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A1B. Is this a smartphone? A smartphone is a phone on which you can send and receive emails, use apps, view websites and generally go online. Popular brands include iPhone and Samsung Galaxy. (SINGLE CODE) ..........cccccnununineineenienienienineneineieeeenens 68
Base : All respondents who use a mobile phone
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Base : All respondents
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AC1. Do you or does anyone in your household have access to the internet at home (via any device, e.g. PC, mobile phone etc)? IF YES - And do you personally use the internet at home? (SINGLE CODE) .........c.vcuuiueiemeinimerineirineeseissessesesesesesssesseseeees 122
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Base : All respondents that do not use the internet at home or elsewhere
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AC4. And when you asked someone else to do something for you on the internet in the past year, was it to do any of the following or to do something else? (MULTI CODE)
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Base : All respondents that go online (at home or elsewhere)

M6D. You said that you only go online using a smartphone. I Which one of these statements best applies to how frequently, if at all, you feel disadvantaged by relying only on a smartphone to go online? (SINGLE CODE) .........cccoveiineimienrineireinerecseeesneeennns 182
Base : All respondents that go online (at home or elsewhere) that only use a smartphone to go online
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IN2. How long ago did you first start going online? Please think about wherever you first started going online — perhaps at home, work, school, college, or anywhere else using any type of device. (SINGLE CODE) ...........ccoevuirnerninenireineierinenssnessseeeceenns 185
Base : All respondents that go online (at home or elsewhere)
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IN61. In the past 12 months have you helped anyone to do something online that they were unable to do for themselves? For example, this might be helping a friend or relative to get online, to shop online, to bank online or to help with social media or
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Base : All respondents that go online (at home or elsewhere)
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Base : All respondents that go online (at home or elsewhere) that have helped someone to do something online
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Base : All respondents that go online (at home or elsewhere) that have helped someone to do something online
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Base : All respondents that go online (at home or elsewhere)
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IN3C. How confident are you in recognising what is advertising and what is not, when you see or read things 0nliNE? (SINGLE CODE) ..........ccuuiuiuiiiiiieeeiniiesinetees et ssse st £ bbb £t 226
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IN3D. How confident are you in judging whether the information you see or read onling is true or falSe? (SINGLE CODE) .......c.cuuuiuiiriiiiieiiseiiiiesiseeecesesstsse st esse bbb s8££ 488888 bbbt 229
Base : All respondents that go online (at home or elsewhere)
IN3E. How confident are you in judging whether an email, text or online message you receive is potentially suspicious or @ SCaM? (SINGLE CODE) .........cuuiuimiiiiiiieiiciiireisseseiistsse sttt 232
Base : All respondents that go online (at home or elsewhere)
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Base : All respondents that go online (at home or elsewhere)
SUMMARY OF ONLINE ACTIVITIES UNDERTAKEN .......couiietteitriuriiesieiseisessetseeseesssstseeseessessssesssssessessssssssssassassessassessssassessessessessessessessessssssssessssasssssassassassssassessassessessessessessessessessessesssssnssesssssssssssssassassessassassassessessessessessessessessessnssessessnssnssnssesassassassansassassastessassassassessessns 244
Base : All respondents that go online (at home or elsewhere)
BREADTH OF USE OF THE INTERNET = OUT OF 13 TYPES OF ACTIVITY ... oouitrteeeeeueereeeseteseesseesssesssssseessseessaesssesssassssesssassssessssessesssesssoesssssssassssesssassssesssssssesssessssesssesssassssesssaesssesssesssesssaessesssesssesssassssesssesssaesssesssassssesssaesssesssaessessseessaesssesssssssesssaessnesssssansssns 255

Base : All respondents that go online (at home or elsewhere)

IN5C. You said earlier that you don’t go online to complete government processes (such as updating Universal Credit, renewing a driving licence or a passport). Which of these are reasons why you don’t do this online? (MULTI CODE) .........cccoeuniureuneeneineeneenes 258
Base : All respondents that go online (at home or elsewhere) that do not go online to complete government processes

IN27A. AGREEMENT WITH STATEMENTS ABOUT BEING ONLINE: Internet users must be protected from seeing inappropriate or offensive content. (SINGLE CODE) .......c.cuuiuuiiiiiriiiierieissise e essesse s ss sttt bbbt 264
Base : All respondents that go online (at home or elsewhere)

IN27B. AGREEMENT WITH STATEMENTS ABOUT BEING ONLINE: | think people should have the right to hide their identity online in order to express their views anonymously. (SINGLE CODE) ..........cuuuiuiriireriiniieissiesissiesssisessssssssesessssssesssssesssessssens 267
Base : All respondents that go online (at home or elsewhere)

IN27C. AGREEMENT WITH STATEMENTS ABOUT BEING ONLINE: | think it is important that people can say what they want online even if it is controversial or hurtful to others. (SINGLE CODE) ..........ccuuuiuirmiiernicinierierissiessseeesisesssseesssssessseesesessesens 270
Base : All respondents that go online (at home or elsewhere)
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IN27D. AGREEMENT WITH STATEMENTS ABOUT BEING ONLINE: Websites and apps should be responsible for monitoring the content that is posted on their sites/ @pps. (SINGLE CODE) .........c.cuuuriireiiiinimiesiseisiseesse e ssesesessesssessssssssssessesssessesenees 273
Base : All respondents that go online (at home or elsewhere)
IN27E. AGREEMENT WITH STATEMENTS ABOUT BEING ONLINE: | worry about whether something | say online could cause me problems in the future. (SINGLE CODE) ..........coiuriuiuiiuiineiniiniiseiseeeee ettt sttt s et 276

Base : All respondents that go online (at home or elsewhere)

IN27F. AGREEMENT WITH STATEMENTS ABOUT BEING ONLINE: For me, the benefits of being online outweigh the risks. (SINGLE CODE)
Base : All respondents that go online (at home or elsewhere)

IN27G. AGREEMENT WITH STATEMENTS ABOUT BEING ONLINE: Being online has helped me to learn @ new SKill. (SINGLE CODE) .......c..ccuuiiiuiiieiseieeseesesisesissessss s sse s ss s 18488888 282
Base : All respondents that go online (at home or elsewhere)

IN27H. AGREEMENT WITH STATEMENTS ABOUT BEING ONLINE: Being online has helped me broaden my understanding or view of the world. (SINGLE CODE)
Base : All respondents that go online (at home or elsewhere)

IN271. AGREEMENT WITH STATEMENTS ABOUT BEING ONLINE: When | visit websites or apps, | usually accept the terms and conditions without reading them. (SINGLE CODE) ..........cceuiuiiriiiiiniieiie st 288
Base : All respondents that go online (at home or elsewhere)

M6A. AGREEMENT WITH STATEMENTS ABOUT SMARTPHONE USE: Completing forms and working on documents is more difficult on my smartphone than on a laptop or desktop. (SINGLE CODE) ..........cocuiiurinienrinieineiseise s esesessessssssssees 2971
Base : All respondents who use a smartphone

M6B. AGREEMENT WITH STATEMENTS ABOUT SMARTPHONE USE: When | go online on my smartphone to complete tasks, | tend to do this as quickly as possible to avoid using up too much data. (SINGLE CODE) ..........ccouuneumiunerneirieneiiineissierneiens 294
Base : All respondents who use a smartphone

M6C. AGREEMENT WITH STATEMENTS ABOUT SMARTPHONE USE: Comparing products or services online is more difficult on my smartphone than on a laptop or desktop. (SINGLE CODE) ..ot sesisessssssesssessesssessesesessesens 298
Base : All respondents who use a smartphone

M?7. How often do you complete a form or an application for something on your mobile pRONE? (SINGLE CODE) ..........cuiiuiuiiriiiiiieeiisiessseese st it E bbb 301
Base : All respondents who use a smartphone
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Base : All respondents who use a smartphone
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Base : All respondents who use a smartphone
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Base : All respondents who use a smartphone
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Base : All respondents who use a smartphone
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Base : All respondents who use a smartphone

MB8F. DEVICE PREFERENCE FOR ACTIVITY: Playing games. (SINGLE CODE)
Base : All respondents who use a smartphone

M8G. DEVICE PREFERENCE FOR ACTIVITY: Sending an @Mail. (SINGLE CODE) .........c.ueirurriereimisiesesessssesesseesssesssseesssesssseesssesessseess st essse 4608148114844 48 8888884181888 £ 844 R R 324
Base : All respondents who use a smartphone

M8H. DEVICE PREFERENCE FOR ACTIVITY: Banking online (transferring money, managing mortgage or other payments €fC.).(SINGLE CODE) ..........cc.iuiueriiuiirieieitiietiesiseiesssee et ssse s bbbt 327
Base : All respondents who use a smartphone
M8I. DEVICE PREFERENCE FOR ACTIVITY: Reading the news/ accessing news WebSites OF @pPS. (SINGLE CODE) .........ccoiiurureeeeeeeiseeeesetseteeseeseeseessteessesessessessessessessessesssssessesssssessssssssssssssassassassassassassessassessessessessessessssssssessesastssassassastassassessassessessassessessnes 330
Base : All respondents who use a smartphone
SUMMARY - PREFER TO USE A LAPTOP OR DESKTOP COMPUTER FOR THIS ACTIVITY ...couiimirieciueiimesiseesiessseesseesessseessseessessssesssesssse s ssss st ess 5464818888481+ R4 E bbb 333

Base : All respondents who use a smartphone
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SUMMARY - PREFER TO USE A SMARTPHONE FOR THIS ACTIVITY ...euiuuciiitieiiiteeestiseseesisssesssee e ceseas s st ss st s8££ s 88 H 11 £ e84 R e e £t 339
Base : All respondents who use a smartphone
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Base : All respondents

G2. Which of the following types of games do you play? (MULTI CODE)
Base : All respondents who play games

G2. Which of the following types of games do YOU PIAY? (MULTI CODE) .........c.uuutuiutuieueisseeseeseesesssesssessessse s ssssssssesssssess et ese s st b1 ees e84 8 o8R8 488884018418 E 8L 8 E 8841 EE R84 E 84481 EE R R b E 8 b8 b8 H £ R E Rt 357
Base : All respondents

G3A. Do you play games online? (SINGLE CODE)
Base : All respondents who play games

G3A. Do you play games ONlINE? (SINGLE CODE) ...ttt b 442444 e £+ E o444 £ R o4 bbb R e bbb e bbb bbb bbbttt 367
Base : All respondents

G3B. When you play games online, which of these describe hOW YOU PIay? (MULTI CODE) .........ciuiuiuirieireieeiseitseiseeeeesseessessesss s st ss s st et ssasesess s e b8 8 284 e£8 4o £ 8 s8R £ 4E 1R 84 eE 84 E 8o b R84 £ 4R 842 E 84S E bR R 4R R b 4oL b h e bR bR bbb bR bbb bbbt 370
Base : All respondents who play games online

G3B. When you play games online, which of these describe NOW YOU PIay? (MULTI CODE) ........c.uuuuuuieriieerieeeietsessseeseesseessessessssssesssessessssssesss st s s sess s s ab a8 s8 e84 £ 848 R £ 48180880 E R £ 44 E 8 £ 8L E R £ R E bbb R bbb bbbt 376
Base : All respondents who play games

G3B. When you play games online, which of these describe NOW YOU PIay? (MULTI CODE) ........c.uuuuuuriuiiueieriissessseeeesseeseess st s s essse s sss st esse s s 6818888 E 48188888 E bR bbbt 382
Base : All respondents

Ad4. Here is a list of devices. If you were told that one of them was going to be taken away from you - so you could not use it - which one do you think you would miss the most? (SINGLE CODE) ........c.ccccruuiiiiiniieiniecisnissiesisssesise s sssesessssesssessesessssesens 388
Base : All respondents

C5. Which one of these, if any, is the highest educational or professional qualification that you currently have? Please choose the highest option on the list that applies to you. (SINGLE CODE) ...........cccuruririiriiniiniiniieinsinisee i sesssisssssnns 394
Base : All respondents

C6. Which of these options best describes how you feel about your ability to read and WFte? (SINGLE CODE) .......c..cuiuiuuiriiieeieisriieeseeiseseesse e ssseessee st sbse bbb £ s8££ 828 E 48R 8 81888881418 R bbbt 403
Base : All respondents

C7. Do you consider English to be your first or main [anguage? (SINGLE CODE) ..........cc.iiiiiiiriiireeecesiiestsesise st ees et b et ss s8££ 8888481848888 E 88 E 8L E R E 4 E bbb bbbt 408
Base : All respondents

C8. Which one of these options applies t0 YOUr NOME? (SINGLE CODE) ...ttt sisesssi s sse et E b6 f 8888 E 8844 4o £ E R84 E R E LR bbb bbbt 411

Base : All respondents

C9. Which of these, if any, impact or limit your daily activities or the Work you Can d0? (MULTI CODE) .........eiiuireeieieieieeseiseietestseeseesetssesessess st ess e sse s ess s s e bsebs bbb s bbb a2 b 4284284 EE e 28 e £ 84284 R b 4R 8 e E A e S E Ao R AL E e E bbb 1 b2 bbb R bbbt s bbbttt 414
Base : All respondents

C10. Which one of these groups best describes your ethnic group or background? (SINGLE CODE)
Base : All respondents

C11. Could you please tell us whether you or anyone in your household currently receives any of the following DENEfits? (MULTI CODE) ........c..ovuueuuiureimierrieeisesesesssssessseeeesessssssess s ssses st s8££ 432
Base : All respondents

C12. Which one of these bands describes your total household income before tax or any other deductions are made? Please include any benefits or credits that you or anyone else in your household receives, including housing benefit, as well as any

income from eMPIOYMENT. (SINGLE CODE) ........c.euiueiueieieicieiieise ettt sttt ess s s s s se s e s bbb b2 £ 42 b2 E 428 428428428428 e £ 8 eE R4 R84 E 8 e R R eE e £ R s R s LA £ bbb £ b 4L b 4L EeLE4LE 4L b 4R EeEEeEEeEReREeEEeE e S e EAeEAeE s e e b e b b e b ee b e b L b e b ee b 4L b 4L b oL b eEE 4L bR R e R b eE £ R AR AR E b s bbb bbbt 438
Base : All respondents
FINANCIAL VULNERABILITY ...ootitueetueetsesteesseesssessesessessseesssesssesssee s essss s st 8s 8818814440818 £ 0488881888408+ R 8R4 R84 E £ 4R EER e84 R £ E 8 £ 88 R 04 EE 4R RE LR 444

Base : Those where it is possible to calculate the Financial Vulnerability Index




NATION

Base : All respondents

Significance Level: 99%
Unweighted total

Effective Weighted Sample
Total

England

Scotland

Wales

Northern Ireland

Total

3651
2779
3651

3030
83%

329
9%

183
5%

110
3%

Columns Tested: a,b,c,d,e,f,g-h,i-jklmn,o,p

OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022. Table 1
Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.
AGE GENDER SEG
16-24 25-34 35-44 45-54 55-64 65+ ALL UK MAN WOMAN AB C1 C2 DE ABC1 C2DE ALLUK
a b c d e f g h i j k | m n 0 p
468 588 665 568 578 784 3651 1715 1923 813 1094 770 968 1907 1738 3651
358 457 523 442 426 576 2779 1324 1447 660 843 575 715 1486 1289 2779
475 621 657 584 548 767 3651 1784 1856 986 1016 730 913 2002 1643 3651
392 496 555 493 464 631 3030 1483 1541 834 851 592 747 1685 1339 3030
83% 80% 84% 84% 85% 82% 83% 83% 83% 85% 84% 81% 82% 84% 82% 83%
46 66 58 49 44 65 329 152 174 87 82 74 86 169 159 329
10% 1% 9% 8% 8% 9% 9% 9% 9% 9% 8% 10% 9% 8% 10% 9%
21 39 27 27 23 47 183 95 87 40 54 43 46 94 88 183
4% 6% 4% 5% 4% 6% 5% 5% 5% 4% 5% 6% 5% 5% 5% 5%
16 19 17 16 17 24 110 54 55 25 29 22 34 54 56 110
3% 3% 3% 3% 3% 3% 3% 3% 3% 2% 3% 3% 4% 3% 3% 3%
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OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022.

Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

NATION

Base : All respondents

Significance Level: 99%
Unweighted total

Effective Weighted Sample
Total

England

Scotland

Wales

Northern Ireland

Total

3651
2779
3651

3030
83%

329
9%

183
5%

110
3%

Table 1

Columns Tested: a,b,c,d,e-f,g-h,i-jklm-n,op

ONLY GOES ONLINE
NATION LOCATION ON A SMARTPHONE BREADTH OF USE OF THE INTERNET FINANCIAL VULNERABILITY INDEX
SCOT- N NARROW  MEDIUM BROAD POTEN-

ENGLAND LAND WALES IRELAND ALL UK URBAN RURAL YES NO (1-4) (5-8) (9-13) ALL MOST TIALLY  LEAST
a b c d e f g h i j k | m n 0 p
2651 339 331 330 3651 3115 536 609 3042 935 1304 1109 3651 534 1284 707
2180 261 254 295 2779 2388 391 456 2323 677 986 914 2779 397 950 563
3030 329 183 110 3651 3151 500 618 3033 988 1209 1032 3651 521 1243 7M1
3030 - - - 3030 2665 365 493 2537 808 998 881 3030 419 1019 611

100% % % -% 83% 85% 73% 80% 84% 82% 83% 85% 83% 80% 82% 86%

bcde bed g

- 329 - - 329 274 55 58 270 92 112 84 329 45 129 58

% 100% % % 9% 9% 11% 9% 9% 9% 9% 8% 9% 9% 10% 8%

acde acd

- - 183 - 183 142 40 46 137 61 64 38 183 40 52 27

-% -% 100% -% 5% 5% 8% % 5% 6% 5% 4% 5% 8% 4% 4%

abde abd f i p

- - - 110 110 69 40 20 89 28 36 29 110 18 43 16

% % % 100% 3% 2% 8% 3% 3% 3% 3% 3% 3% 3% 3% 2%

abce abc f
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OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022.

Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

NATION

Base : All respondents

IMPACTING/ LIMITING
CONDITIONS CHILDREN IN HOUSEHOLD
DOES NOT

Total REPORTS REPORT NONE ANY

Significance Level: 99% a b c d

Unweighted total 3651 975 2362 2516 1106

Effective Weighted Sample 2779 722 1819 1897 881

Total 3651 1019 2294 2327 1288

England 3030 826 1901 1924 1071
83% 81% 83% 83% 83%

Scotland 329 108 206 218 110
9% 11% 9% 9% 9%

Wales 183 56 117 115 67
5% 5% 5% 5% 5%

Northern Ireland 110 29 70 69 40
3% 3% 3% 3% 3%

Columns Tested: a,b-c,d

Prepared by Critical Research : 0203 643 9043

Table 1
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NATION/ REGION

Base : All respondents

Significance Level: 99%
Unweighted total

Effective Weighted Sample
Total

North East

Yorkshire and Humberside
North West

West Midlands

East Midlands

East of England

South West

South East

London

Scotland

Wales

Northern Ireland

Total

3651
2779
3651

133
4%

333
9%

443
12%
323
9%
296
8%
297
8%

303
8%

448
12%

453
12%

329
9%

183
5%

110
3%

Columns Tested: a,b,c,d,e,f,g - h,i-jklm,n,o,p

OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022. Table 2
Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.
AGE GENDER SEG

16-24 25-34 35-44 45-54 55-64 65+ ALL UK MAN WOMAN AB C1 C2 DE ABC1 C2DE ALLUK

a b c d e f g h i j k | m n 0 p

468 588 665 568 578 784 3651 1715 1923 813 1094 770 968 1907 1738 3651

358 457 523 442 426 576 2779 1324 1447 660 843 575 715 1486 1289 2779

475 621 657 584 548 767 3651 1784 1856 986 1016 730 913 2002 1643 3651

12 23 16 16 33 32 133 72 61 29 38 25 41 66 66 133
3% 4% 2% 3% 6% 4% 4% 4% 3% 3% 4% 3% 5% 3% 4% 4%

c

49 48 56 59 54 67 333 153 178 74 87 7 100 161 170 333
10% 8% 9% 10% 10% 9% 9% 9% 10% % 9% 10% 1% 8% 10% 9%

56 74 82 80 66 87 443 229 213 129 13 87 113 242 200 443
12% 12% 12% 14% 12% 11% 12% 13% 11% 13% 1% 12% 12% 12% 12% 12%

49 47 74 57 38 58 323 156 167 94 87 58 82 182 140 323
10% 8% 1% 10% 7% 8% 9% 9% 9% 10% 9% 8% 9% 9% 9% 9%

46 46 43 45 46 71 296 143 151 88 82 64 63 170 126 296
10% % % 8% 8% 9% 8% 8% 8% 9% 8% 9% 7% 8% 8% 8%

32 55 48 41 48 73 297 142 154 89 76 63 69 165 132 297
% 9% % % 9% 10% 8% 8% 8% 9% 7% 9% 8% 8% 8% 8%

24 52 55 44 51 78 303 140 163 57 105 66 75 162 141 303
5% 8% 8% 8% 9% 10% 8% 8% 9% 6% 10% 9% 8% 8% 9% 8%

a i

44 68 72 90 75 100 448 218 230 154 116 77 100 271 177 448

9% 1% 1% 15% 14% 13% 12% 12% 12% 16% 1% 1% 1% 14% 1% 12%
a lo

81 85 109 61 54 64 453 229 224 121 147 81 105 267 186 453

17% 14% 17% 10% 10% 8% 12% 13% 12% 12% 14% 1% 1% 13% 1% 12%
def f defg f

46 66 58 49 44 65 329 152 174 87 82 74 86 169 159 329
10% 1% 9% 8% 8% 9% 9% 9% 9% 9% 8% 10% 9% 8% 10% 9%

21 39 27 27 23 47 183 95 87 40 54 43 46 94 88 183
4% 6% 4% 5% 4% 6% 5% 5% 5% 4% 5% 6% 5% 5% 5% 5%

16 19 17 16 17 24 110 54 55 25 29 22 34 54 56 110
3% 3% 3% 3% 3% 3% 3% 3% 3% 2% 3% 3% 4% 3% 3% 3%
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OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022.

Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

NATION/ REGION

Base : All respondents

Significance Level: 99%
Unweighted total

Effective Weighted Sample
Total

North East

Yorkshire and Humberside

North West

West Midlands

East Midlands

East of England

South West

South East

London

Total

3651
2779
3651

133
4%

333
9%

443
12%

323
9%

296
8%

297
8%

303
8%

448
12%

453
12%

Table 2

Columns Tested: a,b,c,d,e - f,g-h,i-jklm-n,o,p

ONLY GOES ONLINE
NATION LOCATION ON A SMARTPHONE BREADTH OF USE OF THE INTERNET FINANCIAL VULNERABILITY INDEX
SCOT- N NARROW  MEDIUM BROAD POTEN-
ENGLAND LAND WALES IRELAND ALL UK URBAN  RURAL YES NO (1-4) (5-8) (9-13) ALL MOST TIALLY  LEAST
a b c d e f g h i j k | m n 0 p
2651 339 331 330 3651 3115 536 609 3042 935 1304 1109 3651 534 1284 707
2180 261 254 295 2779 2388 391 456 2323 677 986 914 2779 397 950 563
3030 329 183 110 3651 3151 500 618 3033 988 1209 1032 3651 521 1243 7M1
133 - - - 133 111 22 33 100 43 40 34 133 22 50 26
4% -% % -% 4% 4% 4% 5% 3% 4% 3% 3% 4% 4% 4% 4%
bed bed
333 - - - 333 301 31 81 251 105 108 62 333 45 109 40
1% % % % 9% 10% 6% 13% 8% 11% 9% 6% 9% 9% 9% 6%
bed bed i | |
443 - - - 443 423 20 79 364 105 162 103 443 55 184 79
15% -% % -% 12% 13% 4% 13% 12% 11% 13% 10% 12% 1% 15% 11%
bed bed g
323 - - - 323 287 36 51 272 127 103 74 323 46 108 48
11% -% % -% 9% 9% 7% 8% 9% 13% 9% 7% 9% 9% 9% 7%
bed bed kim
296 - - - 296 228 68 47 249 80 95 81 296 39 115 75
10% % % -% 8% 7% 14% 8% 8% 8% 8% 8% 8% 7% 9% 11%
bed bed f
297 - - - 297 233 65 48 249 71 113 79 297 37 103 57
10% % % % 8% 7% 13% 8% 8% 7% 9% 8% 8% 7% 8% 8%
bed bed f
303 - - - 303 237 66 38 265 65 94 105 303 42 7 50
10% -% % -% 8% 8% 13% 6% 9% 7% 8% 10% 8% 8% 6% 7%
bed bed f
448 - - - 448 391 57 69 380 112 150 160 448 62 142 130
15% -% % -% 12% 12% 11% 11% 13% 11% 12% 16% 12% 12% 11% 18%
bcde bed no
453 - - - 453 453 - 48 406 101 133 183 453 70 131 105
15% -% % -% 12% 14% % 8% 13% 10% 11% 18% 12% 13% 11% 15%
bcde bed g h jkm
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OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022.

Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

NATION/ REGION

Base : All respondents

Significance Level: 99%
Unweighted total

Effective Weighted Sample
Total

Scotland

Wales

Northern Ireland

Total

3651
2779
3651

329
9%

183
5%

110
3%

Table 2

Columns Tested: a,b,c,d,e-f,g-h,i-jklm-n,0p

ONLY GOES ONLINE
NATION LOCATION ON A SMARTPHONE BREADTH OF USE OF THE INTERNET FINANCIAL VULNERABILITY INDEX
SCOT- N NARROW  MEDIUM BROAD POTEN-

ENGLAND LAND WALES IRELAND ALLUK URBAN RURAL YES NO (1-4) (5-8) (9-13) ALL MOST TIALLY  LEAST
a b c d e f g h i j k | m n 0 p
2651 339 331 330 3651 3115 536 609 3042 935 1304 1109 3651 534 1284 707
2180 261 254 295 2779 2388 391 456 2323 677 986 914 2779 397 950 563
3030 329 183 110 3651 3151 500 618 3033 988 1209 1032 3651 521 1243 7M1
- 329 - - 329 274 55 58 270 92 112 84 329 45 129 58

-% 100% % -% 9% 9% 11% 9% 9% 9% 9% 8% 9% 9% 10% 8%

acde acd

- - 183 - 183 142 40 46 137 61 64 38 183 40 52 27

% % 100% % 5% 5% 8% % 5% 6% 5% 4% 5% 8% 4% 4%

abde abd f i p

- - 110 110 69 40 20 89 28 36 29 110 18 43 16

-% -% % 100% 3% 2% 8% 3% 3% 3% 3% 3% 3% 3% 3% 2%

abce abc f
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OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022.

Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

NATION/ REGION

Base : All respondents

IMPACTING/ LIMITING
CONDITIONS CHILDREN IN HOUSEHOLD
DOES NOT

Total REPORTS REPORT NONE ANY

Significance Level: 99% a b c d

Unweighted total 3651 975 2362 2516 1106

Effective Weighted Sample 2779 722 1819 1897 881

Total 3651 1019 2294 2327 1288

North East 133 40 79 96 35
4% 4% 3% 4% 3%

Yorkshire and Humberside 333 121 175 206 126
9% 12% 8% 9% 10%

b

North West 443 141 256 263 176
12% 14% 11% 1% 14%

West Midlands 323 89 210 207 109
9% 9% 9% 9% 8%

East Midlands 296 71 211 195 99
8% % 9% 8% 8%

East of England 297 78 193 192 100
8% 8% 8% 8% 8%

South West 303 61 174 199 104
8% 6% 8% 9% 8%

South East 448 110 314 285 159
12% 11% 14% 12% 12%

London 453 116 289 283 163
12% 11% 13% 12% 13%

Scotland 329 108 206 218 110
9% 11% 9% 9% 9%

Wales 183 56 17 115 67
5% 5% 5% 5% 5%

Northern Ireland 110 29 70 69 40
3% 3% 3% 3% 3%

Columns Tested: a,b-c,d

Prepared by Critical Research : 0203 643 9043
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OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022.

Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

URBANITY

Base : All respondents

Significance Level: 99%
Unweighted total

Effective Weighted Sample
Total

URBAN

RURAL

Total

3651
2779
3651

3151
86%

500
14%

Columns Tested: a,b,c,d,e,f,g-h,i-jklm,n,op

Table 3

AGE GENDER SEG
16-24 25-34 35-44 45-54 55-64 65+ ALL UK MAN WOMAN AB C1 C2 DE ABC1 C2DE ALLUK
a b c d e f g h i j k | m n 0 p
468 588 665 568 578 784 3651 1715 1923 813 1094 770 968 1907 1738 3651
358 457 523 442 426 576 2779 1324 1447 660 843 575 715 1486 1289 2779
475 621 657 584 548 767 3651 1784 1856 986 1016 730 913 2002 1643 3651
421 559 569 513 461 628 3151 1550 1592 842 887 610 807 1730 1416 3151
89% 90% 87% 88% 84% 82% 86% 87% 86% 85% 87% 83% 88% 86% 86% 86%
f ef f f
54 62 88 7 87 139 500 233 265 143 129 121 106 272 227 500
11% 10% 13% 12% 16% 18% 14% 13% 14% 15% 13% 17% 12% 14% 14% 14%
b abdg
Prepared by Critical Research : 0203 643 9043 Page 8




OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022.

Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

URBANITY

Base : All respondents

Significance Level: 99%
Unweighted total

Effective Weighted Sample
Total

URBAN

RURAL

Total

3651
2779
3651

3151
86%

500
14%

Table 3

Columns Tested: a,b,c,d,e - f,g-h,i-jklm-n,0,p

ONLY GOES ONLINE
NATION LOCATION ON A SMARTPHONE BREADTH OF USE OF THE INTERNET FINANCIAL VULNERABILITY INDEX
SCOT- N NARROW  MEDIUM BROAD POTEN-

ENGLAND LAND WALES IRELAND ALLUK URBAN RURAL YES NO (1-4) (5-8) (9-13) ALL MOST TIALLY  LEAST
a b c d e f g h i j k | m n 0 p
2651 339 331 330 3651 3115 536 609 3042 935 1304 1109 3651 534 1284 707
2180 261 254 295 2779 2388 391 456 2323 677 986 914 2779 397 950 563
3030 329 183 110 3651 3151 500 618 3033 988 1209 1032 3651 521 1243 7M1
2665 274 142 69 3151 3151 - 537 2614 866 1049 886 3151 465 1086 607

88% 83% 78% 63% 86% 100% % 87% 86% 88% 87% 86% 86% 89% 87% 85%

cd d d cd g

365 55 40 40 500 - 500 81 419 122 160 147 500 57 157 105

12% 17% 22% 37% 14% % 100% 13% 14% 12% 13% 14% 14% 1% 13% 15%

ae abce f
Prepared by Critical Research : 0203 643 9043 Page 9




OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022.

Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

URBANITY

Base : All respondents

IMPACTING/ LIMITING
CONDITIONS CHILDREN IN HOUSEHOLD
DOES NOT

Total REPORTS REPORT NONE ANY

Significance Level: 99% a b c d

Unweighted total 3651 975 2362 2516 1106

Effective Weighted Sample 2779 722 1819 1897 881

Total 3651 1019 2294 2327 1288

URBAN 3151 882 1977 1980 1137
86% 87% 86% 85% 88%

RURAL 500 136 317 347 152
14% 13% 14% 15% 12%

Columns Tested: a,b-c,d

Prepared by Critical Research : 0203 643 9043
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OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022. Table 4

Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

HOUSEHOLD SOCIO-ECONOMIC GROUP

Base : All respondents

AGE GENDER SEG

Total 16-24 25-34 35-44 45-54 55-64 65+ ALLUK MAN WOMAN AB c1 C2 DE ABC1 C2DE  ALL UK

Significance Level: 99% a b o d e f g h i j k | m n 0 p

Unweighted total 3651 468 588 665 568 578 784 3651 1715 1923 813 1094 770 968 1907 1738 3651

Effective Weighted Sample 2779 358 457 523 442 426 576 2779 1324 1447 660 843 575 715 1486 1289 2779

Total 3651 475 621 657 584 548 767 3651 1784 1856 986 1016 730 913 2002 1643 3651

AB 986 131 173 193 185 125 179 986 533 450 986 - - - 986 - 986
27% 28% 28% 29% 32% 23% 23% 27% 30% 24% 100% % % % 49% % 27%

ef i kimnop kimop kimo

C1 1016 159 180 184 163 152 178 1016 462 550 - 1016 - - 1016 - 1016
28% 34% 29% 28% 28% 28% 23% 28% 26% 30% % 100% % % 51% -% 28%

f jlmnop jlmop jlmo

C2 730 86 138 146 114 102 144 730 401 328 - - 730 - - 730 730
20% 18% 22% 22% 19% 19% 19% 20% 22% 18% % % 100% % % 44% 20%

i jkmnop jkmnp jkmn

DE 913 97 129 132 121 168 266 913 388 521 - - - 913 - 913 913
25% 21% 21% 20% 21% 31% 35% 25% 22% 28% % % % 100% % 56% 25%

abcd abcdg h jkinop jkinp jkin

Don't know 6 1 1 1 2 2 - 6 - 6 - - - - - - 6
*% *% *% *% *% *% -% “% % *% % % -% -% -% -% *%

SUMMARY CODES

c1c2 1746 245 319 330 277 254 322 1746 863 879 - 1016 730 - 1016 730 1746
48% 52% 51% 50% 47% 46% 42% 48% 48% 47% % 100% 100% % 51% 44% 48%

f f f jmnop jmnop jmo jm jm

Columns Tested: a,b,c,d,e,f,g-h,i-jklmn,op
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OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022.

Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

HOUSEHOLD SOCIO-ECONOMIC GROUP

Base : All respondents

Significance Level: 99%
Unweighted total

Effective Weighted Sample
Total

AB

C1

C2

DE

Don't know

SUMMARY CODES
C1C2

Total

3651
2779
3651

986
27%

1016
28%

730
20%

913
25%

*%

1746
48%

Table 4

Columns Tested: a,b,c,d,e -f,g-h,i-jklm-n,o0p

ONLY GOES ONLINE
NATION LOCATION ON A SMARTPHONE BREADTH OF USE OF THE INTERNET FINANCIAL VULNERABILITY INDEX
SCOT- N NARROW  MEDIUM BROAD POTEN-
ENGLAND LAND WALES IRELAND ALLUK URBAN RURAL YES NO (1-4) (5-8) (9-13) ALL MOST TIALLY  LEAST
a b c d e f g h i j k | m n 0 p
2651 339 331 330 3651 3115 536 609 3042 935 1304 1109 3651 534 1284 707
2180 261 254 295 2779 2388 391 456 2323 677 986 914 2779 397 950 563
3030 329 183 110 3651 3151 500 618 3033 988 1209 1032 3651 521 1243 7M1
834 87 40 25 986 842 143 102 883 213 355 384 986 58 252 404
28% 26% 22% 22% 21% 21% 29% 17% 29% 22% 29% 37% 21% 11% 20% 57%
h j jkm j n no
851 82 54 29 1016 887 129 164 852 239 345 357 1016 89 379 197
28% 25% 30% 26% 28% 28% 26% 21% 28% 24% 29% 35% 28% 17% 30% 28%
jkm n n
592 74 43 22 730 610 121 149 581 247 236 157 730 105 286 74
20% 22% 23% 20% 20% 19% 24% 24% 19% 25% 20% 15% 20% 20% 23% 10%
kim I p p
747 86 46 34 913 807 106 200 713 287 269 133 913 267 325 36
25% 26% 25% 31% 25% 26% 21% 32% 23% 29% 22% 13% 25% 51% 26% 5%
i ki | | op p
6 - - - 6 5 1 3 4 2 4 1 6 2 2 -
*% % % % *% *% *% *% “% *% *% *% *% *% *% %
1442 156 97 51 1746 1497 249 313 1434 486 581 514 1746 194 665 271
48% 47% 53% 47% 48% 48% 50% 51% 47% 49% 48% 50% 48% 37% 53% 38%
np
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Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

HOUSEHOLD SOCIO-ECONOMIC GROUP

Base : All respondents

Significance Level: 99%
Unweighted total

Effective Weighted Sample
Total

AB

C1

C2

DE

Don't know

SUMMARY CODES
C1C2

Columns Tested: a,b - c,d

Total

3651
2779
3651

986
27%

1016
28%

730
20%

913
25%

*%

1746
48%

OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022.

IMPACTING/ LIMITING
CONDITIONS CHILDREN IN HOUSEHOLD
DOES NOT
REPORTS REPORT NONE ANY
a b c d
975 2362 2516 1106
722 1819 1897 881
1019 2294 2327 1288
236 673 582 388
23% 29% 25% 30%
a c
219 690 674 336
22% 30% 29% 26%
a
205 455 421 302
20% 20% 18% 23%
c
355 474 645 262
35% 21% 28% 20%
b d
3 2 5 1
*% *% *% *%
425 1145 1095 637
42% 50% 47% 49%
a
Prepared by Critical Research : 0203 643 9043
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OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022. Table §

Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

RESPONDENT'S AGE

Base : All respondents

AGE GENDER SEG

Total 16-24 25-34 35-44 45-54 55-64 65+ ALL UK MAN WOMAN AB C1 C2 DE ABC1 C2DE ALLUK

Significance Level: 99% a b c d e f g h i j k | m n 0 p

Unweighted total 3651 468 588 665 568 578 784 3651 1715 1923 813 1094 770 968 1907 1738 3651

Effective Weighted Sample 2779 358 457 523 442 426 576 2779 1324 1447 660 843 575 715 1486 1289 2779

Total 3651 475 621 657 584 548 767 3651 1784 1856 986 1016 730 913 2002 1643 3651

16-24 years 475 475 - - - - - 475 230 238 131 159 86 97 290 183 475
13% 100% % % % -% -% 13% 13% 13% 13% 16% 12% 11% 15% 11% 13%

bcdefg bcdef mo 0

25-34 years 621 - 621 - - - - 621 266 351 173 180 138 129 353 267 621

17% % 100% % -% -% -% 17% 15% 19% 18% 18% 19% 14% 18% 16% 17%
acdefg acdef h

35-44 years 657 - - 657 - - - 657 302 354 193 184 146 132 378 278 657

18% % % 100% % % % 18% 17% 19% 20% 18% 20% 14% 19% 17% 18%
abdefg abdef m

45-54 years 584 - - - 584 - - 584 304 280 185 163 114 121 348 235 584

16% % % % 100% % % 16% 17% 15% 19% 16% 16% 13% 17% 14% 16%
abcefg abcef mo

55-64 years 548 - - - - 548 - 548 260 288 125 152 102 168 277 269 548

15% % % % % 100% -% 15% 15% 15% 13% 15% 14% 18% 14% 16% 15%
abcdfg abcdf in

65+ 767 - - - - - 767 767 422 345 179 178 144 266 356 410 767

21% % % % -% -% 100% 21% 24% 19% 18% 17% 20% 29% 18% 25% 21%
abcdeg abcde i jkinp jknp

Columns Tested: a,b,c,d,e,f,g-h,i-jklm,n,op
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OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022.

Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

RESPONDENT'S AGE

Base : All respondents

Significance Level: 99%
Unweighted total

Effective Weighted Sample
Total

16-24 years

25-34 years

35-44 years

45-54 years

55-64 years

65+

Total

3651
2779
3651

475
13%

621
17%

657
18%

584
16%

548
15%

767
21%

Table 5

Columns Tested: a,b,c,d,e - f,g-h,i-jklm-n,o,p

ONLY GOES ONLINE
NATION LOCATION ON A SMARTPHONE BREADTH OF USE OF THE INTERNET FINANCIAL VULNERABILITY INDEX
SCOT- N NARROW  MEDIUM BROAD POTEN-

ENGLAND LAND WALES IRELAND ALLUK URBAN RURAL YES NO (1-4) (5-8) (9-13) ALL MOST TIALLY  LEAST

a b c d e f g h i j k | m n 0 p

2651 339 331 330 3651 3115 536 609 3042 935 1304 1109 3651 534 1284 707

2180 261 254 295 2779 2388 391 456 2323 677 986 914 2779 397 950 563

3030 329 183 110 3651 3151 500 618 3033 988 1209 1032 3651 521 1243 7M1

392 46 21 16 475 421 54 92 383 131 196 144 475 82 151 65
13% 14% 11% 15% 13% 13% 1% 15% 13% 13% 16% 14% 13% 16% 12% 9%

p

496 66 39 19 621 559 62 121 500 160 211 247 621 103 221 139

16% 20% 21% 18% 17% 18% 12% 20% 16% 16% 17% 24% 17% 20% 18% 20%
g jkm

555 58 27 17 657 569 88 125 533 139 224 277 657 109 213 150

18% 18% 15% 16% 18% 18% 18% 20% 18% 14% 18% 21% 18% 21% 17% 21%
jkm

493 49 27 16 584 513 4l 119 465 154 194 215 584 87 174 153
16% 15% 15% 14% 16% 16% 14% 19% 15% 16% 16% 21% 16% 17% 14% 22%

jkm 0

464 44 23 17 548 461 87 94 454 169 183 104 548 61 207 114
15% 13% 12% 16% 15% 15% 17% 15% 15% 17% 15% 10% 15% 12% 17% 16%

| | |

631 65 47 24 767 628 139 67 699 236 201 46 767 81 278 90

21% 20% 26% 22% 21% 20% 28% 1% 23% 24% 17% 4% 21% 15% 22% 13%
f h kI | kI np
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OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022.

Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

RESPONDENT'S AGE

Base : All respondents

IMPACTING/ LIMITING
CONDITIONS CHILDREN IN HOUSEHOLD
DOES NOT
Total REPORTS REPORT NONE ANY
Significance Level: 99% a b c d
Unweighted total 3651 975 2362 2516 1106
Effective Weighted Sample 2779 722 1819 1897 881
Total 3651 1019 2294 2327 1288
16-24 years 475 157 271 348 120
13% 15% 12% 15% 9%
d
25-34 years 621 135 426 257 353
17% 13% 19% 1% 27%
a c
35-44 years 657 118 465 197 447
18% 12% 20% 8% 35%
a c
45-54 years 584 147 398 299 282
16% 14% 17% 13% 22%
c
55-64 years 548 154 343 468 78
15% 15% 15% 20% 6%
d
65+ 767 308 392 757 9
21% 30% 17% 33% 1%
b d

Columns Tested: a,b - c,d

Prepared by Critical Research : 0203 643 9043
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OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022. Table 6

Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

RESPONDENT'S GENDER

Base : All respondents

AGE GENDER SEG

Total 16-24 25-34 35-44 45-54 55-64 65+ ALLUK MAN WOMAN AB c1 C2 DE ABC1 C2DE  ALL UK

Significance Level: 99% a b o d e f g h i j k | m n 0 p

Unweighted total 3651 468 588 665 568 578 784 3651 1715 1923 813 1094 770 968 1907 1738 3651

Effective Weighted Sample 2779 358 457 523 442 426 576 2779 1324 1447 660 843 575 715 1486 1289 2779

Total 3651 475 621 657 584 548 767 3651 1784 1856 986 1016 730 913 2002 1643 3651

Man 1784 230 266 302 304 260 422 1784 1784 - 533 462 401 388 995 788 1784
49% 48% 43% 46% 52% 47% 55% 49% 100% % 54% 45% 55% 42% 50% 48% 49%

b bcg i km kmop m m

Woman 1856 238 351 354 280 288 345 1856 - 1856 450 550 328 521 1000 850 1856
51% 50% 57% 54% 48% 53% 45% 51% % 100% 46% 54% 45% 57% 50% 52% 51%

df f h il jlnp |

Non-binary 9 6 3 * - - - 9 - - 2 2 1 3 5 5 9

*% 1% “% “% % % % *% % % “% “% *% *% *% *% “%
fg

Prefer to use another term 1 - - 1 - - - 1 - - - 1 - - 1 - 1
*% % % *% -% -% -% “% % % % *% -% -% *% -% *%

Prefer not to say 1 1 - - - - - 1 - - - 1 - - 1 - 1
*% *% % % -% -% -% *% % % % *% -% -% *% -% *%

Columns Tested: a,b,c,d,e,f,g- h,i-jklmn,op
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OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022. Table 6

Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

RESPONDENT'S GENDER

Base : All respondents

ONLY GOES ONLINE
NATION LOCATION ON A SMARTPHONE BREADTH OF USE OF THE INTERNET FINANCIAL VULNERABILITY INDEX
SCOT- N NARROW  MEDIUM BROAD POTEN-

Total ENGLAND LAND WALES IRELAND ALLUK URBAN RURAL YES NO (1-4) (5-8) (9-13) ALL MOST TIALLY  LEAST

Significance Level: 99% a b c d e f g h i i k | m n 0 p

Unweighted total 3651 2651 339 331 330 3651 3115 536 609 3042 935 1304 1109 3651 534 1284 707

Effective Weighted Sample 2779 2180 261 254 295 2779 2388 391 456 2323 677 986 914 2779 397 950 563

Total 3651 3030 329 183 110 3651 3151 500 618 3033 988 1209 1032 3651 521 1243 711

Man 1784 1483 152 95 54 1784 1550 233 254 1529 471 571 508 1784 206 620 389
49% 49% 46% 52% 50% 49% 49% 47% 41% 50% 48% 47% 49% 49% 39% 50% 55%

h n n

Woman 1856 1541 174 87 55 1856 1592 265 363 1494 516 634 520 1856 313 619 321
51% 51% 53% 47% 50% 51% 51% 53% 59% 49% 52% 52% 50% 51% 60% 50% 45%

i op

Non-binary 9 5 3 1 - 9 7 2 * 9 1 4 4 9 2 4 2
*% *% 1% 1% -% *% *% *% *% *% *% “% *% *% *% *% *%

Prefer to use another term 1 1 - - - 1 1 - - 1 - - 1 1 1 - -
*% *% -% % -% *% *% % -% *% % -% *% *% *% % %

Prefer not to say 1 1 - - - 1 1 - - 1 1 - - 1 - - -
*% *% % % % *% “% % % *% “% % % “% % % %

Columns Tested: a,b,c,d,e - f,g-h,i-jklm-n,0,p
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Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

RESPONDENT'S GENDER

Base : All respondents

Significance Level: 99%
Unweighted total

Effective Weighted Sample
Total

Man

Woman

Non-binary

Prefer to use another term

Prefer not to say

Columns Tested: a,b - ¢c,d

Total

3651
2779
3651

1784
49%

1856
51%

*%

*%

*%

OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022.

IMPACTING/ LIMITING
CONDITIONS CHILDREN IN HOUSEHOLD
DOES NOT
REPORTS REPORT NONE ANY
a b c d
975 2362 2516 1106
722 1819 1897 881
1019 2294 2327 1288
485 1128 1227 533
48% 49% 53% 41%
d
526 1164 1095 750
52% 51% 47% 58%
c
7 2 4 5
1% *% *% *%
1 - 1 -
*% -% *% %
- R 1 -
% -% *% %

Prepared by Critical Research : 0203 643 9043
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OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022.

Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

RESPONDENT'S WORKING STATUS

Base : All respondents

Table 7

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 65+ ALL UK MAN WOMAN AB C1 C2 DE ABC1 C2DE ALLUK
Significance Level: 99% a b o d e f g h i j k | m n 0 p
Unweighted total 3651 468 588 665 568 578 784 3651 1715 1923 813 1094 770 968 1907 1738 3651
Effective Weighted Sample 2779 358 457 523 442 426 576 2779 1324 1447 660 843 575 715 1486 1289 2779
Total 3651 475 621 657 584 548 767 3651 1784 1856 986 1016 730 913 2002 1643 3651
In full-time employment 1623 204 387 427 366 207 32 1623 951 666 602 529 344 148 1131 492 1623
44% 43% 62% 65% 63% 38% 4% 44% 53% 36% 61% 52% 47% 16% 57% 30% 44%
f aefg aefg aefg f ef i kimop mop mo Imop m mo
In part-time employment 532 76 98 107 89 114 46 532 148 383 105 160 137 129 265 265 532
15% 16% 16% 16% 15% 21% 6% 15% 8% 21% 1% 16% 19% 14% 13% 16% 15%
f f f f fg f h j jn j i
Retired 799 - 3 3 2 118 673 799 437 362 188 178 146 287 366 433 799
22% % “% “% *% 22% 88% 22% 25% 20% 19% 17% 20% 31% 18% 26% 22%
abcd abcdeg abcd i jkinp jkinp kn
Full-time responsibility for home/
family 239 19 55 60 63 38 5 239 22 215 33 32 62 112 64 173 239
% 4% 9% 9% 1% 7% 1% % 1% 12% 3% 3% 8% 12% 3% 1% 7%
f af af afg f f h jkn jknp jknp jkn
Unemployed 229 37 50 38 49 50 6 229 1M 116 10 17 1 191 27 202 229
6% 8% 8% 6% 8% 9% 1% 6% 6% 6% 1% 2% 1% 21% 1% 12% 6%
f f f f f f jkinop jkinp jkin
A student 176 137 24 14 2 - - 176 86 89 43 9N 21 20 135 41 176
5% 29% 4% 2% *% % % 5% 5% 5% 4% 9% 3% 2% % 3% 5%
bcdefg def ef cdef jlmop Imop mo
Other 48 2 3 9 10 19 5 48 25 23 3 9 8 24 12 33 48
1% *% 1% 1% 2% 4% 1% 1% 1% 1% *% 1% 1% 3% 1% 2% 1%
abfg jknp in
Prefer not to say 5 - 1 - 3 1 - 5 3 2 1 * 1 2 1 3 5
*% % *% % 1% “% % *% *% *% *% “% “% “% “% *% “%
SUMMARY CODES
WORKING 2154 281 485 534 455 321 78 2154 1099 1049 707 689 480 277 1396 757 2154
59% 59% 78% 81% 78% 59% 10% 59% 62% 57% 72% 68% 66% 30% 70% 46% 59%
f aefg aefg aefg f f i mop mop mop mop m mo
Columns Tested: a,b,c,d,e,f,g - h,i-jklm,no,p
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RESPONDENT'S WORKING STATUS

Base : All respondents

Significance Level: 99%
Unweighted total

Effective Weighted Sample
Total

NOT WORKING

Total

3651
2779
3651

1492
41%

Columns Tested: a,b,c,d,e,f,g-h,i-jklmn,op

OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022. Table 7
Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.
AGE GENDER SEG
16-24 25-34 35-44 45-54 55-64 65+ ALL UK MAN WOMAN AB C1 C2 DE ABC1 C2DE ALLUK
a b o d e f g h i j k | m n 0 p
468 588 665 568 578 784 3651 1715 1923 813 1094 770 968 1907 1738 3651
358 457 523 442 426 576 2779 1324 1447 660 843 575 715 1486 1289 2779
475 621 657 584 548 767 3651 1784 1856 986 1016 730 913 2002 1643 3651
194 135 123 126 226 689 1492 682 805 278 327 249 634 605 883 1492
41% 22% 19% 22% 41% 90% 41% 38% 43% 28% 32% 34% 69% 30% 54% 41%
bed bed abcdeg bed h jkinop jkinp jkin
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OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022.

Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

RESPONDENT'S WORKING STATUS

Base : All respondents

Significance Level: 99%
Unweighted total

Effective Weighted Sample
Total

In full-time employment

In part-time employment

Retired

Full-time responsibility for home/
family

Unemployed

A student

Other

Prefer not to say

Columns Tested: a,b,c,d,e - f,g -

Table 7

Total ENGLAND

3651
2779
3651

1623
44%

532
15%

799
22%

239
7%

229
6%

176
5%

48
1%

5
“%

h,i-jklm-no,p

ONLY GOES ONLINE
NATION LOCATION ON A SMARTPHONE BREADTH OF USE OF THE INTERNET FINANCIAL VULNERABILITY INDEX
SCOT- N NARROW  MEDIUM BROAD POTEN-
LAND WALES IRELAND ALL UK URBAN  RURAL YES NO (1-4) (5-8) (9-13) ALL MOST TIALLY  LEAST
a b c d e f g h i j k | m n 0 p
2651 339 331 330 3651 3115 536 609 3042 935 1304 1109 3651 534 1284 707
2180 261 254 295 2779 2388 391 456 2323 677 986 914 2779 397 950 563
3030 329 183 110 3651 3151 500 618 3033 988 1209 1032 3651 521 1243 71
1334 155 87 47 1623 1438 184 268 1355 389 526 668 1623 119 584 512
44% 47% 48% 43% 44% 46% 37% 43% 45% 39% 44% 65% 44% 23% 47% 72%
g jkm n no
453 48 16 14 532 457 75 101 430 153 207 146 532 109 187 63
15% 15% 9% 12% 15% 14% 15% 16% 14% 15% 17% 14% 15% 21% 15% 9%
c op p
661 68 48 22 799 660 140 78 722 254 197 51 799 85 308 86
22% 21% 26% 20% 22% 21% 28% 13% 24% 26% 16% 5% 22% 16% 25% 12%
f h kI | kI np
202 13 14 10 239 207 33 66 173 76 92 59 239 76 62 22
7% 4% 8% 9% 7% 7% 7% 11% 6% 8% 8% 6% 7% 15% 5% 3%
i op
196 20 6 8 229 198 3 63 166 62 88 44 229 83 63 5
6% 6% 3% % 6% 6% 6% 10% 5% 6% 7% 4% 6% 16% 5% 1%
i I op p
144 17 7 8 176 153 23 29 147 41 79 55 176 39 28 18
5% 5% 4% 7% 5% 5% 5% 5% 5% 4% 6% 5% 5% 8% 2% 3%
op
36 7 4 1 48 33 14 1 37 10 19 9 48 10 12 4
1% 2% 2% 1% 1% 1% 3% 2% 1% 1% 2% 1% 1% 2% 1% 1%
f
4 1 - * 5 5 * 2 3 4 2 - 5 - * 1
“% “% % *% “% “% *% “% “% *% *% % *% % *% “%

Prepared by Critical Research : 0203 643 9043
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OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022. Table 7

Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

RESPONDENT'S WORKING STATUS

Base : All respondents

ONLY GOES ONLINE
NATION LOCATION ON A SMARTPHONE BREADTH OF USE OF THE INTERNET FINANCIAL VULNERABILITY INDEX
SCOT- N NARROW  MEDIUM BROAD POTEN-
Total ENGLAND LAND WALES IRELAND ALLUK URBAN  RURAL YES NO (1-4) (5-8) (9-13) ALL MOST TIALLY  LEAST
Significance Level: 99% a b c d e f g h i i k | m n 0 p
Unweighted total 3651 2651 339 331 330 3651 3115 536 609 3042 935 1304 1109 3651 534 1284 707
Effective Weighted Sample 2779 2180 261 254 295 2779 2388 391 456 2323 677 986 914 2779 397 950 563
Total 3651 3030 329 183 110 3651 3151 500 618 3033 988 1209 1032 3651 521 1243 71
SUMMARY CODES
WORKING 2154 1787 203 103 61 2154 1895 259 369 1785 542 733 815 2154 227 771 575
59% 59% 62% 57% 56% 59% 60% 52% 60% 59% 55% 61% 79% 59% 44% 62% 81%
g jkm n no
NOT WORKING 1492 1239 125 79 48 1492 1251 241 246 1246 443 474 218 1492 294 472 136
41% 41% 38% 43% 44% 41% 40% 48% 40% 41% 45% 39% 21% 41% 56% 38% 19%
f | | I op p

Columns Tested: a,b,c,d,e - f,g-h,i-jklm-n,0,p
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Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

RESPONDENT'S WORKING STATUS

Base : All respondents

Significance Level: 99%
Unweighted total

Effective Weighted Sample
Total

In full-time employment

In part-time employment

Retired

Full-time responsibility for home/ family

Unemployed

A student

Other

Prefer not to say

Columns Tested: a,b - c,d

Total

3651
2779
3651

1623
44%

532
15%

799
22%

239
7%

229
6%

176
5%

48
1%

*%

OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022.

IMPACTING/ LIMITING
CONDITIONS CHILDREN IN HOUSEHOLD
DOES NOT
REPORTS REPORT NONE ANY
a b c d
975 2362 2516 1106
722 1819 1897 881
1019 2294 2327 1288
299 1181 843 754
29% 51% 36% 59%
a c
128 346 291 236
13% 15% 13% 18%
c
336 396 785 14
33% 17% 34% 1%
b d
7 143 71 165
% 6% 3% 13%
c
102 108 150 78
10% 5% 6% 6%
b
50 107 145 30
5% 5% 6% 2%
d
3 13 36 12
3% 1% 2% 1%
b
2 1 5 -
*% *% *% %
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Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

RESPONDENT'S WORKING STATUS

Base : All respondents

Significance Level: 99%
Unweighted total

Effective Weighted Sample
Total

SUMMARY CODES
WORKING

NOT WORKING

Columns Tested: a,b - c,d

Total

3651
2779
3651

2154
59%

1492
41%

OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022.

IMPACTING/ LIMITING
CONDITIONS CHILDREN IN HOUSEHOLD
DOES NOT
REPORTS REPORT NONE ANY
a b c d
975 2362 2516 1106
722 1819 1897 881
1019 2294 2327 1288
427 1527 1134 990
42% 67% 49% 7%
a c
590 767 1188 299
58% 33% 51% 23%
b d

Prepared by Critical Research : 0203 643 9043
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OFCOM ADULT MEDIA LITERACY CORE SURVEY 2022 - 23RD SEPTEMBER - 9TH NOVEMBER 2022.

Interviewing conducted using a mix of face to face interviewing and online panels. Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 99% confidence level.

S1. TIME SPENT ONLINE IN A TYPICAL WEEK (SINGLE CODE)

Base : All respondents

Table 8

AGE GENDER SEG

Total 16-24 25-34 35-44 45-54 55-64 65+ ALL UK MAN WOMAN AB C1 C2 DE ABC1 C2DE ALLUK

Significance Level: 99% a b o d e f g h i j k | m n 0 p

Unweighted total 3651 468 588 665 568 578 784 3651 1715 1923 813 1094 770 968 1907 1738 3651

Effective Weighted Sample 2779 358 457 523 442 426 576 2779 1324 1447 660 843 575 715 1486 1289 2779

Total 3651 475 621 657 584 548 767 3651 1784 1856 986 1016 730 913 2002 1643 3651

None 337 1 2 18 12 59 244 337 196 141 27 59 74 176 86 251 337
9% *% *% 3% 2% 1% 32% 9% 11% 8% 3% 6% 10% 19% 4% 15% 9%

ab abcd abcdeg abcd i j jkn jkinp jkinp jkn

Up to 2 hours 154 7 10 9 16 42 70 154 72 81 19 36 42 57 54 99 154
4% 1% 2% 1% 3% 8% 9% 4% 4% 4% 2% 4% 6% 6% 3% 6% 4%

abcdg abcdg bc in in jkn j

3 to 5 hours 436 62 68 72 61 63 112 436 191 245 103 94 120 120 197 239 436
12% 13% 1% 1% 10% 1% 15% 12% 1% 13% 10% 9% 16% 13% 10% 15% 12%

jknp kn

6 to 8 hours 329 38 70 58 53 58 52 329 147 182 82 89 72 82 172 154 329
9% 8% 1% 9% 9% 11% 7% 9% 8% 10% 8% 9% 10% 9% 9% 9% 9%

9to 11 hours 340 50 70 80 59 35 47 340 152 186 44 109 88 98 153 186 340
9% 10% 11% 12% 10% 6% 6% 9% 9% 10% 4% 11% 12% 11% 8% 11% 9%

f ef i in j j in i

12 to 15 hours 276 26 45 47 64 46 49 276 129 145 74 78 58 65 152 123 276
8% 5% 7% 7% 1% 8% 6% 8% % 8% 8% 8% 8% 7% 8% % 8%

af

16 to 22 hours 360 60 50 64 61 62 64 360 182 177 127 100 60 72 227 132 360

10% 13% 8% 10% 10% 1% 8% 10% 10