4%3%4%3%3%FORUMS

43%57%21%79%

 Page 1076

Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 114 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

NUMBER OF WAYS
TO COMMUNICATE

3076461747799531 mention
54%57%55%56%56%
32%68%18%82%

122230742783522 mentions
21%20%23%20%21%
35%65%21%79%

30102191131323 mentions
5%9%6%8%8%

23%77%15%85%

26461359724 mentions
5%4%4%4%4%

37%63%18%82%

1928641475+ mentions
3%2%2%3%3%

40%60%13%87%

649032122154None
11%8%10%9%9%
42%58%21%79%

-----Don't know
-----
----

1.7001.6841.6681.6941.689Average number of
mentions

1.1991.1611.2051.1661.173Standard Deviation
0.0030.0010.0050.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 114 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

1238333826351272212940100458Emails on a computer
29%23%20%22%28%36%33%25%34%36%24%30%27%(laptop\desktop\netbook\
3%8%7%8%6%8%k3%16%5%6%k9%22%tablet)

211135---41220Social networking sites
5%1%1%1%4%5%---4%*1%1%such as Facebook or

10%bf6%5%6%17%f25%abf---18%bf4%9%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

----1------34Micro blogging sites
----1%------1%*such as Twitter or
----31%------69%tumblr on a computer

(laptop\desktop\netbook\
tablet)

--1--4-212-110Instant Messaging e.g.
--1%--4%-1%1%2%-*1%Facebook Messenger, MSN
--9%--36%ab-17%6%18%-14%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-11--1-----25Skype calls or other
-1%*--1%-----1%*Internet based phone
-24%13%--26%-----37%service on a computer

(laptop\desktop\netbook\
tablet)

-----------**Free\paid for e-cards
-----------**through a website on a
-----------100%computer

(laptop\desktop\netbook\
tablet)

3673-2-10218445Comments on
7%4%4%2%-2%-3%3%2%5%1%3%websites\forums on a
7%13%15%6%-4%-22%4%3%17%10%computer

(laptop\desktop\netbook\
tablet)

35722--112431149Virtual assistance on a
7%3%4%1%2%--4%3%4%2%3%3%website on a computer
6%h9%14%4%5%--22%3%7%6%22%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 114 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

7294038212217313173986385Voice calls on a mobile
17%18%24%22%22%23%2%25%21%20%23%26%23%phone
2%8%10%g10%5%6%*19%g3%4%10%g      22%g

--2355242411037Text messaging \ SMS on
--1%2%5%5%5%1%3%5%1%3%2%a mobile phone
--5%8%13%l14%l5%l11%4%10%l3%27%

-------------Picture messaging \ MMS
-------------on a mobile phone
------------

3642511-23641131107Emails on a mobile phone
8%4%3%1%6%11%-8%9%4%6%9%6%
3%6%4%2%5%10%jk-22%j5%j3%10%29%jk

----1------12Micro blogging sites
----1%------**such as Twitter or
----71%a------29%tumblr on a mobile phone

----13---1118Instant messaging e.g.
----1%4%---2%***BBM, Facebook Messenger,
----18%44%abf---17%9%11%iMessage on a mobile

phone

--2-12-21*1413Social networking sites
--1%-1%2%-1%1%1%*1%1%or apps such as
--15%-10%14%-17%5%4%5%29%Facebook, or LinkedIn on

a mobile phone

112--2-4*-4215Comments on
3%1%1%--2%-1%*-2%*1%websites\forums on a
7%7%14%--12%-25%2%-23%10%mobile phone

--------*--89Skype or other Internet
--------1%--3%1%based phone service on a
--------5%--95%amobile phone

115061702940149122334594558Voice calls on landline
26%31%37%40%31%41%39%31%35%40%27%28%33%phone
2%9%11%12%5%7%2%16%4%6%8%17%

471337133113111319107Post (Letters, cards or
9%4%8%1%8%14%8%4%5%13%8%6%6%packages)
3%6%12%j2%7%12%afjl3%11%3%10%fj13%18%
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 114 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

1976676837391412520326797660Meeting face to face
46%47%40%40%39%40%39%43%31%39%39%29%39%
3%12%b10%10%6%6%2%19%b3%5%10%b      15%

-------------Direct Debit
-------------
------------

197710231336171895Internet\online\website
2%6%4%4%10%2%7%4%5%8%10%5%6%(no further detail)
1%10%8%8%10%2%3%14%3%7%18%19%

-------------Online Internet Banking
-------------
------------

-----31-----4Familyfriends\acquaintan
-----3%4%-----*ce deals with it
-----67%abf33%abf-----

1112111311-618Phone (no detail)
3%1%1%1%1%1%2%1%1%1%-2%1%
6%7%5%13%5%4%4%15%5%5%-31%

-2--1--12-2-8Shops\shopping (all
-1%--1%--*3%-1%-*references)
-30%--8%--16%27%abjk-19%-

-412--111--110Other method
-2%1%1%--4%*1%--*1%
-36%9%15%--13%6%9%--11%

SUMMARY CODES

3815115216188903326255771542941556ANY
90%93%92%93%93%93%94%90%88%93%91%88%91%
2%10%10%10%6%6%2%17%4%5%10%19%

213136-2142732ANY SOCIAL NETWORKING
5%1%2%1%4%6%-1%1%5%1%2%2%
6%3%9%4%10%19%af-7%2%13%5%22%

1243373927391279243144113501ANY EMAILS
29%27%22%23%29%41%33%27%38%38%26%34%29%
2%9%7%8%5%8%jk2%16%5%jk6%9%23%k
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 114 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

--1-15-2121214ANY INSTANT MESSAGING
--1%-1%5%-1%1%2%*1%1%
--6%-10%33%abfjl-12%4%13%5%16%

176880101464914133304074160810ANY VOICE CALLS
40%42%48%58%48%51%39%46%48%48%43%48%47%
2%8%10%12%l6%6%2%16%4%5%9%20%

4773-3-112111656ANY COMMENTS ON WEBSITE
10%4%4%2%-3%-4%3%2%7%2%3%FORUMS
7%bij13%13%5%-5%-20%3%2%20%11%

NUMBER OF WAYS
TO COMMUNICATE

23100951065449231593241911809531 mention
54%62%57%62%57%51%66%55%51%49%53%54%56%
2%11%10%11%6%5%2%17%3%4%10%19%

92734391816561162140673522 mentions
21%17%21%22%19%16%14%21%25%26%23%20%21%
3%8%10%11%5%4%1%17%4%6%11%19%

-16111012113204815221323 mentions
-10%6%6%13%11%9%7%7%9%9%7%8%
-12%8%7%9%8%3%15%3%6%11%17%

44953611314913724 mentions
10%2%6%3%3%7%2%4%2%5%5%4%4%
6%6%13%6%4%9%1%17%2%5%12%19%

2331181934-12475+ mentions
5%2%2%1%1%8%2%3%4%4%-4%3%
4%c7%7%3%3%17%acj2%19%6%c8%-25%

412131277230861540154None
10%7%8%7%7%7%6%10%12%7%9%12%9%
3%8%9%8%4%4%1%19%5%4%10%26%

-------------Don't know
-------------
------------

1.7871.5671.6361.4871.7302.102acjkl1.5211.6981.7751.930j1.6221.7061.689Average number of
mentions

1.2390.9511.0150.8401.4421.6930.9571.1741.3901.5780.8811.1811.173Standard Deviation
0.0370.0060.0060.0050.0280.0310.0310.0060.0180.0320.0060.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 114 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

5340312353737471387458Emails on a computer
25%27%29%36%24%26%24%27%27%(laptop\desktop\netbook\
12%88%3%8%8%82%15%85%tablet)

2182511271320Social networking sites
1%1%5%5%1%1%2%1%1%such as Facebook or
9%91%10%d25%ad6%59%33%67%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

13---4-44Micro blogging sites
**---*-**such as Twitter or

20%80%---100%-100%tumblr on a computer
(laptop\desktop\netbook\
tablet)

46-4-711010Instant Messaging e.g.
2%*-4%-**1%1%Facebook Messenger, MSN

37%63%-36%ad-64%5%95%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

15-113145Skype calls or other
**-1%1%****Internet based phone

11%89%-26%24%50%26%74%service on a computer
(laptop\desktop\netbook\
tablet)

*----*-**Free\paid for e-cards
*----*-**through a website on a

100%----100%-100%computer
(laptop\desktop\netbook\
tablet)

2423263453945Comments on
1%3%7%2%4%2%2%3%3%websites\forums on a
5%95%7%4%13%76%12%88%computer

(laptop\desktop\netbook\
tablet)

4453-541103949Virtual assistance on a
2%3%7%-3%3%3%3%3%website on a computer
8%92%6%f-9%84%20%80%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 114 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

693147222832854331385Voice calls on a mobile
33%21%17%23%18%23%18%23%23%phone
18%ah82%2%6%7%85%14%86%

530-5-3253237Text messaging \ SMS on
2%2%-5%-2%2%2%2%a mobile phone

14%83%-14%e-86%14%86%

---------Picture messaging \ MMS
---------on a mobile phone
--------

1789311687998107Emails on a mobile phone
8%6%8%11%4%6%3%7%6%

16%84%3%10%6%81%9%91%

11---2-22Micro blogging sites
**---*-**such as Twitter or

29%71%---100%-100%tumblr on a mobile phone

17-3-4-88Instant messaging e.g.
**-4%-*-1%*BBM, Facebook Messenger,

11%89%-44%ad-56%-100%iMessage on a mobile
phone

310-2-11-1313Social networking sites
2%1%-2%-1%-1%1%or apps such as

25%75%-14%-86%-100%Facebook, or LinkedIn on
a mobile phone

3121211121315Comments on
2%1%3%2%1%1%1%1%1%websites\forums on a

23%77%7%12%7%74%14%86%mobile phone

36---9-99Skype or other Internet
2%*---1%-1%1%based phone service on a

37%63%---100%-100%mobile phone

56501114043465114444558Voice calls on landline
27%34%26%41%28%33%38%32%33%phone
10%90%2%7%8%83%20%80%

14914137832878107Post (Letters, cards or
7%6%9%14%4%6%9%6%6%packages)

13%86%3%12%ade6%78%27%73%
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 114 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

76581193972530137523660Meeting face to face
36%39%46%40%47%37%46%37%39%
12%88%3%6%11%80%21%b79%

---------Direct Debit
---------
--------

68912983168095Internet\online\website
3%6%2%2%6%6%5%6%6%(no further detail)
7%93%1%2%10%87%16%84%

---------Online Internet Banking
---------
--------

-4-3-1134Familyfriends\acquaintan
-*-3%-****ce deals with it
-100%-67%ad-33%33%67%

4141111521618Phone (no detail)
2%1%3%1%1%1%1%1%1%

20%80%6%4%7%83%10%90%

-8--26*88Shops\shopping (all
-1%--2%**1%*references)
-100%--30%70%5%95%

-10--462810Other method
-1%--2%*1%1%1%
-100%--36%d64%23%77%

SUMMARY CODES

18713633890141128627112841556ANY
89%91%90%93%92%91%90%91%91%
12%88%2%6%9%83%17%83%

6262612372632ANY SOCIAL NETWORKING
3%2%5%6%1%2%2%2%2%

19%81%6%19%ad3%71%20%80%

6043912394240876426501ANY EMAILS
29%29%29%41%27%29%25%30%29%
12%88%2%8%8%81%15%85%
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 114 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

510-5-911414ANY INSTANT MESSAGING
2%1%-5%-1%*1%1%

32%68%-33%ade-67%4%96%

108700174962682146664810ANY VOICE CALLS
52%47%40%51%40%48%49%47%47%
13%86%2%6%8%84%18%82%

6504374274856ANY COMMENTS ON WEBSITE
3%3%10%3%5%3%2%3%3%FORUMS

10%90%7%5%13%75%13%87%

NUMBER OF WAYS
TO COMMUNICATE

1068442349927891518029531 mention
51%56%54%51%60%56%50%57%56%
11%89%2%5%10%83%16%84%

4730391626301802723522 mentions
22%20%21%16%17%21%27%19%21%
13%86%3%4%7%85%23%b77%

19112-1115106191121323 mentions
9%7%-11%10%7%6%8%8%

14%85%-8%11%81%15%85%

1161464571260724 mentions
5%4%10%7%3%4%4%4%4%

15%85%6%9%6%80%16%84%

44428334938475+ mentions
2%3%5%8%2%2%3%3%3%
8%92%4%17%ad7%71%19%81%

23131471213229125154None
11%9%10%7%8%9%10%9%9%
15%85%3%4%8%85%19%81%

---------Don't know
---------
--------

1.7461.6811.7872.102ade1.5841.6691.7171.6831.689Average number of
mentions

1.1551.1771.2391.6930.9641.1431.0611.1961.173Standard Deviation
0.0070.0010.0370.0310.0070.0010.0040.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 114 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

440371143578418440458Emails on a computer
28%28%11%30%23%11%28%27%(laptop\desktop\netbook\
96%f81%f3%78%f18%f4%cf           96%ctablet)

2018-182-2020Social networking sites
1%1%-1%1%-1%1%such as Facebook or

100%89%-89%11%-100%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

43-32-44Micro blogging sites
**-**-**such as Twitter or

100%63%-63%37%-100%tumblr on a computer
(laptop\desktop\netbook\
tablet)

108-82-1010Instant Messaging e.g.
1%1%-1%1%-1%1%Facebook Messenger, MSN

100%80%-80%20%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

54-41-55Skype calls or other
**-**-**Internet based phone

100%74%-74%26%-100%service on a computer
(laptop\desktop\netbook\
tablet)

*---*-**Free\paid for e-cards
*---*-**through a website on a

100%---100%-100%computer
(laptop\desktop\netbook\
tablet)

4240238434245Comments on
3%3%2%3%1%2%3%3%websites\forums on a

94%89%5%84%9%6%94%computer
(laptop\desktop\netbook\
tablet)

47372361224749Virtual assistance on a
3%3%1%3%3%1%3%3%website on a computer

97%76%3%73%24%3%97%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 114 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

385260-260125-385385Voice calls on a mobile
25%20%-22%34%-25%23%phone

100%fg68%f-68%f32%aefgh-cf          100%c

3730-307-3737Text messaging \ SMS on
2%2%-3%2%-2%2%a mobile phone

100%81%-81%19%-100%

--------Picture messaging \ MMS
--------on a mobile phone
-------

10777-7730-107107Emails on a mobile phone
7%6%-7%8%-7%6%

100%f72%f-72%f28%f-cf          100%c

22-2--22Micro blogging sites
**-*--**such as Twitter or

100%100%-100%--100%tumblr on a mobile phone

88-8--88Instant messaging e.g.
*1%-1%--**BBM, Facebook Messenger,

100%100%-100%--100%iMessage on a mobile
phone

137-77-1313Social networking sites
1%1%-1%2%-1%1%or apps such as

100%50%-50%50%-100%Facebook, or LinkedIn on
a mobile phone

1512-124-1515Comments on
1%1%-1%1%-1%1%websites\forums on a

100%77%-77%23%-100%mobile phone

96-63-99Skype or other Internet
1%*-*1%-1%1%based phone service on a

100%67%-67%33%-100%mobile phone

50755451502551507558Voice calls on landline
33%42%39%42%1%33%33%33%phone
91%d99%adh9%d90%adh1%9%d            91%

9376868251393107Post (Letters, cards or
6%6%6%6%7%8%6%6%packages)

88%71%8%64%24%12%88%

5994964944615361599660Meeting face to face
39%38%38%38%42%39%39%39%
91%75%7%68%23%9%91%
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 114 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

--------Direct Debit
--------
-------

90725672359095Internet\online\website
6%5%4%6%6%3%6%6%(no further detail)

95%76%5%71%24%5%95%

--------Online Internet Banking
--------
-------

1311-314Familyfriends\acquaintan
**1%*-2%**ce deals with it

35%67%32%35%-65%ab35%

158-8631518Phone (no detail)
1%1%-1%2%2%1%1%

82%47%-47%35%18%82%

73135178Shops\shopping (all
****1%***references)

92%40%8%32%60%8%92%

81028*2810Other method
1%1%2%1%*1%1%1%

79%96%21%75%4%21%79%

SUMMARY CODES

14231202110109133213314231556ANY
92%91%85%92%91%84%92%91%
91%77%7%70%21%9%91%c

3224-249-3232ANY SOCIAL NETWORKING
2%2%-2%2%-2%2%

100%73%-73%27%-100%

483401143879618483501ANY EMAILS
31%30%11%33%26%11%31%29%
96%f80%f3%77%f19%f4%cf           96%c

1412-122-1414ANY INSTANT MESSAGING
1%1%-1%1%-1%1%

100%86%-86%14%-100%
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 114 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

7596765162513451759810ANY VOICE CALLS
49%51%39%53%37%33%49%47%
94%d83%d6%77%adf17%6%cd           94%c

5347245835356ANY COMMENTS ON WEBSITE
3%4%2%4%2%2%3%3%FORUMS

95%85%4%81%14%5%95%

NUMBER OF WAYS
TO COMMUNICATE

841700936072341128419531 mention
54%53%72%51%64%71%54%56%
88%74%10%aegh64%25%aegh12%ab88%

3372931228156153373522 mentions
22%22%9%24%15%10%22%21%
96%df83%df3%80%df16%4%cf           96%c

12911231092031291323 mentions
8%9%2%9%5%2%8%8%

98%85%2%83%15%2%98%c

695225020269724 mentions
4%4%2%4%5%2%4%4%

97%73%3%69%27%3%97%

4745-453-47475+ mentions
3%3%-4%1%-3%3%

100%94%-94%d6%-100%

13011519963424130154None
8%9%15%8%9%16%8%9%

84%75%13%62%22%16%b84%

--------Don't know
--------
-------

1.733df1.750df1.2261.803df1.504f1.2141.733c1.689cdfAverage number of
mentions

1.2051.2340.6031.2690.9300.5701.2051.173Standard Deviation
0.0010.0010.0030.0020.0030.0020.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 114 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

2412112512464458Emails on a computer
7%37%31%33%25%27%(laptop\desktop\netbook\
5%26%abf27%f27%ff            14%ftablet)

-4310320Social networking sites
-1%1%3%1%1%such as Facebook or
-22%16%48%f14%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

--31-4Micro blogging sites
--1%*-*such as Twitter or
--68%32%-tumblr on a computer

(laptop\desktop\netbook\
tablet)

-2-7110Instant Messaging e.g.
-1%-2%1%1%Facebook Messenger, MSN
-22%-65%13%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-4--15Skype calls or other
-1%--**Internet based phone
-76%--24%service on a computer

(laptop\desktop\netbook\
tablet)

----**Free\paid for e-cards
----**through a website on a
----100%computer

(laptop\desktop\netbook\
tablet)

-101513845Comments on
-3%4%3%3%3%websites\forums on a
-22%f33%f28%ff            17%fcomputer

(laptop\desktop\netbook\
tablet)

2131591049Virtual assistance on a
1%4%4%2%4%3%website on a computer
4%26%f30%18%21%f(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 114 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

308310510265385Voice calls on a mobile
9%25%26%28%26%23%phone
8%22%f27%f27%ff            17%f

58109637Text messaging \ SMS on
1%2%2%2%2%2%a mobile phone

12%22%26%24%16%

------Picture messaging \ MMS
------on a mobile phone
-----

-44242910107Emails on a mobile phone
-13%6%8%4%6%
-41%abdf22%f27%ff             9%f

--1-12Micro blogging sites
--*-**such as Twitter or
--71%-29%tumblr on a mobile phone

-214-8Instant messaging e.g.
-1%*1%-*BBM, Facebook Messenger,
-31%18%51%-iMessage on a mobile

phone

*344213Social networking sites
*1%1%1%1%1%or apps such as
4%19%31%30%17%Facebook, or LinkedIn on

a mobile phone

-636-15Comments on
-2%1%2%-1%websites\forums on a
-37%22%41%-mobile phone

-2-349Skype or other Internet
-1%-1%2%1%based phone service on a
-21%-35%44%mobile phone

11811015910270558Voice calls on landline
34%33%39%27%27%33%phone
21%20%28%bc18%13%

1415292820107Post (Letters, cards or
4%4%7%8%8%6%packages)

13%14%28%27%19%
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 114 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

15011616614483660Meeting face to face
44%35%41%39%33%39%
23%b18%25%22%13%

------Direct Debit
------
-----

15272420995Internet\online\website
4%8%6%5%3%6%(no further detail)

16%29%25%21%9%

------Online Internet Banking
------
-----

1-1-14Familyfriends\acquaintan
*-*-1%*ce deals with it

32%-35%-33%

9143118Phone (no detail)
2%*1%1%*1%

48%8%23%16%6%

3*2218Shops\shopping (all
1%***1%*references)

35%4%19%22%19%

2233*10Other method
1%1%1%1%*1%

21%18%29%28%4%

SUMMARY CODES

2963133773502201556ANY
86%95%92%94%87%91%
19%20%bf24%22%bf14%

*7614532ANY SOCIAL NETWORKING
*2%1%4%2%2%
1%22%18%44%f15%

2413813513569501ANY EMAILS
7%42%33%36%27%29%
5%28%abf27%f27%ff            14%f
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 114 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

-318114ANY INSTANT MESSAGING
-1%*2%1%1%
-23%10%58%f10%

140167210177116810ANY VOICE CALLS
41%50%51%47%46%47%
17%21%26%f22%14%

-141618856ANY COMMENTS ON WEBSITE
-4%4%5%3%3%FORUMS
-25%f28%f33%ff            14%f

NUMBER OF WAYS
TO COMMUNICATE

2321742071921489531 mention
68%53%50%52%58%56%
24%acde18%22%20%16%

53839290353522 mentions
15%25%22%24%14%21%
15%23%bf26%b26%bf10%

10194638181323 mentions
3%6%11%10%7%8%
8%15%35%f29%ff            14%

124142111724 mentions
*7%3%6%4%4%
2%34%f19%f30%ff            16%f

-131888475+ mentions
-4%4%2%3%3%
-27%f38%f17%f            17%f

4717332334154None
14%5%8%6%13%9%
31%ce11%21%15%22%ce

------Don't know
------
-----

1.2591.831f1.852f1.781f1.641f1.689fAverage number of
mentions

0.5331.3061.3531.1681.1411.173Standard Deviation
0.0010.0060.0050.0040.0060.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_01 Thinking about business communications, which of these methods do you ever use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 115 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

519257721715025771051129951211258469Emails on a computer
4%11%8%28%37%28%8%28%36%37%30%25%24%31%27%(laptop\desktop\netbook\
1%4%5%16%imno46%adijmn32%imno5%16%imno22%adimno24%adijmn21%imno11%imno45%imno   55%ctablet)

oo

---256-222425713Social networking sites
---1%1%1%-1%1%1%1%1%1%1%1%such as Facebook or
---17%36%47%-17%17%19%29%19%41%59%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

----22---211235Micro blogging sites
----**---1%*1%***such as Twitter or
----46%54%---46%30%24%41%59%tumblr on a computer

(laptop\desktop\netbook\
tablet)

----15---132246Instant Messaging e.g.
----*1%---*1%1%***Facebook Messenger, MSN
----15%85%---15%54%32%35%65%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-----2-----2112Skype calls or other
-----*-----1%***Internet based phone
-----100%-----100%a51%49%service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

---21411-24983101727Comments on
---1%2%2%-1%2%3%2%2%1%2%2%websites\forums on a
---9%51%41%-9%16%34%im29%im12%37%63%computer

(laptop\desktop\netbook\
tablet)

-11111161111088171330Virtual assistance on a
-1%**2%3%***3%3%4%2%2%2%website on a computer
-4%4%4%37%55%4%4%5%33%29%26%im56%44%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 115 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

118194319721419438011713678189284473Voice calls on a mobile
1%11%6%16%33%40%6%16%28%39%41%37%22%34%28%phone
*4%o4%9%imo42%hilmno45%aghilm4%9%imo17%hilmno25%aghilm29%aghilm16%ahilmn40%chilmn 60%ac

nononoooo

-22216192210513683139Text messaging \ SMS on
-1%1%1%3%3%1%1%4%2%4%3%1%4%2%a mobile phone
-6%6%5%40%48%6%5%27%13%34%14%20%80%c

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

112*34682*151941273569104Emails on a mobile phone
*1%1%*6%13%1%*5%6%12%13%4%8%6%
1%1%2%*33%hilmn65%afghik2%*14%hilm19%hilmno39%aghikl26%aghikl33%hilmno 67%c

lmnomnomno

----14---113235Micro blogging sites
----*1%---**1%***such as Twitter or
----23%77%---23%26%51%47%53%tumblr on a mobile phone

----13--1-114-4Instant messaging e.g.
----**--*-*1%*-*BBM, Facebook Messenger,
----35%65%--35%-34%32%100%-iMessage on a mobile

phone

---125-1-232448Social networking sites
---**1%-*-1%1%1%***or apps such as
---10%25%65%-10%-25%35%30%50%50%Facebook, or LinkedIn on

a mobile phone

----39---3456712Comments on
----1%2%---1%1%2%1%1%1%websites\forums on a
----26%74%---26%32%42%im46%54%mobile phone

---2-2-2--11224Skype or other Internet
---1%-*-1%--*****based phone service on a
---57%-43%-57%--18%24%55%45%mobile phone

869918515228014518515213614410935429332762Voice calls on landline
61%59%59%56%48%27%59%56%47%48%33%17%50%39%45%phone
11%adejk13%adej24%adefgj20%adej37%dej19%d24%adefgj20%adej18%dej19%dej14%d5%56%bdej    44%

kk

27396640734566403636321412698224Post (Letters, cards or
19%23%21%15%12%8%21%15%13%12%10%7%15%12%13%packages)
12%dej17%adefgj29%adefgj18%d32%20%29%adefgj18%d16%16%14%6%56%dj     44%

kkk
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 115 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

33488161146123816168797548199213412Meeting face to face
23%28%26%22%25%23%26%22%24%26%23%23%23%25%24%
8%12%20%15%36%30%20%15%16%19%18%12%48%52%

---------------Direct Debit
---------------
--------------

---665-6425*61117Internet\online\website
---2%1%1%-2%1%1%1%*1%1%1%(no further detail)
---36%36%28%-36%22%14%26%1%36%64%

---------------Online Internet Banking
---------------
--------------

2-21--21-----33Familyfriends\acquaintan
1%-1%1%--1%1%-----**ce deals with it

57%k-57%43%--57%43%-----100%

---------------Phone (no detail)
---------------
--------------

---------------Shops\shopping (all
---------------references)
--------------

-22*-22*---2*34Other method
-1%1%*-*1%*---1%***
-44%44%11%-44%44%11%---44%11%89%

SUMMARY CODES

1221492702495534872702492672873051827817781559ANY
86%88%87%91%94%90%87%91%93%96%92%88%91%92%91%
8%10%17%16%35%dimno31%17%16%17%18%dijmno20%12%50%50%

---2712-2245791221ANY SOCIAL NETWORKING
---1%1%2%-1%1%1%2%3%1%1%1%
---10%32%58%-10%11%22%24%33%im43%57%

6202678222183267810811412063229280508ANY EMAILS
4%12%8%28%38%34%8%28%38%38%36%30%27%33%30%
1%4%5%15%imno44%aimno36%imno5%15%imno21%imno22%aimno24%imno12%imno45%imno   55%c

----27--1142549ANY INSTANT MESSAGING
----*1%--**1%1%1%*1%
----24%76%--15%9%48%27%60%40%
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 115 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

861051911733923131911731842082081055565121069ANY VOICE CALLS
61%62%61%63%67%58%61%63%64%69%63%51%64%61%63%
8%10%18%16%d37%dj29%18%16%d17%d19%dj19%d10%52%d      48%

---21419-249127152035ANY COMMENTS ON WEBSITE
---1%2%4%-1%2%3%4%3%2%2%2%FORUMS
---7%39%54%im-7%13%27%im33%im21%im42%58%

NUMBER OF WAYS
TO COMMUNICATE

99971961553142941961551501641731204934669591 mention
70%57%63%57%53%54%63%57%52%55%52%58%57%55%56%
10%aefgj10%20%ek16%33%31%20%ek16%16%17%18%13%51%49%

k

133346531271114653725676351651723372 mentions
9%19%15%19%22%20%15%19%25%19%23%17%19%20%20%
4%10%14%16%38%o33%o14%16%21%imo17%22%o10%49%o      51%

7111833575218332334331985751603 mentions
5%6%6%12%10%10%6%12%8%11%10%9%10%9%9%
4%7%11%21%35%33%11%21%14%21%21%12%53%47%

279531169514171422437614 mentions
2%4%3%2%5%3%3%2%5%6%4%1%3%4%4%
4%11%14%8%51%26%14%8%23%28%d22%4%39%61%

-113241513717961428435+ mentions
-1%*1%4%3%*1%3%6%3%3%2%3%2%
-3%3%6%56%im34%3%6%17%39%ahilmo21%13%34%66%

2020402434534024211227268269151None
14%12%13%9%6%10%13%9%7%4%8%12%9%8%9%
13%fk13%fk27%fk16%22%35%f27%fk16%14%8%18%17%fk54%46%

---------------Don't know
---------------
--------------

1.2751.543o1.4221.581o1.823imo1.717imo1.4221.581o1.739imo1.901ahil1.787imo1.599o1.6111.7531.682imoAverage number of
mnomentions

0.6490.9050.8100.8721.2951.2660.8100.8721.1331.4271.3281.1501.0341.2741.162Standard Deviation
0.0030.0050.0020.0030.0030.0030.0020.0030.0050.0070.0060.0070.0010.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 115 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

125344517518016310358977154212873469Emails on a computer
15%38%11%21%35%43%6%25%30%30%11%32%43%26%27%(laptop\desktop\netbook\
27%73%almo11%16%m38%almo35%almo2%7%i19%i17%i3%9%e27%abeeimo   16%etablet)

852641--14-23213Social networking sites
1%1%*2%1%*--*1%-2%1%1%1%such as Facebook or

61%39%13%48%31%8%--11%30%-17%25%17%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

31121----2--215Micro blogging sites
***1%*----1%--1%**such as Twitter or

73%27%32%41%27%----41%--46%13%tumblr on a computer
(laptop\desktop\netbook\
tablet)

242-22--11---46Instant Messaging e.g.
***-**--**---1%*Facebook Messenger, MSN

35%65%35%-34%31%--15%20%---65%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

121-2----1---12Skype calls or other
***-*----*---**Internet based phone

23%77%23%-77%----51%---49%service on a computer
(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

81926109-154-19827Comments on
1%2%1%2%2%2%-1%2%1%-1%3%3%2%websites\forums on a

30%70%8%21%38%32%-5%19%13%-3%32%28%computer
(laptop\desktop\netbook\
tablet)

1019381010*-412117430Virtual assistance on a
1%2%1%2%2%3%*-1%5%1%1%2%1%2%website on a computer

35%65%9%26%32%33%1%-14%42%ai3%4%24%13%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 115 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

201272951061739951481891429115125473Voice calls on a mobile
25%30%21%29%34%26%3%10%28%34%10%22%39%45%28%phone
43%57%m20%22%m37%mo21%1%3%17%hi19%hi3%6%24%adeehim   27%ade

2019911127--5322111539Text messaging \ SMS on
2%2%2%3%2%2%--2%1%2%2%4%5%2%a mobile phone

51%49%24%27%31%18%--12%9%6%5%28%39%a

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

29757224530-*8262-2641104Emails on a mobile phone
4%8%2%6%9%8%-*3%10%1%-9%15%6%

28%72%mo7%21%m44%mo29%mo-*8%25%ghi2%-25%dedhimo  40%ade

32122----2--125Micro blogging sites
***1%*----1%--*1%*such as Twitter or

56%44%11%45%44%----47%--23%30%tumblr on a mobile phone

3111-1--13----4Instant messaging e.g.
****-*--*1%----*BBM, Facebook Messenger,

65%35%32%34%-35%--35%65%----iMessage on a mobile
phone

71441----4-1218Social networking sites
1%*1%1%*----2%-1%1%**or apps such as

92%8%44%48%8%----50%-10%25%15%Facebook, or LinkedIn on
a mobile phone

482262--15--2412Comments on
*1%*1%1%*--*2%--1%2%1%websites\forums on a

33%67%18%15%53%14%--9%37%--18%36%mobile phone

121-21-*-2-2--4Skype or other Internet
***-**-*-1%-1%--*based phone service on a

30%70%30%-45%24%-12%-43%-45%--mobile phone

3344281721622092191009816071855412073762Voice calls on landline
41%48%38%45%41%57%59%70%55%27%60%41%41%26%45%phone
44%56%mo23%21%27%29%aklmno13%af13%afg21%af9%11%abcd7%b16%bbfm    10%

106119594652663125412834153217224Post (Letters, cards or
13%13%13%13%10%17%19%18%14%11%24%12%11%6%13%packages)
47%53%26%21%23%30%k14%11%18%13%15%abc7%14%b       8%
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 115 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

2281841309794904229715739327566412Meeting face to face
28%21%29%27%18%24%25%21%24%22%28%24%26%24%24%
55%kn45%32%kn24%k23%22%10%7%17%14%10%8%18%16%

---------------Direct Debit
---------------
--------------

897128--42-62317Internet\online\website
1%1%2%**2%--1%1%-5%1%1%1%(no further detail)

47%53%39%7%10%43%--23%13%-36%a13%15%

---------------Online Internet Banking
---------------
--------------

212--1----21--3Familyfriends\acquaintan
***--*----1%1%--*ce deals with it

57%43%57%--43%----57%43%--

---------------Phone (no detail)
---------------
--------------

---------------Shops\shopping (all
---------------references)
--------------

222-2--*--2--24Other method
***-*--*--1%--1%*

48%52%48%-52%--11%--44%--44%

SUMMARY CODES

7328273993324643641441272772331261222762541559ANY
90%92%88%92%91%95%85%90%95%89%89%92%94%91%91%
47%53%m26%21%30%23%mo9%8%18%i15%8%8%18%16%

1385871--17-25421ANY SOCIAL NETWORKING
2%1%1%2%1%*--*3%-2%2%2%1%

62%38%25%37%33%5%--6%36%-10%26%21%

135374548120117310359391164212992508ANY EMAILS
17%42%12%22%39%45%6%25%32%35%12%32%44%33%30%
26%74%almo11%16%m39%almo34%almo2%7%i18%i18%i3%8%e25%aeeilmo  18%e

453123--23---49ANY INSTANT MESSAGING
*1%1%**1%--1%1%---1%1%

44%56%29%15%21%34%--24%35%---40%
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 115 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

47959024723232326710110320614689701851681069ANY VOICE CALLS
59%66%54%64%63%70%60%73%71%56%63%53%63%60%63%
45%55%mo23%22%m30%m25%mo9%10%f19%f14%8%7%17%m      16%

1124561410-158-191135ANY COMMENTS ON WEBSITE
1%3%1%2%3%3%-1%2%3%-1%3%4%2%FORUMS

31%69%13%18%39%30%-4%14%23%-2%25%31%

NUMBER OF WAYS
TO COMMUNICATE

5284313052242571741117916513985761491559591 mention
65%48%67%62%50%45%66%56%57%53%60%58%50%56%56%
55%ajkn45%32%ajkn23%jkn27%18%12%8%17%14%9%8%16%jn     16%

11222558541289723286054232568563372 mentions
14%25%13%15%25%25%14%20%20%21%16%19%23%20%20%
33%67%almo17%16%38%lmo29%lmo7%8%18%16%7%7%20%mo     17%

5610424324856916332891724251603 mentions
7%12%5%9%9%15%5%11%11%11%6%13%8%9%9%

35%65%mo15%20%30%35%amo5%10%20%17%6%11%15%m      16%

194181118231211973207614 mentions
2%5%2%3%4%6%1%2%4%3%5%2%7%3%4%

32%68%14%18%30%38%mo2%4%19%15%12%5%33%11%

16274121314-3841-1611435+ mentions
2%3%1%3%3%4%-2%3%1%1%-5%4%2%

37%63%9%28%31%33%m-6%19%8%3%-37%26%

8467562847202513152915111924151None
10%8%12%8%9%5%15%10%5%11%11%8%6%9%9%
55%j45%37%jn19%31%13%16%g9%10%19%10%7%12%16%

---------------Don't know
---------------
--------------

1.5101.834amo1.3861.659m1.745mo1.947almo1.3091.598i1.705i1.691i1.5511.5621.942a1.7411.682imoAverage number of
mentions

1.1231.1740.8911.3371.1451.2030.6290.9191.0791.1970.9620.8241.4731.3291.162Standard Deviation
0.0020.0020.0020.0050.0030.0050.0020.0070.0040.0060.0070.0060.0090.0070.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 115 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

32514445967125634121314469Emails on a computer
27%30%41%15%31%36%13%29%31%27%(laptop\desktop\netbook\
69%31%10%ag21%15%g55%ag7%26%ddg          67%dtablet)

103-319-21013Social networking sites
1%1%-**1%-1%1%1%such as Facebook or

76%24%-22%8%71%-19%81%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

41*-13-135Micro blogging sites
***-**-***such as Twitter or

81%19%11%-13%76%-24%76%tumblr on a computer
(laptop\desktop\netbook\
tablet)

511212-246Instant Messaging e.g.
**1%***-***Facebook Messenger, MSN

85%15%10%33%15%42%-32%68%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

11--21-112Skype calls or other
**--1%*-***Internet based phone

49%51%--74%26%-49%51%service on a computer
(laptop\desktop\netbook\
tablet)

----------Free\paid for e-cards
----------through a website on a
---------computer

(laptop\desktop\netbook\
tablet)

161223219132327Comments on
1%2%2%1%1%3%*1%2%2%websites\forums on a

57%43%8%13%8%72%g4%11%84%computer
(laptop\desktop\netbook\
tablet)

1911429151111830Virtual assistance on a
2%2%3%*4%2%*3%2%2%website on a computer

65%35%12%g7%30%g51%g4%36%59%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 115 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

30416943897626446144284473Voice calls on a mobile
25%35%39%14%33%37%17%35%28%28%phone
64%36%aj9%g19%16%g56%ag10%30%addg          60%d

327493242102639Text messaging \ SMS on
3%1%3%1%1%3%1%2%3%2%a mobile phone

83%17%10%22%8%61%6%26%68%

----------Picture messaging \ MMS
----------on a mobile phone
---------

7628199146354455104Emails on a mobile phone
6%6%17%1%6%9%2%11%5%6%

73%27%19%aefg8%13%g60%g5%43%abddg          52%

411-23-335Micro blogging sites
**1%-1%*-1%**such as Twitter or

81%19%21%-30%49%-51%49%tumblr on a mobile phone

221-11-134Instant messaging e.g.
**1%-1%*-***BBM, Facebook Messenger,

48%52%32%g-35%34%-32%68%iMessage on a mobile
phone

621115-268Social networking sites
**1%**1%-1%1%*or apps such as

73%27%15%10%7%68%-30%70%Facebook, or LinkedIn on
a mobile phone

932217-5712Comments on
1%1%2%**1%-1%1%1%websites\forums on a

75%25%19%16%7%57%-43%57%mobile phone

211*21*224Skype or other Internet
**1%*1%*****based phone service on a

70%30%24%12%45%18%12%43%45%mobile phone

54421822321117303132101528762Voice calls on landline
44%45%20%49%50%43%49%24%52%45%phone
71%29%3%42%h15%h40%h17%c13%ch          69%ac

164611011926684642137224Post (Letters, cards or
13%12%9%18%11%10%17%10%13%13%packages)
73%27%5%53%ae12%30%20%19%61%
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 115 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

291121151875215866111235412Meeting face to face
24%25%13%28%22%22%25%27%23%24%
71%29%4%45%h13%38%16%27%57%

----------Direct Debit
----------
---------

143-5*12321317Internet\online\website
1%1%-1%*2%1%*1%1%(no further detail)

81%19%-31%1%68%17%11%72%

----------Online Internet Banking
----------
---------

3--3--1-23Familyfriends\acquaintan
*--*--*-**ce deals with it

100%--100%--40%-60%

----------Phone (no detail)
----------
---------

----------Shops\shopping (all
----------references)
---------

4-22--*224Other method
*-1%*--****

100%-44%e56%--11%44%44%

SUMMARY CODES

11064531015782156652493679431559ANY
90%93%91%88%93%94%93%88%92%91%
71%29%6%37%14%43%g16%24%60%

14624312-71421ANY SOCIAL NETWORKING
1%1%2%1%1%2%-2%1%1%

70%30%11%17%12%59%-33%67%

351157541007827834141333508ANY EMAILS
29%32%48%15%33%39%13%34%32%30%
69%31%11%ag20%15%g55%ag7%28%ddg          65%d
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 115 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

631224-279ANY INSTANT MESSAGING
*1%1%*1%1%-1%1%1%

68%32%14%20%24%41%-27%73%

754315563811644691652216831069ANY VOICE CALLS
62%65%51%58%70%66%61%53%67%63%
71%29%5%36%15%gh44%gh15%21%c           64%c

221354323182635ANY COMMENTS ON WEBSITE
2%3%4%1%1%3%*2%2%2%FORUMS

64%36%13%g12%9%66%g3%23%73%

NUMBER OF WAYS
TO COMMUNICATE

687272594121263621842275489591 mention
56%56%53%63%54%51%68%55%53%56%
72%28%6%43%ae13%38%19%abc24%57%

2409622984717047802103372 mentions
20%20%20%15%20%24%17%19%20%20%
71%29%7%29%14%50%g14%24%g           62%

119411542237914391071603 mentions
10%8%14%6%10%11%5%9%10%9%
74%26%10%g26%14%50%g9%24%67%

3526115133241146614 mentions
3%5%1%2%5%5%1%3%4%4%

58%42%2%25%21%53%7%18%76%

251731072311032435+ mentions
2%4%3%1%3%3%*2%3%2%

59%41%8%23%16%54%2%24%75%

1183310811742204982151None
10%7%9%12%7%6%7%12%8%9%
78%22%6%54%e11%28%13%32%54%

----------Don't know
----------
---------

1.6571.7421.7241.4791.768g1.824g1.3591.663d1.774d1.682dgAverage number of
mentions

1.1561.1761.1480.9641.2251.2720.6881.1421.2511.162Standard Deviation
0.0010.0030.0130.0010.0070.0030.0020.0030.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 115 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

2121554574299751856911356127785469Emails on a computer
42%44%33%26%33%27%30%20%27%28%29%31%20%27%(laptop\desktop\netbook\
45%al33%al97%a9%21%g16%39%g15%2%8%13%59%bbg     18%tablet)

35131165-1-48-13Social networking sites
1%2%1%1%*2%1%-2%-2%1%-1%such as Facebook or

26%44%100%7%10%44%40%-7%b-29%64%-LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

13511-3-1--4-5Micro blogging sites
*1%***-*-1%--*-*such as Twitter or

27%68%100%13%19%-68%-13%--87%-tumblr on a computer
(laptop\desktop\netbook\
tablet)

43611-4-11-4-6Instant Messaging e.g.
1%1%***-1%-1%*-*-*Facebook Messenger, MSN

67%56%100%10%26%-64%-10%12%-78%-Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

2-221---11-1-2Skype calls or other
*-*1%*---1%*-*-*Internet based phone

77%-100%74%26%---23%26%-51%-service on a computer
(laptop\desktop\netbook\
tablet)

--------------Free\paid for e-cards
--------------through a website on a
-------------computer

(laptop\desktop\netbook\
tablet)

1713279829-52515-27Comments on
3%4%2%5%3%1%1%-12%2%2%2%-2%websites\forums on a

61%47%100%32%aghi29%g6%33%-17%abcde8%19%b56%-computer
(laptop\desktop\netbook\
tablet)

151528214410-24518-30Virtual assistance on a
3%4%2%1%5%1%2%-6%3%2%2%-2%website on a computer

50%50%a94%8%47%agh13%32%-8%b13%b18%b61%bb       -(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 115 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

21614741759909714979133565254106473Voice calls on a mobile
43%42%30%36%30%36%24%22%33%27%30%28%25%28%phone
46%al31%al88%12%gh19%21%gh32%17%3%7%14%54%23%

893496615256422339Text messaging \ SMS on
2%3%3%6%2%2%2%1%12%5%2%2%1%2%a mobile phone

22%24%89%23%g15%17%39%5%12%abcd16%b10%56%7%

--------------Picture messaging \ MMS
--------------on a mobile phone
-------------

63379782119371957185124104Emails on a mobile phone
13%11%7%5%7%7%6%5%12%5%8%6%6%6%
60%al36%a94%8%20%19%35%18%5%7%17%49%23%

33511-311-1315Micro blogging sites
1%1%***-**1%-****such as Twitter or

63%49%100%11%19%-49%21%11%-19%49%21%tumblr on a mobile phone

22411-1-1-13-4Instant messaging e.g.
*1%*1%*-*-1%-**-*BBM, Facebook Messenger,

52%48%100%32%35%-34%-14%-18%68%-iMessage on a mobile
phone

34822-4-1115-8Social networking sites
1%1%1%1%1%-1%-4%**1%-*or apps such as

38%55%100%26%26%-47%-17%b8%9%66%-Facebook, or LinkedIn on
a mobile phone

10512331332116312Comments on
2%1%1%2%1%**1%4%1%*1%1%1%websites\forums on a

78%43%100%22%22%6%23%27%14%5%6%48%27%mobile phone

--41--21*1-214Skype or other Internet
--*1%--**1%1%-***based phone service on a
--100%30%--45%24%12%18%-45%24%mobile phone

19416763158152108295148125594426174762Voice calls on landline
39%48%46%36%51%40%47%42%31%43%44%47%41%45%phone
25%22%83%8%20%k14%39%19%2%7%12%56%23%

523717217293285617101911871224Post (Letters, cards or
10%11%13%11%10%12%14%17%17%7%9%13%17%13%packages)
23%17%77%8%13%14%38%27%3%4%8%53%32%
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 115 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

1287529749596115290152445215113412Meeting face to face
26%22%22%30%20%23%24%25%39%19%21%24%26%24%
31%18%72%12%14%15%37%22%4%6%11%52%27%

--------------Direct Debit
--------------
-------------

3417-5372-3310217Internet\online\website
1%1%1%-2%1%1%1%-2%1%1%*1%(no further detail)

17%26%100%-32%17%41%10%-15%17%58%10%

--------------Online Internet Banking
--------------
-------------

--1---21---213Familyfriends\acquaintan
--*---**---***ce deals with it
--43%---60%40%---60%40%

--------------Phone (no detail)
--------------
-------------

--------------Shops\shopping (all
--------------references)
-------------

1-4--121--1214Other method
*-*--***--1%***

29%-100%--29%44%27%--29%44%27%

SUMMARY CODES

4763301268154273243571318361181898293881559ANY
95%95%92%95%91%89%92%90%92%92%88%92%90%91%
31%a21%81%10%18%16%37%20%2%8%12%53%25%

98212468111512121ANY SOCIAL NETWORKING
2%2%1%1%1%2%1%*4%*3%1%*1%

41%38%100%10%21%27%37%5%7%b3%26%59%5%

23316949546105851987413376929593508ANY EMAILS
47%48%36%29%35%31%32%21%34%29%32%33%22%30%
46%al33%al97%a9%21%g17%g39%g15%3%7%14%b58%bbg     18%
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 115 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

64913-5-1117-9ANY INSTANT MESSAGING
1%1%1%1%1%-1%-1%**1%-1%

64%49%100%14%32%-54%-6%7%8%79%-

33324889110120216939120823851355702561069ANY VOICE CALLS
67%71%65%62%67%62%63%59%60%66%63%63%60%63%
31%23%a83%9%19%16%37%19%2%8%13%53%24%

241635108211353618335ANY COMMENTS ON WEBSITE
5%5%3%6%3%1%2%1%14%2%3%2%1%2%FORUMS

68%a45%100%29%aghi24%7%31%9%15%abcde8%17%51%9%

NUMBER OF WAYS
TO COMMUNICATE

23415372910214814735221120741104992579591 mention
47%44%53%63%49%54%57%59%50%57%51%56%60%56%
24%16%76%m11%j15%15%37%22%2%8%11%52%mn     27%

116822962576521176673142178803372 mentions
23%23%22%15%25%19%19%19%17%24%19%20%19%20%
34%24%88%7%23%16%35%20%2%9%12%53%24%

78581441523226832582287391603 mentions
16%17%10%9%8%8%11%9%12%6%10%10%9%9%
49%al36%al90%9%14%14%43%20%3%5%14%54%24%

252159612142081383711614 mentions
5%6%4%4%4%5%3%2%3%3%4%4%3%4%

42%34%97%11%20%24%33%12%2%5%13%61%18%

2217406137142417282435+ mentions
4%5%3%4%4%3%2%1%10%1%3%3%*2%

52%40%93%15%g31%g17%33%4%9%abe3%17%b67%b4%

2318107827295136310267041151None
5%5%8%5%9%11%8%10%8%8%12%8%10%9%

16%12%71%5%18%19%34%24%2%7%18%46%n      27%

--------------Don't know
--------------
-------------

1.968al2.071al1.7681.7201.810g1.7051.7001.5022.252ab1.5571.7321.744b1.5091.682bAverage number of
mentions

1.3211.4701.2291.4111.2151.0931.2440.8142.1450.9481.0841.2650.8241.162Standard Deviation
0.0040.0080.0010.0130.0060.0050.0030.0020.1210.0080.0070.0020.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 115 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

16030980389469Emails on a computer
28%27%25%28%27%(laptop\desktop\netbook\
34%66%17%83%tablet)

484913Social networking sites
1%1%1%1%1%such as Facebook or

33%67%29%71%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

23135Micro blogging sites
*****such as Twitter or

38%62%27%73%tumblr on a computer
(laptop\desktop\netbook\
tablet)

24246Instant Messaging e.g.
**1%**Facebook Messenger, MSN

35%65%33%67%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

11-22Skype calls or other
**-**Internet based phone

51%49%-100%service on a computer
(laptop\desktop\netbook\
tablet)

-----Free\paid for e-cards
-----through a website on a
----computer

(laptop\desktop\netbook\
tablet)

101732427Comments on
2%2%1%2%2%websites\forums on a

36%64%12%88%computer
(laptop\desktop\netbook\
tablet)

161472330Virtual assistance on a
3%1%2%2%2%website on a computer

53%47%24%76%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 115 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

138335113360473Voice calls on a mobile
24%29%35%26%28%phone
29%71%24%ab76%

1029142539Text messaging \ SMS on
2%3%4%2%2%a mobile phone

25%75%36%b64%

-----Picture messaging \ MMS
-----on a mobile phone
----

29752183104Emails on a mobile phone
5%7%7%6%6%

28%72%20%80%

23235Micro blogging sites
**1%**such as Twitter or

42%58%42%58%tumblr on a mobile phone

31134Instant messaging e.g.
*****BBM, Facebook Messenger,

66%34%18%82%iMessage on a mobile
phone

35278Social networking sites
*****or apps such as

33%67%19%81%Facebook, or LinkedIn on
a mobile phone

4821112Comments on
1%1%*1%1%websites\forums on a

32%68%13%87%mobile phone

22-44Skype or other Internet
**-**based phone service on a

43%57%-100%mobile phone

267495117645762Voice calls on landline
47%43%37%46%45%phone
35%65%15%85%c

7514937187224Post (Letters, cards or
13%13%12%13%13%packages)
33%67%16%84%

12029278334412Meeting face to face
21%26%24%24%24%
29%71%19%81%
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 115 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

-----Direct Debit
-----
----

41311717Internet\online\website
1%1%*1%1%(no further detail)

23%77%5%95%

-----Online Internet Banking
-----
----

-3213Familyfriends\acquaintan
-*1%**ce deals with it
-100%60%40%

-----Phone (no detail)
-----
----

-----Shops\shopping (all
-----references)
----

13224Other method
**1%**

29%71%51%49%

SUMMARY CODES

509105028612731559ANY
90%92%90%91%91%
33%67%18%82%

91271321ANY SOCIAL NETWORKING
2%1%2%1%1%

44%56%36%64%

17233687421508ANY EMAILS
30%29%27%30%30%
34%66%17%83%

45369ANY INSTANT MESSAGING
1%*1%*1%

45%55%28%72%

3567131948751069ANY VOICE CALLS
63%62%61%63%63%
33%67%18%82%
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 115 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

132253035ANY COMMENTS ON WEBSITE
2%2%1%2%2%FORUMS

36%64%14%86%

NUMBER OF WAYS
TO COMMUNICATE

3196401757849591 mention
56%56%55%56%56%
33%67%18%82%

100237662703372 mentions
18%21%21%19%20%
30%70%20%80%

59101221381603 mentions
10%9%7%10%9%
37%63%14%86%

17441347614 mentions
3%4%4%3%4%

28%72%22%78%

1528934435+ mentions
3%2%3%2%2%

35%65%21%79%

599232119151None
10%8%10%9%9%
39%61%21%79%

-----Don't know
-----
----

1.6721.6861.7021.6771.682Average number of
mentions

1.1231.1801.2251.1471.162Standard Deviation
0.0020.0010.0060.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 115 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

84538383332117222294893469Emails on a computer
20%28%23%22%35%33%30%25%35%35%28%28%27%(laptop\desktop\netbook\
2%10%8%8%7%7%2%15%5%6%10%20%tablet)

-11-32-1-21213Social networking sites
-1%*-3%2%-*-3%*1%1%such as Facebook or
-10%7%-21%14%-9%-18%5%16%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

----1--1---25Micro blogging sites
----1%--*---1%*such as Twitter or
----30%--27%---43%tumblr on a computer

(laptop\desktop\netbook\
tablet)

----11--1--26Instant Messaging e.g.
----1%1%--1%--1%*Facebook Messenger, MSN
----23%25%--12%--41%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-1------1--12Skype calls or other
-1%------1%--**Internet based phone
-51%------26%--23%service on a computer

(laptop\desktop\netbook\
tablet)

-------------Free\paid for e-cards
-------------through a website on a
------------computer

(laptop\desktop\netbook\
tablet)

321311-42-4627Comments on
7%1%1%1%2%1%-1%3%-2%2%2%websites\forums on a

11%ak9%5%9%5%4%-13%8%-15%21%computer
(laptop\desktop\netbook\
tablet)

214131-7113530Virtual assistance on a
5%1%2%1%3%1%-2%1%1%2%2%2%website on a computer
7%4%13%4%11%3%-23%3%3%11%17%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 115 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

113948452931279161747108473Voice calls on a mobile
27%24%29%26%31%32%6%27%26%21%28%32%28%phone
2%8%10%g9%6%g6%g*17%3%4%10%g      23%g

-434652322-839Text messaging \ SMS on
-2%2%2%6%5%5%1%3%3%-2%2%a mobile phone
-10%8%11%15%cf13%c5%c8%4%6%-19%

-------------Picture messaging \ MMS
-------------on a mobile phone
------------

3442137-17461628104Emails on a mobile phone
8%2%2%1%14%7%-6%6%8%10%8%6%
3%4%3%2%13%ajkl7%-16%4%6%16%jk27%jk

---11--1--115Micro blogging sites
---1%1%--*--1%**such as Twitter or
---19%26%--23%--21%11%tumblr on a mobile phone

----1-----124Instant messaging e.g.
----1%-----*1%*BBM, Facebook Messenger,
----34%-----18%49%iMessage on a mobile

phone

--1-1--11-238Social networking sites
--*-1%--*1%-1%1%*or apps such as
--7%-17%--14%8%-19%35%Facebook, or LinkedIn on

a mobile phone

-----1-3--1712Comments on
-----1%-1%--1%2%1%websites\forums on a
-----9%-27%--9%55%mobile phone

--------*--34Skype or other Internet
--------1%--1%*based phone service on a
--------12%--88%mobile phone

21737087414720134324167129762Voice calls on landline
51%45%42%50%43%49%56%46%51%49%40%39%45%phone
3%10%9%11%5%6%3%18%4%5%9%17%

512221913196398182834224Post (Letters, cards or
11%7%14%11%13%20%16%13%13%22%17%10%13%packages)
2%5%10%9%6%9%l3%18%4%8%bl13%15%

 Page 1115

Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 115 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

10533545262177412223670412Meeting face to face
24%33%21%26%28%22%21%25%19%27%21%21%24%
2%13%b9%11%6%5%2%18%3%5%9%17%

-------------Direct Debit
-------------
------------

1-21212-*14417Internet\online\website
2%-1%1%2%1%4%-*1%3%1%1%(no further detail)
4%-11%8%12%4%9%f-1%5%25%22%

-------------Online Internet Banking
-------------
------------

-----3--1---3Familyfriends\acquaintan
-----3%--1%---*ce deals with it
-----83%abf--17%---

-------------Phone (no detail)
-------------
------------

-------------Shops\shopping (all
-------------references)
------------

-1-1----*--14Other method
-1%-*----1%--**
-29%-23%----11%--37%

SUMMARY CODES

4114614516590873425959761582981559ANY
97%90%88%96%96%90%96%89%93%92%93%89%91%
3%9%9%11%k6%6%2%17%4%5%10%19%

-11132-2123421ANY SOCIAL NETWORKING
-1%1%1%3%2%-1%1%3%2%1%1%
-6%7%5%13%9%-11%3%11%16%19%

847423936351176223253106508ANY EMAILS
20%29%25%23%38%37%30%26%36%39%31%32%30%
2%9%8%8%7%7%2%15%4%6%j11%21%
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 115 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

----31--1-149ANY INSTANT MESSAGING
----3%1%--1%-*1%1%
----29%15%--7%-8%41%

2998951226064211834349982061069ANY VOICE CALLS
68%60%57%71%64%67%60%63%69%59%58%62%63%
3%9%9%11%6%6%2%17%4%5%9%19%

321311-62-51035ANY COMMENTS ON WEBSITE
7%1%1%1%2%1%-2%3%-3%3%2%FORUMS
9%k7%4%7%4%3%-17%6%-15%29%

NUMBER OF WAYS
TO COMMUNICATE

2587891165247261603442981839591 mention
59%53%54%67%55%49%73%55%54%50%58%55%56%
3%9%9%12%ah5%5%3%17%4%4%10%19%

113535321816553152031653372 mentions
25%21%21%18%19%17%14%18%24%24%18%20%20%
3%10%10%9%5%5%1%16%4%6%9%19%

21915810111316720311603 mentions
5%11%9%4%10%11%3%11%10%8%12%9%9%
1%12%9%5%6%7%1%20%4%4%12%19%

355866182459614 mentions
8%3%3%4%6%6%4%3%3%5%3%3%4%
5%8%8%12%9%9%2%13%3%7%8%15%

-113571624411435+ mentions
-1%*2%5%7%2%2%3%4%2%3%2%
-3%2%7%11%15%kl2%14%4%9%9%25%

117207410132461235151None
3%10%12%4%4%10%4%11%7%8%7%11%9%
1%11%14%j5%3%7%1%21%3%4%8%23%

-------------Don't know
-------------
------------

1.6011.6261.5741.4971.9581.992jk1.4421.6821.7511.8301.6401.7001.682Average number of
mentions

0.9160.9170.8700.9411.7521.4261.0201.2131.3271.2480.9871.2031.162Standard Deviation
0.0190.0060.0050.0060.0400.0230.0340.0060.0160.0200.0080.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 115 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

474228324538369401469Emails on a computer
22%28%20%33%29%27%23%28%27%(laptop\desktop\netbook\
10%90%2%7%10%82%15%85%tablet)

211-21104813Social networking sites
1%1%-2%1%1%1%1%1%such as Facebook or

16%84%-14%10%76%34%66%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

13---5-55Micro blogging sites
1%*---*-**such as Twitter or

32%68%---100%-100%tumblr on a computer
(laptop\desktop\netbook\
tablet)

14-1-4-66Instant Messaging e.g.
1%*-1%-*-**Facebook Messenger, MSN

22%78%-25%-75%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

11--11-22Skype calls or other
1%*--1%*-**Internet based phone

49%51%--51%49%-100%service on a computer
(laptop\desktop\netbook\
tablet)

---------Free\paid for e-cards
---------through a website on a
--------computer

(laptop\desktop\netbook\
tablet)

1263122142327Comments on
1%2%7%1%2%1%1%2%2%websites\forums on a
5%95%11%ad4%9%76%15%85%computer

(laptop\desktop\netbook\
tablet)

3272112522830Virtual assistance on a
1%2%5%1%1%2%1%2%2%website on a computer

10%90%7%3%4%85%7%93%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 115 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

8438611313839361412473Voice calls on a mobile
40%26%27%32%25%28%20%29%28%phone
18%ah82%2%6%8%83%13%87%c

433-543093039Text messaging \ SMS on
2%2%-5%2%2%3%2%2%a mobile phone

11%86%-13%10%77%23%77%

---------Picture messaging \ MMS
---------on a mobile phone
--------

198537490995104Emails on a mobile phone
9%6%8%7%2%6%3%7%6%

18%82%3%7%4%87%8%92%

24---5145Micro blogging sites
1%*---****such as Twitter or

32%68%---100%19%81%tumblr on a mobile phone

13---4-44Instant messaging e.g.
**---*-**BBM, Facebook Messenger,

14%86%---100%-100%iMessage on a mobile
phone

44---8268Social networking sites
2%*---1%1%**or apps such as

46%h54%---100%22%78%Facebook, or LinkedIn on
a mobile phone

48-1-1111112Comments on
2%1%-1%-1%*1%1%websites\forums on a

32%68%-9%-91%9%91%mobile phone

12---4-44Skype or other Internet
1%*---*-**based phone service on a

30%70%---100%-100%mobile phone

69689214767626162599762Voice calls on landline
33%46%51%49%44%44%54%43%45%phone
9%90%i3%6%9%82%21%abi            79%

192055191218859165224Post (Letters, cards or
9%14%11%20%8%13%20%12%13%packages)
8%91%2%9%e5%84%26%ab74%
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 115 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

5735310215033081331412Meeting face to face
27%24%24%22%33%23%27%23%24%
14%86%2%5%12%80%20%80%

---------Direct Debit
---------
--------

21611-1641317Internet\online\website
1%1%2%1%-1%1%1%1%(no further detail)

10%90%4%4%-92%23%77%

---------Online Internet Banking
---------
--------

-3-3-1133Familyfriends\acquaintan
-*-3%-****ce deals with it
-100%-83%ad-17%17%83%

---------Phone (no detail)
---------
--------

---------Shops\shopping (all
---------references)
--------

13--13-44Other method
**--1%*-**

15%85%--29%71%-100%

SUMMARY CODES

18513684187138129427912801559ANY
88%92%97%90%90%91%93%91%91%
12%88%3%6%9%83%18%82%

615-211861521ANY SOCIAL NETWORKING
3%1%-2%1%1%2%1%1%

29%71%-9%6%85%28%72%

564518354741871437508ANY EMAILS
27%30%20%37%31%29%24%31%30%
11%89%2%7%9%82%14%86%
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 115 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

18-1-8-99ANY INSTANT MESSAGING
1%1%-1%-1%-1%1%

13%87%-15%-85%-100%

1249402964928831978721069ANY VOICE CALLS
59%63%68%67%60%62%65%62%63%
12%88%3%6%9%83%18%82%

5303122943135ANY COMMENTS ON WEBSITE
3%2%7%1%2%2%1%2%2%FORUMS

15%85%9%3%7%82%12%88%

NUMBER OF WAYS
TO COMMUNICATE

1128442547808071747859591 mention
54%57%59%49%52%57%58%56%56%
12%88%3%5%8%84%18%82%

37297111633277632743372 mentions
18%20%25%17%21%20%21%19%20%
11%88%3%5%10%82%19%81%

2014021119129211391603 mentions
9%9%5%11%12%9%7%10%9%

12%88%1%7%12%80%13%87%

1149365471249614 mentions
5%3%8%6%3%3%4%3%4%

18%81%5%9%8%77%19%81%

538-7135933435+ mentions
2%3%-7%1%2%3%2%2%

11%89%-15%e3%82%22%78%

251261101612422129151None
12%8%3%10%10%9%7%9%9%
16%84%1%7%10%82%14%86%

---------Don't know
---------
--------

1.7411.6731.6011.9921.6511.6671.6801.6821.682Average number of
mentions

1.2571.1490.9161.4260.9331.1691.2291.1471.162Standard Deviation
0.0080.0010.0190.0230.0060.0010.0050.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 115 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

446386193667923446469Emails on a computer
29%29%15%31%22%15%29%27%(laptop\desktop\netbook\
95%df82%df4%78%df17%5%cf           95%ctablet)

1311-112-1313Social networking sites
1%1%-1%1%-1%1%such as Facebook or

100%84%-84%16%-100%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

55-5--55Micro blogging sites
**-*--**such as Twitter or

100%100%-100%--100%tumblr on a computer
(laptop\desktop\netbook\
tablet)

64-42-66Instant Messaging e.g.
**-*1%-**Facebook Messenger, MSN

100%64%-64%36%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

22-21-22Skype calls or other
**-**-**Internet based phone

100%74%-74%26%-100%service on a computer
(laptop\desktop\netbook\
tablet)

--------Free\paid for e-cards
--------through a website on a
-------computer

(laptop\desktop\netbook\
tablet)

2724-243-2727Comments on
2%2%-2%1%-2%2%websites\forums on a

100%87%-87%13%-100%computer
(laptop\desktop\netbook\
tablet)

3023-236-3030Virtual assistance on a
2%2%-2%2%-2%2%website on a computer

100%79%-79%21%-100%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 115 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

473313-313160-473473Voice calls on a mobile
30%24%-26%44%-30%28%phone

100%fg66%f-66%f34%aefgh-cf          100%c

3934-345-3939Text messaging \ SMS on
3%3%-3%1%-3%2%a mobile phone

100%86%-86%14%-100%

--------Picture messaging \ MMS
--------on a mobile phone
-------

10478-7826-104104Emails on a mobile phone
7%6%-7%7%-7%6%

100%f75%f-75%f25%f-cf          100%c

55-5--55Micro blogging sites
**-*--**such as Twitter or

100%100%-100%--100%tumblr on a mobile phone

44-4--44Instant messaging e.g.
**-*--**BBM, Facebook Messenger,

100%100%-100%--100%iMessage on a mobile
phone

87-71-88Social networking sites
1%1%-1%*-1%*or apps such as

100%92%-92%8%-100%Facebook, or LinkedIn on
a mobile phone

1211-112-1212Comments on
1%1%-1%*-1%1%websites\forums on a

100%87%-87%13%-100%mobile phone

4---4-44Skype or other Internet
*---1%-**based phone service on a

100%---100%eg-100%mobile phone

681737756621981681762Voice calls on landline
44%56%58%56%5%51%44%45%phone
89%d97%adh10%adh87%adh3%11%d            89%

199175181574225199224Post (Letters, cards or
13%13%14%13%11%16%13%13%packages)
89%78%8%70%19%11%89%
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 115 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

371305312739840371412Meeting face to face
24%23%24%23%27%26%24%24%
90%74%8%66%24%10%90%

--------Direct Debit
--------
-------

1717-171-1717Internet\online\website
1%1%-1%*-1%1%(no further detail)

100%95%-95%5%-100%

--------Online Internet Banking
--------
-------

2312-123Familyfriends\acquaintan
**1%*-1%**ce deals with it

60%100%40%60%-40%60%

--------Phone (no detail)
--------
-------

--------Shops\shopping (all
--------references)
-------

32-21134Other method
**-*****

85%52%-52%33%15%85%

SUMMARY CODES

14221214114110032313614221559ANY
92%92%88%93%88%87%92%91%
91%78%7%71%d21%9%91%

2118-183-2121ANY SOCIAL NETWORKING
1%1%-2%1%-1%1%

100%87%-87%13%-100%

485414193959023485508ANY EMAILS
31%31%15%33%25%15%31%30%
95%f81%f4%78%df18%5%cf           95%c
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 115 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

97-72-99ANY INSTANT MESSAGING
1%1%-1%1%-1%1%

100%78%-78%22%-100%

98888175806182819881069ANY VOICE CALLS
64%67%58%68%50%51%64%63%
92%d82%d7%75%ad17%8%cd           92%c

3530-305-3535ANY COMMENTS ON WEBSITE
2%2%-3%1%-2%2%FORUMS

100%86%-86%14%-100%

NUMBER OF WAYS
TO COMMUNICATE

847708946142331128479591 mention
55%54%72%52%64%72%55%56%
88%74%10%aegh64%24%egh12%ab88%

3202741326258173203372 mentions
21%21%10%22%16%11%21%20%
95%f81%f4%78%f17%5%cf           95%c

15613741332341561603 mentions
10%10%3%11%6%3%10%9%
97%86%3%83%df14%3%c            97%c

58523499358614 mentions
4%4%2%4%2%2%4%4%

95%86%5%81%14%5%95%

4343-43--43435+ mentions
3%3%-4%--3%2%

100%d100%d-100%d--d           100%

13010316874320130151None
8%8%12%7%12%13%8%9%

86%68%11%58%29%e14%86%

--------Don't know
--------
-------

1.723df1.765df1.2681.817adf1.4021.2561.723c1.682cdfAverage number of
mentions

1.1931.2470.6641.2810.7370.6281.1931.162Standard Deviation
0.0010.0010.0040.0020.0020.0030.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 115 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

2013312811969469Emails on a computer
6%40%31%32%27%27%(laptop\desktop\netbook\
4%28%abf27%f25%ff            15%ftablet)

-524213Social networking sites
-2%1%1%1%1%such as Facebook or
-39%17%29%14%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-112-5Micro blogging sites
-**1%-*such as Twitter or
-27%30%43%-tumblr on a computer

(laptop\desktop\netbook\
tablet)

-1-136Instant Messaging e.g.
-*-*1%*Facebook Messenger, MSN
-23%-22%56%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-1-1-2Skype calls or other
-*-*-*Internet based phone
-51%-49%-service on a computer

(laptop\desktop\netbook\
tablet)

------Free\paid for e-cards
------through a website on a
-----computer

(laptop\desktop\netbook\
tablet)

-5571027Comments on
-2%1%2%4%2%websites\forums on a
-20%20%25%35%fcomputer

(laptop\desktop\netbook\
tablet)

-499830Virtual assistance on a
-1%2%2%3%2%website on a computer
-12%31%f30%f26%f(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 115 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

4511211812572473Voice calls on a mobile
13%34%29%34%28%28%phone
10%24%f25%f27%ff            15%f

611107539Text messaging \ SMS on
2%3%2%2%2%2%a mobile phone

15%28%26%19%12%

------Picture messaging \ MMS
------on a mobile phone
-----

237203510104Emails on a mobile phone
1%11%5%9%4%6%
2%36%abdf19%f33%ff            10%f

-113-5Micro blogging sites
-**1%-*such as Twitter or
-23%26%51%-tumblr on a mobile phone

-11114Instant messaging e.g.
-*****BBM, Facebook Messenger,
-35%34%18%14%iMessage on a mobile

phone

--1618Social networking sites
--*2%**or apps such as
--17%73%10%Facebook, or LinkedIn on

a mobile phone

-214412Comments on
-1%*1%2%1%websites\forums on a
-17%10%37%36%mobile phone

-*-224Skype or other Internet
-*-*1%*based phone service on a
-12%-43%45%mobile phone

178139207133104762Voice calls on landline
52%42%51%36%41%45%phone
23%c18%27%c18%c            14%

5238624627224Post (Letters, cards or
15%11%15%12%11%13%packages)
23%17%28%20%12%
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 115 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

83701109851412Meeting face to face
24%21%27%26%20%24%
20%17%27%24%12%

------Direct Debit
------
-----

1265317Internet\online\website
*1%1%1%1%1%(no further detail)
8%13%35%30%15%

------Online Internet Banking
------
-----

2-1--3Familyfriends\acquaintan
1%-*--*ce deals with it

57%-43%--

------Phone (no detail)
------
-----

------Shops\shopping (all
------references)
-----

*121-4Other method
****-*

11%15%52%22%-

SUMMARY CODES

2973073813432301559ANY
87%93%93%92%90%91%
19%20%24%f22%15%

-6210221ANY SOCIAL NETWORKING
-2%1%3%1%1%
-30%11%51%f8%

2214813413075508ANY EMAILS
6%45%33%35%30%30%
4%29%abdf26%f26%ff            15%f
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 115 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

-31239ANY INSTANT MESSAGING
-1%*1%1%1%
-29%15%21%34%

2072072792271491069ANY VOICE CALLS
60%63%68%61%59%63%
19%19%26%21%14%

-57101335ANY COMMENTS ON WEBSITE
-2%2%3%5%2%FORUMS
-15%19%29%f37%af

NUMBER OF WAYS
TO COMMUNICATE

2311602151991549591 mention
67%48%53%53%61%56%
24%acde17%22%21%16%e

44909273383372 mentions
13%27%22%20%15%20%
13%27%abf27%f22%f            11%

18274346251603 mentions
5%8%11%12%10%9%

12%17%27%29%f16%

32016166614 mentions
1%6%4%4%2%4%
6%32%f27%26%9%

-101598435+ mentions
-3%4%3%3%2%
-24%f35%f22%ff            18%f

4623282924151None
13%7%7%8%10%9%
30%d16%19%19%16%

------Don't know
------
-----

1.3071.845f1.806f1.772f1.608f1.682fAverage number of
mentions

0.6381.2481.3011.2471.0851.162Standard Deviation
0.0010.0050.0050.0050.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_02 Thinking about business communications, which of these methods do you ever use to ... follow up about goods\services you have already purchased ( including customer
services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 116 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

5232856146101285668777724131199330Emails on a computer
3%14%9%21%25%19%9%21%24%26%23%12%15%23%19%(laptop\desktop\netbook\
1%7%o8%17%imo44%adimno31%imo8%17%imo21%dimo23%dimno23%dimo7%o40%dimo   60%ctablet)

---153-12312549Social networking sites
---*1%1%-*1%1%*1%1%1%1%such as Facebook or
---9%57%34%-9%20%37%11%23%52%48%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

---1---1-----11Micro blogging sites
---*---*-----**such as Twitter or
---100%---100%-----100%tumblr on a computer

(laptop\desktop\netbook\
tablet)

----14--1-23245Instant Messaging e.g.
----*1%--*-1%1%***Facebook Messenger, MSN
----20%80%--20%-31%49%30%70%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

----12--1--2213Skype calls or other
----**--*--1%***Internet based phone
----23%77%--23%--77%77%23%service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

-111831171217613Comments on
-1%**1%1%**2%*1%1%1%1%1%websites\forums on a
-9%9%10%59%22%9%10%50%9%13%9%55%45%computer

(laptop\desktop\netbook\
tablet)

-333135334832111223Virtual assistance on a
-2%1%1%2%1%1%1%2%3%1%1%1%1%1%website on a computer
-13%13%11%54%22%13%11%19%36%14%8%48%52%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 116 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

115163818821016387011713477190262453Voice calls on a mobile
1%9%5%14%32%39%5%14%24%39%40%37%22%31%26%phone
*3%o4%8%imo41%hilmno46%aghilm4%8%imo16%hilmno26%aghilm30%aghilm17%aghilm42%hilmno 58%c

nononono

-1121514127812282533Text messaging \ SMS on
-1%*1%3%3%*1%3%3%4%1%1%3%2%a mobile phone
-4%4%6%47%42%4%6%22%25%37%im5%23%77%c

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

112131512111193417265884Emails on a mobile phone
*1%1%*5%9%1%*4%6%10%8%3%7%5%
1%1%2%1%36%hilm60%aghilm2%1%14%hilm23%hilmno40%aghikl20%hilmno31%hilm   69%c

nomno

-----2----11112Micro blogging sites
-----*----*****such as Twitter or
-----100%----66%34%34%66%tumblr on a mobile phone

-----2----11112Instant messaging e.g.
-----*----*****BBM, Facebook Messenger,
-----100%----61%39%39%61%iMessage on a mobile

phone

-----3----223-3Social networking sites
-----1%----1%1%*-*or apps such as
-----100%----50%50%100%-Facebook, or LinkedIn on

a mobile phone

-----6----33336Comments on
-----1%----1%1%***websites\forums on a
-----100%----51%49%k54%46%mobile phone

-112-212--*1224Skype or other Internet
-**1%-**1%--*1%***based phone service on a
-18%18%39%-43%18%39%--9%34%43%57%mobile phone

9711120816830517220816814615912745471382853Voice calls on landline
69%66%67%62%52%32%67%62%51%53%38%22%55%45%50%phone
11%adefg13%adegjk24%adefgj20%adej36%dej20%d24%adefgj20%adej17%dej19%dej15%d5%55%bdej    45%
jkkk

314172409080724053375921142140282Post (Letters, cards or
22%24%23%15%15%15%23%15%18%12%18%10%16%17%16%packages)
11%d14%dfj25%adfjk14%32%28%25%adfjk14%19%13%21%7%50%50%
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 116 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

16223824596038242435362480101181Meeting face to face
11%13%12%9%10%11%12%9%8%12%11%12%9%12%11%
9%12%21%13%33%33%21%13%13%19%20%13%44%56%

35853-85-3--9616Direct Debit
2%3%3%2%*-3%2%-1%--1%1%1%

19%j33%egjk52%ejk31%j17%-52%ejk31%j-17%--60%40%

24647264432-10919Internet\online\website
1%2%2%2%1%*2%2%1%1%1%-1%1%1%(no further detail)

11%19%30%22%37%11%30%22%21%16%11%-52%48%

---------------Online Internet Banking
---------------
--------------

1-11--11-----22Familyfriends\acquaintan
*-*1%--*1%-----**ce deals with it

29%-29%71%--29%71%-----100%

----44--3122448Phone (no detail)
----1%1%--1%*1%1%***
----49%51%--41%8%24%28%54%46%

---------------Shops\shopping (all
---------------references)
--------------

213-133-1-3-348Other method
2%1%1%-**1%-1%-1%-*1%*

29%16%45%-19%35%45%-19%-35%-42%58%

SUMMARY CODES

1281542812495444642812492622823011627757621537ANY
90%91%91%91%93%86%91%91%91%94%91%78%90%90%90%
8%d10%d18%d16%d35%dj30%18%d16%d17%d18%dj20%d11%50%d      50%

---158-123448614ANY SOCIAL NETWORKING
---*1%1%-*1%1%1%2%1%1%1%
---6%38%56%-6%14%25%28%28%60%40%

5242957155126295770859235147221368ANY EMAILS
4%14%9%21%26%23%9%21%24%29%28%17%17%26%22%
1%6%o8%16%imo42%dimno34%imo8%16%imo19%imo23%dimno25%dimno9%o40%imo    60%c

----16--1-33257ANY INSTANT MESSAGING
----*1%--*-1%2%*1%*
----15%85%--15%-39%47%32%68%
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 116 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

971172141894143432141891912232291146035561159ANY VOICE CALLS
69%69%69%69%70%64%69%69%66%74%69%55%70%66%68%
8%10%d18%d16%d36%d30%18%d16%d16%19%dj20%d10%52%d      48%

-1118911715410919ANY COMMENTS ON WEBSITE
-1%**1%2%**2%*1%2%1%1%1%FORUMS
-6%6%7%41%46%6%7%35%6%25%21%55%45%

NUMBER OF WAYS
TO COMMUNICATE

10110220317535630420317517917718112354749210381 mention
71%61%65%64%61%56%65%64%62%59%55%59%63%58%61%
10%ej10%20%e17%34%29%20%e17%17%17%17%12%53%47%

243660551111006055516076241571693252 mentions
17%21%19%20%19%19%19%20%18%20%23%12%18%20%19%
7%11%18%17%34%31%18%17%16%18%23%d7%48%52%

281117383411171721221249511013 mentions
2%5%3%6%7%6%3%6%6%7%7%6%6%6%6%
2%8%11%17%38%34%11%17%17%21%22%11%49%51%

156-24166-101416*1730464 mentions
1%3%2%-4%3%2%-4%5%5%*2%3%3%
2%11%hl13%-52%dhl35%hl13%-22%hl31%dhl34%dhl1%36%64%

-1121491241063621265+ mentions
-1%*1%2%2%*1%1%3%2%2%1%2%2%
-5%5%7%53%35%5%7%16%36%22%13%22%78%c

1415292443752924261731448784171None
10%9%9%9%7%14%9%9%9%6%9%21%10%10%10%
8%9%17%14%25%44%fk17%14%15%10%18%26%aefghi51%49%

klmno

-----1-----1-11Don't know
-----*-----1%-**
-----100%-----100%-100%

1.2411.490o1.3771.3951.610imo1.575imo1.3771.3951.538o1.677hilm1.664hilm1.4081.4341.611c1.522oAverage number of
oomentions

0.5050.8490.7230.7161.1021.0630.7230.7161.0491.1471.1070.9570.8351.0990.979Standard Deviation
0.0020.0040.0020.0020.0020.0020.0020.0020.0050.0050.0040.0050.0010.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 116 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

882423751130112922554519349056330Emails on a computer
11%27%8%14%25%29%5%16%19%17%13%25%31%20%19%(laptop\desktop\netbook\
27%73%almo11%15%m39%almo34%almo3%7%i17%i14%i6%10%27%abeimo    17%tablet)

82252---32-1229Social networking sites
1%**1%*---1%1%-1%1%1%1%such as Facebook or

82%18%24%58%n18%---35%17%-9%22%17%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

1--1-------1--1Micro blogging sites
*--*-------1%--*such as Twitter or

100%--100%-------100%--tumblr on a computer
(laptop\desktop\netbook\
tablet)

241122--11---45Instant Messaging e.g.
******--**---1%*Facebook Messenger, MSN

30%70%10%20%39%31%--20%10%---70%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

211*1----2--1-3Skype calls or other
*****----1%--*-*Internet based phone

58%42%42%16%42%----77%--23%-service on a computer
(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

31012731-51-13213Comments on
*1%*1%1%1%1%-2%*-1%1%1%1%websites\forums on a

27%73%9%17%54%20%9%-37%9%-10%22%13%computer
(laptop\desktop\netbook\
tablet)

41931713--74335123Virtual assistance on a
*2%1%*1%3%--2%2%2%2%2%*1%website on a computer

17%83%o11%6%28%55%lmo--31%17%13%11%23%5%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 116 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

20125210299170813983961329105115453Voice calls on a mobile
25%28%22%28%33%21%2%6%28%37%9%22%36%41%26%phone
44%56%22%22%38%ajmo18%1%2%18%hi21%ahi3%6%e23%aeehi    25%ade

131986712--621291233Text messaging \ SMS on
2%2%2%2%1%3%--2%1%1%2%3%4%2%a mobile phone

41%59%23%17%21%38%--19%5%4%6%28%38%

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

24617164021-17182-243384Emails on a mobile phone
3%7%2%5%8%6%-1%2%7%1%-8%12%5%

28%72%mo9%19%47%mo25%m-1%8%22%hi2%-28%deim     39%ade

111--1---1---12Micro blogging sites
***--*---*---**such as Twitter or

34%66%34%--66%---34%---66%tumblr on a mobile phone

111--1---1---12Instant messaging e.g.
***--*---*---**BBM, Facebook Messenger,

39%61%39%--61%---39%---61%iMessage on a mobile
phone

21111----3----3Social networking sites
*****----1%----*or apps such as

69%31%40%29%31%----100%a----Facebook, or LinkedIn on
a mobile phone

332121---3---36Comments on
******---1%---1%*websites\forums on a

54%46%36%19%27%19%---54%---46%mobile phone

221121---212--4Skype or other Internet
******---1%1%1%--*based phone service on a

41%59%14%27%39%21%---43%18%39%--mobile phone

38846520618224921611710116885916713787853Voice calls on landline
48%52%45%50%49%56%69%72%58%33%64%51%46%31%50%phone
45%55%24%21%29%25%mo14%af12%afg20%f10%11%abc8%b16%bbf     10%

136145865179673622473736184343282Post (Letters, cards or
17%16%19%14%15%17%21%15%16%14%25%14%14%16%16%packages)
48%52%30%18%28%24%13%8%17%13%13%7%15%15%
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 116 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

11071684241302010252518143435181Meeting face to face
13%8%15%12%8%8%12%7%9%10%12%11%12%13%11%
61%jkn39%37%ajkn23%23%17%11%5%14%14%10%8%19%19%

78345345*-4-2-16Direct Debit
1%1%1%1%1%1%2%3%*-3%-1%-1%

47%53%19%29%31%22%27%31%fg2%-26%b-14%-

4153*692152432-19Internet\online\website
*2%1%*1%2%1%1%2%1%3%2%1%-1%(no further detail)

20%80%18%2%32%48%o9%7%26%11%21%b15%11%-

---------------Online Internet Banking
---------------
--------------

111--1----11--2Familyfriends\acquaintan
***--*----*1%--*ce deals with it

29%71%29%--71%----29%71%--

61241---14--3*8Phone (no detail)
1%**1%*---*1%--1%**

83%17%29%54%17%---8%46%--41%5%

---------------Shops\shopping (all
---------------references)
--------------

3421322--11-128Other method
*1%**1%*1%--*1%-*1%*

40%60%28%13%37%23%29%--13%16%-19%23%

SUMMARY CODES

7178203963214673531481282742251331212692381537ANY
88%92%87%89%91%92%88%91%94%86%94%92%91%86%90%
47%53%m26%21%30%23%10%8%18%f15%9%8%18%16%

1044631--35-12314ANY SOCIAL NETWORKING
1%*1%2%1%*--1%2%-1%1%1%1%

72%28%26%46%20%8%--23%36%-6%15%19%

1022664458148118923615420349572368ANY EMAILS
13%30%10%16%29%31%5%17%21%21%14%25%32%26%22%
28%72%almo12%16%m40%almo32%almo2%6%i16%i15%i6%9%26%aeimo    20%e

251123--11---57ANY INSTANT MESSAGING
*1%***1%--**---2%*

32%68%17%15%29%39%--15%17%---68%
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 116 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

53962028825136125911810421316896842011751159ANY VOICE CALLS
66%69%63%70%71%68%70%74%73%64%67%64%68%63%68%
46%54%25%22%31%22%10%9%18%14%8%7%17%15%

71233941-54-13419ANY COMMENTS ON WEBSITE
1%1%1%1%2%1%1%-2%2%-1%1%2%1%FORUMS

35%65%17%18%45%19%6%-26%23%-7%15%23%

NUMBER OF WAYS
TO COMMUNICATE

52051829122929222610791193156968416414810381 mention
64%58%64%64%57%59%64%65%66%60%68%63%56%53%61%
50%50%28%22%28%22%10%9%19%15%9%b8%16%14%

14218380621057837304743232464573252 mentions
17%21%18%17%21%20%22%21%16%16%16%19%22%21%19%
44%56%25%19%32%24%11%9%14%13%7%8%20%18%

36651916412456201861118161013 mentions
4%7%4%5%8%6%3%5%7%7%4%8%6%6%6%

36%64%19%16%41%24%5%6%20%18%6%11%18%16%

1135392114--1166-1410464 mentions
1%4%1%2%4%4%--4%2%4%-5%4%3%

25%75%mo6%19%46%mo30%m--23%13%13%-29%m      21%

81935811--4212107265+ mentions
1%2%1%1%1%3%--1%1%1%1%3%3%2%

30%70%10%20%29%42%--14%7%5%7%38%27%

987359394330201318369112538171None
12%8%13%11%8%8%12%9%6%14%6%8%9%14%10%
57%43%35%n23%25%18%12%8%10%21%g5%6%15%22%

-1--1--------11Don't know
-*--*--------**
-100%--100%--------100%

1.4071.623mo1.3591.4651.614mo1.634mo1.3091.3361.5071.4811.4531.4561.7141.6621.522moAverage number of
mentions

0.8621.0610.7570.9740.9911.1470.5270.5710.9860.9130.8890.8401.2031.1830.979Standard Deviation
0.0010.0020.0010.0030.0020.0040.0020.0030.0040.0030.0060.0060.0060.0060.001Error Variance

 Page 1137

Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 116 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

242882381401852777226330Emails on a computer
20%18%21%12%17%26%10%19%22%19%(laptop\desktop\netbook\
73%27%7%25%12%56%ag8%23%ddg          68%dtablet)

451126-279Social networking sites
*1%1%*1%1%-1%1%1%such as Facebook or

43%57%6%9%20%65%-23%77%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

1----1--11Micro blogging sites
*----*--**such as Twitter or

100%----100%--100%tumblr on a computer
(laptop\desktop\netbook\
tablet)

5-1112-335Instant Messaging e.g.
*-1%***-1%**Facebook Messenger, MSN

100%-27%10%20%43%-49%51%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

211-11-123Skype calls or other
**1%-1%*-***Internet based phone

58%42%35%-42%23%-35%65%service on a computer
(laptop\desktop\netbook\
tablet)

----------Free\paid for e-cards
----------through a website on a
---------computer

(laptop\desktop\netbook\
tablet)

121-31941813Comments on
1%*-**1%1%*1%1%websites\forums on a

91%9%-19%8%73%28%9%63%computer
(laptop\desktop\netbook\
tablet)

11122769161723Virtual assistance on a
1%3%2%1%3%1%*1%2%1%website on a computer

48%52%7%29%26%38%3%26%71%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 116 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

28416939887425142143268453Voice calls on a mobile
23%35%36%13%32%35%16%34%26%26%phone
63%37%aj9%g20%16%g55%ag9%32%abddg          59%d

231017521272333Text messaging \ SMS on
2%2%1%1%2%3%1%2%2%2%a mobile phone

68%32%2%21%14%63%6%23%71%

----------Picture messaging \ MMS
----------on a mobile phone
---------

632114510554324884Emails on a mobile phone
5%4%13%1%4%8%1%8%5%5%

75%25%17%afg6%12%g65%g4%38%dg           57%

2-1--1-2-2Micro blogging sites
*-1%--*-*-*such as Twitter or

100%-34%--66%-100%-tumblr on a mobile phone

111--1-2-2Instant messaging e.g.
**1%--*-*-*BBM, Facebook Messenger,

61%39%39%--61%-100%-iMessage on a mobile
phone

122--2-213Social networking sites
**2%--*-1%**or apps such as

29%71%50%g--50%-69%31%Facebook, or LinkedIn on
a mobile phone

511212-426Comments on
**1%***-1%**websites\forums on a

81%19%22%32%16%30%-68%32%mobile phone

4*1-21-324Skype or other Internet
**1%-1%*-1%**based phone service on a

91%9%34%g-47%18%-61%39%mobile phone

60824529366125332153130570853Voice calls on landline
50%50%26%56%54%47%57%31%56%50%phone
71%29%3%43%eh15%h39%h18%c15%ch          67%ac

206769128341105452176282Post (Letters, cards or
17%16%9%19%15%16%20%13%17%16%packages)
73%27%3%45%h12%39%19%19%62%
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 116 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

1275478426643048103181Meeting face to face
10%11%6%13%11%9%11%11%10%11%
70%30%4%46%14%35%17%26%57%

141-1132311216Direct Debit
1%*-2%1%*1%*1%1%

91%9%-70%19%11%20%6%75%

163-7210231419Internet\online\website
1%1%-1%1%1%1%1%1%1%(no further detail)

82%18%-39%9%52%11%17%73%

----------Online Internet Banking
----------
---------

2--2----22Familyfriends\acquaintan
*--*----**ce deals with it

100%--100%----100%

43-134-438Phone (no detail)
*1%-*1%1%-1%**

57%43%-19%35%46%-55%45%

----------Shops\shopping (all
----------references)
---------

71-3-41338Other method
1%*-1%-1%*1%**

87%13%-45%-55%18%40%42%

SUMMARY CODES

1088450885832116552493419471537ANY
89%93%80%88%91%93%93%82%92%90%
71%29%6%38%14%h43%h16%c22%ch          62%c

682129-6814ANY SOCIAL NETWORKING
*2%2%*1%1%-1%1%1%

44%56%16%g6%14%64%-40%60%

2671013387452033091248368ANY EMAILS
22%21%30%13%19%29%11%22%24%22%
73%27%9%g24%12%55%afg8%25%ddg          67%d
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 116 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

712113-437ANY INSTANT MESSAGING
1%*2%***-1%**

90%10%30%g8%15%48%-62%38%

812348624281665031832477291159ANY VOICE CALLS
66%72%56%65%72%71%68%59%71%68%
70%30%5%37%14%h43%h16%21%c           63%c

17214211451019ANY COMMENTS ON WEBSITE
1%*1%1%1%2%1%1%1%1%FORUMS

88%12%7%23%10%60%20%27%54%

NUMBER OF WAYS
TO COMMUNICATE

7353036242513941319223161610381 mention
60%62%56%64%60%58%71%56%60%61%
71%29%6%41%13%40%18%abc22%59%

23887141204614544682143252 mentions
19%18%13%18%20%21%16%16%21%19%
73%27%4%37%14%45%13%21%66%

683392414541328591013 mentions
6%7%8%4%6%8%5%7%6%6%

67%33%9%24%14%54%g13%28%59%

2918210827-739464 mentions
2%4%1%1%3%4%-2%4%3%

62%38%3%21%17%58%-15%85%d

189245161718265+ mentions
1%2%2%1%2%2%*2%2%2%

68%32%6%15%19%60%3%28%70%

1373521772152207478171None
11%7%19%12%9%7%7%18%8%10%
80%20%12%ae45%12%30%12%43%abd45%

-11----1-1Don't know
-*1%----*-*
-100%100%----100%-

1.5111.5481.5221.3691.588g1.636g1.2941.545d1.573d1.522dgAverage number of
mentions

0.9730.9921.0880.7231.0991.0970.5921.0811.0130.979Standard Deviation
0.0010.0020.0140.0010.0060.0020.0010.0030.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 116 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

136103323236152145508203521256330Emails on a computer
27%29%23%14%20%19%23%14%19%16%16%24%13%19%(laptop\desktop\netbook\
41%a31%a98%a7%18%16%44%g15%2%6%11%64%bb      17%tablet)

139352--1116-9Social networking sites
*1%1%2%2%1%--4%**1%-1%such as Facebook or

16%35%100%30%h51%h19%--15%b7%10%68%-LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

-111----1----1Micro blogging sites
-**1%----2%----*such as Twitter or
-100%100%100%----100%abc----tumblr on a computer

(laptop\desktop\netbook\
tablet)

325-212--113-5Instant Messaging e.g.
1%**-1%1%*--*1%*-*Facebook Messenger, MSN

53%31%100%-31%27%42%--12%27%61%-Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

1232--1-1--2-3Skype calls or other
*1%*1%--*-1%--*-*Internet based phone

42%58%100%61%--39%-19%--81%-service on a computer
(laptop\desktop\netbook\
tablet)

--------------Free\paid for e-cards
--------------through a website on a
-------------computer

(laptop\desktop\netbook\
tablet)

441241-633--8313Comments on
1%1%1%2%*-1%1%7%--1%1%1%websites\forums on a

31%32%90%30%8%-42%19%21%abcde--60%19%computer
(laptop\desktop\netbook\
tablet)

1212236815423114423Virtual assistance on a
2%3%2%3%3%*1%1%4%2%*2%1%1%website on a computer

52%51%100%24%35%5%20%16%7%11%4%62%16%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 116 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

2021333895783941368382762243112453Voice calls on a mobile
40%38%28%35%28%34%22%24%21%21%29%27%26%26%phone
45%al29%al86%13%gh18%21%gh30%18%2%6%14%54%25%

1092958611214321333Text messaging \ SMS on
2%3%2%3%3%2%2%1%3%3%2%2%1%2%a mobile phone

31%27%88%17%24%19%34%6%3%11%10%65%10%

--------------Picture messaging \ MMS
--------------on a mobile phone
-------------

5035804151833142413501584Emails on a mobile phone
10%10%6%3%5%7%5%4%6%3%6%6%4%5%
59%al41%a95%5%18%21%40%16%3%5%15%59%18%

1121-1--1-1--2Micro blogging sites
****-*--1%-1%--*such as Twitter or

66%34%100%34%-66%--34%c-66%--tumblr on a mobile phone

2-21-1----2--2Instant messaging e.g.
*-**-*----1%--*BBM, Facebook Messenger,

100%-100%39%-61%----100%--iMessage on a mobile
phone

1*32--1--121-3Social networking sites
***1%--*--1%1%*-*or apps such as

21%15%100%71%a--29%--19%52%29%-Facebook, or LinkedIn on
a mobile phone

41611311112216Comments on
1%****1%**1%*1%***websites\forums on a

76%10%100%10%11%50%14%16%10%11%31%32%16%mobile phone

1141--311--214Skype or other Internet
****--**1%--***based phone service on a

27%14%100%14%--66%21%14%--57%30%mobile phone

226182691731671133221771660104466207853Voice calls on landline
45%52%50%45%56%42%52%50%41%47%48%52%48%50%phone
26%21%81%9%20%i13%38%21%2%7%12%55%24%

7442211264442103677192615277282Post (Letters, cards or
15%12%15%16%15%15%17%19%19%15%12%17%18%16%packages)
26%15%75%9%16%15%37%24%3%7%9%54%27%
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 116 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

42271283319326235914199445181Meeting face to face
8%8%9%20%6%12%10%10%23%11%9%10%10%11%

23%15%71%18%aghj11%17%34%19%5%8%11%52%25%

*-12--4102--49316Direct Debit
*-1%--1%2%*--2%1%1%1%
2%-76%--25%64%11%--25%55%20%

2719-23114--313419Internet\online\website
*2%1%-1%1%2%1%--1%1%1%1%(no further detail)

13%37%97%-11%15%55%19%--15%66%19%

--------------Online Internet Banking
--------------
-------------

--1---2----2-2Familyfriends\acquaintan
--*---*----*-*ce deals with it
--71%---100%----100%-

1-6-3-23--1338Phone (no detail)
*-*-1%-*1%--1%*1%*

11%-76%-43%-22%36%--17%40%44%

--------------Shops\shopping (all
--------------references)
-------------

1-5-1123-1-248Other method
*-*-***1%-1%-*1%*

13%-72%-19%13%23%45%-19%-23%58%

SUMMARY CODES

4493271241143269234569323301071768293941537ANY
90%94%90%88%90%86%91%91%77%84%82%92%92%90%
29%21%81%9%17%15%37%21%2%7%11%54%defd      26%df

34145531-1147-14ANY SOCIAL NETWORKING
1%1%1%3%2%1%*-4%1%2%1%-1%

24%27%100%38%agh35%21%7%-10%b9%28%b53%-

1561153592667601595610203923564368ANY EMAILS
31%33%26%16%22%22%25%16%25%16%18%26%15%22%
42%a31%a98%a7%18%16%43%g15%3%5%11%64%bb      17%
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 116 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

5271232--133-7ANY INSTANT MESSAGING
1%*1%*1%1%*--*2%*-*

65%23%100%10%23%36%31%--9%45%46%-

35826294311221117642024121811446192951159ANY VOICE CALLS
72%75%69%69%70%65%68%68%54%63%67%69%69%68%
31%23%81%10%18%15%36%21%2%7%12%53%25%

85185236331210319ANY COMMENTS ON WEBSITE
2%1%1%3%1%1%1%1%9%*1%1%1%1%FORUMS

45%25%93%24%9%15%34%18%18%abcde3%10%51%18%

NUMBER OF WAYS
TO COMMUNICATE

26219480790183154382230188011753828610381 mention
52%56%59%55%61%57%61%65%45%63%54%60%67%61%
25%19%78%9%18%15%37%22%2%8%11%52%n      28%d

104722693452421296971630194793252 mentions
21%21%20%21%17%16%21%19%17%12%14%22%19%19%
32%22%83%10%16%13%40%21%2%5%9%60%24%

523893617263219272247231013 mentions
10%11%7%4%6%10%5%5%5%5%10%5%5%6%
52%a38%a93%6%17%26%32%19%2%7%21%47%23%

2016456126175-36325464 mentions
4%5%3%4%4%2%3%1%-3%3%4%1%3%

43%35%98%13%26%13%37%10%-7%13%68%12%

1172575591412191265+ mentions
2%2%2%4%2%2%1%*10%1%1%2%*2%

41%27%96%27%g19%19%34%3%15%abcde5%8%70%3%

51221331930385331921376935171None
10%6%10%12%10%14%9%9%23%16%17%8%8%10%
30%13%78%11%17%22%31%18%5%bc12%c22%abc40%21%

--1-1-----1--1Don't know
--*-*-----1%--*
--100%-100%-----100%--

1.727a1.719a1.5831.699g1.5621.599g1.5061.3822.0091.4391.593b1.574b1.3661.522bAverage number of
mentions

1.1331.1261.0461.2871.0921.0880.9170.6851.8240.9691.0721.0270.6730.979Standard Deviation
0.0030.0040.0010.0110.0050.0050.0020.0010.1070.0090.0070.0010.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 116 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

10023055275330Emails on a computer
18%20%17%20%19%(laptop\desktop\netbook\
30%70%17%83%tablet)

64189Social networking sites
1%**1%1%such as Facebook or

60%40%10%90%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

-1-11Micro blogging sites
-*-**such as Twitter or
-100%-100%tumblr on a computer

(laptop\desktop\netbook\
tablet)

23155Instant Messaging e.g.
*****Facebook Messenger, MSN

37%63%10%90%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

21123Skype calls or other
*****Internet based phone

77%23%23%77%service on a computer
(laptop\desktop\netbook\
tablet)

-----Free\paid for e-cards
-----through a website on a
----computer

(laptop\desktop\netbook\
tablet)

31121113Comments on
*1%1%1%1%websites\forums on a

19%81%12%88%computer
(laptop\desktop\netbook\
tablet)

111242023Virtual assistance on a
2%1%1%1%1%website on a computer

49%51%16%84%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 116 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

13132290363453Voice calls on a mobile
23%28%28%26%26%phone
29%71%20%80%

92462633Text messaging \ SMS on
2%2%2%2%2%a mobile phone

26%74%20%80%

-----Picture messaging \ MMS
-----on a mobile phone
----

2461107584Emails on a mobile phone
4%5%3%5%5%

28%72%11%89%

2--22Micro blogging sites
*--**such as Twitter or

100%--100%tumblr on a mobile phone

2-112Instant messaging e.g.
*-***BBM, Facebook Messenger,

100%-39%61%iMessage on a mobile
phone

21123Social networking sites
*****or apps such as

69%31%35%65%Facebook, or LinkedIn on
a mobile phone

42246Comments on
1%*1%**websites\forums on a

73%27%29%71%mobile phone

13-44Skype or other Internet
**-**based phone service on a

34%66%-100%mobile phone

294559118735853Voice calls on landline
52%49%37%53%50%phone
34%66%14%c            86%c

8120144238282Post (Letters, cards or
14%18%14%17%16%packages)
29%71%15%85%

5712435146181Meeting face to face
10%11%11%11%11%
32%68%19%81%
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 116 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

61021316Direct Debit
1%1%1%1%1%

38%62%15%85%

31641619Internet\online\website
1%1%1%1%1%(no further detail)

18%82%18%82%

-----Online Internet Banking
-----
----

-22-2Familyfriends\acquaintan
-*1%-*ce deals with it
-100%100%b-

35168Phone (no detail)
*****

35%65%17%83%

-----Shops\shopping (all
-----references)
----

-8168Other method
-1%***
-100%19%81%

SUMMARY CODES

479105824812901537ANY
84%93%78%93%90%
31%69%e16%ce           84%c

9521214ANY SOCIAL NETWORKING
2%*1%1%1%

65%35%15%85%

11225656312368ANY EMAILS
20%22%18%22%22%
30%70%15%85%

43167ANY INSTANT MESSAGING
1%****

53%47%17%83%
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 116 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

3727871829771159ANY VOICE CALLS
66%69%57%70%68%
32%68%16%c            84%c

71231619ANY COMMENTS ON WEBSITE
1%1%1%1%1%FORUMS

36%64%18%82%

NUMBER OF WAYS
TO COMMUNICATE

31971916887010381 mention
56%63%53%63%61%
31%69%16%84%c

107218502753252 mentions
19%19%16%20%19%
33%67%15%85%

257517841013 mentions
4%7%5%6%6%

25%75%16%84%

1730938464 mentions
3%3%3%3%3%

36%64%18%82%

1116422265+ mentions
2%1%1%2%2%

40%60%16%84%

888369102171None
15%7%22%7%10%
51%ad49%41%ab59%

1-1-1Don't know
*-*-*

100%-100%-

1.5521.5081.5301.5201.522Average number of
mentions

1.0630.9380.9900.9770.979Standard Deviation
0.0020.0010.0040.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 116 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

4242625242376418163366330Emails on a computer
9%15%16%15%26%24%19%22%28%19%20%20%19%(laptop\desktop\netbook\
1%7%8%8%7%7%2%19%5%j5%10%20%tablet)

-1--13--1--49Social networking sites
-1%--1%3%--1%--1%1%such as Facebook or
-11%--15%28%f--7%--39%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-----------11Micro blogging sites
-----------**such as Twitter or
-----------100%tumblr on a computer

(laptop\desktop\netbook\
tablet)

-1---2--1--25Instant Messaging e.g.
-1%---2%--1%--1%*Facebook Messenger, MSN
-20%---37%a--12%--31%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-11--------13Skype calls or other
-1%*--------**Internet based phone
-42%23%--------35%service on a computer

(laptop\desktop\netbook\
tablet)

-------------Free\paid for e-cards
-------------through a website on a
------------computer

(laptop\desktop\netbook\
tablet)

144-----2-2113Comments on
3%2%2%-----3%-1%*1%websites\forums on a
9%f27%29%-----12%f-13%9%computer

(laptop\desktop\netbook\
tablet)

2-21---7121723Virtual assistance on a
5%-1%*---2%1%3%1%2%1%website on a computer
9%l-8%4%---31%3%10%6%31%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 116 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

133749362328379151849104453Voice calls on a mobile
30%23%30%21%25%29%7%27%24%22%29%31%26%phone
3%8%11%8%5%6%1%17%3%4%11%23%g

-4333511*3-1033Text messaging \ SMS on
-3%2%2%4%5%2%*1%3%-3%2%a mobile phone
-12%9%8%10%14%cf2%3%1%9%-30%

-------------Picture messaging \ MMS
-------------on a mobile phone
------------

273487-1824141684Emails on a mobile phone
5%4%2%2%9%7%-6%2%5%8%5%5%
2%8%4%4%10%8%-21%2%5%17%19%

--1--------12Micro blogging sites
--1%--------**such as Twitter or
--66%--------34%tumblr on a mobile phone

--1-------1-2Instant messaging e.g.
--1%-------*-*BBM, Facebook Messenger,
--61%-------39%-iMessage on a mobile

phone

-----1---*113Social networking sites
-----1%---1%***or apps such as
-----31%---14%21%34%Facebook, or LinkedIn on

a mobile phone

1-1-----1-126Comments on
3%-1%-----1%-*1%*websites\forums on a

19%f-19%-----11%-14%38%mobile phone

--1--------34Skype or other Internet
--*--------1%*based phone service on a
--18%--------82%mobile phone

22769199465624152334868138853Voice calls on landline
52%46%55%57%49%59%69%52%52%58%40%41%50%phone
3%9%11%b12%bc5%7%bc3%bc18%4%6%b8%16%

13183520132025312173347282Post (Letters, cards or
30%11%21%12%14%20%6%18%20%20%19%14%16%packages)
4%bjl6%12%7%5%7%1%19%4%6%12%17%
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 116 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

4212018711232381046181Meeting face to face
9%13%12%10%7%11%6%11%4%9%6%14%11%
2%12%11%10%4%6%1%18%2%4%6%25%

-----11-1-8516Direct Debit
-----1%3%-1%-4%1%1%
-----8%7%f-5%-48%af32%

--215-1-3-3319Internet\online\website
--1%1%5%-4%-4%-2%1%1%(no further detail)
--10%7%25%afl-7%f-15%afl-18%18%

-------------Online Internet Banking
-------------
------------

-----1--1---2Familyfriends\acquaintan
-----1%--1%---*ce deals with it
-----71%a--29%---

-4-2---1*---8Phone (no detail)
-2%-1%---*1%---*
-52%ab-29%---13%5%---

-------------Shops\shopping (all
-------------references)
------------

-111--11--2-8Other method
-1%1%1%--4%*--1%-*
-12%16%19%--18%b13%--23%-

SUMMARY CODES

4114215315789893426257731482931537ANY
97%87%92%91%94%93%95%90%90%89%87%88%90%
3%9%10%10%6%6%2%17%4%5%10%19%

-11-14--1*1514ANY SOCIAL NETWORKING
-1%1%-1%4%--1%1%*1%1%
-8%8%-10%26%af--5%3%5%35%

5312828272676718184172368ANY EMAILS
11%19%17%16%29%27%19%23%29%22%24%22%22%
1%8%8%7%7%7%2%18%5%5%11%20%
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 116 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

-11--2--1-127ANY INSTANT MESSAGING
-1%1%--2%--1%-*1%*
-15%15%--28%--9%-10%23%

3110311813064702620242581022141159ANY VOICE CALLS
74%63%71%75%68%72%72%69%66%70%60%64%68%
3%9%10%11%c6%6%2%17%4%5%9%18%

245-----2-3319ANY COMMENTS ON WEBSITE
5%2%3%-----4%-1%1%1%FORUMS

12%fj19%26%f-----12%fj-13%18%

NUMBER OF WAYS
TO COMMUNICATE

291109811760542917036479619210381 mention
70%68%59%68%64%56%81%58%58%57%57%57%61%
3%11%9%11%6%5%3%16%3%5%9%18%

72136311821362151931613252 mentions
17%13%22%18%19%22%8%21%23%24%18%18%19%
2%6%11%10%6%7%1%19%5%6%10%19%

16115841183215251013 mentions
2%4%7%3%8%4%4%6%5%2%9%8%6%
1%6%11%5%8%4%1%18%3%2%15%25%

215434-7-2612464 mentions
5%1%3%2%3%4%-2%-3%3%4%3%
5%2%12%8%6%8%-15%-5%12%26%

132--61532-3265+ mentions
3%2%1%--6%2%2%5%3%-1%2%
4%13%7%--21%abcj3%20%11%cj9%-12%

120131657230692241171None
3%12%8%9%6%7%5%10%10%11%13%12%10%
1%11%8%9%3%4%1%17%4%6%13%24%

-1----------1Don't know
-1%----------*
-100%----------

1.4971.3961.5751.3391.4771.764j1.2591.5541.5991.5841.5251.5651.522Average number of
mentions

0.9891.0381.0560.6660.7931.3160.7550.9801.1011.1050.8270.9990.979Standard Deviation
0.0220.0080.0070.0030.0080.0190.0190.0040.0110.0160.0060.0040.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 116 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

362934232328046284330Emails on a computer
17%20%9%24%15%20%15%20%19%(laptop\desktop\netbook\
11%89%1%7%7%85%14%86%tablet)

36-316289Social networking sites
2%*-3%1%*1%1%1%such as Facebook or

35%65%-28%d11%61%19%81%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

1----1-11Micro blogging sites
*----*-**such as Twitter or

100%----100%-100%tumblr on a computer
(laptop\desktop\netbook\
tablet)

15-212-55Instant Messaging e.g.
**-2%1%*-**Facebook Messenger, MSN

12%88%-37%ad20%43%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

12--12-33Skype calls or other
**--1%*-**Internet based phone

19%81%--42%58%-100%service on a computer
(laptop\desktop\netbook\
tablet)

---------Free\paid for e-cards
---------through a website on a
--------computer

(laptop\desktop\netbook\
tablet)

-131-48-1313Comments on
-1%3%-2%1%-1%1%websites\forums on a
-100%9%-27%64%-100%computer

(laptop\desktop\netbook\
tablet)

2212--2151823Virtual assistance on a
1%1%5%--1%2%1%1%website on a computer
8%92%9%e--91%21%79%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 116 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

7937013283737553400453Voice calls on a mobile
38%25%30%29%24%26%18%28%26%phone
18%ah82%3%6%8%83%12%c            88%c

429-542462733Text messaging \ SMS on
2%2%-5%3%2%2%2%2%a mobile phone

13%87%-14%12%73%17%83%

---------Picture messaging \ MMS
---------on a mobile phone
--------

9752776977784Emails on a mobile phone
4%5%5%7%4%5%2%5%5%

11%89%2%8%8%82%8%92%

11---2-22Micro blogging sites
**---*-**such as Twitter or

34%66%---100%-100%tumblr on a mobile phone

-2---2-22Instant messaging e.g.
-*---*-**BBM, Facebook Messenger,
-100%---100%-100%iMessage on a mobile

phone

22-1-2-33Social networking sites
1%*-1%-*-**or apps such as

50%50%-31%-69%-100%Facebook, or LinkedIn on
a mobile phone

421--5156Comments on
2%*3%--****websites\forums on a

62%ah38%19%--81%19%81%mobile phone

13---4-44Skype or other Internet
**---*-**based phone service on a

22%78%---100%-100%mobile phone

77772225669706181672853Voice calls on landline
37%52%52%59%45%50%60%48%50%phone
9%91%i3%7%8%83%21%abi            79%

3024913201823282200282Post (Letters, cards or
14%17%30%20%12%16%27%14%16%packages)
11%89%4%e7%6%82%29%ab71%
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 116 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

381414112014723158181Meeting face to face
18%9%9%11%13%10%8%11%11%
21%ah78%2%6%11%81%13%87%

-16-1-14-1616Direct Debit
-1%-1%-1%-1%1%
-100%-8%-92%-100%

-19---1931619Internet\online\website
-1%---1%1%1%1%(no further detail)
-100%---100%17%83%

---------Online Internet Banking
---------
--------

-2-1-1112Familyfriends\acquaintan
-*-1%-****ce deals with it
-100%-71%ad-29%29%71%

16--44268Phone (no detail)
1%*--3%*1%**

18%82%--52%ad48%21%79%

---------Shops\shopping (all
---------references)
--------

26--17178Other method
1%*--1%****

23%77%--12%88%12%88%

SUMMARY CODES

18113504189132127526712701537ANY
87%90%97%93%86%90%89%90%90%
12%88%3%6%9%83%17%83%

59-41921214ANY SOCIAL NETWORKING
2%1%-4%1%1%1%1%1%

36%h64%-26%ad8%66%13%87%

403275263030852316368ANY EMAILS
19%22%11%27%19%22%17%22%22%
11%89%1%7%8%84%14%86%
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 116 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

17-214-77ANY INSTANT MESSAGING
**-2%1%*-1%*
9%91%-28%d15%57%-100%

13410213170969632139461159ANY VOICE CALLS
64%68%74%72%63%68%71%67%68%
12%88%3%6%8%83%18%82%

4152-41311819ANY COMMENTS ON WEBSITE
2%1%5%-2%1%*1%1%FORUMS

19%81%12%d-19%69%6%94%

NUMBER OF WAYS
TO COMMUNICATE

115920295410185417886010381 mention
55%62%70%56%66%60%59%61%61%
11%89%3%5%10%82%17%83%

4128472121276592673252 mentions
20%19%17%22%14%19%20%19%19%
13%87%2%7%6%85%18%82%

16831468915861013 mentions
7%6%2%4%4%6%5%6%6%

15%82%1%4%6%89%15%85%

740241391037464 mentions
3%3%5%4%1%3%3%3%3%

14%86%5%8%2%85%21%79%

32316316621265+ mentions
2%2%3%6%2%1%2%1%2%

13%87%4%21%ad13%61%22%78%

28143172014432139171None
13%10%3%7%13%10%11%10%10%
16%84%1%4%11%84%19%81%

-1--1-1-1Don't know
-*--1%-*-*
-100%--100%d-100%-

1.6101.5091.4971.7641.4241.5161.5401.5181.522Average number of
mentions

1.0630.9670.9891.3161.0690.9390.9780.9790.979Standard Deviation
0.0060.0010.0220.0190.0090.0010.0030.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 116 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

312268142545818312330Emails on a computer
20%20%11%21%16%11%20%19%(laptop\desktop\netbook\
95%81%4%77%f18%5%95%tablet)

95-54-99Social networking sites
1%*-*1%-1%1%such as Facebook or

100%57%-57%43%-100%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

11-1--11Micro blogging sites
**-*--**such as Twitter or

100%100%-100%--100%tumblr on a computer
(laptop\desktop\netbook\
tablet)

54-41-55Instant Messaging e.g.
**-**-**Facebook Messenger, MSN

100%78%-78%22%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

33-3--33Skype calls or other
**-*--**Internet based phone

100%100%-100%--100%service on a computer
(laptop\desktop\netbook\
tablet)

--------Free\paid for e-cards
--------through a website on a
-------computer

(laptop\desktop\netbook\
tablet)

139-94-1313Comments on
1%1%-1%1%-1%1%websites\forums on a

100%68%-68%32%-100%computer
(laptop\desktop\netbook\
tablet)

2318*185*2323Virtual assistance on a
1%1%*1%1%*1%1%website on a computer

98%77%2%76%23%2%98%(laptop\desktop\netbook\
tablet)

 Page 1158

Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 116 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

453285-285167-453453Voice calls on a mobile
29%22%-24%46%-29%26%phone

100%efg63%f-63%f37%aefgh-cfg         100%c

3328-285-3333Text messaging \ SMS on
2%2%-2%1%-2%2%a mobile phone

100%84%-84%16%-100%

--------Picture messaging \ MMS
--------on a mobile phone
-------

8468-6817-8484Emails on a mobile phone
5%5%-6%5%-5%5%

100%80%-80%f20%-c           100%c

22-2--22Micro blogging sites
**-*--**such as Twitter or

100%100%-100%--100%tumblr on a mobile phone

22-2--22Instant messaging e.g.
**-*--**BBM, Facebook Messenger,

100%100%-100%--100%iMessage on a mobile
phone

32-21-33Social networking sites
**-**-**or apps such as

100%67%-67%33%-100%Facebook, or LinkedIn on
a mobile phone

64-42-66Comments on
**-*1%-**websites\forums on a

100%61%-61%39%-100%mobile phone

41-13-44Skype or other Internet
**-*1%-**based phone service on a

100%32%-32%68%-100%mobile phone

762816827332891762853Voice calls on landline
49%62%63%62%8%58%49%50%phone
89%d96%adh10%adh86%adh3%11%d            89%

245215301856037245282Post (Letters, cards or
16%16%23%16%17%23%16%16%packages)
87%76%11%65%21%13%87%
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 116 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

163126131125018163181Meeting face to face
10%10%10%9%14%12%10%11%
90%69%7%62%28%10%90%

1214311141216Direct Debit
1%1%3%1%*2%1%1%

76%92%22%70%6%24%76%

1915-155-1919Internet\online\website
1%1%-1%1%-1%1%(no further detail)

100%76%-76%24%-100%

--------Online Internet Banking
--------
-------

22-2--22Familyfriends\acquaintan
**-*--**ce deals with it

100%100%-100%--100%

63-33168Phone (no detail)
**-*1%1%**

83%43%-43%41%17%83%

--------Shops\shopping (all
--------references)
-------

45231348Other method
**2%**2%**

55%71%29%42%13%45%b55%

SUMMARY CODES

13961205118108730814113961537ANY
90%92%91%92%84%90%90%90%
91%d78%d8%71%d20%9%d            91%

149-95-1414ANY SOCIAL NETWORKING
1%1%-1%1%-1%1%

100%63%-63%37%-100%

350299142856518350368ANY EMAILS
23%23%11%24%18%11%23%22%
95%f81%f4%77%f18%5%cf           95%c
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 116 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

76-61-77ANY INSTANT MESSAGING
**-1%*-**

100%84%-84%16%-100%

1069952828701999110691159ANY VOICE CALLS
69%72%63%73%54%58%69%68%
92%d82%d7%75%ad17%8%d            92%c

1912-126-1919ANY COMMENTS ON WEBSITE
1%1%-1%2%-1%1%FORUMS

100%66%-66%34%-100%

NUMBER OF WAYS
TO COMMUNICATE

9227879669123111692210381 mention
59%60%74%58%63%74%59%61%
89%76%9%aegh67%22%11%ab89%

3042691825153223043252 mentions
20%20%14%21%15%14%20%19%
93%83%6%77%d16%7%93%

9982181181991013 mentions
6%6%1%7%5%1%6%6%

99%82%1%81%18%1%99%c

44422395244464 mentions
3%3%2%3%1%2%3%3%

95%90%5%84%10%5%95%

2625-251-26265+ mentions
2%2%-2%*-2%2%

100%96%-96%4%-100%

15611112995615156171None
10%8%9%8%15%10%10%10%
91%65%7%58%33%aegh9%91%

1---1-11Don't know
*---*-**

100%---100%-100%

1.552df1.572df1.2381.609df1.3531.2231.552c1.522cdfAverage number of
mentions

1.0081.0400.5731.0730.6980.5441.0080.979Standard Deviation
0.0010.0010.0030.0010.0020.0020.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 116 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

1583949047330Emails on a computer
4%25%23%24%19%19%(laptop\desktop\netbook\
5%25%f29%f27%ff            14%ftablet)

--1449Social networking sites
--*1%2%1%such as Facebook or
--9%46%45%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

----11Micro blogging sites
----**such as Twitter or
----100%tumblr on a computer

(laptop\desktop\netbook\
tablet)

---335Instant Messaging e.g.
---1%1%*Facebook Messenger, MSN
---49%51%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-1-*13Skype calls or other
-*-***Internet based phone
-42%-16%42%service on a computer

(laptop\desktop\netbook\
tablet)

------Free\paid for e-cards
------through a website on a
-----computer

(laptop\desktop\netbook\
tablet)

1343213Comments on
*1%1%1%1%1%websites\forums on a
9%20%31%23%17%computer

(laptop\desktop\netbook\
tablet)

-672823Virtual assistance on a
-2%2%1%3%1%website on a computer
-26%31%10%32%f(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 116 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

4110611712366453Voice calls on a mobile
12%32%29%33%26%26%phone
9%23%f26%f27%ff            15%f

5776833Text messaging \ SMS on
1%2%2%2%3%2%a mobile phone

15%22%21%18%24%

------Picture messaging \ MMS
------on a mobile phone
-----

2341327884Emails on a mobile phone
1%10%3%7%3%5%
3%40%abdf16%32%ff             9%

---112Micro blogging sites
---***such as Twitter or
---66%34%tumblr on a mobile phone

---2-2Instant messaging e.g.
---*-*BBM, Facebook Messenger,
---100%-iMessage on a mobile

phone

*--3-3Social networking sites
*--1%-*or apps such as

14%--86%-Facebook, or LinkedIn on
a mobile phone

-1-416Comments on
-*-1%**websites\forums on a
-19%-72%10%mobile phone

--*224Skype or other Internet
--**1%*based phone service on a
--9%39%52%mobile phone

209147233152111853Voice calls on landline
61%44%57%41%44%50%phone
25%abce17%27%bce18%c            13%

6350686635282Post (Letters, cards or
18%15%17%18%14%16%packages)
22%18%24%23%13%
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 116 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

4226354929181Meeting face to face
12%8%9%13%11%11%
23%14%19%27%16%

4121716Direct Debit
1%***3%1%

28%8%11%7%46%

1472619Internet\online\website
*1%2%*2%1%(no further detail)
3%23%34%8%32%

------Online Internet Banking
------
-----

1-1--2Familyfriends\acquaintan
*-*--*ce deals with it

29%-71%--

1*-428Phone (no detail)
**-1%1%*

11%5%-52%32%

------Shops\shopping (all
------references)
-----

112-38Other method
**1%-1%*

16%13%31%-40%

SUMMARY CODES

3092913753342281537ANY
90%88%92%90%90%90%
20%19%24%22%15%

*-18414ANY SOCIAL NETWORKING
*-*2%2%1%
3%-6%60%30%

18999910151368ANY EMAILS
5%30%24%27%20%22%
5%27%af27%f27%ff            14%f
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 116 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

---437ANY INSTANT MESSAGING
---1%1%*
---62%38%

2392193062391551159ANY VOICE CALLS
70%66%75%64%61%68%
21%19%26%abc21%13%

1447319ANY COMMENTS ON WEBSITE
*1%1%2%1%1%FORUMS
6%19%21%38%15%

NUMBER OF WAYS
TO COMMUNICATE

24218324620616210381 mention
71%55%60%55%64%61%
23%acde18%24%20%16%

59698076403252 mentions
17%21%20%21%16%19%
18%21%25%24%12%

7192832131013 mentions
2%6%7%9%5%6%
7%19%28%f32%ff            13%

1148167464 mentions
*4%2%4%3%3%
2%31%f17%35%ff            16%f

161245265+ mentions
*2%3%1%2%2%
2%21%45%f14%18%

3439353726171None
10%12%8%10%10%10%
20%23%20%22%15%

---1-1Don't know
---*-*
---100%-

1.2511.620f1.580f1.628f1.512f1.522fAverage number of
mentions

0.5221.0511.0501.0171.1100.979Standard Deviation
0.0010.0040.0030.0030.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_03 Thinking about business communications, which of these methods do you ever use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV,
Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 117 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

512174511191174549626327114150263Emails on a computer
3%7%5%16%19%17%5%16%17%21%19%13%13%18%15%(laptop\desktop\netbook\
2%5%6%17%imno42%imno35%imno6%17%imno19%imno23%imno24%imno10%imo43%imno   57%tablet)

---142-11311357Social networking sites
---*1%*-**1%*1%*1%*such as Facebook or
---11%57%32%-11%11%46%12%19%36%64%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-----1-----11-1Micro blogging sites
-----*-----**-*such as Twitter or
-----100%-----100%100%-tumblr on a computer

(laptop\desktop\netbook\
tablet)

-----1-----1111Instant Messaging e.g.
-----*-----1%***Facebook Messenger, MSN
-----100%-----100%47%53%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-----2-----22-2Skype calls or other
-----*-----1%*-*Internet based phone
-----100%-----100%100%-service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

---254-233315611Comments on
---1%1%1%-1%1%1%1%1%1%1%1%websites\forums on a
---18%49%34%-18%26%23%23%11%46%54%computer

(laptop\desktop\netbook\
tablet)

-224118244754151126Virtual assistance on a
-1%1%1%2%2%1%1%1%2%1%2%2%1%2%website on a computer
-8%8%15%44%33%8%15%16%28%19%14%57%43%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 117 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

11213261371691326578010564139206346Voice calls on a mobile
1%7%4%10%23%31%4%10%20%27%32%31%16%24%20%phone
*3%4%8%o40%hilmno49%aghikl4%8%o16%hilmno23%hilmno30%aghilm19%aghilm40%hilmno 60%c

mnonono

----1115--5611471926Text messaging \ SMS on
----2%3%--2%2%3%2%1%2%2%a mobile phone
----43%57%im--19%24%41%hilm16%28%72%

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

1*122341128143010234366Emails on a mobile phone
***1%4%8%*1%3%5%9%5%3%5%4%
1%*1%2%34%im62%ahilmn1%2%13%21%hilmn46%aghikl16%hilmn35%im     65%

omno

----1*---1-**11Micro blogging sites
----**---*-****such as Twitter or
----64%36%---64%-36%36%64%tumblr on a mobile phone

---1-1-1---1112Instant messaging e.g.
---*-*-*---1%***BBM, Facebook Messenger,
---40%-60%-40%---60%60%40%iMessage on a mobile

phone

----13---1-3234Social networking sites
----*1%---*-2%***or apps such as
----20%80%---20%-80%a41%59%Facebook, or LinkedIn on

a mobile phone

-----4----22314Comments on
-----1%----1%1%***websites\forums on a
-----100%----49%51%78%22%mobile phone

-112-312--21246Skype or other Internet
-**1%-1%*1%--1%1%***based phone service on a
-13%13%34%-53%13%34%--29%24%31%69%mobile phone

5161113112187133113112801079636302242544Voice calls on landline
36%36%36%41%32%25%36%41%28%36%29%17%35%29%32%phone
9%dj11%dj21%dj21%adegj34%d24%21%dj21%adegj15%20%dj18%d7%56%bdj     44%

262449347266493440324621114107221Post (Letters, cards or
18%14%16%12%12%12%16%12%14%11%14%10%13%13%13%packages)
12%11%22%15%32%30%22%15%18%14%21%9%52%48%

 Page 1167

Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 117 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

8990179137288261179137150138159101426439865Meeting face to face
63%53%58%50%49%48%58%50%52%46%48%49%49%52%51%
10%aefjk10%21%f16%33%30%21%f16%17%16%18%12%49%51%

---------------Direct Debit
---------------
--------------

256122111612138101262450Internet\online\website
1%3%2%5%4%2%2%5%5%3%3%*3%3%3%(no further detail)
3%9%13%25%41%22%13%25%26%d15%20%2%51%49%

-22312823664418725Online Internet Banking
-1%1%1%2%1%1%1%2%2%1%2%2%1%1%
-9%9%11%47%32%9%11%24%24%17%15%72%28%

3-31--31----235Familyfriends\acquaintan
2%-1%1%--1%1%----***ce deals with it

69%aejk-69%31%--69%31%----41%59%

----12---1-23-3Phone (no detail)
----**---*-1%*-*
----22%78%---22%-78%100%-

---1---1----1-1Shops\shopping (all
---*---*----*-*references)
---100%---100%----100%-

-22-412-22-1516Other method
-1%1%-1%*1%-1%1%-*1%**
-34%34%-57%9%34%-28%29%-9%81%19%

SUMMARY CODES

1301492802635505082802632672843151938077941601ANY
92%88%90%96%94%94%90%96%93%95%95%93%94%94%94%
8%9%17%16%imn34%32%17%16%imn17%18%20%12%50%50%

---155-114144711ANY SOCIAL NETWORKING
---*1%1%-**1%*2%*1%1%
---7%45%47%-7%7%38%8%39%35%65%

5121746118112174653658032126167293ANY EMAILS
4%7%6%17%20%21%6%17%19%22%24%15%15%20%17%
2%4%6%16%imno40%imno38%imno6%16%imno18%imno22%imno27%aimno11%imo43%imno   57%c

---1-2-1---2213ANY INSTANT MESSAGING
---*-*-*---1%***
---25%-75%-25%---75%55%45%

 Page 1168

Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 117 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

516411612826826811612811115617593403376779ANY VOICE CALLS
36%38%37%47%46%50%37%47%39%52%53%45%47%44%46%
7%8%15%16%34%34%gimo15%16%14%20%gimno22%gimno12%52%im     48%

---258-233538715ANY COMMENTS ON WEBSITE
---1%1%1%-1%1%1%1%2%1%1%1%FORUMS
---13%35%52%-13%19%17%30%22%55%45%

NUMBER OF WAYS
TO COMMUNICATE

9410620018234131420018217017218413052451310371 mention
66%63%64%67%58%58%64%67%59%57%56%63%61%61%61%
9%10%19%18%33%30%19%18%16%17%18%13%51%49%

272754481371205448677081401951653602 mentions
19%16%17%18%23%22%17%18%23%23%24%19%23%19%21%
7%7%15%13%38%34%15%13%19%19%22%11%54%46%

10132326374323261424281562681303 mentions
7%8%8%10%6%8%8%10%5%8%8%7%7%8%8%
8%10%18%20%29%33%18%20%11%18%22%12%48%52%

-22622172610121161730474 mentions
-1%1%2%4%3%1%2%4%4%3%3%2%4%3%
-4%4%14%46%im36%4%14%21%25%im23%13%36%64%

-11-13131-67112818275+ mentions
-**-2%2%*-2%2%3%1%1%2%2%
-3%3%-49%49%3%-22%27%41%hilm7%31%69%

1120311036323110211517155653109None
8%12%10%4%6%6%10%4%7%5%5%7%6%6%6%

10%18%hl28%hl9%33%29%28%hl9%19%14%15%14%51%49%

---------------Don't know
---------------
--------------

1.3601.4141.3891.4571.611imo1.631imo1.3891.4571.5641.656imo1.705hilm1.5101.5041.6041.553imAverage number of
nomentions

0.6230.7450.6900.7731.0051.0490.6900.7730.9501.0541.1150.9200.8281.0420.941Standard Deviation
0.0030.0030.0020.0030.0020.0020.0020.0030.0040.0040.0040.0040.0010.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 117 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

63200224110496523483711226254263Emails on a computer
8%22%5%11%20%25%3%16%17%14%8%17%21%19%15%(laptop\desktop\netbook\

24%76%almo8%16%m40%lmo36%almo2%9%i18%i14%i4%8%24%eimo    20%etablet)

7-35----2*-1227Social networking sites
1%-1%1%----1%*-1%1%1%*such as Facebook or

100%n-35%65%n----29%7%-11%28%25%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

1-1------1----1Micro blogging sites
*-*------*----*such as Twitter or

100%-100%------100%----tumblr on a computer
(laptop\desktop\netbook\
tablet)

111-1----1---11Instant Messaging e.g.
***-*----*---**Facebook Messenger, MSN

47%53%47%-53%----47%---53%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

*1-*1----2----2Skype calls or other
**-**----1%----*Internet based phone

28%72%-28%72%----100%----service on a computer
(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

291145-131-13211Comments on
*1%**1%1%-1%1%1%-1%1%1%1%websites\forums on a

20%80%13%7%35%44%-10%23%13%-7%26%21%computer
(laptop\desktop\netbook\
tablet)

22311816-185233326Virtual assistance on a
*3%**2%4%-1%3%2%2%2%1%1%2%website on a computer
9%91%mo5%4%30%60%almo-4%32%20%8%11%11%o      12%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 117 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

14819868811306826527811208591346Voice calls on a mobile
18%22%15%22%25%18%1%5%18%30%7%15%29%33%20%phone
43%57%m20%23%m38%mo20%1%2%15%hi23%aghi3%6%25%adeehim   26%ade

13137785--34--81126Text messaging \ SMS on
2%1%1%2%2%1%--1%2%--3%4%2%a mobile phone

50%50%25%25%32%19%--13%15%--30%42%a

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

17495122821-171511152666Emails on a mobile phone
2%5%1%3%5%5%-1%3%6%1%*5%9%4%

26%74%mo8%18%42%mo32%mo-1%11%22%i1%1%23%m      40%ade

1-1*-----*--1-1Micro blogging sites
*-**-----*--*-*such as Twitter or

100%-64%36%-----36%--64%-tumblr on a mobile phone

2-11-----1-1--2Instant messaging e.g.
*-**-----*-1%--*BBM, Facebook Messenger,

100%-60%40%-----60%-40%--iMessage on a mobile
phone

41221----2--124Social networking sites
*****----1%--*1%*or apps such as

85%15%49%36%15%----41%--20%39%Facebook, or LinkedIn on
a mobile phone

31221----3---14Comments on
*****----1%---**websites\forums on a

78%22%37%41%22%----78%---22%mobile phone

241123-*-112-26Skype or other Internet
*****1%-*-1%1%1%-1%*based phone service on a

30%70%17%13%27%43%-7%-24%13%27%-29%mobile phone

23431012011415615463711016850418665544Voice calls on landline
29%35%26%32%30%40%37%50%35%26%35%31%29%23%32%phone
43%57%m22%21%29%28%akmo12%13%afg19%12%9%8%16%b      12%

105117644057602518383425163433221Post (Letters, cards or
13%13%14%11%11%16%15%13%13%13%17%12%12%12%13%packages)
47%53%29%18%26%27%11%8%17%15%11%7%15%15%

43543024718823519494741371228664151139865Meeting face to face
53%48%54%52%46%51%55%52%47%47%60%48%51%50%51%
50%50%29%22%27%22%11%9%16%14%10%7%17%16%
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 117 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

---------------Direct Debit
---------------
--------------

1734710211338123349850Internet\online\website
2%4%2%3%4%3%2%6%4%1%2%3%3%3%3%(no further detail)

33%67%14%19%41%26%7%16%23%5%6%9%18%16%

520321010-3962-2225Online Internet Banking
1%2%1%1%2%3%-2%3%2%2%-1%1%1%

20%80%o10%10%39%41%o-11%38%23%9%-9%9%

313--12---11--5Familyfriends\acquaintan
**1%--*1%---1%1%--*ce deals with it

69%31%69%--31%41%---29%31%--

111-1---12----3Phone (no detail)
***-*---*1%----*

53%47%53%-47%---22%78%----

1--1---1------1Shops\shopping (all
*--*---1%------*references)

100%--100%---100%------

52222-1-411---6Other method
1%*1%1%*-1%-1%*1%---*

72%28%38%34%28%-15%-57%9%19%---

SUMMARY CODES

7378644053324923721491372772441301262732641601ANY
90%97%89%92%96%97%89%97%95%93%92%95%93%95%94%
46%54%almo25%21%31%mo23%lmo9%9%i17%15%8%8%17%mo     17%

111561---22-13411ANY SOCIAL NETWORKING
1%*1%2%*---1%1%-1%1%1%1%

94%n6%42%n53%n6%---19%16%-7%26%32%

702222644118105523534412236567293ANY EMAILS
9%25%6%12%23%27%3%16%18%17%8%17%22%24%17%

24%76%almo9%15%m40%almo36%almo2%8%i18%i15%i4%8%22%eeimo   23%ae

31211----2-1-13ANY INSTANT MESSAGING
*****----1%-1%-**

81%19%55%25%19%----55%-25%-19%

34143817316825318564751311335253136135779ANY VOICE CALLS
42%49%38%47%50%48%38%54%45%51%37%40%46%48%46%
44%56%mo22%22%32%m24%m8%10%i17%17%i7%7%17%m      17%
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 117 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

6103355-135-13315ANY COMMENTS ON WEBSITE
1%1%1%1%1%1%-1%1%2%-1%1%1%1%FORUMS

36%64%19%17%32%32%-7%17%31%-5%19%21%

NUMBER OF WAYS
TO COMMUNICATE

51951829322631020811088177149909316516510371 mention
64%58%64%63%61%54%65%63%60%57%63%71%56%59%61%
50%j50%28%j22%30%20%11%9%17%14%9%9%16%16%

14021977631219832297162211966583602 mentions
17%24%17%17%24%26%19%21%24%24%15%15%22%21%21%
39%61%mo22%18%34%o27%mo9%8%20%17%6%5%18%16%

5179272438417161722171020211303 mentions
6%9%6%7%7%11%4%12%6%9%12%8%7%7%8%

39%61%21%18%29%32%5%12%13%17%13%8%15%16%

17305121813-377241510474 mentions
2%3%1%3%4%3%-2%3%3%1%3%5%4%3%

35%65%m10%26%38%27%-6%16%14%4%8%31%22%

91827612--531-810275+ mentions
1%2%*2%1%3%--2%1%1%-3%3%2%

34%66%7%26%22%44%m--19%12%3%-30%36%

79305028191219415181262214109None
10%3%11%8%4%3%11%3%5%7%8%5%7%5%6%
72%ajkn28%46%ajkn26%jn17%11%18%h3%13%16%11%6%20%n      13%

---------------Don't know
---------------
--------------

1.4571.636mo1.3881.5401.561m1.735amo1.3051.5131.533i1.588i1.4851.3971.6911.6711.553imAverage number of
mentions

0.8730.9880.7610.9870.8961.0920.5500.7850.8680.9260.8130.7581.1241.1500.941Standard Deviation
0.0010.0010.0010.0030.0020.0040.0020.0050.0030.0030.0050.0050.0050.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 117 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

190732353401472757179263Emails on a computer
16%15%21%8%17%21%10%14%17%15%(laptop\desktop\netbook\
72%28%9%g20%15%g56%ag10%22%g           68%dtablet)

25*214-167Social networking sites
*1%***1%-*1%*such as Facebook or

30%70%7%24%11%59%-19%81%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

1-1----1-1Micro blogging sites
*-1%----*-*such as Twitter or

100%-100%----100%-tumblr on a computer
(laptop\desktop\netbook\
tablet)

1--1-1-1-1Instant Messaging e.g.
*--*-*-*-*Facebook Messenger, MSN

100%--47%-53%-100%-Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

*1*-1--*12Skype calls or other
***-1%--***Internet based phone

28%72%28%-72%--28%72%service on a computer
(laptop\desktop\netbook\
tablet)

----------Free\paid for e-cards
----------through a website on a
---------computer

(laptop\desktop\netbook\
tablet)

921217-11011Comments on
1%*1%*1%1%-*1%1%websites\forums on a

81%19%5%18%11%65%-11%89%computer
(laptop\desktop\netbook\
tablet)

141156781101526Virtual assistance on a
1%2%4%1%3%1%*2%1%2%website on a computer

56%44%18%24%27%31%3%39%59%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 117 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

22612035614920131108206346Voice calls on a mobile
18%25%32%9%21%28%12%26%20%20%phone
65%35%j10%ag18%14%g58%ag9%31%ddg          60%d

18934415281726Text messaging \ SMS on
1%2%2%1%2%2%1%2%2%2%a mobile phone

66%34%10%16%16%57%6%29%65%

----------Picture messaging \ MMS
----------on a mobile phone
---------

50168212443273666Emails on a mobile phone
4%3%8%*5%6%1%6%4%4%

76%24%13%g2%18%g67%g4%41%dg           55%

1-*1---*11Micro blogging sites
*-**---***such as Twitter or

100%-36%64%---36%64%tumblr on a mobile phone

111--1-112Instant messaging e.g.
**1%--*-***BBM, Facebook Messenger,

66%34%60%g--40%-60%40%iMessage on a mobile
phone

4131-1-314Social networking sites
**3%*-*-1%**or apps such as

84%16%65%aeg20%-15%-80%20%Facebook, or LinkedIn on
a mobile phone

4-121--314Comments on
*-1%**--1%**websites\forums on a

100%-29%e49%22%--81%19%mobile phone

6*1*22*236Skype or other Internet
**1%*1%**1%**based phone service on a

93%7%24%7%27%42%7%37%56%mobile phone

38815620211882269190364544Voice calls on landline
32%32%18%32%38%32%34%22%35%32%phone
71%29%4%39%h16%h41%h17%c17%ch          67%c

16556119728854052130221Post (Letters, cards or
13%12%10%15%12%12%15%12%13%13%packages)
75%25%5%44%13%39%18%23%59%
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 117 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

63023554358114338141230493865Meeting face to face
51%48%49%54%49%48%52%55%48%51%
73%27%6%41%13%39%16%27%57%

----------Direct Debit
----------
---------

3416-15827753950Internet\online\website
3%3%-2%3%4%2%1%4%3%(no further detail)

68%32%-30%16%54%13%10%77%

18724118291325Online Internet Banking
1%1%2%1%5%1%1%2%1%1%

73%27%10%15%43%aeg32%8%38%54%

5--5--3-15Familyfriends\acquaintan
*--1%--1%-**ce deals with it

100%--100%--69%-31%

12-11--113Phone (no detail)
**-*1%--***

31%69%-53%47%--53%47%

1--1----11Shops\shopping (all
*--*----**references)

100%--100%----100%

42-3131236Other method
**-*******

72%28%-43%10%47%19%28%52%

SUMMARY CODES

11414601046032206742543889591601ANY
93%95%94%91%95%95%94%93%94%94%
71%29%7%38%14%42%g16%24%60%

563315-4711ANY SOCIAL NETWORKING
*1%3%**1%-1%1%1%

48%52%25%23%7%44%-39%61%

210832655441672969195293ANY EMAILS
17%17%24%8%19%24%11%16%19%17%
72%28%9%g19%15%g57%ag10%23%g           67%d
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 117 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

3111-1-213ANY INSTANT MESSAGING
**1%*-*-1%**

79%21%39%17%-45%-75%25%

54823150254118357116175488779ANY VOICE CALLS
45%48%45%38%51%50%43%42%48%46%
70%30%6%33%15%g46%g15%22%g           63%

1322427-51115ANY COMMENTS ON WEBSITE
1%*2%1%1%1%-1%1%1%FORUMS

86%14%12%26%14%48%-29%71%

NUMBER OF WAYS
TO COMMUNICATE

7343046943713040218125560110371 mention
60%63%62%66%56%57%67%61%59%61%
71%29%7%42%ef13%39%17%25%58%

259100181145916953762313602 mentions
21%21%16%17%25%24%20%18%23%21%
72%28%5%32%16%47%g15%21%64%

9832104618571937741303 mentions
8%7%9%7%8%8%7%9%7%8%

75%25%7%36%14%44%15%28%57%

34136473011234474 mentions
3%3%5%1%3%4%*3%3%3%

73%27%13%g8%16%g64%g3%25%g           72%

161122716-819275+ mentions
1%2%2%*3%2%-2%2%2%

59%41%8%7%25%g59%g-31%69%

83266571234152866109None
7%5%6%9%5%5%6%7%6%6%

76%24%6%52%e11%31%14%26%60%

----------Don't know
----------
---------

1.5551.5501.637g1.3771.669g1.661g1.3721.588d1.587d1.553dgAverage number of
mentions

0.9280.9731.1250.7001.0621.0300.6441.0500.9560.941Standard Deviation
0.0010.0020.0120.0010.0050.0020.0020.0030.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 117 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

10280258195738101497192715555263Emails on a computer
20%23%19%12%19%14%16%14%19%15%12%17%13%15%(laptop\desktop\netbook\
39%30%a98%7%22%14%38%19%3%7%10%59%21%tablet)

227322*-1-16-7Social networking sites
*1%1%2%1%1%*-2%-*1%-*such as Facebook or

23%29%100%42%h27%24%7%-11%b-12%76%-LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

-111----1----1Micro blogging sites
-***----1%----*such as Twitter or
-100%100%100%----100%ac----tumblr on a computer

(laptop\desktop\netbook\
tablet)

1-1-1-1--1-1-1Instant Messaging e.g.
*-*-*-*--*-*-*Facebook Messenger, MSN

100%-100%-53%-47%--53%-47%-Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

1*21--*----2-2Skype calls or other
***1%--*----*-*Internet based phone

72%28%100%72%--28%----100%-service on a computer
(laptop\desktop\netbook\
tablet)

--------------Free\paid for e-cards
--------------through a website on a
-------------computer

(laptop\desktop\netbook\
tablet)

54113314-3125-11Comments on
1%1%1%2%1%*1%-8%*1%1%-1%websites\forums on a

43%39%100%27%25%11%37%-27%abc6%19%48%-computer
(laptop\desktop\netbook\
tablet)

138264755513314626Virtual assistance on a
3%2%2%2%2%2%1%2%2%2%1%2%1%2%website on a computer

52%32%100%14%27%19%20%21%4%10%10%53%23%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 117 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

166105314496565107609274518679346Voice calls on a mobile
33%30%23%30%22%24%17%17%23%21%21%21%18%20%phone
48%al30%a91%14%agh19%19%31%17%3%8%13%54%23%

83247567133315326Text messaging \ SMS on
2%1%2%4%2%2%1%*7%2%1%2%1%2%a mobile phone

31%12%89%26%g20%22%27%5%10%b12%11%56%10%

--------------Picture messaging \ MMS
--------------on a mobile phone
-------------

382163215122710266381466Emails on a mobile phone
8%6%5%1%5%4%4%3%4%4%3%4%3%4%

58%a32%95%3%24%18%42%15%3%9%9%58%22%

-*1-1-*----1-1Micro blogging sites
-**-*-*----*-*such as Twitter or
-36%100%-64%-36%----100%-tumblr on a mobile phone

1122----1-1--2Instant messaging e.g.
***1%----4%-*--*BBM, Facebook Messenger,

34%66%100%100%ah----66%abc-34%--iMessage on a mobile
phone

21413-*-1121-4Social networking sites
***1%1%-*-1%*1%*-*or apps such as

55%24%100%29%59%-11%-13%15%41%32%-Facebook, or LinkedIn on
a mobile phone

2*4--112--1124Comments on
***--**1%--****websites\forums on a

39%12%100%--17%32%51%--17%32%51%mobile phone

2261--411--416Skype or other Internet
*1%*1%--1%*3%--***based phone service on a

42%38%100%17%--69%15%17%--69%15%mobile phone

1551124645110977205102124269303118544Voice calls on landline
31%32%34%32%37%28%33%29%30%33%32%34%27%32%phone
28%21%85%9%20%14%38%19%2%8%13%56%22%

532816420323085554172011466221Post (Letters, cards or
11%8%12%12%11%11%14%15%11%13%9%13%15%13%packages)
24%13%74%9%15%13%38%25%2%8%9%52%30%
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 117 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

258162650811321273242011859102442243865Meeting face to face
52%47%47%50%44%47%52%57%46%46%47%49%57%51%
30%19%75%9%15%15%38%23%j2%7%12%51%28%

--------------Direct Debit
--------------
-------------

1518501158224-5733550Internet\online\website
3%5%4%1%5%3%4%1%-4%3%4%1%3%(no further detail)

30%35%100%3%31%g16%43%7%-10%15%66%9%

121325-37114-2411825Online Internet Banking
2%4%2%-1%2%2%1%-1%2%1%2%1%

48%52%100%-14%27%44%15%-6%18%44%32%

--1---13---135Familyfriends\acquaintan
--*---*1%---*1%*ce deals with it
--31%---31%69%---31%69%

1-2-2-1---1113Phone (no detail)
*-*-1%-*---1%***

31%-69%-69%-31%---47%31%22%

------1----1-1Shops\shopping (all
------*----*-*references)
------100%----100%-

42511-31-1-426Other method
1%**1%*-1%*-*-***

61%28%81%19%10%-51%19%-10%-62%28%

SUMMARY CODES

4803281299156282252575335371201978394071601ANY
96%94%94%96%94%93%93%95%96%93%92%93%95%94%
30%21%81%10%18%16%36%21%2%7%12%52%25%

4311452*-1137-11ANY SOCIAL NETWORKING
1%1%1%3%2%1%*-4%*1%1%-1%

37%24%100%39%agh41%h16%4%-12%b6%24%58%-

12090287216346114509213117259293ANY EMAILS
24%26%21%13%21%17%18%14%23%16%14%19%14%17%
41%a31%a98%7%21%16%39%17%3%7%11%59%20%
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 117 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

21321-1-1111-3ANY INSTANT MESSAGING
***1%*-*-4%***-*

58%42%100%64%19%-17%-42%abc19%21%17%-

26918367486142123282146186395424179779ANY VOICE CALLS
54%52%49%53%48%45%45%41%47%49%44%47%42%46%
35%a23%87%11%18%16%36%19%2%8%12%54%23%

6515332523137215ANY COMMENTS ON WEBSITE
1%1%1%2%1%1%1%1%8%*1%1%*1%FORUMS

42%32%100%20%18%13%35%14%20%abc4%19%44%14%

NUMBER OF WAYS
TO COMMUNICATE

265178811103185173347229257913652027710371 mention
53%51%59%64%62%64%56%65%65%62%63%58%64%61%
26%17%78%10%18%17%33%22%2%8%13%50%mn     27%

1291013033155541576352541207813602 mentions
26%29%22%19%18%20%25%18%14%19%19%23%19%21%
36%28%a84%9%15%15%44%18%2%7%11%57%23%

492611511231549324111070361303 mentions
10%7%8%7%8%5%8%9%10%8%5%8%8%8%
38%20%88%8%18%11%38%25%3%8%8%54%28%

20174571051691472411474 mentions
4%5%3%5%3%2%2%3%1%3%3%3%3%3%

42%36%95%16%21%10%33%20%1%8%15%51%24%

1772639681213182275+ mentions
3%2%2%2%3%2%1%*6%1%2%2%*2%

62%26%96%12%32%23%29%5%8%b5%12%67%8%

20217661720471929186022109None
4%6%6%4%6%7%7%5%4%7%8%7%5%6%

18%19%70%6%16%18%43%18%1%8%16%55%20%

--------------Don't know
--------------
-------------

1.755a1.7201.6061.5831.6071.4921.5861.4851.6781.5491.4891.5971.4841.553Average number of
mentions

1.1011.0440.9911.0481.0710.9260.9080.8321.3100.9800.9010.9760.8260.941Standard Deviation
0.0030.0040.0010.0070.0040.0030.0010.0020.0430.0080.0040.0010.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 117 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

8917433230263Emails on a computer
16%15%10%17%15%(laptop\desktop\netbook\
34%66%13%87%tablet)

43167Social networking sites
1%****such as Facebook or

60%40%12%88%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

1--11Micro blogging sites
*--**such as Twitter or

100%--100%tumblr on a computer
(laptop\desktop\netbook\
tablet)

11111Instant Messaging e.g.
*****Facebook Messenger, MSN

47%53%47%53%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

2--22Skype calls or other
*--**Internet based phone

100%--100%service on a computer
(laptop\desktop\netbook\
tablet)

-----Free\paid for e-cards
-----through a website on a
----computer

(laptop\desktop\netbook\
tablet)

473811Comments on
1%1%1%1%1%websites\forums on a

38%62%25%75%computer
(laptop\desktop\netbook\
tablet)

121471926Virtual assistance on a
2%1%2%1%2%website on a computer

45%55%25%75%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 117 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

10424284262346Voice calls on a mobile
18%21%26%19%20%phone
30%70%24%b76%

71972026Text messaging \ SMS on
1%2%2%1%2%a mobile phone

27%73%26%74%

-----Picture messaging \ MMS
-----on a mobile phone
----

214595766Emails on a mobile phone
4%4%3%4%4%

32%68%14%86%

*1-11Micro blogging sites
**-**such as Twitter or

36%64%-100%tumblr on a mobile phone

11112Instant messaging e.g.
*****BBM, Facebook Messenger,

60%40%34%66%iMessage on a mobile
phone

32234Social networking sites
1%*1%**or apps such as

65%35%41%59%Facebook, or LinkedIn on
a mobile phone

22224Comments on
**1%**websites\forums on a

49%51%41%59%mobile phone

15-66Skype or other Internet
**-**based phone service on a

24%76%-100%mobile phone

19135397447544Voice calls on landline
34%31%31%32%32%phone
35%65%18%82%

6815336186221Post (Letters, cards or
12%13%11%13%13%packages)
31%69%16%84%

279586152712865Meeting face to face
49%51%48%51%51%
32%68%18%82%
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 117 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

-----Direct Debit
-----
----

133734750Internet\online\website
2%3%1%3%3%(no further detail)

27%73%6%94%

131222325Online Internet Banking
2%1%1%2%1%

53%47%8%92%

-5225Familyfriends\acquaintan
-*1%**ce deals with it
-100%49%51%

11-33Phone (no detail)
**-**

47%53%-100%

-1-11Shops\shopping (all
-*-**references)
-100%-100%

33-66Other method
**-**

44%56%-100%

SUMMARY CODES

528107328513161601ANY
93%94%90%95%94%
33%67%18%82%c

743911ANY SOCIAL NETWORKING
1%*1%1%1%

60%40%24%76%

10019336257293ANY EMAILS
18%17%11%18%17%
34%66%12%88%c

21123ANY INSTANT MESSAGING
*****

55%45%38%62%

260519152627779ANY VOICE CALLS
46%45%48%45%46%
33%67%19%81%
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 117 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

6941115ANY COMMENTS ON WEBSITE
1%1%1%1%1%FORUMS

41%59%29%71%

NUMBER OF WAYS
TO COMMUNICATE

34169618685110371 mention
60%61%59%61%61%
33%67%18%82%

125234632973602 mentions
22%21%20%21%21%
35%65%17%83%

3991241061303 mentions
7%8%8%8%8%

30%70%19%81%

1136839474 mentions
2%3%3%3%3%

23%77%17%83%

1215423275+ mentions
2%1%1%2%2%

45%55%14%86%

40693376109None
7%6%10%5%6%

37%63%30%b70%

-----Don't know
-----
----

1.5541.5531.5411.5561.553Average number of
mentions

0.9760.9240.9290.9440.941Standard Deviation
0.0020.0010.0030.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 117 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

6162015162664211133656263Emails on a computer
13%10%12%9%17%27%18%14%18%16%21%17%15%(laptop\desktop\netbook\
2%6%8%6%6%10%afjkl2%16%4%5%14%jl21%tablet)

--1-13-----37Social networking sites
--1%-1%3%-----1%*such as Facebook or
--12%-18%35%af-----34%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-----------11Micro blogging sites
-----------**such as Twitter or
-----------100%tumblr on a computer

(laptop\desktop\netbook\
tablet)

-----1--1---1Instant Messaging e.g.
-----1%--1%---*Facebook Messenger, MSN
-----47%--53%a---Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-1---------*2Skype calls or other
-1%---------**Internet based phone
-72%---------28%service on a computer

(laptop\desktop\netbook\
tablet)

-------------Free\paid for e-cards
-------------through a website on a
------------computer

(laptop\desktop\netbook\
tablet)

--11---12-3311Comments on
--1%1%---*4%-2%1%1%websites\forums on a
--11%10%---8%20%afl-27%24%computer

(laptop\desktop\netbook\
tablet)

3251---7-21426Virtual assistance on a
8%1%3%*---2%-3%1%1%2%website on a computer

12%abchj9%18%3%---26%-9%5%17%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 117 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

5273330172335211153693346Voice calls on a mobile
11%17%20%17%18%24%7%18%17%19%21%28%20%phone
1%8%10%9%5%7%1%15%3%4%10%27%af

-1212713221526Text messaging \ SMS on
-*1%1%2%7%2%1%3%3%*2%2%a mobile phone
-2%6%5%7%27%abcfjkl3%12%6%8%3%20%

-------------Picture messaging \ MMS
-------------on a mobile phone
------------

144348-131491566Emails on a mobile phone
3%2%2%1%4%8%-5%1%5%5%5%4%
2%5%6%4%6%12%-21%1%6%14%23%

-----------11Micro blogging sites
-----------**such as Twitter or
-----------100%tumblr on a mobile phone

----------112Instant messaging e.g.
----------***BBM, Facebook Messenger,
----------34%66%iMessage on a mobile

phone

-------11-124Social networking sites
-------*1%-*1%*or apps such as
-------25%15%-16%45%Facebook, or LinkedIn on

a mobile phone

-1--------124Comments on
-1%--------*1%*websites\forums on a
-29%--------19%51%mobile phone

--1-----*--56Skype or other Internet
--*-----1%--1%*based phone service on a
--13%-----7%--80%mobile phone

1648496715441880183349107544Voice calls on landline
37%29%30%39%16%46%50%27%28%40%29%32%32%phone
3%i9%9%12%i3%8%acfikl3%fi15%3%6%i9%i      20%i

13833177181445162039221Post (Letters, cards or
32%5%20%10%8%19%3%15%8%19%12%12%13%packages)
6%abcefgi4%15%l7%3%8%l*20%l2%7%l9%l      18%
jl
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 117 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

22889991465114154323787144865Meeting face to face
52%54%60%53%49%53%38%53%50%45%51%43%51%
3%10%11%b11%5%6%2%18%4%4%10%17%

-------------Direct Debit
-------------
------------

-1316-1916111150Internet\online\website
-1%2%*6%-4%3%2%7%6%3%3%(no further detail)
-3%6%2%12%j-3%18%2%11%j22%j21%

-321332621-125Online Internet Banking
-2%1%1%3%3%5%2%3%2%-*1%
-13%10%6%11%12%7%bc23%7%5%-6%

--11-3------5Familyfriends\acquaintan
--1%1%-3%------*ce deals with it
--19%22%-59%abf------

-3----------3Phone (no detail)
-2%----------*
-100%a----------

-------1----1Shops\shopping (all
-------*----*references)
-------100%----

-11--1-2---26Other method
-1%1%--1%-1%---1%*
-19%19%--9%-25%---28%

SUMMARY CODES

3914115616186933527561791653101601ANY
93%86%94%93%91%96%97%94%97%96%97%93%94%
2%9%10%10%5%6%2%17%l4%l5%10%ll      19%

--1-13-11-1411ANY SOCIAL NETWORKING
--1%-1%3%-*1%-*1%1%
--8%-12%23%-10%6%-6%35%

6192415172864611153965293ANY EMAILS
13%12%14%9%19%29%18%16%18%18%23%19%17%
2%7%8%5%6%9%afjkl2%16%4%5%13%j22%j
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 117 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

-----1--1-113ANY INSTANT MESSAGING
-----1%--1%-***
-----17%--19%-21%42%

20656990315119120244175174779ANY VOICE CALLS
48%40%42%52%33%53%54%41%37%49%44%52%46%
3%8%9%12%i4%7%2%15%3%5%10%22%i

-111---12-4515ANY COMMENTS ON WEBSITE
-1%1%1%---*4%-2%1%1%FORUMS
-8%8%7%---6%15%f-25%31%

NUMBER OF WAYS
TO COMMUNICATE

199991114614827185465210618910371 mention
45%61%55%66%65%49%77%63%73%62%63%57%61%
2%10%9%11%h6%5%3%hm18%4%bhkm5%10%18%

152745301822660101234803602 mentions
36%17%27%17%19%22%16%21%16%15%20%24%21%
4%djl7%13%8%5%6%2%17%3%3%10%22%

48121651111921217221303 mentions
9%5%7%9%5%12%3%6%4%15%10%7%8%
3%6%9%12%4%9%1%15%2%10%l13%17%

155-16-711713474 mentions
3%3%3%-2%6%-2%2%1%4%4%3%
2%12%10%-3%12%j-15%2%2%16%27%

-141-71422-5275+ mentions
-1%2%1%-7%2%1%3%3%-2%2%
-4%14%5%-25%abcfjl3%15%6%8%-20%

3229118411724524109None
7%14%6%7%9%4%3%6%3%4%3%7%6%
3%20%acef9%10%8%3%1%16%2%3%4%22%

-------------Don't know
-------------
------------

1.6711.4601.6311.4221.3812.003abcefij1.3101.5101.3941.6371.5481.6011.553Average number of
lmentions

0.7760.8710.9300.7780.6781.4080.7500.9490.8611.1140.8520.9470.941Standard Deviation
0.0140.0050.0050.0040.0060.0210.0180.0040.0060.0150.0060.0030.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 117 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

392236261521730234263Emails on a computer
19%15%13%27%10%15%10%17%15%(laptop\desktop\netbook\
15%85%2%10%ade6%82%11%89%ctablet)

25-3-5267Social networking sites
1%*-3%-*1%**such as Facebook or

28%72%-35%ad-65%24%76%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

1----1-11Micro blogging sites
*----*-**such as Twitter or

100%----100%-100%tumblr on a computer
(laptop\desktop\netbook\
tablet)

11-1-1-11Instant Messaging e.g.
**-1%-*-**Facebook Messenger, MSN

53%47%-47%-53%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

-2--1*-22Skype calls or other
-*--1%*-**Internet based phone
-100%--72%d28%-100%service on a computer

(laptop\desktop\netbook\
tablet)

---------Free\paid for e-cards
---------through a website on a
--------computer

(laptop\desktop\netbook\
tablet)

29---1111011Comments on
1%1%---1%*1%1%websites\forums on a

18%82%---100%10%90%computer
(laptop\desktop\netbook\
tablet)

1243-22071926Virtual assistance on a
1%2%8%-1%1%2%1%2%website on a computer
5%95%12%adf-9%79%27%73%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 117 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

722735232629240306346Voice calls on a mobile
35%18%11%24%17%21%13%22%20%phone
21%ah79%1%7%8%84%12%c            88%c

423-711952126Text messaging \ SMS on
2%2%-7%*1%2%2%2%a mobile phone

14%86%-27%ade2%71%19%81%

---------Picture messaging \ MMS
---------on a mobile phone
--------

14511845375966Emails on a mobile phone
7%3%3%8%2%4%2%4%4%

22%78%2%12%5%81%10%90%

1*---1-11Micro blogging sites
**---*-**such as Twitter or

64%36%---100%-100%tumblr on a mobile phone

11---2-22Instant messaging e.g.
1%*---*-**BBM, Facebook Messenger,

66%34%---100%-100%iMessage on a mobile
phone

22---4-44Social networking sites
1%*---*-**or apps such as

48%52%---100%-100%Facebook, or LinkedIn on
a mobile phone

22--13-44Comments on
1%*--1%*-**websites\forums on a

59%h41%--29%71%-100%mobile phone

15---6-66Skype or other Internet
**---*-**based phone service on a

17%83%---100%-100%mobile phone

57487164445439130414544Voice calls on landline
27%33%37%46%30%31%43%29%32%phone
10%90%3%8%ad8%81%24%ab76%

241971318818171150221Post (Letters, cards or
11%13%32%19%6%13%24%11%13%packages)
11%89%6%ade8%e4%82%32%ab68%

109750225182709151713865Meeting face to face
52%50%52%53%54%50%50%51%51%
13%87%3%6%10%82%18%82%
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 117 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

---------Direct Debit
---------
--------

*50--14974350Internet\online\website
*3%--1%3%2%3%3%(no further detail)
1%99%--3%97%14%86%

223-331952025Online Internet Banking
1%2%-3%2%1%2%1%1%
9%91%-12%13%76%21%79%

-5-3-2-55Familyfriends\acquaintan
-*-3%-*-**ce deals with it
-100%-59%ad-41%-100%

-3--3-123Phone (no detail)
-*--2%-***
-100%--100%ad-22%78%

-1---1-11Shops\shopping (all
-*---*-**references)
-100%---100%-100%

-6-114-66Other method
-*-1%1%*-**
-100%-9%19%72%-100%

SUMMARY CODES

19613983993133133528313171601ANY
94%94%93%96%87%94%94%93%94%
12%87%2%6%8%83%e18%e            82%

47-3-92911ANY SOCIAL NETWORKING
2%*-3%-1%1%1%1%

37%63%-23%-77%16%84%

452476281824135258293ANY EMAILS
21%17%13%29%12%17%12%18%17%
15%84%2%9%ade6%82%12%88%c

21-1-3-33ANY INSTANT MESSAGING
1%*-1%-*-**

62%h38%-17%-83%-100%

112666205163645156623779ANY VOICE CALLS
54%45%48%53%41%45%52%44%46%
14%85%3%7%8%83%20%80%
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 117 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

411--11411415ANY COMMENTS ON WEBSITE
2%1%--1%1%*1%1%FORUMS

29%71%--8%92%7%93%

NUMBER OF WAYS
TO COMMUNICATE

11491919489687517186610371 mention
54%62%45%49%62%62%57%61%61%
11%89%2%5%9%84%17%83%

48309152223299762843602 mentions
23%21%36%22%15%21%25%20%21%
13%86%4%e6%7%83%21%79%

191114118107231061303 mentions
9%7%9%12%5%8%8%8%8%

14%86%3%9%6%82%18%82%

133416535641474 mentions
6%2%3%6%4%2%2%3%3%

28%ah72%2%12%12%74%12%88%

225-7119720275+ mentions
1%2%-7%1%1%2%1%2%
8%92%-25%ade4%71%27%73%

13963420831792109None
6%6%7%4%13%6%6%7%6%

12%88%3%3%18%ad76%15%85%

---------Don't know
---------
--------

1.7131.5321.6712.003ade1.4581.5281.6111.5411.553Average number of
mentions

1.0920.9180.7761.4080.8860.9020.9850.9310.941Standard Deviation
0.0060.0010.0140.0210.0060.0010.0030.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 117 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

251219132064413251263Emails on a computer
16%17%10%17%12%8%16%15%(laptop\desktop\netbook\
95%83%5%78%17%5%95%tablet)

74-43-77Social networking sites
**-*1%-**such as Facebook or

100%54%-54%46%-100%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

11-1--11Micro blogging sites
**-*--**such as Twitter or

100%100%-100%--100%tumblr on a computer
(laptop\desktop\netbook\
tablet)

1---1-11Instant Messaging e.g.
*---*-**Facebook Messenger, MSN

100%---100%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

22-2--22Skype calls or other
**-*--**Internet based phone

100%100%-100%--100%service on a computer
(laptop\desktop\netbook\
tablet)

--------Free\paid for e-cards
--------through a website on a
-------computer

(laptop\desktop\netbook\
tablet)

119-92-1111Comments on
1%1%-1%1%-1%1%websites\forums on a

100%79%-79%21%-100%computer
(laptop\desktop\netbook\
tablet)

2521120512526Virtual assistance on a
2%2%*2%1%*2%2%website on a computer

98%81%2%79%19%2%98%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 117 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

346231-231115-346346Voice calls on a mobile
22%18%-19%31%-22%20%phone

100%fg67%f-67%f33%aefgh-cf          100%c

2622-225-2626Text messaging \ SMS on
2%2%-2%1%-2%2%a mobile phone

100%82%-82%18%-100%

--------Picture messaging \ MMS
--------on a mobile phone
-------

6652-5213-6666Emails on a mobile phone
4%4%-4%4%-4%4%

100%80%-80%20%-100%

11-1--11Micro blogging sites
**-*--**such as Twitter or

100%100%-100%--100%tumblr on a mobile phone

22-2--22Instant messaging e.g.
**-*--**BBM, Facebook Messenger,

100%100%-100%--100%iMessage on a mobile
phone

43-32-44Social networking sites
**-**-**or apps such as

100%61%-61%39%-100%Facebook, or LinkedIn on
a mobile phone

41-13-44Comments on
**-*1%-**websites\forums on a

100%32%-32%68%-100%mobile phone

63-33-66Skype or other Internet
**-*1%-**based phone service on a

100%51%-51%49%-100%mobile phone

494531484831150494544Voice calls on landline
32%40%37%41%3%32%32%32%phone
91%d98%adh9%d89%adh2%9%d            91%

194167221454828194221Post (Letters, cards or
12%13%17%12%13%18%12%13%packages)
88%75%10%66%22%12%88%

7816426357920283781865Meeting face to face
50%49%48%49%55%53%50%51%
90%74%7%67%23%10%90%
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 117 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

--------Direct Debit
--------
-------

5044-446-5050Internet\online\website
3%3%-4%2%-3%3%(no further detail)

100%88%-88%12%-100%

2421120412425Online Internet Banking
2%2%1%2%1%*2%1%

97%83%3%80%17%3%97%

1531-315Familyfriends\acquaintan
**2%*-2%**ce deals with it

31%100%69%adegh31%-69%ab31%

32-21-33Phone (no detail)
**-**-**

100%69%-69%31%-100%

11-1--11Shops\shopping (all
**-*--**references)

100%100%-100%--100%

54-41156Other method
**-**1%**

81%72%-72%9%19%81%

SUMMARY CODES

14611239113112533514014611601ANY
94%94%87%95%92%89%94%94%
91%f77%f7%70%f21%9%f            91%

116-65-1111ANY SOCIAL NETWORKING
1%*-1%1%-1%1%

100%55%-55%45%-100%

280244132314913280293ANY EMAILS
18%19%10%19%13%8%18%17%
96%83%4%79%17%4%c            96%c

32-21-33ANY INSTANT MESSAGING
**-**-**

100%64%-64%36%-100%
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 117 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

7296484860112950729779ANY VOICE CALLS
47%49%37%51%35%32%47%46%
94%d83%df6%77%df17%6%cd           94%c

1510-105-1515ANY COMMENTS ON WEBSITE
1%1%-1%1%-1%1%FORUMS

100%66%-66%34%-100%

NUMBER OF WAYS
TO COMMUNICATE

9297698568424510892910371 mention
60%58%65%58%67%69%60%61%
90%74%8%66%24%eg10%90%

3342972327459263343602 mentions
21%23%17%23%16%17%21%21%
93%83%6%76%d16%7%93%

12610941052141261303 mentions
8%8%3%9%6%3%8%8%

97%84%3%81%16%3%97%

45382379245474 mentions
3%3%1%3%2%1%3%3%

96%81%4%78%19%4%96%

2725-251-27275+ mentions
2%2%-2%*-2%2%

100%95%-95%5%-100%

92781761311792109None
6%6%13%5%8%11%6%6%

84%72%15%aegh56%28%16%84%

--------Don't know
--------
-------

1.580df1.604df1.3161.633df1.4001.2791.580c1.553cdAverage number of
mentions

0.9650.9830.6171.0080.7760.5780.9650.941Standard Deviation
0.0010.0010.0030.0010.0020.0020.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 117 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

1269637544263Emails on a computer
4%21%15%20%17%15%(laptop\desktop\netbook\
5%26%f24%f29%ff            17%ftablet)

--2337Social networking sites
--*1%1%*such as Facebook or
--24%42%35%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

----11Micro blogging sites
----**such as Twitter or
----100%tumblr on a computer

(laptop\desktop\netbook\
tablet)

---1-1Instant Messaging e.g.
---*-*Facebook Messenger, MSN
---100%-Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-1-*-2Skype calls or other
-*-*-*Internet based phone
-72%-28%-service on a computer

(laptop\desktop\netbook\
tablet)

------Free\paid for e-cards
------through a website on a
-----computer

(laptop\desktop\netbook\
tablet)

--25511Comments on
--*1%2%1%websites\forums on a
--14%44%42%computer

(laptop\desktop\netbook\
tablet)

1595626Virtual assistance on a
*1%2%1%2%2%website on a computer
4%19%36%18%23%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 117 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

25877810451346Voice calls on a mobile
7%26%19%28%20%20%phone
7%25%f23%f30%adff            15%f

2287726Text messaging \ SMS on
1%1%2%2%3%2%a mobile phone
7%9%31%27%26%

------Picture messaging \ MMS
------on a mobile phone
-----

126925566Emails on a mobile phone
*8%2%7%2%4%
2%40%abdf13%38%dff             8%

---1-1Micro blogging sites
---*-*such as Twitter or
---100%-tumblr on a mobile phone

---112Instant messaging e.g.
---*1%*BBM, Facebook Messenger,
---34%66%iMessage on a mobile

phone

---324Social networking sites
---1%1%*or apps such as
---62%38%Facebook, or LinkedIn on

a mobile phone

-1-3-4Comments on
-*-1%-*websites\forums on a
-29%-71%-mobile phone

-*-246Skype or other Internet
-*-*2%*based phone service on a
-7%-27%65%mobile phone

11410613810780544Voice calls on landline
33%32%34%29%31%32%phone
21%19%25%20%15%

5332485731221Post (Letters, cards or
15%10%12%15%12%13%packages)
24%15%22%26%14%
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 117 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

19916222618593865Meeting face to face
58%49%55%50%37%51%
23%b19%b26%b21%bb            11%

------Direct Debit
------
-----

314188750Internet\online\website
1%4%4%2%3%3%(no further detail)
7%28%36%f15%14%

3475625Online Internet Banking
1%1%2%1%2%1%

12%16%29%18%24%

3-1--5Familyfriends\acquaintan
1%-*--*ce deals with it

69%-31%--

---113Phone (no detail)
---*1%*
---47%53%

1----1Shops\shopping (all
*----*references)

100%----

121-16Other method
*1%*-**

19%38%24%-19%

SUMMARY CODES

3103193903522311601ANY
90%96%95%95%91%94%
19%20%bf24%22%14%

--25411ANY SOCIAL NETWORKING
--*1%2%1%
--16%47%37%

1378688647293ANY EMAILS
4%24%17%23%19%17%
4%27%af23%f29%ff            16%f

---213ANY INSTANT MESSAGING
---1%1%*
---58%42%
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 117 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

132163183184117779ANY VOICE CALLS
38%49%45%49%46%46%
17%21%f24%24%f15%

-128515ANY COMMENTS ON WEBSITE
-**2%2%1%FORUMS
-8%11%51%31%

NUMBER OF WAYS
TO COMMUNICATE

22619425420116110371 mention
66%59%62%54%63%61%
22%c19%25%19%16%

60798295433602 mentions
18%24%20%25%17%21%
17%22%23%26%12%

21283531151303 mentions
6%8%9%8%6%8%

16%21%27%24%12%

2129186474 mentions
1%4%2%5%2%3%
5%26%18%39%f13%

-5975275+ mentions
-2%2%2%2%2%
-19%34%f27%20%

3312202024109None
10%4%5%5%9%6%
31%e11%18%18%22%e

------Don't know
------
-----

1.3501.608f1.567f1.698f1.5071.553fAverage number of
mentions

0.6370.9520.9891.0410.9810.941Standard Deviation
0.0010.0030.0030.0030.0040.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_04 Thinking about business communications, which of these methods do you ever use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 118 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

5212651142108265161827831139189328Emails on a computer
3%13%8%19%24%20%8%19%21%27%23%15%16%22%19%(laptop\desktop\netbook\
1%7%o8%16%imo43%dimno33%imo8%16%imo18%imo25%adimno24%imno9%o42%imo    58%ctablet)

----21--11-1134Social networking sites
----**--**-1%***such as Facebook or
----58%42%--24%34%-42%16%84%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

----12---12-123Micro blogging sites
----**---*1%-***such as Twitter or
----43%57%---43%57%-43%57%tumblr on a computer

(laptop\desktop\netbook\
tablet)

----12---121133Instant Messaging e.g.
----**---*1%****Facebook Messenger, MSN
----28%72%---28%54%18%18%82%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-----2-----22-2Skype calls or other
-----*-----1%*-*Internet based phone
-----100%-----100%100%-service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

-22-532-41213811Comments on
-1%1%-1%1%1%-1%*1%1%*1%1%websites\forums on a
-16%16%-52%32%16%-39%12%22%11%29%71%computer

(laptop\desktop\netbook\
tablet)

-1127712163412517Virtual assistance on a
-**1%1%1%*1%*2%1%2%1%1%1%website on a computer
-5%5%14%41%40%5%14%8%33%16%24%71%29%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 118 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

115174219721217427512214072193274467Voice calls on a mobile
1%9%5%15%34%39%5%15%26%41%42%35%22%32%27%phone
*3%o4%9%imo42%ahilmno45%aghilm4%9%imo16%hilmno26%aghilm30%aghilm15%hilmno41%chilmn 59%c

nononooo

-332101132369271926Text messaging \ SMS on
-2%1%1%2%2%1%1%1%2%3%1%1%2%2%a mobile phone
-10%10%8%38%44%10%8%13%25%35%9%27%73%

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

123*29493*7213217245781Emails on a mobile phone
1%1%1%*5%9%1%*3%7%10%8%3%7%5%
2%3%4%1%35%hilm60%aghikl4%1%9%26%hilmno40%aghikl20%ghilmn30%hilm   70%c

mnomnoo

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

---122-1-211235Instant messaging e.g.
---***-*-1%*****BBM, Facebook Messenger,
---17%43%40%-17%-43%25%15%39%61%iMessage on a mobile

phone

----12---1113-3Social networking sites
----**---**1%*-*or apps such as
----28%72%---28%33%39%100%-Facebook, or LinkedIn on

a mobile phone

---1-6-1--42347Comments on
---*-1%-*--1%1%***websites\forums on a
---12%-88%-12%--64%24%41%59%mobile phone

-1121212-111235Skype or other Internet
-**1%***1%-******based phone service on a
-15%15%31%17%37%15%31%-17%20%17%37%63%mobile phone

8610419017230316519017213716612046458371830Voice calls on landline
60%62%61%63%52%31%61%63%47%56%36%22%53%44%49%phone
10%adej13%adegj23%adegj21%adegjk37%dej20%23%adegj21%adegjk16%dej20%dej14%d6%55%bdej    45%

2542675113898675169697029191164355Post (Letters, cards or
18%25%22%19%23%18%22%19%24%23%21%14%22%19%21%packages)
7%12%d19%14%39%d28%19%14%19%d19%20%8%54%46%
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 118 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

36579371167138937182858355229240469Meeting face to face
26%34%30%26%28%26%30%26%29%28%25%26%27%28%27%
8%12%20%15%36%29%20%15%18%18%18%12%49%51%

---------------Direct Debit
---------------
--------------

-223532341125713Internet\online\website
-1%1%1%1%1%1%1%1%**1%1%1%1%(no further detail)
-13%13%23%41%23%13%23%34%8%6%16%43%57%

---------------Online Internet Banking
---------------
--------------

3-31--31----134Familyfriends\acquaintan
2%-1%1%--1%1%----***ce deals with it

67%ajk-67%33%--67%33%----35%65%

----43--4-*2257Phone (no detail)
----1%*--1%-*1%*1%*
----61%39%--61%-6%33%30%70%

---------------Shops\shopping (all
---------------references)
--------------

1-1--21---2-123Other method
1%-*--**---1%-***

44%-44%--56%44%---56%-44%56%

SUMMARY CODES

1261542812545614772812542692923081697937801573ANY
89%92%90%93%96%88%90%93%93%98%93%81%92%92%92%
8%10%d18%d16%d36%adijmo30%18%d16%d17%d19%adeijm20%d11%50%d      50%

no

----45--1332559ANY SOCIAL NETWORKING
----1%1%--*1%1%1%1%1%1%
----46%54%--9%37%30%24%49%51%

6232952146129295261868939146209356ANY EMAILS
4%13%9%19%25%24%9%19%21%29%27%19%17%25%21%
2%6%o8%15%imo41%imno36%imno8%15%imo17%imo24%aimno25%imno11%imo41%imo    59%c
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 118 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

---124-1-231257ANY INSTANT MESSAGING
---**1%-*-1%1%1%*1%*
---12%29%59%-12%-29%41%18%35%65%

861081941924163291941921812352221065845461131ANY VOICE CALLS
60%64%62%70%71%61%62%70%63%79%67%51%68%65%66%
8%10%17%17%d37%dj29%17%17%d16%21%adegij20%d9%52%d      48%

mno

-2215921417361117ANY COMMENTS ON WEBSITE
-1%1%*1%2%1%*1%*2%1%1%1%1%FORUMS
-10%10%5%32%54%10%5%24%7%38%16%33%67%

NUMBER OF WAYS
TO COMMUNICATE

1021012041583092812041581611481741074944589521 mention
72%60%66%58%53%52%66%58%56%50%52%51%57%54%56%
11%adefg11%21%adefjk17%32%29%21%adefjk17%17%16%18%11%52%48%

hjkl

183149591371184959607781381811823632 mentions
13%18%16%22%23%22%16%22%21%26%24%18%21%22%21%
5%8%13%16%38%o33%13%16%16%21%imo22%o10%50%50%

4101427594014273029211872661393 mentions
3%6%4%10%10%7%4%10%10%10%6%9%8%8%8%
3%7%10%19%42%imo28%10%19%21%21%15%13%52%48%

279736219715211833241734 mentions
1%4%3%3%6%4%3%3%5%7%5%2%4%5%4%
3%9%12%10%49%29%12%10%21%28%d25%5%44%56%

-6632018633171531432465+ mentions
-3%2%1%3%3%2%1%1%6%4%1%2%4%3%
-12%12%6%43%38%12%6%7%36%ghlo32%6%31%69%

151430192662301919723397067137None
11%8%10%7%4%12%10%7%7%2%7%19%8%8%8%
11%fk10%f22%fk14%19%45%fk22%fk14%14%5%17%f28%aefghi51%fk     49%

klmn

---------------Don't know
---------------
--------------

1.2521.618o1.4531.574o1.810hilm1.716imo1.4531.574o1.672o1.937adhi1.784imo1.590o1.6151.7451.679imoAverage number of
olmomentions

0.5871.0860.9130.8741.1631.1220.9130.8741.0071.2781.1850.9910.9831.1551.073Standard Deviation
0.0020.0070.0030.0030.0030.0030.0030.0030.0040.0060.0050.0050.0010.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 118 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

7625230461321201124554916278859328Emails on a computer
9%28%7%13%26%31%6%17%19%19%11%21%30%21%19%(laptop\desktop\netbook\

23%77%almo9%14%m40%almo36%almo3%7%i17%i15%i5%8%27%aeilmo   18%tablet)

4-12-----1--214Social networking sites
*-*1%-----*--1%**such as Facebook or

100%-40%60%-----16%--58%26%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

-3---3--1----23Micro blogging sites
-*---1%--*----1%*such as Twitter or
-100%---100%--43%----57%tumblr on a computer

(laptop\desktop\netbook\
tablet)

121--2---1--123Instant Messaging e.g.
***--*---*--*1%*Facebook Messenger, MSN

46%54%46%--54%---18%--28%54%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

111-1----2----2Skype calls or other
***-*----1%----*Internet based phone

31%69%31%-69%----100%----service on a computer
(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

1101-73--122-4211Comments on
*1%*-1%1%--*1%1%-1%1%1%websites\forums on a
6%94%o6%-66%o28%--12%16%16%-39%16%computer

(laptop\desktop\netbook\
tablet)

2151187-165111217Virtual assistance on a
*2%**2%2%-1%2%2%1%1%*1%1%website on a computer

13%87%o7%6%48%39%-6%35%29%5%7%6%11%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 118 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

197270100971759451183931131113119467Voice calls on a mobile
24%30%22%27%34%25%3%8%29%35%8%23%38%43%27%phone
42%58%mo21%21%38%ajmo20%1%2%18%hi20%ahi2%7%e24%adeehi    26%ade

1214759611311161026Text messaging \ SMS on
1%2%2%1%2%1%1%1%1%*1%1%2%4%2%a mobile phone

45%55%27%18%34%21%5%5%13%4%6%3%24%40%

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

186331534291*9143-203481Emails on a mobile phone
2%7%1%4%7%8%**3%6%2%-7%12%5%

22%78%mo3%19%m42%mo36%mo1%1%11%18%i3%-24%dmo     42%ade

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

41221---11-1115Instant messaging e.g.
***1%*---**-1%***BBM, Facebook Messenger,

75%25%33%43%25%---25%15%-17%18%25%iMessage on a mobile
phone

212-1---12----3Social networking sites
***-*---*1%----*or apps such as

67%33%67%-33%---28%72%----Facebook, or LinkedIn on
a mobile phone

242131---3-1-37Comments on
****1%*---1%-1%-1%*websites\forums on a

35%65%22%12%49%16%---41%-12%-47%mobile phone

321221---2121-5Skype or other Internet
******---1%1%1%*-*based phone service on a

52%48%17%35%31%17%---37%15%31%17%-mobile phone

36946119117724122010610316585846913881830Voice calls on landline
45%52%42%49%47%57%63%73%57%32%59%52%47%29%49%phone
44%56%m23%21%29%27%akmo13%af12%afg20%f10%10%b8%b17%bbf     10%

15220382701031003628804631235853355Post (Letters, cards or
19%23%18%19%20%26%21%20%27%18%22%17%20%19%21%packages)
43%57%23%20%29%28%mo10%8%23%f13%9%6%16%15%
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 118 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

268201166102117844940796144318877469Meeting face to face
33%23%36%28%23%22%29%29%27%23%31%23%30%28%27%
57%ajkn43%35%ajkn22%25%18%10%9%17%13%9%7%19%16%

---------------Direct Debit
---------------
--------------

3102182--42232113Internet\online\website
*1%**2%*--1%1%1%2%1%*1%(no further detail)

22%78%14%8%65%13%--29%14%13%23%12%9%

---------------Online Internet Banking
---------------
--------------

222--21---11--4Familyfriends\acquaintan
***--1%1%---1%1%--*ce deals with it

52%48%52%--48%35%---31%33%--

432112--11--317Phone (no detail)
**1%***--**--1%**

58%42%37%22%19%23%--11%19%--50%20%

---------------Shops\shopping (all
---------------references)
--------------

-3--121------23Other method
-*--**1%------1%*
-100%--44%56%44%------56%

SUMMARY CODES

7328414053274733681531302802301281242812471573ANY
90%94%89%91%93%96%91%93%96%88%90%93%95%89%92%
47%53%mo26%21%30%23%lmo10%8%18%f15%8%8%18%b16%

543213--22--239ANY SOCIAL NETWORKING
1%*1%1%*1%--1%1%--1%1%1%

56%44%33%23%12%32%--24%25%--22%28%

8327233501461271125575418279075356ANY EMAILS
10%30%7%14%29%33%7%18%19%21%12%21%30%27%21%
23%77%almo9%14%m41%almo36%almo3%7%i16%i15%i5%8%25%aeilmo   21%e

432212--11-1137ANY INSTANT MESSAGING
1%**1%**--**-1%*1%*

59%41%30%29%17%24%--17%18%-12%12%41%
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 118 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

50562626624035427210710821115887832061711131ANY VOICE CALLS
62%70%58%66%69%71%64%77%72%60%61%63%70%61%66%
45%55%mo23%21%31%m24%mo9%10%f19%f14%8%7%18%m      15%

31421104--14214517ANY COMMENTS ON WEBSITE
*2%**2%1%--*2%1%1%1%2%1%FORUMS

17%83%12%5%60%o23%--8%26%10%5%24%28%

NUMBER OF WAYS
TO COMMUNICATE

4984542842142561981177715814287811511399521 mention
61%51%62%59%50%52%69%55%54%54%62%61%51%50%56%
52%jkn48%30%ajkn22%27%21%12%afg8%17%15%9%8%16%15%

14122278641299322346856272569623632 mentions
17%25%17%18%25%24%13%24%23%22%19%19%23%22%21%
39%61%mo21%18%35%mo26%o6%9%19%16%7%7%19%17%

578227304042914311841327221393 mentions
7%9%6%8%8%11%6%10%11%7%3%10%9%8%8%

41%59%19%22%29%30%7%10%22%13%3%9%20%16%

23501212311933141264229734 mentions
3%6%3%3%6%5%2%2%5%5%4%3%7%3%4%

32%68%o16%16%42%mo26%4%4%19%17%8%6%30%13%

13335816172282411216465+ mentions
2%4%1%2%3%4%1%2%3%1%3%*4%6%3%

29%71%m11%17%35%36%m4%5%18%4%8%1%25%34%

835350333815161013321491431137None
10%6%11%9%7%4%9%7%4%12%10%7%5%11%8%
61%jn39%37%jn24%j28%11%11%7%9%23%g10%6%10%22%c

---------------Don't know
---------------
--------------

1.5291.810lmo1.4731.5981.789mo1.838mo1.3821.6091.754i1.6031.5381.5371.8651.8201.679imoAverage number of
mentions

0.9631.1450.9071.0261.1111.1890.8290.8911.0970.9551.0020.8571.2241.2511.073Standard Deviation
0.0010.0020.0020.0030.0030.0040.0040.0070.0040.0040.0070.0070.0060.0070.001Error Variance

 Page 1209

Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 118 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

232963071451833085213328Emails on a computer
19%20%27%11%20%26%11%21%21%19%(laptop\desktop\netbook\
71%29%9%g21%14%g56%ag9%26%ddg          65%dtablet)

1211-2-124Social networking sites
**1%*-*-***such as Facebook or

42%58%16%24%-60%-42%58%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

21---3--33Micro blogging sites
**---*--**such as Twitter or

57%43%---100%--100%tumblr on a computer
(laptop\desktop\netbook\
tablet)

3--1-2-133Instant Messaging e.g.
*--*-*-***Facebook Messenger, MSN

100%--46%-54%-18%82%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

111-1--112Skype calls or other
**1%-1%--***Internet based phone

31%69%31%-69%--31%69%service on a computer
(laptop\desktop\netbook\
tablet)

----------Free\paid for e-cards
----------through a website on a
---------computer

(laptop\desktop\netbook\
tablet)

92-4-712811Comments on
1%*-1%-1%**1%1%websites\forums on a

82%18%-34%-66%12%16%71%computer
(laptop\desktop\netbook\
tablet)

108345617917Virtual assistance on a
1%2%3%1%2%1%*2%1%1%website on a computer

56%44%18%20%29%33%7%40%53%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 118 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

30416343887226445147274467Voice calls on a mobile
25%33%38%13%31%37%17%35%27%27%phone
65%35%j9%g19%15%g57%ag10%31%abddg          59%d

20617415481426Text messaging \ SMS on
2%1%1%1%2%2%1%2%1%2%a mobile phone

76%24%2%25%15%57%15%30%55%

----------Picture messaging \ MMS
----------on a mobile phone
---------

572411713505324481Emails on a mobile phone
5%5%10%1%6%7%2%8%4%5%

70%30%14%g9%16%g61%g7%39%dg           54%

----------Micro blogging sites
----------such as Twitter or
---------tumblr on a mobile phone

321121-235Instant messaging e.g.
**1%*1%*-***BBM, Facebook Messenger,

61%39%15%18%50%17%-40%60%iMessage on a mobile
phone

1311-11113Social networking sites
*1%1%*-*****or apps such as

17%83%39%28%-33%28%39%33%Facebook, or LinkedIn on
a mobile phone

611114-437Comments on
**1%**1%-1%**websites\forums on a

84%16%11%12%14%64%-59%41%mobile phone

411122-245Skype or other Internet
**1%*1%*-***based phone service on a

80%20%17%17%31%35%-32%68%mobile phone

58724228348120333137126566830Voice calls on landline
48%50%25%53%52%47%51%30%55%49%phone
71%29%3%42%h15%h40%h17%c15%ch          68%ac

25310219132521516077218355Post (Letters, cards or
21%21%17%20%23%21%22%18%21%21%packages)
71%29%5%37%15%43%17%22%61%
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 118 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

350120252066217691135243469Meeting face to face
29%25%23%31%27%25%34%32%24%27%
75%25%5%44%13%37%19%b29%b52%

----------Direct Debit
----------
---------

9314-7-3913Internet\online\website
1%1%1%1%-1%-1%1%1%(no further detail)

74%26%9%32%-59%-26%74%

----------Online Internet Banking
----------
---------

4--4--2114Familyfriends\acquaintan
*--1%--1%***ce deals with it

100%--100%--52%15%33%

34-1151247Phone (no detail)
*1%-*1%1%*1%**

47%53%-14%19%67%11%35%54%

----------Shops\shopping (all
----------references)
---------

3--1-21-23Other method
*--*-**-**

100%--44%-56%44%-56%

SUMMARY CODES

1121453945972156672553679501573ANY
92%93%85%91%93%94%95%88%93%92%
71%29%6%38%14%42%h16%c23%60%

3612-61269ANY SOCIAL NETWORKING
*1%1%*-1%*1%1%1%

35%65%14%19%-67%10%24%66%

2521033574491983297227356ANY EMAILS
21%21%32%11%21%28%12%23%22%21%
71%29%10%g21%14%g56%ag9%27%ddg          64%d
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 118 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

521123-257ANY INSTANT MESSAGING
**1%*1%*-1%**

73%27%10%20%34%36%-35%65%

796335634061625001712427171131ANY VOICE CALLS
65%69%57%62%70%71%64%58%70%66%
70%30%6%36%14%44%gh15%21%c           63%c

14314111161017ANY COMMENTS ON WEBSITE
1%1%1%1%*2%*1%1%1%FORUMS

83%17%4%25%5%65%8%33%60%

NUMBER OF WAYS
TO COMMUNICATE

681271514211173631712165659521 mention
56%56%47%64%50%51%64%52%55%56%
72%28%5%44%aefh12%38%18%c23%59%

255108251135816757842223632 mentions
21%22%23%17%25%24%21%20%22%21%
70%30%7%31%16%46%g16%23%61%

11028103423711839821393 mentions
9%6%9%5%10%10%7%9%8%8%

80%20%7%25%17%51%g13%28%59%

4627416124161651734 mentions
4%6%4%2%5%6%2%4%5%4%

63%37%6%22%16%56%g8%22%69%

281831262541231465+ mentions
2%4%2%2%3%3%1%3%3%3%

61%39%6%27%14%54%8%25%67%

1043317621741144874137None
8%7%15%9%7%6%5%12%7%8%

76%24%12%e46%12%30%10%35%d54%

----------Don't know
----------
---------

1.6611.7261.7541.4781.772g1.819g1.4931.730d1.710d1.679gAverage number of
mentions

1.0331.1671.0750.9231.0711.1690.8601.1381.0951.073Standard Deviation
0.0010.0030.0130.0010.0050.0020.0030.0030.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 118 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

14299322286656122569233719664328Emails on a computer
28%28%23%17%22%21%20%16%22%18%17%22%15%19%(laptop\desktop\netbook\
43%a30%a98%a9%20%17%37%17%3%7%11%60%b19%tablet)

-14112--1-12-4Social networking sites
-****1%--1%-**-*such as Facebook or
-16%100%16%34%50%--16%-26%58%-LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

333-1-2----3-3Micro blogging sites
1%1%*-*-*----*-*such as Twitter or

100%100%100%-43%-57%----100%-tumblr on a computer
(laptop\desktop\netbook\
tablet)

223-1-2----3-3Instant Messaging e.g.
***-*-*----*-*Facebook Messenger, MSN

72%54%100%-28%-72%----100%-Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

1122----1--1-2Skype calls or other
***1%----1%--*-*Internet based phone

69%31%100%100%a----31%--69%-service on a computer
(laptop\desktop\netbook\
tablet)

--------------Free\paid for e-cards
--------------through a website on a
-------------computer

(laptop\desktop\netbook\
tablet)

44931-513--6211Comments on
1%1%1%2%*-1%*7%--1%*1%websites\forums on a

38%39%88%26%12%-50%12%26%abcde--56%18%computer
(laptop\desktop\netbook\
tablet)

91017283312229217Virtual assistance on a
2%3%1%1%3%1%**4%2%1%1%*1%website on a computer

53%58%100%10%48%h20%16%7%10%b14%13%53%10%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 118 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

21114941354851051418273176245108467Voice calls on a mobile
42%43%30%33%28%39%23%23%19%24%35%27%25%27%phone
45%al32%al88%12%h18%23%agh30%17%2%7%16%52%23%

22225646516112626Text messaging \ SMS on
*1%2%3%2%1%1%2%3%4%1%1%1%2%a mobile phone
7%9%85%19%22%14%24%21%4%22%4%46%23%

--------------Picture messaging \ MMS
--------------on a mobile phone
-------------

4729797191728103911441481Emails on a mobile phone
10%8%6%4%6%6%4%3%8%7%5%5%3%5%
59%al36%97%9%23%21%34%13%4%11%14%54%18%

--------------Micro blogging sites
--------------such as Twitter or
-------------tumblr on a mobile phone

115311--111115Instant messaging e.g.
***2%**--2%1%****BBM, Facebook Messenger,

15%17%100%57%h18%25%--17%c25%15%18%25%iMessage on a mobile
phone

21321---1-2-13Social networking sites
***1%*---1%-1%-**or apps such as

49%17%100%72%ah28%---17%c-55%-28%Facebook, or LinkedIn on
a mobile phone

4162-2121-3127Comments on
1%**1%-1%*1%2%-1%*1%*websites\forums on a

59%12%84%29%-27%12%32%12%c-43%c12%32%mobile phone

115-2-21--1315Skype or other Internet
***-1%-**--****based phone service on a

15%20%100%-37%-46%17%--20%63%17%mobile phone

217172690731581183181631555106462192830Voice calls on landline
43%49%50%45%53%43%51%46%39%43%49%51%45%49%phone
26%21%83%9%19%14%38%20%2%7%13%56%23%

10269283315749137818193519795355Post (Letters, cards or
20%20%21%19%19%18%22%23%21%15%16%22%22%21%packages)
29%19%80%9%16%14%39%23%2%5%10%56%27%
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 118 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

14365340496963169120133552217152469Meeting face to face
29%19%25%30%23%23%27%34%35%28%24%24%35%27%
31%m14%72%10%15%13%36%26%ij3%8%11%46%m      32%acd

--------------Direct Debit
--------------
-------------

6413-3351--38213Internet\online\website
1%1%1%-1%1%1%*--1%1%1%1%(no further detail)

47%34%100%-26%21%41%11%--21%61%17%

--------------Online Internet Banking
--------------
-------------

--1---13---134Familyfriends\acquaintan
--*---*1%---*1%*ce deals with it
--33%---33%67%---33%67%

226-1221--1417Phone (no detail)
***-*1%**--1%***

23%23%85%-19%34%26%22%--19%60%22%

--------------Shops\shopping (all
--------------references)
-------------

--3---21---213Other method
--*---**---***
--100%---56%44%---56%44%

SUMMARY CODES

4623261272146273244576333331081918374051573ANY
93%93%92%90%91%90%93%94%84%84%89%93%94%92%
29%21%81%9%17%16%37%21%2%7%12%53%ee      26%e

5492322-1-3519ANY SOCIAL NETWORKING
1%1%1%1%1%1%*-1%-1%1%*1%

50%39%100%25%37%19%18%-6%-29%55%10%

1571093493370631325712254121167356ANY EMAILS
31%31%25%20%23%23%21%16%30%20%19%23%16%21%
44%a31%a98%a9%20%18%37%16%3%7%12%59%b19%
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 118 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

3373112-111317ANY INSTANT MESSAGING
1%1%1%2%***-2%1%****

42%36%100%38%12%17%32%-12%17%10%44%17%

35326394510820218541322219801506112711131ANY VOICE CALLS
71%75%69%67%68%68%66%63%50%62%70%68%63%66%
31%23%a84%10%18%16%37%20%2%7%13%54%24%

8515512634-37417ANY COMMENTS ON WEBSITE
2%1%1%3%*1%1%1%9%-1%1%1%1%FORUMS

46%29%86%27%7%10%35%20%21%abcde-17%39%23%

NUMBER OF WAYS
TO COMMUNICATE

2211537298315914734821515711084992599521 mention
44%44%53%51%53%54%56%61%38%55%50%56%60%56%
23%16%77%mn9%17%15%37%23%2%7%11%52%mn     27%f

13010730439615414366111743207853632 mentions
26%31%22%24%21%20%23%19%27%13%20%23%20%21%
36%29%al84%11%17%15%39%18%3%5%12%57%23%

553712710272049333122859371393 mentions
11%11%9%6%9%7%8%9%7%9%13%7%9%8%
40%27%92%7%19%15%35%24%2%9%20%c42%27%

3416698171518164474216734 mentions
7%5%5%5%6%5%3%4%9%3%3%5%4%4%

46%22%94%12%23%20%25%21%5%6%10%57%22%

211342799184144307465+ mentions
4%4%3%4%3%3%3%1%3%3%2%3%2%3%

46%29%91%14%19%20%39%8%2%8%9%65%16%

37231031627274621620246224137None
7%7%8%10%9%10%7%6%16%16%11%7%6%8%

27%17%76%11%19%20%34%15%5%15%abc18%45%18%

--------------Don't know
--------------
-------------

1.944al1.890a1.7521.7791.7591.7411.6421.5901.9861.6781.7371.6941.5971.679Average number of
mentions

1.2031.1521.1231.1881.1631.1821.0080.9591.2661.1971.0651.0930.9791.073Standard Deviation
0.0030.0050.0010.0090.0050.0060.0020.0030.0460.0140.0060.0010.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 118 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

9823053276328Emails on a computer
17%20%17%20%19%(laptop\desktop\netbook\
30%70%16%84%tablet)

21134Social networking sites
*****such as Facebook or

66%34%26%74%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

12-33Micro blogging sites
**-**such as Twitter or

43%57%-100%tumblr on a computer
(laptop\desktop\netbook\
tablet)

13133Instant Messaging e.g.
*****Facebook Messenger, MSN

18%82%18%82%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

2--22Skype calls or other
*--**Internet based phone

100%--100%service on a computer
(laptop\desktop\netbook\
tablet)

-----Free\paid for e-cards
-----through a website on a
----computer

(laptop\desktop\netbook\
tablet)

292911Comments on
*1%1%1%1%websites\forums on a

16%84%15%85%computer
(laptop\desktop\netbook\
tablet)

9851217Virtual assistance on a
2%1%2%1%1%website on a computer

55%45%31%69%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 118 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

12933897370467Voice calls on a mobile
23%30%30%27%27%phone
28%72%e21%79%

42162026Text messaging \ SMS on
1%2%2%1%2%a mobile phone

17%83%24%76%

-----Picture messaging \ MMS
-----on a mobile phone
----

2457146781Emails on a mobile phone
4%5%5%5%5%

30%70%18%82%

-----Micro blogging sites
-----such as Twitter or
----tumblr on a mobile phone

23145Instant messaging e.g.
*****BBM, Facebook Messenger,

39%61%15%85%iMessage on a mobile
phone

12133Social networking sites
*****or apps such as

39%61%22%78%Facebook, or LinkedIn on
a mobile phone

34257Comments on
**1%**websites\forums on a

39%61%26%74%mobile phone

23-55Skype or other Internet
**-**based phone service on a

37%63%-100%mobile phone

286544132698830Voice calls on landline
50%48%41%50%49%phone
34%66%16%84%c

12223257297355Post (Letters, cards or
22%20%18%21%21%packages)
35%65%16%84%

13333674395469Meeting face to face
23%29%23%28%27%
28%72%16%84%
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 118 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

-----Direct Debit
-----
----

21111213Internet\online\website
*1%*1%1%(no further detail)

17%83%9%91%

-----Online Internet Banking
-----
----

-4314Familyfriends\acquaintan
-*1%**ce deals with it
-100%69%31%

25167Phone (no detail)
*****

33%67%14%86%

-----Shops\shopping (all
-----references)
----

-3-33Other method
-*-**
-100%-100%

SUMMARY CODES

495107827213011573ANY
87%94%85%94%92%
31%69%e17%ce           83%c

45289ANY SOCIAL NETWORKING
1%*1%1%1%

47%53%18%82%

10425259297356ANY EMAILS
18%22%19%21%21%
29%71%17%83%

25167ANY INSTANT MESSAGING
*****

35%65%18%82%

3697621919401131ANY VOICE CALLS
65%67%60%68%66%
33%67%17%83%
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 118 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

41331417ANY COMMENTS ON WEBSITE
1%1%1%1%1%FORUMS

25%75%19%81%

NUMBER OF WAYS
TO COMMUNICATE

3066451707819521 mention
54%57%54%56%56%
32%68%18%82%

112251543093632 mentions
20%22%17%22%21%
31%69%15%85%

4297291091393 mentions
7%8%9%8%8%

30%70%21%79%

16581261734 mentions
3%5%4%4%4%

21%79%17%83%

2027541465+ mentions
3%2%2%3%3%

43%57%12%88%

73644690137None
13%6%15%6%8%
53%ad47%34%ab66%

-----Don't know
-----
----

1.6681.6841.6521.6851.679Average number of
mentions

1.1051.0591.0631.0761.073Standard Deviation
0.0020.0010.0040.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 118 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

6202227242284814173286328Emails on a computer
15%12%14%16%26%23%23%16%23%20%19%26%19%(laptop\desktop\netbook\
2%6%7%8%7%7%2%15%4%5%10%26%kltablet)

-----2-----24Social networking sites
-----2%-----1%*such as Facebook or
-----50%a-----50%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-----------33Micro blogging sites
-----------1%*such as Twitter or
-----------100%tumblr on a computer

(laptop\desktop\netbook\
tablet)

-----1-----33Instant Messaging e.g.
-----1%-----1%*Facebook Messenger, MSN
-----18%-----82%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-1---------12Skype calls or other
-1%---------**Internet based phone
-69%---------31%service on a computer

(laptop\desktop\netbook\
tablet)

-------------Free\paid for e-cards
-------------through a website on a
------------computer

(laptop\desktop\netbook\
tablet)

1-31----2-3-11Comments on
3%-2%1%----3%-2%-1%websites\forums on a

11%bf-30%12%----15%bf-32%-computer
(laptop\desktop\netbook\
tablet)

213--1-4*-2317Virtual assistance on a
5%1%2%--1%-2%*-1%1%1%website on a computer

13%j7%17%--6%-26%2%-12%17%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 118 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

93851372533381152153103467Voice calls on a mobile
21%23%31%21%26%35%7%28%24%25%31%31%27%phone
2%8%11%g8%5%7%g1%17%3%4%11%g22%g

-1412513-2-726Text messaging \ SMS on
-1%3%*2%5%2%1%-2%-2%2%a mobile phone
-4%17%3%7%18%c3%13%-7%-27%

-------------Picture messaging \ MMS
-------------on a mobile phone
------------

3354761152392381Emails on a mobile phone
8%2%3%2%8%7%3%5%3%4%5%7%5%
4%4%6%5%9%8%1%18%2%4%10%28%

-------------Micro blogging sites
-------------such as Twitter or
------------tumblr on a mobile phone

-------1--135Instant messaging e.g.
-------*--*1%*BBM, Facebook Messenger,
-------25%--15%61%iMessage on a mobile

phone

-----1-1--113Social networking sites
-----1%-*--***or apps such as
-----33%-28%--22%17%Facebook, or LinkedIn on

a mobile phone

--2----1--127Comments on
--1%----*--*1%*websites\forums on a
--33%----19%--12%36%mobile phone

--1--------45Skype or other Internet
--*--------1%*based phone service on a
--15%--------85%mobile phone

17769086525524134334976137830Voice calls on landline
41%47%55%50%55%57%66%46%53%59%45%41%49%phone
2%9%11%b10%6%7%b3%b16%4%6%b9%16%

13324132122066713243263355Post (Letters, cards or
30%20%25%18%12%21%18%23%21%29%19%19%21%packages)
4%9%12%9%3%6%2%19%4%7%9%18%
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 118 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

15495257173177810205083469Meeting face to face
36%30%31%33%18%32%21%27%16%24%29%25%27%
3%10%11%e12%e4%7%2%17%2%4%11%18%

-------------Direct Debit
-------------
------------

-211---3--2313Internet\online\website
-1%1%1%---1%--1%1%1%(no further detail)
-19%10%8%---20%--20%24%

-------------Online Internet Banking
-------------
------------

-11--3------4Familyfriends\acquaintan
-*1%--3%------*ce deals with it
-15%21%--65%abf------

-3-1---3*---7Phone (no detail)
-2%-*---1%1%---*
-44%-12%---38%6%---

-------------Shops\shopping (all
-------------references)
------------

------1---2-3Other method
------4%---1%-*
------44%abf---56%-

SUMMARY CODES

3815115416188923426558761563001573ANY
91%93%93%93%93%95%95%91%92%92%92%90%92%
2%10%10%10%6%6%2%17%4%5%10%19%

-----3-1--159ANY SOCIAL NETWORKING
-----3%-*--*1%1%
-----31%a-10%--8%52%

6242529262495015183694356ANY EMAILS
15%14%15%17%27%25%26%17%23%22%21%28%21%
2%7%7%8%7%7%3%14%4%5%10%26%afjkl
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 118 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

-----1-1--157ANY INSTANT MESSAGING
-----1%-*--*1%*
-----8%-17%--10%65%

249911711971732518142591132091131ANY VOICE CALLS
57%61%71%69%75%76%70%62%66%71%67%63%66%
2%9%10%11%6%6%2%16%4%5%10%18%

1-51---12-4217ANY COMMENTS ON WEBSITE
3%-3%1%---*3%-2%1%1%FORUMS
7%-31%7%---7%9%-24%14%

NUMBER OF WAYS
TO COMMUNICATE

2391891055357241654040941709521 mention
54%56%54%61%56%59%68%57%64%49%55%51%56%
2%10%9%11%6%6%3%17%4%4%10%18%

8483338219458102231813632 mentions
19%30%20%22%22%9%11%20%17%27%18%24%21%
2%13%h9%10%6%2%1%16%3%6%h8%h      22%h

36178131152021021231393 mentions
8%3%10%5%14%11%13%7%4%12%12%7%8%
2%4%12%6%9%l8%3%14%2%7%15%l16%

3410816-1342814734 mentions
8%3%6%5%2%6%-5%7%2%5%4%4%
4%6%14%11%2%8%-18%6%2%10%18%

1152-91912313465+ mentions
2%1%3%1%-9%2%3%1%3%1%4%3%
2%2%12%4%-19%acijl2%19%1%5%5%29%

412111265227561433137None
9%7%7%7%7%5%5%9%8%8%8%10%8%
3%9%8%9%5%4%1%19%4%5%10%24%

-------------Don't know
-------------
------------

1.7441.5101.7981.5361.5761.969jl1.5151.6601.5361.7751.6881.7481.679Average number of
mentions

1.1080.7671.1980.8930.8001.5331.0151.0820.9661.1231.0361.1281.073Standard Deviation
0.0290.0040.0090.0050.0090.0250.0340.0050.0080.0160.0090.0040.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 118 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

412876221928144284328Emails on a computer
20%19%15%23%12%20%15%20%19%(laptop\desktop\netbook\
13%87%2%7%6%85%14%86%tablet)

22-2-2224Social networking sites
1%*-2%-*1%**such as Facebook or

50%50%-50%ad-50%50%50%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

-3---3-33Micro blogging sites
-*---*-**such as Twitter or
-100%---100%-100%tumblr on a computer

(laptop\desktop\netbook\
tablet)

12-1-3-33Instant Messaging e.g.
**-1%-*-**Facebook Messenger, MSN

28%72%-18%-82%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

11--11-22Skype calls or other
**--1%*-**Internet based phone

31%69%--69%d31%-100%service on a computer
(laptop\desktop\netbook\
tablet)

---------Free\paid for e-cards
---------through a website on a
--------computer

(laptop\desktop\netbook\
tablet)

-111--9-1111Comments on
-1%3%--1%-1%1%websites\forums on a
-100%11%--89%-100%computer

(laptop\desktop\netbook\
tablet)

1172111321517Virtual assistance on a
*1%5%1%1%1%1%1%1%website on a computer
3%97%13%d6%7%74%13%87%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 118 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

763909333638952415467Voice calls on a mobile
36%26%21%35%23%27%17%29%27%phone
16%ah84%2%7%8%83%11%c            89%c

618-5-2152126Text messaging \ SMS on
3%1%-5%-1%2%1%2%a mobile phone

24%71%-18%e-82%20%80%

---------Picture messaging \ MMS
---------on a mobile phone
--------

18633636877481Emails on a mobile phone
9%4%8%7%2%5%2%5%5%

22%h78%4%8%4%84%9%91%

---------Micro blogging sites
---------such as Twitter or
--------tumblr on a mobile phone

41---5-55Instant messaging e.g.
2%*---*-**BBM, Facebook Messenger,

85%ah15%---100%-100%iMessage on a mobile
phone

22-1-2-33Social networking sites
1%*-1%-*-**or apps such as

51%49%-33%-67%-100%Facebook, or LinkedIn on
a mobile phone

33---7167Comments on
2%*---****websites\forums on a

48%h52%---100%16%84%mobile phone

14---5-55Skype or other Internet
**---*-**based phone service on a

17%83%---100%-100%mobile phone

69759175569688179650830Voice calls on landline
33%51%41%57%45%49%60%46%49%phone
8%91%i2%7%8%83%22%abi            78%

35318132030292104251355Post (Letters, cards or
17%21%30%21%19%21%34%18%21%packages)
10%90%4%6%8%82%29%ab71%
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 118 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

7139615314737685384469Meeting face to face
34%27%36%32%31%27%28%27%27%
15%84%3%7%10%80%18%82%

---------Direct Debit
---------
--------

-13--210-1313Internet\online\website
-1%--2%1%-1%1%(no further detail)
-100%--19%81%-100%

---------Online Internet Banking
---------
--------

-4-311-44Familyfriends\acquaintan
-*-3%**-**ce deals with it
-100%-65%ad15%21%-100%

25--34167Phone (no detail)
1%*--2%****

23%77%--44%d56%15%85%

---------Shops\shopping (all
---------references)
--------

21---3-33Other method
1%*---*-**

56%44%---100%-100%

SUMMARY CODES

18613813892141130227912941573ANY
89%92%91%95%92%92%93%92%92%
12%88%2%6%9%83%18%82%

36-3-6279ANY SOCIAL NETWORKING
1%*-3%-*1%1%1%

31%69%-31%ad-69%19%81%

483066242230346309356ANY EMAILS
23%21%15%25%15%21%15%22%21%
14%86%2%7%6%85%13%87%
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 118 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

43-1-7-77ANY INSTANT MESSAGING
2%*-1%-*-1%*

58%ah42%-8%-92%-100%

12610022473929422089231131ANY VOICE CALLS
60%67%57%76%60%66%69%65%66%
11%89%2%6%8%83%18%82%

3141--1611617ANY COMMENTS ON WEBSITE
2%1%3%--1%*1%1%FORUMS

19%81%7%--93%6%94%

NUMBER OF WAYS
TO COMMUNICATE

1028462357857861617909521 mention
49%57%54%59%56%55%54%56%56%
11%89%2%6%9%83%17%83%

503108946300712923632 mentions
24%21%19%9%30%21%24%21%21%
14%85%2%2%13%f83%f19%f            81%

121263116119241151393 mentions
6%8%8%11%4%8%8%8%8%
9%91%2%8%4%86%17%83%

1261363611262734 mentions
6%4%8%6%2%4%4%4%4%

17%83%4%8%4%83%16%84%

838191351135465+ mentions
4%3%2%9%1%2%4%3%3%

18%82%2%19%ade2%77%24%76%

24113451211621115137None
11%8%9%5%8%8%7%8%8%
17%83%3%4%9%85%16%84%

---------Don't know
---------
--------

1.7921.6651.7441.969e1.5051.6761.7311.6681.679Average number of
mentions

1.1561.0631.1081.5330.7501.0601.1251.0621.073Standard Deviation
0.0070.0010.0290.0250.0040.0010.0040.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 118 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

310257162416819310328Emails on a computer
20%20%12%20%19%12%20%19%(laptop\desktop\netbook\
94%78%5%74%21%6%94%tablet)

42-21-44Social networking sites
**-**-**such as Facebook or

100%66%-66%34%-100%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

33-3--33Micro blogging sites
**-*--**such as Twitter or

100%100%-100%--100%tumblr on a computer
(laptop\desktop\netbook\
tablet)

33-31-33Instant Messaging e.g.
**-**-**Facebook Messenger, MSN

100%82%-82%18%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

22-2--22Skype calls or other
**-*--**Internet based phone

100%100%-100%--100%service on a computer
(laptop\desktop\netbook\
tablet)

--------Free\paid for e-cards
--------through a website on a
-------computer

(laptop\desktop\netbook\
tablet)

962542911Comments on
1%*1%*1%1%1%1%websites\forums on a

84%61%16%45%39%16%84%computer
(laptop\desktop\netbook\
tablet)

1713-134-1717Virtual assistance on a
1%1%-1%1%-1%1%website on a computer

100%74%-74%26%-100%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 118 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

467305-305162-467467Voice calls on a mobile
30%23%-26%44%-30%27%phone

100%fg65%f-65%f35%aefgh-cf          100%c

2621-215-2626Text messaging \ SMS on
2%2%-2%1%-2%2%a mobile phone

100%82%-82%18%-100%

--------Picture messaging \ MMS
--------on a mobile phone
-------

8160-6021-8181Emails on a mobile phone
5%5%-5%6%-5%5%

100%74%-74%26%f-c           100%c

--------Micro blogging sites
--------such as Twitter or
-------tumblr on a mobile phone

55-5--55Instant messaging e.g.
**-*--**BBM, Facebook Messenger,

100%100%-100%--100%iMessage on a mobile
phone

33-3--33Social networking sites
**-*--**or apps such as

100%100%-100%--100%Facebook, or LinkedIn on
a mobile phone

75-52-77Comments on
**-**-**websites\forums on a

100%76%-76%24%-100%mobile phone

53-32-55Skype or other Internet
**-*1%-**based phone service on a

100%52%-52%48%-100%mobile phone

753799727272676753830Voice calls on landline
49%61%55%61%7%49%49%49%phone
91%d96%adh9%d88%adh3%9%d            91%

320269272437735320355Post (Letters, cards or
21%20%20%20%21%22%21%21%packages)
90%76%7%68%22%10%90%
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 118 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

4243423330911546424469Meeting face to face
27%26%26%26%31%29%27%27%
90%73%7%66%24%10%90%

--------Direct Debit
--------
-------

1310-102-1313Internet\online\website
1%1%-1%1%-1%1%(no further detail)

100%81%-81%19%-100%

--------Online Internet Banking
--------
-------

1431-314Familyfriends\acquaintan
**2%*-2%**ce deals with it

33%100%67%adegh33%-67%ab33%

74-43-77Phone (no detail)
**-*1%-**

100%53%-53%47%-100%

--------Shops\shopping (all
--------references)
-------

2312-123Other method
**1%*-1%**

56%100%44%56%-44%56%

SUMMARY CODES

14381225110111532313514381573ANY
93%93%85%94%88%86%93%92%
91%df78%df7%71%df21%9%f            91%c

98-81-99ANY SOCIAL NETWORKING
1%1%-1%*-1%1%

100%87%-87%13%-100%

337279162637419337356ANY EMAILS
22%21%12%22%20%12%22%21%
95%78%4%74%21%5%95%c
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 118 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

77-71-77ANY INSTANT MESSAGING
**-1%*-**

100%92%-92%8%-100%

1055938728661897610551131ANY VOICE CALLS
68%71%55%73%52%49%68%66%
93%df83%adf6%77%adfh17%7%cd           93%c

1612210621617ANY COMMENTS ON WEBSITE
1%1%1%1%2%1%1%1%FORUMS

90%67%10%57%33%10%90%

NUMBER OF WAYS
TO COMMUNICATE

85271479635217998529521 mention
55%54%61%54%59%63%55%56%
90%75%8%67%23%10%90%

3362922326967273363632 mentions
22%22%18%23%18%17%22%21%
92%80%6%74%18%8%92%

13312051141951331393 mentions
9%9%4%10%5%3%9%8%

96%86%4%82%14%4%96%

735715616173734 mentions
5%4%1%5%4%*5%4%

99%78%1%77%22%1%99%

44422404244465+ mentions
3%3%1%3%1%1%3%3%

96%91%4%88%9%4%96%

1149120724322114137None
7%7%15%6%12%14%7%8%

84%67%14%aegh53%31%egh16%b84%

--------Don't know
--------
-------

1.710df1.730df1.3891.764df1.5251.3501.710c1.679cfAverage number of
mentions

1.0971.1160.7511.1410.9060.7031.0971.073Standard Deviation
0.0010.0010.0050.0010.0020.0040.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 118 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

1593818751328Emails on a computer
4%28%20%23%20%19%(laptop\desktop\netbook\
5%28%af25%f27%ff            16%ftablet)

--1114Social networking sites
--**1%*such as Facebook or
--24%34%42%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

---123Micro blogging sites
---*1%*such as Twitter or
---43%57%tumblr on a computer

(laptop\desktop\netbook\
tablet)

---123Instant Messaging e.g.
---*1%*Facebook Messenger, MSN
---46%54%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-1--12Skype calls or other
-*--**Internet based phone
-69%--31%service on a computer

(laptop\desktop\netbook\
tablet)

------Free\paid for e-cards
------through a website on a
-----computer

(laptop\desktop\netbook\
tablet)

-343111Comments on
-1%1%1%*1%websites\forums on a
-28%38%28%6%computer

(laptop\desktop\netbook\
tablet)

--63817Virtual assistance on a
--2%1%3%1%website on a computer
--37%16%47%aef(laptop\desktop\netbook\

tablet)

 Page 1234

Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 118 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

4111611912270467Voice calls on a mobile
12%35%29%33%27%27%phone
9%25%af25%f26%ff            15%f

6565426Text messaging \ SMS on
2%2%1%1%1%2%a mobile phone

22%21%23%20%14%

------Picture messaging \ MMS
------on a mobile phone
-----

13113271081Emails on a mobile phone
*9%3%7%4%5%
1%38%adf16%f33%ff            12%f

------Micro blogging sites
------such as Twitter or
-----tumblr on a mobile phone

-1-225Instant messaging e.g.
-*-*1%*BBM, Facebook Messenger,
-25%-33%42%iMessage on a mobile

phone

1--213Social networking sites
*--***or apps such as

28%--55%17%Facebook, or LinkedIn on
a mobile phone

--1517Comments on
--*1%**websites\forums on a
--19%69%12%mobile phone

--1325Skype or other Internet
--*1%1%*based phone service on a
--20%49%31%mobile phone

191156230146107830Voice calls on landline
56%47%56%39%42%49%phone
23%bc19%28%abc18%c            13%

5873919241355Post (Letters, cards or
17%22%22%25%16%21%packages)
16%21%26%26%12%
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Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 118 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

957612910960469Meeting face to face
28%23%32%29%23%27%
20%16%28%23%13%

------Direct Debit
------
-----

--53413Internet\online\website
--1%1%2%1%(no further detail)
--43%24%33%

------Online Internet Banking
------
-----

3-1--4Familyfriends\acquaintan
1%-*--*ce deals with it

67%-33%--

1*1417Phone (no detail)
***1%**

12%6%14%53%15%

------Shops\shopping (all
------references)
-----

----33Other method
----1%*
----100%

SUMMARY CODES

3063073883452281573ANY
89%93%95%93%90%92%
19%19%25%f22%15%

1-1439ANY SOCIAL NETWORKING
*-*1%1%1%

10%-9%47%35%

15104859656356ANY EMAILS
4%31%21%26%22%21%
4%29%adf24%f27%ff            16%f
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 118 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

-1-247ANY INSTANT MESSAGING
-*-1%1%*
-17%-30%53%

2172332952351511131ANY VOICE CALLS
63%71%72%63%59%66%
19%21%b26%b21%13%

-358117ANY COMMENTS ON WEBSITE
-1%1%2%1%1%FORUMS
-17%31%44%8%

NUMBER OF WAYS
TO COMMUNICATE

2291612221821579521 mention
67%49%54%49%61%56%
24%acde17%23%19%16%ce

56898596383632 mentions
16%27%21%26%15%21%
15%24%bf23%26%bf10%

15274936121393 mentions
4%8%12%10%5%8%

11%19%35%bf26%9%

217182214734 mentions
1%5%4%6%5%4%
3%23%f25%f30%ff            19%f

3131498465+ mentions
1%4%4%2%3%3%
5%28%31%19%17%

3724212826137None
11%7%5%7%10%8%
27%d17%16%20%19%

------Don't know
------
-----

1.3441.814f1.779f1.784f1.621f1.679fAverage number of
mentions

0.7101.1431.1541.0561.1711.073Standard Deviation
0.0020.0050.0040.0030.0060.001Error Variance
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Communication (QS8300 - 230711)

Q.3B_05 Thinking about business communications, which of these methods do you ever use to ... contact other organisations for official matters e.g. your local council, tax office
etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 119 

Send greetings
for occasions

such as
birthdays, getCommunicateCommunicate

well,with a group ofwith a group ofCommunicate
congratulationspeople youfriends orCommunicatewith a family

etcdon't knowfamilywith a friendmember

1270526132115611555Unweighted Base
1271542132815701559Weighted Base

28106502418Emails on a computer
2%20%4%2%1%(laptop\desktop\netbook\

tablet)

5739753210Social networking sites
5%7%6%2%1%such as Facebook or

LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

-221-Micro blogging sites
-***-such as Twitter or

tumblr on a computer
(laptop\desktop\netbook\
tablet)

12813156Instant Messaging e.g.
1%1%1%1%*Facebook Messenger, MSN

Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

4*11625Skype calls or other
**1%*2%Internet based phone

service on a computer
(laptop\desktop\netbook\
tablet)

2----Free\paid for e-cards
*----through a website on a

computer
(laptop\desktop\netbook\
tablet)

*4---Comments on
*1%---websites\forums on a

computer
(laptop\desktop\netbook\
tablet)

-----Virtual assistance on a
-----website on a computer

(laptop\desktop\netbook\
tablet)

775297146201Voice calls on a mobile
6%10%7%9%13%phone
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Communication (QS8300 - 230711)

Q.4A Generally, what method do you prefer to use to ... - SUMMARY TABLE
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 119 

Send greetings
for occasions

such as
birthdays, getCommunicateCommunicate

well,with a group ofwith a group ofCommunicate
congratulationspeople youfriends orCommunicatewith a family

etcdon't knowfamilywith a friendmember

1270526132115611555Unweighted Base
1271542132815701559Weighted Base

971110213878Text messaging \ SMS on
8%2%8%9%5%a mobile phone

--*1-Picture messaging \ MMS
--**-on a mobile phone

418973Emails on a mobile phone
*3%1%**

-31--Micro blogging sites
-**--such as Twitter or

tumblr on a mobile phone

8515186Instant messaging e.g.
1%1%1%1%*BBM, Facebook Messenger,

iMessage on a mobile
phone

152326104Social networking sites
1%4%2%1%*or apps such as

Facebook, or LinkedIn on
a mobile phone

-----Comments on
-----websites\forums on a

mobile phone

3-745Skype or other Internet
*-1%**based phone service on a

mobile phone

558498143174Voice calls on landline
4%16%7%9%11%phone

43617365Post (Letters, cards or
34%3%***packages)

4191197959981004Meeting face to face
33%22%60%64%64%

-----Direct Debit
-----

-----Internet\online\website
-----(no further detail)

-----Online Internet Banking
-----
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Communication (QS8300 - 230711)

Q.4A Generally, what method do you prefer to use to ... - SUMMARY TABLE
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 119 

Send greetings
for occasions

such as
birthdays, getCommunicateCommunicate

well,with a group ofwith a group ofCommunicate
congratulationspeople youfriends orCommunicatewith a family

etcdon't knowfamilywith a friendmember

1270526132115611555Unweighted Base
1271542132815701559Weighted Base

-----Familyfriends\acquaintan
-----ce deals with it

-1--1Phone (no detail)
-*--*

-----Shops\shopping (all
-----references)

-----Other method
-----

SUMMARY CODES

1219490130515511542ANY
96%91%98%99%99%

72671044314ANY SOCIAL NETWORKING
6%12%8%3%1%

32124593121ANY EMAILS
3%23%4%2%1%

2012283312ANY INSTANT MESSAGING
2%2%2%2%1%

139137213299405ANY VOICE CALLS
11%25%16%19%26%

*4---ANY COMMENTS ON WEBSITE
*1%---FORUMS

723843None
1%4%1%**

4528141614Don't know
4%5%1%1%1%
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Q.4A Generally, what method do you prefer to use to ... - SUMMARY TABLE
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 120 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1241722962105045452962102302743012448497061555Unweighted Base
1121552672345335252672342572763062198147441559Weighted Base

-2229522364181018Emails on a computer
-1%1%1%2%1%1%1%1%2%1%1%1%1%1%(laptop\desktop\netbook\
-10%10%9%50%31%10%9%18%31%24%7%43%57%tablet)

---144-122-43610Social networking sites
---1%1%1%-1%1%1%-2%*1%1%such as Facebook or
---13%46%40%-13%21%25%-40%34%66%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

----33--1213156Instant Messaging e.g.
----1%1%--*1%*1%*1%*Facebook Messenger, MSN
----45%55%--20%24%15%41%23%77%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

1-13516134*115121325Skype calls or other
1%-*1%1%3%*1%2%*4%2%1%2%2%Internet based phone
4%-4%13%19%64%f4%13%18%1%44%fk19%48%52%service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Comments on
---------------websites\forums on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Virtual assistance on a
---------------website on a computer
--------------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 120 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1241722962105045452962102302743012448497061555Unweighted Base
1121552672345335252672342572763062198147441559Weighted Base

3710176810510172543624487115201Voice calls on a mobile
3%5%4%7%13%20%4%7%10%16%20%20%11%15%13%phone
1%4%5%9%34%imno52%aghikl5%9%12%21%hilmno31%aghikl22%aghilm43%imno   57%c

mnomnono

-5552544558171925473178Text messaging \ SMS on
-3%2%2%5%8%2%2%3%6%6%11%6%4%5%a mobile phone
-6%6%6%32%56%aghilm6%6%10%22%o24%o32%aghikl60%40%

omno

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

----3---12--123Emails on a mobile phone
----1%---1%1%--***
----100%---42%58%--42%58%

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

---3-3-3--21516Instant messaging e.g.
---1%-1%-1%--1%*1%**BBM, Facebook Messenger,
---47%-53%-47%--39%14%80%20%iMessage on a mobile

phone

----23--1121414Social networking sites
----*1%--**1%****or apps such as
----39%61%--25%14%40%21%84%16%Facebook, or LinkedIn on

a mobile phone

---------------Comments on
---------------websites\forums on a
--------------mobile phone

1-1--41---13145Skype or other Internet
1%-*--1%*---*1%*1%*based phone service on a

16%-16%--84%16%---21%63%k21%79%mobile phone

312758326123583236251769678174Voice calls on landline
28%17%22%14%11%4%22%14%14%9%5%3%12%11%11%phone
18%adefg15%dej33%adefjk19%dej35%dej13%33%adefjk19%dej20%dej15%dj10%3%55%dej    45%

hjkl

-1111211-12-415Post (Letters, cards or
-1%*1%***1%-*1%-***packages)
-24%24%25%13%39%24%25%-13%39%-75%25%
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 120 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1241722962105045452962102302743012448497061555Unweighted Base
1121552672345335252672342572763062198147441559Weighted Base

711081791663513081791661751771821265344701004Meeting face to face
63%70%67%71%66%59%67%71%68%64%60%57%66%63%64%
7%11%18%16%dj35%31%18%16%dj17%18%18%13%53%47%

---------------Direct Debit
---------------
--------------

---------------Internet\online\website
---------------(no further detail)
--------------

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

-----1----1-1-1Phone (no detail)
-----*----*-*-*
-----100%----100%-100%-

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

1071502572305325222572302562763042188047381542ANY
95%97%96%98%100%99%96%98%100%100%100%99%99%99%99%
7%10%17%15%35%imno34%imo17%15%17%imo18%imno20%imo14%52%imo    48%

---167-133257714ANY SOCIAL NETWORKING
---1%1%1%-1%1%1%1%2%1%1%1%
---9%44%47%-9%22%22%13%34%50%50%

-22212522574191221ANY EMAILS
-1%1%1%2%1%1%1%2%3%1%1%1%2%1%
-9%9%8%58%26%9%8%22%35%20%6%43%57%

---337-312336612ANY INSTANT MESSAGING
---1%1%1%-1%*1%1%2%1%1%1%
---23%23%54%-23%10%12%26%28%51%49%
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 120 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1241722962105045452962102302743012448497061555Unweighted Base
1121552672345335252672342572763062198147441559Weighted Base

36347053134148705365699058195210405ANY VOICE CALLS
32%22%26%23%25%28%26%23%25%25%30%26%24%28%26%
9%8%17%13%33%37%17%13%16%17%22%14%48%52%

---------------ANY COMMENTS ON WEBSITE
---------------FORUMS
--------------

1121-*21--*-213None
1%1%1%*-*1%*--*-***

30%30%60%31%-10%60%31%--10%-60%40%

5483*283*-119514Don't know
4%2%3%1%**3%1%*-*1%1%1%1%

32%aefgj25%k58%afjk22%3%17%58%afjk22%3%-8%9%64%36%
k
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 120 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

825730502323419311162114276297134962282481555Unweighted Base
733826408325476350145128276266122107*2572591559Weighted Base

7112474--44225218Emails on a computer
1%1%1%1%2%1%--1%1%1%2%2%1%1%(laptop\desktop\netbook\

37%63%12%25%42%21%--22%21%10%9%28%10%tablet)

45325---12-13210Social networking sites
1%1%1%*1%---1%1%-1%1%1%1%such as Facebook or

47%53%31%16%53%---14%19%-13%32%21%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

61411---11--236Instant Messaging e.g.
1%*1%**---**--1%1%*Facebook Messenger, MSN

90%10%69%20%10%---10%13%--35%42%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

22311139*137122925Skype calls or other
*3%**3%3%*1%1%3%1%2%1%3%2%Internet based phone
9%91%mo4%5%53%mo38%mo1%5%13%29%3%8%6%o      35%service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Comments on
---------------websites\forums on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Virtual assistance on a
---------------website on a computer
--------------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 120 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

825730502323419311162114276297134962282481555Unweighted Base
733826408325476350145128276266122107*2572591559Weighted Base

77125433374516330474153858201Voice calls on a mobile
10%15%11%10%16%14%4%2%11%18%4%14%15%22%13%phone
38%62%o21%17%37%25%3%1%15%h24%hi2%7%19%eehi    29%ae

463226202111521624-392078Text messaging \ SMS on
6%4%6%6%4%3%3%2%6%9%-3%3%8%5%a mobile phone

59%41%33%26%27%14%6%3%21%31%a-4%11%25%e

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

*3*-3*--1---2-3Emails on a mobile phone
***-1%*--1%---1%-*
8%92%8%-78%13%--42%---58%-

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

241122-3-2---16Instant messaging e.g.
*1%***1%-2%-1%---**BBM, Facebook Messenger,

31%69%11%20%36%33%-47%-33%---20%iMessage on a mobile
phone

313-1---22---14Social networking sites
**1%-*---1%1%---**or apps such as

76%24%76%-24%---39%45%---16%Facebook, or LinkedIn on
a mobile phone

---------------Comments on
---------------websites\forums on a
--------------mobile phone

-5--41---11--35Skype or other Internet
-1%--1%*---*1%--1%*based phone service on a
-100%--84%16%---21%16%--63%mobile phone

849046384942352130923113113174Voice calls on landline
11%11%11%12%10%12%24%17%11%4%19%10%12%5%11%phone
48%52%26%22%28%24%20%afg12%f17%f5%13%b6%18%bf      8%

5-32--1-12-1--5Post (Letters, cards or
1%-1%1%--1%-*1%-1%--*packages)

100%-55%45%--24%-13%39%-25%--

487517268219293225909618616289691661461004Meeting face to face
66%63%66%67%62%64%62%75%67%61%73%65%65%56%64%
49%51%27%22%29%22%9%10%f18%16%9%b7%17%15%
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 120 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

825730502323419311162114276297134962282481555Unweighted Base
733826408325476350145128276266122107*2572591559Weighted Base

---------------Direct Debit
---------------
--------------

---------------Internet\online\website
---------------(no further detail)
--------------

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

-1---1---1----1Phone (no detail)
-*---*---1%----*
-100%---100%---100%----

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

7238184013234733461371262752651201042572571542ANY
99%99%98%99%99%99%95%99%100%99%98%98%100%99%99%
47%53%26%21%31%22%9%8%18%i17%i8%7%17%i      17%

86626---34-13314ANY SOCIAL NETWORKING
1%1%2%*1%---1%1%-1%1%1%1%

56%44%45%11%44%---22%27%-9%22%19%

71424104--54227221ANY EMAILS
1%2%1%1%2%1%--2%1%1%2%3%1%1%

32%68%11%21%48%20%--25%18%9%8%33%8%

755232-313--2412ANY INSTANT MESSAGING
1%1%1%1%1%1%-2%*1%--1%1%1%

61%39%41%20%23%16%-23%5%23%--18%31%

16324290731401024125646529287083405ANY VOICE CALLS
22%29%22%22%29%29%29%20%23%24%24%26%27%32%26%
40%60%mo22%18%35%o25%10%6%16%16%7%7%17%21%
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Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 120 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

825730502323419311162114276297134962282481555Unweighted Base
733826408325476350145128276266122107*2572591559Weighted Base

---------------ANY COMMENTS ON WEBSITE
---------------FORUMS
--------------

212--12----1-*3None
***--*1%----1%-**

59%41%59%--41%60%----31%-10%

86623362*122-114Don't know
1%1%1%1%1%1%4%1%*1%2%2%-*1%

57%43%41%16%20%23%41%ag11%3%9%16%11%-8%
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 120 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

10824731216362335652464228871555Unweighted Base
11024571175892336202463929211559Weighted Base

7101539231218Emails on a computer
1%2%*1%1%1%1%1%1%1%(laptop\desktop\netbook\

42%58%3%29%19%48%11%19%70%tablet)

82232215410Social networking sites
1%*2%1%1%**1%*1%such as Facebook or

82%18%23%31%26%20%7%52%42%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

----------Micro blogging sites
----------such as Twitter or
---------tumblr on a computer

(laptop\desktop\netbook\
tablet)

4212-3-516Instant Messaging e.g.
**1%*-*-1%**Facebook Messenger, MSN

72%28%13%39%-48%-85%b15%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

20474493101225Skype calls or other
2%1%6%1%2%2%1%3%1%2%Internet based phone

82%18%28%aeg16%18%38%11%42%47%service on a computer
(laptop\desktop\netbook\
tablet)

----------Free\paid for e-cards
----------through a website on a
---------computer

(laptop\desktop\netbook\
tablet)

----------Comments on
----------websites\forums on a
---------computer

(laptop\desktop\netbook\
tablet)

----------Virtual assistance on a
----------website on a computer
---------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 120 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

10824731216362335652464228871555Unweighted Base
11024571175892336202463929211559Weighted Base

135662638371012264115201Voice calls on a mobile
12%15%22%6%16%16%9%16%13%13%phone
67%33%13%ag19%18%g50%g11%32%g           57%

47311227132613343178Text messaging \ SMS on
4%7%10%5%6%4%5%9%3%5%a mobile phone

60%40%15%35%17%33%17%43%ab40%

----------Picture messaging \ MMS
----------on a mobile phone
---------

21---3-213Emails on a mobile phone
**---1%-***

55%45%---100%-55%45%

----------Micro blogging sites
----------such as Twitter or
---------tumblr on a mobile phone

5111312326Instant messaging e.g.
**1%*1%*1%1%**BBM, Facebook Messenger,

82%18%14%11%57%18%29%45%26%iMessage on a mobile
phone

13-211-134Social networking sites
*1%-***-***or apps such as

30%70%-51%25%24%-25%75%Facebook, or LinkedIn on
a mobile phone

----------Comments on
----------websites\forums on a
---------mobile phone

4122-1-325Skype or other Internet
**2%*-*-1%**based phone service on a

79%21%44%36%-21%-63%37%mobile phone

1403419030543126118174Voice calls on landline
13%8%1%15%13%9%12%7%13%11%phone
80%i20%*52%eh17%h31%h18%15%ch          68%c

32-5--2215Post (Letters, cards or
**-1%--1%1%**packages)

61%39%-100%--38%42%20%
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 120 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

10824731216362335652464228871555Unweighted Base
11024571175892336202463929211559Weighted Base

707297643961384061662266131004Meeting face to face
64%65%55%67%59%66%67%58%67%64%
70%30%6%39%14%40%16%23%61%c

----------Direct Debit
----------
---------

----------Internet\online\website
----------(no further detail)
---------

----------Online Internet Banking
----------
---------

----------Familyfriends\acquaintan
----------ce deals with it
---------

1----1-1-1Phone (no detail)
*----*-*-*

100%----100%-100%-

----------Shops\shopping (all
----------references)
---------

----------Other method
----------
---------

SUMMARY CODES

10854561165752326182413869151542ANY
99%100%99%98%100%100%98%98%99%99%
70%30%8%37%15%40%g16%25%59%

95254316714ANY SOCIAL NETWORKING
1%1%2%1%2%**2%1%1%

65%35%16%37%26%21%5%43%52%

91215312251421ANY EMAILS
1%3%*1%1%2%1%1%1%1%

44%56%3%25%16%56%9%25%66%
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 120 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

10824731216362335652464228871555Unweighted Base
11024571175892336202463929211559Weighted Base

93233428212ANY INSTANT MESSAGING
1%1%1%1%1%1%1%2%*1%

77%23%14%25%28%33%14%66%b20%

299106361337116555103247405ANY VOICE CALLS
27%23%30%23%30%27%23%26%27%26%
74%26%9%33%18%41%14%25%61%

----------ANY COMMENTS ON WEBSITE
----------FORUMS
---------

3-*2---123None
*-**---***

100%-10%90%---40%60%

14**111255414Don't know
1%**2%**2%1%*1%

96%4%4%77%6%13%35%34%31%

 Page 1252

Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 120 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4712841246161262279542311431132117913971555Unweighted Base
484325126815226627655830737*114*2198113781559Weighted Base

7918462331138518Emails on a computer
1%3%1%3%2%1%1%1%4%1%1%1%1%1%(laptop\desktop\netbook\

38%52%100%24%33%11%16%16%8%7%14%44%27%tablet)

73811422-133210Social networking sites
1%1%1%*1%1%**-1%2%**1%such as Facebook or

69%26%86%7%15%40%22%16%-15%36%33%16%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

--------------Micro blogging sites
--------------such as Twitter or
-------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

1-411-2211-326Instant Messaging e.g.
*-*1%*-*1%2%1%-***Facebook Messenger, MSN

13%-59%24%15%-32%30%10%13%-46%30%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

158252728525-12525Skype calls or other
3%3%2%1%3%1%1%2%5%5%-1%1%2%Internet based phone

61%34%100%8%28%10%32%22%8%d21%d-49%22%service on a computer
(laptop\desktop\netbook\
tablet)

--------------Free\paid for e-cards
--------------through a website on a
-------------computer

(laptop\desktop\netbook\
tablet)

--------------Comments on
--------------websites\forums on a
-------------computer

(laptop\desktop\netbook\
tablet)

--------------Virtual assistance on a
--------------website on a computer
-------------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 120 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4712841246161262279542311431132117913971555Unweighted Base
484325126815226627655830737*114*2198113781559Weighted Base

855817726325259337133710440201Voice calls on a mobile
18%18%14%17%12%19%11%11%20%11%17%13%11%13%phone
42%29%88%13%16%26%gh29%16%4%6%18%52%20%

361565151512241311211322378Text messaging \ SMS on
7%5%5%10%6%4%4%4%3%11%5%4%6%5%a mobile phone

46%19%83%19%19%15%31%16%2%15%c14%40%29%

--------------Picture messaging \ MMS
--------------on a mobile phone
-------------

*23-1*-2---123Emails on a mobile phone
*1%*-**-1%---***

13%55%100%-36%8%-55%---45%55%

--------------Micro blogging sites
--------------such as Twitter or
-------------tumblr on a mobile phone

136-2121-2-236Instant messaging e.g.
*1%*-1%***-2%-*1%*BBM, Facebook Messenger,

18%47%100%-36%20%29%14%-29%-26%45%iMessage on a mobile
phone

--42--2---1214Social networking sites
--*1%--*---****or apps such as
--86%45%--55%---24%51%25%Facebook, or LinkedIn on

a mobile phone

--------------Comments on
--------------websites\forums on a
-------------mobile phone

3-521-1112-115Skype or other Internet
1%-*1%*-**3%2%-***based phone service on a

63%-100%42%19%-16%22%21%c40%c-16%22%mobile phone

26271251227217144310199548174Voice calls on landline
5%8%10%8%10%8%13%14%9%9%9%12%13%11%phone

15%15%72%n7%15%12%41%25%2%6%11%54%n      27%

--21-121---425Post (Letters, cards or
--*1%-***---***packages)
--33%20%-18%49%13%---69%31%

3021998198517317937519220671445382361004Meeting face to face
62%61%65%56%65%65%67%63%53%58%66%66%63%64%
30%20%81%8%17%18%37%19%2%7%14%54%24%
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 120 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4712841246161262279542311431132117913971555Unweighted Base
484325126815226627655830737*114*2198113781559Weighted Base

--------------Direct Debit
--------------
-------------

--------------Internet\online\website
--------------(no further detail)
-------------

--------------Online Internet Banking
--------------
-------------

--------------Familyfriends\acquaintan
--------------ce deals with it
-------------

-11----1----11Phone (no detail)
-**----*----**
-100%100%----100%----100%

--------------Shops\shopping (all
--------------references)
-------------

--------------Other method
--------------
-------------

SUMMARY CODES

4833241261151266274551299371142178043701542ANY
100%100%99%100%100%100%99%97%100%100%99%99%98%99%
31%21%82%10%17%18%36%19%2%7%14%52%24%

731231452-155314ANY SOCIAL NETWORKING
1%1%1%2%1%1%1%*-1%2%1%1%1%

47%18%86%19%11%27%32%11%-11%32%39%19%

71121472351139721ANY EMAILS
1%3%2%3%3%1%1%1%4%1%1%1%2%1%

34%52%100%21%33%10%14%22%7%6%12%44%32%

23101314313-4512ANY INSTANT MESSAGING
*1%1%1%1%*1%1%2%2%-1%1%1%

16%23%79%12%25%10%30%22%5%21%-36%38%

129933324267751398314305621294405ANY VOICE CALLS
27%29%26%28%25%27%25%27%38%26%26%26%25%26%
32%23%82%10%16%19%34%20%3%7%14%52%23%
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Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 120 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4712841246161262279542311431132117913971555Unweighted Base
484325126815226627655830737*114*2198113781559Weighted Base

--------------ANY COMMENTS ON WEBSITE
--------------FORUMS
-------------

*-1--*11--*113None
*-*--***--****

10%-40%--10%41%49%--10%41%49%

*16*-167-*16714Don't know
****-*1%2%-**1%2%1%
3%9%40%4%-6%43%47%-4%6%43%47%
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 120 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57098531512401555Unweighted Base
551100831512431559Weighted Base

71111718Emails on a computer
1%1%*1%1%(laptop\desktop\netbook\

39%61%4%96%tablet)

281810Social networking sites
*1%*1%1%such as Facebook or

16%84%13%87%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

-----Micro blogging sites
-----such as Twitter or
----tumblr on a computer

(laptop\desktop\netbook\
tablet)

24156Instant Messaging e.g.
*****Facebook Messenger, MSN

38%62%24%76%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

52022225Skype calls or other
1%2%1%2%2%Internet based phone

19%81%10%90%service on a computer
(laptop\desktop\netbook\
tablet)

-----Free\paid for e-cards
-----through a website on a
----computer

(laptop\desktop\netbook\
tablet)

-----Comments on
-----websites\forums on a
----computer

(laptop\desktop\netbook\
tablet)

-----Virtual assistance on a
-----website on a computer
----(laptop\desktop\netbook\

tablet)

6213938163201Voice calls on a mobile
11%14%12%13%13%phone
31%69%19%81%

 Page 1257

Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 120 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57098531512401555Unweighted Base
551100831512431559Weighted Base

3345215878Text messaging \ SMS on
6%4%7%5%5%a mobile phone

43%57%27%73%

-----Picture messaging \ MMS
-----on a mobile phone
----

*3-33Emails on a mobile phone
**-**
8%92%-100%

-----Micro blogging sites
-----such as Twitter or
----tumblr on a mobile phone

24-66Instant messaging e.g.
**-**BBM, Facebook Messenger,

40%60%-100%iMessage on a mobile
phone

23134Social networking sites
*****or apps such as

35%65%21%79%Facebook, or LinkedIn on
a mobile phone

-----Comments on
-----websites\forums on a
----mobile phone

14235Skype or other Internet
**1%**based phone service on a

19%81%40%60%mobile phone

6311127147174Voice calls on landline
11%11%9%12%11%phone
36%64%16%84%

14-55Post (Letters, cards or
**-**packages)

20%80%-100%

3646412157901004Meeting face to face
66%64%68%64%64%
36%64%21%79%

-----Direct Debit
-----
----
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 120 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57098531512401555Unweighted Base
551100831512431559Weighted Base

-----Internet\online\website
-----(no further detail)
----

-----Online Internet Banking
-----
----

-----Familyfriends\acquaintan
-----ce deals with it
----

-1-11Phone (no detail)
-*-**
-100%-100%

-----Shops\shopping (all
-----references)
----

-----Other method
-----
----

SUMMARY CODES

54499730912321542ANY
99%99%98%99%99%
35%65%20%80%

31121214ANY SOCIAL NETWORKING
1%1%1%1%1%

22%78%16%84%

71412021ANY EMAILS
1%1%*2%1%

34%66%4%96%

5711112ANY INSTANT MESSAGING
1%1%*1%1%

39%61%12%88%

13127470336405ANY VOICE CALLS
24%27%22%27%26%
32%68%17%83%

-----ANY COMMENTS ON WEBSITE
-----FORUMS
----
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 120 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

57098531512401555Unweighted Base
551100831512431559Weighted Base

12-33None
**-**

41%59%-100%

596814Don't know
1%1%2%1%1%

35%65%42%58%
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 120 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46148168152799625230112731352911555Unweighted Base
43*14815516293*93*26**25156*70*1652961559Weighted Base

-2--1-16*1-618Emails on a computer
-2%--1%-3%2%1%2%-2%1%(laptop\desktop\netbook\
-14%--7%-5%34%3%6%-32%tablet)

11-1-1--*11410Social networking sites
1%1%-1%-2%--*1%*1%1%such as Facebook or
7%13%-11%-15%--3%6%7%38%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-------------Micro blogging sites
-------------such as Twitter or
------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

--51----1---6Instant Messaging e.g.
--3%1%----1%---*Facebook Messenger, MSN
--73%abf17%----10%---Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-321---62-6525Skype calls or other
-2%1%1%---2%4%-3%2%2%Internet based phone
-10%9%5%---25%9%-23%19%service on a computer

(laptop\desktop\netbook\
tablet)

-------------Free\paid for e-cards
-------------through a website on a
------------computer

(laptop\desktop\netbook\
tablet)

-------------Comments on
-------------websites\forums on a
------------computer

(laptop\desktop\netbook\
tablet)

-------------Virtual assistance on a
-------------website on a computer
------------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 120 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46148168152799625230112731352911555Unweighted Base
43*14815516293*93*26**25156*70*1652961559Weighted Base

1112014158135561766201Voice calls on a mobile
3%8%13%9%16%9%4%14%9%9%10%22%13%phone
1%6%10%7%7%4%*18%2%3%9%33%acehjlm

1971335-172341378Text messaging \ SMS on
2%6%5%8%3%5%-7%4%5%3%4%5%a mobile phone
1%12%9%17%4%6%-22%3%4%6%16%

-------------Picture messaging \ MMS
-------------on a mobile phone
------------

-------1*--23Emails on a mobile phone
-------*1%--1%*
-------36%13%--50%

-------------Micro blogging sites
-------------such as Twitter or
------------tumblr on a mobile phone

-------1---56Instant messaging e.g.
-------*---2%*BBM, Facebook Messenger,
-------18%---82%iMessage on a mobile

phone

-1--11-2----4Social networking sites
-*--1%1%-1%----*or apps such as
-14%--21%24%-41%----Facebook, or LinkedIn on

a mobile phone

-------------Comments on
-------------websites\forums on a
------------mobile phone

1-1-1-----115Skype or other Internet
2%-1%-1%-----1%**based phone service on a

19%-21%-16%-----22%21%mobile phone

519112091232611121434174Voice calls on landline
11%13%7%12%10%12%10%10%20%17%8%11%11%phone
3%11%6%11%5%7%2%15%6%ck7%8%19%

-1-----1--215Post (Letters, cards or
-1%-----*--1%**packages)
-25%-----18%--44%13%
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 120 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46148168152799625230112731352911555Unweighted Base
43*14815516293*93*26**25156*70*1652961559Weighted Base

3410010810963652015132471191571004Meeting face to face
80%67%70%68%68%70%75%60%57%67%72%53%64%
3%be10%b11%b11%b6%6%b2%15%3%5%12%bb      16%

-------------Direct Debit
-------------
------------

-------------Internet\online\website
-------------(no further detail)
------------

-------------Online Internet Banking
-------------
------------

-------------Familyfriends\acquaintan
-------------ce deals with it
------------

---1--------1Phone (no detail)
---1%--------*
---100%--------

-------------Shops\shopping (all
-------------references)
------------

-------------Other method
-------------
------------

SUMMARY CODES

4314715416193922424754701642921542ANY
100%99%100%99%100%99%92%98%97%100%99%99%99%

3%10%10%10%6%6%2%16%4%5%11%19%

12-113-2*11414ANY SOCIAL NETWORKING
1%1%-1%1%3%-1%*1%*1%1%
5%14%-8%7%18%-13%2%4%5%26%

-2--1-1711-721ANY EMAILS
-2%--1%-3%3%2%2%-2%1%
-12%--6%-4%34%4%5%-35%
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 120 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46148168152799625230112731352911555Unweighted Base
43*14815516293*93*26**25156*70*1652961559Weighted Base

--51---11--512ANY INSTANT MESSAGING
--3%1%---*1%--2%1%
--37%9%---9%5%--40%

73334352520467181838106405ANY VOICE CALLS
16%22%22%22%27%21%14%27%33%26%23%36%26%
2%8%8%9%6%5%1%17%4%4%9%26%ajkl

-------------ANY COMMENTS ON WEBSITE
-------------FORUMS
------------

-----1-11--*3None
-----1%-*1%--**
-----31%-30%30%--10%

-111--241-2414Don't know
-1%*1%--8%1%2%-1%1%1%
-6%5%6%--15%25%6%-12%25%
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 120 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

19513534696139127429012651555Unweighted Base
184136843*93*139128427912801559Weighted Base

413--21531518Emails on a computer
2%1%--2%1%1%1%1%(laptop\desktop\netbook\

24%76%--14%86%16%84%tablet)

1811164610Social networking sites
1%1%1%2%1%*1%*1%such as Facebook or

15%85%7%15%13%65%41%59%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

---------Micro blogging sites
---------such as Twitter or
--------tumblr on a computer

(laptop\desktop\netbook\
tablet)

16---6-66Instant Messaging e.g.
**---*-**Facebook Messenger, MSN

10%90%---100%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

817--32222225Skype calls or other
4%1%--2%2%1%2%2%Internet based phone

31%h69%--10%90%10%90%service on a computer
(laptop\desktop\netbook\
tablet)

---------Free\paid for e-cards
---------through a website on a
--------computer

(laptop\desktop\netbook\
tablet)

---------Comments on
---------websites\forums on a
--------computer

(laptop\desktop\netbook\
tablet)

---------Virtual assistance on a
---------website on a computer
--------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 120 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

19513534696139127429012651555Unweighted Base
184136843*93*139128427912801559Weighted Base

46153181018113188201Voice calls on a mobile
25%11%3%9%7%14%5%15%13%phone
23%ah76%1%4%5%90%7%c            93%c

11681596396978Text messaging \ SMS on
6%5%2%5%7%5%3%5%5%a mobile phone

14%86%1%6%12%81%12%88%

---------Picture messaging \ MMS
---------on a mobile phone
--------

12---3-33Emails on a mobile phone
1%*---*-**

45%55%---100%-100%

---------Micro blogging sites
---------such as Twitter or
--------tumblr on a mobile phone

42---6-66Instant messaging e.g.
2%*---*-**BBM, Facebook Messenger,

67%ah33%---100%-100%iMessage on a mobile
phone

13-113-44Social networking sites
1%*-1%**-**or apps such as

24%76%-24%14%62%-100%Facebook, or LinkedIn on
a mobile phone

---------Comments on
---------websites\forums on a
--------mobile phone

321--4-55Skype or other Internet
2%*2%--*-**based phone service on a

61%h39%19%--81%-100%mobile phone

171575121814034141174Voice calls on landline
9%11%11%12%13%11%12%11%11%phone

10%90%3%7%10%80%19%81%

14--14-55Post (Letters, cards or
**--1%*-**packages)

13%87%--25%75%-100%
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 120 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

19513534696139127429012651555Unweighted Base
184136843*93*139128427912801559Weighted Base

849163465928132117931004Meeting face to face
45%67%80%70%66%63%76%62%64%
8%91%i3%6%9%81%21%abi            79%

---------Direct Debit
---------
--------

---------Internet\online\website
---------(no further detail)
--------

---------Online Internet Banking
---------
--------

---------Familyfriends\acquaintan
---------ce deals with it
--------

-1---1-11Phone (no detail)
-*---*-**
-100%---100%-100%

---------Shops\shopping (all
---------references)
--------

---------Other method
---------
--------

SUMMARY CODES

18213534392138126927612651542ANY
99%99%100%99%99%99%99%99%99%
12%88%3%6%9%82%18%82%

311132941014ANY SOCIAL NETWORKING
1%1%1%3%1%1%1%1%1%

18%82%5%18%14%64%28%72%

615--21931821ANY EMAILS
3%1%--2%1%1%1%1%

28%72%--12%88%13%87%
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 120 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

19513534696139127429012651555Unweighted Base
184136843*93*139128427912801559Weighted Base

58---12-1212ANY INSTANT MESSAGING
3%1%---1%-1%1%

38%h62%---100%-100%

743307203134749356405ANY VOICE CALLS
40%24%16%21%22%27%18%28%26%
18%ah81%2%5%8%86%12%c            88%c

---------ANY COMMENTS ON WEBSITE
---------FORUMS
--------

12-1-2-33None
**-1%-*-**

28%72%-31%-69%-100%

213--11331214Don't know
1%1%--1%1%1%1%1%

12%88%--6%94%18%82%
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 120 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

14351196106109034512014351555Unweighted Base
14441220101*111832611414441559Weighted Base

1816-161-1818Emails on a computer
1%1%-1%*-1%1%(laptop\desktop\netbook\

100%93%-93%7%-100%tablet)

84-441810Social networking sites
1%*-*1%1%1%1%such as Facebook or

85%39%-39%46%15%85%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

--------Micro blogging sites
--------such as Twitter or
-------tumblr on a computer

(laptop\desktop\netbook\
tablet)

42-23246Instant Messaging e.g.
**-*1%2%**Facebook Messenger, MSN

70%25%-25%45%30%70%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

2117413842125Skype calls or other
1%1%4%1%2%3%1%2%Internet based phone

85%68%15%53%32%15%85%service on a computer
(laptop\desktop\netbook\
tablet)

--------Free\paid for e-cards
--------through a website on a
-------computer

(laptop\desktop\netbook\
tablet)

--------Comments on
--------websites\forums on a
-------computer

(laptop\desktop\netbook\
tablet)

--------Virtual assistance on a
--------website on a computer
-------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 120 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

14351196106109034512014351555Unweighted Base
14441220101*111832611414441559Weighted Base

201119*11982*201201Voice calls on a mobile
14%10%*11%25%*14%13%phone

100%fg59%f*59%f41%aefgh*cf          100%c

7851-5127-7878Text messaging \ SMS on
5%4%-5%8%-5%5%a mobile phone

100%66%-66%34%fg-100%

--------Picture messaging \ MMS
--------on a mobile phone
-------

32-22-33Emails on a mobile phone
**-*1%-**

100%50%-50%50%-100%

--------Micro blogging sites
--------such as Twitter or
-------tumblr on a mobile phone

64-42-66Instant messaging e.g.
**-*1%-**BBM, Facebook Messenger,

100%67%-67%33%-100%iMessage on a mobile
phone

42-22-44Social networking sites
**-*1%-**or apps such as

100%49%-49%51%-100%Facebook, or LinkedIn on
a mobile phone

--------Comments on
--------websites\forums on a
-------mobile phone

52-23-55Skype or other Internet
**-*1%-**based phone service on a

100%43%-43%57%-100%mobile phone

14617128143328146174Voice calls on landline
10%14%27%13%1%25%10%11%phone
84%d98%dh16%adegh82%d2%16%abd            84%

44131145Post (Letters, cards or
**1%**1%**packages)

75%82%25%56%18%25%75%

 Page 1270

Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 120 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

14351196106109034512014351555Unweighted Base
14441220101*111832611414441559Weighted Base

93381867750183719331004Meeting face to face
65%67%67%67%56%63%65%64%
93%d81%d7%75%d18%7%d            93%

--------Direct Debit
--------
-------

--------Internet\online\website
--------(no further detail)
-------

--------Online Internet Banking
--------
-------

--------Familyfriends\acquaintan
--------ce deals with it
-------

11-1--11Phone (no detail)
**-*--**

100%100%-100%--100%

--------Shops\shopping (all
--------references)
-------

--------Other method
--------
-------

SUMMARY CODES

14331213100111332010814331542ANY
99%99%99%100%98%95%99%99%
93%79%7%72%21%7%c            93%c

136-6711314ANY SOCIAL NETWORKING
1%*-1%2%1%1%1%

89%42%-42%48%g11%89%

2118-183-2121ANY EMAILS
1%1%-2%1%-1%1%

100%86%-86%14%-100%

106-6521012ANY INSTANT MESSAGING
1%*-*1%2%1%1%

85%46%-46%39%15%85%
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 120 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

14351196106109034512014351555Unweighted Base
14441220101*111832611414441559Weighted Base

373309322779632373405ANY VOICE CALLS
26%25%31%25%29%28%26%26%
92%76%8%68%24%8%92%

--------ANY COMMENTS ON WEBSITE
--------FORUMS
-------

31-12-33None
**-**-**

100%41%-41%59%-100%

851446814Don't know
1%*1%*1%5%1%1%

58%36%6%30%29%42%ab58%

 Page 1272

Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 120 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3093003773492201555Unweighted Base
2953143803522181559Weighted Base

3424618Emails on a computer
1%1%*1%3%1%(laptop\desktop\netbook\

15%23%9%21%33%tablet)

--42410Social networking sites
--1%1%2%1%such as Facebook or
--37%24%39%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

------Micro blogging sites
------such as Twitter or
-----tumblr on a computer

(laptop\desktop\netbook\
tablet)

111226Instant Messaging e.g.
****1%*Facebook Messenger, MSN

20%17%10%28%25%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

-4108225Skype calls or other
-1%3%2%1%2%Internet based phone
-18%39%f34%10%service on a computer

(laptop\desktop\netbook\
tablet)

------Free\paid for e-cards
------through a website on a
-----computer

(laptop\desktop\netbook\
tablet)

------Comments on
------websites\forums on a
-----computer

(laptop\desktop\netbook\
tablet)

------Virtual assistance on a
------website on a computer
-----(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 120 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3093003773492201555Unweighted Base
2953143803522181559Weighted Base

1545416140201Voice calls on a mobile
5%14%11%17%18%13%phone
7%22%f20%f30%ff            20%f

81612162778Text messaging \ SMS on
3%5%3%5%12%5%a mobile phone

10%20%16%20%34%acdef

------Picture messaging \ MMS
------on a mobile phone
-----

-*-113Emails on a mobile phone
-*-*1%*
-13%-45%42%

------Micro blogging sites
------such as Twitter or
-----tumblr on a mobile phone

-1-326Instant messaging e.g.
-*-1%1%*BBM, Facebook Messenger,
-20%-51%29%iMessage on a mobile

phone

-1-314Social networking sites
-*-1%1%*or apps such as
-16%-59%25%Facebook, or LinkedIn on

a mobile phone

------Comments on
------websites\forums on a
-----mobile phone

-1-315Skype or other Internet
-*-1%**based phone service on a
-16%-64%19%mobile phone

4818472833174Voice calls on landline
16%6%12%8%15%11%phone
27%ce11%27%e16%e            19%e

2-2-15Post (Letters, cards or
1%-1%-**packages)

49%-39%-13%
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 120 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3093003773492201555Unweighted Base
2953143803522181559Weighted Base

211221261218921004Meeting face to face
72%71%69%62%42%64%
21%b22%b26%b22%bb             9%

------Direct Debit
------
-----

------Internet\online\website
------(no further detail)
-----

------Online Internet Banking
------
-----

------Familyfriends\acquaintan
------ce deals with it
-----

----11Phone (no detail)
----1%*
----100%

------Shops\shopping (all
------references)
-----

------Other method
------
-----

SUMMARY CODES

2873133793502121542ANY
98%100%100%99%98%99%
19%20%25%23%14%

-145514ANY SOCIAL NETWORKING
-*1%1%2%1%
-5%25%35%34%

3425721ANY EMAILS
1%1%*1%3%1%

13%21%7%25%34%d

1215312ANY INSTANT MESSAGING
*1%*1%2%1%

10%19%5%39%27%

 Page 1275

Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 120 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3093003773492201555Unweighted Base
2953143803522181559Weighted Base

62699810176405ANY VOICE CALLS
21%22%26%29%35%26%
15%17%24%25%19%aef

------ANY COMMENTS ON WEBSITE
------FORUMS
-----

1111-3None
****-*

30%21%31%18%-

6-12514Don't know
2%-*1%2%1%

45%-5%13%37%
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Communication (QS8300 - 230711)

Q.4A_01 Generally, what method do you prefer to use to ... communicate with a family member
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 121 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1161652812155065592812152262802982618527091561Unweighted Base
1031482502455325422502452522813082348217491570Weighted Base

-77386733642111324Emails on a computer
-5%3%1%2%1%3%1%1%2%1%1%1%2%2%(laptop\desktop\netbook\
-28%aj28%14%34%24%28%14%12%23%16%8%46%54%tablet)

---21614-241286102132Social networking sites
---1%3%3%-1%1%4%3%3%1%3%2%such as Facebook or
---6%50%im44%-6%12%38%im24%19%33%67%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-----1----1-1-1Micro blogging sites
-----*----*-*-*such as Twitter or
-----100%----100%-100%-tumblr on a computer

(laptop\desktop\netbook\
tablet)

----78--345351015Instant Messaging e.g.
----1%2%--1%1%2%1%1%1%1%Facebook Messenger, MSN
----44%56%--18%26%33%23%34%66%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

---222-2-211246Skype calls or other
---1%**-1%-1%*****Internet based phone
---34%29%37%-34%-29%19%18%37%63%service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Comments on
---------------websites\forums on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Virtual assistance on a
---------------website on a computer
--------------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 121 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1161652812155065592812152262802982618527091561Unweighted Base
1031482502455325422502452522813082348217491570Weighted Base

-66184874618262350246284146Voice calls on a mobile
-4%2%7%9%14%2%7%10%8%16%10%8%11%9%phone
-4%4%12%o33%imo51%aimno4%12%o18%imo15%imo34%afhikl17%imo43%imo    57%

mno

-66104577610123336418157138Text messaging \ SMS on
-4%2%4%8%14%2%4%5%12%12%17%10%8%9%a mobile phone
-4%4%7%33%imo56%aghikl4%7%9%24%hilmo26%ghilmo30%aghikl59%imo    41%

mnomno

-----1----1-1-1Picture messaging \ MMS
-----*----*-*-*on a mobile phone
-----100%----100%-100%-

-**-34*-1213527Emails on a mobile phone
-**-1%1%*-1%1%*1%1%**
-5%5%-44%52%5%-20%24%15%37%76%24%

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

---3114-31-41012618Instant messaging e.g.
---1%*3%-1%*-1%4%1%1%1%BBM, Facebook Messenger,
---16%5%79%fk-16%5%-23%56%afgikm67%33%iMessage on a mobile

phone

----37--21256410Social networking sites
----1%1%--1%*1%2%1%1%1%or apps such as
----28%72%--19%9%25%47%56%44%Facebook, or LinkedIn on

a mobile phone

---------------Comments on
---------------websites\forums on a
--------------mobile phone

----13---122134Skype or other Internet
----*1%---*1%1%***based phone service on a
----21%79%---21%39%41%26%74%mobile phone

292352304814523027221038558143Voice calls on landline
28%16%21%12%9%3%21%12%11%8%3%1%10%8%9%phone
20%adefg16%dej36%adefgj21%dej34%dej10%36%adefgj21%dej19%dej15%dj7%2%59%dej    41%

hjklkk

1342-142--1-336Post (Letters, cards or
1%2%1%1%-*1%1%--*-***packages)

10%46%jk57%k30%-13%57%k30%--13%-50%50%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 121 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1161652812155065592812152262802982618527091561Unweighted Base
1031482502455325422502452522813082348217491570Weighted Base

70100170172345311170172170176177134520479998Meeting face to face
69%68%68%70%65%57%68%70%67%63%58%57%63%64%64%
7%10%17%j17%dej35%31%17%j17%dej17%18%18%13%52%48%

---------------Direct Debit
---------------
--------------

---------------Internet\online\website
---------------(no further detail)
--------------

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

---------------Phone (no detail)
---------------
--------------

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

1001452452415275382452412482793042348067441551ANY
97%98%98%98%99%99%98%98%98%100%99%100%98%99%99%
6%9%16%16%34%35%16%16%16%18%20%15%52%48%

---21922-26131111172643ANY SOCIAL NETWORKING
---1%4%4%-1%2%5%4%5%2%3%3%
---5%44%im52%im-5%13%30%im27%im25%imn40%im     60%

-773119734754161531ANY EMAILS
-5%3%1%2%2%3%1%2%3%2%2%2%2%2%
-23%23%11%36%30%23%11%14%23%16%14%52%48%

---3723-344914171633ANY INSTANT MESSAGING
---1%1%4%-1%1%1%3%6%2%2%2%
---9%23%69%ikm-9%11%12%28%im41%afhikl52%48%

mn
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 121 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1161652812155065592812152262802982618527091561Unweighted Base
1031482502455325422502452522813082348217491570Weighted Base

292958499993584952476330151149299ANY VOICE CALLS
28%20%23%20%19%17%23%20%21%17%20%13%18%20%19%
10%d10%19%d16%33%31%19%d16%17%16%21%10%50%50%

---------------ANY COMMENTS ON WEBSITE
---------------FORUMS
--------------

21211-211---224None
2%*1%**-1%**---***

45%j13%57%21%22%-57%21%22%---57%43%

12334533314112316Don't know
1%1%1%1%1%1%1%1%1%*1%*2%*1%
8%12%21%22%28%29%21%22%20%8%24%5%79%21%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 121 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

826735490336422313157120277298124952292611561Unweighted Base
730840394336483357140136277268110109*2562741570Weighted Base

111428673134326224Emails on a computer
1%2%1%3%1%2%2%1%1%1%3%2%2%1%2%(laptop\desktop\netbook\

45%55%10%35%27%29%14%4%12%16%14%10%23%8%tablet)

122074812--73-291132Social networking sites
2%2%2%1%2%3%--3%1%-2%3%4%2%such as Facebook or

37%63%23%13%26%38%--23%10%-6%27%33%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

-1--1----1----1Micro blogging sites
-*--*----*----*such as Twitter or
-100%--100%----100%----tumblr on a computer

(laptop\desktop\netbook\
tablet)

966333--23--4615Instant Messaging e.g.
1%1%2%1%1%1%--1%1%--2%2%1%Facebook Messenger, MSN

60%40%42%19%18%21%--15%18%--28%38%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

242-12---2-22-6Skype calls or other
**1%-*1%---1%-2%1%-*Internet based phone

40%60%40%-18%42%---37%-34%29%-service on a computer
(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Comments on
---------------websites\forums on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Virtual assistance on a
---------------website on a computer
--------------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 121 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

826735490336422313157120277298124952292611561Unweighted Base
730840394336483357140136277268110109*2562741570Weighted Base

5690292763272818344103040146Voice calls on a mobile
8%11%7%8%13%8%1%6%7%13%4%9%12%15%9%phone

38%62%20%18%43%mo19%1%6%13%23%i3%7%21%i      27%e

647534294331633042*61535138Text messaging \ SMS on
9%9%9%9%9%9%4%2%11%16%*6%6%13%9%a mobile phone

46%54%25%21%31%23%4%2%22%h31%ahi*5%11%e      25%e

-1--1----1----1Picture messaging \ MMS
-*--*----*----*on a mobile phone
-100%--100%----100%----

25124*--33*-*17Emails on a mobile phone
*1%**1%*--1%1%*-***

30%70%8%22%63%6%--37%39%5%-6%13%

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

8102682-318---618Instant messaging e.g.
1%1%1%2%2%1%-2%*3%---2%1%BBM, Facebook Messenger,

45%55%13%32%44%11%-16%5%46%---33%iMessage on a mobile
phone

73613---24--1310Social networking sites
1%*2%*1%---1%1%--*1%1%or apps such as

73%27%64%9%27%---19%37%--9%35%Facebook, or LinkedIn on
a mobile phone

---------------Comments on
---------------websites\forums on a
--------------mobile phone

131-3----1--124Skype or other Internet
***-1%----*--*1%*based phone service on a

27%73%27%-73%----26%--21%54%mobile phone

71713933353732202761910227143Voice calls on landline
10%9%10%10%7%10%23%15%10%2%18%9%8%3%9%phone
50%50%27%23%24%26%22%afg14%f19%f5%14%ab7%15%bbf      5%

5241-211-121--6Post (Letters, cards or
1%*1%*-*1%1%-*2%1%--*packages)

73%27%60%13%-27%19%18%-13%37%13%--

46952925221730122890971811518074165160998Meeting face to face
64%63%64%65%62%64%64%72%65%56%73%68%64%58%64%
47%53%25%22%30%23%9%10%f18%15%8%7%17%16%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 121 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

826735490336422313157120277298124952292611561Unweighted Base
730840394336483357140136277268110109*2562741570Weighted Base

---------------Direct Debit
---------------
--------------

---------------Internet\online\website
---------------(no further detail)
--------------

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

---------------Phone (no detail)
---------------
--------------

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

7178333873304813521351342732651101072542731551ANY
98%99%98%98%99%99%96%98%99%99%100%98%99%99%99%
46%54%25%21%31%23%9%9%18%17%7%7%16%18%

19241451212--98-2101443ANY SOCIAL NETWORKING
3%3%3%2%2%3%--3%3%-2%4%5%3%

44%56%32%12%28%28%--21%19%-5%23%33%

13183101183156426331ANY EMAILS
2%2%1%3%2%2%2%1%2%2%3%2%2%1%2%

41%59%10%32%35%24%11%3%17%21%12%8%19%9%

171699115-3311--41233ANY INSTANT MESSAGING
2%2%2%3%2%1%-2%1%4%--2%4%2%

52%48%26%26%33%16%-9%10%33%--13%36%

1311687260102663428454424215449299ANY VOICE CALLS
18%20%18%18%21%19%24%21%16%16%22%19%21%18%19%
44%56%24%20%34%22%11%9%15%15%8%7%18%16%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 121 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

826735490336422313157120277298124952292611561Unweighted Base
730840394336483357140136277268110109*2562741570Weighted Base

---------------ANY COMMENTS ON WEBSITE
---------------FORUMS
--------------

313--12----11-4None
**1%--*2%----1%*-*

80%20%80%--20%57%----21%22%-

9645343333-11116Don't know
1%1%1%2%1%1%2%2%1%1%-1%*1%1%

61%39%26%35%16%23%21%17%22%20%-5%6%10%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 121 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

10764851286232315792414308901561Unweighted Base
11004701245732326412434039241570Weighted Base

16921138521724Emails on a computer
1%2%2%2%1%1%2%1%2%2%(laptop\desktop\netbook\

64%36%8%45%13%33%20%10%70%tablet)

248694131141732Social networking sites
2%2%5%2%2%2%*3%2%2%such as Facebook or

75%25%18%28%11%42%3%43%54%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

1----11--1Micro blogging sites
*----**--*such as Twitter or

100%----100%100%--tumblr on a computer
(laptop\desktop\netbook\
tablet)

87134737515Instant Messaging e.g.
1%1%1%1%2%1%1%2%1%1%Facebook Messenger, MSN

54%46%6%23%26%46%22%44%34%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

241--5-246Skype calls or other
*1%1%--1%-***Internet based phone

37%63%18%--82%-29%71%service on a computer
(laptop\desktop\netbook\
tablet)

----------Free\paid for e-cards
----------through a website on a
---------computer

(laptop\desktop\netbook\
tablet)

----------Comments on
----------websites\forums on a
---------computer

(laptop\desktop\netbook\
tablet)

----------Virtual assistance on a
----------website on a computer
---------(laptop\desktop\netbook\

tablet)
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Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 121 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

10764851286232315792414308901561Unweighted Base
11004701245732326412434039241570Weighted Base

955113222685134291146Voice calls on a mobile
9%11%11%4%11%13%5%10%10%9%phone

65%35%9%g15%18%g58%g9%29%g           63%

845516412259145470138Text messaging \ SMS on
8%12%13%7%9%9%6%13%8%9%a mobile phone

60%40%12%30%16%42%10%39%abd51%

-1--1---11Picture messaging \ MMS
-*--1%---**on a mobile phone
-100%--100%---100%

342*23-437Emails on a mobile phone
*1%1%*1%*-1%**

48%52%24%5%30%41%-63%37%

----------Micro blogging sites
----------such as Twitter or
---------tumblr on a mobile phone

1535238211518Instant messaging e.g.
1%1%4%*1%1%1%3%1%1%BBM, Facebook Messenger,

83%17%27%g8%19%45%10%60%b30%iMessage on a mobile
phone

37-442-5510Social networking sites
*2%-1%2%*-1%1%1%or apps such as

28%72%j-44%38%18%-49%51%Facebook, or LinkedIn on
a mobile phone

----------Comments on
----------websites\forums on a
---------mobile phone

3122-*-314Skype or other Internet
**1%*-*-1%**based phone service on a

79%21%41%53%-6%-79%21%mobile phone

11726-752147391886143Voice calls on landline
11%5%-13%9%7%16%4%9%9%phone
82%i18%-53%aeh15%h33%h27%abc13%ch          60%c

51-51--246Post (Letters, cards or
**-1%*--1%**packages)

87%13%-87%13%--37%63%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 121 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

10764851286232315792414308901561Unweighted Base
11004701245732326412434039241570Weighted Base

71028976389140394162234603998Meeting face to face
65%61%62%68%60%61%66%58%65%64%
71%29%8%39%14%39%16%23%60%

----------Direct Debit
----------
---------

----------Internet\online\website
----------(no further detail)
---------

----------Online Internet Banking
----------
---------

----------Familyfriends\acquaintan
----------ce deals with it
---------

----------Phone (no detail)
----------
---------

----------Shops\shopping (all
----------references)
---------

----------Other method
----------
---------

SUMMARY CODES

10864641235652316322393989141551ANY
99%99%100%99%99%99%98%99%99%99%
70%30%8%36%15%41%15%26%59%

28156137162192243ANY SOCIAL NETWORKING
3%3%5%2%3%3%1%5%2%3%

65%35%14%31%17%38%5%43%52%

1912411511572031ANY EMAILS
2%3%3%2%2%2%2%2%2%2%

60%40%12%36%17%35%16%22%63%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 121 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

10764851286232315792414308901561Unweighted Base
11004701245732326412434039241570Weighted Base

2310657155171133ANY INSTANT MESSAGING
2%2%5%1%3%2%2%4%1%2%

70%30%18%g15%22%45%15%53%b32%

2188216100471375165183299ANY VOICE CALLS
20%17%13%17%20%21%21%16%20%19%
73%27%5%33%16%46%17%22%61%

----------ANY COMMENTS ON WEBSITE
----------FORUMS
---------

31-3-11124None
**-1%-*****

78%22%-78%-22%24%21%55%

115*52834816Don't know
1%1%*1%1%1%1%1%1%1%

70%30%2%34%11%53%21%27%52%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 121 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4812891267166270284536305431132187993881561Unweighted Base
493331129215927528155230438*114*2258223711570Weighted Base

78244618513214524Emails on a computer
1%2%2%3%2%*2%2%2%2%1%2%1%2%(laptop\desktop\netbook\

29%33%100%17%25%3%35%20%2%10%7%58%22%tablet)

1883244126711912832Social networking sites
4%2%2%3%1%4%1%2%3%1%4%1%2%2%such as Facebook or

55%26%100%13%12%36%h18%21%3%5%28%38%26%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

111---1----1-1Micro blogging sites
***---*----*-*such as Twitter or

100%100%100%---100%----100%-tumblr on a computer
(laptop\desktop\netbook\
tablet)

621344-3321-8415Instant Messaging e.g.
1%1%1%3%2%-1%1%4%1%-1%1%1%Facebook Messenger, MSN

39%14%87%27%29%-22%21%10%d6%-57%27%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

126221*121-216Skype calls or other
*1%*1%1%***5%1%-***Internet based phone

18%34%100%34%29%11%8%18%34%abcd11%-37%18%service on a computer
(laptop\desktop\netbook\
tablet)

--------------Free\paid for e-cards
--------------through a website on a
-------------computer

(laptop\desktop\netbook\
tablet)

--------------Comments on
--------------websites\forums on a
-------------computer

(laptop\desktop\netbook\
tablet)

--------------Virtual assistance on a
--------------website on a computer
-------------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 121 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4812891267166270284536305431132187993881561Unweighted Base
493331129215927528155230438*114*2258223711570Weighted Base

5835135202937441679258521146Voice calls on a mobile
12%11%10%12%10%13%8%5%19%8%11%10%6%9%phone
39%24%92%13%20%26%g30%11%5%b6%17%58%14%

63341161928343819117256431138Text messaging \ SMS on
13%10%9%12%10%12%7%6%3%15%11%8%8%9%a mobile phone
45%25%84%14%20%24%28%14%1%12%18%46%22%

--1--1-----1-1Picture messaging \ MMS
--*--*-----*-*on a mobile phone
--100%--100%-----100%-

33713-11-31-37Emails on a mobile phone
1%1%1%1%1%-**-3%1%-1%*

48%44%100%20%41%-20%19%-43%ac17%-39%

--------------Micro blogging sites
--------------such as Twitter or
-------------tumblr on a mobile phone

9616442343333618Instant messaging e.g.
2%2%1%2%2%1%1%1%8%3%1%*2%1%BBM, Facebook Messenger,

51%33%89%22%24%13%18%23%16%ac18%c14%19%33%iMessage on a mobile
phone

2182115--123310Social networking sites
**1%1%**1%--1%1%*1%1%or apps such as

19%9%86%24%13%8%56%--14%21%30%35%Facebook, or LinkedIn on
a mobile phone

--------------Comments on
--------------websites\forums on a
-------------mobile phone

2-41-1-2--1124Skype or other Internet
*-*1%-*-1%--**1%*based phone service on a

58%-100%21%-26%-54%--26%21%54%mobile phone

1519101121815544338157145143Voice calls on landline
3%6%8%8%7%5%10%14%8%7%7%9%12%9%phone

10%13%70%n9%13%10%38%30%ij2%5%11%50%n      32%

--411-5-11-5-6Post (Letters, cards or
--*1%*-1%-2%1%-1%-*packages)
--70%13%13%-74%-13%b13%-74%-
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 121 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4812891267166270284536305431132187993881561Unweighted Base
493331129215927528155230438*114*2258223711570Weighted Base

308210809821731753741961866140540235998Meeting face to face
63%63%63%51%63%62%68%64%47%57%62%66%63%64%
31%21%81%8%17%18%37%k20%k2%7%14%54%k      24%

--------------Direct Debit
--------------
-------------

--------------Internet\online\website
--------------(no further detail)
-------------

--------------Online Internet Banking
--------------
-------------

--------------Familyfriends\acquaintan
--------------ce deals with it
-------------

--------------Phone (no detail)
--------------
-------------

--------------Shops\shopping (all
--------------references)
-------------

--------------Other method
--------------
-------------

SUMMARY CODES

4933301278157272279545298381132248113651551ANY
100%100%99%99%99%99%99%98%100%99%99%99%98%99%
32%21%82%10%18%18%35%19%2%7%14%52%24%

21104165121271311161243ANY SOCIAL NETWORKING
4%3%3%4%2%4%2%2%3%3%5%2%3%3%

48%24%97%15%12%29%29%16%3%7%26%38%27%

10113169110616314831ANY EMAILS
2%3%2%3%3%*2%2%2%5%1%2%2%2%

33%35%100%18%29%3%31%20%2%18%10%45%26%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 121 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4812891267166270284536305431132187993881561Unweighted Base
493331129215927528155230438*114*2258223711570Weighted Base

1582989277443121033ANY INSTANT MESSAGING
3%2%2%5%3%1%1%2%12%4%1%1%3%2%

45%25%88%24%hi27%7%20%22%13%abcd13%8%36%30%

7656246354854996312174215969299ANY VOICE CALLS
15%17%19%22%18%19%18%21%32%15%18%19%19%19%
25%19%82%12%16%18%33%21%4%6%14%53%23%

--------------ANY COMMENTS ON WEBSITE
--------------FORUMS
-------------

--11--12---224None
--*1%--*1%---*1%*
--34%22%--20%58%---42%58%

111312174-129416Don't know
**1%1%1%1%1%1%-1%1%1%1%1%
4%8%80%8%15%10%45%23%-6%10%56%28%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 121 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

58297931812431561Unweighted Base
567100332012501570Weighted Base

111432224Emails on a computer
2%1%1%2%2%(laptop\desktop\netbook\

45%55%12%88%tablet)

112123032Social networking sites
2%2%1%2%2%such as Facebook or

35%65%6%94%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

-1-11Micro blogging sites
-*-**such as Twitter or
-100%-100%tumblr on a computer

(laptop\desktop\netbook\
tablet)

51041115Instant Messaging e.g.
1%1%1%1%1%Facebook Messenger, MSN

33%67%26%74%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

-6-66Skype calls or other
-1%-**Internet based phone
-100%-100%service on a computer

(laptop\desktop\netbook\
tablet)

-----Free\paid for e-cards
-----through a website on a
----computer

(laptop\desktop\netbook\
tablet)

-----Comments on
-----websites\forums on a
----computer

(laptop\desktop\netbook\
tablet)

-----Virtual assistance on a
-----website on a computer
----(laptop\desktop\netbook\

tablet)

4510130116146Voice calls on a mobile
8%10%9%9%9%phone

31%69%21%79%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 121 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

58297931812431561Unweighted Base
567100332012501570Weighted Base

627639100138Text messaging \ SMS on
11%8%12%8%9%a mobile phone
45%55%28%72%

-1-11Picture messaging \ MMS
-*-**on a mobile phone
-100%-100%

34347Emails on a mobile phone
**1%**

39%61%36%64%

-----Micro blogging sites
-----such as Twitter or
----tumblr on a mobile phone

81041418Instant messaging e.g.
1%1%1%1%1%BBM, Facebook Messenger,

42%58%20%80%iMessage on a mobile
phone

452810Social networking sites
1%1%1%1%1%or apps such as

45%55%19%81%Facebook, or LinkedIn on
a mobile phone

-----Comments on
-----websites\forums on a
----mobile phone

-4-44Skype or other Internet
-*-**based phone service on a
-100%-100%mobile phone

4310021122143Voice calls on landline
8%10%6%10%9%phone

30%70%14%86%

43-66Post (Letters, cards or
1%*-1%*packages)

58%42%-100%

368630211787998Meeting face to face
65%63%66%63%64%
37%63%21%79%

-----Direct Debit
-----
----
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 121 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

58297931812431561Unweighted Base
567100332012501570Weighted Base

-----Internet\online\website
-----(no further detail)
----

-----Online Internet Banking
-----
----

-----Familyfriends\acquaintan
-----ce deals with it
----

-----Phone (no detail)
-----
----

-----Shops\shopping (all
-----references)
----

-----Other method
-----
----

SUMMARY CODES

56398731812331551ANY
99%98%99%99%99%
36%64%20%80%

162743943ANY SOCIAL NETWORKING
3%3%1%3%3%

37%63%9%91%

141852631ANY EMAILS
2%2%2%2%2%

43%57%17%83%

122082533ANY INSTANT MESSAGING
2%2%2%2%2%

38%62%23%77%

8821151249299ANY VOICE CALLS
16%21%16%20%19%
29%71%17%83%

-----ANY COMMENTS ON WEBSITE
-----FORUMS
----
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Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 121 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

58297931812431561Unweighted Base
567100332012501570Weighted Base

13-44None
**-**

20%80%-100%

31321316Don't know
1%1%1%1%1%

19%81%14%86%
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Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 121 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

47141171158779427222112741373011561Unweighted Base
43*14215716793*91*29**24757*72*1673051570Weighted Base

--1-411511-1124Emails on a computer
--*-4%1%3%2%2%1%-4%2%(laptop\desktop\netbook\
--3%-17%4%3%20%4%4%-45%tablet)

14432512116332Social networking sites
1%3%3%2%2%5%2%1%1%2%3%1%2%such as Facebook or
2%13%14%8%6%15%2%8%2%4%18%10%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-1----------1Micro blogging sites
-1%----------*such as Twitter or
-100%----------tumblr on a computer

(laptop\desktop\netbook\
tablet)

--51-1-2*-2415Instant Messaging e.g.
--3%1%-1%-1%1%-1%1%1%Facebook Messenger, MSN
--32%7%-6%-11%3%-11%30%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-----1-2*-216Skype calls or other
-----1%-1%1%-1%**Internet based phone
-----11%-34%8%-37%11%service on a computer

(laptop\desktop\netbook\
tablet)

-------------Free\paid for e-cards
-------------through a website on a
------------computer

(laptop\desktop\netbook\
tablet)

-------------Comments on
-------------websites\forums on a
------------computer

(laptop\desktop\netbook\
tablet)

-------------Virtual assistance on a
-------------website on a computer
------------(laptop\desktop\netbook\

tablet)
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Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 121 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

47141171158779427222112741373011561Unweighted Base
43*14215716793*91*29**24757*72*1673051570Weighted Base

1722139621552957146Voice calls on a mobile
2%5%14%8%10%7%7%6%8%3%5%19%9%phone
1%5%15%f9%6%4%1%10%3%2%6%39%acdfhjl

m

3141325410-3556718138Text messaging \ SMS on
7%10%8%15%4%11%-14%8%8%4%6%9%a mobile phone
2%10%9%18%bc3%8%-25%bc3%4%5%13%

-1----------1Picture messaging \ MMS
-1%----------*on a mobile phone
-100%----------

-1------*-147Emails on a mobile phone
-1%------1%-1%1%*
-17%------6%-16%61%

-------------Micro blogging sites
-------------such as Twitter or
------------tumblr on a mobile phone

113-11-22--618Instant messaging e.g.
2%1%2%-1%1%-1%3%--2%1%BBM, Facebook Messenger,
5%7%17%-8%6%-12%10%j--36%iMessage on a mobile

phone

-3111--2*--210Social networking sites
-2%1%1%1%--1%1%--1%1%or apps such as
-30%9%10%10%--18%4%--19%Facebook, or LinkedIn on

a mobile phone

-------------Comments on
-------------websites\forums on a
------------mobile phone

--------1-124Skype or other Internet
--------2%-1%1%*based phone service on a
--------22%-26%53%mobile phone

318151435122811834143Voice calls on landline
8%13%10%8%4%6%5%9%13%15%5%11%9%phone
2%12%10%10%2%4%1%15%5%8%6%24%

----1--1--316Post (Letters, cards or
----1%--*--2%**packages)
----13%--18%--46%24%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 121 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

47141171158779427222112741373011561Unweighted Base
43*14215716793*91*29**24757*72*1673051570Weighted Base

3491941086861221593251127153998Meeting face to face
80%64%60%65%73%66%77%64%56%71%76%50%64%
3%be9%9%11%b7%b6%b2%16%b3%5%b13%abekb      15%

-------------Direct Debit
-------------
------------

-------------Internet\online\website
-------------(no further detail)
------------

-------------Online Internet Banking
-------------
------------

-------------Familyfriends\acquaintan
-------------ce deals with it
------------

-------------Phone (no detail)
-------------
------------

-------------Shops\shopping (all
-------------references)
------------

-------------Other method
-------------
------------

SUMMARY CODES

4314115716393902724755721662971551ANY
100%99%100%98%100%99%93%100%96%100%99%98%99%

3%9%10%e11%6%6%2%16%e4%5%11%19%

18533514116543ANY SOCIAL NETWORKING
1%6%3%2%3%5%2%2%2%2%3%2%3%
1%19%12%8%7%11%1%10%2%3%14%12%

-11-41151111531ANY EMAILS
-1%*-4%1%3%2%2%1%1%5%2%
-4%2%-13%3%3%15%4%3%3%48%aj
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 121 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

47141171158779427222112741373011561Unweighted Base
43*14215716793*91*29**24757*72*1673051570Weighted Base

118112-42-21133ANY INSTANT MESSAGING
2%1%5%1%1%2%-2%4%-1%4%2%
3%4%24%3%4%6%-11%7%-5%33%

4243726131233814132094299ANY VOICE CALLS
10%17%23%16%13%13%11%16%24%18%12%31%19%
1%8%12%9%4%4%1%13%5%4%7%31%acfhijl

m

-------------ANY COMMENTS ON WEBSITE
-------------FORUMS
------------

-----1-11--24None
-----1%-*1%--1%*
-----21%-20%13%--46%

-1-4--2-2-2616Don't know
-1%-2%--7%-3%-1%2%1%
-5%-23%--14%-11%f-11%36%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 121 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

20213534794133128729012711561Unweighted Base
191137443*91*133130327912911570Weighted Base

321-1-2332224Emails on a computer
2%2%-1%-2%1%2%2%(laptop\desktop\netbook\

12%88%-4%-96%11%89%tablet)

7241532482332Social networking sites
4%2%1%5%2%2%3%2%2%such as Facebook or

23%77%2%15%9%75%26%74%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

1---1--11Micro blogging sites
1%---1%--**such as Twitter or

100%h---100%d--100%tumblr on a computer
(laptop\desktop\netbook\
tablet)

312-1-14-1515Instant Messaging e.g.
2%1%-1%-1%-1%1%Facebook Messenger, MSN

20%80%-6%-94%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

15-1-5-66Skype calls or other
1%*-1%-*-**Internet based phone

18%82%-11%-89%-100%service on a computer
(laptop\desktop\netbook\
tablet)

---------Free\paid for e-cards
---------through a website on a
--------computer

(laptop\desktop\netbook\
tablet)

---------Comments on
---------websites\forums on a
--------computer

(laptop\desktop\netbook\
tablet)

---------Virtual assistance on a
---------website on a computer
--------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 121 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

20213534794133128729012711561Unweighted Base
191137443*91*133130327912911570Weighted Base

3610816613412134146Voice calls on a mobile
19%8%2%7%4%10%4%10%9%phone
25%ah74%1%4%4%91%8%c            92%c

131253101411115123138Text messaging \ SMS on
7%9%7%11%10%9%5%10%9%a mobile phone
9%91%2%8%10%81%11%89%

-1--1--11Picture messaging \ MMS
-*--1%--**on a mobile phone
-100%--100%d--100%

43--16-77Emails on a mobile phone
2%*--1%*-1%*

61%ah39%--17%83%-100%

---------Micro blogging sites
---------such as Twitter or
--------tumblr on a mobile phone

7111111531518Instant messaging e.g.
4%1%2%1%1%1%1%1%1%BBM, Facebook Messenger,

41%ah59%5%6%7%82%17%83%iMessage on a mobile
phone

37--371910Social networking sites
1%1%--2%1%*1%1%or apps such as

28%72%--30%70%8%92%Facebook, or LinkedIn on
a mobile phone

---------Comments on
---------websites\forums on a
--------mobile phone

4----4-44Skype or other Internet
2%----*-**based phone service on a

100%ah----100%-100%mobile phone

22121351611827116143Voice calls on landline
11%9%8%6%12%9%10%9%9%phone
15%85%2%4%11%82%19%81%

15---6-66Post (Letters, cards or
**---*-**packages)

13%87%---100%-100%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 121 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

20213534794133128729012711561Unweighted Base
191137443*91*133130327912911570Weighted Base

81914346186818205794998Meeting face to face
42%67%80%66%64%63%73%61%64%
8%92%i3%6%9%82%21%abi            79%

---------Direct Debit
---------
--------

---------Internet\online\website
---------(no further detail)
--------

---------Online Internet Banking
---------
--------

---------Familyfriends\acquaintan
---------ce deals with it
--------

---------Phone (no detail)
---------
--------

---------Shops\shopping (all
---------references)
--------

---------Other method
---------
--------

SUMMARY CODES

18713594390132128527312771551ANY
98%99%100%99%99%99%98%99%99%
12%88%3%6%9%83%18%82%

11321573193443ANY SOCIAL NETWORKING
6%2%1%5%5%2%3%3%3%

26%h74%1%11%16%71%21%79%

724-112932931ANY EMAILS
4%2%-1%1%2%1%2%2%

23%77%-3%4%93%9%91%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 121 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

20213534794133128729012711561Unweighted Base
191137443*91*133130327912911570Weighted Base

10231212933033ANY INSTANT MESSAGING
5%2%2%2%1%2%1%2%2%

32%ah68%3%6%4%87%10%90%

632354122226139260299ANY VOICE CALLS
33%17%10%13%17%20%14%20%19%
21%ah78%1%4%7%87%13%87%

---------ANY COMMENTS ON WEBSITE
---------FORUMS
--------

13-1-3-44None
1%*-1%-*-**

34%66%-21%-79%-100%

312--11561016Don't know
2%1%--1%1%2%1%1%

21%79%--5%95%37%63%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 121 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

14411191103108835312014411561Unweighted Base
1455121598*111733811514551570Weighted Base

2419-195-2424Emails on a computer
2%2%-2%2%-2%2%(laptop\desktop\netbook\

100%79%-79%21%-100%tablet)

2926125432932Social networking sites
2%2%1%2%1%3%2%2%such as Facebook or

90%80%2%79%12%10%90%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

11-1--11Micro blogging sites
**-*--**such as Twitter or

100%100%-100%--100%tumblr on a computer
(laptop\desktop\netbook\
tablet)

11927441115Instant Messaging e.g.
1%1%2%1%1%3%1%1%Facebook Messenger, MSN

73%61%14%47%26%27%b73%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

43213246Skype calls or other
**2%*1%2%**Internet based phone

66%52%34%egh19%48%34%66%service on a computer
(laptop\desktop\netbook\
tablet)

--------Free\paid for e-cards
--------through a website on a
-------computer

(laptop\desktop\netbook\
tablet)

--------Comments on
--------websites\forums on a
-------computer

(laptop\desktop\netbook\
tablet)

--------Virtual assistance on a
--------website on a computer
-------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 121 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

14411191103108835312014411561Unweighted Base
1455121598*111733811514551570Weighted Base

14693-9354-146146Voice calls on a mobile
10%8%-8%16%-10%9%phone

100%f63%f-63%f37%aefgh-cf          100%c

13896-9642-138138Text messaging \ SMS on
10%8%-9%13%-10%9%a mobile phone

100%f69%f-69%f31%f-cf          100%c

11-1--11Picture messaging \ MMS
**-*--**on a mobile phone

100%100%-100%--100%

73-34-77Emails on a mobile phone
**-*1%-**

100%43%-43%57%-100%

--------Micro blogging sites
--------such as Twitter or
-------tumblr on a mobile phone

1813-135-1818Instant messaging e.g.
1%1%-1%2%-1%1%BBM, Facebook Messenger,

100%70%-70%30%-100%iMessage on a mobile
phone

105-55-1010Social networking sites
1%*-*2%-1%1%or apps such as

100%46%-46%54%-100%Facebook, or LinkedIn on
a mobile phone

--------Comments on
--------websites\forums on a
-------mobile phone

41-13-44Skype or other Internet
**-*1%-**based phone service on a

100%32%-32%68%-100%mobile phone

11513927112328115143Voice calls on landline
8%11%27%10%1%24%8%9%phone

81%d97%dh19%adegh78%d2%19%abd            81%

2532-426Post (Letters, cards or
**3%*-4%**packages)

32%82%50%adegh32%-68%ab32%

9347946073420064934998Meeting face to face
64%65%61%66%59%56%64%64%
94%80%6%74%20%6%94%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 121 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

14411191103108835312014411561Unweighted Base
1455121598*111733811514551570Weighted Base

--------Direct Debit
--------
-------

--------Internet\online\website
--------(no further detail)
-------

--------Online Internet Banking
--------
-------

--------Familyfriends\acquaintan
--------ce deals with it
-------

--------Phone (no detail)
--------
-------

--------Shops\shopping (all
--------references)
-------

--------Other method
--------
-------

SUMMARY CODES

1445120895111333210614451551ANY
99%99%97%100%98%92%99%99%
93%78%f6%72%f21%7%c            93%c

4031131934043ANY SOCIAL NETWORKING
3%3%1%3%3%3%3%3%

93%73%1%72%21%7%93%

3122-229-3131ANY EMAILS
2%2%-2%3%-2%2%

100%71%-71%29%-100%

2922220942933ANY INSTANT MESSAGING
2%2%2%2%3%3%2%2%

88%66%7%60%28%12%88%

269236292076230269299ANY VOICE CALLS
19%19%29%19%18%26%19%19%
90%79%10%69%21%10%90%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 121 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

14411191103108835312014411561Unweighted Base
1455121598*111733811514551570Weighted Base

--------ANY COMMENTS ON WEBSITE
--------FORUMS
-------

42-22-44None
**-*1%-**

100%45%-45%55%-100%

6633310616Don't know
**3%*1%8%*1%

38%37%20%egh17%21%62%ab38%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 121 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

2983083803592161561Unweighted Base
2883243833632131570Weighted Base

1667424Emails on a computer
*2%1%2%2%2%(laptop\desktop\netbook\
5%25%23%31%16%tablet)

-5512932Social networking sites
-2%1%3%4%2%such as Facebook or
-16%17%39%f28%fLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

---1-1Micro blogging sites
---*-*such as Twitter or
---100%-tumblr on a computer

(laptop\desktop\netbook\
tablet)

2325215Instant Messaging e.g.
1%1%*1%1%1%Facebook Messenger, MSN

15%22%11%36%16%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

-*33-6Skype calls or other
-*1%1%-*Internet based phone
-8%45%48%-service on a computer

(laptop\desktop\netbook\
tablet)

------Free\paid for e-cards
------through a website on a
-----computer

(laptop\desktop\netbook\
tablet)

------Comments on
------websites\forums on a
-----computer

(laptop\desktop\netbook\
tablet)

------Virtual assistance on a
------website on a computer
-----(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 121 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

2983083803592161561Unweighted Base
2883243833632131570Weighted Base

939333036146Voice calls on a mobile
3%12%9%8%17%9%phone
6%26%f23%f20%f            24%acdf

926254633138Text messaging \ SMS on
3%8%6%13%15%9%a mobile phone
6%19%18%33%dff            24%adf

---1-1Picture messaging \ MMS
---*-*on a mobile phone
---100%-

111317Emails on a mobile phone
***1%**

17%19%16%39%8%

------Micro blogging sites
------such as Twitter or
-----tumblr on a mobile phone

-539218Instant messaging e.g.
-1%1%2%1%1%BBM, Facebook Messenger,
-25%18%48%10%iMessage on a mobile

phone

*215210Social networking sites
*1%*1%1%1%or apps such as
4%24%9%46%16%Facebook, or LinkedIn on

a mobile phone

------Comments on
------websites\forums on a
-----mobile phone

---4-4Skype or other Internet
---1%-*based phone service on a
---100%-mobile phone

4713302527143Voice calls on landline
16%4%8%7%13%9%phone
33%acde9%21%17%e            19%e

122-16Post (Letters, cards or
*1%*-1%*packages)

19%37%26%-18%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 121 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

2983083803592161561Unweighted Base
2883243833632131570Weighted Base

21321926920890998Meeting face to face
74%67%70%57%42%64%
21%abc22%b27%bc21%bb             9%

------Direct Debit
------
-----

------Internet\online\website
------(no further detail)
-----

------Online Internet Banking
------
-----

------Familyfriends\acquaintan
------ce deals with it
-----

------Phone (no detail)
------
-----

------Shops\shopping (all
------references)
-----

------Other method
------
-----

SUMMARY CODES

2843223793592061551ANY
99%99%99%99%97%99%
18%21%24%23%13%

*86181143ANY SOCIAL NETWORKING
*2%2%5%5%3%
1%18%15%42%f25%f

27710531ANY EMAILS
1%2%2%3%2%2%
8%24%21%33%15%

28514433ANY INSTANT MESSAGING
1%2%1%4%2%2%
7%24%15%42%13%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 121 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

2983083803592161561Unweighted Base
2883243833632131570Weighted Base

5652666263299ANY VOICE CALLS
20%16%17%17%30%19%
19%17%22%21%21%acde

------ANY COMMENTS ON WEBSITE
------FORUMS
-----

1-1124None
*-**1%*

20%-21%13%46%

3233516Don't know
1%1%1%1%2%1%

18%13%17%20%33%
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Communication (QS8300 - 230711)

Q.4A_02 Generally, what method do you prefer to use to ... communicate with a friend
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 122 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

851312161654295112161651862432762357046171321Unweighted Base
76*1181941864544931941862102442812126756531328Weighted Base

134132410413131072163450Emails on a computer
1%2%2%7%5%2%2%7%6%4%3%1%2%5%4%(laptop\desktop\netbook\
2%5%7%26%dj47%19%7%26%dj27%dj20%15%5%32%68%tablet)

---12747-18192125354175Social networking sites
---1%6%9%-1%4%8%8%12%5%6%6%such as Facebook or
---2%36%hilmn62%ahilmn-2%10%26%hilmn28%hilmn34%aghilm46%imn    54%LinkedIn on a computer

ono(laptop\desktop\netbook\
tablet)

-----2----11112Micro blogging sites
-----*----*1%***such as Twitter or
-----100%----52%48%52%48%tumblr on a computer

(laptop\desktop\netbook\
tablet)

----67--33525813Instant Messaging e.g.
----1%1%--1%1%2%1%1%1%1%Facebook Messenger, MSN
----46%54%--21%24%42%12%36%64%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

*23-453-12326511Skype calls or other
*2%1%-1%1%1%-1%1%1%1%1%1%1%Internet based phone
3%21%24%-31%45%24%-10%21%30%15%52%48%service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Comments on
---------------websites\forums on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Virtual assistance on a
---------------website on a computer
--------------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 122 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

851312161654295112161651862432762357046171321Unweighted Base
76*1181941864544931941862102442812126756531328Weighted Base

-66927566911163620425597Voice calls on a mobile
-5%3%5%6%11%3%5%5%7%13%9%6%8%7%phone
-6%6%9%27%57%aikmo6%9%11%16%37%aghikl20%o43%57%

mo

-55104344510133019255448102Text messaging \ SMS on
-5%3%5%9%9%3%5%6%12%7%12%8%7%8%a mobile phone
-5%5%9%42%imo43%imo5%9%13%29%imo19%25%imo53%47%

----*---*---*-*Picture messaging \ MMS
----*---*---*-*on a mobile phone
----100%---100%---100%-

----54--334-549Emails on a mobile phone
----1%1%--1%1%1%-1%1%1%
----59%41%--31%28%41%-57%43%

-----1-----11-1Micro blogging sites
-----*-----**-*such as Twitter or
-----100%-----100%100%-tumblr on a mobile phone

---2112-2-1759615Instant messaging e.g.
---1%*2%-1%-*3%2%1%1%1%BBM, Facebook Messenger,
---12%7%82%k-12%-7%49%k33%k59%41%iMessage on a mobile

phone

---1817-144115131326Social networking sites
---1%2%3%-1%2%2%4%3%2%2%2%or apps such as
---5%31%64%-5%14%16%43%im21%48%52%Facebook, or LinkedIn on

a mobile phone

---------------Comments on
---------------websites\forums on a
--------------mobile phone

1-12-412--13347Skype or other Internet
1%-*1%-1%*1%--*1%*1%1%based phone service on a

12%-12%25%-62%12%25%--20%42%41%59%mobile phone

1621371731133717161594564298Voice calls on landline
21%18%19%9%7%3%19%9%8%6%3%2%8%6%7%phone
16%adefg22%adefgj38%adefgj17%dj32%dj13%38%adefgj17%dj16%dj16%9%4%57%dj     43%
jkkkk

-11-2-1-11--213Post (Letters, cards or
-1%1%-*-1%-1%*--***packages)
-38%38%-62%-38%-41%21%--59%41%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 122 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

851312161654295112161651862432762357046171321Unweighted Base
76*1181941864544931941862102442812126756531328Weighted Base

5375129125272269129125134138154115413383795Meeting face to face
71%64%66%67%60%55%66%67%64%57%55%54%61%59%60%
7%9%16%j16%j34%34%16%j16%j17%17%19%14%52%48%

---------------Direct Debit
---------------
--------------

---------------Internet\online\website
---------------(no further detail)
--------------

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

---------------Phone (no detail)
---------------
--------------

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

711141851814504901851812072432802106596461305ANY
94%97%96%97%99%99%96%97%98%100%100%99%98%99%98%
5%9%14%14%34%imo38%imo14%14%16%19%imo21%imo16%51%o      49%

---33566-3112434334955104ANY SOCIAL NETWORKING
---1%8%13%-1%5%10%12%15%7%8%8%
---3%34%hilmn64%aghikl-3%11%im23%hilmno32%hilmno31%aghikl47%hilmn  53%

mnomno

1341329134131613112213859ANY EMAILS
1%2%2%7%6%3%2%7%8%5%4%1%3%6%4%
1%5%6%22%d49%d23%6%22%d27%dj22%19%4%36%64%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 122 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

851312161654295112161651862432762357046171321Unweighted Base
76*1181941864544931941862102442812126756531328Weighted Base

---2719-234136131428ANY INSTANT MESSAGING
---1%1%4%-1%1%2%5%3%2%2%2%
---6%25%69%im-6%10%15%46%im23%48%52%

173047286177472828344928107106213ANY VOICE CALLS
22%25%24%15%14%16%24%15%13%14%18%13%16%16%16%
8%14%dk22%adfgk13%29%36%22%adfgk13%13%16%23%13%50%50%

---------------ANY COMMENTS ON WEBSITE
---------------FORUMS
--------------

3252-252---2728None
4%2%3%1%-*3%1%---1%1%*1%

39%aefgj23%k62%aejk19%-19%62%aejk19%---19%79%21%
k

1234423441119514Don't know
2%2%2%2%1%*2%2%2%***1%1%1%

10%15%25%29%32%15%25%29%27%4%9%6%65%35%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 122 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6886334032853762571198922926797762002441321Unweighted Base
598729316282431298107101*23123687*85*2232581328Weighted Base

1140291921*5653918550Emails on a computer
2%5%1%3%4%7%*5%3%2%4%10%8%2%4%(laptop\desktop\netbook\

21%79%mo3%18%37%m42%mo1%9%12%10%7%17%b35%bm       9%tablet)

304518112521--1421-1132675Social networking sites
5%6%6%4%6%7%--6%9%-2%6%10%6%such as Facebook or

40%60%25%15%33%28%--18%27%hi-2%18%35%eLinkedIn on a computer
(laptop\desktop\netbook\
tablet)

-2--2----1---12Micro blogging sites
-*--1%----*---**such as Twitter or
-100%--100%----52%---48%tumblr on a computer

(laptop\desktop\netbook\
tablet)

1026511--13--5413Instant Messaging e.g.
2%*2%2%**--1%1%--2%1%1%Facebook Messenger, MSN

80%20%44%36%9%10%--10%26%--35%28%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

481225*-142-3111Skype calls or other
1%1%*1%1%2%*-*2%3%-1%*1%Internet based phone

33%67%13%20%20%47%3%-9%40%21%-22%5%service on a computer
(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Comments on
---------------websites\forums on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Virtual assistance on a
---------------website on a computer
--------------(laptop\desktop\netbook\

tablet)

47502126381232122537143097Voice calls on a mobile
8%7%7%9%9%4%3%2%5%11%3%8%6%12%7%phone

48%52%22%26%40%12%3%2%12%26%3%7%15%31%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 122 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6886334032853762571198922926797762002441321Unweighted Base
598729316282431298107101*23123687*85*2232581328Weighted Base

485424243519332325262020102Text messaging \ SMS on
8%7%8%9%8%6%3%3%10%10%2%7%9%8%8%a mobile phone

47%53%23%24%34%19%3%3%23%24%2%6%20%19%

-*--*---*-----*Picture messaging \ MMS
-*--*---*-----*on a mobile phone
-100%--100%---100%-----

181-53--32--319Emails on a mobile phone
*1%*-1%1%--1%1%--1%1%1%

10%90%10%-60%31%--31%26%--28%15%

-1---1---1----1Micro blogging sites
-*---*---*----*such as Twitter or
-100%---100%---100%----tumblr on a mobile phone

96366--2-7--1515Instant messaging e.g.
2%1%1%2%1%--2%-3%--*2%1%BBM, Facebook Messenger,

61%39%20%41%39%--12%-47%--7%35%iMessage on a mobile
phone

14129566-156--31126Social networking sites
2%2%3%2%1%2%-1%2%2%--1%4%2%or apps such as

53%47%35%18%25%22%-5%21%22%--10%42%Facebook, or LinkedIn on
a mobile phone

---------------Comments on
---------------websites\forums on a
--------------mobile phone

-7--43-2-11--37Skype or other Internet
-1%--1%1%-2%-*1%--1%1%based phone service on a
-100%--62%38%-25%-16%12%--46%mobile phone

524632202917278157111016698Voice calls on landline
9%6%10%7%7%6%25%8%6%3%12%11%7%2%7%phone

53%47%32%20%30%18%27%afgh8%15%7%11%b10%b17%b       6%

313-1-1-1---1-3Post (Letters, cards or
**1%-*-1%-*---1%-*packages)

81%19%81%-19%-38%-21%---41%-

36443219117325018265751471266451125143795Meeting face to face
61%59%61%61%58%61%60%74%64%53%74%60%56%56%60%
46%54%24%22%31%23%8%9%f19%16%8%bc6%16%18%

---------------Direct Debit
---------------
--------------
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 122 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6886334032853762571198922926797762002441321Unweighted Base
598729316282431298107101*23123687*85*2232581328Weighted Base

---------------Internet\online\website
---------------(no further detail)
--------------

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

---------------Phone (no detail)
---------------
--------------

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

591715310280424290999722923486832212561305ANY
99%98%98%99%98%97%93%96%99%99%99%98%99%99%98%
45%55%24%21%32%22%8%7%18%i18%i7%6%17%i      20%

436127163327-11928-11638104ANY SOCIAL NETWORKING
7%8%9%6%8%9%-1%8%12%-2%7%15%8%

42%58%26%15%32%26%-1%19%i27%hi-1%15%ei     36%ade

1248392424*5973920659ANY EMAILS
2%7%1%3%6%8%*5%4%3%4%10%9%2%4%

20%80%mo4%15%41%mo40%mo1%8%15%12%6%14%b34%abmo     10%

19891171-2110--6928ANY INSTANT MESSAGING
3%1%3%4%2%*-2%1%4%--2%3%2%

70%30%31%39%j26%5%-6%5%37%--20%32%

102111544874373011283817173340213ANY VOICE CALLS
17%15%17%17%17%12%28%11%12%16%19%20%15%15%16%
48%52%25%22%35%17%14%agh5%13%18%8%8%16%19%

---------------ANY COMMENTS ON WEBSITE
---------------FORUMS
--------------

 Page 1319

Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 122 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

6886334032853762571198922926797762002441321Unweighted Base
598729316282431298107101*23123687*85*2232581328Weighted Base

45312351-1-1-18None
1%1%1%**1%5%1%-*-1%-*1%

45%55%38%7%18%37%62%afg9%-8%-10%-11%

31021553321112114Don't know
1%1%1%*1%2%3%3%1%*1%1%1%*1%

25%75%16%9%39%36%20%23%17%6%5%6%15%9%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 122 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9034181214981975051813977431321Unweighted Base
9264021174551975581783707801328Weighted Base

2723410630293850Emails on a computer
3%6%4%2%3%5%1%3%5%4%(laptop\desktop\netbook\

54%46%9%21%11%60%5%19%76%tablet)

571912129425363575Social networking sites
6%5%11%3%4%7%3%10%4%6%such as Facebook or

75%25%17%g16%11%56%g7%47%abd46%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

2-1--111-2Micro blogging sites
*-1%--*1%*-*such as Twitter or

100%-48%--52%52%48%-tumblr on a computer
(laptop\desktop\netbook\
tablet)

852335-5813Instant Messaging e.g.
1%1%1%1%2%1%-1%1%1%Facebook Messenger, MSN

60%40%12%25%24%39%-37%63%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

7525*413611Skype calls or other
1%1%1%1%*1%1%1%1%1%Internet based phone

58%42%15%44%2%39%12%31%57%service on a computer
(laptop\desktop\netbook\
tablet)

----------Free\paid for e-cards
----------through a website on a
---------computer

(laptop\desktop\netbook\
tablet)

----------Comments on
----------websites\forums on a
---------computer

(laptop\desktop\netbook\
tablet)

----------Virtual assistance on a
----------website on a computer
---------(laptop\desktop\netbook\

tablet)

 Page 1321

Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 122 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9034181214981975051813977431321Unweighted Base
9264021174551975581783707801328Weighted Base

643391917529296097Voice calls on a mobile
7%8%7%4%9%9%5%8%8%7%phone

66%34%9%20%17%54%g9%30%61%

62401133233693459102Text messaging \ SMS on
7%10%10%7%11%6%5%9%8%8%a mobile phone

61%39%11%32%22%35%9%33%58%

*----*--**Picture messaging \ MMS
*----*--**on a mobile phone

100%----100%--100%

45-1-8-459Emails on a mobile phone
*1%-*-1%-1%1%1%

41%59%-15%-85%-41%59%

1-1----1-1Micro blogging sites
*-1%----*-*such as Twitter or

100%-100%----100%-tumblr on a mobile phone

105124728515Instant messaging e.g.
1%1%1%1%2%1%1%2%1%1%BBM, Facebook Messenger,

67%33%6%17%28%49%12%54%34%iMessage on a mobile
phone

13131122111101526Social networking sites
1%3%1%3%1%2%1%3%2%2%or apps such as

48%52%6%47%6%41%3%40%56%Facebook, or LinkedIn on
a mobile phone

----------Comments on
----------websites\forums on a
---------mobile phone

7-32-22417Skype or other Internet
1%-2%*-*1%1%*1%based phone service on a

100%-42%32%-25%25%62%12%mobile phone

8315*53153022136398Voice calls on landline
9%4%*12%8%5%12%4%8%7%phone

85%i15%*54%aeh16%h30%22%c14%h           64%c

21-3-11113Post (Letters, cards or
**-1%-*****packages)

78%22%-81%-19%21%38%41%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 122 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9034181214981975051813977431321Unweighted Base
9264021174551975581783707801328Weighted Base

56223470287117322117204474795Meeting face to face
61%58%60%63%59%58%66%55%61%60%
71%29%9%36%15%41%15%26%60%

----------Direct Debit
----------
---------

----------Internet\online\website
----------(no further detail)
---------

----------Online Internet Banking
----------
---------

----------Familyfriends\acquaintan
----------ce deals with it
---------

----------Phone (no detail)
----------
---------

----------Shops\shopping (all
----------references)
---------

----------Other method
----------
---------

SUMMARY CODES

9083971174431945511723637711305ANY
98%99%100%97%99%99%97%98%99%98%
70%30%9%34%15%42%13%28%59%

72321624105474849104ANY SOCIAL NETWORKING
8%8%14%5%5%10%4%13%6%8%

69%31%15%g23%10%52%7%46%abd47%

31284126372134459ANY EMAILS
3%7%4%3%3%7%1%4%6%4%

52%48%j7%20%9%63%g4%22%74%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 122 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9034181214981975051813977431321Unweighted Base
9264021174551975581783707801328Weighted Base

1710267122131328ANY INSTANT MESSAGING
2%3%2%1%4%2%1%3%2%2%

63%37%9%20%26%44%6%46%48%

16152147933883350130213ANY VOICE CALLS
17%13%12%17%16%16%19%13%17%16%
75%25%6%37%15%41%16%23%61%

----------ANY COMMENTS ON WEBSITE
----------FORUMS
---------

81-71-4228None
1%*-2%*-2%1%*1%

92%8%-89%e11%-51%b29%21%

104-42825714Don't know
1%1%-1%1%1%1%1%1%1%

72%28%-31%13%56%14%34%52%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 122 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

427252109315524023144325244981876673251321Unweighted Base
442290111914524423046524438*100*1936923041328Weighted Base

212050714719332436550Emails on a computer
5%7%4%5%6%3%4%1%8%2%2%5%2%4%(laptop\desktop\netbook\

41%40%100%13%28%13%39%7%6%3%7%72%11%tablet)

4227719141722133616351575Social networking sites
9%9%6%6%6%8%5%5%8%6%8%5%5%6%such as Facebook or

56%a36%95%12%19%23%29%17%4%8%21%47%20%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

212--11---11-2Micro blogging sites
1%**--**---1%*-*such as Twitter or

100%52%100%--48%52%---48%52%-tumblr on a computer
(laptop\desktop\netbook\
tablet)

7-1332232-137213Instant Messaging e.g.
2%-1%2%1%1%1%1%-1%2%1%1%1%Facebook Messenger, MSN

55%-100%27%14%20%25%15%-6%25%53%15%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

211113323-2-6311Skype calls or other
**1%1%1%1%*1%-2%-1%1%1%Internet based phone

19%10%100%9%26%22%16%27%-16%-57%27%service on a computer
(laptop\desktop\netbook\
tablet)

--------------Free\paid for e-cards
--------------through a website on a
-------------computer

(laptop\desktop\netbook\
tablet)

--------------Comments on
--------------websites\forums on a
-------------computer

(laptop\desktop\netbook\
tablet)

--------------Virtual assistance on a
--------------website on a computer
-------------(laptop\desktop\netbook\

tablet)

 Page 1325

Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 122 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

427252109315524023144325244981876673251321Unweighted Base
442290111914524423046524438*100*1936923041328Weighted Base

35228518201827139713521697Voice calls on a mobile
8%8%8%13%8%8%6%5%23%7%7%8%5%7%phone

36%23%88%19%h21%18%28%14%9%abcd7%14%54%16%

4020851329153312-15175317102Text messaging \ SMS on
9%7%8%9%12%7%7%5%-15%9%8%6%8%a mobile phone

39%20%83%13%28%g15%33%11%-15%b17%51%17%

--*--*----*--*Picture messaging \ MMS
--*--*----*--*on a mobile phone
--100%--100%----100%--

43914-211--539Emails on a mobile phone
1%1%1%1%2%-1%1%4%--1%1%1%

50%35%100%15%43%-27%15%15%--54%30%

--1----1----11Micro blogging sites
--*----*----**such as Twitter or
--100%----100%----100%tumblr on a mobile phone

751316242-325415Instant messaging e.g.
2%2%1%1%2%1%1%1%-3%1%1%1%1%BBM, Facebook Messenger,

50%36%87%7%40%14%26%13%-22%13%36%29%iMessage on a mobile
phone

1432237691-5315426Social networking sites
3%1%2%2%3%3%2%*-5%1%2%1%2%or apps such as

53%13%83%12%27%24%35%2%-18%10%57%15%Facebook, or LinkedIn on
a mobile phone

--------------Comments on
--------------websites\forums on a
-------------mobile phone

4-7--133--1337Skype or other Internet
1%-1%--*1%1%--1%*1%1%based phone service on a

53%-100%--16%38%46%--16%38%46%mobile phone

9116651694028189503098Voice calls on landline
2%4%6%4%7%4%9%11%4%8%5%7%10%7%phone
9%11%68%n5%16%9%41%28%ik1%8%9%51%n      30%

--11--111--213Post (Letters, cards or
--*1%--**2%--***packages)
--43%41%--38%21%19%--61%21%

253173667811271452901512052122412190795Meeting face to face
57%60%60%56%52%63%62%62%53%52%63%60%62%60%
32%22%84%10%16%18%37%19%3%7%15%52%24%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 122 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

427252109315524023144325244981876673251321Unweighted Base
442290111914524423046524438*100*1936923041328Weighted Base

--------------Direct Debit
--------------
-------------

--------------Internet\online\website
--------------(no further detail)
-------------

--------------Online Internet Banking
--------------
-------------

--------------Familyfriends\acquaintan
--------------ce deals with it
-------------

--------------Phone (no detail)
--------------
-------------

--------------Shops\shopping (all
--------------references)
-------------

--------------Other method
--------------
-------------

SUMMARY CODES

4402871104145242227458234381001916822931305ANY
100%99%99%100%99%99%98%96%100%100%99%99%96%98%
34%22%85%11%19%17%35%18%3%8%15%52%22%

5831961221253214311205120104ANY SOCIAL NETWORKING
13%11%9%8%9%11%7%6%8%11%10%7%6%8%
56%a30%92%12%20%24%31%14%3%10%19%49%19%

252359818722542441859ANY EMAILS
6%8%5%6%7%3%5%2%12%2%2%6%3%4%

42%39%100%14%30%g11%37%8%8%bd3%6%70%14%

1452648574-4512628ANY INSTANT MESSAGING
3%2%2%3%3%2%1%2%-4%3%2%2%2%

52%19%93%16%28%16%25%14%-15%18%44%23%

4934170243930724710162411252213ANY VOICE CALLS
11%12%15%17%16%13%15%19%26%16%12%16%17%16%
23%16%80%11%18%14%34%22%5%8%11%52%24%

 Page 1327

Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 122 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

427252109315524023144325244981876673251321Unweighted Base
442290111914524423046524438*100*1936923041328Weighted Base

--------------ANY COMMENTS ON WEBSITE
--------------FORUMS
-------------

--4---17---188None
--*---*3%---*3%1%
--46%---17%83%ah---9%91%ac

2311-2363--19314Don't know
*1%1%-1%1%1%1%--1%1%1%1%

15%21%82%-15%19%46%21%--10%65%25%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 122 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

48383827510461321Unweighted Base
46885928110461328Weighted Base

183264450Emails on a computer
4%4%2%4%4%(laptop\desktop\netbook\

36%64%12%88%tablet)

2947165975Social networking sites
6%5%6%6%6%such as Facebook or

38%62%21%79%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

11112Micro blogging sites
*****such as Twitter or

48%52%48%52%tumblr on a computer
(laptop\desktop\netbook\
tablet)

6731013Instant Messaging e.g.
1%1%1%1%1%Facebook Messenger, MSN

43%57%21%79%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

1105711Skype calls or other
*1%2%1%1%Internet based phone

10%90%41%59%service on a computer
(laptop\desktop\netbook\
tablet)

-----Free\paid for e-cards
-----through a website on a
----computer

(laptop\desktop\netbook\
tablet)

-----Comments on
-----websites\forums on a
----computer

(laptop\desktop\netbook\
tablet)

-----Virtual assistance on a
-----website on a computer
----(laptop\desktop\netbook\

tablet)

3463207797Voice calls on a mobile
7%7%7%7%7%phone

35%65%21%79%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 122 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

48383827510461321Unweighted Base
46885928110461328Weighted Base

41612676102Text messaging \ SMS on
9%7%9%7%8%a mobile phone

40%60%26%74%

*--**Picture messaging \ MMS
*--**on a mobile phone

100%--100%

45189Emails on a mobile phone
1%1%*1%1%

41%59%10%90%

1--11Micro blogging sites
*--**such as Twitter or

100%--100%tumblr on a mobile phone

5931215Instant messaging e.g.
1%1%1%1%1%BBM, Facebook Messenger,

36%64%22%78%iMessage on a mobile
phone

121452026Social networking sites
3%2%2%2%2%or apps such as

46%54%21%79%Facebook, or LinkedIn on
a mobile phone

-----Comments on
-----websites\forums on a
----mobile phone

-7-77Skype or other Internet
-1%-1%1%based phone service on a
-100%-100%mobile phone

3662197998Voice calls on landline
8%7%7%8%7%phone

37%63%19%81%

-3-33Post (Letters, cards or
-*-**packages)
-100%-100%

278517171624795Meeting face to face
59%60%61%60%60%
35%65%22%78%

-----Direct Debit
-----
----
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 122 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

48383827510461321Unweighted Base
46885928110461328Weighted Base

-----Internet\online\website
-----(no further detail)
----

-----Online Internet Banking
-----
----

-----Familyfriends\acquaintan
-----ce deals with it
----

-----Phone (no detail)
-----
----

-----Shops\shopping (all
-----references)
----

-----Other method
-----
----

SUMMARY CODES

46684027710291305ANY
99%98%98%98%98%
36%64%21%79%

43622382104ANY SOCIAL NETWORKING
9%7%8%8%8%

41%59%22%78%

223875259ANY EMAILS
5%4%2%5%4%

36%64%12%88%

111762228ANY INSTANT MESSAGING
2%2%2%2%2%

39%61%21%79%

7114244169213ANY VOICE CALLS
15%17%16%16%16%
33%67%21%79%

-----ANY COMMENTS ON WEBSITE
-----FORUMS
----
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 122 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

48383827510461321Unweighted Base
46885928110461328Weighted Base

17178None
*1%*1%1%

11%89%11%89%

21231014Don't know
*1%1%1%1%

13%87%24%76%
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Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 122 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3811215512565792817587641302631321Unweighted Base
36*11414213179*77*29**19644*61*1612581328Weighted Base

-5536-194121650Emails on a computer
-5%3%2%7%-3%5%9%2%1%6%4%(laptop\desktop\netbook\
-11%9%5%11%-2%18%8%ch2%3%31%tablet)

479928-91381475Social networking sites
12%6%7%7%2%11%-4%3%6%5%5%6%such as Facebook or
6%9%13%12%3%11%-12%2%5%11%18%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-2----------2Micro blogging sites
-2%----------*such as Twitter or
-100%a----------tumblr on a computer

(laptop\desktop\netbook\
tablet)

124--1-3-12-13Instant Messaging e.g.
2%1%3%--1%-1%-1%1%-1%Facebook Messenger, MSN
5%13%31%b--7%-22%-6%16%-Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

112-----*22211Skype calls or other
3%1%2%-----1%4%1%1%1%Internet based phone

10%10%20%-----4%21%f18%16%service on a computer
(laptop\desktop\netbook\
tablet)

-------------Free\paid for e-cards
-------------through a website on a
------------computer

(laptop\desktop\netbook\
tablet)

-------------Comments on
-------------websites\forums on a
------------computer

(laptop\desktop\netbook\
tablet)

-------------Virtual assistance on a
-------------website on a computer
------------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 122 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3811215512565792817587641302631321Unweighted Base
36*11414213179*77*29**19644*61*1612581328Weighted Base

23135551123353997Voice calls on a mobile
7%2%9%4%6%7%3%6%6%5%3%15%7%phone
3%3%14%5%5%5%1%13%3%3%5%40%acfjl

2722156-2544819102Text messaging \ SMS on
7%6%1%16%6%8%-13%9%6%5%7%8%a mobile phone
2%7%2%20%ack5%6%-25%k4%k4%8%k      18%k

--------*---*Picture messaging \ MMS
--------1%---*on a mobile phone
--------100%a---

-------1*-169Emails on a mobile phone
-------1%1%-1%2%1%
-------13%5%-11%70%

-----------11Micro blogging sites
-----------**such as Twitter or
-----------100%tumblr on a mobile phone

--2-12-121-615Instant messaging e.g.
--1%-2%3%-1%4%1%-2%1%BBM, Facebook Messenger,
--12%-9%14%-7%11%c5%-42%iMessage on a mobile

phone

241132-2114526Social networking sites
6%3%1%1%4%3%-1%2%1%3%2%2%or apps such as
8%15%5%3%12%9%-8%4%2%16%18%Facebook, or LinkedIn on

a mobile phone

-------------Comments on
-------------websites\forums on a
------------mobile phone

----1---1-417Skype or other Internet
----1%---1%-2%1%1%based phone service on a
----12%---9%-58%20%mobile phone

35898331854131798Voice calls on landline
9%5%5%7%10%4%12%9%11%7%8%6%7%phone
3%6%8%10%8%3%4%19%5%4%13%17%

--1-----1-113Post (Letters, cards or
--*-----1%-1%**packages)
--22%-----19%-38%21%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 122 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3811215512565792817587641302631321Unweighted Base
36*11414213179*77*29**19644*61*1612581328Weighted Base

197493824948231162141105125795Meeting face to face
54%65%66%62%61%63%78%59%49%67%65%48%60%
2%9%b12%b10%6%6%3%15%3%5%13%bb      16%

-------------Direct Debit
-------------
------------

-------------Internet\online\website
-------------(no further detail)
------------

-------------Online Internet Banking
-------------
------------

-------------Familyfriends\acquaintan
-------------ce deals with it
------------

-------------Phone (no detail)
-------------
------------

-------------Shops\shopping (all
-------------references)
------------

-------------Other method
-------------
------------

SUMMARY CODES

3611014013079762819643611552511305ANY
100%97%99%99%100%99%95%100%99%100%97%97%98%

3%8%11%10%6%6%2%15%3%5%12%19%

6131110511-11241219104ANY SOCIAL NETWORKING
18%11%8%8%6%14%-5%5%7%7%7%8%
6%12%10%10%5%10%-10%2%4%11%19%

-5536-1104132259ANY EMAILS
-5%3%2%7%-3%5%10%2%2%8%4%
-9%8%5%9%-1%17%7%ch2%5%37%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 122 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3811215512565792817587641302631321Unweighted Base
36*11414213179*77*29**19644*61*1612581328Weighted Base

126-13-4222628ANY INSTANT MESSAGING
2%1%4%-2%4%-2%4%3%1%2%2%
2%6%21%-5%11%-14%6%6%7%22%

7923141484309102559213ANY VOICE CALLS
20%8%16%11%18%11%15%16%20%17%15%23%16%
3%4%11%7%7%4%2%14%4%5%11%28%jl

-------------ANY COMMENTS ON WEBSITE
-------------FORUMS
------------

-2-1-1----238None
-2%-*-1%----1%1%1%
-23%-8%-10%----20%39%

-121--1-*-4414Don't know
-1%1%1%--5%-1%-2%2%1%
-11%15%6%--10%-3%-27%29%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 122 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

19911183879102110224210791321Unweighted Base
190113436*77*103*111123010981328Weighted Base

545--54544650Emails on a computer
3%4%--5%4%2%4%4%(laptop\desktop\netbook\

10%90%--11%89%9%91%tablet)

126348756195675Social networking sites
6%6%12%11%7%5%8%5%6%such as Facebook or

16%84%6%11%9%74%25%75%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

11--2-112Micro blogging sites
1%*--2%-***such as Twitter or

52%48%--100%ad-48%52%tumblr on a computer
(laptop\desktop\netbook\
tablet)

-131121021013Instant Messaging e.g.
-1%2%1%2%1%1%1%1%Facebook Messenger, MSN
-100%5%7%13%75%18%82%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

651--104811Skype calls or other
3%*3%--1%2%1%1%Internet based phone

56%ah44%10%--90%31%69%service on a computer
(laptop\desktop\netbook\
tablet)

---------Free\paid for e-cards
---------through a website on a
--------computer

(laptop\desktop\netbook\
tablet)

---------Comments on
---------websites\forums on a
--------computer

(laptop\desktop\netbook\
tablet)

---------Virtual assistance on a
---------website on a computer
--------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 122 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

19911183879102110224210791321Unweighted Base
190113436*77*103*111123010981328Weighted Base

316525288128597Voice calls on a mobile
16%6%7%7%2%8%5%8%7%phone
32%ah67%3%5%2%90%13%87%

119026787993102Text messaging \ SMS on
6%8%7%8%7%8%4%8%8%a mobile phone

11%88%2%6%7%85%9%91%

-*---*-**Picture messaging \ MMS
-*---*-**on a mobile phone
-100%---100%-100%

81---9-99Emails on a mobile phone
4%*---1%-1%1%

84%ah16%---100%-100%

-1---1-11Micro blogging sites
-*---*-**such as Twitter or
-100%---100%-100%tumblr on a mobile phone

78-2-1321315Instant messaging e.g.
4%1%-3%-1%1%1%1%BBM, Facebook Messenger,

45%h55%-14%-86%12%88%iMessage on a mobile
phone

6202241842226Social networking sites
3%2%6%3%4%2%2%2%2%or apps such as

23%77%8%9%15%68%16%84%Facebook, or LinkedIn on
a mobile phone

---------Comments on
---------websites\forums on a
--------mobile phone

34---7-77Skype or other Internet
2%*---1%-1%1%based phone service on a

46%54%---100%-100%mobile phone

148433488168298Voice calls on landline
7%7%9%4%4%8%7%7%7%phone

14%86%3%3%4%89%17%83%

21---3-33Post (Letters, cards or
1%*---*-**packages)

62%38%---100%-100%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 122 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

19911183879102110224210791321Unweighted Base
190113436*77*103*111123010981328Weighted Base

82713194867661152643795Meeting face to face
43%63%54%63%65%59%66%59%60%
10%90%i2%6%8%83%19%i            81%

---------Direct Debit
---------
--------

---------Internet\online\website
---------(no further detail)
--------

---------Online Internet Banking
---------
--------

---------Familyfriends\acquaintan
---------ce deals with it
--------

---------Phone (no detail)
---------
--------

---------Shops\shopping (all
---------references)
--------

---------Other method
---------
--------

SUMMARY CODES

18811143676100109322610791305ANY
99%98%100%99%97%98%98%98%98%
14%85%3%6%8%84%17%83%

198561113742480104ANY SOCIAL NETWORKING
10%8%18%14%13%7%11%7%8%
18%82%6%10%12%71%23%77%

1247--55445559ANY EMAILS
7%4%--5%5%2%5%4%

21%79%--9%91%8%92%

7211322242428ANY INSTANT MESSAGING
4%2%2%4%2%2%2%2%2%

24%76%2%11%6%81%15%85%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 122 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

19911183879102110224210791321Unweighted Base
190113436*77*103*111123010981328Weighted Base

5415878619232181213ANY VOICE CALLS
28%14%20%11%6%17%14%17%16%
25%ah74%3%4%3%90%e15%e            85%

---------ANY COMMENTS ON WEBSITE
---------FORUMS
--------

17-126178None
*1%-1%2%1%1%1%1%

11%89%-10%23%67%17%83%

113--11221114Don't know
1%1%--1%1%1%1%1%
9%91%--11%89%17%83%

 Page 1340

Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 122 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

12251002819213049612251321Unweighted Base
1237103177*95528291*12371328Weighted Base

4543538754550Emails on a computer
4%4%7%4%2%6%4%4%(laptop\desktop\netbook\

89%86%11%75%14%11%89%tablet)

71532512047175Social networking sites
6%5%2%5%7%5%6%6%such as Facebook or

94%70%2%68%26%6%94%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

21-11-22Micro blogging sites
**-**-**such as Twitter or

100%52%-52%48%-100%tumblr on a computer
(laptop\desktop\netbook\
tablet)

1211-11111213Instant Messaging e.g.
1%1%-1%*1%1%1%Facebook Messenger, MSN

94%84%-84%10%6%94%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

10918221011Skype calls or other
1%1%1%1%1%2%1%1%Internet based phone

85%80%10%69%15%15%85%service on a computer
(laptop\desktop\netbook\
tablet)

--------Free\paid for e-cards
--------through a website on a
-------computer

(laptop\desktop\netbook\
tablet)

--------Comments on
--------websites\forums on a
-------computer

(laptop\desktop\netbook\
tablet)

--------Virtual assistance on a
--------website on a computer
-------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 122 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

12251002819213049612251321Unweighted Base
1237103177*95528291*12371328Weighted Base

9754*5443*9797Voice calls on a mobile
8%5%*6%15%*8%7%phone

100%56%*55%44%aefgh*100%

10272-7231-102102Text messaging \ SMS on
8%7%-8%11%-8%8%a mobile phone

100%70%-70%30%f-c           100%c

**-*--**Picture messaging \ MMS
**-*--**on a mobile phone

100%100%-100%--100%

97-72-99Emails on a mobile phone
1%1%-1%1%-1%1%

100%73%-73%27%-100%

1---1-11Micro blogging sites
*---*-**such as Twitter or

100%---100%-100%tumblr on a mobile phone

1510-105-1515Instant messaging e.g.
1%1%-1%2%-1%1%BBM, Facebook Messenger,

100%66%-66%34%-100%iMessage on a mobile
phone

2615-1511-2626Social networking sites
2%1%-2%4%-2%2%or apps such as

100%59%-59%41%-100%Facebook, or LinkedIn on
a mobile phone

--------Comments on
--------websites\forums on a
-------mobile phone

72-25-77Skype or other Internet
1%*-*2%-1%1%based phone service on a

100%33%-33%67%eg-100%mobile phone

839714821158398Voice calls on landline
7%9%19%9%*17%7%7%phone

84%d99%d15%adeh84%d1%16%abd            84%

33-3--33Post (Letters, cards or
**-*--**packages)

100%100%-100%--100%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 122 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

12251002819213049612251321Unweighted Base
1237103177*95528291*12371328Weighted Base

7396415059114856739795Meeting face to face
60%62%65%62%53%62%60%60%
93%81%d6%74%d19%7%93%

--------Direct Debit
--------
-------

--------Internet\online\website
--------(no further detail)
-------

--------Online Internet Banking
--------
-------

--------Familyfriends\acquaintan
--------ce deals with it
-------

--------Phone (no detail)
--------
-------

--------Shops\shopping (all
--------references)
-------

--------Other method
--------
-------

SUMMARY CODES

12221018739442778412221305ANY
99%99%95%99%98%92%99%98%
94%78%6%72%f21%6%c            94%c

10069268324100104ANY SOCIAL NETWORKING
8%7%2%7%11%5%8%8%

96%66%2%65%31%4%96%

5450544955459ANY EMAILS
4%5%7%5%3%6%4%4%

91%84%9%75%16%9%91%

2720-20612728ANY INSTANT MESSAGING
2%2%-2%2%1%2%2%

97%74%-74%23%3%97%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 122 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

12251002819213049612251321Unweighted Base
1237103177*95528291*12371328Weighted Base

196162161465017196213ANY VOICE CALLS
16%16%21%15%18%19%16%16%
92%76%7%68%23%8%92%

--------ANY COMMENTS ON WEBSITE
--------FORUMS
-------

86152188None
1%1%1%1%1%1%1%1%

93%71%7%64%29%7%93%

783536714Don't know
1%1%4%*1%7%1%1%

53%57%23%egh34%19%47%ab53%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 122 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

2192683103291951321Unweighted Base
2032843143361901328Weighted Base

-169111450Emails on a computer
-6%3%3%7%4%(laptop\desktop\netbook\
-32%f18%22%f            28%ftablet)

-1916261475Social networking sites
-7%5%8%7%6%such as Facebook or
-25%f21%f35%ff            19%fLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

--11-2Micro blogging sites
--**-*such as Twitter or
--48%52%-tumblr on a computer

(laptop\desktop\netbook\
tablet)

1115513Instant Messaging e.g.
1%**1%2%1%Facebook Messenger, MSN

10%7%11%35%36%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

1135*11Skype calls or other
1%*1%2%*1%Internet based phone

10%9%30%48%3%service on a computer
(laptop\desktop\netbook\
tablet)

------Free\paid for e-cards
------through a website on a
-----computer

(laptop\desktop\netbook\
tablet)

------Comments on
------websites\forums on a
-----computer

(laptop\desktop\netbook\
tablet)

------Virtual assistance on a
------website on a computer
-----(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 122 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

2192683103291951321Unweighted Base
2032843143361901328Weighted Base

91620252897Voice calls on a mobile
4%6%6%7%15%7%phone
9%17%20%25%29%adef

614233524102Text messaging \ SMS on
3%5%7%10%13%8%a mobile phone
5%14%23%34%f24%ef

--*--*Picture messaging \ MMS
--*--*on a mobile phone
--100%--

1*-8-9Emails on a mobile phone
**-2%-1%

11%5%-84%-

---1-1Micro blogging sites
---*-*such as Twitter or
---100%-tumblr on a mobile phone

-447115Instant messaging e.g.
-1%1%2%*1%BBM, Facebook Messenger,
-24%27%45%4%iMessage on a mobile

phone

-4311826Social networking sites
-1%1%3%4%2%or apps such as
-14%13%44%29%fFacebook, or LinkedIn on

a mobile phone

------Comments on
------websites\forums on a
-----mobile phone

-3-4-7Skype or other Internet
-1%-1%-1%based phone service on a
-38%-62%-mobile phone

301119182098Voice calls on landline
15%4%6%5%10%7%phone
31%acde11%20%18%20%e

21--13Post (Letters, cards or
1%*--**packages)

57%22%--21%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 122 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

2192683103291951321Unweighted Base
2032843143361901328Weighted Base

14918821117969795Meeting face to face
73%66%67%53%36%60%
19%abc24%bc27%bc22%bb             9%

------Direct Debit
------
-----

------Internet\online\website
------(no further detail)
-----

------Online Internet Banking
------
-----

------Familyfriends\acquaintan
------ce deals with it
-----

------Phone (no detail)
------
-----

------Shops\shopping (all
------references)
-----

------Other method
------
-----

SUMMARY CODES

1992773123351831305ANY
98%98%99%100%96%98%
15%21%24%26%b14%

-23204022104ANY SOCIAL NETWORKING
-8%6%12%11%8%
-22%f19%f38%ff            21%f

1169191459ANY EMAILS
*6%3%6%7%4%
2%28%f15%32%ff            24%f

15511528ANY INSTANT MESSAGING
1%2%2%3%3%2%
5%16%20%40%19%
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 122 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

2192683103291951321Unweighted Base
2032843143361901328Weighted Base

4030425248213ANY VOICE CALLS
20%11%14%15%25%16%
19%e14%20%24%23%ade

------ANY COMMENTS ON WEBSITE
------FORUMS
-----

312118None
1%1%1%*1%1%

35%18%19%12%16%

2511614Don't know
1%2%**3%1%

13%37%5%4%41%c
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Communication (QS8300 - 230711)

Q.4A_03 Generally, what method do you prefer to use to ... communicate with a group of friends or family
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 123 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

18365468174230546873101127103255271526Unweighted Base
17**33*50*71*19023050*71*87*102*13199*254288542Weighted Base

145104744510192827185155106Emails on a computer
5%12%9%13%25%19%9%13%22%28%20%18%20%19%20%(laptop\desktop\netbook\
1%4%4%9%45%42%4%9%18%27%25%17%48%52%tablet)

----1029--371415172239Social networking sites
----5%13%--4%7%10%15%7%8%7%such as Facebook or
----26%74%hl--8%18%35%39%ahiklm43%57%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-----2----11112Micro blogging sites
-----1%----1%1%***such as Twitter or
-----100%----50%50%50%50%tumblr on a computer

(laptop\desktop\netbook\
tablet)

----26--1232-88Instant Messaging e.g.
----1%2%--1%2%3%2%-3%1%Facebook Messenger, MSN
----29%71%--8%21%44%27%-100%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-----*----*--**Skype calls or other
-----*----*--**Internet based phone
-----100%----100%--100%service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

----4---*3--4-4Comments on
----2%---*3%--1%-1%websites\forums on a
----100%---12%88%--100%-computer

(laptop\desktop\netbook\
tablet)

---------------Virtual assistance on a
---------------website on a computer
--------------(laptop\desktop\netbook\

tablet)

-1152521151312138213152Voice calls on a mobile
-3%2%7%13%9%2%7%15%12%10%8%8%11%10%phone
-2%2%10%48%40%2%10%25%23%25%15%41%59%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

18365468174230546873101127103255271526Unweighted Base
17**33*50*71*19023050*71*87*102*13199*254288542Weighted Base

---128-111264711Text messaging \ SMS on
---1%1%4%-1%2%1%2%6%2%2%2%a mobile phone
---5%21%74%-5%13%7%20%54%39%61%

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

-11-4131-137612618Emails on a mobile phone
-2%1%-2%6%1%-2%3%5%6%5%2%3%
-4%4%-23%74%4%-8%15%38%35%67%33%

-----3----113-3Micro blogging sites
-----1%----1%1%1%-*such as Twitter or
-----100%----52%48%100%-tumblr on a mobile phone

-----5----22135Instant messaging e.g.
-----2%----2%2%1%1%1%BBM, Facebook Messenger,
-----100%----54%46%30%70%iMessage on a mobile

phone

---1318-13-612131023Social networking sites
---2%2%8%-2%4%-5%12%5%4%4%or apps such as
---6%14%80%fk-6%14%-27%54%afk55%45%Facebook, or LinkedIn on

a mobile phone

---------------Comments on
---------------websites\forums on a
--------------mobile phone

---------------Skype or other Internet
---------------based phone service on a
--------------mobile phone

591319341813191123171345084Voice calls on landline
28%26%27%27%18%8%27%27%12%23%13%1%14%17%16%phone
6%10%dj16%dj23%dj40%dj21%16%dj23%dj13%d28%dj20%d1%41%dj     59%

369-359-214111617Post (Letters, cards or
20%17%18%-1%2%18%-2%1%3%1%4%2%3%packages)
20%33%adefgh54%adefgh-17%30%54%adefgh-9%8%24%6%64%36%

jkljkljkl

78152637401526211622185267119Meeting face to face
43%24%30%37%19%17%30%37%23%16%17%18%20%23%22%
6%7%13%22%aefjk31%34%13%22%aefjk17%14%19%15%44%56%

---------------Direct Debit
---------------
--------------
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

18365468174230546873101127103255271526Unweighted Base
17**33*50*71*19023050*71*87*102*13199*254288542Weighted Base

---------------Internet\online\website
---------------(no further detail)
--------------

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

----1---1----11Phone (no detail)
----*---1%----**
----100%---100%----100%

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

172744631722124463769612091224266490ANY
95%84%88%88%91%92%88%88%87%94%92%92%88%93%91%
3%6%9%13%35%43%9%13%16%20%25%19%46%54%

---11352-1672230333467ANY SOCIAL NETWORKING
---2%7%23%-2%7%7%17%30%13%12%12%
---2%20%78%afghik-2%10%10%33%hilm45%afghik50%50%

lmnlmn

155105158510203133246361124ANY EMAILS
5%14%11%13%27%25%11%13%23%30%26%24%25%21%23%
1%4%4%8%41%47%4%8%17%25%27%19%51%49%

----210--126411112ANY INSTANT MESSAGING
----1%4%--1%2%4%4%1%4%2%
----18%82%--5%13%48%34%11%89%

5914255939142524353185681137ANY VOICE CALLS
28%29%28%35%31%17%28%35%27%34%23%8%22%28%25%
4%7%d10%d18%dj43%dj28%10%d18%dj17%d26%dj22%d6%41%d      59%

----4---*3--4-4ANY COMMENTS ON WEBSITE
----2%---*3%--1%-1%FORUMS
----100%---12%88%--100%-
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

18365468174230546873101127103255271526Unweighted Base
17**33*50*71*19023050*71*87*102*13199*254288542Weighted Base

13429842365314923None
5%10%8%2%5%4%8%2%4%6%4%3%6%3%4%
4%13%17%7%40%35%17%7%15%26%23%13%62%38%

-227810278-65151228Don't know
-7%5%10%4%5%5%10%9%-4%5%6%4%5%
-8%f8%26%f28%38%8%26%f28%f-20%18%56%44%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

24128514596159126243782112303192118526Unweighted Base
21532711699*17715023**40*88*103*28**31**101*128542Weighted Base

19869104541-32226562518106Emails on a computer
9%26%8%11%26%27%-9%25%25%17%20%25%14%20%(laptop\desktop\netbook\

18%82%lmo9%10%43%lmo39%lmo-3%21%25%4%6%24%mo     17%tablet)

2217148125--611--41839Social networking sites
10%5%12%8%7%3%--7%11%--4%14%7%such as Facebook or
57%43%36%j21%31%12%--15%28%--11%46%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

11-1-1---1---12Micro blogging sites
**-1%-1%---1%---1%*such as Twitter or

50%50%-50%-50%---50%---50%tumblr on a computer
(laptop\desktop\netbook\
tablet)

171-35------268Instant Messaging e.g.
*2%1%-1%3%------2%4%1%Facebook Messenger, MSN
8%92%8%-33%59%------29%71%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

*-*----------**Skype calls or other
*-*----------**Internet based phone

100%-100%----------100%service on a computer
(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

121-11--4-----4Comments on
1%1%1%-1%1%--4%-----1%websites\forums on a

32%68%32%-40%28%--100%-----computer
(laptop\desktop\netbook\
tablet)

---------------Virtual assistance on a
---------------website on a computer
--------------(laptop\desktop\netbook\

tablet)

26261214131312117-3141452Voice calls on a mobile
12%8%10%14%7%9%4%5%13%7%-10%14%11%10%phone
50%50%23%27%25%25%2%4%21%14%-6%27%26%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

24128514596159126243782112303192118526Unweighted Base
21532711699*17715023**40*88*103*28**31**101*128542Weighted Base

561441--13-11511Text messaging \ SMS on
2%2%1%4%2%1%--1%3%-2%1%4%2%a mobile phone

49%51%13%35%38%13%--7%31%-5%13%43%

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

513-594--481-*518Emails on a mobile phone
2%4%-5%5%3%--4%8%3%-*4%3%

29%71%-29%47%24%--20%47%4%-2%27%

11-1-1---3----3Micro blogging sites
1%*-1%-1%---3%----*such as Twitter or

52%48%-52%-48%---100%----tumblr on a mobile phone

231121---1---35Instant messaging e.g.
1%1%1%1%1%1%---1%---3%1%BBM, Facebook Messenger,

42%58%20%22%34%24%---30%---70%iMessage on a mobile
phone

71634106-1210--1923Social networking sites
3%5%3%4%5%4%-3%2%9%--1%7%4%or apps such as

32%68%15%17%42%26%-6%8%42%--6%38%Facebook, or LinkedIn on
a mobile phone

---------------Comments on
---------------websites\forums on a
--------------mobile phone

---------------Skype or other Internet
---------------based phone service on a
--------------mobile phone

434219241526310139101021984Voice calls on landline
20%13%16%24%9%17%15%24%14%8%36%31%21%7%16%phone
51%k49%23%28%k18%31%4%11%15%10%12%12%25%b10%

9871536-233-1217Post (Letters, cards or
4%3%6%1%3%2%27%-2%3%11%-1%1%3%packages)

52%48%44%8%28%20%36%-9%19%18%-8%10%

4870272141298181511882229119Meeting face to face
23%22%23%21%23%20%34%45%17%11%28%27%21%23%22%
41%59%23%18%34%25%6%15%afg13%9%6%7%18%24%

---------------Direct Debit
---------------
--------------
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

24128514596159126243782112303192118526Unweighted Base
21532711699*17715023**40*88*103*28**31**101*128542Weighted Base

---------------Internet\online\website
---------------(no further detail)
--------------

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

1-1---------1-1Phone (no detail)
*-1%---------1%-*

100%-100%---------100%-

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

193298979515913818357894262894118490ANY
90%91%84%97%90%92%79%86%88%91%94%90%93%92%91%
39%61%20%19%m33%28%4%7%16%19%5%6%19%24%

323517152213-1824--62867ANY SOCIAL NETWORKING
15%11%15%15%12%9%-3%9%23%--6%22%12%
48%52%26%22%33%19%-2%11%36%agh--9%42%c

25999165445-32535562623124ANY EMAILS
11%30%8%16%31%30%-9%29%34%20%20%26%18%23%
20%80%lmo7%13%44%mo37%mo-3%20%28%h4%5%21%mo     19%

3102146---1--2912ANY INSTANT MESSAGING
1%3%1%1%2%4%---1%--2%7%2%

21%79%12%8%33%46%---11%--18%71%

696831382939412241610133523137ANY VOICE CALLS
32%21%27%38%16%26%19%29%27%15%36%41%35%18%25%
50%kn50%23%28%kn21%29%3%9%17%12%7%9%26%b17%

121-11--4-----4ANY COMMENTS ON WEBSITE
1%1%1%-1%1%--4%-----1%FORUMS

32%68%32%-40%28%--100%-----
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

24128514596159126243782112303192118526Unweighted Base
21532711699*17715023**40*88*103*28**31**101*128542Weighted Base

1310112743*74112523None
6%3%9%2%4%2%14%1%8%3%3%4%2%4%4%

56%44%47%n9%28%16%14%2%31%15%3%5%9%20%

919811182536125528Don't know
4%6%7%1%6%5%7%13%4%5%3%6%5%4%5%

33%67%28%4%38%29%6%19%11%20%3%7%17%18%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

355171691568721450181295526Unweighted Base
36917371*14590*23650*178313542Weighted Base

68381617185563269106Emails on a computer
18%22%23%12%20%23%11%18%22%20%(laptop\desktop\netbook\
64%36%15%16%17%52%g5%30%65%tablet)

241511104131231539Social networking sites
7%9%16%7%4%6%2%13%5%7%such as Facebook or

62%38%29%e26%10%34%3%59%b38%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

-2--2--112Micro blogging sites
-1%--2%--1%**such as Twitter or
-100%--100%--50%50%tumblr on a computer

(laptop\desktop\netbook\
tablet)

5212-5-358Instant Messaging e.g.
1%1%2%1%-2%-2%2%1%Facebook Messenger, MSN

69%31%15%21%-65%-39%61%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

*----*-*-*Skype calls or other
*----*-*-*Internet based phone

100%----100%-100%-service on a computer
(laptop\desktop\netbook\
tablet)

----------Free\paid for e-cards
----------through a website on a
---------computer

(laptop\desktop\netbook\
tablet)

*3-111--44Comments on
*2%-1%1%1%--1%1%websites\forums on a

12%88%-29%32%39%--100%computer
(laptop\desktop\netbook\
tablet)

----------Virtual assistance on a
----------website on a computer
---------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 123 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

355171691568721450181295526Unweighted Base
36917371*14590*23650*178313542Weighted Base

35183910317172852Voice calls on a mobile
9%10%4%6%11%13%14%9%9%10%phone

66%34%5%17%19%59%13%32%54%

475222-6511Text messaging \ SMS on
1%4%7%1%2%1%-3%2%2%a mobile phone

35%65%48%e19%15%18%-54%46%

----------Picture messaging \ MMS
----------on a mobile phone
---------

994239112618Emails on a mobile phone
3%5%5%1%4%4%1%7%2%3%

51%49%20%10%18%52%4%65%b31%

3-1--1-113Micro blogging sites
1%-2%--1%-1%**such as Twitter or

100%-48%--52%-48%52%tumblr on a mobile phone

31-2*2-4*5Instant messaging e.g.
1%1%-1%1%1%-2%*1%BBM, Facebook Messenger,

70%30%-43%10%47%-90%10%iMessage on a mobile
phone

16797251101223Social networking sites
4%4%13%5%2%2%3%5%4%4%or apps such as

69%31%39%ae29%8%23%6%42%52%Facebook, or LinkedIn on
a mobile phone

----------Comments on
----------websites\forums on a
---------mobile phone

----------Skype or other Internet
----------based phone service on a
---------mobile phone

6321-2914411086684Voice calls on landline
17%12%-20%16%17%20%4%21%16%phone
74%26%-34%h17%h49%h12%c9%ch          79%c

125-106*351017Post (Letters, cards or
3%3%-7%7%*5%3%3%3%packages)

72%28%-61%e36%e3%15%27%58%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 123 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

355171691568721450181295526Unweighted Base
36917371*14590*23650*178313542Weighted Base

873114341952163765119Meeting face to face
24%18%20%23%21%22%32%21%21%22%
73%27%12%28%16%43%14%32%55%

----------Direct Debit
----------
---------

----------Internet\online\website
----------(no further detail)
---------

----------Online Internet Banking
----------
---------

----------Familyfriends\acquaintan
----------ce deals with it
---------

1----1--11Phone (no detail)
*----*--**

100%----100%--100%

----------Shops\shopping (all
----------references)
---------

----------Other method
----------
---------

SUMMARY CODES

330160651248222044158288490ANY
90%93%91%86%91%93%89%89%92%91%
67%33%13%25%17%45%9%32%59%

422422178203352967ANY SOCIAL NETWORKING
12%14%31%12%9%9%5%20%9%12%
64%36%33%aefg26%12%30%4%52%b44%

77472019216464374124ANY EMAILS
21%27%28%13%24%27%12%24%24%23%
62%38%16%15%17%52%g5%35%60%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 123 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

355171691568721450181295526Unweighted Base
36917371*14590*23650*178313542Weighted Base

9414*7-7512ANY INSTANT MESSAGING
2%2%2%2%1%3%-4%2%2%

69%31%9%29%4%58%-58%42%

98393382472172595137ANY VOICE CALLS
26%23%4%26%27%31%34%14%30%25%
71%29%2%28%h18%h53%h12%c18%ch          69%c

*3-111--44ANY COMMENTS ON WEBSITE
*2%-1%1%1%--1%1%FORUMS

12%88%-29%32%39%--100%

16711165581123None
4%4%2%8%6%2%9%4%4%4%

70%30%6%48%24%21%20%32%47%

226592121121428Don't know
6%3%7%6%2%5%2%7%5%5%

80%20%18%33%8%42%4%45%52%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 123 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

202121459729986163106244673251132526Unweighted Base
21914047870*101*91*173107*21**47*79*265130542Weighted Base

6146102113014381248186115106Emails on a computer
28%33%21%16%30%15%22%12%18%16%23%23%12%20%(laptop\desktop\netbook\
58%43%a97%11%28%g13%36%12%4%7%17%58%14%tablet)

23536109569457131039Social networking sites
10%3%8%14%9%6%3%9%18%11%9%5%8%7%such as Facebook or
58%12%92%25%h23%13%15%23%10%13%18%33%26%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

1-2-11----11-2Micro blogging sites
*-*-1%1%----1%*-*such as Twitter or

50%-100%-50%50%----50%50%-tumblr on a computer
(laptop\desktop\netbook\
tablet)

638*312**214*8Instant Messaging e.g.
3%2%2%1%3%1%1%*2%5%1%1%*1%Facebook Messenger, MSN

71%44%100%6%42%17%30%6%6%27%15%47%6%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

--*----*----**Skype calls or other
--*----*----**Internet based phone
--100%----100%----100%service on a computer

(laptop\desktop\netbook\
tablet)

--------------Free\paid for e-cards
--------------through a website on a
-------------computer

(laptop\desktop\netbook\
tablet)

*1422*----*3-4Comments on
*1%1%2%2%*----1%1%-1%websites\forums on a

12%27%100%45%44%12%----12%88%-computer
(laptop\desktop\netbook\
tablet)

--------------Virtual assistance on a
--------------website on a computer
-------------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

202121459729986163106244673251132526Unweighted Base
21914047870*101*91*173107*21**47*79*265130542Weighted Base

2021436118179264231752Voice calls on a mobile
9%15%9%9%11%9%10%9%9%13%5%9%13%10%phone

39%41%82%12%22%16%33%18%4%11%8%44%33%

611134111-315211Text messaging \ SMS on
3%1%2%4%4%2%1%1%-7%1%2%1%2%a mobile phone

56%13%100%25%40%13%11%10%-28%10%46%16%

--------------Picture messaging \ MMS
--------------on a mobile phone
-------------

15617523441336518Emails on a mobile phone
7%4%4%7%2%3%2%4%6%5%4%2%4%3%

82%31%93%26%12%17%22%23%7%14%17%32%30%

113--11---11-3Micro blogging sites
1%1%1%--1%1%---2%1%-*such as Twitter or

48%52%100%--48%52%---48%52%-tumblr on a mobile phone

2-2-*211--1225Instant messaging e.g.
1%-*-*2%1%1%--1%1%1%1%BBM, Facebook Messenger,

47%-34%-10%44%24%22%--24%34%42%iMessage on a mobile
phone

155221287412212523Social networking sites
7%4%5%2%2%9%4%4%5%4%3%5%4%4%or apps such as

66%23%94%5%11%36%31%18%5%8%10%53%24%Facebook, or LinkedIn on
a mobile phone

--------------Comments on
--------------websites\forums on a
-------------mobile phone

--------------Skype or other Internet
--------------based phone service on a
-------------mobile phone

1217756171632141516471584Voice calls on landline
6%12%16%9%16%17%18%13%6%11%20%18%12%16%phone

15%20%90%n7%20%19%38%17%2%6%19%56%n      18%

231013365--210517Post (Letters, cards or
1%2%2%1%2%3%3%5%--2%4%4%3%packages)

14%17%56%6%15%17%33%30%--9%62%30%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

202121459729986163106244673251132526Unweighted Base
21914047870*101*91*173107*21**47*79*265130542Weighted Base

4429100151120433049165436119Meeting face to face
20%20%21%22%11%22%25%28%18%19%20%21%28%22%
37%24%84%13%9%17%36%j25%j3%7%13%46%30%

--------------Direct Debit
--------------
-------------

--------------Internet\online\website
--------------(no further detail)
-------------

--------------Online Internet Banking
--------------
-------------

--------------Familyfriends\acquaintan
--------------ce deals with it
-------------

--1---1----1-1Phone (no detail)
--*---*----*-*
--100%---100%----100%-

--------------Shops\shopping (all
--------------references)
-------------

--------------Other method
--------------
-------------

SUMMARY CODES

20913843460968415991184273244113490ANY
96%98%91%87%95%93%92%85%83%90%93%92%88%91%
43%28%al88%12%20%17%32%19%4%9%15%50%23%

40116211131614135712271667ANY SOCIAL NETWORKING
18%8%13%16%12%17%8%12%24%15%15%10%12%12%
60%17%94%17%19%23%22%20%8%11%17%41%23%

76511191632174217510216720124ANY EMAILS
35%37%25%23%32%19%24%15%24%22%27%25%16%23%
62%a41%a96%13%26%g14%34%13%4%8%17%54%17%

839*4331*225212ANY INSTANT MESSAGING
4%2%2%1%4%4%2%1%2%5%3%2%2%2%

62%28%76%4%30%27%28%12%4%17%18%42%19%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

202121459729986163106244673251132526Unweighted Base
21914047870*101*91*173107*21**47*79*265130542Weighted Base

33381181328244924311207032137ANY VOICE CALLS
15%27%25%18%28%26%28%22%16%24%25%26%25%25%
24%28%87%n9%20%17%36%17%2%8%15%51%n      24%

*1422*----*3-4ANY COMMENTS ON WEBSITE
*1%1%2%2%*----1%1%-1%FORUMS

12%27%100%45%44%12%----12%88%-

4121453471249723None
2%*4%6%4%4%2%7%6%4%5%3%6%4%

15%3%89%18%19%15%16%31%5%9%18%37%31%

622351310922113928Don't know
3%1%5%7%1%3%6%8%11%5%1%5%7%5%

22%7%83%18%3%10%37%32%8%9%4%47%32%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

190336116410526Unweighted Base
190352120422542Weighted Base

50561888106Emails on a computer
26%16%15%21%20%(laptop\desktop\netbook\
47%d53%17%83%tablet)

1920122739Social networking sites
10%6%10%6%7%such as Facebook or
49%51%31%69%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

2-112Micro blogging sites
1%-1%**such as Twitter or

100%-50%50%tumblr on a computer
(laptop\desktop\netbook\
tablet)

26268Instant Messaging e.g.
1%2%2%1%1%Facebook Messenger, MSN

27%73%27%73%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

-*-**Skype calls or other
-*-**Internet based phone
-100%-100%service on a computer

(laptop\desktop\netbook\
tablet)

-----Free\paid for e-cards
-----through a website on a
----computer

(laptop\desktop\netbook\
tablet)

22134Comments on
1%1%1%1%1%websites\forums on a

44%56%28%72%computer
(laptop\desktop\netbook\
tablet)

-----Virtual assistance on a
-----website on a computer
----(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 123 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

190336116410526Unweighted Base
190352120422542Weighted Base

943124052Voice calls on a mobile
5%12%10%10%10%phone

18%82%e23%77%

654611Text messaging \ SMS on
3%1%4%2%2%a mobile phone

56%44%41%59%

-----Picture messaging \ MMS
-----on a mobile phone
----

9921618Emails on a mobile phone
5%3%2%4%3%

50%50%11%89%

11113Micro blogging sites
1%*1%**such as Twitter or

48%52%48%52%tumblr on a mobile phone

32-55Instant messaging e.g.
1%1%-1%1%BBM, Facebook Messenger,

58%42%-100%iMessage on a mobile
phone

101231923Social networking sites
5%4%3%5%4%or apps such as

45%55%15%85%Facebook, or LinkedIn on
a mobile phone

-----Comments on
-----websites\forums on a
----mobile phone

-----Skype or other Internet
-----based phone service on a
----mobile phone

2064226284Voice calls on landline
11%18%19%15%16%phone
24%76%26%74%

61121517Post (Letters, cards or
3%3%1%4%3%packages)

37%63%10%90%

31882989119Meeting face to face
16%25%25%21%22%
26%74%25%75%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 123 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

190336116410526Unweighted Base
190352120422542Weighted Base

-----Direct Debit
-----
----

-----Internet\online\website
-----(no further detail)
----

-----Online Internet Banking
-----
----

-----Familyfriends\acquaintan
-----ce deals with it
----

-1-11Phone (no detail)
-*-**
-100%-100%

-----Shops\shopping (all
-----references)
----

-----Other method
-----
----

SUMMARY CODES

171319111380490ANY
90%91%93%90%91%
35%65%23%77%

3334184967ANY SOCIAL NETWORKING
17%10%15%12%12%
49%51%27%73%

596520104124ANY EMAILS
31%18%17%25%23%
47%d53%16%84%

5821012ANY INSTANT MESSAGING
2%2%2%2%2%

38%62%17%83%

3010734103137ANY VOICE CALLS
16%30%29%24%25%
22%78%e25%75%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 123 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

190336116410526Unweighted Base
190352120422542Weighted Base

22134ANY COMMENTS ON WEBSITE
1%1%1%1%1%FORUMS

44%56%28%72%

111312223None
6%4%1%5%4%

46%54%6%94%

82082028Don't know
4%6%6%5%5%

27%73%27%73%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 123 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

143148423137575333260118526Unweighted Base
12**33**43*47*42**38*5**87*17**30**70*118542Weighted Base

3796103118441031106Emails on a computer
28%21%21%13%25%9%15%20%24%13%14%26%20%(laptop\desktop\netbook\
3%6%9%6%10%3%1%17%4%4%9%29%tablet)

232415-4137739Social networking sites
18%9%4%8%3%13%-5%6%9%11%6%7%such as Facebook or
6%8%5%10%3%13%-11%3%7%19%18%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

---1-----1--2Micro blogging sites
---2%-----3%--*such as Twitter or
---50%-----50%--tumblr on a computer

(laptop\desktop\netbook\
tablet)

2--1---1---48Instant Messaging e.g.
13%--3%---1%---3%1%Facebook Messenger, MSN
21%--17%---15%---48%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

--------*---*Skype calls or other
--------2%---*Internet based phone
--------100%---service on a computer

(laptop\desktop\netbook\
tablet)

-------------Free\paid for e-cards
-------------through a website on a
------------computer

(laptop\desktop\netbook\
tablet)

1-------*1114Comments on
4%-------3%2%1%1%1%websites\forums on a

15%-------12%17%28%29%computer
(laptop\desktop\netbook\
tablet)

-------------Virtual assistance on a
-------------website on a computer
------------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

143148423137575333260118526Unweighted Base
12**33**43*47*42**38*5**87*17**30**70*118542Weighted Base

124373-9*541452Voice calls on a mobile
9%5%8%7%16%7%-10%3%18%6%12%10%phone
2%3%7%6%13%5%-16%1%10%8%27%

--1311-1111111Text messaging \ SMS on
--2%6%3%2%-1%4%3%2%1%2%a mobile phone
--10%24%13%7%-10%5%7%10%13%

-------------Picture messaging \ MMS
-------------on a mobile phone
------------

-31-13-511-418Emails on a mobile phone
-9%3%-3%7%-5%4%3%-3%3%
-16%7%-8%15%-26%4%5%-20%

----11------3Micro blogging sites
----3%3%------*such as Twitter or
----52%48%------tumblr on a mobile phone

--2----2---*5Instant messaging e.g.
--5%----2%---*1%BBM, Facebook Messenger,
--48%----42%---10%iMessage on a mobile

phone

122-31-3*16423Social networking sites
8%7%5%-8%1%-4%2%2%8%3%4%or apps such as
4%10%9%-15%2%-13%2%3%26%17%Facebook, or LinkedIn on

a mobile phone

-------------Comments on
-------------websites\forums on a
------------mobile phone

-------------Skype or other Internet
-------------based phone service on a
------------mobile phone

-37119411425101784Voice calls on landline
-10%16%23%21%11%23%16%13%16%15%15%16%phone
-4%8%13%10%5%1%17%3%6%12%21%

--1321-2*13217Post (Letters, cards or
--3%7%6%3%-3%3%3%4%2%3%packages)
--8%18%14%7%-14%3%6%17%13%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

143148423137575333260118526Unweighted Base
12**33**43*47*42**38*5**87*17**30**70*118542Weighted Base

29108513322461919119Meeting face to face
14%27%22%16%11%35%61%25%21%22%27%16%22%
1%7%8%6%4%11%3%18%3%5%16%16%

-------------Direct Debit
-------------
------------

-------------Internet\online\website
-------------(no further detail)
------------

-------------Online Internet Banking
-------------
------------

-------------Familyfriends\acquaintan
-------------ce deals with it
------------

---1--------1Phone (no detail)
---2%--------*
---100%--------

-------------Shops\shopping (all
-------------references)
------------

-------------Other method
-------------
------------

SUMMARY CODES

122939404235581142861104490ANY
95%88%89%87%100%91%100%93%83%94%88%89%91%
2%6%8%8%9%7%1%16%3%6%13%21%

354567-714131167ANY SOCIAL NETWORKING
26%16%9%10%14%18%-8%8%15%19%9%12%
5%8%6%7%9%10%-11%2%6%20%16%

310106126122551035124ANY EMAILS
28%30%24%13%28%16%15%26%28%16%14%29%23%
3%8%8%5%9%5%1%18%4%4%8%28%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

143148423137575333260118526Unweighted Base
12**33**43*47*42**38*5**87*17**30**70*118542Weighted Base

2-21---3---412ANY INSTANT MESSAGING
13%-5%3%---4%---4%2%
13%-18%10%---25%---34%

1511141671233101532137ANY VOICE CALLS
9%16%24%30%38%18%23%26%17%34%21%27%25%
1%4%8%10%11%5%1%17%2%7%11%23%

1-------*1114ANY COMMENTS ON WEBSITE
4%-------3%2%1%1%1%FORUMS

15%-------12%17%28%29%

-221-3-6*-1923None
-6%4%2%-7%-7%3%-1%7%4%
-9%8%4%-11%-25%2%-4%37%

1235-1--228528Don't know
5%5%6%11%-3%--14%6%11%4%5%
2%6%10%19%f-4%--9%6%27%f17%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

8543914372844784442526Unweighted Base
86*45412**38*30**46181*461542Weighted Base

1689337921393106Emails on a computer
19%20%28%9%23%20%16%20%20%(laptop\desktop\netbook\
16%84%3%3%6%87%12%88%tablet)

93025329102939Social networking sites
11%7%18%13%10%6%12%6%7%such as Facebook or
24%76%6%13%8%74%25%75%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-2---2112Micro blogging sites
-*---*1%**such as Twitter or
-100%---100%50%50%tumblr on a computer

(laptop\desktop\netbook\
tablet)

352--6178Instant Messaging e.g.
3%1%13%--1%1%2%1%Facebook Messenger, MSN

33%67%21%--79%8%92%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

*----*-**Skype calls or other
*----*-**Internet based phone

100%----100%-100%service on a computer
(laptop\desktop\netbook\
tablet)

---------Free\paid for e-cards
---------through a website on a
--------computer

(laptop\desktop\netbook\
tablet)

131--3134Comments on
1%1%4%--1%1%1%1%websites\forums on a

28%72%15%--85%15%85%computer
(laptop\desktop\netbook\
tablet)

---------Virtual assistance on a
---------website on a computer
--------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

8543914372844784442526Unweighted Base
86*45412**38*30**46181*461542Weighted Base

12391324734952Voice calls on a mobile
14%9%9%7%6%10%4%11%10%phone
22%75%2%5%3%89%6%94%

110-1-1011011Text messaging \ SMS on
2%2%-2%-2%1%2%2%a mobile phone

13%87%-7%-93%5%95%

---------Picture messaging \ MMS
---------on a mobile phone
--------

315-331311718Emails on a mobile phone
4%3%-7%10%3%1%4%3%

17%83%-15%16%69%5%95%

-3-1-1113Micro blogging sites
-1%-3%-*2%**such as Twitter or
-100%-48%-52%48%52%tumblr on a mobile phone

*4---5-55Instant messaging e.g.
1%1%---1%-1%1%BBM, Facebook Messenger,

10%90%---100%-100%iMessage on a mobile
phone

4181121941923Social networking sites
5%4%8%1%7%4%4%4%4%or apps such as

19%81%4%2%10%84%16%84%Facebook, or LinkedIn on
a mobile phone

---------Comments on
---------websites\forums on a
--------mobile phone

---------Skype or other Internet
---------based phone service on a
--------mobile phone

1173-4278117384Voice calls on landline
13%16%-11%6%17%14%16%16%phone
13%87%-5%2%93%14%86%

-17-1-1621517Post (Letters, cards or
-4%-3%-3%3%3%3%packages)
-100%-7%-93%13%87%

141052138962396119Meeting face to face
16%23%14%35%26%21%28%21%22%
12%88%1%11%7%81%19%81%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

8543914372844784442526Unweighted Base
86*45412**38*30**46181*461542Weighted Base

---------Direct Debit
---------
--------

---------Internet\online\website
---------(no further detail)
--------

---------Online Internet Banking
---------
--------

---------Familyfriends\acquaintan
---------ce deals with it
--------

-1---1-11Phone (no detail)
-*---*-**
-100%---100%-100%

---------Shops\shopping (all
---------references)
--------

---------Other method
---------
--------

SUMMARY CODES

7641312352641870420490ANY
89%91%95%91%87%91%87%91%91%
15%84%2%7%5%85%14%86%

145337551165167ANY SOCIAL NETWORKING
16%12%26%18%18%11%20%11%12%
21%79%5%10%8%77%24%76%

20104361010514110124ANY EMAILS
23%23%28%16%32%23%17%24%23%
16%84%3%5%8%85%11%89%

392--1111212ANY INSTANT MESSAGING
4%2%13%--2%1%3%2%

24%76%13%--87%5%95%

2311217312514122137ANY VOICE CALLS
27%25%9%18%11%27%18%27%25%
17%82%1%5%2%92%10%90%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

8543914372844784442526Unweighted Base
86*45412**38*30**46181*461542Weighted Base

131--3134ANY COMMENTS ON WEBSITE
1%1%4%--1%1%1%1%FORUMS

28%72%15%--85%15%85%

617-321942023None
7%4%-7%7%4%5%4%4%

26%74%-11%9%80%16%84%

4241122462128Don't know
4%5%5%3%6%5%8%5%5%

13%87%2%4%6%88%23%77%

 Page 1376

Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 123 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

4943992637312132494526Unweighted Base
51142226**39611531**511542Weighted Base

10381278252103106Emails on a computer
20%19%9%20%22%8%20%20%(laptop\desktop\netbook\
98%76%2%74%24%2%98%tablet)

3828-28913839Social networking sites
7%7%-7%8%5%7%7%such as Facebook or

96%73%-73%24%4%96%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

22-2--22Micro blogging sites
**-1%--**such as Twitter or

100%100%-100%--100%tumblr on a computer
(laptop\desktop\netbook\
tablet)

76*61*78Instant Messaging e.g.
1%2%2%1%1%1%1%1%Facebook Messenger, MSN

94%82%6%76%18%6%94%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

**-*--**Skype calls or other
**-*--**Internet based phone

100%100%-100%--100%service on a computer
(laptop\desktop\netbook\
tablet)

--------Free\paid for e-cards
--------through a website on a
-------computer

(laptop\desktop\netbook\
tablet)

33-3-134Comments on
1%1%-1%-2%1%1%websites\forums on a

83%83%-83%-17%83%computer
(laptop\desktop\netbook\
tablet)

--------Virtual assistance on a
--------website on a computer
-------(laptop\desktop\netbook\

tablet)

 Page 1377

Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 123 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

4943992637312132494526Unweighted Base
51142226**39611531**511542Weighted Base

5230-3022-5252Voice calls on a mobile
10%7%-8%19%-10%10%phone

100%58%-58%42%aegh-100%

118-83-1111Text messaging \ SMS on
2%2%-2%2%-2%2%a mobile phone

100%77%-77%23%-100%

--------Picture messaging \ MMS
--------on a mobile phone
-------

1811-117-1818Emails on a mobile phone
4%3%-3%7%-4%3%

100%59%-59%41%-100%

33-3--33Micro blogging sites
1%1%-1%--1%*such as Twitter or

100%100%-100%--100%tumblr on a mobile phone

51-13-55Instant messaging e.g.
1%*-*3%-1%1%BBM, Facebook Messenger,

100%24%-24%76%eg-100%iMessage on a mobile
phone

2317-176-2323Social networking sites
4%4%-4%5%-4%4%or apps such as

100%75%-75%25%-100%Facebook, or LinkedIn on
a mobile phone

--------Comments on
--------websites\forums on a
-------mobile phone

--------Skype or other Internet
--------based phone service on a
-------mobile phone

7882676267884Voice calls on landline
15%20%22%19%2%19%15%16%phone
93%d98%d7%91%d2%7%d            93%

1511110521517Post (Letters, cards or
3%3%5%2%5%8%3%3%packages)

86%63%8%56%31%14%86%

11396691226113119Meeting face to face
22%23%23%23%19%19%22%22%
95%81%5%76%19%5%95%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 123 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

4943992637312132494526Unweighted Base
51142226**39611531**511542Weighted Base

--------Direct Debit
--------
-------

--------Internet\online\website
--------(no further detail)
-------

--------Online Internet Banking
--------
-------

--------Familyfriends\acquaintan
--------ce deals with it
-------

1---1-11Phone (no detail)
*---1%-**

100%---100%-100%

--------Shops\shopping (all
--------references)
-------

--------Other method
--------
-------

SUMMARY CODES

4723801636510719472490ANY
92%90%61%92%93%61%92%91%
96%78%3%74%22%4%96%

6550-501516567ANY SOCIAL NETWORKING
13%12%-13%13%5%13%12%
98%75%-75%23%2%98%

12191289322121124ANY EMAILS
24%22%9%22%28%8%24%23%
98%74%2%72%26%2%98%

127*75*1212ANY INSTANT MESSAGING
2%2%2%2%4%1%2%2%

96%60%4%57%40%4%96%

1311136107246131137ANY VOICE CALLS
26%27%22%27%21%19%26%25%
96%83%4%78%17%4%96%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 123 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

4943992637312132494526Unweighted Base
51142226**39611531**511542Weighted Base

33-3-134ANY COMMENTS ON WEBSITE
1%1%-1%-2%1%1%FORUMS

83%83%-83%-17%83%

2017315632023None
4%4%11%4%5%10%4%4%

86%74%12%62%24%14%86%

1924717291928Don't know
4%6%28%4%2%29%4%5%

68%87%26%61%7%32%68%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 123 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

5013111414388526Unweighted Base
49*14311514687*542Weighted Base

536232418106Emails on a computer
10%25%20%16%20%20%(laptop\desktop\netbook\
5%34%22%23%17%tablet)

-11418739Social networking sites
-7%3%12%8%7%such as Facebook or
-27%9%45%18%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-1-1-2Micro blogging sites
-1%-1%-*such as Twitter or
-50%-50%-tumblr on a computer

(laptop\desktop\netbook\
tablet)

-11338Instant Messaging e.g.
-1%1%2%4%1%Facebook Messenger, MSN
-15%8%37%40%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

---*-*Skype calls or other
---*-*Internet based phone
---100%-service on a computer

(laptop\desktop\netbook\
tablet)

------Free\paid for e-cards
------through a website on a
-----computer

(laptop\desktop\netbook\
tablet)

111*14Comments on
1%1%1%*1%1%websites\forums on a

15%29%28%12%17%computer
(laptop\desktop\netbook\
tablet)

------Virtual assistance on a
------website on a computer
-----(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 123 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

5013111414388526Unweighted Base
49*14311514687*542Weighted Base

413179952Voice calls on a mobile
8%9%15%6%10%10%phone
8%25%33%17%17%

-4-5211Text messaging \ SMS on
-3%-3%2%2%a mobile phone
-38%-45%17%

------Picture messaging \ MMS
------on a mobile phone
-----

-817218Emails on a mobile phone
-6%1%5%3%3%
-46%5%36%13%

-11--3Micro blogging sites
-1%1%--*such as Twitter or
-48%52%--tumblr on a mobile phone

--1315Instant messaging e.g.
--1%2%1%1%BBM, Facebook Messenger,
--20%57%24%iMessage on a mobile

phone

-6112323Social networking sites
-5%1%8%3%4%or apps such as
-28%6%54%12%Facebook, or LinkedIn on

a mobile phone

------Comments on
------websites\forums on a
-----mobile phone

------Skype or other Internet
------based phone service on a
-----mobile phone

13212220884Voice calls on landline
27%14%19%14%9%16%phone
16%24%26%24%10%

4324417Post (Letters, cards or
8%2%2%3%4%3%packages)

25%15%12%26%22%

1527312620119Meeting face to face
30%19%27%18%23%22%
13%22%26%22%17%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 123 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

5013111414388526Unweighted Base
49*14311514687*542Weighted Base

------Direct Debit
------
-----

------Internet\online\website
------(no further detail)
-----

------Online Internet Banking
------
-----

------Familyfriends\acquaintan
------ce deals with it
-----

1----1Phone (no detail)
2%----*

100%----

------Shops\shopping (all
------references)
-----

------Other method
------
-----

SUMMARY CODES

4313310613277490ANY
87%93%92%90%88%91%
9%27%22%27%16%

-196311067ANY SOCIAL NETWORKING
-14%6%21%11%12%
-29%10%47%df14%

544243020124ANY EMAILS
10%31%21%21%23%23%
4%36%f19%25%16%

-125412ANY INSTANT MESSAGING
-1%1%4%5%2%
-9%12%44%34%

1734393017137ANY VOICE CALLS
35%24%34%20%19%25%
13%25%29%22%12%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 123 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

5013111414388526Unweighted Base
49*14311514687*542Weighted Base

111*14ANY COMMENTS ON WEBSITE
1%1%1%*1%1%FORUMS

15%29%28%12%17%

3537523None
6%4%3%5%6%4%

12%22%14%31%21%

4567528Don't know
7%4%5%5%6%5%

13%19%22%26%19%
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Communication (QS8300 - 230711)

Q.4A_04 Generally, what method do you prefer to use to ... communicate with a group of people you don't know
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 124 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1021292311604084712311601762322502216975731270Unweighted Base
91*1172081784274572081781952322581996636081271Weighted Base

112315823695491928Emails on a computer
1%1%1%2%3%2%1%2%3%4%2%2%1%3%2%(laptop\desktop\netbook\
3%4%6%11%53%29%6%11%21%32%16%13%31%69%tablet)

----1839--6131722223557Social networking sites
----4%9%--3%5%7%11%3%6%5%such as Facebook or
----32%im68%ahilmn--10%22%hilm30%hilmn39%aghikl39%hilm   61%LinkedIn on a computer

omno(laptop\desktop\netbook\
tablet)

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

----75--16325712Instant Messaging e.g.
----2%1%--1%3%1%1%1%1%1%Facebook Messenger, MSN
----57%43%--8%49%23%20%45%55%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

----13---121314Skype calls or other
----*1%---*1%****Internet based phone
----24%76%---24%59%18%82%18%service on a computer

(laptop\desktop\netbook\
tablet)

-----2----11112Free\paid for e-cards
-----*----*1%***through a website on a
-----100%----35%65%65%35%computer

(laptop\desktop\netbook\
tablet)

----*----*---**Comments on
----*----*---**websites\forums on a
----100%----100%---100%computer

(laptop\desktop\netbook\
tablet)

---------------Virtual assistance on a
---------------website on a computer
--------------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 124 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1021292311604084712311601762322502216975731270Unweighted Base
91*1172081784274572081781952322581996636081271Weighted Base

-33524453511132322284977Voice calls on a mobile
-2%1%3%6%10%1%3%6%6%9%11%4%8%6%phone
-4%4%7%31%58%ahilmo4%7%14%17%29%imo29%ahilmn36%im     64%c

o

12352465358163134514697Text messaging \ SMS on
1%2%2%3%6%14%2%3%4%7%12%17%8%8%8%a mobile phone
1%2%3%5%24%67%afghik3%5%8%16%im32%ghiklm35%afghik53%im     47%

lmnonolmno

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

----41---4-1144Emails on a mobile phone
----1%*---2%-**1%*
----83%17%---83%-17%17%83%

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

---2-7-2--34628Instant messaging e.g.
---1%-1%-1%--1%2%1%*1%BBM, Facebook Messenger,
---20%-80%-20%--33%47%k75%25%iMessage on a mobile

phone

----212--212108615Social networking sites
----1%3%--1%*1%5%1%1%1%or apps such as
----16%84%--10%6%15%68%aefhik57%43%Facebook, or LinkedIn on

lma mobile phone

---------------Comments on
---------------websites\forums on a
--------------mobile phone

-----3----12213Skype or other Internet
-----1%----*1%***based phone service on a
-----100%----32%68%65%35%mobile phone

9716121711161251265243255Voice calls on landline
10%6%8%7%4%2%8%7%2%5%2%2%4%5%4%phone
16%degj13%29%j21%30%20%29%j21%8%22%12%8%43%57%

515710890150881089077736226255181436Post (Letters, cards or
56%48%52%51%35%19%52%51%40%31%24%13%38%30%34%packages)
12%adefj13%adefj25%adefjk21%adefjk34%dej20%25%adefjk21%adefjk18%dej17%dj14%d6%58%bdej    42%

k
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 124 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1021292311604084712311601762322502216975731270Unweighted Base
91*1172081784274572081781952322581996636081271Weighted Base

21396054151154605470819460228191419Meeting face to face
23%34%29%30%35%34%29%30%36%35%36%30%34%31%33%
5%9%14%13%36%37%14%13%17%19%22%14%54%46%

---------------Direct Debit
---------------
--------------

---------------Internet\online\website
---------------(no further detail)
--------------

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

---------------Phone (no detail)
---------------
--------------

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

831091921714124431921711842282501946445751219ANY
91%93%92%96%97%97%92%96%94%98%97%97%97%95%96%
7%9%16%14%34%36%im16%14%15%19%imo20%16%53%47%

----2151--7141932314172ANY SOCIAL NETWORKING
----5%11%--4%6%7%16%5%7%6%
----29%hilm71%aghikl--10%im19%hilm27%hilmn45%aefghi43%hilmn  57%

mnoklmno

1123189236125492332ANY EMAILS
1%1%1%2%4%2%1%2%3%5%2%2%1%4%3%
2%3%6%10%57%28%6%10%18%39%14%13%29%71%

---2712-2166612920ANY INSTANT MESSAGING
---1%2%3%-1%1%3%2%3%2%1%2%
---8%33%58%-8%5%29%27%31%57%43%
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 124 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1021292311604084712311601762322502216975731270Unweighted Base
91*1172081784274572081781952322581996636081271Weighted Base

910191741621917152632305782139ANY VOICE CALLS
10%8%9%10%10%14%9%10%8%11%13%15%9%14%11%
6%7%13%12%30%45%13%12%11%19%23%21%41%59%c

----*----*---**ANY COMMENTS ON WEBSITE
----*----*---**FORUMS
----100%----100%---100%

1-1232122*2-257None
1%-*1%1%**1%1%*1%-*1%1%

11%-11%25%37%27%11%25%31%6%27%-30%70%

7816512121659376172845Don't know
8%7%7%3%3%3%7%3%4%1%3%3%3%5%4%

17%f18%35%afjk12%27%27%35%afjk12%19%8%15%12%38%62%
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 124 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

66860240626234026212791231248104691772231270Unweighted Base
59068132726338629511599*22922194*80*1982371271Weighted Base

82053118-2522210628Emails on a computer
1%3%2%1%3%3%-2%2%1%2%2%5%2%2%(laptop\desktop\netbook\

29%71%20%9%41%30%-5%17%9%6%6%36%20%tablet)

253314102112--716--112457Social networking sites
4%5%4%4%5%4%--3%7%--6%10%5%such as Facebook or

43%57%25%18%36%20%--12%27%i--20%41%adeLinkedIn on a computer
(laptop\desktop\netbook\
tablet)

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

661623--32--3312Instant Messaging e.g.
1%1%*2%1%1%--2%1%--2%1%1%Facebook Messenger, MSN

53%47%7%46%19%28%--29%16%--28%27%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

31121*--12---14Skype calls or other
***1%**--*1%---**Internet based phone

70%30%18%52%18%13%--24%59%---18%service on a computer
(laptop\desktop\netbook\
tablet)

111--1---1---12Free\paid for e-cards
***--*---1%---**through a website on a

35%65%35%--65%---65%---35%computer
(laptop\desktop\netbook\
tablet)

-*---*------*-*Comments on
-*---*------*-*websites\forums on a
-100%---100%------100%-computer

(laptop\desktop\netbook\
tablet)

---------------Virtual assistance on a
---------------website on a computer
--------------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 124 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

66860240626234026212791231248104691772231270Unweighted Base
59068132726338629511599*22922194*80*1982371271Weighted Base

324518143015-2111533133077Voice calls on a mobile
5%7%6%5%8%5%-2%5%7%3%4%6%13%6%phone

42%58%24%18%39%19%-2%15%19%i4%4%16%i      39%a

4849272233152215322393397Text messaging \ SMS on
8%7%8%8%9%5%1%2%7%15%2%4%4%14%8%a mobile phone

50%50%27%22%34%16%2%2%16%33%aghi2%3%9%34%ace

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

141-21---1--4-4Emails on a mobile phone
*1%*-1%*---*--2%-*

17%83%17%-57%26%---17%--83%-

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

352141-2-5---28Instant messaging e.g.
1%1%1%*1%*-2%-2%---1%1%BBM, Facebook Messenger,

38%62%26%12%51%10%-20%-55%---25%iMessage on a mobile
phone

4113183--26---615Social networking sites
1%2%1%*2%1%--1%3%---3%1%or apps such as

26%74%19%7%56%18%--16%40%---43%Facebook, or LinkedIn on
a mobile phone

---------------Comments on
---------------websites\forums on a
--------------mobile phone

-3--3----2---13Skype or other Internet
-*--1%----1%---**based phone service on a
-100%--100%----65%---35%mobile phone

272918815146210610107555Voice calls on landline
5%4%6%3%4%5%5%2%4%3%10%13%3%2%4%phone

48%52%33%15%27%25%11%3%18%11%18%ab18%ab12%9%

17825893861221356656894341346145436Post (Letters, cards or
30%38%28%33%32%46%58%57%39%20%44%43%31%19%34%packages)
41%59%mo21%20%28%31%aklmo15%afg13%afg20%f10%10%b8%b14%bbf     10%

222197119104123743332788527227369419Meeting face to face
38%29%36%40%32%25%29%32%34%39%29%28%37%29%33%
53%jn47%28%j25%jn29%18%8%8%19%20%6%5%18%16%
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Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 124 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

66860240626234026212791231248104691772231270Unweighted Base
59068132726338629511599*22922194*80*1982371271Weighted Base

---------------Direct Debit
---------------
--------------

---------------Internet\online\website
---------------(no further detail)
--------------

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

---------------Phone (no detail)
---------------
--------------

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

5586613022563772841079722121885741912251219ANY
95%97%93%97%98%96%94%98%96%99%90%93%97%95%96%
46%54%m25%21%31%m23%9%8%18%18%i7%6%16%m      18%

294317112914--922--113072ANY SOCIAL NETWORKING
5%6%5%4%8%5%--4%10%--6%13%6%

40%60%24%16%40%20%--13%30%hi--16%41%ade

92363149-2532214632ANY EMAILS
1%3%2%1%4%3%-2%2%1%2%2%7%2%3%

27%73%19%8%43%30%-5%15%10%6%5%42%a18%

10113774-236--3520ANY INSTANT MESSAGING
2%2%1%2%2%1%-2%2%3%--2%2%2%

47%53%15%32%32%20%-8%17%32%--16%26%

61783724492963222513131937139ANY VOICE CALLS
10%11%11%9%13%10%5%4%10%11%14%17%10%16%11%
44%56%27%17%35%21%4%2%16%18%9%10%14%27%
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Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 124 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

66860240626234026212791231248104691772231270Unweighted Base
59068132726338629511599*22922194*80*1982371271Weighted Base

-*---*------*-*ANY COMMENTS ON WEBSITE
-*---*------*-*FORUMS
-100%---100%------100%-

5322111-1--2127None
1%*1%1%**1%-1%--2%1%1%1%

64%36%33%31%19%17%11%-19%--25%18%27%

271822581072729451045Don't know
5%3%7%2%2%3%6%2%3%1%10%4%3%4%4%

60%40%49%akln11%18%23%15%4%15%5%20%a8%12%23%
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Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 124 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

8883821144991874701823607281270Unweighted Base
9063651094591855181803387531271Weighted Base

22648115471728Emails on a computer
2%2%4%2%*3%2%2%2%2%(laptop\desktop\netbook\

79%21%15%28%3%54%14%25%61%tablet)

352218129192342257Social networking sites
4%6%16%3%5%4%1%10%3%5%such as Facebook or

61%39%31%aefg21%15%33%3%59%abd38%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

----------Micro blogging sites
----------such as Twitter or
---------tumblr on a computer

(laptop\desktop\netbook\
tablet)

1112-5614712Instant Messaging e.g.
1%*2%-2%1%1%1%1%1%Facebook Messenger, MSN

93%7%15%g-39%g47%9%32%60%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

221-12-124Skype calls or other
*1%1%-**-***Internet based phone

48%52%18%-24%59%-35%65%service on a computer
(laptop\desktop\netbook\
tablet)

2--1-1-112Free\paid for e-cards
*--*-*-***through a website on a

100%--35%-65%-35%65%computer
(laptop\desktop\netbook\
tablet)

*----*-*-*Comments on
*----*-*-*websites\forums on a

100%----100%-100%-computer
(laptop\desktop\netbook\
tablet)

----------Virtual assistance on a
----------website on a computer
---------(laptop\desktop\netbook\

tablet)
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Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 124 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

8883821144991874701823607281270Unweighted Base
9063651094591855181803387531271Weighted Base

5622141311408313877Voice calls on a mobile
6%6%13%3%6%8%5%9%5%6%phone

72%28%18%ag17%14%51%g11%41%g           49%

5839122814437355597Text messaging \ SMS on
6%11%11%6%7%8%4%10%7%8%a mobile phone

59%41%13%29%14%44%7%36%56%

----------Picture messaging \ MMS
----------on a mobile phone
---------

22---4-144Emails on a mobile phone
*1%---1%-***

45%55%---100%-17%83%

----------Micro blogging sites
----------such as Twitter or
---------tumblr on a mobile phone

5413222528Instant messaging e.g.
1%1%1%1%1%*1%1%*1%BBM, Facebook Messenger,

56%44%10%39%26%25%25%57%18%iMessage on a mobile
phone

1057323111315Social networking sites
1%1%6%1%1%1%*3%*1%or apps such as

67%33%45%aeg18%15%22%6%77%ab17%Facebook, or LinkedIn on
a mobile phone

----------Comments on
----------websites\forums on a
---------mobile phone

212--1-213Skype or other Internet
**2%--*-1%**based phone service on a

68%32%68%ag--32%-68%32%mobile phone

4213131717554655Voice calls on landline
5%4%1%7%4%3%3%1%6%4%phone

76%24%2%56%12%30%9%9%82%c

3379916193641637576285436Post (Letters, cards or
37%27%15%42%35%31%42%22%38%34%packages)
77%i23%4%44%aeh15%h37%h17%c17%ch          65%c
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Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 124 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

8883821144991874701823607281270Unweighted Base
9063651094591855181803387531271Weighted Base

278141301416618267112240419Meeting face to face
31%39%27%31%36%35%37%33%32%33%
66%34%j7%34%16%43%16%27%57%

----------Direct Debit
----------
---------

----------Internet\online\website
----------(no further detail)
---------

----------Online Internet Banking
----------
---------

----------Familyfriends\acquaintan
----------ce deals with it
---------

----------Phone (no detail)
----------
---------

----------Shops\shopping (all
----------references)
---------

----------Other method
----------
---------

SUMMARY CODES

8623571074331814981733257211219ANY
95%98%98%94%98%96%96%96%96%96%
71%29%9%36%15%41%14%27%59%

4527241511223452472ANY SOCIAL NETWORKING
5%7%22%3%6%4%1%13%3%6%

62%38%34%aefg20%15%31%4%62%abd34%

24848119482032ANY EMAILS
3%2%4%2%*4%2%2%3%3%

74%26%13%24%3%60%12%24%64%
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Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 124 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

8883821144991874701823607281270Unweighted Base
9063651094591855181803387531271Weighted Base

165337839920ANY INSTANT MESSAGING
2%1%2%1%4%1%2%3%1%2%

78%22%13%16%33%g38%15%42%42%

1023818441860134086139ANY VOICE CALLS
11%10%17%10%10%11%7%12%11%11%
73%27%13%31%13%43%9%28%62%

*----*-*-*ANY COMMENTS ON WEBSITE
*----*-*-*FORUMS

100%----100%-100%-

61-224-167None
1%*-*1%1%-*1%1%

88%12%-21%30%49%-16%84%

3872252167122645Don't know
4%2%2%5%1%3%4%3%3%4%

84%16%5%55%4%36%16%26%58%
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Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
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Table 124 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

416232102214321821145324536991696573091270Unweighted Base
431263103813322121446423930*101*1766712931271Weighted Base

1062885210342-17428Emails on a computer
2%2%3%6%2%1%2%1%13%2%-3%1%2%(laptop\desktop\netbook\

37%23%100%27%i20%6%36%11%14%abcd9%-63%14%tablet)

3612551014101491912251057Social networking sites
8%5%5%8%6%5%3%4%3%9%7%4%3%5%such as Facebook or

62%a21%95%18%24%18%24%16%2%16%20%44%18%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

--------------Micro blogging sites
--------------such as Twitter or
-------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

6111117211272112Instant Messaging e.g.
1%*1%1%*3%**2%2%4%**1%Facebook Messenger, MSN

52%8%89%13%8%56%h14%9%6%15%56%abc14%9%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

114-3-*1-12*14Skype calls or other
***-1%-**-1%1%***Internet based phone

24%28%100%-70%-13%18%-18%52%13%18%service on a computer
(laptop\desktop\netbook\
tablet)

1-2---11---112Free\paid for e-cards
*-*---**---***through a website on a

35%-100%---65%35%---65%35%computer
(laptop\desktop\netbook\
tablet)

--*----*----**Comments on
--*----*----**websites\forums on a
--100%----100%----100%computer

(laptop\desktop\netbook\
tablet)

--------------Virtual assistance on a
--------------website on a computer
-------------(laptop\desktop\netbook\

tablet)
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Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
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Table 124 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

416232102214321821145324536991696573091270Unweighted Base
431263103813322121446423930*101*1766712931271Weighted Base

50196510189251621211332077Voice calls on a mobile
12%7%6%7%8%4%5%6%7%12%6%5%7%6%phone
64%al24%85%13%23%12%32%20%3%15%14%43%26%

38208516231930931317491597Text messaging \ SMS on
9%8%8%12%10%9%6%4%10%13%10%7%5%8%a mobile phone

39%20%88%17%g23%g20%31%9%3%13%18%50%15%

--------------Picture messaging \ MMS
--------------on a mobile phone
-------------

224-211--1-4-4Emails on a mobile phone
1%1%*-1%1%*--1%-1%-*

55%55%100%-45%26%29%--17%-83%-

--------------Micro blogging sites
--------------such as Twitter or
-------------tumblr on a mobile phone

12412122-21248Instant messaging e.g.
*1%*1%1%**1%-2%1%*1%1%BBM, Facebook Messenger,

16%20%53%17%26%11%24%22%-20%13%18%49%iMessage on a mobile
phone

1111314452-433515Social networking sites
3%1%1%1%2%2%1%1%-4%2%*2%1%or apps such as

77%10%92%6%24%25%35%10%-26%c19%22%33%Facebook, or LinkedIn on
a mobile phone

--------------Comments on
--------------websites\forums on a
-------------mobile phone

2-31---2-1--23Skype or other Internet
1%-*1%---1%-1%--1%*based phone service on a

68%-100%32%---68%-32%--68%mobile phone

62439672310336341055Voice calls on landline
1%1%4%7%3%3%5%4%9%3%3%5%4%4%phone

10%4%77%17%10%12%42%19%5%5%10%61%n      19%

111983422459741839741953255106436Post (Letters, cards or
26%37%33%18%27%35%40%40%13%18%30%38%36%34%packages)
25%22%n78%5%13%17%k42%jk22%jk1%4%12%59%efekn    24%e

1499134248787514475122960217101419Meeting face to face
34%34%33%36%35%35%31%31%41%29%34%32%34%33%
35%22%82%11%19%18%34%18%3%7%14%52%24%
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 124 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

416232102214321821145324536991696573091270Unweighted Base
431263103813322121446423930*101*1766712931271Weighted Base

--------------Direct Debit
--------------
-------------

--------------Internet\online\website
--------------(no further detail)
-------------

--------------Online Internet Banking
--------------
-------------

--------------Familyfriends\acquaintan
--------------ce deals with it
-------------

--------------Phone (no detail)
--------------
-------------

--------------Shops\shopping (all
--------------references)
-------------

--------------Other method
--------------
-------------

SUMMARY CODES

423255100213021420844122729971706432801219ANY
98%97%97%97%97%97%95%95%99%96%97%96%95%96%
35%21%82%11%18%17%36%19%2%8%14%53%23%

471468111814191111314291572ANY SOCIAL NETWORKING
11%5%7%8%8%6%4%4%3%13%8%4%5%6%
65%al19%94%16%24%19%26%15%1%18%ac20%40%21%

1293287311343-21432ANY EMAILS
3%3%3%6%3%1%2%1%13%3%-3%1%3%

39%27%100%24%23%9%35%9%12%abcd10%-66%12%

8315338431483520ANY INSTANT MESSAGING
2%1%1%2%1%4%1%1%2%4%4%*2%2%

37%13%74%14%16%37%18%14%3%17%c38%c16%25%

58221152026164829516186733139ANY VOICE CALLS
14%8%11%15%12%8%10%12%16%16%10%10%11%11%
42%16%82%14%19%12%35%21%4%12%13%48%24%

 Page 1399

Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 124 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

416232102214321821145324536991696573091270Unweighted Base
431263103813322121446423930*101*1766712931271Weighted Base

--*----*----**ANY COMMENTS ON WEBSITE
--*----*----**FORUMS
--100%----100%----100%

-171113*-1-5*7None
-*1%1%1%1%1%*-1%-1%*1%
-14%89%12%19%17%46%6%-19%-75%6%

77303651912*36221345Don't know
2%3%3%2%3%2%4%5%1%3%3%3%4%4%

17%16%66%6%13%11%43%27%1%6%14%50%29%
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 124 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

48278825210181270Unweighted Base
46880325210191271Weighted Base

72132528Emails on a computer
1%3%1%2%2%(laptop\desktop\netbook\

25%75%10%90%tablet)

3028164157Social networking sites
6%3%7%4%5%such as Facebook or

52%48%29%71%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

-----Micro blogging sites
-----such as Twitter or
----tumblr on a computer

(laptop\desktop\netbook\
tablet)

574812Instant Messaging e.g.
1%1%2%1%1%Facebook Messenger, MSN

41%59%36%64%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

13-44Skype calls or other
**-**Internet based phone

28%72%-100%service on a computer
(laptop\desktop\netbook\
tablet)

11-22Free\paid for e-cards
**-**through a website on a

65%35%-100%computer
(laptop\desktop\netbook\
tablet)

-*-**Comments on
-*-**websites\forums on a
-100%-100%computer

(laptop\desktop\netbook\
tablet)

-----Virtual assistance on a
-----website on a computer
----(laptop\desktop\netbook\

tablet)

2454166177Voice calls on a mobile
5%7%7%6%6%phone

31%69%21%79%
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 124 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

48278825210181270Unweighted Base
46880325210191271Weighted Base

3859267197Text messaging \ SMS on
8%7%10%7%8%a mobile phone

39%61%27%73%

-----Picture messaging \ MMS
-----on a mobile phone
----

22224Emails on a mobile phone
**1%**

45%55%45%55%

-----Micro blogging sites
-----such as Twitter or
----tumblr on a mobile phone

26-88Instant messaging e.g.
1%1%-1%1%BBM, Facebook Messenger,

28%72%-100%iMessage on a mobile
phone

6931115Social networking sites
1%1%1%1%1%or apps such as

40%60%23%77%Facebook, or LinkedIn on
a mobile phone

-----Comments on
-----websites\forums on a
----mobile phone

-3123Skype or other Internet
-****based phone service on a
-100%32%68%mobile phone

2134114555Voice calls on landline
5%4%4%4%4%phone

38%62%20%80%

17426265372436Post (Letters, cards or
37%33%26%36%34%packages)
40%60%15%85%c

14427588332419Meeting face to face
31%34%35%33%33%
34%66%21%79%

-----Direct Debit
-----
----
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 124 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

48278825210181270Unweighted Base
46880325210191271Weighted Base

-----Internet\online\website
-----(no further detail)
----

-----Online Internet Banking
-----
----

-----Familyfriends\acquaintan
-----ce deals with it
----

-----Phone (no detail)
-----
----

-----Shops\shopping (all
-----references)
----

-----Other method
-----
----

SUMMARY CODES

4557642359831219ANY
97%95%94%96%96%
37%63%19%81%

3636205272ANY SOCIAL NETWORKING
8%5%8%5%6%

49%51%27%73%

92352732ANY EMAILS
2%3%2%3%3%

28%72%15%85%

71341620ANY INSTANT MESSAGING
2%2%2%2%2%

36%64%21%79%

469428111139ANY VOICE CALLS
10%12%11%11%11%
33%67%20%80%

-*-**ANY COMMENTS ON WEBSITE
-*-**FORUMS
-100%-100%
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 124 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

48278825210181270Unweighted Base
46880325210191271Weighted Base

44357None
1%*1%*1%

51%49%36%64%

936143145Don't know
2%5%5%3%4%

19%81%30%70%
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 124 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3911612512563832218793601172401270Unweighted Base
35*11511713376*80*23**20746*58*1442371271Weighted Base

-32311-2*15728Emails on a computer
-3%2%2%2%2%-1%1%2%4%3%2%(laptop\desktop\netbook\
-12%8%9%5%5%-9%2%4%20%27%tablet)

566346191110657Social networking sites
13%5%6%2%5%7%6%4%2%2%7%2%5%such as Facebook or
8%bj10%11%5%7%10%2%15%1%2%17%10%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-------------Micro blogging sites
-------------such as Twitter or
------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

-222-1----1412Instant Messaging e.g.
-1%2%1%-1%----1%2%1%Facebook Messenger, MSN
-14%17%16%-8%----11%33%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-----1--1--24Skype calls or other
-----1%--2%--1%*Internet based phone
-----24%--30%a--46%service on a computer

(laptop\desktop\netbook\
tablet)

-----1-1----2Free\paid for e-cards
-----2%-*----*through a website on a
-----65%-35%----computer

(laptop\desktop\netbook\
tablet)

-----------**Comments on
-----------**websites\forums on a
-----------100%computer

(laptop\desktop\netbook\
tablet)

-------------Virtual assistance on a
-------------website on a computer
------------(laptop\desktop\netbook\

tablet)

 Page 1405

Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 124 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3911612512563832218793601172401270Unweighted Base
35*11511713376*80*23**20746*58*1442371271Weighted Base

328913-161-52877Voice calls on a mobile
7%2%7%7%2%4%-8%2%-4%12%6%phone
3%3%10%12%2%4%-21%1%-7%37%adl

2108124311945101997Text messaging \ SMS on
6%8%7%9%5%4%4%9%10%8%7%8%8%a mobile phone
2%10%8%12%4%4%1%20%5%5%10%20%

-------------Picture messaging \ MMS
-------------on a mobile phone
------------

--1----2--1-4Emails on a mobile phone
--1%----1%--*-*
--26%----57%--17%-

-------------Micro blogging sites
-------------such as Twitter or
------------tumblr on a mobile phone

--11-1-2*--38Instant messaging e.g.
--1%1%-1%-1%1%--1%1%BBM, Facebook Messenger,
--13%11%-13%-23%4%--36%iMessage on a mobile

phone

111--2-21-3315Social networking sites
3%1%1%--2%-1%3%-2%1%1%or apps such as
7%7%6%--13%-14%9%-22%23%Facebook, or LinkedIn on

a mobile phone

-------------Comments on
-------------websites\forums on a
------------mobile phone

----------213Skype or other Internet
----------2%**based phone service on a
----------68%32%mobile phone

1445533712101155Voice calls on landline
2%4%3%4%7%3%11%4%3%3%7%5%4%phone
1%8%6%9%9%5%5%13%2%4%19%20%

9454156322886620214170436Post (Letters, cards or
26%39%35%42%42%35%33%32%42%36%28%30%34%packages)
2%10%9%13%7%6%2%15%4%5%9%16%
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 124 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3911612512563832218793601172401270Unweighted Base
35*11511713376*80*23**20746*58*1442371271Weighted Base

143933392528107213284672419Meeting face to face
38%34%29%29%33%36%43%35%27%49%32%30%33%
3%9%8%9%6%7%2%17%3%7%11%17%

-------------Direct Debit
-------------
------------

-------------Internet\online\website
-------------(no further detail)
------------

-------------Online Internet Banking
-------------
------------

-------------Familyfriends\acquaintan
-------------ce deals with it
------------

-------------Phone (no detail)
-------------
------------

-------------Shops\shopping (all
-------------references)
------------

-------------Other method
-------------
------------

SUMMARY CODES

3411110713073792219943581352281219ANY
96%97%92%97%96%99%97%96%92%100%94%96%96%
3%9%9%11%6%7%2%16%4%5%11%19%

6773481112113972ANY SOCIAL NETWORKING
16%6%6%2%5%10%6%5%4%2%9%4%6%
8%abj9%10%4%5%11%2%15%3%2%18%13%

-33311-5*16732ANY EMAILS
-3%3%2%2%2%-2%1%2%4%3%3%
-10%10%8%5%4%-15%1%3%19%23%
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 124 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3911612512563832218793601172401270Unweighted Base
35*11511713376*80*23**20746*58*1442371271Weighted Base

-233-2-2*-1720ANY INSTANT MESSAGING
-1%3%2%-3%-1%1%-1%3%2%
-8%15%14%-10%-9%2%-6%35%

36111467324321842139ANY VOICE CALLS
10%5%10%10%8%9%11%11%7%3%12%18%11%
2%4%8%10%5%5%2%17%2%1%13%30%adl

-----------**ANY COMMENTS ON WEBSITE
-----------**FORUMS
-----------100%

---1---2---57None
---1%---1%---2%1%
---11%---21%---68%

1410331163-9445Don't know
4%3%8%2%4%1%3%3%8%-6%2%4%
3%8%22%b6%7%2%1%14%8%-20%9%
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 124 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

16510993983107104125310171270Unweighted Base
157110935*80*106*105024010311271Weighted Base

1116-132312728Emails on a computer
7%1%-2%3%2%*3%2%(laptop\desktop\netbook\

41%ah59%-5%12%83%4%96%tablet)

104856641144357Social networking sites
6%4%13%7%5%4%6%4%5%such as Facebook or

17%83%8%d10%10%72%25%75%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

---------Micro blogging sites
---------such as Twitter or
--------tumblr on a computer

(laptop\desktop\netbook\
tablet)

39-12921012Instant Messaging e.g.
2%1%-1%2%1%1%1%1%Facebook Messenger, MSN

22%78%-8%14%77%14%86%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

13-1-3-44Skype calls or other
**-1%-*-**Internet based phone

18%82%-24%-76%-100%service on a computer
(laptop\desktop\netbook\
tablet)

-2-1-1-22Free\paid for e-cards
-*-2%-*-**through a website on a
-100%-65%d-35%-100%computer

(laptop\desktop\netbook\
tablet)

-*---*-**Comments on
-*---*-**websites\forums on a
-100%---100%-100%computer

(laptop\desktop\netbook\
tablet)

---------Virtual assistance on a
---------website on a computer
--------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 124 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

16510993983107104125310171270Unweighted Base
157110935*80*106*105024010311271Weighted Base

20553326977077Voice calls on a mobile
13%5%7%4%2%7%3%7%6%phone
27%ah72%3%4%3%90%9%91%

257123883158297Text messaging \ SMS on
16%6%6%4%8%8%6%8%8%a mobile phone
25%ah74%2%4%9%86%15%85%

---------Picture messaging \ MMS
---------on a mobile phone
--------

22---4-44Emails on a mobile phone
1%*---*-**

55%45%---100%-100%

---------Micro blogging sites
---------such as Twitter or
--------tumblr on a mobile phone

35-1-7-88Instant messaging e.g.
2%*-1%-1%-1%1%BBM, Facebook Messenger,

39%61%-13%-87%-100%iMessage on a mobile
phone

5101211111315Social networking sites
3%1%3%2%1%1%1%1%1%or apps such as

31%69%7%13%7%73%9%91%Facebook, or LinkedIn on
a mobile phone

---------Comments on
---------websites\forums on a
--------mobile phone

3----3-33Skype or other Internet
2%----*-**based phone service on a

100%ah----100%-100%mobile phone

114513448134255Voice calls on landline
7%4%2%3%4%5%5%4%4%phone

19%81%1%5%8%86%24%76%

124239283936091346436Post (Letters, cards or
8%38%26%35%37%34%38%34%34%packages)
3%97%i2%6%9%82%21%i            79%

4437414283734192327419Meeting face to face
28%34%38%36%35%32%38%32%33%
10%89%3%7%9%81%22%78%
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 124 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

16510993983107104125310171270Unweighted Base
157110935*80*106*105024010311271Weighted Base

---------Direct Debit
---------
--------

---------Internet\online\website
---------(no further detail)
--------

---------Online Internet Banking
---------
--------

---------Familyfriends\acquaintan
---------ce deals with it
--------

---------Phone (no detail)
---------
--------

---------Shops\shopping (all
---------references)
--------

---------Other method
---------
--------

SUMMARY CODES

1491065347910210032369831219ANY
95%96%96%99%97%96%98%95%96%
12%87%3%7%8%82%19%81%

145868752165772ANY SOCIAL NETWORKING
9%5%16%10%6%5%6%5%6%

20%80%8%ad11%9%72%21%79%

1418-132713132ANY EMAILS
9%2%-2%3%3%*3%3%

43%ah57%-4%10%85%3%97%

614-221721920ANY INSTANT MESSAGING
4%1%-3%2%2%1%2%2%

29%71%-10%8%82%8%92%
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 124 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

16510993983107104125310171270Unweighted Base
157110935*80*106*105024010311271Weighted Base

3510337612320119139ANY VOICE CALLS
22%9%10%9%6%12%8%12%11%
25%ah74%2%5%4%88%15%85%

-*---*-**ANY COMMENTS ON WEBSITE
-*---*-**FORUMS
-100%---100%-100%

43---7-77None
3%*---1%-1%1%

58%ah42%---100%-100%

3421143944045Don't know
2%4%4%1%3%4%2%4%4%
7%93%3%2%8%88%10%90%
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 124 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

1179966748922879111791270Unweighted Base
118398672*91426988*11831271Weighted Base

2624222422628Emails on a computer
2%2%2%2%1%2%2%2%(laptop\desktop\netbook\

94%86%6%80%14%6%94%tablet)

53422411345357Social networking sites
4%4%2%4%5%5%4%5%such as Facebook or

93%74%3%71%22%7%93%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

--------Micro blogging sites
--------such as Twitter or
-------tumblr on a computer

(laptop\desktop\netbook\
tablet)

118-8311112Instant Messaging e.g.
1%1%-1%1%1%1%1%Facebook Messenger, MSN

93%65%-65%28%7%93%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

42-21-44Skype calls or other
**-**-**Internet based phone

100%65%-65%35%-100%service on a computer
(laptop\desktop\netbook\
tablet)

22-2--22Free\paid for e-cards
**-*--**through a website on a

100%100%-100%--100%computer
(laptop\desktop\netbook\
tablet)

*---*-**Comments on
*---*-**websites\forums on a

100%---100%-100%computer
(laptop\desktop\netbook\
tablet)

--------Virtual assistance on a
--------website on a computer
-------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 124 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

1179966748922879111791270Unweighted Base
118398672*91426988*11831271Weighted Base

7748-4829-7777Voice calls on a mobile
7%5%-5%11%-7%6%phone

100%62%-62%38%aefg-100%

9767-6730-9797Text messaging \ SMS on
8%7%-7%11%-8%8%a mobile phone

100%69%-69%31%f-100%c

--------Picture messaging \ MMS
--------on a mobile phone
-------

44-4--44Emails on a mobile phone
**-*--**

100%100%-100%--100%

--------Micro blogging sites
--------such as Twitter or
-------tumblr on a mobile phone

83-35-88Instant messaging e.g.
1%*-*2%-1%1%BBM, Facebook Messenger,

100%37%-37%63%eg-100%iMessage on a mobile
phone

159-95-1515Social networking sites
1%1%-1%2%-1%1%or apps such as

100%64%-64%36%-100%Facebook, or LinkedIn on
a mobile phone

--------Comments on
--------websites\forums on a
-------mobile phone

32-21-33Skype or other Internet
**-**-**based phone service on a

100%67%-67%33%-100%mobile phone

4755747-84755Voice calls on landline
4%6%10%5%-9%4%4%phone

85%d99%d13%d85%d-15%d            85%

404371303416333404436Post (Letters, cards or
34%38%42%37%23%37%34%34%packages)
93%d85%d7%d78%d14%7%d            93%

3923162429310027392419Meeting face to face
33%32%33%32%37%31%33%33%
94%75%6%70%24%6%94%
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 124 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

1179966748922879111791270Unweighted Base
118398672*91426988*11831271Weighted Base

--------Direct Debit
--------
-------

--------Internet\online\website
--------(no further detail)
-------

--------Online Internet Banking
--------
-------

--------Familyfriends\acquaintan
--------ce deals with it
-------

--------Phone (no detail)
--------
-------

--------Shops\shopping (all
--------references)
-------

--------Other method
--------
-------

SUMMARY CODES

1144954658892557511441219ANY
97%97%90%97%95%85%97%96%
94%f78%f5%73%f21%6%c            94%c

68522501846872ANY SOCIAL NETWORKING
6%5%2%5%7%5%6%6%

94%72%2%69%25%6%94%

3028226423032ANY EMAILS
3%3%2%3%1%2%3%3%

95%88%5%83%12%5%95%

2011-11912020ANY INSTANT MESSAGING
2%1%-1%3%1%2%2%

96%54%-54%42%4%96%

131107799328131139ANY VOICE CALLS
11%11%10%11%12%9%11%11%
94%77%5%71%23%6%94%
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 124 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

1179966748922879111791270Unweighted Base
118398672*91426988*11831271Weighted Base

*---*-**ANY COMMENTS ON WEBSITE
*---*-**FORUMS

100%---100%-100%

73*34*77None
1%*1%*1%1%1%1%

94%47%6%41%53%6%94%

332972210123345Don't know
3%3%9%2%4%14%3%4%

72%64%15%egh49%23%28%ab72%

 Page 1416

Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 124 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

2432562962921831270Unweighted Base
2302672982971801271Weighted Base

26510528Emails on a computer
1%2%2%3%3%2%(laptop\desktop\netbook\
6%23%18%35%18%tablet)

11315181157Social networking sites
*5%5%6%6%5%such as Facebook or
1%23%f25%f32%ff            18%fLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

------Micro blogging sites
------such as Twitter or
-----tumblr on a computer

(laptop\desktop\netbook\
tablet)

-224412Instant Messaging e.g.
-1%1%1%2%1%Facebook Messenger, MSN
-13%20%33%34%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-*21-4Skype calls or other
-*1%*-*Internet based phone
-13%52%35%-service on a computer

(laptop\desktop\netbook\
tablet)

---112Free\paid for e-cards
---***through a website on a
---65%35%computer

(laptop\desktop\netbook\
tablet)

----**Comments on
----**websites\forums on a
----100%computer

(laptop\desktop\netbook\
tablet)

------Virtual assistance on a
------website on a computer
-----(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 124 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

2432562962921831270Unweighted Base
2302672982971801271Weighted Base

32012321077Voice calls on a mobile
1%8%4%11%6%6%phone
3%27%f16%41%adff            13%

111415362197Text messaging \ SMS on
5%5%5%12%12%8%a mobile phone

11%14%16%37%def22%

------Picture messaging \ MMS
------on a mobile phone
-----

-1-214Emails on a mobile phone
-*-1%**
-29%-55%17%

------Micro blogging sites
------such as Twitter or
-----tumblr on a mobile phone

--1618Instant messaging e.g.
--*2%1%1%BBM, Facebook Messenger,
--11%77%13%iMessage on a mobile

phone

*4-6415Social networking sites
*2%-2%2%1%or apps such as
3%28%-41%28%Facebook, or LinkedIn on

a mobile phone

------Comments on
------websites\forums on a
-----mobile phone

--12-3Skype or other Internet
--*1%-*based phone service on a
--35%65%-mobile phone

8913111455Voice calls on landline
3%3%4%4%8%4%phone

14%16%24%21%26%

107871107556436Post (Letters, cards or
47%33%37%25%31%34%packages)
25%abce20%25%c17%c            13%
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 124 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

2432562962921831270Unweighted Base
2302672982971801271Weighted Base

881001088242419Meeting face to face
38%38%36%28%23%33%
21%b24%b26%b20%10%

------Direct Debit
------
-----

------Internet\online\website
------(no further detail)
-----

------Online Internet Banking
------
-----

------Familyfriends\acquaintan
------ce deals with it
-----

------Phone (no detail)
------
-----

------Shops\shopping (all
------references)
-----

------Other method
------
-----

SUMMARY CODES

2192582852871701219ANY
95%97%96%97%95%96%
18%21%23%24%14%

11815241572ANY SOCIAL NETWORKING
*7%5%8%8%6%
1%24%f20%f34%ff            20%f

28512632ANY EMAILS
1%3%2%4%3%3%
5%24%16%37%18%
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 124 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

2432562962921831270Unweighted Base
2302672982971801271Weighted Base

-2310520ANY INSTANT MESSAGING
-1%1%4%3%2%
-8%16%51%f25%

1030294724139ANY VOICE CALLS
4%11%10%16%13%11%
7%21%f21%33%ff            17%f

----**ANY COMMENTS ON WEBSITE
----**FORUMS
----100%

212-37None
1%*1%-1%1%

25%10%30%-35%

98119745Don't know
4%3%4%3%4%4%

20%19%24%21%16%
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Communication (QS8300 - 230711)

Q.4A_05 Generally, what method do you prefer to use to ... send greetings for occasions such as birthdays, get well, congratulations etc
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 125 

ContactFollow up about
Contact otherutilitiesgoods\services
organisationscompanies foryou have

for officialContact yourhousehold oralreadyEnquire about
matters e.g.bank e.g. forpersonal billspurchasedgoods or
your localstatements ore.g. Gas,(includingservice you are

council, taxfinancialElectricity,customerlooking to
office etcproductsTV, Phoneservices)purchase

686694600644701Unweighted Base
714721622673730Weighted Base

815069127117Emails on a computer
11%7%11%19%16%(laptop\desktop\netbook\

tablet)

1*1-2Social networking sites
***-*such as Facebook or

LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

-----Micro blogging sites
-----such as Twitter or

tumblr on a computer
(laptop\desktop\netbook\
tablet)

-1211Instant Messaging e.g.
-****Facebook Messenger, MSN

Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

----1Skype calls or other
----*Internet based phone

service on a computer
(laptop\desktop\netbook\
tablet)

-----Free\paid for e-cards
-----through a website on a

computer
(laptop\desktop\netbook\
tablet)

---210Comments on
---*1%websites\forums on a

computer
(laptop\desktop\netbook\
tablet)

5124412Virtual assistance on a
1%2%1%1%2%website on a computer

(laptop\desktop\netbook\
tablet)

1107410210989Voice calls on a mobile
15%10%16%16%12%phone
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Communication (QS8300 - 230711)

Q.4B Generally, what method do you prefer to use to ... - SUMMARY TABLE
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 125 

ContactFollow up about
Contact otherutilitiesgoods\services
organisationscompanies foryou have

for officialContact yourhousehold oralreadyEnquire about
matters e.g.bank e.g. forpersonal billspurchasedgoods or
your localstatements ore.g. Gas,(includingservice you are

council, taxfinancialElectricity,customerlooking to
office etcproductsTV, Phoneservices)purchase

686694600644701Unweighted Base
714721622673730Weighted Base

-4-2-Text messaging \ SMS on
-1%-*-a mobile phone

-----Picture messaging \ MMS
-----on a mobile phone

9581616Emails on a mobile phone
1%1%1%2%2%

-----Micro blogging sites
-----such as Twitter or

tumblr on a mobile phone

11---Instant messaging e.g.
**---BBM, Facebook Messenger,

iMessage on a mobile
phone

11122Social networking sites
*****or apps such as

Facebook, or LinkedIn on
a mobile phone

--1-3Comments on
--*-*websites\forums on a

mobile phone

221-1Skype or other Internet
***-*based phone service on a

mobile phone

238162228204139Voice calls on landline
33%23%37%30%19%phone

502138176Post (Letters, cards or
7%3%6%2%1%packages)

1052032493169Meeting face to face
15%28%4%14%23%

-----Direct Debit
-----

3126412Internet\online\website
*2%1%1%2%(no further detail)

-1---Online Internet Banking
-*---
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Communication (QS8300 - 230711)

Q.4B Generally, what method do you prefer to use to ... - SUMMARY TABLE
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 125 

ContactFollow up about
Contact otherutilitiesgoods\services
organisationscompanies foryou have

for officialContact yourhousehold oralreadyEnquire about
matters e.g.bank e.g. forpersonal billspurchasedgoods or
your localstatements ore.g. Gas,(includingservice you are

council, taxfinancialElectricity,customerlooking to
office etcproductsTV, Phoneservices)purchase

686694600644701Unweighted Base
714721622673730Weighted Base

-----Familyfriends\acquaintan
-----ce deals with it

---11Phone (no detail)
---**

-----Shops\shopping (all
-----references)

----1Other method
----*

SUMMARY CODES

605548485581582ANY
85%76%78%86%80%

11225ANY SOCIAL NETWORKING
****1%

905577143133ANY EMAILS
13%8%12%21%18%

11211ANY INSTANT MESSAGING
*****

351238331313231ANY VOICE CALLS
49%33%53%46%32%

--1212ANY COMMENTS ON WEBSITE
--**2%FORUMS

77475None
1%1%1%1%1%

10216713385143Don't know
14%23%21%13%20%
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Communication (QS8300 - 230711)

Q.4B Generally, what method do you prefer to use to ... - SUMMARY TABLE
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 126 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

367010610125923510610112013914689354347701Unweighted Base
33*64*97*114*28323697*114*14014315679*349381730Weighted Base

124225339422213222164473117Emails on a computer
4%4%4%19%19%16%4%19%15%22%14%20%13%19%16%(laptop\desktop\netbook\
1%2%3%19%imn45%imn33%im3%19%imn18%27%imn19%14%imn38%imn    62%tablet)

-----2----21212Social networking sites
-----1%----1%1%***such as Facebook or
-----100%----77%23%63%37%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

-----1-----1-11Instant Messaging e.g.
-----*-----1%-**Facebook Messenger, MSN
-----100%-----100%-100%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

----1---1---1-1Skype calls or other
----*---1%---*-*Internet based phone
----100%---100%---100%-service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

----63--34215510Comments on
----2%1%--2%3%1%1%1%1%1%websites\forums on a
----67%33%--30%38%23%10%49%51%computer

(laptop\desktop\netbook\
tablet)

-22-642-334-8412Virtual assistance on a
-3%2%-2%2%2%-2%2%3%-2%1%2%website on a computer
-14%14%-51%36%14%-22%29%36%-70%30%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 126 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

367010610125923510610112013914689354347701Unweighted Base
33*64*97*114*28323697*114*14014315679*349381730Weighted Base

-33732463718142917385089Voice calls on a mobile
-5%3%6%11%20%3%6%13%10%18%22%11%13%12%phone
-4%4%8%37%52%ahilmn4%8%21%16%32%hilm20%hilmno43%57%

o

---------------Text messaging \ SMS on
---------------a mobile phone
--------------

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

-11-6101-246471016Emails on a mobile phone
-1%1%-2%4%1%-1%3%4%5%2%3%2%
-4%4%-36%60%4%-13%23%35%25%41%59%

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

---------------Instant messaging e.g.
---------------BBM, Facebook Messenger,
--------------iMessage on a mobile

phone

-----2----11112Social networking sites
-----1%----1%2%***or apps such as
-----100%----46%54%54%46%Facebook, or LinkedIn on

a mobile phone

----21--2--13-3Comments on
----1%*--1%--1%1%-*websites\forums on a
----62%38%--62%--38%100%-mobile phone

-----1----1--11Skype or other Internet
-----1%----1%--**based phone service on a
-----100%----100%--100%mobile phone

131327324931273219302387168139Voice calls on landline
41%21%28%28%17%13%28%28%14%21%15%11%20%18%19%phone
9%adegj10%19%dj23%dj35%23%19%dj23%dj14%21%17%6%51%49%

k

223-113--1-1236Post (Letters, cards or
5%3%3%-**3%--1%-1%1%1%1%packages)

30%e30%59%-22%18%59%--22%-18%44%56%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 126 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

367010610125923510610112013914689354347701Unweighted Base
33*64*97*114*28323697*114*14014315679*349381730Weighted Base

517222471512224363636158089169Meeting face to face
15%27%23%21%25%22%23%21%25%25%23%19%23%23%23%
3%10%13%14%42%30%13%14%21%21%21%9%47%53%

---------------Direct Debit
---------------
--------------

-332443213319412Internet\online\website
-4%3%2%1%2%3%2%1%2%2%1%3%1%2%(no further detail)
-20%20%17%32%31%20%17%12%20%21%9%71%29%

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

----1---1----11Phone (no detail)
----*---1%----**
----100%---100%----100%

---------------Shops\shopping (all
---------------references)
--------------

-11*--1*----*11Other method
-1%1%*--1%*----***
-67%67%33%--67%33%----33%67%

SUMMARY CODES

21446587233197658710712612968272310582ANY
66%68%67%76%82%84%67%76%76%88%83%86%78%81%80%
4%8%11%15%40%im34%imn11%15%18%22%imno22%im12%im47%im     53%

-----5----32325ANY SOCIAL NETWORKING
-----2%----2%2%1%1%1%
-----100%----62%38%59%41%

134225948422233628205182133ANY EMAILS
4%5%5%19%21%20%5%19%16%25%18%25%15%22%18%
1%2%3%16%im44%imn36%imn3%16%im17%27%imn21%im15%imn38%imn    62%

-----1-----1-11ANY INSTANT MESSAGING
-----*-----1%-**
-----100%-----100%-100%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 126 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

367010610125923510610112013914689354347701Unweighted Base
33*64*97*114*28323697*114*14014315679*349381730Weighted Base

131730398379303939445326111120231ANY VOICE CALLS
41%26%31%34%29%34%31%34%28%31%34%33%32%31%32%
6%7%13%17%36%34%13%17%17%19%23%11%48%52%

----84--54228512ANY COMMENTS ON WEBSITE
----3%2%--3%3%1%3%2%1%2%FORUMS
----66%34%--37%29%18%16%61%39%

----13--1-31325None
----*1%--1%-2%1%1%*1%
----26%74%--26%-54%19%61%39%

1120322749353227321724107369143Don't know
34%32%33%24%17%15%33%24%23%12%16%13%21%18%20%
8%fj14%defj22%adefjk19%34%24%22%adefjk19%23%12%17%7%51%49%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 126 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

31738417714021117350511321215650127114701Unweighted Base
28045014413624620346*57*13611151*57*148125730Weighted Base

338415184242-1018174123522117Emails on a computer
12%19%11%13%17%20%-17%13%15%7%21%24%18%16%(laptop\desktop\netbook\
28%72%13%15%36%36%-8%i15%14%i3%10%30%i      19%tablet)

111--1---2---12Social networking sites
1%*1%--*---1%---1%*such as Facebook or

60%40%60%--40%---63%---37%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

-1--1--------11Instant Messaging e.g.
-*--*--------1%*Facebook Messenger, MSN
-100%--100%--------100%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-1--1---1-----1Skype calls or other
-*--1%---1%-----*Internet based phone
-100%--100%---100%-----service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

371215--41--3210Comments on
1%1%1%2%1%3%--3%1%--2%2%1%websites\forums on a

32%68%10%22%13%55%--38%11%--30%21%computer
(laptop\desktop\netbook\
tablet)

393-54*-621--212Virtual assistance on a
1%2%2%-2%2%1%-4%2%3%--2%2%website on a computer

26%74%26%-43%32%3%-51%16%11%--19%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 126 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

31738417714021117350511321215650127114701Unweighted Base
28045014413624620346*57*13611151*57*148125730Weighted Base

385120173615-4161933162889Voice calls on a mobile
13%11%14%13%15%7%-7%12%17%6%5%11%22%12%phone
43%57%23%20%40%17%-4%18%21%i4%3%19%31%a

---------------Text messaging \ SMS on
---------------a mobile phone
--------------

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

3132285--431-2716Emails on a mobile phone
1%3%1%1%3%3%--3%3%1%-1%5%2%

20%80%10%11%48%32%--22%19%4%-14%41%

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

---------------Instant messaging e.g.
---------------BBM, Facebook Messenger,
--------------iMessage on a mobile

phone

111*1----1---12Social networking sites
*****----1%---1%*or apps such as

54%46%31%22%46%----54%---46%Facebook, or LinkedIn on
a mobile phone

-3--3---21----3Comments on
-1%--1%---1%1%----*websites\forums on a
-100%--100%---62%38%----mobile phone

-1--1--------11Skype or other Internet
-*--1%--------1%*based phone service on a
-100%--100%--------100%mobile phone

5486272735511516231712162614139Voice calls on landline
19%19%19%20%14%25%32%28%17%16%23%29%17%11%19%phone
38%62%19%19%25%37%11%11%17%13%9%12%19%10%

333-*32-1-2-*16Post (Letters, cards or
1%1%2%-*1%4%-1%-3%-*1%1%packages)

48%52%48%-8%44%30%-14%-30%-8%18%

6710227406340713332715113824169Meeting face to face
24%23%18%29%25%19%15%22%25%24%30%19%26%20%23%
39%61%16%24%37%23%4%7%20%16%9%7%22%14%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 126 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

31738417714021117350511321215650127114701Unweighted Base
28045014413624620346*57*13611151*57*148125730Weighted Base

---------------Direct Debit
---------------
--------------

31012553213--3112Internet\online\website
1%2%1%1%2%2%5%4%1%3%--2%1%2%(no further detail)

21%79%7%14%41%38%20%17%11%23%--21%7%

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

1-1---------1-1Phone (no detail)
*-1%---------1%-*

100%-100%---------100%-

---------------Shops\shopping (all
---------------references)
--------------

-1--1*-*--1---1Other method
-*--**-1%--2%---*
-100%--67%33%-33%--67%---

SUMMARY CODES

2093731011082031702645109923942124105582ANY
75%83%70%79%83%84%57%79%80%84%76%74%84%84%80%
36%64%mo17%18%35%m29%m5%8%19%i16%i7%7%21%im     18%

322*11---3---25ANY SOCIAL NETWORKING
1%*2%***---3%---2%1%

57%43%46%11%22%21%---59%---41%

369717195047-1022204123729133ANY EMAILS
13%21%12%14%20%23%-17%16%18%9%21%25%23%18%
27%73%mo13%15%38%35%o-7%i16%i15%i3%9%28%i      22%

-1--1--------11ANY INSTANT MESSAGING
-*--*--------1%*
-100%--100%--------100%

91139474473661520413615194243231ANY VOICE CALLS
33%31%33%32%30%32%32%35%30%33%30%33%29%34%32%
40%60%21%19%32%29%6%9%18%16%7%8%18%19%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 126 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

31738417714021117350511321215650127114701Unweighted Base
28045014413624620346*57*13611151*57*148125730Weighted Base

391245--52--3212ANY COMMENTS ON WEBSITE
1%2%1%2%2%3%--4%2%--2%2%2%FORUMS

24%76%7%17%33%43%--43%17%--23%16%

32212---12---25None
1%*1%1%1%---1%1%---1%1%

59%41%32%26%41%---26%35%---39%

6875412741342012251612152418143Don't know
24%17%29%20%17%16%43%21%19%15%24%26%16%15%20%
48%52%29%jkn19%29%23%14%afg8%18%12%8%10%17%13%

 Page 1431

Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 126 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4822195322511231186171444701Unweighted Base
50922155*21211335085*175470730Weighted Base

83341526175953280117Emails on a computer
16%15%26%12%15%17%6%18%17%16%(laptop\desktop\netbook\
71%29%12%23%15%50%4%27%d69%tablet)

12111--122Social networking sites
*1%1%*1%--***such as Facebook or

23%77%23%37%40%--23%77%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

----------Micro blogging sites
----------such as Twitter or
---------tumblr on a computer

(laptop\desktop\netbook\
tablet)

1----1-1-1Instant Messaging e.g.
*----*-*-*Facebook Messenger, MSN

100%----100%-100%-Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

1---1-1--1Skype calls or other
*---1%-2%--*Internet based phone

100%---100%-100%b--service on a computer
(laptop\desktop\netbook\
tablet)

----------Free\paid for e-cards
----------through a website on a
---------computer

(laptop\desktop\netbook\
tablet)

55-216-1910Comments on
1%2%-1%1%2%-1%2%1%websites\forums on a

50%50%-20%13%66%-10%90%computer
(laptop\desktop\netbook\
tablet)

751353-3912Virtual assistance on a
1%2%2%1%4%1%-2%2%2%website on a computer

61%39%9%26%41%23%-27%73%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 126 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4822195322511231186171444701Unweighted Base
50922155*21211335085*175470730Weighted Base

632581613527275489Voice calls on a mobile
12%12%15%7%11%15%9%15%12%12%phone
71%29%9%18%14%59%8%30%61%

----------Text messaging \ SMS on
----------a mobile phone
---------

----------Picture messaging \ MMS
----------on a mobile phone
---------

1062258110616Emails on a mobile phone
2%3%4%1%4%2%1%5%1%2%

63%37%13%10%29%48%4%59%b37%

----------Micro blogging sites
----------such as Twitter or
---------tumblr on a mobile phone

----------Instant messaging e.g.
----------BBM, Facebook Messenger,
---------iMessage on a mobile

phone

212--*-2-2Social networking sites
**3%--*-1%-*or apps such as

69%31%78%ae--22%-100%-Facebook, or LinkedIn on
a mobile phone

3-1--2-123Comments on
1%-2%--*-1%**websites\forums on a

100%-38%--62%-38%62%mobile phone

-1---1-1-1Skype or other Internet
-1%---*-1%-*based phone service on a
-100%---100%-100%-mobile phone

97428452561252689139Voice calls on landline
19%19%14%21%22%17%29%15%19%19%phone
70%30%6%33%18%44%18%18%64%

51-5-*1146Post (Letters, cards or
1%*-2%-*1%1%1%1%packages)

86%14%-92%-8%15%22%63%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 126 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4822195322511231186171444701Unweighted Base
50922155*21211335085*175470730Weighted Base

11455124925842036113169Meeting face to face
22%25%21%23%22%24%24%21%24%23%
68%32%7%29%15%49%12%21%67%

----------Direct Debit
----------
---------

75-32713912Internet\online\website
1%2%-2%2%2%1%2%2%2%(no further detail)

57%43%-28%19%53%7%21%72%

----------Online Internet Banking
----------
---------

----------Familyfriends\acquaintan
----------ce deals with it
---------

1----1--11Phone (no detail)
*----*--**

100%----100%--100%

----------Shops\shopping (all
----------references)
---------

1--1----11Other method
*--1%----**

100%--100%----100%

SUMMARY CODES

400182491549628460144378582ANY
79%82%89%73%85%81%71%82%80%80%
69%31%8%26%16%49%10%25%65%

23211*-325ANY SOCIAL NETWORKING
*1%4%*1%*-2%*1%

44%56%49%e19%21%11%-59%41%

93401728226654286133ANY EMAILS
18%18%30%13%20%19%6%24%18%18%
70%30%13%g21%17%50%4%31%dd           65%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 126 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4822195322511231186171444701Unweighted Base
50922155*21211335085*175470730Weighted Base

1----1-1-1ANY INSTANT MESSAGING
*----*-*-*

100%----100%-100%-

162691661391143354144231ANY VOICE CALLS
32%31%29%29%35%33%39%31%31%32%
70%30%7%27%17%49%14%23%62%

851218-21012ANY COMMENTS ON WEBSITE
1%2%2%1%1%2%-1%2%2%FORUMS

61%39%9%16%10%65%-16%84%

32--23-145None
1%1%--2%1%-1%1%1%

68%32%--46%54%-19%81%

105376581564253088143Don't know
21%17%11%27%13%18%29%17%19%20%
74%26%4%41%f10%45%17%21%62%

 Page 1435

Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 126 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

26716461368126126264117194192396153701Unweighted Base
28118764266*13413027712219**43*98*417153730Weighted Base

6039115112423451457206916117Emails on a computer
21%21%18%17%18%18%16%11%26%16%21%16%11%16%(laptop\desktop\netbook\
51%33%98%9%21%20%38%12%4%6%17%59%14%tablet)

1121-1--1--2-2Social networking sites
***2%-1%--3%--*-*such as Facebook or

37%23%100%60%-40%--23%--77%-LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

--------------Micro blogging sites
--------------such as Twitter or
-------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

1-1-1----1---1Instant Messaging e.g.
*-*-*----1%---*Facebook Messenger, MSN

100%-100%-100%----100%---Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

--1---1----1-1Skype calls or other
--*---1%----*-*Internet based phone
--100%---100%----100%-service on a computer

(laptop\desktop\netbook\
tablet)

--------------Free\paid for e-cards
--------------through a website on a
-------------computer

(laptop\desktop\netbook\
tablet)

86102224--225110Comments on
3%3%1%2%2%2%1%--4%2%1%1%1%websites\forums on a

89%66%100%16%24%23%37%--16%24%50%10%computer
(laptop\desktop\netbook\
tablet)

5512-5141-118212Virtual assistance on a
2%3%2%-4%1%2%1%-3%1%2%1%2%website on a computer

46%41%100%-41%13%37%10%-9%5%68%18%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 126 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

26716461368126126264117194192396153701Unweighted Base
28118764266*13413027712219**43*98*417153730Weighted Base

4429788161836113512531689Voice calls on a mobile
16%16%12%12%12%14%13%9%14%12%12%13%10%12%phone
50%33%88%9%18%20%40%13%3%6%13%60%18%

--------------Text messaging \ SMS on
--------------a mobile phone
-------------

--------------Picture messaging \ MMS
--------------on a mobile phone
-------------

1111525422-347216Emails on a mobile phone
4%1%2%3%4%3%1%2%-7%4%2%2%2%

66%8%96%13%34%27%11%15%-19%24%42%15%

--------------Micro blogging sites
--------------such as Twitter or
-------------tumblr on a mobile phone

--------------Instant messaging e.g.
--------------BBM, Facebook Messenger,
-------------iMessage on a mobile

phone

2*11-*1---11-2Social networking sites
1%**1%-**---1%*-*or apps such as

100%22%54%31%-22%46%---54%46%-Facebook, or LinkedIn on
a mobile phone

1-3---21---213Comments on
*-*---1%1%---*1%*websites\forums on a

38%-100%---62%38%---62%38%mobile phone

--1---1-----11Skype or other Internet
--*---*-----1%*based phone service on a
--100%---100%-----100%mobile phone

4031119112725433458197037139Voice calls on landline
14%16%19%17%20%19%15%28%29%19%20%17%24%19%phone
28%22%85%8%19%18%31%24%h4%6%14%50%26%

--31--321--326Post (Letters, cards or
--1%1%--1%2%4%--1%1%1%packages)
--59%14%--48%37%14%--48%37%

654514919262774225101710632169Meeting face to face
23%24%23%29%19%21%27%18%24%23%17%25%21%23%
39%26%88%11%15%16%44%13%3%6%10%63%19%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 126 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

26716461368126126264117194192396153701Unweighted Base
28118764266*13413027712219**43*98*417153730Weighted Base

--------------Direct Debit
--------------
-------------

6612-417---111-12Internet\online\website
2%3%2%-3%1%3%---1%3%-2%(no further detail)

51%44%100%-33%11%57%---11%89%-

--------------Online Internet Banking
--------------
-------------

--------------Familyfriends\acquaintan
--------------ce deals with it
-------------

--1---1----1-1Phone (no detail)
--*---*----*-*
--100%---100%----100%-

--------------Shops\shopping (all
--------------references)
-------------

--1-*-1--*-1-1Other method
--*-*-*--1%-*-*
--100%-33%-67%--33%-67%-

SUMMARY CODES

2441625265611110322488193778338111582ANY
87%87%82%85%83%80%81%72%100%85%79%81%73%80%
42%28%90%10%19%18%38%15%3%6%13%58%19%

3142-11-1-13-5ANY SOCIAL NETWORKING
1%1%1%3%-1%*-3%-1%1%-1%

67%23%78%46%-32%22%-12%-26%62%-

70401301330274716510247519133ANY EMAILS
25%22%20%20%22%21%17%13%26%23%25%18%12%18%
53%30%98%10%22%20%35%12%4%7%18%57%14%

1-1-1----1---1ANY INSTANT MESSAGING
*-*-*----1%---*

100%-100%-100%----100%---

836020019434381458133112454231ANY VOICE CALLS
30%32%31%29%32%33%29%37%43%31%32%30%35%32%
36%26%87%8%19%18%35%19%4%6%14%54%23%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 126 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

26716461368126126264117194192396153701Unweighted Base
28118764266*13413027712219**43*98*417153730Weighted Base

1061222251-227212ANY COMMENTS ON WEBSITE
3%3%2%2%2%2%2%1%-4%2%2%1%2%FORUMS

77%51%100%13%19%18%42%9%-13%19%53%16%

21511-21--1315None
1%*1%1%*-1%1%--1%1%1%1%

32%13%100%20%13%-48%19%--20%61%19%

3624112923275133-6197641143Don't know
13%13%17%13%17%20%18%27%-15%20%18%27%20%
25%17%78%6%16%19%36%23%-4%14%53%29%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 126 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

237464125576701Unweighted Base
237493133597730Weighted Base

42751899117Emails on a computer
18%15%13%17%16%(laptop\desktop\netbook\
36%64%15%85%tablet)

21-22Social networking sites
1%*-**such as Facebook or

63%37%-100%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

-----Micro blogging sites
-----such as Twitter or
----tumblr on a computer

(laptop\desktop\netbook\
tablet)

-1-11Instant Messaging e.g.
-*-**Facebook Messenger, MSN
-100%-100%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

1--11Skype calls or other
1%--**Internet based phone

100%--100%service on a computer
(laptop\desktop\netbook\
tablet)

-----Free\paid for e-cards
-----through a website on a
----computer

(laptop\desktop\netbook\
tablet)

552710Comments on
2%1%2%1%1%websites\forums on a

49%51%26%74%computer
(laptop\desktop\netbook\
tablet)

5711112Virtual assistance on a
2%1%1%2%2%website on a computer

39%61%11%89%(laptop\desktop\netbook\
tablet)

3058206889Voice calls on a mobile
13%12%15%11%12%phone
34%66%23%77%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 126 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

237464125576701Unweighted Base
237493133597730Weighted Base

-----Text messaging \ SMS on
-----a mobile phone
----

-----Picture messaging \ MMS
-----on a mobile phone
----

41241216Emails on a mobile phone
2%2%3%2%2%

27%73%24%76%

-----Micro blogging sites
-----such as Twitter or
----tumblr on a mobile phone

-----Instant messaging e.g.
-----BBM, Facebook Messenger,
----iMessage on a mobile

phone

11112Social networking sites
1%*1%**or apps such as

54%46%54%46%Facebook, or LinkedIn on
a mobile phone

21-33Comments on
1%*-**websites\forums on a

62%38%-100%mobile phone

-1-11Skype or other Internet
-*-**based phone service on a
-100%-100%mobile phone

449523117139Voice calls on landline
19%19%17%20%19%phone
32%68%16%84%

24246Post (Letters, cards or
1%1%1%1%1%packages)

30%70%29%71%

4612336133169Meeting face to face
19%25%27%22%23%
27%73%21%79%

-----Direct Debit
-----
----
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 126 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

237464125576701Unweighted Base
237493133597730Weighted Base

5721012Internet\online\website
2%1%2%2%2%(no further detail)

44%56%17%83%

-----Online Internet Banking
-----
----

-----Familyfriends\acquaintan
-----ce deals with it
----

-1-11Phone (no detail)
-*-**
-100%-100%

-----Shops\shopping (all
-----references)
----

*11*1Other method
**1%**

33%67%67%33%

SUMMARY CODES

189394110472582ANY
80%80%83%79%80%
32%68%19%81%

32145ANY SOCIAL NETWORKING
1%*1%1%1%

59%41%26%74%

468721112133ANY EMAILS
19%18%16%19%18%
35%65%16%84%

-1-11ANY INSTANT MESSAGING
-*-**
-100%-100%

7615543188231ANY VOICE CALLS
32%31%32%31%32%
33%67%19%81%

6621012ANY COMMENTS ON WEBSITE
3%1%2%2%2%FORUMS

52%48%20%80%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 126 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

237464125576701Unweighted Base
237493133597730Weighted Base

32235None
1%*1%*1%

61%39%39%61%

459721122143Don't know
19%20%16%20%20%
32%68%15%85%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 126 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

17626859364915103584565124701Unweighted Base
16**62*68*64*44*48*16**118*28*45*81*140730Weighted Base

210810710123661322117Emails on a computer
12%15%12%15%16%22%5%20%20%13%16%16%16%(laptop\desktop\netbook\
2%8%7%8%6%9%1%20%5%5%11%19%tablet)

--1------1-12Social networking sites
--1%------2%-**such as Facebook or
--37%------40%-23%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-------------Micro blogging sites
-------------such as Twitter or
------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

--------1---1Instant Messaging e.g.
--------2%---*Facebook Messenger, MSN
--------100%a---Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-----------11Skype calls or other
-----------1%*Internet based phone
-----------100%service on a computer

(laptop\desktop\netbook\
tablet)

-------------Free\paid for e-cards
-------------through a website on a
------------computer

(laptop\desktop\netbook\
tablet)

1121---2--2-10Comments on
7%2%3%2%---1%--3%-1%websites\forums on a

11%12%23%13%---16%--24%-computer
(laptop\desktop\netbook\
tablet)

112----2131112Virtual assistance on a
7%2%3%----2%2%6%2%1%2%website on a computer
9%10%14%----18%6%21%11%12%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 126 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

17626859364915103584565124701Unweighted Base
16**62*68*64*44*48*16**118*28*45*81*140730Weighted Base

-877511161682989Voice calls on a mobile
-13%11%11%11%1%5%13%3%14%10%21%12%phone
-9%8%8%6%1%1%18%1%7%9%33%eh

-------------Text messaging \ SMS on
-------------a mobile phone
------------

-------------Picture messaging \ MMS
-------------on a mobile phone
------------

-2---3-4212316Emails on a mobile phone
-3%---5%-3%6%3%2%2%2%
-11%---16%-23%11%8%12%19%

-------------Micro blogging sites
-------------such as Twitter or
------------tumblr on a mobile phone

-------------Instant messaging e.g.
-------------BBM, Facebook Messenger,
------------iMessage on a mobile

phone

-----1----1*2Social networking sites
-----2%----1%**or apps such as
-----46%----31%22%Facebook, or LinkedIn on

a mobile phone

----------3-3Comments on
----------3%-*websites\forums on a
----------100%a-mobile phone

-----------11Skype or other Internet
-----------1%*based phone service on a
-----------100%mobile phone

39236816422651324139Voice calls on landline
16%14%35%10%19%33%22%19%20%12%16%17%19%phone
2%6%17%abdjl5%6%11%j3%16%4%4%10%17%

--1-1--1*-216Post (Letters, cards or
--1%-2%--1%2%-2%1%1%packages)
--15%-18%--14%8%-30%14%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 126 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

17626859364915103584565124701Unweighted Base
16**62*68*64*44*48*16**118*28*45*81*140730Weighted Base

9169261095296141125169Meeting face to face
54%26%13%40%24%19%30%24%21%31%14%18%23%
5%9%5%15%abck6%5%3%17%4%8%7%15%

-------------Direct Debit
-------------
------------

-1-13--21-3112Internet\online\website
-1%-2%6%--2%2%-4%1%2%(no further detail)
-7%-11%22%--16%5%-27%10%

-------------Online Internet Banking
-------------
------------

-------------Familyfriends\acquaintan
-------------ce deals with it
------------

---1--------1Phone (no detail)
---1%--------*
---100%--------

-------------Shops\shopping (all
-------------references)
------------

---1----*---1Other method
---1%----1%---*
---67%----33%---

SUMMARY CODES

15475353343910100233660111582ANY
96%76%79%83%78%83%62%85%80%80%75%79%80%
3%8%9%9%6%7%2%17%4%6%10%19%

--1--1---1115ANY SOCIAL NETWORKING
--1%--2%---2%1%1%1%
--19%--22%---21%15%23%

211810713127771525133ANY EMAILS
12%18%12%15%16%27%5%23%26%15%19%18%18%
1%9%6%7%5%10%1%20%5%5%11%19%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 126 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

17626859364915103584565124701Unweighted Base
16**62*68*64*44*48*16**118*28*45*81*140730Weighted Base

--------1---1ANY INSTANT MESSAGING
--------2%---*
--------100%a---

316311313164387122156231ANY VOICE CALLS
16%27%45%21%30%34%27%32%23%25%27%40%32%
1%7%13%j6%6%7%2%16%3%5%9%24%

1121---2--5-12ANY COMMENTS ON WEBSITE
7%2%3%2%---1%--6%-2%FORUMS
9%9%18%10%---13%--41%b-

--2-------125None
--2%-------2%1%1%
--32%-------26%41%

1151311108618691928143Don't know
4%24%19%17%22%17%38%15%20%20%24%20%20%
*10%9%8%7%6%4%12%4%6%13%20%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 126 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

90608174960575144557701Unweighted Base
92*63516**48*60*606140590730Weighted Base

14102210109517100117Emails on a computer
16%16%12%22%16%16%12%17%16%(laptop\desktop\netbook\
12%87%2%9%8%81%15%85%tablet)

12---2-22Social networking sites
1%*---*-**such as Facebook or

23%77%---100%-100%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

---------Micro blogging sites
---------such as Twitter or
--------tumblr on a computer

(laptop\desktop\netbook\
tablet)

1----1-11Instant Messaging e.g.
1%----*-**Facebook Messenger, MSN

100%----100%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

-1---1-11Skype calls or other
-*---*-**Internet based phone
-100%---100%-100%service on a computer

(laptop\desktop\netbook\
tablet)

---------Free\paid for e-cards
---------through a website on a
--------computer

(laptop\desktop\netbook\
tablet)

-101-172710Comments on
-2%7%-2%1%2%1%1%websites\forums on a
-100%11%-12%77%23%77%computer

(laptop\desktop\netbook\
tablet)

-121-1105712Virtual assistance on a
-2%7%-2%2%3%1%2%website on a computer
-100%9%-10%81%39%61%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 126 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

90608174960575144557701Unweighted Base
92*63516**48*60*606140590730Weighted Base

1869-1880127689Voice calls on a mobile
20%11%-1%13%13%9%13%12%phone
21%78%-1%9%90%14%86%

---------Text messaging \ SMS on
---------a mobile phone
--------

---------Picture messaging \ MMS
---------on a mobile phone
--------

313-321221416Emails on a mobile phone
3%2%-5%3%2%1%2%2%

17%83%-16%11%73%11%89%

---------Micro blogging sites
---------such as Twitter or
--------tumblr on a mobile phone

---------Instant messaging e.g.
---------BBM, Facebook Messenger,
--------iMessage on a mobile

phone

-2-1-1-22Social networking sites
-*-2%-*-**or apps such as
-100%-46%-54%-100%Facebook, or LinkedIn on

a mobile phone

12---3-33Comments on
1%*---*-**websites\forums on a

38%62%---100%-100%mobile phone

1----1-11Skype or other Internet
1%----*-**based phone service on a

100%h----100%-100%mobile phone

14125316911225114139Voice calls on landline
15%20%16%33%14%19%18%19%19%phone
10%90%2%11%6%81%18%82%

15---6156Post (Letters, cards or
1%1%---1%1%1%1%packages)

14%86%---100%15%85%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 126 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

90608174960575144557701Unweighted Base
92*63516**48*60*606140590730Weighted Base

21147991413751118169Meeting face to face
23%23%54%19%24%23%36%20%23%
12%87%5%5%8%81%30%ab70%

---------Direct Debit
---------
--------

111--11221112Internet\online\website
1%2%--2%2%1%2%2%(no further detail)

10%90%--7%93%13%87%

---------Online Internet Banking
---------
--------

---------Familyfriends\acquaintan
---------ce deals with it
--------

-1---1-11Phone (no detail)
-*---*-**
-100%---100%-100%

---------Shops\shopping (all
---------references)
--------

-1---1*11Other method
-*---****
-100%---100%33%67%

SUMMARY CODES

76503153945482117466582ANY
83%79%96%83%75%80%84%79%80%
13%86%3%7%8%83%20%80%

14-1-4-55ANY SOCIAL NETWORKING
1%1%-2%-1%-1%1%

12%88%-22%-78%-100%

171152131110719114133ANY EMAILS
19%18%12%27%19%18%14%19%18%
13%87%1%10%9%80%14%86%

1----1-11ANY INSTANT MESSAGING
1%----*-**

100%----100%-100%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 126 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

90608174960575144557701Unweighted Base
92*63516**48*60*606140590730Weighted Base

341963161619538193231ANY VOICE CALLS
37%31%16%34%27%32%27%33%32%
15%85%1%7%7%85%16%84%

1111-11021012ANY COMMENTS ON WEBSITE
1%2%7%-2%2%2%2%2%FORUMS
9%91%9%-9%82%18%82%

32---5145None
3%*---1%*1%1%

61%h39%---100%13%87%

12130181511922120143Don't know
14%21%4%17%25%20%16%20%20%
9%91%*6%10%83%16%84%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 126 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

6705562453213831670701Unweighted Base
69658626**55913734**696730Weighted Base

11599197181115117Emails on a computer
17%17%5%17%13%4%17%16%(laptop\desktop\netbook\
99%85%1%83%15%1%99%tablet)

22-2--22Social networking sites
**-*--**such as Facebook or

100%100%-100%--100%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

--------Micro blogging sites
--------such as Twitter or
-------tumblr on a computer

(laptop\desktop\netbook\
tablet)

1---1-11Instant Messaging e.g.
*---*-**Facebook Messenger, MSN

100%---100%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

11-1--11Skype calls or other
**-*--**Internet based phone

100%100%-100%--100%service on a computer
(laptop\desktop\netbook\
tablet)

--------Free\paid for e-cards
--------through a website on a
-------computer

(laptop\desktop\netbook\
tablet)

1010-10--1010Comments on
1%2%-2%--1%1%websites\forums on a

100%100%-100%--100%computer
(laptop\desktop\netbook\
tablet)

128-84-1212Virtual assistance on a
2%1%-1%3%-2%2%website on a computer

100%70%-70%30%-100%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 126 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

6705562453213831670701Unweighted Base
69658626**55913734**696730Weighted Base

8953-5335-8989Voice calls on a mobile
13%9%-10%26%-13%12%phone

100%60%-60%40%aegh-100%

--------Text messaging \ SMS on
--------a mobile phone
-------

--------Picture messaging \ MMS
--------on a mobile phone
-------

1612-124-1616Emails on a mobile phone
2%2%-2%3%-2%2%

100%75%-75%25%-100%

--------Micro blogging sites
--------such as Twitter or
-------tumblr on a mobile phone

--------Instant messaging e.g.
--------BBM, Facebook Messenger,
-------iMessage on a mobile

phone

22-2--22Social networking sites
**-*--**or apps such as

100%100%-100%--100%Facebook, or LinkedIn on
a mobile phone

33-3--33Comments on
**-1%--**websites\forums on a

100%100%-100%--100%mobile phone

11-1--11Skype or other Internet
**-*--**based phone service on a

100%100%-100%--100%mobile phone

1301399130-9130139Voice calls on landline
19%24%36%23%-28%19%19%phone
93%d100%d7%93%d-7%d            93%

2532-426Post (Letters, cards or
*1%11%*-12%*1%packages)

29%82%53%29%-71%29%

1651372135294165169Meeting face to face
24%23%7%24%22%12%24%23%
98%81%1%80%17%2%98%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 126 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

6705562453213831670701Unweighted Base
69658626**55913734**696730Weighted Base

--------Direct Debit
--------
-------

1211-111-1212Internet\online\website
2%2%-2%1%-2%2%(no further detail)

100%91%-91%9%-100%

--------Online Internet Banking
--------
-------

--------Familyfriends\acquaintan
--------ce deals with it
-------

1---1-11Phone (no detail)
*---1%-**

100%---100%-100%

--------Shops\shopping (all
--------references)
-------

*11-*1*1Other method
**3%-*3%**

33%67%67%-33%67%33%

SUMMARY CODES

563485174699420563582ANY
81%83%62%84%69%59%81%80%
97%d83%d3%81%d16%3%d            97%

55-5--55ANY SOCIAL NETWORKING
1%1%-1%--1%1%

100%100%-100%--100%

1321111109221132133ANY EMAILS
19%19%5%20%16%4%19%18%
99%83%1%82%17%1%99%

1---1-11ANY INSTANT MESSAGING
*---*-**

100%---100%-100%

2211959186359221231ANY VOICE CALLS
32%33%36%33%26%28%32%32%
96%85%4%81%15%4%96%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 126 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

6705562453213831670701Unweighted Base
69658626**55913734**696730Weighted Base

1212-12--1212ANY COMMENTS ON WEBSITE
2%2%-2%--2%2%FORUMS

100%100%-100%--100%

53-32-55None
1%*-*1%-1%1%

100%59%-59%41%-100%

1299810884114129143Don't know
19%17%38%16%30%41%19%20%
90%68%7%61%29%aegh10%90%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 126 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

9415219816889701Unweighted Base
95*16520217989*730Weighted Base

524353418117Emails on a computer
5%14%18%19%21%16%(laptop\desktop\netbook\
4%20%30%f29%f16%ftablet)

-11-12Social networking sites
-1%*-1%*such as Facebook or
-40%37%-23%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

------Micro blogging sites
------such as Twitter or
-----tumblr on a computer

(laptop\desktop\netbook\
tablet)

---1-1Instant Messaging e.g.
---*-*Facebook Messenger, MSN
---100%-Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-1---1Skype calls or other
-1%---*Internet based phone
-100%---service on a computer

(laptop\desktop\netbook\
tablet)

------Free\paid for e-cards
------through a website on a
-----computer

(laptop\desktop\netbook\
tablet)

-423110Comments on
-2%1%2%1%1%websites\forums on a
-39%16%32%13%computer

(laptop\desktop\netbook\
tablet)

-241412Virtual assistance on a
-1%2%1%5%2%website on a computer
-21%34%10%35%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 126 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

9415219816889701Unweighted Base
95*16520217989*730Weighted Base

9251631989Voice calls on a mobile
9%15%8%17%10%12%phone

10%28%18%35%10%

------Text messaging \ SMS on
------a mobile phone
-----

------Picture messaging \ MMS
------on a mobile phone
-----

-925116Emails on a mobile phone
-5%1%3%1%2%
-53%13%29%4%

------Micro blogging sites
------such as Twitter or
-----tumblr on a mobile phone

------Instant messaging e.g.
------BBM, Facebook Messenger,
-----iMessage on a mobile

phone

-*-2-2Social networking sites
-*-1%-*or apps such as
-22%-78%-Facebook, or LinkedIn on

a mobile phone

---3-3Comments on
---2%-*websites\forums on a
---100%-mobile phone

---1-1Skype or other Internet
---1%-*based phone service on a
---100%-mobile phone

2332452415139Voice calls on landline
24%20%23%13%17%19%phone
16%23%33%17%11%

*222-6Post (Letters, cards or
*1%1%1%-1%packages)
8%30%30%33%-

2434513921169Meeting face to face
25%21%25%22%23%23%
14%20%30%23%12%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 126 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

9415219816889701Unweighted Base
95*16520217989*730Weighted Base

------Direct Debit
------
-----

*371112Internet\online\website
*2%3%1%2%2%(no further detail)
3%23%52%10%11%

------Online Internet Banking
------
-----

------Familyfriends\acquaintan
------ce deals with it
-----

1----1Phone (no detail)
1%----*

100%----

------Shops\shopping (all
------references)
-----

---1*1Other method
---***
---67%33%

SUMMARY CODES

6213816514671582ANY
65%83%82%82%80%80%
11%24%f28%f25%ff            12%

-11215ANY SOCIAL NETWORKING
-1%*1%1%1%
-32%19%37%12%

533383919133ANY EMAILS
5%20%19%22%21%18%
4%24%f28%f29%ff            14%f

---1-1ANY INSTANT MESSAGING
---*-*
---100%-

3158625624231ANY VOICE CALLS
33%35%31%31%27%32%
13%25%27%24%10%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 126 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

9415219816889701Unweighted Base
95*16520217989*730Weighted Base

-426112ANY COMMENTS ON WEBSITE
-2%1%3%1%2%FORUMS
-30%13%47%10%

--1215None
--1%1%1%1%
--26%52%22%

3428353016143Don't know
35%17%17%17%19%20%
23%acde19%25%21%12%
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Communication (QS8300 - 230711)

Q.4B_01 Generally, what method do you prefer to use to ... enquire about goods or service you are looking to purchase
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 127 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

32629495231224949510612514282331313644Unweighted Base
28**58*87*107*25922087*107*129*13114971*329343673Weighted Base

268195941819352426155769127Emails on a computer
7%10%9%18%23%18%9%18%27%19%17%21%17%20%19%(laptop\desktop\netbook\
2%4%6%15%47%im32%6%15%27%im19%20%12%45%55%tablet)

---------------Social networking sites
---------------such as Facebook or
--------------LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

-----1-----1-11Instant Messaging e.g.
-----*-----1%-**Facebook Messenger, MSN
-----100%-----100%-100%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

---------------Skype calls or other
---------------Internet based phone
--------------service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

-----2----112-2Comments on
-----1%----1%2%1%-*websites\forums on a
-----100%----49%51%100%-computer

(laptop\desktop\netbook\
tablet)

---111-1-11-124Virtual assistance on a
---1%*1%-1%-1%1%-*1%1%website on a computer
---35%35%30%-35%-35%30%-35%65%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base; ** very small base (under 30) ineligible for sig testing



Table 127 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

32629495231224949510612514282331313644Unweighted Base
28**58*87*107*25922087*107*129*13114971*329343673Weighted Base

-666415766182237213969109Voice calls on a mobile
-10%6%5%16%26%6%5%14%17%24%29%12%20%16%phone
-5%5%5%37%52%ahilm5%5%17%21%34%hilm19%ahilmn36%hl     64%c

-----2----11112Text messaging \ SMS on
-----1%----*2%***a mobile phone
-----100%----30%70%30%70%

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

---*412-*1310261016Emails on a mobile phone
---*2%5%-*1%2%7%2%2%3%2%
---3%25%72%-3%9%16%62%10%39%61%

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

---------------Instant messaging e.g.
---------------BBM, Facebook Messenger,
--------------iMessage on a mobile

phone

---1-1-1---1112Social networking sites
---1%-*-1%---1%***or apps such as
---54%-46%-54%---46%46%54%Facebook, or LinkedIn on

a mobile phone

---------------Comments on
---------------websites\forums on a
--------------mobile phone

---------------Skype or other Internet
---------------based phone service on a
--------------mobile phone

1122334386423343374834811589204Voice calls on landline
40%38%39%40%33%19%39%40%29%37%23%11%35%26%30%phone
6%11%dj16%dj21%dej42%dj21%16%dj21%dej18%d24%dj17%4%56%dj     44%

358*448*22318917Post (Letters, cards or
10%9%10%*1%2%10%*2%1%2%1%2%3%2%packages)
18%33%ahjkl51%afhjkl3%23%24%51%afhjkl3%12%11%17%6%46%54%

5111619352416191817149484593Meeting face to face
17%18%18%18%13%11%18%18%14%13%9%13%15%13%14%
5%11%17%20%37%25%17%20%19%18%15%10%52%48%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base; ** very small base (under 30) ineligible for sig testing



Table 127 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

32629495231224949510612514282331313644Unweighted Base
28**58*87*107*25922087*107*129*13114971*329343673Weighted Base

---------------Direct Debit
---------------
--------------

---22*-2-2-**44Internet\online\website
---2%1%*-2%-1%-**1%1%(no further detail)
---55%39%6%-55%-39%-6%6%94%

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

----1---1----11Phone (no detail)
----*---1%----**
----100%---100%----100%

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

21497192232186719211212012759279302581ANY
75%85%82%86%89%85%82%86%87%92%85%83%85%88%86%
4%9%12%16%40%32%12%16%19%21%22%10%48%52%

---1-1-1---1112ANY SOCIAL NETWORKING
---1%-*-1%---1%***
---54%-46%-54%---46%46%54%

268206352820362736166479143ANY EMAILS
7%10%9%19%24%24%9%19%28%21%24%23%19%23%21%
1%4%5%14%44%im37%im5%14%25%im19%25%im11%45%im     55%

-----1-----1-11ANY INSTANT MESSAGING
-----*-----1%-**
-----100%-----100%-100%

1128394812699394856717128154158313ANY VOICE CALLS
40%47%45%45%49%45%45%45%43%54%48%40%47%46%46%
4%9%12%15%40%32%12%15%18%23%23%9%49%51%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base; ** very small base (under 30) ineligible for sig testing



Table 127 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

32629495231224949510612514282331313644Unweighted Base
28**58*87*107*25922087*107*129*13114971*329343673Weighted Base

-----2----112-2ANY COMMENTS ON WEBSITE
-----1%----1%2%1%-*FORUMS
-----100%----49%51%100%-

---1*5-1*-32257None
---1%*2%-1%*-2%2%1%1%1%
---19%6%75%-19%6%-52%23%31%69%

7916132729161316111910483785Don't know
25%15%18%13%10%13%18%13%12%8%13%14%15%11%13%
8%10%19%16%32%34%19%16%19%13%22%12%57%43%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base; ** very small base (under 30) ineligible for sig testing



Table 127 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

28136315512619317044461201215049111103644Unweighted Base
24742612212522620041*52*12710945*54*133111*673Weighted Base

289991955432921255103816127Emails on a computer
11%23%7%15%24%22%5%17%17%23%12%19%29%14%19%(laptop\desktop\netbook\
22%78%mo7%15%44%mo34%mo2%7%17%19%4%8%30%mo     13%tablet)

---------------Social networking sites
---------------such as Facebook or
--------------LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

-1--1--------11Instant Messaging e.g.
-*--*--------1%*Facebook Messenger, MSN
-100%--100%--------100%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

---------------Skype calls or other
---------------Internet based phone
--------------service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

11-11----2----2Comments on
**-1%1%----2%----*websites\forums on a

49%51%-49%51%----100%----computer
(laptop\desktop\netbook\
tablet)

-4--21--1--1-14Virtual assistance on a
-1%--1%1%--1%--2%-1%1%website on a computer
-100%--65%35%--35%--35%-30%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 127 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

28136315512619317044461201215049111103644Unweighted Base
24742612212522620041*52*12710945*54*133111*673Weighted Base

3574171850242-2018462139109Voice calls on a mobile
14%17%14%15%22%12%4%-15%17%9%10%16%35%16%phone
32%68%15%17%46%22%2%-18%h17%h4%5%19%h      36%acde

111-1----1---12Text messaging \ SMS on
**1%-1%----1%---1%*a mobile phone

30%70%30%-70%----30%---70%

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

5121475-*24--2816Emails on a mobile phone
2%3%*3%3%2%-1%2%3%--1%7%2%

28%72%3%25%42%30%-3%15%21%--10%51%a

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

---------------Instant messaging e.g.
---------------BBM, Facebook Messenger,
--------------iMessage on a mobile

phone

2-11-----1-1--2Social networking sites
1%-1%1%-----1%-2%--*or apps such as

100%-46%54%-----46%-54%--Facebook, or LinkedIn on
a mobile phone

---------------Comments on
---------------websites\forums on a
--------------mobile phone

---------------Skype or other Internet
---------------based phone service on a
--------------mobile phone

78126364254721727442716154215204Voice calls on landline
32%30%30%34%24%36%42%52%34%24%36%28%32%14%30%phone
38%62%18%21%26%35%8%13%af21%13%8%b8%21%bb       8%

61142473*236-2117Post (Letters, cards or
2%2%4%1%2%3%6%1%1%3%13%-1%1%2%packages)

36%64%27%10%22%41%15%3%11%17%36%abc-12%6%

385520172431711171388181093Meeting face to face
15%13%17%14%11%16%17%21%13%12%19%15%13%9%14%
41%59%22%19%26%34%8%12%18%14%9%9%19%11%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 127 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

28136315512619317044461201215049111103644Unweighted Base
24742612212522620041*52*12710945*54*133111*673Weighted Base

---------------Direct Debit
---------------
--------------

131*-3---*-22-4Internet\online\website
*1%1%*-2%---*-4%1%-1%(no further detail)

25%75%19%6%-75%---6%-55%39%-

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

1-1---------1-1Phone (no detail)
*-1%---------1%-*

100%-100%---------100%-

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

19538690105199187314810793404412593581ANY
79%91%74%84%88%94%75%92%85%85%88%81%94%84%86%
34%66%mo15%18%34%m32%lmo5%8%18%16%7%8%21%mo     16%

2-11-----1-1--2ANY SOCIAL NETWORKING
1%-1%1%-----1%-2%--*

100%-46%54%-----46%-54%--

33110923624821024285103924143ANY EMAILS
13%26%8%19%27%24%5%18%19%26%12%19%30%22%21%
23%77%mo7%16%43%mo34%mo2%7%17%20%i4%7%28%mo     17%

-1--1--------11ANY INSTANT MESSAGING
-*--*--------1%*
-100%--100%--------100%

1132005360103961927634520216354313ANY VOICE CALLS
46%47%43%48%46%48%46%52%50%41%44%39%47%49%46%
36%64%17%19%33%31%6%9%20%14%6%7%20%17%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 127 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

28136315512619317044461201215049111103644Unweighted Base
24742612212522620041*52*12710945*54*133111*673Weighted Base

11-11----2----2ANY COMMENTS ON WEBSITE
**-1%1%----2%----*FORUMS

49%51%-49%51%----100%----

432212--*2-1-37None
2%1%2%1%*1%--*1%-2%-3%1%

62%38%36%25%13%25%--6%24%-19%-51%

48382919271111419155981485Don't know
19%9%24%15%12%5%25%8%15%13%12%17%6%13%13%
56%jn44%34%ajkn22%j31%13%12%5%22%17%6%11%9%17%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 127 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

444200452049729873158413644Unweighted Base
47220145*19798*33376*159438673Weighted Base

88391419217272595127Emails on a computer
19%19%32%10%21%22%9%16%22%19%(laptop\desktop\netbook\
69%31%11%g15%17%57%g6%19%g           75%tablet)

----------Social networking sites
----------such as Facebook or
---------LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

----------Micro blogging sites
----------such as Twitter or
---------tumblr on a computer

(laptop\desktop\netbook\
tablet)

1----1-1-1Instant Messaging e.g.
*----*-*-*Facebook Messenger, MSN

100%----100%-100%-Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

----------Skype calls or other
----------Internet based phone
---------service on a computer

(laptop\desktop\netbook\
tablet)

----------Free\paid for e-cards
----------through a website on a
---------computer

(laptop\desktop\netbook\
tablet)

2----2-112Comments on
*----1%-1%**websites\forums on a

100%----100%-51%49%computer
(laptop\desktop\netbook\
tablet)

211-3-1114Virtual assistance on a
1%1%2%-3%-2%1%*1%website on a computer

65%35%30%e-70%e-35%30%35%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 127 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

444200452049729873158413644Unweighted Base
47220145*19798*33376*159438673Weighted Base

81281412176684160109Voice calls on a mobile
17%14%31%6%17%20%10%26%14%16%phone
75%25%13%g11%15%g61%g7%38%abg           55%

2-1--1-112Text messaging \ SMS on
*-3%--*-1%**a mobile phone

100%-70%a--30%-70%30%

----------Picture messaging \ MMS
----------on a mobile phone
---------

1241231017816Emails on a mobile phone
3%2%2%1%3%3%2%4%2%2%

76%24%7%12%20%61%9%41%50%

----------Micro blogging sites
----------such as Twitter or
---------tumblr on a mobile phone

----------Instant messaging e.g.
----------BBM, Facebook Messenger,
---------iMessage on a mobile

phone

111--1-112Social networking sites
**2%--*-***or apps such as

54%46%46%--54%-46%54%Facebook, or LinkedIn on
a mobile phone

----------Comments on
----------websites\forums on a
---------mobile phone

----------Skype or other Internet
----------based phone service on a
---------mobile phone

1337157130982630148204Voice calls on landline
28%35%12%36%30%30%34%19%34%30%phone
65%35%3%35%h15%48%13%15%c           72%c

115-16*1331017Post (Letters, cards or
2%3%-8%**4%2%2%2%packages)

67%33%-94%ae2%4%18%19%63%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 127 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

444200452049729873158413644Unweighted Base
47220145*19798*33376*159438673Weighted Base

6924238134016255293Meeting face to face
15%12%5%19%14%12%21%16%12%14%
74%26%2%41%14%43%17%27%56%

----------Direct Debit
----------
---------

4--2*2--44Internet\online\website
1%--1%*1%--1%1%(no further detail)

100%--55%6%39%--100%

----------Online Internet Banking
----------
---------

----------Familyfriends\acquaintan
----------ce deals with it
---------

1----1--11Phone (no detail)
*----*--**

100%----100%--100%

----------Shops\shopping (all
----------references)
---------

----------Other method
----------
---------

SUMMARY CODES

408173401608729463136382581ANY
86%86%89%81%89%88%82%86%87%86%
70%30%7%28%15%51%11%23%66%

111--1-112ANY SOCIAL NETWORKING
**2%--*-***

54%46%46%--54%-46%54%

1004316212482931103143ANY EMAILS
21%21%35%11%25%25%11%20%24%21%
70%30%11%g15%17%g57%g6%22%g           72%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 127 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

444200452049729873158413644Unweighted Base
47220145*19798*33376*159438673Weighted Base

1----1-1-1ANY INSTANT MESSAGING
*----*-*-*

100%----100%-100%-

214991982461653472207313ANY VOICE CALLS
45%49%43%42%47%49%44%45%47%46%
68%32%6%26%15%53%11%23%66%

2----2-112ANY COMMENTS ON WEBSITE
*----1%-1%**FORUMS

100%----100%-51%49%

43*222-257None
1%1%1%1%2%1%-1%1%1%

56%44%6%33%29%32%-23%77%

612443593714215185Don't know
13%12%10%18%9%11%18%13%12%13%
71%29%5%41%10%44%16%24%59%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 127 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

24216556360128107234115174781353146644Unweighted Base
25418459561*137106*24712216**53*85*371148673Weighted Base

6951123538244514213237316127Emails on a computer
27%28%21%8%28%23%18%12%13%24%27%20%10%19%(laptop\desktop\netbook\
54%40%97%4%30%gk19%36%11%2%10%18%b58%12%tablet)

--------------Social networking sites
--------------such as Facebook or
-------------LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

--------------Micro blogging sites
--------------such as Twitter or
-------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

1-1-1----1---1Instant Messaging e.g.
*-*-*----1%---*Facebook Messenger, MSN

100%-100%-100%----100%---Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

--------------Skype calls or other
--------------Internet based phone
-------------service on a computer

(laptop\desktop\netbook\
tablet)

--------------Free\paid for e-cards
--------------through a website on a
-------------computer

(laptop\desktop\netbook\
tablet)

1121--1-1--1-2Comments on
*1%*2%--*-7%--*-*websites\forums on a

51%51%100%51%--49%-51%--49%-computer
(laptop\desktop\netbook\
tablet)

434-4----2-1-4Virtual assistance on a
1%1%1%-3%----5%-*-1%website on a computer

100%70%100%-100%----65%ac-35%-(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 127 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

24216556360128107234115174781353146644Unweighted Base
25418459561*137106*24712216**53*85*371148673Weighted Base

50329882019431947155626109Voice calls on a mobile
20%17%17%14%14%18%18%15%25%14%18%15%18%16%phone
46%29%90%8%18%17%40%17%4%7%14%51%24%

--2--11---11-2Text messaging \ SMS on
--*--1%*---2%*-*a mobile phone
--100%--70%30%---70%30%-

--------------Picture messaging \ MMS
--------------on a mobile phone
-------------

11616-3364-2*9516Emails on a mobile phone
4%3%3%-2%3%3%4%-3%*2%3%2%

67%36%100%-17%17%39%27%-10%3%56%31%

--------------Micro blogging sites
--------------such as Twitter or
-------------tumblr on a mobile phone

--------------Instant messaging e.g.
--------------BBM, Facebook Messenger,
-------------iMessage on a mobile

phone

1122----1-1--2Social networking sites
***3%----5%-1%--*or apps such as

46%54%100%100%----54%-46%--Facebook, or LinkedIn on
a mobile phone

--------------Comments on
--------------websites\forums on a
-------------mobile phone

--------------Skype or other Internet
--------------based phone service on a
-------------mobile phone

635718116482873393132611745204Voice calls on landline
25%31%30%26%35%27%29%32%18%25%31%32%30%30%phone
31%28%89%8%24%14%36%19%1%7%13%57%22%

1*141-4741--10617Post (Letters, cards or
1%*2%1%-4%3%4%5%--3%4%2%packages)
8%2%81%5%-25%44%27%5%--58%37%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 127 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

24216556360128107234115174781353146644Unweighted Base
25418459561*137106*24712216**53*85*371148673Weighted Base

342576138133622266492993Meeting face to face
13%14%13%21%6%13%15%18%15%11%7%13%20%14%
37%27%82%14%j8%14%39%24%j3%6%7%53%32%

--------------Direct Debit
--------------
-------------

**42-21---23-4Internet\online\website
**1%3%-2%*---2%1%-1%(no further detail)
6%6%100%39%-37%25%---37%63%-

--------------Online Internet Banking
--------------
-------------

--------------Familyfriends\acquaintan
--------------ce deals with it
-------------

--1---1----1-1Phone (no detail)
--*---*----*-*
--100%---100%----100%-

--------------Shops\shopping (all
--------------references)
-------------

--------------Other method
--------------
-------------

SUMMARY CODES

2341765244812194215104144475320127581ANY
92%96%88%78%88%89%87%85%88%84%88%86%86%86%
40%30%al90%8%21%16%37%18%2%8%13%55%22%

1122----1-1--2ANY SOCIAL NETWORKING
***3%----5%-1%--*

46%54%100%100%----54%-46%--

8057140541275219215248221143ANY EMAILS
31%31%23%8%30%25%21%15%13%28%28%22%14%21%
56%a40%98%3%28%k19%36%13%2%10%17%57%14%

1-1-1----1---1ANY INSTANT MESSAGING
*-*-*----1%---*

100%-100%-100%----100%---
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 127 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

24216556360128107234115174781353146644Unweighted Base
25418459561*137106*24712216**53*85*371148673Weighted Base

11289280246847116587214117371313ANY VOICE CALLS
44%48%47%40%49%44%47%47%43%40%48%47%48%46%
36%28%89%8%22%15%37%18%2%7%13%55%23%

1121--1-1--1-2ANY COMMENTS ON WEBSITE
*1%*2%--*-7%--*-*FORUMS

51%51%100%51%--49%-51%--49%-

31732-112-1317None
1%*1%5%1%-*1%12%-2%1%1%1%

44%9%100%48%ah24%-14%13%29%-20%38%13%

177651015123118-99482085Don't know
7%4%11%17%11%11%13%14%-16%11%13%14%13%

20%9%76%12%17%14%36%21%-10%10%56%m      24%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 127 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

219425116528644Unweighted Base
219454121552673Weighted Base

40873097127Emails on a computer
18%19%25%17%19%(laptop\desktop\netbook\
32%68%24%76%tablet)

-----Social networking sites
-----such as Facebook or
----LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-----Micro blogging sites
-----such as Twitter or
----tumblr on a computer

(laptop\desktop\netbook\
tablet)

-1-11Instant Messaging e.g.
-*-**Facebook Messenger, MSN
-100%-100%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-----Skype calls or other
-----Internet based phone
----service on a computer

(laptop\desktop\netbook\
tablet)

-----Free\paid for e-cards
-----through a website on a
----computer

(laptop\desktop\netbook\
tablet)

11-22Comments on
**-**websites\forums on a

49%51%-100%computer
(laptop\desktop\netbook\
tablet)

31124Virtual assistance on a
1%*1%*1%website on a computer

70%30%35%65%(laptop\desktop\netbook\
tablet)

27822089109Voice calls on a mobile
12%18%17%16%16%phone
25%75%18%82%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 127 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

219425116528644Unweighted Base
219454121552673Weighted Base

2--22Text messaging \ SMS on
1%--**a mobile phone

100%--100%

-----Picture messaging \ MMS
-----on a mobile phone
----

51131316Emails on a mobile phone
3%2%2%2%2%

34%66%18%82%

-----Micro blogging sites
-----such as Twitter or
----tumblr on a mobile phone

-----Instant messaging e.g.
-----BBM, Facebook Messenger,
----iMessage on a mobile

phone

11112Social networking sites
**1%**or apps such as

46%54%46%54%Facebook, or LinkedIn on
a mobile phone

-----Comments on
-----websites\forums on a
----mobile phone

-----Skype or other Internet
-----based phone service on a
----mobile phone

7912530174204Voice calls on landline
36%27%25%31%30%phone
39%61%15%85%

41311617Post (Letters, cards or
2%3%1%3%2%packages)

23%77%5%95%

2271207393Meeting face to face
10%16%16%13%14%
24%76%21%79%

-----Direct Debit
-----
----
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 127 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

219425116528644Unweighted Base
219454121552673Weighted Base

22-44Internet\online\website
1%1%-1%1%(no further detail)

45%55%-100%

-----Online Internet Banking
-----
----

-----Familyfriends\acquaintan
-----ce deals with it
----

-1-11Phone (no detail)
-*-**
-100%-100%

-----Shops\shopping (all
-----references)
----

-----Other method
-----
----

SUMMARY CODES

186395106475581ANY
85%87%88%86%86%
32%68%18%82%

11112ANY SOCIAL NETWORKING
**1%**

46%54%46%54%

469833110143ANY EMAILS
21%21%28%20%21%
32%68%23%77%

-1-11ANY INSTANT MESSAGING
-*-**
-100%-100%

10620750262313ANY VOICE CALLS
48%46%42%48%46%
34%66%16%84%

11-22ANY COMMENTS ON WEBSITE
**-**FORUMS

49%51%-100%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 127 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

219425116528644Unweighted Base
219454121552673Weighted Base

34337None
1%1%3%1%1%

40%60%51%49%

3155117485Don't know
14%12%9%13%13%
36%64%13%87%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 127 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1762645034461497513755117644Unweighted Base
17**65*63*54*43*45*16**110*26*36*69*130673Weighted Base

2198121010-2294921127Emails on a computer
13%28%13%22%24%21%-20%36%12%13%16%19%(laptop\desktop\netbook\
2%15%7%9%8%8%-17%7%abck3%7%17%tablet)

-------------Social networking sites
-------------such as Facebook or
------------LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-------------Micro blogging sites
-------------such as Twitter or
------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

--------1---1Instant Messaging e.g.
--------2%---*Facebook Messenger, MSN
--------100%a---Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-------------Skype calls or other
-------------Internet based phone
------------service on a computer

(laptop\desktop\netbook\
tablet)

-------------Free\paid for e-cards
-------------through a website on a
------------computer

(laptop\desktop\netbook\
tablet)

2-----------2Comments on
13%-----------*websites\forums on a

100%-----------computer
(laptop\desktop\netbook\
tablet)

-11-------1-4Virtual assistance on a
-2%2%-------2%-1%website on a computer
-35%30%-------35%-(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 127 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1762645034461497513755117644Unweighted Base
17**65*63*54*43*45*16**110*26*36*69*130673Weighted Base

385852123371331109Voice calls on a mobile
15%12%9%15%13%4%5%21%11%19%19%24%16%phone
2%7%5%7%5%2%1%21%3%6%12%29%h

-----1---1--2Text messaging \ SMS on
-----3%---2%--*a mobile phone
-----70%a---30%--

-------------Picture messaging \ MMS
-------------on a mobile phone
------------

-2---1-3*13616Emails on a mobile phone
-3%---3%-3%2%3%4%5%2%
-10%---9%-18%3%6%16%38%

-------------Micro blogging sites
-------------such as Twitter or
------------tumblr on a mobile phone

-------------Instant messaging e.g.
-------------BBM, Facebook Messenger,
------------iMessage on a mobile

phone

----------112Social networking sites
----------1%1%*or apps such as
----------46%54%Facebook, or LinkedIn on

a mobile phone

-------------Comments on
-------------websites\forums on a
------------mobile phone

-------------Skype or other Internet
-------------based phone service on a
------------mobile phone

614272215163258141936204Voice calls on landline
33%22%43%40%35%35%22%22%32%38%27%28%30%phone
3%7%13%f11%7%8%2%12%4%7%9%18%

-21-2--21-6317Post (Letters, cards or
-3%1%-4%--2%5%-8%2%2%packages)
-11%4%-11%--13%8%-35%18%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 127 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1762645034461497513755117644Unweighted Base
17**65*63*54*43*45*16**110*26*36*69*130673Weighted Base

31287484211761193Meeting face to face
20%18%13%14%10%19%25%19%2%20%9%9%14%
4%13%9%8%5%9%4%22%1%8%6%12%

-------------Direct Debit
-------------
------------

-----1--*--34Internet\online\website
-----2%--1%--3%1%(no further detail)
-----19%--6%--75%

-------------Online Internet Banking
-------------
------------

-------------Familyfriends\acquaintan
-------------ce deals with it
------------

---1--------1Phone (no detail)
---2%--------*
---100%--------

-------------Shops\shopping (all
-------------references)
------------

-------------Other method
-------------
------------

SUMMARY CODES

165751503739895243458113581ANY
94%88%81%92%87%88%53%86%91%93%83%87%86%
3%10%9%9%6%7%1%16%4%6%10%19%

----------112ANY SOCIAL NETWORKING
----------1%1%*
----------46%54%

2208121011-251051228143ANY EMAILS
13%31%13%22%24%24%-23%38%15%17%21%21%
1%14%6%8%7%8%-17%7%k4%8%19%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 127 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1762645034461497513755117644Unweighted Base
17**65*63*54*43*45*16**110*26*36*69*130673Weighted Base

--------1---1ANY INSTANT MESSAGING
--------2%---*
--------100%a---

8223230211844711203267313ANY VOICE CALLS
48%34%51%55%48%39%27%43%43%57%46%52%46%
3%7%10%10%7%6%1%15%4%7%10%21%

2-----------2ANY COMMENTS ON WEBSITE
13%-----------*FORUMS

100%-----------

-13-----*-127None
-1%4%-----2%-1%1%1%
-14%41%-----6%-15%23%

17946671522111585Don't know
6%11%15%8%13%12%47%14%7%7%15%12%13%
1%8%11%5%7%7%9%18%2%3%12%18%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 127 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

81559174659522125519644Unweighted Base
84*58517**45*63*548118555673Weighted Base

8119210199716111127Emails on a computer
9%20%13%21%30%18%14%20%19%(laptop\desktop\netbook\
6%94%2%8%15%76%13%87%tablet)

---------Social networking sites
---------such as Facebook or
--------LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

---------Micro blogging sites
---------such as Twitter or
--------tumblr on a computer

(laptop\desktop\netbook\
tablet)

1----1-11Instant Messaging e.g.
1%----*-**Facebook Messenger, MSN

100%----100%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

---------Skype calls or other
---------Internet based phone
--------service on a computer

(laptop\desktop\netbook\
tablet)

---------Free\paid for e-cards
---------through a website on a
--------computer

(laptop\desktop\netbook\
tablet)

-22---112Comments on
-*13%---1%**websites\forums on a
-100%100%---49%51%computer

(laptop\desktop\netbook\
tablet)

-4--12-44Virtual assistance on a
-1%--2%*-1%1%website on a computer
-100%--35%65%-100%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 127 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

81559174659522125519644Unweighted Base
84*58517**45*63*548118555673Weighted Base

2484328971198109Voice calls on a mobile
28%14%15%4%12%18%9%18%16%phone
22%h77%2%2%7%89%10%90%

-2-1-1-22Text messaging \ SMS on
-*-3%-*-**a mobile phone
-100%-70%ad-30%-100%

---------Picture messaging \ MMS
---------on a mobile phone
--------

314-121311516Emails on a mobile phone
3%2%-3%3%2%1%3%2%

17%83%-9%10%81%6%94%

---------Micro blogging sites
---------such as Twitter or
--------tumblr on a mobile phone

---------Instant messaging e.g.
---------BBM, Facebook Messenger,
--------iMessage on a mobile

phone

11---2-22Social networking sites
1%*---*-**or apps such as

54%46%---100%-100%Facebook, or LinkedIn on
a mobile phone

---------Comments on
---------websites\forums on a
--------mobile phone

---------Skype or other Internet
---------based phone service on a
--------mobile phone

201836161317046158204Voice calls on landline
24%31%33%35%20%31%39%28%30%phone
10%90%3%8%6%83%23%77%

116--21511617Post (Letters, cards or
1%3%--3%3%1%3%2%packages)
5%95%--11%89%6%94%

1181381269227193Meeting face to face
13%14%20%19%18%13%19%13%14%
11%88%4%9%13%75%24%76%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 127 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

81559174659522125519644Unweighted Base
84*58517**45*63*548118555673Weighted Base

---------Direct Debit
---------
--------

23-1-4*44Internet\online\website
2%*-2%-1%*1%1%(no further detail)

39%61%-19%-81%6%94%

---------Online Internet Banking
---------
--------

---------Familyfriends\acquaintan
---------ce deals with it
--------

-1---1-11Phone (no detail)
-*---*-**
-100%---100%-100%

---------Shops\shopping (all
---------references)
--------

---------Other method
---------
--------

SUMMARY CODES

6950916395647099482581ANY
82%87%94%88%88%86%84%87%86%
12%88%3%7%10%81%17%83%

11---2-22ANY SOCIAL NETWORKING
1%*---*-**

54%46%---100%-100%

101332112011017126143ANY EMAILS
12%23%13%24%32%20%15%23%21%
7%93%1%8%14%77%12%88%

1----1-11ANY INSTANT MESSAGING
1%----*-**

100%----100%-100%

442678182026657255313ANY VOICE CALLS
52%46%48%39%32%49%48%46%46%
14%85%3%6%7%85%18%82%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 127 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

81559174659522125519644Unweighted Base
84*58517**45*63*548118555673Weighted Base

-22---112ANY COMMENTS ON WEBSITE
-*13%---1%**FORUMS
-100%100%---49%51%

24--16247None
3%1%--1%1%2%1%1%

37%63%--14%86%34%66%

137216772176885Don't know
15%12%6%12%10%13%14%12%13%
15%84%1%7%8%84%20%80%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 127 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

6125162449212032612644Unweighted Base
64055225**52711333**640673Weighted Base

1251112109162125127Emails on a computer
20%20%8%21%14%6%20%19%(laptop\desktop\netbook\
98%87%2%86%13%2%98%tablet)

--------Social networking sites
--------such as Facebook or
-------LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

--------Micro blogging sites
--------such as Twitter or
-------tumblr on a computer

(laptop\desktop\netbook\
tablet)

1---1-11Instant Messaging e.g.
*---1%-**Facebook Messenger, MSN

100%---100%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

--------Skype calls or other
--------Internet based phone
-------service on a computer

(laptop\desktop\netbook\
tablet)

--------Free\paid for e-cards
--------through a website on a
-------computer

(laptop\desktop\netbook\
tablet)

21-11-22Comments on
**-*1%-**websites\forums on a

100%49%-49%51%-100%computer
(laptop\desktop\netbook\
tablet)

43-31-44Virtual assistance on a
1%*-*1%-1%1%website on a computer

100%70%-70%30%-100%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 127 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

6125162449212032612644Unweighted Base
64055225**52711333**640673Weighted Base

10963-6346-109109Voice calls on a mobile
17%11%-12%41%-17%16%phone

100%58%-58%42%aegh-100%

22-2--22Text messaging \ SMS on
**-*--**a mobile phone

100%100%-100%--100%

--------Picture messaging \ MMS
--------on a mobile phone
-------

1613-133-1616Emails on a mobile phone
3%2%-3%3%-3%2%

100%81%-81%19%-100%

--------Micro blogging sites
--------such as Twitter or
-------tumblr on a mobile phone

--------Instant messaging e.g.
--------BBM, Facebook Messenger,
-------iMessage on a mobile

phone

22-2--22Social networking sites
**-*--**or apps such as

100%100%-100%--100%Facebook, or LinkedIn on
a mobile phone

--------Comments on
--------websites\forums on a
-------mobile phone

--------Skype or other Internet
--------based phone service on a
-------mobile phone

1952038195*9195204Voice calls on landline
30%37%32%37%*27%30%30%phone
96%d99%d4%95%d*4%d            96%

121037541217Post (Letters, cards or
2%2%14%1%5%14%2%2%packages)

73%62%21%41%32%27%73%

87793761168793Meeting face to face
14%14%14%14%10%17%14%14%
94%85%4%82%12%6%94%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 127 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

6125162449212032612644Unweighted Base
64055225**52711333**640673Weighted Base

--------Direct Debit
--------
-------

44-4*-44Internet\online\website
1%1%-1%*-1%1%(no further detail)

100%94%-94%6%-100%

--------Online Internet Banking
--------
-------

--------Familyfriends\acquaintan
--------ce deals with it
-------

1---1-11Phone (no detail)
*---1%-**

100%---100%-100%

--------Shops\shopping (all
--------references)
-------

--------Other method
--------
-------

SUMMARY CODES

560490174738721560581ANY
87%89%67%90%77%64%87%86%
96%d84%d3%81%d15%4%96%

22-2--22ANY SOCIAL NETWORKING
**-*--**

100%100%-100%--100%

1411242122192141143ANY EMAILS
22%22%8%23%17%6%22%21%
99%86%1%85%14%1%99%

1---1-11ANY INSTANT MESSAGING
*---1%-**

100%---100%-100%

3042658257479304313ANY VOICE CALLS
47%48%32%49%41%27%47%46%
97%85%3%82%15%3%97%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 127 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

6125162449212032612644Unweighted Base
64055225**52711333**640673Weighted Base

21-11-22ANY COMMENTS ON WEBSITE
**-*1%-**FORUMS

100%49%-49%51%-100%

54132157None
1%1%5%1%2%4%1%1%

81%66%19%48%34%19%81%

755875124117585Don't know
12%10%28%10%21%33%12%13%
87%68%8%59%28%egh13%87%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing



Table 127 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

8114417815586644Unweighted Base
80*15718316488*673Weighted Base

837303517127Emails on a computer
10%24%16%21%19%19%(laptop\desktop\netbook\
6%29%24%27%13%tablet)

------Social networking sites
------such as Facebook or
-----LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

------Micro blogging sites
------such as Twitter or
-----tumblr on a computer

(laptop\desktop\netbook\
tablet)

---1-1Instant Messaging e.g.
---*-*Facebook Messenger, MSN
---100%-Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

------Skype calls or other
------Internet based phone
-----service on a computer

(laptop\desktop\netbook\
tablet)

------Free\paid for e-cards
------through a website on a
-----computer

(laptop\desktop\netbook\
tablet)

--11-2Comments on
--1%1%-*websites\forums on a
--51%49%-computer

(laptop\desktop\netbook\
tablet)

--1-24Virtual assistance on a
--1%-3%1%website on a computer
--35%-65%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 127 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

8114417815586644Unweighted Base
80*15718316488*673Weighted Base

83326339109Voice calls on a mobile
10%21%14%20%11%16%phone
7%30%24%30%9%

-1-1-2Text messaging \ SMS on
-*-1%-*a mobile phone
-30%-70%-

------Picture messaging \ MMS
------on a mobile phone
-----

1715216Emails on a mobile phone
1%5%1%3%2%2%
6%45%6%33%10%

------Micro blogging sites
------such as Twitter or
-----tumblr on a mobile phone

------Instant messaging e.g.
------BBM, Facebook Messenger,
-----iMessage on a mobile

phone

---112Social networking sites
---*1%*or apps such as
---46%54%Facebook, or LinkedIn on

a mobile phone

------Comments on
------websites\forums on a
-----mobile phone

------Skype or other Internet
------based phone service on a
-----mobile phone

3240673629204Voice calls on landline
40%26%36%22%32%30%phone
16%c20%33%c18%14%

4723117Post (Letters, cards or
5%4%1%2%2%2%packages)

23%41%9%20%8%

101930221293Meeting face to face
13%12%16%13%13%14%
11%20%33%23%13%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 127 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

8114417815586644Unweighted Base
80*15718316488*673Weighted Base

------Direct Debit
------
-----

--3-24Internet\online\website
--1%-2%1%(no further detail)
--61%-39%

------Online Internet Banking
------
-----

------Familyfriends\acquaintan
------ce deals with it
-----

1----1Phone (no detail)
1%----*

100%----

------Shops\shopping (all
------references)
-----

------Other method
------
-----

SUMMARY CODES

6414416013875581ANY
79%92%87%84%85%86%
11%25%28%24%13%

---112ANY SOCIAL NETWORKING
---*1%*
---46%54%

944314019143ANY EMAILS
11%28%17%24%21%21%
6%31%f22%28%13%

---1-1ANY INSTANT MESSAGING
---*-*
---100%-

4073926938313ANY VOICE CALLS
50%47%50%42%43%46%
13%23%30%22%12%

 Page 1494

Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 127 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

8114417815586644Unweighted Base
80*15718316488*673Weighted Base

--11-2ANY COMMENTS ON WEBSITE
--1%1%-*FORUMS
--51%49%-

-21217None
-1%1%1%1%1%
-35%15%36%14%

171022241285Don't know
21%7%12%15%14%13%
19%e12%26%28%14%
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Communication (QS8300 - 230711)

Q.4B_02 Generally, what method do you prefer to use to ... follow up about goods\services you have already purchased (including customer services)
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 128 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

357010592215188105929412113256295305600Unweighted Base
37**68*105*102*225189105*102*106*11914049*296325622Weighted Base

35793616792016124313869Emails on a computer
7%7%7%9%16%9%7%9%19%14%9%8%10%12%11%(laptop\desktop\netbook\
4%7%10%14%53%23%10%14%29%23%18%6%44%56%tablet)

---1-1-1---1111Social networking sites
---1%-*-1%---1%***such as Facebook or
---59%-41%-59%---41%41%59%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

-----2-----2-22Instant Messaging e.g.
-----1%-----4%-1%*Facebook Messenger, MSN
-----100%-----100%ak-100%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

---------------Skype calls or other
---------------Internet based phone
--------------service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Comments on
---------------websites\forums on a
--------------computer

(laptop\desktop\netbook\
tablet)

----31---31-314Virtual assistance on a
----1%1%---3%1%-1%*1%website on a computer
----75%25%---75%25%-75%25%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

357010592215188105929412113256295305600Unweighted Base
37**68*105*102*225189105*102*106*11914049*296325622Weighted Base

-88136578116205073270102Voice calls on a mobile
-11%7%1%16%30%7%1%15%17%36%14%11%21%16%phone
-8%hl8%1%35%hl56%aghikl8%1%15%hl20%hl49%adfghi7%hl31%hl     69%c

mnklmn

---------------Text messaging \ SMS on
---------------a mobile phone
--------------

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

----17---125268Emails on a mobile phone
----*4%---1%2%10%1%2%1%
----10%90%---10%31%59%afghik26%74%

lm

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

---------------Instant messaging e.g.
---------------BBM, Facebook Messenger,
--------------iMessage on a mobile

phone

-----1-----11-1Social networking sites
-----*-----1%*-*or apps such as
-----100%-----100%100%-Facebook, or LinkedIn on

a mobile phone

-----1-----1-11Comments on
-----*-----1%-**websites\forums on a
-----100%-----100%-100%mobile phone

-11---1------11Skype or other Internet
-1%1%---1%------**based phone service on a
-100%100%---100%------100%mobile phone

142640489050404835553911116113228Voice calls on landline
39%38%38%47%40%26%38%47%33%46%28%23%39%35%37%phone
6%11%18%21%dej39%j22%18%21%dej15%24%dej17%5%51%49%

3710751510751114211638Post (Letters, cards or
7%11%10%7%2%8%10%7%5%1%8%8%7%5%6%packages)
7%19%fk27%fk19%14%40%f27%fk19%13%2%29%f11%f57%43%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

357010592215188105929412113256295305600Unweighted Base
37**68*105*102*225189105*102*106*11914049*296325622Weighted Base

426494645413111324Meeting face to face
12%3%6%4%4%2%6%4%5%4%1%5%4%4%4%
19%8%27%18%39%16%27%18%20%19%5%11%44%56%

---------------Direct Debit
---------------
--------------

-2223-22-3--336Internet\online\website
-3%2%2%1%-2%2%-2%--1%1%1%(no further detail)
-29%29%27%43%-29%27%-43%--52%48%

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

---------------Phone (no detail)
---------------
--------------

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

2450747318315474738110311738220265485ANY
65%74%71%71%81%82%71%71%76%86%84%77%74%81%78%
5%10%15%15%38%32%15%15%17%21%im24%8%45%55%

---1-1-1---1112ANY SOCIAL NETWORKING
---1%-1%-1%---3%***
---40%-60%-40%---60%60%40%

35793723792017159334477ANY EMAILS
7%7%7%9%17%12%7%9%19%14%10%18%11%14%12%
3%6%9%12%48%30%9%12%26%22%19%11%42%58%

-----2-----2-22ANY INSTANT MESSAGING
-----1%-----4%-1%*
-----100%-----100%ak-100%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

357010592215188105929412113256295305600Unweighted Base
37**68*105*102*225189105*102*106*11914049*296325622Weighted Base

14354949125107494951758918148183331ANY VOICE CALLS
39%51%46%48%56%57%46%48%48%63%64%37%50%56%53%
4%10%15%15%38%32%15%15%15%23%d27%d5%45%55%

-----1-----1-11ANY COMMENTS ON WEBSITE
-----*-----1%-**FORUMS
-----100%-----100%-100%

---1-3-1--21134None
---1%-2%-1%--2%2%*1%1%
---29%-71%-29%--50%21%29%71%

1318312942313129251721107558133Don't know
35%26%29%28%19%16%29%28%24%14%15%21%25%18%21%
10%14%23%f22%32%23%23%f22%19%13%16%8%57%43%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

298302180118173129534610294524611394600Unweighted Base
26335914511820815157*52*102*86*49*51*124102*622Weighted Base

155512330251216116820569Emails on a computer
6%15%8%2%14%17%2%3%16%13%12%15%16%5%11%(laptop\desktop\netbook\

21%79%lo17%4%43%lo36%lo2%2%24%16%8%11%29%l       7%tablet)

1-11-----1-1--1Social networking sites
1%-*1%-----1%-2%--*such as Facebook or

100%-41%59%-----41%-59%--LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

-2--2--------22Instant Messaging e.g.
-1%--1%--------2%*Facebook Messenger, MSN
-100%--100%--------100%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

---------------Skype calls or other
---------------Internet based phone
--------------service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Comments on
---------------websites\forums on a
--------------computer

(laptop\desktop\netbook\
tablet)

141-12--3----14Virtual assistance on a
*1%1%-1%2%--3%----1%1%website on a computer

20%80%20%-25%55%--75%----25%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 128 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

298302180118173129534610294524611394600Unweighted Base
26335914511820815157*52*102*86*49*51*124102*622Weighted Base

4062192144173-1019512538102Voice calls on a mobile
15%17%13%18%21%12%5%-10%22%10%3%20%37%16%phone
39%61%19%21%44%17%3%-10%19%h5%1%25%dh      38%ade

---------------Text messaging \ SMS on
---------------a mobile phone
--------------

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

35125---*2--*58Emails on a mobile phone
1%1%*2%3%---*2%--*5%1%

35%65%9%26%65%---4%22%--6%68%

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

---------------Instant messaging e.g.
---------------BBM, Facebook Messenger,
--------------iMessage on a mobile

phone

1-1------1----1Social networking sites
*-*------1%----*or apps such as

100%-100%------100%----Facebook, or LinkedIn on
a mobile phone

1-1----------11Comments on
*-*----------1%*websites\forums on a

100%-100%----------100%mobile phone

1--1------1---1Skype or other Internet
*--1%------2%---*based phone service on a

100%--100%------100%---mobile phone

91137434870672627392515225125228Voice calls on landline
35%38%30%40%34%45%45%51%38%29%31%43%41%24%37%phone
40%60%19%21%31%29%11%12%17%11%7%9%22%11%

2216148106365771-838Post (Letters, cards or
8%4%9%7%5%4%5%11%5%9%15%2%-8%6%packages)

59%41%36%22%26%15%7%16%14%20%19%c3%-21%c

159105454322327224Meeting face to face
6%2%7%4%2%3%7%5%2%2%6%4%6%2%4%

64%36%43%21%17%19%16%11%10%8%11%7%29%8%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 128 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

298302180118173129534610294524611394600Unweighted Base
26335914511820815157*52*102*86*49*51*124102*622Weighted Base

---------------Direct Debit
---------------
--------------

-6--332-1--21-6Internet\online\website
-2%--1%2%3%-1%--3%1%-1%(no further detail)
-100%--50%50%29%-23%--27%21%-

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

---------------Phone (no detail)
---------------
--------------

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

1902951018916912538377967363610587485ANY
72%82%70%75%81%83%67%70%77%78%75%71%85%85%78%
39%61%mo21%18%35%26%8%8%16%14%8%7%22%18%

2-11-----1-1--2ANY SOCIAL NETWORKING
1%-1%1%-----1%-2%--*

100%-60%40%-----60%-40%--

1760125352512171368201077ANY EMAILS
7%17%9%4%17%17%2%3%16%15%12%15%17%10%12%

22%78%lo16%6%45%lo32%lo2%2%22%17%8%10%26%13%

-2--2--------22ANY INSTANT MESSAGING
-1%--1%--------2%*
-100%--100%--------100%

1321996269114852827494421237663331ANY VOICE CALLS
50%55%43%59%55%56%50%51%48%51%42%45%62%62%53%
40%60%19%21%35%26%9%8%15%13%6%7%23%19%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 128 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

298302180118173129534610294524611394600Unweighted Base
26335914511820815157*52*102*86*49*51*124102*622Weighted Base

1-1----------11ANY COMMENTS ON WEBSITE
*-*----------1%*FORUMS

100%-100%----------100%

131-21---1-1-24None
*1%1%-1%1%---1%-3%-2%1%

21%79%21%-50%29%---29%-29%-42%

7261422937241915231812131913133Don't know
27%17%29%25%18%16%33%30%23%20%25%26%15%13%21%
54%n46%32%jn22%28%18%14%12%17%13%9%10%14%10%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 128 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

421179302248626078134388600Unweighted Base
44517730**21989*28478*133410622Weighted Base

52174197398144669Emails on a computer
12%10%13%8%8%14%11%11%11%11%(laptop\desktop\netbook\
75%25%6%27%10%57%12%21%67%tablet)

1-1--1-111Social networking sites
*-2%--*-***such as Facebook or

100%-41%--59%-41%59%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

----------Micro blogging sites
----------such as Twitter or
---------tumblr on a computer

(laptop\desktop\netbook\
tablet)

2-1--1-2-2Instant Messaging e.g.
*-5%--*-2%-*Facebook Messenger, MSN

100%-70%--30%-100%-Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

----------Skype calls or other
----------Internet based phone
---------service on a computer

(laptop\desktop\netbook\
tablet)

----------Free\paid for e-cards
----------through a website on a
---------computer

(laptop\desktop\netbook\
tablet)

----------Comments on
----------websites\forums on a
---------computer

(laptop\desktop\netbook\
tablet)

131111-134Virtual assistance on a
*2%4%*1%*-1%1%1%website on a computer

25%75%25%20%29%27%-25%75%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

421179302248626078134388600Unweighted Base
44517730**21989*28478*133410622Weighted Base

67344151569122762102Voice calls on a mobile
15%19%13%7%17%24%16%21%15%16%phone
66%34%4%14%14%67%g12%27%g           61%

----------Text messaging \ SMS on
----------a mobile phone
---------

----------Picture messaging \ MMS
----------on a mobile phone
---------

532114-538Emails on a mobile phone
1%2%8%*1%1%-4%1%1%

65%35%28%9%14%50%-59%41%

----------Micro blogging sites
----------such as Twitter or
---------tumblr on a mobile phone

----------Instant messaging e.g.
----------BBM, Facebook Messenger,
---------iMessage on a mobile

phone

-11----1-1Social networking sites
-*2%----1%-*or apps such as
-100%100%----100%-Facebook, or LinkedIn on

a mobile phone

1-1----1-1Comments on
*-2%----*-*websites\forums on a

100%-100%----100%-mobile phone

1----1-1-1Skype or other Internet
*----*-1%-*based phone service on a

100%----100%-100%-mobile phone

15969108142952839161228Voice calls on landline
36%39%33%37%48%33%36%30%39%37%phone
70%30%4%36%18%42%12%17%71%

3251173173122338Post (Letters, cards or
7%3%2%8%3%6%3%9%6%6%packages)

86%14%2%45%7%46%7%32%60%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

421179302248626078134388600Unweighted Base
44517730**21989*28478*133410622Weighted Base

168-1428531624Meeting face to face
4%4%-6%2%3%6%2%4%4%

69%31%-58%9%34%21%13%66%

----------Direct Debit
----------
---------

51-3-3--66Internet\online\website
1%1%-2%-1%--1%1%(no further detail)

77%23%-57%-43%--100%

----------Online Internet Banking
----------
---------

----------Familyfriends\acquaintan
----------ce deals with it
---------

----------Phone (no detail)
----------
---------

----------Shops\shopping (all
----------references)
---------

----------Other method
----------
---------

SUMMARY CODES

343142251507123856107321485ANY
77%80%84%69%80%84%72%81%78%78%
71%29%5%31%15%49%g12%22%g           66%

111--1-112ANY SOCIAL NETWORKING
**4%--*-1%**

66%34%60%--40%-60%40%

57206198438195077ANY EMAILS
13%11%21%9%9%15%11%14%12%12%
74%26%8%25%11%56%11%25%64%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

421179302248626078134388600Unweighted Base
44517730**21989*28478*133410622Weighted Base

2-1--1-2-2ANY INSTANT MESSAGING
*-5%--*-2%-*

100%-70%--30%-100%-

2271031496571644068223331ANY VOICE CALLS
51%58%46%44%64%58%52%51%54%53%
69%31%4%29%17%g50%g12%20%67%

1-1----1-1ANY COMMENTS ON WEBSITE
*-2%----*-*FORUMS

100%-100%----100%-

22-311-134None
*1%-1%1%*-1%1%1%

50%50%-58%21%21%-21%79%

100335661745222586133Don't know
22%19%16%30%19%16%28%19%21%21%
75%25%4%50%e12%34%17%19%65%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1981305076510095226114163368343140600Unweighted Base
20914652662*102*98*24311715**33**74*362138622Weighted Base

27236681563010473431369Emails on a computer
13%16%13%13%14%6%13%8%28%21%4%12%9%11%(laptop\desktop\netbook\
40%33%96%12%21%8%44%14%6%10%4%62%18%tablet)

-111----1----1Social networking sites
-1%*2%----10%----*such as Facebook or
-100%100%100%----100%----LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

--------------Micro blogging sites
--------------such as Twitter or
-------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

1-2-11---11--2Instant Messaging e.g.
*-*-1%2%---2%2%--*Facebook Messenger, MSN

30%-100%-30%70%---30%70%--Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

--------------Skype calls or other
--------------Internet based phone
-------------service on a computer

(laptop\desktop\netbook\
tablet)

--------------Free\paid for e-cards
--------------through a website on a
-------------computer

(laptop\desktop\netbook\
tablet)

--------------Comments on
--------------websites\forums on a
-------------computer

(laptop\desktop\netbook\
tablet)

424121---112-4Virtual assistance on a
2%2%1%1%2%1%---3%1%1%-1%website on a computer

100%55%100%20%53%27%---25%20%55%-(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1981305076510095226114163368343140600Unweighted Base
20914652662*102*98*24311715**33**74*362138622Weighted Base

443188101824351526166018102Voice calls on a mobile
21%21%17%15%18%25%14%13%11%18%21%17%13%16%phone
43%30%86%9%18%24%34%14%2%6%16%59%18%

--------------Text messaging \ SMS on
--------------a mobile phone
-------------

--------------Picture messaging \ MMS
--------------on a mobile phone
-------------

548221311--618Emails on a mobile phone
2%3%2%3%2%1%1%1%8%--2%1%1%

57%50%100%24%21%10%31%14%14%--72%14%

--------------Micro blogging sites
--------------such as Twitter or
-------------tumblr on a mobile phone

--------------Instant messaging e.g.
--------------BBM, Facebook Messenger,
-------------iMessage on a mobile

phone

1-11------1--1Social networking sites
*-*1%------1%--*or apps such as

100%-100%100%------100%--Facebook, or LinkedIn on
a mobile phone

--1----1----11Comments on
--*----*----**websites\forums on a
--100%----100%----100%mobile phone

1-1---1----1-1Skype or other Internet
*-*---*----*-*based phone service on a

100%-100%---100%----100%-mobile phone

86632022240298849482413656228Voice calls on landline
41%43%38%35%39%30%36%42%27%25%33%37%41%37%phone
38%28%88%9%18%13%38%22%2%4%11%59%25%

11528248158*27181038Post (Letters, cards or
5%3%5%4%4%8%6%7%2%7%10%5%7%6%packages)

28%13%74%6%10%20%41%23%1%6%19%47%27%

111651656-2212724Meeting face to face
1%1%3%9%1%6%2%6%-6%3%3%5%4%
5%6%66%23%4%23%22%27%-9%10%51%30%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1981305076510095226114163368343140600Unweighted Base
20914652662*102*98*24311715**33**74*362138622Weighted Base

--------------Direct Debit
--------------
-------------

336-123---33-6Internet\online\website
1%2%1%-1%2%1%---4%1%-1%(no further detail)

43%43%100%-23%27%50%---50%50%-

--------------Online Internet Banking
--------------
-------------

--------------Familyfriends\acquaintan
--------------ce deals with it
-------------

--------------Phone (no detail)
--------------
-------------

--------------Shops\shopping (all
--------------references)
-------------

--------------Other method
--------------
-------------

SUMMARY CODES

18313342352847818091122759281106485ANY
88%91%81%84%82%80%74%77%85%82%80%77%77%78%
38%a27%al87%11%17%16%37%19%3%6%12%58%22%

1122----1-1--2ANY SOCIAL NETWORKING
*1%*3%----10%-1%--*

34%66%100%100%ah----66%-34%--

322774101673311573481477ANY EMAILS
15%18%14%17%16%7%14%9%36%21%4%13%10%12%
41%35%97%13%21%9%43%14%7%9%4%63%18%

1-2-11---11--2ANY INSTANT MESSAGING
*-*-1%2%---2%2%--*

30%-100%-30%70%---30%70%--

13194290315954123645144019774331ANY VOICE CALLS
63%64%55%50%57%55%51%55%38%43%54%54%54%53%
40%28%88%9%18%16%37%19%2%4%12%59%22%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1981305076510095226114163368343140600Unweighted Base
20914652662*102*98*24311715**33**74*362138622Weighted Base

--1----1----11ANY COMMENTS ON WEBSITE
--*----*----**FORUMS
--100%----100%----100%

2-41-111--1314None
1%-1%1%-1%1%1%--1%1%1%1%

50%-100%21%-29%29%21%--21%58%21%

24129891818612626147931133Don't know
11%9%19%15%18%19%25%22%15%18%19%22%23%21%
18%9%74%m7%14%14%46%19%2%4%11%60%mn     24%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

19340791509600Unweighted Base
20242094*527622Weighted Base

2050125869Emails on a computer
10%12%12%11%11%(laptop\desktop\netbook\
28%72%17%83%tablet)

11-11Social networking sites
**-**such as Facebook or

41%59%-100%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

-----Micro blogging sites
-----such as Twitter or
----tumblr on a computer

(laptop\desktop\netbook\
tablet)

11-22Instant Messaging e.g.
1%*-**Facebook Messenger, MSN

70%30%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

-----Skype calls or other
-----Internet based phone
----service on a computer

(laptop\desktop\netbook\
tablet)

-----Free\paid for e-cards
-----through a website on a
----computer

(laptop\desktop\netbook\
tablet)

-----Comments on
-----websites\forums on a
----computer

(laptop\desktop\netbook\
tablet)

31-44Virtual assistance on a
2%*-1%1%website on a computer

75%25%-100%(laptop\desktop\netbook\
tablet)

22791290102Voice calls on a mobile
11%19%12%17%16%phone
22%78%11%89%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e
* small base



Table 128 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

19340791509600Unweighted Base
20242094*527622Weighted Base

-----Text messaging \ SMS on
-----a mobile phone
----

-----Picture messaging \ MMS
-----on a mobile phone
----

*8-88Emails on a mobile phone
*2%-2%1%
4%96%-100%

-----Micro blogging sites
-----such as Twitter or
----tumblr on a mobile phone

-----Instant messaging e.g.
-----BBM, Facebook Messenger,
----iMessage on a mobile

phone

1-1-1Social networking sites
*-1%-*or apps such as

100%-100%-Facebook, or LinkedIn on
a mobile phone

-1-11Comments on
-*-**websites\forums on a
-100%-100%mobile phone

-1-11Skype or other Internet
-*-**based phone service on a
-100%-100%mobile phone

8714133195228Voice calls on landline
43%34%35%37%37%phone
38%62%15%85%

122692938Post (Letters, cards or
6%6%9%5%6%packages)

31%69%23%77%

51981624Meeting face to face
3%4%8%3%4%

21%79%33%67%

-----Direct Debit
-----
----
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e
* small base



Table 128 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

19340791509600Unweighted Base
20242094*527622Weighted Base

15156Internet\online\website
1%1%1%1%1%(no further detail)

21%79%21%79%

-----Online Internet Banking
-----
----

-----Familyfriends\acquaintan
-----ce deals with it
----

-----Phone (no detail)
-----
----

-----Shops\shopping (all
-----references)
----

-----Other method
-----
----

SUMMARY CODES

15333175410485ANY
76%79%79%78%78%
32%68%15%85%

11112ANY SOCIAL NETWORKING
1%*1%**

60%40%34%66%

2057126677ANY EMAILS
10%14%12%12%12%
26%74%15%85%

11-22ANY INSTANT MESSAGING
1%*-**

70%30%-100%

11022145286331ANY VOICE CALLS
54%53%48%54%53%
33%67%14%86%

-1-11ANY COMMENTS ON WEBSITE
-*-**FORUMS
-100%-100%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e
* small base



Table 128 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

19340791509600Unweighted Base
20242094*527622Weighted Base

13314None
1%1%3%*1%

29%71%71%b29%

478516116133Don't know
23%20%17%22%21%
36%64%12%88%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e
* small base



Table 128 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1547685229431289473250116600Unweighted Base
15**48*63*56*34**44*13**100*27*32**64*124*622Weighted Base

1223571126491769Emails on a computer
8%4%4%6%14%16%10%12%20%14%14%13%11%(laptop\desktop\netbook\
2%3%4%5%7%10%2%17%8%k7%13%24%tablet)

-----------11Social networking sites
-----------1%*such as Facebook or
-----------100%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-------------Micro blogging sites
-------------such as Twitter or
------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

-----1--1---2Instant Messaging e.g.
-----3%--2%---*Facebook Messenger, MSN
-----70%--30%---Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-------------Skype calls or other
-------------Internet based phone
------------service on a computer

(laptop\desktop\netbook\
tablet)

-------------Free\paid for e-cards
-------------through a website on a
------------computer

(laptop\desktop\netbook\
tablet)

-------------Comments on
-------------websites\forums on a
------------computer

(laptop\desktop\netbook\
tablet)

--1----2--1-4Virtual assistance on a
--2%----2%--2%-1%website on a computer
--25%----47%--29%-(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1547685229431289473250116600Unweighted Base
15**48*63*56*34**44*13**100*27*32**64*124*622Weighted Base

2512861127331024102Voice calls on a mobile
10%11%19%15%18%2%5%27%10%9%15%19%16%phone
2%5%12%8%6%1%1%27%h3%3%10%24%

-------------Text messaging \ SMS on
-------------a mobile phone
------------

-------------Picture messaging \ MMS
-------------on a mobile phone
------------

-3--1--11-118Emails on a mobile phone
-6%--4%--1%3%-2%1%1%
-35%--18%--14%10%-14%10%

-------------Micro blogging sites
-------------such as Twitter or
------------tumblr on a mobile phone

-------------Instant messaging e.g.
-------------BBM, Facebook Messenger,
------------iMessage on a mobile

phone

----------1-1Social networking sites
----------1%-*or apps such as
----------100%-Facebook, or LinkedIn on

a mobile phone

-----------11Comments on
-----------**websites\forums on a
-----------100%mobile phone

--1---------1Skype or other Internet
--1%---------*based phone service on a
--100%---------mobile phone

713272610192379152340228Voice calls on landline
48%28%43%46%29%43%13%37%33%47%37%33%37%phone
3%6%12%11%4%8%1%16%4%6%10%18%

137131-7132838Post (Letters, cards or
7%7%12%2%8%2%-7%4%8%3%7%6%packages)
3%9%20%3%7%2%-19%3%7%6%22%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1547685229431289473250116600Unweighted Base
15**48*63*56*34**44*13**100*27*32**64*124*622Weighted Base

-43-1614-1-424Meeting face to face
-8%5%-4%14%10%4%-3%-3%4%
-15%14%-6%25%acj6%16%-4%-15%

-------------Direct Debit
-------------
------------

---1---1--226Internet\online\website
---2%---1%--3%1%1%(no further detail)
---23%---21%--29%27%

-------------Online Internet Banking
-------------
------------

-------------Familyfriends\acquaintan
-------------ce deals with it
------------

-------------Phone (no detail)
-------------
------------

-------------Shops\shopping (all
-------------references)
------------

-------------Other method
-------------
------------

SUMMARY CODES

11305440273559120254997485ANY
73%63%86%72%77%80%38%90%72%80%77%78%78%
2%6%11%l8%5%7%1%19%aejl4%5%10%20%

----------112ANY SOCIAL NETWORKING
----------1%1%*
----------34%66%

15236711364101877ANY EMAILS
8%10%4%6%18%16%10%13%23%14%15%14%12%
1%6%3%4%8%9%2%17%8%k6%13%23%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1547685229431289473250116600Unweighted Base
15**48*63*56*34**44*13**100*27*32**64*124*622Weighted Base

-----1--1---2ANY INSTANT MESSAGING
-----3%--2%---*
-----70%--30%---

9194034162026412173364331ANY VOICE CALLS
58%39%63%61%47%46%18%64%43%55%52%52%53%
3%6%12%10%5%6%1%19%l4%5%10%19%

-----------11ANY COMMENTS ON WEBSITE
-----------**FORUMS
-----------100%

-11-------114None
-3%1%-------2%1%1%
-29%21%-------29%21%

41681689810861426133Don't know
27%34%13%28%23%20%62%10%28%20%21%21%21%
3%12%f6%12%f6%7%6%7%6%f5%10%20%

 Page 1519

Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

84514154346496116484600Unweighted Base
80*53915**44*48*515111511622Weighted Base

6631725986269Emails on a computer
7%12%8%16%4%11%7%12%11%(laptop\desktop\netbook\
8%92%2%10%3%86%11%89%tablet)

1----1-11Social networking sites
2%----*-**such as Facebook or

100%h----100%-100%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

---------Micro blogging sites
---------such as Twitter or
--------tumblr on a computer

(laptop\desktop\netbook\
tablet)

11-1-1-22Instant Messaging e.g.
1%*-3%-*-**Facebook Messenger, MSN

30%70%-70%d-30%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

---------Skype calls or other
---------Internet based phone
--------service on a computer

(laptop\desktop\netbook\
tablet)

---------Free\paid for e-cards
---------through a website on a
--------computer

(laptop\desktop\netbook\
tablet)

---------Comments on
---------websites\forums on a
--------computer

(laptop\desktop\netbook\
tablet)

-4---4134Virtual assistance on a
-1%---1%1%1%1%website on a computer
-100%---100%27%73%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

84514154346496116484600Unweighted Base
80*53915**44*48*515111511622Weighted Base

247621594993102Voice calls on a mobile
30%14%10%2%11%18%8%18%16%phone
24%ah75%2%1%5%92%f9%91%

---------Text messaging \ SMS on
---------a mobile phone
--------

---------Picture messaging \ MMS
---------on a mobile phone
--------

17--35178Emails on a mobile phone
1%1%--6%1%1%1%1%

10%90%--35%65%18%82%

---------Micro blogging sites
---------such as Twitter or
--------tumblr on a mobile phone

---------Instant messaging e.g.
---------BBM, Facebook Messenger,
--------iMessage on a mobile

phone

-1---1-11Social networking sites
-*---*-**or apps such as
-100%---100%-100%Facebook, or LinkedIn on

a mobile phone

1----1-11Comments on
1%----*-**websites\forums on a

100%----100%-100%mobile phone

-1---1-11Skype or other Internet
-*---*-**based phone service on a
-100%---100%-100%mobile phone

212067191318949180228Voice calls on landline
26%38%48%43%28%37%44%35%37%phone
9%90%3%8%6%83%21%79%

43411332112638Post (Letters, cards or
5%6%7%2%7%6%10%5%6%packages)

10%90%3%2%9%86%30%70%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

84514154346496116484600Unweighted Base
80*53915**44*48*515111511622Weighted Base

618-641471724Meeting face to face
7%3%-14%8%3%6%3%4%

25%75%-25%ad15%60%30%70%

---------Direct Debit
---------
--------

-6---6-66Internet\online\website
-1%---1%-1%1%(no further detail)
-100%---100%-100%

---------Online Internet Banking
---------
--------

---------Familyfriends\acquaintan
---------ce deals with it
--------

---------Phone (no detail)
---------
--------

---------Shops\shopping (all
---------references)
--------

---------Other method
---------
--------

SUMMARY CODES

6441911353040886398485ANY
80%78%73%80%64%79%78%78%78%
13%86%2%7%6%84%18%82%

11---2-22ANY SOCIAL NETWORKING
2%*---*-**

66%34%---100%-100%

7711756496877ANY EMAILS
8%13%8%16%10%13%8%13%12%
9%91%1%9%6%84%12%88%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

84514154346496116484600Unweighted Base
80*53915**44*48*515111511622Weighted Base

11-1-1-22ANY INSTANT MESSAGING
1%*-3%-*-**

30%70%-70%d-30%-100%

452849201928458273331ANY VOICE CALLS
56%53%58%46%39%55%52%53%53%
14%86%3%6%6%86%17%83%

1----1-11ANY COMMENTS ON WEBSITE
1%----*-**FORUMS

100%----100%-100%

23--13-44None
2%*--3%1%-1%1%

42%58%--29%71%-100%

14118491610424108133Don't know
18%22%27%20%33%20%22%21%21%
11%89%3%7%12%78%18%82%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

5594652643912041559600Unweighted Base
57949330**46311643*579622Weighted Base

66533511536669Emails on a computer
11%11%9%11%13%7%11%11%(laptop\desktop\netbook\
95%77%4%74%22%5%95%tablet)

11-1--11Social networking sites
**-*--**such as Facebook or

100%100%-100%--100%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

--------Micro blogging sites
--------such as Twitter or
-------tumblr on a computer

(laptop\desktop\netbook\
tablet)

21-11-22Instant Messaging e.g.
**-*1%-**Facebook Messenger, MSN

100%70%-70%30%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

--------Skype calls or other
--------Internet based phone
-------service on a computer

(laptop\desktop\netbook\
tablet)

--------Free\paid for e-cards
--------through a website on a
-------computer

(laptop\desktop\netbook\
tablet)

--------Comments on
--------websites\forums on a
-------computer

(laptop\desktop\netbook\
tablet)

42-22-44Virtual assistance on a
1%1%-1%2%-1%1%website on a computer

100%55%-55%45%-100%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

5594652643912041559600Unweighted Base
57949330**46311643*579622Weighted Base

10262-6240-102102Voice calls on a mobile
18%13%-13%34%-18%16%phone

100%61%-61%39%aegh-c           100%c

--------Text messaging \ SMS on
--------a mobile phone
-------

--------Picture messaging \ MMS
--------on a mobile phone
-------

88-8*-88Emails on a mobile phone
1%2%-2%*-1%1%

100%95%-95%5%-100%

--------Micro blogging sites
--------such as Twitter or
-------tumblr on a mobile phone

--------Instant messaging e.g.
--------BBM, Facebook Messenger,
-------iMessage on a mobile

phone

11-1--11Social networking sites
**-*--**or apps such as

100%100%-100%--100%Facebook, or LinkedIn on
a mobile phone

-----1-1Comments on
-----1%-*websites\forums on a
-----100%-mobile phone

11-1--11Skype or other Internet
**-*--**based phone service on a

100%100%-100%--100%mobile phone

21722411213411217228Voice calls on landline
38%45%38%46%4%26%38%37%phone
95%d98%ad5%93%ad2%5%d            95%

3327424953338Post (Letters, cards or
6%6%13%5%8%11%6%6%packages)

87%73%10%63%24%13%87%

2118215532124Meeting face to face
4%4%7%3%5%8%4%4%

87%73%8%65%22%13%87%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

5594652643912041559600Unweighted Base
57949330**46311643*579622Weighted Base

--------Direct Debit
--------
-------

66-6--66Internet\online\website
1%1%-1%--1%1%(no further detail)

100%100%-100%--100%

--------Online Internet Banking
--------
-------

--------Familyfriends\acquaintan
--------ce deals with it
-------

--------Phone (no detail)
--------
-------

--------Shops\shopping (all
--------references)
-------

--------Other method
--------
-------

SUMMARY CODES

462405203857723462485ANY
80%82%66%83%66%54%80%78%
95%d84%d4%79%d16%5%cd           95%c

22-2--22ANY SOCIAL NETWORKING
**-*--**

100%100%-100%--100%

74613591637477ANY EMAILS
13%12%9%13%13%7%13%12%
96%79%3%76%20%4%96%

21-11-22ANY INSTANT MESSAGING
**-*1%-**

100%70%-70%30%-100%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

5594652643912041559600Unweighted Base
57949330**46311643*579622Weighted Base

320287112764411320331ANY VOICE CALLS
55%58%38%59%38%26%55%53%
97%d87%d3%83%d13%3%cd           97%c

-----1-1ANY COMMENTS ON WEBSITE
-----1%-*FORUMS
-----100%-

43-31-44None
1%1%-1%1%-1%1%

100%79%-79%21%-100%

1138510753820113133Don't know
19%17%34%16%33%46%19%21%
85%64%8%56%29%aegh15%ab85%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base; ** very small base (under 30) ineligible for sig testing



Table 128 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

9411414914796600Unweighted Base
100*11915615097*622Weighted Base

5221419969Emails on a computer
5%19%9%13%9%11%(laptop\desktop\netbook\
8%32%f20%28%13%tablet)

----11Social networking sites
----1%*such as Facebook or
----100%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

------Micro blogging sites
------such as Twitter or
-----tumblr on a computer

(laptop\desktop\netbook\
tablet)

---2-2Instant Messaging e.g.
---1%-*Facebook Messenger, MSN
---100%-Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

------Skype calls or other
------Internet based phone
-----service on a computer

(laptop\desktop\netbook\
tablet)

------Free\paid for e-cards
------through a website on a
-----computer

(laptop\desktop\netbook\
tablet)

------Comments on
------websites\forums on a
-----computer

(laptop\desktop\netbook\
tablet)

-12-14Virtual assistance on a
-1%2%-1%1%website on a computer
-20%55%-25%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 128 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

9411414914796600Unweighted Base
100*11915615097*622Weighted Base

52529358102Voice calls on a mobile
5%21%19%23%8%16%phone
5%25%f29%f34%bff             7%

------Text messaging \ SMS on
------a mobile phone
-----

------Picture messaging \ MMS
------on a mobile phone
-----

-6-118Emails on a mobile phone
-5%-1%1%1%
-73%-18%10%

------Micro blogging sites
------such as Twitter or
-----tumblr on a mobile phone

------Instant messaging e.g.
------BBM, Facebook Messenger,
-----iMessage on a mobile

phone

---1-1Social networking sites
---*-*or apps such as
---100%-Facebook, or LinkedIn on

a mobile phone

-1---1Comments on
-*---*websites\forums on a
-100%---mobile phone

---1-1Skype or other Internet
---1%-*based phone service on a
---100%-mobile phone

3743635134228Voice calls on landline
37%36%41%34%35%37%phone
16%19%28%22%15%

103614438Post (Letters, cards or
10%2%4%9%4%6%packages)
28%8%17%36%11%

4463724Meeting face to face
4%3%4%2%8%4%

16%16%23%14%31%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 128 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

9411414914796600Unweighted Base
100*11915615097*622Weighted Base

------Direct Debit
------
-----

-33--6Internet\online\website
-2%2%--1%(no further detail)
-50%50%--

------Online Internet Banking
------
-----

------Familyfriends\acquaintan
------ce deals with it
-----

------Phone (no detail)
------
-----

------Shops\shopping (all
------references)
-----

------Other method
------
-----

SUMMARY CODES

6210712412666485ANY
62%90%80%84%68%78%
13%22%abf26%f26%bff            14%

---112ANY SOCIAL NETWORKING
---*1%*
---34%66%

52814211077ANY EMAILS
5%23%9%14%10%12%
7%36%adf18%27%13%

---2-2ANY INSTANT MESSAGING
---1%-*
---100%-

4268938642331ANY VOICE CALLS
42%57%60%57%43%53%
13%20%28%26%13%
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 128 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

9411414914796600Unweighted Base
100*11915615097*622Weighted Base

-1---1ANY COMMENTS ON WEBSITE
-*---*FORUMS
-100%---

-112-4None
-1%1%1%-1%
-29%29%42%-

3811312231133Don't know
38%9%20%15%32%21%
29%acde8%23%16%e            23%ce
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Communication (QS8300 - 230711)

Q.4B_03 Generally, what method do you prefer to use to ... contact utilities companies for household or personal bills e.g. Gas, Electricity, TV, Phone
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 129 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

546511910023623911910010712915089366328694Unweighted Base
51*57*108114*264236108114*131*13315878*368353721Weighted Base

1236291236161374232750Emails on a computer
1%4%3%5%11%5%3%5%12%10%5%6%6%8%7%(laptop\desktop\netbook\
1%5%6%11%59%24%6%11%32%27%15%9%46%54%tablet)

-----*-----**-*Social networking sites
-----*-----1%*-*such as Facebook or
-----100%-----100%100%-LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

-----1-----1-11Instant Messaging e.g.
-----*-----1%-**Facebook Messenger, MSN
-----100%-----100%-100%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

---------------Skype calls or other
---------------Internet based phone
--------------service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Comments on
---------------websites\forums on a
--------------computer

(laptop\desktop\netbook\
tablet)

---264-2-6319312Virtual assistance on a
---1%2%2%-1%-4%2%1%2%1%2%website on a computer
---14%50%35%-14%-50%27%8%77%23%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 129 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

546511910023623911910010712915089366328694Unweighted Base
51*57*108114*264236108114*131*13315878*368353721Weighted Base

-33328403310182713254974Voice calls on a mobile
-4%2%2%11%17%2%2%8%14%17%17%7%14%10%phone
-3%3%4%39%54%ahilmo3%4%14%25%hilmo37%hilmo17%hilmo34%66%c

----13---121224Text messaging \ SMS on
----*1%---1%1%1%*1%1%a mobile phone
----22%78%---22%49%29%43%57%

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

----*5---*23235Emails on a mobile phone
----*2%---*1%4%*1%1%
----9%91%---9%34%58%k36%64%

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

---1---1-----11Instant messaging e.g.
---1%---1%-----**BBM, Facebook Messenger,
---100%---100%-----100%iMessage on a mobile

phone

-----1-----11-1Social networking sites
-----*-----1%*-*or apps such as
-----100%-----100%100%-Facebook, or LinkedIn on

a mobile phone

---------------Comments on
---------------websites\forums on a
--------------mobile phone

-112--12-----22Skype or other Internet
-1%1%1%--1%1%-----1%*based phone service on a
-32%32%68%--32%68%-----100%mobile phone

1716332965353329263926108578162Voice calls on landline
34%28%31%25%25%15%31%25%20%29%16%13%23%22%23%phone
11%dej10%21%dej18%40%22%21%dej18%16%24%dj16%6%52%48%

629129912-64101121Post (Letters, cards or
13%4%8%1%1%4%8%1%1%-4%5%3%3%3%packages)
31%afghk10%41%fk6%9%44%41%fk6%9%-27%17%47%53%
l

12172932717129324327502111489203Meeting face to face
24%29%27%28%27%30%27%28%33%21%32%27%31%25%28%
6%8%14%16%35%35%14%16%21%13%25%10%56%44%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 129 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

546511910023623911910010712915089366328694Unweighted Base
51*57*108114*264236108114*131*13315878*368353721Weighted Base

---------------Direct Debit
---------------
--------------

---354-3-54-4812Internet\online\website
---2%2%2%-2%-4%3%-1%2%2%(no further detail)
---23%41%35%-23%-41%35%-32%68%

----1----1--1-1Online Internet Banking
----*----1%--*-*
----100%----100%--100%-

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

---------------Phone (no detail)
---------------
--------------

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

3740777720818577779711112758274274548ANY
73%71%72%68%79%79%72%68%74%84%80%75%75%77%76%
7%7%14%14%38%34%14%14%18%20%hl23%11%50%50%

-----1-----11-1ANY SOCIAL NETWORKING
-----1%-----2%*-*
-----100%-----100%100%-

1236301636161497243055ANY EMAILS
1%4%3%5%11%7%3%5%12%10%6%9%7%9%8%
1%4%6%10%54%30%6%10%29%25%17%13%45%55%

---1-1-1---1-11ANY INSTANT MESSAGING
---1%-*-1%---1%-**
---57%-43%-57%---43%-100%

171937339375373336585323110129238ANY VOICE CALLS
34%34%34%29%35%32%34%29%27%43%33%29%30%36%33%
7%8%15%14%39%32%15%14%15%24%22%9%46%54%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 129 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

546511910023623911910010712915089366328694Unweighted Base
51*57*108114*264236108114*131*13315878*368353721Weighted Base

---------------ANY COMMENTS ON WEBSITE
---------------FORUMS
--------------

-111-411--13527None
-2%1%1%-2%1%1%--1%4%1%1%1%
-20%20%17%-62%20%17%--14%49%k73%27%

1415293655462936342230168978167Don't know
27%27%27%31%21%20%27%31%26%16%19%21%24%22%23%
8%9%17%21%33%28%17%21%20%13%18%10%53%47%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 129 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

32437018613819917160571251245943111115694Unweighted Base
28943315413523320056*66*13311352*48*130*123721Weighted Base

1138562117-41173218550Emails on a computer
4%9%3%4%9%9%-6%9%6%6%3%14%4%7%(laptop\desktop\netbook\

22%78%11%12%42%35%-8%23%14%6%3%36%10%tablet)

*--*-----*----*Social networking sites
*--*-----*----*such as Facebook or

100%--100%-----100%----LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

-1--1--------11Instant Messaging e.g.
-*--*--------1%*Facebook Messenger, MSN
-100%--100%--------100%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

---------------Skype calls or other
---------------Internet based phone
--------------service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Comments on
---------------websites\forums on a
--------------computer

(laptop\desktop\netbook\
tablet)

-12--75-162-1-212Virtual assistance on a
-3%--3%2%-2%4%2%-1%-2%2%website on a computer
-100%o--60%o40%-9%50%18%-5%-18%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 129 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

32437018613819917160571251245943111115694Unweighted Base
28943315413523320056*66*13311352*48*130*123721Weighted Base

314315153013-191532192574Voice calls on a mobile
11%10%10%11%13%7%-2%7%13%5%3%15%21%10%phone
42%58%21%21%40%18%-2%12%20%i3%2%26%35%a

31121---11---24Text messaging \ SMS on
1%*1%1%*---1%1%---2%1%a mobile phone

72%28%22%50%28%---22%22%---57%

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

141-23---2--*35Emails on a mobile phone
*1%*-1%1%---2%--*2%1%

11%89%11%-30%58%---36%--9%55%

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

1--1-------1--1Instant messaging e.g.
*--1%-------2%--*BBM, Facebook Messenger,

100%--100%-------100%--iMessage on a mobile
phone

1-1------1----1Social networking sites
*-*------1%----*or apps such as

100%-100%------100%----Facebook, or LinkedIn on
a mobile phone

---------------Comments on
---------------websites\forums on a
--------------mobile phone

12-12-----12--2Skype or other Internet
**-1%1%-----1%3%--*based phone service on a

32%68%-32%68%-----32%68%--mobile phone

6795373042532015321814143318162Voice calls on landline
23%22%24%22%18%26%35%23%24%16%26%28%25%14%23%phone
41%59%23%19%26%32%12%f9%20%11%8%8%20%11%

912635631145-1521Post (Letters, cards or
3%3%4%2%2%3%6%2%1%4%10%-*4%3%packages)

44%56%29%16%25%31%15%6%6%19%26%ac-3%25%

7912441386460142337401593431203Meeting face to face
27%29%26%28%28%30%25%35%28%35%29%19%26%25%28%
39%61%20%19%32%29%7%11%18%20%8%4%17%15%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 129 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

32437018613819917160571251245943111115694Unweighted Base
28943315413523320056*66*13311352*48*130*123721Weighted Base

---------------Direct Debit
---------------
--------------

481335-111-24312Internet\online\website
1%2%1%2%1%3%-2%1%1%-3%3%2%2%(no further detail)

35%65%9%26%22%43%-11%11%11%-12%31%25%

1--1----1-----1Online Internet Banking
*--1%----1%-----*

100%--100%----100%-----

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

---------------Phone (no detail)
---------------
--------------

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

209339108101177162374710091413010895548ANY
72%78%70%75%76%81%66%71%75%80%78%63%83%77%76%
38%62%20%18%32%30%7%9%18%17%7%6%20%17%

1-1*-----1----1ANY SOCIAL NETWORKING
*-**-----1%----*

100%-59%41%-----100%----

1243662220-41193218855ANY EMAILS
4%10%4%4%10%10%-6%9%8%6%3%14%6%8%

21%79%o11%11%41%37%-8%21%16%6%3%33%14%

11-11------1-11ANY INSTANT MESSAGING
**-1%*------2%-1%*

57%43%-57%43%------57%-43%

99140524674662016413217175243238ANY VOICE CALLS
34%32%34%34%32%33%35%25%31%28%33%35%40%35%33%
41%59%22%19%31%28%8%7%17%14%7%7%22%18%

 Page 1538

Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 129 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

32437018613819917160571251245943111115694Unweighted Base
28943315413523320056*66*13311352*48*130*123721Weighted Base

---------------ANY COMMENTS ON WEBSITE
---------------FORUMS
--------------

333*3-11-2---27None
1%1%2%*1%-2%2%-2%---1%1%

50%50%43%7%50%-20%17%-36%---27%

7790443352381818332012182226167Don't know
27%21%28%25%22%19%32%27%25%18%22%37%17%21%23%
46%54%26%20%31%23%11%11%20%12%7%11%13%16%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 129 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4932014025510429593168433694Unweighted Base
52020240*238111*33292*162468721Weighted Base

4194811269122850Emails on a computer
8%4%11%3%10%8%10%8%6%7%(laptop\desktop\netbook\

82%18%9%16%22%53%18%25%57%tablet)

*-*----*-*Social networking sites
*-1%----*-*such as Facebook or

100%-100%----100%-LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

----------Micro blogging sites
----------such as Twitter or
---------tumblr on a computer

(laptop\desktop\netbook\
tablet)

1----1-1-1Instant Messaging e.g.
*----*-*-*Facebook Messenger, MSN

100%----100%-100%-Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

----------Skype calls or other
----------Internet based phone
---------service on a computer

(laptop\desktop\netbook\
tablet)

----------Free\paid for e-cards
----------through a website on a
---------computer

(laptop\desktop\netbook\
tablet)

----------Comments on
----------websites\forums on a
---------computer

(laptop\desktop\netbook\
tablet)

662234-4812Virtual assistance on a
1%3%5%1%3%1%-2%2%2%website on a computer

52%48%18%18%29%35%-33%67%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 129 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4932014025510429593168433694Unweighted Base
52020240*238111*33292*162468721Weighted Base

472641210476234574Voice calls on a mobile
9%13%11%5%9%14%7%14%10%10%phone

64%36%6%17%13%64%g9%31%61%

222-2--314Text messaging \ SMS on
*1%5%-1%--2%*1%a mobile phone

57%43%57%aeg-43%--78%22%

----------Picture messaging \ MMS
----------on a mobile phone
---------

5*2-12-5*5Emails on a mobile phone
1%*5%-1%1%-3%*1%

91%9%36%g-22%42%-91%b9%

----------Micro blogging sites
----------such as Twitter or
---------tumblr on a mobile phone

1----1--11Instant messaging e.g.
*----*--**BBM, Facebook Messenger,

100%----100%--100%iMessage on a mobile
phone

-11----1-1Social networking sites
-*2%----*-*or apps such as
-100%100%----100%-Facebook, or LinkedIn on

a mobile phone

----------Comments on
----------websites\forums on a
---------mobile phone

2---21-122Skype or other Internet
*---1%*-***based phone service on a

100%---68%32%-32%68%mobile phone

1115166120752721115162Voice calls on landline
21%25%15%26%18%23%29%13%25%23%phone
68%32%4%38%12%46%16%c13%c           71%c

19211127471021Post (Letters, cards or
4%1%1%5%2%2%4%4%2%3%packages)

90%10%3%54%12%31%19%35%46%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 129 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4932014025510429593168433694Unweighted Base
52020240*238111*33292*162468721Weighted Base

15449126434932549129203Meeting face to face
30%24%30%27%31%28%27%30%28%28%
76%24%6%32%17%46%12%24%64%

----------Direct Debit
----------
---------

84--2112-1012Internet\online\website
2%2%--1%3%3%-2%2%(no further detail)

64%36%--12%88%g19%-81%

1----1--11Online Internet Banking
*----*--**

100%----100%--100%

----------Familyfriends\acquaintan
----------ce deals with it
---------

----------Phone (no detail)
----------
---------

----------Shops\shopping (all
----------references)
---------

----------Other method
----------
---------

SUMMARY CODES

398151341598726873126349548ANY
77%75%86%67%78%81%80%78%75%76%
73%27%6%29%16%49%g13%23%g           64%

*11----1-1ANY SOCIAL NETWORKING
**3%----1%-*

41%59%100%aeg----100%-

4596812289172855ANY EMAILS
9%5%16%3%11%9%10%10%6%8%

83%17%11%g15%22%52%17%31%52%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 129 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4932014025510429593168433694Unweighted Base
52020240*238111*33292*162468721Weighted Base

1----1-111ANY INSTANT MESSAGING
*----*-***

100%----100%-43%57%

161781073321243344161238ANY VOICE CALLS
31%39%25%31%29%37%36%27%34%33%
67%33%4%31%13%52%14%19%68%

----------ANY COMMENTS ON WEBSITE
----------FORUMS
---------

43*321-337None
1%1%1%1%2%*-2%1%1%

58%42%7%47%32%14%-49%51%

1184857622631932116167Don't know
23%24%13%32%20%19%20%20%25%23%
71%29%3%46%ae13%38%11%19%69%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 129 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

23815858162123103271135134877382174694Unweighted Base
24918361560*129105*29413312**50*82*411166721Weighted Base

2219502962310262301050Emails on a computer
9%10%8%3%7%6%8%7%13%11%3%7%6%7%(laptop\desktop\netbook\

45%37%100%3%19%12%46%20%3%11%5%61%20%tablet)

-**---*----*-*Social networking sites
-**---*----*-*such as Facebook or
-100%100%---100%----100%-LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

--------------Micro blogging sites
--------------such as Twitter or
-------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

1-1-1----1---1Instant Messaging e.g.
*-*-*----1%---*Facebook Messenger, MSN

100%-100%-100%----100%---Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

--------------Skype calls or other
--------------Internet based phone
-------------service on a computer

(laptop\desktop\netbook\
tablet)

--------------Free\paid for e-cards
--------------through a website on a
-------------computer

(laptop\desktop\netbook\
tablet)

--------------Comments on
--------------websites\forums on a
-------------computer

(laptop\desktop\netbook\
tablet)

75121512211-8212Virtual assistance on a
3%3%2%2%4%1%1%1%8%2%-2%1%2%website on a computer

59%40%100%8%47%10%19%15%8%9%-67%15%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 129 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

23815858162123103271135134877382174694Unweighted Base
24918361560*129105*29413312**50*82*411166721Weighted Base

3827621112113010278391774Voice calls on a mobile
15%15%10%18%10%11%10%8%16%15%9%10%10%10%phone
52%37%84%14%17%15%40%14%3%10%11%53%24%

413-211---1214Text messaging \ SMS on
1%**-1%1%*---1%**1%a mobile phone

100%22%72%-51%22%28%---29%50%22%

--------------Picture messaging \ MMS
--------------on a mobile phone
-------------

3151221-1212-5Emails on a mobile phone
1%1%1%1%1%2%*-5%3%2%*-1%

67%20%100%11%34%34%22%-11%34%25%30%-

--------------Micro blogging sites
--------------such as Twitter or
-------------tumblr on a mobile phone

-111----1----1Instant messaging e.g.
-**1%----7%----*BBM, Facebook Messenger,
-100%100%100%----100%----iMessage on a mobile

phone

1-11------1--1Social networking sites
*-*1%------1%--*or apps such as

100%-100%100%------100%--Facebook, or LinkedIn on
a mobile phone

--------------Comments on
--------------websites\forums on a
-------------mobile phone

1-2---2----2-2Skype or other Internet
*-*---1%----1%-*based phone service on a

32%-100%---100%----100%-mobile phone

57431391635175737310179142162Voice calls on landline
23%24%23%27%27%16%19%28%23%19%21%22%25%23%phone
35%27%86%10%22%11%35%23%2%6%10%56%26%

31911487-149721Post (Letters, cards or
1%1%2%2%*3%3%6%-1%4%2%4%3%packages)

16%5%44%5%3%17%40%35%-3%17%45%35%

664517517243392382112211948203Meeting face to face
27%24%28%28%18%31%31%29%18%23%27%29%29%28%
33%22%86%8%12%16%45%19%1%6%11%59%24%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 129 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

23815858162123103271135134877382174694Unweighted Base
24918361560*129105*29413312**50*82*411166721Weighted Base

--------------Direct Debit
--------------
-------------

7812-247---39-12Internet\online\website
3%4%2%-1%4%2%---3%2%-2%(no further detail)

56%63%100%-12%34%54%---23%77%-

1-1-1----1---1Online Internet Banking
*-*-1%----2%---*

100%-100%-100%----100%---

--------------Familyfriends\acquaintan
--------------ce deals with it
-------------

--------------Phone (no detail)
--------------
-------------

--------------Shops\shopping (all
--------------references)
-------------

--------------Other method
--------------
-------------

SUMMARY CODES

211150473499379223104113958312128548ANY
85%82%77%82%72%75%76%78%90%78%71%76%77%76%
38%a27%86%9%17%14%41%19%2%7%11%57%23%

1*11--*---1*-1ANY SOCIAL NETWORKING
***1%--*---1%*-*

59%41%100%59%--41%---59%41%-

26205521182410274321055ANY EMAILS
10%11%9%4%9%7%8%7%18%15%4%8%6%8%
47%36%100%4%20%14%43%18%4%13%6%58%18%

11111---11---1ANY INSTANT MESSAGING
***1%*---7%1%---*

43%57%100%57%43%---57%43%---

977020427482889475172513260238ANY VOICE CALLS
39%38%33%44%37%27%30%35%39%34%30%32%36%33%
40%30%85%11%20%12%37%20%2%7%10%55%25%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 129 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

23815858162123103271135134877382174694Unweighted Base
24918361560*129105*29413312**50*82*411166721Weighted Base

--------------ANY COMMENTS ON WEBSITE
--------------FORUMS
-------------

3-712131-*2327None
1%-1%2%1%1%1%1%-1%3%1%1%1%

38%-100%14%26%10%38%13%-7%32%38%23%

36331361034266828111219637167Don't know
14%18%22%17%26%25%23%21%10%21%26%23%22%23%
21%20%81%6%21%16%41%17%1%6%13%58%n      22%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 129 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

244450115579694Unweighted Base
249473122600721Weighted Base

143574350Emails on a computer
6%7%6%7%7%(laptop\desktop\netbook\

29%71%14%86%tablet)

*--**Social networking sites
*--**such as Facebook or

100%--100%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

-----Micro blogging sites
-----such as Twitter or
----tumblr on a computer

(laptop\desktop\netbook\
tablet)

-1-11Instant Messaging e.g.
-*-**Facebook Messenger, MSN
-100%-100%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-----Skype calls or other
-----Internet based phone
----service on a computer

(laptop\desktop\netbook\
tablet)

-----Free\paid for e-cards
-----through a website on a
----computer

(laptop\desktop\netbook\
tablet)

-----Comments on
-----websites\forums on a
----computer

(laptop\desktop\netbook\
tablet)

7511112Virtual assistance on a
3%1%1%2%2%website on a computer

56%44%9%91%(laptop\desktop\netbook\
tablet)

1757146074Voice calls on a mobile
7%12%11%10%10%phone

23%77%19%81%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 129 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

244450115579694Unweighted Base
249473122600721Weighted Base

22134Text messaging \ SMS on
1%*1%*1%a mobile phone

51%49%29%71%

-----Picture messaging \ MMS
-----on a mobile phone
----

23325Emails on a mobile phone
1%1%2%*1%

36%64%58%42%

-----Micro blogging sites
-----such as Twitter or
----tumblr on a mobile phone

-1-11Instant messaging e.g.
-*-**BBM, Facebook Messenger,
-100%-100%iMessage on a mobile

phone

1-1-1Social networking sites
*-1%-*or apps such as

100%-100%-Facebook, or LinkedIn on
a mobile phone

-----Comments on
-----websites\forums on a
----mobile phone

-2-22Skype or other Internet
-1%-**based phone service on a
-100%-100%mobile phone

5310930132162Voice calls on landline
21%23%25%22%23%phone
33%67%18%82%

61461521Post (Letters, cards or
3%3%5%3%3%packages)

31%69%28%72%

7313031172203Meeting face to face
29%28%25%29%28%
36%64%15%85%

-----Direct Debit
-----
----
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 129 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

244450115579694Unweighted Base
249473122600721Weighted Base

4811112Internet\online\website
2%2%1%2%2%(no further detail)

31%69%10%90%

1--11Online Internet Banking
*--**

100%--100%

-----Familyfriends\acquaintan
-----ce deals with it
----

-----Phone (no detail)
-----
----

-----Shops\shopping (all
-----references)
----

-----Other method
-----
----

SUMMARY CODES

18036894454548ANY
72%78%77%76%76%
33%67%17%83%

1-1*1ANY SOCIAL NETWORKING
*-1%**

100%-59%41%

1638104555ANY EMAILS
7%8%8%7%8%

30%70%18%82%

-1-11ANY INSTANT MESSAGING
-*-**
-100%-100%

7016944195238ANY VOICE CALLS
28%36%36%32%33%
29%71%18%82%

-----ANY COMMENTS ON WEBSITE
-----FORUMS
----
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 129 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

244450115579694Unweighted Base
249473122600721Weighted Base

42437None
2%1%3%1%1%

63%37%53%47%

6510224143167Don't know
26%22%20%24%23%
39%61%14%86%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 129 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

2254845230541498484061137694Unweighted Base
22**57*80*58*37**52*15**110*24*38*76*151721Weighted Base

142426-73261250Emails on a computer
5%7%2%7%6%11%-6%13%6%8%8%7%(laptop\desktop\netbook\
2%8%4%8%5%11%-14%6%5%13%24%tablet)

-----------**Social networking sites
-----------**such as Facebook or
-----------100%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-------------Micro blogging sites
-------------such as Twitter or
------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

--------1---1Instant Messaging e.g.
--------3%---*Facebook Messenger, MSN
--------100%a---Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-------------Skype calls or other
-------------Internet based phone
------------service on a computer

(laptop\desktop\netbook\
tablet)

-------------Free\paid for e-cards
-------------through a website on a
------------computer

(laptop\desktop\netbook\
tablet)

-------------Comments on
-------------websites\forums on a
------------computer

(laptop\desktop\netbook\
tablet)

212----2-11212Virtual assistance on a
9%2%3%----2%-3%2%1%2%website on a computer

17%10%19%----20%-9%11%14%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 129 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

2254845230541498484061137694Unweighted Base
22**57*80*58*37**52*15**110*24*38*76*151721Weighted Base

25743118*592974Voice calls on a mobile
9%8%9%6%9%1%4%8%1%12%12%19%10%phone
3%6%10%5%5%1%1%11%*6%12%40%ah

-----2-1-1--4Text messaging \ SMS on
-----4%-1%-2%--1%a mobile phone
-----50%-29%-22%--

-------------Picture messaging \ MMS
-------------on a mobile phone
------------

-11-----*--25Emails on a mobile phone
-2%2%-----2%--1%1%
-22%25%-----9%--45%

-------------Micro blogging sites
-------------such as Twitter or
------------tumblr on a mobile phone

-----------11Instant messaging e.g.
-----------1%*BBM, Facebook Messenger,
-----------100%iMessage on a mobile

phone

----------1-1Social networking sites
----------1%-*or apps such as
----------100%-Facebook, or LinkedIn on

a mobile phone

-------------Comments on
-------------websites\forums on a
------------mobile phone

--1--------22Skype or other Internet
--1%--------1%*based phone service on a
--32%--------68%mobile phone

5101625514221661735162Voice calls on landline
24%18%20%42%14%26%15%19%27%17%22%23%23%phone
3%6%10%15%afk3%8%1%13%4%4%10%22%

325-11-6---321Post (Letters, cards or
12%4%6%-3%2%-5%---2%3%packages)
13%10%24%-5%6%-27%---15%

 Page 1553

Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 129 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

2254845230541498484061137694Unweighted Base
22**57*80*58*37**52*15**110*24*38*76*151721Weighted Base

616281410204354112430203Meeting face to face
26%29%35%23%28%38%29%32%18%29%31%20%28%
3%8%14%7%5%10%2%17%2%5%12%15%

-------------Direct Debit
-------------
------------

-2113--4---212Internet\online\website
-3%2%2%7%--4%---1%2%(no further detail)
-14%11%9%22%--33%---12%

-----1------1Online Internet Banking
-----2%------*
-----100%------

-------------Familyfriends\acquaintan
-------------ce deals with it
------------

-------------Phone (no detail)
-------------
------------

-------------Shops\shopping (all
-------------references)
------------

-------------Other method
-------------
------------

SUMMARY CODES

194164472544785152658118548ANY
85%73%79%81%67%84%48%77%63%68%76%78%76%
3%8%12%9%5%8%1%15%3%5%11%22%

----------1*1ANY SOCIAL NETWORKING
----------1%**
----------59%41%

153426-74261455ANY EMAILS
5%9%4%7%6%11%-6%15%6%8%9%8%
2%9%6%7%4%10%-13%6%4%11%26%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 129 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

2254845230541498484061137694Unweighted Base
22**57*80*58*37**52*15**110*24*38*76*151721Weighted Base

--------1--11ANY INSTANT MESSAGING
--------3%--1%*
--------43%a--57%

71524288143297112566238ANY VOICE CALLS
33%27%30%49%23%27%19%26%28%29%33%44%33%
3%6%10%12%f4%6%1%12%3%5%11%28%

-------------ANY COMMENTS ON WEBSITE
-------------FORUMS
------------

1-1--1-2-*-17None
5%-1%--2%-2%-1%-1%1%

17%-14%--19%-30%-7%-13%

21515111278249121833167Don't know
10%27%19%19%33%14%52%21%37%31%24%21%23%
1%9%9%7%7%4%5%14%5%7%11%20%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 129 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

96595225451567143551694Unweighted Base
95*62422**52*53*594142580721Weighted Base

6421643944550Emails on a computer
7%7%5%11%7%7%3%8%7%(laptop\desktop\netbook\

13%86%2%11%8%79%9%91%tablet)

-*---*-**Social networking sites
-*---*-**such as Facebook or
-100%---100%-100%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

---------Micro blogging sites
---------such as Twitter or
--------tumblr on a computer

(laptop\desktop\netbook\
tablet)

1----1-11Instant Messaging e.g.
1%----*-**Facebook Messenger, MSN

100%----100%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

---------Skype calls or other
---------Internet based phone
--------service on a computer

(laptop\desktop\netbook\
tablet)

---------Free\paid for e-cards
---------through a website on a
--------computer

(laptop\desktop\netbook\
tablet)

---------Comments on
---------websites\forums on a
--------computer

(laptop\desktop\netbook\
tablet)

-122-184712Virtual assistance on a
-2%9%-2%1%3%1%2%website on a computer
-100%17%-10%73%38%62%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 129 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

96595225451567143551694Unweighted Base
95*62422**52*53*594142580721Weighted Base

24502156666874Voice calls on a mobile
26%8%9%1%9%11%4%12%10%phone
33%ah67%3%1%6%90%8%92%

-4-2-2134Text messaging \ SMS on
-1%-4%-*1%1%1%a mobile phone
-100%-50%d-50%22%78%

---------Picture messaging \ MMS
---------on a mobile phone
--------

23--14145Emails on a mobile phone
2%*--2%1%1%1%1%

45%55%--22%78%22%78%

---------Micro blogging sites
---------such as Twitter or
--------tumblr on a mobile phone

1----1-11Instant messaging e.g.
1%----*-**BBM, Facebook Messenger,

100%----100%-100%iMessage on a mobile
phone

-1---1-11Social networking sites
-*---*-**or apps such as
-100%---100%-100%Facebook, or LinkedIn on

a mobile phone

---------Comments on
---------websites\forums on a
--------mobile phone

-2---2-22Skype or other Internet
-*---*-**based phone service on a
-100%---100%-100%mobile phone

19144514913443119162Voice calls on landline
20%23%24%26%18%23%30%21%23%phone
12%88%3%8%6%83%27%73%

2183121561521Post (Letters, cards or
2%3%12%2%4%2%4%3%3%packages)
8%87%13%6%10%71%27%73%

231806201416341162203Meeting face to face
24%29%26%38%26%28%29%28%28%
11%89%3%10%7%81%20%80%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 129 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

96595225451567143551694Unweighted Base
95*62422**52*53*594142580721Weighted Base

---------Direct Debit
---------
--------

-12--2113912Internet\online\website
-2%--3%2%2%2%2%(no further detail)
-100%--14%86%25%75%

-1-1---11Online Internet Banking
-*-2%---**
-100%-100%d---100%

---------Familyfriends\acquaintan
---------ce deals with it
--------

---------Phone (no detail)
---------
--------

---------Shops\shopping (all
---------references)
--------

---------Other method
---------
--------

SUMMARY CODES

78469194438447110439548ANY
82%75%85%84%71%75%77%76%76%
14%86%3%8%7%82%20%80%

-1---1-11ANY SOCIAL NETWORKING
-*---*-**
-100%---100%-100%

9451654354955ANY EMAILS
9%7%5%11%9%7%4%8%8%

16%83%2%10%9%79%10%90%

1----1-11ANY INSTANT MESSAGING
2%----*-**

100%h----100%-100%

431967141420349189238ANY VOICE CALLS
45%31%33%27%26%34%35%33%33%
18%82%3%6%6%85%21%79%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 129 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

96595225451567143551694Unweighted Base
95*62422**52*53*594142580721Weighted Base

---------ANY COMMENTS ON WEBSITE
---------FORUMS
--------

2511-4*67None
2%1%5%2%-1%*1%1%

27%73%17%19%-64%7%93%

15150271514232135167Don't know
16%24%10%14%29%24%22%23%23%
9%90%1%4%9%85%19%81%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 129 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

6475543951513247647694Unweighted Base
67658437*54712945*676721Weighted Base

4943142714950Emails on a computer
7%7%2%8%5%2%7%7%(laptop\desktop\netbook\

99%86%1%85%14%1%99%tablet)

**-*--**Social networking sites
**-*--**such as Facebook or

100%100%-100%--100%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

--------Micro blogging sites
--------such as Twitter or
-------tumblr on a computer

(laptop\desktop\netbook\
tablet)

1---1-11Instant Messaging e.g.
*---*-**Facebook Messenger, MSN

100%---100%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

--------Skype calls or other
--------Internet based phone
-------service on a computer

(laptop\desktop\netbook\
tablet)

--------Free\paid for e-cards
--------through a website on a
-------computer

(laptop\desktop\netbook\
tablet)

--------Comments on
--------websites\forums on a
-------computer

(laptop\desktop\netbook\
tablet)

111019211112Virtual assistance on a
2%2%2%2%2%1%2%2%website on a computer

95%82%5%77%18%5%95%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 129 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

6475543951513247647694Unweighted Base
67658437*54712945*676721Weighted Base

7441-4133-7474Voice calls on a mobile
11%7%-7%26%-11%10%phone

100%55%-55%45%aefgh-100%

42-22-44Text messaging \ SMS on
1%*-*1%-1%1%a mobile phone

100%49%-49%51%-100%

--------Picture messaging \ MMS
--------on a mobile phone
-------

55-5--55Emails on a mobile phone
1%1%-1%--1%1%

100%100%-100%--100%

--------Micro blogging sites
--------such as Twitter or
-------tumblr on a mobile phone

11-1--11Instant messaging e.g.
**-*--**BBM, Facebook Messenger,

100%100%-100%--100%iMessage on a mobile
phone

11-1--11Social networking sites
**-*--**or apps such as

100%100%-100%--100%Facebook, or LinkedIn on
a mobile phone

--------Comments on
--------websites\forums on a
-------mobile phone

21-12-22Skype or other Internet
**-*1%-**based phone service on a

100%32%-32%68%-100%mobile phone

154162915319154162Voice calls on landline
23%28%23%28%*19%23%23%phone
95%d100%d5%d94%d*5%d            95%

1516411451521Post (Letters, cards or
2%3%12%2%3%12%2%3%packages)

74%75%21%aegh54%20%26%ab74%

188165131523615188203Meeting face to face
28%28%34%28%28%33%28%28%
93%81%6%75%18%7%93%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 129 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

6475543951513247647694Unweighted Base
67658437*54712945*676721Weighted Base

--------Direct Debit
--------
-------

1211-111-1212Internet\online\website
2%2%-2%1%-2%2%(no further detail)

100%91%-91%9%-100%

11-1--11Online Internet Banking
**-*--**

100%100%-100%--100%

--------Familyfriends\acquaintan
--------ce deals with it
-------

--------Phone (no detail)
--------
-------

--------Shops\shopping (all
--------references)
-------

--------Other method
--------
-------

SUMMARY CODES

518457274308830518548ANY
77%78%73%79%68%67%77%76%
94%83%5%78%16%6%94%

11-1--11ANY SOCIAL NETWORKING
**-*--**

100%100%-100%--100%

5448147715455ANY EMAILS
8%8%2%9%5%2%8%8%

99%87%1%86%13%1%99%

11-11-11ANY INSTANT MESSAGING
**-**-**

100%57%-57%43%-100%

2302039195359230238ANY VOICE CALLS
34%35%23%36%27%19%34%33%
96%85%4%82%15%4%96%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 129 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

6475543951513247647694Unweighted Base
67658437*54712945*676721Weighted Base

--------ANY COMMENTS ON WEBSITE
--------FORUMS
-------

76-61-77None
1%1%-1%1%-1%1%

100%87%-87%13%-100%

152121101114115152167Don't know
22%21%27%20%31%33%22%23%
91%73%6%67%24%9%91%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 129 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

11813417217595694Unweighted Base
11914817918096*721Weighted Base

1151515350Emails on a computer
1%10%8%8%3%7%(laptop\desktop\netbook\
2%31%f30%31%6%tablet)

---*-*Social networking sites
---*-*such as Facebook or
---100%-LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

------Micro blogging sites
------such as Twitter or
-----tumblr on a computer

(laptop\desktop\netbook\
tablet)

---1-1Instant Messaging e.g.
---*-*Facebook Messenger, MSN
---100%-Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

------Skype calls or other
------Internet based phone
-----service on a computer

(laptop\desktop\netbook\
tablet)

------Free\paid for e-cards
------through a website on a
-----computer

(laptop\desktop\netbook\
tablet)

------Comments on
------websites\forums on a
-----computer

(laptop\desktop\netbook\
tablet)

--53412Virtual assistance on a
--3%2%4%2%website on a computer
--41%27%32%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 129 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

11813417217595694Unweighted Base
11914817918096*721Weighted Base

4172128474Voice calls on a mobile
3%11%12%16%4%10%phone
5%23%28%38%f6%

--1124Text messaging \ SMS on
--*1%2%1%a mobile phone
--22%28%51%

------Picture messaging \ MMS
------on a mobile phone
-----

-4--15Emails on a mobile phone
-3%--1%1%
-89%--11%

------Micro blogging sites
------such as Twitter or
-----tumblr on a mobile phone

----11Instant messaging e.g.
----1%*BBM, Facebook Messenger,
----100%iMessage on a mobile

phone

---1-1Social networking sites
---*-*or apps such as
---100%-Facebook, or LinkedIn on

a mobile phone

------Comments on
------websites\forums on a
-----mobile phone

---122Skype or other Internet
---*2%*based phone service on a
---32%68%mobile phone

3637353421162Voice calls on landline
30%25%19%19%22%23%phone
22%23%21%21%13%

6155421Post (Letters, cards or
5%1%3%3%4%3%packages)

29%6%22%23%20%

3544515517203Meeting face to face
30%30%29%30%18%28%
17%22%25%27%9%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 129 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

11813417217595694Unweighted Base
11914817918096*721Weighted Base

------Direct Debit
------
-----

-312712Internet\online\website
-2%1%1%8%2%(no further detail)
-21%9%12%59%acdf

----11Online Internet Banking
----1%*
----100%

------Familyfriends\acquaintan
------ce deals with it
-----

------Phone (no detail)
------
-----

------Shops\shopping (all
------references)
-----

------Other method
------
-----

SUMMARY CODES

8212213214567548ANY
69%82%74%81%70%76%
15%22%24%27%12%

---1-1ANY SOCIAL NETWORKING
---1%-*
---100%-

1201515455ANY EMAILS
1%13%8%8%4%8%
2%37%f27%28%7%

---111ANY INSTANT MESSAGING
---*1%*
---43%57%

3954556327238ANY VOICE CALLS
33%36%31%35%28%33%
17%23%23%27%11%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 129 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

11813417217595694Unweighted Base
11914817918096*721Weighted Base

------ANY COMMENTS ON WEBSITE
------FORUMS
-----

---517None
---3%1%1%
---80%20%

3726472928167Don't know
31%18%26%16%29%23%
22%c16%28%17%17%
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Communication (QS8300 - 230711)

Q.4B_04 Generally, what method do you prefer to use to ... contact your bank e.g. for statements or financial products
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 130 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

406710710125822010710110715114278355331686Unweighted Base
33*63*97*118*27922097*118*123*15514971*356357714Weighted Base

1561142226112319175344781Emails on a computer
4%8%6%9%15%10%6%9%19%12%11%7%10%13%11%(laptop\desktop\netbook\
2%6%7%13%52%27%7%13%28%23%21%6%42%58%tablet)

-----1-----11-1Social networking sites
-----*-----1%*-*such as Facebook or
-----100%-----100%100%-LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

---------------Instant Messaging e.g.
---------------Facebook Messenger, MSN
--------------Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

---------------Skype calls or other
---------------Internet based phone
--------------service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Comments on
---------------websites\forums on a
--------------computer

(laptop\desktop\netbook\
tablet)

---121-1-21-225Virtual assistance on a
---1%1%1%-1%-2%1%-1%1%1%website on a computer
---26%51%23%-26%-51%23%-51%49%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 130 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

406710710125822010710110715114278355331686Unweighted Base
33*63*97*118*27922097*118*123*15514971*356357714Weighted Base

-337445637182538184070110Voice calls on a mobile
-5%4%6%16%26%4%6%15%16%26%26%11%20%15%phone
-3%3%6%40%im51%ahilmn3%6%17%im23%im35%ahilmn17%hilmno37%im     63%c

oo

---------------Text messaging \ SMS on
---------------a mobile phone
--------------

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

----27---225459Emails on a mobile phone
----1%3%---1%1%7%1%1%1%
----19%81%---19%20%61%aghikl41%59%

m

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

---1---1-----11Instant messaging e.g.
---1%---1%-----**BBM, Facebook Messenger,
---100%---100%-----100%iMessage on a mobile

phone

-----1-----11-1Social networking sites
-----*-----1%*-*or apps such as
-----100%-----100%100%-Facebook, or LinkedIn on

a mobile phone

---------------Comments on
---------------websites\forums on a
--------------mobile phone

-112--12-----22Skype or other Internet
-1%1%1%--1%1%-----1%*based phone service on a
-32%32%68%--32%68%-----100%mobile phone

152337489459374836584514126112238Voice calls on landline
44%36%39%40%34%27%39%40%29%37%30%20%35%31%33%phone
6%d10%16%d20%d40%25%16%d20%d15%24%19%6%53%47%

371111151311119785272350Post (Letters, cards or
10%12%11%9%5%6%11%9%7%4%5%7%8%6%7%packages)
7%15%22%22%30%26%22%22%17%13%16%10%54%46%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 130 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

406710710125822010710110715114278355331686Unweighted Base
33*63*97*118*27922097*118*123*15514971*356357714Weighted Base

513171443301714192420115351105Meeting face to face
14%20%18%12%15%14%18%12%15%15%13%15%15%14%15%
5%12%17%14%41%29%17%14%18%23%19%10%51%49%

---------------Direct Debit
---------------
--------------

---21--2-1---33Internet\online\website
---1%*--1%-1%---1%*(no further detail)
---57%43%--57%-43%---100%

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

---------------Phone (no detail)
---------------
--------------

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

24527696244190769610513813059288317605ANY
72%82%79%81%87%86%79%81%85%89%87%84%81%89%85%
4%9%13%16%40%31%13%16%17%23%o22%10%48%52%c

-----1-----11-1ANY SOCIAL NETWORKING
-----1%-----2%*-*
-----100%-----100%100%-

15611442961123211910385290ANY EMAILS
4%8%6%9%16%13%6%9%19%13%13%15%11%15%13%
1%5%7%12%49%32%7%12%26%23%21%12%42%58%

---1---1-----11ANY INSTANT MESSAGING
---1%---1%-----**
---100%---100%-----100%

 Page 1570

Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 130 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

406710710125822010710110715114278355331686Unweighted Base
33*63*97*118*27922097*118*123*15514971*356357714Weighted Base

15274256138115425655838332166184351ANY VOICE CALLS
44%43%43%47%50%52%43%47%44%54%55%46%47%52%49%
4%8%12%16%39%33%12%16%16%24%24%9%47%53%

---------------ANY COMMENTS ON WEBSITE
---------------FORUMS
--------------

-11-241-2-22617None
-2%1%-1%2%1%-1%-1%2%2%*1%
-15%15%-26%59%15%-26%-33%26%86%14%

910202233272022161717106240102Don't know
28%16%20%19%12%12%20%19%13%11%11%14%18%11%14%
9%fk10%19%22%33%26%19%22%16%17%16%10%61%39%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o
* small base



Table 130 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

32436219313121115155551341115246124109686Unweighted Base
28742615613224717951*65*139101*46*53*140119714Weighted Base

136985343416171055251381Emails on a computer
4%16%5%4%14%19%2%10%12%9%11%8%18%11%11%(laptop\desktop\netbook\

16%84%lmo9%6%42%lmo42%lmo1%8%21%12%6%6%31%o      16%tablet)

1-1------1----1Social networking sites
*-*------1%----*such as Facebook or

100%-100%------100%----LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

---------------Instant Messaging e.g.
---------------Facebook Messenger, MSN
--------------Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

---------------Skype calls or other
---------------Internet based phone
--------------service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Comments on
---------------websites\forums on a
--------------computer

(laptop\desktop\netbook\
tablet)

-5--41--2--1-15Virtual assistance on a
-1%--1%1%--2%--2%-1%1%website on a computer
-100%--73%27%--51%--26%-23%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 130 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

32436219313121115155551341115246124109686Unweighted Base
28742615613224717951*65*139101*46*53*140119714Weighted Base

387217214824-21523342933110Voice calls on a mobile
13%17%11%16%19%14%-3%11%23%8%8%21%28%15%phone
35%65%15%19%43%22%-2%14%21%hi3%4%26%i      30%ade

---------------Text messaging \ SMS on
---------------a mobile phone
--------------

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

-9--44--12--*59Emails on a mobile phone
-2%--2%2%--1%2%--*4%1%
-100%--51%49%--14%27%--5%54%

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

1--1-------1--1Instant messaging e.g.
*--1%-------2%--*BBM, Facebook Messenger,

100%--100%-------100%--iMessage on a mobile
phone

1-1------1----1Social networking sites
*-*------1%----*or apps such as

100%-100%------100%----Facebook, or LinkedIn on
a mobile phone

---------------Comments on
---------------websites\forums on a
--------------mobile phone

12-12-----12--2Skype or other Internet
**-1%1%-----2%3%--*based phone service on a

32%68%-32%68%-----32%68%--mobile phone

102137534867702225483116224628238Voice calls on landline
35%32%34%37%27%39%43%39%35%30%34%42%33%24%33%phone
43%57%22%20%28%29%9%11%20%13%7%9%19%12%

20311010151628116835750Post (Letters, cards or
7%7%6%7%6%9%5%13%8%6%19%5%3%6%7%packages)

39%61%20%19%30%31%5%16%21%12%17%ac6%9%14%

51532823371610112012732318105Meeting face to face
18%13%18%17%15%9%20%17%14%12%16%6%16%15%15%
49%51%27%22%36%15%10%10%19%12%7%3%22%17%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 130 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

32436219313121115155551341115246124109686Unweighted Base
28742615613224717951*65*139101*46*53*140119714Weighted Base

---------------Direct Debit
---------------
--------------

-3--12-----21-3Internet\online\website
-1%--*1%-----3%1%-*(no further detail)
-100%--43%57%-----57%43%-

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

---------------Phone (no detail)
---------------
--------------

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

2263791171092121673653115854143129104605ANY
79%89%75%83%86%93%69%81%82%84%89%81%92%88%85%
37%63%mo19%18%35%m28%almo6%9%19%14%7%7%21%im     17%

1-1------1----1ANY SOCIAL NETWORKING
*-1%------1%----*

100%-100%------100%----

137785393816181255261790ANY EMAILS
4%18%5%4%16%21%2%10%13%12%11%8%18%14%13%

14%86%lmo9%6%43%lmo43%almo1%7%20%13%5%5%28%lmo    19%

1--1-------1--1ANY INSTANT MESSAGING
*--1%-------2%--*

100%--100%-------100%--

1402107071116942228635420287561351ANY VOICE CALLS
49%49%45%54%47%53%43%43%46%53%44%53%53%52%49%
40%60%20%20%33%27%6%8%18%15%6%8%21%18%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 130 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

32436219313121115155551341115246124109686Unweighted Base
28742615613224717951*65*139101*46*53*140119714Weighted Base

---------------ANY COMMENTS ON WEBSITE
---------------FORUMS
--------------

161-421-23---17None
*1%1%-1%1%2%-1%3%---1%1%

15%85%15%-55%30%15%-26%45%---14%

604238233210151223135101114102Don't know
21%10%24%17%13%5%29%19%16%13%11%19%8%11%14%
59%jn41%37%ajkn22%j31%10%14%a12%22%13%5%10%11%j      13%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o
* small base



Table 130 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4782084623810230099173414686Unweighted Base
50820646*222108*33799*175440714Weighted Base

592381610488195381Emails on a computer
12%11%18%7%9%14%8%11%12%11%(laptop\desktop\netbook\
72%28%10%19%12%59%10%24%66%tablet)

1-1----1-1Social networking sites
*-1%----*-*such as Facebook or

100%-100%----100%-LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

----------Micro blogging sites
----------such as Twitter or
---------tumblr on a computer

(laptop\desktop\netbook\
tablet)

----------Instant Messaging e.g.
----------Facebook Messenger, MSN
---------Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

----------Skype calls or other
----------Internet based phone
---------service on a computer

(laptop\desktop\netbook\
tablet)

----------Free\paid for e-cards
----------through a website on a
---------computer

(laptop\desktop\netbook\
tablet)

----------Comments on
----------websites\forums on a
---------computer

(laptop\desktop\netbook\
tablet)

411-311215Virtual assistance on a
1%1%2%-2%*1%1%*1%website on a computer

73%27%23%-53%24%26%47%27%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 130 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4782084623810230099173414686Unweighted Base
50820646*222108*33799*175440714Weighted Base

76341013147393962110Voice calls on a mobile
15%17%22%6%13%22%9%22%14%15%phone
69%31%9%g12%12%66%g9%36%g           56%

----------Text messaging \ SMS on
----------a mobile phone
---------

----------Picture messaging \ MMS
----------on a mobile phone
---------

723-1417*9Emails on a mobile phone
1%1%7%-1%1%1%4%*1%

81%19%41%aeg-13%47%14%81%b5%

----------Micro blogging sites
----------such as Twitter or
---------tumblr on a mobile phone

1----1--11Instant messaging e.g.
*----*--**BBM, Facebook Messenger,

100%----100%--100%iMessage on a mobile
phone

-11----1-1Social networking sites
-*2%----*-*or apps such as
-100%100%----100%-Facebook, or LinkedIn on

a mobile phone

----------Comments on
----------websites\forums on a
---------mobile phone

2---21-122Skype or other Internet
*---1%*-***based phone service on a

100%---68%32%-32%68%mobile phone

16277984411053635168238Voice calls on landline
32%37%19%38%37%31%36%20%38%33%phone
68%32%4%35%17%44%15%c15%c           71%c

40102237187113350Post (Letters, cards or
8%5%3%10%7%5%7%6%7%7%packages)

79%21%3%46%14%36%13%22%65%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 130 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4782084623810230099173414686Unweighted Base
50820646*222108*33799*175440714Weighted Base

76296362241193056105Meeting face to face
15%14%12%16%20%12%19%17%13%15%
72%28%6%34%21%40%18%28%54%

----------Direct Debit
----------
---------

3--2-1--33Internet\online\website
1%--1%-*--1%*(no further detail)

100%--57%-43%--100%

----------Online Internet Banking
----------
---------

----------Familyfriends\acquaintan
----------ce deals with it
---------

----------Phone (no detail)
----------
---------

----------Shops\shopping (all
----------references)
---------

----------Other method
----------
---------

SUMMARY CODES

428177401739829381145379605ANY
84%86%87%78%90%87%82%83%86%85%
71%29%7%29%16%g48%g13%24%63%

111----1-1ANY SOCIAL NETWORKING
**3%----1%-*

45%55%100%ae----100%-

65241216115210265490ANY EMAILS
13%12%25%7%10%15%10%15%12%13%
73%27%13%g17%12%58%g11%29%60%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 130 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4782084623810230099173414686Unweighted Base
50820646*222108*33799*175440714Weighted Base

1----1--11ANY INSTANT MESSAGING
*----*--**

100%----100%--100%

2401111997561794575231351ANY VOICE CALLS
47%54%41%44%51%53%45%43%53%49%
68%32%5%28%16%51%13%21%66%

----------ANY COMMENTS ON WEBSITE
----------FORUMS
---------

7-11143317None
1%-2%*1%1%3%2%*1%

100%-13%15%14%59%41%44%16%

7329548940152760102Don't know
14%14%11%22%9%12%15%15%14%14%
72%28%5%47%ef9%39%15%26%59%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 130 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

24616058173125106247135194283370172686Unweighted Base
25918361072*128109*26813719**42*92*392170714Weighted Base

4129799181033113610501281Emails on a computer
16%16%13%12%14%9%12%8%16%15%10%13%7%11%(laptop\desktop\netbook\
51%36%97%11%22%13%41%14%4%8%12%62%15%tablet)

-111----1----1Social networking sites
-**1%----3%----*such as Facebook or
-100%100%100%----100%----LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

--------------Micro blogging sites
--------------such as Twitter or
-------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

--------------Instant Messaging e.g.
--------------Facebook Messenger, MSN
-------------Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

--------------Skype calls or other
--------------Internet based phone
-------------service on a computer

(laptop\desktop\netbook\
tablet)

--------------Free\paid for e-cards
--------------through a website on a
-------------computer

(laptop\desktop\netbook\
tablet)

--------------Comments on
--------------websites\forums on a
-------------computer

(laptop\desktop\netbook\
tablet)

435-4--1-2-115Virtual assistance on a
1%1%1%-3%--1%-6%-*1%1%website on a computer

76%53%100%-76%h--24%-49%ac-27%24%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 130 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

24616058173125106247135194283370172686Unweighted Base
25918361072*128109*26813719**42*92*392170714Weighted Base

493895122318401728195724110Voice calls on a mobile
19%21%16%16%18%17%15%13%10%19%21%15%14%15%phone
45%34%87%11%21%17%36%16%2%7%17%52%22%

--------------Text messaging \ SMS on
--------------a mobile phone
-------------

--------------Picture messaging \ MMS
--------------on a mobile phone
-------------

6291241-122219Emails on a mobile phone
2%1%1%2%2%4%*-6%6%3%*1%1%

73%19%100%13%28%46%13%-13%28%c27%18%14%

--------------Micro blogging sites
--------------such as Twitter or
-------------tumblr on a mobile phone

-111----1----1Instant messaging e.g.
-**1%----4%----*BBM, Facebook Messenger,
-100%100%100%----100%----iMessage on a mobile

phone

1-11------1--1Social networking sites
*-*1%------1%--*or apps such as

100%-100%100%------100%--Facebook, or LinkedIn on
a mobile phone

--------------Comments on
--------------websites\forums on a
-------------mobile phone

1-2---2----2-2Skype or other Internet
*-*---1%----1%-*based phone service on a

32%-100%---100%----100%-mobile phone

83762092244388846792913656238Voice calls on landline
32%42%34%30%35%35%33%34%39%22%32%35%33%33%phone
35%32%88%9%19%16%37%19%3%4%12%57%24%

1364138625712831850Post (Letters, cards or
5%3%7%5%6%6%9%5%5%4%9%8%5%7%packages)

25%12%81%7%16%13%50%15%2%4%16%62%16%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 130 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

24616058173125106247135194283370172686Unweighted Base
25918361072*128109*26813719**42*92*392170714Weighted Base

36158413111735292695037105Meeting face to face
14%8%14%18%9%15%13%21%11%15%10%13%22%15%
34%14%80%12%11%16%33%28%j2%6%9%48%35%

--------------Direct Debit
--------------
-------------

113--21---21-3Internet\online\website
*1%*--1%*---2%*-*(no further detail)

43%43%100%--57%43%---57%43%-

--------------Online Internet Banking
--------------
-------------

--------------Familyfriends\acquaintan
--------------ce deals with it
-------------

--------------Phone (no detail)
--------------
-------------

--------------Shops\shopping (all
--------------references)
-------------

--------------Other method
--------------
-------------

SUMMARY CODES

2351705296211195225112183779331140605ANY
91%93%87%86%86%88%84%82%95%87%87%85%83%85%
39%28%a87%10%18%16%37%19%3%6%13%55%23%

1111----1-1--1ANY SOCIAL NETWORKING
***2%----3%-1%--*

55%45%100%100%----45%-55%--

47318710201434114912511490ANY EMAILS
18%17%14%14%16%13%13%8%22%20%13%13%8%13%
53%34%98%11%22%16%38%12%5%10%13%57%15%

-111----1----1ANY INSTANT MESSAGING
-**1%----4%----*
-100%100%100%----100%----
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 130 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

24616058173125106247135194283370172686Unweighted Base
25918361072*128109*26813719**42*92*392170714Weighted Base

133114307336856130639174819680351ANY VOICE CALLS
51%62%50%46%53%52%49%46%49%41%52%50%47%49%
38%32%a88%9%19%16%37%18%3%5%14%56%23%

--------------ANY COMMENTS ON WEBSITE
--------------FORUMS
-------------

216--232--2327None
1%1%1%--2%1%1%--2%1%1%1%

31%17%85%--30%41%29%--30%41%29%

221176101711402315105828102Don't know
9%6%12%14%14%10%15%17%5%13%11%15%16%14%

22%11%74%10%17%11%39%23%1%5%10%57%m      27%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base; ** very small base (under 30) ineligible for sig testing



Table 130 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

219467109577686Unweighted Base
226488113*601714Weighted Base

2655107181Emails on a computer
12%11%9%12%11%(laptop\desktop\netbook\
32%68%13%87%tablet)

1--11Social networking sites
*--**such as Facebook or

100%--100%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

-----Micro blogging sites
-----such as Twitter or
----tumblr on a computer

(laptop\desktop\netbook\
tablet)

-----Instant Messaging e.g.
-----Facebook Messenger, MSN
----Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-----Skype calls or other
-----Internet based phone
----service on a computer

(laptop\desktop\netbook\
tablet)

-----Free\paid for e-cards
-----through a website on a
----computer

(laptop\desktop\netbook\
tablet)

-----Comments on
-----websites\forums on a
----computer

(laptop\desktop\netbook\
tablet)

32145Virtual assistance on a
1%*1%1%1%website on a computer

53%47%26%74%(laptop\desktop\netbook\
tablet)

24862288110Voice calls on a mobile
11%18%20%15%15%phone
22%78%20%80%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e
* small base



Table 130 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

219467109577686Unweighted Base
226488113*601714Weighted Base

-----Text messaging \ SMS on
-----a mobile phone
----

-----Picture messaging \ MMS
-----on a mobile phone
----

17369Emails on a mobile phone
1%1%3%1%1%

15%85%35%65%

-----Micro blogging sites
-----such as Twitter or
----tumblr on a mobile phone

-1-11Instant messaging e.g.
-*-**BBM, Facebook Messenger,
-100%-100%iMessage on a mobile

phone

1-1-1Social networking sites
*-1%-*or apps such as

100%-100%-Facebook, or LinkedIn on
a mobile phone

-----Comments on
-----websites\forums on a
----mobile phone

-2-22Skype or other Internet
-*-**based phone service on a
-100%-100%mobile phone

7915934204238Voice calls on landline
35%33%30%34%33%phone
33%67%14%86%

242674350Post (Letters, cards or
11%5%6%7%7%packages)
47%53%15%85%

23821887105Meeting face to face
10%17%16%14%15%
22%78%17%83%

-----Direct Debit
-----
----
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e
* small base



Table 130 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

219467109577686Unweighted Base
226488113*601714Weighted Base

12123Internet\online\website
1%*1%**(no further detail)

43%57%43%57%

-----Online Internet Banking
-----
----

-----Familyfriends\acquaintan
-----ce deals with it
----

-----Phone (no detail)
-----
----

-----Shops\shopping (all
-----references)
----

-----Other method
-----
----

SUMMARY CODES

18242398507605ANY
81%87%87%84%85%
30%70%16%84%

1-111ANY SOCIAL NETWORKING
1%-1%**

100%-55%45%

2762137690ANY EMAILS
12%13%12%13%13%
30%70%15%85%

-1-11ANY INSTANT MESSAGING
-*-**
-100%-100%

10324856295351ANY VOICE CALLS
46%51%50%49%49%
29%71%16%84%

-----ANY COMMENTS ON WEBSITE
-----FORUMS
----
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e
* small base



Table 130 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

219467109577686Unweighted Base
226488113*601714Weighted Base

34257None
1%1%2%1%1%

45%55%26%74%

40621389102Don't know
18%13%11%15%14%
39%61%13%87%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e
* small base



Table 130 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1973766130441295403955142686Unweighted Base
17**76*74*66*39**42*13**107*21*40*66*153714Weighted Base

-636105186292481Emails on a computer
-8%5%10%25%12%10%7%30%6%14%15%11%(laptop\desktop\netbook\
-8%4%8%12%6%2%9%8%adfjkl3%11%29%tablet)

-----------11Social networking sites
-----------**such as Facebook or
-----------100%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-------------Micro blogging sites
-------------such as Twitter or
------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

-------------Instant Messaging e.g.
-------------Facebook Messenger, MSN
------------Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-------------Skype calls or other
-------------Internet based phone
------------service on a computer

(laptop\desktop\netbook\
tablet)

-------------Free\paid for e-cards
-------------through a website on a
------------computer

(laptop\desktop\netbook\
tablet)

-------------Comments on
-------------websites\forums on a
------------computer

(laptop\desktop\netbook\
tablet)

-12-------1-5Virtual assistance on a
-2%3%-------2%-1%website on a computer
-26%47%-------27%-(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 130 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1973766130441295403955142686Unweighted Base
17**76*74*66*39**42*13**107*21*40*66*153714Weighted Base

31110810312213732110Voice calls on a mobile
16%15%13%12%27%8%5%20%4%8%10%21%15%phone
3%10%9%7%9%3%1%20%1%3%6%29%

-------------Text messaging \ SMS on
-------------a mobile phone
------------

-------------Picture messaging \ MMS
-------------on a mobile phone
------------

-21----11-129Emails on a mobile phone
-3%2%----1%5%-2%1%1%
-27%15%----13%13%-13%20%

-------------Micro blogging sites
-------------such as Twitter or
------------tumblr on a mobile phone

-----------11Instant messaging e.g.
-----------1%*BBM, Facebook Messenger,
-----------100%iMessage on a mobile

phone

----------1-1Social networking sites
----------1%-*or apps such as
----------100%-Facebook, or LinkedIn on

a mobile phone

-------------Comments on
-------------websites\forums on a
------------mobile phone

--1--------22Skype or other Internet
--1%--------1%*based phone service on a
--32%--------68%mobile phone

52325299164367182145238Voice calls on landline
29%30%34%44%23%37%33%34%34%45%32%29%33%phone
2%10%11%12%4%7%2%15%3%8%9%19%

454511110255750Post (Letters, cards or
22%7%5%8%3%2%8%10%10%13%8%4%7%packages)
7%10%7%10%2%1%2%21%4%10%10%14%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 130 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1973766130441295403955142686Unweighted Base
17**76*74*66*39**42*13**107*21*40*66*153714Weighted Base

410166310218*61415105Meeting face to face
25%14%22%10%9%23%16%17%2%15%20%10%15%
4%10%15%6%3%9%2%17%*6%13%14%

-------------Direct Debit
-------------
------------

-------1---23Internet\online\website
-------1%---1%*(no further detail)
-------43%---57%

-------------Online Internet Banking
-------------
------------

-------------Familyfriends\acquaintan
-------------ce deals with it
------------

-------------Phone (no detail)
-------------
------------

-------------Shops\shopping (all
-------------references)
------------

-------------Other method
-------------
------------

SUMMARY CODES

1659625534341096183559128605ANY
92%79%84%83%87%82%73%90%85%86%89%84%85%
3%10%10%9%6%6%2%16%3%6%10%21%

----------111ANY SOCIAL NETWORKING
----------1%**
----------55%45%

-9561051972102590ANY EMAILS
-11%6%10%25%12%10%8%36%6%15%16%13%
-10%5%7%11%6%1%10%8%adfjkl3%11%28%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 130 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1973766130441295403955142686Unweighted Base
17**76*74*66*39**42*13**107*21*40*66*153714Weighted Base

-----------11ANY INSTANT MESSAGING
-----------1%*
-----------100%

834363719195578212878351ANY VOICE CALLS
45%45%49%56%50%45%38%54%38%53%42%51%49%
2%10%10%11%6%5%1%16%2%6%8%22%

-------------ANY COMMENTS ON WEBSITE
-------------FORUMS
------------

--11-----1227None
--2%1%-----2%3%1%1%
--17%15%-----13%26%29%

11610105841135623102Don't know
8%21%14%16%13%18%27%10%15%12%9%15%14%
1%16%10%10%5%8%4%11%3%5%6%22%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base; ** very small base (under 30) ineligible for sig testing



Table 130 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

97586194469554143543686Unweighted Base
94*61717**42*72*583138576714Weighted Base

1170-557177481Emails on a computer
12%11%-12%7%12%5%13%11%(laptop\desktop\netbook\
14%86%-6%7%87%9%91%tablet)

1----1-11Social networking sites
1%----*-**such as Facebook or

100%----100%-100%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

---------Micro blogging sites
---------such as Twitter or
--------tumblr on a computer

(laptop\desktop\netbook\
tablet)

---------Instant Messaging e.g.
---------Facebook Messenger, MSN
--------Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

---------Skype calls or other
---------Internet based phone
--------service on a computer

(laptop\desktop\netbook\
tablet)

---------Free\paid for e-cards
---------through a website on a
--------computer

(laptop\desktop\netbook\
tablet)

---------Comments on
---------websites\forums on a
--------computer

(laptop\desktop\netbook\
tablet)

-5--14-55Virtual assistance on a
-1%--2%1%-1%1%website on a computer
-100%--26%74%-100%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 130 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

97586194469554143543686Unweighted Base
94*61717**42*72*583138576714Weighted Base

228833119311100110Voice calls on a mobile
24%14%16%8%16%16%8%17%15%phone
20%80%3%3%10%84%10%90%c

---------Text messaging \ SMS on
---------a mobile phone
--------

---------Picture messaging \ MMS
---------on a mobile phone
--------

35--26179Emails on a mobile phone
4%1%--3%1%1%1%1%

40%60%--27%73%13%87%

---------Micro blogging sites
---------such as Twitter or
--------tumblr on a mobile phone

1----1-11Instant messaging e.g.
1%----*-**BBM, Facebook Messenger,

100%----100%-100%iMessage on a mobile
phone

-1---1-11Social networking sites
-*---*-**or apps such as
-100%---100%-100%Facebook, or LinkedIn on

a mobile phone

---------Comments on
---------websites\forums on a
--------mobile phone

-2---2-22Skype or other Internet
-*---*-**based phone service on a
-100%---100%-100%mobile phone

212155162119758180238Voice calls on landline
22%35%29%37%29%34%42%31%33%phone
9%90%2%7%9%83%25%75%

34741541173350Post (Letters, cards or
3%8%22%2%7%7%12%6%7%packages)
6%94%7%1%10%81%34%b66%

168841010812183105Meeting face to face
17%14%25%23%14%14%15%14%15%
15%84%4%9%10%77%20%80%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 130 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

97586194469554143543686Unweighted Base
94*61717**42*72*583138576714Weighted Base

---------Direct Debit
---------
--------

-3---3-33Internet\online\website
-*---*-**(no further detail)
-100%---100%-100%

---------Online Internet Banking
---------
--------

---------Familyfriends\acquaintan
---------ce deals with it
--------

---------Phone (no detail)
---------
--------

---------Shops\shopping (all
---------references)
--------

---------Other method
---------
--------

SUMMARY CODES

78524163456499116489605ANY
83%85%92%82%78%86%84%85%85%
13%87%3%6%9%82%19%81%

11---1-11ANY SOCIAL NETWORKING
1%*---*-**

45%55%---100%-100%

1575-587788190ANY EMAILS
16%12%-12%11%13%6%14%13%
16%84%-6%8%86%9%91%

1----1-11ANY INSTANT MESSAGING
1%----*-**

100%----100%-100%

433068193229269282351ANY VOICE CALLS
46%50%45%45%44%50%50%49%49%
12%87%2%5%9%83%20%80%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 130 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

97586194469554143543686Unweighted Base
94*61717**42*72*583138576714Weighted Base

---------ANY COMMENTS ON WEBSITE
---------FORUMS
--------

25---7-77None
2%1%---1%-1%1%

29%71%---100%-100%

14881816772280102Don't know
15%14%8%18%22%13%16%14%14%
14%86%1%8%15%76%22%78%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base; ** very small base (under 30) ineligible for sig testing



Table 130 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

6385394049913948638686Unweighted Base
66757139*53113647*667714Weighted Base

79683651337981Emails on a computer
12%12%6%12%10%5%12%11%(laptop\desktop\netbook\
97%84%3%80%16%3%97%tablet)

11-1--11Social networking sites
**-*--**such as Facebook or

100%100%-100%--100%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

--------Micro blogging sites
--------such as Twitter or
-------tumblr on a computer

(laptop\desktop\netbook\
tablet)

--------Instant Messaging e.g.
--------Facebook Messenger, MSN
-------Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

--------Skype calls or other
--------Internet based phone
-------service on a computer

(laptop\desktop\netbook\
tablet)

--------Free\paid for e-cards
--------through a website on a
-------computer

(laptop\desktop\netbook\
tablet)

--------Comments on
--------websites\forums on a
-------computer

(laptop\desktop\netbook\
tablet)

54-41-55Virtual assistance on a
1%1%-1%1%-1%1%website on a computer

100%77%-77%23%-100%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 130 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

6385394049913948638686Unweighted Base
66757139*53113647*667714Weighted Base

11065-6545-110110Voice calls on a mobile
17%11%-12%33%-17%15%phone

100%f59%-59%41%aefgh-c           100%c

--------Text messaging \ SMS on
--------a mobile phone
-------

--------Picture messaging \ MMS
--------on a mobile phone
-------

97-72-99Emails on a mobile phone
1%1%-1%1%-1%1%

100%79%-79%21%-100%

--------Micro blogging sites
--------such as Twitter or
-------tumblr on a mobile phone

11-1--11Instant messaging e.g.
**-*--**BBM, Facebook Messenger,

100%100%-100%--100%iMessage on a mobile
phone

11-1--11Social networking sites
**-*--**or apps such as

100%100%-100%--100%Facebook, or LinkedIn on
a mobile phone

--------Comments on
--------websites\forums on a
-------mobile phone

21-12-22Skype or other Internet
**-*1%-**based phone service on a

100%32%-32%68%-100%mobile phone

21923319214419219238Voice calls on landline
33%41%47%40%3%41%33%33%phone
92%d98%dh8%d90%d2%8%d            92%

4642339844650Post (Letters, cards or
7%7%8%7%6%9%7%7%packages)

92%83%6%77%15%8%92%

967767125896105Meeting face to face
14%14%15%13%19%18%14%15%
92%74%6%68%24%8%92%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 130 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

6385394049913948638686Unweighted Base
66757139*53113647*667714Weighted Base

--------Direct Debit
--------
-------

33-3--33Internet\online\website
**-1%--**(no further detail)

100%100%-100%--100%

--------Online Internet Banking
--------
-------

--------Familyfriends\acquaintan
--------ce deals with it
-------

--------Phone (no detail)
--------
-------

--------Shops\shopping (all
--------references)
-------

--------Other method
--------
-------

SUMMARY CODES

5715013047110034571605ANY
86%88%76%89%73%73%86%85%
94%d83%d5%78%d16%6%d            94%

11-1--11ANY SOCIAL NETWORKING
**-*--**

100%100%-100%--100%

87753721538790ANY EMAILS
13%13%6%14%11%5%13%13%
97%83%3%80%17%3%97%

11-1--11ANY INSTANT MESSAGING
**-*--**

100%100%-100%--100%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 130 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

6385394049913948638686Unweighted Base
66757139*53113647*667714Weighted Base

331299192815119331351ANY VOICE CALLS
50%52%47%53%37%41%50%49%
94%85%d5%80%d14%6%94%

--------ANY COMMENTS ON WEBSITE
--------FORUMS
-------

65142167None
1%1%3%1%1%2%1%1%

85%71%15%56%29%15%85%

9065856341290102Don't know
14%11%21%11%25%25%14%14%
88%63%8%55%33%aegh12%88%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h
* small base



Table 130 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

10214118117389686Unweighted Base
103*15318917891*714Weighted Base

7321422681Emails on a computer
7%21%8%12%6%11%(laptop\desktop\netbook\
8%40%abdf18%27%7%tablet)

----11Social networking sites
----1%*such as Facebook or
----100%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

------Micro blogging sites
------such as Twitter or
-----tumblr on a computer

(laptop\desktop\netbook\
tablet)

------Instant Messaging e.g.
------Facebook Messenger, MSN
-----Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

------Skype calls or other
------Internet based phone
-----service on a computer

(laptop\desktop\netbook\
tablet)

------Free\paid for e-cards
------through a website on a
-----computer

(laptop\desktop\netbook\
tablet)

------Comments on
------websites\forums on a
-----computer

(laptop\desktop\netbook\
tablet)

--1125Virtual assistance on a
--1%1%3%1%website on a computer
--27%24%49%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 130 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

10214118117389686Unweighted Base
103*15318917891*714Weighted Base

62830379110Voice calls on a mobile
6%18%16%21%10%15%phone
6%25%28%33%f8%

------Text messaging \ SMS on
------a mobile phone
-----

------Picture messaging \ MMS
------on a mobile phone
-----

-6-3-9Emails on a mobile phone
-4%-2%-1%
-66%-34%-

------Micro blogging sites
------such as Twitter or
-----tumblr on a mobile phone

----11Instant messaging e.g.
----1%*BBM, Facebook Messenger,
----100%iMessage on a mobile

phone

---1-1Social networking sites
---*-*or apps such as
---100%-Facebook, or LinkedIn on

a mobile phone

------Comments on
------websites\forums on a
-----mobile phone

---122Skype or other Internet
---*2%*based phone service on a
---32%68%mobile phone

3945635634238Voice calls on landline
38%30%34%32%37%33%phone
17%19%27%24%14%

1111815550Post (Letters, cards or
11%7%4%8%5%7%packages)
22%23%16%30%10%

1320402210105Meeting face to face
13%13%21%12%11%15%
12%19%39%21%9%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 130 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

10214118117389686Unweighted Base
103*15318917891*714Weighted Base

------Direct Debit
------
-----

-12--3Internet\online\website
-1%1%--*(no further detail)
-43%57%--

------Online Internet Banking
------
-----

------Familyfriends\acquaintan
------ce deals with it
-----

------Phone (no detail)
------
-----

------Shops\shopping (all
------references)
-----

------Other method
------
-----

SUMMARY CODES

7614316015869605ANY
74%93%84%88%75%85%
13%24%abf26%26%bf11%

---111ANY SOCIAL NETWORKING
---*1%*
---55%45%

7381425690ANY EMAILS
7%25%8%14%6%13%
8%42%abdf16%28%6%

----11ANY INSTANT MESSAGING
----1%*
----100%

4673949445351ANY VOICE CALLS
45%48%50%53%49%49%
13%21%27%27%13%
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 130 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

10214118117389686Unweighted Base
103*15318917891*714Weighted Base

------ANY COMMENTS ON WEBSITE
------FORUMS
-----

-12227None
-1%1%1%2%1%
-17%26%26%31%

269281921102Don't know
26%6%15%11%23%14%
26%ace9%27%18%e            20%e
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Communication (QS8300 - 230711)

Q.4B_05 Generally, what method do you prefer to use to ... contact other organisations for official matters e.g. your local council, tax office etc
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f
* small base



Table 131 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

13351110356555102030Emails on a computer
*1%1%2%2%2%1%2%2%2%1%2%1%2%1%(laptop\desktop\netbook\
2%9%11%17%38%34%11%17%20%18%18%15%33%67%tablet)

---1712-1167671320Social networking sites
---*1%2%-**2%2%2%1%1%1%such as Facebook or
---7%32%61%im-7%4%28%32%28%im36%64%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

----45--1324459Instant Messaging e.g.
----1%1%--*1%*1%*1%*Facebook Messenger, MSN
----44%56%--14%30%18%39%44%56%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

---346-321514812Skype calls or other
---1%1%1%-1%1%*1%**1%1%Internet based phone
---23%29%47%-23%18%11%38%9%32%68%service on a computer

(laptop\desktop\netbook\
tablet)

----1---1---1-1Free\paid for e-cards
----*---*---*-*through a website on a
----100%---100%---100%-computer

(laptop\desktop\netbook\
tablet)

---------------Comments on
---------------websites\forums on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Virtual assistance on a
---------------website on a computer
--------------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 131 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

3710137211110132844684397109206Voice calls on a mobile
2%4%3%4%11%17%3%4%8%13%18%15%9%11%10%phone
1%4%5%6%35%hilmno54%aghikl5%6%13%imo21%hilmno33%aghikl21%hilmno47%hilmno 53%

mnomno

135331555312182232514293Text messaging \ SMS on
1%2%1%1%5%8%1%1%4%5%6%11%5%4%5%a mobile phone
1%4%5%3%33%im59%ahilmn5%3%13%20%hilmo24%hilmo35%aghikl55%hilm   45%

omno

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

----31--121-134Emails on a mobile phone
----**--***-***
----69%31%--31%37%31%-31%69%

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

---227-2-2257410Instant messaging e.g.
---1%*1%-1%-*1%2%1%*1%BBM, Facebook Messenger,
---17%16%68%-17%-16%18%50%im63%37%iMessage on a mobile

phone

---144-12113459Social networking sites
---*1%1%-*1%**1%*1%*or apps such as
---14%40%46%-14%24%16%12%34%41%59%Facebook, or LinkedIn on

a mobile phone

---------------Comments on
---------------websites\forums on a
--------------mobile phone

1-111711-1432710Skype or other Internet
*-***1%**-*1%1%*1%*based phone service on a
9%-9%14%9%68%9%14%-9%39%29%25%75%mobile phone

5227793955197939282616310983192Voice calls on landline
28%13%20%13%8%3%20%13%9%8%4%1%11%8%10%phone
27%adefg14%dej41%adefgj20%dej28%dj10%41%adefgj20%dej15%dj14%dj8%2%57%dej    43%

hjklnkk

3255435522128816Post (Letters, cards or
1%1%1%2%1%*1%2%1%**1%1%1%1%packages)

16%13%29%29%24%18%29%29%14%10%8%10%49%51%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 131 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

1191542732164494042732162312182351696976441342Meeting face to face
64%76%70%73%68%61%70%73%71%65%63%59%68%66%67%
9%11%dej20%dj16%dej33%30%20%dj16%dej17%dj16%18%13%52%j      48%

---------------Direct Debit
---------------
--------------

---------------Internet\online\website
---------------(no further detail)
--------------

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

---------------Phone (no detail)
---------------
--------------

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

17919737629064664437629031632936927510039521955ANY
96%97%97%98%98%97%97%98%97%99%98%97%97%98%97%
9%10%19%15%33%33%19%15%16%17%19%14%51%49%

---31017-33789111830ANY SOCIAL NETWORKING
---1%2%3%-1%1%2%2%3%1%2%1%
---9%34%56%im-9%10%24%im26%im30%im38%62%

13351411357775112334ANY EMAILS
*1%1%2%2%2%1%2%2%2%2%2%1%2%2%
2%8%10%15%42%33%10%15%21%21%20%13%33%67%

---2612-2144911920ANY INSTANT MESSAGING
---1%1%2%-1%*1%1%3%1%1%1%
---9%29%62%im-9%6%22%18%44%aim54%46%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 131 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20121841926863069041926829533537131910749332007Unweighted Base
18720338929566166138929532733437628510309762006Weighted Base

56349056131142905658729250213207420ANY VOICE CALLS
30%17%23%19%20%22%23%19%18%22%24%18%21%21%21%
13%adgkn8%21%13%31%34%21%13%14%17%22%12%51%49%

---------------ANY COMMENTS ON WEBSITE
---------------FORUMS
--------------

549267925235131225None
3%2%2%1%1%1%2%1%1%*1%2%1%1%1%

22%15%37%9%25%30%37%9%18%6%11%19%50%50%

224399436345141225Don't know
1%1%1%1%1%1%1%1%2%1%1%2%1%1%1%
8%9%17%11%35%36%17%11%23%13%16%20%54%46%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 131 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11298787104195083702341403353651851282953252007Unweighted Base
100510005854215844162161543343251741403273352006Weighted Base

8226213913152211530Emails on a computer
1%2%1%1%2%2%1%2%*1%1%1%3%2%1%(laptop\desktop\netbook\

27%73%19%8%43%31%5%10%2%16%7%7%36%18%tablet)

14611343--34-13820Social networking sites
1%1%2%1%1%1%--1%1%-1%1%2%1%such as Facebook or

69%31%55%14%19%12%--16%21%-7%16%40%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

453133--22--239Instant Messaging e.g.
*1%***1%--*1%--1%1%*Facebook Messenger, MSN

43%57%29%14%30%27%--18%26%--26%30%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

483162-1-3-24312Skype calls or other
*1%**1%1%-1%-1%-1%1%1%1%Internet based phone

31%69%21%10%51%18%-10%-22%-13%29%25%service on a computer
(laptop\desktop\netbook\
tablet)

-1--1---1-----1Free\paid for e-cards
-*--*---*-----*through a website on a
-100%--100%---100%-----computer

(laptop\desktop\netbook\
tablet)

---------------Comments on
---------------websites\forums on a
--------------computer

(laptop\desktop\netbook\
tablet)

---------------Virtual assistance on a
---------------website on a computer
--------------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 131 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11298787104195083702341403353651851282953252007Unweighted Base
100510005854215844162161543343251741403273352006Weighted Base

89117404976415334555103856206Voice calls on a mobile
9%12%7%12%13%10%2%2%10%17%3%7%12%17%10%phone

43%57%m20%24%37%m20%3%1%16%hi27%ahi2%5%18%eehi    27%ae

54393321261321153322162293Text messaging \ SMS on
5%4%6%5%4%3%1%1%4%10%1%1%5%7%5%a mobile phone

58%42%36%23%28%14%2%1%16%35%aghi3%2%17%24%

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

-4--4*--1---214Emails on a mobile phone
-*--1%*--*---1%**
-100%--90%10%--31%---37%31%

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a mobile phone

64514--214--1310Instant messaging e.g.
1%*1%*1%--1%*1%--*1%1%BBM, Facebook Messenger,

57%43%45%12%43%--17%7%40%--9%28%iMessage on a mobile
phone

72612---22-1229Social networking sites
1%*1%**---1%1%-1%1%1%*or apps such as

76%24%62%14%24%---19%22%-14%21%24%Facebook, or LinkedIn on
a mobile phone

---------------Comments on
---------------websites\forums on a
--------------mobile phone

282-44-1-11-1610Skype or other Internet
*1%*-1%1%-1%-**-*2%*based phone service on a

16%84%16%-43%40%-14%-11%9%-9%57%mobile phone

989458405440552024102419319192Voice calls on landline
10%9%10%10%9%10%26%13%7%3%14%14%9%3%10%phone
51%49%30%21%28%21%29%afgh10%f12%5%12%b10%b16%bbf      4%

8844453231231216Post (Letters, cards or
1%1%1%1%1%1%1%1%1%*1%2%*1%1%packages)

47%53%24%23%23%30%18%10%18%4%11%19%6%15%

678664391287373291144118238197129982112071342Meeting face to face
67%66%67%68%64%70%67%77%71%61%74%70%65%62%67%
51%49%29%21%28%22%11%9%f18%f15%10%b7%16%15%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 131 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11298787104195083702341403353651851282953252007Unweighted Base
100510005854215844162161543343251741403273352006Weighted Base

---------------Direct Debit
---------------
--------------

---------------Internet\online\website
---------------(no further detail)
--------------

---------------Online Internet Banking
---------------
--------------

---------------Familyfriends\acquaintan
---------------ce deals with it
--------------

---------------Phone (no detail)
---------------
--------------

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

9719845614105744102111513243171651393223271955ANY
97%98%96%98%98%98%98%98%97%98%95%99%98%97%97%
50%50%m29%21%29%21%11%8%17%16%8%7%16%17%

21917463--56-351030ANY SOCIAL NETWORKING
2%1%3%1%1%1%--1%2%-2%2%3%1%

71%29%57%n14%20%9%--17%21%-9%18%35%

82662171013252212734ANY EMAILS
1%3%1%1%3%2%1%2%1%1%1%1%4%2%2%

23%77%o17%7%49%o28%4%9%6%14%6%6%36%19%

10107373-227--3620ANY INSTANT MESSAGING
1%1%1%1%1%1%-1%1%2%--1%2%1%

51%49%38%13%37%13%-9%12%34%--17%29%

19222710290141876125586930317373420ANY VOICE CALLS
19%23%18%21%24%21%28%16%17%21%17%22%22%22%21%
46%54%24%21%33%m21%14%g6%14%17%7%8%17%17%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 131 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11298787104195083702341403353651851282953252007Unweighted Base
100510005854215844162161543343251741403273352006Weighted Base

---------------ANY COMMENTS ON WEBSITE
---------------FORUMS
--------------

214147123154612325None
2%*2%2%*1%1%1%1%1%4%1%*1%1%

85%kn15%57%kn28%6%9%11%3%19%17%26%c5%6%12%

13131039423543-4525Don't know
1%1%2%1%1%1%1%2%2%1%2%-1%2%1%

50%50%38%13%34%16%7%11%21%14%10%-14%22%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 131 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141059715188527369833855611132007Unweighted Base
143057514782027276633451711552006Weighted Base

228583142131430Emails on a computer
2%1%3%1%1%2%1%3%1%1%(laptop\desktop\netbook\

72%28%16%28%9%47%8%45%47%tablet)

11104538-81220Social networking sites
1%2%3%1%1%1%-2%1%1%such as Facebook or

51%49%20%26%16%38%-40%60%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

----------Micro blogging sites
----------such as Twitter or
---------tumblr on a computer

(laptop\desktop\netbook\
tablet)

7231142719Instant Messaging e.g.
1%*2%**1%1%1%**Facebook Messenger, MSN

77%23%32%g14%11%43%23%70%b8%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

841335-3912Skype calls or other
1%1%1%*1%1%-1%1%1%Internet based phone

67%33%9%27%24%40%-27%73%service on a computer
(laptop\desktop\netbook\
tablet)

-1-1----11Free\paid for e-cards
-*-*----**through a website on a
-100%-100%----100%computer

(laptop\desktop\netbook\
tablet)

----------Comments on
----------websites\forums on a
---------computer

(laptop\desktop\netbook\
tablet)

----------Virtual assistance on a
----------website on a computer
---------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 131 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141059715188527369833855611132007Unweighted Base
143057514782027276633451711552006Weighted Base

131752246371011771118206Voice calls on a mobile
9%13%15%6%14%13%5%14%10%10%phone

64%36%11%g22%18%g49%g8%34%ddg          57%d

54391138133111394393Text messaging \ SMS on
4%7%8%5%5%4%3%8%4%5%a mobile phone

58%42%j12%41%14%33%12%42%b46%

----------Picture messaging \ MMS
----------on a mobile phone
---------

31---4-234Emails on a mobile phone
**---1%-***

73%27%---100%-42%58%

----------Micro blogging sites
----------such as Twitter or
---------tumblr on a mobile phone

73233226210Instant messaging e.g.
*1%1%*1%*1%1%*1%BBM, Facebook Messenger,

67%33%19%32%30%19%17%61%b22%iMessage on a mobile
phone

631611-369Social networking sites
*1%1%1%**-1%1%*or apps such as

66%34%12%64%12%12%-36%64%Facebook, or LinkedIn on
a mobile phone

----------Comments on
----------websites\forums on a
---------mobile phone

723213-4510Skype or other Internet
1%*2%*1%*-1%**based phone service on a

77%23%29%25%14%32%-43%57%mobile phone

15933111520575331108192Voice calls on landline
11%6%1%14%7%7%16%6%9%10%phone
83%i17%1%60%aefh10%h29%h28%abc16%hi          56%

11527-744716Post (Letters, cards or
1%1%1%1%-1%1%1%1%1%packages)

71%29%10%46%-44%28%25%47%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 131 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141059715188527369833855611132007Unweighted Base
143057514782027276633451711552006Weighted Base

967374915551815152353137931342Meeting face to face
68%65%62%68%67%67%70%61%69%67%
72%28%7%41%13%38%18%c23%c           59%c

----------Direct Debit
----------
---------

----------Internet\online\website
----------(no further detail)
---------

----------Online Internet Banking
----------
---------

----------Familyfriends\acquaintan
----------ce deals with it
---------

----------Phone (no detail)
----------
---------

----------Shops\shopping (all
----------references)
---------

----------Other method
----------
---------

SUMMARY CODES

139556114679226675132750411241955ANY
97%97%99%97%98%98%98%98%97%97%
71%29%7%41%14%38%17%26%57%

171351149-111830ANY SOCIAL NETWORKING
1%2%4%1%2%1%-2%2%1%

56%44%18%38%15%30%-39%d61%

2510583182151734ANY EMAILS
2%2%3%1%1%2%1%3%1%2%

72%28%14%24%8%54%7%45%48%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 131 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141059715188527369833855611132007Unweighted Base
143057514782027276633451711552006Weighted Base

1465546413320ANY INSTANT MESSAGING
1%1%3%1%2%1%1%2%*1%

72%28%25%g24%21%30%19%65%ab15%

306113271666116570109241420ANY VOICE CALLS
21%20%18%20%23%22%21%21%21%21%
73%27%6%40%15%39%17%26%57%

----------ANY COMMENTS ON WEBSITE
----------FORUMS
---------

178-1816561425None
1%1%-2%*1%1%1%1%1%

66%34%-72%3%24%20%25%55%

19621059261825Don't know
1%1%1%1%2%1%*1%2%1%

76%24%7%40%18%35%6%24%70%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 131 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271540219330334691433621532539975422007Unweighted Base
550371157020633632871342354*15326010265132006Weighted Base

8729466410322111130Emails on a computer
1%2%2%2%2%2%1%2%6%1%1%1%2%1%(laptop\desktop\netbook\

26%22%97%12%20%19%14%35%11%c7%7%38%37%tablet)

84202964--2611120Social networking sites
1%1%1%1%3%2%1%--2%2%1%*1%such as Facebook or

38%18%96%9%42%gh31%g19%--12%30%b54%4%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

--------------Micro blogging sites
--------------such as Twitter or
-------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

4194-11331-249Instant Messaging e.g.
1%*1%2%-**1%5%1%-*1%*Facebook Messenger, MSN

43%11%94%46%ah-7%11%36%30%abcd9%-19%42%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

43121416-*129-12Skype calls or other
1%1%1%1%1%*1%-1%1%1%1%-1%Internet based phone

36%25%100%10%33%11%47%-2%10%16%72%-service on a computer
(laptop\desktop\netbook\
tablet)

--1-1------1-1Free\paid for e-cards
--*-*------*-*through a website on a
--100%-100%------100%-computer

(laptop\desktop\netbook\
tablet)

--------------Comments on
--------------websites\forums on a
-------------computer

(laptop\desktop\netbook\
tablet)

--------------Virtual assistance on a
--------------website on a computer
-------------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 131 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271540219330334691433621532539975422007Unweighted Base
550371157020633632871342354*15326010265132006Weighted Base

9558186383642593012192511239206Voice calls on a mobile
17%16%12%19%11%13%8%7%21%12%9%11%8%10%phone
46%al28%a90%19%agh18%20%29%15%6%ab9%12%54%19%

371973152222191621616312893Text messaging \ SMS on
7%5%5%7%6%7%3%4%4%10%6%3%5%5%a mobile phone

40%21%78%16%h23%h23%h21%17%2%17%ac17%33%30%

--------------Picture messaging \ MMS
--------------on a mobile phone
-------------

22411--21--124Emails on a mobile phone
***1%*--*3%--***

41%42%100%31%27%--42%31%ac--27%42%

--------------Micro blogging sites
--------------such as Twitter or
-------------tumblr on a mobile phone

52923-32-314310Instant messaging e.g.
1%1%1%1%1%-*1%-2%**1%1%BBM, Facebook Messenger,

48%19%90%22%30%-25%22%-26%7%39%28%iMessage on a mobile
phone

1-821-51-11529Social networking sites
*-*1%*-1%*-1%****or apps such as

12%-84%22%12%-54%12%-12%12%52%24%Facebook, or LinkedIn on
a mobile phone

--------------Comments on
--------------websites\forums on a
-------------mobile phone

42101--63---5410Skype or other Internet
1%*1%*--1%1%---1%1%*based phone service on a

40%18%100%9%--62%29%---57%43%mobile phone

17211241221216970312148974192Voice calls on landline
3%6%8%6%6%6%10%17%6%8%5%9%14%10%phone
9%11%65%n6%11%11%36%36%ahijk2%6%7%46%n      38%acd

-31042*553117516Post (Letters, cards or
-1%1%2%1%*1%1%5%1%*1%1%1%packages)
-19%63%24%13%3%32%29%16%acd6%6%42%29%

 Page 1617

Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 131 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271540219330334691433621532539975422007Unweighted Base
550371157020633632871342354*15326010265132006Weighted Base

361243104311422322151327124911897083301342Meeting face to face
66%65%66%55%66%67%72%64%44%59%73%69%64%67%
27%18%78%8%17%16%k38%k20%2%7%14%ef53%ffk     25%f

--------------Direct Debit
--------------
-------------

--------------Internet\online\website
--------------(no further detail)
-------------

--------------Online Internet Banking
--------------
-------------

--------------Familyfriends\acquaintan
--------------ce deals with it
-------------

--------------Phone (no detail)
--------------
-------------

--------------Shops\shopping (all
--------------references)
-------------

--------------Other method
--------------
-------------

SUMMARY CODES

5453641538200329319693414511502569965031955ANY
99%98%98%97%98%97%97%98%94%98%98%97%98%97%
28%19%79%10%17%16%35%21%3%8%13%51%26%

9427410691-4716330ANY SOCIAL NETWORKING
2%1%2%2%3%2%1%*-2%3%2%1%1%

30%12%92%13%33%g21%30%4%-12%24%53%10%

10833576412522121334ANY EMAILS
2%2%2%2%2%2%1%3%8%1%1%1%3%2%

28%24%97%15%21%17%12%36%h13%acd6%6%36%37%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 131 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271540219330334691433621532539975422007Unweighted Base
550371157020633632871342354*15326010265132006Weighted Base

9318731463416720ANY INSTANT MESSAGING
2%1%1%3%1%*1%1%5%2%*1%1%1%

46%15%92%34%ahi16%3%19%29%14%acd18%4%30%35%

11984332526164139103153240215117420ANY VOICE CALLS
22%23%21%25%18%19%20%24%28%21%16%21%23%21%
28%20%79%12%15%15%33%25%4%8%10%51%28%

--------------ANY COMMENTS ON WEBSITE
--------------FORUMS
-------------

--103339722-14825None
--1%1%1%1%1%2%3%1%-1%1%1%
--41%11%13%13%37%27%7%d6%-56%31%

562144511212415225Don't know
1%2%1%2%1%2%2%*3%1%2%1%*1%

19%25%84%15%14%21%43%7%6%9%16%60%9%

 Page 1619

Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 131 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129041315942007Unweighted Base
696131041815882006Weighted Base

82162430Emails on a computer
1%2%1%1%1%(laptop\desktop\netbook\

28%72%21%79%tablet)

101161420Social networking sites
1%1%1%1%1%such as Facebook or

48%52%29%71%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

-----Micro blogging sites
-----such as Twitter or
----tumblr on a computer

(laptop\desktop\netbook\
tablet)

18279Instant Messaging e.g.
*1%1%**Facebook Messenger, MSN

16%84%23%77%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

11121012Skype calls or other
*1%*1%1%Internet based phone

10%90%14%86%service on a computer
(laptop\desktop\netbook\
tablet)

1--11Free\paid for e-cards
*--**through a website on a

100%--100%computer
(laptop\desktop\netbook\
tablet)

-----Comments on
-----websites\forums on a
----computer

(laptop\desktop\netbook\
tablet)

-----Virtual assistance on a
-----website on a computer
----(laptop\desktop\netbook\

tablet)

7513149157206Voice calls on a mobile
11%10%12%10%10%phone
36%64%24%76%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 131 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129041315942007Unweighted Base
696131041815882006Weighted Base

3459227193Text messaging \ SMS on
5%4%5%4%5%a mobile phone

37%63%24%76%

-----Picture messaging \ MMS
-----on a mobile phone
----

-4-44Emails on a mobile phone
-*-**
-100%-100%

-----Micro blogging sites
-----such as Twitter or
----tumblr on a mobile phone

653710Instant messaging e.g.
1%*1%*1%BBM, Facebook Messenger,

55%45%33%67%iMessage on a mobile
phone

36369Social networking sites
**1%**or apps such as

38%62%34%66%Facebook, or LinkedIn on
a mobile phone

-----Comments on
-----websites\forums on a
----mobile phone

18-1010Skype or other Internet
*1%-1%*based phone service on a

14%86%-100%mobile phone

5513725167192Voice calls on landline
8%10%6%10%10%phone

28%72%13%87%

7931316Post (Letters, cards or
1%1%1%1%1%packages)

46%54%18%82%

47287028810541342Meeting face to face
68%66%69%66%67%
35%65%21%79%

-----Direct Debit
-----
----
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 131 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129041315942007Unweighted Base
696131041815882006Weighted Base

-----Internet\online\website
-----(no further detail)
----

-----Online Internet Banking
-----
----

-----Familyfriends\acquaintan
-----ce deals with it
----

-----Phone (no detail)
-----
----

-----Shops\shopping (all
-----references)
----

-----Other method
-----
----

SUMMARY CODES

676128041015461955ANY
97%98%98%97%97%
35%65%21%79%

131692130ANY SOCIAL NETWORKING
2%1%2%1%1%

45%55%31%69%

82662834ANY EMAILS
1%2%1%2%2%

25%75%18%82%

71361420ANY INSTANT MESSAGING
1%1%1%1%1%

36%64%28%72%

13228776343420ANY VOICE CALLS
19%22%18%22%21%
32%68%18%82%

-----ANY COMMENTS ON WEBSITE
-----FORUMS
----
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 131 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129041315942007Unweighted Base
696131041815882006Weighted Base

91652025None
1%1%1%1%1%

34%66%19%81%

121442225Don't know
2%1%1%1%1%

45%55%14%86%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 131 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444294142931684192007Unweighted Base
46*185199209110*100*46*3217390*2094192006Weighted Base

-13-1-17*121430Emails on a computer
-*1%-1%-2%2%1%1%1%3%1%(laptop\desktop\netbook\
-2%10%-4%-3%22%1%4%6%47%tablet)

--27-2-2*12420Social networking sites
--1%3%-2%-1%*2%1%1%1%such as Facebook or
--7%35%a-11%-9%1%7%8%21%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-------------Micro blogging sites
-------------such as Twitter or
------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

-15--1-11--19Instant Messaging e.g.
-*2%--1%-*1%--**Facebook Messenger, MSN
-7%52%a--11%-8%7%--16%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-121----*-3412Skype calls or other
-1%1%1%----1%-1%1%1%Internet based phone
-11%19%10%----4%-23%34%service on a computer

(laptop\desktop\netbook\
tablet)

-----------11Free\paid for e-cards
-----------**through a website on a
-----------100%computer

(laptop\desktop\netbook\
tablet)

-------------Comments on
-------------websites\forums on a
------------computer

(laptop\desktop\netbook\
tablet)

-------------Virtual assistance on a
-------------website on a computer
------------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 131 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444294142931684192007Unweighted Base
46*185199209110*100*46*3217390*2094192006Weighted Base

582218128230741376206Voice calls on a mobile
10%5%11%9%11%8%4%9%9%4%6%18%10%phone
2%4%11%9%6%4%1%15%3%2%7%37%acdfjl

11381624-2132111393Text messaging \ SMS on
2%7%4%7%1%4%-6%5%2%5%3%5%a mobile phone
1%14%8%17%2%5%-22%4%2%11%14%

-------------Picture messaging \ MMS
-------------on a mobile phone
------------

-------1*--34Emails on a mobile phone
-------*1%--1%*
-------27%10%--63%

-------------Micro blogging sites
-------------such as Twitter or
------------tumblr on a mobile phone

1211---1*-2310Instant messaging e.g.
2%1%**---**-1%1%1%BBM, Facebook Messenger,
9%21%9%7%---10%2%-14%27%iMessage on a mobile

phone

-2-111-1-12-9Social networking sites
-1%-1%1%1%-*-1%1%-*or apps such as
-21%-12%10%12%-12%-9%24%-Facebook, or LinkedIn on

a mobile phone

-------------Comments on
-------------websites\forums on a
------------mobile phone

----1--11-2510Skype or other Internet
----1%--*1%-1%1%*based phone service on a
----9%--7%7%-23%55%mobile phone

42419246672812121437192Voice calls on landline
8%13%10%11%5%5%15%9%16%14%7%9%10%phone
2%12%10%12%3%3%4%15%6%6%7%19%

-1----24213216Post (Letters, cards or
-1%----5%1%2%1%1%1%1%packages)
-8%----14%abjk26%11%8%19%15%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 131 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444294142931684192007Unweighted Base
46*185199209110*100*46*3217390*2094192006Weighted Base

3512613213986753422045661502341342Meeting face to face
76%68%66%67%79%75%73%69%62%73%72%56%67%
3%b9%b10%10%6%b6%b3%16%b3%5%b11%bb      17%

-------------Direct Debit
-------------
------------

-------------Internet\online\website
-------------(no further detail)
------------

-------------Online Internet Banking
-------------
------------

-------------Familyfriends\acquaintan
-------------ce deals with it
------------

-------------Phone (no detail)
-------------
------------

-------------Shops\shopping (all
-------------references)
------------

-------------Other method
-------------
------------

SUMMARY CODES

45179193206109984631772892043991955ANY
98%97%97%99%99%97%99%99%99%99%97%95%97%
2%9%10%11%6%5%2%16%4%5%10%20%

-22813-3*24430ANY SOCIAL NETWORKING
-1%1%4%1%3%-1%*2%2%1%1%
-6%5%28%3%11%-10%1%8%13%15%

-13-1-181121734ANY EMAILS
-*1%-1%-2%2%1%1%1%4%2%
-2%8%-4%-2%23%3%4%5%49%aj
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 131 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444294142931684192007Unweighted Base
46*185199209110*100*46*3217390*2094192006Weighted Base

1361-1-21-2420ANY INSTANT MESSAGING
2%2%3%*-1%-1%1%-1%1%1%
5%14%29%4%-5%-9%5%-8%22%

93343431914959201633123420ANY VOICE CALLS
19%18%22%21%17%14%19%18%27%18%16%29%21%
2%8%10%10%4%3%2%14%5%4%8%29%acfhl

-------------ANY COMMENTS ON WEBSITE
-------------FORUMS
------------

12321-14-14725None
2%1%2%1%1%-1%1%-1%2%2%1%
3%8%14%9%3%-3%15%-3%15%27%

-42--3-11-21325Don't know
-2%1%--3%-*1%-1%3%1%
-16%8%--10%-2%3%-7%53%af
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 131 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

280171951104176167635916482007Unweighted Base
261173846*100*171168834316632006Weighted Base

822--12912930Emails on a computer
3%1%--*2%*2%1%(laptop\desktop\netbook\

25%75%--2%98%2%98%tablet)

1010-2-1861420Social networking sites
4%1%-2%-1%2%1%1%such as Facebook or

49%ah51%-11%-89%30%70%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

---------Micro blogging sites
---------such as Twitter or
--------tumblr on a computer

(laptop\desktop\netbook\
tablet)

37-118-99Instant Messaging e.g.
1%*-1%**-1%*Facebook Messenger, MSN

29%71%-11%7%82%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

57--11111112Skype calls or other
2%*--1%1%*1%1%Internet based phone

39%h61%--11%89%10%90%service on a computer
(laptop\desktop\netbook\
tablet)

1----1-11Free\paid for e-cards
1%----*-**through a website on a

100%h----100%-100%computer
(laptop\desktop\netbook\
tablet)

---------Comments on
---------websites\forums on a
--------computer

(laptop\desktop\netbook\
tablet)

---------Virtual assistance on a
---------website on a computer
--------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 131 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

280171951104176167635916482007Unweighted Base
261173846*100*171168834316632006Weighted Base

5714758718617188206Voice calls on a mobile
22%8%10%8%4%11%5%11%10%phone
28%ah71%2%4%4%90%e8%c            92%c

68714137558893Text messaging \ SMS on
2%5%2%4%8%4%1%5%5%a mobile phone
7%93%1%5%14%80%5%c            95%c

---------Picture messaging \ MMS
---------on a mobile phone
--------

32---4-44Emails on a mobile phone
1%*---*-**

58%h42%---100%-100%

---------Micro blogging sites
---------such as Twitter or
--------tumblr on a mobile phone

561-271910Instant messaging e.g.
2%*2%-1%**1%1%BBM, Facebook Messenger,

43%h57%9%-21%70%12%88%iMessage on a mobile
phone

36-126189Social networking sites
1%*-1%1%****or apps such as

33%67%-12%21%67%9%91%Facebook, or LinkedIn on
a mobile phone

---------Comments on
---------websites\forums on a
--------mobile phone

46---10-1010Skype or other Internet
2%*---1%-1%*based phone service on a

41%59%---100%-100%mobile phone

17174462016339154192Voice calls on landline
7%10%8%5%12%10%11%9%10%phone
9%91%2%3%10%85%20%80%

115--11531316Post (Letters, cards or
*1%--1%1%1%1%1%packages)
7%93%--8%92%17%83%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 131 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

280171951104176167635916482007Unweighted Base
261173846*100*171168834316632006Weighted Base

12512123575117111526610761342Meeting face to face
48%70%76%75%68%66%78%65%67%
9%90%i3%6%9%83%20%abi            80%

---------Direct Debit
---------
--------

---------Internet\online\website
---------(no further detail)
--------

---------Online Internet Banking
---------
--------

---------Familyfriends\acquaintan
---------ce deals with it
--------

---------Phone (no detail)
---------
--------

---------Shops\shopping (all
---------references)
--------

---------Other method
---------
--------

SUMMARY CODES

24817014598165164734016151955ANY
95%98%98%97%96%98%99%97%97%
13%87%2%5%8%84%17%83%

1317-322472330ANY SOCIAL NETWORKING
5%1%-3%1%1%2%1%1%

44%ah56%-11%6%82%23%77%

1024--13413434ANY EMAILS
4%1%--*2%*2%2%

30%h70%--2%98%2%98%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 131 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

280171951104176167635916482007Unweighted Base
261173846*100*171168834316632006Weighted Base

7131131511820ANY INSTANT MESSAGING
3%1%2%1%2%1%*1%1%

37%h63%5%5%14%75%6%94%

833349142936957363420ANY VOICE CALLS
32%19%19%14%17%22%17%22%21%
20%ah80%2%3%7%88%14%86%

---------ANY COMMENTS ON WEBSITE
---------FORUMS
--------

6191-22212425None
2%1%2%-1%1%*1%1%

23%77%3%-8%89%5%95%

718-341912425Don't know
3%1%-3%2%1%*1%1%

28%72%-10%16%74%6%94%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 131 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17761475181129448223117762007Unweighted Base
17801504180132445622517802006Weighted Base

2724222432730Emails on a computer
2%2%1%2%1%1%2%1%(laptop\desktop\netbook\

90%81%6%75%14%10%90%tablet)

1714113431720Social networking sites
1%1%1%1%1%1%1%1%such as Facebook or

84%69%5%64%20%16%84%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

--------Micro blogging sites
--------such as Twitter or
-------tumblr on a computer

(laptop\desktop\netbook\
tablet)

82*26189Instant Messaging e.g.
****1%1%**Facebook Messenger, MSN

86%23%5%18%68%eg14%86%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

982733912Skype calls or other
1%1%1%*1%1%1%1%Internet based phone

77%69%14%55%22%23%77%service on a computer
(laptop\desktop\netbook\
tablet)

11-1--11Free\paid for e-cards
**-*--**through a website on a

100%100%-100%--100%computer
(laptop\desktop\netbook\
tablet)

--------Comments on
--------websites\forums on a
-------computer

(laptop\desktop\netbook\
tablet)

--------Virtual assistance on a
--------website on a computer
-------(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 131 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17761475181129448223117762007Unweighted Base
17801504180132445622517802006Weighted Base

206117-11789-206206Voice calls on a mobile
12%8%-9%20%-12%10%phone

100%fg57%f-57%f43%aefgh-cf          100%c

9354-5440-9393Text messaging \ SMS on
5%4%-4%9%-5%5%a mobile phone

100%f58%-58%42%aefgh-cf          100%c

--------Picture messaging \ MMS
--------on a mobile phone
-------

43-31-44Emails on a mobile phone
**-**-**

100%69%-69%31%-100%

--------Micro blogging sites
--------such as Twitter or
-------tumblr on a mobile phone

106-65-1010Instant messaging e.g.
1%*-*1%-1%1%BBM, Facebook Messenger,

100%54%-54%46%-100%iMessage on a mobile
phone

94-45-99Social networking sites
1%*-*1%-1%*or apps such as

100%48%-48%52%-100%Facebook, or LinkedIn on
a mobile phone

--------Comments on
--------websites\forums on a
-------mobile phone

107-73-1010Skype or other Internet
1%*-1%1%-1%*based phone service on a

100%69%-69%31%-100%mobile phone

14418344139548144192Voice calls on landline
8%12%24%11%1%21%8%10%phone

75%d95%dh23%adegh73%d2%25%abd            75%

874448816Post (Letters, cards or
**2%*1%3%*1%packages)

51%47%23%e24%27%49%ab51%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 131 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17761475181129448223117762007Unweighted Base
17801504180132445622517802006Weighted Base

1205105012193027513712051342Meeting face to face
68%70%67%70%60%61%68%67%
90%d78%d9%69%d20%10%90%

--------Direct Debit
--------
-------

--------Internet\online\website
--------(no further detail)
-------

--------Online Internet Banking
--------
-------

--------Familyfriends\acquaintan
--------ce deals with it
-------

--------Phone (no detail)
--------
-------

--------Shops\shopping (all
--------references)
-------

--------Other method
--------
-------

SUMMARY CODES

17521480173130844420317521955ANY
98%98%96%99%97%90%98%97%
90%76%9%67%23%10%c            90%c

2618117932630ANY SOCIAL NETWORKING
1%1%1%1%2%1%1%1%

89%62%3%59%30%11%89%

3127225633134ANY EMAILS
2%2%1%2%1%1%2%2%

91%79%5%74%17%9%91%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 131 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17761475181129448223117762007Unweighted Base
17801504180132445622517802006Weighted Base

188*71111820ANY INSTANT MESSAGING
1%1%*1%2%1%1%1%

94%39%2%37%57%eg6%94%

3693144526910051369420ANY VOICE CALLS
21%21%25%20%22%22%21%21%
88%75%11%64%24%12%88%

--------ANY COMMENTS ON WEBSITE
--------FORUMS
-------

5962220525None
*1%4%*1%9%*1%

19%34%25%degh9%10%81%abbeh          19%

2315114922325Don't know
1%1%*1%2%1%1%1%

92%59%3%56%36%8%92%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 131 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393282007Unweighted Base
4263734504403172006Weighted Base

-886830Emails on a computer
-2%2%1%2%1%(laptop\desktop\netbook\
-27%f26%20%27%ftablet)

-2*10920Social networking sites
-**2%3%1%such as Facebook or
-9%1%48%df42%dfLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

------Micro blogging sites
------such as Twitter or
-----tumblr on a computer

(laptop\desktop\netbook\
tablet)

1-2429Instant Messaging e.g.
*-1%1%1%*Facebook Messenger, MSN

14%-24%39%23%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

1234312Skype calls or other
**1%1%1%1%Internet based phone
7%14%24%32%22%service on a computer

(laptop\desktop\netbook\
tablet)

---1-1Free\paid for e-cards
---*-*through a website on a
---100%-computer

(laptop\desktop\netbook\
tablet)

------Comments on
------websites\forums on a
-----computer

(laptop\desktop\netbook\
tablet)

------Virtual assistance on a
------website on a computer
-----(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 131 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393282007Unweighted Base
4263734504403172006Weighted Base

1339316359206Voice calls on a mobile
3%10%7%14%19%10%phone
6%19%f15%31%dff            29%adef

81710332693Text messaging \ SMS on
2%5%2%7%8%5%a mobile phone
9%18%10%35%df28%df

------Picture messaging \ MMS
------on a mobile phone
-----

-*-314Emails on a mobile phone
-*-1%**
-10%-58%31%

------Micro blogging sites
------such as Twitter or
-----tumblr on a mobile phone

-216210Instant messaging e.g.
-**1%1%1%BBM, Facebook Messenger,
-17%9%59%16%iMessage on a mobile

phone

--2529Social networking sites
--1%1%1%*or apps such as
--26%50%24%Facebook, or LinkedIn on

a mobile phone

------Comments on
------websites\forums on a
-----mobile phone

-3-5210Skype or other Internet
-1%-1%1%*based phone service on a
-30%-52%18%mobile phone

6720302352192Voice calls on landline
16%5%7%5%16%10%phone
35%acde10%16%12%c            27%acde

3222616Post (Letters, cards or
1%1%*1%2%1%packages)

19%15%13%15%39%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 131 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393282007Unweighted Base
4263734504403172006Weighted Base

3202713522651341342Meeting face to face
75%73%78%60%42%67%
24%abc20%bc26%abc20%bb            10%

------Direct Debit
------
-----

------Internet\online\website
------(no further detail)
-----

------Online Internet Banking
------
-----

------Familyfriends\acquaintan
------ce deals with it
-----

------Phone (no detail)
------
-----

------Shops\shopping (all
------references)
-----

------Other method
------
-----

SUMMARY CODES

4143674414293051955ANY
97%98%98%98%96%97%
21%19%23%22%16%

-23141130ANY SOCIAL NETWORKING
-*1%3%3%1%
-6%9%49%def36%def

-989934ANY EMAILS
-2%2%2%3%2%
-25%f23%25%ff            27%f

12310420ANY INSTANT MESSAGING
**1%2%1%1%
6%9%16%50%19%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 131 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393282007Unweighted Base
4263734504403172006Weighted Base

81646495115420ANY VOICE CALLS
19%17%14%22%36%21%
19%15%15%23%dd            27%acdef

------ANY COMMENTS ON WEBSITE
------FORUMS
-----

10252625None
2%*1%*2%1%

42%7%20%9%23%

2449725Don't know
*1%1%2%2%1%
8%16%14%35%27%
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Communication (QS8300 - 230711)

Q.5A If you had to pick one method of communicating with friends and family which one would it be?
Base: All who ever use at least use one form of communication with family and friends

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 132 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

189331028793340615136104126230Emails on a computer
1%5%3%12%17%16%3%12%14%21%15%17%12%15%13%(laptop\desktop\netbook\
*3%4%14%imo44%imno38%imno4%14%imo18%imno27%aimno22%imno15%imno45%imno   55%tablet)

----31---3-1124Social networking sites
----**---1%-1%***such as Facebook or
----70%30%---70%-30%37%63%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

----11--1--13-3Instant Messaging e.g.
----**--*--1%*-*Facebook Messenger, MSN
----50%50%--50%--50%100%-Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-----2-----2112Skype calls or other
-----*-----1%***Internet based phone
-----100%-----100%70%30%service on a computer

(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

-11-441-224*459Comments on
-**-1%1%*-1%1%1%*1%1%1%websites\forums on a
-8%8%-47%45%8%-22%25%40%5%48%52%computer

(laptop\desktop\netbook\
tablet)

-112-312--21257Virtual assistance on a
-1%*1%-1%*1%--1%1%*1%*website on a computer
-19%19%32%-49%19%32%--29%21%34%66%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 132 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

25716681357162543805599127226Voice calls on a mobile
1%3%2%6%12%25%2%6%9%14%24%26%12%15%13%phone
1%2%3%7%30%imno60%afghik3%7%11%imo19%hilmno36%afghik24%afghik44%hilmno 56%

lmnolmnolmno

----34--1222257Text messaging \ SMS on
----1%1%--1%1%1%1%*1%*a mobile phone
----45%55%--21%23%27%29%23%77%

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

1-149181454108141832Emails on a mobile phone
*-*1%2%3%*1%2%1%3%4%2%2%2%
2%-2%12%30%56%im2%12%16%14%31%im25%im45%55%

-----1----1--11Micro blogging sites
-----*----*--**such as Twitter or
-----100%----100%--100%tumblr on a mobile phone

----11--1-11112Instant messaging e.g.
----**--*-*****BBM, Facebook Messenger,
----47%53%--47%-28%25%53%47%iMessage on a mobile

phone

----12---1-2213Social networking sites
----**---*-1%***or apps such as
----31%69%---31%-69%69%31%Facebook, or LinkedIn on

a mobile phone

-----2----21212Comments on
-----*----1%****websites\forums on a
-----100%----71%29%71%29%mobile phone

-11--31---21314Skype or other Internet
-**--1%*---1%****based phone service on a
-21%21%--79%21%---56%24%79%21%mobile phone

77811581121879015811296916426332214546Voice calls on landline
54%48%51%41%32%17%51%41%33%30%19%13%39%25%32%phone
14%adefg15%adefgj29%adefgj20%adej34%dej17%29%adefgj20%adej18%dej17%dej12%5%61%abbdej   39%
jkkkk

1817352124243521131212125549104Post (Letters, cards or
13%10%11%8%4%4%11%8%4%4%4%6%6%6%6%packages)
17%aefgj16%ejk34%aefgjk20%24%23%34%aefgjk20%12%11%11%11%53%47%

k

 Page 1641

Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 132 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

34397373152132737385668844183247430Meeting face to face
24%23%24%27%26%24%24%27%30%22%26%21%21%29%25%
8%9%17%17%35%31%17%17%20%15%20%10%42%58%c

---------------Direct Debit
---------------
--------------

----11---11-113Internet\online\website
----**---**-***(no further detail)
----47%53%---47%53%-53%47%

---------------Online Internet Banking
---------------
--------------

1-1-1-1--1--2-2Familyfriends\acquaintan
1%-*-*-*--*--*-*ce deals with it

44%-44%-56%-44%--56%--100%-

---------------Phone (no detail)
---------------
--------------

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

1321532862615585122862612712883191938138031616ANY
93%91%92%96%95%95%92%96%94%96%96%93%94%95%95%
8%9%18%16%35%32%18%16%17%18%20%12%50%50%

----34---313347ANY SOCIAL NETWORKING
----1%1%---1%*1%***
----47%53%---47%12%41%45%55%

1893511010593544666144115144259ANY EMAILS
1%5%3%13%19%19%3%13%15%22%18%21%13%17%15%
1%3%4%14%imno42%imno40%imno4%14%imno17%imno25%ahilmn24%imno17%imno45%imno   55%

o

----23--2-12415ANY INSTANT MESSAGING
----**--1%-*1%***
----49%51%--49%-13%39%79%21%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 132 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1541843382475525523382472552973232298878021689Unweighted Base
1421693112735875403112732882993322088638471710Weighted Base

778316012224021816012211112913978410330740ANY VOICE CALLS
54%49%52%45%41%40%52%45%39%43%42%38%48%39%43%
10%dgjk11%22%adgjk16%32%29%22%adgjk16%15%17%19%11%55%b45%

-11-471-22516512ANY COMMENTS ON WEBSITE
-**-1%1%*-1%1%2%1%1%1%1%FORUMS
-6%6%-37%57%6%-17%20%46%10%53%47%

871481816148126610282957None
5%4%5%3%3%3%5%3%4%2%2%5%3%3%3%

13%12%25%14%32%29%25%14%21%11%11%18%49%51%

2911411111145575221537Don't know
1%5%3%1%2%2%3%1%2%2%2%2%3%2%2%
5%24%29%10%30%31%29%10%15%15%18%13%60%40%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 132 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

5617426301086631547395185548230Emails on a computer
7%19%6%8%21%17%2%10%16%15%4%14%19%17%13%(laptop\desktop\netbook\

24%76%almo11%13%47%almo29%lmo2%6%i20%i17%i2%8%e24%eeimo   21%etablet)

31-31---1---114Social networking sites
**-1%*---*---***such as Facebook or

70%30%-70%30%---37%---33%30%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

---------------Micro blogging sites
---------------such as Twitter or
--------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

121-2---11----3Instant Messaging e.g.
***-*---*1%----*Facebook Messenger, MSN

20%80%20%-80%---50%50%----Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

111-1----1---12Skype calls or other
***-*----*---**Internet based phone

30%70%30%-70%----70%---30%service on a computer
(laptop\desktop\netbook\
tablet)

---------------Free\paid for e-cards
---------------through a website on a
--------------computer

(laptop\desktop\netbook\
tablet)

452323--221-229Comments on
1%1%*1%*1%--1%1%1%-1%1%1%websites\forums on a

48%52%18%30%18%33%--21%27%8%-26%18%computer
(laptop\desktop\netbook\
tablet)

161-41---212-17Virtual assistance on a
*1%*-1%*---1%1%2%-**website on a computer

18%82%18%-63%19%---34%19%32%-16%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 132 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

117109684976332530634123972226Voice calls on a mobile
14%12%15%14%15%9%1%3%10%24%3%9%13%26%13%phone
52%j48%30%j22%34%15%1%2%13%i28%aghi2%5%17%eehi    32%acde

61321---2---147Text messaging \ SMS on
1%*1%1%*---1%---1%1%*a mobile phone

83%17%49%34%17%---23%---21%55%

---------------Picture messaging \ MMS
---------------on a mobile phone
--------------

122057109-1581341032Emails on a mobile phone
1%2%1%2%2%2%-1%2%3%*2%1%4%2%

38%62%16%23%33%29%-4%16%25%2%8%14%31%

1-1----------11Micro blogging sites
*-*----------**such as Twitter or

100%-100%----------100%tumblr on a mobile phone

2-2------1--1-2Instant messaging e.g.
*-1%------*--*-*BBM, Facebook Messenger,

100%-100%------53%--47%-iMessage on a mobile
phone

212-1----2--1-3Social networking sites
***-*----1%--*-*or apps such as

55%45%55%-45%----69%--31%-Facebook, or LinkedIn on
a mobile phone

2-11-----2---12Comments on
*-**-----1%---**websites\forums on a

100%-58%42%-----71%---29%mobile phone

2211-2---31---4Skype or other Internet
****-*---1%1%---*based phone service on a

48%52%18%31%-52%---79%21%---mobile phone

27427314413013813496731154961397241546Voice calls on landline
34%30%32%36%27%35%57%52%39%19%43%30%24%15%32%phone
50%50%26%24%25%25%18%afg13%af21%f9%11%abc7%b13%bbf      8%

60444416251916121215199129104Post (Letters, cards or
7%5%10%4%5%5%9%8%4%6%14%7%4%3%6%packages)

58%42%42%akln16%24%18%15%11%12%15%19%abc9%12%8%

201229102991181113331605940429273430Meeting face to face
25%26%22%28%23%29%19%22%20%23%28%32%31%26%25%
47%53%24%23%27%26%8%7%14%14%9%10%21%17%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 132 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

---------------Direct Debit
---------------
--------------

-3--11---1--1-3Internet\online\website
-*--**---1%--*-*(no further detail)
-100%--47%53%---53%--47%-

---------------Online Internet Banking
---------------
--------------

111-1-1-1-----2Familyfriends\acquaintan
***-*-1%-*-----*ce deals with it

44%56%44%-56%-44%-56%-----

---------------Phone (no detail)
---------------
--------------

---------------Shops\shopping (all
---------------references)
--------------

---------------Other method
---------------
--------------

SUMMARY CODES

7458714043414923791511362762501341252822621616ANY
91%97%89%95%96%99%90%97%94%95%95%95%96%94%95%
46%54%amo25%21%m30%mo23%almo9%8%17%15%8%8%17%mo     16%

52232---12--227ANY SOCIAL NETWORKING
1%*1%1%*---*1%--1%1%*

68%32%33%35%32%---18%27%--28%27%

6819131381187231450476215958259ANY EMAILS
8%21%7%10%23%19%2%10%17%18%4%16%20%21%15%

26%74%almo12%14%46%almo28%lmo1%6%i19%i18%i2%8%e23%eeimo   22%e

323-2---13--1-5ANY INSTANT MESSAGING
**1%-*---*1%--*-*

56%44%56%-44%---27%51%--21%-

37536520517020116595751321086547109110740ANY VOICE CALLS
46%41%45%47%39%43%57%53%45%41%46%35%37%39%43%
51%49%28%23%27%22%13%af10%18%15%9%6%15%15%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 132 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9087815523564433381861272882861521202642661689Unweighted Base
8158944553605113841691402922621421322952781710Weighted Base

753423--241-2212ANY COMMENTS ON WEBSITE
1%1%1%1%*1%--1%2%1%-1%1%1%FORUMS

59%41%26%33%15%27%--17%36%6%-20%21%

45123510101103875510957None
6%1%8%3%2%*6%2%3%3%3%4%3%3%3%

79%jkn21%62%ajkln18%18%2%17%6%14%13%8%9%17%jn     16%

2512169938185323737Don't know
3%1%4%2%2%1%5%1%3%2%2%2%1%2%2%

68%32%44%jn24%24%8%21%4%22%13%8%6%8%18%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 132 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

162682741331301869143230Emails on a computer
13%14%24%6%14%18%7%17%14%13%(laptop\desktop\netbook\
70%30%12%ag18%14%g56%ag8%30%ddg          62%dtablet)

131--3-134Social networking sites
*1%1%--*-***such as Facebook or

30%70%30%--70%-30%70%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

----------Micro blogging sites
----------such as Twitter or
---------tumblr on a computer

(laptop\desktop\netbook\
tablet)

3--12--113Instant Messaging e.g.
*--*1%--***Facebook Messenger, MSN

100%--20%80%--50%50%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

111-1--112Skype calls or other
***-1%--***Internet based phone

30%70%30%-70%--30%70%service on a computer
(laptop\desktop\netbook\
tablet)

----------Free\paid for e-cards
----------through a website on a
---------computer

(laptop\desktop\netbook\
tablet)

6421151*89Comments on
*1%1%*1%1%**1%1%websites\forums on a

60%40%18%10%16%57%13%5%81%computer
(laptop\desktop\netbook\
tablet)

6133111417Virtual assistance on a
**2%*1%**1%**website on a computer

87%13%37%e37%18%9%18%63%19%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 132 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

144822158351121891118226Voice calls on a mobile
12%17%19%9%15%16%7%22%11%13%phone
64%36%j9%g26%16%g49%g8%40%abddg          52%

4313-3-437Text messaging \ SMS on
*1%1%*-*-1%**a mobile phone

58%42%21%41%-38%-58%42%

----------Picture messaging \ MMS
----------on a mobile phone
---------

1913577132131732Emails on a mobile phone
2%3%5%1%3%2%1%3%2%2%

59%41%16%g22%22%41%6%40%54%

1--1---1-1Micro blogging sites
*--*---*-*such as Twitter or

100%--100%---100%-tumblr on a mobile phone

11-1-111-2Instant messaging e.g.
**-*-***-*BBM, Facebook Messenger,

47%53%-53%-47%47%53%-iMessage on a mobile
phone

122--1-213Social networking sites
**2%--*-***or apps such as

45%55%69%aeg--31%-69%31%Facebook, or LinkedIn on
a mobile phone

2-11-1-122Comments on
*-1%*-*-***websites\forums on a

100%-29%29%-42%-29%71%mobile phone

311-*213-4Skype or other Internet
**1%-***1%-*based phone service on a

72%28%24%-10%66%28%72%-mobile phone

401145122648818311273362546Voice calls on landline
33%30%11%40%38%26%41%18%35%32%phone
73%27%2%48%aeh16%eh33%h20%ac13%ceh         66%c

8420765825242357104Post (Letters, cards or
7%4%6%10%3%3%9%6%6%6%packages)

81%19%6%63%aef7%24%23%22%54%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 132 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

312118221624819775100255430Meeting face to face
25%24%20%25%20%28%28%24%25%25%
73%27%5%38%11%46%17%23%59%

----------Direct Debit
----------
---------

11---3--33Internet\online\website
**---*--**(no further detail)

47%53%---100%--100%

----------Online Internet Banking
----------
---------

11-2--1-12Familyfriends\acquaintan
**-*--*-**ce deals with it

44%56%-100%--44%-56%

----------Phone (no detail)
----------
---------

----------Shops\shopping (all
----------references)
---------

----------Other method
----------
---------

SUMMARY CODES

11524641056092256782533899741616ANY
94%96%95%92%97%96%94%93%95%95%
71%29%6%38%14%42%16%24%60%

3431-3-437ANY SOCIAL NETWORKING
*1%3%*-*-1%**

44%56%41%ag12%-47%-53%47%

178813247401392079160259ANY EMAILS
15%17%29%7%17%20%7%19%16%15%
69%31%12%ag18%16%g54%g8%31%ddg          62%d
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 132 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11964931097092306412704419781689Unweighted Base
1224486110*65923270826941610251710Weighted Base

41-2211315ANY INSTANT MESSAGING
**-*1%**1%**

76%24%-35%44%21%21%51%27%

52121933309115283123159458740ANY VOICE CALLS
43%45%30%47%49%40%46%38%45%43%
70%30%4%42%h16%h38%17%21%62%

84221611912ANY COMMENTS ON WEBSITE
1%1%2%*1%1%**1%1%FORUMS

68%32%20%14%13%54%10%10%79%

411643141812182757None
3%3%4%5%2%3%5%4%3%3%

72%28%7%54%7%32%22%31%47%

3162193123102437Don't know
3%1%2%3%1%2%1%2%2%2%

84%16%5%53%9%33%9%26%65%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 132 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

1138022417503886397142913644230Emails on a computer
23%23%16%11%17%14%14%11%18%11%14%15%10%13%(laptop\desktop\netbook\
49%al35%a97%8%22%17%37%17%3%6%13%59%19%tablet)

1-4111----13-4Social networking sites
*-*1%**----1%*-*such as Facebook or

30%-100%37%33%30%----30%70%-LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

--------------Micro blogging sites
--------------such as Twitter or
-------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

1-3-1-1--1-1-3Instant Messaging e.g.
*-*-*-*--1%-*-*Facebook Messenger, MSN

20%-100%-50%-50%--50%-50%-Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

1-21-1----11-2Skype calls or other
*-*1%-*----**-*Internet based phone

70%-100%70%-30%----30%70%-service on a computer
(laptop\desktop\netbook\
tablet)

--------------Free\paid for e-cards
--------------through a website on a
-------------computer

(laptop\desktop\netbook\
tablet)

22922-5--117-9Comments on
**1%1%1%-1%--1%1%1%-1%websites\forums on a

18%18%100%25%23%-52%--8%15%77%-computer
(laptop\desktop\netbook\
tablet)

517-2131-2-317Virtual assistance on a
1%*1%-1%*1%*-2%-***website on a computer

68%18%100%-34%13%45%9%-34%-45%21%(laptop\desktop\netbook\
tablet)

 Page 1652

Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 132 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

875018929445156458232810265226Voice calls on a mobile
17%14%14%18%15%19%9%13%20%18%13%11%15%13%phone
38%22%84%13%h20%23%h25%20%3%10%12%45%29%

11413111-21317Text messaging \ SMS on
***1%1%1%**-2%1%***a mobile phone

13%21%64%13%40%20%17%10%-32%21%37%10%

--------------Picture messaging \ MMS
--------------on a mobile phone
-------------

15112755118412816532Emails on a mobile phone
3%3%2%3%2%4%1%1%2%1%4%2%1%2%

49%35%85%14%15%33%24%13%2%5%25%51%17%

-----1----1--1Micro blogging sites
-----*----*--*such as Twitter or
-----100%----100%--tumblr on a mobile phone

-12---11----22Instant messaging e.g.
-**---**----1%*BBM, Facebook Messenger,
-47%100%---53%47%----100%iMessage on a mobile

phone

2-311--1--1113Social networking sites
*-***--*--****or apps such as

69%-100%25%31%--45%--25%31%45%Facebook, or LinkedIn on
a mobile phone

1-2--12---12-2Comments on
*-*--**---**-*websites\forums on a

29%-100%--29%71%---29%71%-mobile phone

2-41--12-1-124Skype or other Internet
*-**--*1%-1%-*1%*based phone service on a

59%-100%18%--31%52%-18%-21%62%mobile phone

104964184210179213112113966300130546Voice calls on landline
21%28%30%26%34%29%34%32%28%31%31%33%30%32%phone
19%18%77%n8%18%14%39%21%2%7%12%55%n      24%

125666161335341894640104Post (Letters, cards or
2%1%5%4%5%5%6%10%3%6%4%5%9%6%packages)

11%5%64%6%15%12%34%33%1%8%9%44%mn     38%c

130903434262621759072953231110430Meeting face to face
26%26%25%26%21%23%28%25%18%22%24%26%26%25%
30%21%80%10%14%14%41%21%2%7%12%54%26%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 132 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

--------------Direct Debit
--------------
-------------

113--11----3-3Internet\online\website
***--**----*-*(no further detail)

47%47%100%--53%47%----100%-

--------------Online Internet Banking
--------------
-------------

--11---1--1-12Familyfriends\acquaintan
--*1%---*--1%-**ce deals with it
--56%56%---44%--56%-44%

--------------Phone (no detail)
--------------
-------------

--------------Shops\shopping (all
--------------references)
-------------

--------------Other method
--------------
-------------

SUMMARY CODES

4773391312149288260588331351222018554031616ANY
96%97%95%92%96%96%95%93%89%95%94%95%94%95%
30%21%81%9%18%16%36%20%2%8%12%53%25%

3-7222-1--3317ANY SOCIAL NETWORKING
1%-*1%1%1%-*--1%***

41%-88%28%h28%27%-17%--36%47%17%

1299124822554990438163714950259ANY EMAILS
26%26%18%14%18%18%14%12%20%12%17%17%12%15%
50%al35%al96%8%21%19%35%17%3%6%14%57%19%

115-1-31-1-125ANY INSTANT MESSAGING
***-*-**-1%-*1%*

11%21%100%-27%-51%21%-27%-27%45%

18514258672137126252154196392378189740ANY VOICE CALLS
37%41%43%44%46%46%41%43%48%49%43%42%44%43%
25%19%79%10%19%17%34%21%3%8%12%51%26%

 Page 1654

Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 132 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4803051333167289273599361421262048674501689Unweighted Base
500349137516230027262235439*1282158984291710Weighted Base

22122217--129-12ANY COMMENTS ON WEBSITE
**1%1%1%*1%--1%1%1%-1%FORUMS

20%15%100%20%18%6%56%--6%18%76%-

1543489715182410212057None
3%1%3%5%3%3%2%5%5%3%5%2%5%3%

26%7%61%15%15%13%26%31%3%8%18%37%34%

862953519622422637Don't know
2%2%2%3%1%2%3%2%6%1%2%2%1%2%

21%15%79%13%7%12%52%15%7%5%10%61%17%

 Page 1655

Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 132 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

7415636194230Emails on a computer
13%14%11%14%13%(laptop\desktop\netbook\
32%68%16%84%tablet)

21134Social networking sites
*****such as Facebook or

67%33%30%70%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

-----Micro blogging sites
-----such as Twitter or
----tumblr on a computer

(laptop\desktop\netbook\
tablet)

3-3-3Instant Messaging e.g.
*-1%-*Facebook Messenger, MSN

100%-100%b-Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

2-112Skype calls or other
*-***Internet based phone

100%-30%70%service on a computer
(laptop\desktop\netbook\
tablet)

-----Free\paid for e-cards
-----through a website on a
----computer

(laptop\desktop\netbook\
tablet)

46-99Comments on
1%*-1%1%websites\forums on a

38%62%-100%computer
(laptop\desktop\netbook\
tablet)

16437Virtual assistance on a
*1%1%**website on a computer

18%82%58%42%(laptop\desktop\netbook\
tablet)

6815853173226Voice calls on a mobile
12%14%17%12%13%phone
30%70%23%77%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 132 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

25437Text messaging \ SMS on
**1%**a mobile phone

34%66%59%41%

-----Picture messaging \ MMS
-----on a mobile phone
----

141872432Emails on a mobile phone
2%2%2%2%2%

44%56%23%77%

1-1-1Micro blogging sites
*-*-*such as Twitter or

100%-100%-tumblr on a mobile phone

-2-22Instant messaging e.g.
-*-**BBM, Facebook Messenger,
-100%-100%iMessage on a mobile

phone

12123Social networking sites
*****or apps such as

25%75%25%75%Facebook, or LinkedIn on
a mobile phone

21-22Comments on
**-**websites\forums on a

71%29%-100%mobile phone

22-44Skype or other Internet
**-**based phone service on a

41%59%-100%mobile phone

20833881465546Voice calls on landline
37%30%25%33%32%phone
38%d62%15%85%

35691588104Post (Letters, cards or
6%6%5%6%6%packages)

34%66%15%85%

11331695335430Meeting face to face
20%28%30%24%25%
26%74%e22%78%

-----Direct Debit
-----
----
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 132 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

3-113Internet\online\website
*-***(no further detail)

100%-47%53%

-----Online Internet Banking
-----
----

11112Familyfriends\acquaintan
*****ce deals with it

56%44%56%44%

-----Phone (no detail)
-----
----

-----Shops\shopping (all
-----references)
----

-----Other method
-----
----

SUMMARY CODES

536108030513121616ANY
94%95%96%94%95%
33%67%19%81%

43357ANY SOCIAL NETWORKING
1%*1%**

54%46%36%64%

8817143216259ANY EMAILS
16%15%14%15%15%
34%66%17%83%

32325ANY INSTANT MESSAGING
**1%**

55%45%55%45%

262478131609740ANY VOICE CALLS
46%42%41%44%43%
35%65%18%82%

56-1212ANY COMMENTS ON WEBSITE
1%1%-1%1%FORUMS

45%55%-100%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 132 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

575111430613831689Unweighted Base
568114231813921710Weighted Base

164184857None
3%4%3%3%3%

28%72%15%85%

162053137Don't know
3%2%2%2%2%

44%56%14%86%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 132 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

31621171894349102762230Emails on a computer
8%10%12%10%19%9%12%12%14%12%16%19%13%(laptop\desktop\netbook\
1%7%9%7%8%4%2%15%4%4%12%27%tablet)

-1--1------14Social networking sites
-1%--1%------**such as Facebook or
-30%--37%------33%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-------------Micro blogging sites
-------------such as Twitter or
------------tumblr on a computer

(laptop\desktop\netbook\
tablet)

-----11----13Instant Messaging e.g.
-----1%2%----**Facebook Messenger, MSN
-----20%30%a----50%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-1-------1--2Skype calls or other
-1%-------1%--*Internet based phone
-70%-------30%--service on a computer

(laptop\desktop\netbook\
tablet)

-------------Free\paid for e-cards
-------------through a website on a
------------computer

(laptop\desktop\netbook\
tablet)

131--1-1--2*9Comments on
3%2%1%--1%-*--1%*1%websites\forums on a

12%33%14%--8%-10%--18%5%computer
(laptop\desktop\netbook\
tablet)

-111---1*1-17Virtual assistance on a
-1%1%1%---*1%2%-**website on a computer
-18%16%21%---13%5%19%-9%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 132 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

4142622158-33772860226Voice calls on a mobile
11%9%16%13%16%9%-11%11%9%17%18%13%phone
2%6%12%10%7%4%-15%3%3%12%27%l

--12---3-1-17Text messaging \ SMS on
--1%1%---1%-1%-**a mobile phone
--12%32%---40%-8%-8%

-------------Picture messaging \ MMS
-------------on a mobile phone
------------

-43113-21331232Emails on a mobile phone
-3%2%1%1%3%-1%1%3%2%4%2%
-13%8%4%4%8%-6%3%8%8%38%

-----------11Micro blogging sites
-----------**such as Twitter or
-----------100%tumblr on a mobile phone

----------112Instant messaging e.g.
----------1%**BBM, Facebook Messenger,
----------47%53%iMessage on a mobile

phone

-1--------113Social networking sites
-1%--------***or apps such as
-45%--------25%31%Facebook, or LinkedIn on

a mobile phone

-------2---12Comments on
-------1%---**websites\forums on a
-------71%---29%mobile phone

--1--------34Skype or other Internet
--*--------1%*based phone service on a
--21%--------79%mobile phone

174855742533178424354886546Voice calls on landline
39%30%33%43%26%34%48%29%37%43%28%26%32%phone
3%9%10%14%abf5%6%3%b15%4%6%b9%16%

210995752466716104Post (Letters, cards or
4%6%5%5%6%7%13%8%10%7%4%5%6%packages)
2%10%9%8%5%6%4%23%6%6%7%15%

 Page 1661

Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 132 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

14473739253259212174465430Meeting face to face
34%29%22%23%27%33%15%32%19%21%26%19%25%
3%11%8%9%6%7%b1%21%b3%4%10%15%

-------------Direct Debit
-------------
------------

----1--1----3Internet\online\website
----1%--*----*(no further detail)
----53%--47%----

-------------Online Internet Banking
-------------
------------

---1------1-2Familyfriends\acquaintan
---1%------1%-*ce deals with it
---44%------56%-

-------------Phone (no detail)
-------------
------------

-------------Shops\shopping (all
-------------references)
------------

-------------Other method
-------------
------------

SUMMARY CODES

4114815416692923227759811613131616ANY
98%91%93%97%97%96%90%95%94%97%95%94%95%
3%9%10%10%6%6%2%17%4%5%10%19%

-2--1-----137ANY SOCIAL NETWORKING
-1%--1%-----*1%*
-32%--18%-----10%40%

3212318191143610122873259ANY EMAILS
8%13%14%10%20%12%12%12%16%15%16%22%15%
1%8%9%7%7%4%2%14%4%5%11%28%afj
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 132 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

46164178160819932264123861343221689Unweighted Base
42*16316617294*96*36*29263*83*1703341710Weighted Base

-----11---135ANY INSTANT MESSAGING
-----1%2%---1%1%*
-----11%16%---21%51%

20578189383817117303972142740ANY VOICE CALLS
47%35%49%51%40%39%48%40%47%47%42%43%43%
3%8%11%12%l5%5%2%16%4%5%10%19%

131--1-3--2112ANY COMMENTS ON WEBSITE
3%2%1%--1%-1%--1%*1%FORUMS
9%27%11%--6%-22%--15%10%

1910433311311857None
2%6%6%3%3%3%10%4%5%2%1%2%3%
1%16%17%8%5%5%6%c19%5%3%2%14%

-522-1-41171337Don't know
-3%1%1%-2%-1%1%1%4%4%2%
-15%5%4%-4%-11%3%2%20%37%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 132 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

32198391620224206230Emails on a computer
15%13%8%9%11%14%8%15%13%(laptop\desktop\netbook\
14%86%1%4%7%88%10%90%ctablet)

12--13-44Social networking sites
1%*--1%*-**such as Facebook or

33%67%--30%70%-100%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

---------Micro blogging sites
---------such as Twitter or
--------tumblr on a computer

(laptop\desktop\netbook\
tablet)

11-1-2123Instant Messaging e.g.
1%*-1%-****Facebook Messenger, MSN

50%50%-20%-80%30%70%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

-2--11-22Skype calls or other
-*--1%*-**Internet based phone
-100%--70%d30%-100%service on a computer

(laptop\desktop\netbook\
tablet)

---------Free\paid for e-cards
---------through a website on a
--------computer

(laptop\desktop\netbook\
tablet)

*91134369Comments on
*1%3%1%2%*1%*1%websites\forums on a
5%95%12%8%33%d47%32%68%computer

(laptop\desktop\netbook\
tablet)

16--16347Virtual assistance on a
1%*--1%*1%**website on a computer

21%79%--18%82%37%63%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 132 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

51175481420021206226Voice calls on a mobile
25%12%11%9%9%14%7%15%13%phone
23%ah77%2%4%6%88%9%c            91%c

-6---7257Text messaging \ SMS on
-*---*1%**a mobile phone
-83%---100%29%71%

---------Picture messaging \ MMS
---------on a mobile phone
--------

527-342542732Emails on a mobile phone
2%2%-3%3%2%1%2%2%

16%84%-8%13%79%14%86%

-1---1-11Micro blogging sites
-*---*-**such as Twitter or
-100%---100%-100%tumblr on a mobile phone

12---2-22Instant messaging e.g.
**---*-**BBM, Facebook Messenger,

28%72%---100%-100%iMessage on a mobile
phone

12--12123Social networking sites
**--1%****or apps such as

31%69%--45%55%45%55%Facebook, or LinkedIn on
a mobile phone

12---2-22Comments on
**---*-**websites\forums on a

29%71%---100%-100%mobile phone

22---4-44Skype or other Internet
1%*---*-**based phone service on a

56%44%---100%-100%mobile phone

44499173343454112434546Voice calls on landline
21%33%39%34%28%32%37%31%32%phone
8%91%i3%6%8%83%20%i            80%

8962710863371104Post (Letters, cards or
4%6%4%7%7%6%11%5%6%packages)
7%93%2%6%10%82%32%ab68%

4138714324433984346430Meeting face to face
20%26%34%33%29%24%28%25%25%
9%90%3%7%10%79%19%81%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 132 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

---------Direct Debit
---------
--------

-3---3113Internet\online\website
-*---****(no further detail)
-100%---100%53%47%

---------Online Internet Banking
---------
--------

-2---2-22Familyfriends\acquaintan
-*---*-**ce deals with it
-100%---100%-100%

---------Phone (no detail)
---------
--------

---------Shops\shopping (all
---------references)
--------

---------Other method
---------
--------

SUMMARY CODES

19014204192140134328913281616ANY
91%95%98%96%91%95%96%94%95%
12%88%3%6%9%83%18%82%

25--25167ANY SOCIAL NETWORKING
1%*--2%****

28%72%--32%68%17%83%

382213112122428230259ANY EMAILS
18%15%8%12%13%16%9%16%15%
15%85%1%4%8%86%11%89%c

23-1-5145ANY INSTANT MESSAGING
1%*-1%-****

40%60%-11%-89%16%84%

92645203852630123617740ANY VOICE CALLS
44%43%47%39%34%44%41%44%43%
12%87%3%5%7%85%17%83%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 132 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

21914634699155138931213771689Unweighted Base
209149442*96*153141830014101710Weighted Base

11011373912ANY COMMENTS ON WEBSITE
1%1%3%1%2%*1%1%1%FORUMS

10%90%9%6%27%58%25%75%

10471384694857None
5%3%2%3%5%3%3%3%3%

17%83%1%5%14%80%16%84%

927-153033437Don't know
5%2%-2%4%2%1%2%2%

26%74%-4%15%81%7%93%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 132 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

21818081714712218230Emails on a computer
14%14%6%14%13%8%14%13%(laptop\desktop\netbook\
95%78%4%74%20%5%95%tablet)

41-13-44Social networking sites
**-*1%-**such as Facebook or

100%30%-30%70%-100%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

--------Micro blogging sites
--------such as Twitter or
-------tumblr on a computer

(laptop\desktop\netbook\
tablet)

31-11-33Instant Messaging e.g.
**-**-**Facebook Messenger, MSN

100%50%-50%50%-100%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

22-2--22Skype calls or other
**-*--**Internet based phone

100%100%-100%--100%service on a computer
(laptop\desktop\netbook\
tablet)

--------Free\paid for e-cards
--------through a website on a
-------computer

(laptop\desktop\netbook\
tablet)

88172189Comments on
1%1%1%1%**1%1%websites\forums on a

92%82%8%73%18%8%92%computer
(laptop\desktop\netbook\
tablet)

64133167Virtual assistance on a
**1%*1%1%**website on a computer

86%63%14%50%37%14%86%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 132 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

226106-106120-226226Voice calls on a mobile
15%8%-9%33%-15%13%phone

100%efg47%f-47%f53%aefgh-cefg        100%c

72-25-77Text messaging \ SMS on
**-*1%-**a mobile phone

100%32%-32%68%eg-100%

--------Picture messaging \ MMS
--------on a mobile phone
-------

3222-2210-3232Emails on a mobile phone
2%2%-2%3%-2%2%

100%70%-70%30%-100%

1---1-11Micro blogging sites
*---*-**such as Twitter or

100%---100%-100%tumblr on a mobile phone

22-21-22Instant messaging e.g.
**-**-**BBM, Facebook Messenger,

100%72%-72%28%-100%iMessage on a mobile
phone

33-3--33Social networking sites
**-*--**or apps such as

100%100%-100%--100%Facebook, or LinkedIn on
a mobile phone

21-11-22Comments on
**-**-**websites\forums on a

100%42%-42%58%-100%mobile phone

41-13-44Skype or other Internet
**-*1%-**based phone service on a

100%21%-21%79%-100%mobile phone

472532744581474472546Voice calls on landline
30%40%57%39%4%47%30%32%phone
86%d97%adh13%adegh84%adh2%14%abd            86%

84681256292084104Post (Letters, cards or
5%5%9%5%8%12%5%6%packages)

81%65%11%54%28%19%ab81%

395325262999635395430Meeting face to face
25%25%20%25%26%22%25%25%
92%76%6%70%22%8%92%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 132 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

--------Direct Debit
--------
-------

33-3--33Internet\online\website
**-*--**(no further detail)

100%100%-100%--100%

--------Online Internet Banking
--------
-------

1211-112Familyfriends\acquaintan
**1%*-1%**ce deals with it

56%100%44%56%-44%56%

--------Phone (no detail)
--------
-------

--------Shops\shopping (all
--------references)
-------

--------Other method
--------
-------

SUMMARY CODES

14721262122114033314414721616ANY
95%96%94%96%91%92%95%95%
91%d78%d8%70%d21%9%91%

74-43-77ANY SOCIAL NETWORKING
**-*1%-**

100%53%-53%47%-100%

2501995193569250259ANY EMAILS
16%15%4%16%15%6%16%15%
96%f77%f2%75%f22%f4%cf           96%c

53-32-55ANY INSTANT MESSAGING
**-*1%-**

100%60%-60%40%-100%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 132 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

15271275132114338416215271689Unweighted Base
15531317130118736615715531710Weighted Base

6666187454412274666740ANY VOICE CALLS
43%47%57%46%33%47%43%43%
90%d83%d10%adh74%d17%10%d            90%

11918311112ANY COMMENTS ON WEBSITE
1%1%1%1%1%*1%1%FORUMS

93%73%7%67%27%7%93%

453072322124557None
3%2%5%2%6%8%3%3%

79%52%12%40%38%egh21%ab79%

36251241113637Don't know
2%2%1%2%3%1%2%2%

97%69%3%67%31%3%97%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 132 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

1164496739230Emails on a computer
3%19%12%18%15%13%(laptop\desktop\netbook\
5%28%f21%f29%ff            17%ftablet)

--13-4Social networking sites
--*1%-*such as Facebook or
--30%70%-LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

------Micro blogging sites
------such as Twitter or
-----tumblr on a computer

(laptop\desktop\netbook\
tablet)

--21-3Instant Messaging e.g.
--1%*-*Facebook Messenger, MSN
--80%20%-Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-2---2Skype calls or other
-1%---*Internet based phone
-100%---service on a computer

(laptop\desktop\netbook\
tablet)

------Free\paid for e-cards
------through a website on a
-----computer

(laptop\desktop\netbook\
tablet)

1*1439Comments on
***1%1%1%websites\forums on a
8%5%12%44%31%computer

(laptop\desktop\netbook\
tablet)

-11137Virtual assistance on a
-***1%*website on a computer
-13%19%21%48%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 132 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

2451506932226Voice calls on a mobile
7%15%12%19%12%13%phone

11%23%f22%31%ff            14%

33-1-7Text messaging \ SMS on
1%1%-*-*a mobile phone

48%42%-10%-

------Picture messaging \ MMS
------on a mobile phone
-----

21184632Emails on a mobile phone
1%3%2%1%2%2%
5%36%f25%14%20%

---1-1Micro blogging sites
---*-*such as Twitter or
---100%-tumblr on a mobile phone

-1-112Instant messaging e.g.
-*-***BBM, Facebook Messenger,
-25%-47%28%iMessage on a mobile

phone

---3-3Social networking sites
---1%-*or apps such as
---100%-Facebook, or LinkedIn on

a mobile phone

-1-2-2Comments on
-*-*-*websites\forums on a
-29%-71%-mobile phone

--*214Skype or other Internet
--*1%**based phone service on a
--10%62%28%mobile phone

154741479081546Voice calls on landline
45%22%36%24%32%32%phone
28%abce13%27%ce16%ce           15%

3217231517104Post (Letters, cards or
9%5%6%4%7%6%packages)

31%c16%22%14%16%

84951109051430Meeting face to face
24%29%27%24%20%25%
20%22%26%21%12%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 132 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

------Direct Debit
------
-----

-1--13Internet\online\website
-*--1%*(no further detail)
-47%--53%

------Online Internet Banking
------
-----

11---2Familyfriends\acquaintan
**---*ce deals with it

44%56%---

------Phone (no detail)
------
-----

------Shops\shopping (all
------references)
-----

------Other method
------
-----

SUMMARY CODES

3123223953532351616ANY
91%97%96%95%92%95%
19%20%bf24%f22%15%

--16-7ANY SOCIAL NETWORKING
--*2%-*
--15%85%-

1374577144259ANY EMAILS
4%22%14%19%17%15%
5%28%adf22%f27%ff            17%f

-12215ANY INSTANT MESSAGING
-*1%***
-11%44%32%13%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 132 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

3553113993672571689Unweighted Base
3433304093722551710Weighted Base

169120191154107740ANY VOICE CALLS
49%36%47%41%42%43%
23%e16%26%e21%14%

1116312ANY COMMENTS ON WEBSITE
***2%1%1%FORUMS
6%10%10%49%25%

2249111157None
6%1%2%3%4%3%

39%ade7%16%18%19%

9469937Don't know
2%1%1%2%3%2%

23%12%15%25%24%
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Communication (QS8300 - 230711)

Q.5B If you had to pick one method of communicating with businesses and services which one would it be?
Base: All who ever use at least one form of communication with business\services

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 133 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842026863169042026829533637131910759342009Unweighted Base
18820339129566266139129532733637628510319772008Weighted Base

1025356815495356870846332174178352Emails on a computer
5%13%9%23%23%14%9%23%21%25%17%11%17%18%18%(laptop\desktop\netbook\
3%7%10%19%dijmno44%adijmn27%o10%19%dijmno20%dimo24%adeijm18%imo9%49%dimo   51%tablet)

ono

-77188915071832577377160103263Social networking sites
-3%2%6%13%23%2%6%10%17%19%27%16%11%13%such as Facebook or
-3%3%7%imo34%hilmno57%aghikl3%7%imo12%imo22%hilmno28%aghilm29%afghik61%bhilmno 39%LinkedIn on a computer

mnonolmno(laptop\desktop\netbook\
tablet)

---11323-149815162037Micro blogging sites
---*2%3%-*1%3%2%5%2%2%2%such as Twitter or
---2%37%im62%hilmn-2%12%25%im21%im41%aghikl45%im     55%tumblr on a computer

mno(laptop\desktop\netbook\
tablet)

-334376534112630356148109Instant Messaging e.g.
-1%1%1%6%10%1%1%3%8%8%12%6%5%5%Facebook Messenger, MSN
-2%2%4%34%hilmo60%aghikl2%4%10%24%hilmno28%hilmno32%aghikl56%hilmo  44%Messenger, Skype IM on a

mnomnocomputer
(laptop\desktop\netbook\
tablet)

39122547611225182931307966145Skype calls or other
2%4%3%8%7%9%3%8%5%9%8%11%8%7%7%Internet based phone
2%6%8%17%imo32%o42%imo8%17%imo12%20%imo22%imo21%imo55%imo    45%service on a computer

(laptop\desktop\netbook\
tablet)

----46--31336410Free\paid for e-cards
----1%1%--1%*1%1%1%**through a website on a
----41%59%--28%13%29%30%64%36%computer

(laptop\desktop\netbook\
tablet)

-11416171461079191937Comments on
-**1%2%3%*1%2%3%2%3%2%2%2%websites\forums on a
-2%2%11%42%im45%im2%11%17%26%im19%25%im50%50%computer

(laptop\desktop\netbook\
tablet)

-11715121741166171835Virtual assistance on a
-1%*2%2%2%*2%1%3%1%2%2%2%2%website on a computer
-4%4%20%43%34%4%20%11%32%im16%17%49%51%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 133 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842026863169042026829533637131910759342009Unweighted Base
18820339129566266139129532733637628510319772008Weighted Base

9293855115121385559567051137193330Voice calls on a mobile
5%14%10%19%17%18%10%19%18%17%19%18%13%20%16%phone
3%9%o12%17%imo35%imo37%imo12%17%imo18%imo17%imo21%imo15%imo41%imo    59%c

8283755169142375576936378227175402Text messaging \ SMS on
4%14%9%19%26%21%9%19%23%28%17%28%22%18%20%a mobile phone
2%7%o9%14%imo42%aeimno35%imo9%14%imo19%imo23%aeimno16%imo19%aeimno56%imo    44%

-1151627156101512252348Picture messaging \ MMS
-**2%2%4%*2%2%3%4%4%2%2%2%on a mobile phone
-1%1%10%33%im57%imno1%10%13%20%im31%imo25%imno52%im     48%

112146773214244250237878155Emails on a mobile phone
1%1%1%5%10%11%1%5%7%13%13%8%8%8%8%
1%1%1%9%im43%imno47%hilmno1%9%im16%imno27%ahilmn32%ahilmn15%imno50%imno   50%

oo

----615---669111021Micro blogging sites
----1%2%---2%1%3%1%1%1%such as Twitter or
----30%70%im---30%im26%44%aghilm52%48%tumblr on a mobile phone

-1142567149163532564298Instant messaging e.g.
-1%*1%4%10%*1%3%5%9%11%5%4%5%BBM, Facebook Messenger,
-1%1%4%26%imo68%afghik1%4%9%17%imo36%aghikl33%afghik57%imno   43%iMessage on a mobile

lmnomnolmnophone

-2264511326113461529671167Social networking sites
-1%1%2%7%17%1%2%3%10%16%18%9%7%8%or apps such as
-1%1%3%27%hilmno68%afghik1%3%7%im20%ghilmno37%aghikl31%afghik58%ghilmn 42%Facebook, or LinkedIn on

lmnomnolmnoooa mobile phone

---1711-1346581018Comments on
---*1%2%-*1%1%2%2%1%1%1%websites\forums on a
---5%36%59%-5%16%20%31%28%im45%55%mobile phone

22361530361051714203354Skype or other Internet
1%1%1%2%2%5%1%2%3%1%4%5%2%3%3%based phone service on a
3%3%6%11%27%56%im6%11%19%9%31%im25%im38%62%mobile phone

4332752650267526163319710770177Voice calls on landline
23%16%19%9%7%4%19%9%5%10%5%2%10%7%9%phone
24%adefg18%adegjk43%adefgh15%dj28%dj15%43%adefgh15%dj9%19%dj11%4%61%dj     39%

hjkljkljkl

104146191914661399342458Post (Letters, cards or
5%2%4%2%3%3%4%2%2%4%2%3%3%2%3%packages)

17%7%24%11%33%32%24%11%10%23%16%16%59%41%
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 133 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842026863169042026829533637131910759342009Unweighted Base
18820339129566266139129532733637628510319772008Weighted Base

242953256079532526334236108108216Meeting face to face
13%14%13%9%9%12%13%9%8%10%11%13%10%11%11%
11%13%24%12%28%37%24%12%12%15%20%17%50%50%

SUMMARY CODES

941342292265375592292262412953102498037471550ANY
50%66%59%77%81%85%59%77%74%88%82%88%78%76%77%
6%9%o15%15%imo35%imno36%aghilm15%15%imo16%imo19%aghikl20%imno16%aghilm52%imno   48%

nomnono

-99211162109214274105105207148355ANY SOCIAL NETWORKING
-5%2%7%17%32%2%7%13%22%28%37%20%15%18%
-3%o3%6%imo33%hilmno59%afghik3%6%imo12%imno21%ghilmn30%aghikl29%afghik58%bhilmno 42%

lmnoomnolmno

102636781931403678851089545217230447ANY EMAILS
5%13%9%26%29%21%9%26%26%32%25%16%21%24%22%
2%6%o8%17%dimno43%adijmn31%imo8%17%dimno19%dimno24%adijmn21%dimno10%o48%imno   52%

oo

-4475310347183449539275167ANY INSTANT MESSAGING
-2%1%3%8%16%1%3%6%10%13%19%9%8%8%
-2%2%4%32%hilmno62%aghikl2%4%11%imo21%hilmno30%aghilm32%afghik55%hilmno 45%

mnonolmno

54671221041901911221048710311279294312606ANY VOICE CALLS
29%33%31%35%29%29%31%35%27%31%30%28%29%32%30%
9%11%20%17%31%32%20%17%14%17%19%13%49%51%

-1151822157111210222546ANY COMMENTS ON WEBSITE
-**2%3%3%*2%2%3%3%4%2%3%2%FORUMS
-2%2%11%39%im48%im2%11%16%23%im26%im23%imo47%im     53%

NUMBER OF WAYS
TO COMMUNICATE

8210819117036235619117016719519715955952010791 mention
44%53%49%58%55%54%49%58%51%58%52%56%54%53%54%
8%10%18%16%o34%33%18%16%o16%18%o18%15%52%48%

815243876902438383749401201082282 mentions
5%8%6%13%11%14%6%13%12%11%13%14%12%11%11%
4%7%11%17%imo33%imo39%imo11%17%imo17%16%22%imo18%imo53%imo    47%

371184139118142722174157983 mentions
2%4%3%3%6%6%3%3%4%8%6%6%4%6%5%
3%7%11%8%41%40%11%8%14%27%hilmo22%18%42%58%
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 133 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842026863169042026829533637131910759342009Unweighted Base
18820339129566266139129532733637628510319772008Weighted Base

-4442124448131693518534 mentions
-2%1%1%3%4%1%1%2%4%4%3%3%2%3%
-7%7%7%40%46%im7%7%15%25%o30%imo16%67%33%

---63750-6142326244845935+ mentions
---2%6%7%-2%4%7%7%8%5%5%5%
---7%im40%imno53%ahilmn-7%im15%imno25%hilmno28%hilmno26%ahilmn52%imno   48%

oo

77511286193711286165294823173181354None
41%25%33%21%14%11%33%21%20%8%13%8%17%18%18%
22%adefg14%adefjk36%adefgh17%dfj26%20%36%adefgh17%dfj18%dfj8%14%7%49%dfj    51%

hjklnjkljkl

17173483231348211218125450104Don't know
9%8%9%3%5%5%9%3%6%3%5%4%5%5%5%

16%hl16%hl32%fhl7%31%29%32%fhl7%20%11%17%12%52%48%

1.1611.3031.2451.4601.804imno2.057ahil1.2451.4601.638imno1.940hilm1.982hilm2.151ahil1.7931.7311.763imnoAverage number of
mnononomnomentions

0.4570.6950.6111.2171.6822.2890.6111.2171.2561.9551.9562.6451.9141.6561.794Standard Deviation
0.0020.0030.0010.0070.0060.0090.0010.0070.0070.0130.0130.0250.0040.0040.002Error Variance
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 133 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11308797114195083712351403353651851282963252009Unweighted Base
100710025864215844182171543343251741403283352008Weighted Base

12123149721111201437744921328046352Emails on a computer
12%23%8%17%19%29%7%24%22%15%12%23%24%14%18%(laptop\desktop\netbook\
34%66%amo14%20%m32%mo34%aklmo4%10%i21%i14%i6%9%23%abeimo    13%tablet)

107156565187694145488343562263Social networking sites
11%16%10%12%15%17%2%9%16%27%2%3%11%18%13%such as Facebook or
41%59%mo21%19%33%m26%mo2%5%i20%i33%aghi1%1%13%edei    23%deLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

631231912--512-191137Micro blogging sites
1%3%*1%3%3%--1%4%-*3%3%2%such as Twitter or

16%84%mo6%9%53%mo32%mo--13%32%i-2%24%mo     30%tumblr on a computer
(laptop\desktop\netbook\
tablet)

4861262226352420351-1730109Instant Messaging e.g.
5%6%4%5%4%8%1%3%6%11%*-5%9%5%Facebook Messenger, MSN

44%56%24%20%24%32%2%4%18%i32%ahi1%-15%ei     28%deMessenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

431021626584461327336121929145Skype calls or other
4%10%3%6%10%10%3%8%8%10%3%9%6%9%7%Internet based phone

29%71%mo11%18%m40%mo30%mo4%9%19%23%i4%8%13%mo     20%service on a computer
(laptop\desktop\netbook\
tablet)

191-54--34--1210Free\paid for e-cards
*1%*-1%1%--1%1%--*1%*through a website on a
6%94%o6%-52%42%--28%36%--13%23%computer

(laptop\desktop\netbook\
tablet)

1126471412-35111111537Comments on
1%3%1%2%2%3%-2%1%3%*1%3%2%2%websites\forums on a

30%70%m10%20%37%33%m-7%13%30%i2%4%29%15%computer
(laptop\desktop\netbook\
tablet)

629241118--107175435Virtual assistance on a
1%3%*1%2%4%--3%2%1%5%2%1%2%website on a computer

17%83%mo6%11%32%51%almo--28%21%4%20%15%13%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 133 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11308797114195083712351403353651851282963252009Unweighted Base
100710025864215844182171543343251741403283352008Weighted Base

176153977997571524485024316771330Voice calls on a mobile
18%15%17%19%17%14%7%15%14%16%14%22%21%21%16%phone
54%46%30%24%29%17%4%7%15%i15%i7%9%20%i      21%

190212102881169721301007716256965402Text messaging \ SMS on
19%21%17%21%20%23%10%19%30%24%9%18%21%19%20%a mobile phone
47%53%25%22%29%24%5%7%25%ai19%i4%6%17%eei     16%e

133658142211717-491148Picture messaging \ MMS
1%4%1%2%2%5%*1%2%5%-3%3%3%2%on a mobile phone

26%74%mo10%16%28%45%amo1%2%14%34%ai-8%19%22%

3911719205958-63239283434155Emails on a mobile phone
4%12%3%5%10%14%-4%10%12%1%5%10%10%8%

25%75%almo12%13%38%lmo37%almo-4%i21%i25%hi1%5%22%eeimo   22%e

41813107--29--4621Micro blogging sites
*2%*1%2%2%--1%3%--1%2%1%such as Twitter or

17%83%mo3%14%49%mo34%m--11%41%--19%28%tumblr on a mobile phone

395921183326131141-1152698Instant messaging e.g.
4%6%4%4%6%6%1%2%3%13%-1%4%8%5%BBM, Facebook Messenger,

40%60%22%18%33%27%1%3%11%42%aghi-1%15%eei     27%deiMessage on a mobile
phone

719535375144152565112049167Social networking sites
7%9%6%9%9%11%1%3%8%20%*1%6%15%8%or apps such as

43%57%21%22%31%27%1%3%15%i39%aghi*1%12%edei    29%acdeFacebook, or LinkedIn on
a mobile phone

6124284-116--5518Comments on
1%1%1%1%1%1%-1%*2%--2%1%1%websites\forums on a

33%67%21%12%46%22%-5%7%32%--29%27%mobile phone

1538972315-151435101654Skype or other Internet
2%4%1%2%4%4%-1%1%4%2%3%3%5%3%based phone service on a

28%72%mo16%12%43%o29%-2%9%27%i6%9%18%30%mobile phone

1116573383333491824162682510177Voice calls on landline
11%7%13%9%6%8%23%12%7%5%15%6%8%3%9%phone
63%kn37%42%akn21%19%18%28%afg10%14%9%15%ab4%14%b       6%

352325101310831012639758Post (Letters, cards or
4%2%4%2%2%2%4%2%3%4%3%2%3%2%3%packages)

61%39%43%18%22%17%14%6%18%21%10%5%15%11%

142741024046282811254425143435216Meeting face to face
14%7%17%10%8%7%13%7%8%14%14%10%10%10%11%
66%ajkn34%47%ajkln19%21%13%13%5%12%20%11%7%16%n      16%
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 133 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11308797114195083712351403353651851282963252009Unweighted Base
100710025864215844182171543343251741403283352008Weighted Base

SUMMARY CODES

7498024323164663361251222692881041042682711550ANY
74%80%74%75%80%80%57%79%80%89%60%74%82%81%77%
48%52%mo28%20%30%22%8%8%i17%i19%agi7%7%17%eei     17%e

15220379741148951669117464693355ANY SOCIAL NETWORKING
15%20%13%18%19%21%2%10%21%36%2%4%14%28%18%
43%57%mo22%21%32%m25%mo2%4%i20%hi33%aghi1%2%13%dedei    26%acde

144303598515315114429269223610172447ANY EMAILS
14%30%10%20%26%36%7%27%28%21%12%26%31%21%22%
32%68%almo13%19%mo34%mo34%aklmo3%9%i21%i15%i5%8%e23%aeeimo   16%

778940374842362756112646167ANY INSTANT MESSAGING
8%9%7%9%8%10%1%4%8%17%*1%8%14%8%

46%54%24%22%29%25%2%4%16%i34%aghi*1%16%dedei    28%ade

312295177135174121675286895551104102606ANY VOICE CALLS
31%29%30%32%30%29%31%34%26%27%31%37%32%31%30%
51%49%29%22%29%20%11%9%14%15%9%8%17%17%

1531781516-45131113946ANY COMMENTS ON WEBSITE
1%3%1%2%3%4%-2%1%4%*1%4%3%2%FORUMS

33%67%14%18%32%35%mo-8%11%28%i2%3%29%20%

NUMBER OF WAYS
TO COMMUNICATE

54253733021233420310693178183857718417310791 mention
54%54%56%50%57%48%49%60%53%56%49%55%56%52%54%
50%50%31%20%31%19%10%9%16%17%8%7%17%16%

1041244757626214204343101832472282 mentions
10%12%8%13%11%15%6%13%13%13%6%13%10%14%11%
45%55%m21%25%m27%27%m6%9%19%19%5%8%14%21%e

554331242419441816742324983 mentions
5%4%5%6%4%5%2%2%5%5%4%3%7%7%5%

56%44%32%24%24%20%4%4%18%16%7%4%23%24%

203311813202413162-88534 mentions
2%3%2%2%2%5%1%2%4%5%1%-2%2%3%

37%63%22%15%25%38%o3%7%25%31%i4%-14%15%

286513153332-21630-42119935+ mentions
3%6%2%4%6%8%-1%5%9%-3%6%6%5%

30%70%mo14%16%35%mo34%mo-2%17%i33%ahi-5%23%eeim    21%e
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 133 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11308797114195083712351403353651851282963252009Unweighted Base
100710025864215844182171543343251741403283352008Weighted Base

1921621118192707428462655344745354None
19%16%19%19%16%17%34%18%14%8%31%24%14%13%18%
54%46%31%23%26%20%21%afgh8%f13%7%15%abc9%13%f      13%

66384323271119419121531319104Don't know
7%4%7%5%5%3%9%3%6%4%8%2%4%6%5%

63%jn37%41%jn22%26%11%18%4%18%11%14%3%13%18%

1.5821.932mo1.4991.6951.7912.126almo1.2091.4141.819i2.181ahi1.2871.5141.789e1.926e1.763eimAverage number of
mentions

1.3552.1111.2141.5212.0202.2200.5561.0261.7502.5400.6721.4131.6151.9831.794Standard Deviation
0.0020.0060.0030.0070.0100.0170.0020.0100.0110.0200.0040.0220.0110.0150.002Error Variance
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 133 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141159815188627369933855611152009Unweighted Base
143257714782227276833451711582008Weighted Base

2431092598441843463255352Emails on a computer
17%19%17%12%16%24%10%12%22%18%(laptop\desktop\netbook\
69%31%7%28%12%52%ag10%18%cdg         73%acdtablet)

173904250461251999145263Social networking sites
12%16%29%6%17%16%6%19%12%13%such as Facebook or
66%34%16%aefg19%17%g47%g7%38%abddg          55%dLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

26111434152191737Micro blogging sites
2%2%10%*2%2%*4%1%2%such as Twitter or

71%29%39%aefg8%12%40%g4%51%bdg           45%tumblr on a computer
(laptop\desktop\netbook\
tablet)

74351617156164161109Instant Messaging e.g.
5%6%11%2%6%8%2%8%5%5%Facebook Messenger, MSN

68%32%14%g15%14%g56%g6%38%ddg          56%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

101442438265774791145Skype calls or other
7%8%16%5%10%7%2%9%8%7%Internet based phone

69%31%16%aeg26%18%g39%5%32%dd           63%dservice on a computer
(laptop\desktop\netbook\
tablet)

641126-2810Free\paid for e-cards
*1%1%*1%1%-*1%*through a website on a

61%39%11%14%18%57%-17%83%computer
(laptop\desktop\netbook\
tablet)

2810584212132237Comments on
2%2%3%1%2%3%1%3%2%2%websites\forums on a

74%26%13%21%12%55%5%35%59%computer
(laptop\desktop\netbook\
tablet)

287464211102335Virtual assistance on a
2%1%2%1%2%3%*2%2%2%website on a computer

81%19%10%17%12%60%g4%29%67%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 133 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141159815188627369933855611152009Unweighted Base
143257714782227276833451711582008Weighted Base

22610424100481574698186330Voice calls on a mobile
16%18%17%12%18%20%14%19%16%16%phone
69%31%7%30%15%48%g14%30%g           56%

241162381248116064115223402Text messaging \ SMS on
17%28%26%15%30%21%19%22%19%20%a mobile phone
60%40%aj9%g31%20%aeg40%g16%29%g           55%

3117735342143348Picture messaging \ MMS
2%3%5%*2%4%1%3%3%2%on a mobile phone

64%36%14%g6%10%70%g4%28%g           68%

9263122517101740108155Emails on a mobile phone
6%11%8%3%6%13%2%8%9%8%

60%40%j8%g16%11%65%afg5%26%ddg          69%d

17452212-111021Micro blogging sites
1%1%4%*1%2%-2%1%1%such as Twitter or

80%20%25%g9%10%56%g-53%d47%tumblr on a mobile phone

6632141810576425098Instant messaging e.g.
5%6%9%2%4%7%2%8%4%5%BBM, Facebook Messenger,

67%33%14%g18%10%58%g6%43%abdg           51%iMessage on a mobile
phone

98692036288266695167Social networking sites
7%12%14%4%10%11%2%13%8%8%or apps such as

59%41%j12%g22%17%g49%g3%40%abddg          57%dFacebook, or LinkedIn on
a mobile phone

13632-13-61218Comments on
1%1%2%*-2%-1%1%1%websites\forums on a

69%31%18%g11%-71%g-33%67%mobile phone

3618898292163654Skype or other Internet
3%3%6%1%3%4%1%3%3%3%based phone service on a

67%33%15%g16%14%54%g3%29%g           67%mobile phone

13344*11320435019108177Voice calls on landline
9%8%*14%7%6%15%4%9%9%phone

75%25%*64%aefh11%h24%h28%abc11%ch          61%c

40186257216183358Post (Letters, cards or
3%3%4%3%2%3%2%4%3%3%packages)

70%30%10%42%12%36%11%32%57%
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 133 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141159815188627369933855611152009Unweighted Base
143257714782227276833451711582008Weighted Base

136801411229613961116216Meeting face to face
10%14%10%14%11%8%12%12%10%11%
63%37%j7%52%e13%28%18%28%54%

SUMMARY CODES

10505011275592326322274308931550ANY
73%87%86%68%85%82%68%83%77%77%
68%32%aj8%g36%15%ag41%ag15%28%abddg          58%d

22313254775916524137194355ANY SOCIAL NETWORKING
16%23%37%9%22%21%7%26%17%18%
63%37%aj15%aefg22%17%g46%g7%39%abddg          55%d

29515230117512494089318447ANY EMAILS
21%26%20%14%19%32%12%17%27%22%
66%34%j7%26%11%56%afgh9%20%dg          71%acd

1135424292392126985167ANY INSTANT MESSAGING
8%9%16%3%8%12%4%13%7%8%

68%32%14%ag17%14%g55%ag7%41%abddg          51%

431176452458123696154356606ANY VOICE CALLS
30%30%30%30%30%31%29%30%31%30%
71%29%7%40%13%39%16%25%59%

3313594292152946ANY COMMENTS ON WEBSITE
2%2%3%1%2%4%1%3%3%2%FORUMS

72%28%10%18%10%62%g4%32%63%

NUMBER OF WAYS
TO COMMUNICATE

7473328143016839917929760210791 mention
52%58%55%52%62%52%54%58%52%54%
69%31%8%40%16%eg37%17%28%56%

1557320733110432561412282 mentions
11%13%14%9%11%14%9%11%12%11%
68%32%9%32%13%46%g14%24%62%

643410311344123155983 mentions
4%6%7%4%5%6%3%6%5%5%

65%35%11%31%13%45%12%32%56%

252731572831238534 mentions
2%5%2%2%2%4%1%2%3%3%

48%52%j5%29%13%53%5%22%73%
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 133 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141159815188627369933855611152009Unweighted Base
143257714782227276833451711582008Weighted Base

59341210145723457935+ mentions
4%6%8%1%5%7%1%7%5%5%

63%37%13%g10%15%g61%ag2%37%ddg          61%d

2985616200361038859207354None
21%10%11%24%13%13%26%11%18%18%
84%i16%4%56%aefh10%29%25%abc17%ci          59%c

8420563432192857104Don't know
6%3%3%8%1%4%6%5%5%5%

81%19%5%60%ef4%31%18%27%f           55%

1.7231.8472.229g1.4151.722g1.992g1.3181.864d1.827d1.763dgAverage number of
mentions

1.8401.6932.9570.9761.7661.9930.7172.0651.8311.794Standard Deviation
0.0030.0060.0670.0020.0130.0070.0020.0090.0040.002Error Variance
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 133 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271541219331334692433621532539995422009Unweighted Base
550371157120633732871442354*15326010285132008Weighted Base

121104349357253143489234621856352Emails on a computer
22%28%22%17%21%16%20%11%16%15%18%21%11%18%(laptop\desktop\netbook\
34%29%a99%a10%21%g15%41%g13%2%7%13%62%bbg     16%tablet)

14481255335156903411204114448263Social networking sites
26%22%16%16%15%17%13%8%21%13%16%14%9%13%such as Facebook or
55%al31%a97%12%g19%g21%g34%13%4%8%15%55%g      18%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

271537361288346141037Micro blogging sites
5%4%2%1%2%4%1%2%5%3%2%1%2%2%such as Twitter or

73%al41%100%8%17%32%22%21%8%11%18%37%27%tumblr on a computer
(laptop\desktop\netbook\
tablet)

6936107141729341467196117109Instant Messaging e.g.
13%10%7%7%5%9%5%3%10%5%7%6%3%5%Facebook Messenger, MSN
63%al33%a98%13%16%26%g32%13%5%6%17%56%16%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

68411442127265218118208520145Skype calls or other
12%11%9%10%8%8%7%4%21%5%8%8%4%7%Internet based phone
47%a28%99%14%g19%18%36%13%8%abcde5%14%59%b14%service on a computer

(laptop\desktop\netbook\
tablet)

5410131411--8110Free\paid for e-cards
1%1%1%*1%*1%*1%--1%**through a website on a

55%44%100%6%27%12%44%11%6%--83%11%computer
(laptop\desktop\netbook\
tablet)

2314363591643-821537Comments on
4%4%2%1%2%3%2%1%5%-3%2%1%2%websites\forums on a

61%a37%97%7%14%24%43%12%7%e-23%56%14%computer
(laptop\desktop\netbook\
tablet)

22183528616323322435Virtual assistance on a
4%5%2%1%2%2%2%1%4%2%1%2%1%2%website on a computer

64%a52%al100%7%22%16%47%9%7%9%10%63%12%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 133 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271541219331334692433621532539995422009Unweighted Base
550371157120633732871442354*15326010285132008Weighted Base

11465256466157996714244916083330Voice calls on a mobile
21%18%16%22%18%17%14%16%26%16%19%16%16%16%phone
35%20%78%14%h18%17%30%20%4%7%15%49%25%

139943374396811186412297419395402Text messaging \ SMS on
25%25%21%21%29%25%16%15%21%19%28%19%19%20%a mobile phone
35%23%84%11%24%agh20%gh29%16%3%7%18%abc48%24%

29204665101611125271448Picture messaging \ MMS
5%5%3%3%1%3%2%3%2%1%2%3%3%2%on a mobile phone

60%a42%a95%13%10%21%34%23%2%4%11%55%28%

9268147143338521849229526155Emails on a mobile phone
17%18%9%7%10%12%7%4%7%6%8%9%5%8%
60%al44%al95%9%21%g24%g33%12%2%6%14%61%b17%

15621117671-58721Micro blogging sites
3%2%1%1%*2%1%2%2%-2%1%1%1%such as Twitter or

73%a29%100%5%5%32%27%31%5%-25%37%33%tumblr on a mobile phone

582994102423301231318471798Instant messaging e.g.
11%8%6%5%7%7%4%3%6%8%7%5%3%5%BBM, Facebook Messenger,
59%al30%96%10%25%g23%30%12%3%13%18%48%18%iMessage on a mobile

phone

101511571642425315314339125167Social networking sites
18%14%10%8%12%13%7%3%6%9%13%9%5%8%or apps such as
61%al31%a95%10%25%g25%gh32%9%2%8%20%b55%bg      15%Facebook, or LinkedIn on

a mobile phone

15917225722-410318Comments on
3%3%1%1%1%2%1%1%3%-2%1%1%1%websites\forums on a

84%a51%95%9%13%29%38%12%9%-22%53%17%mobile phone

3114528101018744831854Skype or other Internet
6%4%3%4%3%3%3%2%7%2%3%3%2%3%based phone service on a

58%a26%97%15%19%20%33%14%7%7%15%57%14%mobile phone

2015107231520605947139063177Voice calls on landline
4%4%7%11%5%6%8%14%7%5%5%9%12%9%phone

12%9%61%13%j9%11%34%33%ahij2%4%7%51%mn     36%d

20124010871815356281558Post (Letters, cards or
4%3%3%5%2%2%3%4%6%3%2%3%3%3%packages)

34%20%69%17%14%12%32%26%6%8%10%49%27%

432214930383374408172710956216Meeting face to face
8%6%9%15%11%10%10%10%14%11%10%11%11%11%

20%10%69%14%18%15%34%19%3%8%13%50%26%
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 133 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271541219331334692433621532539995422009Unweighted Base
550371157120633732871442354*15326010285132008Weighted Base

SUMMARY CODES

4803141283183285270525288501232147983651550ANY
87%85%82%89%84%82%73%68%92%80%82%78%71%77%
31%al20%a83%a12%agh18%agh17%gh34%19%3%ab8%14%b51%bbg     24%

1921043404074851124412276318468355ANY SOCIAL NETWORKING
35%28%22%20%22%26%16%10%23%18%24%18%13%18%
54%al29%a96%a11%g21%g24%agh31%12%3%8%18%b52%g      19%

169143435439277175609296027575447ANY EMAILS
31%38%28%21%27%24%24%14%16%19%23%27%15%22%
38%a32%al97%a10%21%g17%g39%g13%2%6%13%b62%abbg     17%

95491612135395022717308330167ANY INSTANT MESSAGING
17%13%10%10%10%12%7%5%14%11%11%8%6%8%
57%al30%a96%13%21%23%g30%13%4%10%18%b50%18%

179103468819889203134273872314155606ANY VOICE CALLS
33%28%30%39%29%27%28%32%49%25%28%31%30%30%
30%17%77%13%ahi16%15%34%22%4%abcde6%12%52%26%

29204438102243-1027646ANY COMMENTS ON WEBSITE
5%5%3%1%2%3%3%1%5%-4%3%1%2%FORUMS

62%a43%a95%6%16%22%47%9%6%e-23%59%13%

NUMBER OF WAYS
TO COMMUNICATE

262183863128184180367221338914353927510791 mention
48%49%55%62%55%55%51%52%62%58%55%52%54%54%
24%17%80%n12%17%17%34%20%3%8%13%50%25%

8252188224544773951930127462282 mentions
15%14%12%11%13%14%11%9%10%12%12%12%9%11%
36%23%83%10%20%19%34%17%2%8%13%56%20%

422287152212361359144623983 mentions
8%6%6%7%6%4%5%3%9%6%6%5%4%5%

43%23%89%15%22%12%37%14%5%10%15%47%23%

271753715111731*10348534 mentions
5%5%3%3%4%3%2%1%2%*4%3%2%3%

52%a33%100%13%28%g21%g33%5%2%1%19%64%15%

673991122023271155165313935+ mentions
12%10%6%6%6%7%4%3%10%3%6%5%3%5%
72%al42%al98%13%21%25%g29%12%6%b6%18%57%14%
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 133 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271541219331334692433621532539995422009Unweighted Base
550371157120633732871442354*15326010285132008Weighted Base

585222518344215410631736186113354None
10%14%14%9%10%13%22%25%5%11%14%18%22%18%
16%15%64%5%10%12%44%ijk30%aijk1%5%10%52%jkn    32%ef

12563619153629214104435104Don't know
2%1%4%3%6%5%5%7%3%9%4%4%7%5%

11%5%60%5%18%14%34%28%2%13%9%43%mn     34%

2.413al2.298al1.8691.7561.8441.9391.7451.5542.0591.5341.9061.8291.5701.763Average number of
mentions

2.4642.3891.9371.6361.5972.1371.7651.7662.3471.2052.0441.8161.6501.794Standard Deviation
0.0130.0210.0030.0140.0090.0170.0060.0110.0970.0120.0200.0040.0070.002Error Variance
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 133 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129241315962009Unweighted Base
696131341815902008Weighted Base

11923369283352Emails on a computer
17%18%17%18%18%(laptop\desktop\netbook\
34%66%20%80%tablet)

11914453211263Social networking sites
17%11%13%13%13%such as Facebook or
45%d55%20%80%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

152172937Micro blogging sites
2%2%2%2%2%such as Twitter or

42%58%20%80%tumblr on a computer
(laptop\desktop\netbook\
tablet)

47613177109Instant Messaging e.g.
7%5%8%5%5%Facebook Messenger, MSN

44%56%29%71%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

499628117145Skype calls or other
7%7%7%7%7%Internet based phone

34%66%19%81%service on a computer
(laptop\desktop\netbook\
tablet)

46-1010Free\paid for e-cards
1%*-1%*through a website on a

39%61%-100%computer
(laptop\desktop\netbook\
tablet)

162182937Comments on
2%2%2%2%2%websites\forums on a

43%57%21%79%computer
(laptop\desktop\netbook\
tablet)

122372835Virtual assistance on a
2%2%2%2%2%website on a computer

34%66%21%79%(laptop\desktop\netbook\
tablet)

9723286244330Voice calls on a mobile
14%18%21%15%16%phone
30%70%26%74%
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 133 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129241315962009Unweighted Base
696131341815902008Weighted Base

16523798305402Text messaging \ SMS on
24%18%23%19%20%a mobile phone
41%d59%24%76%

143574248Picture messaging \ MMS
2%3%2%3%2%on a mobile phone

28%72%14%86%

5410222133155Emails on a mobile phone
8%8%5%8%8%

35%65%14%86%

91251621Micro blogging sites
1%1%1%1%1%such as Twitter or

43%57%25%75%tumblr on a mobile phone

4157247498Instant messaging e.g.
6%4%6%5%5%BBM, Facebook Messenger,

42%58%25%75%iMessage on a mobile
phone

769036130167Social networking sites
11%7%9%8%8%or apps such as
46%d54%22%78%Facebook, or LinkedIn on

a mobile phone

5139918Comments on
1%1%2%1%1%websites\forums on a

28%72%49%b51%mobile phone

1440163854Skype or other Internet
2%3%4%2%3%based phone service on a

26%74%30%70%mobile phone

4812932145177Voice calls on landline
7%10%8%9%9%phone

27%73%18%82%

1641144358Post (Letters, cards or
2%3%3%3%3%packages)

28%72%25%75%

6814853163216Meeting face to face
10%11%13%10%11%
31%69%25%75%
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 133 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129241315962009Unweighted Base
696131341815902008Weighted Base

SUMMARY CODES

550100032212281550ANY
79%76%77%77%77%
36%64%21%79%

15819774281355ANY SOCIAL NETWORKING
23%15%18%18%18%
45%ad55%21%79%

14829981366447ANY EMAILS
21%23%19%23%22%
33%67%18%82%

689947120167ANY INSTANT MESSAGING
10%8%11%8%8%
41%59%28%72%

181425134472606ANY VOICE CALLS
26%32%32%30%30%
30%70%e22%78%

1729123446ANY COMMENTS ON WEBSITE
2%2%3%2%2%FORUMS

37%63%26%74%

NUMBER OF WAYS
TO COMMUNICATE

38169821486510791 mention
55%53%51%54%54%
35%65%20%80%

78150501782282 mentions
11%11%12%11%11%
34%66%22%78%

32662870983 mentions
5%5%7%4%5%

33%67%28%72%

26271142534 mentions
4%2%3%3%3%

49%51%20%80%

34592072935+ mentions
5%4%5%5%5%

36%64%22%78%
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 133 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129241315962009Unweighted Base
696131341815902008Weighted Base

11324171283354None
16%18%17%18%18%
32%68%20%80%

32722580104Don't know
5%5%6%5%5%

31%69%24%76%

1.7991.7431.8861.7301.763Average number of
mentions

1.8241.7782.0031.7351.794Standard Deviation
0.0060.0030.0130.0020.002Error Variance
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 133 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444295142931684202009Unweighted Base
46*185199209110*100*46*3227390*2094202008Weighted Base

63728301926155212242579352Emails on a computer
12%20%14%14%18%26%32%16%16%27%12%19%18%(laptop\desktop\netbook\
2%11%8%9%5%7%c4%cjk15%3%7%c7%22%tablet)

16221838172413610132642263Social networking sites
36%12%9%18%15%24%2%11%14%14%12%10%13%such as Facebook or
6%abcdefg8%7%14%bg6%9%abfgk*14%4%5%10%16%LinkedIn on a computer
ijkl(laptop\desktop\netbook\

tablet)

213434-9-14837Micro blogging sites
4%1%1%2%2%4%-3%-1%2%2%2%such as Twitter or
5%3%8%10%7%11%-23%-3%11%21%tumblr on a computer

(laptop\desktop\netbook\
tablet)

58166913118141415109Instant Messaging e.g.
10%4%8%3%8%13%3%5%2%4%7%4%5%Facebook Messenger, MSN
4%7%15%5%8%12%abejl1%16%1%3%13%14%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

9111413210121771931145Skype calls or other
19%6%7%6%2%10%3%6%10%8%9%7%7%Internet based phone
6%abfijkl7%9%9%1%7%1%14%5%5%13%21%service on a computer

(laptop\desktop\netbook\
tablet)

-2-1-1----1410Free\paid for e-cards
-1%-1%-1%----1%1%*through a website on a
-25%-13%-13%----11%37%computer

(laptop\desktop\netbook\
tablet)

3258-3-52-3637Comments on
7%1%2%4%-3%-2%2%-2%1%2%websites\forums on a
8%i5%13%21%-9%-15%4%-9%17%computer

(laptop\desktop\netbook\
tablet)

153312-10-12635Virtual assistance on a
2%3%2%1%1%2%-3%-1%1%1%2%website on a computer
3%14%9%8%4%7%-28%-4%7%17%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 133 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444295142931684202009Unweighted Base
46*185199209110*100*46*3227390*2094202008Weighted Base

729294714235441192288330Voice calls on a mobile
16%16%15%23%13%23%11%14%15%10%11%21%16%phone
2%9%9%14%c4%7%c2%13%3%3%7%27%c

11443756292845618203467402Text messaging \ SMS on
23%24%18%27%26%28%8%17%24%22%16%16%20%a mobile phone
3%11%9%14%b7%7%b1%14%4%5%8%17%

282452-84-3948Picture messaging \ MMS
3%4%1%2%5%2%-3%5%-2%2%2%on a mobile phone
3%16%5%9%11%5%-17%8%-7%19%

4151171714-2666940155Emails on a mobile phone
9%8%6%4%16%14%-8%8%7%4%10%8%
3%10%7%5%11%acgjk9%cj-17%4%4%6%26%

111412-5--2321Micro blogging sites
2%1%1%2%1%2%-2%--1%1%1%such as Twitter or
5%5%5%17%6%9%-26%--10%16%tumblr on a mobile phone

3511998-174582098Instant messaging e.g.
6%3%5%4%8%8%-5%5%6%4%5%5%BBM, Facebook Messenger,
3%6%11%9%9%8%-18%4%5%8%21%iMessage on a mobile

phone

91817111512235641919167Social networking sites
20%10%8%5%14%12%4%11%9%4%9%5%8%or apps such as
6%abdj11%10%6%9%b7%b1%21%b4%2%11%12%Facebook, or LinkedIn on

a mobile phone

2122-1-32-2318Comments on
5%1%1%1%-1%-1%2%-1%1%1%websites\forums on a

11%6%11%11%-5%-18%9%-12%16%mobile phone

357513-47161154Skype or other Internet
7%3%4%2%1%3%-1%9%1%3%3%3%based phone service on a
6%10%14%9%3%6%-7%13%abdfij2%11%20%mobile phone

724161453435941046177Voice calls on landline
15%13%8%7%5%3%9%11%12%5%5%11%9%phone
4%h13%h9%8%3%2%2%20%5%h2%6%26%

1454121101242358Post (Letters, cards or
2%2%3%2%1%2%2%3%1%3%2%5%3%packages)
2%7%9%7%1%3%1%17%2%4%7%39%
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 133 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444295142931684202009Unweighted Base
46*185199209110*100*46*3227390*2094202008Weighted Base

215291563438751775216Meeting face to face
4%8%15%7%5%3%10%12%9%6%8%18%11%
1%7%13%h7%3%1%2%18%3%2%8%35%acdhijl

SUMMARY CODES

3714914916083793226060681323421550ANY
80%80%75%77%76%79%70%81%82%76%63%81%77%
2%10%c10%10%c5%5%2%17%c4%c4%9%c      22%c

19342443262735814163755355ANY SOCIAL NETWORKING
41%18%12%20%24%27%6%18%20%18%18%13%18%
5%abcdefg10%7%12%7%7%bgk1%16%4%4%11%15%
jkl

646343630341567152730107447ANY EMAILS
12%25%17%17%28%34%32%21%21%30%14%26%22%
1%10%8%8%7%8%acfjkm3%c15%3%6%c7%24%c

71221121417128571726167ANY INSTANT MESSAGING
14%7%11%6%13%16%3%9%6%8%8%6%8%
4%7%13%7%9%10%abjl1%17%3%4%10%16%

1956597120331093262047150606ANY VOICE CALLS
42%30%30%34%18%33%22%29%36%22%22%36%30%
3%ci9%10%12%i3%5%2%15%4%i3%8%25%ci

42610-4-82-3846ANY COMMENTS ON WEBSITE
9%1%3%5%-4%-2%2%-2%2%2%FORUMS
9%abcdil4%13%21%-9%-16%3%-7%17%

NUMBER OF WAYS
TO COMMUNICATE

17102109113564027189404510423710791 mention
37%55%55%54%51%40%58%59%55%51%50%56%54%
2%9%10%11%5%4%2%17%hm4%4%10%h      22%h

11261723121453881414472282 mentions
23%14%8%11%11%14%11%12%11%16%7%11%11%
5%ck11%7%10%5%6%2%17%3%6%6%21%

3105115811554130983 mentions
7%5%2%5%5%8%1%5%7%5%*7%5%
3%c10%c5%11%c6%8%c1%15%5%c4%1%c      31%c

 Page 1698

Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 133 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444295142931684202009Unweighted Base
46*185199209110*100*46*3227390*2094202008Weighted Base

115459-323416534 mentions
2%*3%2%5%9%-1%3%3%2%4%3%
2%1%10%7%10%17%acfjl-5%4%5%8%31%

510131057-1542912935+ mentions
10%6%6%5%4%7%-5%6%2%4%3%5%
5%11%14%11%5%8%-17%5%2%10%13%

92931382622104812156353354None
19%16%16%18%23%21%21%15%17%17%30%13%18%
2%8%9%11%7%6%3%14%3%4%18%abfkl15%

1719101-414171525104Don't know
2%4%10%5%1%-8%4%2%7%7%6%5%
1%7%18%ehi10%1%-4%h14%1%6%h14%24%

2.549f1.7361.7131.7381.8742.320af1.1891.6631.7741.5731.7421.7421.763Average number of
mentions

2.7731.7001.5131.7082.0422.1370.4391.7201.4921.0612.3021.7561.794Standard Deviation
0.1970.0190.0140.0200.0610.0560.0060.0120.0200.0150.0490.0090.002Error Variance
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 133 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172051104176167836016492009Unweighted Base
262174046*100*171169134416642008Weighted Base

483036263628570282352Emails on a computer
18%17%12%26%21%17%20%17%18%(laptop\desktop\netbook\
14%86%2%7%10%81%20%80%tablet)

3023316242220056207263Social networking sites
11%13%36%24%13%12%16%12%13%such as Facebook or
11%88%6%ade9%ad8%76%21%79%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

4332413082837Micro blogging sites
1%2%4%4%1%2%2%2%2%such as Twitter or

10%90%5%11%3%81%23%77%tumblr on a computer
(laptop\desktop\netbook\
tablet)

15945137842187109Instant Messaging e.g.
6%5%10%13%4%5%6%5%5%Facebook Messenger, MSN

13%87%4%12%ade6%77%20%80%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

241219101011628117145Skype calls or other
9%7%19%10%6%7%8%7%7%Internet based phone

17%83%6%ade7%7%80%19%81%service on a computer
(laptop\desktop\netbook\
tablet)

28-126-1010Free\paid for e-cards
1%*-1%1%*-1%*through a website on a

20%80%-13%25%61%-100%computer
(laptop\desktop\netbook\
tablet)

2353322983037Comments on
1%2%7%3%1%2%2%2%2%websites\forums on a
6%94%8%9%5%78%20%80%computer

(laptop\desktop\netbook\
tablet)

2331252672835Virtual assistance on a
1%2%2%2%3%2%2%2%2%website on a computer
5%95%3%7%14%76%21%79%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 133 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172051104176167836016492009Unweighted Base
262174046*100*171169134416642008Weighted Base

692607232927144286330Voice calls on a mobile
26%15%16%23%17%16%13%17%16%phone
21%ah79%2%7%9%82%13%87%

4235811284132372331402Text messaging \ SMS on
16%21%23%28%24%19%21%20%20%a mobile phone
10%89%3%7%10%80%18%82%

24622837113848Picture messaging \ MMS
1%3%3%2%4%2%3%2%2%on a mobile phone
4%96%3%5%16%76%22%78%

221324141412412143155Emails on a mobile phone
9%8%9%14%8%7%4%9%8%

14%85%3%9%9%80%8%c            92%c

-211211741721Micro blogging sites
-1%2%2%1%1%1%1%1%such as Twitter or
-100%5%9%5%81%21%79%tumblr on a mobile phone

138638583188198Instant messaging e.g.
5%5%6%8%3%5%5%5%5%BBM, Facebook Messenger,

13%87%3%8%6%84%18%82%iMessage on a mobile
phone

131549121812729138167Social networking sites
5%9%20%12%11%8%8%8%8%or apps such as
8%92%6%ad7%11%76%17%83%Facebook, or LinkedIn on

a mobile phone

1172111441418Comments on
*1%5%1%1%1%1%1%1%websites\forums on a
6%94%11%d5%6%77%24%76%mobile phone

94533542104454Skype or other Internet
3%3%7%3%3%2%3%3%3%based phone service on a

16%84%6%6%10%78%18%82%mobile phone

31144732314439138177Voice calls on landline
12%8%15%3%13%9%11%8%9%phone
17%82%4%f2%13%f81%22%78%

13441245194958Post (Letters, cards or
5%3%2%2%2%3%3%3%3%packages)

22%76%2%3%7%88%15%85%
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 133 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172051104176167836016492009Unweighted Base
262174046*100*171169134416642008Weighted Base

45171231319824192216Meeting face to face
17%10%4%3%8%12%7%12%11%
21%ah79%1%1%6%92%f11%89%

SUMMARY CODES

22613193779139129525212981550ANY
86%76%80%79%81%77%73%78%77%
15%ah85%2%5%9%84%16%84%

3831719273427671285355ANY SOCIAL NETWORKING
14%18%41%27%20%16%21%17%18%
11%89%5%ade7%d10%78%20%80%

623826344436377370447ANY EMAILS
24%22%12%34%26%21%22%22%22%
14%86%1%8%adg10%81%17%83%

251427171113232135167ANY INSTANT MESSAGING
10%8%14%16%7%8%9%8%8%
15%85%4%10%ad7%79%19%81%

114489193355499103503606ANY VOICE CALLS
43%28%42%33%32%30%30%30%30%
19%ah81%3%5%9%82%17%83%

34344236103746ANY COMMENTS ON WEBSITE
1%2%9%4%1%2%3%2%2%FORUMS
7%93%9%ade9%4%78%21%79%

NUMBER OF WAYS
TO COMMUNICATE

15192517409392916191810791 mention
58%53%37%40%54%55%47%55%54%
14%86%2%4%9%86%f15%f            85%c

32193111425177491792282 mentions
12%11%23%14%15%10%14%11%11%
14%85%5%d6%11%78%22%78%

25723810771979983 mentions
10%4%7%8%6%5%5%5%5%
25%ah74%3%8%10%78%19%81%

74619142647534 mentions
3%3%2%9%*2%2%3%3%

13%87%2%17%ade1%80%10%90%
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 133 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172051104176167836016492009Unweighted Base
262174046*100*171169134416642008Weighted Base

11825710711874935+ mentions
4%5%10%7%6%4%5%4%5%

12%88%5%8%11%76%20%80%

193349222529971283354None
7%19%19%21%15%18%21%17%18%
5%94%i2%6%7%84%20%i            80%

17871-7962184104Don't know
7%5%2%-4%6%6%5%5%

16%84%1%-7%93%20%80%

1.7081.7732.549d2.320ad1.7811.7051.8801.7401.763Average number of
mentions

1.3581.8622.7732.1371.7461.7331.8781.7771.794Standard Deviation
0.0080.0030.1970.0560.0220.0020.0140.0020.002Error Variance
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 133 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17771475181129448323217772009Unweighted Base
17821504180132445722717822008Weighted Base

335290152756017335352Emails on a computer
19%19%9%21%13%8%19%18%(laptop\desktop\netbook\
95%df82%df4%78%df17%5%cf           95%ctablet)

2551884184719255263Social networking sites
14%13%2%14%15%4%14%13%such as Facebook or
97%f71%f2%70%f27%f3%cf           97%cLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

35241241123537Micro blogging sites
2%2%*2%2%1%2%2%such as Twitter or

94%67%2%65%29%6%94%tumblr on a computer
(laptop\desktop\netbook\
tablet)

10682280263106109Instant Messaging e.g.
6%5%1%6%6%1%6%5%Facebook Messenger, MSN

97%76%2%74%24%3%97%cMessenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

1391104106336139145Skype calls or other
8%7%2%8%7%3%8%7%Internet based phone

96%f76%3%73%f23%4%96%cservice on a computer
(laptop\desktop\netbook\
tablet)

108-82-1010Free\paid for e-cards
1%1%-1%*-1%*through a website on a

100%77%-77%23%-100%computer
(laptop\desktop\netbook\
tablet)

3727*2710*3737Comments on
2%2%*2%2%*2%2%websites\forums on a

99%73%1%72%27%1%99%computer
(laptop\desktop\netbook\
tablet)

3429129613435Virtual assistance on a
2%2%*2%1%*2%2%website on a computer

98%84%2%82%16%2%98%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 133 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17771475181129448323217772009Unweighted Base
17821504180132445722717822008Weighted Base

330227-227103-330330Voice calls on a mobile
19%15%-17%23%-19%16%phone

100%f69%f-69%f31%afg-cf          100%c

402292-292110-402402Text messaging \ SMS on
23%19%-22%24%-23%20%a mobile phone

100%f73%f-73%f27%f-cf          100%c

4837-3711-4848Picture messaging \ MMS
3%2%-3%2%-3%2%on a mobile phone

100%77%-77%23%-100%

155120-12036-155155Emails on a mobile phone
9%8%-9%8%-9%8%

100%f77%f-77%f23%f-cf          100%c

2116-165-2121Micro blogging sites
1%1%-1%1%-1%1%such as Twitter or

100%74%-74%26%-100%tumblr on a mobile phone

9872-7227-9898Instant messaging e.g.
6%5%-5%6%-6%5%BBM, Facebook Messenger,

100%f73%f-73%f27%f-cf          100%ciMessage on a mobile
phone

167122-12244-167167Social networking sites
9%8%-9%10%-9%8%or apps such as

100%f73%f-73%f27%f-cf          100%cFacebook, or LinkedIn on
a mobile phone

1813-135-1818Comments on
1%1%-1%1%-1%1%websites\forums on a

100%73%-73%27%-100%mobile phone

5437-3716-5454Skype or other Internet
3%2%-3%4%-3%3%based phone service on a

100%69%-69%31%-100%mobile phone

12717750127-50127177Voice calls on landline
7%12%28%10%-22%7%9%phone

72%d100%adh28%adegh72%d-28%abd            72%

463482620124658Post (Letters, cards or
3%2%4%2%4%5%3%3%packages)

79%58%14%44%35%e21%79%
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 133 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17771475181129448323217772009Unweighted Base
17821504180132445722717822008Weighted Base

169144321125747169216Meeting face to face
9%10%18%8%12%21%9%11%

78%67%15%aegh52%26%22%ab78%

SUMMARY CODES

14241150100105037412614241550ANY
80%76%56%79%82%55%80%77%
92%f74%f6%68%f24%f8%cf           92%c

3462555250969346355ANY SOCIAL NETWORKING
19%17%3%19%21%4%19%18%
97%f72%f1%70%f27%f3%cf           97%c

430362153478317430447ANY EMAILS
24%24%9%26%18%8%24%22%
96%df81%f3%78%df19%f4%cf           96%c

1641222120443164167ANY INSTANT MESSAGING
9%8%1%9%10%1%9%8%

98%f73%f1%72%f26%f2%cf           98%c

5514725341813255551606ANY VOICE CALLS
31%31%30%32%29%24%31%30%
91%78%9%69%22%9%91%

4634*3412*4646ANY COMMENTS ON WEBSITE
3%2%*3%3%*3%2%FORUMS

99%74%1%73%26%1%99%

NUMBER OF WAYS
TO COMMUNICATE

9657879169726911496510791 mention
54%52%50%53%59%50%54%54%
89%73%8%65%25%11%89%

22217751724962222282 mentions
12%12%3%13%11%3%12%11%
97%f78%f2%76%f22%f3%cf           97%c

947227024494983 mentions
5%5%1%5%5%2%5%5%

96%74%3%71%25%4%96%

514123912251534 mentions
3%3%1%3%3%1%3%3%

97%78%3%74%22%3%97%
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 133 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17771475181129448323217772009Unweighted Base
17821504180132445722717822008Weighted Base

9272*7220*92935+ mentions
5%5%*5%4%*5%5%

100%f78%f*78%f22%*cf          100%c

284291632285670284354None
16%19%35%17%12%31%16%18%
80%82%d18%adegh64%16%20%abd            80%

73631746273173104Don't know
4%4%9%4%6%14%4%5%

70%61%16%egh45%25%30%ab70%

1.815f1.781f1.1711.839f1.747f1.1701.815c1.763cfAverage number of
mentions

1.8541.7690.6211.8311.9210.5991.8541.794Standard Deviation
0.0020.0030.0040.0030.0090.0030.0020.002Error Variance
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 133 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393302009Unweighted Base
4263734504403202008Weighted Base

28981047250352Emails on a computer
7%26%23%16%16%18%(laptop\desktop\netbook\
8%28%abcf30%af20%ff            14%ftablet)

863808626263Social networking sites
2%17%18%20%8%13%such as Facebook or
3%24%bf30%bf33%abff            10%fLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-10714537Micro blogging sites
-3%2%3%2%2%such as Twitter or
-27%f20%39%ff            13%tumblr on a computer

(laptop\desktop\netbook\
tablet)

324253917109Instant Messaging e.g.
1%6%6%9%5%5%Facebook Messenger, MSN
3%22%f23%f36%aff            16%fMessenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

1031503816145Skype calls or other
2%8%11%9%5%7%Internet based phone
7%22%f34%bf26%ff            11%service on a computer

(laptop\desktop\netbook\
tablet)

-116210Free\paid for e-cards
-**1%1%*through a website on a
-13%12%57%17%computer

(laptop\desktop\netbook\
tablet)

-91014337Comments on
-3%2%3%1%2%websites\forums on a
-25%f28%f37%ff             9%computer

(laptop\desktop\netbook\
tablet)

-9108835Virtual assistance on a
-2%2%2%2%2%website on a computer
-25%f28%f24%ff            23%f(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 133 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393302009Unweighted Base
4263734504403202008Weighted Base

5858738953330Voice calls on a mobile
14%15%16%20%16%16%phone
17%17%22%27%16%

61771119756402Text messaging \ SMS on
14%21%25%22%17%20%a mobile phone
15%19%28%f24%ff            14%

4131212848Picture messaging \ MMS
1%3%3%3%3%2%on a mobile phone
8%26%25%25%17%

868303217155Emails on a mobile phone
2%18%7%7%5%8%
5%44%abcdf20%f20%ff            11%

-659221Micro blogging sites
-2%1%2%*1%such as Twitter or
-29%22%42%f7%tumblr on a mobile phone

23120341198Instant messaging e.g.
*8%5%8%3%5%BBM, Facebook Messenger,
2%32%bf21%f34%ff            11%fiMessage on a mobile

phone

255405614167Social networking sites
1%15%9%13%4%8%or apps such as
1%33%abf24%f33%abff             8%fFacebook, or LinkedIn on

a mobile phone

1852218Comments on
*2%1%1%1%1%websites\forums on a
5%46%28%12%9%mobile phone

1121915754Skype or other Internet
*3%4%3%2%3%based phone service on a
2%22%f35%f28%ff            12%mobile phone

7017212742177Voice calls on landline
16%5%5%6%13%9%phone
39%acde10%12%15%d            24%cde

9109131758Post (Letters, cards or
2%3%2%3%5%3%packages)

15%16%16%23%29%
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 133 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393302009Unweighted Base
4263734504403202008Weighted Base

6336254845216Meeting face to face
15%10%5%11%14%11%
29%d16%11%22%dd            21%d

SUMMARY CODES

2673123593632501550ANY
63%84%80%82%78%77%
17%20%f23%f23%ff            16%f

109210011638355ANY SOCIAL NETWORKING
2%25%22%26%12%18%
3%26%abf28%bf33%abff            11%f

331381239559447ANY EMAILS
8%37%27%21%18%22%
7%31%abcdf28%bf21%ff            13%f

542386021167ANY INSTANT MESSAGING
1%11%8%14%7%8%
3%25%f23%f36%abff            13%f

13295134143102606ANY VOICE CALLS
31%26%30%33%32%30%
22%16%22%24%17%

1121315546ANY COMMENTS ON WEBSITE
*3%3%3%2%2%FORUMS
2%27%f28%f33%ff            11%

NUMBER OF WAYS
TO COMMUNICATE

23019723522419310791 mention
54%53%52%51%60%54%
21%18%22%21%18%

26456665252282 mentions
6%12%15%15%8%11%

11%20%f29%bf29%bff            11%

325243115983 mentions
1%7%5%7%5%5%
3%25%f24%f32%ff            15%f

5188157534 mentions
1%5%2%4%2%3%
9%34%f15%29%14%
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 133 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393302009Unweighted Base
4263734504403202008Weighted Base

327272710935+ mentions
1%7%6%6%3%5%
3%29%f29%f29%ff            10%

13451695248354None
31%14%15%12%15%18%
38%abcde15%19%15%c            14%

269222522104Don't know
6%3%5%6%7%5%

25%9%21%24%21%

1.2302.039f1.835f1.961f1.596f1.763fAverage number of
mentions

0.7592.1011.8261.9971.6821.794Standard Deviation
0.0020.0150.0090.0110.0110.002Error Variance
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Communication (QS8300 - 230711)

Q.6A Which, if any, of these methods do you use to communicate MORE than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 134 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842026863169042026829533637131910759342009Unweighted Base
18820339129566266139129532733637628510319772008Weighted Base

246628446610172123404484Emails on a computer
1%2%2%2%4%7%2%2%3%5%6%8%4%4%4%(laptop\desktop\netbook\
3%5%8%7%33%53%hilmo8%7%12%21%25%im28%aghilm48%52%tablet)

no

2233152133610129222142Social networking sites
1%1%1%1%2%3%1%1%2%3%3%3%2%2%2%such as Facebook or
4%4%8%7%36%49%8%7%13%23%27%21%51%49%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-332139326791151227Micro blogging sites
-1%1%1%2%1%1%1%2%2%2%*1%1%1%such as Twitter or
-10%10%7%48%35%10%7%21%27%33%2%55%45%tumblr on a computer

(laptop\desktop\netbook\
tablet)

-55293252451617212849Instant Messaging e.g.
-2%1%1%1%5%1%1%1%2%4%6%2%3%2%Facebook Messenger, MSN
-10%10%4%19%66%aghikl10%4%9%11%32%o34%afghik43%57%Messenger, Skype IM on a

molmocomputer
(laptop\desktop\netbook\
tablet)

-44716204779128212647Skype calls or other
-2%1%2%2%3%1%2%2%3%3%3%2%3%2%Internet based phone
-7%7%15%34%43%7%15%14%20%26%17%45%55%service on a computer

(laptop\desktop\netbook\
tablet)

-44231042225581119Free\paid for e-cards
-2%1%1%1%2%1%1%*1%1%2%1%1%1%through a website on a
-19%19%10%18%53%19%10%8%10%25%29%41%59%computer

(laptop\desktop\netbook\
tablet)

-33-593-326371017Comments on
-1%1%-1%1%1%-1%1%2%1%1%1%1%websites\forums on a
-15%15%-31%53%15%-20%12%38%16%42%58%computer

(laptop\desktop\netbook\
tablet)

133-783-345271118Virtual assistance on a
*1%1%-1%1%1%-1%1%1%1%1%1%1%website on a computer
3%14%18%-39%43%18%-16%23%30%13%37%63%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 134 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842026863169042026829533637131910759342009Unweighted Base
18820339129566266139129532733637628510319772008Weighted Base

67129364012918181921504797Voice calls on a mobile
3%3%3%3%5%6%3%3%5%5%5%7%5%5%5%phone
6%7%13%9%37%41%13%9%19%18%19%22%51%49%

14561935565142015264065Text messaging \ SMS on
1%2%1%2%3%5%1%2%1%4%5%5%2%4%3%a mobile phone
2%6%7%9%29%54%gimo7%9%7%22%31%gimo23%imo39%61%

134-6244-151212142034Picture messaging \ MMS
*2%1%-1%4%1%-*1%3%4%1%2%2%on a mobile phone
2%10%12%-17%71%aghkl12%-4%14%35%hl36%aghikl40%60%

m

-22361423246891625Emails on a mobile phone
-1%1%1%1%2%1%1%1%1%1%3%1%2%1%
-9%9%11%24%55%9%11%9%15%22%33%37%63%

-44-694-336313719Micro blogging sites
-2%1%-1%1%1%-1%1%2%1%1%1%1%such as Twitter or
-18%18%-33%49%18%-15%18%31%17%65%35%tumblr on a mobile phone

-44-8114-4565111323Instant messaging e.g.
-2%1%-1%2%1%-1%1%2%2%1%1%1%BBM, Facebook Messenger,
-15%15%-36%49%15%-16%20%26%22%45%55%iMessage on a mobile

phone

-33-9153-63115171127Social networking sites
-1%1%-1%2%1%-2%1%3%2%2%1%1%or apps such as
-10%10%-33%57%10%-22%11%39%hl18%61%39%Facebook, or LinkedIn on

a mobile phone

-44-664-33428715Comments on
-2%1%-1%1%1%-1%1%1%1%1%1%1%websites\forums on a
-24%24%-38%39%24%-20%18%29%10%57%43%mobile phone

-44*9174*36116131730Skype or other Internet
-2%1%*1%3%1%*1%2%3%2%1%2%1%based phone service on a
-12%12%1%29%57%12%1%10%19%38%hl19%44%56%mobile phone

1014243610494243647575341115143257Voice calls on landline
5%7%6%12%16%14%6%12%14%17%14%14%11%15%13%phone
4%6%9%14%40%imno36%imno9%14%18%imo22%imno21%imo16%imo45%imo    55%

2853821102392238211011312714381348307655Post (Letters, cards or
15%26%21%37%36%34%21%37%34%38%38%28%34%31%33%packages)
4%8%o12%17%imo37%imo34%imo12%17%imo17%imo19%imno22%imno12%o53%imo    47%
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 134 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842026863169042026829533637131910759342009Unweighted Base
18820339129566266139129532733637628510319772008Weighted Base

19153318767433182749472798105202Meeting face to face
10%7%9%6%12%11%9%6%8%15%12%10%9%11%10%
9%7%17%9%38%37%17%9%13%24%hl23%13%48%52%

SUMMARY CODES

56851411654374791411651972392752046206021222ANY
30%42%36%56%66%72%36%56%60%71%73%72%60%62%61%
5%7%12%14%imno36%hilmno39%aghilm12%14%imno16%imno20%aghilm22%aghilm17%aghilm51%imno   49%

nononono

245529425511172418453580ANY SOCIAL NETWORKING
1%2%1%2%4%6%1%2%3%5%6%6%4%4%4%
2%4%6%6%36%52%hilmo6%6%14%22%im30%hilmo22%hilmo57%43%

268732538711202429465499ANY EMAILS
1%3%2%2%5%8%2%2%3%6%6%10%4%5%5%
2%6%8%7%32%53%ahilmo8%7%11%20%im24%imo30%aghikl46%54%

mno

-552153552691619253257ANY INSTANT MESSAGING
-2%1%1%2%5%1%1%2%3%4%7%2%3%3%
-8%8%4%27%61%ahiklm8%4%11%16%27%o34%aghikl44%56%

omo

15233751141151375167748170179202381ANY VOICE CALLS
8%11%10%17%21%23%10%17%21%22%22%25%17%21%19%
4%6%10%13%imo37%imno40%imno10%13%imo18%imno19%imno21%imno18%imno47%imno   53%

-44-8114-5474121123ANY COMMENTS ON WEBSITE
-2%1%-1%2%1%-1%1%2%1%1%1%1%FORUMS
-15%15%-36%48%15%-20%16%30%18%51%49%

NUMBER OF WAYS
TO COMMUNICATE

48711191403303481191401551752001484814569371 mention
26%35%31%47%50%53%31%47%47%52%53%52%47%47%47%
5%8%13%15%imo35%imno37%aimno13%15%imo17%imno19%imno21%imno16%imno51%imno   49%

671318718413183240483696891862 mentions
3%3%3%6%11%13%3%6%10%12%13%13%9%9%9%
3%4%7%9%38%imno45%hilmno7%9%17%imo21%imno26%hilmno20%hilmno52%imno   48%

-33519303571316142731573 mentions
-2%1%2%3%5%1%2%2%4%4%5%3%3%3%
-5%5%9%34%52%imo5%9%12%22%im28%imo24%imo47%53%
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 134 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842026863169042026829533637131910759342009Unweighted Base
18820339129566266139129532733637628510319772008Weighted Base

2-211292111154716244 mentions
1%-**2%1%***3%1%1%1%2%1%
6%-6%4%52%38%6%4%5%47%aim20%17%31%69%

144247423161810185+ mentions
*2%1%1%1%1%1%1%1%*2%1%1%1%1%
3%20%24%12%22%42%24%12%17%6%34%8%45%55%

10993203109172131203109103697358318298615None
58%46%52%37%26%20%52%37%32%21%19%20%31%30%31%
18%adefg15%adefgj33%adefgh18%defjk28%21%33%adefgh18%defjk17%defj11%12%9%52%defj   48%

hjklkjkljkl

2324472053514720262728239478171Don't know
12%12%12%7%8%8%12%7%8%8%7%8%9%8%9%
13%14%28%12%31%30%28%12%15%16%16%13%55%45%

1.2261.6591.4871.2361.4221.4981.4871.2361.3761.4601.5401.4411.3871.4821.434Average number of
mentions

0.6882.5552.0370.6571.1571.3442.0370.6571.2361.0891.5431.0161.1931.4261.313Standard Deviation
0.0080.0690.0270.0030.0030.0040.0270.0030.0090.0050.0090.0040.0020.0040.001Error Variance
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 134 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11308797114195083712351403353651851282963252009Unweighted Base
100710025864215844182171543343251741403283352008Weighted Base

43412221221934112241162384Emails on a computer
4%4%4%5%4%5%1%3%3%7%2%1%5%7%4%(laptop\desktop\netbook\

51%49%26%25%26%23%3%5%14%26%i4%1%19%27%tablet)

1824991212121092151242Social networking sites
2%2%2%2%2%3%*1%3%3%1%1%2%4%2%such as Facebook or

43%57%22%21%28%28%2%4%25%20%6%3%12%28%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

121557781185215527Micro blogging sites
1%1%1%2%1%2%*1%2%2%1%1%2%1%1%such as Twitter or

45%55%19%27%26%28%3%4%29%18%6%3%19%17%tumblr on a computer
(laptop\desktop\netbook\
tablet)

163210722112-5143241849Instant Messaging e.g.
2%3%2%2%4%3%1%-2%4%2%1%1%5%2%Facebook Messenger, MSN

33%67%20%14%45%22%4%-10%29%6%4%9%38%acMessenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

17301071416256822101247Skype calls or other
2%3%2%2%2%4%1%3%2%3%1%2%3%4%2%Internet based phone

37%63%21%16%30%33%4%11%12%18%3%4%22%25%service on a computer
(laptop\desktop\netbook\
tablet)

10946632123212719Free\paid for e-cards
1%1%1%1%1%1%1%1%1%1%1%1%*2%1%through a website on a

53%47%24%30%33%14%10%6%10%15%9%4%8%38%computer
(laptop\desktop\netbook\
tablet)

51223841-332-2617Comments on
*1%*1%1%1%*-1%1%1%-1%2%1%websites\forums on a

29%71%13%16%45%25%6%-20%17%10%-12%36%computer
(laptop\desktop\netbook\
tablet)

51233842-232-5518Virtual assistance on a
1%1%*1%1%1%1%-1%1%1%-1%1%1%website on a computer

30%70%15%15%46%24%9%-13%16%9%-26%27%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 134 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11308797114195083712351403353651851282963252009Unweighted Base
100710025864215844182171543343251741403283352008Weighted Base

50463120301643182485181697Voice calls on a mobile
5%5%5%5%5%4%2%2%5%7%5%4%5%5%5%phone

52%48%32%21%31%17%4%4%19%25%i8%6%18%16%

3728211615133281214112465Text messaging \ SMS on
4%3%4%4%3%3%2%1%2%4%1%3%3%7%3%a mobile phone

57%43%32%25%23%19%5%3%13%18%2%6%16%37%ae

1618791172-572-11734Picture messaging \ MMS
2%2%1%2%2%2%1%-1%2%1%-*5%2%on a mobile phone

46%54%21%25%32%22%6%-14%20%6%-4%50%ac

197109241225114925Emails on a mobile phone
2%1%2%2%*1%*1%1%1%1%1%1%3%1%

74%26%38%36%9%17%4%7%8%18%6%5%16%37%

11875442-472-2319Micro blogging sites
1%1%1%1%1%1%1%-1%2%1%-1%1%1%such as Twitter or

59%41%36%24%22%19%10%-22%34%8%-12%15%tumblr on a mobile phone

71652972-352-5623Instant messaging e.g.
1%2%1%1%2%2%1%-1%2%1%-2%2%1%BBM, Facebook Messenger,

30%70%21%10%39%31%8%-14%23%7%-22%26%iMessage on a mobile
phone

1116741252-4111-5527Social networking sites
1%2%1%1%2%1%1%-1%3%*-2%1%1%or apps such as

40%60%24%15%43%17%7%-14%40%a3%-19%17%Facebook, or LinkedIn on
a mobile phone

7843442-332-2315Comments on
1%1%1%1%1%1%1%-1%1%1%-1%1%1%websites\forums on a

45%55%28%18%28%27%13%-23%21%11%-15%17%mobile phone

1020559112*382-51030Skype or other Internet
1%2%1%1%1%3%1%*1%2%1%-2%3%1%based phone service on a

34%66%17%16%29%38%6%1%11%25%5%-18%32%mobile phone

114144565786581312484111235653257Voice calls on landline
11%14%10%14%15%14%6%8%14%13%6%17%17%16%13%phone
44%56%m22%22%33%m22%5%5%19%i16%4%9%e22%ei      20%e

26439114212222117042551291224056111101655Post (Letters, cards or
26%39%24%29%38%41%19%35%39%38%23%40%34%30%33%packages)
40%60%almo22%19%34%lmo26%almo6%8%i20%i19%i6%8%e17%eimo   15%

10110256445052169353817104236202Meeting face to face
10%10%10%10%8%12%8%6%10%12%10%7%13%11%10%
50%50%28%22%25%26%8%4%17%19%8%5%21%18%
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 134 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11308797114195083712351403353651851282963252009Unweighted Base
100710025864215844182171543343251741403283352008Weighted Base

SUMMARY CODES

567655309257380276768022324165852142381222ANY
56%65%53%61%65%66%35%52%67%74%38%61%65%71%61%
46%54%mo25%21%m31%mo23%mo6%7%i18%hi20%ahi5%7%e17%eeim    19%ae

42392417201923172432121880ANY SOCIAL NETWORKING
4%4%4%4%3%5%1%2%5%7%2%1%4%5%4%

52%48%30%22%25%23%2%4%21%29%ai4%3%15%22%

55453024232234132552182899ANY EMAILS
5%4%5%6%4%5%1%3%4%8%3%2%6%8%5%

55%45%31%25%23%22%3%4%13%26%i5%2%18%28%

203713725122-7163281957ANY INSTANT MESSAGING
2%4%2%2%4%3%1%-2%5%2%1%2%6%3%

35%65%22%13%45%20%3%-13%28%h5%4%14%33%

1782039582121832020677318317578381ANY VOICE CALLS
18%20%16%20%21%20%9%13%20%22%10%22%23%23%19%
47%53%25%22%32%22%5%5%18%i19%i5%8%e20%eei     21%e

81563962-642-3723ANY COMMENTS ON WEBSITE
1%1%1%1%2%1%1%-2%1%1%-1%2%1%FORUMS

36%64%25%11%39%25%8%-25%18%7%-12%30%

NUMBER OF WAYS
TO COMMUNICATE

451486248203289197666817217453721571749371 mention
45%49%42%48%50%47%31%44%52%54%30%51%48%52%47%
48%52%26%22%31%21%7%7%18%i19%i6%8%e17%eei     19%e

80106384260467933476838371862 mentions
8%11%6%10%10%11%3%6%10%15%4%6%12%11%9%

43%57%m20%22%33%25%4%5%18%i26%ai3%5%20%ei      20%e

20371472017-2111333817573 mentions
2%4%2%2%3%4%-1%3%4%2%2%3%5%3%

35%65%24%12%35%30%-4%19%i23%i5%5%14%29%

111392211-1422-87244 mentions
1%1%1%**3%-1%1%1%1%-2%2%1%

45%55%36%9%10%45%k-4%17%9%6%-35%28%

51223752-232224185+ mentions
1%1%*1%1%1%1%-1%1%1%1%*1%1%

30%70%10%20%42%28%14%-14%17%9%12%9%25%
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 134 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11308797114195083712351403353651851282963252009Unweighted Base
100710025864215844182171543343251741403283352008Weighted Base

33528120413116211911364835890459073615None
33%28%35%31%28%28%52%41%25%18%52%32%27%22%31%
54%46%33%n21%26%19%18%afg10%fg13%9%15%abcd7%15%bf     12%

10566733243232910282718102524171Don't know
10%7%12%8%7%6%13%7%8%8%10%7%8%7%9%
61%jn39%43%ajkn19%25%14%17%6%16%15%11%6%14%14%

1.3651.4931.3441.3921.4521.5501.3921.2051.3881.4461.5981.2651.4581.5501.434Average number of
mentions

1.2151.3910.9491.4751.4221.3491.8680.5431.0801.1812.2250.7511.2341.4911.313Standard Deviation
0.0020.0030.0020.0080.0060.0070.0420.0040.0050.0050.0690.0080.0080.0100.001Error Variance

 Page 1719

Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 134 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141159815188627369933855611152009Unweighted Base
143257714782227276833451711582008Weighted Base

5133123063610353984Emails on a computer
4%6%8%4%2%5%3%7%3%4%(laptop\desktop\netbook\

61%39%14%f36%7%43%12%41%b46%tablet)

24184137176142242Social networking sites
2%3%3%2%3%2%2%3%2%2%such as Facebook or

58%42%11%31%17%41%14%33%53%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

141318414232327Micro blogging sites
1%2%*1%1%2%*1%2%1%such as Twitter or

53%47%2%31%14%53%6%10%84%tumblr on a computer
(laptop\desktop\netbook\
tablet)

351415133172232449Instant Messaging e.g.
2%2%10%2%1%2%1%4%2%2%Facebook Messenger, MSN

71%29%32%aefg26%7%35%4%48%bd48%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

29195145244123147Skype calls or other
2%3%3%2%2%3%1%2%3%2%Internet based phone

60%40%10%29%11%50%9%25%65%service on a computer
(laptop\desktop\netbook\
tablet)

1362548241319Free\paid for e-cards
1%1%2%1%1%1%1%1%1%1%through a website on a

67%33%13%24%21%42%10%23%67%computer
(laptop\desktop\netbook\
tablet)

1071618241117Comments on
1%1%1%1%*1%1%1%1%1%websites\forums on a

61%39%9%37%6%49%14%22%64%computer
(laptop\desktop\netbook\
tablet)

11715110241218Virtual assistance on a
1%1%1%1%*1%*1%1%1%website on a computer

63%37%8%28%6%58%9%21%70%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 134 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141159815188627369933855611152009Unweighted Base
143257714782227276833451711582008Weighted Base

69281238103713305497Voice calls on a mobile
5%5%8%5%4%5%4%6%5%5%phone

71%29%12%39%10%38%13%31%56%

36299236268203765Text messaging \ SMS on
3%5%6%3%2%3%3%4%3%3%a mobile phone

56%44%j14%35%10%40%13%31%56%

24104113152161634Picture messaging \ MMS
2%2%3%1%1%2%*3%1%2%on a mobile phone

70%30%12%33%10%46%5%48%47%

169411-113101225Emails on a mobile phone
1%2%2%1%-1%1%2%1%1%

63%37%14%44%-42%12%39%49%

81111216321419Micro blogging sites
1%2%*1%*1%1%*1%1%such as Twitter or

41%59%j4%60%5%31%14%12%74%tumblr on a mobile phone

1685747391123Instant messaging e.g.
1%1%4%1%1%1%1%2%1%1%BBM, Facebook Messenger,

68%32%23%31%17%29%14%39%47%iMessage on a mobile
phone

1413310510481527Social networking sites
1%2%2%1%2%1%1%2%1%1%or apps such as

52%48%10%36%17%37%15%29%56%Facebook, or LinkedIn on
a mobile phone

87-717241015Comments on
1%1%-1%*1%1%1%1%1%websites\forums on a

55%45%-48%7%46%13%24%64%mobile phone

219611310272130Skype or other Internet
1%2%4%1%1%1%1%1%2%1%based phone service on a

69%31%20%36%11%33%6%23%71%mobile phone

171871954411432964164257Voice calls on landline
12%15%13%7%15%19%9%12%14%13%phone
66%34%7%21%16%g56%ag11%25%g           64%

429226422069930878158418655Post (Letters, cards or
30%39%28%25%36%40%23%31%36%33%packages)
65%35%aj6%31%15%g47%ag12%24%dg          64%d
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 134 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141159815188627369933855611152009Unweighted Base
143257714782227276833451711582008Weighted Base

13072126939832643133202Meeting face to face
9%12%8%8%14%11%8%8%11%10%

64%36%6%34%19%g41%13%21%66%

SUMMARY CODES

7974251023891855451513427281222ANY
56%74%70%47%68%71%45%66%63%61%
65%35%aj8%g32%15%g45%ag12%28%ddgj         60%d

4536826123310234780ANY SOCIAL NETWORKING
3%6%6%3%5%4%3%4%4%4%

56%44%j10%33%16%41%12%29%59%

5940143864211424699ANY EMAILS
4%7%9%5%2%5%3%8%4%5%

60%40%14%f38%6%42%11%43%abd47%

411617156193272757ANY INSTANT MESSAGING
3%3%12%2%2%2%1%5%2%3%

71%29%30%aefg27%10%33%6%47%abd47%

255126371065518344102236381ANY VOICE CALLS
18%22%25%13%20%24%13%20%20%19%
67%33%10%g28%14%g48%ag11%27%g           62%d

1310110111361323ANY COMMENTS ON WEBSITE
1%2%1%1%*1%1%1%1%1%FORUMS

57%43%6%42%4%47%15%27%59%

NUMBER OF WAYS
TO COMMUNICATE

627310703131504041232675479371 mention
44%54%47%38%55%53%37%52%47%47%
67%33%aj7%33%16%g43%ag13%28%ddg          58%d

104822149249224471151862 mentions
7%14%14%6%9%12%7%9%10%9%

56%44%aj11%g26%13%50%g13%25%g           62%

4215101372722035573 mentions
3%3%7%2%3%4%1%4%3%3%

74%26%17%g23%12%47%4%35%d61%

121217314-519244 mentions
1%2%*1%1%2%-1%2%1%

51%49%2%28%11%59%-21%79%
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 134 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141159815188627369933855611152009Unweighted Base
143257714782227276833451711582008Weighted Base

12618172213185+ mentions
1%1%1%1%*1%1%*1%1%

66%34%8%44%6%41%14%14%72%

5021143433571176155121340615None
35%20%23%41%26%23%46%23%29%31%
82%i18%5%54%aefh11%29%25%abc20%cei         55%

1333811981647285490171Don't know
9%7%8%12%6%6%8%10%8%9%

78%22%6%57%aef9%27%16%32%52%

1.4161.4681.5411.4181.3131.4671.3351.3741.4821.434Average number of
mentions

1.3421.2601.2351.4571.0451.3021.3641.0681.4041.313Standard Deviation
0.0020.0040.0140.0050.0060.0030.0120.0030.0030.001Error Variance
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 134 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271541219331334692433621532539995422009Unweighted Base
550371157120633732871442354*15326010285132008Weighted Base

33673122120181231415381484Emails on a computer
6%2%5%6%6%6%3%3%6%9%6%4%3%4%(laptop\desktop\netbook\

40%m8%86%14%25%h24%h22%14%4%17%abc18%45%17%tablet)

151339851211532723742Social networking sites
3%4%2%4%2%4%2%1%5%1%3%2%1%2%such as Facebook or

36%31%92%20%13%30%27%11%7%4%17%55%17%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

76256541013-220227Micro blogging sites
1%2%2%3%2%1%1%*6%-1%2%*1%such as Twitter or

26%22%94%23%g20%16%37%3%12%abe-9%74%6%tumblr on a computer
(laptop\desktop\netbook\
tablet)

259448101015654924749Instant Messaging e.g.
5%3%3%4%3%3%2%1%9%2%3%2%1%2%Facebook Messenger, MSN

51%19%92%16%21%20%31%12%10%abc8%18%49%15%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

191043712716544727647Skype calls or other
3%3%3%4%3%2%2%1%7%2%3%3%1%2%Internet based phone

40%20%91%16%25%16%34%10%8%b7%15%56%13%service on a computer
(laptop\desktop\netbook\
tablet)

72164346241210219Free\paid for e-cards
1%1%1%2%1%1%1%*7%1%1%1%*1%through a website on a

37%10%85%19%17%19%34%10%19%abcd8%10%53%10%computer
(laptop\desktop\netbook\
tablet)

84144228123110217Comments on
1%1%1%2%1%1%1%*3%2%*1%*1%websites\forums on a

49%23%86%21%15%12%46%6%9%16%3%61%11%computer
(laptop\desktop\netbook\
tablet)

63153336323-11318Virtual assistance on a
1%1%1%1%1%1%1%1%3%2%-1%1%1%website on a computer

34%16%85%15%20%16%34%16%9%d14%-61%16%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 134 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271541219331334692433621532539995422009Unweighted Base
550371157120633732871442354*15326010285132008Weighted Base

3225828241541921515511397Voice calls on a mobile
6%7%5%4%7%5%6%2%4%10%6%5%3%5%phone

33%26%85%8%24%g16%43%g9%2%16%ab15%53%13%

251455141891774107331065Text messaging \ SMS on
4%4%4%7%5%3%2%2%8%6%3%3%2%3%a mobile phone

38%22%84%22%gh27%14%25%11%7%b15%b11%51%16%

19530376134-4617634Picture messaging \ MMS
4%1%2%2%2%2%2%1%-3%2%2%1%2%on a mobile phone

57%15%89%10%20%19%38%13%-13%17%51%18%

63213658414312525Emails on a mobile phone
1%1%1%2%2%1%1%1%2%3%1%1%1%1%

24%11%84%12%23%19%30%16%5%16%11%47%21%

4-175247222112219Micro blogging sites
1%-1%2%1%1%1%*3%1%1%1%*1%such as Twitter or

22%-87%24%11%20%35%10%8%9%7%63%13%tumblr on a mobile phone

71215529242214223Instant messaging e.g.
1%*1%3%1%1%1%*7%1%1%1%*1%BBM, Facebook Messenger,

32%6%89%23%21%9%40%8%16%abcd7%10%59%8%iMessage on a mobile
phone

92214576522414627Social networking sites
2%1%1%2%1%2%1%1%3%1%2%1%1%1%or apps such as

32%9%76%15%18%25%23%19%6%7%14%52%21%Facebook, or LinkedIn on
a mobile phone

3-13323522119315Comments on
*-1%1%1%1%1%1%3%1%*1%1%1%websites\forums on a

17%-87%17%15%19%33%16%10%6%4%60%20%mobile phone

121266388451514430Skype or other Internet
2%*2%3%1%2%1%1%10%1%2%1%1%1%based phone service on a

40%4%88%20%11%25%28%15%17%abcde4%15%48%15%mobile phone

1078622225554795356213715044257Voice calls on landline
20%23%14%12%16%14%13%8%11%14%14%15%8%13%phone
42%al33%al86%10%21%g18%37%14%2%8%14%58%bb      17%

20815157469137120224104215193354136655Post (Letters, cards or
38%41%37%33%41%37%31%25%39%33%36%34%27%33%packages)
32%23%a88%11%21%agh18%g34%16%3%8%14%54%bg      21%

644616924403667364132511843202Meeting face to face
12%12%11%12%12%11%9%8%7%8%10%11%8%10%
32%23%83%12%20%18%33%18%2%6%12%58%21%
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 134 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271541219331334692433621532539995422009Unweighted Base
550371157120633732871442354*15326010285132008Weighted Base

SUMMARY CODES

4072691048144250227410190391051746532501222ANY
74%73%67%70%74%69%57%45%72%69%67%64%49%61%
33%al22%a86%a12%gh20%agh19%agh34%g16%3%b9%b14%b53%bbg     20%

2918711614212294614441280ANY SOCIAL NETWORKING
5%5%4%8%4%6%3%2%8%4%5%4%2%4%

37%22%88%19%gh17%26%g27%11%5%7%18%55%15%

36987152522231441716451899ANY EMAILS
7%2%6%7%7%7%3%3%8%11%6%4%3%5%

37%9%87%15%25%h22%23%14%4%17%abc16%45%18%

2895211121018674930757ANY INSTANT MESSAGING
5%3%3%6%3%3%3%1%13%2%4%3%1%3%

49%16%92%20%g20%17%32%10%12%abcde7%16%52%13%

1491043274285661404713405521261381ANY VOICE CALLS
27%28%21%20%25%20%20%11%24%26%21%21%12%19%
39%al27%al86%11%g22%g17%g37%g12%3%11%b15%b56%bbg     16%

94205538224113423ANY COMMENTS ON WEBSITE
2%1%1%2%1%1%1%1%3%2%*1%1%1%FORUMS

40%17%85%20%21%13%36%10%7%15%5%56%17%

NUMBER OF WAYS
TO COMMUNICATE

27819779310318316732715827781254952119371 mention
50%53%50%50%54%51%46%37%51%51%48%48%41%47%
30%21%85%11%g20%g18%g35%g17%3%8%13%53%g      23%

8740164264346482341737101271862 mentions
16%11%10%13%13%14%7%5%8%11%14%10%5%9%
47%al21%88%14%gh23%gh25%gh26%12%2%9%20%b54%bb      14%

32205591110217558318573 mentions
6%5%3%4%3%3%3%2%8%4%3%3%2%3%

55%a35%96%15%19%17%37%12%8%b10%14%54%15%

8112139210--33171244 mentions
2%3%1%1%3%1%1%--2%1%2%*1%

35%47%90%13%39%g7%41%--13%b13%71%3%

311534352311102185+ mentions
1%*1%1%1%1%1%1%5%1%*1%*1%

18%6%86%16%22%16%31%14%16%abcd8%5%57%14%
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 134 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271541219331334692433621532539995422009Unweighted Base
550371157120633732871442354*15326010285132008Weighted Base

12390416476471247186113363302206615None
22%24%27%23%19%22%35%44%21%21%24%29%40%31%
20%15%68%8%10%12%40%ijk30%ahijk2%5%10%49%ijn    33%acdef

20111071623295746415237357171Don't know
4%3%7%8%7%9%8%11%7%10%9%7%11%9%

11%7%62%n9%13%17%33%27%2%9%13%42%mn     33%

1.5161.4381.4511.5321.4681.4241.4401.3141.945b1.4791.3801.4721.2741.434Average number of
mentions

1.2020.8331.3131.4291.0721.1851.4911.2532.4681.2480.7021.4101.1201.313Standard Deviation
0.0040.0030.0020.0130.0050.0060.0060.0080.1350.0140.0030.0030.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 134 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129241315962009Unweighted Base
696131341815902008Weighted Base

3846275784Emails on a computer
5%4%7%4%4%(laptop\desktop\netbook\

45%55%33%67%tablet)

1824123042Social networking sites
3%2%3%2%2%such as Facebook or

42%58%29%71%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

81862127Micro blogging sites
1%1%1%1%1%such as Twitter or

32%68%21%79%tumblr on a computer
(laptop\desktop\netbook\
tablet)

1534113749Instant Messaging e.g.
2%3%3%2%2%Facebook Messenger, MSN

30%70%24%76%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

1830113647Skype calls or other
3%2%3%2%2%Internet based phone

37%63%23%77%service on a computer
(laptop\desktop\netbook\
tablet)

71251419Free\paid for e-cards
1%1%1%1%1%through a website on a

38%62%24%76%computer
(laptop\desktop\netbook\
tablet)

51221417Comments on
1%1%1%1%1%websites\forums on a

27%73%14%86%computer
(laptop\desktop\netbook\
tablet)

31421618Virtual assistance on a
*1%*1%1%website on a computer

19%81%11%89%(laptop\desktop\netbook\
tablet)

3661296797Voice calls on a mobile
5%5%7%4%5%phone

37%63%30%70%
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 134 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129241315962009Unweighted Base
696131341815902008Weighted Base

1847194765Text messaging \ SMS on
3%4%4%3%3%a mobile phone

28%72%29%71%

92592534Picture messaging \ MMS
1%2%2%2%2%on a mobile phone

25%75%25%75%

71862025Emails on a mobile phone
1%1%1%1%1%

27%73%22%78%

91041519Micro blogging sites
1%1%1%1%1%such as Twitter or

49%51%21%79%tumblr on a mobile phone

91461723Instant messaging e.g.
1%1%2%1%1%BBM, Facebook Messenger,

38%62%27%73%iMessage on a mobile
phone

111652327Social networking sites
2%1%1%1%1%or apps such as

40%60%17%83%Facebook, or LinkedIn on
a mobile phone

51031215Comments on
1%1%1%1%1%websites\forums on a

34%66%18%82%mobile phone

131732730Skype or other Internet
2%1%1%2%1%based phone service on a

44%56%9%91%mobile phone

9116765192257Voice calls on landline
13%13%16%12%13%phone
35%65%25%75%

247407116538655Post (Letters, cards or
36%31%28%34%33%packages)
38%62%18%82%

7612645157202Meeting face to face
11%10%11%10%10%
38%62%22%78%
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 134 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129241315962009Unweighted Base
696131341815902008Weighted Base

SUMMARY CODES

4567662569661222ANY
66%58%61%61%61%
37%d63%21%79%

3348215980ANY SOCIAL NETWORKING
5%4%5%4%4%

41%59%27%73%

4357326799ANY EMAILS
6%4%8%4%5%

43%57%32%b68%

1839144357ANY INSTANT MESSAGING
3%3%3%3%3%

32%68%24%76%

13824398283381ANY VOICE CALLS
20%18%23%18%19%
36%64%26%74%

71641923ANY COMMENTS ON WEBSITE
1%1%1%1%1%FORUMS

31%69%19%81%

NUMBER OF WAYS
TO COMMUNICATE

3455921797599371 mention
50%45%43%48%47%
37%63%19%81%

75111511351862 mentions
11%8%12%8%9%
40%60%27%73%

22361344573 mentions
3%3%3%3%3%

38%62%23%77%

10141014244 mentions
1%1%2%1%1%

40%60%43%57%

513315185+ mentions
1%1%1%1%1%

28%72%16%84%
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 134 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129241315962009Unweighted Base
696131341815902008Weighted Base

187429125490615None
27%33%30%31%31%
30%70%20%80%

5311938134171Don't know
8%9%9%8%9%

31%69%22%78%

1.4091.4491.5071.4151.434Average number of
mentions

1.0951.4281.2261.3361.313Standard Deviation
0.0030.0030.0060.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 134 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444295142931684202009Unweighted Base
46*185199209110*100*46*3227390*2094202008Weighted Base

1914836-144322084Emails on a computer
2%5%7%4%3%6%-4%6%3%1%5%4%(laptop\desktop\netbook\
1%11%16%c9%3%8%c-17%5%c3%2%24%tablet)

153331-10245742Social networking sites
2%3%1%1%2%1%-3%2%5%2%2%2%such as Facebook or
2%11%7%6%6%1%-24%4%10%12%16%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-21122-4-511027Micro blogging sites
-1%1%1%1%2%-1%-5%*2%1%such as Twitter or
-6%4%5%6%7%-15%-17%a3%36%tumblr on a computer

(laptop\desktop\netbook\
tablet)

1375-3112-72849Instant Messaging e.g.
2%2%3%2%-3%2%4%-8%1%2%2%Facebook Messenger, MSN
2%6%14%11%-6%2%24%-15%abceil4%17%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-65234-81531047Skype calls or other
-3%2%1%3%4%-2%1%6%1%2%2%Internet based phone
-13%10%5%6%9%-16%2%11%5%22%service on a computer

(laptop\desktop\netbook\
tablet)

-4-1-3-2-51319Free\paid for e-cards
-2%-*-3%-1%-6%*1%1%through a website on a
-19%-5%-18%k-9%-29%abcfjk4%16%computer

(laptop\desktop\netbook\
tablet)

12---1-3*51517Comments on
1%1%---1%-1%1%5%*1%1%websites\forums on a
3%10%---9%-16%3%27%afjk5%27%computer

(laptop\desktop\netbook\
tablet)

-321-1-2-51318Virtual assistance on a
-2%1%1%-1%-1%-6%*1%1%website on a computer
-16%11%6%-8%-10%-30%abcfj5%14%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 134 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444295142931684202009Unweighted Base
46*185199209110*100*46*3227390*2094202008Weighted Base

411104363204252697Voice calls on a mobile
8%6%5%2%3%6%7%6%5%2%2%6%5%phone
4%11%10%4%3%6%3%21%4%2%5%27%

1295-22101442565Text messaging \ SMS on
2%1%5%2%-2%4%3%1%5%2%6%3%a mobile phone
2%3%14%7%-3%3%15%1%6%7%39%

-45133-8*13634Picture messaging \ MMS
-2%2%*3%3%-2%*1%2%1%2%on a mobile phone
-12%14%2%9%8%-24%1%3%10%17%

142112-5111625Emails on a mobile phone
2%2%1%1%1%2%-2%2%1%*1%1%
4%17%10%4%3%8%-19%5%2%4%23%

-21-2--6-52319Micro blogging sites
-1%*-2%--2%-5%1%1%1%such as Twitter or
-9%3%-10%--31%-23%abjk8%16%tumblr on a mobile phone

--21--17-53523Instant messaging e.g.
--1%*--2%2%-5%1%1%1%BBM, Facebook Messenger,
--10%3%--4%32%-19%ajl11%21%iMessage on a mobile

phone

1231-217*51527Social networking sites
2%1%1%1%-2%2%2%1%5%*1%1%or apps such as
4%9%9%4%-8%3%25%2%17%ac3%18%Facebook, or LinkedIn on

a mobile phone

-22----2-52315Comments on
-1%1%----1%-5%1%1%1%websites\forums on a
-11%10%----16%-30%abfj12%20%mobile phone

-3211--41531030Skype or other Internet
-2%1%1%1%--1%2%5%1%2%1%based phone service on a
-9%7%4%2%--14%5%15%8%35%mobile phone

5262329191144511121458257Voice calls on landline
11%14%11%14%17%11%8%14%15%14%7%14%13%phone
2%10%9%11%7%4%1%17%4%5%6%23%

1657625329371798304069149655Post (Letters, cards or
34%31%31%25%26%37%36%30%41%44%33%35%33%packages)
2%9%9%8%4%6%3%15%5%j6%j10%23%
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 134 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444295142931684202009Unweighted Base
46*185199209110*100*46*3227390*2094202008Weighted Base

42717181111428972143202Meeting face to face
8%15%9%9%10%11%10%9%13%8%10%10%10%
2%14%9%9%5%6%2%14%5%3%10%21%

SUMMARY CODES

251161161125963272094860992881222ANY
55%63%58%54%54%63%58%65%66%67%47%69%61%
2%9%c9%9%5%5%2%17%c4%c5%c8%c      24%acj

1764651192571880ANY SOCIAL NETWORKING
2%4%3%2%6%5%2%6%3%6%3%4%4%
1%9%7%5%8%6%1%24%2%6%9%22%

11116947-165332499ANY EMAILS
2%6%8%4%3%7%-5%7%4%1%6%5%
1%11%16%c9%4%7%-16%5%c3%3%24%

1396-3113-741157ANY INSTANT MESSAGING
2%2%5%3%-3%2%4%-8%2%3%3%
2%5%16%10%-5%1%23%-13%aeil6%19%

8393631241976416192294381ANY VOICE CALLS
18%21%18%15%22%19%15%20%22%21%11%22%19%
2%10%c9%8%6%5%2%17%4%c5%6%c      25%c

122--1-3*52823ANY COMMENTS ON WEBSITE
1%1%1%--1%-1%1%5%1%2%1%FORUMS
2%7%7%--6%-14%2%20%aj8%33%

NUMBER OF WAYS
TO COMMUNICATE

168788944650211683644732139371 mention
35%47%44%45%42%50%46%52%50%49%35%51%47%
2%9%9%10%5%5%2%18%c4%5%8%c      23%c

8181214956278920501862 mentions
17%10%6%7%9%5%12%8%11%10%9%12%9%
4%10%7%8%5%3%3%15%4%5%11%27%

189225-721416573 mentions
2%4%5%1%2%5%-2%2%1%2%4%3%
2%14%16%4%3%9%-12%3%2%7%29%

-15122-42224244 mentions
-*2%1%1%2%-1%3%2%1%1%1%
-4%20%5%7%8%-16%8%7%8%18%
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 134 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444295142931684202009Unweighted Base
46*185199209110*100*46*3227390*2094202008Weighted Base

-22--1-3-514185+ mentions
-1%1%--1%-1%-5%*1%1%
-10%11%--8%-17%-26%aj5%24%

205552774637168822188895615None
44%30%26%37%42%37%34%27%31%20%42%23%31%
3%bd9%8%13%bd8%bdfk6%b3%14%4%3%14%abdfkb      16%

11431194-4263122237171Don't know
2%8%16%9%4%-8%8%4%13%10%9%9%
*8%h18%aefhim11%h2%-2%h15%h2%7%h13%hh      21%h

1.4081.5041.4511.2041.3091.5361.2081.4071.3592.136abj1.4241.4041.434Average number of
mentions

0.5881.6610.9240.5250.6721.5160.4141.5550.7463.0751.1580.8721.313Standard Deviation
0.0130.0250.0070.0030.0090.0360.0070.0130.0060.1480.0170.0030.001Error Variance
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 134 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172051104176167836016492009Unweighted Base
262174046*100*171169134416642008Weighted Base

147016968206484Emails on a computer
5%4%2%6%5%4%6%4%4%(laptop\desktop\netbook\

16%84%1%8%11%80%23%77%tablet)

73411437103242Social networking sites
3%2%2%1%2%2%3%2%2%such as Facebook or

16%81%2%1%9%87%23%77%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

324-222342327Micro blogging sites
1%1%-2%1%1%1%1%1%such as Twitter or

12%88%-7%6%86%15%85%tumblr on a computer
(laptop\desktop\netbook\
tablet)

94013342113849Instant Messaging e.g.
3%2%2%3%2%2%3%2%2%Facebook Messenger, MSN

19%81%2%6%6%86%22%78%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

938-463774147Skype calls or other
3%2%-4%4%2%2%2%2%Internet based phone

19%81%-9%13%78%14%86%service on a computer
(laptop\desktop\netbook\
tablet)

216-341261319Free\paid for e-cards
1%1%-3%2%1%2%1%1%through a website on a

13%87%-18%d19%63%32%68%computer
(laptop\desktop\netbook\
tablet)

3141121351217Comments on
1%1%1%1%1%1%1%1%1%websites\forums on a

16%84%3%9%10%78%27%73%computer
(laptop\desktop\netbook\
tablet)

215-131371118Virtual assistance on a
1%1%-1%2%1%2%1%1%website on a computer

13%87%-8%16%76%38%62%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 134 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172051104176167836016492009Unweighted Base
262174046*100*171169134416642008Weighted Base

227546978207697Voice calls on a mobile
8%4%8%6%5%5%6%5%5%phone

22%h78%4%6%10%81%21%79%

24411216195665Text messaging \ SMS on
9%2%2%2%1%4%3%3%3%a mobile phone

37%ah63%2%3%2%94%14%86%

529-332882634Picture messaging \ MMS
2%2%-3%2%2%2%2%2%on a mobile phone

14%86%-8%9%82%23%77%

5201241971825Emails on a mobile phone
2%1%2%2%2%1%2%1%1%

22%78%4%8%14%74%27%73%

217--21831719Micro blogging sites
1%1%--1%1%1%1%1%such as Twitter or

12%88%--9%91%13%87%tumblr on a mobile phone

419---2322223Instant messaging e.g.
2%1%---1%*1%1%BBM, Facebook Messenger,

19%81%---100%7%93%iMessage on a mobile
phone

4221222232427Social networking sites
2%1%2%2%1%1%1%1%1%or apps such as

15%81%4%8%9%80%11%89%Facebook, or LinkedIn on
a mobile phone

312--21331215Comments on
1%1%--1%1%1%1%1%websites\forums on a

18%82%--11%89%23%77%mobile phone

624--32742630Skype or other Internet
2%1%--2%2%1%2%1%based phone service on a

20%80%--9%91%12%88%mobile phone

292265112521643214257Voice calls on landline
11%13%11%11%15%13%13%13%13%phone
11%88%2%4%10%84%17%83%

90562163755546115540655Post (Letters, cards or
34%32%34%37%32%32%33%32%33%packages)
14%86%2%6%8%83%18%82%

321704112616139164202Meeting face to face
12%10%8%11%15%10%11%10%10%
16%84%2%6%13%80%19%81%
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 134 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172051104176167836016492009Unweighted Base
262174046*100*171169134416642008Weighted Base

SUMMARY CODES

18710302563108102520110211222ANY
71%59%55%63%63%61%58%61%61%
15%ah84%2%5%9%84%16%84%

126715669117080ANY SOCIAL NETWORKING
5%4%2%5%4%4%3%4%4%

15%83%1%6%7%85%13%87%

1882171082227799ANY EMAILS
7%5%2%7%6%5%6%5%5%

18%82%1%7%10%82%22%78%

124613350114657ANY INSTANT MESSAGING
4%3%2%3%2%3%3%3%3%

20%80%2%5%5%88%19%81%

573228193631761320381ANY VOICE CALLS
22%19%18%19%21%19%18%19%19%
15%85%2%5%9%83%16%84%

5181121951723ANY COMMENTS ON WEBSITE
2%1%1%1%1%1%2%1%1%FORUMS

23%77%2%6%7%84%24%76%

NUMBER OF WAYS
TO COMMUNICATE

1377961650817901457929371 mention
52%46%35%50%47%47%42%48%47%
15%85%2%5%9%84%15%85%

321538518155371491862 mentions
12%9%17%5%10%9%11%9%9%
17%82%4%3%10%83%20%80%

948158431047573 mentions
3%3%2%5%5%3%3%3%3%

16%84%2%9%14%76%18%82%

617-2-22221244 mentions
2%1%-2%-1%1%1%1%

27%73%-8%-92%10%90%

315-1214612185+ mentions
1%1%-1%1%1%2%1%1%

16%84%-8%10%82%33%67%
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 134 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172051104176167836016492009Unweighted Base
262174046*100*171169134416642008Weighted Base

42572203749509113502615None
16%33%44%37%29%30%33%30%31%
7%93%i3%6%8%83%18%i            82%

331381-1415730141171Don't know
13%8%2%-8%9%9%8%9%
19%81%*-8%f91%f17%f            83%

1.4781.4271.4081.5361.5121.4201.6041.4001.434Average number of
mentions

1.1311.3470.5881.5161.6951.2671.8401.1811.313Standard Deviation
0.0060.0020.0130.0360.0270.0020.0160.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 134 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17771475181129448323217772009Unweighted Base
17821504180132445722717822008Weighted Base

76536472977684Emails on a computer
4%4%3%4%6%3%4%4%(laptop\desktop\netbook\

91%63%7%56%35%9%91%tablet)

3933231833942Social networking sites
2%2%1%2%2%1%2%2%such as Facebook or

93%78%5%73%20%7%93%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

2622121512627Micro blogging sites
1%1%1%2%1%*1%1%such as Twitter or

97%82%3%79%18%3%97%tumblr on a computer
(laptop\desktop\netbook\
tablet)

42303261674249Instant Messaging e.g.
2%2%2%2%3%3%2%2%Facebook Messenger, MSN

87%61%7%54%32%13%87%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

4538137824547Skype calls or other
3%3%1%3%2%1%3%2%Internet based phone

96%80%2%78%17%4%96%service on a computer
(laptop\desktop\netbook\
tablet)

1614113331619Free\paid for e-cards
1%1%1%1%1%1%1%1%through a website on a

83%73%5%68%15%17%83%computer
(laptop\desktop\netbook\
tablet)

1413112221417Comments on
1%1%1%1%*1%1%1%websites\forums on a

86%80%6%74%11%14%86%computer
(laptop\desktop\netbook\
tablet)

1313311251318Virtual assistance on a
1%1%2%1%*2%1%1%website on a computer

71%75%16%60%12%29%71%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 134 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17771475181129448323217772009Unweighted Base
17821504180132445722717822008Weighted Base

91663632869197Voice calls on a mobile
5%4%2%5%6%3%5%5%phone

94%68%3%65%29%6%94%

56435371995665Text messaging \ SMS on
3%3%3%3%4%4%3%3%a mobile phone

86%65%8%57%29%14%86%

3023221943034Picture messaging \ MMS
2%2%1%2%2%2%2%2%on a mobile phone

88%68%5%63%25%12%88%

2216115732225Emails on a mobile phone
1%1%1%1%2%1%1%1%

87%62%4%59%28%13%87%

1817116211819Micro blogging sites
1%1%1%1%1%*1%1%such as Twitter or

95%88%5%83%12%5%95%tumblr on a mobile phone

2216115712223Instant messaging e.g.
1%1%1%1%2%*1%1%BBM, Facebook Messenger,

96%69%4%66%31%4%96%iMessage on a mobile
phone

26181171012627Social networking sites
1%1%1%1%2%*1%1%or apps such as

97%65%3%61%35%3%97%Facebook, or LinkedIn on
a mobile phone

1413112211415Comments on
1%1%1%1%1%*1%1%websites\forums on a

94%84%6%78%16%6%94%mobile phone

2922121712930Skype or other Internet
2%1%1%2%2%*2%1%based phone service on a

97%75%3%72%25%3%97%mobile phone

2502116205458250257Voice calls on landline
14%14%3%15%10%3%14%13%phone
97%f82%f2%80%df17%f3%cf           97%c

6065113947213548606655Post (Letters, cards or
34%34%22%36%29%21%34%33%packages)
93%f78%f6%72%f21%7%cf           93%c

189154141404814189202Meeting face to face
11%10%8%11%11%6%11%10%
93%76%7%69%24%7%93%
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 134 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17771475181129448323217772009Unweighted Base
17821504180132445722717822008Weighted Base

SUMMARY CODES

1143912618512927911431222ANY
64%61%34%64%64%35%64%61%
94%f75%f5%70%f24%f6%cf           94%c

78572552237880ANY SOCIAL NETWORKING
4%4%1%4%5%1%4%4%

97%71%3%69%28%3%97%

91626563589199ANY EMAILS
5%4%3%4%8%4%5%5%

92%63%6%57%35%eg8%92%

51353311975157ANY INSTANT MESSAGING
3%2%2%2%4%3%3%3%

89%61%6%55%34%11%89%

366293102838315366381ANY VOICE CALLS
21%19%5%21%18%7%21%19%
96%f77%f3%74%f22%f4%cf           96%c

2118117322123ANY COMMENTS ON WEBSITE
1%1%1%1%1%1%1%1%FORUMS

90%79%4%75%14%10%90%

NUMBER OF WAYS
TO COMMUNICATE

87469950649225638749371 mention
49%46%28%49%49%28%49%47%
93%f75%f5%69%f24%f7%cf           93%c

17714081324491771862 mentions
10%9%4%10%10%4%10%9%
95%75%4%71%24%5%95%c

573713720157573 mentions
3%2%*3%4%*3%3%

99%65%1%64%35%1%99%

2321-212123244 mentions
1%1%-2%**1%1%

96%87%-87%9%4%96%

13153121413185+ mentions
1%1%2%1%*2%1%1%

76%86%16%70%6%24%76%
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 134 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17771475181129448323217772009Unweighted Base
17821504180132445722717822008Weighted Base

50948094386123106509615None
29%32%52%29%27%47%29%31%
83%78%15%adegh63%20%17%ab83%

13011225874242130171Don't know
7%7%14%7%9%18%7%9%

76%65%14%egh51%25%24%ab76%

1.4221.4521.4971.4491.3431.6101.4221.434Average number of
mentions

1.2401.3971.9681.3480.8452.1191.2401.313Standard Deviation
0.0010.0020.0630.0020.0020.0550.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 134 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393302009Unweighted Base
4263734504403202008Weighted Base

61517311584Emails on a computer
1%4%4%7%5%4%(laptop\desktop\netbook\
7%18%20%37%ff            18%tablet)

491012742Social networking sites
1%2%2%3%2%2%such as Facebook or

10%21%23%29%17%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

3684627Micro blogging sites
1%2%2%1%2%1%such as Twitter or

11%23%29%16%22%tumblr on a computer
(laptop\desktop\netbook\
tablet)

481691149Instant Messaging e.g.
1%2%4%2%3%2%Facebook Messenger, MSN
8%16%33%19%23%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

3141111847Skype calls or other
1%4%3%2%3%2%Internet based phone
6%30%f24%23%17%service on a computer

(laptop\desktop\netbook\
tablet)

3344519Free\paid for e-cards
1%1%1%1%2%1%through a website on a

16%15%23%19%27%computer
(laptop\desktop\netbook\
tablet)

4243517Comments on
1%*1%1%2%1%websites\forums on a

23%10%21%17%29%computer
(laptop\desktop\netbook\
tablet)

5-35518Virtual assistance on a
1%-1%1%2%1%website on a computer

26%-19%27%27%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 134 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393302009Unweighted Base
4263734504403202008Weighted Base

191319311597Voice calls on a mobile
4%3%4%7%5%5%phone

19%13%20%32%16%

61317161365Text messaging \ SMS on
1%4%4%4%4%3%a mobile phone
9%21%26%25%20%

45711734Picture messaging \ MMS
1%1%2%3%2%2%on a mobile phone

11%16%20%33%20%

3159825Emails on a mobile phone
1%*1%2%2%1%

11%4%20%36%30%

3247419Micro blogging sites
1%*1%2%1%1%such as Twitter or

15%8%19%38%20%tumblr on a mobile phone

4476223Instant messaging e.g.
1%1%2%1%1%1%BBM, Facebook Messenger,

16%18%31%26%9%iMessage on a mobile
phone

43510527Social networking sites
1%1%1%2%1%1%or apps such as

15%11%19%38%17%Facebook, or LinkedIn on
a mobile phone

3-45315Comments on
1%-1%1%1%1%websites\forums on a

19%-30%33%18%mobile phone

55513230Skype or other Internet
1%1%1%3%1%1%based phone service on a

16%16%17%44%8%mobile phone

3061715343257Voice calls on landline
7%16%16%12%13%13%phone

12%24%f27%f21%f            17%f

10015416314790655Post (Letters, cards or
23%41%36%34%28%33%packages)
15%24%abf25%f23%ff            14%
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 134 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393302009Unweighted Base
4263734504403202008Weighted Base

2542344952202Meeting face to face
6%11%8%11%16%10%

13%21%17%24%25%adf

SUMMARY CODES

1702672892981981222ANY
40%72%64%68%62%61%
14%22%abf24%f24%ff            16%f

61914251580ANY SOCIAL NETWORKING
1%5%3%6%5%4%
8%24%f18%32%f19%

81620361999ANY EMAILS
2%4%4%8%6%5%
8%16%20%36%ff            19%f

51217121257ANY INSTANT MESSAGING
1%3%4%3%4%3%
9%20%30%20%21%

5185928963381ANY VOICE CALLS
12%23%21%20%20%19%
13%22%f24%f23%ff            16%f

4256623ANY COMMENTS ON WEBSITE
1%*1%1%2%1%FORUMS

17%8%24%26%26%

NUMBER OF WAYS
TO COMMUNICATE

1462052202181499371 mention
34%55%49%49%47%47%
16%22%af23%f23%ff            16%f

15424657261862 mentions
4%11%10%13%8%9%
8%22%f25%f31%ff            14%

413141313573 mentions
1%4%3%3%4%3%
7%23%24%22%23%f

15557244 mentions
*1%1%1%2%1%
6%22%22%22%28%
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 134 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393302009Unweighted Base
4263734504403202008Weighted Base

42453185+ mentions
1%1%1%1%1%1%

20%12%21%29%18%

2108912610783615None
49%24%28%24%26%31%
34%abcde14%21%17%14%

4617353539171Don't know
11%5%8%8%12%9%
27%e10%20%20%23%e

1.3871.3461.4341.4651.5461.434Average number of
mentions

1.6840.7341.3041.2971.5761.313Standard Deviation
0.0160.0020.0060.0060.0130.001Error Variance
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Communication (QS8300 - 230711)

Q.6B And which of them do you use to communicate LESS than you did 2 years ago?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 135 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842026863169042026829533637131910759342009Unweighted Base
18820339129566266139129532733637628510319772008Weighted Base

1219316612088316666545335149156305Emails on a computer
6%10%8%22%18%13%8%22%20%16%14%12%14%16%15%(laptop\desktop\netbook\
4%6%10%22%adijmn39%imno29%10%22%adijmn22%imno18%imo17%imo11%49%imo    51%tablet)

oo

-668347368171740336160121Social networking sites
-3%2%3%5%11%2%3%5%5%11%12%6%6%6%such as Facebook or
-5%5%6%28%imo60%afghik5%6%14%o14%o33%ahiklm27%afghik50%imo    50%LinkedIn on a computer

lmnonolmno(laptop\desktop\netbook\
tablet)

-2211527211041116162945Micro blogging sites
-1%1%*2%4%1%*3%1%3%6%2%3%2%such as Twitter or
-5%5%2%33%61%hilmo5%2%23%10%24%36%afhikl36%64%tumblr on a computer

mo(laptop\desktop\netbook\
tablet)

---63049-611182227394684Instant Messaging e.g.
---2%4%7%-2%4%5%6%10%4%5%4%Facebook Messenger, MSN
---7%35%imno58%ahilmn-7%14%im22%imno26%imno32%aghikl46%imno   54%Messenger, Skype IM on a

omnocomputer
(laptop\desktop\netbook\
tablet)

213152561801525233848328991180Skype calls or other
1%6%4%8%9%12%4%8%7%11%13%11%9%9%9%Internet based phone
1%7%o8%14%o34%imo44%imo8%14%o13%o21%imo27%imo18%imo49%imo    51%service on a computer

(laptop\desktop\netbook\
tablet)

-11-381--3434712Free\paid for e-cards
-**-*1%*--1%1%1%*1%1%through a website on a
-6%6%-28%65%6%--28%38%27%38%62%computer

(laptop\desktop\netbook\
tablet)

-11261512338791524Comments on
-1%*1%1%2%*1%1%1%2%2%1%2%1%websites\forums on a
-6%6%8%26%60%6%8%14%13%32%28%37%63%computer

(laptop\desktop\netbook\
tablet)

-11317121371175122234Virtual assistance on a
-1%*1%3%2%*1%2%3%2%2%1%2%2%website on a computer
-4%4%10%51%36%4%10%20%31%im20%16%36%64%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 135 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842026863169042026829533637131910759342009Unweighted Base
18820339129566266139129532733637628510319772008Weighted Base

6212736738427363835523190130220Voice calls on a mobile
3%11%7%12%11%13%7%12%12%11%14%11%9%13%11%phone
3%10%o12%16%o33%o38%imo12%16%o17%o16%o24%imo14%o41%o      59%c

3182222688422223335434192104196Text messaging \ SMS on
2%9%6%8%10%13%6%8%10%11%12%14%9%11%10%a mobile phone
2%9%o11%11%35%o43%imo11%11%17%o18%o22%imo21%imo47%o      53%

1-14122614571610172643Picture messaging \ MMS
*-*1%2%4%*1%2%2%4%4%2%3%2%on a mobile phone
2%-2%9%28%60%imn2%9%12%17%36%imn24%imn39%61%

-55166774516264150246895163Emails on a mobile phone
-3%1%6%10%11%1%6%8%12%13%9%7%10%8%
-3%3%10%imo41%imno46%imno3%10%imo16%imo25%hilmno31%ahilmn15%imno42%imno   58%

o

-11-11271-651512162339Micro blogging sites
-1%*-2%4%*-2%1%4%4%2%2%2%such as Twitter or
-3%3%-27%70%ahiklm3%-15%12%39%hilmo30%hilmo42%58%tumblr on a mobile phone

o

-1121755125122629274775Instant messaging e.g.
-**1%3%8%*1%2%3%7%10%3%5%4%BBM, Facebook Messenger,
-1%1%2%22%im74%afghik1%2%7%16%im35%aghikl39%afghik37%imo    63%iMessage on a mobile

lmnomnolmnophone

-2272953278212726395392Social networking sites
-1%1%2%4%8%1%2%2%6%7%9%4%5%5%or apps such as
-2%2%8%32%imo58%aghikl2%8%8%23%imno30%gimno28%aghikl42%imo    58%Facebook, or LinkedIn on

mnomnoa mobile phone

-11-6121-159341519Comments on
-1%*-1%2%*-*1%2%1%*2%1%websites\forums on a
-7%7%-29%63%7%-3%26%46%17%21%79%mobile phone

*55194557519172932257056127Skype or other Internet
*3%1%6%7%9%1%6%5%9%9%9%7%6%6%based phone service on a
*4%4%15%imo36%imo45%imno4%15%imo13%imo23%imno25%imno20%imno55%imo    45%mobile phone

4221632433376324112226129067157Voice calls on landline
22%10%16%8%5%6%16%8%3%7%7%4%9%7%8%phone
27%adefg13%dgk40%adefgh15%21%24%40%adefgh15%7%14%16%7%57%g      43%

hjklnjkljkl

12518581918535119252550Post (Letters, cards or
7%3%5%2%1%3%5%2%1%1%3%3%2%3%2%packages)

25%afghk11%36%gk9%16%39%36%gk9%6%9%22%17%49%51%
l
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 135 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842026863169042026829533637131910759342009Unweighted Base
18820339129566266139129532733637628510319772008Weighted Base

242145244989452428214247104103207Meeting face to face
13%10%11%8%7%14%11%8%9%6%11%17%10%11%10%
12%10%22%12%24%43%fk22%12%13%10%20%23%afghkl50%50%

SUMMARY CODES

80931731634254721731632002252632106196141233ANY
42%46%44%55%64%71%44%55%61%67%70%74%60%63%61%
6%8%14%13%imo34%imno38%aghikl14%13%imo16%imno18%hilmno21%ahilmn17%aghikl50%imno   50%

mnoomno

-77147213071435377159107116222ANY SOCIAL NETWORKING
-4%2%5%11%20%2%5%11%11%19%21%10%12%11%
-3%3%6%o32%hilmno58%afghik3%6%o16%imno17%hilmno32%afghik27%afghik48%hilmno 52%

lmnolmnolmno

12243671171139367185868851197221418ANY EMAILS
6%12%9%24%26%21%9%24%26%26%24%18%19%23%21%
3%6%9%17%imno41%dimno33%imno9%17%imno20%imno21%imno21%imno12%imo47%imno   53%

-116438616172639475978136ANY INSTANT MESSAGING
-**2%6%13%*2%5%8%10%17%6%8%7%
-1%1%5%31%imno63%aghikl1%5%12%imno19%hilmno29%hilmno35%afghik43%hilmno 57%

mnolmno

49521018516920010185749512081285271555ANY VOICE CALLS
26%26%26%29%26%30%26%29%23%28%32%28%28%28%28%
9%9%18%15%30%36%18%15%13%17%22%15%51%49%

-11211201247137112334ANY COMMENTS ON WEBSITE
-1%*1%2%3%*1%1%2%4%2%1%2%2%FORUMS
-4%4%6%32%59%im4%6%11%20%39%im20%31%69%

NUMBER OF WAYS
TO COMMUNICATE

66631291032812891291031311501621274073958021 mention
35%31%33%35%42%44%33%35%40%45%43%45%39%40%40%
8%8%16%13%35%imn36%imn16%13%16%19%imn20%imn16%imn51%49%

819273484902734434146431251092342 mentions
4%9%7%11%13%14%7%11%13%12%12%15%12%11%12%
3%8%11%14%o36%imo38%imo11%14%o18%imo18%o20%o19%imo53%imo    47%

38112025331120131215184742893 mentions
2%4%3%7%4%5%3%7%4%4%4%6%5%4%4%
3%9%12%23%28%37%12%23%15%13%17%20%53%47%
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 135 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842026863169042026829533637131910759342009Unweighted Base
18820339129566266139129532733637628510319772008Weighted Base

315122175110121251927454 mentions
2%1%1%*3%3%1%*3%4%3%2%2%3%2%
7%3%10%2%49%39%10%2%22%27%hl27%12%41%59%

-2251243253927162142625+ mentions
-1%1%2%2%6%1%2%1%3%7%6%2%4%3%
-3%3%8%20%68%aghikl3%8%5%15%43%aghikl26%gikmo34%im     66%c

mnomno

2245674911091674953575239170147317Don't know
12%22%17%17%17%14%17%17%16%17%14%14%17%15%16%
7%14%jo21%15%35%29%21%15%17%18%16%12%54%46%

876415182128971518273546136241216458None
46%32%39%28%19%15%39%28%22%16%16%13%23%22%23%
19%adefg14%adefjk33%adefgh18%defjk28%21%33%adefgh18%defjk16%dj12%13%8%53%defj   47%

hjklnjkljkl

1.2901.5761.4441.6411.6582.055agik1.4441.6411.5831.7242.065gikm2.044imo1.6491.9081.778Average number of
moomentions

0.7271.2511.0501.1431.3702.2391.0501.1431.0631.5942.0592.4501.3332.0211.715Standard Deviation
0.0060.0160.0060.0090.0050.0100.0060.0090.0060.0110.0170.0260.0030.0070.002Error Variance
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 135 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11308797114195083712351403353651851282963252009Unweighted Base
100710025864215844182171543343251741403283352008Weighted Base

119185586195901540583617276251305Emails on a computer
12%18%10%14%16%22%7%26%17%11%10%19%19%15%15%(laptop\desktop\netbook\
39%61%mo19%20%31%m30%amo5%13%afi19%i12%5%9%20%im     17%tablet)

546730243335261835411738121Social networking sites
5%7%5%6%6%8%1%4%5%11%3%1%5%11%6%such as Facebook or

44%56%25%20%27%28%2%5%15%i29%ai4%1%14%i      31%acdeLinkedIn on a computer
(laptop\desktop\netbook\
tablet)

1233561617--5112191645Micro blogging sites
1%3%1%1%3%4%--2%3%1%1%3%5%2%such as Twitter or

26%74%mo12%14%36%38%mo--11%24%i5%2%21%36%atumblr on a computer
(laptop\desktop\netbook\
tablet)

384727112423-41817-1123284Instant Messaging e.g.
4%5%5%3%4%6%-3%5%5%-1%4%10%4%Facebook Messenger, MSN

44%56%32%13%28%27%-5%21%i20%i-2%14%ei     38%acdeMessenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

651153134605561432379102943180Skype calls or other
6%12%5%8%10%13%3%9%10%11%5%7%9%13%9%Internet based phone

36%64%mo17%19%33%m31%mo3%8%i18%i21%i5%6%16%im     24%service on a computer
(laptop\desktop\netbook\
tablet)

39-344--311--712Free\paid for e-cards
*1%-1%1%1%--1%**--2%1%through a website on a

27%73%-27%38%35%--28%9%6%--56%computer
(laptop\desktop\netbook\
tablet)

12124857-1531121124Comments on
1%1%1%2%1%2%-1%1%1%1%1%1%3%1%websites\forums on a

51%49%17%34%20%29%-5%19%14%6%3%7%46%acomputer
(laptop\desktop\netbook\
tablet)

82626916--1021371034Virtual assistance on a
1%3%*1%2%4%--3%1%1%2%2%3%2%website on a computer

24%76%mo6%18%28%48%amo--29%7%4%10%22%28%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 135 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11308797114195083712351403353651851282963252009Unweighted Base
100710025864215844182171543343251741403283352008Weighted Base

120100655553471014323417224249220Voice calls on a mobile
12%10%11%13%9%11%5%9%9%11%10%16%13%15%11%phone
55%45%29%25%24%22%5%6%14%16%8%10%19%i      22%

101964655504513631429163743196Text messaging \ SMS on
10%10%8%13%9%11%6%4%9%13%5%11%11%13%10%a mobile phone
51%49%23%28%m26%23%7%3%16%21%h4%8%19%22%e

1826513179-2871251943Picture messaging \ MMS
2%3%1%3%3%2%-1%2%2%*1%1%6%2%on a mobile phone

41%59%12%29%38%21%-5%18%17%2%5%11%43%ace

60103303048563635232103251163Emails on a mobile phone
6%10%5%7%8%13%2%4%11%7%1%7%10%15%8%

37%63%mo18%19%29%34%almo2%4%22%i14%i1%6%20%eei     31%ae

1030451118--5121-61539Micro blogging sites
1%3%1%1%2%4%--1%4%1%-2%5%2%such as Twitter or

24%76%mo11%13%29%47%amo--12%30%i3%-15%39%atumblr on a mobile phone

334113202219-18181193775Instant messaging e.g.
3%4%2%5%4%4%-1%2%6%**3%11%4%BBM, Facebook Messenger,

45%55%18%27%30%25%-1%11%25%i1%1%12%i      50%acdeiMessage on a mobile
phone

345820143027-5151923143592Social networking sites
3%6%3%3%5%7%-3%5%6%1%2%4%10%5%or apps such as

37%63%22%16%33%30%-5%17%i20%i2%3%15%i      38%acdeFacebook, or LinkedIn on
a mobile phone

7123456--131-4919Comments on
1%1%*1%1%2%--*1%1%-1%3%1%websites\forums on a

38%62%15%22%28%34%--6%14%7%-23%49%amobile phone

3592181751413926322101925127Skype or other Internet
3%9%3%4%9%10%2%6%8%10%1%7%6%7%6%based phone service on a

28%72%lmo14%14%40%lmo32%lmo3%7%21%i25%i2%8%15%eimo   20%emobile phone

956160353724421516162181721157Voice calls on landline
9%6%10%8%6%6%19%10%5%5%12%6%5%6%8%phone

61%n39%38%n23%24%15%27%afg10%10%10%13%c5%11%14%

3812271184834910131150Post (Letters, cards or
4%1%5%3%1%1%4%2%1%3%6%1%1%3%2%packages)

76%jkn24%55%ajkn22%15%8%16%7%9%17%20%c2%7%22%

1258384405429231623422282647207Meeting face to face
12%8%14%10%9%7%11%10%7%13%13%6%8%14%10%
60%jn40%41%ajkn20%26%14%11%8%11%20%11%4%12%23%
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 135 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11308797114195083712351403353651851282963252009Unweighted Base
100710025864215844182171543343251741403283352008Weighted Base

SUMMARY CODES

585648332253370279928620823481772172381233ANY
58%65%57%60%63%67%42%56%62%72%47%55%66%71%61%
47%53%mo27%21%30%23%mo7%7%17%i19%aghi7%6%18%eei     19%ade

8613648386868293660553669222ANY SOCIAL NETWORKING
9%14%8%9%12%16%1%6%11%19%3%3%11%21%11%

39%61%mo22%17%31%31%almo1%4%16%i27%aghi2%2%16%eei     31%acde

16025878821321271842845418308786418ANY EMAILS
16%26%13%19%23%30%8%27%25%17%10%21%27%26%21%
38%62%amo19%20%m31%mo30%almo4%10%i20%fi13%i4%7%21%eeimo   20%e

647235294033-42431121956136ANY INSTANT MESSAGING
6%7%6%7%7%8%-3%7%9%*1%6%17%7%

47%53%26%21%29%24%-3%17%i23%i1%2%14%eei     41%acde

26329315111216912361428498404385103555ANY VOICE CALLS
26%29%26%27%29%30%28%27%25%30%23%31%26%31%28%
47%53%27%20%30%22%11%8%15%18%7%8%15%18%

1321581011-1551161534ANY COMMENTS ON WEBSITE
1%2%1%2%2%3%-1%1%2%1%1%2%4%2%FORUMS

38%62%14%24%30%32%-3%13%15%4%2%18%44%a

NUMBER OF WAYS
TO COMMUNICATE

399403227172245158655513914864481421418021 mention
40%40%39%41%42%38%30%36%42%46%37%34%43%42%40%
50%50%28%21%31%20%8%7%17%i18%i8%6%18%i      18%

110124664467562020384861446422342 mentions
11%12%11%11%12%13%9%13%11%15%4%10%14%13%12%
47%53%28%19%29%24%9%8%16%20%3%6%20%ee      18%e

3851201828236712224131311893 mentions
4%5%3%4%5%5%3%5%4%7%2%9%4%3%4%

43%57%23%21%31%25%7%8%13%24%5%15%15%13%

1531681219-11355-1012454 mentions
1%3%1%2%2%5%-1%4%2%3%-3%4%2%

32%68%14%18%26%42%mo-2%28%i12%10%-22%27%

234012101822-361122631625+ mentions
2%4%2%2%3%5%-2%2%3%1%1%2%9%3%

36%64%19%17%28%36%mo-5%10%18%i3%3%10%50%acde
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 135 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11308797114195083712351403353651851282963252009Unweighted Base
100710025864215844182171543343251741403283352008Weighted Base

16615210065105474225614226234950317Don't know
16%15%17%16%18%11%19%17%18%13%15%17%15%15%16%
52%48%32%21%33%j15%13%8%19%13%8%7%15%16%

256202154102109938443654967406248458None
25%20%26%24%19%22%39%28%20%15%38%28%19%14%23%
56%kn44%34%kn22%24%20%18%afg9%f14%11%15%abc9%b14%bf     10%

1.6861.8611.6051.7921.7102.060mo1.3621.6581.7031.7101.5361.6231.6142.395ac1.778Average number of
mentions

1.7751.6551.4172.1551.4551.8730.6131.3011.5851.2971.3850.9461.1302.8411.715Standard Deviation
0.0050.0050.0050.0180.0070.0140.0040.0220.0120.0060.0230.0120.0070.0350.002Error Variance
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 135 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141159815188627369933855611152009Unweighted Base
143257714782227276833451711582008Weighted Base

213912295471414169195305Emails on a computer
15%16%15%12%17%18%12%13%17%15%(laptop\desktop\netbook\
70%30%7%31%16%46%g14%23%64%tablet)

74471926215594765121Social networking sites
5%8%13%3%8%7%3%9%6%6%such as Facebook or

61%39%16%ag22%17%g45%g8%39%bdg           53%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

32131235253192345Micro blogging sites
2%2%8%*2%3%1%4%2%2%such as Twitter or

72%28%27%aefg7%11%55%g6%43%g           51%tumblr on a computer
(laptop\desktop\netbook\
tablet)

5629171514383404284Instant Messaging e.g.
4%5%12%2%5%5%1%8%4%4%Facebook Messenger, MSN

66%34%21%aeg18%16%g46%g4%47%abddg          49%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

1225824393880856115180Skype calls or other
9%10%16%5%14%10%2%11%10%9%Internet based phone

68%32%13%ag22%21%g44%g5%31%ddg          64%dservice on a computer
(laptop\desktop\netbook\
tablet)

652235-7512Free\paid for e-cards
*1%1%*1%1%-1%*1%through a website on a

54%46%18%16%27%39%-57%43%computer
(laptop\desktop\netbook\
tablet)

16924512-91624Comments on
1%1%1%1%2%2%-2%1%1%websites\forums on a

65%35%9%18%23%51%-36%64%computer
(laptop\desktop\netbook\
tablet)

231132920-102434Virtual assistance on a
2%2%2%*3%3%-2%2%2%website on a computer

67%33%10%g7%25%g58%g-29%g           71%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 135 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141159815188627369933855611152009Unweighted Base
143257714782227276833451711582008Weighted Base

145741474291032855137220Voice calls on a mobile
10%13%10%9%11%13%8%11%12%11%phone
66%34%6%34%13%47%g13%25%62%

11978185527962054123196Text messaging \ SMS on
8%13%12%7%10%12%6%10%11%10%a mobile phone

61%39%j9%28%14%49%g10%27%63%

21235710212113043Picture messaging \ MMS
1%4%4%1%4%3%*2%3%2%on a mobile phone

48%52%j12%16%24%g48%g4%26%70%

947014312495842113163Emails on a mobile phone
7%12%9%4%9%12%2%8%10%8%

57%43%aj8%g19%15%g58%ag5%26%ddg          69%d

2712833242182039Micro blogging sites
2%2%6%*1%3%*3%2%2%such as Twitter or

68%32%21%afg9%8%62%g4%45%dg           51%tumblr on a mobile phone

462911128431343975Instant messaging e.g.
3%5%8%2%3%6%*7%3%4%BBM, Facebook Messenger,

62%38%15%g17%10%58%g1%46%abddg          53%diMessage on a mobile
phone

5438152119374345392Social networking sites
4%7%10%3%7%5%1%7%5%5%or apps such as

59%41%16%ag23%20%g40%5%37%dd           58%dFacebook, or LinkedIn on
a mobile phone

81014113-41519Comments on
1%2%1%**2%-1%1%1%websites\forums on a

45%55%5%22%5%68%-20%80%mobile phone

82451929176173981127Skype or other Internet
6%8%13%4%6%8%2%8%7%6%based phone service on a

65%35%15%ag23%14%48%g5%31%ddg          64%dmobile phone

119372981839442984157Voice calls on landline
8%6%1%12%7%5%13%6%7%8%phone

76%24%1%62%aeh12%25%28%abc18%h           54%

35154374514181850Post (Letters, cards or
2%3%3%4%1%1%4%3%2%2%packages)

70%30%9%74%ae8%9%27%b36%e           37%
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 135 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141159815188627369933855611152009Unweighted Base
143257714782227276833451711582008Weighted Base

143652510324554063104207Meeting face to face
10%11%17%13%9%7%12%12%9%10%
69%31%12%e50%e12%27%19%31%50%

SUMMARY CODES

8294041094391715141673547121233ANY
58%70%74%53%63%67%50%68%62%61%
67%33%aj9%ag36%14%42%g14%29%abddg          58%d

134883746331061485123222ANY SOCIAL NETWORKING
9%15%25%6%12%14%4%16%11%11%

60%40%aj16%aefg21%15%g48%g6%38%abddg          55%d

27514330121622054798273418ANY EMAILS
19%25%20%15%23%27%14%19%24%21%
66%34%j7%29%15%g49%ag11%23%dg          65%d

87492426196736371136ANY INSTANT MESSAGING
6%9%16%3%7%9%1%12%6%7%

64%36%18%aefg19%14%g49%g2%46%abddg          52%d

390165482078121983143329555ANY VOICE CALLS
27%29%33%25%30%28%25%28%28%28%
70%30%9%37%15%39%15%26%59%

191526521-92534ANY COMMENTS ON WEBSITE
1%3%1%1%2%3%-2%2%2%FORUMS

56%44%6%17%16%60%g-27%73%

NUMBER OF WAYS
TO COMMUNICATE

555247612991233201192294548021 mention
39%43%41%36%45%42%36%44%39%40%
69%31%8%37%15%40%15%29%57%

1458922941410435711282342 mentions
10%15%15%11%5%14%11%14%11%12%
62%38%j9%f40%f6%45%f15%30%f           55%

622711281832112157893 mentions
4%5%8%3%7%4%3%4%5%4%

70%30%13%31%21%36%12%24%64%

26205123251935454 mentions
2%3%4%1%1%3%*2%3%2%

56%44%12%25%8%55%2%21%77%d
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 135 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141159815188627369933855611152009Unweighted Base
143257714782227276833451711582008Weighted Base

4221107123412239625+ mentions
3%4%7%1%4%4%*4%3%3%

67%33%16%g11%19%g54%g2%36%ddg          62%d

2407819144491055489174317Don't know
17%14%13%18%18%14%16%17%15%16%
75%25%6%45%15%33%17%28%55%

36395192385214911274272458None
25%16%13%29%19%19%34%14%23%23%
79%i21%4%52%aefh11%32%24%abc16%chi         59%c

1.7301.8752.194g1.5041.910g1.879g1.3901.859d1.828d1.778dgAverage number of
mentions

1.5711.9752.4530.9642.3681.7410.7112.0851.6671.715Standard Deviation
0.0030.0090.0530.0020.0320.0070.0030.0120.0040.002Error Variance
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 135 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271541219331334692433621532539995422009Unweighted Base
550371157120633732871442354*15326010285132008Weighted Base

8671286286449127356195018346305Emails on a computer
16%19%18%14%19%15%18%8%12%12%19%18%9%15%(laptop\desktop\netbook\
28%23%94%9%21%g16%g42%g12%2%6%16%b60%bbg     15%tablet)

5729110143125371477216422121Social networking sites
10%8%7%7%9%8%5%3%12%5%8%6%4%6%such as Facebook or
47%a24%91%11%26%g20%31%12%5%6%17%53%19%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

3015434138136351119745Micro blogging sites
6%4%3%2%4%2%2%2%5%3%4%2%1%2%such as Twitter or

68%al34%97%9%30%18%29%14%6%11%24%43%16%tumblr on a computer
(laptop\desktop\netbook\
tablet)

44237918131923115722361584Instant Messaging e.g.
8%6%5%9%4%6%3%3%9%5%8%4%3%4%Facebook Messenger, MSN

52%a27%93%21%agh16%22%27%14%6%8%26%abc43%17%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

8457172263329682411102410926180Skype calls or other
15%15%11%12%10%9%10%6%20%7%9%11%5%9%Internet based phone
47%a31%a96%14%g18%16%38%14%6%abe6%13%60%bb      14%service on a computer

(laptop\desktop\netbook\
tablet)

8112-2423--35312Free\paid for e-cards
1%*1%-1%1%*1%--1%*1%1%through a website on a

71%10%100%-17%38%16%29%--27%44%29%computer
(laptop\desktop\netbook\
tablet)

13723245851-414524Comments on
2%2%1%1%1%2%1%1%2%-2%1%1%1%websites\forums on a

55%27%95%9%16%22%34%19%3%-17%57%23%computer
(laptop\desktop\netbook\
tablet)

211234-136133-3821334Virtual assistance on a
4%3%2%-4%2%2%1%-2%3%2%1%2%website on a computer

62%a35%100%-37%gk18%37%8%-8%23%b61%8%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 135 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271541219331334692433621532539995422009Unweighted Base
550371157120633732871442354*15326010285132008Weighted Base

734518331483175356253111443220Voice calls on a mobile
13%12%12%15%14%10%11%8%11%16%12%11%8%11%phone
33%21%83%14%22%14%34%16%3%11%b14%52%20%

703916928453068256183210535196Text messaging \ SMS on
13%11%11%14%13%9%10%6%10%12%12%10%7%10%a mobile phone
36%20%86%14%g23%g15%35%13%3%9%16%54%18%

2413427111010522626743Picture messaging \ MMS
4%4%3%3%3%3%1%1%4%1%2%3%1%2%on a mobile phone

55%a31%96%15%26%23%24%12%5%5%14%60%16%

79671531649265121214279327163Emails on a mobile phone
14%18%10%8%14%8%7%5%4%9%10%9%5%8%
48%al41%al94%10%30%agh16%31%13%1%9%16%57%17%

261438588109346161139Micro blogging sites
5%4%2%2%2%2%1%2%5%2%2%2%2%2%such as Twitter or

67%a36%97%12%20%19%26%23%6%9%14%41%28%tumblr on a mobile phone

44166811161617142917262075Instant messaging e.g.
8%4%4%5%5%5%2%3%4%6%7%3%4%4%BBM, Facebook Messenger,

58%al22%91%15%22%22%23%19%3%12%23%c35%26%iMessage on a mobile
phone

54238615221432931114481692Social networking sites
10%6%5%7%7%4%4%2%6%7%5%5%3%5%or apps such as
59%al25%93%16%g24%g15%35%10%3%12%15%52%18%Facebook, or LinkedIn on

a mobile phone

13617372522-312219Comments on
2%2%1%1%2%1%1%*4%-1%1%*1%websites\forums on a

68%31%90%14%40%13%25%9%10%b-16%64%9%mobile phone

654012017282240201110136824127Skype or other Internet
12%11%8%8%8%7%6%5%21%7%5%7%5%6%based phone service on a
51%al32%a95%14%22%17%31%16%9%abcde8%11%54%19%mobile phone

2714891520214952412176855157Voice calls on landline
5%4%6%7%6%6%7%12%8%8%6%7%11%8%phone

17%9%57%10%13%13%31%33%ahj3%8%11%44%35%c

1222931251515254221750Post (Letters, cards or
2%1%2%2%3%2%2%3%4%3%2%2%3%2%packages)

24%4%59%7%24%11%29%29%4%10%8%44%34%

492314229373363471017339354207Meeting face to face
9%6%9%14%11%10%9%11%18%11%13%9%11%10%

24%11%69%14%18%16%30%23%5%8%16%45%26%
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 135 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271541219331334692433621532539995422009Unweighted Base
550371157120633732871442354*15326010285132008Weighted Base

SUMMARY CODES

3992551029150237212414221411031736372781233ANY
73%69%66%73%70%65%58%52%77%67%67%62%54%61%
32%al21%83%12%agh19%agh17%g34%18%3%b8%b14%b52%bbg     23%

11662208325045672812173711442222ANY SOCIAL NETWORKING
21%17%13%16%15%14%9%7%23%11%14%11%8%11%
52%al28%a94%14%g23%g20%g30%13%6%abc7%17%51%g      19%

142118390439669158539306624569418ANY EMAILS
26%32%25%21%28%21%22%12%16%19%26%24%13%21%
34%28%a93%a10%g23%ag16%g38%g13%2%7%16%b58%bbg     16%

69331262623323520714305729136ANY INSTANT MESSAGING
13%9%8%13%7%10%5%5%13%9%12%6%6%7%
51%al24%92%19%agh17%24%h26%15%5%10%22%abc41%21%

1871154446310485191113225064290129555ANY VOICE CALLS
34%31%28%30%31%26%27%27%41%32%24%28%25%28%
34%a21%80%11%19%15%34%20%4%9%11%52%23%

201132587953-421634ANY COMMENTS ON WEBSITE
4%3%2%2%2%2%1%1%5%-2%2%1%2%FORUMS

60%a33%95%14%25%19%28%15%8%e-12%62%17%

NUMBER OF WAYS
TO COMMUNICATE

2141506609213713428015923631054092028021 mention
39%41%42%45%41%41%39%38%42%41%40%40%39%40%
27%19%82%12%17%17%35%20%3%8%13%51%25%

9044190325246673772540117452342 mentions
16%12%12%15%16%14%9%9%13%16%15%11%9%12%
38%a19%81%14%22%gh20%29%16%3%11%17%50%19%

292076111818281377124716893 mentions
5%5%5%5%5%5%4%3%13%5%5%5%3%4%

32%22%86%12%21%20%32%15%8%abc8%13%53%18%

2820426145155138276454 mentions
5%5%3%3%4%2%2%1%2%2%3%3%1%2%

62%a43%a94%13%31%12%33%11%3%7%18%60%13%

3922609159237358379625+ mentions
7%6%4%4%4%3%3%2%6%4%3%4%2%3%

62%al34%97%14%24%14%37%11%5%9%14%58%14%
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 135 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271541219331334692433621532539995422009Unweighted Base
550371157120633732871442354*15326010285132008Weighted Base

6736237265058113708274215190317Don't know
12%10%15%13%15%18%16%17%14%18%16%15%18%16%
21%11%75%8%16%18%35%22%2%9%13%47%m      28%

848030430515818813152345240145458None
15%22%19%14%15%18%26%31%9%15%17%23%28%23%
18%17%66%7%11%13%41%ijk29%aijk1%5%10%53%jkn    32%def

2.203al2.0301.8411.8042.0111.7271.7521.6072.0661.7281.9941.7941.5811.778Average number of
mentions

2.1641.7321.8141.4942.2651.4681.5711.6351.8451.2732.5731.5301.5531.715Standard Deviation
0.0120.0130.0030.0140.0220.0100.0060.0120.0760.0150.0400.0040.0080.002Error Variance
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 135 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129241315962009Unweighted Base
696131341815902008Weighted Base

11319269236305Emails on a computer
16%15%17%15%15%(laptop\desktop\netbook\
37%63%23%77%tablet)

47742993121Social networking sites
7%6%7%6%6%such as Facebook or

39%61%24%76%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

1629143145Micro blogging sites
2%2%3%2%2%such as Twitter or

35%65%30%70%tumblr on a computer
(laptop\desktop\netbook\
tablet)

3352236184Instant Messaging e.g.
5%4%6%4%4%Facebook Messenger, MSN

39%61%28%72%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

6911132148180Skype calls or other
10%8%8%9%9%Internet based phone
38%62%18%82%service on a computer

(laptop\desktop\netbook\
tablet)

563912Free\paid for e-cards
1%*1%1%1%through a website on a

46%54%24%76%computer
(laptop\desktop\netbook\
tablet)

71751924Comments on
1%1%1%1%1%websites\forums on a

28%72%22%78%computer
(laptop\desktop\netbook\
tablet)

1222141934Virtual assistance on a
2%2%3%1%2%website on a computer

36%64%43%b57%(laptop\desktop\netbook\
tablet)

6915150170220Voice calls on a mobile
10%11%12%11%11%phone
31%69%23%77%
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 135 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129241315962009Unweighted Base
696131341815902008Weighted Base

7212457139196Text messaging \ SMS on
10%9%14%9%10%a mobile phone
37%63%29%b71%

1825113243Picture messaging \ MMS
3%2%3%2%2%on a mobile phone

41%59%26%74%

5411042121163Emails on a mobile phone
8%8%10%8%8%

33%67%26%74%

112973239Micro blogging sites
2%2%2%2%2%such as Twitter or

27%73%18%82%tumblr on a mobile phone

2648284775Instant messaging e.g.
4%4%7%3%4%BBM, Facebook Messenger,

35%65%38%ab62%iMessage on a mobile
phone

3656187492Social networking sites
5%4%4%5%5%or apps such as

39%61%19%81%Facebook, or LinkedIn on
a mobile phone

51431619Comments on
1%1%1%1%1%websites\forums on a

25%75%16%84%mobile phone

527523104127Skype or other Internet
7%6%5%7%6%based phone service on a

41%59%18%82%mobile phone

4011736121157Voice calls on landline
6%9%8%8%8%phone

25%75%23%77%

1534103950Post (Letters, cards or
2%3%2%2%2%packages)

31%69%21%79%

7413446161207Meeting face to face
11%10%11%10%10%
36%64%22%78%
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 135 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129241315962009Unweighted Base
696131341815902008Weighted Base

SUMMARY CODES

4387952699641233ANY
63%61%64%61%61%
36%64%22%78%

8713648174222ANY SOCIAL NETWORKING
12%10%12%11%11%
39%61%22%78%

14926990328418ANY EMAILS
21%21%21%21%21%
36%64%21%79%

51864294136ANY INSTANT MESSAGING
7%7%10%6%7%

37%63%31%b69%

184371109446555ANY VOICE CALLS
26%28%26%28%28%
33%67%20%80%

82652934ANY COMMENTS ON WEBSITE
1%2%1%2%2%FORUMS

25%75%16%84%

NUMBER OF WAYS
TO COMMUNICATE

2795231716318021 mention
40%40%41%40%40%
35%65%21%79%

86148551792342 mentions
12%11%13%11%12%
37%63%23%77%

41481871893 mentions
6%4%4%4%4%

46%54%20%80%

1431937454 mentions
2%2%2%2%2%

31%69%19%81%

18451745625+ mentions
3%3%4%3%3%

29%71%28%72%

 Page 1766

Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 135 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129241315962009Unweighted Base
696131341815902008Weighted Base

10920961256317Don't know
16%16%15%16%16%
34%66%19%81%

14930988370458None
21%24%21%23%23%
32%68%19%81%

1.7631.7861.9291.7351.778Average number of
mentions

1.7621.6892.2921.5131.715Standard Deviation
0.0070.0040.0200.0020.002Error Variance
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 135 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444295142931684202009Unweighted Base
46*185199209110*100*46*3227390*2094202008Weighted Base

43117291325104414272665305Emails on a computer
9%17%9%14%12%25%21%14%19%30%12%16%15%(laptop\desktop\netbook\
1%10%6%9%4%8%cfk3%14%4%k9%abcfijk8%22%tablet)

m

612810610-27271616121Social networking sites
14%7%4%5%6%10%-9%3%7%8%4%6%such as Facebook or
5%bk10%6%9%5%8%-23%2%5%13%14%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

223345-172-2645Micro blogging sites
5%1%1%1%4%5%-5%3%-1%1%2%such as Twitter or
5%4%6%6%9%11%-37%ab4%-4%13%tumblr on a computer

(laptop\desktop\netbook\
tablet)

47176451142181584Instant Messaging e.g.
9%4%9%3%3%5%3%4%3%1%4%4%4%Facebook Messenger, MSN
5%9%20%a7%4%6%2%16%3%1%9%18%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

12152099181318131132180Skype calls or other
26%8%10%5%8%18%3%10%11%15%5%8%9%Internet based phone
7%abcfgij8%11%5%5%10%abcj1%17%4%7%j6%18%service on a computer

kl(laptop\desktop\netbook\
tablet)

3212-1-2----12Free\paid for e-cards
7%1%1%1%-1%-1%----1%through a website on a

27%abcfik16%9%20%-9%-19%----computer
(laptop\desktop\netbook\
tablet)

2533-1-6---324Comments on
5%3%2%2%-1%-2%---1%1%websites\forums on a
9%c19%14%14%-5%-27%---13%computer

(laptop\desktop\netbook\
tablet)

210151--9-11334Virtual assistance on a
5%5%1%2%1%--3%-1%1%1%2%website on a computer
6%29%abk4%15%4%--26%-4%4%9%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 135 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444295142931684202009Unweighted Base
46*185199209110*100*46*3227390*2094202008Weighted Base

4173120412338681266220Voice calls on a mobile
8%9%15%10%4%12%6%12%8%9%6%16%11%phone
2%8%14%ci9%2%6%1%17%3%4%6%30%aci

42918161063284161845196Text messaging \ SMS on
9%16%9%8%9%6%6%9%6%18%8%11%10%a mobile phone
2%15%9%8%5%3%1%14%2%8%9%23%

573416-6222643Picture messaging \ MMS
10%4%2%2%1%6%-2%3%2%1%1%2%on a mobile phone
11%abcfijk16%7%8%2%13%b-15%4%5%6%13%

31711161111-27541246163Emails on a mobile phone
6%9%6%8%10%10%-8%7%5%6%11%8%
2%11%7%10%7%6%-17%3%3%7%28%

322232-101111139Micro blogging sites
7%1%1%1%2%2%-3%2%1%1%3%2%such as Twitter or
8%c4%6%6%7%6%-26%4%2%3%28%tumblr on a mobile phone

4710634-19*271275Instant messaging e.g.
9%4%5%3%3%4%-6%1%2%3%3%4%BBM, Facebook Messenger,
5%10%14%9%4%6%-25%1%2%9%16%iMessage on a mobile

phone

316106551165331992Social networking sites
6%9%5%3%5%5%3%5%7%3%1%5%5%or apps such as
3%17%c10%7%6%6%2%17%5%3%3%21%Facebook, or LinkedIn on

a mobile phone

1215-2-31--419Comments on
2%1%*2%-2%-1%1%--1%1%websites\forums on a
6%12%3%25%-11%-18%3%--22%mobile phone

111081659-1675535127Skype or other Internet
23%6%4%7%5%9%-5%10%5%2%8%6%based phone service on a
8%abcdfgi8%7%12%4%7%-13%6%c4%4%28%mobile phone
jkl

39191442429661149157Voice calls on landline
7%5%10%6%4%2%10%9%9%7%5%12%8%phone
2%6%12%9%3%1%3%18%4%4%7%31%h

-21512-124351450Post (Letters, cards or
-1%1%2%1%2%-4%6%4%2%3%2%packages)
-4%2%10%2%4%-24%8%kl7%10%29%
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 135 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444295142931684202009Unweighted Base
46*185199209110*100*46*3227390*2094202008Weighted Base

1152491010440991858207Meeting face to face
2%8%12%4%9%10%8%13%12%10%8%14%10%
*7%12%j5%5%5%2%20%j4%4%9%28%j

SUMMARY CODES

2910611211067622521750621052881233ANY
64%57%56%53%61%62%55%67%69%69%50%68%61%
2%9%9%9%5%5%2%18%cj4%cj5%c9%c      23%cjk

82514151718144892141222ANY SOCIAL NETWORKING
18%13%7%7%15%18%3%14%11%11%10%10%11%
4%11%6%7%8%8%jk1%20%4%4%10%18%

54227402330106417293499418ANY EMAILS
12%23%13%19%21%30%21%20%23%32%16%23%21%
1%10%6%10%6%7%ck2%15%4%7%ck8%24%k

611211079128221326136ANY INSTANT MESSAGING
13%6%10%5%6%9%3%9%3%3%6%6%7%
4%8%15%7%5%6%1%21%2%2%10%19%

194265492032992242736141555ANY VOICE CALLS
41%23%32%24%18%32%18%28%33%30%17%34%28%
3%ci8%12%c9%4%6%c2%17%c4%c5%7%c      25%cil

2646-3-61--634ANY COMMENTS ON WEBSITE
5%3%2%3%-3%-2%1%--1%2%FORUMS
6%c17%12%17%-9%-19%2%--17%

NUMBER OF WAYS
TO COMMUNICATE

106878864833231473238791618021 mention
22%37%39%41%44%33%50%46%44%42%38%38%40%
1%8%10%11%6%4%3%m18%m4%m5%10%20%

121611171111241121214752342 mentions
25%8%5%8%10%11%5%13%16%14%7%18%12%
5%acgjkl7%5%7%5%5%1%17%k5%ck5%6%k      32%acjkl

379265-1038432893 mentions
7%4%4%1%5%5%-3%4%9%2%8%4%
4%8%10%3%7%5%-11%3%9%j5%36%aj

 Page 1770

Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 135 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444295142931684202009Unweighted Base
46*185199209110*100*46*3227390*2094202008Weighted Base

254-17-733210454 mentions
4%3%2%-1%7%-2%4%3%1%2%2%
4%j11%8%-3%16%acj-16%7%j7%5%23%

310115-6-12*149625+ mentions
6%6%6%2%-6%-4%1%1%2%2%3%
5%16%18%7%-9%-20%1%2%7%14%

334423813715110153766317Don't know
6%18%21%18%12%7%2%16%14%17%18%16%16%
1%11%gh13%gh12%gh4%2%*16%3%5%12%21%

144545613032205413136766458None
30%24%23%29%27%32%43%17%17%14%32%16%23%
3%10%10%13%bdf7%7%bdf4%abdefk12%3%3%15%bdfb      14%

2.6012.0461.8721.6961.4072.206ci1.0841.8161.5621.7291.5001.7651.778Average number of
mentions

2.8922.0511.6822.5530.7391.7930.2822.0570.9391.2381.1511.2181.715Standard Deviation
0.2700.0410.0240.0660.0100.0510.0030.0210.0090.0240.0160.0050.002Error Variance
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 135 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172051104176167836016492009Unweighted Base
262174046*100*171169134416642008Weighted Base

422624252724956249305Emails on a computer
16%15%9%25%16%15%16%15%15%(laptop\desktop\netbook\
14%86%1%8%d9%82%18%82%tablet)

2595610129318103121Social networking sites
10%5%14%10%7%6%5%6%6%such as Facebook or
21%h78%5%8%10%77%15%85%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

123325236113445Micro blogging sites
4%2%5%5%1%2%3%2%2%such as Twitter or

26%74%5%11%4%80%25%75%tumblr on a computer
(laptop\desktop\netbook\
tablet)

206445768196684Instant Messaging e.g.
8%4%9%5%4%4%5%4%4%Facebook Messenger, MSN

24%h75%5%6%9%80%22%78%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

3014912181513531149180Skype calls or other
12%9%26%18%9%8%9%9%9%Internet based phone
17%83%7%ade10%ad8%75%17%83%service on a computer

(laptop\desktop\netbook\
tablet)

-1231267412Free\paid for e-cards
-1%7%1%1%*2%*1%through a website on a
-100%27%ad9%16%48%64%ab36%computer

(laptop\desktop\netbook\
tablet)

5192151671824Comments on
2%1%5%1%3%1%2%1%1%websites\forums on a

21%79%9%5%19%67%27%73%computer
(laptop\desktop\netbook\
tablet)

3312-1022102434Virtual assistance on a
1%2%5%-6%1%3%1%2%website on a computer
8%92%6%-29%ad65%29%71%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 135 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172051104176167836016492009Unweighted Base
262174046*100*171169134416642008Weighted Base

591594121518929191220Voice calls on a mobile
23%9%8%12%9%11%8%11%11%phone
27%ah72%2%6%7%86%13%87%

31166462616031166196Text messaging \ SMS on
12%10%9%6%15%9%9%10%10%a mobile phone
16%84%2%3%13%82%16%84%

5385672693443Picture messaging \ MMS
2%2%10%6%4%2%3%2%2%on a mobile phone

12%88%11%ad13%d16%60%22%78%

221413111713423140163Emails on a mobile phone
8%8%6%10%10%8%7%8%8%

14%86%2%6%10%82%14%86%

5343223283139Micro blogging sites
2%2%7%2%1%2%2%2%2%such as Twitter or

13%87%8%6%4%81%21%79%tumblr on a mobile phone

146044760156075Instant messaging e.g.
5%3%9%4%4%4%4%4%4%BBM, Facebook Messenger,

19%81%5%6%9%80%20%80%iMessage on a mobile
phone

2072351568217192Social networking sites
7%4%6%5%9%4%6%4%5%or apps such as

21%79%3%6%17%d75%23%77%Facebook, or LinkedIn on
a mobile phone

4151221361319Comments on
2%1%2%2%1%1%2%1%1%websites\forums on a

23%77%6%11%12%71%30%70%mobile phone

22103119109726101127Skype or other Internet
8%6%23%9%6%6%8%6%6%based phone service on a

18%82%8%ade7%8%77%20%80%mobile phone

2712732914329127157Voice calls on landline
10%7%7%2%5%8%8%8%8%phone
17%81%2%1%6%91%19%81%

544-224664450Post (Letters, cards or
2%3%-2%1%3%2%3%2%packages)

10%88%-4%4%92%11%89%

391661101518123184207Meeting face to face
15%10%2%10%9%11%7%11%10%
19%80%*5%7%87%11%89%
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 135 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172051104176167836016492009Unweighted Base
262174046*100*171169134416642008Weighted Base

SUMMARY CODES

19210372962100104219010431233ANY
73%60%64%62%58%62%55%63%61%
16%ah84%2%5%8%85%15%85%

461758182417236186222ANY SOCIAL NETWORKING
18%10%18%18%14%10%10%11%11%
21%ah79%4%8%11%77%16%84%

563615303834573345418ANY EMAILS
21%21%12%30%22%20%21%21%21%
13%86%1%7%9%83%17%83%

31105691111125111136ANY INSTANT MESSAGING
12%6%13%9%6%7%7%7%7%
23%ah77%4%6%8%82%18%82%

10444819323946589466555ANY VOICE CALLS
40%26%41%32%23%27%26%28%28%
19%ah81%3%6%7%84%16%84%

7272362382634ANY COMMENTS ON WEBSITE
3%2%5%3%3%1%2%2%2%FORUMS

21%79%6%9%17%67%23%77%

NUMBER OF WAYS
TO COMMUNICATE

1017001033646951206828021 mention
38%40%22%33%38%41%35%41%40%
13%87%1%4%8%87%g15%85%

53179121113198371982342 mentions
20%10%25%11%8%12%11%12%12%
23%ah77%5%ade5%6%84%16%84%

1870357741178893 mentions
7%4%7%5%4%4%3%5%4%

20%78%4%5%8%84%13%87%

54027531838454 mentions
2%2%4%7%3%2%2%2%2%

11%89%4%16%ad11%69%17%83%

15473610441448625+ mentions
6%3%6%6%6%3%4%3%3%

24%h75%5%9%15%71%23%77%
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 135 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172051104176167836016492009Unweighted Base
262174046*100*171169134416642008Weighted Base

47270373327553265317Don't know
18%16%6%7%19%16%15%16%16%
15%85%1%2%10%f87%17%83%

23433143239374101357458None
9%25%30%32%23%22%29%21%23%
5%95%i3%7%8%82%22%bi            78%

2.0391.7272.6012.2062.0591.7022.0261.7321.778Average number of
mentions

1.9031.6762.8921.7932.0831.6152.3981.5551.715Standard Deviation
0.0180.0030.2700.0510.0450.0030.0290.0020.002Error Variance
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 135 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17771475181129448323217772009Unweighted Base
17821504180132445722717822008Weighted Base

282236162206223282305Emails on a computer
16%16%9%17%14%10%16%15%(laptop\desktop\netbook\
92%77%5%72%20%8%92%tablet)

12088286332120121Social networking sites
7%6%1%6%7%1%7%6%such as Facebook or

99%f72%f1%71%f28%f1%cf           99%cLinkedIn on a computer
(laptop\desktop\netbook\
tablet)

42321301134245Micro blogging sites
2%2%1%2%2%1%2%2%such as Twitter or

94%71%3%68%26%6%94%tumblr on a computer
(laptop\desktop\netbook\
tablet)

77545492877784Instant Messaging e.g.
4%4%3%4%6%3%4%4%Facebook Messenger, MSN

91%64%6%58%33%9%91%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

1741365131436174180Skype calls or other
10%9%3%10%9%3%10%9%Internet based phone
97%f76%f3%73%f24%f3%cf           97%cservice on a computer

(laptop\desktop\netbook\
tablet)

129-92-1212Free\paid for e-cards
1%1%-1%1%-1%1%through a website on a

100%80%-80%20%-100%computer
(laptop\desktop\netbook\
tablet)

2420-205-2424Comments on
1%1%-1%1%-1%1%websites\forums on a

100%81%-81%19%-100%computer
(laptop\desktop\netbook\
tablet)

3331130313334Virtual assistance on a
2%2%*2%1%*2%2%website on a computer

98%91%2%89%9%2%98%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 135 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17771475181129448323217772009Unweighted Base
17821504180132445722717822008Weighted Base

20916291535511209220Voice calls on a mobile
12%11%5%12%12%5%12%11%phone
95%74%4%70%25%5%c            95%c

1881475141478188196Text messaging \ SMS on
11%10%3%11%10%4%11%10%a mobile phone
96%f75%f3%72%f24%f4%cf           96%c

4329-291414343Picture messaging \ MMS
2%2%-2%3%*2%2%on a mobile phone

99%66%-66%32%1%99%

1551144110459155163Emails on a mobile phone
9%8%2%8%10%4%9%8%

95%f70%3%67%f27%f5%f            95%

37271261123739Micro blogging sites
2%2%1%2%3%1%2%2%such as Twitter or

95%69%4%66%29%5%95%tumblr on a mobile phone

69514472166975Instant messaging e.g.
4%3%2%4%5%3%4%4%BBM, Facebook Messenger,

92%69%5%64%29%8%92%iMessage on a mobile
phone

9165-652619192Social networking sites
5%4%-5%6%*5%5%or apps such as

99%f71%f-71%f29%f1%cf           99%cFacebook, or LinkedIn on
a mobile phone

1916-163-1919Comments on
1%1%-1%1%-1%1%websites\forums on a

100%86%-86%14%-100%mobile phone

11993786337119127Skype or other Internet
7%6%4%7%7%3%7%6%based phone service on a

94%73%5%68%26%6%94%mobile phone

11413036942042114157Voice calls on landline
6%9%20%7%4%19%6%8%phone

73%83%d23%adegh60%13%27%ab73%

3632102215133650Post (Letters, cards or
2%2%6%2%3%6%2%2%packages)

73%64%20%egh44%29%27%ab73%
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 135 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17771475181129448323217772009Unweighted Base
17821504180132445722717822008Weighted Base

172141281135935172207Meeting face to face
10%9%15%9%13%16%10%10%
83%68%13%e55%28%17%b83%

SUMMARY CODES

11169079081829811811161233ANY
63%60%50%62%65%52%63%61%
90%f74%7%66%f24%f10%cf           90%c

2171633160575217222ANY SOCIAL NETWORKING
12%11%2%12%13%2%12%11%
98%f73%f1%72%f26%f2%cf           98%c

390317192989228390418ANY EMAILS
22%21%10%23%20%12%22%21%
93%f76%f4%71%f22%f7%cf           93%c

125907824212125136ANY INSTANT MESSAGING
7%6%4%6%9%5%7%7%

92%66%5%60%31%8%92%

4944205137012561494555ANY VOICE CALLS
28%28%28%28%27%27%28%28%
89%76%9%67%22%11%89%

3429-295-3434ANY COMMENTS ON WEBSITE
2%2%-2%1%-2%2%FORUMS

100%85%-85%15%-100%

NUMBER OF WAYS
TO COMMUNICATE

71859764533186847188021 mention
40%40%36%40%41%37%40%40%
90%74%8%66%23%10%90%

2191661115464162192342 mentions
12%11%6%12%14%7%12%12%
93%71%5%66%27%7%93%

73601248251673893 mentions
4%4%7%4%5%7%4%4%

82%68%14%54%28%18%82%

4537-378-45454 mentions
3%2%-3%2%-3%2%

100%83%-83%17%-100%
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 135 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17771475181129448323217772009Unweighted Base
17821504180132445722717822008Weighted Base

604724515260625+ mentions
3%3%1%3%3%1%3%3%

96%75%3%72%24%4%96%

294236192177723294317Don't know
17%16%10%16%17%10%17%16%
93%74%6%68%24%7%93%

372361712898386372458None
21%24%40%22%18%38%21%23%
81%79%16%adegh63%18%19%ab81%

1.8071.7771.4921.8081.8031.5021.8071.778Average number of
mentions

1.7731.7120.9541.7731.7780.9611.7731.715Standard Deviation
0.0030.0030.0100.0040.0100.0080.0030.002Error Variance
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 135 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393302009Unweighted Base
4263734504403202008Weighted Base

3982846237305Emails on a computer
9%22%19%14%12%15%(laptop\desktop\netbook\

13%27%abcf28%f20%f            12%tablet)

632293519121Social networking sites
1%9%6%8%6%6%such as Facebook or
5%26%f24%f29%ff            16%fLinkedIn on a computer

(laptop\desktop\netbook\
tablet)

3111011945Micro blogging sites
1%3%2%3%3%2%such as Twitter or
6%26%21%25%21%tumblr on a computer

(laptop\desktop\netbook\
tablet)

21617361484Instant Messaging e.g.
*4%4%8%4%4%Facebook Messenger, MSN
2%19%f20%f42%adff            17%fMessenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

1438524729180Skype calls or other
3%10%12%11%9%9%Internet based phone
8%21%f29%f26%ff            16%fservice on a computer

(laptop\desktop\netbook\
tablet)

-335-12Free\paid for e-cards
-1%1%1%-1%through a website on a
-27%28%44%-computer

(laptop\desktop\netbook\
tablet)

2794224Comments on
1%2%2%1%1%1%websites\forums on a

10%28%37%17%7%computer
(laptop\desktop\netbook\
tablet)

-9149234Virtual assistance on a
-2%3%2%1%2%website on a computer
-25%f43%f27%ff             5%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 135 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393302009Unweighted Base
4263734504403202008Weighted Base

3352474938220Voice calls on a mobile
8%14%10%11%12%11%phone

15%24%f21%22%17%

2446484830196Text messaging \ SMS on
6%12%11%11%9%10%a mobile phone

12%24%f24%24%f15%

4131012543Picture messaging \ MMS
1%4%2%3%1%2%on a mobile phone
8%31%23%27%10%

943473430163Emails on a mobile phone
2%12%10%8%9%8%
5%27%f29%f21%ff            19%f

191115239Micro blogging sites
*2%2%4%1%2%such as Twitter or
3%23%28%40%f6%tumblr on a mobile phone

2211828575Instant messaging e.g.
1%6%4%6%2%4%BBM, Facebook Messenger,
3%29%bf24%f38%bff             6%iMessage on a mobile

phone

3232333992Social networking sites
1%6%5%8%3%5%or apps such as
4%25%f25%f36%bff            10%Facebook, or LinkedIn on

a mobile phone

2655119Comments on
*1%1%1%*1%websites\forums on a

10%29%28%25%8%mobile phone

830344016127Skype or other Internet
2%8%8%9%5%6%based phone service on a
6%24%f27%f31%ff            12%mobile phone

5914252533157Voice calls on landline
14%4%6%6%10%8%phone
38%acde9%16%16%21%e

156614850Post (Letters, cards or
3%2%1%3%3%2%packages)

30%12%13%29%17%

5736404431207Meeting face to face
13%10%9%10%10%10%
27%17%19%21%15%
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 135 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393302009Unweighted Base
4263734504403202008Weighted Base

SUMMARY CODES

1942642802892061233ANY
45%71%62%66%64%61%
16%21%af23%f23%ff            17%f

958496937222ANY SOCIAL NETWORKING
2%15%11%16%12%11%
4%26%f22%f31%ff            17%f

451081208559418ANY EMAILS
11%29%27%19%18%21%
11%26%abcf29%af20%ff            14%f

432265618136ANY INSTANT MESSAGING
1%9%6%13%6%7%
3%24%f19%f41%abdff            13%f

10111012512792555ANY VOICE CALLS
24%30%28%29%29%28%
18%20%23%23%17%

311107334ANY COMMENTS ON WEBSITE
1%3%2%2%1%2%FORUMS
9%33%28%20%10%

NUMBER OF WAYS
TO COMMUNICATE

1391621801771448021 mention
33%43%40%40%45%40%
17%20%f22%22%f            18%f

39495065322342 mentions
9%13%11%15%10%12%

16%21%21%28%14%

823222115893 mentions
2%6%5%5%5%4%
9%26%f24%23%17%

5111379454 mentions
1%3%3%2%3%2%

12%24%29%16%19%

31916196625+ mentions
1%5%3%4%2%3%
4%31%f25%f30%ff            10%
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 135 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393302009Unweighted Base
4263734504403202008Weighted Base

7543757945317Don't know
18%12%17%18%14%16%
24%14%24%25%14%

15766957268458None
37%18%21%16%21%23%
34%abcde14%21%16%c            15%

1.4671.881f1.903f1.924f1.5621.778Average number of
mentions

1.0681.5682.0192.1621.0601.715Standard Deviation
0.0060.0100.0150.0160.0060.002Error Variance
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Communication (QS8300 - 230711)

Q.7A In the next 2 years which of them do you think you will use MORE than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 136 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842026863169042026829533637131910759342009Unweighted Base
18820339129566266139129532733637628510319772008Weighted Base

12231826231071413113849Emails on a computer
*1%1%1%3%4%1%1%3%2%4%5%1%4%2%(laptop\desktop\netbook\
1%3%5%6%36%54%im5%6%21%14%28%im26%imo23%77%ctablet)

-22315172378611162137Social networking sites
-1%*1%2%3%*1%2%2%2%4%2%2%2%such as Facebook or
-4%4%9%40%47%4%9%18%22%17%30%imo44%56%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-2216721246241216Micro blogging sites
-1%1%*1%1%1%*1%1%1%1%*1%1%such as Twitter or
-15%15%5%36%44%15%5%13%23%34%10%26%74%tumblr on a computer

(laptop\desktop\netbook\
tablet)

-2225162214511131326Instant Messaging e.g.
-1%1%1%1%2%1%1%*1%1%4%1%1%1%Facebook Messenger, MSN
-9%9%8%19%63%9%8%5%15%21%43%agikmo49%51%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-225618253310892130Skype calls or other
-1%*2%1%3%*2%1%1%3%3%1%2%1%Internet based phone
-5%5%17%19%59%5%17%9%10%34%25%30%70%service on a computer

(laptop\desktop\netbook\
tablet)

-2223822226231316Free\paid for e-cards
-1%1%1%1%1%1%1%*1%2%1%*1%1%through a website on a
-15%15%10%22%53%15%10%10%12%39%14%18%82%computer

(laptop\desktop\netbook\
tablet)

223121231118571118Comments on
1%1%1%**2%1%***2%2%1%1%1%websites\forums on a
8%9%17%4%10%68%k17%4%7%4%43%k25%40%60%computer

(laptop\desktop\netbook\
tablet)

-2214821137151016Virtual assistance on a
-1%1%*1%1%1%**1%2%*1%1%1%website on a computer
-15%15%5%26%53%15%5%8%19%46%7%34%66%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 136 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842026863169042026829533637131910759342009Unweighted Base
18820339129566266139129532733637628510319772008Weighted Base

54982431985191911353671Voice calls on a mobile
3%2%2%3%4%5%2%3%1%6%5%4%3%4%4%phone
7%5%12%11%33%43%12%11%6%27%g27%16%50%50%

-3311934318111916233457Text messaging \ SMS on
-1%1%*3%5%1%*2%3%5%5%2%4%3%a mobile phone
-5%5%2%33%60%ahilmo5%2%14%19%33%hilmo27%hilmo40%60%

-22242222-4157111930Picture messaging \ MMS
-1%1%1%1%3%1%1%-1%4%2%1%2%1%on a mobile phone
-8%8%7%12%73%agikm8%7%-12%50%agikmo23%g37%63%

-4431517437897182038Emails on a mobile phone
-2%1%1%2%3%1%1%2%2%3%3%2%2%2%
-10%10%7%40%43%10%7%19%22%25%19%47%53%

-222672233618917Micro blogging sites
-1%1%1%1%1%1%1%1%1%2%*1%1%1%such as Twitter or
-15%15%10%33%42%15%10%18%16%36%6%47%53%tumblr on a mobile phone

-223672324169918Instant messaging e.g.
-1%1%1%1%1%1%1%1%1%*2%1%1%1%BBM, Facebook Messenger,
-14%14%15%33%38%14%15%13%20%6%32%49%51%iMessage on a mobile

phone

-3347183461117171532Social networking sites
-1%1%2%1%3%1%2%2%*3%3%2%2%2%or apps such as
-8%8%14%21%57%8%14%18%3%35%f23%52%48%Facebook, or LinkedIn on

a mobile phone

-3313531125-6613Comments on
-2%1%**1%1%**1%1%-1%1%1%websites\forums on a
-27%27%6%25%41%27%6%10%15%41%-48%52%mobile phone

-33241232316681220Skype or other Internet
-1%1%1%1%2%1%1%1%*2%2%1%1%1%based phone service on a
-13%13%8%18%60%13%8%14%5%32%28%41%59%mobile phone

89182470631824274341228193174Voice calls on landline
5%5%5%8%11%10%5%8%8%13%11%8%8%10%9%phone
5%5%10%13%40%im36%im10%13%16%24%imno23%im13%46%im     54%

232751761871645176939410163243235478Post (Letters, cards or
12%13%13%26%28%25%13%26%28%28%27%22%24%24%24%packages)
5%6%11%16%imno39%imno34%imno11%16%imno19%imno20%imno21%imno13%imo51%imno   49%

1271953753195172036175658114Meeting face to face
6%3%5%2%6%8%5%2%5%6%10%6%5%6%6%

10%6%16%5%32%46%hl16%5%15%18%32%ahl15%49%51%
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 136 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842026863169042026829533637131910759342009Unweighted Base
18820339129566266139129532733637628510319772008Weighted Base

SUMMARY CODES

42458811733938788117156183216171448483931ANY
23%22%22%40%51%59%22%40%48%55%57%60%43%49%46%
5%5%9%13%imno36%hilmno42%aghilm9%13%imno17%imno20%ahilmn23%ahilmn18%aghilm48%imno   52%

nooono

-33723383712121820314072ANY SOCIAL NETWORKING
-2%1%2%4%6%1%2%4%3%5%7%3%4%4%
-5%5%10%33%53%imo5%10%16%16%25%imo28%aimno44%im     56%

145531385515152118265379ANY EMAILS
*2%1%2%5%6%1%2%5%5%5%6%2%5%4%
1%6%6%6%39%imo49%hilmo6%6%19%20%o26%imo23%hilmo33%67%c

-2248192426514151834ANY INSTANT MESSAGING
-1%1%1%1%3%1%1%1%2%1%5%1%2%2%
-7%7%12%24%57%7%12%7%17%16%41%agikmo45%55%

1313273595115273535607244123149272ANY VOICE CALLS
7%7%7%12%14%17%7%12%11%18%19%15%12%15%14%
5%5%10%13%35%imn42%gimno10%13%13%22%imno26%agimno16%imno45%imn    55%

23514155113105101424ANY COMMENTS ON WEBSITE
1%2%1%*1%2%1%**1%3%2%1%1%1%FORUMS
6%14%20%3%16%61%20%3%5%11%42%k19%42%58%

NUMBER OF WAYS
TO COMMUNICATE

343771103281295711031331481561393713807511 mention
18%18%18%35%42%45%18%35%41%44%41%49%36%39%37%
5%5%9%14%imno37%imno39%aimno9%14%imno18%imno20%imno21%imno19%ahilmn49%imno   51%

o

841211416212111823362658681262 mentions
4%2%3%4%6%9%3%4%6%7%10%9%6%7%6%
7%3%10%8%32%49%ahilmn10%8%14%18%29%hilmn21%imn46%54%

-22171321161211210223 mentions
-1%**1%2%***2%3%*1%1%1%
-7%7%6%30%57%7%6%5%26%53%aim4%54%46%

----713--3594119204 mentions
----1%2%--1%1%2%1%*2%1%
----36%64%im--13%23%43%im21%4%c      96%c

-2223422123156115+ mentions
-1%1%1%*1%1%1%*1%1%**1%1%
-23%23%15%27%34%23%15%11%16%25%9%48%52%
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 136 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842026863169042026829533637131910759342009Unweighted Base
18820339129566266139129532733637628510319772008Weighted Base

38579666138144966666718460239203443Don't know
20%28%24%22%21%22%24%22%20%21%22%21%23%21%22%
9%13%22%15%31%32%22%15%15%16%19%13%54%46%

108100208112185130208112105817654344291635None
57%49%53%38%28%20%53%38%32%24%20%19%33%30%32%
17%adefg16%adefgj33%adefgh18%defjk29%dj20%33%adefgh18%defjk16%dej13%12%8%54%defj   46%

hjklkjkljkl

1.1961.902k1.5611.2581.2931.4161.5611.2581.2721.3101.5421.2571.3021.4231.365Average number of
mentions

0.4023.2142.3421.4200.9751.1692.3421.4201.1610.7871.4460.6451.2241.3611.298Standard Deviation
0.0040.1990.0570.0190.0030.0030.0570.0190.0100.0030.0100.0020.0030.0040.002Error Variance
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 136 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11308797114195083712351403353651851282963252009Unweighted Base
100710025864215844182171543343251741403283352008Weighted Base

2326111215101-4613132049Emails on a computer
2%3%2%3%3%3%*-1%2%1%2%4%6%2%(laptop\desktop\netbook\

47%53%22%25%31%21%2%-9%12%3%6%27%41%aetablet)

19191091171-3121312537Social networking sites
2%2%2%2%2%2%*-1%4%*2%4%2%2%such as Facebook or

50%50%26%24%30%20%2%-8%33%2%9%32%14%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

9737611-21214616Micro blogging sites
1%1%*2%1%**-1%*1%1%1%2%1%such as Twitter or

56%44%16%40%36%7%6%-14%6%9%5%22%38%tumblr on a computer
(laptop\desktop\netbook\
tablet)

1115741051-39222826Instant Messaging e.g.
1%2%1%1%2%1%*-1%3%1%1%1%2%1%Facebook Messenger, MSN

41%59%26%15%39%20%4%-12%33%6%8%7%30%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

151587781-171541130Skype calls or other
1%2%1%2%1%2%*-*2%*4%1%3%1%Internet based phone

50%50%25%25%25%25%3%-4%23%2%17%15%36%service on a computer
(laptop\desktop\netbook\
tablet)

8825351-11222716Free\paid for e-cards
1%1%*1%1%1%*-**1%1%1%2%1%through a website on a

48%52%15%33%19%33%6%-6%6%9%10%15%47%computer
(laptop\desktop\netbook\
tablet)

9954541-15211718Comments on
1%1%1%1%1%1%*-*2%1%1%*2%1%websites\forums on a

52%48%29%23%28%20%5%-7%28%12%4%4%40%computer
(laptop\desktop\netbook\
tablet)

7835351-22212616Virtual assistance on a
1%1%1%1%1%1%*-1%1%1%1%1%2%1%website on a computer

47%53%19%28%21%33%6%-14%14%10%5%12%39%(laptop\desktop\netbook\
tablet)

36361917191634131454101671Voice calls on a mobile
4%4%3%4%3%4%2%3%4%4%3%3%3%5%4%phone

50%50%27%23%27%23%5%6%18%20%7%5%15%23%
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 136 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11308797114195083712351403353651851282963252009Unweighted Base
100710025864215844182171543343251741403283352008Weighted Base

2928161416111-91311102257Text messaging \ SMS on
3%3%3%3%3%3%1%-3%4%1%1%3%6%3%a mobile phone

52%48%27%24%28%20%2%-16%22%2%2%18%38%ae

18128105711272121430Picture messaging \ MMS
2%1%1%2%1%2%*1%*2%1%1%1%4%1%on a mobile phone

60%40%26%34%18%22%3%4%5%24%5%3%7%49%ac

26131411572169129838Emails on a mobile phone
3%1%2%3%1%2%1%1%2%3%1%1%3%2%2%

67%33%38%29%14%19%6%3%16%22%4%4%24%21%

11655511-52221517Micro blogging sites
1%1%1%1%1%**-1%1%1%1%*1%1%such as Twitter or

64%36%32%32%32%4%6%-29%13%9%10%4%30%tumblr on a mobile phone

126103241124224218Instant messaging e.g.
1%1%2%1%*1%*1%1%1%1%1%1%1%1%BBM, Facebook Messenger,

68%32%53%14%11%21%5%6%12%25%8%9%21%13%iMessage on a mobile
phone

1913910862-213145532Social networking sites
2%1%1%2%1%1%1%-*4%*3%2%2%2%or apps such as

58%42%27%31%24%18%6%-5%41%ag2%14%16%17%Facebook, or LinkedIn on
a mobile phone

7543322-3121-413Comments on
1%1%1%1%1%*1%-1%*1%1%-1%1%websites\forums on a

56%44%29%27%28%16%15%-25%8%12%6%-33%mobile phone

12866532-15122720Skype or other Internet
1%1%1%1%1%1%1%-*2%*1%1%2%1%based phone service on a

61%39%32%28%23%17%10%-6%25%4%8%12%35%mobile phone

721023439534969363012153433174Voice calls on landline
7%10%6%9%9%12%3%6%11%9%7%11%10%10%9%phone

41%59%m19%22%31%28%m4%5%21%i17%i7%8%19%i      19%

192286103891641222942937821339486478Post (Letters, cards or
19%29%18%21%28%29%14%27%28%24%12%24%29%26%24%packages)
40%60%lmo22%19%34%mo26%mo6%9%i19%i16%i4%7%20%eeimo   18%e

4866331630361321824641929114Meeting face to face
5%7%6%4%5%9%6%1%5%7%4%3%6%9%6%

42%58%29%14%26%32%l11%2%16%21%h5%3%17%26%
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 136 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11308797114195083712351403353651851282963252009Unweighted Base
100710025864215844182171543343251741403283352008Weighted Base

SUMMARY CODES

41751422818829921547551641824162175205931ANY
41%51%39%45%51%51%22%36%49%56%24%44%53%61%46%
45%55%mo25%20%32%mo23%mo5%6%i18%i20%ahi4%7%e19%eeim    22%ade

3635181924112-72227161572ANY SOCIAL NETWORKING
4%3%3%4%4%3%1%-2%7%1%5%5%5%4%

51%49%25%26%34%15%3%-10%31%aghi2%10%23%22%

4435232120152191334222579ANY EMAILS
4%4%4%5%3%4%1%1%3%4%2%3%7%7%4%

55%45%29%26%25%20%3%1%12%17%4%5%27%32%ae

171613510611310235934ANY INSTANT MESSAGING
2%2%2%1%2%1%*1%1%3%1%2%1%3%2%

51%49%37%14%31%18%3%3%10%30%5%9%14%27%

126146646280661012495116234664272ANY VOICE CALLS
12%15%11%15%14%16%5%8%15%16%9%16%14%19%14%
46%54%24%23%29%24%4%4%18%i19%i6%8%17%i      24%e

121384852-353111024ANY COMMENTS ON WEBSITE
1%1%1%1%1%1%1%-1%2%2%1%*3%1%FORUMS

48%52%31%17%31%20%8%-13%21%12%3%3%40%

NUMBER OF WAYS
TO COMMUNICATE

344408186158247161374913914534541421507511 mention
34%41%32%37%42%38%17%32%42%45%19%38%43%45%37%
46%54%mo25%21%33%mo21%5%7%i19%i19%i4%7%e19%eeim    20%e

5275302142337621255520381262 mentions
5%7%5%5%7%8%3%4%6%8%3%4%6%11%6%

41%59%24%17%33%26%6%4%16%20%4%4%16%30%ae

715615101-291153223 mentions
1%2%1%*1%2%*-1%3%*1%2%1%1%

31%69%26%5%23%46%4%-8%42%3%6%22%15%

71334310---1--712204 mentions
1%1%*1%1%2%---*--2%4%1%

34%66%14%19%17%50%---4%--36%60%a

8344211-222212115+ mentions
1%*1%1%***-1%1%1%1%*1%1%

75%25%34%40%19%7%9%-21%18%14%15%7%16%
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 136 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11308797114195083712351403353651851282963252009Unweighted Base
100710025864215844182171543343251741403283352008Weighted Base

241202141100134685737717539296769443Don't know
24%20%24%24%23%16%26%24%21%23%22%21%20%20%22%
54%j46%32%j23%30%15%13%8%16%17%9%7%15%15%

348286216132151135113621006894498662635None
35%29%37%31%26%32%52%40%30%21%54%35%26%18%32%
55%kn45%34%kn21%24%21%18%afg10%f16%11%15%abcd8%b13%bf     10%

1.3971.3381.3491.4561.2641.4421.5161.1011.2671.3391.6121.3971.3171.4831.365Average number of
mentions

1.5631.0341.1951.9200.8981.1922.2670.3051.1511.0712.4521.9260.7791.2481.298Standard Deviation
0.0050.0020.0050.0190.0030.0080.1010.0020.0080.0060.1340.0650.0040.0080.002Error Variance
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 136 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141159815188627369933855611152009Unweighted Base
143257714782227276833451711582008Weighted Base

33168125243232349Emails on a computer
2%3%5%2%2%3%1%4%2%2%(laptop\desktop\netbook\

67%33%16%g25%10%49%7%46%bd47%tablet)

27103125176141737Social networking sites
2%2%2%1%2%2%2%3%1%2%such as Facebook or

73%27%9%31%14%46%16%38%46%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

1242411027716Micro blogging sites
1%1%1%**1%1%1%1%1%such as Twitter or

76%24%10%23%6%61%15%42%43%tumblr on a computer
(laptop\desktop\netbook\
tablet)

18859392121326Instant Messaging e.g.
1%1%4%1%1%1%*2%1%1%Facebook Messenger, MSN

70%30%20%34%11%35%6%46%48%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

237793122131630Skype calls or other
2%1%4%1%1%1%*2%1%1%Internet based phone

76%24%22%g30%10%38%5%42%52%service on a computer
(laptop\desktop\netbook\
tablet)

124232925916Free\paid for e-cards
1%1%1%*1%1%*1%1%1%through a website on a

73%27%14%19%12%55%10%33%57%computer
(laptop\desktop\netbook\
tablet)

126164838718Comments on
1%1%*1%1%1%1%2%1%1%websites\forums on a

65%35%4%33%19%44%16%44%40%computer
(laptop\desktop\netbook\
tablet)

1061429241016Virtual assistance on a
1%1%1%*1%1%*1%1%1%website on a computer

63%37%7%23%12%58%10%26%64%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 136 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141159815188627369933855611152009Unweighted Base
143257714782227276833451711582008Weighted Base

49221325102312243671Voice calls on a mobile
3%4%9%3%4%3%4%5%3%4%phone

69%31%18%aeg36%14%33%17%33%50%

36218178243233157Text messaging \ SMS on
3%4%6%2%3%3%1%4%3%3%a mobile phone

63%37%15%30%14%41%6%40%d54%

2010591152111730Picture messaging \ MMS
1%2%3%1%*2%*2%1%1%on a mobile phone

66%34%16%29%4%51%6%36%58%

22163132204102538Emails on a mobile phone
2%3%2%2%1%3%1%2%2%2%

58%42%7%35%6%53%10%26%64%

116-619331117Micro blogging sites
1%1%-1%1%1%1%1%1%1%such as Twitter or

65%35%-35%9%56%15%18%67%tumblr on a mobile phone

1353101538718Instant messaging e.g.
1%1%2%1%*1%1%2%1%1%BBM, Facebook Messenger,

73%27%14%53%6%27%15%44%41%iMessage on a mobile
phone

22103124133111732Social networking sites
2%2%2%1%2%2%1%2%2%2%or apps such as

68%32%10%38%13%40%11%35%54%Facebook, or LinkedIn on
a mobile phone

103-63433713Comments on
1%1%-1%1%*1%1%1%1%websites\forums on a

77%23%-48%23%29%21%27%52%mobile phone

155373738920Skype or other Internet
1%1%2%1%1%1%1%2%1%1%based phone service on a

73%27%16%34%17%33%13%42%45%mobile phone

1146084429931641117174Voice calls on landline
8%10%5%5%11%12%5%8%10%9%phone

66%34%5%25%17%g54%g9%24%g           67%d

312166321367823154108316478Post (Letters, cards or
22%29%22%17%29%30%16%21%27%24%packages)
65%35%j7%28%16%g48%ag11%23%dg          66%cd
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Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 136 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141159815188627369933855611152009Unweighted Base
143257714782227276833451711582008Weighted Base

793512431345173562114Meeting face to face
6%6%8%5%5%6%5%7%5%6%

70%30%11%38%12%40%15%30%55%

SUMMARY CODES

61531694279139418104271555931ANY
43%55%64%34%51%54%31%52%48%46%
66%34%aj10%ag30%15%g45%ag11%29%ddg          60%d

48248209349273672ANY SOCIAL NETWORKING
3%4%5%2%3%4%3%5%3%4%

67%33%11%29%12%48%12%38%50%

50299247396284479ANY EMAILS
3%5%6%3%3%5%2%5%4%4%

64%36%12%30%9%49%8%36%56%

2597133113141634ANY INSTANT MESSAGING
2%2%5%2%1%1%1%3%1%2%

74%26%20%39%9%33%8%43%49%

183892977411252877166272ANY VOICE CALLS
13%15%20%9%15%16%8%15%14%14%
67%33%11%g28%15%46%g10%28%dg           61%d

1681959491124ANY COMMENTS ON WEBSITE
1%1%*1%2%1%1%2%1%1%FORUMS

66%34%3%37%22%37%16%39%46%

NUMBER OF WAYS
TO COMMUNICATE

49925277232118324912244367511 mention
35%44%53%28%43%42%27%43%38%37%
66%34%aj10%ag31%16%g43%g12%30%ddg          58%d

8244133217641131851262 mentions
6%8%9%4%6%8%3%6%7%6%

65%35%10%25%14%51%g9%24%67%

157191121516223 mentions
1%1%1%1%*2%*1%1%1%

67%33%4%40%5%52%4%24%71%

11931313-812204 mentions
1%2%2%*1%2%-2%1%1%

55%45%17%g4%13%66%g-40%60%
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 136 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141159815188627369933855611152009Unweighted Base
143257714782227276833451711582008Weighted Base

83-514236115+ mentions
1%*-1%*1%*1%1%1%

75%25%-50%9%41%15%28%56%

327116252006615274134235443Don't know
23%20%17%24%24%20%22%26%20%22%
74%26%6%45%15%34%17%30%53%

4901452834367197155112368635None
34%25%19%42%25%26%46%22%32%32%
77%i23%4%54%aefh11%31%24%abc18%cehi        58%c

1.3811.3341.2591.3861.2801.4031.3731.3631.3641.365Average number of
mentions

1.4370.9700.6531.6161.1331.2192.0121.3531.0851.298Standard Deviation
0.0030.0030.0040.0090.0090.0040.0380.0060.0020.002Error Variance
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 136 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271541219331334692433621532539995422009Unweighted Base
550371157120633732871442354*15326010285132008Weighted Base

3113438911138379191149Emails on a computer
6%3%3%4%3%3%2%2%6%4%3%2%2%2%(laptop\desktop\netbook\

63%al26%88%17%19%22%26%16%7%14%18%38%23%tablet)

1283258109526517737Social networking sites
2%2%2%2%2%3%1%1%3%4%2%2%1%2%such as Facebook or

31%22%86%13%22%26%26%14%5%16%15%46%18%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

521423165-1110516Micro blogging sites
1%1%1%1%1%*1%1%-1%*1%1%1%such as Twitter or

31%14%89%10%19%6%36%28%-5%7%60%28%tumblr on a computer
(laptop\desktop\netbook\
tablet)

125243856416211526Instant Messaging e.g.
2%1%1%1%2%1%1%1%2%4%1%1%1%1%Facebook Messenger, MSN

47%18%91%11%31%18%25%15%5%22%9%43%21%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

154286766523712530Skype calls or other
3%1%2%3%2%2%1%1%4%2%3%1%1%1%Internet based phone

51%15%94%21%25%19%20%15%7%12%23%41%18%service on a computer
(laptop\desktop\netbook\
tablet)

731424344-237416Free\paid for e-cards
1%1%1%1%1%1%*1%-1%1%1%1%1%through a website on a

47%19%85%10%27%18%22%23%-14%19%45%23%computer
(laptop\desktop\netbook\
tablet)

6315-5445-139618Comments on
1%1%1%-2%1%1%1%-1%1%1%1%1%websites\forums on a

34%16%82%-29%20%24%27%-5%16%47%32%computer
(laptop\desktop\netbook\
tablet)

861415162--112216Virtual assistance on a
2%2%1%*1%*1%1%--*1%*1%website on a computer

53%36%89%6%32%6%41%15%--7%78%15%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 136 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271541219331334692433621532539995422009Unweighted Base
550371157120633732871442354*15326010285132008Weighted Base

3016601115131913489361571Voice calls on a mobile
5%4%4%5%4%4%3%3%7%5%4%3%3%4%phone

42%23%84%16%21%18%27%18%5%11%13%50%21%

261743111091710-77301357Text messaging \ SMS on
5%5%3%5%3%3%2%2%-5%3%3%3%3%a mobile phone

45%30%75%19%18%16%30%18%-13%12%53%22%

1552736512512615630Picture messaging \ MMS
3%1%2%1%2%1%2%1%1%1%2%1%1%1%on a mobile phone

50%17%90%8%20%16%40%16%3%6%20%52%19%

11634714410327520538Emails on a mobile phone
2%1%2%4%4%1%1%1%3%4%2%2%1%2%

27%14%88%19%36%g10%26%9%4%18%b13%52%13%

331332282-1311217Micro blogging sites
1%1%1%1%1%1%1%1%-1%1%1%*1%such as Twitter or

21%17%79%16%13%11%45%15%-5%15%65%15%tumblr on a mobile phone

311415363-239318Instant messaging e.g.
1%*1%1%1%1%1%1%-1%1%1%1%1%BBM, Facebook Messenger,

16%6%80%6%27%16%33%18%-12%17%53%18%iMessage on a mobile
phone

722811179417515532Social networking sites
1%1%2%1%3%2%1%1%2%5%2%1%1%2%or apps such as

23%8%87%4%34%23%27%12%3%22%abc14%46%14%Facebook, or LinkedIn on
a mobile phone

42811253--18313Comments on
1%1%1%**1%1%1%--1%1%1%1%websites\forums on a

35%19%68%5%10%19%39%27%--11%62%27%mobile phone

6-17443452248520Skype or other Internet
1%-1%2%1%1%1%1%3%1%1%1%1%1%based phone service on a

29%-85%18%20%17%21%24%8%11%18%39%24%mobile phone

674815222353066217102510328174Voice calls on landline
12%13%10%11%11%9%9%5%13%7%10%10%6%9%phone
38%28%87%13%20%g17%38%12%4%6%15%59%b16%

14910542254101831627817366626693478Post (Letters, cards or
27%28%27%26%30%25%23%18%31%23%25%26%18%24%packages)
31%22%88%11%21%g17%34%16%4%7%14%56%b20%

4425951224194020412155726114Meeting face to face
8%7%6%6%7%6%6%5%7%8%6%6%5%6%

39%22%83%11%21%16%35%17%3%11%13%50%23%
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 136 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271541219331334692433621532539995422009Unweighted Base
550371157120633732871442354*15326010285132008Weighted Base

SUMMARY CODES

3352098051172001593121433288135489186931ANY
61%56%51%57%59%48%44%34%60%57%52%48%36%46%
36%al22%a86%a13%agh21%aghi17%g34%g15%3%b9%b15%b53%bbg     20%

2213649201519831213331072ANY SOCIAL NETWORKING
4%4%4%4%6%5%3%2%5%8%5%3%2%4%

31%19%89%13%29%gh21%26%12%4%17%abc18%46%15%

371770152112211041411351579ANY EMAILS
7%5%4%7%6%4%3%2%7%9%4%3%3%4%

46%22%89%18%g26%16%27%12%5%17%abc15%45%19%

1353041059517415634ANY INSTANT MESSAGING
2%1%2%2%3%2%1%1%2%4%2%1%1%2%

38%14%89%12%30%16%27%15%4%20%13%44%19%

10866237415946883814223914848272ANY VOICE CALLS
20%18%15%20%17%14%12%9%27%14%15%14%9%14%
40%a24%87%15%gh22%g17%33%14%5%ab8%14%55%b18%

951917566-1412724ANY COMMENTS ON WEBSITE
2%1%1%*2%2%1%1%-1%2%1%1%1%FORUMS

37%22%77%3%27%20%26%24%-4%18%51%28%

NUMBER OF WAYS
TO COMMUNICATE

2601636448915012426512322651093911647511 mention
47%44%41%43%45%38%37%29%40%42%42%38%32%37%
35%a22%86%12%g20%g17%35%g16%3%9%15%52%g      22%

533411120332635128171771131262 mentions
10%9%7%10%10%8%5%3%16%11%7%7%2%6%
42%27%88%16%g26%gh21%g28%10%7%ab13%b14%b56%bbg     10%

94225633623-116223 mentions
2%1%1%2%2%1%*1%4%2%-1%1%1%

39%18%96%21%27%15%13%25%9%d12%-50%29%

1282031025--389-204 mentions
2%2%1%2%3%1%1%--2%3%1%-1%

61%41%100%15%51%agh11%22%--16%b38%b46%-

2-8-1352--172115+ mentions
*-1%-*1%1%1%--*1%*1%

16%-77%-7%26%44%23%--8%69%23%
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 136 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5353271541219331334692433621532539995422009Unweighted Base
550371157120633732871442354*15326010285132008Weighted Base

925433839688415499133159215124443Don't know
17%15%22%19%20%26%22%23%24%20%23%21%24%22%
21%12%76%m9%15%19%35%22%3%7%13%48%m      28%

12210742851708524818193466324202635None
22%29%27%25%21%26%35%43%16%22%25%32%39%32%
19%17%67%8%11%13%39%ijk29%aijk1%5%10%51%jln    32%acdef

1.3751.3191.3621.3331.3961.3741.3191.4361.3881.3661.3281.3801.3471.365Average number of
mentions

1.0340.7011.1730.6830.8251.1721.3002.1090.6140.7240.8281.2601.8591.298Standard Deviation
0.0030.0030.0020.0040.0030.0080.0060.0300.0110.0060.0050.0030.0170.002Error Variance
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 136 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129241315962009Unweighted Base
696131341815902008Weighted Base

1930183149Emails on a computer
3%2%4%2%2%(laptop\desktop\netbook\

40%60%37%b63%tablet)

1126122537Social networking sites
2%2%3%2%2%such as Facebook or

29%71%32%68%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

21531316Micro blogging sites
*1%1%1%1%such as Twitter or

10%90%18%82%tumblr on a computer
(laptop\desktop\netbook\
tablet)

71952126Instant Messaging e.g.
1%1%1%1%1%Facebook Messenger, MSN

28%72%19%81%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

723111930Skype calls or other
1%2%3%1%1%Internet based phone

23%77%37%63%service on a computer
(laptop\desktop\netbook\
tablet)

3137916Free\paid for e-cards
*1%2%1%1%through a website on a

19%81%44%56%computer
(laptop\desktop\netbook\
tablet)

51381118Comments on
1%1%2%1%1%websites\forums on a

29%71%42%58%computer
(laptop\desktop\netbook\
tablet)

21441216Virtual assistance on a
*1%1%1%1%website on a computer

13%87%23%77%(laptop\desktop\netbook\
tablet)

2646106171Voice calls on a mobile
4%3%2%4%4%phone

36%64%14%86%
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 136 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129241315962009Unweighted Base
696131341815902008Weighted Base

2334144457Text messaging \ SMS on
3%3%3%3%3%a mobile phone

40%60%24%76%

921111930Picture messaging \ MMS
1%2%3%1%1%on a mobile phone

31%69%36%64%

142473238Emails on a mobile phone
2%2%2%2%2%

36%64%17%83%

21551217Micro blogging sites
*1%1%1%1%such as Twitter or

11%89%31%69%tumblr on a mobile phone

51261218Instant messaging e.g.
1%1%2%1%1%BBM, Facebook Messenger,

30%70%35%65%iMessage on a mobile
phone

1616102232Social networking sites
2%1%2%1%2%or apps such as

49%51%31%69%Facebook, or LinkedIn on
a mobile phone

31011213Comments on
*1%*1%1%websites\forums on a

21%79%6%94%mobile phone

51551520Skype or other Internet
1%1%1%1%1%based phone service on a

24%76%27%73%mobile phone

6810638137174Voice calls on landline
10%8%9%9%9%phone
39%61%22%78%

17330491386478Post (Letters, cards or
25%23%22%24%24%packages)
36%64%19%81%

40742787114Meeting face to face
6%6%6%5%6%

35%65%23%77%
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 136 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129241315962009Unweighted Base
696131341815902008Weighted Base

SUMMARY CODES

340591205725931ANY
49%45%49%46%46%
36%64%22%78%

2645234872ANY SOCIAL NETWORKING
4%3%6%3%4%

37%63%32%68%

3148235679ANY EMAILS
4%4%5%4%4%

39%61%29%71%

102492534ANY INSTANT MESSAGING
1%2%2%2%2%

30%70%26%74%

9617658214272ANY VOICE CALLS
14%13%14%13%14%
35%65%21%79%

81781724ANY COMMENTS ON WEBSITE
1%1%2%1%1%FORUMS

32%68%31%69%

NUMBER OF WAYS
TO COMMUNICATE

2734781625897511 mention
39%36%39%37%37%
36%64%22%78%

477927991262 mentions
7%6%7%6%6%

37%63%22%78%

914320223 mentions
1%1%1%1%1%

38%62%13%87%

1010119204 mentions
1%1%3%1%1%

49%51%53%b47%

2928115+ mentions
*1%1%1%1%

15%85%22%78%
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 136 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

717129241315962009Unweighted Base
696131341815902008Weighted Base

14929492351443Don't know
21%22%22%22%22%
34%66%21%79%

208427121514635None
30%33%29%32%32%
33%67%19%81%

1.2971.4041.4181.3501.365Average number of
mentions

0.7141.5351.2951.2991.298Standard Deviation
0.0010.0040.0080.0020.002Error Variance
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 136 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444295142931684202009Unweighted Base
46*185199209110*100*46*3227390*2094202008Weighted Base

-58332213*13949Emails on a computer
-3%4%1%3%2%4%4%1%1%2%2%2%(laptop\desktop\netbook\
-10%16%6%6%5%4%26%1%2%7%19%tablet)

12422327-221037Social networking sites
2%1%2%1%2%3%4%2%-2%1%2%2%such as Facebook or
3%5%10%7%6%9%5%19%-5%5%27%LinkedIn on a computer

(laptop\desktop\netbook\
tablet)

-22--124-21316Micro blogging sites
-1%1%--1%4%1%-2%*1%1%such as Twitter or
-11%14%--4%12%j23%-12%5%19%tumblr on a computer

(laptop\desktop\netbook\
tablet)

-2311325-32426Instant Messaging e.g.
-1%2%1%1%3%4%2%-4%1%1%1%Facebook Messenger, MSN
-7%12%5%4%11%8%19%-13%7%15%Messenger, Skype IM on a

computer
(laptop\desktop\netbook\
tablet)

-431-127*22830Skype calls or other
-2%2%1%-1%4%2%1%2%1%2%1%Internet based phone
-14%11%5%-2%7%24%1%5%6%25%service on a computer

(laptop\desktop\netbook\
tablet)

-31-1114-23116Free\paid for e-cards
-2%*-1%1%2%1%-2%1%*1%through a website on a
-17%6%-8%8%5%22%-12%16%5%computer

(laptop\desktop\netbook\
tablet)

-21-1226212-18Comments on
-1%*-1%2%4%2%2%1%1%-1%websites\forums on a
-9%5%-7%11%b11%bj34%b8%b5%9%-computer

(laptop\desktop\netbook\
tablet)

-21--223-23216Virtual assistance on a
-1%*--2%4%1%-2%1%*1%website on a computer
-11%6%--11%13%bj21%-13%16%11%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 136 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444295142931684202009Unweighted Base
46*185199209110*100*46*3227390*2094202008Weighted Base

-496154184*61471Voice calls on a mobile
-2%5%3%1%5%8%5%6%1%3%3%4%phone
-6%13%8%2%6%5%25%6%1%8%20%

2662231142-31657Text messaging \ SMS on
4%4%3%1%2%3%2%4%2%-1%4%3%a mobile phone
3%11%11%4%3%6%1%24%3%-5%28%

12312218*13630Picture messaging \ MMS
2%1%1%1%2%2%2%2%1%1%2%1%1%on a mobile phone
4%6%10%4%8%6%3%27%2%3%11%19%

-222312101121438Emails on a mobile phone
-1%1%1%3%1%4%3%1%1%1%3%2%
-4%5%5%8%2%5%25%2%3%5%36%

-211-124-21417Micro blogging sites
-1%1%1%-1%4%1%-2%*1%1%such as Twitter or
-10%7%6%-4%12%22%-12%5%22%tumblr on a mobile phone

---11124-23418Instant messaging e.g.
---1%1%1%4%1%-2%1%1%1%BBM, Facebook Messenger,
---6%5%4%11%kl22%-11%17%24%iMessage on a mobile

phone

-2--4336*31932Social networking sites
-1%--4%3%7%2%1%3%1%2%2%or apps such as
-5%--13%11%11%acjk18%1%8%3%29%Facebook, or LinkedIn on

a mobile phone

-21--121-22213Comments on
-1%1%--1%4%*-2%1%1%1%websites\forums on a
-14%9%--6%16%afj7%-13%17%19%mobile phone

-231-124*21420Skype or other Internet
-1%2%1%-1%4%1%*2%1%1%1%based phone service on a
-9%15%7%-4%10%18%2%8%5%22%mobile phone

314152011173218181432174Voice calls on landline
7%7%7%10%10%17%6%7%10%20%7%8%9%phone
2%8%8%11%6%10%abf1%12%4%10%abcfkl8%18%

1839423730261064203237121478Post (Letters, cards or
40%21%21%18%28%26%21%20%28%36%18%29%24%packages)
4%cfjk8%9%8%6%6%2%13%4%7%cfj8%25%cfj
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 136 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444295142931684202009Unweighted Base
46*185199209110*100*46*3227390*2094202008Weighted Base

11112114221642839114Meeting face to face
2%6%6%5%4%2%5%5%6%2%4%9%6%
1%10%11%10%4%2%2%14%4%2%7%34%a

SUMMARY CODES

22748877554920163385371221931ANY
48%40%44%37%50%49%44%51%53%59%34%53%46%
2%8%9%8%6%5%2%17%cj4%cj6%cjl8%c      24%cjl

125466315*432372ANY SOCIAL NETWORKING
2%1%2%2%5%6%7%5%1%5%1%6%4%
1%2%7%5%8%8%5%21%1%6%4%33%

-795632191252179ANY EMAILS
-4%4%2%5%3%4%6%2%2%2%5%4%
-8%11%6%7%4%3%24%2%2%6%26%

-2321327-33734ANY INSTANT MESSAGING
-1%2%1%1%3%4%2%-4%1%2%2%
-5%10%7%3%8%6%21%-10%9%21%

3222826122084213202256272ANY VOICE CALLS
7%12%14%12%11%20%17%13%18%22%11%13%14%
1%8%10%10%5%7%3%15%5%7%8%21%

-22-1226224224ANY COMMENTS ON WEBSITE
-1%1%-1%2%4%2%2%2%2%1%1%FORUMS
-7%8%-5%8%8%j25%6%7%16%10%

NUMBER OF WAYS
TO COMMUNICATE

196172674634171383442571637511 mention
41%33%36%32%42%34%38%43%47%47%27%39%37%
3%8%10%9%6%5%2%18%c5%c6%c8%22%

210776141174910401262 mentions
4%5%3%4%6%14%2%5%6%10%5%10%6%
2%8%5%6%5%11%acfjk1%13%3%7%8%32%k

1-211--3--212223 mentions
2%-1%1%1%--1%--1%3%1%
5%-11%6%6%--12%--9%52%
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 136 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151949410444295142931684202009Unweighted Base
46*185199209110*100*46*3227390*2094202008Weighted Base

-161-1-4--25204 mentions
-1%3%1%-1%-1%--1%1%1%
-6%31%a5%-5%-21%--8%23%

-2--1122-211115+ mentions
-1%--1%1%4%1%-2%**1%
-16%--9%7%19%abjk15%-19%8%8%

6495249161047513185695443Don't know
13%26%26%23%15%10%8%23%19%20%27%23%22%
1%11%h12%h11%h4%2%1%17%h3%4%13%hh      22%h

1862598338412285212081104635None
39%34%30%40%35%41%49%26%29%22%39%25%32%
3%10%9%13%bdf6%7%bdf4%bdf13%3%3%13%bdf16%

1.1871.4311.3441.1721.2351.5682.3941.3261.1131.4911.3671.3701.365Average number of
mentions

0.5121.7090.8460.5130.6651.9784.2151.3680.3211.7871.1240.7371.298Standard Deviation
0.0110.0420.0080.0040.0100.0780.8880.0130.0010.0580.0210.0020.002Error Variance
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 136 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172051104176167836016492009Unweighted Base
262174046*100*171169134416642008Weighted Base

1039-2542133749Emails on a computer
4%2%-2%3%2%4%2%2%(laptop\desktop\netbook\

21%79%-5%10%86%26%74%tablet)

6311323182937Social networking sites
2%2%2%3%1%2%2%2%2%such as Facebook or

16%84%3%9%5%84%22%78%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

314-121441216Micro blogging sites
1%1%-1%1%1%1%1%1%such as Twitter or

16%84%-4%11%85%23%77%tumblr on a computer
(laptop\desktop\netbook\
tablet)

422-322271926Instant Messaging e.g.
1%1%-3%1%1%2%1%1%Facebook Messenger, MSN

14%86%-11%7%83%28%72%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

624-142562430Skype calls or other
2%1%-1%2%1%2%1%1%Internet based phone

21%79%-2%14%84%20%80%service on a computer
(laptop\desktop\netbook\
tablet)

-16-131231316Free\paid for e-cards
-1%-1%2%1%1%1%1%through a website on a
-100%-8%17%74%16%84%computer

(laptop\desktop\netbook\
tablet)

-18-221551418Comments on
-1%-2%1%1%1%1%1%websites\forums on a
-100%-11%9%80%25%75%computer

(laptop\desktop\netbook\
tablet)

-16-221241216Virtual assistance on a
-1%-2%1%1%1%1%1%website on a computer
-100%-11%11%78%23%77%(laptop\desktop\netbook\

tablet)
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 136 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172051104176167836016492009Unweighted Base
262174046*100*171169134416642008Weighted Base

1755-546376471Voice calls on a mobile
6%3%-5%2%4%2%4%4%phone

23%77%-6%6%88%10%90%

13452364584957Text messaging \ SMS on
5%3%4%3%4%3%2%3%3%a mobile phone

22%78%3%6%11%79%15%85%

5251222572330Picture messaging \ MMS
2%1%2%2%1%1%2%1%1%on a mobile phone

16%83%4%6%6%85%22%78%

1227-123643538Emails on a mobile phone
4%2%-1%1%2%1%2%2%

30%h70%-2%4%94%10%90%

215-121441317Micro blogging sites
1%1%-1%1%1%1%1%1%such as Twitter or
9%91%-4%10%86%22%78%tumblr on a mobile phone

315-1-1721618Instant messaging e.g.
1%1%-1%-1%1%1%1%BBM, Facebook Messenger,

14%86%-4%-96%11%89%iMessage on a mobile
phone

526-322772532Social networking sites
2%1%-3%1%2%2%1%2%or apps such as

15%81%-11%5%84%23%77%Facebook, or LinkedIn on
a mobile phone

-13-12104913Comments on
-1%-1%1%1%1%1%1%websites\forums on a
-100%-6%14%81%30%70%mobile phone

415-121751520Skype or other Internet
2%1%-1%1%1%1%1%1%based phone service on a

22%78%-4%9%88%24%76%mobile phone

261483171414127147174Voice calls on landline
10%9%7%17%8%8%8%9%9%phone
15%85%2%10%ad8%81%16%84%

8539018263839586392478Post (Letters, cards or
32%22%40%26%22%23%25%24%24%packages)
18%ah82%4%6%8%83%18%82%
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 136 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172051104176167836016492009Unweighted Base
262174046*100*171169134416642008Weighted Base

28861211991797114Meeting face to face
11%5%2%2%7%6%5%6%6%
24%ah75%1%2%10%87%15%85%

SUMMARY CODES

162764224972787150781931ANY
62%44%48%49%42%47%44%47%46%
17%ah82%2%5%8%85%16%84%

145616263126072ANY SOCIAL NETWORKING
5%3%2%6%1%4%3%4%4%

20%78%1%8%2%88%16%84%

2158-3769146479ANY EMAILS
8%3%-3%4%4%4%4%4%

26%ah74%-4%8%88%18%82%

528-322972634ANY INSTANT MESSAGING
2%2%-3%1%2%2%2%2%

15%85%-8%5%87%22%78%

492233202222738234272ANY VOICE CALLS
19%13%7%20%13%13%11%14%14%
18%82%1%7%8%84%14%86%

-24-222152024ANY COMMENTS ON WEBSITE
-1%-2%1%1%1%1%1%FORUMS
-100%-8%7%85%19%81%

NUMBER OF WAYS
TO COMMUNICATE

1156311934606381266267511 mention
44%36%41%34%35%38%37%38%37%
15%84%3%5%8%85%17%83%

359121410101131131262 mentions
13%5%4%14%6%6%4%7%6%
28%ah72%2%11%ad8%80%10%90%

7151--21617223 mentions
3%1%2%--1%2%1%1%

33%h67%5%--95%25%75%

515-1118218204 mentions
2%1%-1%1%1%1%1%1%

24%76%-5%6%90%10%90%
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 136 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172051104176167836016492009Unweighted Base
262174046*100*171169134416642008Weighted Base

-11-12847115+ mentions
-1%-1%1%*1%*1%
-100%-7%16%77%35%65%

673766104738065378443Don't know
26%22%13%10%27%22%19%23%22%
15%85%1%2%11%f86%f15%f            85%

33600184152523130505635None
12%35%39%41%30%31%38%30%32%
5%95%i3%7%8%82%20%i            80%

1.3951.3611.1871.5681.4381.3501.5091.3371.365Average number of
mentions

0.7131.3940.5121.9781.7231.2132.0091.1101.298Standard Deviation
0.0030.0030.0110.0780.0440.0020.0260.0020.002Error Variance
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 136 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17771475181129448323217772009Unweighted Base
17821504180132445722717822008Weighted Base

46291281834649Emails on a computer
3%2%1%2%4%1%3%2%(laptop\desktop\netbook\

93%59%2%57%36%7%93%tablet)

34242221233437Social networking sites
2%2%1%2%3%1%2%2%such as Facebook or

92%66%6%60%32%8%92%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

1413112321416Micro blogging sites
1%1%1%1%1%1%1%1%such as Twitter or

89%78%6%72%17%11%89%tumblr on a computer
(laptop\desktop\netbook\
tablet)

2118315652126Instant Messaging e.g.
1%1%1%1%1%2%1%1%Facebook Messenger, MSN

81%70%10%60%21%19%81%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

2723221632730Skype calls or other
2%2%1%2%1%1%2%1%Internet based phone

90%78%7%71%19%10%90%service on a computer
(laptop\desktop\netbook\
tablet)

1313311231316Free\paid for e-cards
1%1%1%1%*2%1%1%through a website on a

79%84%16%68%11%21%79%computer
(laptop\desktop\netbook\
tablet)

1514311431518Comments on
1%1%1%1%1%2%1%1%websites\forums on a

81%76%14%62%20%19%81%computer
(laptop\desktop\netbook\
tablet)

1214311131216Virtual assistance on a
1%1%1%1%*2%1%1%website on a computer

78%88%17%72%7%22%78%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 136 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17771475181129448323217772009Unweighted Base
17821504180132445722717822008Weighted Base

68462442436871Voice calls on a mobile
4%3%1%3%5%1%4%4%phone

96%64%3%62%34%4%96%

53342322145357Text messaging \ SMS on
3%2%1%2%5%2%3%3%a mobile phone

93%60%4%56%37%7%93%

2520318842530Picture messaging \ MMS
1%1%1%1%2%2%1%1%on a mobile phone

86%68%9%59%26%14%86%

3733132423738Emails on a mobile phone
2%2%1%2%1%1%2%2%

95%87%2%84%11%5%95%

1514113221517Micro blogging sites
1%1%1%1%*1%1%1%such as Twitter or

90%82%6%76%13%10%90%tumblr on a mobile phone

1513112331518Instant messaging e.g.
1%1%1%1%1%1%1%1%BBM, Facebook Messenger,

84%74%5%69%15%16%84%iMessage on a mobile
phone

3022220923032Social networking sites
2%1%1%2%2%1%2%2%or apps such as

93%68%5%64%29%7%93%Facebook, or LinkedIn on
a mobile phone

101019121013Comments on
1%1%1%1%*1%1%1%websites\forums on a

81%78%7%70%11%19%81%mobile phone

1816115321820Skype or other Internet
1%1%1%1%1%1%1%1%based phone service on a

91%79%5%74%17%9%91%mobile phone

1661358128398166174Voice calls on landline
9%9%4%10%8%4%9%9%phone

95%77%4%73%22%5%95%c

435374333419542435478Post (Letters, cards or
24%25%19%26%21%19%24%24%packages)
91%78%7%71%20%9%91%

102859762612102114Meeting face to face
6%6%5%6%6%6%6%6%

89%74%8%66%23%11%89%
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 136 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17771475181129448323217772009Unweighted Base
17821504180132445722717822008Weighted Base

SUMMARY CODES

8606845263222870860931ANY
48%45%29%48%50%31%48%46%
92%f74%f6%68%f25%f8%cf           92%c

68483452346872ANY SOCIAL NETWORKING
4%3%2%3%5%2%4%4%

95%67%4%63%32%5%95%

76541532237679ANY EMAILS
4%4%1%4%5%1%4%4%

96%69%1%68%28%4%96%

2723320862734ANY INSTANT MESSAGING
2%2%1%2%2%3%2%2%

82%67%8%59%22%18%82%

259200111897013259272ANY VOICE CALLS
15%13%6%14%15%6%15%14%
95%f73%f4%70%f26%f5%cf           95%c

2018315542024ANY COMMENTS ON WEBSITE
1%1%1%1%1%2%1%1%FORUMS

83%74%11%63%20%17%83%

NUMBER OF WAYS
TO COMMUNICATE

69354944505188586937511 mention
39%36%24%38%41%25%39%37%
92%f73%f6%67%f25%f8%cf           92%c

118955902881181262 mentions
7%6%3%7%6%3%7%6%

94%75%4%72%22%6%94%

21141138121223 mentions
1%1%1%1%2%1%1%1%

94%63%6%57%37%6%94%

18172153218204 mentions
1%1%1%1%1%1%1%1%

92%85%8%76%15%8%92%

9918129115+ mentions
1%1%1%1%*1%1%1%

84%86%9%77%7%16%84%
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 136 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17771475181129448323217772009Unweighted Base
17821504180132445722717822008Weighted Base

4053263129511038405443Don't know
23%22%17%22%24%17%23%22%
91%74%7%67%25%9%91%

51649396397119119516635None
29%33%54%30%26%52%29%32%
81%78%d15%adegh63%19%19%ab81%

1.3441.3891.5221.3781.2511.6131.3441.365Average number of
mentions

1.1401.3642.1961.2730.6352.5301.1401.298Standard Deviation
0.0020.0030.0980.0030.0020.0910.0020.002Error Variance
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 136 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393302009Unweighted Base
4263734504403202008Weighted Base

4121311949Emails on a computer
1%3%3%3%3%2%(laptop\desktop\netbook\
8%24%26%23%19%tablet)

4997837Social networking sites
1%3%2%2%2%2%such as Facebook or

11%26%23%20%21%LinkedIn on a computer
(laptop\desktop\netbook\
tablet)

4126316Micro blogging sites
1%**1%1%1%such as Twitter or

24%4%13%38%20%tumblr on a computer
(laptop\desktop\netbook\
tablet)

5544826Instant Messaging e.g.
1%1%1%1%2%1%Facebook Messenger, MSN

18%19%17%16%30%Messenger, Skype IM on a
computer
(laptop\desktop\netbook\
tablet)

41028530Skype calls or other
1%3%1%2%2%1%Internet based phone

13%33%8%28%18%service on a computer
(laptop\desktop\netbook\
tablet)

3541316Free\paid for e-cards
1%1%1%*1%1%through a website on a

17%33%24%9%17%computer
(laptop\desktop\netbook\
tablet)

5243418Comments on
1%1%1%1%1%1%websites\forums on a

28%11%19%19%22%computer
(laptop\desktop\netbook\
tablet)

4331616Virtual assistance on a
1%1%1%*2%1%website on a computer

25%18%17%5%35%(laptop\desktop\netbook\
tablet)
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 136 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393302009Unweighted Base
4263734504403202008Weighted Base

121011231571Voice calls on a mobile
3%3%2%5%5%4%phone

17%14%15%33%22%

5121220857Text messaging \ SMS on
1%3%3%5%3%3%a mobile phone

10%21%20%35%f14%

3788430Picture messaging \ MMS
1%2%2%2%1%1%on a mobile phone

10%23%26%27%15%

66613838Emails on a mobile phone
1%2%1%3%2%2%

16%16%15%33%20%

4523317Micro blogging sites
1%1%*1%1%1%such as Twitter or

24%30%12%18%16%tumblr on a mobile phone

4444118Instant messaging e.g.
1%1%1%1%*1%BBM, Facebook Messenger,

22%23%24%24%6%iMessage on a mobile
phone

43610832Social networking sites
1%1%1%2%3%2%or apps such as

12%10%19%31%26%Facebook, or LinkedIn on
a mobile phone

4114213Comments on
1%**1%1%1%websites\forums on a

31%6%10%34%19%mobile phone

45*8320Skype or other Internet
1%1%*2%1%1%based phone service on a

20%26%2%38%15%mobile phone

1938483930174Voice calls on landline
4%10%11%9%9%9%phone

11%22%f28%f23%f            17%

6511911610870478Post (Letters, cards or
15%32%26%25%22%24%packages)
14%25%abf24%f23%ff            15%

1427203024114Meeting face to face
3%7%4%7%7%6%

12%24%18%26%21%
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 136 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393302009Unweighted Base
4263734504403202008Weighted Base

SUMMARY CODES

111215217231156931ANY
26%58%48%53%49%46%
12%23%af23%f25%ff            17%f

41517211572ANY SOCIAL NETWORKING
1%4%4%5%5%4%
6%20%f24%f29%ff            22%f

71716211779ANY EMAILS
2%5%4%5%5%4%
9%21%21%27%22%f

5776934ANY INSTANT MESSAGING
1%2%1%1%3%2%

14%22%20%17%27%

3256627251272ANY VOICE CALLS
8%15%14%16%16%14%

12%20%f23%f26%ff            19%f

5258524ANY COMMENTS ON WEBSITE
1%1%1%2%1%1%FORUMS

21%8%20%32%19%

NUMBER OF WAYS
TO COMMUNICATE

981761791801197511 mention
23%47%40%41%37%37%
13%23%af24%f24%ff            16%f

9272836261262 mentions
2%7%6%8%8%6%
7%21%f22%f29%ff            20%f

16277223 mentions
*2%*2%2%1%
3%26%10%31%31%f

-4773204 mentions
-1%2%2%1%1%
-18%34%35%14%

42122115+ mentions
1%1%**1%1%

37%23%9%14%16%
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 136 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4423544444393302009Unweighted Base
4263734504403202008Weighted Base

996210011072443Don't know
23%17%22%25%23%22%
22%14%23%25%e16%

216961329992635None
51%26%29%22%29%32%
34%abcde15%21%16%c            14%

1.5791.3211.2661.3521.4281.365Average number of
mentions

2.5801.1410.7050.8851.2871.298Standard Deviation
0.0560.0060.0020.0030.0110.002Error Variance
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Communication (QS8300 - 230711)

Q.7B And in the next 2 years which of them do you think you will use LESS than you do now?
Base: All who ever use at least one form of communication

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 137 

I don't send
as many

Automatedletters and
services haveI prefer tocards by post

I am happy tomadecommunicateas I used to,
shareI am happy tocommunicationswith a realI know morebecause II like to keep

informationpost messageswithperson ratherabout theTechnology hasprefer to useI am often theup with the
with a grouponline that abusinesses andthan aninternet thanchanged thedigitalfirst to trylatest
of friends\wide audienceservicesautomatedI think e-cardsmost people Iway Imethods ofnew productstechnological

family at oncecan seeeasierserviceare impersonalknowcommunicatecommunicationand servicestrends

2012201220122012201220122012201220122012Unweighted Base
2012201220122012201220122012201220122012Weighted Base

3141081679464167283045037705711 Doesn't (-2)
16%54%34%2%21%36%15%25%38%28%apply at all

185222270321553121232063803062 (-1)
9%11%13%2%8%15%6%10%19%15%

3952504151513034592813204273953 (0)
20%12%21%8%15%23%14%16%21%20%

4121693002312012534303352243294 (1)
20%8%15%11%10%13%21%17%11%16%

67525128715366012308526261913915 Totally (2)
34%12%14%76%30%11%42%31%9%19%applies to me

SUMMARY CODES

108642058717688024831282962415720APPLY
54%21%29%88%40%24%64%48%21%36%

50013039497857110404277091150877NOT APPLY
25%65%47%4%28%52%21%35%57%44%

313961153363022222119Don't know
2%2%3%1%17%2%1%1%1%1%

0.478-0.869-0.3871.5920.249-0.5320.7050.189-0.660-0.169Mean Score
1.4391.4651.4580.8751.6061.3921.4511.5831.3411.491Standard Deviation
0.0010.0010.001*0.0020.0010.0010.0010.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - SUMMARY TABLE
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 137 

I prefer toI can'tI tend toI don't think
speak inunderstandthink aboutabout the cost
person tosharinghow long awhen using
family andI findpersonalresponse willcommunicationI often useI think

friends rathertechnologyopinions withtake when II make anmethods, Ithe cheapestcarefully
than via otheradvances tooI communicateI communicatepeople I don'tuse a specificeffort to usejust use theform ofabout sharing

communicationquickly for mewith my familywith myknow e.g.communicationfree servicesmostcommunicationmy personal
methodsto keep upa lotfriends a lotTwittermethodonlineconvenientpossibledetails online

2012201220122012201220122012201220122012Unweighted Base
2012201220122012201220122012201220122012Weighted Base

6349637454434106673872892871 Doesn't (-2)
3%25%2%2%22%20%33%19%14%14%apply at all

57239105144148156191283166592 (-1)
3%12%5%7%7%8%9%14%8%3%

2133492963852594673374084431433 (0)
11%17%15%19%13%23%17%20%22%7%

3322963784412063753032823472144 (1)
17%15%19%22%10%19%15%14%17%11%

1331604119098789954745961674112635 Totally (2)
66%30%59%49%45%27%23%31%37%63%applies to me

SUMMARY CODES

166390015691428110592376289810881477APPLY
83%45%78%71%55%46%38%45%54%73%

120735141189591566858670455346NOT APPLY
6%37%7%9%29%28%43%33%23%17%

1527610575755362647Don't know
1%1%*1%3%3%3%2%1%2%

1.4080.1371.2861.0900.4960.253-0.1550.2310.5461.072Mean Score
1.0021.5711.0161.0801.6381.4721.5911.5051.4271.465Standard Deviation
0.0010.0010.0010.0010.0010.0010.0010.0010.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - SUMMARY TABLE
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 137 

I actively
subscribe to
email news

Newletters or
communicationsproduct
methods haveupdates from
made my lifecompanies I

easierlike

20122012Unweighted Base
20122012Weighted Base

28410391 Doesn't (-2)
14%52%apply at all

1632312 (-1)
8%11%

3792753 (0)
19%14%

4791994 (1)
24%10%

6692355 Totally (2)
33%12%applies to me

SUMMARY CODES

1148434APPLY
57%22%

4471270NOT APPLY
22%63%

3934Don't know
2%2%

0.551-0.829Mean Score
1.3981.451Standard Deviation
0.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - SUMMARY TABLE
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)



Table 138 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

13894232921628623292956750363751975711 Doesn't (-2)
73%46%59%31%24%13%59%31%29%20%13%13%36%20%28%apply at all
24%adefg16%adefgh41%adefgh16%defj28%dej15%41%adefgh16%defj17%dej12%j9%6%66%abbdefj  34%

hijklmnjkljklnjkln

14385260113825260625057251661403062 (-1)
7%19%13%20%17%12%13%20%19%15%15%9%16%14%15%
5%12%do17%19%djo37%do27%17%19%djo20%djo16%19%8%54%do     46%

172037761491333776638772621952003953 (0)
9%10%9%26%23%20%9%26%19%26%19%22%19%20%20%
4%5%9%19%imno38%imno34%imno9%19%imno16%imno22%imno18%imno16%imno49%imno   51%

52429421271312942547374571421873294 (1)
3%12%8%14%19%20%8%14%17%22%20%20%14%19%16%
2%7%o9%13%o39%imo40%imo9%13%o16%imo22%imno22%imo17%imo43%imo    57%c

10233326111222332653581191031432483915 Totally (2)
6%11%8%9%17%34%8%9%16%17%32%36%14%25%19%applies to me
3%6%8%7%28%hilmo57%afghik8%7%13%imo15%hilmo30%afghik26%afghik37%chilmn 63%ac

lmnolmnolmnooo

SUMMARY CODES

164762682383526268107131193160285435720APPLY
8%23%16%23%36%53%16%23%33%39%51%56%28%44%36%
2%6%o9%9%o33%hilmno49%afghik9%9%o15%imo18%hilmno27%afghik22%afghik40%chilmn 60%ac

lmnolmnolmnooo

15213128315127516828315115711810761541336877NOT APPLY
81%65%72%51%42%25%72%51%48%35%28%21%52%34%44%
17%adefg15%adefgh32%adefgh17%defj31%dej19%32%adefgh17%defj18%defj13%dj12%7%62%abbdefj  38%

hjklnjkljkljkl

4582-882--5311819Don't know
2%2%2%1%-1%2%1%--1%1%1%1%1%

20%k25%fk45%k13%-43%k45%k13%--25%k17%k57%43%

-1.430-0.787o-1.097o-0.506imo-0.134hil0.491afg-1.097o-0.506imo-0.283imn0.012hil0.419afgh0.585afgh-0.4770.155ac-0.169chilMean Score
mnohiklmnoomnoiklmnoiklmnomno

1.1311.4331.3341.3001.4131.4041.3341.3001.4451.3671.4141.3861.4511.4641.491Standard Deviation
0.0060.0100.0040.0060.0030.0030.0040.0060.0070.0060.0050.0060.0020.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_01 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I like to keep up with the latest technological trends
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 138 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

346226230116138881455910666873356205711 Doesn't (-2)
34%22%39%28%24%21%67%38%32%20%50%23%17%6%28%apply at all
61%ajkn39%40%ajkln20%24%15%25%afgh10%f19%f11%15%abcd6%b10%bbcfjn   4%

1621447686816326365549252457333062 (-1)
16%14%13%21%14%15%12%23%17%15%15%17%18%10%15%
53%47%25%28%mn27%20%9%12%i18%16%8%8%19%b11%

1822141047711110316358064214169693953 (0)
18%21%18%18%19%25%7%22%24%20%12%29%21%21%20%
46%54%26%20%28%26%4%9%i20%i16%i5%10%e18%i      17%

13619471641138115175753142570783294 (1)
13%19%12%15%19%19%7%11%17%16%8%18%21%23%16%
41%59%mo22%20%34%mo25%mo5%5%17%i16%i4%8%21%eei     24%ae

1692229574138849936902417751323915 Totally (2)
17%22%16%18%24%20%4%6%11%28%14%12%23%39%19%applies to me
43%57%mo24%19%35%mo21%2%2%9%i23%aghi6%4%19%ghi    34%acde

SUMMARY CODES

3054161661382511652425931423842145210720APPLY
30%41%28%33%43%39%11%16%28%44%22%30%44%62%36%
42%58%almo23%19%35%almo23%mo3%4%13%i20%aghi5%6%20%adeeghimo 29%acde

508369306202219150171951611141125711453877NOT APPLY
50%37%52%48%37%36%79%61%48%35%65%40%35%16%44%
58%ajkn42%35%ajkn23%jkn25%17%19%afgh11%af18%f13%13%abcd6%b13%bbcfn    6%

1451134*6*-422-419Don't know
1%*2%1%1%*3%*-1%1%1%-1%1%

74%26%59%n15%23%2%32%g2%-23%13%11%-19%

-0.3820.043alm-0.475-0.2550.056alm0.024mo-1.340-0.769i-0.413i0.164agh-0.797-0.216e0.151ae0.806acde-0.169eghiMean Score
ooimo

1.4921.4601.5131.4561.4951.4111.1451.2251.3661.4951.4841.3221.4041.2321.491Standard Deviation
0.0020.0020.0030.0050.0040.0050.0060.0110.0060.0060.0120.0140.0070.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_01 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I like to keep up with the latest technological trends
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 138 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

4411311835667130176833125711 Doesn't (-2)
31%23%12%43%25%17%53%16%27%28%apply at all
77%i23%3%62%aefh12%eh23%31%abc14%cehi        55%c

22086101225312148711873062 (-1)
15%15%7%15%19%16%14%14%16%15%
72%28%3%40%17%h40%h16%23%61%

2721243513053177491182293953 (0)
19%21%24%16%19%23%15%23%20%20%
69%31%9%33%13%45%g12%30%d58%

2339626985315332892083294 (1)
16%17%17%12%19%20%10%17%18%16%
71%29%8%30%16%g46%g10%27%ddg          63%d

2551365710544184221562133915 Totally (2)
18%24%39%13%16%24%7%30%18%19%applies to me
65%35%j15%aefg27%11%47%g6%40%abddg          54%d

SUMMARY CODES

488232832039733755244421720APPLY
34%40%56%25%36%44%16%47%36%36%
68%32%11%aefg28%13%g47%ag8%34%abddg          58%d

66121728478120251224153500877NOT APPLY
46%38%19%58%44%33%67%30%43%44%
75%i25%3%54%aefh14%eh29%h26%abc17%ceh         57%c

15411124521119Don't know
1%1%1%1%1%1%2%*1%1%

78%22%8%59%11%21%28%13%59%

-0.2520.037aj0.647aefg-0.647-0.172g0.183afg-0.9860.319abd-0.154d-0.169dgMean Score
1.4891.4781.3761.4591.4221.4031.3031.4361.4671.491Standard Deviation
0.0020.0040.0130.0020.0070.0030.0050.0040.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_01 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I like to keep up with the latest technological trends
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 138 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

7456317466671207182931602652075711 Doesn't (-2)
13%15%20%22%20%22%29%43%17%20%23%26%40%28%apply at all
13%10%55%n8%12%12%36%j32%ahijk2%5%10%46%jlmn   36%acdef

62642442346511236341638172753062 (-1)
11%17%16%11%14%15%17%15%8%11%15%17%15%15%
20%21%80%8%15%17%40%21%1%5%13%56%24%

112853374072751446493058210883953 (0)
20%23%21%19%21%23%20%15%17%20%22%20%17%20%
28%21%85%10%18%19%g36%16%2%8%15%53%22%

1248530039694312653113040186623294 (1)
23%23%19%19%21%13%18%12%20%19%16%18%12%16%
38%a26%a91%12%21%g13%38%16%3%9%12%57%b19%

1788036557838511056204661187763915 Totally (2)
32%22%23%28%25%26%15%13%38%30%24%18%15%19%applies to me
45%alm21%93%15%agh21%gh22%agh28%14%5%abc12%abc16%b48%g      19%

SUMMARY CODES

302165664961521282351093176102374138720APPLY
55%44%42%46%45%39%33%26%58%49%39%36%27%36%
42%alm23%a92%a13%agh21%agh18%g33%15%4%abc11%abc14%b52%bbg     19%

13512056169112121330245134798437282877NOT APPLY
25%32%36%33%33%37%46%58%25%31%38%42%55%44%
15%14%64%n8%13%14%38%jk28%ahijk2%5%11%50%efjklm 32%acdef

nn

13122*385--211619Don't know
*1%1%1%*1%1%1%--1%1%1%1%
5%15%63%9%2%18%45%26%--11%58%30%

0.494alm0.190a0.097a0.189agh0.168agh0.065gh-0.270g-0.6270.543abc0.286abc0.020b-0.138b-0.542-0.169bgMean Score
1.3891.3581.4441.5131.4451.4871.4381.4731.4891.4961.4821.4511.4861.491Standard Deviation
0.0040.0060.0010.0100.0060.0070.0030.0050.0360.0150.0090.0020.0040.001Error Variance
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Communication (QS8300 - 230711)

Q.8_01 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I like to keep up with the latest technological trends
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 138 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

186385994725711 Doesn't (-2)
27%29%24%30%28%apply at all
33%67%17%83%

108198652413062 (-1)
16%15%15%15%15%
35%65%21%79%

138257843123953 (0)
20%20%20%20%20%
35%65%21%79%

127202652643294 (1)
18%15%16%17%16%
39%61%20%80%

1312601052863915 Totally (2)
19%20%25%18%19%applies to me
33%67%27%b73%

SUMMARY CODES

258462170551720APPLY
37%35%41%35%36%
36%64%24%76%

294583163714877NOT APPLY
42%44%39%45%44%
34%66%19%81%

71211819Don't know
1%1%*1%1%

36%64%5%95%

-0.133-0.1880.030b-0.222-0.169Mean Score
1.4711.5021.5061.4831.491Standard Deviation
0.0030.0020.0060.0010.001Error Variance

 Page 1827

Communication (QS8300 - 230711)

Q.8_01 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I like to keep up with the latest technological trends
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 138 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

1664496430252792232962895711 Doesn't (-2)
35%35%25%31%27%25%59%29%32%32%29%21%28%apply at all
3%11%b9%11%5%4%5%abcdefh16%4%5%11%b      16%

ijkl

142531371113468101820563062 (-1)
30%14%16%18%10%13%9%21%13%20%9%13%15%
4%abcil8%10%12%4%4%1%22%bc3%6%6%18%

34352462825642181524943953 (0)
7%23%26%22%26%25%14%13%24%16%11%22%20%
1%11%cf13%cfm12%cf7%cf6%cf2%11%4%cfm4%6%f      24%cf

8252727151325181356823294 (1)
18%14%14%13%14%13%4%16%12%15%26%20%16%
2%8%8%8%5%4%1%16%3%4%17%aefgjkl25%

52538342523768121547933915 Totally (2)
10%14%19%16%23%23%14%21%17%16%22%22%19%applies to me
1%6%10%9%6%6%2%17%3%4%12%24%

SUMMARY CODES

13516661413681192028102175720APPLY
28%27%33%29%37%36%18%37%28%31%48%42%36%
2%7%9%8%6%5%1%17%3%4%14%adegjkl24%gjl

308980101413831160334782145877NOT APPLY
65%48%40%48%37%38%68%50%46%52%39%34%44%
3%abchik10%b9%11%b5%4%4%abchik18%b4%5%b9%b      16%

-211-1-1113719Don't know
-1%**-1%-*2%1%2%2%1%
-11%5%5%-8%-5%7%4%17%38%

-0.616-0.426-0.128g-0.335-0.042g-0.042g-0.944-0.201g-0.337-0.3720.020gl0.083aegj-0.169gMean Score
lm

1.4011.4381.4361.4441.5071.4881.4871.5281.4701.4771.5691.4451.491Standard Deviation
0.0380.0110.0100.0110.0240.0210.0500.0080.0160.0240.0150.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_01 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I like to keep up with the latest technological trends
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 138 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

445261625604701194525711 Doesn't (-2)
17%30%35%25%35%28%34%27%28%apply at all
8%92%i3%4%11%82%21%bi            79%

20283141323256672393062 (-1)
8%16%30%13%13%15%20%14%15%
7%92%i4%ad4%8%84%22%i            78%

4934632540327673293953 (0)
19%20%7%25%24%19%19%20%20%
12%87%1%6%10%83%17%83%

5227781322285512793294 (1)
20%16%18%13%13%17%15%17%16%
16%84%2%4%7%87%15%85%

9129852324340413513915 Totally (2)
35%17%10%23%14%20%12%21%19%applies to me
23%ah76%1%6%6%87%10%c            90%c

SUMMARY CODES

14457513364662691629720APPLY
55%33%28%36%27%37%26%38%36%
20%ah80%2%5%6%87%13%c            87%c

64809303883727186691877NOT APPLY
25%46%65%38%48%43%54%41%44%
7%92%i3%adf4%9%83%21%abi            79%

514-1215*1819Don't know
2%1%-1%1%1%*1%1%

24%76%-8%11%81%2%98%

0.491ah-0.267-0.616-0.042-0.435-0.138-0.503-0.099c-0.169cMean Score
1.4701.4691.4011.4881.4381.4951.3951.5011.491Standard Deviation
0.0080.0010.0380.0210.0120.0010.0050.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_01 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I like to keep up with the latest technological trends
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 138 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

4374431133301081344375711 Doesn't (-2)
25%29%63%25%23%59%25%28%apply at all
77%78%h20%adegh58%19%23%ab77%

2732382621261332733062 (-1)
15%16%14%16%13%14%15%15%
89%78%8%69%20%11%89%

3722931827597243723953 (0)
21%19%10%21%21%10%21%20%
94%f74%f5%69%f25%f6%cf           94%c

317249824177123173294 (1)
18%17%5%18%17%5%18%16%
96%f76%f3%73%f23%f4%cf           96%c

37427512263111173743915 Totally (2)
21%18%7%20%24%7%21%19%applies to me
96%f70%f3%67%f28%fg4%cf           96%c

SUMMARY CODES

6925232050318829692720APPLY
39%35%11%38%41%13%39%36%
96%f73%f3%70%f26%f4%cf           96%c

710681139542169167710877NOT APPLY
40%45%77%41%37%73%40%44%
81%78%dh16%adegh62%19%19%ab81%

10825491019Don't know
1%1%1%*1%4%1%1%

51%42%13%29%22%49%ab51%

-0.046fg-0.218f-1.244-0.080f0.052afg-1.162-0.046c-0.169cfMean Score
1.4701.4821.2141.4611.4951.2701.4701.491Standard Deviation
0.0010.0010.0080.0020.0050.0070.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_01 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I like to keep up with the latest technological trends
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 138 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

3093911830765711 Doesn't (-2)
72%10%26%7%24%28%apply at all
54%abcde7%21%ce5%ce           13%ce

75319645603062 (-1)
17%8%21%10%19%15%
24%ce10%31%ace15%e            19%ce

297710391953953 (0)
7%21%23%21%30%20%
7%19%f26%f23%ff            24%acf

59262111603294 (1)
1%25%14%25%19%16%
1%28%adf19%f34%adff            18%f

513370157263915 Totally (2)
1%36%16%36%8%19%applies to me
1%34%abdf18%bf40%abdfbf            7%f

SUMMARY CODES

1022513226885720APPLY
2%60%29%61%27%36%
1%31%abdf18%f37%abdfbf           12%f

3837021475135877NOT APPLY
89%19%47%17%42%44%
44%abcde8%24%ce9%ce           15%ce

6116519Don't know
1%**1%2%1%

33%5%7%30%26%

-1.6010.669abdf-0.288f0.738abdf-0.317f-0.169fMean Score
0.7741.3171.3961.2421.2521.491Standard Deviation
0.0010.0050.0040.0040.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_01 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I like to keep up with the latest technological trends
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 139 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

13210523713424815123713414210674774383327701 Doesn't (-2)
70%52%61%45%37%23%61%45%43%32%20%27%42%34%38%apply at all
17%adefg14%adefjk31%adefgh17%defj32%dej20%31%adefgh17%defj18%defj14%ej10%10%57%bdej    43%

hjklnjkljkl

293867681191266768625782441841963802 (-1)
15%19%17%23%18%19%17%23%19%17%22%15%18%20%19%
8%10%18%18%31%33%18%18%16%15%22%12%48%52%

113142601581674260728695722112164273 (0)
6%15%11%20%24%25%11%20%22%26%25%25%20%22%21%
2%7%o10%14%imo37%imo39%imno10%14%imo17%imo20%imno22%imno17%imno49%imo    51%

718251972108251926465949971272244 (1)
3%9%6%6%11%16%6%6%8%14%16%17%9%13%11%
3%8%11%9%32%o48%aghikl11%9%12%20%hilmo27%ghilmo22%aghikl43%imo    57%

momo

68141363102141324396141891021915 Totally (2)
3%4%4%4%9%15%4%4%7%12%16%14%9%10%9%applies to me
3%4%7%7%33%imo53%aghikl7%7%12%20%hilmno32%aghikl21%ghilmn46%hilmno 54%

mnomnoo

SUMMARY CODES

132639321352103932508512090186229415APPLY
7%13%10%11%20%32%10%11%15%25%32%31%18%23%21%
3%6%9%8%32%hilmo51%aghikl9%8%12%o20%ghilmn29%aghikl22%aghikl45%hilmo  55%c

mnoomnomno

1611433042023672773042022041641561206225281150NOT APPLY
86%70%78%68%55%42%78%68%62%49%42%42%60%54%57%
14%adefg12%adefjk26%adefgh18%adefjk32%dej24%26%adefgh18%adefjk18%defj14%14%10%54%bdefj   46%

hjklnjkljkl

43743774214314721Don't know
2%2%2%1%*1%2%1%1%*1%1%1%1%1%

19%15%34%18%12%36%34%18%8%4%21%15%67%33%

-1.488-1.071o-1.271-0.993imo-0.633hil-0.177afg-1.271-0.993imo-0.836imo-0.437agh-0.134afg-0.235agh-0.772-0.543c-0.660hilMean Score
mnohiklmnoilmnohiklmnoiklmnomno

0.9911.1811.1121.1461.3321.3691.1121.1461.2691.3651.3501.3931.3231.3501.341Standard Deviation
0.0050.0060.0030.0050.0030.0030.0030.0050.0050.0060.0050.0060.0020.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_02 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am often the first to try new products and services
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 139 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

41036025915022014013777134899957114627701 Doesn't (-2)
41%36%44%36%38%34%63%50%40%27%57%40%35%18%38%apply at all
53%47%34%ajln20%29%18%18%afg10%f17%f12%13%abcd7%b15%bbf      8%

18919197921019032365858353261673802 (-1)
19%19%16%22%17%21%15%23%17%18%20%23%19%20%19%
50%50%25%24%27%24%8%9%15%15%9%8%16%18%

2012261158611810825258080173578884273 (0)
20%23%20%20%20%26%12%16%24%25%9%24%24%26%21%
47%53%27%20%28%25%6%6%19%i19%i4%8%e18%eei     21%e

97127465186411273444131338642244 (1)
10%13%8%12%15%10%5%4%10%14%7%9%11%19%11%
43%57%m21%23%38%mo18%5%3%15%20%hi6%6%17%29%ae

9794593855395926488437541915 Totally (2)
10%9%10%9%9%9%3%6%8%15%5%3%11%16%9%applies to me
51%49%31%20%29%20%3%5%14%25%aghi4%2%19%di      28%ade

SUMMARY CODES

194221105881428017166192211674118415APPLY
19%22%18%21%24%19%8%10%18%28%12%11%23%35%21%
47%53%25%21%34%19%4%4%15%i22%aghi5%4%18%ehi     28%acde

599551356242321230169113193147134891751291150NOT APPLY
59%55%61%58%55%55%78%73%58%45%77%63%53%38%57%
52%48%31%21%28%20%15%afg10%afg17%f13%12%abc8%b15%bbf     11%

1561145*5216222121Don't know
1%1%2%1%1%*2%1%*2%1%1%1%*1%

73%27%53%20%25%2%25%8%4%30%9%10%8%6%

-0.723-0.597m-0.782-0.640-0.592-0.604-1.341-1.073-0.720hi-0.302agh-1.185-0.904-0.545e-0.059acd-0.660ehiMean Score
ie

1.3441.3361.3591.3201.3681.2921.0541.1721.3011.3971.1771.1151.3611.3331.341Standard Deviation
0.0020.0020.0030.0040.0040.0050.0050.0100.0050.0050.0080.0100.0060.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_02 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am often the first to try new products and services
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 139 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

57519543406982221871584247701 Doesn't (-2)
40%34%29%49%36%29%56%31%37%38%apply at all
75%25%6%53%aefh13%29%24%abc21%ce          55%

293872514344168581042173802 (-1)
20%15%17%17%16%22%17%20%19%19%
77%i23%7%38%11%44%15%27%57%

2901373113465197501172604273 (0)
20%24%21%16%24%26%15%23%22%21%
68%32%7%31%15%g46%g12%27%dg           61%d

150742367369716701382244 (1)
10%13%16%8%13%13%5%14%12%11%
67%33%10%g30%16%43%g7%31%dd           61%d

111802562248017671071915 Totally (2)
8%14%17%8%9%10%5%13%9%9%applies to me

58%42%aj13%ag32%13%42%9%35%d56%

SUMMARY CODES

261154481296017734137245415APPLY
18%27%33%16%22%23%10%26%21%21%
63%37%aj12%ag31%15%43%g8%33%addg          59%d

868282685491423902452636421150NOT APPLY
60%49%46%67%52%51%74%51%55%57%
75%i25%6%48%aefh12%34%21%abc23%ei          56%

174-1047521421Don't know
1%1%-1%2%1%1%*1%1%

82%18%-48%21%32%23%8%69%

-0.755-0.424aj-0.259ag-0.941-0.583g-0.464ag-1.161-0.422abd-0.623d-0.660dgMean Score
1.2951.4221.4591.2961.3401.3101.1701.3811.3331.341Standard Deviation
0.0010.0030.0140.0020.0070.0020.0040.0030.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_02 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am often the first to try new products and services
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 139 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

1291105035798115278222945953642577701 Doesn't (-2)
24%29%32%27%29%35%39%53%17%29%36%35%50%38%apply at all
17%14%65%n7%13%15%36%jk29%ahijk1%6%12%f47%ffjklmn 33%acdef

114863033459531627272851210843802 (-1)
21%23%19%16%18%16%23%17%13%18%20%20%16%19%
30%23%80%9%16%14%43%19%2%7%13%55%22%

1408936746917214673153156232934273 (0)
25%24%23%22%27%22%20%17%29%20%22%22%18%21%
33%21%86%11%21%g17%34%17%4%7%13%54%22%

84452053944446828142828114392244 (1)
15%12%13%19%13%14%10%7%26%19%11%11%8%11%
37%20%91%18%agh20%g20%g31%12%6%abcd13%b13%51%g      18%

824018230424451258202998361915 Totally (2)
15%11%12%14%12%13%7%6%15%13%11%9%7%9%applies to me
43%a21%95%16%gh22%gh23%gh27%13%4%11%15%51%19%

SUMMARY CODES

166843866986881195322495721175415APPLY
30%23%25%33%25%27%17%12%41%32%22%21%15%21%
40%a20%93%a17%agh21%gh21%gh29%13%5%abcd12%abc14%51%bbg     18%

2441968069115716844029416731465743411150NOT APPLY
44%53%51%44%47%51%61%69%30%47%56%56%66%57%
21%17%70%n8%14%15%38%ijk26%ahijk1%6%13%f50%ffjkln  30%acdef

*31414-123-1114521Don't know
*1%1%1%1%-2%1%-1%*1%1%1%
2%16%67%6%18%-60%16%-5%6%66%23%

-0.228alm-0.493-0.475a-0.238agh-0.380agh-0.462gh-0.778g-1.0440.082abc-0.320ab-0.596b-0.618b-0.956-0.660bgMean Score
d

1.3601.3161.3631.4121.3581.4231.2611.2271.3021.4121.3661.3241.2791.341Standard Deviation
0.0030.0050.0010.0090.0060.0060.0020.0040.0270.0130.0070.0020.0030.001Error Variance
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Communication (QS8300 - 230711)

Q.8_02 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am often the first to try new products and services
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 139 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

2595111356347701 Doesn't (-2)
37%39%32%40%38%apply at all
34%66%18%82%c

124255882923802 (-1)
18%19%21%18%19%
33%67%23%77%

161266883394273 (0)
23%20%21%21%21%
38%62%21%79%

85139651592244 (1)
12%11%16%10%11%
38%62%29%b71%

60131411501915 Totally (2)
9%10%10%9%9%applies to me

31%69%22%78%

SUMMARY CODES

145270106309415APPLY
21%21%25%19%21%
35%65%26%74%

3837662239261150NOT APPLY
55%58%53%58%57%
33%67%19%81%

81312021Don't know
1%1%*1%1%

37%63%4%96%

-0.633-0.674-0.506-0.700-0.660Mean Score
1.3251.3501.3451.3381.341Standard Deviation
0.0020.0010.0040.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_02 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am often the first to try new products and services
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 139 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

228271824737281183337781347701 Doesn't (-2)
47%45%36%39%43%37%60%37%46%41%37%32%38%apply at all
3%11%b9%11%6%5%4%abcfk15%4%b5%10%17%

112842401525773122133733802 (-1)
24%15%21%19%14%25%15%23%17%23%16%17%19%
3%7%11%11%4%7%2%19%3%5%9%19%

63942452621273152239974273 (0)
13%21%21%22%24%21%4%23%20%25%18%23%21%
1%9%g10%g11%g6%g5%*17%g3%5%g9%g      23%g

6172425652337536572244 (1)
14%9%12%12%6%5%4%10%10%6%17%14%11%
3%8%11%11%3%2%1%15%3%2%16%h26%

114201515128245423501915 Totally (2)
2%8%10%7%14%12%18%8%7%5%11%12%9%applies to me
*7%10%8%8%6%4%13%3%2%12%26%

SUMMARY CODES

73144392217105712959107415APPLY
15%17%22%19%20%17%22%18%17%10%28%26%21%
2%8%11%9%5%4%2%14%3%2%14%d26%d

3311011312362623419145581112061150NOT APPLY
72%60%57%59%57%62%75%59%63%64%52%49%57%
3%b10%10%11%5%5%3%b17%4%5%10%b      18%

-4-2---1*13921Don't know
-2%-1%---*1%1%2%2%1%
-20%-10%---6%2%4%16%43%

-1.017-0.817-0.605-0.730-0.662-0.701-0.952-0.709-0.858-0.913-0.514-0.444ade-0.660Mean Score
lm

1.1581.3131.3421.2881.4321.3321.5611.2681.2921.1511.4181.3831.341Standard Deviation
0.0260.0090.0080.0090.0220.0170.0550.0050.0120.0140.0120.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_02 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am often the first to try new products and services
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 139 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

587102237786331616097701 Doesn't (-2)
22%41%47%37%46%37%47%37%38%apply at all
7%92%i3%5%10%82%21%abi            79%

42335112524319703103802 (-1)
16%19%24%25%14%19%20%19%19%
11%88%3%7%6%84%18%82%

6336362134366763514273 (0)
24%21%13%21%20%22%22%21%21%
15%85%1%5%8%86%18%82%

431816517196242002244 (1)
16%10%14%5%10%12%7%12%11%
19%h81%3%2%7%88%11%89%c

5014011214164131781915 Totally (2)
19%8%2%12%8%10%4%11%9%applies to me
26%ah73%*6%7%86%7%c            93%c

SUMMARY CODES

933207173036137378415APPLY
36%18%15%17%18%21%11%23%21%
22%ah77%2%4%7%87%9%c            91%c

100104533621039522309191150NOT APPLY
38%60%72%62%60%56%67%55%57%
9%91%i3%5%9%83%20%abi            80%

515--41711921Don't know
2%1%--2%1%*1%1%

27%73%--20%80%7%93%

-0.055ah-0.749-1.017-0.701-0.819-0.632-0.995-0.590c-0.660cMean Score
1.4221.3061.1581.3321.3391.3451.1431.3691.341Standard Deviation
0.0070.0010.0260.0170.0100.0010.0040.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_02 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am often the first to try new products and services
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 139 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

6305811154661631406307701 Doesn't (-2)
35%39%64%35%36%61%35%38%apply at all
82%75%15%adegh61%21%18%ab82%

3472822525790333473802 (-1)
19%19%14%19%20%14%19%19%
91%74%7%68%24%9%91%

4003242330199274004273 (0)
22%22%13%23%22%12%22%21%
94%f76%5%71%f23%6%c            94%c

21516961635292152244 (1)
12%11%3%12%11%4%12%11%
96%f76%f3%73%f23%f4%cf           96%c

180138813050111801915 Totally (2)
10%9%4%10%11%5%10%9%applies to me
94%72%4%68%26%6%94%

SUMMARY CODES

3953071429310220395415APPLY
22%20%8%22%22%9%22%21%
95%f74%f3%71%f25%f5%cf           95%c

9768631397232531739761150NOT APPLY
55%57%78%55%55%76%55%57%
85%75%12%adegh63%22%15%ab85%

121138481221Don't know
1%1%2%1%1%4%1%1%

59%55%17%38%21%41%ab59%

-0.582f-0.669f-1.321-0.582f-0.584f-1.282-0.582c-0.660cfMean Score
1.3441.3341.1041.3381.3631.1421.3441.341Standard Deviation
0.0010.0010.0070.0010.0040.0060.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_02 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am often the first to try new products and services
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 139 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

30870209691147701 Doesn't (-2)
72%19%46%16%36%38%apply at all
40%abcde9%27%abce9%ce           15%ce

627010463793802 (-1)
15%19%23%14%25%19%
16%19%27%cf17%21%cf

4010286118814273 (0)
9%27%19%27%25%21%
9%24%df20%f28%ff            19%f

5703385312244 (1)
1%19%7%19%10%11%
2%31%abdf15%f38%abdff            14%f

55817100111915 Totally (2)
1%16%4%23%4%9%applies to me
3%30%abdf9%53%abdfbdf           6%

SUMMARY CODES

101275018642415APPLY
2%34%11%42%13%21%
2%31%abdf12%f45%abdfbdf          10%f

3701403131321941150NOT APPLY
86%38%70%30%60%57%
32%abcde12%27%ace12%ce           17%ce

9314421Don't know
2%1%*1%1%1%

44%14%5%20%17%

-1.579-0.067abdf-1.015f0.194abdf-0.805f-0.660dfMean Score
0.8041.3261.1351.3651.1371.341Standard Deviation
0.0010.0050.0030.0040.0040.001Error Variance
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Communication (QS8300 - 230711)

Q.8_02 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am often the first to try new products and services
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 140 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

9784181831399918183845650492902135031 Doesn't (-2)
52%42%46%28%21%15%46%28%26%17%13%17%28%22%25%apply at all
19%adefg17%adefgh36%adefgh17%defj28%ej20%36%adefgh17%defj17%efj11%10%10%58%bdefj   42%

hjkljkljkljkl

202342455564424525303726112942062 (-1)
11%11%11%15%8%10%11%15%8%9%10%9%11%10%10%
10%11%21%22%gk27%31%21%22%gk12%15%18%13%55%45%

29245349120975349536754431851353203 (0)
15%12%14%16%18%15%14%16%16%20%14%15%18%14%16%
9%8%17%15%38%30%17%15%17%21%17%14%58%42%

203251441281125144616776361461893354 (1)
10%16%13%15%19%17%13%15%19%20%20%13%14%19%17%
6%9%15%13%38%o33%15%13%18%20%o23%o11%44%56%c

2034547321728254731041131541282883396265 Totally (2)
10%17%14%25%33%43%14%25%32%34%41%45%28%35%31%applies to me
3%5%9%12%imo35%imno45%afghik9%12%imo17%imno18%imno25%ahilmn20%afghik46%imno   54%c

lmnoolmno

SUMMARY CODES

3966105117345394105117165180231164434528962APPLY
21%33%27%39%52%60%27%39%51%54%61%57%42%54%48%
4%7%11%12%imo36%hilmno41%ahiklm11%12%imo17%imno19%hilmno24%aghikl17%ahilmn45%cimno  55%ac

nomnoo

117107224128194163224128108868875402307709NOT APPLY
62%53%57%43%29%25%57%43%33%26%23%26%39%31%35%
16%adefg15%adefgj32%adefgh18%defjk27%23%32%adefgh18%defjk15%e12%12%11%57%bdefjk  43%

hjklkjkljkl

36933793-333111122Don't know
2%3%2%1%*1%2%1%-1%1%1%1%1%1%

14%26%gk40%15%14%31%40%15%-14%16%15%49%51%

-0.835-0.463-0.643-0.070imo0.348hil0.632aghi-0.643-0.070imo0.238imn0.455ahil0.663aghi0.592aghi0.0290.358c0.189imnoMean Score
mnoklmnoomnoklmnolmno

1.4311.5741.5161.5601.5241.4841.5161.5601.5851.4551.4391.5441.5861.5631.583Standard Deviation
0.0100.0120.0060.0090.0040.0030.0060.0090.0090.0060.0060.0080.0020.0030.001Error Variance
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Communication (QS8300 - 230711)

Q.8_03 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I don't send as many letters and cards by post as I used to, because I prefer to use digital methods of
communication
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 140 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

30020318211712381108507656733363435031 Doesn't (-2)
30%20%31%28%21%19%50%32%23%17%42%23%19%13%25%apply at all
60%ajkn40%36%ajkn23%jn24%16%21%afgh10%f15%11%15%abcd7%13%bfn     9%

921135241674625243331172122332062 (-1)
9%11%9%10%11%11%11%15%10%9%10%15%7%10%10%

45%55%25%20%33%22%12%12%16%15%8%10%11%16%

1701509278965434316358201858403203 (0)
17%15%16%18%16%13%15%20%19%18%11%13%18%12%16%
53%47%29%24%30%17%10%10%20%18%6%6%18%12%

15018585651058021255644301972683354 (1)
15%18%14%16%18%19%10%16%17%13%18%13%22%20%17%
45%55%25%20%31%24%6%8%17%13%9%6%21%20%

285341169116189153252410713229491101506265 Totally (2)
28%34%29%28%32%37%11%16%32%41%17%35%34%45%31%applies to me
46%54%o27%19%30%24%o4%4%17%hi21%ahi5%8%e18%eehi    24%ace

SUMMARY CODES

43552725318229423346501631766068182218962APPLY
43%52%43%43%50%56%21%32%49%54%34%48%56%65%48%
45%55%lmo26%19%31%24%almo5%5%17%hi18%hi6%7%19%eehi    23%ade

392317234158190127133741098791548576709NOT APPLY
39%32%40%38%32%30%61%48%32%27%52%38%26%23%35%
55%jn45%33%jn22%27%18%19%afg10%afg15%12%13%abc8%b12%bcf    11%

1111836451-5323222Don't know
1%1%1%1%1%1%2%1%-1%2%2%1%1%1%

51%49%35%15%29%20%24%g4%-21%16%11%14%10%

0.0290.350lmo0.0110.0540.293mo0.431lmo-0.803-0.323i0.255hi0.513ahi-0.4440.209e0.443e0.746ade0.189ehiMean Score
1.6091.5411.6311.5801.5371.5441.4431.4681.5471.5251.5841.6161.4961.4371.583Standard Deviation
0.0020.0030.0040.0060.0050.0060.0090.0150.0070.0060.0140.0210.0080.0060.001Error Variance
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Communication (QS8300 - 230711)

Q.8_03 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I don't send as many letters and cards by post as I used to, because I prefer to use digital methods of
communication
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 140 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

3901131828863134129842905031 Doesn't (-2)
27%20%12%35%23%17%39%16%25%25%apply at all
78%i22%3%57%aefh13%h27%26%abc17%ceh         58%c

165401996296238501182062 (-1)
12%7%13%12%11%8%12%10%10%10%
80%i20%9%47%14%30%19%24%57%

23585201145712956901743203 (0)
16%15%14%14%21%17%17%17%15%16%
73%27%6%36%18%g40%17%28%54%

234101241254014739852113354 (1)
16%18%16%15%15%19%12%16%18%17%
70%30%7%37%12%44%12%25%63%d

3942336518781293702043536265 Totally (2)
27%40%44%23%30%38%21%39%30%31%applies to me
63%37%aj10%afg30%13%47%ag11%33%abddg          56%d

SUMMARY CODES

62833489312121439108289564962APPLY
44%58%60%38%45%57%33%56%49%48%
65%35%aj9%afg32%13%46%afg11%30%abddg          59%d

5551533638592196167134408709NOT APPLY
39%27%25%47%34%25%50%26%35%35%
78%i22%5%54%aefh13%28%24%abc19%cei         58%c

17421126241522Don't know
1%1%1%1%1%1%1%1%1%1%

80%20%9%51%11%29%11%20%69%

0.0540.525aj0.687afg-0.2130.178g0.526afg-0.3550.535abd0.192d0.189dgMean Score
1.5781.5471.4511.6051.5411.4941.5841.4921.5801.583Standard Deviation
0.0020.0040.0140.0030.0090.0030.0070.0040.0020.001Error Variance
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Q.8_03 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I don't send as many letters and cards by post as I used to, because I prefer to use digital methods of
communication
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 140 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

7756301444870203138926522581585031 Doesn't (-2)
14%15%19%21%14%21%28%33%17%17%20%25%31%25%apply at all
15%11%60%9%10%14%40%j27%aijk2%5%10%51%jlmn   31%de

6335163142340854421528110512062 (-1)
11%10%10%7%7%12%12%10%4%10%11%11%10%10%
31%17%79%7%11%19%41%21%1%7%14%54%25%

84592473649521018272447146953203 (0)
15%16%16%17%15%16%14%19%13%16%18%14%18%16%
26%19%77%11%15%16%32%26%2%8%15%46%30%

1007128436735312449123338189633354 (1)
18%19%18%18%22%16%17%11%23%22%15%18%12%17%
30%21%85%11%22%g16%37%14%4%10%b11%56%b19%

224149565751421111941052354933151416265 Totally (2)
41%40%36%36%42%34%27%25%43%35%36%31%28%31%applies to me
36%a24%a90%a12%g23%agh18%31%17%4%9%15%50%23%

SUMMARY CODES

3242208491122151633181543687131504205962APPLY
59%59%54%54%64%50%44%36%66%57%50%49%40%48%
34%a23%a88%a12%g22%aghi17%g33%16%4%ab9%b14%b52%bbg     21%

140914645871109288183114179368209709NOT APPLY
25%25%29%28%21%33%40%43%21%27%31%36%41%35%
20%13%65%8%10%15%j41%jk26%aijk2%6%11%52%jlmn   29%def

2213223114-1213522Don't know
*1%1%1%1%1%1%1%-1%1%1%1%1%

10%11%62%8%10%16%49%18%-6%11%61%22%

0.603a0.597a0.415a0.416gh0.707aghi0.293g0.030-0.1470.719b0.485b0.362b0.188-0.0410.189bgMean Score
1.4601.4651.5281.5501.4361.5581.5951.5911.4841.4781.5421.5851.6071.583Standard Deviation
0.0040.0070.0020.0110.0060.0070.0040.0060.0350.0140.0090.0030.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_03 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I don't send as many letters and cards by post as I used to, because I prefer to use digital methods of
communication
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 140 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

172331914125031 Doesn't (-2)
25%25%22%26%25%apply at all
34%66%18%82%

73133391672062 (-1)
10%10%9%10%10%
35%65%19%81%

112208502703203 (0)
16%16%12%17%16%
35%65%16%84%

112224682673354 (1)
16%17%16%17%17%
33%67%20%80%

2214051664616265 Totally (2)
32%31%40%29%31%applies to me
35%65%26%ab74%

SUMMARY CODES

333629234728962APPLY
48%48%56%46%48%
35%65%24%ab76%

245464130579709NOT APPLY
35%35%31%36%35%
35%65%18%82%

81441822Don't know
1%1%1%1%1%

36%64%19%81%

0.1990.1840.432ab0.1260.189Mean Score
1.5861.5831.6001.5731.583Standard Deviation
0.0040.0020.0060.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_03 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I don't send as many letters and cards by post as I used to, because I prefer to use digital methods of
communication
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 140 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

1547386132311993162153775031 Doesn't (-2)
32%26%19%29%29%31%42%29%22%24%25%18%25%apply at all
3%9%8%12%b6%6%b4%bk18%b3%4%10%b      15%

310201771434061424482062 (-1)
6%6%10%8%6%14%7%12%9%15%11%11%10%
1%5%10%8%3%7%2%20%3%7%12%23%

7413141816556121125663203 (0)
16%22%16%20%8%16%11%17%16%13%12%16%16%
2%13%ci10%13%3%5%2%17%4%4%8%20%

42240241916147181746813354 (1)
9%12%20%11%18%16%3%15%25%19%22%19%17%
1%6%12%g7%6%5%*14%5%fgjl5%14%g24%g

17607065432318831926601436265 Totally (2)
38%32%35%31%40%23%38%26%26%28%28%34%31%applies to me
3%10%11%10%7%4%3%13%3%4%10%23%

SUMMARY CODES

2182109896339191303743105224962APPLY
46%44%55%42%57%39%41%40%51%48%50%53%48%
2%8%11%f9%7%f4%2%13%4%4%11%23%f

17575879384522133223577125709NOT APPLY
37%31%29%37%35%45%49%41%31%39%36%30%35%
2%8%8%11%5%6%bk3%19%bk3%5%11%18%

-4-1---4115522Don't know
-2%-*---1%2%1%2%1%1%
-20%-5%---18%7%4%23%24%

0.1480.2060.420fh0.0670.327-0.134-0.116-0.0400.2500.1350.1720.398fh0.189Mean Score
1.7221.5891.5171.6201.7031.5721.8291.5761.5081.5691.5791.5111.583Standard Deviation
0.0580.0140.0110.0140.0310.0240.0760.0090.0160.0270.0150.0060.001Error Variance

 Page 1846

Communication (QS8300 - 230711)

Q.8_03 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I don't send as many letters and cards by post as I used to, because I prefer to use digital methods of
communication
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 140 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

304701531444141063975031 Doesn't (-2)
12%27%32%31%25%24%31%24%25%apply at all
6%93%i3%6%9%82%21%bi            79%

251803148181361702062 (-1)
9%10%6%14%5%11%10%10%10%

12%88%1%7%e4%88%18%82%

4827171640256662543203 (0)
18%16%16%16%23%15%19%15%16%
15%85%2%5%13%d80%21%79%

5228441620295522833354 (1)
20%16%9%16%12%17%15%17%17%
15%85%1%5%6%88%15%85%

102521172355531835436265 Totally (2)
39%30%38%23%32%31%24%33%31%applies to me
16%h83%3%4%9%85%13%87%c

SUMMARY CODES

154805213975826135827962APPLY
59%46%46%39%44%49%39%50%48%
16%ah84%2%4%8%86%14%c            86%c

55650174551595142567709NOT APPLY
21%37%37%45%30%35%41%34%35%
8%92%i2%6%7%84%20%i            80%

517--41722022Don't know
2%1%--3%1%1%1%1%

23%77%--20%80%9%91%

0.666ah0.1200.148-0.1340.2100.208-0.0860.247c0.189cMean Score
1.3871.5971.7221.5721.5811.5801.5691.5811.583Standard Deviation
0.0070.0010.0580.0240.0150.0020.0070.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_03 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I don't send as many letters and cards by post as I used to, because I prefer to use digital methods of
communication
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 140 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

394380912901051083945031 Doesn't (-2)
22%25%50%22%23%47%22%25%apply at all
78%76%18%adegh58%21%22%ab78%

1851551414144201852062 (-1)
10%10%8%11%10%9%10%10%
90%76%7%69%22%10%90%

2932361821775272933203 (0)
16%16%10%16%16%12%16%16%
91%74%6%68%23%9%91%

3102642124367253103354 (1)
17%18%12%18%15%11%17%17%
92%79%6%73%20%8%92%

58845531424164385886265 Totally (2)
33%30%17%32%36%17%33%31%applies to me
94%f73%f5%68%f26%f6%cf           94%c

SUMMARY CODES

8987195266723164898962APPLY
50%48%29%50%50%28%50%48%
93%f75%f5%69%f24%f7%cf           93%c

580536105431149129580709NOT APPLY
33%36%58%32%33%56%33%35%
82%76%15%adegh61%21%18%ab82%

1314410391322Don't know
1%1%2%1%1%4%1%1%

58%65%19%46%12%42%ab58%

0.289f0.173f-0.6440.282f0.310f-0.6160.289c0.189cfMean Score
1.5551.5791.6031.5441.5871.5851.5551.583Standard Deviation
0.0010.0020.0150.0020.0050.0110.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_03 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I don't send as many letters and cards by post as I used to, because I prefer to use digital methods of
communication
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 140 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

2186411433745031 Doesn't (-2)
51%17%25%8%23%25%apply at all
43%abcde13%c23%ce7%ce           15%c

47385125452062 (-1)
11%10%11%6%14%10%
23%c18%25%c12%c            22%c

65517251813203 (0)
15%14%16%12%25%16%
20%16%23%16%25%acdef

377070100573354 (1)
9%19%16%23%18%17%

11%21%f21%f30%aff            17%f

51147142225626265 Totally (2)
12%39%32%51%19%31%applies to me
8%23%abf23%bf36%abdefbf           10%f

SUMMARY CODES

88217212325119962APPLY
21%58%47%74%37%48%
9%23%abdf22%bf34%abdefbf           12%f

26610116559118709NOT APPLY
62%27%37%13%37%35%
37%abcde14%c23%ce8%ce           17%ce

11315222Don't know
2%1%*1%*1%

48%d16%4%25%7%

-0.8230.540abdf0.167f1.054abdef-0.036f0.189fMean Score
1.4501.5121.5901.2481.4221.583Standard Deviation
0.0050.0070.0060.0040.0060.001Error Variance
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Communication (QS8300 - 230711)

Q.8_03 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I don't send as many letters and cards by post as I used to, because I prefer to use digital methods of
communication
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 141 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

1055616146623416146422119151821223041 Doesn't (-2)
56%27%41%16%9%5%41%16%13%6%5%5%18%12%15%apply at all
35%adefg18%adefgh53%adefgh15%defj21%j11%53%adefgh15%defj14%defj7%6%5%60%bdefjk  40%

hijklmnjkljklnjkln

13193226452132262421101165581232 (-1)
7%9%8%9%7%3%8%9%7%6%3%4%6%6%6%

10%15%ej26%ej21%ej37%ej17%26%ej21%ej20%ej17%8%9%53%j      47%

1929485793834857494447361581242813 (0)
10%14%12%19%14%13%12%19%15%13%13%13%15%13%14%
7%10%17%20%33%30%17%20%17%16%17%13%56%44%

273965571561526557758192602062244304 (1)
14%19%17%19%24%23%17%19%23%24%24%21%20%23%21%
6%9%15%13%36%o35%15%13%17%19%o21%o14%48%52%

225577108299368771081371622051624054478525 Totally (2)
12%27%20%36%45%56%20%36%42%48%55%57%39%46%42%applies to me
3%6%o9%13%imo35%imno43%aghikl9%13%imo16%imno19%hilmno24%aghikl19%aghikl48%imno   52%c

mnomnomno

SUMMARY CODES

49941421654555191421652122432972226116711282APPLY
26%46%36%55%69%79%36%55%65%73%79%78%59%68%64%
4%7%o11%13%imo35%hilmno41%aghikl11%13%imo17%imno19%ahilmn23%aghikl17%aghikl48%imno   52%c

mnoomnomno

1187419372108551937266412926247180427NOT APPLY
63%37%49%24%16%8%49%24%20%12%8%9%24%18%21%
28%adefg17%adefgh45%adefgh17%defjk25%dej13%45%adefgh17%defjk16%dej10%7%6%58%bdefjk  42%

hijklmnjkljklnjkln

26837483*63116622Don't know
1%3%2%1%1%1%2%1%*2%1%*2%1%1%
8%28%gj37%16%32%16%37%16%2%30%12%4%72%28%

-0.8180.095imo-0.349o0.527imn0.891ahil1.212aghi-0.349o0.527imn0.737imno1.044aghi1.218aghi1.205aghi0.5780.837c0.705imnoMean Score
omnoklmnoolmnoklmnoklmno

1.5151.5951.6211.4521.3121.1131.6211.4521.3991.2021.0931.1411.4991.3871.451Standard Deviation
0.0110.0120.0060.0080.0030.0020.0060.0080.0070.0040.0030.0040.0020.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_04 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - Technology has changed the way I communicate
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 141 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

21094137735934105273317561930173041 Doesn't (-2)
21%9%23%17%10%8%48%18%10%5%32%13%9%5%15%apply at all
69%ajkn31%45%ajkn24%jkn20%11%35%afgh9%f11%6%18%abcd6%b10%bcfjkn  6%

7746463125221713211414132471232 (-1)
8%5%8%7%4%5%8%8%6%4%8%9%7%2%6%

62%n38%37%n25%20%18%14%10%17%11%12%b11%b19%bb       5%

1471358759874729305345192740382813 (0)
15%13%15%14%15%11%13%20%16%14%11%19%12%11%14%
52%48%31%21%31%17%10%11%19%16%7%9%14%14%

19024099901419929337669362580834304 (1)
19%24%17%21%24%24%13%21%23%21%21%17%24%25%21%
44%56%mo23%21%33%m23%7%8%18%i16%8%6%19%i      19%

371481208162270211295114817748571511908525 Totally (2)
37%48%35%39%46%51%13%33%44%54%28%40%46%57%42%applies to me
44%56%almo24%19%32%mo25%almo3%6%i17%i21%ahi6%7%18%eeimo   22%ade

SUMMARY CODES

560722308253412310588422424685822312731282APPLY
56%72%52%60%70%74%27%54%67%76%49%57%71%81%64%
44%56%almo24%20%32%almo24%almo5%7%i17%i19%ahi7%6%18%eeimo   21%acde

287140183104845612240543170325424427NOT APPLY
28%14%31%25%14%13%56%26%16%10%40%23%16%7%21%
67%ajkn33%43%ajkn24%jkn20%13%29%afgh9%f13%7%16%abcd8%b13%bbfjkn   6%

14895358143-23122Don't know
1%1%2%1%*1%4%1%1%1%-1%1%*1%

66%34%42%24%13%21%37%a6%17%12%-9%15%4%

0.4370.972almo0.3380.5740.924almo1.041almo-0.6710.440i0.863hi1.161aghi0.0380.623e0.920e1.262acde0.705eimoMean Score
1.5551.2861.5911.4941.3021.2601.5311.4651.3191.1521.6451.4361.3071.0741.451Standard Deviation
0.0020.0020.0040.0050.0030.0040.0100.0150.0050.0040.0150.0160.0060.0040.001Error Variance
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Communication (QS8300 - 230711)

Q.8_04 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - Technology has changed the way I communicate
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 141 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

2624232212554116451433041 Doesn't (-2)
18%7%2%27%9%7%35%9%12%15%apply at all
86%i14%1%73%aefh8%18%38%abc15%cehi        47%

883636819342227741232 (-1)
6%6%2%8%7%4%6%5%6%6%

71%29%2%55%eh15%28%18%22%60%

20972161095310342761632813 (0)
15%12%11%13%19%13%13%15%14%14%
74%26%6%39%19%37%15%27%58%

3071233215857184471162674304 (1)
21%21%21%19%21%24%14%22%23%21%
71%29%7%37%13%43%11%27%dd           62%d

551300942551153891012505018525 Totally (2)
38%52%64%31%42%50%30%48%43%42%applies to me
65%35%aj11%aefg30%13%g46%ag12%29%ddg          59%d

SUMMARY CODES

8584241254121725731483667681282APPLY
60%73%85%50%63%74%44%71%66%64%
67%33%aj10%aefg32%13%g45%afg12%29%addg          60%d

350776289448813872217427NOT APPLY
24%13%4%35%16%11%41%14%19%21%
82%i18%1%68%aefh10%h21%32%abc17%cehi        51%

184-1236731222Don't know
1%1%-1%1%1%2%1%1%1%

83%17%-56%15%29%30%15%55%

0.5631.056aj1.420aefg0.1930.811g1.072afg-0.0170.972ad0.791d0.705dgjMean Score
1.5031.2460.9251.6101.3091.2071.6941.2761.3841.451Standard Deviation
0.0020.0030.0060.0030.0060.0020.0090.0030.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_04 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - Technology has changed the way I communicate
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 141 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

2014116201727117123113171401333041 Doesn't (-2)
4%4%7%10%5%8%16%29%3%8%6%14%26%15%apply at all
7%5%38%n7%6%9%38%ij40%ahijk*4%6%46%ddijlmn 44%acdef

16158117221540291151656361232 (-1)
3%4%5%8%7%5%6%7%1%10%6%5%7%6%

13%12%66%14%18%12%32%24%*12%13%45%n      29%

533821730414810756121941141672813 (0)
10%10%14%15%12%15%15%13%23%12%16%14%13%14%
19%13%77%11%14%17%38%20%4%7%15%50%24%

12310436248756716277112855242934304 (1)
22%28%23%23%22%20%23%18%21%19%21%23%18%21%
29%24%84%11%18%16%38%18%3%7%13%56%22%

3372007839017916928412928771304421758525 Totally (2)
61%54%50%44%53%52%40%31%51%50%50%43%34%42%applies to me
40%al23%a92%a11%g21%agh20%agh33%g15%3%9%b15%b52%bbg     21%

SUMMARY CODES

4603041145138255236446207391051856842691282APPLY
84%81%73%67%76%72%62%49%72%69%71%66%52%64%
36%al24%al89%a11%g20%agh18%agh35%g16%3%b8%b14%b53%bbg     21%

362919737394315615222833196169427NOT APPLY
7%8%13%18%12%13%22%36%4%18%13%19%33%21%
8%7%46%n9%9%10%37%ij36%ahijk*7%8%46%fdfijlm 39%acdef

nn

12152318811110922Don't know
*1%1%1%1%*1%2%1%1%*1%2%1%
7%11%68%8%13%4%37%37%3%4%4%47%41%

1.349al1.243al1.036a0.834g1.130aghk1.027agh0.644g0.1481.189b0.928b1.024ab0.774b0.2830.705bgMean Score
1.0201.0431.2321.3341.1701.2691.4601.6351.0111.3371.2231.4061.6201.451Standard Deviation
0.0020.0030.0010.0080.0040.0050.0030.0060.0170.0120.0060.0020.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_04 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - Technology has changed the way I communicate
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 141 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

85219512533041 Doesn't (-2)
12%17%12%16%15%apply at all
28%72%17%83%

457832911232 (-1)
7%6%8%6%6%

37%63%26%74%

103178502312813 (0)
15%14%12%14%14%
37%63%18%82%

150280803504304 (1)
22%21%19%22%21%
35%65%19%81%

3075452036498525 Totally (2)
44%41%48%41%42%applies to me
36%64%24%b76%

SUMMARY CODES

4578252839991282APPLY
66%63%68%63%64%
36%64%22%78%

13029783345427NOT APPLY
19%23%20%22%21%
30%70%19%81%

71521922Don't know
1%1%1%1%1%

33%67%11%89%

0.7960.6560.8470.6670.705Mean Score
1.3871.4821.4131.4591.451Standard Deviation
0.0030.0020.0050.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_04 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - Technology has changed the way I communicate
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 141 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

1132304013112051141625413041 Doesn't (-2)
25%17%15%19%12%11%44%16%19%17%12%10%15%apply at all
4%b11%10%13%b4%4%7%abcdefh17%4%b5%8%b      14%

ijkl

1141410753232816191232 (-1)
3%8%7%5%7%5%6%7%2%9%8%5%6%
1%12%11%9%6%4%2%19%1%6%13%15%

8272728111185312822672813 (0)
17%15%14%13%10%11%16%16%17%9%10%16%14%
3%10%10%10%4%4%3%19%4%3%8%24%

529463519223691818571104304 (1)
10%16%23%17%18%22%6%21%25%20%27%26%21%
1%7%11%8%4%5%1%16%4%g4%13%g26%gl

218182955951131252638871758525 Totally (2)
45%44%41%45%54%51%28%39%36%42%41%42%42%applies to me
2%10%10%11%7%g6%2%15%3%4%10%21%

SUMMARY CODES

2511012713078731519344561442851282APPLY
55%60%64%62%71%73%34%60%61%62%68%68%64%
2%9%g10%g10%g6%g6%g1%15%g3%g4%g11%gg      22%g

134644502016237415234160427NOT APPLY
28%25%22%24%19%16%50%23%21%26%19%14%21%
3%11%b10%12%b5%4%5%abcdefh17%b4%5%b10%b      14%

ijkl

-112---2125822Don't know
-**1%---1%2%3%2%2%1%
-3%4%8%---8%5%11%22%39%

0.4780.612g0.684g0.647g0.944g0.977g-0.3300.600g0.579g0.628g0.800g0.869g0.705gMean Score
1.6591.5271.4501.5501.4101.3401.7191.4601.4821.5401.3731.2901.451Standard Deviation
0.0540.0120.0100.0120.0210.0170.0670.0070.0160.0260.0110.0040.001Error Variance
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Communication (QS8300 - 230711)

Q.8_04 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - Technology has changed the way I communicate
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 141 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

15289111130252672373041 Doesn't (-2)
6%17%25%11%17%15%19%14%15%apply at all
5%95%i4%4%10%83%22%i            78%

11112151210425981232 (-1)
4%6%3%5%7%6%7%6%6%
9%91%1%4%10%85%20%80%

3424481127235532282813 (0)
13%14%17%11%16%14%15%14%14%
12%87%3%4%10%84%19%81%

5337752226377793514304 (1)
20%22%10%22%15%22%23%21%21%
12%88%1%5%6%88%18%82%

1427062151767041207318525 Totally (2)
54%41%45%51%44%42%35%44%42%applies to me
17%ah83%2%6%9%83%14%86%c

SUMMARY CODES

19610832573102108119910831282APPLY
75%62%55%73%59%64%58%65%64%
15%ah84%2%6%8%84%16%84%

2640113164235792335427NOT APPLY
10%23%28%16%25%21%27%20%21%
6%94%i3%4%10%84%21%bi            79%

616--12112122Don't know
2%1%--*1%*1%1%

28%72%--3%97%6%94%

1.157ah0.6370.4780.9770.6230.7030.4680.754c0.705cMean Score
1.1721.4781.6591.3401.5261.4431.5071.4351.451Standard Deviation
0.0050.0010.0540.0170.0130.0010.0060.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_04 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - Technology has changed the way I communicate
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 141 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

19224593152411121923041 Doesn't (-2)
11%16%52%11%9%49%11%15%apply at all
63%80%deh31%adegh50%13%37%abbdeh         63%

10783127036171071232 (-1)
6%5%7%5%8%7%6%6%

86%67%10%57%29%14%86%

2472022517770342472813 (0)
14%13%14%13%15%15%14%14%
88%72%9%63%25%12%88%

4113301731498194114304 (1)
23%22%9%24%21%8%23%21%
96%f77%f4%73%f23%f4%cf           96%c

81563428605209378158525 Totally (2)
46%42%16%46%46%16%46%42%applies to me
96%f74%f3%71%f25%f4%cf           96%c

SUMMARY CODES

1226964459193075612261282APPLY
69%64%25%69%67%24%69%64%
96%afg75%f4%72%afg24%f4%cf           96%ac

29932710522277128299427NOT APPLY
17%22%59%17%17%56%17%21%
70%77%eh25%adegh52%18%30%abbeh          70%

1212475101222Don't know
1%1%2%1%1%4%1%1%

54%53%20%33%21%46%ab54%

0.875afg0.687f-0.7130.873afg0.879f-0.6720.875ac0.705cfMean Score
1.3421.4691.5631.3521.3161.5641.3421.451Standard Deviation
0.0010.0010.0140.0010.0040.0110.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_04 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - Technology has changed the way I communicate
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 141 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

19214434503041 Doesn't (-2)
45%4%10%1%16%15%apply at all
63%abcde5%14%ce1%cde          16%ce

5810277221232 (-1)
13%3%6%1%7%6%
47%abcde8%22%c5%c            18%c

61326730912813 (0)
14%9%15%7%28%14%
22%c12%24%c11%c            32%acdef

5992107102714304 (1)
14%25%24%23%22%21%
14%21%f25%f24%ff            16%f

51223202293828525 Totally (2)
12%60%45%67%26%42%applies to me
6%26%abdf24%bf34%abdfbf           10%f

SUMMARY CODES

1103153093951531282APPLY
26%85%69%90%48%64%
9%25%abdf24%bf31%abdfbf           12%f

25024691173427NOT APPLY
58%7%15%2%23%21%
59%abcde6%c16%ce3%cde          17%ce

8144422Don't know
2%*1%1%1%1%

38%4%20%20%17%

-0.6691.344abdf0.896bf1.544abdef0.355f0.705bfMean Score
1.4651.0141.3040.7741.3591.451Standard Deviation
0.0050.0030.0040.0010.0060.001Error Variance
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Communication (QS8300 - 230711)

Q.8_04 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - Technology has changed the way I communicate
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 142 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

1581252831302081072831301139565424382907281 Doesn't (-2)
84%62%72%44%31%16%72%44%35%28%17%15%42%30%36%apply at all
22%adefg17%adefgh39%adefgh18%defjk29%dej15%39%adefgh18%defjk16%dej13%dej9%6%60%abbdefj  40%

hijklmnjkljkljkl

82230601191033060566372311681433122 (-1)
4%11%8%20%18%16%8%20%17%19%19%11%16%15%15%
3%7%10%19%dimno38%dimo33%imo10%19%dimno18%imo20%dimo23%dimo10%54%imo    46%

927376117418737618589100862222374593 (0)
5%14%9%21%26%28%9%21%26%27%27%30%21%24%23%
2%6%o8%13%imo38%imno41%aimno8%13%imo19%imno19%imno22%imno19%aimno48%imno   52%

615212591117212538526156921612534 (1)
3%8%5%8%14%18%5%8%12%16%16%20%9%16%13%
2%6%8%10%36%imo46%ahilmn8%10%15%imo21%hilmno24%hilmno22%ahilmn36%cimo   64%ac

oo

57121666136121634327363941362305 Totally (2)
3%3%3%5%10%20%3%5%10%10%19%22%9%14%11%applies to me
2%3%5%7%29%imno59%afghik5%7%15%imno14%imo32%afghik27%afghik41%hilmno 59%c

lmnolmnolmno

SUMMARY CODES

1122334115725333417285134119186297483APPLY
6%11%8%14%24%38%8%14%22%25%36%42%18%30%24%
2%5%7%8%o32%hilmno52%afghik7%8%o15%imno18%hilmno28%afghik25%afghik39%chilmn 61%ac

lmnolmnolmnooo

166147313190326210313190169157137746074331040NOT APPLY
88%72%80%64%49%32%80%64%52%47%36%26%59%44%52%
16%adefg14%adefgj30%adefgh18%adefgj31%dej20%30%adefgh18%adefgj16%dej15%dej13%d7%58%abbdej   42%

hjklnkjklkjklk

268551285*457171330Don't know
1%3%2%2%1%2%2%2%*1%1%2%2%1%2%
7%21%g28%17%16%39%28%17%1%15%16%23%57%43%

-1.657-1.233o-1.439-0.902imn-0.473hil0.109afg-1.439-0.902imn-0.541hil-0.406hil0.013afg0.235afgh-0.754-0.299ac-0.532chiMean Score
omnohiklmnoomnomnohiklmnoiklmnolmno

0.9111.1681.0711.2191.3281.3511.0711.2191.3441.3121.3591.3321.3371.4101.392Standard Deviation
0.0040.0060.0030.0060.0030.0030.0030.0060.0060.0050.0050.0060.0020.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_05 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I know more about the internet than most people I know
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 142 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

46126727718516710016680122701165186377281 Doesn't (-2)
46%27%47%44%28%24%77%51%37%22%67%36%26%11%36%apply at all
63%ajkn37%38%ajkn25%ajkn23%14%23%afgh11%afg17%f10%16%abcd7%b12%bbcfjkn  5%

1461668165848217326159132858443122 (-1)
14%16%14%15%14%20%8%20%18%18%7%20%18%13%15%
47%53%26%21%27%26%6%10%i19%i19%i4%9%e19%eei     14%

189270979214312617288988203485994593 (0)
19%27%17%22%24%30%8%18%27%27%12%24%26%29%23%
41%59%mo21%20%31%m27%amo4%6%i19%i19%i4%7%e18%eeim    22%e

94160504310555673346161757712534 (1)
9%16%9%10%18%13%3%5%10%14%9%12%17%21%13%

37%63%mo20%17%41%almo22%2%3%13%i18%hi6%7%23%himo   28%ae

101129703178515828547939812305 Totally (2)
10%13%12%7%13%12%2%5%8%17%4%6%12%24%11%applies to me
44%56%l31%13%34%l22%2%3%12%i24%aghi3%4%17%eei     35%acde

SUMMARY CODES

19528812174183106101561100232696153483APPLY
19%29%21%18%31%25%5%10%18%31%13%18%29%45%24%
40%60%lmo25%15%38%almo22%2%3%13%i21%ghi5%5%20%eehilo  32%acde

60743335824925118218311118312912979144811040NOT APPLY
60%43%61%59%43%44%85%72%55%40%74%56%44%24%52%
58%ajkn42%34%ajkn24%ajkn24%17%18%afgh11%afg18%f12%12%abcd8%b14%bbfjkn   8%

1713125947118244330Don't know
2%1%2%1%2%1%3%1%*3%1%3%1%1%2%

56%44%40%16%31%14%22%4%4%28%6%13%12%11%

-0.779-0.285alm-0.771-0.790-0.272alm-0.304alm-1.591-1.092i-0.650hi-0.144agh-1.253-0.691e-0.292ade0.349acd-0.532ehilMean Score
oooiemo

1.3801.3591.4311.3081.3991.3030.9111.1551.2901.3731.2161.2561.3451.2861.392Standard Deviation
0.0020.0020.0030.0040.0040.0050.0040.0100.0050.0050.0080.0130.0060.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_05 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I know more about the internet than most people I know
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 142 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

57115714434881922151263877281 Doesn't (-2)
40%27%9%53%32%25%64%24%33%36%apply at all
78%i22%2%60%aefh12%h26%h30%abc17%cehi        53%c

211100161025014341702013122 (-1)
15%17%11%12%19%19%12%14%17%15%
68%32%5%33%16%46%g13%22%64%

3091494113270216361332904593 (0)
22%26%28%16%26%28%11%26%25%23%
67%33%9%g29%15%g47%ag8%29%ddg          63%d

1728136723011616861512534 (1)
12%14%24%9%11%15%5%17%13%13%
68%32%14%afg28%12%46%g6%34%ddg          60%d

150804070269420961142305 Totally (2)
10%14%27%9%10%12%6%19%10%11%applies to me
65%35%17%aefg30%11%41%9%42%abdd           50%

SUMMARY CODES

322161761425621036183265483APPLY
22%28%51%17%21%27%11%35%23%24%
67%33%16%aefg29%12%43%g7%38%abddg          55%d

782257305361383362561965871040NOT APPLY
55%45%20%65%51%44%77%38%51%52%
75%i25%3%52%aefh13%h32%h25%abc19%cehi        57%c

21911379651930Don't know
1%2%1%2%3%1%2%1%2%2%

71%29%4%42%25%30%21%17%62%

-0.623-0.306aj0.492aefg-0.937-0.543g-0.295ag-1.269-0.085abd-0.521d-0.532dgMean Score
1.3871.3771.2621.3531.3191.3261.1981.4291.3381.392Standard Deviation
0.0010.0030.0110.0020.0070.0030.0040.0040.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_05 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I know more about the internet than most people I know
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 142 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

85654014976103276224834863432577281 Doesn't (-2)
15%17%25%24%23%32%38%53%15%22%33%33%50%36%apply at all
12%9%55%mn7%10%14%38%jk31%ahijk1%5%12%f47%fefjklm 35%acdef

nn

89712773766451105492840173623122 (-1)
16%19%18%18%20%14%15%13%16%18%15%17%12%15%
28%23%89%12%21%14%35%17%3%9%13%56%20%

16612141837959416865103858267864593 (0)
30%32%27%18%28%29%23%15%18%25%22%26%17%23%
36%a26%a91%8%21%g20%gk37%g14%2%8%13%58%bbg     19%

99642404057348339133036125502534 (1)
18%17%15%19%17%10%12%9%24%19%14%12%10%13%
39%a25%95%16%aghi23%g14%33%15%5%b12%b14%49%20%

109492144138477133142238107492305 Totally (2)
20%13%14%20%11%14%10%8%26%14%15%10%10%11%applies to me
47%al21%93%18%aghj16%21%g31%14%6%abc9%17%47%21%

SUMMARY CODES

2081134558295811537127527423298483APPLY
38%30%29%39%28%25%21%17%50%34%28%23%19%24%
43%al23%94%a17%aghij20%g17%32%15%6%abcd11%bc15%b48%g      20%

1741356788614314838627716621265163191040NOT APPLY
32%36%43%42%42%45%54%66%31%40%48%50%62%52%
17%13%65%n8%14%14%37%jk27%ahijk2%6%12%50%ffjklmn 31%acdef

242325510912216930Don't know
*1%1%1%1%1%1%2%2%1%1%2%2%2%
8%12%76%6%17%15%33%29%4%6%6%53%31%

0.106al-0.106a-0.264a-0.057agh-0.258agh-0.380g-0.618g-0.9590.310abc-0.151abc-0.385b-0.512b-0.852-0.532bgMean Score
d

1.3241.2611.3611.4661.2971.4031.3621.3361.4151.3591.4401.3441.3891.392Standard Deviation
0.0030.0050.0010.0100.0050.0060.0030.0040.0330.0120.0080.0020.0040.001Error Variance
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Communication (QS8300 - 230711)

Q.8_05 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I know more about the internet than most people I know
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 142 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

2404881266027281 Doesn't (-2)
34%37%30%38%36%apply at all
33%67%17%83%c

113198602523122 (-1)
16%15%14%16%15%
36%64%19%81%

172287943654593 (0)
25%22%22%23%23%
37%63%20%80%

85169601942534 (1)
12%13%14%12%13%
33%67%23%77%

80150781522305 Totally (2)
11%11%19%10%11%applies to me
35%65%34%ab66%

SUMMARY CODES

165319138346483APPLY
24%24%33%22%24%
34%66%28%ab72%

3536861868541040NOT APPLY
51%52%44%54%52%
34%66%18%82%c

82312930Don't know
1%2%*2%2%

25%75%5%95%

-0.506-0.546-0.229ab-0.613-0.532Mean Score
1.3741.4011.4821.3561.392Standard Deviation
0.0030.0020.0050.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_05 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I know more about the internet than most people I know
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 142 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

207082894539281233034651037281 Doesn't (-2)
43%38%41%42%41%39%61%38%41%38%31%24%36%apply at all
3%b10%b11%b12%b6%b5%b4%abcfl17%b4%b5%9%b      14%

11262833141434891633743122 (-1)
24%14%14%16%13%14%6%15%13%18%16%18%15%
4%8%9%11%5%5%1%15%3%5%11%24%

8454647242610631821431094593 (0)
17%24%23%23%22%26%21%20%24%23%20%26%23%
2%10%10%10%5%6%2%14%4%5%9%24%

419252413111459740572534 (1)
8%10%13%11%12%11%2%14%12%8%19%14%13%
1%7%10%9%5%5%*18%3%3%16%g23%

419151511104446825682305 Totally (2)
8%10%8%7%10%10%9%14%8%9%12%16%11%applies to me
2%8%7%7%5%4%2%19%3%4%11%30%jk

SUMMARY CODES

73840392421588151564125483APPLY
16%21%20%19%22%21%11%27%20%17%30%30%24%
2%8%8%8%5%4%1%18%3%3%13%26%j

31961101225953311713951991771040NOT APPLY
67%52%55%58%54%53%68%53%54%56%46%42%52%
3%b9%11%b12%b6%5%3%b16%b4%5%9%b      17%

-6212---136930Don't know
-3%1%*2%---2%4%3%2%2%
-19%f6%3%6%---4%f11%f20%f30%

-0.864-0.608-0.694-0.751-0.637-0.610-1.087-0.502-0.682-0.709-0.362gj-0.210ade-0.532Mean Score
gjklm

1.2811.3731.3331.3091.4001.3581.3291.4521.3541.3231.4081.3951.392Standard Deviation
0.0320.0100.0080.0090.0210.0180.0400.0070.0130.0190.0120.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_05 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I know more about the internet than most people I know
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 142 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

426842039676031575717281 Doesn't (-2)
16%39%43%39%39%36%46%34%36%apply at all
6%94%i3%5%9%83%22%abi            78%

32278111421265582533122 (-1)
12%16%24%14%12%16%17%15%15%
10%89%4%5%7%85%19%81%

7638182640385763834593 (0)
29%22%17%26%23%23%22%23%23%
17%83%2%6%9%84%17%83%

5120241118220332212534 (1)
19%12%8%11%10%13%9%13%13%
20%ah80%1%5%7%87%13%87%

5517441019197202102305 Totally (2)
21%10%8%10%11%12%6%13%11%applies to me
24%ah76%2%4%8%86%9%c            91%c

SUMMARY CODES

1063767213741853430483APPLY
40%22%16%21%22%25%15%26%24%
22%ah78%2%4%8%86%11%c            89%c

749623153888672168241040NOT APPLY
28%55%67%53%51%51%63%49%52%
7%93%i3%5%8%83%21%abi            79%

624--624*3030Don't know
2%1%--3%1%*2%2%

21%79%--19%81%1%99%

0.177ah-0.638-0.864-0.610-0.596-0.512-0.871-0.461c-0.532cMean Score
1.3471.3671.2811.3581.4051.3951.2541.4091.392Standard Deviation
0.0070.0010.0320.0180.0120.0010.0040.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_05 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I know more about the internet than most people I know
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 142 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

5715611324291411575717281 Doesn't (-2)
32%37%73%32%31%69%32%36%apply at all
78%77%h18%adegh59%19%22%ab78%

2862381822165262863122 (-1)
16%16%10%17%14%11%16%15%
92%76%6%71%21%8%92%

43232720307125264324593 (0)
24%22%11%23%27%12%24%23%
94%f71%f4%67%f27%f6%cf           94%c

24819731945452482534 (1)
14%13%2%15%12%2%14%13%
98%f78%f1%77%f21%f2%cf           98%c

22616531626342262305 Totally (2)
13%11%2%12%14%2%13%11%applies to me
98%f72%f1%71%f28%f2%cf           98%c

SUMMARY CODES

473362635611710473483APPLY
27%24%3%27%26%4%27%24%
98%f75%f1%74%f24%f2%cf           98%c

8567991506502061838561040NOT APPLY
48%53%83%49%45%80%48%52%
82%77%dh14%adegh63%20%18%ab82%

2116412992130Don't know
1%1%2%1%2%4%1%2%

69%54%14%40%29%31%ab69%

-0.413fg-0.560f-1.555-0.427f-0.372f-1.489-0.413c-0.532cfMean Score
1.3931.3900.8841.3921.3980.9371.3931.392Standard Deviation
0.0010.0010.0040.0020.0040.0040.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_05 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I know more about the internet than most people I know
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 142 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

3673816067957281 Doesn't (-2)
86%10%36%15%30%36%apply at all
50%abcde5%22%ce9%ce           13%ce

44379667673122 (-1)
10%10%21%15%21%15%
14%12%31%aef21%f            22%ef

813193133944593 (0)
2%35%21%30%29%23%
2%29%adf20%f29%adff            21%df

-785681382534 (1)
-21%13%18%12%13%
-31%abdf22%f32%aff            15%f

2874080212305 Totally (2)
*23%9%18%7%11%applies to me
1%38%abdf18%f35%abdff             9%f

SUMMARY CODES

21659716159483APPLY
*44%22%37%18%24%
*34%abdf20%f33%abdff            12%f

411752571341631040NOT APPLY
96%20%57%30%51%52%
40%abcde7%25%ce13%ece           16%ce

81412530Don't know
2%*1%3%1%2%

26%5%12%41%16%

-1.8400.373abcdf-0.626f0.092abdf-0.565f-0.532fMean Score
0.4781.2331.3241.3101.2211.392Standard Deviation
0.0010.0040.0040.0040.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_05 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I know more about the internet than most people I know
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 143 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

61501115713011811157656563552012164161 Doesn't (-2)
33%24%28%19%20%18%28%19%20%19%17%19%19%22%21%apply at all
15%adefg12%27%adefjk14%31%28%27%adefjk14%16%16%15%13%48%52%

hjkl

6111721546217212232422082731552 (-1)
3%5%4%7%8%9%4%7%7%10%11%7%8%7%8%
4%7%11%14%35%40%imo11%14%14%21%im27%imo13%53%47%

122032401131173240496464531401633033 (0)
6%10%8%14%17%18%8%14%15%19%17%19%14%17%15%
4%7%11%13%37%imo39%imo11%13%16%imo21%imno21%imo18%imo46%imo    54%

91726256090262534266327941072014 (1)
5%8%7%8%9%14%7%8%10%8%17%10%9%11%10%
4%8%13%12%30%45%fimo13%12%17%13%31%afhikl14%47%53%

mno

4758104113214171104113112102104663282736015 Totally (2)
25%28%27%38%32%26%27%38%34%30%28%23%32%28%30%applies to me
8%10%17%19%dijmo36%d28%17%19%dijmo19%d17%17%11%55%45%

SUMMARY CODES

567513013727326113013714612716794422380802APPLY
30%37%33%46%41%39%33%46%45%38%44%33%41%39%40%
7%9%16%17%dimo34%o33%16%17%dimo18%dimo16%21%dimo12%53%o      47%

68611287818418012878879810475283288571NOT APPLY
36%30%33%26%28%27%33%26%27%29%28%26%27%29%28%
12%11%22%14%32%32%22%14%15%17%18%13%50%50%

534710041921031004145474063187149336Don't know
28%23%26%14%14%16%26%14%14%14%11%22%18%15%17%
16%aefgh14%efgk30%aefghj12%27%31%30%aefghj12%13%14%12%19%ek56%e      44%
jklklkl

-0.1960.142-0.0150.447imo0.303o0.239o-0.0150.447imo0.378imo0.2300.310o0.1320.3160.1800.249oMean Score
1.8151.7141.7671.6241.5881.5131.7671.6241.6051.5711.4871.5481.6171.5941.606Standard Deviation
0.0220.0180.0100.0120.0050.0040.0100.0120.0100.0090.0070.0100.0030.0030.002Error Variance
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Communication (QS8300 - 230711)

Q.8_06 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I think e-cards are impersonal
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 143 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

25316317875867761295853502872654161 Doesn't (-2)
25%16%30%18%15%18%28%19%17%16%29%20%22%19%21%apply at all
61%akln39%43%ajkln18%21%19%15%fg7%14%13%12%7%17%kn     16%

63923132563591329318825311552 (-1)
6%9%5%7%10%8%4%9%9%9%5%6%8%9%8%

41%59%m20%20%36%m23%6%9%19%20%5%5%16%20%

1511528566965613216145192052723033 (0)
15%15%15%16%16%14%6%13%18%14%11%14%16%22%15%
50%50%28%22%32%19%4%7%20%i15%i6%7%17%i      24%ae

891124940605213132840131232502014 (1)
9%11%8%9%10%12%6%9%8%12%7%8%10%15%10%

44%56%24%20%30%26%6%7%14%20%6%6%16%25%

241360126116211149556011598505299726015 Totally (2)
24%36%21%28%36%36%25%39%34%30%29%37%30%22%30%applies to me
40%60%almo21%19%35%lmo25%mo9%10%i19%16%8%9%b16%bmo    12%

SUMMARY CODES

33047217515527120168741431386364131123802APPLY
33%47%30%37%46%48%31%47%43%43%36%45%40%36%40%
41%59%almo22%19%34%lmo25%almo8%9%i18%i17%i8%8%16%mo     15%

3162552101071421137042878358369897571NOT APPLY
31%25%36%25%24%27%32%27%26%26%33%25%30%29%28%
55%kn45%37%ajkln19%25%20%12%7%15%15%10%6%17%17%

2111251189378476619445934234844336Don't know
21%12%20%22%13%11%30%12%13%18%20%16%15%13%17%
63%ajkn37%35%jkn28%jkn23%14%20%afgh6%13%17%10%7%14%n      13%

0.0020.472amo-0.1860.272m0.499amo0.434mo-0.0610.4570.390i0.378i0.0350.4340.2130.1120.249moMean Score
1.6361.5471.6531.5751.5221.5811.7971.6171.5591.5481.7381.6391.6161.4711.606Standard Deviation
0.0030.0030.0050.0080.0050.0080.0190.0210.0080.0080.0210.0250.0100.0080.002Error Variance
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Communication (QS8300 - 230711)

Q.8_06 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I think e-cards are impersonal
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 143 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

3061102321944130861012294161 Doesn't (-2)
21%19%15%27%16%17%26%19%20%21%apply at all
74%26%5%53%aefh11%31%21%24%55%

10054145824601442991552 (-1)
7%9%9%7%9%8%4%8%9%8%

65%35%9%37%15%39%9%27%64%

20994241045511934911773033 (0)
15%16%16%13%20%16%10%18%15%15%
69%31%8%34%18%g39%11%30%d58%

155461562309319491332014 (1)
11%8%10%8%11%12%6%9%11%10%
77%23%8%31%15%47%g10%24%66%d

4261754921486253941473606015 Totally (2)
30%30%33%26%32%33%28%28%31%30%applies to me
71%29%8%36%14%42%g16%25%60%

SUMMARY CODES

58122164276116347113196492802APPLY
40%38%43%34%43%45%34%38%42%40%
72%28%8%34%14%43%g14%24%g           61%d

4071643627768190100143328571NOT APPLY
28%28%25%34%25%25%30%28%28%28%
71%29%6%49%ae12%33%18%25%57%

2399723165341148687164336Don't know
17%17%16%20%12%15%26%17%14%17%
71%29%7%49%ef10%34%25%abc26%49%

0.2450.2560.431g-0.0110.375g0.428g0.0840.2330.2960.249gMean Score
1.6141.5891.5361.6801.5081.5461.7471.5711.5831.606Standard Deviation
0.0020.0050.0190.0040.0100.0040.0120.0050.0030.002Error Variance
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Communication (QS8300 - 230711)

Q.8_06 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I think e-cards are impersonal
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 143 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

86422745157611471011134462091154161 Doesn't (-2)
16%11%17%25%17%19%20%24%20%22%18%20%22%21%apply at all
21%10%66%12%14%15%35%24%3%8%11%50%m      28%

572913919273154243151890281552 (-1)
10%8%9%9%8%9%8%6%6%10%7%9%5%8%
37%19%90%13%17%20%35%15%2%10%12%59%18%

93622523357571045172553147713033 (0)
17%17%16%16%17%17%15%12%13%16%20%14%14%15%
31%20%83%11%19%19%34%17%2%8%17%49%23%

7051177193434803491626107422014 (1)
13%14%11%9%10%11%11%8%17%11%10%10%8%10%
35%25%88%9%17%17%40%17%5%8%13%53%21%

17714651152111882321181940703291446015 Totally (2)
32%39%32%25%33%27%32%28%35%26%27%32%28%30%applies to me
29%24%a85%9%18%15%39%20%3%7%12%55%24%

SUMMARY CODES

24719668971144123313151285697436186802APPLY
45%53%44%34%43%37%44%36%51%37%37%42%36%40%
31%24%al86%9%18%15%39%19%3%7%12%54%23%

14371414708492201124144964300144571NOT APPLY
26%19%26%34%25%28%28%29%26%32%25%29%28%28%
25%13%72%12%15%16%35%22%2%9%11%52%m      25%

6643219325356999652346149113336Don't know
12%12%14%16%16%17%14%23%9%15%18%14%22%17%
20%13%65%10%16%17%29%28%ah1%7%14%44%34%ac

0.4030.693al0.3780.0130.4030.2140.3190.1350.4270.0970.2630.2890.1780.249Mean Score
1.5111.4321.5531.6111.5531.5501.6051.6841.5921.5891.5281.6061.6561.606Standard Deviation
0.0050.0070.0020.0140.0090.0090.0040.0080.0460.0200.0110.0030.0070.002Error Variance
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Communication (QS8300 - 230711)

Q.8_06 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I think e-cards are impersonal
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 143 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

133283833334161 Doesn't (-2)
19%22%20%21%21%apply at all
32%68%20%80%

6094331211552 (-1)
9%7%8%8%8%

39%61%22%78%

119184772263033 (0)
17%14%18%14%15%
39%61%25%75%

63138371642014 (1)
9%10%9%10%10%

31%69%19%81%

2113901084936015 Totally (2)
30%30%26%31%30%applies to me
35%65%18%82%

SUMMARY CODES

274528145657802APPLY
39%40%35%41%40%
34%66%18%82%

194377117454571NOT APPLY
28%29%28%28%28%
34%66%20%80%

11122579257336Don't know
16%17%19%16%17%
33%67%24%76%

0.2690.2370.1580.2710.249Mean Score
1.5781.6221.5651.6161.606Standard Deviation
0.0040.0020.0070.0020.002Error Variance
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Communication (QS8300 - 230711)

Q.8_06 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I think e-cards are impersonal
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 143 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

1041435219221969151129854161 Doesn't (-2)
22%22%22%25%18%22%41%21%21%13%14%20%21%apply at all
2%10%10%12%c5%5%5%abcdfi17%4%3%7%21%

1101811531298723391552 (-1)
2%6%9%5%4%3%2%9%12%8%11%9%8%
1%7%12%7%3%2%1%18%5%4%15%25%

52737301417-47111127783033 (0)
10%14%18%14%13%17%-15%14%12%13%19%15%
2%9%g12%g10%5%6%g-16%g3%g4%9%g      26%g

21618286102249327572014 (1)
5%8%9%13%5%10%4%7%12%3%13%13%10%
1%8%9%14%3%5%1%12%4%2%14%28%

17604561393019109183668996015 Totally (2)
38%32%23%29%35%30%41%34%24%40%32%24%30%applies to me
3%10%8%10%6%5%3%18%bk3%6%bk11%16%

SUMMARY CODES

20756389444021133263996155802APPLY
43%41%32%43%40%40%45%41%36%43%45%37%40%
2%9%8%11%6%5%3%17%3%5%12%19%

1151616324262098231851124571NOT APPLY
24%28%31%30%22%26%43%30%32%20%24%30%28%
2%9%11%11%4%4%3%d17%4%3%9%22%

10313827271854513223762336Don't know
23%17%19%13%25%18%12%14%17%24%18%15%17%
3%9%11%8%8%5%2%13%4%6%11%19%

0.4480.2790.0320.1950.4740.2660.0330.2710.0910.670k0.4800.1250.249Mean Score
1.7521.6541.5581.6341.6601.6351.9701.6421.5761.5831.5141.5231.606Standard Deviation
0.0770.0180.0140.0160.0400.0320.1000.0110.0210.0360.0160.0060.002Error Variance
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Communication (QS8300 - 230711)

Q.8_06 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I think e-cards are impersonal
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 143 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

67347102240344763404161 Doesn't (-2)
26%20%22%22%23%20%22%20%21%apply at all
16%83%2%5%10%83%18%82%

33121138142201351552 (-1)
13%7%2%3%5%8%6%8%8%
22%ah78%1%2%5%92%13%87%

5724551726256472563033 (0)
22%14%10%17%15%15%13%15%15%
19%ah81%2%6%8%84%15%85%

2817321016173371642014 (1)
11%10%5%10%9%10%11%10%10%
14%86%1%5%8%86%19%81%

42557173051503995036015 Totally (2)
16%32%38%30%30%30%29%30%30%applies to me
7%93%i3%5%9%84%16%i            84%

SUMMARY CODES

69730204067676136666802APPLY
27%42%43%40%39%40%39%40%40%
9%91%i2%5%8%84%17%i            83%

10046911264848696475571NOT APPLY
38%27%24%26%28%29%28%28%28%
18%ah82%2%4%8%85%17%83%

3530010183027766270336Don't know
13%17%23%18%18%16%19%16%17%
10%89%3%5%9%83%20%80%

-0.2470.326i0.4480.2660.2120.2460.2240.2540.249iMean Score
1.4611.6141.7521.6351.6551.5971.6361.6011.606Standard Deviation
0.0090.0020.0770.0320.0190.0020.0090.0020.002Error Variance
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Communication (QS8300 - 230711)

Q.8_06 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I think e-cards are impersonal
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 143 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

3423065924796743424161 Doesn't (-2)
19%20%33%19%21%32%19%21%apply at all
82%73%14%adegh59%23%18%ab82%

14611871123491461552 (-1)
8%8%4%8%7%4%8%8%

94%77%4%72%22%6%94%

2832141619886192833033 (0)
16%14%9%15%19%9%16%15%
94%71%5%65%28%f6%94%c

188157914840131882014 (1)
11%10%5%11%9%6%11%10%
93%78%5%74%20%7%93%

54446945425120575446015 Totally (2)
31%31%25%32%26%25%31%30%applies to me
91%78%7%71%20%9%91%

SUMMARY CODES

7326265457216070732802APPLY
41%42%30%43%35%31%41%40%
91%f78%f7%71%df20%9%91%c

4884246635912983488571NOT APPLY
27%28%36%27%28%36%27%28%
85%74%11%63%23%15%b85%

280241441978356280336Don't know
16%16%24%15%18%25%16%17%
83%72%13%egh59%25%17%ab83%

0.297f0.289f-0.1930.347f0.145-0.1710.297c0.249cfMean Score
1.5791.6091.7771.5781.5751.7761.5791.606Standard Deviation
0.0020.0020.0240.0020.0060.0180.0020.002Error Variance
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Communication (QS8300 - 230711)

Q.8_06 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I think e-cards are impersonal
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 143 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

1454441107804161 Doesn't (-2)
34%12%9%24%25%21%apply at all
35%acde11%10%26%dede           19%de

16291850421552 (-1)
4%8%4%11%13%8%

10%19%12%32%dff            27%adf

28625185773033 (0)
7%17%11%19%24%15%
9%20%f17%28%dff            25%adf

19424959322014 (1)
4%11%11%13%10%10%
9%21%f24%f29%ff            16%f

10415122180456015 Totally (2)
24%41%49%18%14%30%applies to me
17%b25%abcf37%abcf13%bc            7%

SUMMARY CODES

12319326913977802APPLY
29%52%60%32%24%40%
15%24%abcf34%abcf17%bcf          10%

1607359156122571NOT APPLY
37%20%13%36%38%28%
28%ade13%10%27%adede           21%ade

11845715944336Don't know
27%12%16%13%14%17%
35%abcde13%21%17%13%

-0.2520.693abcf1.031abcef-0.113-0.2900.249bcfMean Score
1.8041.4591.3691.4961.4141.606Standard Deviation
0.0100.0070.0050.0060.0070.002Error Variance
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Communication (QS8300 - 230711)

Q.8_06 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I think e-cards are impersonal
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 144 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

1141541215154666102323461 Doesn't (-2)
6%2%4%1%2%2%4%1%2%2%1%3%2%2%2%apply at all

24%aek8%32%9%25%33%32%9%13%12%12%21%50%50%

2-27519275-1181716322 (-1)
1%-*2%1%3%*2%2%-3%3%2%2%2%
5%-5%20%16%58%fikm5%20%16%-33%f25%fim52%48%

6121817575918171938342577741513 (0)
3%6%5%6%9%9%5%6%6%11%9%9%7%8%8%
4%8%12%11%38%39%im12%11%13%25%imo23%17%51%49%

7192725751052725304455501221092314 (1)
4%9%7%8%11%16%7%8%9%13%15%17%12%11%11%
3%8%11%11%32%o45%ahilmo11%11%13%19%imo24%imo21%aghilm53%imo    47%

o

16016532524051445732524026624826519278375315365 Totally (2)
85%81%83%81%78%69%83%81%81%74%71%67%76%77%76%applies to me
10%adefj11%dej21%adefj16%dej33%dj30%21%adefj16%dej17%dej16%17%12%51%dj     49%

SUMMARY CODES

1681843522665885623522662962923202419058621768APPLY
89%91%90%89%89%85%90%89%91%87%85%85%88%88%88%
10%10%20%15%33%32%20%15%17%17%18%14%51%49%

1241611173416111161618403978NOT APPLY
7%2%4%4%3%5%4%4%3%2%4%6%4%4%4%

16%fk5%21%14%22%44%21%14%14%7%21%23%fk51%49%

2354-654--5110515Don't know
1%2%1%1%-1%1%1%--1%*1%1%1%

12%23%k35%k24%-41%35%k24%--35%k6%66%34%

1.6371.711dj1.675dj1.671dj1.621dj1.4791.675dj1.671dj1.667dj1.5761.5201.4251.5911.5941.592djMean Score
1.0260.7450.8910.8060.8160.9410.8910.8060.8120.8190.8891.0040.8730.8790.875Standard Deviation
0.0050.0030.0020.0020.0010.0010.0020.0020.0020.0020.0020.0030.0010.001*Error Variance
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Communication (QS8300 - 230711)

Q.8_07 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I prefer to communicate with a real person rather than an automated service
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 144 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

341223119371878348461 Doesn't (-2)
3%1%4%3%1%1%3%1%2%2%4%2%1%2%2%apply at all

75%jn25%50%jn24%19%7%15%3%17%16%17%7%9%18%

171513478154711212322 (-1)
2%1%2%1%1%2%*3%1%2%*1%1%4%2%

54%46%41%13%22%24%3%17%11%21%2%4%5%37%

718044275426101029287728311513 (0)
7%8%7%7%9%6%5%7%9%9%4%5%9%9%8%

47%53%29%18%36%17%7%7%19%19%5%5%19%21%

1111206547784213124056141334482314 (1)
11%12%11%11%13%10%6%8%12%17%8%9%10%14%11%
48%52%28%20%34%18%6%5%17%24%ahi6%6%15%21%

76477243732743433818312525422214311526023515365 Totally (2)
76%77%74%78%74%81%84%81%76%68%82%81%79%70%76%applies to me
50%50%28%21%28%22%12%f8%f17%14%9%b7%17%f      15%

SUMMARY CODES

8758925013745123811951372942781571282942831768APPLY
87%89%85%89%87%91%90%88%88%86%90%90%90%84%88%
50%50%28%21%29%22%m11%8%17%16%9%7%17%16%

5227361516118711148462078NOT APPLY
5%3%6%4%3%3%4%4%3%4%5%3%2%6%4%

66%n34%46%kn20%20%14%10%8%14%18%11%6%7%26%c

105644*41-512-115Don't know
1%*1%1%1%*2%1%-1%1%2%-*1%

68%32%42%27%29%3%25%8%-33%10%16%-8%

1.5561.6281.5111.6191.5851.689m1.7011.6551.5821.4951.6431.6881.660b1.4641.592Mean Score
0.9530.7891.0070.8680.8250.7350.8520.8140.8700.9070.9380.8000.7560.9730.875Standard Deviation
0.0010.0010.0010.0020.0010.0010.0030.0050.0020.0020.0050.0050.0020.003*Error Variance
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Communication (QS8300 - 230711)

Q.8_07 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I prefer to communicate with a real person rather than an automated service
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 144 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

35112254167632461 Doesn't (-2)
2%2%1%3%1%2%2%1%3%2%apply at all

77%23%4%54%8%35%16%14%70%

28521241541118322 (-1)
2%1%1%1%1%2%1%2%2%2%

86%14%6%36%12%47%12%33%55%

11240145027602152791513 (0)
8%7%9%6%10%8%6%10%7%8%

74%26%9%33%18%40%14%34%52%

157752778339420741372314 (1)
11%13%18%9%12%12%6%14%12%11%
68%32%11%g34%14%40%9%32%dd           59%d

109344410365120158128037388415365 Totally (2)
76%77%70%79%74%75%84%72%76%76%applies to me
71%29%7%42%13%38%18%abc24%58%

SUMMARY CODES

124951812972923567530044610221768APPLY
87%90%88%89%86%88%90%86%88%88%
71%29%7%41%13%38%17%25%58%

631543673111175078NOT APPLY
4%3%2%4%3%4%3%3%4%4%

81%19%5%46%9%40%14%22%64%

123*734231015Don't know
1%1%*1%1%1%1%*1%1%

79%21%2%50%21%26%15%17%67%

1.5761.6331.5421.6171.5831.5791.6921.5451.5841.592Mean Score
0.9030.8020.8140.9000.8280.8770.8210.8490.9000.875Standard Deviation
0.0010.0010.0040.0010.0030.0010.0020.0010.001*Error Variance
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Communication (QS8300 - 230711)

Q.8_07 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I prefer to communicate with a real person rather than an automated service
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 144 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

822624112082252810461 Doesn't (-2)
1%1%2%1%1%3%3%2%3%1%2%3%2%2%apply at all

16%5%58%5%9%24%44%18%4%4%10%61%21%

101127368125172157322 (-1)
2%3%2%1%2%2%2%1%1%5%1%1%1%2%

30%35%84%9%18%23%35%14%2%23%ac7%47%20%

433612820272150346141081401513 (0)
8%10%8%10%8%6%7%8%12%9%4%8%8%8%

28%24%84%13%18%14%33%22%4%9%7%53%27%

72502003849387432113033114432314 (1)
13%13%13%18%15%12%10%8%20%20%13%11%8%11%
31%21%86%16%agh21%g16%32%14%5%b13%abc14%49%19%

4172721183143251249553341349920978441015365 Totally (2)
76%73%75%69%75%76%77%81%64%65%80%76%80%76%applies to me
27%18%77%9%16%16%36%22%k2%6%14%ef51%ee      27%ef

SUMMARY CODES

4893211383180301287627373451302428984531768APPLY
89%86%88%87%89%87%87%88%84%85%93%87%88%88%
28%18%78%10%17%16%35%21%3%7%14%e51%26%

171454510183213297431678NOT APPLY
3%4%3%3%3%6%4%3%5%6%3%4%3%4%

22%18%68%7%12%23%41%17%3%12%9%55%21%

*2101*283--110415Don't know
*1%1%**1%1%1%--*1%1%1%
2%14%66%5%2%14%56%22%--6%66%28%

1.6031.5551.5891.5291.5981.5551.5911.6491.4001.4171.697e1.5761.644e1.592Mean Score
0.8190.8380.8440.8230.8020.9550.9080.8350.9780.9390.7470.9060.8320.875Standard Deviation
0.0010.002*0.0030.0020.0030.0010.0020.0150.0060.0020.0010.001*Error Variance
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Communication (QS8300 - 230711)

Q.8_07 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I prefer to communicate with a real person rather than an automated service
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 144 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

1828541461 Doesn't (-2)
3%2%1%3%2%apply at all

39%61%11%89%

1122824322 (-1)
2%2%2%2%2%

33%67%25%75%

49102221291513 (0)
7%8%5%8%8%

32%68%15%85%

94138591722314 (1)
13%10%14%11%11%
40%60%26%74%

5211016323121415365 Totally (2)
75%77%77%76%76%applies to me
34%66%21%79%

SUMMARY CODES

614115338213861768APPLY
88%88%91%87%88%
35%65%22%78%

2950136578NOT APPLY
4%4%3%4%4%

37%63%17%83%

5911415Don't know
1%1%*1%1%

37%63%6%94%

1.5741.6021.6461.5781.592Mean Score
0.8880.8680.7720.9000.875Standard Deviation
0.0010.0010.0010.001*Error Variance
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Communication (QS8300 - 230711)

Q.8_07 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I prefer to communicate with a real person rather than an automated service
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 144 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

1543334101-56461 Doesn't (-2)
2%3%2%1%3%3%8%3%2%-2%1%2%apply at all
2%12%10%7%6%6%8%b23%3%-11%13%

--74---5*-116322 (-1)
--3%2%---2%*-*4%2%
--21%13%---15%1%-2%48%

322151265223425511513 (0)
6%12%8%6%6%5%5%7%6%2%3%12%8%
2%14%cd10%8%4%4%2%15%3%1%4%33%acd

4173019382349733652314 (1)
10%9%15%9%3%8%4%10%12%7%16%15%11%
2%7%13%i8%1%3%1%15%4%3%14%i28%i

38137142170978538250568016428015365 Totally (2)
83%74%71%81%89%84%83%78%78%89%77%67%76%applies to me
2%9%9%11%b6%abkl6%b2%16%b4%5%abkl11%b      18%

SUMMARY CODES

42153172189101924028465861973451768APPLY
92%83%87%90%92%92%87%88%90%96%93%82%88%
2%9%10%11%6%5%2%16%4%5%bl11%blb      20%

15117334152-62178NOT APPLY
2%3%6%3%3%3%8%5%2%-3%5%4%
1%7%15%9%4%3%5%20%2%-8%27%

-4-1----123315Don't know
-2%-*----2%2%2%1%1%
-29%f-7%----8%f12%22%23%

1.7131.5451.5021.669b1.755b1.711b1.5411.5771.6601.886abef1.677b1.4331.592bMean Score
kl

0.7370.9260.9400.8000.7790.7981.1560.9320.7770.3750.7710.9400.875Standard Deviation
0.0110.0050.0040.0030.0060.0060.0300.0030.0040.0020.0040.002*Error Variance
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Communication (QS8300 - 230711)

Q.8_07 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I prefer to communicate with a real person rather than an automated service
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 144 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

73913537739461 Doesn't (-2)
3%2%2%3%3%2%2%2%2%apply at all

15%85%2%6%12%81%16%84%

1023---32230322 (-1)
4%1%---2%1%2%2%

30%h70%---100%8%92%

351153522121221301513 (0)
13%7%6%5%13%7%6%8%8%
23%ah76%2%4%14%80%14%86%

521794816204262052314 (1)
20%10%10%8%9%12%8%12%11%
23%ah77%2%3%7%88%11%89%

156137638851241290285125215365 Totally (2)
59%79%83%84%73%76%83%75%76%applies to me
10%90%i2%6%8%84%19%bi            81%

SUMMARY CODES

20815554292140149331114571768APPLY
79%89%92%92%82%88%90%87%88%
12%88%i2%5%8%84%18%i            82%

176113569106978NOT APPLY
6%4%2%3%3%4%3%4%4%

22%78%1%3%7%89%12%88%

312--41021215Don't know
1%1%--2%1%1%1%1%

19%81%--29%71%16%84%

1.3111.635i1.7131.7111.5151.5891.6911.5721.592iMean Score
1.0180.8440.7370.7980.9540.8750.7980.8890.875Standard Deviation
0.004*0.0110.0060.005*0.002**Error Variance
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Communication (QS8300 - 230711)

Q.8_07 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I prefer to communicate with a real person rather than an automated service
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 144 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

383062314838461 Doesn't (-2)
2%2%4%2%3%4%2%2%apply at all

82%65%14%51%31%18%82%

29211209429322 (-1)
2%1%1%2%2%2%2%2%

89%66%4%62%27%11%89%

1421046984491421513 (0)
8%7%3%7%10%4%8%8%

94%69%4%65%29%f6%94%

218169716256132182314 (1)
12%11%4%12%12%6%12%11%
94%f73%f3%70%f24%f6%f            94%c

134611741581016331190134615365 Totally (2)
76%78%88%77%72%83%76%76%applies to me
88%76%10%adegh66%22%12%88%

SUMMARY CODES

15651343165117838720315651768APPLY
88%89%92%89%85%89%88%88%
89%76%d9%67%22%11%89%

665184323126678NOT APPLY
4%3%4%3%5%5%4%4%

85%65%10%55%30%15%85%

10716451015Don't know
1%*1%*1%2%1%1%

66%48%7%41%25%34%b66%

1.5831.626d1.731d1.6121.4971.6671.5831.592Mean Score
0.8700.8340.8580.8300.9710.9170.8700.875Standard Deviation

**0.0040.0010.0020.004**Error Variance
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Communication (QS8300 - 230711)

Q.8_07 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I prefer to communicate with a real person rather than an automated service
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 144 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

511633461 Doesn't (-2)
1%**1%10%2%apply at all

11%1%3%12%d            73%acdef

1--625322 (-1)
*--1%8%2%
3%--19%78%acdef

4133271051513 (0)
1%3%1%6%33%8%
3%8%d2%18%dfdef          69%acdef

20402984582314 (1)
5%11%6%19%18%11%
9%17%f13%36%adefdf           25%adf

3933194153149615365 Totally (2)
92%86%92%71%30%76%applies to me
26%abc21%abc27%abce20%bb             6%

SUMMARY CODES

4133594443971541768APPLY
96%96%99%90%48%88%
23%abc20%abc25%abc22%bb             9%

611125878NOT APPLY
1%**3%18%4%
7%1%2%15%dede           75%acdef

6*23315Don't know
1%**1%1%1%

41%2%15%23%19%

1.880abc1.816abc1.911abce1.589b0.5001.592bMean Score
0.5270.4890.3610.7811.2840.875Standard Deviation
0.0010.001*0.0010.005*Error Variance
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Communication (QS8300 - 230711)

Q.8_07 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I prefer to communicate with a real person rather than an automated service
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 145 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

102811841222031711841221129191793912886791 Doesn't (-2)
54%40%47%41%31%26%47%41%34%27%24%28%38%29%34%apply at all
15%adefg12%defj27%adefgj18%defjk30%25%27%adefgj18%defjk16%e13%13%12%58%bej     42%

hjklnkk

1833514099805140495048331311392702 (-1)
9%16%13%13%15%12%13%13%15%15%13%11%13%14%13%
7%12%19%15%37%30%19%15%18%18%18%12%48%52%

353873471491467347658478682102064153 (0)
19%19%19%16%23%22%19%16%20%25%21%24%20%21%21%
8%9%18%11%36%35%18%11%16%20%hl19%16%50%50%

112334381071213438505780411431573004 (1)
6%11%9%13%16%18%9%13%15%17%21%14%14%16%15%
4%8%11%13%36%imo40%imo11%13%17%o19%imo27%ahilmn14%o48%imo    52%

o

9223039941233039464869551151722875 Totally (2)
5%11%8%13%14%19%8%13%14%14%18%19%11%18%14%applies to me
3%8%11%14%o33%imo43%aimno11%14%o16%o17%imo24%imo19%imo40%imo    60%c

SUMMARY CODES

2044647820124564789610514996259328587APPLY
11%22%16%26%30%37%16%26%29%31%40%33%25%34%29%
3%8%o11%13%imo34%imo42%ahilmn11%13%imo16%imo18%imo25%aghikl16%imno44%imo    56%c

omno

120115235162302251235162161141139112522427949NOT APPLY
64%57%60%54%46%38%60%54%49%42%37%39%51%44%47%
13%adefg12%defjk25%adefgj17%defj32%j26%25%adefgj17%defj17%ej15%15%12%55%bej     45%
jkkk

136191111201911561110421961Don't know
7%3%5%4%2%3%5%4%1%2%3%3%4%2%3%

21%afgk9%31%k18%18%33%31%k18%8%10%17%16%68%32%

-1.104-0.663o-0.870-0.583o-0.323imn-0.084agh-0.870-0.583o-0.409imo-0.238hil-0.034agh-0.150hil-0.545-0.224ac-0.387cimMean Score
oiklmnomnoiklmnomnoo

1.2241.3951.3341.4801.4281.4641.3341.4801.4511.4011.4511.4821.4241.4741.458Standard Deviation
0.0080.0090.0040.0080.0030.0030.0040.0080.0070.0060.0060.0070.0020.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_08 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - Automated services have made communications with businesses and services easier
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 145 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

38429523514916612911172107101725096706791 Doesn't (-2)
38%29%40%35%28%31%51%47%32%31%42%35%29%21%34%apply at all
57%kn43%35%ajkn22%24%19%16%afg11%afg16%15%11%bc7%b14%b      10%

1231475964786923184545282254352702 (-1)
12%15%10%15%13%16%11%12%13%14%16%15%16%10%13%
46%54%22%24%29%26%m9%7%17%17%10%8%20%13%

193222115771388439287568341974784153 (0)
19%22%20%18%24%20%18%18%22%21%20%13%23%23%21%
46%54%28%19%33%20%9%7%18%16%8%5%18%19%

1401607663966518195353151954683004 (1)
14%16%13%15%16%15%8%12%16%16%9%13%16%20%15%
47%53%25%21%32%21%6%6%18%18%5%6%18%23%e

1261616957976510134548202749762875 Totally (2)
12%16%12%13%17%15%5%8%13%15%12%19%15%23%14%applies to me
44%56%24%20%34%23%3%4%16%i17%i7%9%17%i      26%ae

SUMMARY CODES

2653221451201931292832981003646103144587APPLY
26%32%25%29%33%31%13%21%29%31%21%32%31%43%29%
45%55%mo25%20%33%m22%5%5%17%i17%i6%8%18%i      25%ace

5074422942132441981359015214610071150105949NOT APPLY
50%44%50%51%42%47%62%58%45%45%58%50%46%31%47%
53%kn47%31%k22%26%21%14%afg10%16%15%11%ab8%b16%bb      11%

431832111171551012461861Don't know
4%2%6%3%2%2%7%3%3%4%2%4%*3%3%

71%n29%53%ajkn17%18%11%25%a8%17%19%6%10%c1%c      14%

-0.518-0.258mo-0.567-0.452-0.211mo-0.324-1.027-0.785-0.357hi-0.314hi-0.684-0.359-0.289e0.137acd-0.387himMean Score
e

1.4551.4491.4551.4551.4461.4521.2511.3801.4341.4531.4071.5581.4231.4431.458Standard Deviation
0.0020.0020.0030.0050.0040.0060.0070.0140.0060.0060.0110.0200.0070.0070.001Error Variance
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Communication (QS8300 - 230711)

Q.8_08 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - Automated services have made communications with businesses and services easier
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 145 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

51016932343902141461443906791 Doesn't (-2)
36%29%21%42%33%28%44%28%34%34%apply at all
75%25%5%51%aeh13%32%22%abc21%eh          57%

19278161052812148661562702 (-1)
13%13%11%13%10%16%14%13%13%13%
71%29%6%39%10%45%18%25%58%

2961193914763166511282364153 (0)
21%21%27%18%23%22%15%25%20%21%
71%29%9%35%15%40%12%31%d57%

193107221084512537751873004 (1)
13%19%15%13%16%16%11%15%16%15%
64%36%j7%36%15%42%12%25%62%

1978934843813236881632875 Totally (2)
14%16%23%10%14%17%11%17%14%14%applies to me
69%31%12%ag29%13%46%g13%31%g           57%

SUMMARY CODES

391196561928325673163350587APPLY
27%34%38%23%30%33%22%32%30%29%
67%33%j10%g33%14%44%g12%28%dg           60%d

70224748449118335194210546949NOT APPLY
49%43%32%55%43%44%58%41%47%47%
74%26%5%47%aefh12%35%20%abc22%ch          57%

461543591315172961Don't know
3%3%3%4%3%2%5%3%2%3%

76%24%7%58%e14%21%25%28%47%

-0.449-0.232j0.078ag-0.656-0.332g-0.214g-0.724-0.205d-0.373d-0.387dgMean Score
1.4541.4561.4521.4181.4541.4521.4281.4471.4561.458Standard Deviation
0.0020.0040.0140.0020.0080.0030.0060.0040.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_08 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - Automated services have made communications with businesses and services easier
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 145 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

1398747754921162581591046893441916791 Doesn't (-2)
25%23%30%26%27%35%36%38%18%30%34%33%37%34%apply at all
20%13%70%8%14%17%38%jk23%jk1%7%13%51%mn     28%f

9267221244950876162342128722702 (-1)
17%18%14%12%14%15%12%14%11%15%16%12%14%13%
34%25%82%9%18%18%32%23%2%8%16%47%27%

11776327457365141911034532121064153 (0)
21%20%21%22%22%20%20%22%19%22%20%21%21%21%
28%18%79%11%18%16%34%22%2%8%13%51%25%

937025843653610453102436162683004 (1)
17%19%16%21%19%11%14%12%18%16%14%16%13%15%
31%23%86%14%i22%i12%35%18%3%8%12%54%23%

1057025738535210143192434154562875 Totally (2)
19%19%16%18%16%16%14%10%35%16%13%15%11%14%applies to me
37%a24%90%13%g19%18%35%15%7%abcde8%12%54%20%

SUMMARY CODES

198139515811188720596284870316125587APPLY
36%37%33%39%35%27%29%23%52%31%27%31%24%29%
34%a24%a88%14%aghi20%g15%35%16%5%abcde8%12%54%21%

231154698781411663452201669131472262949NOT APPLY
42%41%44%37%42%51%48%52%29%45%50%46%51%47%
24%16%74%8%15%17%k36%k23%jk2%7%14%f50%fk     28%f

443445102616-27312161Don't know
1%1%2%2%2%3%4%4%-2%3%3%4%3%
6%6%56%6%9%16%43%26%-4%11%51%n      34%

-0.123a-0.088a-0.262-0.061agh-0.185g-0.451-0.432-0.5880.400abc-0.280-0.454-0.347-0.553-0.387Mean Score
ide

1.4541.4391.4661.4621.4381.4781.4731.3881.5071.4521.4311.4711.4101.458Standard Deviation
0.0040.0060.0010.0100.0060.0070.0030.0050.0370.0140.0080.0020.0040.001Error Variance
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Communication (QS8300 - 230711)

Q.8_08 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - Automated services have made communications with businesses and services easier
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 145 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

2354441345456791 Doesn't (-2)
34%34%32%34%34%apply at all
35%65%20%80%

87183552142702 (-1)
13%14%13%13%13%
32%68%21%79%

162253983174153 (0)
23%19%24%20%21%
39%61%24%76%

110190582423004 (1)
16%14%14%15%15%
37%63%19%81%

79208582282875 Totally (2)
11%16%14%14%14%applies to me
27%73%e20%80%

SUMMARY CODES

189398117470587APPLY
27%30%28%29%29%
32%68%20%80%

322627190760949NOT APPLY
46%48%45%48%47%
34%66%20%80%

2437134861Don't know
3%3%3%3%3%

39%61%22%78%

-0.431-0.364-0.366-0.392-0.387Mean Score
1.4051.4841.4331.4641.458Standard Deviation
0.0030.0020.0050.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_08 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - Automated services have made communications with businesses and services easier
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 145 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

20706685524620113233062916791 Doesn't (-2)
43%38%33%41%47%46%44%35%31%33%29%22%34%apply at all
3%b10%b10%b13%b8%abc7%bc3%b17%b3%4%9%b      13%

9212031914549131526562702 (-1)
19%11%10%15%9%14%12%15%19%17%12%13%13%
3%8%8%12%3%5%2%18%5%6%10%21%

849394416156671016371064153 (0)
18%27%20%21%15%15%13%21%14%18%18%25%21%
2%12%9%11%4%4%1%16%3%4%9%26%

3254125106244131054653004 (1)
7%14%21%12%9%6%5%14%18%11%26%16%15%
1%8%14%h8%3%2%1%15%4%3%18%abfghijlm22%

513271821161243111126842875 Totally (2)
10%7%14%9%19%15%26%13%15%12%12%20%14%applies to me
2%5%9%6%7%l5%4%jl15%4%4%9%l      29%ajl

SUMMARY CODES

838684331221487242181150587APPLY
18%21%34%20%28%22%31%27%33%24%38%36%29%
1%7%12%jl7%5%4%2%15%4%4%14%hjl25%jl

299186117616126162364588147949NOT APPLY
62%49%43%56%56%60%56%50%50%50%42%35%47%
3%b10%b9%12%b6%b6%bck3%b17%b4%b5%9%b      16%

165612-62861761Don't know
2%3%3%3%1%2%-2%3%8%3%4%3%
2%10%9%10%1%4%-11%3%13%af9%28%

-0.793-0.615-0.298j-0.697-0.564-0.709-0.439-0.458-0.345-0.509-0.213hj-0.011adf-0.387jMean Score
hijlm

1.3721.3231.4691.3551.6041.5031.6851.4391.4821.4361.4401.4301.458Standard Deviation
0.0380.0100.0100.0100.0280.0220.0640.0070.0160.0240.0120.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_08 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - Automated services have made communications with businesses and services easier
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 145 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

476282046655491235576791 Doesn't (-2)
18%36%43%46%38%32%36%33%34%apply at all
7%93%i3%7%d10%81%18%i            82%

2224891419228612092702 (-1)
8%14%19%14%11%13%18%13%13%
8%92%3%5%7%85%23%77%

6335081548344853304153 (0)
24%20%18%15%28%20%25%20%21%
15%84%2%4%11%83%20%80%

532473622268392613004 (1)
20%14%7%6%13%16%11%16%15%
18%82%1%2%7%89%13%87%

6821751612255272602875 Totally (2)
26%12%10%15%7%15%8%16%14%applies to me
24%ah76%2%5%4%89%e9%ce           91%c

SUMMARY CODES

1214648223452366521587APPLY
46%27%18%22%20%31%19%31%29%
21%ah79%1%4%6%89%e11%c            89%c

69877296183777184766949NOT APPLY
26%50%62%60%49%46%53%46%47%
7%92%i3%6%d9%82%19%i            81%

95212651105161Don't know
3%3%2%2%4%3%3%3%3%

14%86%2%4%10%84%17%83%

0.289ah-0.487-0.793-0.709-0.619-0.333-0.637-0.335c-0.387cMean Score
1.4301.4341.3721.5031.3151.4651.2981.4841.458Standard Deviation
0.0080.0010.0380.0220.0100.0010.0050.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_08 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - Automated services have made communications with businesses and services easier
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 145 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

571524914331381085716791 Doesn't (-2)
32%35%50%33%30%47%32%34%apply at all
84%77%13%adegh64%20%16%ab84%

2452062018659252452702 (-1)
14%14%11%14%13%11%14%13%
91%76%7%69%22%9%91%

3753113128095403754153 (0)
21%21%17%21%21%18%21%21%
90%75%7%67%23%10%90%

2822211420775182823004 (1)
16%15%8%16%16%8%16%15%
94%f74%5%69%f25%f6%c            94%c

274203919480132742875 Totally (2)
15%13%5%15%17%6%15%14%applies to me
95%f71%f3%68%f28%f5%cf           95%c

SUMMARY CODES

5564232340015531556587APPLY
31%28%13%30%34%14%31%29%
95%f72%f4%68%f26%f5%cf           95%c

816730111619197133816949NOT APPLY
46%48%62%47%43%58%46%47%
86%77%12%adegh65%21%14%ab86%

3741162611243761Don't know
2%3%9%2%2%10%2%3%

61%68%26%adegh42%18%39%ab61%

-0.319f-0.429f-1.035-0.353f-0.223f-0.961-0.319c-0.387cfMean Score
1.4611.4471.2531.4521.4851.2921.4611.458Standard Deviation
0.0010.0010.0100.0020.0050.0080.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_08 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - Automated services have made communications with businesses and services easier
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 145 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

22611522842696791 Doesn't (-2)
53%31%51%9%22%34%apply at all
33%abce17%c34%abce6%bc           10%c

52687933382702 (-1)
12%18%18%7%12%13%
19%25%c29%c12%c            14%

757556961134153 (0)
17%20%13%22%35%21%
18%18%d14%23%dd            27%acdef

364941117573004 (1)
8%13%9%27%18%15%

12%16%14%39%abdefdf           19%df

156134144322875 Totally (2)
4%16%8%33%10%14%applies to me
5%21%df12%50%abdefdf           11%f

SUMMARY CODES

511097526289587APPLY
12%29%17%60%28%29%
9%19%df13%45%abdefdf           15%df

27818330774108949NOT APPLY
65%49%68%17%34%47%
29%abce19%bc32%abce8%bc           11%c

2561281061Don't know
6%1%3%2%3%3%

41%ace9%19%14%16%

-1.082-0.347df-0.9710.674abdef-0.179df-0.387dfMean Score
1.1991.4541.3141.2731.2621.458Standard Deviation
0.0030.0060.0040.0040.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_08 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - Automated services have made communications with businesses and services easier
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 146 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

1691553242253511823242251931581245859748510811 Doesn't (-2)
90%76%83%76%53%27%83%76%59%47%33%20%58%49%54%apply at all
16%adefg14%adefgj30%adefgj21%adefgj32%dej17%30%adefgj21%adefgj18%defj15%dej11%d5%55%bdej    45%

hjklnkkkkk

491225821031225324966371131092222 (-1)
2%4%3%8%12%16%3%8%10%15%18%13%11%11%11%
2%4%6%11%imo37%imno47%ahilmn6%11%imo15%imo22%imno30%aghilm17%imno51%imno   49%

ono

6121820811301820325071591221282503 (0)
3%6%4%7%12%20%4%7%10%15%19%21%12%13%12%
2%5%7%8%33%imo52%aghikl7%8%13%o20%hilmno29%aghikl24%aghikl49%imno   51%

mnomnomno

191012668110123036394270991694 (1)
1%4%3%4%10%12%3%4%9%11%10%15%7%10%8%
1%5%6%7%39%hilmo48%ahilmn6%7%18%imo21%hilmo23%hilmo25%ahilmn41%imo    59%

oo

1111111711581111333870871081432515 Totally (2)
*5%3%4%11%24%3%4%10%11%19%31%10%15%12%applies to me
*4%o4%4%28%hilmo63%afghik4%4%13%hilmo15%hilmo28%aghikl35%aefghi43%hilmno 57%c

lmnomnoklmno

SUMMARY CODES

219212313723821236374110129178242420APPLY
1%10%5%8%21%36%5%8%19%22%29%45%17%25%21%
*5%o5%5%o33%hilmno57%afghik5%5%o15%hilmno18%hilmno26%aghikl31%aefghi42%hilmno 58%c

lmnomnojklmno

173163336250432285336250225207190957105931303NOT APPLY
92%80%86%84%65%43%86%84%69%62%51%33%69%61%65%
13%adefg13%adefgj26%adefgj19%adefgj33%dej22%d26%adefgj19%adefgj17%dej16%dej15%d7%54%bdej    46%
jknkkkkk

881641171647453221739Don't know
4%4%4%1%2%1%4%1%2%1%1%1%2%2%2%

20%j21%j42%j11%29%19%42%j11%18%10%12%7%57%43%

-1.885-1.481o-1.676o-1.504o-0.883hil-0.108afg-1.676o-1.504o-1.007hil-0.763hil-0.360afg0.222aef-1.011-0.720c-0.869hilMean Score
mnohiklmnomnomnohiklmnoghijklmnmno

o
0.4881.1420.9111.0451.4301.5330.9111.0451.4191.4321.5011.5131.3981.5191.465Standard Deviation
0.0010.0060.0020.0040.0030.0030.0020.0040.0070.0060.0060.0070.0020.0030.001Error Variance
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Communication (QS8300 - 230711)

Q.8_09 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am happy to post messages online that a wide audience can see
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 146 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

5844973492362792191881171841081351091677410811 Doesn't (-2)
58%50%59%56%48%52%87%75%55%33%78%76%51%22%54%apply at all
54%kn46%32%kn22%26%20%17%afgh11%afg17%f10%13%abc10%abc15%bbf      7%

791434336816141844489738552222 (-1)
8%14%7%9%14%15%2%11%13%15%5%5%12%16%11%

36%64%lmo19%16%37%mo28%mo2%8%i20%i22%i4%3%17%imo    25%ade

11713356617657107416371440672503 (0)
12%13%10%14%13%14%5%4%12%20%4%10%12%20%12%
47%53%23%24%30%23%4%3%17%i25%ahi3%5%16%eehi    27%ae

8485493455292828328438491694 (1)
8%8%8%8%9%7%1%5%8%10%5%3%11%15%8%

50%50%29%20%33%17%1%5%17%i19%i5%2%22%di      29%ade

120131724886453532688640892515 Totally (2)
12%13%12%11%15%11%1%3%10%21%5%4%12%27%12%applies to me
48%52%29%19%34%18%1%2%13%i27%aghi3%2%16%dehi   36%acde

SUMMARY CODES

204216122821417451360100161077138420APPLY
20%21%21%20%24%18%2%9%18%31%9%7%24%41%21%
49%51%29%20%34%18%1%3%i14%i24%aghi4%2%18%dedehi   33%acde

6636403922723602801921342271571441162051291303NOT APPLY
66%64%67%65%61%67%88%86%68%48%83%81%63%38%65%
51%49%30%21%28%22%15%afg10%afg17%f12%11%abc9%abc16%bbf     10%

24161869610165636239Don't know
2%2%3%1%2%1%5%1%2%2%3%2%2%1%2%

60%40%45%15%24%16%26%3%15%13%15%8%14%6%

-0.938-0.800-0.958-0.910-0.712mo-0.923-1.800-1.507i-0.971hi-0.302agh-1.522-1.500-0.792de0.077acd-0.869dehiMean Score
ie

1.4661.4611.4841.4431.5041.3920.6991.0311.3801.5391.1021.0641.4761.5051.465Standard Deviation
0.0020.0020.0030.0050.0050.0050.0020.0080.0060.0070.0070.0090.0070.0070.001Error Variance

 Page 1896

Communication (QS8300 - 230711)

Q.8_09 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am happy to post messages online that a wide audience can see
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 146 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

8092722257314334426118863310811 Doesn't (-2)
56%47%15%70%53%45%78%36%55%54%apply at all
75%i25%2%53%aefh13%h32%h24%abc17%cehi        59%c

1497325463211921601412222 (-1)
10%13%17%6%12%16%6%12%12%11%
67%33%11%g21%14%g54%ag10%27%g           63%d

1638722674611416801542503 (0)
11%15%15%8%17%15%5%15%13%12%
65%35%9%g27%18%g46%g6%32%ddg          62%d

11356254625721267891694 (1)
8%10%17%6%9%9%4%13%8%8%

67%33%15%aeg27%15%43%g7%40%abdd           53%

17180526722110131161232515 Totally (2)
12%14%35%8%8%14%4%22%11%12%applies to me
68%32%21%aefg27%9%44%g5%46%abddg          49%d

SUMMARY CODES

284136771134718325183212420APPLY
20%24%52%14%17%24%7%35%18%21%
68%32%18%aefg27%11%44%g6%44%abddg          50%d

958345466201744632822487741303NOT APPLY
67%60%31%75%64%60%84%48%67%65%
74%i26%4%48%aefh13%h36%h22%abc19%ch          59%c

3181234111172139Don't know
2%1%1%3%2%1%3%1%2%2%

78%22%3%58%11%27%28%17%54%

-0.935-0.705j0.418aefg-1.266-0.929g-0.676ag-1.567-0.267abd-0.941d-0.869dgMean Score
1.4511.4881.4821.3111.3481.4791.0201.6001.4041.465Standard Deviation
0.0020.0040.0150.0020.0070.0030.0030.0050.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_09 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am happy to post messages online that a wide audience can see
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 146 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

18515873992144141414289195812255033310811 Doesn't (-2)
34%42%47%44%43%43%58%68%34%38%47%53%65%54%apply at all
17%15%68%n9%13%13%38%ijk27%ahijk2%5%11%51%efefijlm 31%acdef

nn

9369205245138822632437122372222 (-1)
17%18%13%12%15%12%11%6%5%15%14%12%7%11%
42%a31%a92%11%23%g17%37%g12%1%11%b17%b55%bg      16%

87472163559467535112238135432503 (0)
16%13%14%17%17%14%10%8%20%15%15%13%8%12%
35%19%87%14%g24%gh18%30%14%4%b9%15%54%b17%

664515618373459217192384361694 (1)
12%12%10%9%11%10%8%5%12%12%9%8%7%8%
39%27%93%11%22%g20%g35%12%4%11%13%50%21%

117502363542657138132840123482515 Totally (2)
21%13%15%17%13%20%10%9%25%18%15%12%9%12%applies to me
47%alm20%94%14%gh17%26%agh28%15%5%abc11%b16%49%19%

SUMMARY CODES

183953925379991305920476320784420APPLY
33%25%25%26%23%30%18%14%37%30%24%20%16%21%
44%al23%93%a13%g19%g24%agh31%14%5%abc11%abc15%49%g      20%

27822794411619617949731521821596713691303NOT APPLY
51%61%60%56%58%55%69%75%40%53%61%65%72%65%
21%17%n72%n9%15%14%38%ijk24%aijk2%6%12%f52%efefiln  28%acdef

1422344161323*181739Don't know
*1%1%1%1%1%2%3%3%2%*2%3%2%
4%10%55%6%10%10%40%34%4%7%1%45%n      43%d

-0.297alm-0.651-0.679a-0.588gh-0.658gh-0.485agh-1.012-1.239-0.131abc-0.436abc-0.691b-0.879b-1.150-0.869bgMean Score
1.5531.4651.5111.5361.4411.5931.3951.3361.6301.5441.5031.4441.3761.465Standard Deviation
0.0050.0070.0020.0110.0060.0080.0030.0040.0440.0160.0090.0020.0040.001Error Variance
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Communication (QS8300 - 230711)

Q.8_09 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am happy to post messages online that a wide audience can see
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 146 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

34873418889310811 Doesn't (-2)
50%56%45%56%54%apply at all
32%68%17%c            83%c

85137491732222 (-1)
12%10%12%11%11%
38%62%22%78%

94155541962503 (0)
14%12%13%12%12%
38%62%22%78%

64104391291694 (1)
9%8%9%8%8%

38%62%23%77%

98153841672515 Totally (2)
14%12%20%10%12%applies to me
39%61%33%ab67%

SUMMARY CODES

162258123297420APPLY
23%20%29%19%21%
39%61%29%ab71%

43387123810651303NOT APPLY
62%66%57%67%65%
33%67%18%c            82%c

83133639Don't know
1%2%1%2%2%

20%80%8%92%

-0.755-0.930-0.528ab-0.960-0.869Mean Score
1.4951.4451.6021.4131.465Standard Deviation
0.0030.0020.0060.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_09 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am happy to post messages online that a wide audience can see
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 146 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

2610111013465563517339549319410811 Doesn't (-2)
58%55%55%64%60%56%75%54%54%60%44%46%54%apply at all
2%9%10%12%abc6%5%3%abcf16%4%5%9%b      18%

61326177122419923572222 (-1)
13%7%13%8%6%12%5%13%12%10%11%14%11%
3%6%12%8%3%6%1%18%4%4%10%26%

34122141415-3291018722503 (0)
6%22%11%7%13%15%-10%13%11%9%17%12%
1%16%acfgjk9%5%6%6%g-13%4%g4%7%29%fgj

3111710971304431411694 (1)
8%6%8%5%8%7%1%9%5%4%15%10%8%
2%7%10%6%5%4%*18%2%2%18%aj24%

7151930141064291140482515 Totally (2)
15%8%10%14%12%10%14%13%12%12%19%11%12%applies to me
3%6%8%12%5%4%3%17%4%4%16%l19%

SUMMARY CODES

10263640231777313157189420APPLY
23%14%18%19%21%17%15%22%17%17%34%21%21%
2%6%9%10%5%4%2%17%3%4%17%abdehjkl21%

3311413615172693721348631162511303NOT APPLY
71%62%68%72%66%69%80%66%66%70%55%60%65%
2%9%10%c12%bc6%5%3%c16%4%5%9%19%

-4451-24327839Don't know
-2%2%2%1%-5%1%4%2%3%2%2%
-9%11%12%2%-6%11%7%4%18%20%

-0.905-0.963-0.980-1.045-0.933-0.984-1.329-0.855-0.943-1.036-0.472adgjk-0.749-0.869Mean Score
l

1.5351.3341.3911.5011.4821.3701.4481.4851.4411.4341.6271.4251.465Standard Deviation
0.0460.0100.0090.0120.0240.0180.0500.0080.0150.0230.0160.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_09 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am happy to post messages online that a wide audience can see
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 146 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

9298526568991021087110811 Doesn't (-2)
35%56%58%56%52%54%61%52%54%apply at all
9%91%i2%5%8%84%19%bi            81%

3618561213190301922222 (-1)
14%11%13%12%8%11%9%12%11%
16%84%3%6%6%86%13%87%

4920131540192402092503 (0)
19%12%6%15%23%11%12%13%12%
19%ah81%1%6%16%ad77%16%84%

281413711146271421694 (1)
11%8%8%7%7%9%8%8%8%
17%83%2%4%7%87%16%84%

5019971015220282232515 Totally (2)
19%11%15%10%9%13%8%13%12%applies to me
20%ah79%3%4%6%87%11%89%

SUMMARY CODES

7834010172636655364420APPLY
30%19%23%17%15%22%16%22%21%
19%ah81%2%4%6%87%13%87%

12911703369102110024010631303NOT APPLY
49%67%71%69%59%65%70%64%65%
10%90%i2%5%8%84%18%i            82%

732--43693039Don't know
3%2%--2%2%3%2%2%

18%82%--9%91%23%77%

-0.365ah-0.945-0.905-0.984-0.891-0.859-1.092-0.823c-0.869Mean Score
1.5361.4381.5351.3701.3541.4801.3521.4831.465Standard Deviation
0.0090.0010.0460.0180.0110.0010.0050.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_09 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am happy to post messages online that a wide audience can see
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 146 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

90984914470520417290910811 Doesn't (-2)
51%56%80%53%45%75%51%54%apply at all
84%78%dh13%adegh65%d19%16%abd            84%

211166715853112112222 (-1)
12%11%4%12%12%5%12%11%
95%f75%f3%71%f24%f5%cf           95%c

238175716870122382503 (0)
13%12%4%13%15%5%13%12%
95%f70%f3%67%f28%f5%cf           95%c

16111851134881611694 (1)
9%8%3%8%10%3%9%8%

95%f70%3%67%29%f5%95%c

239174816673122392515 Totally (2)
13%12%4%13%16%5%13%12%applies to me
95%f69%f3%66%f29%f5%cf           95%c

SUMMARY CODES

3992911327912120399420APPLY
22%19%7%21%26%9%22%21%
95%f69%f3%66%f29%fg5%cf           95%c

1120101415186325718311201303NOT APPLY
63%67%84%65%56%80%63%65%
86%78%d12%adegh66%d20%14%abd            86%

262481511132639Don't know
1%2%5%1%2%6%1%2%

66%60%21%egh39%27%34%ab66%

-0.792fg-0.944f-1.603-0.858f-0.598aefg-1.499-0.792c-0.869cfMean Score
1.4831.4361.0241.4601.5331.1281.4831.465Standard Deviation
0.0010.0010.0060.0020.0050.0060.0010.001Error Variance

 Page 1902

Communication (QS8300 - 230711)

Q.8_09 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am happy to post messages online that a wide audience can see
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 146 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

38516928610513710811 Doesn't (-2)
90%45%63%24%43%54%apply at all
36%abcde16%c26%abce10%bce          13%c

11506439572222 (-1)
3%13%14%9%18%11%
5%23%f29%f18%ff            26%acf

8564368742503 (0)
2%15%10%15%23%12%
3%22%f17%f27%ff            30%adef

1372476301694 (1)
*10%5%17%9%8%
1%22%f14%f45%abdeff            18%f

55928142182515 Totally (2)
1%16%6%32%6%12%applies to me
2%24%bdf11%f56%abdefbdf           7%f

SUMMARY CODES

6965221848420APPLY
1%26%12%49%15%21%
1%23%bdf12%f52%abdefdf           11%f

3962193501441941303NOT APPLY
92%59%78%33%61%65%
30%abcde17%c27%abce11%c            15%c

192510439Don't know
4%*1%2%1%2%

48%ade5%12%26%9%

-1.879-0.629adf-1.247f0.257abdef-0.837df-0.869dfMean Score
0.5481.5181.2101.5811.2391.465Standard Deviation
0.0010.0070.0030.0060.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_09 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am happy to post messages online that a wide audience can see
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 147 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

6139101741033710174564618191681463141 Doesn't (-2)
33%19%26%25%16%6%26%25%17%14%5%7%16%15%16%apply at all
19%adefg13%dej32%adefjk23%adefjk33%dej12%32%adefjk23%adefjk18%dej15%dej6%6%53%dej    47%
jkn

18224031645040313034371386991852 (-1)
9%11%10%11%10%8%10%11%9%10%10%4%8%10%9%
9%12%d22%d17%d35%d27%22%d17%d16%18%d20%7%46%d      54%

383674641441137464747070431981973953 (0)
20%18%19%22%22%17%19%22%23%21%19%15%19%20%20%
10%9%19%16%36%29%19%16%19%18%18%11%50%50%

185169531461436953727486582191934124 (1)
10%25%18%18%22%22%18%18%22%22%23%20%21%20%20%
4%12%o17%13%35%o35%o17%13%18%o18%o21%o14%o53%o      47%

454995672013129567931081611513443306755 Totally (2)
24%24%24%22%30%47%24%22%28%32%43%53%33%34%34%applies to me
7%7%14%10%30%46%afghik14%10%14%16%24%afghik22%afghik51%hilm   49%

lmnolmnolmno

SUMMARY CODES

631011641203474551641201651822472085635231086APPLY
34%50%42%40%52%69%42%40%51%54%66%73%55%53%54%
6%9%o15%11%32%hilmo42%afghik15%11%15%o17%hilmo23%afghik19%afghik52%hilmo  48%

lmnolmnolmno

79621411051678714110587805532254246500NOT APPLY
42%31%36%35%25%13%36%35%27%24%15%11%25%25%25%
16%adefg12%dej28%adefjk21%adefjk33%dej17%28%adefjk21%adefjk17%dej16%dej11%6%51%dej    49%
jk

84129461291442171431Don't know
4%2%3%3%1%1%3%3%*1%1%1%2%1%2%

25%gjk14%40%gjk28%14%18%40%gjk28%3%11%12%7%56%44%

-0.1750.2460.0460.0270.424hilm0.981afgh0.0460.0270.352o0.495hilm0.902afgh1.085afgh0.4790.4770.478hilmMean Score
oiklmnooiklmnoiklmnoo

1.5951.4541.5351.4981.4111.2101.5351.4981.4251.3951.2021.2151.4461.4321.439Standard Deviation
0.0130.0100.0060.0090.0030.0020.0060.0090.0070.0060.0040.0050.0020.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_10 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am happy to share information with a group of friends\ family at once
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 147 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

16914610366866057345521434047163141 Doesn't (-2)
17%14%17%16%15%14%26%22%17%7%25%28%14%5%16%apply at all
54%46%33%21%27%19%18%afg11%f18%f7%14%abc13%abc15%bbf      5%

821034636594424173015161434351852 (-1)
8%10%8%9%10%11%11%11%9%4%9%10%11%11%9%

44%56%25%19%32%24%13%f9%16%8%8%8%19%f      19%

197198108891079240346955343075583953 (0)
20%20%18%21%18%22%18%22%21%17%20%21%23%17%20%
50%50%27%23%27%23%10%9%17%14%9%8%19%15%

18123096851349636308073342366704124 (1)
18%23%16%20%23%23%16%20%24%23%20%16%20%21%20%
44%56%mo23%21%33%m23%9%7%19%18%8%5%16%17%

360314221140193121523510015742321011556755 Totally (2)
36%31%38%33%33%29%24%23%30%48%24%22%31%46%34%applies to me
53%47%33%j21%29%18%8%5%15%23%aghi6%5%15%i      23%acde

SUMMARY CODES

542545317225328217886518023076541682251086APPLY
54%54%54%53%56%52%40%42%54%71%44%38%51%67%54%
50%50%29%21%30%20%8%6%17%i21%aghi7%5%15%dhi    21%acde

2512491481021451048251853659548251500NOT APPLY
25%25%25%24%25%25%38%33%25%11%34%38%25%15%25%
50%50%30%20%29%21%16%afg10%f17%f7%12%b11%ab16%bbf     10%

1912155758514544231Don't know
2%1%2%1%1%1%4%3%*1%3%3%1%1%2%

62%38%47%15%23%15%25%g16%3%12%15%12%12%6%

0.4880.4680.5000.4730.5020.4220.0050.1010.418i1.028aghi0.096-0.0540.430d0.937acde0.478dehiMean Score
1.4731.4051.5031.4321.4191.3851.5481.4671.4211.2001.5231.5321.4021.2201.439Standard Deviation
0.0020.0020.0030.0050.0040.0050.0110.0160.0060.0040.0130.0190.0070.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_10 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am happy to share information with a group of friends\ family at once
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 147 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

242724171409978561803141 Doesn't (-2)
17%12%3%21%15%13%23%11%16%16%apply at all
77%23%1%54%aeh13%h32%h25%abc18%ch          57%

13551785167747371021852 (-1)
9%9%5%10%6%10%14%7%9%9%

73%27%4%46%8%42%25%abc20%55%

2841111915363160531002423953 (0)
20%19%13%19%23%21%16%19%21%20%
72%28%5%39%16%41%13%25%61%

2961163215467159471082584124 (1)
21%20%22%19%25%21%14%21%22%20%
72%28%8%37%16%39%11%26%d           63%d

45022584241842661002133626755 Totally (2)
31%39%57%29%31%34%30%41%31%34%applies to me
67%33%j13%aefg36%12%39%15%32%abd54%

SUMMARY CODES

7463411163951514241463216201086APPLY
52%59%79%48%56%55%44%62%53%54%
69%31%j11%aefg36%14%39%g13%30%abddg          57%d

377122112565617712593282500NOT APPLY
26%21%7%31%21%23%37%18%24%25%
76%24%2%51%aefh11%h35%h25%abc19%ch          56%c

283218291051731Don't know
2%*1%2%1%1%3%1%1%2%

91%9%6%59%6%29%32%15%54%

0.4090.647j1.276aefg0.2600.5130.544g0.1340.750abd0.454d0.478dgMean Score
1.4521.3931.0341.5101.3761.3911.5711.3491.4161.439Standard Deviation
0.0020.0030.0070.0030.0070.0030.0080.0030.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_10 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am happy to share information with a group of friends\ family at once
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 147 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

564021524363811799419331491103141 Doesn't (-2)
10%11%14%12%11%12%16%23%7%12%13%14%21%16%apply at all
18%13%69%8%12%12%37%31%ahijk1%6%10%47%n      35%acd

424114220371562516141991551852 (-1)
8%11%9%10%11%5%9%12%11%9%7%9%11%9%

23%22%77%11%20%i8%33%27%i3%7%10%49%30%

917829946676115169142653218853953 (0)
17%21%19%22%20%19%21%16%25%17%21%21%16%20%
23%20%76%12%17%16%38%17%3%6%14%55%21%

1309733847706815770133555218904124 (1)
24%26%22%23%21%21%22%17%25%23%21%21%18%20%
32%24%82%11%17%17%38%17%3%9%13%53%22%

230115562691251432131261759973381636755 Totally (2)
42%31%36%33%37%43%30%30%32%39%37%33%32%34%applies to me
34%am17%83%10%18%21%agh32%19%3%9%14%50%24%

SUMMARY CODES

36021290111619521137019531941525562531086APPLY
66%57%57%56%58%64%52%46%57%62%58%54%49%54%
33%al19%83%11%18%g19%agh34%18%3%9%14%51%g      23%

9881357447453179149103252240165500NOT APPLY
18%22%23%21%22%16%25%35%18%21%20%23%32%25%
20%16%72%9%15%11%36%i30%ahijk2%6%10%48%in     33%acd

1216122179-12181031Don't know
*1%1%*1%1%2%2%-1%1%2%2%2%
3%6%52%3%6%8%54%29%-3%8%58%31%

0.796al0.5530.5710.569g0.623g0.805agh0.4090.1770.6400.673b0.635b0.499b0.2800.478bgMean Score
1.3301.3191.4071.3471.3631.3541.4261.5601.2351.3891.3821.4061.5451.439Standard Deviation
0.0030.0050.0010.0080.0060.0060.0030.0060.0250.0130.0080.0020.0040.001Error Variance
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Communication (QS8300 - 230711)

Q.8_10 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am happy to share information with a group of friends\ family at once
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 147 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

101213612533141 Doesn't (-2)
15%16%14%16%16%apply at all
32%68%19%81%

56129331531852 (-1)
8%10%8%10%9%

30%70%18%82%

139256853103953 (0)
20%19%20%19%20%
35%65%22%78%

154258773344124 (1)
22%20%19%21%20%
37%63%19%81%

2404341615146755 Totally (2)
34%33%38%32%34%applies to me
36%64%24%76%

SUMMARY CODES

3956922388491086APPLY
57%53%57%53%54%
36%64%22%78%

15734293406500NOT APPLY
23%26%22%25%25%
32%68%19%81%

62523031Don't know
1%2%*2%2%

20%80%5%95%

0.5450.4430.5870.4490.478Mean Score
1.4101.4531.4311.4401.439Standard Deviation
0.0030.0020.0050.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_10 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am happy to share information with a group of friends\ family at once
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 147 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

83429352416153115923743141 Doesn't (-2)
18%19%15%17%21%16%33%10%21%10%11%18%16%apply at all
3%11%f9%11%7%f5%5%acdfk10%5%f3%7%f      24%f

3916196852781129441852 (-1)
6%5%8%9%5%8%11%8%11%12%14%11%9%
1%5%9%10%3%4%3%15%4%6%15%l24%

93840341018785151328973953 (0)
20%21%20%16%9%18%14%26%21%14%13%23%20%
2%10%10%9%2%5%2%21%ci4%3%7%25%ci

43547411724268141453924124 (1)
9%19%24%19%15%24%4%21%19%15%25%22%20%
1%9%11%g10%4%6%g*17%3%3%13%g22%g

216365775430171091942711066755 Totally (2)
46%34%33%37%49%30%37%34%26%46%34%25%34%applies to me
3%b9%10%11%b8%abefhk4%3%16%3%6%be11%b      16%

SUMMARY CODES

269911211871541917833561241981086APPLY
56%53%56%56%65%54%41%55%45%62%59%47%54%
2%9%10%11%7%be5%2%16%3%5%11%18%

1143455429242158242052118500NOT APPLY
24%23%23%26%27%24%45%18%33%22%25%28%25%
2%9%9%11%6%5%4%afkl12%5%f4%10%24%f

-413-4-2128731Don't know
-2%*1%-4%-1%1%2%4%2%2%
-14%3%9%-13%-7%2%5%25%22%

0.5980.4700.5180.5140.6580.454-0.0050.618beg0.1770.771beg0.5890.2700.478Mean Score
1.5581.4851.4001.4871.6211.4311.7401.2921.4901.4191.3841.4141.439Standard Deviation
0.0480.0120.0090.0120.0280.0200.0690.0060.0160.0220.0120.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_10 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am happy to share information with a group of friends\ family at once
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 147 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

3128081633257532613141 Doesn't (-2)
12%16%18%16%19%15%15%16%16%apply at all
10%89%3%5%11%82%17%83%

28158388167331531852 (-1)
11%9%6%8%4%10%9%9%9%
15%85%1%4%4%90%18%82%

5933691834334743213953 (0)
22%19%20%18%20%20%21%19%20%
15%85%2%5%9%84%19%81%

5136042432351623504124 (1)
19%21%9%24%19%21%18%21%20%
12%87%1%6%8%85%15%85%

895822130605641185576755 Totally (2)
34%33%46%30%35%33%34%33%34%applies to me
13%86%3%4%9%84%17%83%

SUMMARY CODES

1409422654929151799071086APPLY
53%54%56%54%54%54%52%54%54%
13%87%2%5%8%84%17%83%

5943811244142485414500NOT APPLY
22%25%24%24%24%25%25%25%25%
12%88%2%5%8%85%17%83%

427-442362531Don't know
2%2%-4%3%1%2%2%2%

13%87%-13%14%73%19%81%

0.5390.4690.5980.4540.4710.4770.4690.4800.478Mean Score
1.3741.4471.5581.4311.5051.4301.4411.4391.439Standard Deviation
0.0070.0010.0480.0200.0130.0010.0060.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_10 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am happy to share information with a group of friends\ family at once
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 147 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

2512475419358632513141 Doesn't (-2)
14%16%30%15%13%27%14%16%apply at all
80%79%17%adegh61%19%20%ab80%

1661471313432191661852 (-1)
9%10%7%10%7%8%9%9%

90%80%7%72%17%10%90%

3442963626084513443953 (0)
19%20%20%20%18%22%19%20%
87%75%9%66%21%13%87%

3803132928496323804124 (1)
21%21%16%21%21%14%21%20%
92%76%7%69%23%8%92%

62348339443179526236755 Totally (2)
35%32%22%33%39%23%35%34%applies to me
92%f72%f6%66%f27%fg8%cf           92%c

SUMMARY CODES

1003796687282758410031086APPLY
56%53%38%55%60%37%56%54%
92%f73%f6%67%f25%fg8%cf           92%c

417395673279082417500NOT APPLY
23%26%38%25%20%36%23%25%
84%79%d13%adegh66%18%16%ab84%

19198108121931Don't know
1%1%5%1%2%5%1%2%

60%60%27%aegh33%27%40%ab60%

0.542f0.428f-0.0830.495f0.680afg-0.0430.542c0.478cfMean Score
1.4131.4461.5611.4181.3931.5381.4131.439Standard Deviation
0.0010.0010.0140.0020.0040.0110.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_10 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am happy to share information with a group of friends\ family at once
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 147 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

123507013573141 Doesn't (-2)
29%14%16%3%18%16%apply at all
39%abcde16%c22%c4%c            18%c

36294614601852 (-1)
8%8%10%3%19%9%

19%c15%c25%c8%c            32%acdef

87778649963953 (0)
20%21%19%11%30%20%
22%c19%c22%c12%c            24%acdef

638289111674124 (1)
15%22%20%25%21%20%
15%20%22%27%ff            16%

106132153247376755 Totally (2)
25%35%34%56%11%34%applies to me
16%b20%bf23%bf37%abdefbf            5%

SUMMARY CODES

1682142433581031086APPLY
39%57%54%81%32%54%
16%20%bf22%bf33%abdefbf           10%

1597911727117500NOT APPLY
37%21%26%6%37%25%
32%acde16%c23%c5%c            23%acde

14356331Don't know
3%1%1%1%1%2%

46%9%15%20%10%

-0.0200.587bf0.469bf1.301abdef-0.1090.478bfMean Score
1.5661.3911.4480.9971.2561.439Standard Deviation
0.0060.0060.0050.0020.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_10 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I am happy to share information with a group of friends\ family at once
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 148 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

975515243553615243342121161481392871 Doesn't (-2)
52%27%39%15%8%5%39%15%10%6%5%6%14%14%14%apply at all
34%adefg19%adefgh53%adefgh15%defjk19%13%53%adefgh15%defjk12%j7%7%5%51%defjk  49%

hijklmnjkljklnjkln

32461533469720141840592 (-1)
1%1%1%2%2%5%1%2%3%2%5%5%2%4%3%
4%3%7%10%26%57%im7%10%15%11%33%im24%im32%68%c

791623485616232523272972711433 (0)
4%5%4%8%7%8%4%8%8%7%7%10%7%7%7%
5%7%11%16%33%39%11%16%17%16%19%20%im50%50%

414181174111181122526546951192144 (1)
2%7%5%4%11%17%5%4%7%15%17%16%9%12%11%
2%7%9%5%34%hilmo52%aghikl9%5%10%24%ghilmn31%aghikl21%aghilm45%hilmo  55%

mnoomnono

5711016820646842016820623523324018066959412635 Totally (2)
31%54%43%69%71%64%43%69%72%69%64%63%65%61%63%applies to me
5%9%o13%o16%imno37%aijmno33%imo13%o16%imno19%aimno18%imno19%imo14%imo53%imo    47%

SUMMARY CODES

611251862175425321862172572853062267647131477APPLY
33%62%48%73%82%80%48%73%79%85%81%79%74%73%73%
4%8%imo13%o15%imo37%ahilmn36%aimno13%o15%imo17%imno19%ahilmn21%aimno15%imno52%imno   48%

oo

100571564970701564943284030166179346NOT APPLY
53%28%40%17%11%11%40%17%13%8%11%10%16%18%17%
29%adefg16%adefgh45%adefgh14%f20%20%45%adefgh14%f12%8%12%9%48%defjk  52%

hijklmnjkljklnjkln

2012328243282-31301747Don't know
11%6%8%3%*1%8%3%1%-1%1%3%2%2%
43%adefg26%adefgj69%adefgh17%fk5%9%69%adefghj17%fk5%-6%3%64%fjk    36%

hjklkjklkl

-0.4650.647imo0.127o1.143imno1.340aimn1.288aimn0.127o1.143imno1.280imno1.398aimn1.302aimn1.269imno1.1161.0261.072imnoMean Score
oooo

1.8781.7741.9041.4871.2301.1601.9041.4871.3341.1181.1551.1671.4591.4701.465Standard Deviation
0.0190.0150.0090.0080.0020.0020.0090.0080.0060.0040.0040.0040.0020.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_11 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I think carefully about sharing my personal details online
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 148 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

2068115254453591192116612434202871 Doesn't (-2)
20%8%26%13%8%8%42%13%6%5%35%17%10%6%14%apply at all
72%ajkln28%53%ajklno19%16%12%32%afgh7%f7%6%21%abcd8%b12%bfgjkn  7%

2336121128821511251023592 (-1)
2%4%2%3%5%2%1%1%1%3%1%3%3%7%3%

39%61%20%18%48%13%3%2%8%18%4%8%18%39%a

7865443443221012232761125291433 (0)
8%6%8%8%7%5%5%8%7%8%4%8%7%9%7%

55%45%31%24%30%15%7%8%16%19%4%8%17%20%

991155148783784384510736662144 (1)
10%11%9%11%13%9%4%2%11%14%6%5%11%20%11%
46%54%24%22%36%17%4%2%18%hi21%hi5%3%17%hi     31%acde

57468930826538430584116246223849022219712635 Totally (2)
57%69%52%63%65%73%39%75%74%69%48%64%68%59%63%applies to me
45%55%amo24%21%m30%mo24%almo7%9%ai19%ai18%i7%7%18%eeimo   16%

SUMMARY CODES

6738043593134613439212028426894972582641477APPLY
67%80%61%75%79%82%42%77%85%82%54%68%79%78%73%
46%54%amo24%21%mo31%mo23%amo6%8%i19%ai18%ai6%7%17%eeimo   18%e

2291171646573439321262763294543346NOT APPLY
23%12%28%15%13%10%43%13%8%8%36%20%14%13%17%
66%ajkln34%48%ajkln19%21%13%27%afgh6%7%8%18%abcd8%13%fgjn   12%

2818208810223141051147Don't know
3%2%3%2%1%2%10%2%*1%6%4%**2%

60%40%43%18%18%22%47%afgh6%3%8%21%abc11%bc2%1%

0.8281.315amo0.6181.117mo1.257mo1.396almo-0.0431.283i1.453ai1.391ai0.3290.986e1.224e1.188e1.072eimoMean Score
1.6201.2461.7271.4131.2561.2281.9121.3971.1061.1041.8801.5711.3361.2041.465Standard Deviation
0.0020.0020.0040.0050.0030.0040.0170.0140.0040.0030.0200.0200.0060.0040.001Error Variance
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Communication (QS8300 - 230711)

Q.8_11 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I think carefully about sharing my personal details online
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 148 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

2503792141846111531232871 Doesn't (-2)
17%6%6%26%7%6%33%10%11%14%apply at all
87%i13%3%75%aefh6%16%39%abc19%befhi       43%

421771143641639592 (-1)
3%3%5%1%2%5%1%3%3%3%

71%29%12%g18%8%62%g8%26%66%

10736124922601955691433 (0)
7%6%8%6%8%8%6%11%6%7%

75%25%8%34%15%42%13%39%ab48%

142722357369812651372144 (1)
10%13%16%7%13%13%4%13%12%11%
66%34%11%g27%17%g46%g6%30%ddg          64%d

8524119645618752416932277212635 Totally (2)
59%71%65%55%69%68%51%62%66%63%applies to me
67%33%aj8%36%15%g42%g13%26%ddg          61%d

SUMMARY CODES

9944831195132226221813879091477APPLY
69%84%81%62%82%81%54%75%78%73%
67%33%aj8%g35%15%ag42%ag12%26%ddg          62%ad

2925416225228311569162346NOT APPLY
20%9%11%27%8%11%35%13%14%17%
84%i16%5%65%aefh6%24%33%abc20%efi         47%

434-36551972147Don't know
3%1%-4%2%1%6%1%2%2%

92%i8%-78%ae11%11%41%abc14%e           45%

0.9371.399aj1.291g0.6741.384ag1.330ag0.3931.148d1.225ad1.072dgMean Score
1.5561.1521.1811.7451.1431.1791.8611.3341.3401.465Standard Deviation
0.0020.0020.0090.0040.0050.0020.0110.0030.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_11 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I think carefully about sharing my personal details online
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 148 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

281191142026108119410211261262871 Doesn't (-2)
5%3%6%7%6%8%15%28%8%6%8%12%25%14%apply at all

10%4%32%5%7%9%38%ijk41%ahijk2%3%7%44%dijklm 44%acdef
nn

2517527137238355369592 (-1)
5%5%3%3%4%2%3%2%6%3%2%4%2%3%

43%29%88%12%23%12%39%14%6%8%9%62%15%

35271161322274834492466401433 (0)
6%7%7%6%6%8%7%8%8%6%9%6%8%7%

24%19%81%9%15%19%34%24%3%7%16%46%28%

65471923245368220132028119352144 (1)
12%13%12%15%13%11%11%5%24%13%11%12%7%11%
31%22%90%15%g21%g17%g38%g9%6%abcd9%13%55%bg      16%

39626711121402382284382182910918166427912635 Totally (2)
72%72%71%68%70%70%61%52%54%71%70%64%54%63%applies to me
31%a21%a88%a11%g19%gh18%g35%g17%2%9%b14%b53%bbg     22%

SUMMARY CODES

4623131304172282264520239421292097833141477APPLY
84%84%83%83%84%81%73%56%78%84%80%76%61%73%
31%a21%a88%a12%agh19%agh18%agh35%g16%3%9%ab14%b53%bbg     21%

532814321333313112781526163134346NOT APPLY
10%7%9%10%10%10%18%30%14%10%10%16%26%17%
15%8%41%6%10%10%38%ijk37%ahijk2%4%8%47%dijlmn 39%acde

*5111-41824--2202547Don't know
*1%1%*-1%3%6%--1%2%5%2%
1%11%24%2%-8%40%j51%aijk--3%43%jln    54%acde

1.414a1.471a1.396a1.338gh1.383agh1.336agh1.030g0.5301.0891.393b1.329b1.145b0.6811.072bgMean Score
1.1191.0161.1351.1821.1481.2221.4891.7831.2731.1531.2221.4041.7171.465Standard Deviation
0.0020.0030.0010.0060.0040.0050.0030.0080.0260.0090.0060.0020.0060.001Error Variance
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Communication (QS8300 - 230711)

Q.8_11 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I think carefully about sharing my personal details online
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 148 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

70217512362871 Doesn't (-2)
10%17%12%15%14%apply at all
24%76%e18%e            82%

15441345592 (-1)
2%3%3%3%3%

26%74%23%77%

5390361071433 (0)
8%7%9%7%7%

37%63%25%75%

82132521622144 (1)
12%10%12%10%11%
38%62%24%76%

470793260100312635 Totally (2)
67%60%62%63%63%applies to me
37%d63%21%79%

SUMMARY CODES

55292531211651477APPLY
79%70%75%73%73%
37%ad63%21%79%

8526164282346NOT APPLY
12%20%15%18%17%
25%75%e18%e            82%

83874047Don't know
1%3%2%3%2%

18%82%14%86%

1.259ad0.9711.1121.0611.072Mean Score
1.3001.5371.3951.4831.465Standard Deviation
0.0020.0020.0050.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_11 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I think carefully about sharing my personal details online
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 148 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

1129344318795013618492871 Doesn't (-2)
25%16%17%21%16%7%20%15%17%7%8%12%14%apply at all
4%cdh10%12%15%bcdh6%3%3%17%4%2%6%17%

2-6414-13141113592 (-1)
5%-3%2%1%4%-4%1%4%5%3%3%
4%l-10%7%2%8%l-22%l1%6%l19%l22%

3181313352192511481433 (0)
6%10%6%6%3%5%4%6%3%5%5%12%7%
2%13%9%9%2%4%1%13%1%3%8%34%ae

318201735-378428722144 (1)
5%10%10%8%3%5%-12%11%4%13%17%11%
1%8%9%8%1%2%-17%4%2%13%i34%adghij

26115122121837634199467113923012635 Totally (2)
58%63%62%58%76%75%73%62%63%78%66%55%63%applies to me
2%9%10%10%7%bj6%bj3%16%4%6%abfjk11%b      18%

SUMMARY CODES

2913314313886803423654741673021477APPLY
63%72%72%66%79%80%73%73%75%82%79%72%73%
2%9%10%9%6%5%2%16%4%5%j11%j20%

1429404719129621392862346NOT APPLY
29%16%20%23%18%12%20%19%18%10%13%15%17%
4%cdh8%12%14%6%3%3%18%4%3%8%18%

153111315325747Don't know
1%3%2%5%1%3%3%2%4%2%2%2%2%
1%11%7%23%1%7%3%11%6%4%11%16%

0.6741.0630.9720.8481.2141.408jm1.0821.0181.0681.467bjkm1.2591.0201.072Mean Score
1.7461.4791.5501.6461.5171.2411.6481.5031.5451.1881.2811.3711.465Standard Deviation
0.0610.0120.0110.0150.0250.0150.0630.0080.0180.0160.0100.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_11 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I think carefully about sharing my personal details online
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 148 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

2426311728240572302871 Doesn't (-2)
9%15%25%7%16%14%16%14%14%apply at all
8%92%4%f3%10%84%20%80%

124624-52949592 (-1)
5%3%5%4%-3%3%3%3%

20%78%4%e8%e-89%16%84%

231203517118271161433 (0)
9%7%6%5%10%7%8%7%7%

16%84%2%4%12%82%19%81%

421723515192301842144 (1)
16%10%5%5%9%11%9%11%11%
20%h80%1%2%7%90%14%86%

159109826761061054209105412635 Totally (2)
61%63%58%75%62%62%61%63%63%applies to me
13%87%2%6%d8%84%17%83%

SUMMARY CODES

20112702980121124623912381477APPLY
77%73%63%80%71%74%69%74%73%
14%86%2%5%8%84%16%84%

3630914122829266280346NOT APPLY
14%18%29%12%16%17%19%17%17%
10%89%4%f3%8%85%19%81%

24413538133347Don't know
1%3%1%3%3%2%4%2%2%
5%95%1%7%11%82%28%72%

1.1581.0560.6741.408g1.0281.0670.9811.0901.072Mean Score
1.3001.4891.7461.2411.5091.4611.5381.4491.465Standard Deviation
0.0060.0010.0610.0150.0130.0010.0070.0010.001Error Variance

 Page 1919

Communication (QS8300 - 230711)

Q.8_11 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I think carefully about sharing my personal details online
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 148 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

1902118013258971902871 Doesn't (-2)
11%14%44%10%13%42%11%14%apply at all
66%74%eh28%adegh46%20%34%abbeh          66%

523523319752592 (-1)
3%2%1%2%4%3%3%3%

88%59%3%56%33%12%88%

133111910330101331433 (0)
7%7%5%8%7%4%7%7%

93%78%6%72%21%7%93%

20715051456272072144 (1)
12%10%3%11%13%3%12%11%
97%f70%f2%68%f29%f3%cf           97%c

11799666889828184117912635 Totally (2)
66%64%38%68%61%37%66%63%applies to me
93%f77%f5%71%af22%f7%cf           93%c

SUMMARY CODES

138611167310433439113861477APPLY
78%74%41%79%75%40%78%73%
94%af76%f5%71%afg23%f6%cf           94%ac

2422468116578104242346NOT APPLY
14%16%45%12%17%45%14%17%
70%71%e24%adegh48%22%30%abbeh          70%

223217157242247Don't know
1%2%9%1%2%11%1%2%

48%68%36%adegh32%16%52%ab48%

1.211af1.103f-0.1231.255afg1.082f-0.1251.211ac1.072cfMean Score
1.3391.4521.9161.3061.4231.8971.3391.465Standard Deviation
0.0010.0010.0230.0010.0040.0170.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_11 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I think carefully about sharing my personal details online
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 148 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

18781223572871 Doesn't (-2)
44%2%3%5%18%14%apply at all
65%abcde3%4%8%cde          20%cde

71241422592 (-1)
2%3%1%3%7%3%

12%20%8%23%38%adf

12231139591433 (0)
3%6%2%9%18%7%
8%16%7%27%dfdf           41%acdef

15462569582144 (1)
4%12%6%16%18%11%
7%21%df12%32%adfdf           27%adf

18028439229211412635 Totally (2)
42%76%87%66%36%63%applies to me
14%22%abcf31%abcef23%bfbf            9%

SUMMARY CODES

1953304173621731477APPLY
46%89%93%82%54%73%
13%22%abf28%abcf24%abfbf           12%

19419163680346NOT APPLY
45%5%4%8%25%17%
56%abcde6%5%10%dcde          23%acde

28163947Don't know
6%*1%1%3%2%

59%acde1%13%7%20%e

-0.0141.577abcf1.758abcef1.361abf0.482f1.072bfMean Score
1.9300.8990.7861.1061.4971.465Standard Deviation
0.0090.0020.0010.0030.0070.001Error Variance
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Communication (QS8300 - 230711)

Q.8_11 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I think carefully about sharing my personal details online
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 149 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

5341935079669350453436311591302891 Doesn't (-2)
28%20%24%17%12%10%24%17%14%10%10%11%15%13%14%apply at all
18%adefg14%defjk32%adefgj17%j27%23%32%adefgj17%j16%12%12%11%55%j      45%

hjklkk

15173223535932232132372285811662 (-1)
8%8%8%8%8%9%8%8%6%9%10%8%8%8%8%
9%10%19%14%32%35%19%14%13%19%22%13%51%49%

364379781441427978667879632252174433 (0)
19%21%20%26%22%21%20%26%20%23%21%22%22%22%22%
8%10%18%18%32%32%18%18%15%18%18%14%51%49%

223659501221165950546776401661803474 (1)
12%18%15%17%18%18%15%17%17%20%20%14%16%18%17%
6%10%17%14%35%34%17%14%16%19%22%12%48%52%

536211591264272115911411231461263803617415 Totally (2)
28%30%29%31%40%41%29%31%43%37%39%44%37%37%37%applies to me
7%8%15%12%36%imo37%hilmno15%12%19%hilmno17%20%im17%hilmno51%im     49%

SUMMARY CODES

76981741403863881741401951902221665475411088APPLY
40%48%44%47%58%59%44%47%60%57%59%58%53%55%54%
7%9%16%13%35%hilmo36%hilmo16%13%18%hilmo18%imo20%hilmo15%imo50%imo    50%

6857125731321251257366667352245211455NOT APPLY
36%28%32%25%20%19%32%25%20%20%19%18%24%21%23%
15%adefg13%j27%adefgj16%29%28%27%adefgj16%14%14%16%11%54%46%
jkkk

9413616136-124151126Don't know
5%2%3%2%*1%3%2%-**1%1%1%1%

33%aefgj17%k50%aefgjk22%6%23%50%aefgjk22%-6%7%16%58%42%
k

0.0460.3120.1850.3710.663hilm0.715hilm0.1850.3710.689imno0.638imo0.692hilm0.745hilm0.5150.5790.546imoMean Score
nononono

1.6071.4991.5551.4311.3791.3511.5551.4311.4261.3341.3311.3781.4521.4011.427Standard Deviation
0.0130.0110.0060.0080.0030.0030.0060.0080.0070.0050.0050.0060.0020.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_12 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I often use the cheapest form of communication possible
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 149 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

1331568152867057284034362239332891 Doesn't (-2)
13%16%14%12%15%17%26%18%12%10%21%15%12%10%14%apply at all
46%54%28%18%30%24%20%afg10%14%12%13%b8%13%11%

72944032395519122431121129281662 (-1)
7%9%7%8%7%13%9%8%7%9%7%8%9%8%8%

43%57%24%19%24%33%akmo12%7%14%19%8%7%17%17%

208234114941359945396971343974704433 (0)
21%23%19%22%23%24%21%25%21%22%20%27%23%21%22%
47%53%26%21%31%22%10%9%16%16%8%9%17%16%

15918891681186929265655292466613474 (1)
16%19%15%16%20%17%14%17%17%17%17%17%20%18%17%
46%54%26%20%34%20%9%7%16%16%8%7%19%18%

421321255165200120604714413155441201417415 Totally (2)
42%32%43%39%34%29%27%30%43%40%32%31%37%42%37%applies to me
57%jkn43%34%ajkn22%j27%16%8%6%19%i18%i7%6%16%ij     19%

SUMMARY CODES

580509346234319190897219918685681862021088APPLY
57%51%59%56%54%45%41%47%60%57%49%48%57%60%54%
53%jn47%32%jn21%j29%17%8%7%18%i17%i8%6%17%ij     19%

205250121841251257640646449336861455NOT APPLY
20%25%21%20%21%30%35%26%19%20%28%23%21%18%23%
45%55%27%18%28%27%aklmo17%afg9%14%14%11%7%15%13%

15117974741462-226Don't know
2%1%1%2%1%1%3%2%*1%4%1%-1%1%

59%41%25%34%25%16%25%14%6%13%25%c8%-9%

0.667jn0.4260.687jn0.639j0.5310.2790.0720.3380.717i0.679i0.3280.4050.6090.750e0.546ijMean Score
1.4221.4231.4391.3981.4041.4381.5671.4551.3931.3621.5321.4091.3651.3411.427Standard Deviation
0.0020.0020.0030.0050.0040.0060.0110.0150.0060.0050.0130.0160.0060.0060.001Error Variance
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Communication (QS8300 - 230711)

Q.8_12 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I often use the cheapest form of communication possible
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 149 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

22663121363211064621622891 Doesn't (-2)
16%11%8%17%12%14%19%12%14%14%apply at all
78%i22%4%47%h11%38%22%c22%56%

121451166206921401041662 (-1)
8%8%8%8%7%9%6%8%9%8%

73%27%7%40%12%41%13%24%63%

3281153616667173621112694433 (0)
23%20%25%20%25%22%19%22%23%22%
74%26%8%38%15%39%14%25%61%

2431032313648139461031983474 (1)
17%18%16%17%18%18%14%20%17%17%
70%30%7%39%14%40%13%30%57%

495246633021002761321984117415 Totally (2)
34%43%43%37%37%36%40%38%35%37%applies to me
67%33%j9%41%14%37%18%27%55%

SUMMARY CODES

738350874381484151783006091088APPLY
51%61%59%53%55%54%53%58%53%54%
68%32%aj8%40%14%38%16%28%56%

347108232025217886103267455NOT APPLY
24%19%15%25%19%23%26%20%23%23%
76%24%5%44%11%39%19%23%59%

22411654731626Don't know
2%1%1%2%2%1%2%1%1%1%

83%17%6%61%18%16%28%12%60%

0.4670.743aj0.7950.4980.6160.5260.4930.6470.5170.546Mean Score
1.4431.3681.2931.4761.3651.4171.5441.3731.4151.427Standard Deviation
0.0010.0030.0110.0030.0070.0030.0070.0030.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_12 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I often use the cheapest form of communication possible
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 149 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

74562081842431127451934145852891 Doesn't (-2)
14%15%13%9%12%13%16%18%9%13%13%14%17%14%apply at all
26%19%72%6%15%15%39%26%k2%7%12%50%29%

473913421193760292113189321662 (-1)
9%11%9%10%6%11%8%7%4%7%12%9%6%8%

28%24%81%13%12%22%36%17%1%7%19%54%19%

10786354506773166861435492401054433 (0)
19%23%23%24%20%22%23%20%26%23%19%23%20%22%
24%19%80%11%15%17%37%19%3%8%11%54%24%

996128334705412070112948173853474 (1)
18%16%18%16%21%16%17%17%21%19%18%17%17%17%
29%18%82%10%20%16%35%20%3%8%14%50%25%

222129580841361162471572157963691987415 Totally (2)
40%35%37%40%40%36%35%37%39%37%37%36%39%37%applies to me
30%17%78%11%18%16%33%21%3%8%13%50%27%

SUMMARY CODES

32119086311720617136722733871445422831088APPLY
58%51%55%57%61%52%51%54%60%57%55%53%55%54%
30%17%79%11%19%h16%34%21%3%8%13%50%26%

1219534339618017210373165234118455NOT APPLY
22%25%22%19%18%24%24%24%14%20%25%23%23%23%
27%21%75%9%13%18%38%23%2%7%14%52%26%

1214-34127-1215826Don't know
*1%1%-1%1%2%2%-1%1%1%2%1%
3%8%52%-11%14%48%28%-4%8%58%31%

0.6340.4550.5730.6950.7150.5040.4700.5000.7710.6190.5430.5220.5500.546Mean Score
1.4241.4361.4011.3261.3761.4161.4411.4901.2771.3821.4281.4181.4751.427Standard Deviation
0.0040.0060.0010.0080.0060.0060.0030.0050.0260.0130.0080.0020.0040.001Error Variance
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Communication (QS8300 - 230711)

Q.8_12 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I often use the cheapest form of communication possible
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 149 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

98192612282891 Doesn't (-2)
14%15%15%14%14%apply at all
34%66%21%79%

63103371291662 (-1)
9%8%9%8%8%

38%62%23%77%

161282913524433 (0)
23%21%22%22%22%
36%64%21%79%

122225732743474 (1)
17%17%17%17%17%
35%65%21%79%

2464961535887415 Totally (2)
35%38%37%37%37%applies to me
33%67%21%79%

SUMMARY CODES

3687202268621088APPLY
53%55%54%54%54%
34%66%21%79%

16029599356455NOT APPLY
23%22%24%22%23%
35%65%22%78%

81822426Don't know
1%1%1%1%1%

32%68%9%91%

0.5160.5620.5260.5520.546Mean Score
1.4141.4341.4341.4261.427Standard Deviation
0.0030.0020.0050.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_12 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I often use the cheapest form of communication possible
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 149 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

4352129171811469627672891 Doesn't (-2)
9%19%11%14%15%18%25%14%12%7%13%16%14%apply at all
2%12%7%10%6%6%4%d16%3%2%9%23%

7171713872266817391662 (-1)
15%9%9%6%7%7%5%8%8%9%8%9%8%
4%10%10%8%5%4%1%15%3%5%10%23%

650434925183741418391034433 (0)
13%27%22%24%23%18%7%23%19%20%18%25%22%
1%11%g10%11%6%4%1%17%3%4%9%23%

51535411014360172143843474 (1)
10%8%18%20%9%14%6%19%24%23%20%20%17%
1%4%10%l12%l3%4%1%17%l5%gil6%l13%ll      24%l

246578765043251152637831207415 Totally (2)
52%35%39%36%46%42%54%36%36%41%39%29%37%applies to me
3%b9%11%b10%7%b6%b3%b15%4%5%11%b      16%

SUMMARY CODES

288011311760562817444581262041088APPLY
62%43%57%56%55%56%60%54%60%64%60%49%54%
3%7%10%l11%6%5%3%16%4%l5%bl12%ll      19%

1152384225241471141444106455NOT APPLY
24%28%19%20%23%24%30%22%20%15%21%25%23%
2%11%8%9%5%5%3%16%3%3%10%23%

1342-1131-3726Don't know
1%2%2%1%-1%3%1%1%-2%2%1%
2%13%14%7%-6%5%11%3%-12%26%

0.8030.3210.6740.5870.6280.5740.6190.5390.6500.834bl0.6650.3660.546Mean Score
1.4561.5121.3641.3921.4941.5301.7481.4111.3651.2451.4001.4071.427Standard Deviation
0.0420.0120.0090.0100.0240.0230.0710.0070.0130.0170.0120.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_12 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I often use the cheapest form of communication possible
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 149 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

1627141832235442452891 Doesn't (-2)
6%16%9%18%18%14%13%15%14%apply at all
5%94%i2%6%11%81%15%i            85%

131537712141161501662 (-1)
5%9%15%7%7%8%5%9%8%
8%92%4%4%7%85%10%90%

5638661847372823614433 (0)
21%22%13%18%27%22%24%22%22%
13%87%1%4%11%84%19%81%

5429251414315652823474 (1)
21%17%10%14%8%19%19%17%17%
16%84%1%4%4%91%e19%e            81%

1196192443646111336087415 Totally (2)
45%36%52%42%37%36%39%36%37%applies to me
16%h84%3%6%9%82%18%82%

SUMMARY CODES

1739112856789261988901088APPLY
66%52%62%56%45%55%58%53%54%
16%ah84%3%5%7%85%18%82%

2942411244337660395455NOT APPLY
11%24%24%24%25%22%17%24%23%
6%93%i2%5%10%83%13%i            87%

3231132142226Don't know
1%1%1%1%2%1%1%1%1%

13%87%2%6%13%79%16%84%

0.955ah0.4850.8030.5740.3970.5530.6670.5210.546Mean Score
1.1991.4471.4561.5301.5111.4111.3721.4371.427Standard Deviation
0.0050.0010.0420.0230.0130.0010.0050.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_12 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I often use the cheapest form of communication possible
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 149 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

2392284318554502392891 Doesn't (-2)
13%15%24%14%12%22%13%14%apply at all
83%79%15%adegh64%19%17%ab83%

1521261111537141521662 (-1)
9%8%6%9%8%6%9%8%

91%76%7%69%22%9%91%

3893394329693543894433 (0)
22%23%24%22%20%24%22%22%
88%77%10%67%21%12%88%

3242681725074233243474 (1)
18%18%10%19%16%10%18%17%
93%f77%5%72%f21%7%c            93%c

66352961468195796637415 Totally (2)
37%35%34%35%42%34%37%37%applies to me
89%71%8%63%26%eg11%89%

SUMMARY CODES

987797787182691019871088APPLY
55%53%44%54%59%44%55%54%
91%f73%7%66%25%f9%c            91%c

391354543009164391455NOT APPLY
22%24%30%23%20%28%22%23%
86%78%12%d66%20%14%86%

1715411691726Don't know
1%1%2%1%1%4%1%1%

64%58%16%42%21%36%ab64%

0.577f0.4990.2370.5340.704f0.2970.577c0.546Mean Score
1.4071.4321.5761.4081.3961.5621.4071.427Standard Deviation
0.0010.0010.0140.0020.0040.0110.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_12 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I often use the cheapest form of communication possible
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 149 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

108126812352891 Doesn't (-2)
25%34%2%3%11%14%apply at all
37%abcd43%abcd3%4%cd           12%cd

4168915331662 (-1)
10%18%2%3%10%8%
25%cd41%abcdf5%9%cd           20%cd

10611070511064433 (0)
25%29%15%12%33%22%
24%cd25%acd16%12%cd           24%acd

483398105633474 (1)
11%9%22%24%20%17%
14%9%28%ef30%aefef           18%ef

11234263253797415 Totally (2)
26%9%58%58%25%37%applies to me
15%e5%35%abef34%abefbef          11%e

SUMMARY CODES

160673613591421088APPLY
37%18%80%82%44%54%
15%e6%33%abef33%abefbef          13%e

149194172768455NOT APPLY
35%52%4%6%21%23%
33%abcd43%abcdf4%6%cd           15%cd

14323426Don't know
3%1%*1%1%1%

54%acd10%8%11%16%

0.034e-0.5911.334abef1.310abef0.376ef0.546efMean Score
1.5301.2850.9380.9961.2701.427Standard Deviation
0.0050.0050.0020.0020.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_12 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I often use the cheapest form of communication possible
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 150 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

474088491461058849697652532061813871 Doesn't (-2)
25%20%22%16%22%16%22%16%21%23%14%18%20%18%19%apply at all
12%ej10%23%e13%38%ej27%23%e13%18%20%e14%14%53%47%

19214040921104040425171391461372832 (-1)
10%10%10%13%14%17%10%13%13%15%19%14%14%14%14%
7%7%14%14%33%39%im14%14%15%18%25%im14%52%48%

314273601321437360607287562161924083 (0)
17%21%19%20%20%22%19%20%18%21%23%20%21%20%20%
8%10%18%15%32%35%18%15%15%18%21%14%53%47%

17254248104894248495551391441382824 (1)
9%12%11%16%16%13%11%16%15%16%13%14%14%14%14%
6%9%15%17%37%32%15%17%17%19%18%14%51%49%

6770136971812011369710575106952993176165 Totally (2)
35%34%35%33%27%30%35%33%32%22%28%33%29%32%31%applies to me
11%f11%f22%f16%f29%33%22%f16%f17%f12%17%15%f49%f      51%

SUMMARY CODES

8494178145285290178145155130156134443455898APPLY
44%47%46%49%43%44%46%49%47%39%42%47%43%46%45%
9%11%20%16%32%32%20%16%17%14%17%15%49%51%

6662128892382151288911112712392352318670NOT APPLY
35%30%33%30%36%33%33%30%34%38%33%32%34%32%33%
10%9%19%13%36%32%19%13%17%19%18%14%53%47%

751247131241794211536Don't know
4%2%3%1%1%2%3%1%*2%2%1%2%1%2%

20%g13%33%g10%21%36%33%g10%2%19%25%11%59%41%

0.2030.3120.2600.357f0.1240.2650.2600.357f0.2450.0040.2360.3020.1810.2840.231Mean Score
1.6401.5401.5871.4721.5101.4591.5871.4721.5391.4741.4161.5151.5021.5071.505Standard Deviation
0.0140.0110.0060.0080.0040.0030.0060.0080.0080.0070.0060.0070.0020.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_13 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I don't think about the cost when using communication methods, I just use the most convenient
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 150 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

225162146791026047258648412460573871 Doesn't (-2)
22%16%25%19%17%14%22%16%26%15%23%17%18%17%19%apply at all
58%jn42%38%ajkn20%26%15%12%6%22%af12%10%6%15%15%

1271556761857122204658182047522832 (-1)
13%15%11%14%14%17%10%13%14%18%10%14%14%15%14%
45%55%24%21%30%25%8%7%16%21%6%7%17%18%

201207104971258246357066282562774083 (0)
20%21%18%23%21%20%21%22%21%20%16%18%19%23%20%
49%51%25%24%31%20%11%8%17%16%7%6%15%19%

1271567353985825255044162354452824 (1)
13%16%12%13%17%14%12%16%15%13%9%16%17%14%14%
45%55%26%19%35%20%9%9%18%16%6%8%19%16%

3073091821251671426849801026949100996165 Totally (2)
30%31%31%30%28%34%31%31%24%31%40%34%31%30%31%applies to me
50%50%30%20%27%23%11%8%13%17%11%8%16%16%

SUMMARY CODES

43446425617826520093741301468571155145898APPLY
43%46%43%42%45%48%43%48%39%45%49%50%47%43%45%
48%52%28%20%29%22%10%8%14%16%9%8%17%16%

35331721314018713170451311075844107109670NOT APPLY
35%32%36%33%32%31%32%29%39%33%34%31%33%32%33%
53%47%32%21%28%19%10%7%20%16%9%7%16%16%

2115165959237324536Don't know
2%1%3%1%2%1%4%1%1%2%2%1%1%2%2%

59%41%44%15%27%15%25%5%8%21%8%6%12%15%

0.1650.2970.1380.2020.2470.3660.2110.342-0.0210.293g0.3200.3740.2730.2370.231gMean Score
1.5451.4601.5891.4851.4581.4631.5501.4531.5161.4601.6341.4981.4921.4601.505Standard Deviation
0.0020.0020.0040.0050.0040.0060.0110.0150.0070.0060.0150.0180.0080.0070.001Error Variance
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Communication (QS8300 - 230711)

Q.8_13 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I don't think about the cost when using communication methods, I just use the most convenient
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 150 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

269119251805412779922173871 Doesn't (-2)
19%21%17%22%20%17%24%18%19%19%apply at all
69%31%7%47%14%33%20%24%56%

2117224944312139751692832 (-1)
15%12%16%11%16%16%12%14%15%14%
75%25%8%33%15%43%14%27%60%

2871212316166158581102404083 (0)
20%21%15%20%24%20%17%21%21%20%
70%30%6%39%16%39%14%27%59%

19192271133610641781642824 (1)
13%16%18%14%13%14%12%15%14%14%
68%32%10%40%13%38%14%28%58%

45316247257662461061563546165 Totally (2)
32%28%32%31%24%32%32%30%31%31%applies to me
74%26%8%42%11%40%17%25%58%

SUMMARY CODES

64425474370102352146234518898APPLY
45%44%50%45%37%46%44%45%45%45%
72%28%8%41%11%39%16%26%58%

4801904927498249117167386670NOT APPLY
33%33%33%33%36%32%35%32%33%33%
72%28%7%41%15%37%17%25%58%

25111176121271736Don't know
2%2%1%2%2%2%3%1%1%2%

70%30%4%47%17%33%33%20%48%

0.2470.1900.3160.2150.0590.2920.1750.2570.2350.231Mean Score
1.5071.4981.4981.5441.4531.4781.5851.4761.4951.505Standard Deviation
0.0020.0040.0150.0030.0080.0030.0080.0040.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_13 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I don't think about the cost when using communication methods, I just use the most convenient
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 150 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

977027740655712996727471901173871 Doesn't (-2)
18%19%18%19%19%18%18%23%13%18%18%18%23%19%apply at all
25%18%72%10%17%15%33%25%2%7%12%49%30%

876123333533910355123328145652832 (-1)
16%16%15%16%16%12%14%13%22%22%11%14%13%14%
31%22%82%12%19%14%36%19%4%12%bd10%51%23%

1086432235827114971132657224884083 (0)
20%17%20%17%24%22%21%17%25%17%22%22%17%20%
26%16%79%9%20%17%36%17%3%6%14%55%21%

8059236424149965582436147672824 (1)
15%16%15%20%12%15%13%13%15%16%14%14%13%14%
28%21%84%15%14%17%34%19%3%9%13%52%24%

17611548354911072291351240923091636165 Totally (2)
32%31%31%26%27%33%32%32%21%26%35%30%32%31%applies to me
29%19%78%9%15%17%37%22%2%6%15%50%26%

SUMMARY CODES

256174719961311563251902064129456230898APPLY
47%47%46%46%39%48%45%45%37%42%49%44%45%45%
28%19%80%11%15%17%36%21%2%7%14%51%26%

1841325117211897232151196074335182670NOT APPLY
33%35%32%35%35%30%32%36%35%39%29%32%35%33%
27%20%76%11%18%14%35%22%3%9%11%50%27%

2322454111123*171436Don't know
*1%1%2%2%1%2%3%4%2%*2%3%2%
7%8%62%11%15%11%31%32%6%d7%1%48%38%

0.2760.2370.2670.1850.1160.3370.2740.1890.1100.1110.3850.2370.1870.231Mean Score
1.4911.5101.4811.4761.4681.4841.4961.5751.3531.4671.4981.4841.5731.505Standard Deviation
0.0040.0070.0010.0100.0070.0070.0030.0060.0310.0140.0090.0020.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_13 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I don't think about the cost when using communication methods, I just use the most convenient
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 150 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

127260683193871 Doesn't (-2)
18%20%16%20%19%apply at all
33%67%18%82%

91192552282832 (-1)
13%15%13%14%14%
32%68%19%81%

157252843244083 (0)
22%19%20%20%20%
38%62%21%79%

112170592242824 (1)
16%13%14%14%14%
40%60%21%79%

2034131474696165 Totally (2)
29%31%35%29%31%applies to me
33%67%24%76%

SUMMARY CODES

315583205693898APPLY
45%44%49%43%45%
35%65%23%77%

217453123547670NOT APPLY
31%34%29%34%33%
32%68%18%82%

92763036Don't know
1%2%1%2%2%

24%76%16%84%

0.2510.2200.3910.1890.231Mean Score
1.4661.5251.4871.5071.505Standard Deviation
0.0030.0020.0050.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_13 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I don't think about the cost when using communication methods, I just use the most convenient
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 150 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

1034403927161557152739683871 Doesn't (-2)
21%18%20%19%25%16%33%18%21%30%18%16%19%apply at all
3%9%10%10%7%4%4%b15%4%7%b10%18%

32026301613754141239482832 (-1)
6%11%13%14%15%13%16%17%19%13%19%12%14%
1%7%9%11%6%5%3%19%5%4%14%17%

7493258720871112229954083 (0)
15%27%16%28%6%20%16%22%15%24%14%23%20%
2%12%ci8%14%cik2%5%i2%17%i3%5%i7%i      23%i

4242622141223911949722824 (1)
8%13%13%10%13%12%4%12%15%10%23%17%14%
1%9%9%8%5%4%1%14%4%3%17%afgj26%

225172604539131002018491276165 Totally (2)
49%28%36%29%41%39%28%31%28%20%23%30%31%applies to me
4%acdjl8%12%cd10%7%cd6%cd2%16%3%3%8%21%

SUMMARY CODES

26759782585115139312698199898APPLY
57%41%49%39%53%51%32%43%43%29%46%47%45%
3%d8%11%d9%7%d6%d2%15%4%3%11%d      22%d

13536769442922111293978116670NOT APPLY
28%29%34%33%40%29%49%34%40%43%37%28%33%
2%8%10%10%7%4%3%b16%4%6%b12%17%

-63111121361036Don't know
-4%1%*1%1%3%1%2%4%3%2%2%
-18%8%3%2%2%4%5%3%10%17%29%

0.570d0.2240.317d0.1600.2960.448d-0.2210.2220.100-0.2480.1460.344d0.231dMean Score
1.6381.4551.5701.4601.6901.5101.6511.4831.5441.5001.4611.4411.505Standard Deviation
0.0530.0120.0120.0110.0310.0220.0630.0080.0170.0250.0130.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_13 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I don't think about the cost when using communication methods, I just use the most convenient
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 150 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

45339101632329813073871 Doesn't (-2)
17%19%21%16%19%19%23%18%19%apply at all
12%88%3%4%8%85%21%79%

3424831318249512322832 (-1)
13%14%6%13%10%15%15%14%14%
12%88%1%5%6%88%18%82%

5834872046335923174083 (0)
22%20%15%20%27%20%27%19%20%
14%85%2%5%11%82%22%b78%

4723541221246412412824 (1)
18%14%8%12%12%15%12%14%14%
17%83%1%4%7%87%14%86%

68546223947507745416165 Totally (2)
26%31%49%39%28%30%22%32%31%applies to me
11%89%4%ade6%8%82%12%c            88%c

SUMMARY CODES

115782265168753115783898APPLY
44%45%57%51%40%44%33%47%45%
13%87%3%6%8%84%13%c            87%c

79588132950578132538670NOT APPLY
30%34%28%29%29%34%38%32%33%
12%88%2%4%8%86%20%80%

1025-162863036Don't know
4%1%-1%4%2%2%2%2%

29%h71%-2%18%80%17%83%

0.2320.2340.5700.4480.1970.212-0.0670.293c0.231cMean Score
1.4361.5141.6381.5101.4641.5041.4511.5091.505Standard Deviation
0.0080.0010.0530.0220.0130.0010.0060.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_13 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I don't think about the cost when using communication methods, I just use the most convenient
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 150 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

3372903825186503373871 Doesn't (-2)
19%19%21%19%19%22%19%19%apply at all
87%75%10%65%22%13%87%

2572132019364262572832 (-1)
14%14%11%15%14%11%14%14%
91%75%7%68%23%9%91%

3643063627193443644083 (0)
20%20%20%20%20%19%20%20%
89%75%9%66%23%11%89%

2632131320163192632824 (1)
15%14%7%15%14%8%15%14%
93%f76%5%71%f22%7%93%

54146564400141755416165 Totally (2)
30%31%36%30%31%33%30%31%applies to me
88%75%10%65%23%12%88%

SUMMARY CODES

8046787760120494804898APPLY
45%45%43%45%44%41%45%45%
90%76%9%67%23%10%90%

5945035944415076594670NOT APPLY
33%33%33%34%33%33%33%33%
89%75%9%66%22%11%89%

211781011152136Don't know
1%1%4%1%2%6%1%2%

59%49%22%egh27%32%e41%ab59%

0.2350.2350.2600.2320.2430.1970.2350.231Mean Score
1.4951.5041.5931.4931.5031.5851.4951.505Standard Deviation
0.0010.0020.0150.0020.0050.0120.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_13 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I don't think about the cost when using communication methods, I just use the most convenient
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 150 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

521820931783871 Doesn't (-2)
12%5%46%7%24%19%apply at all
13%e5%54%abcef8%cef          20%cef

221713238742832 (-1)
5%4%29%9%23%14%
8%6%47%acef14%cef          26%acef

805481851084083 (0)
19%15%18%19%34%20%
20%13%20%21%26%acdef

62841094322824 (1)
14%23%2%21%10%14%
22%d30%abdf4%33%abdd            11%d

19919517182246165 Totally (2)
46%52%4%41%8%31%applies to me
32%abd32%abcd3%29%abdbd            4%

SUMMARY CODES

2612792727556898APPLY
61%75%6%63%18%45%
29%abd31%abcdf3%31%abdbd            6%d

743534070151670NOT APPLY
17%9%76%16%47%33%
11%e5%51%abcef10%ecef          23%acef

145210536Don't know
3%1%*2%1%2%

38%d14%6%29%13%

0.804abd1.145abcdf-1.1280.828abd-0.471d0.231bdMean Score
1.4051.1311.0281.2681.1871.505Standard Deviation
0.0050.0040.0020.0040.0040.001Error Variance
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Communication (QS8300 - 230711)

Q.8_13 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I don't think about the cost when using communication methods, I just use the most convenient
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 151 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

1391092481111881192481111157369513812866671 Doesn't (-2)
74%54%63%37%28%18%63%37%35%22%18%18%37%29%33%apply at all
21%adefg16%adefgh37%adefgh17%defj28%dej18%37%adefgh17%defj17%defj11%10%8%57%bdefj   43%

hjklnjkljkljkl

7192632646826323034363294961912 (-1)
4%9%7%11%10%10%7%11%9%10%10%11%9%10%9%
4%10%14%17%34%36%o14%17%16%18%19%17%o49%51%

111526601191322660586178541721643373 (0)
6%7%7%20%18%20%7%20%18%18%21%19%17%17%17%
3%4%8%18%imno35%imno39%imno8%18%imno17%imno18%imno23%imno16%imno51%imno   49%

41822311201312231457582491311723034 (1)
2%9%6%10%18%20%6%10%14%22%22%17%13%18%15%
1%6%o7%10%o40%hilmno43%ahilmn7%10%o15%imo25%aghilm27%ahilmn16%imno43%imo    57%c

onoo

1532475415919847547386102962182424595 Totally (2)
8%16%12%18%24%30%12%18%22%26%27%34%21%25%23%applies to me
3%7%10%12%o35%imo43%ahilmn10%12%o16%imo19%imo22%imno21%aghikl47%imo    53%

omno

SUMMARY CODES

195069852803296985119161184145349413762APPLY
10%25%18%29%42%50%18%29%36%48%49%51%34%42%38%
2%7%o9%11%imo37%hilmno43%aghikl9%11%imo16%imno21%aghilm24%aghilm19%aghilm46%hilmno 54%c

mnononono

14712727414325318827414314610710583475383858NOT APPLY
78%63%70%48%38%28%70%48%45%32%28%29%46%39%43%
17%adefg15%adefgh32%adefgh17%defjk29%dej22%32%adefgh17%defjk17%defj12%12%10%55%bdefj   45%

hjklnjkljkljkl

1111229111322947103352055Don't know
6%5%6%3%2%2%6%3%1%2%3%1%3%2%3%

21%dgjk19%dk40%adgjk17%20%23%40%adgjk17%8%13%18%5%64%36%

-1.427-0.800o-1.100-0.398imn-0.003hil0.339agh-1.100-0.398imn-0.216imn0.205agh0.306aghi0.382aghi-0.290-0.014c-0.155imnMean Score
omnoiklmnoooilmnoklmnoklmnoo

1.2391.5791.4591.5381.5561.4681.4591.5381.5921.4941.4481.4941.5961.5751.591Standard Deviation
0.0080.0120.0050.0090.0040.0030.0050.0090.0090.0070.0060.0070.0020.0030.001Error Variance
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Communication (QS8300 - 230711)

Q.8_14 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I make an effort to use free services online
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 151 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

4222452711511361081536210264955086556671 Doesn't (-2)
42%24%46%36%23%26%70%40%31%20%55%35%26%16%33%apply at all
63%ajkn37%41%ajkln23%jkn20%16%23%afgh9%f15%f10%14%abcd7%b13%bbfjkn   8%

92994844495010183631161429381912 (-1)
9%10%8%10%8%12%5%11%11%9%9%10%9%11%9%

48%52%25%23%26%26%5%9%19%16%8%7%15%20%

13919774651118615345173112668593373 (0)
14%20%13%16%19%21%7%22%15%22%6%18%21%18%17%
41%59%mo22%19%33%m26%mo4%10%i15%i22%i3%8%e20%eei     18%e

12118261601226011105753102163773034 (1)
12%18%10%14%21%14%5%6%17%16%6%15%19%23%15%
40%60%mo20%20%40%amo20%4%3%19%hi18%hi3%7%21%eehim   25%ae

20225711687155102132880963426791024595 Totally (2)
20%26%20%21%26%24%6%18%24%30%20%18%24%30%23%applies to me
44%56%mo25%19%34%mo22%3%6%i17%i21%ai7%6%17%i      22%a

SUMMARY CODES

32443917714727716225381371494447142180762APPLY
32%44%30%35%47%39%11%24%41%46%26%33%43%53%38%
42%58%almo23%19%36%almo21%m3%5%i18%hi20%ahi6%6%19%eehimo  24%ade

51434332019518515816379138951116411593858NOT APPLY
51%34%54%46%32%38%75%51%41%29%64%45%35%28%43%
60%ajkn40%37%ajkn23%kn22%18%19%afgh9%f16%f11%13%abcd7%b13%bfkn   11%

31241714131215488753555Don't know
3%2%3%3%2%3%7%3%2%2%4%4%1%1%3%

56%44%31%26%23%21%27%a7%15%14%12%10%5%9%

-0.4200.110alm-0.523-0.2760.193alm-0.007mo-1.374-0.495i-0.070i0.271agh-0.769-0.2910.063e0.404acde-0.155eimoMean Score
ooi

1.6131.5251.6241.5871.5161.5321.2291.5251.5901.4891.6391.5501.5221.4461.591Standard Deviation
0.0020.0030.0040.0060.0050.0070.0070.0170.0080.0060.0150.0190.0080.0060.001Error Variance
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Communication (QS8300 - 230711)

Q.8_14 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I make an effort to use free services online
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 151 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

51715017393651911941253486671 Doesn't (-2)
36%26%12%48%24%25%58%24%30%33%apply at all
77%i23%3%59%aefh10%h29%h29%abc19%cefhi       52%

136551362229321571131912 (-1)
9%9%9%8%8%12%6%11%10%9%

71%29%7%32%12%49%g11%30%59%

2311052811151147361021993373 (0)
16%18%19%13%19%19%11%20%17%17%
69%31%8%33%15%44%g11%30%dd           59%d

2059831905013323841963034 (1)
14%17%21%11%18%17%7%16%17%15%
68%32%10%g30%16%g44%g7%28%ddg          65%d

3031565813777187471402724595 Totally (2)
21%27%39%17%28%24%14%27%23%23%applies to me
66%34%j13%aeg30%17%g41%g10%31%ddg          59%d

SUMMARY CODES

5092548822712732070225468762APPLY
35%44%60%28%47%42%21%43%40%38%
67%33%j12%aeg30%17%ag42%g9%29%ddg          61%d

6532053145587285215182460858NOT APPLY
45%35%21%55%32%37%64%35%40%43%
76%i24%4%53%aefh10%33%h25%abc21%cfhi        54%

4313-297191393355Don't know
3%2%-4%3%2%4%2%3%3%

77%23%-53%12%35%23%17%60%

-0.2570.098aj0.667aefg-0.6100.192ag0.042ag-0.9130.115ad-0.060d-0.155dgMean Score
1.5921.5611.3801.5801.5461.5221.5231.5351.5721.591Standard Deviation
0.0020.0040.0130.0030.0090.0030.0070.0040.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_14 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I make an effort to use free services online
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 151 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

9771354577188242210740753102356671 Doesn't (-2)
18%19%23%27%21%27%34%50%12%26%29%30%46%33%apply at all
15%11%53%8%11%13%36%j31%ahijk1%6%11%46%ffjlmn  35%acdef

6246168192734842731129114341912 (-1)
11%12%11%9%8%10%12%6%5%7%11%11%7%9%
32%24%88%10%14%18%44%g14%1%6%15%60%b18%

96753033671591096273743168813373 (0)
17%20%19%17%21%18%15%15%13%24%17%16%16%17%
28%22%90%11%21%17%32%18%2%11%13%50%24%

111702794168559840182946156553034 (1)
20%19%18%20%20%17%14%10%33%19%18%15%11%15%
37%a23%92%14%g23%g18%g32%13%6%abc9%15%b52%g      18%

17910643352958616066203765249894595 Totally (2)
33%28%27%25%28%26%22%16%36%24%25%24%17%23%applies to me
39%a23%94%a11%g21%g19%g35%g14%4%b8%14%54%bbg     19%

SUMMARY CODES

290175712941631412581063766111405143762APPLY
53%47%45%45%48%43%36%25%69%43%43%39%28%38%
38%al23%a93%a12%g21%agh19%g34%g14%5%abcde9%b15%b53%bbg     19%

15911752376981223252371050105424269858NOT APPLY
29%31%33%37%29%37%45%56%18%33%40%41%52%43%
19%14%61%9%11%14%38%j28%ahijk1%6%12%f49%ffjlmn  31%acdef

56362562418--1342055Don't know
1%2%2%1%2%2%3%4%--*3%4%3%
9%11%65%4%10%10%44%32%--2%62%36%

0.390al0.253a0.174a0.066g0.267agh0.056g-0.215g-0.6770.753abc0.083b-0.014b-0.081b-0.551-0.155bgMean Score
de

1.4821.4781.5191.5581.4911.5631.5941.5601.3411.5101.5711.5841.5831.591Standard Deviation
0.0040.0070.0020.0110.0070.0070.0040.0060.0290.0150.0100.0030.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_14 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I make an effort to use free services online
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 151 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

2144521325356671 Doesn't (-2)
31%34%31%34%33%apply at all
32%68%20%80%

75116491421912 (-1)
11%9%12%9%9%
39%61%25%75%

123213622753373 (0)
18%16%15%17%17%
37%63%18%82%

114189692343034 (1)
16%14%17%15%15%
38%62%23%77%

1553041033564595 Totally (2)
22%23%25%22%23%applies to me
34%66%23%77%

SUMMARY CODES

269494173590762APPLY
39%38%41%37%38%
35%65%23%77%

289568180678858NOT APPLY
41%43%43%43%43%
34%66%21%79%

163945255Don't know
2%3%1%3%3%

29%71%7%93%

-0.117-0.175-0.086-0.173-0.155Mean Score
1.5611.6081.5971.5901.591Standard Deviation
0.0030.0020.0060.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_14 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I make an effort to use free services online
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 151 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

206964914732241052122631076671 Doesn't (-2)
45%37%32%44%43%32%51%33%28%25%30%26%33%apply at all
3%b10%b10%14%abd7%b5%4%bd16%3%3%10%b      16%

115211851213561021451912 (-1)
3%8%11%9%5%12%2%11%8%11%10%11%9%
1%8%11%10%3%7%*18%3%5%11%24%

93840311413454141226823373 (0)
19%20%20%15%13%13%9%17%20%14%12%19%17%
3%11%12%9%4%4%1%16%4%4%8%24%

5182917815251121740873034 (1)
11%10%15%8%8%15%4%16%16%19%19%21%15%
2%6%10%6%3%5%1%17%4%6%13%j29%agijl

1036424630271669192753854595 Totally (2)
22%20%21%22%28%27%34%21%26%30%25%20%23%applies to me
2%8%9%10%7%6%3%15%4%6%12%18%

SUMMARY CODES

15547163394318120304493172762APPLY
33%29%35%30%35%43%38%37%42%49%44%41%38%
2%7%9%8%5%6%2%16%4%6%jl12%jl23%l

228485109524525140263285152858NOT APPLY
47%46%43%52%48%45%53%43%36%36%40%36%43%
3%10%10%13%be6%5%3%16%3%4%10%18%

-8374--82281455Don't know
-5%2%3%4%--2%2%2%4%3%3%
-15%6%12%8%--14%3%3%14%25%

-0.361-0.357-0.188-0.452-0.285-0.070-0.321-0.1780.0250.182j-0.009-0.007j-0.155Mean Score
1.6561.5711.5451.6371.7381.6341.8581.5701.5801.5901.6121.4911.591Standard Deviation
0.0540.0140.0110.0140.0340.0260.0780.0090.0180.0280.0160.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_14 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I make an effort to use free services online
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 151 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

516152032645501465216671 Doesn't (-2)
19%35%45%32%38%32%42%31%33%apply at all
8%92%i3%5%10%82%22%abi            78%

1917111213164261651912 (-1)
7%10%3%12%8%10%8%10%9%

10%90%1%7%7%86%14%86%

4429191334281552823373 (0)
17%17%19%13%20%17%16%17%17%
13%86%3%4%10%83%16%84%

6124151517265432603034 (1)
23%14%11%15%10%16%13%16%15%
20%ah80%2%5%6%88%14%86%

82375102734388703904595 Totally (2)
31%21%22%27%20%23%20%23%23%applies to me
18%ah82%2%6%7%84%15%85%

SUMMARY CODES

143616154351653113649762APPLY
54%35%33%43%30%39%33%39%38%
19%ah81%2%6%7%86%15%85%

69786224577714172686858NOT APPLY
27%45%47%45%45%42%50%41%43%
8%92%i3%5%9%83%20%bi            80%

650--84755055Don't know
2%3%--5%3%1%3%3%

10%90%--15%85%9%91%

0.407ah-0.243-0.361-0.070-0.348-0.135-0.397-0.104c-0.155Mean Score
1.4901.5891.6561.6341.5811.5871.6091.5831.591Standard Deviation
0.0080.0020.0540.0260.0150.0020.0070.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_14 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I make an effort to use free services online
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 151 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

5204911193731471475206671 Doesn't (-2)
29%33%66%28%32%64%29%33%apply at all
78%74%18%adegh56%22%22%abe            78%

1751541214233161751912 (-1)
10%10%7%11%7%7%10%9%
91%81%6%74%17%9%91%

3162431622789203163373 (0)
18%16%9%17%20%9%18%17%
94%f72%5%67%f27%f6%c            94%c

292225921676112923034 (1)
16%15%5%16%17%5%16%15%
96%f74%f3%71%f25%f4%cf           96%c

43835217336102214384595 Totally (2)
25%23%9%25%22%9%25%23%applies to me
95%f77%f4%73%f22%f5%cf           95%c

SUMMARY CODES

7305772655217833730762APPLY
41%38%14%42%39%14%41%38%
96%f76%f3%72%f23%f4%cf           96%c

695645131515180163695858NOT APPLY
39%43%73%39%39%71%39%43%
81%75%15%adegh60%21%19%ab81%

423973210134255Don't know
2%3%4%2%2%6%2%3%

77%71%13%58%18%23%b77%

-0.027f-0.142f-1.202*f-0.105f-1.183-0.027c-0.155cfMean Score
1.5721.5951.3511.5721.5711.3601.5721.591Standard Deviation
0.0010.0020.0110.0020.0050.0080.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_14 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I make an effort to use free services online
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 151 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

33410210133976671 Doesn't (-2)
78%27%22%8%30%33%apply at all
50%abcde15%c15%c5%cd           15%c

36424429401912 (-1)
8%11%10%7%12%9%

19%22%23%15%21%c

21839263783373 (0)
5%22%20%14%24%17%
6%25%cf27%f19%ff            23%acf

76459115583034 (1)
2%17%13%26%18%15%
2%21%f19%f38%adeff            19%f

1275144189404595 Totally (2)
3%20%32%43%12%23%applies to me
3%16%f31%abef41%abdefbf            9%f

SUMMARY CODES

1913920330498762APPLY
4%37%45%69%31%38%
2%18%f27%abf40%abdeff            13%f

37014414562137858NOT APPLY
86%39%32%14%43%43%
43%abcde17%c17%c7%cd           16%cd

1981111755Don't know
4%2%2%2%2%3%

34%15%19%19%13%

-1.642-0.088f0.230abef0.927abdef-0.307f-0.155fMean Score
0.8881.4901.5531.2441.4061.591Standard Deviation
0.0020.0060.0060.0040.0060.001Error Variance
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Communication (QS8300 - 230711)

Q.8_14 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I make an effort to use free services online
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 152 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

76551316211710113162714658432052054101 Doesn't (-2)
40%27%34%21%18%15%34%21%22%14%15%15%20%21%20%apply at all
19%adefg13%defjk32%adefgh15%28%25%32%adefgh15%17%11%14%10%50%fj     50%

hjklnjkljkl

11193023544830232529232582741562 (-1)
6%9%8%8%8%7%8%8%8%9%6%9%8%8%8%
7%12%19%15%35%31%19%15%16%19%15%16%52%48%

442974731671537473759285672362304673 (0)
24%14%19%25%25%23%19%25%23%27%23%24%23%24%23%
10%6%16%16%n36%n33%16%16%n16%20%imn18%14%51%n      49%

224971521231297152596581481881883754 (1)
12%24%18%17%19%19%18%17%18%19%22%17%18%19%19%
6%13%o19%14%33%34%19%14%16%17%22%o13%50%50%

2240638019021463809397117972912565475 Totally (2)
12%20%16%27%29%32%16%27%29%29%31%34%28%26%27%applies to me
4%7%12%15%imo35%imo39%imno12%15%imo17%imo18%imo21%imno18%imno53%imo    47%

SUMMARY CODES

4589134132313343134132152161199145479444923APPLY
24%44%34%44%47%52%34%44%47%48%53%51%46%45%46%
5%10%o15%14%o34%imo37%aimo15%14%o16%imo17%imo22%imo16%imo52%imo    48%

8774161851711491618596758168286279566NOT APPLY
46%37%41%29%26%22%41%29%29%22%21%24%28%28%28%
15%adefg13%defjk29%adefgh15%30%26%29%adefgh15%17%13%14%12%51%j      49%

hjkljkljkl

1210227121722747116312757Don't know
6%5%6%2%2%3%6%2%1%2%3%2%3%3%3%

21%gk17%38%agk12%20%29%38%agk12%7%13%19%10%54%46%

-0.5410.001o-0.2580.226imo0.331imno0.478aimn-0.2580.226imo0.243imo0.418imno0.486aimn0.469imno0.2780.2260.253imoMean Score
oo

1.4641.5331.5231.4721.4321.4151.5231.4721.4981.3601.4061.4291.4751.4701.472Standard Deviation
0.0110.0110.0060.0080.0030.0030.0060.0080.0080.0060.0060.0070.0020.0020.001Error Variance

 Page 1949

Communication (QS8300 - 230711)

Q.8_15 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I tend to think about how long a response will take when I use a specific communication method
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 152 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

228182143851077568275555633562454101 Doesn't (-2)
23%18%24%20%18%18%31%17%16%17%36%24%19%13%20%apply at all
56%44%35%n21%26%18%17%afgh7%13%14%15%abc8%b15%b      11%

77784631453419122823121126251562 (-1)
8%8%8%7%8%8%9%8%8%7%7%8%8%7%8%

50%50%30%20%29%22%12%8%18%15%7%7%17%16%

2482191441041308946368173283786804673 (0)
25%22%24%25%22%21%21%23%24%23%16%26%26%24%23%
53%47%31%22%28%19%10%8%17%16%6%8%18%17%

16521189761189336297152352353773754 (1)
16%21%15%18%20%22%17%19%21%16%20%16%16%23%19%
44%56%m24%20%31%25%m10%8%19%14%9%6%14%21%

2542941401131711233450951122931951025475 Totally (2)
25%29%24%27%29%29%16%32%29%35%17%21%29%30%27%applies to me
46%54%26%21%31%22%6%9%i17%i21%ai5%6%17%eei     19%e

SUMMARY CODES

41850422918928921670791661646453147179923APPLY
41%50%39%45%49%52%32%51%50%51%37%37%45%53%46%
45%55%mo25%21%31%mo23%mo8%9%i18%i18%i7%6%16%im     19%de

3062601901161511088739837875468870566NOT APPLY
30%26%32%28%26%26%40%25%25%24%43%32%27%21%28%
54%46%34%n20%27%19%15%afgh7%15%14%13%abc8%16%12%

37212511165151510767757Don't know
4%2%4%3%3%1%7%1%2%3%4%4%2%2%3%

64%36%44%j20%27%9%26%agh2%9%17%12%10%12%12%

0.1420.363mo0.0640.2490.354m0.375m-0.2540.409i0.376i0.453i-0.2630.0200.286e0.502ade0.253eimMean Score
1.4881.4491.5021.4641.4531.4441.4941.4491.4091.4711.5611.4771.4561.3611.472Standard Deviation
0.0020.0020.0030.0050.0040.0060.0100.0150.0060.0060.0140.0180.0070.0060.001Error Variance
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Communication (QS8300 - 230711)

Q.8_15 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I tend to think about how long a response will take when I use a specific communication method
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 152 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

3071021721244137102742344101 Doesn't (-2)
21%18%11%26%16%18%31%14%20%20%apply at all
75%25%4%52%aefh11%33%25%abc18%c           57%c

12035157115552842861562 (-1)
8%6%10%9%6%7%8%8%7%8%

77%23%9%46%10%35%18%27%55%

3321353318567182641302724673 (0)
23%23%22%22%25%24%19%25%23%23%
71%29%7%40%14%39%14%28%58%

2681073314054149421012333754 (1)
19%19%22%17%20%19%13%19%20%19%
71%29%9%37%14%40%11%27%62%d

3621854918384231811603075475 Totally (2)
25%32%33%22%31%30%24%31%26%27%applies to me
66%34%j9%g34%15%g42%g15%29%g           56%

SUMMARY CODES

63129282323138380122260540923APPLY
44%51%56%39%51%49%37%50%47%46%
68%32%j9%g35%15%g41%g13%28%ddg          59%d

4281383128459192129116320566NOT APPLY
30%24%21%34%22%25%39%22%28%28%
76%24%6%50%aefh10%34%23%abc21%57%

461213191718112957Don't know
3%2%1%4%3%2%5%2%3%3%

79%21%2%54%15%29%31%19%51%

0.1860.418j0.566g0.0140.452g0.374g-0.0900.453ad0.259d0.253dgMean Score
1.4751.4551.3491.5061.4151.4441.5901.3871.4591.472Standard Deviation
0.0020.0040.0120.0030.0080.0030.0080.0040.0020.001Error Variance

 Page 1951

Communication (QS8300 - 230711)

Q.8_15 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I tend to think about how long a response will take when I use a specific communication method
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 152 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

7458264404956151114927391991344101 Doesn't (-2)
13%16%17%19%15%17%21%27%17%18%15%19%26%20%apply at all
18%14%64%10%12%14%37%28%aij2%7%10%49%n      33%acd

421611613232460352161780411562 (-1)
8%4%7%6%7%7%8%8%3%11%6%8%8%8%

27%10%75%8%15%16%39%23%1%10%11%51%27%

11276370567571174901534552541084673 (0)
20%20%23%27%22%22%24%21%29%22%21%25%21%23%
24%16%79%12%16%15%37%19%3%7%12%54%23%

1138832134755714167102951201833754 (1)
21%23%20%17%22%17%20%16%19%19%20%20%16%19%
30%23%85%9%20%15%38%18%3%8%14%54%22%

20212947061105111174961741922721265475 Totally (2)
37%35%30%29%31%34%24%23%31%27%35%26%24%27%applies to me
37%al24%a86%11%19%20%gh32%18%3%8%17%bc50%23%

SUMMARY CODES

315217791951801693151642770143473209923APPLY
57%58%50%46%53%51%44%39%50%46%55%46%41%46%
34%al23%a86%10%20%gh18%g34%18%3%8%16%ab51%23%

11674380537281211149114456279176566NOT APPLY
21%20%24%26%21%25%29%35%20%28%22%27%34%28%
21%13%67%9%13%14%37%26%aij2%8%10%49%mn     31%acd

763331081819156252157Don't know
1%2%2%1%3%2%2%5%2%3%2%2%4%3%

11%10%57%5%17%14%31%34%1%9%10%43%36%

0.602al0.582a0.400a0.3120.500agh0.446g0.182-0.0080.4550.2720.549abc0.2650.0490.253bgMean Score
1.3991.4101.4251.4541.3901.4701.4541.5321.4131.4491.4281.4441.5381.472Standard Deviation
0.0040.0060.0010.0100.0060.0070.0030.0060.0330.0140.0080.0020.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_15 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I tend to think about how long a response will take when I use a specific communication method
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 152 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

131279873224101 Doesn't (-2)
19%21%21%20%20%apply at all
32%68%21%79%

55101381181562 (-1)
8%8%9%7%8%

35%65%24%76%

1722941043634673 (0)
25%22%25%23%23%
37%63%22%78%

131245723043754 (1)
19%19%17%19%19%
35%65%19%81%

1913561104375475 Totally (2)
27%27%26%27%27%applies to me
35%65%20%80%

SUMMARY CODES

322601182741923APPLY
46%46%43%46%46%
35%65%20%80%

186380125440566NOT APPLY
27%29%30%28%28%
33%67%22%78%

184075057Don't know
3%3%2%3%3%

31%69%13%87%

0.2880.2340.1930.2690.253Mean Score
1.4451.4871.4691.4731.472Standard Deviation
0.0030.0020.0050.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_15 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I tend to think about how long a response will take when I use a specific communication method
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 152 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

1046254732211863122345674101 Doesn't (-2)
22%25%13%23%29%21%40%20%17%26%21%16%20%apply at all
2%11%k6%12%8%bk5%4%abefk15%3%6%k11%16%

192214491335515381562 (-1)
1%5%11%7%4%9%1%10%7%5%7%9%8%
*6%14%9%2%6%*21%3%3%9%24%

552454921159841425341134673 (0)
11%28%23%23%19%15%19%26%20%28%16%27%23%
1%11%c10%10%5%3%2%18%3%5%7%24%c

82340471417355211257783754 (1)
18%13%20%22%12%17%7%17%29%13%27%19%19%
2%6%11%12%4%5%1%15%6%adfgil3%15%gil21%

21486148373615801722531095475 Totally (2)
45%26%31%23%34%36%33%25%23%24%25%26%27%applies to me
4%abcefj9%11%9%7%7%3%15%3%4%10%20%

SUMMARY CODES

2971101955154191353834109187923APPLY
64%39%51%45%47%53%40%42%53%37%52%44%46%
3%dfl8%11%10%6%6%2%15%4%4%12%20%

1155486236301996172859105566NOT APPLY
23%30%24%30%33%30%41%30%24%31%28%25%28%
2%10%8%11%6%5%3%17%3%5%10%19%

165412-833101557Don't know
2%3%2%2%1%2%-2%4%3%5%4%3%
1%10%8%8%2%3%-14%5%5%17%26%

0.6520.1070.4630.1620.1900.402-0.0720.1740.3660.0530.2870.3040.253Mean Score
1.6021.5121.3801.4641.6481.5651.7491.4401.3901.5111.4841.3921.472Standard Deviation
0.0510.0120.0090.0110.0300.0240.0690.0070.0140.0260.0140.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_15 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I tend to think about how long a response will take when I use a specific communication method
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 152 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

26380102145335773324101 Doesn't (-2)
10%22%22%21%26%20%22%20%20%apply at all
6%93%i2%5%11%82%19%i            81%

18138198138211351562 (-1)
7%8%1%9%4%8%6%8%8%

12%88%*6%5%89%13%87%

8438251545402923744673 (0)
32%22%11%15%26%24%27%22%23%
18%ah82%1%3%10%86%20%80%

4533181721329683073754 (1)
17%19%18%17%12%19%20%18%19%
12%88%2%5%6%88%18%82%

79466213647443804675475 Totally (2)
30%27%45%36%28%26%23%28%27%applies to me
14%85%4%ad7%9%81%15%85%

SUMMARY CODES

124797295468771148775923APPLY
47%46%64%53%40%46%43%46%46%
13%86%3%e6%7%84%16%84%

4451811305247398467566NOT APPLY
17%30%23%30%31%28%29%28%28%
8%92%i2%5%9%84%17%i            83%

11471264975157Don't know
4%3%2%2%3%3%2%3%3%

19%81%1%3%10%85%11%89%

0.526ah0.2150.6520.4020.1130.2470.1540.2740.253Mean Score
1.2841.4921.6021.5651.5501.4541.4521.4761.472Standard Deviation
0.0060.0010.0510.0240.0140.0010.0060.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_15 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I tend to think about how long a response will take when I use a specific communication method
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 152 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

3323036823597783324101 Doesn't (-2)
19%20%38%18%21%34%19%20%apply at all
81%74%17%adegh57%24%19%ab81%

137114910532191371562 (-1)
8%8%5%8%7%8%8%8%

88%73%6%67%21%12%88%

42634932316110404264673 (0)
24%23%18%24%24%18%24%23%
91%75%7%68%24%9%91%

3462992327670303463754 (1)
19%20%13%21%15%13%19%19%
92%80%6%73%19%8%92%

50440638368136445045475 Totally (2)
28%27%21%28%30%19%28%27%applies to me
92%74%7%67%25%8%92%c

SUMMARY CODES

8497056164420573849923APPLY
48%47%34%49%45%32%48%46%
92%f76%f7%70%f22%8%cf           92%c

4694177734013096469566NOT APPLY
26%28%43%26%28%42%26%28%
83%74%14%adegh60%23%17%ab83%

383592613193857Don't know
2%2%5%2%3%8%2%3%

67%61%16%e45%22%33%ab67%

0.316f0.266f-0.2720.336f0.256f-0.2710.316c0.253cfMean Score
1.4471.4631.6171.4271.5041.5751.4471.472Standard Deviation
0.0010.0010.0150.0020.0050.0120.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_15 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I tend to think about how long a response will take when I use a specific communication method
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 152 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

147947420744101 Doesn't (-2)
34%25%16%5%23%20%apply at all
36%abcde23%cd18%c5%c            18%c

45323115331562 (-1)
11%9%7%3%10%8%
29%c21%c20%10%c            21%c

919486881084673 (0)
21%25%19%20%34%23%
19%20%18%19%23%acdf

605690107633754 (1)
14%15%20%24%20%19%
16%15%24%28%ef17%

6191162199365475 Totally (2)
14%24%36%45%11%27%applies to me
11%17%bf30%abef36%abdefbf            7%

SUMMARY CODES

12014725130599923APPLY
28%39%56%69%31%46%
13%16%f27%abef33%abdefbf           11%

19212610535107566NOT APPLY
45%34%23%8%33%28%
34%abcde22%cd19%c6%c            19%cd

256812657Don't know
6%2%2%3%2%3%

44%ade10%15%20%11%

-0.3940.045f0.529abef1.048abdef-0.1470.253bfMean Score
1.4731.5041.4601.1081.3001.472Standard Deviation
0.0050.0060.0050.0030.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_15 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I tend to think about how long a response will take when I use a specific communication method
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 153 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

63461096411415610964565872852202244431 Doesn't (-2)
34%22%28%22%17%24%28%22%17%17%19%30%21%23%22%apply at all
14%aefgh10%25%efgk14%26%35%k25%efgk14%13%13%16%19%aefgk50%50%
jkl

2891653699161933343572761482 (-1)
1%4%2%6%8%10%2%6%6%10%9%12%7%8%7%
1%5%6%11%36%imo47%imno6%11%13%o23%imo23%imo24%aghilm49%imo    51%

no

791626941231626474662611111492593 (0)
4%5%4%9%14%19%4%9%14%14%17%21%11%15%13%
3%4%6%10%36%imno48%ahilmn6%10%18%imno18%imno24%hilmno24%ahiklm43%imno   57%c

ono

1319322264873222263859291001062064 (1)
7%9%8%8%10%13%8%8%8%11%16%10%10%11%10%
6%9%15%11%31%42%15%11%13%18%28%aghikl14%48%52%

mo

90110200161325212200161175151140724954048995 Totally (2)
48%54%51%54%49%32%51%54%53%45%37%25%48%41%45%applies to me
10%dj12%adej22%dej18%adej36%dej24%22%dej18%adej19%adej17%dj16%d8%55%bdj     45%

SUMMARY CODES

1031292321833903002321832011891991015955101105APPLY
55%64%59%62%59%45%59%62%62%56%53%35%58%52%55%
9%d12%dj21%dj17%dj35%dj27%d21%dj17%dj18%dj17%dj18%d9%54%dj     46%

655311881167225118817592105120292299591NOT APPLY
35%26%30%27%25%34%30%27%23%27%28%42%28%31%29%
11%g9%20%14%28%38%gk20%14%13%16%18%20%aefghi49%51%

klmn

141125812132583894352257Don't know
7%5%6%3%2%2%6%3%1%2%2%1%3%2%3%

24%adegj19%gk43%adgjk13%21%23%43%adgjk13%6%15%16%6%61%39%
k

0.370d0.736dj0.562dj0.687dj0.668dj0.201d0.562dj0.687dj0.758dj0.579dj0.442d-0.1140.5810.4070.496djMean Score
1.8671.6921.7841.6661.5621.5741.7841.6661.5561.5651.5421.5641.6451.6271.638Standard Deviation
0.0190.0140.0080.0110.0040.0040.0080.0110.0080.0070.0070.0080.0030.0030.001Error Variance
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Communication (QS8300 - 230711)

Q.8_16 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I can't understand sharing personal opinions with people I don't know e.g. Twitter
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 153 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

251193166851197457354880522966774431 Doesn't (-2)
25%19%28%20%20%18%26%22%14%24%30%21%20%23%22%apply at all
57%jn43%37%ajkln19%27%17%13%g8%11%18%g12%7%15%g      17%

6088283152367728312925391482 (-1)
6%9%5%7%9%9%3%5%8%9%1%7%8%11%7%

40%60%m19%21%35%m24%5%5%19%21%i2%6%17%ee      26%e

13112970617553715444491150792593 (0)
13%13%12%14%13%13%3%10%13%14%5%8%15%24%13%
50%50%27%23%29%20%3%6%17%i17%i3%4%19%eei     31%ade

107995948544515103045171334432064 (1)
11%10%10%11%9%11%7%6%9%14%10%9%10%13%10%
52%48%29%23%26%22%7%5%15%22%8%6%17%21%

427472241186272200114831771208677148928995 Totally (2)
42%47%41%44%46%48%53%54%53%37%50%54%45%27%45%applies to me
47%53%27%21%30%22%13%f9%f20%af13%10%b9%b16%bb      10%

SUMMARY CODES

53357230023432624512993208165103901821351105APPLY
53%57%51%56%56%59%59%60%62%51%59%63%56%40%55%
48%52%27%21%30%22%12%8%19%f15%9%b8%b16%bb      12%

311281194116171109644276110543991115591NOT APPLY
31%28%33%28%29%26%29%27%23%34%31%27%28%34%29%
53%47%33%20%29%19%11%7%13%19%g9%7%15%19%

34232410131017566735757Don't know
3%2%4%2%2%2%8%3%2%2%4%2%2%2%3%

59%41%42%17%24%17%30%afg9%11%10%13%5%9%12%

0.4090.582m0.3200.5310.5380.643m0.6160.6670.796af0.2980.4970.708b0.537b0.1060.496bMean Score
1.6691.6021.7151.5981.6221.5741.7811.6821.5181.6311.7921.6541.5981.5141.638Standard Deviation
0.0030.0030.0040.0060.0050.0070.0140.0210.0070.0070.0180.0220.0090.0070.001Error Variance
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Communication (QS8300 - 230711)

Q.8_16 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I can't understand sharing personal opinions with people I don't know e.g. Twitter
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 153 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

3331114421048140831372244431 Doesn't (-2)
23%19%30%26%18%18%25%26%19%22%apply at all
75%25%10%ef47%e11%32%19%31%b51%

1034519381872850901482 (-1)
7%8%13%5%7%9%2%10%8%7%

70%30%13%g26%12%49%g5%34%dd           61%d

16990306541123241051312593 (0)
12%16%21%8%15%16%7%20%11%13%
65%35%12%g25%16%g47%g9%40%abddg          51%

142641775318321561292064 (1)
10%11%12%9%11%11%6%11%11%10%
69%31%8%36%15%40%10%27%63%

645254344011253391821635548995 Totally (2)
45%44%23%49%46%44%55%31%48%45%applies to me
72%28%4%45%h14%h38%h20%ac18%ch          62%c

SUMMARY CODES

787318514761564222032186831105APPLY
55%55%35%58%57%55%61%42%59%55%
71%29%5%43%h14%h38%h18%c20%ch          62%c

435156642486721290186314591NOT APPLY
30%27%43%30%24%28%27%36%27%29%
74%26%11%aefg42%11%36%15%32%abd53%

44132348131683257Don't know
3%2%1%4%3%2%5%2%3%3%

77%23%4%59%e14%23%28%c15%57%

0.4780.541-0.1560.530h0.628h0.539h0.670c0.1140.619c0.496chMean Score
1.6621.5791.5501.7221.5581.5651.7281.5971.6041.638Standard Deviation
0.0020.0040.0160.0030.0090.0040.0090.0050.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_16 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I can't understand sharing personal opinions with people I don't know e.g. Twitter
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 153 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

118643124452851501121131582131304431 Doesn't (-2)
21%17%20%21%15%26%21%27%21%20%22%21%25%22%apply at all
27%14%70%10%12%19%j34%25%j3%7%13%48%j      29%

694213019262451277131780311482 (-1)
13%11%8%9%8%7%7%6%12%8%7%8%6%7%
47%al28%88%13%18%17%35%18%5%9%12%54%21%

8954223316051823493243122542593 (0)
16%14%14%15%18%16%11%8%17%21%16%12%10%13%
34%21%86%12%g23%gh20%g32%13%4%12%bc16%47%21%

62561763338247437111720112462064 (1)
11%15%11%16%11%7%10%9%20%11%8%11%9%10%
30%27%85%16%i18%12%36%18%5%d8%10%55%22%

2011496977615513533519816571164762338995 Totally (2)
37%40%44%37%46%41%47%47%30%37%45%46%45%45%applies to me
22%17%78%n9%17%15%37%22%2%6%13%53%n      26%

SUMMARY CODES

26320487310919315940923527741365892791105APPLY
48%55%55%53%57%49%57%56%50%48%52%57%54%55%
24%18%79%n10%17%14%37%21%2%7%12%53%n      25%

1871064426378110201139184476293161591NOT APPLY
34%28%28%31%23%33%28%33%33%29%29%28%31%29%
32%18%75%11%13%19%j34%24%j3%7%13%50%27%

119363782514-46272057Don't know
2%2%2%1%2%2%3%3%-3%2%3%4%3%

19%16%63%5%12%14%44%25%-8%10%48%34%

0.2940.5040.531n0.3840.659i0.3100.5670.4440.2650.3740.4670.5570.4490.496Mean Score
1.5901.5351.5951.5751.5051.6781.6331.7331.5281.5611.6381.6221.7041.638Standard Deviation
0.0050.0070.0020.0110.0070.0090.0040.0070.0380.0160.0110.0030.0060.001Error Variance
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Communication (QS8300 - 230711)

Q.8_16 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I can't understand sharing personal opinions with people I don't know e.g. Twitter
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 153 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

158285973464431 Doesn't (-2)
23%22%23%22%22%apply at all
36%64%22%78%

5790351121482 (-1)
8%7%8%7%7%

39%61%24%76%

96163602002593 (0)
14%12%14%13%13%
37%63%23%77%

85121411652064 (1)
12%9%10%10%10%
41%59%20%80%

2896101777228995 Totally (2)
41%46%42%45%45%applies to me
32%68%20%80%

SUMMARY CODES

3747312198861105APPLY
54%56%52%56%55%
34%66%20%80%

215376133458591NOT APPLY
31%29%32%29%29%
36%64%22%78%

134475057Don't know
2%3%2%3%3%

22%78%13%87%

0.4220.5350.4050.5200.496Mean Score
1.6261.6441.6441.6361.638Standard Deviation
0.0040.0020.0070.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_16 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I can't understand sharing personal opinions with people I don't know e.g. Twitter
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 153 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

133736542420187620948864431 Doesn't (-2)
28%20%18%26%22%20%40%24%28%10%22%21%22%apply at all
3%d8%8%12%d5%5%4%abdkl17%d5%d2%11%d      19%

41015988-232723401482 (-1)
9%5%8%4%7%8%-7%2%7%11%9%7%
3%7%10%6%5%5%-15%1%4%16%27%

23432231293459911692593 (0)
5%18%16%11%11%9%6%14%13%10%5%17%13%
1%13%c12%c9%5%4%1%17%c4%4%4%c      27%c

414201599-315822672064 (1)
8%8%10%7%9%9%-10%7%9%11%16%10%
2%7%10%7%5%5%-15%2%4%11%33%agjl

23839110456522113633551001458995 Totally (2)
50%45%46%50%51%51%45%42%46%62%47%34%45%applies to me
3%9%10%12%b6%b6%b2%15%4%6%abf11%bb      16%

SUMMARY CODES

279711111966612116739641222121105APPLY
58%52%56%57%60%61%45%52%53%71%58%50%55%
2%9%10%11%6%6%2%15%3%6%abfgl11%19%

1747516432281899221671126591NOT APPLY
37%26%26%30%29%28%40%31%30%17%33%30%29%
3%8%9%11%5%5%3%d17%4%3%12%d21%

-654-24113181357Don't know
-3%2%2%-2%9%3%4%1%4%3%3%
-11%8%7%-4%7%i19%5%2%14%23%

0.4220.5310.5870.5130.6040.6550.1210.4120.4261.067abef0.5070.3540.496Mean Score
g

1.7831.6011.5691.7191.6611.6431.9481.6551.7441.4011.6941.5541.638Standard Deviation
0.0620.0140.0120.0150.0290.0260.0950.0100.0220.0220.0170.0060.001Error Variance
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Communication (QS8300 - 230711)

Q.8_16 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I can't understand sharing personal opinions with people I don't know e.g. Twitter
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 153 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

64376132037373803644431 Doesn't (-2)
24%22%28%20%22%22%23%22%22%apply at all
14%85%3%5%8%84%18%82%

17130489127251231482 (-1)
7%7%9%8%5%7%7%7%7%

12%88%3%5%6%86%17%83%

462132933215442152593 (0)
18%12%5%9%19%13%13%13%13%
18%82%1%4%13%83%17%83%

401664912180271792064 (1)
15%10%8%9%7%11%8%11%10%
19%h81%2%5%6%88%13%87%

848112352737521597408995 Totally (2)
32%47%50%51%43%44%46%44%45%applies to me
9%90%i3%6%8%84%18%i            82%

SUMMARY CODES

1249772761859321869191105APPLY
47%56%58%61%50%55%54%55%55%
11%88%2%6%8%84%17%83%

81507172847499104487591NOT APPLY
31%29%37%28%27%29%30%29%29%
14%86%3%5%8%85%18%82%

1146-2648114657Don't know
4%3%-2%4%3%3%3%3%

19%81%-4%11%85%19%81%

0.2500.5330.4220.6550.4490.4930.4810.4990.496Mean Score
1.5921.6401.7831.6431.6181.6361.6691.6321.638Standard Deviation
0.0090.0020.0620.0260.0160.0020.0080.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_16 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I can't understand sharing personal opinions with people I don't know e.g. Twitter
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 153 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

37830851256121663784431 Doesn't (-2)
21%20%28%19%26%29%21%22%apply at all
85%69%12%e58%27%eg15%85%

138112710532101381482 (-1)
8%7%4%8%7%4%8%7%

93%76%5%71%22%7%93%

247172916483132472593 (0)
14%11%5%12%18%6%14%13%
95%f67%3%63%f32%aefg5%cf           95%c

1901581314545161902064 (1)
11%10%7%11%10%7%11%10%
92%77%6%70%22%8%92%

797715846311661027978995 Totally (2)
45%48%47%48%36%44%45%45%applies to me
89%d80%d9%70%d18%11%d            89%

SUMMARY CODES

987873977762111189871105APPLY
55%58%54%59%46%51%55%55%
89%d79%d9%70%d19%11%d            89%

5154205836215376515591NOT APPLY
29%28%32%27%34%33%29%29%
87%71%10%61%26%13%87%

3540152410223557Don't know
2%3%9%2%2%10%2%3%

61%70%27%adegh43%18%39%ab61%

0.510d0.587d0.4360.606d0.2300.3760.5100.496dMean Score
1.6171.6231.8011.5991.6411.8021.6171.638Standard Deviation
0.0020.0020.0200.0020.0060.0150.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_16 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I can't understand sharing personal opinions with people I don't know e.g. Twitter
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 153 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

1288138120764431 Doesn't (-2)
30%22%8%27%24%22%apply at all
29%ad18%d9%27%dd            17%d

10411739411482 (-1)
2%11%4%9%13%7%
7%27%df12%26%dff            28%adf

18534173752593 (0)
4%14%9%17%23%13%
7%20%f16%f28%dff            29%adef

17404863382064 (1)
4%11%11%14%12%10%
8%19%f23%f30%ff            19%f

233155300131808995 Totally (2)
54%42%67%30%25%45%applies to me
26%abce17%bc33%abcef15%bc            9%

SUMMARY CODES

2501953481941181105APPLY
58%52%77%44%37%55%
23%bc18%b32%abcef18%bc           11%

13812155159117591NOT APPLY
32%33%12%36%37%29%
23%d20%d9%27%add            20%d

2446141057Don't know
6%1%1%3%3%3%

41%ade7%11%24%17%

0.535bc0.401b1.249abcef0.1060.0160.496bcMean Score
1.8301.6181.2781.6111.5091.638Standard Deviation
0.0080.0080.0040.0060.0070.001Error Variance
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Communication (QS8300 - 230711)

Q.8_16 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I can't understand sharing personal opinions with people I don't know e.g. Twitter
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 154 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

65118161011878742223451 Doesn't (-2)
3%3%3%3%2%2%3%3%2%3%2%1%2%2%2%apply at all

13%12%25%17%36%23%25%17%17%19%15%8%48%52%

2716423344244233232116858861442 (-1)
14%8%11%11%7%4%11%11%7%6%4%3%6%9%7%
19%adefj11%30%dej23%dej30%17%30%dej23%dej16%14%11%6%41%dj     59%

k

4854102661407810266736754241692163853 (0)
25%27%26%22%21%12%26%22%22%20%14%8%16%22%19%
12%dej14%dej26%adej17%dj36%dj20%26%adej17%dj19%dj17%dj14%6%44%dj     56%c

344578751501377875678393442262154414 (1)
18%22%20%25%23%21%20%25%21%25%25%15%22%22%22%
8%10%18%17%d34%31%18%17%d15%19%d21%d10%51%49%

71821541123124101541121551582042065524369875 Totally (2)
38%41%39%38%47%62%39%38%47%47%54%72%53%44%49%applies to me
7%8%16%11%32%42%afghik16%11%16%16%21%hilmno21%aefghi56%bhilmo  44%

lmnojklmno

SUMMARY CODES

1051272321874625472321872222402972507786511428APPLY
56%63%59%63%70%83%59%63%68%72%79%87%75%66%71%
7%9%16%13%32%imo38%afghik16%13%16%17%imo21%aghikl17%aefghi54%bimo    46%

lmnomnoklmno

33215441603554413129231280109189NOT APPLY
17%10%14%14%9%5%14%14%9%9%6%4%8%11%9%
17%adefj11%d28%dej22%dej32%18%28%dej22%dej16%15%12%6%42%dj     58%

k

314411441-1-5510Don't know
1%1%1%1%**1%1%*-*-1%*1%

25%12%37%37%12%15%37%37%12%-15%-52%48%

0.7430.9080.8290.8521.056imo1.383afgh0.8290.8521.039o1.073imo1.262aghi1.541aefg1.196b0.9791.090hilmMean Score
iklmnoklmnohiklmnoo

1.2041.1021.1531.1281.0790.9391.1531.1281.0921.0670.9770.8621.0401.1111.080Standard Deviation
0.0070.0060.0030.0050.0020.0010.0030.0050.0040.0030.0030.0020.0010.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_17 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I communicate with my friends a lot
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 154 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

271720811652877583451 Doesn't (-2)
3%2%3%2%2%2%2%2%2%2%4%4%2%1%2%apply at all

61%39%44%17%25%14%10%5%18%15%15%12%18%8%

7470452830402111188222226161442 (-1)
7%7%8%7%5%10%10%7%5%3%12%15%8%5%7%

51%49%32%20%21%28%15%f8%12%6%15%b15%ab18%f      11%

21616912690997052276031503980473853 (0)
21%17%21%21%17%17%24%17%18%9%29%27%24%14%19%
56%44%33%23%26%18%13%f7%16%f8%13%ab10%b21%bf      12%

200241100991479443477462352976754414 (1)
20%24%17%24%25%23%20%30%22%19%20%20%23%22%22%
45%55%m23%23%33%m21%10%11%17%14%8%7%17%m      17%

484503291193298206946717421659441381949875 Totally (2)
48%50%50%46%51%49%43%43%52%66%34%31%42%58%49%applies to me
49%51%29%20%30%21%10%7%18%22%aghi6%4%14%de     20%acde

SUMMARY CODES

68474439129244530013811424827894732142691428APPLY
68%74%67%70%76%72%63%73%74%85%54%51%65%80%71%
48%52%mo27%20%31%mo21%10%8%17%19%aghi7%5%15%de     19%acde

10188653641472514261528273420189NOT APPLY
10%9%11%9%7%11%12%9%8%5%16%19%10%6%9%
54%46%34%19%22%25%14%f7%14%8%15%ab14%ab18%f      10%

7352212*1123--10Don't know
1%*1%1%**1%***1%2%--1%

72%28%51%21%20%8%22%4%12%15%15%33%--

1.0391.1421.0261.0561.1821.0840.9411.0671.1661.458aghi0.6900.6130.945d1.311acde1.090deMean Score
1.1131.0441.1541.0551.0101.0881.1231.0231.0510.9191.1781.1931.0970.9531.080Standard Deviation
0.0010.0010.0020.0030.0020.0030.0050.0070.0030.0020.0080.0110.0040.0030.001Error Variance
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Communication (QS8300 - 230711)

Q.8_17 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I communicate with my friends a lot
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 154 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

3113-2561311628451 Doesn't (-2)
2%2%-3%2%2%3%1%2%2%apply at all

70%30%-57%14%30%25%13%62%

1133047221472328931442 (-1)
8%5%2%9%8%6%7%5%8%7%

79%21%2%50%15%33%16%20%64%

2889781754415862742493853 (0)
20%17%6%21%16%21%19%14%21%19%
75%25%2%45%h11%h41%h16%19%h           65%c

3171242317363181661062694414 (1)
22%21%16%21%23%24%20%20%23%22%
72%28%5%39%14%41%15%24%61%

6783101123701373681703045149875 Totally (2)
47%54%76%45%50%48%51%59%44%49%applies to me
69%31%11%aefg37%14%37%17%31%ab52%

SUMMARY CODES

9944341365432005492354097831428APPLY
69%75%92%66%74%71%71%79%67%71%
70%30%9%aefg38%14%38%16%29%abd55%

1454449827603434121189NOT APPLY
10%8%2%12%10%8%10%7%10%9%
77%23%2%52%h14%h32%18%18%h           64%

82-6132-810Don't know
1%*-1%**1%-1%1%

84%16%-64%8%28%23%-77%

1.0481.194j1.660aefg0.9691.1211.0991.0881.300abd0.9961.090Mean Score
1.0911.0460.6941.1411.0821.0381.1270.9811.0971.080Standard Deviation
0.0010.0020.0030.0010.0040.0020.0040.0020.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_17 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I communicate with my friends a lot
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 154 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

1372977616102642112451 Doesn't (-2)
2%2%2%3%2%2%2%2%3%4%1%2%2%2%apply at all

29%16%64%15%15%13%35%21%4%14%8%47%27%

2514103922155643210877461442 (-1)
5%4%7%4%6%4%8%10%4%6%3%7%9%7%

17%10%72%6%15%10%39%30%i2%7%6%54%32%d

70742713963471597892836227853853 (0)
13%20%17%19%19%14%22%18%17%18%14%22%17%19%
18%19%n70%10%16%12%41%i20%2%7%9%59%dn      22%

11410236436756718380927542481034414 (1)
21%27%23%17%22%20%26%19%17%18%21%24%20%22%
26%23%83%8%17%15%42%18%2%6%12%56%23%

32817480111717219129721131821574522659875 Totally (2)
60%47%51%57%51%58%41%50%58%54%60%44%52%49%applies to me
33%alm18%81%12%h17%h19%ah30%21%h3%8%16%ac46%ch     27%c

SUMMARY CODES

4422761164153247258480291411102116993681428APPLY
80%74%74%74%73%79%67%69%75%72%81%68%72%71%
31%al19%82%11%17%18%agh34%20%3%8%15%abc49%26%

38211321528217153416129859189NOT APPLY
7%6%8%7%8%6%10%13%8%10%4%10%11%9%

20%11%70%8%15%11%38%28%i2%8%6%52%31%d

*26--271--27210Don't know
*1%*--1%1%*--1%1%*1%
4%24%58%--22%67%11%--15%66%19%

1.310al1.1391.1511.1991.1361.296agh0.9711.0421.2221.1101.365abc1.0071.0981.090Mean Score
1.0110.9861.0441.0841.0560.9961.0751.1411.0971.1540.9301.0721.1211.080Standard Deviation
0.0020.0030.0010.0050.0030.0030.0020.0030.0190.0090.0030.0010.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_17 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I communicate with my friends a lot
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 154 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

15291035451 Doesn't (-2)
2%2%2%2%2%apply at all

35%65%23%77%

40104311131442 (-1)
6%8%7%7%7%

28%72%21%79%

118267753113853 (0)
17%20%18%19%19%
31%69%19%81%

155285883534414 (1)
22%22%21%22%22%
35%65%20%80%

3646232157739875 Totally (2)
52%47%51%48%49%applies to me
37%63%22%78%

SUMMARY CODES

52090930311261428APPLY
75%69%72%71%71%
36%64%21%79%

5613341148189NOT APPLY
8%10%10%9%9%

30%70%22%78%

46-1010Don't know
1%*-1%1%

42%58%-100%

1.1731.0461.1161.0831.090Mean Score
1.0491.0941.0931.0771.080Standard Deviation
0.0020.0010.0030.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_17 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I communicate with my friends a lot
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 154 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

19-715282-46451 Doesn't (-2)
1%5%-3%1%5%4%2%2%-2%1%2%apply at all
1%21%k-15%2%12%k4%k17%4%-10%14%

1121516431316621281442 (-1)
3%7%8%8%3%3%2%10%8%7%10%7%7%
1%9%10%11%2%2%1%21%4%4%15%19%

7413841151410611419231023853 (0)
15%22%19%19%14%14%22%19%20%21%11%24%19%
2%11%c10%11%4%4%3%16%4%5%6%27%c

104146501920372141652984414 (1)
22%22%23%24%17%20%8%22%19%18%25%23%22%
2%9%10%11%4%4%1%16%3%4%12%22%

2780999471583015036481081859875 Totally (2)
59%43%50%45%65%58%65%46%50%54%51%44%49%applies to me
3%8%10%10%7%abfjl6%3%15%4%5%11%19%

SUMMARY CODES

3712114514590783322150651602831428APPLY
81%65%73%69%82%77%72%69%69%72%76%67%71%
3%8%10%10%6%bl5%2%16%4%5%11%20%

222152348338762534189NOT APPLY
4%12%8%11%4%8%6%12%10%7%12%8%9%
1%11%8%12%2%4%2%20%4%3%13%18%

-111---21-3110Don't know
-1%**---*1%-2%*1%
-13%7%10%---15%8%-32%15%

1.3510.9251.1591.0021.421abfj1.2171.2601.0141.0791.1851.1421.0231.090Mean Score
l

0.9311.1790.9881.1240.9031.1351.1351.1201.1171.0031.0971.0411.080Standard Deviation
0.0170.0070.0050.0070.0090.0120.0290.0040.0090.0110.0070.0030.001Error Variance
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Communication (QS8300 - 230711)

Q.8_17 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I communicate with my friends a lot
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 154 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

936158311134451 Doesn't (-2)
3%2%1%5%5%2%3%2%2%apply at all

20%80%1%12%18%68%24%76%

171261310130271171442 (-1)
6%7%3%3%6%8%8%7%7%

12%88%1%2%7%90%19%81%

5333171440324713143853 (0)
20%19%15%14%23%19%21%19%19%
14%86%2%4%10%84%18%82%

56384102037374783634414 (1)
21%22%22%20%22%22%23%22%22%
13%87%2%4%8%85%18%82%

1258582758758271588299875 Totally (2)
48%49%59%58%44%49%46%50%49%applies to me
13%87%3%6%8%84%16%84%

SUMMARY CODES

18112423778112120123611921428APPLY
69%71%81%77%65%71%68%72%71%
13%87%3%5%8%84%17%83%

26162281816038151189NOT APPLY
10%9%4%8%10%9%11%9%9%
14%86%1%4%10%85%20%80%

19--19*1010Don't know
1%*--1%1%*1%1%

15%85%--13%87%4%96%

1.0451.0971.3511.2170.9461.0901.0031.1081.090Mean Score
1.1211.0740.9311.1351.1581.0711.1231.0701.080Standard Deviation
0.0050.0010.0170.0120.0080.0010.0040.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_17 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I communicate with my friends a lot
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 154 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

362762214936451 Doesn't (-2)
2%2%3%2%3%4%2%2%apply at all

80%61%13%48%32%20%80%

119114199525251191442 (-1)
7%8%11%7%5%11%7%7%

83%79%13%66%17%17%83%

3103116324862753103853 (0)
17%21%35%19%13%33%17%19%
80%81%d16%adegh64%16%20%abd            80%

4103442432090304104414 (1)
23%23%13%24%20%13%23%22%
93%f78%f5%73%f20%7%cf           93%c

90570565640265829059875 Totally (2)
51%47%36%48%58%36%51%49%applies to me
92%f71%7%65%f27%aefgh8%cf           92%c

SUMMARY CODES

131510498996135511313151428APPLY
74%70%49%72%77%49%74%71%
92%f73%f6%67%f25%afg8%cf           92%c

155141251163934155189NOT APPLY
9%9%14%9%8%15%9%9%

82%75%13%62%21%18%b82%

333*37310Don't know
**2%*1%3%*1%

30%34%30%egh4%26%70%ab30%

1.140f1.056f0.6941.104f1.245afg0.6861.140c1.090cfMean Score
1.0541.0681.1721.0451.0751.1971.0541.080Standard Deviation
0.0010.0010.0080.0010.0020.0060.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_17 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I communicate with my friends a lot
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 154 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

6-8-31451 Doesn't (-2)
1%-2%-10%2%apply at all

12%-19%c-ce           69%acdef

2711223801442 (-1)
6%3%5%1%25%7%

19%c7%16%c2%ce           55%acdef

1035276321223853 (0)
24%14%17%7%38%19%
27%ce14%c20%c8%c            32%acdef

949210993534414 (1)
22%25%24%21%16%22%
21%21%25%21%12%

193217235310339875 Totally (2)
45%58%52%70%10%49%applies to me
20%b22%abf24%b31%abdefb             3%

SUMMARY CODES

287310344402851428APPLY
67%83%76%91%27%71%
20%b22%abf24%bf28%abdefb             6%

3311313111189NOT APPLY
8%3%7%1%35%9%

18%ce6%16%c2%ce           59%acdef

6--2210Don't know
1%--1%1%1%

59%--22%19%

1.043b1.385abdf1.199b1.619abdef-0.0731.090bMean Score
1.0380.8321.0090.6561.1021.080Standard Deviation
0.0020.0020.0020.0010.0040.001Error Variance
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Communication (QS8300 - 230711)

Q.8_17 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I communicate with my friends a lot
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 155 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

4710791010754281522371 Doesn't (-2)
2%3%3%2%1%2%3%2%2%1%1%3%1%2%2%apply at all

11%18%28%19%25%28%28%19%15%10%5%23%41%59%

810182641201826182312838671052 (-1)
4%5%4%9%6%3%4%9%5%7%3%3%4%7%5%
7%10%17%25%dej39%j19%17%25%dej17%22%j12%7%36%64%c

2536614999876149445649381131832963 (0)
13%18%16%16%15%13%16%16%13%17%13%13%11%19%15%
8%12%20%16%34%29%20%16%15%19%17%13%38%c      62%ac

424587551161218755595774471742053784 (1)
22%22%22%18%18%18%22%18%18%17%20%16%17%21%19%
11%12%23%14%31%32%23%14%16%15%20%12%46%54%

11010321315939742221315920119623718468850211905 Totally (2)
58%51%54%53%60%64%54%53%62%58%63%65%67%51%59%applies to me
9%9%18%13%33%35%hilmn18%13%17%16%20%n15%hilmn58%abb      42%

SUMMARY CODES

1521483002145135423002142602533112318627061569APPLY
81%73%77%72%77%82%77%72%80%75%83%81%84%72%78%
10%9%19%14%33%35%hln19%14%17%16%20%hln15%55%abb      45%

1217283350302833232714165388141NOT APPLY
6%8%7%11%8%5%7%11%7%8%4%6%5%9%7%
8%12%20%23%ej36%21%20%23%ej16%19%10%11%38%62%c

-222-122--1-426Don't know
-1%1%1%-*1%1%--*-***
-36%36%40%-24%36%40%--24%-67%33%

1.3091.1381.2211.1281.2831.400hilm1.2211.1281.3231.2441.421hilm1.371hl1.442ab1.1231.286bMean Score
nn

0.9871.0831.0401.1191.0210.9351.0401.1191.0071.0350.8771.0080.9301.0771.016Standard Deviation
0.0050.0050.0030.0050.0020.0010.0030.0050.0030.0030.0020.0030.0010.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_18 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I communicate with my family a lot
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 155 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

2413186665-555755371 Doesn't (-2)
2%1%3%1%1%1%2%-1%2%3%5%1%1%2%apply at all

66%34%49%17%18%16%14%-12%15%14%19%13%13%

42622418372511416772225131052 (-1)
4%6%4%4%6%6%5%3%5%2%4%15%8%4%5%

40%60%23%17%35%24%10%4%16%7%7%21%abe24%12%

1541429262835927213431342866562963 (0)
15%14%16%15%14%14%12%13%10%10%19%20%20%17%15%
52%48%31%21%28%20%9%7%11%11%11%9%22%19%

19118894961078042315447452462743784 (1)
19%19%16%23%18%19%20%20%16%14%26%17%19%22%19%
50%50%25%25%m28%21%11%8%14%12%12%6%16%19%

59459635623735024613099226233836017118811905 Totally (2)
59%59%61%56%60%59%60%64%68%72%48%42%52%56%59%applies to me
50%50%30%20%29%21%11%8%19%a20%ai7%5%14%de     16%

SUMMARY CODES

784784451334458326172130280280128842332621569APPLY
78%78%77%79%78%78%79%84%84%86%74%59%71%78%78%
50%50%29%21%29%21%11%8%18%18%a8%5%15%d      17%d

667542244431164211212292918141NOT APPLY
7%7%7%6%7%8%7%3%6%4%7%20%9%5%7%

47%53%30%17%31%22%11%3%15%9%9%20%abce21%13%

42312*2*-1-2--6Don't know
******1%*-*-1%--*

60%40%46%14%33%7%36%7%-24%-33%--

1.2821.2911.2781.2881.2981.2821.3081.4571.4351.531ai1.1120.7661.128d1.273d1.286dMean Score
1.0251.0081.0650.9681.0041.0151.0260.8210.9540.8791.0491.2831.0650.9711.016Standard Deviation
0.0010.0010.0020.0020.0020.0030.0050.0050.0030.0020.0060.0130.0040.0030.001Error Variance

 Page 1977

Communication (QS8300 - 230711)

Q.8_18 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I communicate with my family a lot
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 155 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

3071225971515371 Doesn't (-2)
2%1%1%3%2%1%2%3%1%2%apply at all

82%18%3%59%13%25%20%40%40%

762943717471923631052 (-1)
5%5%3%4%6%6%6%4%5%5%

72%28%4%35%16%45%18%22%60%

23264191263811346821672963 (0)
16%11%13%15%14%15%14%16%14%15%
78%i22%6%42%13%38%16%28%57%

29188211484716348982323784 (1)
20%15%14%18%17%21%14%19%20%19%
77%23%6%39%13%43%13%26%61%

80138910248816443521330067811905 Totally (2)
56%67%69%59%60%57%64%58%58%59%applies to me
67%33%aj9%e41%14%37%18%25%57%

SUMMARY CODES

10924771236362125982613979101569APPLY
76%83%84%77%78%78%78%77%78%78%
70%30%j8%41%14%38%17%25%58%

106355582157263877141NOT APPLY
7%6%3%7%8%7%8%7%7%7%

75%25%4%41%15%40%18%27%55%

51-3*3--66Don't know
**-***--1%*

86%14%-46%7%47%--100%

1.2281.431aj1.4871.2741.2901.2601.3201.2451.2951.286Mean Score
1.0360.9510.8761.0451.0331.0021.0491.0560.9891.016Standard Deviation
0.0010.0020.0050.0010.0040.0010.0030.0020.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_18 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I communicate with my family a lot
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 155 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

42202181016--51318371 Doesn't (-2)
1%*1%1%*2%1%4%--2%1%4%2%apply at all

10%4%54%5%4%21%27%43%j--14%36%50%c

332381818143826-10856311052 (-1)
6%6%5%4%5%4%5%6%-7%3%5%6%5%

32%22%78%7%17%14%37%25%-10%8%53%29%

71602202245351296461828167782963 (0)
13%16%14%11%13%11%18%15%11%11%11%16%15%15%
24%20%75%7%15%12%44%i22%2%6%10%56%26%

887529731725315270103651201803784 (1)
16%20%19%15%21%16%21%17%19%24%20%19%16%19%
23%20%79%8%19%14%40%19%3%10%13%53%21%

353211949144200217383246378816859130511905 Totally (2)
64%57%60%70%59%66%53%58%69%58%64%57%59%59%applies to me
30%18%80%12%agh17%18%h32%21%3%7%14%50%26%

SUMMARY CODES

4412871246175272270535316481252197923851569APPLY
80%77%79%85%81%82%75%75%89%81%84%77%75%78%
28%18%79%11%gh17%17%h34%20%3%8%14%b51%25%

37241011019224842-10136949141NOT APPLY
7%6%6%5%6%7%7%10%-7%5%7%10%7%

26%17%72%7%14%16%34%30%-7%9%49%35%

-26-1-41-1-416Don't know
-1%*-*-1%*-1%-***
-33%93%-16%-73%11%-16%-60%24%

1.3711.2731.3231.490agh1.3411.396h1.2071.1931.5791.3331.4141.2671.2161.286Mean Score
0.9700.9700.9820.8930.9311.0021.0091.1340.6930.9250.9430.9991.1271.016Standard Deviation
0.0020.0030.0010.0040.0030.0030.0010.0030.0080.0060.0040.0010.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_18 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I communicate with my family a lot
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 155 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

1126631371 Doesn't (-2)
2%2%1%2%2%apply at all

30%70%16%84%

248118871052 (-1)
3%6%4%5%5%

23%77%17%83%

94202762202963 (0)
13%15%18%14%15%
32%68%26%74%

121258852943784 (1)
17%20%20%18%19%
32%68%22%78%

44574523495611905 Totally (2)
64%57%56%60%59%applies to me
37%d63%20%80%

SUMMARY CODES

566100231912501569APPLY
81%76%76%78%78%
36%64%20%80%

3510624118141NOT APPLY
5%8%6%7%7%

25%75%17%83%

24-66Don't know
**-**

37%63%-100%

1.389d1.2321.2511.2961.286Mean Score
0.9521.0450.9891.0241.016Standard Deviation
0.0010.0010.0020.0010.001Error Variance

 Page 1980

Communication (QS8300 - 230711)

Q.8_18 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I communicate with my family a lot
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 155 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

-41713-41188371 Doesn't (-2)
-2%*4%1%3%-1%1%1%4%2%2%apply at all
-10%2%20%2%8%-10%2%3%22%22%

26101333-198310281052 (-1)
4%3%5%6%2%3%-6%11%3%5%7%5%
2%6%9%12%3%3%-18%8%l3%9%27%

440234118118447625692963 (0)
8%22%12%19%16%11%17%14%10%7%12%17%15%
1%14%dk8%14%6%4%3%15%2%2%8%23%

62843381520261122051823784 (1)
14%15%22%18%14%20%5%19%17%22%24%19%19%
2%7%11%10%4%5%1%16%3%5%13%g22%

34106122111736436195446011523011905 Totally (2)
73%58%61%53%66%64%78%60%61%67%54%55%59%applies to me
3%9%10%9%6%5%3%bcj16%4%5%10%19%

SUMMARY CODES

4013416514988843825657801663121569APPLY
87%73%83%71%81%84%83%79%78%89%78%74%78%
3%9%11%j9%6%5%2%16%4%5%bjl11%20%

210102036-23841837141NOT APPLY
4%5%5%10%3%6%-7%12%4%8%9%7%
1%7%7%14%2%4%-16%6%3%13%26%

--------*-326Don't know
--------1%-2%1%*
--------7%-53%40%

1.5591.2281.389j1.1081.4311.3881.608j1.3161.2681.502j1.2271.1891.286Mean Score
0.8331.0330.9001.1300.9010.9910.7720.9911.0780.8471.0761.0651.016Standard Deviation
0.0140.0060.0040.0070.0090.0090.0140.0030.0080.0080.0070.0030.001Error Variance
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Communication (QS8300 - 230711)

Q.8_18 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I communicate with my family a lot
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 155 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

235-3430631371 Doesn't (-2)
1%2%-3%2%2%2%2%2%apply at all
5%95%-8%10%82%16%84%

8962359512931052 (-1)
3%6%4%3%3%6%3%6%5%
8%92%2%3%5%90%11%89%

3626041140241592372963 (0)
14%15%8%11%23%14%17%14%15%
12%88%1%4%14%ad82%20%80%

4833062024328643143784 (1)
18%19%14%20%14%19%19%19%19%
13%87%2%5%6%87%17%83%

166101934649899420498611905 Totally (2)
63%58%73%64%57%59%59%59%59%applies to me
14%86%3%5%8%84%17%83%

SUMMARY CODES

21313484084122132226813001569APPLY
81%77%87%84%71%78%78%78%78%
14%86%3%5%8%84%17%83%

1013126912518124141NOT APPLY
4%8%4%6%5%7%5%7%7%
7%93%1%4%6%88%13%87%

24---6*66Don't know
1%*---****

40%60%---100%7%93%

1.4151.2651.5591.3881.2131.2801.3011.2831.286Mean Score
0.8951.0330.8330.9911.0411.0190.9841.0231.016Standard Deviation
0.0030.0010.0140.0090.0060.0010.0030.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_18 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I communicate with my family a lot
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 155 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

312351912631371 Doesn't (-2)
2%2%3%1%3%2%2%2%apply at all

85%64%13%51%34%15%85%

93807732011931052 (-1)
5%5%4%6%4%5%5%5%

89%76%7%70%19%11%89%

2552233319165412552963 (0)
14%15%18%14%14%18%14%15%
86%75%11%64%22%14%86%

3403043127366393403784 (1)
19%20%17%21%15%17%19%19%
90%80%d8%72%d18%10%90%

1062874105770292128106211905 Totally (2)
60%58%58%58%64%56%60%59%applies to me
89%73%9%65%25%11%89%

SUMMARY CODES

14011178135104335816714011569APPLY
79%78%75%79%78%73%79%78%
89%75%9%66%23%11%89%

12510312923317125141NOT APPLY
7%7%6%7%7%7%7%7%

88%73%8%65%23%12%88%

2---2426Don't know
*---*2%**

34%---34%66%ab34%

1.2961.2801.2441.2851.3271.2141.2961.286Mean Score
1.0101.0021.0510.9961.0501.0661.0101.016Standard Deviation
0.0010.0010.0060.0010.0020.0050.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_18 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I communicate with my family a lot
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 155 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

668116371 Doesn't (-2)
1%1%2%*5%2%apply at all

17%15%21%2%44%acf

128135671052 (-1)
3%2%3%1%21%5%

12%8%12%4%c            64%acdef

494858161252963 (0)
11%13%13%4%39%15%
16%c16%c20%c5%c            42%acdef

76808584543784 (1)
18%21%19%19%17%19%
20%21%22%22%14%

2822312863335711905 Totally (2)
66%62%64%76%18%59%applies to me
24%b19%b24%b28%abdefb             5%

SUMMARY CODES

3583113714171121569APPLY
83%83%82%95%35%78%
23%b20%b24%b27%abdefb             7%

191421583141NOT APPLY
4%4%5%1%26%7%

13%c10%15%c4%c            59%acdef

4-11-6Don't know
1%-**-*

60%-16%24%-

1.447ab1.403b1.399b1.695abdef0.2201.286bMean Score
0.9110.9020.9380.6101.1201.016Standard Deviation
0.0020.0020.0020.0010.0040.001Error Variance
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Communication (QS8300 - 230711)

Q.8_18 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I communicate with my family a lot
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 156 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

32286036152248603672811171312112854961 Doesn't (-2)
17%14%15%12%23%38%15%12%22%24%31%46%20%29%25%apply at all
6%6%12%7%31%hilmn50%afghik12%7%14%hl16%hilmn24%hiklmn26%aefghi43%hilmn  57%c

lmnooklmno

8162442741002442284565351061332392 (-1)
4%8%6%14%11%15%6%14%9%13%17%12%10%14%12%
3%7%10%17%imo31%imo42%gimo10%17%imo12%19%imo27%agikmn15%imo44%imo    56%

o

201939641291183964616878401911583493 (0)
10%9%10%21%19%18%10%21%19%20%21%14%18%16%17%
6%5%11%18%imno37%imno34%imn11%18%imno17%imn19%imno22%imno12%55%imn    45%

20416144113796144575748311521442964 (1)
11%20%16%15%17%12%16%15%17%17%13%11%15%15%15%
7%14%dj20%15%38%26%20%15%19%19%16%10%51%49%

104931961081921071961081088461463552496045 Totally (2)
55%46%50%36%29%16%50%36%33%25%16%16%34%25%30%applies to me
17%adefg15%adefgj33%adefgh18%defj32%dej18%33%adefgh18%defj18%dej14%ej10%8%59%bdej    41%

hjklkjkljkl

SUMMARY CODES

12413325715230518625715216514010977507394900APPLY
66%66%66%51%46%28%66%51%50%42%29%27%49%40%45%
14%adefg15%adefgh29%adefgh17%dej34%dej21%29%adefgh17%dej18%dej16%dej12%9%56%bdej    44%

hjkljkljkljkl

404483772263498377100126182166317418735NOT APPLY
21%22%21%26%34%53%21%26%31%37%48%58%31%43%37%
5%6%11%11%31%imno47%afghik11%11%14%im17%hilmno25%afghik23%afghik43%chilmn 57%ac

lmnolmnolmnooo

57124391241281171027Don't know
3%3%3%1%*1%3%1%*1%2%1%2%1%1%

18%k24%gk43%k15%9%33%43%k15%3%6%28%5%64%36%

0.852adefgj0.788adef0.819adef0.504adef0.179dej-0.4660.819ade0.504adef0.308dej0.053dej-0.353-0.6130.328ab-0.0620.137bdeMean Score
kgjkgjkjkfgjkjkj

1.5501.4611.5031.4181.5301.4971.5031.4181.5431.5091.4561.5381.5431.5771.571Standard Deviation
0.0120.0100.0060.0080.0040.0030.0060.0080.0080.0070.0060.0070.0020.0030.001Error Variance
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Communication (QS8300 - 230711)

Q.8_19 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I find technology advances too quickly for me to keep up
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 156 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

2422551381041511033013611083023911404961 Doesn't (-2)
24%25%23%25%26%25%14%8%18%33%17%16%28%42%25%apply at all
49%51%28%21%30%21%6%3%12%h22%aghi6%5%18%hi     28%acde

92147484477709183742142437582392 (-1)
9%15%8%10%13%17%4%11%11%13%8%17%11%17%12%

38%62%mo20%18%32%m29%mo4%7%16%i18%i6%10%15%i      24%ae

16518592731048022347065163059533493 (0)
16%18%16%17%18%19%10%22%21%20%9%21%18%16%17%
47%53%26%21%30%23%6%10%i20%i18%i5%9%e17%e      15%

1501466982806630226239312251402964 (1)
15%15%12%19%14%16%14%14%18%12%18%16%16%12%15%
51%49%23%28%m27%22%10%7%21%13%10%7%17%13%

341263227114166961166710566804187416045 Totally (2)
34%26%39%27%28%23%54%43%31%20%46%29%27%12%30%applies to me
57%jn43%38%ajkln19%28%16%19%afg11%af17%f11%13%abcd7%b14%bbf      7%

SUMMARY CODES

492408296195246162146891661051116313980900APPLY
49%41%50%46%42%39%67%57%50%32%64%45%42%24%45%
55%jn45%33%jkn22%27%18%16%afg10%af18%f12%12%abcd7%b15%bbf      9%

3344021861482281733930981504447128198735NOT APPLY
33%40%32%35%39%41%18%19%29%46%26%33%39%59%37%
45%55%mo25%20%31%24%mo5%4%13%i20%aghi6%6%17%eehi    27%acde

18914572102-5223427Don't know
2%1%2%1%1%1%4%1%-2%1%1%1%1%1%

66%34%50%17%26%8%36%ag8%-20%7%7%9%13%

0.260jn0.0150.348ajkn0.1380.057-0.0430.934afg0.741afg0.335f-0.2710.680abc0.245b0.019b-0.6550.137bfMean Score
1.5921.5421.6221.5431.5701.5011.4621.3431.4741.5391.5441.4581.5721.4321.571Standard Deviation
0.0020.0030.0040.0060.0050.0060.0100.0130.0060.0070.0130.0170.0080.0060.001Error Variance
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Communication (QS8300 - 230711)

Q.8_19 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I find technology advances too quickly for me to keep up
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 156 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

3391586515752222591642734961 Doesn't (-2)
24%27%44%19%19%29%18%32%24%25%apply at all
68%32%13%aefg32%10%45%fg12%33%abddg          55%

1687221653911423661502392 (-1)
12%12%14%8%14%15%7%13%13%12%
70%30%9%27%16%g48%g10%28%dg           63%d

26189201196514546962073493 (0)
18%15%13%15%24%19%14%18%18%17%
75%25%6%34%19%g41%13%27%59%

20294141274211340791782964 (1)
14%16%9%15%15%15%12%15%15%15%
68%32%5%43%14%38%13%27%60%

44615825339711691571093376045 Totally (2)
31%27%17%41%26%22%47%21%29%30%applies to me
74%26%4%56%aefh12%28%26%abc18%ceh         56%c

SUMMARY CODES

64725339466113282197189515900APPLY
45%44%26%57%41%37%59%36%44%45%
72%28%4%52%aefh13%h31%22%abc21%ceh         57%c

506229872229133683230423735NOT APPLY
35%40%59%27%33%44%25%44%36%37%
69%31%12%aefg30%12%46%afg11%31%abddg          58%d

21621537841527Don't know
1%1%1%2%1%1%2%1%1%1%

77%23%6%56%12%26%30%14%56%

0.1750.042-0.6060.529aefh0.151h-0.141h0.650abc-0.1850.136c0.137cehMean Score
1.5651.5841.5431.5551.4541.5261.5611.5421.5501.571Standard Deviation
0.0020.0040.0160.0030.0080.0030.0070.0040.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_19 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I find technology advances too quickly for me to keep up
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 156 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

184105424649693156871452772501034961 Doesn't (-2)
34%28%27%31%29%28%22%21%25%34%30%24%20%25%apply at all
37%al21%85%13%gh19%19%31%17%3%11%b16%b50%21%

8659216313941893971736129512392 (-1)
16%16%14%15%12%13%12%9%13%11%14%12%10%12%
36%25%90%13%17%17%37%16%3%7%15%54%21%

957528233605313567102940184863493 (0)
17%20%18%16%18%16%19%16%19%19%15%18%17%17%
27%21%81%10%17%15%39%19%3%8%11%53%25%

84572403261459366132134150782964 (1)
15%15%15%15%18%14%13%16%24%14%13%15%15%15%
28%19%81%11%21%15%31%22%4%7%12%51%26%

99753924677922321571033703051866045 Totally (2)
18%20%25%22%23%28%32%37%18%21%27%30%36%30%applies to me
16%12%65%n8%13%15%38%jk26%ajk2%5%12%51%lmn    31%aef

SUMMARY CODES

184132632771381373252232354104455264900APPLY
33%35%40%37%41%42%45%53%43%35%40%44%51%45%
20%15%70%n9%15%15%36%25%aijk3%6%12%51%mn     29%ade

270163640951361342451262169113379154735NOT APPLY
49%44%41%46%40%41%34%30%38%45%44%37%30%37%
37%al22%87%13%gh18%g18%g33%17%3%9%b15%b52%b      21%

1319134127-22131027Don't know
*1%1%1%1%1%2%2%-1%1%1%2%1%
3%11%70%4%12%15%44%25%-7%9%49%35%

-0.312-0.165-0.026n-0.174-0.0490.0040.220k0.404aijk-0.026-0.232-0.0640.1300.384acde0.137eklmMean Score
n

1.5111.4931.5481.5571.5431.5991.5531.5621.4691.5661.6021.5631.5521.571Standard Deviation
0.0040.0070.0020.0110.0070.0080.0040.0060.0350.0160.0100.0020.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_19 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I find technology advances too quickly for me to keep up
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 156 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

1923041413554961 Doesn't (-2)
28%23%34%22%25%apply at all
39%61%29%ab71%

92147521872392 (-1)
13%11%13%12%12%
39%61%22%78%

132217522973493 (0)
19%17%12%19%17%
38%62%15%85%c

96200612352964 (1)
14%15%15%15%15%
32%68%21%79%

1774261104946045 Totally (2)
25%32%26%31%30%applies to me
29%71%e18%82%

SUMMARY CODES

273627171729900APPLY
39%48%41%46%45%
30%70%e19%81%

284451194542735NOT APPLY
41%34%46%34%37%
39%d61%26%ab74%

81922627Don't know
1%1%*2%1%

29%71%6%94%

-0.0370.230e-0.1310.208c0.137cMean Score
1.5551.5731.6361.5471.571Standard Deviation
0.0030.0020.0070.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_19 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I find technology advances too quickly for me to keep up
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 156 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

1143415345242079172350904961 Doesn't (-2)
24%23%21%25%41%24%43%25%23%26%24%21%25%apply at all
2%9%8%11%9%abcefj5%4%abkl16%3%5%10%18%

kl

321302413135309938452392 (-1)
5%11%15%11%12%13%10%9%13%10%18%11%12%
1%9%13%10%5%5%2%13%4%4%16%19%

83137321416660121831843493 (0)
18%17%19%15%13%16%13%19%17%19%14%20%17%
2%9%11%9%4%4%2%17%4%5%9%24%

629242491435911932762964 (1)
13%16%12%12%8%14%6%18%15%10%15%18%15%
2%10%8%8%3%5%1%20%4%3%11%26%

18576575283213942329551146045 Totally (2)
39%31%33%36%26%32%29%29%32%32%26%27%30%applies to me
3%9%11%12%5%5%2%16%4%5%9%19%

SUMMARY CODES

248689100374616153343887190900APPLY
52%47%45%48%34%46%34%47%47%42%41%45%45%
3%10%10%11%4%5%2%17%4%4%10%21%

13647177583725109263388135735NOT APPLY
29%34%36%37%53%37%53%34%35%36%41%32%37%
2%9%10%10%8%abfkl5%3%b15%4%4%12%18%

-41111--1261127Don't know
-2%**1%1%--1%2%3%3%1%
-14%3%4%2%5%--3%6%22%f40%f

0.3780.2010.214i0.217i-0.3440.170-0.3330.180i0.2030.1260.0210.193i0.137iMean Score
1.6191.5641.5461.6301.6711.5951.7281.5501.5751.6101.5461.5041.571Standard Deviation
0.0510.0130.0110.0140.0300.0250.0680.0080.0180.0280.0140.0060.001Error Variance
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Communication (QS8300 - 230711)

Q.8_19 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I find technology advances too quickly for me to keep up
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 156 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

55439112440421804174961 Doesn't (-2)
21%25%24%24%23%25%23%25%25%apply at all
11%89%2%5%8%85%16%84%

3220731320204421972392 (-1)
12%12%5%13%12%12%12%12%12%
13%86%1%5%8%85%18%82%

6128881629296582923493 (0)
23%17%18%16%17%17%17%17%17%
17%82%2%4%8%85%16%84%

3426161426251542422964 (1)
13%15%13%14%15%15%16%15%15%
11%88%2%5%9%85%18%82%

715311832535011094946045 Totally (2)
27%30%39%32%31%30%32%30%30%applies to me
12%88%3%5%9%83%18%82%

SUMMARY CODES

105792244678752164736900APPLY
40%45%52%46%46%44%47%44%45%
12%88%3%5%9%84%18%82%

87646133760625122613735NOT APPLY
33%37%29%37%35%37%35%37%37%
12%88%2%5%8%85%17%83%

1017-142212627Don't know
4%1%-1%2%1%*2%1%

37%ah63%-5%14%81%5%95%

0.1320.1370.3780.1700.1870.1240.2080.1220.137Mean Score
1.5001.5821.6191.5951.5711.5691.5651.5731.571Standard Deviation
0.0080.0010.0510.0250.0140.0010.0070.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_19 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I find technology advances too quickly for me to keep up
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 156 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

45436334329125424544961 Doesn't (-2)
25%24%19%25%27%18%25%25%apply at all
91%73%7%66%25%9%91%

227189818146122272392 (-1)
13%13%5%14%10%5%13%12%
95%f79%f3%76%f19%5%cf           95%c

3172452122494323173493 (0)
18%16%12%17%21%14%18%17%
91%70%6%64%27%9%91%

2682282420464292682964 (1)
15%15%14%15%14%12%15%15%
90%77%8%69%21%10%90%

498461893721261064986045 Totally (2)
28%31%50%28%28%46%28%30%applies to me
82%76%15%adegh62%21%18%ab82%

SUMMARY CODES

766689113576190134766900APPLY
43%46%63%43%41%59%43%45%
85%77%13%adegh64%21%15%ab85%

6815524251017154681735NOT APPLY
38%37%23%39%37%24%38%37%
93%f75%f6%69%f23%f7%cf           93%c

1919315481927Don't know
1%1%2%1%1%4%1%1%

69%68%13%55%14%31%b69%

0.0730.1580.719adegh0.0830.0450.650ab0.0730.137Mean Score
1.5601.5731.5701.5591.5661.5681.5601.571Standard Deviation
0.0010.0020.0140.0020.0050.0110.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_19 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I find technology advances too quickly for me to keep up
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 156 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

4419910879684961 Doesn't (-2)
10%53%24%18%21%25%apply at all
9%40%abcdf22%f16%fcf           14%f

15726344452392 (-1)
4%19%14%10%14%12%
6%30%acf26%f18%ff            19%f

37628075953493 (0)
9%17%18%17%30%17%

11%18%f23%f21%ff            27%acdef

49277798452964 (1)
11%7%17%22%14%15%
17%9%26%e33%abefe            15%e

27411119136646045 Totally (2)
64%3%27%31%20%30%applies to me
45%abcde2%20%e22%bebe           11%e

SUMMARY CODES

32339197233108900APPLY
75%10%44%53%34%45%
36%abcde4%22%be26%abdebe           12%e

59271170122113735NOT APPLY
14%73%38%28%35%37%
8%37%abcdf23%cf17%fcf           15%f

91310427Don't know
2%*1%2%1%1%

34%3%12%35%15%

1.178abcde-1.1300.085e0.391abde-0.026e0.137eMean Score
1.3411.1191.5301.4741.3981.571Standard Deviation
0.0040.0040.0050.0050.0060.001Error Variance
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Communication (QS8300 - 230711)

Q.8_19 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I find technology advances too quickly for me to keep up
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 157 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

12820221182021568104023631 Doesn't (-2)
6%4%5%1%3%3%5%1%5%2%2%4%4%2%3%apply at all

19%hl13%33%hl4%34%29%33%hl4%24%10%13%16%63%37%

369413319421017152730572 (-1)
2%3%2%1%2%5%2%1%1%3%4%5%3%3%3%
5%11%16%7%22%55%gk16%7%4%18%29%g26%gk47%53%

129222577902225304744461001132133 (0)
6%5%6%8%12%14%6%8%9%14%12%16%10%12%11%
6%4%10%12%36%imn42%imno10%12%14%22%imn21%imn22%ahilmn47%imn    53%

o

262349431231194943556872471581753324 (1)
14%11%12%14%18%18%12%14%17%20%19%16%15%18%17%
8%7%15%13%37%36%15%13%16%20%imn22%14%47%53%

13315228522142739828522122520223116769763413315 Totally (2)
71%75%73%74%65%60%73%74%69%60%61%58%68%65%66%applies to me
10%d11%defjk21%defjk17%defjk32%30%21%defjk17%defjk17%15%17%13%52%j      48%

SUMMARY CODES

1591743332645505163332642802703032148558081663APPLY
85%86%85%89%83%78%85%89%86%80%81%75%83%82%83%
10%10%d20%dj16%defj33%d31%20%dj16%defj17%dj16%18%13%51%d      49%

15153063450306171725256753120NOT APPLY
8%7%8%2%5%8%8%2%5%5%7%9%6%5%6%

12%hl12%hl25%hl5%28%42%hl25%hl5%14%14%21%21%hl56%44%

24622562-24110515Don't know
1%2%2%1%*1%2%1%-1%1%*1%1%1%

13%29%k42%16%11%31%42%16%-11%25%6%65%35%

1.4251.527dj1.477dj1.613adef1.3951.2881.477dj1.613adef1.448d1.3441.3451.2141.4151.4011.408dMean Score
jkjk

1.1201.0231.0710.7670.9881.0521.0710.7671.0110.9641.0011.1121.0310.9721.002Standard Deviation
0.0060.0050.0030.0020.0020.0020.0030.0020.0030.0030.0030.0040.0010.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_20 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I prefer to speak in person to family and friends rather than via other communication methods
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 157 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

372632518816211104-118631 Doesn't (-2)
4%3%5%1%3%2%7%2%3%3%3%-3%2%3%apply at all

59%41%51%ajln8%29%12%26%a4%17%17%7%-17%13%

3127141716103361561616572 (-1)
3%3%2%4%3%3%1%2%2%5%3%1%2%5%3%

53%47%24%30%28%18%6%5%11%26%10%2%11%29%

104109604468411311354181442492133 (0)
10%11%10%11%12%10%6%7%10%13%5%10%13%15%11%
49%51%28%21%32%19%6%5%16%19%4%6%20%e23%e

15317974791116826185757222565623324 (1)
15%18%13%19%19%16%12%11%17%17%13%18%20%18%17%
46%54%m22%24%m33%m21%8%5%17%17%7%8%20%19%

67565640127436828815312122519813210020219913315 Totally (2)
67%65%68%65%63%69%70%78%67%61%76%71%62%59%66%applies to me
51%49%30%21%28%22%11%9%af17%15%10%bc8%15%15%

SUMMARY CODES

8288354753534793571791382832551541252672611663APPLY
82%83%81%84%82%85%82%89%85%78%89%88%81%78%83%
50%50%29%21%29%21%11%8%f17%15%9%b8%16%16%

67534622341819517251011724120NOT APPLY
7%5%8%5%6%4%9%3%5%8%6%1%5%7%6%

56%44%38%18%29%15%16%4%14%21%9%1%14%20%

8772526*-4122115Don't know
1%1%1%*1%1%3%*-1%*1%1%*1%

55%45%44%11%31%14%38%ag3%-25%4%13%11%6%

1.3991.4171.3751.4331.3661.4891.4021.625f1.4371.2991.569b1.600b1.3531.2781.408Mean Score
1.0370.9671.1170.9151.0050.9081.1730.8240.9741.0660.9260.7021.0011.0391.002Standard Deviation
0.0010.0010.0020.0020.0020.0020.0060.0050.0030.0030.0050.0040.0030.0030.001Error Variance
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Communication (QS8300 - 230711)

Q.8_20 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I prefer to speak in person to family and friends rather than via other communication methods
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 157 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

5111434519161334631 Doesn't (-2)
4%2%3%4%2%2%5%2%3%3%apply at all

82%18%7%54%9%30%26%20%54%

3423721821101929572 (-1)
2%4%5%3%3%3%3%4%2%3%

60%40%12%37%15%36%17%32%50%

150641972358924771122133 (0)
10%11%13%9%13%12%7%15%10%11%
70%30%9%34%16%42%11%36%abd53%

23894251134415037882083324 (1)
17%16%17%14%16%19%11%17%18%17%
72%28%8%34%13%45%g11%26%62%d

9503819257617648724332176713315 Totally (2)
66%66%62%70%65%63%73%62%66%66%applies to me
71%29%7%43%e13%37%18%c24%58%

SUMMARY CODES

11884751186882206372804099751663APPLY
83%82%80%84%81%83%84%79%84%83%
71%29%7%41%13%38%17%25%59%

863411551440263163120NOT APPLY
6%6%8%7%5%5%8%6%5%6%

71%29%9%46%12%33%22%26%52%

123-735311115Don't know
1%1%-1%1%1%1%*1%1%

79%21%-48%22%30%19%6%75%

1.4061.4141.3181.4401.4031.3931.4551.3271.4311.408Mean Score
1.0150.9721.0521.0410.9660.9641.0791.0150.9721.002Standard Deviation
0.0010.0020.0070.0010.0030.0010.0030.0020.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_20 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I prefer to speak in person to family and friends rather than via other communication methods
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 157 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

161141721026172273418631 Doesn't (-2)
3%3%3%3%1%3%4%4%4%1%3%3%3%3%apply at all

25%18%66%11%4%16%42%27%j4%3%11%54%28%

211352111371872943011572 (-1)
4%3%3%5%4%2%3%2%4%6%2%3%2%3%

37%22%90%20%23%13%32%13%3%16%8%53%20%

6349185263840654571825107572133 (0)
11%13%12%13%11%12%9%11%12%11%10%10%11%11%
30%23%87%12%18%19%30%21%3%8%12%50%27%

102742683962541235593153171683324 (1)
19%20%17%19%18%16%17%13%17%20%20%17%13%17%
31%22%81%12%19%16%37%17%3%9%16%52%20%

3472241017123221215477295349317067935413315 Totally (2)
63%60%65%60%65%66%67%70%63%61%65%66%69%66%applies to me
26%17%76%9%17%16%36%22%3%7%13%51%27%

SUMMARY CODES

4502981285162283269600350431252238514221663APPLY
82%80%82%78%84%82%84%83%80%81%86%82%82%83%
27%18%77%10%17%16%36%21%3%7%13%51%25%

3724931816184524411116429120NOT APPLY
7%6%6%9%5%5%6%6%8%7%4%6%6%6%

31%20%77%15%13%15%37%20%3%9%9%54%24%

-2111*284--19515Don't know
-1%1%**1%1%1%--*1%1%1%
-13%74%5%2%12%53%28%--4%62%33%

1.3541.3121.3871.2611.4431.3981.4181.4431.3151.3321.4461.4011.4351.408Mean Score
1.0181.0240.9951.0870.8921.0011.0141.0231.0910.9890.9251.0141.0131.002Standard Deviation
0.0020.0030.0010.0050.0020.0030.0010.0020.0190.0060.0030.0010.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_20 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I prefer to speak in person to family and friends rather than via other communication methods
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 157 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

22411349631 Doesn't (-2)
3%3%3%3%3%apply at all

35%65%21%79%

20371741572 (-1)
3%3%4%3%3%

35%65%29%71%

75139461672133 (0)
11%11%11%11%11%
35%65%22%78%

115217702623324 (1)
17%17%17%16%17%
35%65%21%79%

461870271106013315 Totally (2)
66%66%65%67%66%applies to me
35%65%20%80%

SUMMARY CODES

576108734113221663APPLY
83%83%82%83%83%
35%65%21%79%

42783090120NOT APPLY
6%6%7%6%6%

35%65%25%75%

41111415Don't know
1%1%*1%1%

28%72%6%94%

1.4041.4101.3631.4201.408Mean Score
1.0061.0011.0380.9931.002Standard Deviation
0.0010.0010.0030.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_20 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I prefer to speak in person to family and friends rather than via other communication methods
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 157 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

2659416723118631 Doesn't (-2)
4%3%3%4%3%1%12%2%3%4%1%4%3%apply at all
3%9%8%14%6%1%9%acfhk10%4%5%2%29%

-956-5-4*2520572 (-1)
-5%2%3%-5%-1%*3%2%5%3%
-16%8%11%-9%-8%1%4%8%35%

4252315983378523542133 (0)
9%13%12%7%9%8%6%12%11%5%11%13%11%
2%12%11%7%4%4%1%17%4%2%11%25%

433342391526210843893324 (1)
10%18%17%11%8%15%4%19%14%9%20%21%17%
1%10%10%7%3%4%1%19%3%2%13%27%gij

36110132156887236212517113523313315 Totally (2)
77%60%67%74%80%72%78%66%70%79%64%55%66%applies to me
3%b8%10%12%bl7%abcl5%b3%b16%b4%b5%bl10%b      17%

SUMMARY CODES

4014416617997873827461791783221663APPLY
87%78%83%85%88%86%82%85%84%88%84%77%83%
2%9%10%11%6%5%2%16%b4%5%11%b      19%

21510154661136639120NOT APPLY
4%8%5%7%3%6%12%3%4%6%3%9%6%
1%12%8%12%3%5%5%cf9%2%5%5%32%cf

-2-1----115615Don't know
-1%-*----1%1%2%1%1%
-12%-7%----5%5%32%39%

1.5731.2741.4261.492b1.619b1.5071.3471.455b1.4881.581b1.481b1.2011.408bMean Score
0.9441.0720.9631.0370.8950.9111.3660.8980.9510.9740.8201.1181.002Standard Deviation
0.0170.0060.0040.0060.0090.0080.0420.0030.0060.0100.0040.0030.001Error Variance
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Communication (QS8300 - 230711)

Q.8_20 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I prefer to speak in person to family and friends rather than via other communication methods
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 157 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

1052216541746631 Doesn't (-2)
4%3%4%1%3%3%5%3%3%apply at all

16%83%3%1%9%87%27%73%

1641-59431146572 (-1)
6%2%-5%5%3%3%3%3%

28%ah72%-9%16%75%19%81%

401744825177271862133 (0)
15%10%9%8%14%10%8%11%11%
19%81%2%4%12%83%13%87%

6227041531282482843324 (1)
24%15%10%15%18%17%14%17%17%
19%ah81%1%4%9%85%15%85%

12911973672991125241109013315 Totally (2)
49%69%77%72%58%66%70%65%66%applies to me
10%90%i3%5%7%84%18%i            82%

SUMMARY CODES

19114664087130140728913741663APPLY
73%84%87%86%76%83%84%82%83%
12%88%i2%5%8%85%17%i            83%

26932615972892120NOT APPLY
10%5%4%6%9%6%8%6%6%
22%h78%1%5%12%81%23%77%

510--213*1515Don't know
2%1%--1%1%*1%1%

33%67%--12%88%3%97%

1.1091.453i1.5731.5071.2311.4161.4101.4081.408iMean Score
1.1160.9750.9440.9111.0970.9981.0900.9831.002Standard Deviation
0.0050.0010.0170.0080.0070.0010.0030.0010.001Error Variance

 Page 2000

Communication (QS8300 - 230711)

Q.8_20 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I prefer to speak in person to family and friends rather than via other communication methods
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 157 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

46401425211646631 Doesn't (-2)
3%3%8%2%5%7%3%3%apply at all

74%63%23%aegh40%34%e26%ab74%

53451458453572 (-1)
3%3%*3%2%2%3%3%

92%79%1%78%15%8%92%

1941601614450191942133 (0)
11%11%9%11%11%9%11%11%
91%75%7%68%23%9%91%

3032612223865293033324 (1)
17%17%12%18%14%13%17%17%
91%78%7%72%19%9%91%

1179992124868311152117913315 Totally (2)
66%66%69%66%68%66%66%66%applies to me
89%75%9%65%23%11%89%

SUMMARY CODES

14831253146110737618114831663APPLY
83%83%81%84%82%79%83%83%
89%75%9%67%23%11%89%

99851570292199120NOT APPLY
6%6%8%5%6%9%6%6%

83%71%13%58%25%17%83%

873538815Don't know
**1%*1%3%*1%

50%48%17%31%19%50%ab50%

1.4171.4161.3611.4231.3991.3351.4171.408Mean Score
0.9770.9781.1900.9461.0611.1900.9771.002Standard Deviation
0.0010.0010.0080.0010.0020.0060.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_20 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I prefer to speak in person to family and friends rather than via other communication methods
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 157 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

7311140631 Doesn't (-2)
2%1%*2%13%3%apply at all

12%5%2%17%dd            65%acdef

3511236572 (-1)
1%1%*3%11%3%
5%9%2%21%ddf           63%acdef

12382342982133 (0)
3%10%5%10%31%11%
6%18%f11%20%fdf           46%acdef

45635099753324 (1)
11%17%11%23%23%17%
14%19%15%30%adfdf           22%adf

3542633742697013315 Totally (2)
83%71%83%61%22%66%applies to me
27%abce20%b28%abce20%bb             5%

SUMMARY CODES

3993264243691451663APPLY
93%88%94%84%45%83%
24%abc20%b26%abce22%bb             9%

10832377120NOT APPLY
2%2%1%5%24%6%
8%7%2%19%ddef          64%acdef

71*6115Don't know
2%**1%*1%

47%6%2%40%4%

1.746abce1.555b1.767abce1.393b0.3051.408bMean Score
0.7030.7920.5760.9501.2811.002Standard Deviation
0.0010.0020.0010.0020.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_20 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I prefer to speak in person to family and friends rather than via other communication methods
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 158 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

16414330617830724830617817013614310555248710391 Doesn't (-2)
87%70%78%60%46%37%78%60%52%41%38%37%53%50%52%apply at all
16%adefg14%adefgj29%adefgh17%defjk30%dj24%29%adefgh17%defjk16%defj13%14%10%53%defj   47%

hjklnkjkljkl

617223582922235354655371121192312 (-1)
3%8%6%12%12%14%6%12%11%14%15%13%11%12%11%
2%7%10%15%imo35%imo40%imo10%15%imo15%o20%imo24%imo16%imo49%imo    51%

21315381071141538386963511291462753 (0)
1%7%4%13%16%17%4%13%12%21%17%18%12%15%14%
1%5%o6%14%imo39%imno42%imno6%14%imo14%imo25%agimno23%imno19%imno47%imno   53%

91019197190191941305732991001994 (1)
5%5%5%6%11%14%5%6%12%9%15%11%10%10%10%
5%5%10%9%36%im45%hilmno10%9%20%imno15%29%ahilmn16%im50%im     50%

o

2131525861091525414553561211142355 Totally (2)
1%6%4%8%13%16%4%8%12%14%14%20%12%12%12%applies to me
1%5%6%11%o37%imo46%ahilmn6%11%o17%imo19%imo22%imno24%ahilmn51%imo    49%

oo

SUMMARY CODES

112334441571993444817611088220214434APPLY
6%11%9%15%24%30%9%15%25%23%29%31%21%22%22%
3%5%8%10%o36%hilmno46%ahilmn8%10%o19%hilmno18%imno25%ahilmn20%ahilmn51%imno   49%

ooo

1691593292133883403292132061831981416646061270NOT APPLY
90%79%84%72%59%51%84%72%63%54%53%50%64%62%63%
13%adefg13%adefgj26%adefgh17%adefjk31%27%26%adefgh17%adefjk16%dj14%16%11%52%defj   48%

hjklnkjkljkl

57133991332844201434Don't know
3%4%3%1%1%1%3%1%1%2%1%1%2%1%2%

16%22%38%9%28%25%38%9%5%23%13%13%58%42%

-1.746-1.366o-1.550-1.096imo-0.691hil-0.429agh-1.550-1.096imo-0.781imn-0.602hil-0.480ahi-0.361agh-0.865-0.792-0.829hilMean Score
mnoiklmnoomnolmnoiklmnomno

0.8181.2071.0541.3201.4721.5111.0541.3201.4931.4471.4791.5531.4561.4461.451Standard Deviation
0.0030.0070.0030.0070.0030.0030.0030.0070.0080.0060.0060.0080.0020.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_21 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I actively subscribe to email news letters or product updates from companies I like
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 158 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

621418377244241177176941621191308414412910391 Doesn't (-2)
62%42%64%58%41%42%81%60%49%37%75%59%44%38%52%apply at all
60%ajkn40%36%ajkn23%jkn23%17%17%afgh9%f16%f11%13%abcd8%bc14%bfjkn  12%

95137494678598174343141838492312 (-1)
9%14%8%11%13%14%4%11%13%13%8%13%12%14%11%

41%59%mo21%20%34%m25%m4%8%19%i19%i6%8%17%i      21%

11316258548577715505682357582753 (0)
11%16%10%13%14%18%3%10%15%17%5%16%17%17%14%
41%59%mo21%20%31%28%mo3%5%18%i20%i3%8%e21%eei     21%e

7412441347351983448101037421994 (1)
7%12%7%8%13%12%4%5%10%15%6%7%11%13%10%

37%63%mo20%17%37%mo26%mo5%4%17%24%hi5%5%19%i      21%

8215344381015262040548546542355 Totally (2)
8%15%7%9%17%12%3%13%12%17%5%4%14%16%12%applies to me

35%65%lmo19%16%43%almo22%3%8%i17%i23%i4%2%20%dedeimo  23%de

SUMMARY CODES

156278847217510316287410218168396434APPLY
15%28%14%17%30%25%7%18%22%31%11%11%25%29%22%
36%64%almo19%17%40%almo24%mo4%6%i17%i24%aghi4%4%19%dedeimo  22%ade

7155544262903192351851112051621441021831771270NOT APPLY
71%55%72%69%54%56%85%72%61%50%83%72%56%53%63%
56%ajkn44%34%ajkn23%jkn25%19%15%afgh9%f16%f13%11%abc8%bc14%bfkn   14%

2410205829145425434Don't know
2%1%3%1%1%1%4%1%1%1%2%1%1%1%2%

72%28%58%jn14%22%6%27%3%13%14%11%6%14%11%

-1.117-0.544alm-1.188-1.019-0.491alm-0.619lmo-1.630-1.023i-0.769i-0.389agh-1.451-1.176-0.612de-0.467ade-0.829eimMean Score
ooio

1.3351.5061.3071.3671.5461.4460.9741.4431.4501.5181.1391.1711.4921.5061.451Standard Deviation
0.0020.0030.0020.0050.0050.0060.0040.0150.0060.0060.0070.0110.0080.0070.001Error Variance
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Communication (QS8300 - 230711)

Q.8_21 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I actively subscribe to email news letters or product updates from companies I like
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 158 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

7922473755312032924723455710391 Doesn't (-2)
55%43%25%67%44%43%74%45%48%52%apply at all
76%i24%4%53%aefh12%h32%h24%abc23%ehi         54%

148832473359914651522312 (-1)
10%14%16%9%13%13%4%13%13%11%
64%36%10%g31%15%43%6%28%dd           66%d

1809527694513320911642753 (0)
13%16%19%8%16%17%6%18%14%14%
65%35%10%g25%16%g49%g7%33%ddg          60%d

1277219532710022461311994 (1)
9%12%13%6%10%13%6%9%11%10%

64%36%9%27%14%50%g11%23%g           66%

1637239544110123751372355 Totally (2)
11%12%26%7%15%13%7%14%12%12%applies to me
70%30%17%aefg23%18%g43%g10%32%dg           58%

SUMMARY CODES

290144581076820145121268434APPLY
20%25%39%13%25%26%13%23%23%22%
67%33%13%aefg25%16%g46%g10%28%ddg          62%d

940329606261554282612997101270NOT APPLY
66%57%41%76%57%56%78%58%61%63%
74%i26%5%49%aefh12%h34%h21%abc24%eh          56%

25922147871934Don't know
2%1%1%3%1%1%2%1%2%2%

75%25%6%61%11%22%23%20%56%

-0.907-0.635aj-0.003aefg-1.270-0.620g-0.596ag-1.349-0.662d-0.755d-0.829dgMean Score
1.4441.4541.5441.2551.5041.4711.2691.4861.4531.451Standard Deviation
0.0020.0040.0160.0020.0080.0030.0050.0040.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_21 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I actively subscribe to email news letters or product updates from companies I like
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 158 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

18311367084133156390276136913449732710391 Doesn't (-2)
33%30%43%41%39%48%54%65%23%45%51%48%64%52%apply at all
18%11%65%mn8%13%15%38%jk27%ahijk1%7%f13%f48%ffjklmn 31%acdef

72592113151427730102930125372312 (-1)
13%16%13%15%15%13%11%7%18%19%12%12%7%11%
31%25%91%13%g22%g18%g33%13%4%b13%b13%54%bbg     16%

10376255346651784692932147582753 (0)
19%20%16%16%19%16%11%11%17%19%12%14%11%14%
37%a28%a93%12%24%agh19%28%17%3%10%12%54%21%

805718819423385209723129311994 (1)
15%15%12%9%12%10%12%5%17%4%9%12%6%10%
41%a29%a95%10%21%g16%g43%g10%5%be3%12%65%beg      16%

109632263642407541141937119472355 Totally (2)
20%17%14%18%13%12%10%10%26%12%14%12%9%12%applies to me
46%al27%96%15%gh18%17%32%18%6%abc8%16%51%20%

SUMMARY CODES

1891204145684721606123256024778434APPLY
34%32%26%27%25%22%22%14%42%17%23%24%15%22%
44%al28%a96%a13%g19%g17%37%g14%5%abcde6%14%57%bbg     18%

25517288111518419946730522981646223641270NOT APPLY
46%46%56%56%54%61%65%72%41%64%63%60%71%63%
20%14%69%mn9%14%16%37%j24%aijk2%8%f13%f49%ffjlmn  29%acf

35232451210-14151334Don't know
*1%1%1%1%2%2%2%-1%2%1%3%2%
8%16%69%7%11%16%36%31%-4%12%45%39%

-0.254al-0.275al-0.587a-0.522agh-0.569agh-0.752g-0.882g-1.1610.032abc-0.808-0.788b-0.740b-1.129-0.829bgMean Score
de

1.5331.4711.4921.5281.4351.4501.4471.3621.5291.3791.5031.4581.3621.451Standard Deviation
0.0040.0070.0010.0110.0060.0060.0030.0040.0380.0130.0090.0020.0040.001Error Variance

 Page 2006

Communication (QS8300 - 230711)

Q.8_21 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I actively subscribe to email news letters or product updates from companies I like
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 158 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

33270721082910391 Doesn't (-2)
48%54%50%52%52%apply at all
32%68%20%80%

98133531782312 (-1)
14%10%13%11%11%
42%58%23%77%

103172602152753 (0)
15%13%14%13%14%
37%63%22%78%

75123421561994 (1)
11%9%10%10%10%
38%62%21%79%

82153491862355 Totally (2)
12%12%12%12%12%applies to me
35%65%21%79%

SUMMARY CODES

15827691342434APPLY
23%21%22%21%22%
36%64%21%79%

42984026310071270NOT APPLY
62%64%63%63%63%
34%66%21%79%

82643034Don't know
1%2%1%2%2%

23%77%12%88%

-0.756-0.868-0.803-0.836-0.829Mean Score
1.4431.4551.4461.4531.451Standard Deviation
0.0030.0020.0050.0010.001Error Variance

 Page 2007

Communication (QS8300 - 230711)

Q.8_21 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I actively subscribe to email news letters or product updates from companies I like
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 158 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

279510014656473018136519617510391 Doesn't (-2)
59%51%50%70%51%47%64%56%49%57%45%42%52%apply at all
3%9%10%14%abcefhikl5%5%3%b17%b3%5%9%b      17%

510212210924191124672312 (-1)
10%5%11%10%9%9%5%13%13%12%11%16%11%
2%4%9%9%4%4%1%18%l4%5%11%29%l

439281212136406931752753 (0)
8%21%14%6%11%13%13%13%8%10%15%18%14%
1%14%aej10%j5%4%5%2%15%2%3%11%jj      27%j

5152416121332511721471994 (1)
12%8%12%8%11%13%6%8%15%7%10%11%10%
3%7%12%8%6%7%1%13%5%3%11%24%

52320121917532101232492355 Totally (2)
12%12%10%6%18%17%10%10%13%13%15%12%12%applies to me
2%10%8%5%8%j7%j2%14%4%5%14%j21%

SUMMARY CODES

11374428313075720185396434APPLY
23%20%22%13%28%30%16%18%28%20%25%23%22%
2%9%10%6%7%j7%j2%13%5%j4%12%j22%j

3210412116766563222245621202411270NOT APPLY
69%56%61%80%61%56%69%69%62%69%57%57%63%
2%8%10%13%abcefhikl5%4%3%17%bl4%5%9%19%

-562-1121*7834Don't know
-3%3%1%-1%2%1%2%1%3%2%2%
-14%17%5%-4%3%7%4%1%20%25%

-0.930-0.769j-0.816j-1.315-0.659j-0.573j-1.102-0.979j-0.711j-0.929-0.638j-0.658fj-0.829jMean Score
1.4881.4691.4351.2201.5941.5851.4011.3861.5351.4701.5251.4221.451Standard Deviation
0.0430.0120.0100.0080.0270.0240.0460.0070.0170.0240.0140.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_21 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I actively subscribe to email news letters or product updates from companies I like
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 158 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

8494927479087420883110391 Doesn't (-2)
32%54%59%47%53%52%60%50%52%apply at all
8%91%i3%5%9%84%20%abi            80%

47184596211351962312 (-1)
18%11%10%9%4%12%10%12%11%
21%ah79%2%4%3%91%e15%e            85%

5322141333225402342753 (0)
20%13%8%13%19%13%12%14%14%
19%ah81%1%5%12%82%15%85%

2817151314166311681994 (1)
11%10%12%13%8%10%9%10%10%
14%86%3%7%7%84%15%85%

4119351723190282072355 Totally (2)
15%11%12%17%13%11%8%12%12%applies to me
17%82%2%7%10%81%12%88%

SUMMARY CODES

6836411303735659375434APPLY
26%21%23%30%22%21%17%23%22%
16%84%2%7%8%82%13%87%

1321133325697108524310271270NOT APPLY
50%65%69%56%56%64%70%62%63%
10%89%i2%4%8%85%19%bi            81%

825-152833134Don't know
3%1%-1%3%2%1%2%2%

25%75%-4%14%82%9%91%

-0.425ah-0.888-0.930-0.573-0.765-0.848-1.066-0.779c-0.829cMean Score
1.4481.4411.4881.5851.5041.4361.3481.4681.451Standard Deviation
0.0080.0010.0430.0240.0130.0010.0050.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_21 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I actively subscribe to email news letters or product updates from companies I like
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 158 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

86677914063922717386610391 Doesn't (-2)
49%52%78%48%50%76%49%52%apply at all
83%75%13%adegh61%22%17%ab83%

220175716752112202312 (-1)
12%12%4%13%11%5%12%11%
95%f76%f3%72%f23%f5%cf           95%c

2591951218376162592753 (0)
15%13%7%14%17%7%15%14%
94%f71%4%66%28%f6%c            94%c

188153914444101881994 (1)
11%10%5%11%10%5%11%10%
95%77%5%72%22%5%95%c

22818551794872282355 Totally (2)
13%12%3%14%11%3%13%12%applies to me
97%f79%f2%76%f21%f3%cf           97%c

SUMMARY CODES

416338143239318416434APPLY
23%22%8%24%20%8%23%22%
96%f78%f3%75%f21%f4%cf           96%c

108695414880627918410861270NOT APPLY
61%63%82%61%61%81%61%63%
85%75%12%adegh63%22%15%ab85%

231961310112334Don't know
1%1%3%1%2%5%1%2%

68%56%17%40%29%32%ab68%

-0.743f-0.815f-1.542-0.718f-0.816f-1.522-0.743c-0.829cfMean Score
1.4721.4671.0331.4891.4181.0471.4721.451Standard Deviation
0.0010.0010.0060.0020.0040.0050.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_21 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I actively subscribe to email news letters or product updates from companies I like
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 158 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

38114824213313410391 Doesn't (-2)
89%40%54%30%42%52%apply at all
37%abcde14%23%bce13%bce          13%c

20426153552312 (-1)
5%11%14%12%17%11%
8%18%f26%f23%ff            24%af

11734966762753 (0)
3%20%11%15%24%14%
4%27%adf18%f24%ff            28%acdf

5433777371994 (1)
1%11%8%18%12%10%
2%21%f19%f39%adff            19%f

4645898112355 Totally (2)
1%17%13%22%3%12%applies to me
2%27%abf25%bf42%abdfbf            5%

SUMMARY CODES

91069517548434APPLY
2%29%21%40%15%22%
2%25%abf22%f40%abdeff            11%f

4001903041861901270NOT APPLY
93%51%67%42%59%63%
32%abcde15%24%ce15%ce           15%c

94312634Don't know
2%1%1%3%2%2%

25%11%10%35%19%

-1.827-0.453abdf-0.880f-0.107abdef-0.844f-0.829fMean Score
0.6181.5241.4621.5701.1991.451Standard Deviation
0.0010.0070.0050.0060.0040.001Error Variance
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Communication (QS8300 - 230711)

Q.8_21 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - I actively subscribe to email news letters or product updates from companies I like
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f



Table 159 

AGEGENDER
75+65-7465+55-6435-5416-3465+55-6445-5435-4425-3416-24FemaleMaleTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

20221842027063169142027029533637132010769362012Unweighted Base
18820339129866266139129832733637628510329802012Weighted Base

964914543663014543402615151731112841 Doesn't (-2)
51%24%37%15%10%5%37%15%12%8%4%5%17%11%14%apply at all
34%adefg17%adefgh51%adefgh15%dej23%ej11%51%adefgh15%dej14%dej9%5%5%61%bdefj   39%

hijklmnjkljklnjkln

24265034512850343318151381821632 (-1)
13%13%13%11%8%4%13%11%10%5%4%5%8%8%8%
15%defj16%defj31%adefjk21%dej31%17%31%adefjk21%dej20%ej11%9%8%50%ej     50%

244367651321156765567665502081713793 (0)
13%21%17%22%20%17%17%22%17%23%17%18%20%17%19%
6%11%18%17%35%30%18%17%15%20%o17%13%55%45%

21315264199163526410099108562392394794 (1)
11%15%13%21%30%25%13%21%31%30%29%19%23%24%24%
4%7%11%13%imo42%adimno34%imno11%13%imo21%dimno21%dimno22%dimno12%50%imno   50%

164864852033186485941081681503093606695 Totally (2)
9%23%16%28%31%48%16%28%29%32%45%52%30%37%33%applies to me
2%7%o10%13%imo30%imo48%afghik10%13%imo14%imo16%imo25%afghik22%afghik46%imno   54%c

lmnolmnolmno

SUMMARY CODES

37791161484024811161481942082762055495991148APPLY
20%39%30%50%61%73%30%50%60%62%73%72%53%61%57%
3%7%o10%13%imo35%hilmno42%afghik10%13%imo17%imno18%hilmno24%afghik18%aghikl48%imno   52%c

lmnolmnomno

1197619577117581957773443028254193447NOT APPLY
63%37%50%26%18%9%50%26%22%13%8%10%25%20%22%
27%adefg17%adefgj44%adefgh17%defjk26%dej13%44%adefgh17%defjk16%defj10%7%6%57%defj   43%

hijklmnkjklnjkln

761371171373852221739Don't know
4%3%3%2%2%1%3%2%1%2%1%1%2%2%2%

19%15%34%19%28%19%34%19%8%20%14%5%56%44%

-0.8920.006imo-0.424o0.389imn0.648imno1.088afgh-0.424o0.389imn0.544imno0.751hilm1.079afgh1.099afgh0.4270.680c0.551imnoMean Score
oiklmnoonoiklmnoiklmno

1.3931.5071.5201.3991.2711.1131.5201.3991.3331.2001.0721.1671.4301.3521.398Standard Deviation
0.0100.0110.0060.0070.0030.0020.0060.0070.0060.0040.0030.0040.0020.0020.001Error Variance

 Page 2012

Communication (QS8300 - 230711)

Q.8_22 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - New communications methods have made my life easier
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h/i/j/k/l/m/n/o



Table 159 

SOCIAL GRADEAGE - FEMALEAGE - MALE
C2DEABC1DEC2C1AB65+55-6435-5416-3465+55-6435-5416-34Total

(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11328807134195093712351413353651851292963262012Unweighted Base
100810045884215864182171553343251741423283362012Weighted Base

187971276055428827372157172992841 Doesn't (-2)
19%10%22%14%9%10%41%17%11%7%33%12%9%3%14%apply at all
66%ajkn34%45%ajkln21%19%15%31%afgh9%f13%7%20%abcd6%b10%bbfkn    3%

98656038372732122314182128141632 (-1)
10%6%10%9%6%7%15%8%7%4%10%15%9%4%8%
60%40%37%n23%23%17%20%afg8%14%8%11%13%b17%9%

202176109941086839387060272663553793 (0)
20%18%18%22%18%16%18%25%21%19%16%18%19%16%19%
53%47%29%25%29%18%10%10%18%16%7%7%17%14%

209270103105162108263810075272699884794 (1)
21%27%18%25%28%26%12%25%30%23%15%18%30%26%24%
44%56%mo22%22%m34%mo23%m5%8%i21%i16%i6%5%21%eim     18%e

288381171117219162213710015143481031676695 Totally (2)
29%38%29%28%37%39%10%24%30%46%25%33%31%50%33%applies to me
43%57%lmo26%18%33%lmo24%lmo3%6%i15%i23%aghi6%7%15%i      25%acde

SUMMARY CODES

497651275222381270477520022669732022551148APPLY
49%65%47%53%65%65%22%49%60%70%40%51%62%76%57%
43%57%almo24%19%33%almo23%lmo4%7%i17%i20%ahi6%6%18%eeimo   22%acde

28516218798927012139603574385723447NOT APPLY
28%16%32%23%16%17%56%25%18%11%43%27%17%7%22%
64%ajkn36%42%ajkln22%kn21%16%27%afgh9%f13%8%17%abcd8%b13%bbfkn    5%

231517651110254356339Don't know
2%2%3%2%1%3%5%2%1%1%2%4%2%1%2%

60%40%44%16%12%27%27%a6%13%11%7%13%15%8%

0.3180.782almo0.2310.4380.780almo0.785almo-0.6810.305i0.619i1.001aghi-0.1120.482e0.678e1.171acde0.551eimoMean Score
1.4641.2891.5261.3681.2731.3131.3941.3861.2861.1941.6091.4121.2571.0251.398Standard Deviation
0.0020.0020.0030.0050.0030.0050.0090.0140.0050.0040.0140.0160.0050.0030.001Error Variance
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Communication (QS8300 - 230711)

Q.8_22 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - New communications methods have made my life easier
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e - a/f/g/h/i - a/j/k/l/m/n/o



Table 159 

CHILDRENWORKING STATUSMARITAL STATUS
part time (8-Widow\Married\

In FTUnemployed/not29 hrs perFull time (30+Divorced\Living as
NoneAnyeducationworkingweek)hrs per week)SeparatedSinglemarriedTotal

(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

141459815188727370133855711172012Unweighted Base
143557714782327277033451811612012Weighted Base

2374751933353103401422841 Doesn't (-2)
17%8%4%23%12%7%31%8%12%14%apply at all
83%i17%2%68%aefh11%h19%36%abc14%cehi        50%c

1382568911574129941632 (-1)
10%4%4%11%4%7%12%6%8%8%
85%i15%4%54%f7%35%25%c18%i           58%

257121231526613756952283793 (0)
18%21%16%19%24%18%17%18%20%19%
68%32%6%40%17%36%15%25%60%

3311483215372222511253024794 (1)
23%26%22%19%26%29%15%24%26%24%
69%31%7%32%15%g46%g11%26%ddg          63%d

4402298021582292742243726695 Totally (2)
31%40%55%26%30%38%22%43%32%33%applies to me
66%34%aj12%aefg32%12%44%g11%33%abddg          56%d

SUMMARY CODES

7713771133681545131253496751148APPLY
54%65%77%45%57%67%37%67%58%57%
67%33%aj10%afg32%13%g45%afg11%30%abddg          59%d

37572122814411014368235447NOT APPLY
26%12%8%34%16%14%43%13%20%22%
84%i16%3%63%aefh10%25%32%abc15%cehi        53%c

327-21810962339Don't know
2%1%-3%3%1%3%1%2%2%

83%17%-54%20%25%24%16%60%

0.4270.855aj1.197aefg0.1350.604g0.844ag-0.1470.909abd0.589d0.551dgMean Score
1.4431.2301.0801.5241.3021.2121.5631.2401.3451.398Standard Deviation
0.0020.0030.0080.0030.0060.0020.0070.0030.0020.001Error Variance
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Communication (QS8300 - 230711)

Q.8_22 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - New communications methods have made my life easier
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d - a/e/f/g/h - a/i/j
* small base



Table 159 

INTERNET ACCESSHOUSEHOLD SIZEADULTS IN HOUSEHOLD
Any OtherAny WorkAny Home

AccessAccessAccess5+43215+4321Total
(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

53532815432203313346944336215325310015432012Unweighted Base
550373157420733732871742354*15326010315132012Weighted Base

2217132152431106108313211281192841 Doesn't (-2)
4%4%8%7%7%9%15%25%5%9%8%12%23%14%apply at all
8%6%46%n5%8%11%37%jk38%ahijk1%5%7%45%djklmn 42%acdef

301910510201768481121582521632 (-1)
5%5%7%5%6%5%10%11%2%8%6%8%10%8%

18%12%65%6%12%11%42%29%ik1%7%9%51%32%

767329344705314369122649206863793 (0)
14%20%19%21%21%16%20%16%22%17%19%20%17%19%
20%19%78%12%19%14%38%18%3%7%13%55%23%

16511541654948416978133881249984794 (1)
30%31%26%26%28%26%24%18%23%25%31%24%19%24%
35%a24%87%11%20%g18%35%16%3%8%17%b52%20%

254145605831261352191062464903481436695 Totally (2)
46%39%38%40%37%41%31%25%45%42%35%34%28%33%applies to me
38%al22%90%a12%g19%g20%agh33%16%4%b10%b13%52%g      21%

SUMMARY CODES

4192601021137221219388184371021715982411148APPLY
76%70%65%66%65%67%54%43%69%66%66%58%47%57%
37%al23%a89%a12%gh19%agh19%agh34%g16%3%b9%b15%b52%bbg     21%

513623725444817515542536210171447NOT APPLY
9%10%15%12%13%15%24%37%8%16%14%20%33%22%

11%8%53%n6%10%11%39%ijk35%ahijk1%6%8%47%dijklm 38%acdef
nn

34222381214115171639Don't know
*1%1%1%1%2%2%3%1%1%2%2%3%2%
7%9%57%4%8%20%32%36%2%3%12%43%40%

1.098al0.955a0.810a0.869agh0.836agh0.862agh0.462g0.0661.020b0.836b0.798b0.599b0.1880.551bgMean Score
1.0811.1001.2571.2141.2011.2861.4041.5501.1421.2891.2151.3591.5421.398Standard Deviation
0.0020.0040.0010.0070.0040.0050.0030.0060.0210.0110.0060.0020.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_22 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - New communications methods have made my life easier
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f - a/g/h/i/j/k - a/l/m/n
* small base



Table 159 

CHIEF INCOME EARNERPRINCIPAL SHOPPER
NoYesNoYesTotal
(e)(d)(c)(b)(a)

719129341315992012Unweighted Base
697131541815942012Weighted Base

78206472372841 Doesn't (-2)
11%16%11%15%14%apply at all
28%72%e17%83%

41122341291632 (-1)
6%9%8%8%8%

25%75%21%79%

151228643143793 (0)
22%17%15%20%19%
40%60%17%83%

182296973824794 (1)
26%23%23%24%24%
38%62%20%80%

2314381724976695 Totally (2)
33%33%41%31%33%applies to me
34%66%26%ab74%

SUMMARY CODES

4137352698791148APPLY
59%56%64%55%57%
36%64%23%b77%

11932781366447NOT APPLY
17%25%19%23%22%
27%73%e18%e            82%

142553439Don't know
2%2%1%2%2%

36%64%12%88%

0.6530.4960.757b0.4960.551Mean Score
1.3081.4411.3651.4021.398Standard Deviation
0.0020.0020.0050.0010.001Error Variance

 Page 2016

Communication (QS8300 - 230711)

Q.8_22 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - New communications methods have made my life easier
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e



Table 159 

ITV REGIONS (BARB)
STV Central/STVMeridian
North & BorderWestcountry(South &

UTV(Scotland &GranadaTyne TeesCentralAnglia(SouthSouth
(Ulster)Border)(North West)Yorkshire(North East)WalesWest(Midlands)(East)West)East)LondonTotal

(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

511892151959410444295142931704202012Unweighted Base
46*185199210110*100*46*3227390*2124202012Weighted Base

1028303515142040132224332841 Doesn't (-2)
22%15%15%17%14%14%44%12%17%24%12%8%14%apply at all
3%b10%11%b12%b5%5%7%abcefhi14%4%b8%abcf9%b      12%

jkl

21315255131335715301632 (-1)
3%7%8%12%4%13%2%10%7%7%7%7%8%
1%8%9%15%3%8%*20%3%4%9%19%

125038372220966121023813793 (0)
26%27%19%18%20%20%19%20%17%11%11%19%19%
3%c13%acd10%10%6%5%2%17%c3%3%6%21%

939484320192801817661184794 (1)
20%21%24%20%18%18%5%25%25%19%31%28%24%
2%8%10%g9%4%4%*17%g4%g4%14%gg      25%g

125065684534131022430791476695 Totally (2)
27%27%33%32%41%34%28%32%33%33%37%35%33%applies to me
2%7%10%10%7%5%2%15%4%4%12%22%

SUMMARY CODES

218911311165531518242471452651148APPLY
47%48%57%53%59%52%32%57%58%52%68%63%57%
2%8%10%g10%6%g5%1%16%g4%g4%13%agjlmg      23%gl

114145602027217218294063447NOT APPLY
25%22%23%29%18%27%46%22%24%32%19%15%22%
3%9%10%13%b4%6%b5%abcfikl16%4%6%b9%b      14%

162231121551039Don't know
2%3%1%1%3%1%3%1%1%5%2%2%2%
3%14%6%5%8%2%3%5%2%12%f13%27%

0.2800.392g0.523g0.402g0.709g0.459g-0.3150.539g0.495g0.3060.771g0.773adgj0.551gMean Score
l

1.4831.3701.4121.4701.4181.4331.7301.3571.4641.6241.3431.2351.398Standard Deviation
0.0440.0100.0090.0110.0220.0200.0700.0060.0150.0300.0110.0040.001Error Variance
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Communication (QS8300 - 230711)

Q.8_22 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - New communications methods have made my life easier
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m
* small base



Table 159 

ETHNIC ORIGINCOUNTRYAREA
Northern

Minority EthnicWhiteIrelandWalesScotlandEnglandRuralUrbanTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

281172351104176168136116512012Unweighted Base
262174346*100*171169434516672012Weighted Base

13270101427233732112841 Doesn't (-2)
5%16%22%14%16%14%21%13%14%apply at all
5%95%i3%5%10%82%26%abi            74%

815521313135321311632 (-1)
3%9%3%13%8%8%9%8%8%
5%95%i1%8%8%83%19%i            81%

46330122047299802983793 (0)
18%19%26%20%28%18%23%18%19%
12%87%3%5%13%ad79%21%79%

7340691932419734064794 (1)
28%23%20%18%19%25%21%24%24%
15%85%2%4%7%87%15%85%

115550123446577845866695 Totally (2)
44%32%27%34%27%34%24%35%33%applies to me
17%ah82%2%5%7%86%13%c            87%c

SUMMARY CODES

1889552153789961569911148APPLY
72%55%47%52%46%59%45%59%57%
16%ah83%2%5%7%87%e14%ce           86%c

21425112740368105342447NOT APPLY
8%24%25%27%23%22%30%21%22%
5%95%i3%6%9%82%23%abi            77%

6331163133539Don't know
2%2%2%1%3%2%1%2%2%

16%84%3%2%14%81%9%91%

1.052ah0.4740.2800.4590.3430.5840.1820.628c0.551cMean Score
1.1041.4221.4831.4331.3891.3931.4541.3741.398Standard Deviation
0.0040.0010.0440.0200.0110.0010.0060.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_22 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - New communications methods have made my life easier
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g - a/h/i
* small base



Table 159 

Q.1 TELEPHONE IN HOUSEHOLDQ.1 USE MOBILE
Mobile phoneMobile phone

All mobileAll landlineLandline onlyand LandlineonlyNoYesTotal
(h)(g)(f)(e)(d)(c)(b)(a)

17791476181129548423317792012Unweighted Base
17831505180132545822917832012Weighted Base

1892218313850951892841 Doesn't (-2)
11%15%46%10%11%42%11%14%apply at all
66%78%eh29%adegh49%18%34%abbeh          66%

1441341711727191441632 (-1)
8%9%9%9%6%8%8%8%

88%82%10%72%17%12%88%

3382813224988413383793 (0)
19%19%18%19%19%18%19%19%
89%74%8%66%23%11%89%

44536027333112344454794 (1)
25%24%15%25%24%15%25%24%
93%f75%6%70%f23%7%c            93%c

64448916473171256446695 Totally (2)
36%32%9%36%37%11%36%33%applies to me
96%f73%f2%71%f26%f4%cf           96%c

SUMMARY CODES

1089848438062835910891148APPLY
61%56%24%61%62%26%61%57%
95%f74%f4%70%f25%f5%cf           95%c

3333549925577114333447NOT APPLY
19%24%55%19%17%50%19%22%
74%79%deh22%adegh57%17%26%ab74%

24216159152439Don't know
1%1%3%1%2%6%1%2%

62%55%15%39%23%38%ab62%

0.689afg0.513f-0.7110.676fg0.728fg-0.5860.689ac0.551cfMean Score
1.3251.4081.4211.3241.3261.4711.3251.398Standard Deviation
0.0010.0010.0120.0010.0040.0100.0010.001Error Variance
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Communication (QS8300 - 230711)

Q.8_22 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - New communications methods have made my life easier
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c - a/d/e/f/g/h



Table 159 

CLUSTER_5B
ConventionalEnglightenedIndiscriminateSuperCommunication

communicatorscommunicatorscommunicatorscommunicatorsBy-passersTotal
(f)(e)(d)(c)(b)(a)

4443544454393302012Unweighted Base
4293734504403202012Weighted Base

1807487432841 Doesn't (-2)
42%2%11%1%13%14%apply at all
63%abcde2%17%ce2%ce           15%ce

6712329421632 (-1)
16%3%7%2%13%8%
41%acde8%20%c5%ce           26%acde

84669043963793 (0)
19%18%20%10%30%19%
22%c17%c24%c11%c            25%acdef

57111106126784794 (1)
13%30%24%29%24%24%
12%23%f22%f26%ff            16%f

28172165248576695 Totally (2)
6%46%37%56%18%33%applies to me
4%26%abf25%bf37%abdefbf            8%f

SUMMARY CODES

852832713741341148APPLY
20%76%60%85%42%57%
7%25%abdf24%bf33%abdefbf           12%f

24719811585447NOT APPLY
58%5%18%3%27%22%
55%abcde4%18%ce3%ce           19%cde

14497539Don't know
3%1%2%2%1%2%

36%11%22%19%12%

-0.7581.166abdf0.696bf1.389abdef0.201f0.551bfMean Score
1.3140.9591.3280.8611.2661.398Standard Deviation
0.0040.0030.0040.0020.0050.001Error Variance
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Communication (QS8300 - 230711)

Q.8_22 I am now going to read out some statements and would like you to tell me how much each one applies to you using a scale of 1 to 5,
where 1 is Doesn't apply to you and 5 Totally applies to you. - New communications methods have made my life easier
Base: All adults in UK

Fieldwork : 16/03/12 - 20/03/12 (Week 11)
Proportions/Means: Columns Tested (1% risk level) - a/b/c/d/e/f


