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PSB spend

Overall, the PSB channels spent £2.91bn on content in making communications ok
2016, a 1% increase on 2014

Figure 1: PSB network spend, by channel (Em)
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PSB spend

Ofcom

PSB spend on first-run UK-originated content stood at making communications work
£2.6bn in 2016, an increase of 2% in real terms on 2014

Figure 2: PSB network spend on first-run UK originations, by channel (Em)
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PSB spend

Ofcom

Spend on first-run UK originations was level with that of making communications wor
2014 in the year that BBC Three moved to an online platform

Figure 3: PSB network spend on first-run UK originations, by sector (£bn)
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PSB spend

Ofcom

Spend on new UK content at peak time stood at £1.63bn in TR
2016, a 1% decrease in real terms on 20159.

Figure 4: PSB network spend on first-run UK originations during peak hours, by channel (Em)

1,896 1878 1,897 1886
1807 9% 1,804

124 148 138 125 129 1,701
1,638 297 grem BEIN [ 61 | .1.97. 6% 0y 104 T e 1614 1643 1,634
1521 1540 60 ) 106 e 103 107 ﬁ.
1456 28 007 236 i mm WA .137- mim
m$m wiim 220 278
646
554
217 216

220

1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

m BBC One BBC Two m |TV/ITV Breakfast Channel4 = Channel 5 BBC Portfolio

Source: Ofcom/broadcasters Note: figures are expressed in 2016 prices. BBC portfolio figures include BBC Three, BBC Four, CBBC, CBeebies, BBC Newg
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PSB spend

Ofcom

In 2016, daytime spend on first-run UK originations reached | EEETE
its highest level since 2012 in real terms, at £670m.

Figure 5: PSB network spend on first-run UK originations during daytime, by channel (Em)
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PSB spend
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PSB spend on acquisitions and repeats made up 11% of all | EEESIIEEETE
PSB channel spend in 2016.

Figure 6: PSB network spend on first-run UK originations, acquisitions and repeats (£bn)
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PSB spend

Spend on first-run UK originations for the nations and
regions increased by 2% in real terms to £276m in 2016.
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Figure 7: PSB spend on first-run UK originations for the nations and regions (£m)
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PSB spend

Share of spend on first-run UK originations slightly higher on |
internal rather than external productions in 2016.

Figure 8: Relative share of spend on first-run UK originated content; in-house vs. external productions
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PSB spend

The BBC and ITV continued to invest more on internal making communications wor
productions than they did on external commissions in 2016

Figure 9: Spend on first run commissions by PSB channels: 2011 to 2016 (Em)
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PSB spend

The PSB channels spent more on factual content than on
any other individual genre in 2016

Figure 10: PSB network spend, by genre (£m)

3713 3,769 3889 3805 3762

making communications work
for everyone

3,648 3583
3388 196 183 109 140 5 124
3,257 688 529 3241 3,300
3,086 454 160 ) 588 676 508 126 115 3,072 3026
2921 4q5 o 008 1o . 2871 gog 2.908
196 4pp 08 231 28 gm 2 B B w00 99 g9
354 20 219 645 150 190 [T 0 404 ss1 a4z 5%
210 438 413 160 182 159 153 151
508 556 619 4 148 151 /
482 2802621 .. % Mo
o8 981 1026 210 TS 468
915 721 719 301
756 757 799 828 665 gy 279 248
M 471 386 348 362 364
506
472 I 538 [ 503 [l 495 S B Bl ES M 491

422 B 410

1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016
m News and current affairs = Arts and classical music ® Religion and ethics Education ® Factual Drama
m Soaps m Entertainment = Comedy Feature films Sports Children's

Source: Ofcom/broadcasters. Note: figures are expressed in 2016 prices. Figures include PSB services: BBC One, BBC Two, BBC Three, BBC Four,

CBBC, CBeebies, BBC News, BBC Parliament, ITV, ITV Breakfast, Channel 4 and Channel 5. The analysis does not include S4C, BBC Alba or BBC HD.

Figures exclude nations'/regions' programming. Prior to 2006, spend on soaps was included in ‘drama’ and spend on comedy was included in
‘entertainment’.

12



PSB Spend

In a World Cup and Olympic year, new UK sports content making communications wor
had the greatest increase in spend of all genres in 2016.

Figure 11: PSB network spend on first-run UK originations, by genre (Em)
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PSB hours

Ofcom

In 2016, the PSB channels broadcast the greatest number of |EEEEEEEETE
first-run UK originated hours since 2008

Figure 12: PSB first-run UK originated network hours, by channel (hours)
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PSB hours

News and current affairs content made up most of the new making ommunicatins work
UK content broadcast on the PSB channels in 2016

Figure 13: PSB first-run UK originated hours, by genre
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PSB hours
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The commercial PSB portfolio services and the BBC's online |y
services make a valuable contribution to PSB provision

Figure 14: Commercial PSB portfolio and BBC online services’ first-run UK originated hours, by genre
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PSB hours

Hours of first-run UK originations for the nations and regions
decreased to 10,754 hours in 2016.
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Figure 15: PSB hours of first-run UK originations for the nations and regions
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The PSB channels broadcast 17,272 hours of news content | EEE-EETEET
in 2016.

Figure 16: Volume of hours of UK/national news, all day
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The PSB channels broadcast 3,197 hours of news content making communications wor
during peak time in 2016.

Figure 17: Volume of hours of UK/national news, peak time
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Current affairs

In 2016, current affairs spend was at its highest level since making Communictions work
2009, at £92m.

Figure 18: Volume of hours of current affairs, all day
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Current affairs

There was a year-on-year increase of 44 hours in the
amount of current affairs shown at peak time in 2016.
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Figure 19: Volume of hours of current affairs, peak time
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There was an increase in both hours and spend on new UK

children’s hours across the PSB channels.
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Figure 20: Volume of hours of first-run UK-originated children’s programming, all day
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Formal education

There were 63 hours of formal education programming
broadcast across the PSB channels in 2016

Figure 21: Volume of hours of formal education programming, all day
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OfFcom
In 2016, both the BBC and ITV broadcast the most hours of | EEERIEEEEET

new UK drama since 2012

Figure 22: Volume of hours of first-run UK originated drama programming, all day
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Ofcom

BBC One saw levels of new UK soaps drop below 300 hours e
a year for the first time since 2006

Figure 23: Volume of hours of first-run UK originated soaps, all day
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Ofcom

Levels of first-run UK originated comedy programming making communications ok
continued to decline in 2016

Figure 24: Volume of hours of first-run UK originated comedy programming, all day
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Contemporary music

There were fewer than 100 hours of new UK contemporary
music content broadcast across the PSB channels in 2016

Figure 25: Volume of hours of first-run UK-originated contemporary music programming, all day
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Religion and ethics

Hours of religion and ethics programming broadcast on the

Ofcom

EE——— B ————
making communications work
for everyone

PSB channels dropped below 200 hours in 2016

Figure 26: Volume of hours of religion and ethics programming, all day
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Arts and classical music
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In 2016, hours of arts and classical music programming on making Communictions work
the PSB channels reached its highest level since 2013.

Figure 27: Volume of hours of arts and classical music programming, all day
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There was a slight decrease in the number of specialist making communications wor
factual hours broadcast in 2016.

Figure 28: Volume of hours of specialist factual programming, all day
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Source: Ofcom/broadcasters Note: Spend is given in 2016 prices. Output hours are based on slot times. 32



In 2016, hours of new UK specialist factual programming
decreased by 58 hours compared to 2015.
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Figure 29: Volume of hours of first-run UK originated specialist factual programming, all day
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Spend on new UK general factual content was at its highest |
recorded level in real terms in 2016.

Figure 30: Volume of hours of first-run UK originated general factual programming, all day
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Driven by Channel 5, there was a 38% increase in new UK

factual entertainment programming in 2016.
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Figure 31: Volume of hours of first-run UK-originated factual entertainment programming, all day
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The Olympics, Paralympics and European football
championships led to a big year of sport in 2016.

Figure 32: Volume of hours of sport programming, all day

Spend £676m £508m £606m £486m £672m £518m £590m £404m £551m £443m £532m
4,715

4194 4,228

3,537 3,561

3,277 3,35 80 34
B 2w 2N 28m4 2871

725 226 - 130 | S 150 |
809 699 - 804

807 710 384 563
489 378 654 398 1 vy 304

347
o 338 370 - o

988

1,019 976 1,095 1122
...-.-...-
2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

m BBC One BBC Two mITV/ITV Breakfast Channel4 m Channel 5 BBC Three mBBC Four

Source: Ofcom/broadcasters Note: Spend is given in 2016 prices. Output hours are based on slot times.

36




