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Source: Ofcom Children’s Media Lit Tracker 2017. QP22A/ QC6. Does your child ever use the YouTube website or app? (prompted responses, single coded) .
Responses from parents for 3-7 year olds and from children aged 8-15.
Base: Parents of children aged 3-4 (677) or 5-15 (1388 aged 5-15, 412 aged 5-7, 497 aged 8-11, 479 aged 12-15). Significance testing shows any change between 2016 and 2017.




m Only uses YouTube Kids app

Uses YouTube Kids app and main YouTube website/ app
m Only uses YouTube website/app
® Don't know
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Source: Ofcom Children’s Media Lit Tracker 2017. QP22B - Do they use the main YouTube website or app, or the app that is aimed specifically at under 5s called YouTube Kids, or do
they use both? (unprompted responses, multi-coded).
Base: Parents of children aged 3-7 whose child uses the YouTube website or app (325 aged 3-4, 285 aged 5-7).
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Source: Online survey with children aged 12-15
Q1 — Here are some companies that you may have heard of. Can you please pick those ones that you know? (prompted responses, multi coded)

Base: Children aged 12-15 who go online (500).
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Source: Online survey with children aged 12-15.

Q2A - Can you please pick those that you ever use to watch TV programmes, films, videos or clips? (prompted responses, multi -coded) / Q2B - Please now sort these into two groups based on how often you
watch TV programmes, films, videos or clips on them. Can you click on each picture and drag it onto one of these two groups that best describes how frequently you use them to watch things - | sometimes watch
things on these / | often watch things on these. (prompted responses, single coded). Base: Children aged 12-15 who go online (500).
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Source: Online survey with children aged 12-15
Q4 - Which one of these would you miss the most if you couldn't watch it anymore? (prompted responses, single coded).
Base: Children aged 12-15 who go online (500).
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m Prefer to watch YouTube videos Prefer to watch TV programmes on a TV set

m Like both the same m Don't know
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Source: Ofcom Children’s Media Lit Tracker 2017.
QC7C — Do you prefer to watch YouTube videos, TV programmes on a TV set, or do you like both the same? (unprompted responses, single coded)
Base: Children aged 8-15 who use the YouTube website or app and watch TV on a TV set (367 aged 8-11 and 393 aged 12-15).




Older children are more likely to watch humorous content and music videos on
YouTube while younger children are more likely to watch animation or songs

Content ever watched by all who use the YouTube website or app Agec' S Asgle;i A5967d 'gglef f‘gi‘;

Base 1100

Funny videos/ jokes/ pranks/ challenges 37% 69% 53% 76% 71%
Music videos 33% 62% 40% 61% 75%
Cartoons/ animations/ mini-movies or songs 84% 48% 69% 47% 35%
‘How-to’ videos or tutorials about hobbies/ sports/ things 16% 40% 28% 45% 43%
they are interested in

Game tutorials/ walk-throughs/ watching other 12% 39% 30% 42% 40%
people play games

Vloggers or YouTube personalities 6% 32% 16% 35% 40%
Film trailers, clips of programmes, 'best-bits' or 8% 31% 16% 26% 43%
programme highlights

Sports/ football clips or videos 4% 28% 14% 33% 32%
Whole programmes or films 13% 22% 14% 22% 27%
‘Unboxing' videos - e.g. where toys are unwrapped 26% 21% 20% 23% 20%

or assembled

Source: Ofcom Children’s Media Lit Tracker 2017.
QP22C/ QC7A — Here is a list of the sort of things that your child may have watched on YouTube. Which if any of these types of things do they watch on YouTube? (prompted
responses, multi-coded) Responses from parents of 3-7s year olds and from children aged 8-15
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Source: Ofcom Children’s Media Lit Tracker 2017. QP22D/ QC7B — And which one of these things is their favourite thing to watch on Challenges
YouTube? (prompted responses, single coded). Responses from parents of 3-7s year olds and from children aged 8-15.
Base: Parents whose child uses YouTube website or app aged 3-4 (325) or 5-15 (1100 aged 5-15, 285 aged 5-7, 388 aged 8-11, 427 aged 12-15).
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Makes you laugh 74

Relaxes you or helps you take time out

Gives you something to talk about with
friends

Helps you to learn about or find out
new things
Makes you think

Gives you something to talk about with
family

Inspires you to try something new or
different

Shocks or scares you

Source: Online survey with children aged 12-15
Q5 - Here are some reasons why you might choose to watch something. Click on each reason if you think it is important to you when choosing something to

watch? iiromited resionses, multi-codedi. Base: Children aied 12-15 who io online iBOOi
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helps you take something to talk about or find out something to talk try something
time out about with  about new things about with family new or different
. friends :
mYouTube Netflix m BBC1/BBC2 TV m Channel 4 Disney Channel
Source: Online survey with children aged 12-15
Q7/Q8/Q9/Q10/Q11/Q12/Q13 - Which one of these would you choose first to watch something that....... (prompted responses, multi-coded)

Base: Children aged 12-15 who go online that say it is important that the content they watches (variable base
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m Important = Neither/ Don't know = Not important

Importance of watching things that include....

people your age  Aged 12-15 36
people doing the same sort of things )
that you and your friends do Aged 12-15 = f
people that live in the same part of the Aged 12-15
country as you

people that look like you  Aged 12-15

Source: Online survey with children aged 12-15
Q6 - How important is it to watch things that include........ (prompted responses, single coded)
Base: Children aged 12-15 who go online (500
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mYes No ® Don't know

There are enough programmes....

8-11
for children my age

that show children doing the sorts
of things me and my friends do 12-15

that show children that live in the
same part of the country as me 12-15

Source: Ofcom Children’s Media Lit Tracker 2017.
QCA4A/B/C/D —I'm going to read out some things about the TV programmes that you watch. Which answer would you choose for each (prompted responses, single coded)
Base: Children aged 8-15 who watch TV at home or elsewhere (488 aged 8-11, 467 aged 12-15).




Want to know more?

www.ofcom.orqg.uk/medialiteracy

www.ofcom.orqg.uk/marketresearch
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