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Question 1: Do you agree with the criteria against which we propose to 
assess the functioning of the pay TV sector?: 

Question 2: Does our overview of the pay TV market fairly reflect the 
key developments within this market?: 

Question 3: Do you agree with our analytic framework for the pay TV 
value chain? If not, why not?: 

Question 4: Are there any additional comments or evidence which you 
wish to provide?: 



Question 5: Do you agree with the views we have expressed as to the 
level of platform and content choice available?: 

Question 6: Do you agree with our analysis of innovation levels in UK 
pay TV? Do you agree with our assessment of what has driven 
innovation in the past, and what will drive it in the future?: 

Question 7: Do you agree with our analysis of pricing structures in UK 
pay TV? Do current pricing structures act in the aggregate interests if 
consumers?: 

Question 8: Do you agree with our assessment that there is currently 
insufficient evidence to support a conclusion that prices in the UK are 
excessive?: 

Question 9: Do you agree with our initial assessment that there is not 
convincing evidence to support the claim that the industry is earning 
excessive profits? Is there evidence to support the suggestion that Sky is 
pursuing objectives other than short term profitability?: 

Question 10: Are there any other comments or evidence which you wish 
to provide?: 

Subscriptions to Sky TV, Do not take individual circumstances into consideration, 
with reference to premises size and likely catchment area eg a small village pub will 
not draw in enough customers to cover the cost of subscription that retailers demand. 
Premises in urban areas have more chance to profit from pay tv.  
Even for high profile soccer matches I can only expect 15 viewers at most. These do 
not generate enough revenue to cover costs of subscription.  
Individual circumstances need to be taken into consideration not just price based on a 
premises rateable value.  

Question 11: What is your view on our approach to defining markets?: 

Question 12: Do you agree with our definitions of premium content 
markets?: 

Question 13: Do you agree with our preliminary conclusions on basic / 
free-to-air markets?: 

Question 14: Do you agree with our assessment of market power?: 

Question 15: Have we identified the correct set of intrinsic market 
characteristics? Are there any that you would add?: 

Question 16: Have we correctly captured the role of vertical 
integration?: 



Question 17: Do you agree with our assessment of the effects of content 
aggregation on retail competition?: 

Question 18: Do you agree with our summary of the possible issues 
relating to the short-run operation of the market?: 

Question 19: Do you share our possible concerns over the long-run 
operation of the market?: 

Question 20: What do you see as the impact of these considerations on 
consumers?: 

Comments: 

Sell Cheaper and gain a larger customer base!!! 

 


