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  Page Table Title Base Description Base
 1 1 Q.1 Types of television service in household Base: All Adults 16+ in UK 1851

 10 2 Q.2a Media providers used in the last year Base: All Adults 16+ in UK 1851

 22 3 Q.2b_01 Frequency of usage - BBC services Base: All who have used BBC 
services in the last 12 months

1130

 28 4 Q.2b_02 Frequency of usage - ITV services Base: All who have used ITV 
services in the last 12 months

1012

 34 5 Q.2b_03 Frequency of usage - Channel 4 services Base: All who have used Channel 
4 services in the last 12 months

905

 40 6 Q.2b_04 Frequency of usage - Channel 5 services Base: All who have used Channel 
5 services in the last 12 months

746

 46 7 Q.2b_05 Frequency of usage - Freeview/Youview Base: All who have used 
Freeview/Youview in the last 12 
months

592

 52 8 Q.2b_06 Frequency of usage - Netflix Base: All who have used Netflix in 
the last 12 months

872

 58 9 Q.2b_07 Frequency of usage - Amazon Prime Video Base: All who have used Amazon 
Prime Video in the last 12 months

474

 64 10 Q.2b_08 Frequency of usage - Disney + Base: All who have used Disney + 
in the last 12 months

33

 70 11 Q.2b_09 Frequency of usage - Apple TV + Base: All who have used Apple TV 
+ in the last 12 months

46

 76 12 Q.2b_10 Frequency of usage - Sky Base: All who have used Sky in the
last 12 months

565

 82 13 Q.2b_11 Frequency of usage - Virgin TV Base: All who have used Virgin TV 
in the last 12 months

193

 88 14 Q.2b_12 Frequency of usage - Spotify Base: All who have used Spotify in 
the last 12 months

319

 94 15 Q.2b_13 Frequency of usage - Apple Music/Apple Podcasts Base: All who have used Apple 
Music/Apple Podcasts in the last 
12 months

115

 100 16 Q.2b_14 Frequency of usage - YouTube Base: All who have used YouTube 
in the last 12 months

855
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  Page Table Title Base Description Base
 106 17 Q.2b Summary - Frequency of usage Base: All who have used …....... in 

the last 12 months
1130

 107 18 Q.2b Summary - Frequency of usage - Any PSB providers (net) Base: All who have used PSB 
Providers in the last 12 months

1203

 108 19 Q.3a Media provider ranked the most valuable Base: All who have used media 
providers in the last 12 months

1721

 120 20 Q.3a Media provider ranked 2nd most valuable Base: All who have used media 
providers in the last 12 months

1721

 132 21 Q.3a Media provider ranked 3rd most valuable Base: All who have used media 
providers in the last 12 months

1721

 144 22 Q.3a Summary - Media provider rankings (1st, 2nd,3rd) Base: All who have used media 
providers in the last 12 months

1721

 156 23 Q.3b Reason for ranking media provider 1st Base: All who have used media 
providers in the last 12 months and
value the most

1664

 202 24 Q.4_01 Proportion of viewing - PSB usage Base: All Adults 16+ in UK 1851

 214 25 Q.4_02 Proportion of viewing - Other broadcast TV channels usage Base: All Adults 16+ in UK 1851

 226 26 Q.4_03 Proportion of viewing - On demand and catch up usage Base: All Adults 16+ in UK 1851

 238 27 Q.4_04 Proportion of viewing - SVoD usage Base: All Adults 16+ in UK 1851

 250 28 Q.5a Top 3 most valuable benefits for you personally Base: All Adults 16+ in UK 1851

 264 29 Q.5b Least 3 valuable benefits for you personally Base: All who value any personally 1634

 278 30 Q.5b Least 3 valuable benefits for you personally Base: All Adults 16+ in UK 1851

 292 31 Q.6a Top 3 most valuable benefits for family and friends Base: All Adults 16+ in UK 1851

 306 32 Q.6b Least 3 valuable benefits for family and friends Base: All who value any 
friends/family

1315

 320 33 Q.6b Least 3 valuable benefits for family and friends Base: All Adults 16+ in UK 1851

 334 34 Q.7a Top 3 most valuable benefits for UK society Base: All Adults 16+ in UK 1851
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  Page Table Title Base Description Base
 348 35 Q.7b Least 3 valuable benefits for UK society Base: All who value any society 

overall
1509

 362 36 Q.7b Least 3 valuable benefits for UK society Base: All Adults 16+ in UK 1851

 376 37 Q5a/Q6a/Q7a Top 3 most valuable benefits for you personally Base: All Adults 16+ in UK 1851

 388 38 Q5b/Q6b/Q7b Summary: Least  3 most valuable benefits 
personally/family and friends/society

Base: All Adults 16+ in UK 1851

 400 39 Q.8a Value for money of TV licence fee Base: All Adults 16+ in UK 1851

 407 40 Q.8b Whether licence fee is currently paid Base: All Adults 16+ in UK 1851

 413 41 Q. Break by Break Base: All Adults 16+ in UK 1851



Table 1 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

54459258142351374845141688864530131118249Cable TV (through Virgin
10%12%16%s16%s9%12%16%io14%16%io13%8%20%io13%15%13%12%14%13%13%Media)

1471521771243956114104101119452120920611966312287599Satellite TV from Sky
28%39%aqs31%34%s23%29%36%io39%ino33%o34%o25%26%31%36%d34%d26%33%32%32%dos
1717221751119101211313522114393473Satellite TV from
3%4%4%5%3%5%6%4%4%3%2%1%5%d4%3%2%4%4%4%Freesat
510772126310-261010221627Satellite TV from anyone
1%2%1%2%1%1%1%2%1%3%i-2%1%2%3%g1%2%b1%1%else

21911617714410810113392907934193431827953349307657Freeview (through a set-
41%aqr30%31%40%qr66%ahi52%ahijk42%ahijk34%ij29%i23%19%24%51%adef32%de23%21%36%34%35%dehijtop box or digital

jklmnlmtelevision set)
41149*238652-51452171027YouView
1%*2%rs2%rs*1%1%3%2%1%1%-1%2%g1%1%2%1%1%

4836453292139302520144695520188180161TV via your broadband
9%9%8%9%6%11%j12%jo11%j8%6%8%5%10%e10%6%7%8%9%9%provider (e.g. BT TV or

TalkTalk TV).
10089193108728647789116832699167116109248243491TV content via the
19%23%34%ars30%rs4%15%o20%o29%mno29%mno34%amno47%ahjkl32%mno15%29%g34%ag42%afg26%27%27%gmnosinternet - through a

mnopaid for subscription
e.g. Netflix, Amazon,
Now TV etc

64-----34111-7125510Other
1%q1%q-----1%1%*1%2%m-1%g*1%g1%1%1%

483139102781124452010173545304781128No TV in household and
9%p8%p7%p3%1%4%3%4%8%mo13%almno11%almno12%lmno3%6%g13%afg12%afg5%9%c7%cgmopdo not access TV content

via the internet
57111221224-53244914Don't know
1%2%q***1%1%*1%1%2%-1%*1%2%*1%1%
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PSB Study (QS1069 - 200711)

Q.1 Types of television service in household
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 1 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

1605654893515443711799150249Cable TV (through Virgin
12%22%ajl15%18%al12%10%10%16%16%f11%16%c13%Media)

39696142203953312180270299301599Satellite TV from Sky
29%39%l40%al40%al31%23%29%34%36%fg32%32%32%g
597101414222628343973Satellite TV from
4%3%3%3%5%1%5%2%4%4%4%4%Freesat

1588134*6314141327Satellite TV from anyone
1%3%l2%3%l1%*1%1%2%2%1%1%else

52469901331102323385205335321657Freeview (through a set-
39%ijk28%25%26%36%dg17%55%adegh36%dg28%g36%35%35%dgijtop box or digital

ktelevision set)
174894-521642227YouView
1%2%2%2%1%-1%1%2%*2%c1%c

1212130403454115658478161TV via your broadband
9%8%8%8%11%g4%10%g7%9%9%8%9%provider (e.g. BT TV or

TalkTalk TV).
3199112117171644971235189302491TV content via the
24%37%al34%al34%al23%f46%adefh12%30%f32%afh20%32%ac27%cfinternet - through a

paid for subscription
e.g. Netflix, Amazon,
Now TV etc

622421-2410-10Other
*1%1%1%1%1%-1%f1%1%b-1%b

100826282824912557949128No TV in household and
7%k3%7%k6%9%f17%adefh2%5%7%f9%b5%7%fkdo not access TV content

via the internet
101342221712214Don't know
1%*1%1%1%1%1%*1%1%b*1%
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PSB Study (QS1069 - 200711)

Q.1 Types of television service in household
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 1 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

192402161110239249Cable TV (through Virgin
3%24%adefh2%3%2%6%14%c13%cdefhMedia)

5958445257733567599Satellite TV from Sky
9%59%aefh4%8%83%aefgh19%34%c32%cefh

44294145386573Satellite TV from
6%aeg3%4%2%8%aeg5%4%4%Freesat
921471942427Satellite TV from anyone
1%2%4%1%3%e2%1%1%else

55015435535106108549657Freeview (through a set-
81%adfg15%33%dg86%adfgh15%62%ab33%35%dgtop box or digital

television set)
131441310*2627YouView
2%1%4%a2%1%*2%1%

401328337425156161TV via your broadband
6%13%adeh79%adegh6%6%3%9%c9%cdehprovider (e.g. BT TV or

TalkTalk TV).
16522528155155*490491TV content via the
24%23%27%25%22%*29%c27%cdginternet - through a

paid for subscription
e.g. Netflix, Amazon,
Now TV etc

12-11-1010Other
**-**-1%1%

195217514114128No TV in household and
3%dg1%2%3%dg1%8%7%7%deghdo not access TV content

via the internet
152-231114Don't know
**2%deh-*2%1%1%e
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PSB Study (QS1069 - 200711)

Q.1 Types of television service in household
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 1 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

--331215610818394048152414197249Cable TV (through Virgin
--18%13%14%14%l7%9%11%14%l16%l24%abc10%17%l11%11%10%13%lMedia)

dfijkl
-1688508125442538075715340425029599Satellite TV from Sky
-22%38%36%32%28%34%46%acehi32%30%31%35%34%27%33%27%45%ace32%

mhim
---1753-2361216515643173Satellite TV from
---7%n3%-1%3%4%4%7%clm2%9%abcdg4%3%2%1%4%Freesat

lm
---422*11--1011722227Satellite TV from anyone
---2%1%1%*1%--4%agij1%1%5%agijl2%1%3%ij1%else

l
234386182461357691515150484310324657Freeview (through a set-

63%48%22%15%39%ao58%abde39%gh38%h46%aef34%h21%25%32%h33%h34%h56%abdefg36%h35%ghotop box or digital
fghiklghihikltelevision set)

----25-214221-634-27YouView
----2%-1%2%2%1%1%1%-4%afi3%2%-1%
1-330131114117151011381710233161TV via your broadband

37%-20%12%8%2%9%km2%10%hkm6%4%5%24%abcde12%hkm8%13%ghikm5%9%hkmprovider (e.g. BT TV or
ghijklmTalkTalk TV).

-24484361969245710521552733214711491TV content via the
-30%25%20%28%o45%abcd44%abcde26%h35%abd39%abc9%27%h17%h23%h17%h26%h16%27%dfhinternet - through a

efghkfghkefhdefghopaid for subscription
e.g. Netflix, Amazon,
Now TV etc

---46-2-211211---10Other
---2%n*-1%-1%**1%1%1%---1%
--2319431519123989121271128No TV in household and
--12%13%an6%7%10%bcgik2%5%4%16%abce4%5%8%9%bck4%1%7%do not access TV content

fgijkmvia the internet
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PSB Study (QS1069 - 200711)

Q.1 Types of television service in household
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 1 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

---111-2---211232-14Don't know
---*1%-1%---1%1%1%2%2%i1%-1%
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PSB Study (QS1069 - 200711)

Q.1 Types of television service in household
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 1 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

152011119187375514179100119801359412014377172249Cable TV (through Virgin
3%6%14%s9%8%15%p10%14%15%n14%13%16%20%abcd16%c14%14%14%11%15%c13%pMedia)

ef
18364727513136177129364154238262140300238312348190410599Satellite TV from Sky
58%40%33%63%ao53%ao28%21%34%n38%an27%32%35%k36%c36%c35%c37%ac35%c27%35%c32%ckno

w
-76244591412451836241326253445244973Satellite TV from
-8%4%4%2%5%p4%3%5%3%5%3%3%3%4%4%5%3%4%4%Freesat
1122112372174811-136810161227Satellite TV from anyone
3%1%2%1%*2%2%1%2%1%1%1%-2%h1%1%1%2%bh1%1%helse
82851236103463210194235167359189121230327385458138519657Freeview (through a set-

26%32%36%30%41%q36%58%al51%al24%29%48%aik25%31%c27%c48%acgh46%acgh46%acgh20%45%acgh35%cgiktop box or digital
lwtelevision set)

1-25-125610109171371615202022527YouView
3%-2%-1%2%2%3%l1%1%2%2%2%c2%c2%c2%c2%c*2%c1%cw
312125516125293390558163267361809555106161TV via your broadband

10%13%9%4%6%10%8%9%9%10%11%8%7%9%9%10%10%8%9%9%provider (e.g. BT TV or
TalkTalk TV).

123438010393843974334219177339188388195236285158333491TV content via the
38%38%ar27%8%16%30%apq11%19%n34%amn38%aj24%45%ajk48%abcd46%abcd29%c28%c29%c23%29%c27%mnpqinternet - through a

efefupaid for subscription
e.g. Netflix, Amazon,
Now TV etc

-17--9--9919391127310Other
-2%1%--1%--1%2%aj*1%j1%1%bdef***1%ef*1%
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PSB Study (QS1069 - 200711)

Q.1 Types of television service in household
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 1 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

1161206763104249Cable TV (through Virgin
13%15%14%25%auw11%13%pMedia)

3072598788366599Satellite TV from Sky
34%32%18%34%w39%aw32%ckno

w
273916133973Satellite TV from
3%5%3%5%4%4%Freesat

171011*1427Satellite TV from anyone
2%1%2%v*1%1%helse

2933388876407657Freeview (through a set-
33%42%ay18%30%w43%avw35%cgiktop box or digital

lwtelevision set)
1114*62027YouView
1%2%*2%w2%w1%cw

7484373378161TV via your broadband
8%10%8%13%uw8%9%provider (e.g. BT TV or

TalkTalk TV).
218244178118189491TV content via the
24%30%y37%au46%auw20%27%mnpqinternet - through a

upaid for subscription
e.g. Netflix, Amazon,
Now TV etc

378-210Other
*1%2%au-*1%
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PSB Study (QS1069 - 200711)

Q.1 Types of television service in household
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 1 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

13854286152795473693243611810128No TV in household and
2%3%6%3%1%7%p4%m1%8%mn9%ij1%5%j2%def4%bdef1%*1%17%abdef1%7%bdefgdo not access TV content

ghhjmpuvxvia the internet
1-11-112318325152349414Don't know
3%-1%-*1%1%*1%1%*1%*1%***1%bdef*1%
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PSB Study (QS1069 - 200711)

Q.1 Types of television service in household
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 1 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

642685332128No TV in household and
7%x3%18%auv1%3%7%bdefgdo not access TV content

hjmpuvxvia the internet
8261714Don't know
1%*1%*1%1%
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PSB Study (QS1069 - 200711)

Q.1 Types of television service in household
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 2 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

25818535828612414622117316515372344913381531055725151087BBC services
49%47%63%rs79%aqr75%ahi74%ahijk71%ahijk65%hijk54%ij44%40%42%73%adef59%de44%41%60%58%59%dehijrs

sjkll
242155323238119139207145137130562646528113082514444958ITV services
46%40%57%rs66%aqr72%ahi71%ahijk66%ahijk54%hijk45%i38%31%33%69%adef49%de38%32%54%50%52%dehijkr

sjkllls
186181352226144512415517423913657182329239193492453944Netflix
35%46%s62%ars63%ars8%23%o40%no58%mno57%mno69%aklmn77%aklmn71%akmno27%58%ag69%afg75%afg51%51%51%gmnos

oo
212173321216135312914018520713363195325207195428494922YouTube
40%44%56%ars60%ars8%27%o41%no53%mno60%amno59%amno75%ajklm79%ajklm29%57%ag59%ag76%aef45%55%ac50%cgmnos

nonog
20214028921799126181138120113472340625811370451396847Channel 4 services
38%36%51%rs60%aqr60%ahi64%ahijk58%ahijk52%hijk39%i33%27%29%60%adef45%de33%27%47%44%46%dehijrs

sjkl
17112022316890108155118898127143532078140357324681Channel 5 services
32%31%39%rs47%aqr55%ahi55%ahijk49%ahijk44%ahijk29%i23%i15%17%52%adef36%de23%d16%37%36%37%dehijkr

sjkll
141126179131345211210597106492219820210671294283577Sky
27%32%31%36%s21%26%36%no39%aino32%o31%o27%28%29%35%dg31%27%31%32%31%o

14991161130767912080696134112751506145270261531Freeview/Youview
28%23%28%36%aqr46%ahi41%ahijk38%ahijk30%hij23%18%19%14%41%adef26%de18%17%28%29%29%dehij

sjkll
708620217011218285119124632311320512487259269529Amazon Prime Video
13%22%s36%ars47%aqr6%11%26%no32%no39%amno36%amno36%mno29%no17%36%ag36%ag34%g27%30%29%gnors

s
64561458737424356858432529885116174178352Spotify
12%14%25%ars24%ars2%4%14%no16%no18%no25%almno47%ajklm40%ajklm8%17%g25%afg45%aef18%20%19%gmnos

nonog
4037784810194331354017107166402711192203Virgin TV
8%9%14%s13%s6%9%14%o12%o11%11%o10%12%11%12%11%10%12%10%11%os
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PSB Study (QS1069 - 200711)

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 2 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

1317553724141525341811204034296755122Apple Music/Apple
2%4%10%ars10%ars1%2%4%5%o8%no10%mno10%mno14%almno3%7%g10%g11%ag7%6%7%gnosPodcasts
41121151*38168132524815312152Apple TV +
1%3%s4%s4%s1%*1%3%n5%mno2%7%ajmno2%1%4%g2%g6%ag3%2%3%gns
921991128101061318107201939Disney +
2%1%3%r2%***3%mn3%mno3%mn3%mn2%*3%g3%g3%g2%2%2%g

SUMMARY CODES
28220238329213015523518218016381355203611631156195411160ANY PSB PROVIDERS
53%52%67%rs81%aqr79%ahi79%ahijk75%ahijk68%hijk59%hij47%45%44%77%adef63%de47%45%65%61%63%dehijrs

sjkll
30827044929957107215213229283157633794422832216826431325Non-PSB
58%69%s79%ars83%ars35%55%o68%no80%amno75%no81%amno88%aklmn80%no56%77%ag81%ag86%afg71%72%72%gnos

o
468345550355155176300246274326167736315203262418938251718ANY MEDIA PROVIDER
88%88%97%ars99%ars94%90%96%kn92%90%94%94%93%94%91%94%94%93%93%93%rs

2002003852551856147175193252141582213682521985365041040ANY SVOD PROVIDER
38%51%s68%ars71%ars11%28%o47%no66%amno63%amno73%akmno79%aklmn73%amno33%64%ag73%afg77%afg56%57%56%gmnos

o
644619592014203122116435222176667133None of these
12%apq12%apq3%1%6%10%m4%8%10%m6%6%7%6%9%6%6%7%7%7%pq
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PSB Study (QS1069 - 200711)

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 2 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

830134168257156533171264344436441087BBC services
62%ijk54%47%51%51%g37%75%adegh53%g58%g48%69%ac59%cghi

j
73811014922014335301112368397561958ITV services
55%ijk44%42%44%47%g25%71%adegh47%g49%g43%60%ac52%cgij

k
59317924235113410179148482367578944Netflix
44%72%al68%al69%al44%f71%afh19%62%afh65%afh40%62%ac51%cfhl

59317022132914911088135440385536922YouTube
44%68%al62%al65%al49%f78%adefh21%57%f59%afh42%58%ac50%cfl

6571041221901203326399333342505847Channel 4 services
49%ij42%35%37%39%g23%62%adegh42%g45%g37%54%ac46%cgij

52888971531031723174256291390681Channel 5 services
39%ij35%27%30%34%g12%54%adegh31%g35%g32%42%ac37%cgij

38296130194923411077264268309577Sky
28%39%al37%l38%al30%24%26%33%35%fg29%33%31%f

4205282111741617965197240291531Freeview/Youview
31%ijk21%23%22%24%g12%42%adegh28%g26%g26%31%c29%gik

3369913519365484876292156373529Amazon Prime Video
25%40%al38%al38%al21%f34%fh11%32%fh39%afh17%40%ac29%cfhl

244616510836671949182120232352Spotify
18%24%l18%21%12%f47%adefh4%20%fh24%afh13%25%ac19%cfh

131424872301434279877127203Virgin TV
10%17%al14%14%l10%10%8%11%13%f8%14%c11%c
7820304413171114673092122Apple Music/Apple
6%8%8%9%l4%12%afh3%6%f9%fh3%10%ac7%cfPodcasts

3551517793725163652Apple TV +
3%2%4%3%2%7%afh1%3%f3%f2%4%c3%f
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PSB Study (QS1069 - 200711)

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 2 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

2071419641325112839Disney +
1%3%4%l4%l2%f3%f*1%3%f1%3%c2%f

SUMMARY CODES
876141191284174543331384624846761160ANY PSB PROVIDERS
65%ijk57%54%56%57%g38%78%adegh58%g62%g52%73%ac63%cgij

8942173024311891142051966215787481325Non-PSB
67%87%al85%al85%al62%f81%afh48%82%afh84%afh63%81%ac72%cfhl

12412363344772721273902267038139041718ANY MEDIA PROVIDER
92%95%94%94%89%90%92%95%h95%h88%97%ac93%ch

663195263377145101991655294006401040ANY SVOD PROVIDER
49%78%al74%al74%al48%f72%afh23%69%afh71%afh43%69%ac56%cfhl

103132030331334124010924133None of these
8%5%6%6%11%ade10%8%5%5%12%ab3%7%b
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PSB Study (QS1069 - 200711)

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 2 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

476631724434381069811087BBC services
70%adg63%a69%71%adg63%61%58%59%

4335586440838799860958ITV services
64%adg56%a61%65%adg56%57%51%52%

267573552483845939944Netflix
39%58%aeh52%eh40%55%eh3%56%ac51%ceh

295523562763464918922YouTube
44%53%eh53%44%50%h2%55%ac50%ceh

3994735537533482765847Channel 4 services
59%adg48%52%60%adg48%47%46%46%

3293824330528673608681Channel 5 services
49%adg38%40%49%adg41%42%36%37%
6053685850433544577Sky
9%54%aefh8%9%72%aefgh19%32%c31%cefh

3641964534912972459531Freeview/Youview
54%adfg20%42%adg56%adfg19%41%ab27%29%dg

158315221432051528529Amazon Prime Video
23%32%efh21%23%29%eh1%31%c29%ceh

11319315107141-352352Spotify
17%19%15%17%20%-21%c19%c
19189319186198203Virgin TV
3%19%adefh3%3%3%3%12%c11%cdefh

348142855-122122Apple Music/Apple
5%8%eh4%5%8%eh-7%c7%cPodcasts

173311326-5252Apple TV +
2%3%1%2%4%-3%c3%c

10302822-3939Disney +
1%3%e2%1%3%eh-2%c2%
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PSB Study (QS1069 - 200711)

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 2 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

SUMMARY CODES
5036807847047211110491160ANY PSB PROVIDERS
74%adg68%a74%a75%adg68%a64%63%63%

345884743196094012861325Non-PSB
51%89%aefh71%eh51%87%aefh23%77%ac72%ceh

61397110157766514015781718ANY MEDIA PROVIDER
91%98%adeh97%92%96%aeh81%94%c93%c

29963565274420510351040ANY SVOD PROVIDER
44%64%aeh62%eh44%60%eh3%62%ac56%ceh
64254493133100133None of these
9%dg2%3%8%dg4%g19%ab6%7%dg
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PSB Study (QS1069 - 200711)

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 2 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

1-898978299464119184115138605971118351087BBC services
37%-46%40%62%o70%abde60%efh69%efh72%abd68%abd48%67%abe39%40%56%ef65%efh53%59%efh

fhefhlefhfho
1-6678832982551081549512347556711233958ITV services

37%-38%27%56%ao70%abde52%efh60%efh65%abd57%efh39%60%aef30%37%52%efh61%aefh50%f52%efh
fhilefhlho

136123807219835881651161275265647243944Netflix
33%52%36%50%51%49%f62%acdef38%53%cf62%acd48%f62%acd33%44%50%f39%66%acd51%cf

hkmefhkmefhkmefhkm
149153762178831791671231115657689035922YouTube

33%74%52%62%an48%39%56%efkm34%48%62%ace51%efk54%efk36%39%54%efkm49%fk53%fk50%efk
fhjkmmm

1-34579429774398143751104147599331847Channel 4 services
37%-21%18%50%ao70%abcd49%efh46%fh59%ade53%aef31%54%efh27%32%46%efh51%efh47%efh46%efh

efghiklfhho
1-3416362665307611364853534507924681Channel 5 services

37%-21%17%40%o62%abcd41%efh32%46%aef42%efh27%42%efh22%23%40%efh43%efh36%f37%efh
efghijkho
l

--578497125833509167793434395129577Sky
--30%32%31%29%37%ef36%f30%34%ef28%38%cef22%23%31%28%45%ace31%f

hfhjm
1-322506225219618528473542418217531Freeview/Youview

31%-17%9%32%o52%abde33%fgh20%37%afg32%h11%23%h23%h29%h32%h45%abdefg25%h29%ho
fghijklhkhikl

-124348166023529856832433304025529Amazon Prime Video
-20%14%18%30%o13%38%acdef25%31%fm36%acd23%40%acd15%23%23%22%38%cde29%fmo

hkmefhmefhkmfhm
-222731943820346327511729213315352Spotify
-32%14%11%20%o10%24%fhm21%h21%fhm24%fhm11%25%fhm11%20%h17%18%23%fhm19%fhm

o
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PSB Study (QS1069 - 200711)

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 2 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

--323179611817392537111810175203Virgin TV
--17%9%11%13%7%8%10%15%fl11%18%acd7%12%8%9%8%11%

fhl
---10110116414271211576128122Apple Music/Apple
---4%7%3%10%afhm5%8%10%f5%5%3%5%4%6%12%f7%Podcasts
---3471634878-823352Apple TV +
---1%3%2%f4%f3%2%3%3%4%f-5%f2%1%4%f3%

---13814331074-331-39Disney +
---*2%1%3%f4%f2%4%f3%2%-2%2%1%-2%

SUMMARY CODES
1-810410453110368123189124146627378127371160ANY PSB PROVIDERS

37%-46%43%66%o74%abef65%efh74%efh74%abd70%aef51%f71%abe39%50%61%f70%efh57%f63%efh
hefhhfho

1313168114126123601222201581718510288115551325Non-PSB
33%52%79%69%72%62%78%cfhkm65%74%f82%acd65%84%acd54%69%f70%f63%84%acd72%cfm

efhkmefhjkmefhkm
341721914804014683161262223201117136113174631718ANY MEDIA PROVIDER

100%74%100%90%94%o95%f93%f90%f97%dfk97%ade92%f98%ade75%92%f89%f95%df97%f93%f
fhklfhkl

137125899221054010017912513857757284441040ANY SVOD PROVIDER
33%52%44%51%57%51%f66%acefh44%60%cfk66%ace52%f68%ace36%51%f56%f46%68%cef56%cf

kmfhkmfhkmhkm
-2-2610221195719439111482133None of these
-26%-10%n6%5%7%gi10%gij3%3%8%gi2%25%abcde8%gi11%cgij5%3%7%gi

ghijklm

 Page 17
PSB Study (QS1069 - 200711)

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 2 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

174988362162773271292499276745414256513640800995-10871087BBC services
55%55%62%51%65%q61%75%al76%al51%48%100%aik55%k65%ac61%c95%acgh95%acgh100%abce-94%acgh59%cklw

fghy
163778663151673245258440222608351225445638840849-958958ITV services
52%41%55%s53%61%ao53%68%al67%al45%39%82%aik46%k57%c53%c94%abcd100%abcd85%acg-83%acgh52%cikl

ghfghhw
1555752369670483156618382332755332842339423518324620944Netflix
49%61%53%30%38%55%apq23%41%n64%amn67%aj45%100%ajk85%abc100%abcd50%50%52%47%53%c51%jmnp

defefhqu
1252746269570291167589570345517277585348417518298624922YouTube
40%57%52%22%38%q55%apq25%44%n61%amn100%aij46%68%aj71%abcd69%abcd51%c50%c52%c43%54%ac50%cmnp

efefqu
163668847133602230234374183534302208388678702744-847847Channel 4 services
50%40%48%39%53%aq47%64%al61%al39%32%72%aik40%k53%acg46%c100%abcd84%abc75%acgh-73%acgh46%cikl

eghdghw
82855745115476195197281132435223148293544594612-681681Channel 5 services

27%31%39%37%46%ao37%54%al51%al29%23%58%aik30%k38%c35%c80%abcd71%abcd61%acgh-59%acgh37%cikl
eghghw

18354527313334571115359147237258149303252324359154422577Sky
58%39%32%61%ao53%ao27%20%30%n37%amn26%32%k34%k38%ac36%ac37%ac39%ac36%ac22%36%ac31%ckno

w
825425328938014816121512329516712621432436740472459531Freeview/Youview

27%28%30%27%36%a30%41%al42%al22%22%40%aik22%32%cg25%c48%abcd44%acgh41%acgh10%40%acgh29%cikl
ghw

92841718533995685337177193356392410220264322152377529Amazon Prime Video
29%31%29%15%21%31%pq16%22%n35%amn31%26%47%ajk100%abcd49%abc32%c31%c32%c22%32%ac29%cmnp

efgdefqu
82727913352662753243165111231132261149157205101251352Spotify

25%30%ar20%11%14%21%pq8%14%n25%amn29%aj15%31%aj34%abcd31%abcd22%c19%21%c15%22%c19%cjmn
efefqu
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PSB Study (QS1069 - 200711)

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 2 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

4665821451746781087BBC services
52%72%ay30%68%aw72%aw59%cklw

y
433490118140615958ITV services
48%60%ay24%55%w65%avw52%cikl

w
462432332214388944Netflix
51%53%69%au84%auw41%51%jmnp

qu
435431343180378922YouTube
48%53%71%au70%au40%50%cmnp

qu
37544295121553847Channel 4 services
42%54%ay20%47%w59%avw46%cikl

w
3143475895460681Channel 5 services
35%43%ay12%37%w49%avw37%cikl

w
2852597894354577Sky
32%32%16%37%w38%aw31%ckno

w
2452706167348531Freeview/Youview
27%33%ay13%26%w37%avw29%cikl

w
253254173127224529Amazon Prime Video
28%31%36%au50%auw24%29%cmnp

qu
16017313379136352Spotify
18%21%28%au31%au14%19%cjmn

qu
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PSB Study (QS1069 - 200711)

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 2 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

2515912171502842119577395731068511012255148203Virgin TV
8%6%11%10%7%12%p8%11%12%n10%10%13%19%abcd13%c13%c13%c12%c8%13%c11%cp

efg
2159931010081198534082609965699019104122Apple Music/Apple
7%16%ar7%3%4%8%p2%3%10%amn9%j5%11%aj15%abcd12%ace10%ac8%c9%ac3%9%ac7%cmnPodcasts

ef
1740334026421515342942272733133952Apple TV +
4%7%ar3%3%1%3%*2%4%mn3%2%5%aj7%abcde5%ac4%c3%3%2%3%3%n

f
142917292629131923192719233243439Disney +
4%5%2%1%3%2%1%2%3%n2%3%3%5%ac3%c3%c3%c3%c1%3%c2%c

SUMMARY CODES
215294170168822286303546304745446271542678840995-11601160ANY PSB PROVIDERS
68%58%66%58%67%65%79%al79%al56%53%100%aik59%69%ac64%c100%acgh100%acg100%acg-100%acgh63%ckl

hhwy
29761031891659331632617904725157553928424936147304588671325Non-PSB
95%84%ar72%74%66%73%p45%68%n81%amn83%aj69%100%ajk100%abc100%abc73%c73%c73%c66%75%c72%cnu

defdef
30831334110230118733235890157074575539284267884099555811601718ANY MEDIA PROVIDER
97%92%94%92%92%93%92%94%93%100%a100%a100%a100%ac100%ac100%ac100%ac100%ac81%100%ac93%c
1760826391067791061816594083837553928423774675703576821040ANY SVOD PROVIDER
56%66%58%32%43%61%apq29%47%n68%amn72%aj51%100%ajk100%abc100%abc56%56%57%c52%59%c56%jmnp

defdefqu
1788101986302569--------133-133None of these
3%8%6%8%8%7%8%6%7%--------19%abdef-7%bdefg

ghhijkvx
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PSB Study (QS1069 - 200711)

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 2 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

9598495290203Virgin TV
11%12%10%20%auw10%11%cp
4374343352122Apple Music/Apple
5%9%ay7%13%auw6%7%cmnPodcasts

153114132452Apple TV +
2%4%y3%5%3%3%n

19197101939Disney +
2%2%2%4%2%2%c

SUMMARY CODES
5166011611847191160ANY PSB PROVIDERS
58%74%ay33%72%aw77%aw63%cklw

y
6426063882376301325Non-PSB
72%75%80%au92%auw67%72%cnu

8317774532508711718ANY MEDIA PROVIDER
93%96%ay94%98%auw93%93%c

5024813592194471040ANY SVOD PROVIDER
56%59%74%au85%auw48%56%jmnp

qu
663629668133None of these
7%x4%6%v2%7%v7%bdefg

hijkvx
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PSB Study (QS1069 - 200711)

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 3 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
28519536228818123119116513213068326032971301005915391130Unweighted Base
25818535828612414622117316515372*34**491338153105*5725151087Weighted Base

167123207189108117156108966126123822046138370316685Every day
65%66%58%66%q87%aij81%aijkl70%ijk63%ij58%ij40%37%36%78%adef60%de40%37%65%61%63%deij

klmm
4733895281941374139241169783935108112221Several days each week
18%18%25%18%6%13%o19%o21%o25%no26%no33%amno34%14%23%g26%g33%ag19%22%20%gno
1917361745121518248321332411484289About once a week
7%9%10%6%3%3%6%8%o11%no16%amno12%no8%4%10%g16%ag11%g8%8%8%gno

1110181912877199610141914292858A few times each month
4%5%5%7%*1%3%4%o4%13%aklmno12%aklmn17%2%4%13%afg14%afg5%6%5%gno

o
141994246495110996171734Less often
6%r1%2%3%3%2%2%3%2%6%6%4%2%3%6%g6%g3%3%3%

SUMMARY CODE
233174331258120142209160155125582647131512585526470995AT LEAST ONCE A WEEK
90%94%93%90%97%aij97%aijl95%ij92%ij94%ij82%81%79%96%ade93%de82%80%92%91%92%deij
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PSB Study (QS1069 - 200711)

Q.2b_01 Frequency of usage - BBC services
Base: All who have used BBC services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 3 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

906117147224151474501133694806501130Unweighted Base
83013416825715653*317126*4344436441087Weighted Base

5427892143861726075246289396685Every day
65%ij59%55%56%55%g33%82%adegh60%g57%g65%62%63%dg

165273956352037299980140221Several days each week
20%20%23%22%22%f39%adfh12%23%f23%f18%22%20%f
6511152419511846375389About once a week
8%8%9%9%12%f10%4%7%11%f8%8%8%f

361016221272729213758A few times each month
4%8%10%l8%l8%f13%af1%5%f7%f5%6%5%f

227611537613151834Less often
3%5%3%4%3%5%2%5%3%4%3%3%

SUMMARY CODE
77211614622414043308113392406589995AT LEAST ONCE A WEEK
93%ijk87%87%87%89%81%97%adegh90%90%92%91%92%gi
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PSB Study (QS1069 - 200711)

Q.2b_01 Frequency of usage - BBC services
Base: All who have used BBC services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 3 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

538622795064331329981130Unweighted Base
47663172*4434381069811087Weighted Base

3143894629529181604685Every day
66%62%63%66%66%76%ab62%63%

9912917917017204221Several days each week
21%20%24%20%16%16%21%20%
31574264348589About once a week
7%9%5%6%10%e4%9%8%

193631921-5858A few times each month
4%6%5%4%5%-6%c5%c

13202131243034Less often
3%3%3%3%3%4%3%3%

SUMMARY CODE
44457567411404102893995AT LEAST ONCE A WEEK
93%91%92%93%92%96%91%92%
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PSB Study (QS1069 - 200711)

Q.2b_01 Frequency of usage - BBC services
Base: All who have used BBC services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 3 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
1-6821037751455210516097122645477136431130Unweighted Base
1**-**8**98*97829*9464*119*184115*13860*59*71*11835*1087Weighted Base

--6526241949487710983843825468227685Every day
--74%53%64%63%e52%75%el65%e59%72%el61%e63%e43%64%e69%el77%eil63%el
1-122199715622431841132010235221Several days each week

100%-10%22%20%23%k15%9%18%23%k15%29%adh22%34%adhjk14%19%15%20%
kll

---98021347188104777189About once a week
---10%8%8%14%acj7%6%10%7%8%7%11%10%6%4%8%
--17501106894-2664158A few times each month
--17%7%5%3%g10%acg10%g6%g5%g4%g-2%10%g9%g4%g4%g5%g
---82618-65233132-34Less often
---8%an3%2%8%acghik-5%3%2%2%5%2%4%2%-3%

SUMMARY CODE
1-68390328775710516910813556526211233995AT LEAST ONCE A WEEK

100%-83%85%92%o94%l81%90%89%92%l94%l98%ade93%l88%88%95%l96%l92%lo
jkl
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PSB Study (QS1069 - 200711)

Q.2b_01 Frequency of usage - BBC services
Base: All who have used BBC services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 3 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1654918651787983213144722618043782324746918601039-11301130Unweighted Base
17**49*88362*162773271292499276745414256513640800995-**10871087Weighted Base

132355136115478217217241110552200149272463569685-685685Every day
76%47%62%s59%71%o62%80%al74%al48%40%74%aik48%58%53%72%abgh71%abgh69%abgh-63%g63%gikl

svw
21817873016738511267613010164124126160221-221221Several days each week

13%37%ar20%12%19%22%14%18%25%amn27%aj18%24%j25%24%20%20%22%-20%20%n
1479101064811703533552460345189-8989About once a week
4%8%9%16%ap6%8%3%4%14%amn13%aj4%13%aj9%f12%abef5%6%9%f-8%f8%fjmn
12506441374337173914381110--5858A few times each month
8%5%6%9%p3%5%1%2%9%amn13%aj2%9%aj6%def7%def2%d1%d--5%def5%defjn

u
-12533236619191219519810--3434Less often
-3%3%4%2%3%2%2%4%7%aj2%5%j2%d4%def1%d1%d--3%def3%defx

SUMMARY CODE
164580853155709263279437221715357237456622780995-995995AT LEAST ONCE A WEEK
92%92%92%86%96%q92%97%al95%al88%80%96%aik86%93%89%97%abgh97%abgh100%abef-92%92%iklw

gh
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PSB Study (QS1069 - 200711)

Q.2b_01 Frequency of usage - BBC services
Base: All who have used BBC services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 3 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
4916031281567421130Unweighted Base
4665821451746781087Weighted Base

2703884775490685Every day
58%67%y32%43%72%avw63%gikl

svw
971223657117221Several days each week
21%21%25%33%au17%20%n
444124223989About once a week
10%7%16%au13%u6%8%fjmn
312325131958A few times each month
7%4%17%auv8%u3%5%defjn

u
2371461334Less often
5%x1%10%auv4%2%3%defx

SUMMARY CODE
412551106155646995AT LEAST ONCE A WEEK
88%95%ay73%89%w95%avw92%iklw
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PSB Study (QS1069 - 200711)

Q.2b_01 Frequency of usage - BBC services
Base: All who have used BBC services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 4 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
2721643312451732201761431081115724569251111815344781012Unweighted Base
242155323238119139207145137*13056*26**46528113082*514444958Weighted Base

136811389275761167252381552661243820260188448Every day
56%apq52%p43%39%62%aij55%ijk56%aijk50%ij38%29%26%21%57%adef44%de29%24%51%b42%47%deijp

kl
6447100613243544736321910129823229137135273Several days each week
27%31%31%26%27%31%26%32%26%25%34%39%28%29%25%35%27%30%28%
1716444241123162128115383728155663119About once a week
7%10%14%s18%s4%8%11%o11%o16%no22%almno19%no18%8%13%g22%ag19%g11%14%12%gos

1272824369215238419172312393271A few times each month
5%5%9%10%s3%4%4%2%11%lno18%almno15%lmno15%4%6%18%afg15%afg8%7%7%glo

1331319535713832132185222547Less often
5%2%4%8%r4%2%3%5%10%mn6%6%7%3%7%g6%6%4%6%5%

SUMMARY CODE
2181442821951111291921351099944204332449964453387840AT LEAST ONCE A WEEK
90%p93%p87%82%93%aij93%aijk93%ijk93%ijk79%76%79%78%93%adef87%e76%79%88%87%88%dejkp

k
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PSB Study (QS1069 - 200711)

Q.2b_02 Frequency of usage - ITV services
Base: All who have used ITV services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 4 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

8169913319613633427993174365761012Unweighted Base
738110*14922014335**301112*368397561958Weighted Base

35953578975718141144217231448Every day
49%j48%38%40%53%de20%60%ade37%39%55%ab41%47%bd

21624425629108442108112161273Several days each week
29%22%28%26%20%29%28%38%h29%28%29%28%
861423331731718643386119About once a week
12%13%15%15%12%f9%6%16%f17%af8%15%c12%cf
4592026131010533195271A few times each month
6%8%13%al12%al9%f27%3%5%9%f5%9%c7%f

329815958618163147Less often
4%9%5%7%7%15%3%5%5%4%6%5%

SUMMARY CODE
6619112217912020282101316362477840AT LEAST ONCE A WEEK
90%ij83%82%81%84%57%94%adh90%86%91%b85%88%i
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Q.2b_02 Frequency of usage - ITV services
Base: All who have used ITV services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 4 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

495558704713861258871012Unweighted Base
43355864*40838799860958Weighted Base

2092593220019069379448Every day
48%46%50%49%49%70%ab44%47%

1171701810911823250273Several days each week
27%30%28%27%30%23%29%28%
4972843432117119About once a week
11%13%13%11%11%2%14%c12%c
29393272526971A few times each month
7%7%5%7%7%2%8%c7%

28183281234447Less often
7%dg3%4%7%dg3%3%5%5%

SUMMARY CODE
3755015835335093746840AT LEAST ONCE A WEEK
87%90%91%86%90%95%ab87%88%
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PSB Study (QS1069 - 200711)

Q.2b_02 Frequency of usage - ITV services
Base: All who have used ITV services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 4 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
1-55595075130469513479110505274128391012Unweighted Base
1**-**6**67*88329*8255*108*15495*123*47*55*67*11233*958Weighted Base

--318428153225557341541923345621448Every day
--43%27%48%o52%38%45%51%48%43%44%41%42%51%50%65%aef47%o

ghl
1--172539261325502643121716278273Several days each week

100%--25%29%32%31%24%23%32%28%35%26%31%24%25%24%28%

--21799213714151519966131119About once a week
--33%26%an11%5%16%bm12%13%10%16%15%20%bm11%9%12%3%12%
--2566356510963879371A few times each month
--24%7%8%10%6%10%5%7%9%5%6%14%gj10%8%8%7%
---1037*7495523146-47Less often
---15%an4%1%9%gm8%8%g4%5%2%6%3%6%6%-5%

SUMMARY CODE
1-55277926704594138821154146569730840AT LEAST ONCE A WEEK

100%-76%78%88%o89%86%82%87%90%86%94%dek88%83%84%87%92%88%o
l
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Q.2b_02 Frequency of usage - ITV services
Base: All who have used ITV services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 4 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

144483067165708296281420209675324206413692900903-10121012Unweighted Base
16**37*78663*151673245258440222608351225445638840849-**958958Weighted Base

6936133762961501391556130912092167338448424-448448Every day
38%25%46%s52%51%44%61%al54%al35%27%51%ik34%41%37%53%abgh53%abgh50%gh-47%g47%gikl

svw
413225134819865821225417410165133206273256-273273Several days each week

22%35%29%21%31%29%26%32%28%25%29%29%29%30%32%33%30%-28%28%

2910041593181881447168427967119100-119119About once a week
14%25%ar13%7%10%14%7%7%19%amn20%aj12%19%aj19%abdf18%abdf10%14%f12%-12%12%mnu
2361994741251383240194020-44-7171A few times each month

12%9%8%15%op6%7%2%5%12%amn17%aj5%11%aj9%ef9%def3%e-5%e-7%ef7%efn
2240443886312522227278-25-4747Less often

14%6%5%6%2%6%3%2%7%m11%aj4%6%3%e6%def1%e-3%ef-5%def5%def

SUMMARY CODE
123268550139587233240358159554289199379610840780-840840AT LEAST ONCE A WEEK
74%86%87%79%92%q87%95%al93%al81%72%91%aik82%k88%85%96%abdg100%abdf92%abg-88%88%iklw

hgh
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Q.2b_02 Frequency of usage - ITV services
Base: All who have used ITV services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 4 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
4605191041276801012Unweighted Base
433490118*140615958Weighted Base

2082242241326448Every day
48%46%19%29%53%avw47%gikl

svw
1211492743180273Several days each week
28%30%23%31%29%28%

4565313252119About once a week
10%13%26%au23%au8%12%mnu
363218203371A few times each month
8%7%15%au14%au5%7%efn

23211942447Less often
5%4%16%auv3%4%5%def

SUMMARY CODE
37443781116558840AT LEAST ONCE A WEEK
86%89%69%83%w91%vw88%iklw
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Q.2b_02 Frequency of usage - ITV services
Base: All who have used ITV services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 5 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
231149298227145203161135959549225092309571478427905Unweighted Base
20214028921799126181138120*113*47*23**406258113*70*451396847Weighted Base

5635763931325128292211311456221412086206Every day
28%p25%26%p18%31%l26%28%20%24%19%24%12%28%22%19%20%27%22%24%
7946101833748645545351781491003525158151309Several days each week
39%33%35%38%38%38%35%40%37%31%36%33%37%39%31%35%35%38%36%

3027545016253923192794814227128280162About once a week
15%19%19%23%s17%20%22%17%16%24%18%17%20%16%24%18%18%20%19%
222038278122023102185403321136443107A few times each month
11%14%13%12%8%10%11%17%o8%19%kno16%22%10%13%19%g18%14%11%13%
15121818787918734222776273663Less often
7%8%6%8%7%7%4%7%15%amn7%5%16%5%10%g7%9%6%9%7%

SUMMARY CODE
16510823217285105154106928437143441988451360318678AT LEAST ONCE A WEEK
82%78%80%79%86%84%85%76%77%75%78%62%85%adef77%75%73%80%80%80%
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Q.2b_03 Frequency of usage - Channel 4 services
Base: All who have used Channel 4 services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 5 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

735931091701182938089289380525905Unweighted Base
657104*122*19012033**26399*333342505847Weighted Base

16628244040774186791115206Every day
25%27%20%21%33%de21%28%d18%20%27%23%24%

247264462331010539122125184309Several days each week
38%k25%36%33%27%31%40%h40%37%37%36%36%k

12524233717544227357105162About once a week
19%23%19%19%14%15%17%22%22%17%21%19%

791317282162315424265107A few times each month
12%13%14%15%18%f19%9%15%13%12%13%13%
401314238517528263663Less often
6%13%l12%l12%l7%14%6%5%8%8%7%7%

SUMMARY CODE
5397791139902222480262274404678AT LEAST ONCE A WEEK
82%i75%74%73%75%67%85%h80%79%80%80%80%
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Q.2b_03 Frequency of usage - Channel 4 services
Base: All who have used Channel 4 services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 5 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

46147962439336104801905Unweighted Base
39947355*37533482*765847Weighted Base

9611616888424182206Every day
24%24%29%23%25%29%24%24%

1391892113413127282309Several days each week
35%40%38%36%39%33%37%36%
76859705616146162About once a week
19%18%16%19%17%20%19%19%

6147557381097107A few times each month
15%g10%9%15%g11%12%13%13%
26375262555763Less often
7%8%9%7%8%6%7%7%

SUMMARY CODE
3113894529227167610678AT LEAST ONCE A WEEK
78%82%82%78%81%81%80%80%
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Q.2b_03 Frequency of usage - Channel 4 services
Base: All who have used Channel 4 services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 5 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
1-339859751213887122649847436510837905Unweighted Base
1**-**3**45*79429*7743*98*14375*110*41*47*59*93*31*847Weighted Base

--28196411143339192748201710206Every day
--51%18%25%13%15%32%fl34%cfl27%flm25%25%10%16%33%cflm18%33%flm24%flm

m
1--10296192310325826371519193813309Several days each week

100%--23%37%63%acde30%24%33%41%35%33%36%40%33%41%42%36%
fghijkl

--2171425201115211824121010143162About once a week
--49%37%an18%17%25%b26%15%15%23%22%28%b22%17%15%9%19%

---410311251116613976173107A few times each month
---8%13%4%16%m11%11%11%9%12%22%m15%10%18%m11%13%m
---756111379692347163Less often
---15%7%2%15%aim7%7%6%8%8%4%6%8%7%4%7%

SUMMARY CODE
1-3356342854358011863883137486926678AT LEAST ONCE A WEEK

100%-100%77%80%94%acef70%82%82%83%l83%80%74%79%82%75%84%80%l
gijl
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Q.2b_03 Frequency of usage - Channel 4 services
Base: All who have used Channel 4 services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 5 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

134373452147640276256364174599285191369730764799-905905Unweighted Base
16**36*68847*133602230234374183534302208388678702744-**847847Weighted Base

66155143413762737026147534378206191192-206206Every day
37%16%23%29%26%23%27%l31%al19%14%27%ik18%21%20%30%abgh27%g26%g-24%24%iklw
114260125122791871285919611078143309281280-309309Several days each week
5%40%38%27%38%38%40%37%34%32%37%36%38%37%46%abde40%38%-36%36%

g
3813582111943397737103664685162139150-162162About once a week

19%21%20%17%15%20%19%17%21%20%19%22%22%22%24%ab20%20%-19%19%
5785520752125613863422848-6585-107107A few times each month

31%21%12%11%15%12%9%11%16%n21%aj12%14%13%f12%f-9%f11%f-13%f13%f
115378441110382425311334-2737-6363Less often
8%2%8%16%aop6%7%5%4%10%mn13%aj5%10%j6%f9%def-4%f5%f-7%ef7%efj

SUMMARY CODE
92855034106483197199275122446230167306678610622-678678AT LEAST ONCE A WEEK

61%77%80%73%79%80%86%al85%l74%67%84%ik76%k80%79%100%abde87%abg84%-80%80%klw
ghh
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PSB Study (QS1069 - 200711)

Q.2b_03 Frequency of usage - Channel 4 services
Base: All who have used Channel 4 services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 5 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
40547187109616905Unweighted Base
37544295*121*553847Weighted Base

831141022144206Every day
22%26%10%18%26%w24%iklw

1321692644211309Several days each week
35%38%28%36%38%36%
7583203099162About once a week
20%19%21%25%18%19%
4954211664107A few times each month
13%12%22%au13%12%13%f
36221893563Less often
10%x5%18%auv7%6%7%efj

SUMMARY CODE
2893665696454678AT LEAST ONCE A WEEK
77%83%59%80%w82%w80%klw
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Q.2b_03 Frequency of usage - Channel 4 services
Base: All who have used Channel 4 services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 6 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
195131239181131175137118726931134431906944389357746Unweighted Base
17112022316890108155118*89*81*27**14**35320781*40*357324681Weighted Base

553147212629391629123-95451238767154Every day
32%apq26%p21%p12%29%jl27%jl25%l13%33%jl15%10%-27%de22%d15%7%24%21%23%dlp
583561483531394424177410568171211092202Several days each week
34%30%27%29%39%jm29%25%37%j27%20%28%33%30%33%20%30%31%28%30%

292840451626313411137373461397369142About once a week
17%23%18%27%s18%24%k20%29%k13%16%24%20%21%22%16%23%20%21%21%
151655278132912162474502824105459113A few times each month
9%13%25%ars16%s9%12%19%10%19%30%alno25%28%14%14%30%afg26%15%18%17%s

15102027581612815333020156333871Less often
9%8%9%16%qs5%8%11%10%9%19%ano13%19%8%10%19%ag15%9%12%10%

SUMMARY CODE
1429414811477871099464421772731594224270228498AT LEAST ONCE A WEEK
83%apq79%q66%68%85%ajk81%j71%j80%j73%j51%62%53%78%de77%de51%59%76%70%73%ej

m
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Q.2b_04 Frequency of usage - Channel 5 services
Base: All who have used Channel 5 services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 6 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

60780881391001733167231326420746Unweighted Base
52888*97*153103*17**23174*256291390681Weighted Base

1242019303416214438668154Every day
23%22%19%20%33%ad5%27%d19%17%30%ab17%23%

15923324330474266793109202Several days each week
30%26%33%28%29%24%32%36%26%32%28%30%

1111816311065013635685142About once a week
21%21%17%20%10%33%22%h17%25%h19%22%21%h
851616281662815473082113A few times each month
16%18%16%18%16%35%12%20%19%10%21%c17%c
4912142112116636244671Less often
9%13%15%14%12%4%7%8%14%f8%12%10%

SUMMARY CODE
3946167104751018753173236262498AT LEAST ONCE A WEEK
75%69%69%68%72%62%81%ad71%68%81%ab67%73%
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Q.2b_04 Frequency of usage - Channel 5 services
Base: All who have used Channel 5 services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 6 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

3903944736729296650746Unweighted Base
32938243*30528673*608681Weighted Base

788810746129125154Every day
24%23%24%24%21%40%ab21%23%

9911315898722180202Several days each week
30%30%34%29%30%30%30%30%
648210596113129142About once a week
20%21%24%19%21%18%21%21%

5956556426106113A few times each month
18%15%13%19%15%8%18%c17%
29432263536871Less often
9%11%5%9%12%4%11%c10%

SUMMARY CODE
2412833522320964433498AT LEAST ONCE A WEEK
73%74%82%73%73%88%ab71%73%
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Q.2b_04 Frequency of usage - Channel 5 services
Base: All who have used Channel 5 services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 6 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
1-3347086610429709754793931569229746Unweighted Base
1**-**3**41*63626*65*30**76*113*64*85*35*34**50*79*24**681Weighted Base

--25149389312417143817119154Every day
--51%13%23%11%12%29%41%acf21%26%16%9%24%35%cfglm14%38%23%lm

gilm
1--141861619615351827111312228202Several days each week

100%--34%29%60%acdf29%20%19%31%28%32%31%39%25%28%34%30%
ghijl

--161355179122615224610113142About once a week
--27%15%21%20%27%31%16%23%23%26%10%19%19%15%13%21%

--1510829414167161158192113A few times each month
--22%12%17%6%13%13%19%14%11%19%30%ahil16%16%25%m9%17%m

m
---105811224127761315171Less often
---25%an9%2%19%adjm8%5%10%12%8%19%jm2%5%19%adjm6%10%m

SUMMARY CODE
1-326470244424588550621827394520498AT LEAST ONCE A WEEK

100%-78%63%74%91%acfg68%80%76%cf76%cf78%cf73%cf51%82%78%cf57%85%73%cf
ijl
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Q.2b_04 Frequency of usage - Channel 5 services
Base: All who have used Channel 5 services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 6 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

73660750128519239219280128501210140282604657675-746746Unweighted Base
8**28**55745*115476195197281132435223148293544594612-**681681Weighted Base

6310612249658494615102282545140143138-154154Every day
72%11%19%27%21%20%30%al25%l16%11%23%ik13%17%15%26%gh24%g23%g-23%g23%gikl

v
-9171103514762617730136574376184185188-202202Several days each week
-31%31%23%31%31%32%31%27%22%31%26%29%26%34%g31%31%-30%30%

*71227271043940623090563572126136133-142142About once a week
4%25%22%15%23%22%20%20%22%22%21%25%24%25%23%23%22%-21%21%
2399817792226623966502762648495-113113A few times each month

24%10%18%17%15%17%11%13%22%mn30%aj15%23%j18%21%ef12%14%16%-17%f17%f
-659811501419351941311837314657-7171Less often
-23%11%17%10%11%7%10%12%14%9%14%12%f13%ef6%8%9%f-10%f10%f

SUMMARY CODE
619399298634616015118574328141104193449464460-498498AT LEAST ONCE A WEEK

76%67%72%66%75%73%82%al77%l66%56%75%ik63%70%66%83%abdg78%abg75%g-73%g73%gikl
hw
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Q.2b_04 Frequency of usage - Channel 5 services
Base: All who have used Channel 5 services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 6 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
3463805388523746Unweighted Base
31434758*95*460681Weighted Base

826779108154Every day
26%x19%12%9%23%v23%gikl

v
861091127143202Several days each week
28%31%20%29%31%30%

5979122594142About once a week
19%23%21%26%20%21%
4960182168113A few times each month
16%17%32%au22%15%17%f
37329134871Less often
12%9%16%13%10%10%f

SUMMARY CODE
2282553061344498AT LEAST ONCE A WEEK
73%73%52%64%75%w73%gikl

w
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Q.2b_04 Frequency of usage - Channel 5 services
Base: All who have used Channel 5 services in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 7 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
17110117414611213110585585238113481435249299293592Unweighted Base
14991*16113076*79120*80*69*61*34*11**27515061*45*270261531Weighted Base

93559272505167454635163168913519159153312Every day
62%60%57%56%66%64%56%56%66%57%47%25%61%d60%d57%42%59%59%59%d
4122312715173119141384633313125961121Several days each week
27%25%19%21%20%21%26%23%20%21%22%40%23%22%21%27%22%24%23%

7412114577163117864132235About once a week
5%5%8%9%5%7%6%9%1%10%k8%11%6%5%10%9%5%8%7%
328722323323753510919A few times each month
2%2%5%6%3%2%3%3%4%4%6%24%3%3%4%10%ag4%3%4%
78181254127646-211346291644Less often
4%9%11%s9%7%5%10%9%9%7%17%n-8%9%7%13%11%6%8%

SUMMARY CODE
1408213511168741057161542682471325435231236468AT LEAST ONCE A WEEK
94%apq90%84%85%91%93%i88%88%87%88%78%76%90%d88%88%77%86%91%88%d
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Q.2b_05 Frequency of usage - Freeview/Youview
Base: All who have used Freeview/Youview in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 7 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

4904676102761726160178272320592Unweighted Base
42052*82*111*74*16**17965*197240291531Weighted Base

25124486151811437102147164312Every day
60%47%59%54%69%d49%64%d56%52%61%57%59%

991116221223518536358121Several days each week
24%22%19%20%17%15%20%28%27%26%20%23%
266593213414112435About once a week
6%11%6%8%4%11%7%6%7%5%8%7%

14145524-941519A few times each month
3%2%5%4%6%10%2%-5%2%5%c4%

2999153212720143044Less often
7%18%al11%14%l4%14%7%10%10%6%10%8%

SUMMARY CODE
376416991661216259168222246468AT LEAST ONCE A WEEK
90%i80%85%82%90%76%91%90%85%92%b85%88%
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Q.2b_05 Frequency of usage - Freeview/Youview
Base: All who have used Freeview/Youview in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 7 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

4182114940313887505592Unweighted Base
36419645*34912972*459531Weighted Base

24088252325647264312Every day
66%adg45%57%67%adg43%66%58%59%dg
76509723416105121Several days each week
21%25%20%21%26%22%23%23%
20172181323335About once a week
5%8%5%5%10%e3%7%7%

119511521719A few times each month
3%4%11%aeh3%4%2%4%4%

17333162144044Less often
5%17%aeh8%5%17%aeh6%9%8%eh

SUMMARY CODE
3361543632210366402468AT LEAST ONCE A WEEK
92%adfg79%82%92%dfg80%92%87%88%dg
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Q.2b_05 Frequency of usage - Freeview/Youview
Base: All who have used Freeview/Youview in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 7 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
1-319569578022557124473839419721592Unweighted Base
1**-**3**22**50622*52*19**61*85*28**47*35*42*41*82*17**531Weighted Base

---5305122815414613232220275311312Every day
---25%60%54%54%80%67%54%46%50%61%48%67%65%65%59%
1-11110771129228176139133121Several days each week

100%-41%53%21%32%cj21%9%15%26%28%36%acj18%30%23%16%19%23%

--143113-395234-5*35About once a week
--26%17%6%3%6%-4%10%18%4%10%10%-6%3%7%
--111811132113-22119A few times each month
--33%4%4%3%2%4%5%3%5%3%9%-5%3%5%4%

----4429156131528144Less often
----9%9%18%adf7%8%7%4%7%2%12%4%10%8%8%

SUMMARY CODE
1-221444204217537725423137377114468AT LEAST ONCE A WEEK

100%-67%96%88%88%81%90%87%90%91%90%89%88%90%87%87%88%
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Q.2b_05 Frequency of usage - Freeview/Youview
Base: All who have used Freeview/Youview in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 7 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

7284773810841718118222212535016211820637242345876516592Unweighted Base
8**25**42532*89*38014816121512329516712621432436740472*459531Weighted Base

6192412455216869912164178917811620222524739273312Every day
73%74%57%74%61%57%58%61%56%52%60%55%61%54%62%61%61%54%59%59%w
*21014209038443828673120497081912299121Several days each week
4%8%24%14%23%24%26%28%l18%23%23%19%16%23%21%22%22%31%h21%23%
-229-726119159221491522242833235About once a week
-8%7%-8%7%7%6%7%7%8%8%7%7%7%7%7%4%7%7%
2116-1165111991171361111-1919A few times each month

23%3%4%-1%4%4%1%5%m7%3%7%6%f6%cf2%3%3%-4%4%

-23946317829132020122124262883644Less often
-7%9%13%7%8%5%5%14%amn11%7%12%10%10%7%7%7%12%8%8%

SUMMARY CODE
623371288233313515217410126713610718029433036664404468AT LEAST ONCE A WEEK

77%90%87%87%92%88%91%l94%al81%82%90%ik81%84%84%91%g90%90%g88%88%88%ilw
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Q.2b_05 Frequency of usage - Freeview/Youview
Base: All who have used Freeview/Youview in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 7 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
2743025965401592Unweighted Base
24527061*67*348531Weighted Base

1431572744205312Every day
59%58%44%66%w59%w59%w
5364151179121Several days each week
22%24%25%17%23%23%
1421432735About once a week
6%8%7%4%8%7%

127351019A few times each month
5%3%5%7%3%4%

23201142744Less often
9%7%19%auv6%8%8%

SUMMARY CODE
2102424758311468AT LEAST ONCE A WEEK
86%90%76%87%89%w88%ilw

 Page 51
PSB Study (QS1069 - 200711)

Q.2b_05 Frequency of usage - Freeview/Youview
Base: All who have used Freeview/Youview in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 8 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
202169304197217010914114019813558200281198193463409872Unweighted Base
18618135222614**45*124*15517423913657*182329239193492453944Weighted Base

88891688817315086150802740136150107233200433Every day
48%49%48%39%11%16%25%32%n49%lmn63%ahklm59%almn47%mn22%41%g63%afg55%afg47%44%46%glmn

n
46541016751341484563322060936353134133268Several days each week
25%30%29%30%39%29%33%31%26%26%24%36%33%28%26%27%27%29%28%
3022504041036322616144495816186972141About once a week
16%12%14%18%27%21%hij29%ahijk21%hij15%j7%10%8%27%adef18%de7%9%14%16%15%ej
1662721191212139942225913363470A few times each month
9%r3%8%9%r10%21%ahijk10%j8%8%4%7%7%12%ae8%4%7%7%7%7%

lm
61079264144111111812201333Less often
3%5%2%4%12%13%ahijk3%9%aijk2%1%*2%6%de5%de1%1%4%3%3%ej

m

SUMMARY CODE
164165318195103010812915722912652148286229178436406842AT LEAST ONCE A WEEK
88%91%90%87%77%66%87%n83%n90%n96%aklmn93%ln91%n81%87%96%afg92%g89%90%89%gn
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Q.2b_06 Frequency of usage - Netflix
Base: All who have used Netflix in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 8 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

56016421331213197108128408371501872Unweighted Base
593179242351134101*79*148482367578944Weighted Base

2469013418772531466229177256433Every day
41%50%55%al53%al54%f52%f18%44%f47%f48%44%46%f

19432557333292638142100168268Several days each week
33%ijk18%23%21%25%28%34%25%29%27%29%28%ik
8437335815101730705290141About once a week
14%20%14%16%11%10%21%g21%g14%14%16%15%

4713162378131132224870A few times each month
8%7%7%7%5%8%16%adeh7%7%6%8%7%

227510729411161733Less often
4%4%2%3%5%2%12%adeg3%2%4%3%3%

SUMMARY CODE
5241592223181209157134440329513842AT LEAST ONCE A WEEK
88%88%92%91%90%f90%f72%90%f91%f90%89%89%f
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Q.2b_06 Frequency of usage - Netflix
Base: All who have used Netflix in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 8 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

261527552433605867872Unweighted Base
26757355*2483845**939944Weighted Base

10425327951651432433Every day
39%44%49%39%43%14%46%46%

8616915811202266268Several days each week
32%29%27%33%31%31%28%28%
4682542553139141About once a week
17%14%9%17%14%55%15%15%

224662127-7070A few times each month
8%8%12%8%7%-7%7%
9242817-3333Less often
3%4%4%3%4%-3%3%

SUMMARY CODE
236504462193405837842AT LEAST ONCE A WEEK
89%88%84%88%88%100%89%89%
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Q.2b_06 Frequency of usage - Netflix
Base: All who have used Netflix in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 8 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
1359976150127247414089984351597443872Unweighted Base
1**3**6**123*80721*9835**88*165116*127*52*65*64*72*43*944Weighted Base

-226236283716467663531930352625433Every day
-58%38%51%45%37%38%44%52%46%54%cl42%37%46%55%cl37%57%l46%
1-2322349358204819421920152310268Several days each week

100%-33%26%29%42%hj36%h21%23%29%h16%33%h36%h31%24%33%h23%28%h
-1220118315813242123837105141About once a week
-42%29%17%15%13%15%24%15%14%18%e18%e16%5%11%14%12%15%
---6631445121053849370A few times each month
---5%8%4%4%11%6%7%9%4%6%13%g7%13%gl8%7%

---23017-35333323-33Less often
---2%4%4%7%-4%3%2%3%5%5%3%4%-3%

SUMMARY CODE
136114714198632791481031184653586040842AT LEAST ONCE A WEEK

100%100%100%93%88%92%89%89%90%90%89%93%ce89%83%91%83%92%89%
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Q.2b_06 Frequency of usage - Netflix
Base: All who have used Netflix in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 8 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1356696348864886148558353317686291767329406484289583872Unweighted Base
15**55*75236*96*70483*156618382332755332842339423518324620944Weighted Base

72533115223321441326182104400185433140171208175258433Every day
45%46%44%42%p23%47%p17%27%53%amn47%j31%53%aj56%abde51%abde41%40%40%54%abde42%46%jmnp

fffux
3172198371991956172112962241052689612314993175268Several days each week

21%30%29%24%39%a28%23%36%28%29%29%30%31%32%28%29%29%29%28%28%w
171215191052637715278853314169859931110141About once a week
9%13%16%14%19%15%32%al24%al11%14%24%aik11%10%17%ch20%ach20%ach19%ch10%18%ch15%chiw
2359412501414392832368-182739214970A few times each month

16%5%8%10%13%7%17%al9%6%7%10%i5%2%g-5%g6%gh8%gh6%gh8%gh7%ghiw
132346189711922111-15182342933Less often

10%6%3%10%o6%3%11%al5%2%2%7%aik1%*-4%cgh4%cgh4%cgh1%g5%cgh3%ghiw

SUMMARY CODE
1149671287863660134568345278709323842306379456299542842AT LEAST ONCE A WEEK
74%89%89%80%81%90%p72%86%n92%n90%j84%94%aj97%abcd100%abcd90%89%88%92%b87%89%jnpu

efefh
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Q.2b_06 Frequency of usage - Netflix
Base: All who have used Netflix in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 8 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
432398292191378872Unweighted Base
462432332214388944Weighted Base

243162215104111433Every day
53%ax38%65%auv49%u29%46%jmnp

ux
1141387367123268Several days each week
25%32%y22%32%w32%w28%w
6373302882141About once a week
14%17%9%13%21%avw15%chiw
284110124870A few times each month
6%9%3%5%12%avw7%ghiw

1418332533Less often
3%4%1%1%6%avw3%ghiw

SUMMARY CODE
420373318199316842AT LEAST ONCE A WEEK
91%86%96%au93%u81%89%jnpu
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Q.2b_06 Frequency of usage - Netflix
Base: All who have used Netflix in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 9 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

75801721471737677691100632312116710086237237474Unweighted Base
70*86*20217011**21*82*85*119*124*63*23**113*205124*87*259269529Weighted Base

172949312110213039193135139226165126Every day
24%33%p24%18%22%4%12%25%n26%n32%mn30%mn12%12%25%g32%g25%g23%24%24%gmn
2022684939272828371810385637287880159Several days each week
29%25%33%29%24%41%33%32%23%30%28%43%34%27%30%32%30%30%30%

102241343421122823116284023174760107About once a week
15%25%20%20%25%19%26%14%24%18%17%26%25%19%18%19%18%22%20%
1382930231112221511416341516443680A few times each month
18%9%15%18%15%15%13%14%18%12%18%19%14%16%12%18%17%13%15%
106162614121311105-1824105292857Less often
14%7%8%15%q14%20%j15%16%9%8%8%-16%d12%8%6%11%10%11%

SUMMARY CODE
487215711581358608710047197914710066187205392AT LEAST ONCE A WEEK
68%84%ps78%p67%71%64%71%70%73%80%74%81%70%72%80%76%72%76%74%

 Page 58
PSB Study (QS1069 - 200711)

Q.2b_07 Frequency of usage - Amazon Prime Video
Base: All who have used Amazon Prime Video in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 9 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3148311216058446664242155319474Unweighted Base
33699*13519365*48*48*76*292156373529Weighted Base

79253447198620734680126Every day
23%25%25%24%30%f17%13%26%25%29%22%24%

99373660201618238242117159Several days each week
29%37%27%31%31%33%39%30%28%27%31%30%
67173240810718663275107About once a week
20%17%23%21%12%20%14%23%22%21%20%20%

4911253110127546215980A few times each month
14%11%19%16%15%26%e14%6%16%13%16%15%
42991582101125164157Less often
13%9%6%8%12%5%21%adg15%9%10%11%11%

SUMMARY CODE
2457910214747333160220120272392AT LEAST ONCE A WEEK
73%80%75%76%73%69%65%79%75%77%73%74%
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Q.2b_07 Frequency of usage - Amazon Prime Video
Base: All who have used Amazon Prime Video in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 9 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

150278251381841473474Unweighted Base
15831522**1432051**528529Weighted Base

347243247-126126Every day
22%23%20%22%23%-24%24%

44103842681158159Several days each week
28%33%34%29%33%100%30%30%
406153341-107107About once a week
25%19%21%23%20%-20%20%

214352126-8080A few times each month
13%14%23%15%13%-15%15%
203611523-5757Less often
13%12%3%11%11%-11%11%

SUMMARY CODE
118236171061561391392AT LEAST ONCE A WEEK
74%75%74%75%76%100%74%74%
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Q.2b_07 Frequency of usage - Amazon Prime Video
Base: All who have used Amazon Prime Video in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 9 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
-1233437127915447938652027294224474Unweighted Base
-**1**2**43*4816**60*23**52*98*56*83*24**33**30**40*25**529Weighted Base

-1-1411211042223191834789126Every day
-100%-32%23%10%16%16%42%acg23%34%l22%10%11%23%19%37%24%

il
---91482226103512278147115159Several days each week
---21%31%30%37%25%19%36%22%32%32%42%23%27%21%30%

--112932133821131636698107About once a week
--57%28%19%30%21%14%15%21%23%20%11%19%20%21%33%20%
--13771948118152479280A few times each month
--43%6%16%18%16%18%16%11%14%18%8%11%23%23%9%15%
---65016649469533-57Less often
---13%10%11%10%27%7%9%6%8%38%16%11%9%-11%

SUMMARY CODE
-113535444513407844611324202723392AT LEAST ONCE A WEEK
-100%57%81%74%71%74%55%77%80%80%74%54%73%66%68%91%74%
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Q.2b_07 Frequency of usage - Amazon Prime Video
Base: All who have used Amazon Prime Video in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 9 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

82438017473575781291156182308347358202248291131343474Unweighted Base
9**28**41718**53*39956*85*337177193356392410220264322152377529Weighted Base

33825883712773227891261054150665175126Every day
32%11%20%29%15%21%12%14%23%18%14%25%j32%abde26%18%19%21%33%abde20%24%jux

ff
21413561813113281135559109159133768510046113159Several days each week

21%51%32%31%33%33%23%33%33%31%31%31%41%abcd32%35%32%31%30%30%30%w
g

238531475122563325274107855063712582107About once a week
25%10%20%17%27%19%22%30%l19%18%27%21%27%ac21%23%24%22%16%22%20%
1568256712857382856-60303947206080A few times each month

15%17%16%13%10%17%22%9%17%21%14%16%-15%h13%h15%h15%h13%h16%h15%h
13472743121328202728-27232738114657Less often
7%11%11%10%14%11%21%al15%8%11%14%i8%-7%h11%h10%h12%gh7%h12%gh11%gh

SUMMARY CODE
72030214402893265253119139272392323167199237121271392AT LEAST ONCE A WEEK

78%72%72%78%76%72%57%76%n75%n67%72%76%100%abcd79%b76%75%74%80%72%74%n
efg
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Q.2b_07 Frequency of usage - Amazon Prime Video
Base: All who have used Amazon Prime Video in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 9 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
228228150109212474Unweighted Base
253254173127*224529Weighted Base

7242692333126Every day
28%x17%40%auv18%15%24%jux
6394335075159Several days each week
25%37%y19%40%w34%w30%w
5151322450107About once a week
20%20%18%18%22%20%
374230203080A few times each month
14%17%17%16%13%15%h
302510103657Less often
12%10%6%8%16%w11%gh

SUMMARY CODE
18618713497158392AT LEAST ONCE A WEEK
74%74%77%76%71%74%n
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Q.2b_07 Frequency of usage - Amazon Prime Video
Base: All who have used Amazon Prime Video in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 10 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

731581216796141397171633Unweighted Base
9**2**19**9**1**1**2**8**10**10**6**1**3**18**10**7**20**19**39**Weighted Base

-131----13---13-235Every day
-28%15%15%----13%34%---7%34%-10%15%12%
2-42-*--511-*511358Several days each week

26%-22%20%-50%--52%13%20%-11%29%13%16%14%29%21%

1-11---1-11--111213About once a week
12%-7%8%---8%-13%19%--4%13%15%9%7%8%
3-41---2221--421528A few times each month

33%-22%6%---23%22%21%24%--22%21%19%28%11%20%
32651*26122137238715Less often

29%72%33%51%100%50%100%69%14%19%37%100%89%38%19%49%39%38%39%

SUMMARY CODE
3184-*-1762-*76261016AT LEAST ONCE A WEEK

38%28%44%43%-50%-8%64%60%39%-11%40%60%32%33%51%42%
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Q.2b_08 Frequency of usage - Disney +
Base: All who have used Disney + in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 10 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1951114442320102333Unweighted Base
20**7**14**19**6**4**1**3**25**11**28**39**Weighted Base

-1552---3145Every day
-18%34%26%35%---11%6%15%12%

144721*13268Several days each week
7%50%31%36%40%28%32%49%12%20%21%21%
2-11---12123About once a week

10%-8%6%---40%8%10%7%8%

3234-1--6358A few times each month
16%25%18%23%-33%--25%26%17%20%
13*12121*1141115Less often
66%7%9%10%25%40%68%12%43%38%39%39%

SUMMARY CODE
35101341*2841216AT LEAST ONCE A WEEK

17%68%73%67%75%28%32%88%32%36%44%42%

 Page 65
PSB Study (QS1069 - 200711)

Q.2b_08 Frequency of usage - Disney +
Base: All who have used Disney + in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 10 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

9231817-3333Unweighted Base
10**30**2**8**22**-**39**39**Weighted Base

13--5-55Every day
14%12%--22%-12%12%

37232-88Several days each week
33%22%100%38%10%-21%21%
12-12-33About once a week

14%6%-16%8%-8%8%

27-24-88A few times each month
16%24%-19%19%-20%20%
211-29-1515Less often

23%37%-27%40%-39%39%

SUMMARY CODE
612249-1616AT LEAST ONCE A WEEK

60%40%100%54%41%-42%42%
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Q.2b_08 Frequency of usage - Disney +
Base: All who have used Disney + in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 10 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
---1321722853-221-33Unweighted Base
-**-**-**1**38**1**4**3**3**10**7**4**-**3**3**1**-**39**Weighted Base

----5-1--31------5Every day
----13%-24%--31%9%------12%
----8-*3112------8Several days each week
----22%-7%100%47%13%27%------21%

----3-1---11-----3About once a week
----8%-15%---16%36%-----8%
----811--3---1-1-8A few times each month
----20%100%22%--33%---49%-100%-20%

---114-1-2232-13--15Less often
---100%37%-32%-53%23%48%64%-51%100%--39%

SUMMARY CODE
----16-231431-----16AT LEAST ONCE A WEEK
----42%-46%100%47%44%52%36%-----42%
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Q.2b_08 Frequency of usage - Disney +
Base: All who have used Disney + in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 10 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

132516242524121520162417202652833Unweighted Base
1**4**29**1**7**29**2**6**29**13**19**23**19**27**19**23**32**4**34**39**Weighted Base

-32-14--512313212225Every day
-67%7%-16%13%--17%5%13%13%7%12%13%5%7%54%7%12%

--5--72-524566458-88Several days each week
--18%--25%100%-17%14%22%21%29%24%23%21%24%-24%21%
1-2-12-1232122333-33About once a week

100%-6%-10%8%-11%8%23%10%6%12%7%16%13%9%-9%8%
--8-35-3433454445178A few times each month
--26%-37%18%-56%15%19%18%18%25%16%19%16%17%13%21%20%

-1121310-21257105115101311315Less often
-33%42%100%37%36%-33%43%39%37%42%27%41%28%45%42%33%39%39%

SUMMARY CODE
139-21321125999111091321416AT LEAST ONCE A WEEK

100%67%31%-26%46%100%11%42%42%45%40%49%43%52%39%41%54%40%42%
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Q.2b_08 Frequency of usage - Disney +
Base: All who have used Disney + in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 10 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
1815971533Unweighted Base
19**19**7**10**19**39**Weighted Base

311125Every day
18%7%9%13%9%12%

622428Several days each week
29%13%34%36%11%21%
21--33About once a week
9%7%--16%8%
171168A few times each month
3%37%8%14%29%20%

8744715Less often
41%37%50%37%35%39%

SUMMARY CODE
11535716AT LEAST ONCE A WEEK
56%27%43%49%36%42%
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Q.2b_08 Frequency of usage - Disney +
Base: All who have used Disney + in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 11 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

41216142148126112720613281846Unweighted Base
4**11**21**15**1*****3**8**16**8**13**2**5**24**8**15**31**21**52*Weighted Base

13361--2622-18227613Every day
33%26%13%38%56%--28%37%24%17%-12%34%24%15%24%27%25%

--5------221--23-55Several days each week
--24%------22%15%72%--22%22%-24%10%

*272-*123-4*15-56511About once a week
11%16%32%15%-100%25%29%18%-33%28%26%22%-32%18%26%22%
2313--11422-15225510A few times each month

56%31%6%17%--28%11%24%20%19%-19%20%20%17%16%23%19%
-355*-23332-263213-13Less often
-27%25%30%44%-47%32%21%35%16%-42%25%35%14%42%-25%

SUMMARY CODE
251481*159482213410131629AT LEAST ONCE A WEEK

44%42%69%53%56%100%25%57%55%45%65%100%38%56%45%69%42%77%56%
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Q.2b_09 Frequency of usage - Apple TV +
Base: All who have used Apple TV + in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 11 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3241214775522163046Unweighted Base
35**5**15**17**7**9**3**7**25**16**36**52*Weighted Base

10133311174913Every day
28%28%21%19%40%9%19%19%29%28%24%25%

41-1-2--3-55Several days each week
11%26%-7%-21%--12%-14%10%
9-3323*-62911About once a week

24%-18%16%24%33%14%-24%15%25%22%

5-55111246410A few times each month
14%-33%30%17%15%30%34%15%38%11%19%
82451213531013Less often

23%46%28%29%19%22%37%47%20%20%27%25%

SUMMARY CODE
2236746111672229AT LEAST ONCE A WEEK
63%54%39%42%64%63%33%19%65%43%62%56%
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Q.2b_09 Frequency of usage - Apple TV +
Base: All who have used Apple TV + in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 11 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

143111124-4646Unweighted Base
17**33**1**13**26**-**52*52*Weighted Base

86-66-1313Every day
46%17%-51%22%-25%25%

14-13-55Several days each week
5%12%-7%12%-10%10%
26124-1111About once a week

13%18%100%18%16%-22%22%

47-16-1010A few times each month
25%22%-11%24%-19%19%
210-27-1313Less often

10%31%-14%26%-25%25%

SUMMARY CODE
111611013-2929AT LEAST ONCE A WEEK
65%47%100%76%50%-56%56%
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Q.2b_09 Frequency of usage - Apple TV +
Base: All who have used Apple TV + in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 11 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
---2432723756-632346Unweighted Base
-**-**-**3**47*1**6**3**4**8**7**8**-**8**2**3**3**52*Weighted Base

---1121--3331-2--113Every day
---28%26%59%--67%36%38%11%-26%--53%25%
----5-11-3-------5Several days each week
----11%-20%41%-33%-------10%

---29*4--2-1-2*-111About once a week
---72%19%41%70%--23%-17%-27%19%-30%22%
----10--2--22-4---10A few times each month
----21%--59%--35%26%-47%---19%

----11-1-1124--23*13Less often
----24%-11%-33%8%27%45%--81%100%17%25%

SUMMARY CODE
---3261613732-4*-229AT LEAST ONCE A WEEK
---100%56%100%89%41%67%92%38%29%-53%19%-83%56%
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PSB Study (QS1069 - 200711)

Q.2b_09 Frequency of usage - Apple TV +
Base: All who have used Apple TV + in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 11 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1537343527351314302637262629103646Unweighted Base
1**7**40*3**3**40*2**6**42*15**15**34**29**42*27**27**33**13**39*52*Weighted Base

-3101-12-111566710841011213Every day
-51%24%18%-31%-24%27%33%40%19%26%23%31%16%31%11%30%25%

--4--4--4-1435445-55Several days each week
--10%--10%--9%-8%11%11%12%14%14%15%-13%10%
-28127-2843109117763811About once a week
-31%20%43%46%18%-31%20%24%22%29%32%26%25%25%17%23%21%22%
117-18-19318664882810A few times each month

100%18%18%-28%19%-16%21%23%9%23%21%16%15%28%23%17%19%19%

--111192293363104446713Less often
--28%40%26%23%100%30%22%20%22%18%9%24%14%16%13%49%17%25%

SUMMARY CODE
-5212223-32481020202519152142529AT LEAST ONCE A WEEK
-82%53%60%46%58%-55%56%57%69%59%69%61%71%55%64%34%64%56%
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PSB Study (QS1069 - 200711)

Q.2b_09 Frequency of usage - Apple TV +
Base: All who have used Apple TV + in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 11 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
162610122346Unweighted Base
15**31**14**13**24**52*Weighted Base

6734613Every day
41%22%22%32%24%25%

141225Several days each week
5%13%8%16%7%10%
5413711About once a week

31%14%10%22%29%22%
2633310A few times each month

13%20%21%20%14%19%

11051613Less often
9%31%39%10%26%25%

SUMMARY CODE
1215691429AT LEAST ONCE A WEEK
78%48%40%70%60%56%
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Q.2b_09 Frequency of usage - Apple TV +
Base: All who have used Apple TV + in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 12 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
153121167124518310198768548232351748571287278565Unweighted Base
141126*17913134*52*112*105*97*106*49*22**198202106*71*294283577Weighted Base

1061061339926359888727836101601607846231213444Every day
75%84%74%76%77%68%88%aijkn84%n74%73%74%46%81%d79%d73%65%79%76%77%d
1712281451241014163721241610323871Several days each week
12%9%15%11%13%m23%ailm4%9%14%m15%m7%32%10%12%15%15%11%14%12%m
36471-4253225835101020About once a week
2%5%2%6%4%-4%2%6%3%4%11%3%4%3%6%3%4%4%
7184-3111552425781119A few times each month
5%1%4%3%-5%1%1%1%5%10%aklm10%2%1%5%10%afg3%4%3%
91662243552-7852131023Less often
6%1%4%5%6%3%3%3%5%4%5%-4%4%4%3%4%3%4%

SUMMARY CODE
1261241651213247106101919741201861929761273262535AT LEAST ONCE A WEEK
89%98%apq92%92%94%92%95%i96%i94%91%85%90%94%95%d91%86%93%93%93%

s
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Q.2b_10 Frequency of usage - Sky
Base: All who have used Sky in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 12 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

39192113174903415468219274291565Unweighted Base
38296*13019492*34**11077*264268309577Weighted Base

2887510515774148763206213232444Every day
75%77%81%81%81%42%79%81%78%79%75%77%

561171591015829294271Several days each week
15%ij11%5%7%10%29%13%11%11%11%14%12%j
93101133231091220About once a week
2%3%8%l6%3%8%2%4%4%3%4%4%

143151632771119A few times each month
4%3%1%2%1%19%3%2%3%3%4%3%

15567614112101323Less often
4%5%5%4%6%2%3%1%4%4%4%4%

SUMMARY CODE
35389122182862610475245250285535AT LEAST ONCE A WEEK
92%92%94%94%93%79%94%96%93%93%92%93%
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Q.2b_10 Frequency of usage - Sky
Base: All who have used Sky in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 12 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

7052396749636529565Unweighted Base
60*5368**58*50433**544577Weighted Base

3843243642021424444Every day
64%81%eh51%63%83%aeh64%78%77%eh
11623105476371Several days each week
18%12%39%18%11%22%12%12%
218-21511920About once a week
3%3%-3%3%4%3%4%

511-5721619A few times each month
8%dg2%-8%dg1%7%3%3%
51415812223Less often
8%dg3%10%8%dg2%4%4%4%d

SUMMARY CODE
5151174848829506535AT LEAST ONCE A WEEK
84%95%eh90%84%97%aeh90%93%93%eh
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Q.2b_10 Frequency of usage - Sky
Base: All who have used Sky in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 12 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
--566497338923407653643229425331565Unweighted Base
-**-**5**78*49712*58*33**50*91*67*79*34**34**39*51*29**577Weighted Base

--451393104229446557572318324128444Every day
--86%65%79%o80%73%86%87%72%85%72%67%54%81%82%94%77%o
---155516-313615101034171Several days each week
---19%11%12%10%-5%14%9%19%29%29%8%7%3%12%

--12181423224-1-1-20About once a week
--14%3%4%8%d7%5%5%2%4%5%-4%-3%-4%
---316-33-3111512-19A few times each month
---4%3%-5%9%-3%1%1%2%14%2%4%-3%

---716-3-18131-33123Less often
---9%n3%-5%-2%9%1%3%2%-9%5%3%4%

SUMMARY CODE
--568465125230498066753329354629535AT LEAST ONCE A WEEK
--100%88%94%100%89%91%98%88%98%96%97%86%89%91%97%93%
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Q.2b_10 Frequency of usage - Sky
Base: All who have used Sky in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 12 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

16404437213033774118341135239238137281254322351152413565Unweighted Base
18**35*45273*13334571*115*359147237258149303252324359154422577Weighted Base

1826350651102505290281102185196117241204262281113331444Every day
98%74%77%89%ao83%o72%74%78%78%70%78%76%78%80%81%81%78%73%78%77%vw
*75641849820421630281530344448175471Several days each week
2%20%12%6%13%14%12%18%12%11%13%11%10%10%14%13%14%11%13%12%
-214-117411181111612331181220About once a week
-5%3%-1%5%6%1%3%6%4%4%4%4%e1%1%3%5%ef3%4%e
--15311311139376625810819A few times each month
--3%4%1%4%2%*4%6%j1%3%4%2%1%2%2%7%bdefg2%3%

--1613165311117166149101161723Less often
--4%1%2%5%7%3%3%8%3%6%4%5%4%3%3%4%4%4%

SUMMARY CODE
18354217012931665111335127226236137283241309340138397535AT LEAST ONCE A WEEK

100%100%93%95%97%92%91%97%93%86%95%k91%92%93%95%c95%c95%89%94%93%kw
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Q.2b_10 Frequency of usage - Sky
Base: All who have used Sky in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 12 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
2832546986360565Unweighted Base
28525978*94*354577Weighted Base

2232004563295444Every day
78%77%58%67%83%avw77%vw
31368183971Several days each week
11%14%10%19%11%12%
9994620About once a week
3%4%12%au4%2%4%e

10574519A few times each month
4%2%10%au4%2%3%

12986823Less often
4%3%11%au6%2%4%

SUMMARY CODE
2632456284340535AT LEAST ONCE A WEEK
92%95%80%90%96%vw93%kw
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Q.2b_10 Frequency of usage - Sky
Base: All who have used Sky in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 13 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

453769421430322729351887656352610786193Unweighted Base
40*37*78*48*10**19**43**31**35**40*17**10**71*66*40*27**111*92*203Weighted Base

292652309133421212558564325137957137Every day
72%70%67%62%92%73%79%69%62%62%29%79%79%65%62%47%72%62%67%
32129126174418845121425Several days each week
8%4%15%19%6%11%13%4%20%11%22%8%12%13%11%17%11%15%12%

2341*-13-14-1314549About once a week
4%7%5%2%2%-2%11%-3%23%-2%5%3%14%5%4%5%
3223-112-3112233459A few times each month
7%5%2%6%-8%2%5%-7%8%13%3%2%7%10%4%6%5%
3596-214673-31073111223Less often
9%13%11%12%-9%3%12%18%17%18%-4%15%17%g11%9%13%11%

SUMMARY CODE
34306840101540262830139665430219775171AT LEAST ONCE A WEEK
84%82%87%82%100%83%95%83%82%76%74%87%93%e83%76%79%87%81%84%
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PSB Study (QS1069 - 200711)

Q.2b_11 Frequency of usage - Virgin TV
Base: All who have used Virgin TV in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 13 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

129364364271248248282111193Unweighted Base
13142*48*72*30**14**34*27**98*77*127*203Weighted Base

862834502122721655482137Every day
66%67%70%70%72%18%78%78%66%71%65%67%

1945724421352125Several days each week
14%10%11%9%6%27%12%9%13%6%16%c12%
531414*13459About once a week
4%8%2%6%3%28%1%4%3%6%4%5%

9---131-4559A few times each month
7%i---4%19%4%-4%6%4%5%

12681141221381423Less often
9%15%17%15%14%8%6%9%13%11%11%11%

SUMMARY CODE
110354062241031258264108171AT LEAST ONCE A WEEK
84%85%83%85%81%73%90%91%83%83%85%84%
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PSB Study (QS1069 - 200711)

Q.2b_11 Frequency of usage - Virgin TV
Base: All who have used Virgin TV in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 13 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

22179322187186193Unweighted Base
19**1893**19**18**6**198203Weighted Base

61341655132137Every day
30%71%21%30%30%84%67%67%

523-52-2525Several days each week
27%12%-27%12%-13%12%
1811-189About once a week
6%4%30%6%-16%4%5%

25-2--99A few times each month
13%3%-13%--5%5%
4181411-2323Less often

24%10%49%24%58%-11%11%

SUMMARY CODE
1216621286166171AT LEAST ONCE A WEEK
63%88%51%63%42%100%84%84%
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Q.2b_11 Frequency of usage - Virgin TV
Base: All who have used Virgin TV in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 13 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
--2191731513614322231101610195193Unweighted Base
-**-**3**23**1796**11**8**17**39**25**37**11**18**10**17**5**203Weighted Base

---9126410382419267107135137Every day
---42%70%76%91%36%50%60%75%70%66%57%73%77%100%67%
---422--1752431-2-25Several days each week
---17%12%--18%42%13%9%11%23%5%-12%-12%

---28*12-2--112--9About once a week
---7%4%3%6%31%-6%--10%5%18%--5%
--245----611-2---9A few times each month
--53%19%3%----14%4%1%-13%---5%

--14191*11336-412-23Less often
--47%16%11%21%3%15%8%7%13%17%-20%9%10%-11%

SUMMARY CODE
---1515541061531213011129165171AT LEAST ONCE A WEEK
---65%87%79%97%85%92%79%83%81%100%68%91%90%100%84%
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PSB Study (QS1069 - 200711)

Q.2b_11 Frequency of usage - Virgin TV
Base: All who have used Virgin TV in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 13 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

281481116141304410652758360928711011851142193Unweighted Base
2**5**15912**17**15028**42*119*57*73*95*73*106*85*110*122*55*148203Weighted Base

141007139925277240476051705878893799137Every day
38%88%63%64%77%66%90%66%61%70%64%63%69%65%69%71%73%68%67%67%

--221-1914217111491810151471925Several days each week
--14%11%-13%2%10%17%12%15%15%12%17%11%13%11%12%13%12%
--9-2714415411443379About once a week
--6%-15%5%4%11%3%1%7%4%1%1%5%4%2%5%5%5%
2-81-6-1731636223469A few times each month

62%-5%13%-4%-2%6%5%2%6%4%5%3%2%2%7%4%5%

-119111915167911111310111551823Less often
-12%12%12%8%12%4%12%13%12%12%12%14%12%12%10%12%9%12%11%

SUMMARY CODE
141319151252736964863786088739710547125171AT LEAST ONCE A WEEK

38%88%83%75%92%83%96%86%81%83%86%82%82%83%85%88%86%84%84%84%

 Page 86
PSB Study (QS1069 - 200711)

Q.2b_11 Frequency of usage - Virgin TV
Base: All who have used Virgin TV in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 13 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
9093414693193Unweighted Base
95*98*49*52*90*203Weighted Base

6863293364137Every day
71%65%58%65%71%67%

816611825Several days each week
9%16%13%22%u9%12%
45-459About once a week
4%5%-8%6%5%
426-19A few times each month
4%2%11%uv-2%5%

1111931123Less often
12%12%17%6%12%11%

SUMMARY CODE
7984354977171AT LEAST ONCE A WEEK
84%86%71%94%w86%84%
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PSB Study (QS1069 - 200711)

Q.2b_11 Frequency of usage - Virgin TV
Base: All who have used Virgin TV in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 14 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

704812576514383442688533577668118158161319Unweighted Base
64*56*14587*3**7**42*43**56*85*84*32**52*98*85*116174178352Weighted Base

45327945111212334971231444499495106202Every day
71%apq58%54%52%34%17%29%28%59%m57%m85%ajkm71%28%45%57%g81%aef55%60%57%gm

g
11153523-2911173111511283115454085Several days each week
17%27%24%27%-28%21%26%31%i36%i12%16%20%29%d36%d13%26%23%24%di
361481-1383411141142141731About once a week
5%10%10%9%29%-32%aijk19%5%4%1%3%27%adef11%d4%2%8%10%9%di
3-74-3332-1265-37715A few times each month
4%-5%5%-46%7%j8%3%-2%5%12%ade5%-3%4%4%4%
2396115813-27103213720Less often
2%5%6%7%37%9%12%i20%2%3%-5%13%d10%d3%1%7%4%6%i

SUMMARY CODE
60531287623343153838329398383112154164317AT LEAST ONCE A WEEK
93%95%89%87%63%45%81%72%94%97%m98%am90%75%85%97%fg96%fg88%92%90%g
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PSB Study (QS1069 - 200711)

Q.2b_12 Frequency of usage - Spotify
Base: All who have used Spotify in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 14 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

23150538833652642153118201319Unweighted Base
24461*65*108*36**67*19**49*182120*232352Weighted Base

14033396219545289678124202Every day
57%54%60%57%52%82%ade26%57%53%65%53%57%

531818329921450265985Several days each week
22%30%28%30%26%14%8%30%28%g22%25%24%
2534631621992231About once a week
10%5%7%6%9%2%34%3%10%g7%9%9%

122-21251631215A few times each month
5%4%-2%2%3%25%2%3%2%5%4%

154354-141241620Less often
6%6%5%5%10%-6%8%g6%4%7%6%

SUMMARY CODE
217556210032651344164113204317AT LEAST ONCE A WEEK
89%90%95%93%87%97%69%90%90%94%88%90%
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PSB Study (QS1069 - 200711)

Q.2b_12 Frequency of usage - Spotify
Base: All who have used Spotify in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 14 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

1021721797123-319319Unweighted Base
113*19315**107*141-**352352Weighted Base

5910495872-202202Every day
53%54%59%54%51%-57%57%

315052737-8585Several days each week
27%26%30%25%27%-24%24%
820-818-3131About once a week
7%10%-7%13%-9%9%

67155-1515A few times each month
5%4%4%5%3%-4%4%
912199-2020Less often
8%6%7%9%6%-6%6%

SUMMARY CODE
981741492127-317317AT LEAST ONCE A WEEK
87%90%89%86%91%-90%90%
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PSB Study (QS1069 - 200711)

Q.2b_12 Frequency of usage - Spotify
Base: All who have used Spotify in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 14 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
-222429095014285021401324193714319Unweighted Base
-**2**2**27**3194**38*20**34**63*27**51*17**29**21**33*15**352Weighted Base

-22151843231218401226618112013202Every day
-100%100%55%58%62%60%63%52%63%43%51%38%63%52%62%83%57%
---87515771511106779185Several days each week
---29%24%31%13%34%19%24%42%20%34%24%31%27%5%24%

---227-5-52473131-31About once a week
---7%8%-13%-15%3%13%14%17%5%13%3%-9%
---114*31221-1113115A few times each month
---4%4%7%9%g3%5%2%2%-4%3%4%9%9%4%

---219-2-35-712--*20Less often
---5%6%-5%-9%8%-15%ac7%5%--3%6%

SUMMARY CODE
-222528643319305727431526203013317AT LEAST ONCE A WEEK
-100%100%91%90%93%87%97%86%90%98%85%89%91%96%91%89%90%
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PSB Study (QS1069 - 200711)

Q.2b_12 Frequency of usage - Spotify
Base: All who have used Spotify in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 14 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

625254103324228472161599820411723513414417996223319Unweighted Base
8**27**27913**35**26627**53*243165111*231132261149157205101*251352Weighted Base

5161513141579201531074314282160768510469133202Every day
65%61%54%20%41%59%31%38%63%m65%j39%62%j62%61%d51%54%51%68%bdef53%57%jmu
38705963915543430553060363256236285Several days each week

35%31%25%38%26%24%34%28%22%21%27%24%23%23%24%20%27%22%25%24%
--2829205717102211121719222552631About once a week
--10%11%25%8%18%13%7%6%19%aik5%9%6%13%14%cg12%g5%10%9%
--15-2122568792986631215A few times each month
--5%-6%5%9%10%l3%5%6%4%2%3%5%4%3%3%5%4%

-216411325126101461611121331720Less often
-9%6%30%3%5%8%10%5%3%9%6%4%6%7%8%6%3%7%6%

SUMMARY CODE
82424993224023422251519520812423713013918696221317AT LEAST ONCE A WEEK

100%91%89%70%91%90%84%80%92%m92%85%90%94%91%88%88%91%95%88%90%
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PSB Study (QS1069 - 200711)

Q.2b_12 Frequency of usage - Spotify
Base: All who have used Spotify in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 14 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
14815512270124319Unweighted Base
16017313379*136352Weighted Base

9791935648202Every day
61%52%70%au71%au35%57%jmu
364922194485Several days each week
22%29%17%24%32%w24%
919522431About once a week
6%11%4%3%18%avw9%
6651815A few times each month
4%3%3%2%6%4%

1288-1220Less often
8%4%6%v-9%v6%

SUMMARY CODE
14215912077115317AT LEAST ONCE A WEEK
89%92%90%98%au85%90%
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PSB Study (QS1069 - 200711)

Q.2b_12 Frequency of usage - Spotify
Base: All who have used Spotify in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 15 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1618483347121420281812233428306253115Unweighted Base
13**17**55*37**2**4**14**15**25**34**18**11**20**40*34**29**67*55*122Weighted Base

7143014*-8412221098162218333165Every day
53%78%55%38%22%-55%26%50%64%56%77%41%41%64%64%50%56%53%
41810121266413865121122Several days each week

28%3%15%27%48%40%6%14%22%18%22%12%17%19%18%18%18%19%18%

-264-*3322-135215711About once a week
-12%10%10%-11%20%19%10%5%-11%16%13%5%4%7%12%9%
--77-134141-454111314A few times each month
--12%19%-38%19%26%5%11%6%-21%13%11%3%17%5%11%
21421*-2313-16136410Less often

19%7%8%6%30%11%-15%13%2%16%-5%14%2%10%9%8%8%

SUMMARY CODE
10164428121192030141115293025504898AT LEAST ONCE A WEEK
81%93%80%75%70%51%81%59%82%87%78%100%74%73%87%87%75%87%80%
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PSB Study (QS1069 - 200711)

Q.2b_13 Frequency of usage - Apple Music/Apple Podcasts
Base: All who have used Apple Music/Apple Podcasts in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 15 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

7617273911171513593481115Unweighted Base
78*20**30**44*13**17**11**14**67*30**92*122Weighted Base

401215257124735204465Every day
51%61%51%56%54%70%38%46%52%67%48%53%

1518833321241822Several days each week
19%7%26%18%21%16%25%17%17%14%20%18%
741421*-82911About once a week
9%21%5%9%14%7%4%-12%7%10%9%

11*3311335-1414A few times each month
14%2%10%6%6%6%30%24%8%-15%11%
52351-*274710Less often
7%10%9%10%5%-4%12%11%12%7%8%

SUMMARY CODE
6118243712167955267298AT LEAST ONCE A WEEK
79%89%81%83%89%94%66%64%81%88%78%80%
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PSB Study (QS1069 - 200711)

Q.2b_13 Frequency of usage - Apple Music/Apple Podcasts
Base: All who have used Apple Music/Apple Podcasts in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 15 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

287952454-115115Unweighted Base
34**81*4**28**55*-**122122Weighted Base

1348-1034-6565Every day
38%60%-36%61%-53%53%

1011269-2222Several days each week
28%13%50%23%17%-18%18%
39132-1111About once a week
8%11%17%10%4%-9%9%

66165-1414A few times each month
18%7%16%21%9%-11%11%
37135-1010Less often
9%9%16%10%8%-8%8%

SUMMARY CODE
256831946-9898AT LEAST ONCE A WEEK
74%84%68%68%82%-80%80%
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PSB Study (QS1069 - 200711)

Q.2b_13 Frequency of usage - Apple Music/Apple Podcasts
Base: All who have used Apple Music/Apple Podcasts in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 15 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
---9104420311221010456128115Unweighted Base
-**-**-**10**110*1**16**4**14**27**12**11**5**7**6**12**8**122Weighted Base

---657*73814663657*65Every day
---62%52%24%40%69%59%53%48%56%51%80%85%64%6%53%
---122*1115231112322Several days each week
---7%20%25%9%31%4%19%21%30%24%20%15%14%34%18%

---38-4--32----1211About once a week
---31%7%-22%--12%15%----8%24%9%
----14*1-441-1---214A few times each month
----13%26%6%-31%16%7%-24%---28%11%

----10*4-1-12---2110Less often
----9%24%24%-6%-9%14%---15%8%8%

SUMMARY CODE
---1087112492310947610598AT LEAST ONCE A WEEK
---100%79%50%70%100%63%84%83%86%76%100%100%85%64%80%
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PSB Study (QS1069 - 200711)

Q.2b_13 Frequency of usage - Apple Music/Apple Podcasts
Base: All who have used Apple Music/Apple Podcasts in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 15 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

21293399411118649387255916267841996115Unweighted Base
2**15**99*3**10**100*8**11**98*53*40*82*60*99*65*69*90*19**104*122Weighted Base

-852155111592611493255333743115465Every day
-58%53%44%50%51%15%8%61%50%28%60%j53%55%51%54%48%55%52%53%j
*31721192118116131115551371522Several days each week

16%22%17%56%6%19%20%11%19%21%15%16%18%15%8%7%14%39%14%18%
-210-210138458999911-1111About once a week
-13%10%-15%10%17%22%8%7%13%10%14%9%14%13%13%-11%9%
2-11-11234651365121091311314A few times each month

84%-11%-13%12%35%36%6%9%32%aik8%8%12%15%13%14%5%13%11%

-19-28136755487910-1010Less often
-7%9%-16%8%13%23%7%14%12%7%7%8%11%13%11%-10%8%

SUMMARY CODE
*1479378045854123705179485167188098AT LEAST ONCE A WEEK

16%93%80%100%71%80%52%41%87%77%57%86%j85%80%74%74%74%95%78%80%j
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PSB Study (QS1069 - 200711)

Q.2b_13 Frequency of usage - Apple Music/Apple Podcasts
Base: All who have used Apple Music/Apple Podcasts in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 15 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
4566313051115Unweighted Base
43*74*34**33**52*122Weighted Base

253723192165Every day
59%50%68%56%40%53%j
71595822Several days each week

17%20%26%14%16%18%
3714611About once a week
8%9%4%13%11%9%
21014914A few times each month
4%14%3%12%17%11%

55-2810Less often
12%7%-7%15%8%

SUMMARY CODE
365933273598AT LEAST ONCE A WEEK
85%79%97%82%68%80%j
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PSB Study (QS1069 - 200711)

Q.2b_13 Frequency of usage - Apple Music/Apple Podcasts
Base: All who have used Apple Music/Apple Podcasts in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 16 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
222160280193218210912215017313365212272173198407448855Unweighted Base
21217332121613**53*129*14018520713363*195325207195428494922Weighted Base

13596169945143564102131944954166131143219275494Every day
64%apq56%p53%44%39%27%27%45%mn55%mn64%almn71%aklmn78%aklmn28%51%g64%afg73%afg51%56%54%gmnp
4043765941037414450231151855034104115219Several days each week
19%25%24%27%31%19%29%29%i24%24%17%18%26%26%d24%18%24%23%24%

17204135-123322181792454017114864112About once a week
8%11%13%16%s-23%ahijk25%ahijk16%hi10%8%7%3%23%adef12%d8%5%11%13%12%dh

1262219281271686-222386332759A few times each month
6%4%7%9%18%15%ahijl9%h5%9%h4%5%-11%ade7%4%3%8%5%6%
771392913651-1231111231337Less often
3%4%4%4%12%16%ahijk10%aijk5%ij3%1%-2%12%adef4%d1%*5%3%4%deij

l

SUMMARY CODE
19316028518893610512616419712662150290197188372454826AT LEAST ONCE A WEEK
91%92%89%87%69%69%81%90%n89%n96%akmn95%mn98%akmn77%89%g96%afg96%afg87%92%c90%gmn
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Q.2b_14 Frequency of usage - YouTube
Base: All who have used YouTube in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 16 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

568150194287142107120116370382473855Unweighted Base
593170221329149110*88135440385536922Weighted Base

29011114320496852566222232262494Every day
49%65%al65%al62%al65%adef77%adefh29%49%f50%f60%ab49%54%f

1522746682915233811484135219Several days each week
26%k16%21%21%20%14%27%g28%g26%g22%25%24%gk
85131827751716673775112About once a week
14%ij8%8%8%4%5%20%agh12%h15%gh10%14%12%gh
3614132364111029184159A few times each month
6%9%6%7%4%3%12%agh8%6%5%8%6%

314161011169142237Less often
5%ij3%1%2%7%dg1%13%adeg4%2%4%4%4%j

SUMMARY CODE
52715120729913210566119403353473826AT LEAST ONCE A WEEK
89%89%94%91%89%f96%f75%88%f92%f91%88%90%f
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Q.2b_14 Frequency of usage - YouTube
Base: All who have used YouTube in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 16 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

292475532743154851855Unweighted Base
29552356*2763464**918922Weighted Base

138265371311652492494Every day
47%51%66%deh48%48%52%54%54%

78136137199-219219Several days each week
26%26%24%26%29%-24%24%
4865343441111112About once a week
16%f12%5%16%13%33%12%12%

203621823-5959A few times each month
7%7%4%7%7%-6%6%

12221121513637Less often
4%4%2%4%4%15%4%4%

SUMMARY CODE
263466532453083823826AT LEAST ONCE A WEEK
89%89%95%89%89%85%90%90%
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Q.2b_14 Frequency of usage - YouTube
Base: All who have used YouTube in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 16 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
148125723381142270141104874843659033855Unweighted Base
1**4**9**15376217*8831**79*167123*111*56*57*68*90*35*922Weighted Base

1169939194111378876592837374822494Every day
100%14%71%65%an51%56%47%34%47%52%62%l53%51%66%l55%53%62%54%

-3341177419171638332518813244219Several days each week
-59%29%27%23%25%21%55%20%23%27%23%31%15%19%27%12%24%

---9104214-1726911476115112About once a week
---6%14%o9%15%-22%afh16%7%10%7%13%9%12%13%12%o
-1-35618439394465459A few times each month
-27%-2%7%o6%9%h12%4%5%2%8%7%6%8%6%11%h6%

---13616-56262-62*37Less often
---1%5%o4%7%-7%4%1%6%4%-9%eh2%1%4%

SUMMARY CODE
13914967115742871152119955053568330826AT LEAST ONCE A WEEK

100%73%100%97%an88%90%84%88%89%91%96%adg86%89%94%83%92%88%90%
l
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Q.2b_14 Frequency of usage - YouTube
Base: All who have used YouTube in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 16 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1250693248765592159533535327467244526328393475275580855Unweighted Base
12**52*74626**95*70291*167589570345517277585348417518298624922Weighted Base

52439111383722059358398122302162332144181220208286494Every day
43%47%53%41%40%53%p21%35%n61%amn70%aij35%58%j58%bdef57%bdef41%44%42%70%abde46%54%bdef

fghjmnpux
41518173316434461271121001155414210011714352167219Several days each week

35%28%24%25%35%ao23%37%al28%22%20%29%ik22%19%24%c29%ch28%ch28%ch18%27%ch24%cw
1894599516375836705337646469891795112About once a week

12%15%13%21%9%14%17%22%al10%6%20%aik10%k14%c11%c18%acg17%cg17%acg6%15%c12%ckw
125127481315301832321729252540134759A few times each month

11%4%7%8%7%7%15%al9%5%3%9%k6%k6%5%7%6%8%4%7%6%k
-3281923911167211471715252682937Less often
-6%4%5%9%ao3%9%al6%l3%1%6%ik3%3%3%4%6%cg5%3%5%4%k

SUMMARY CODE
1147666238063169142543546292470253538308367452278548826AT LEAST ONCE A WEEK
89%90%89%87%84%90%76%85%92%mn96%aij85%91%j91%92%bd88%88%87%93%bde88%90%jnu
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Q.2b_14 Frequency of usage - YouTube
Base: All who have used YouTube in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 16 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
404401312166355855Unweighted Base
435431343180378922Weighted Base

264188253105130494Every day
61%ax44%74%auv58%u35%54%bdef

jmnpux
981145841113219Several days each week
23%27%17%23%30%aw24%cw
3869122372112About once a week
9%16%y4%13%w19%aw12%ckw

18411363959A few times each month
4%10%y4%4%10%avw6%k

1618752337Less often
4%4%2%3%6%w4%k

SUMMARY CODE
401372324169315826AT LEAST ONCE A WEEK
92%x86%94%au94%u83%90%jnu
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Q.2b_14 Frequency of usage - YouTube
Base: All who have used YouTube in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 17 

Apple
Music/Amazon
ApplePrimeFreeview/Channel 5Channel 4ITVBBC

YouTubePodcastsSpotifyVirgin TVSkyApple TV +Disney +VideoNetflixYouviewservicesservicesservicesservices
855115319193565463347487259274690510121130Unweighted Base
92212235220357752395299445316818479581087Weighted Base

49465202137444135126433312154206448685Every day
54%53%57%67%77%25%12%24%46%59%23%24%47%63%

2192285257158159268121202309273221Several days each week
24%18%24%12%12%10%21%30%28%23%30%36%28%20%

11211319201131071413514216211989About once a week
12%9%9%5%4%22%8%20%15%7%21%19%12%8%
5914159191088070191131077158A few times each month
6%11%4%5%3%19%20%15%7%4%17%13%7%5%

3710202323131557334471634734Less often
4%8%6%11%4%25%39%11%3%8%10%7%5%3%

SUMMARY CODE
826983171715352916392842468498678840995AT LEAST ONCE A WEEK
90%80%90%84%93%56%42%74%89%88%73%80%88%92%
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Q.2b Summary - Frequency of usage
Base: All who have used …....... in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 18 

Apple
Music/Amazon
ApplePrimeFreeview/Channel 5Channel 4ITVBBC

YouTubePodcastsSpotifyVirgin TVSkyApple TV +Disney +VideoNetflixYouviewservicesservicesservicesservices
12031203120312031203120312031203120312031203120312031203Unweighted Base
11601160116011601160116011601160116011601160116011601160Weighted Base

286541339933112275258273154206448685Every day
25%5%11%9%29%1%*6%22%24%13%18%39%59%

167156219545811317599202309273221Several days each week
14%1%5%2%5%*1%10%15%8%17%27%24%19%
95112671283821103214216211989About once a week
8%1%2%1%1%1%*7%9%3%12%14%10%8%

47131268876049191131077158A few times each month
4%1%1%*1%1%1%5%4%2%10%9%6%5%

291017181771346293671634734Less often
2%1%2%2%1%1%1%4%2%3%6%5%4%3%

SUMMARY CODE
548802211253972514271542404498678840995AT LEAST ONCE A WEEK
47%7%19%11%34%2%1%23%47%35%43%58%72%86%

536105790910127381121112678354070147931320273Not used
46%91%78%87%64%97%97%68%47%60%41%27%17%6%
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Q.2b Summary - Frequency of usage - Any PSB providers (net)
Base: All who have used PSB Providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 19 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
506344525346226270256229225273166767524542732429028191721Unweighted Base
46834555035515517630024627432616773*6315203262418938251718Weighted Base

58621161185679101483720103237852013183171354BBC services
12%18%s21%s33%aqr36%ahi45%ahijk34%ahijk19%hij13%hij6%6%4%38%adef16%de6%5%21%21%21%dehijks

sjkllml
5427291529243218136318431649035124ITV services
12%apq8%5%4%18%ahij13%ahijk11%hijk7%ij5%2%2%2%13%adef6%de2%2%10%ab4%7%bdeij

klml
62541191-311111329817Channel 4 services
1%1%1%1%1%1%3%ak1%-1%1%1%2%f*1%1%1%1%1%

863258-24---136--11819Channel 5 services
2%2%1%1%3%aijl4%aijlm-1%2%j---2%de1%--1%1%1%

m
4426291923163715129617526975860117Freeview/Youview
9%pq8%5%5%15%ahij9%hijk12%ahijkl6%4%3%4%1%12%adef5%3%3%6%7%7%dej

kl
6169123622614356912446182210412464184130314Netflix
13%20%s22%s17%2%3%5%14%mno25%almno38%ahikl27%almno25%lmno4%20%g38%adf27%ag21%b16%18%gmnos

mnog
6713711114881122182161834Amazon Prime Video
1%2%2%2%***6%aimno3%m3%m1%1%*4%adg3%g1%2%2%2%g
212------4----4-134Disney +
***------1%a----1%afg-***
-22-1-12----22--223Apple TV +
-**-*-*1%----**--***

79608463192058645853113981225314147140286Sky
17%17%15%18%12%12%20%hino26%ahijn21%hino16%hi6%5%15%d23%ade16%d6%16%17%17%dhin

og
221020966187810242915106342660Virgin TV
5%3%4%3%4%3%6%i3%3%3%1%5%5%3%3%2%4%3%4%

258328--327143413391447363773Spotify
5%p2%6%pr2%--1%1%3%no4%lmno21%ajklmn18%ajklm*2%g4%g20%aefg4%4%4%fglmno

ono
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Q.3a Media provider ranked the most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 19 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
506344525346226270256229225273166767524542732429028191721Unweighted Base
46834555035515517630024627432616773*6315203262418938251718Weighted Base

3213--1132-31423729Apple Music/Apple
1%1%*1%--*1%1%1%-4%aijmno*1%1%1%g1%*1%Podcasts

84517836391727486653262975667994155249YouTube
18%p15%14%10%2%5%6%o11%no18%mno20%almno32%ajklm35%ajklm5%14%g20%afg33%aef11%19%ac15%cgmno

nonog

SUMMARY CODE
12797152138911121426954281453451232819292222514ANY PSB PROVIDER
27%28%28%39%aqr59%ahi63%ahijk47%ahijk28%hij20%hij9%8%7%55%adef24%de9%8%33%b27%30%defhijk

sjklmlml
1712141010791177--27187-233053None
4%3%2%3%7%ahij4%i3%i5%i3%2%--4%d4%d2%d-3%4%3%di

k
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Q.3a Media provider ranked the most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 19 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12942142984272631245401995958508711721Unweighted Base
12412363344772721273902267038139041718Weighted Base

30932234531616739111120234354BBC services
25%aijk14%j7%10%11%5%43%adegh17%g16%g15%26%ac21%cdgh

ijk
1089121729-5315288144124ITV services

9%ijk4%4%4%11%dg-13%adeg7%g4%g10%ab5%7%bdgij
141134-2399817Channel 4 services
1%1%*1%1%-1%1%1%1%1%1%

161233-111414519Channel 5 services
1%**1%1%-3%ade*1%2%b1%1%

101512172114614367048117Freeview/Youview
8%ijk2%4%3%8%g1%12%adeg6%g5%g9%b5%7%gik

1717010414356301257160130185314Netflix
14%29%al31%al30%al21%f23%f3%25%af23%af16%20%c18%fl
18111115411225132034Amazon Prime Video
1%5%al3%3%l2%1%*1%4%af2%2%2%f
--441---3224Disney +
--1%al1%l*---****
3-----121223Apple TV +
*-----*1%****

18541721024665339143139147286Sky
15%17%22%l21%al17%g5%14%g17%g20%fg17%16%17%g
4112121912214824312960Virgin TV
3%5%4%4%5%1%4%4%3%4%3%4%

48121925829-1620334073Spotify
4%5%6%5%3%f23%adefh-7%df3%f4%4%4%f
522512--6549Apple Music/Apple
*1%1%1%1%1%f--1%1%*1%Podcasts
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Q.3a Media provider ranked the most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 19 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12942142984272631245401995958508711721Unweighted Base
12412363344772721273902267038139041718Weighted Base

18232486749501224115135114249YouTube
15%14%14%14%18%ef40%adefh3%10%f16%f17%b13%15%f

SUMMARY CODE
44744386767623357151224291514ANY PSB PROVIDER
36%aijk19%j11%14%25%g5%60%adegh25%g21%g28%32%30%dgij

k
40611137-19720292453None
3%3%3%3%2%-5%g3%3%4%3%3%
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Q.3a Media provider ranked the most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 19 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

67494110664064816815531721Unweighted Base
613971101*57766514015781718Weighted Base

1861753417611339315354BBC services
30%adg18%33%adg31%adg17%28%b20%21%

6362857512897124ITV services
10%ag6%8%10%g8%20%ab6%7%
101019711617Channel 4 services
2%1%1%2%1%*1%1%

1310113410919Channel 5 services
2%d1%1%2%d1%7%ab1%1%

103211310372791117Freeview/Youview
17%adg2%13%adg18%adg1%19%ab6%7%dg
861672278972313314Netflix
14%17%22%14%15%1%20%c18%cdeh
12191810-3434Amazon Prime Video
2%2%1%1%1%-2%2%
-4--2-44Disney +
-*--*-**
-3--2-33Apple TV +
-*--*-**

2127912127218268286Sky
3%29%aefh1%4%41%aefgh13%17%17%efh
45814335760Virgin TV
1%6%adefh1%1%1%2%4%4%deh

1928-1921-7373Spotify
3%3%-3%3%-5%c4%cf
44-41-99Apple Music/Apple
1%*-1%*-1%1%Podcasts

681101963622247249YouTube
11%11%19%degh11%9%1%16%c15%cdegh
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Q.3a Media provider ranked the most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 19 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

67494110664064816815531721Unweighted Base
613971101*57766514015781718Weighted Base

SUMMARY CODE
2722564425517677437514ANY PSB PROVIDER
44%adg26%43%adg44%adg26%55%ab28%30%
242122313114253None
4%2%2%4%dg2%8%ab3%3%
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Q.3a Media provider ranked the most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 19 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3415183152210321266143227188173111117116196691721Unweighted Base
3**4**17**219148040*14683*161262223201117*13611317463*1718Weighted Base

1-33831072031435046382618194312354BBC services
37%-16%17%21%17%14%38%abdef27%el19%21%19%22%13%17%25%el19%21%l

ghilm
---511921351215121361312166124ITV services
---2%8%o4%9%6%8%6%5%7%5%9%11%9%9%7%o
---116-31211-1611117Channel 4 services
---1%1%-2%1%1%**-1%4%acghi1%1%1%1%
----19--1-2421235-19Channel 5 services
----1%--1%-1%2%1%1%1%3%jl3%ajl-1%
1-2411377392778101011163117Freeview/Youview

31%-11%2%8%o18%abcde5%3%5%10%gh3%4%9%h7%9%h9%gh5%7%o
fghijkl

-114326553012345147391530251312314Netflix
-27%8%20%18%13%21%c15%21%c20%c21%c19%c13%22%c22%c8%18%c18%c
---133-2257273123-34Amazon Prime Video
---*2%-2%3%3%3%1%3%2%1%1%2%-2%
----4----31------4Disney +
----*----1%a*------*
----2-----2--2---3Apple TV +
----*-----1%--1%---*
--33824892715254235352019152321286Sky
--18%17%17%24%cd19%18%16%16%16%17%17%14%13%13%33%acd17%

efghij
l

---65525339686736260Virgin TV
---3%4%6%4%3%2%3%3%4%5%5%3%4%2%4%

--156528441341041137373Spotify
--6%2%4%4%5%4%3%5%2%5%4%8%h3%4%5%4%
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Q.3a Media provider ranked the most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 19 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3415183152210321266143227188173111117116196691721Unweighted Base
3**4**17**219148040*14683*161262223201117*13611317463*1718Weighted Base

---19-11112--1-3-9Apple Music/Apple
---*1%-*2%**1%--1%-2%-1%Podcasts
13473177524521335125231317313249YouTube

33%73%24%33%an12%12%16%bk6%13%13%23%abe12%19%bek10%15%b18%bk5%15%bn
gijkm

SUMMARY CODE
1-34446483638586862543438356519514ANY PSB PROVIDER

37%-16%20%31%o21%25%45%aefgh36%lm26%28%27%29%28%31%38%agilm29%30%o
ilm

--3548151285162436153None
--17%2%3%2%4%1%1%3%2%8%afhi1%3%2%3%2%3%

j
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Q.3a Media provider ranked the most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 19 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

288813411142441180384374846535804686347767730900103951812031721Unweighted Base
30**83*1334110*230118733235890157074575539284267884099555811601718Weighted Base

71630234928413915658523547555113230258345-354354BBC services
24%19%23%3%21%q24%q42%al43%al6%9%48%aik10%14%c13%c34%acgh31%acgh35%acgh-31%acgh21%cghi

klqvwy
-2947168666421689017123588123114-124124ITV services
-2%7%6%7%7%20%alm12%al2%1%12%aik2%3%c4%c13%acgh15%abcg11%acgh-11%acgh7%cghi

hklvwx
-114-115944174*4141010-1717Channel 4 services
-1%1%-*1%3%al1%**1%1%**2%acgh1%c1%c-1%ch1%c
--132-111414*101*1171614-1919Channel 5 services
--1%2%-1%4%alm***1%ik***2%acgh2%cgh1%cgh-2%cgh1%cgikw
14881733624138388581413164565683681117Freeview/Youview
4%5%7%15%ao14%ao5%12%al11%al4%1%8%ik2%3%2%7%gh8%gh7%gh6%g7%gh7%ghikl

vw
119253-7267516258114623141183078199125152162314Netflix
2%23%19%-3%22%apq2%5%n29%amn20%j8%42%ajk30%abde37%abcd12%12%13%27%abde14%18%bdef

feffjmnpqux
-223--26152236132818111212181634Amazon Prime Video
-3%2%--2%p*2%2%n1%1%2%7%abcde2%2%1%1%3%bd1%2%knpu

fg
-22-22-22222-2---224Disney +
-2%ar*-1%*-*****-*---***
--31-3-12--------3-3Apple TV +
--*1%-*-**--------1%bdeg-*
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Q.3a Media provider ranked the most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 19 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
8357874062289301721Unweighted Base
8317774532508711718Weighted Base

75265431288354BBC services
9%34%ay1%12%w33%avw21%cghi

klqvwy
8634-594124ITV services
10%ax4%-2%w11%avw7%cghi

klvwx
89--1417Channel 4 services
1%1%--2%w1%c

135--1519Channel 5 services
2%1%--2%w1%cgikw

62542791117Freeview/Youview
7%7%*3%w10%avw7%ghik

lvw
1861071809044314Netflix
22%ax14%40%au36%au5%18%bdefj

mnpqux
2181811434Amazon Prime Video
3%x1%4%au4%au1%2%knpu
221-34Disney +
***-**
112-13Apple TV +
***-**
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Q.3a Media provider ranked the most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 19 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

288813411142441180384374846535804686347767730900103951812031721Unweighted Base
30**83*1334110*230118733235890157074575539284267884099555811601718Weighted Base

172021067931152045207668611767133104141146106181286Sky
56%24%16%61%aop40%ao10%6%13%n23%amn12%12%15%j17%16%15%17%15%19%d16%17%jkno

vw
12427935815271316131614142026303060Virgin TV
3%3%3%7%o4%3%3%4%3%2%2%2%4%g2%2%2%3%5%bdefg3%4%gi
225913583853479572255182126413273Spotify
7%3%4%1%1%5%p1%2%6%mn8%aj1%8%aj6%bdef7%abdef3%2%3%7%abdef3%4%dejnu
-16--8--853414113459Apple Music/Apple
-2%*--1%--1%1%*******1%*1%Podcasts
-101941719510131852494212550127384874147102249YouTube
-13%15%1%3%16%pq3%4%21%amn44%aij6%17%j13%bdef15%bdef6%6%7%26%abdef9%ef15%bdefj

ghmnpqux

SUMMARY CODE
719423116539722720383624619868154350407484-514514ANY PSB PROVIDER

24%22%32%10%28%q33%q69%alm57%al9%11%62%aik13%17%c18%c52%abcg49%acgh49%acgh-44%acgh30%cghi
hklqvwy

213051120151315---714162531193353None
5%1%2%5%o5%o2%5%l4%2%---2%2%2%3%3%3%g3%3%ijko
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Q.3a Media provider ranked the most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 19 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
8357874062289301721Unweighted Base
8317774532508711718Weighted Base

1431241527208286Sky
17%16%3%11%w24%avw17%jkno

vw
292912103360Virgin TV
3%4%3%4%4%4%gi

373144131673Spotify
4%4%10%au5%u2%4%dejnu
275-49Apple Music/Apple
*1%1%-*1%Podcasts

133861615131249YouTube
16%x11%36%auv20%au4%15%bdefj

mnpqux

SUMMARY CODE
182313436411514ANY PSB PROVIDER
22%40%ay1%14%w47%avw30%cghi

klqvwy
34151052453None
4%x2%2%2%3%3%ijko
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Q.3a Media provider ranked the most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 20 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
506344525346226270256229225273166767524542732429028191721Unweighted Base
46834555035515517630024627432616773*6315203262418938251718Weighted Base

7142625633355145302377119752315127105232BBC services
15%12%11%16%21%ahi20%aijk17%ij18%ijk11%i7%4%10%19%ade14%de7%6%14%13%14%deij

jk
5141553442474829681-137358110180181ITV services
11%12%10%10%27%ahi27%ahijk16%ahijk12%hijk2%3%*-22%adef7%de3%*11%10%11%defhijk

jklmlm
9112026101620510411461542412667Channel 4 services
2%3%4%7%aqrs7%ijl9%ahijkl7%ijl2%4%1%1%1%7%adef3%1%1%5%3%4%deij

16763948414112064225732Channel 5 services
3%pq2%1%1%6%aijk2%3%2%*1%*2%3%f1%1%1%3%b1%2%

ln
28921171115131017631392764373875Freeview/Youview
6%r3%4%5%7%ij8%ahij4%4%6%j2%2%1%6%de5%de2%2%4%5%4%ej

67551027218395755724818471117266148149296Netflix
14%16%19%20%s*5%o13%no23%mno20%mno22%mno29%amno24%mno7%21%g22%g27%ag17%18%17%gno
141941191412920358418293512514393Amazon Prime Video
3%6%7%s5%1%2%4%4%7%no11%ailmno5%o5%o3%6%g11%adfg5%6%5%5%gos
-1-----1-----1---11Disney +
-*-----*-----*---**
-1-----1-----1---11Apple TV +
-*-----*-----*---**

2525342361319102123132383023155749106Sky
5%7%6%6%4%7%6%4%8%7%8%3%6%6%7%6%6%6%6%
3511111266573-91073191029Virgin TV
1%1%2%3%s*1%2%2%2%2%2%-1%2%2%1%2%1%2%

14143923-168191729107271739414990Spotify
3%4%7%s6%s-*2%3%no7%mno5%no17%ajklmn14%ajlmn1%5%g5%g16%aefg5%6%5%gmno

oo
16103112-5821358341620Apple Music/Apple
*2%s2%s1%**1%-2%3%l1%1%1%1%3%g1%*2%c1%Podcasts
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Q.3a Media provider ranked 2nd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 20 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
506344525346226270256229225273166767524542732429028191721Unweighted Base
46834555035515517630024627432616773*6315203262418938251718Weighted Base

5030663116182439383218256338518493177YouTube
11%9%12%9%1%3%6%o10%no14%mno12%mno19%ajlmn25%ajlmn4%12%g12%g21%aef9%11%10%gmno

oog

SUMMARY CODE
148102144119941021268348391093221313919294218512ANY PSB PROVIDER
32%29%26%33%q61%ahi58%ahijk42%ahijk34%hijk17%i12%6%13%51%adef25%de12%8%33%b26%30%dehijk

jklmlm
1197882384025593946801810124858029158160317None
25%apq22%pq15%11%26%ahi14%20%i16%17%25%aikln11%14%20%d16%25%adf12%18%19%18%dip

kln
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Q.3a Media provider ranked 2nd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 20 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12942142984272631245401995958508711721Unweighted Base
12412363344772721273902267038139041718Weighted Base

186272646427732288114118232BBC services
15%ij11%8%10%16%g5%19%adeg10%13%g14%13%14%gij

1648131713-10615479288181ITV services
13%aijk3%4%3%5%g-27%adegh6%g7%g11%10%11%dghi

jk
594484137619214667Channel 4 services
5%ij2%1%2%2%1%9%adegh3%3%3%5%c4%ij

272359-1247231032Channel 5 services
2%1%1%1%3%d-3%d2%1%3%b1%2%

6231213101271127373875Freeview/Youview
5%k1%3%3%4%1%7%adg5%4%5%4%4%k

176578312041351342165122174296Netflix
14%24%al25%al25%al15%f27%afh3%19%f24%afh15%19%c17%fl
6020223313461852346093Amazon Prime Video
5%8%l7%7%5%f3%2%8%f7%f4%7%c5%f
1-------11-1Disney +
*-------**-*
1-----1--1-1Apple TV +
*-----*--*-*

691727372462514375056106Sky
6%7%8%8%9%5%6%6%5%6%6%6%

1869113-371782129Virgin TV
1%2%3%2%1%-1%3%f2%f1%2%c2%

661411249261549286290Spotify
5%6%3%5%3%f20%adefh*2%f7%ef3%7%c5%f

17313-2231371220Apple Music/Apple
1%1%*1%-1%1%1%2%h1%1%1%Podcasts
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Q.3a Media provider ranked 2nd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 20 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12942142984272631245401995958508711721Unweighted Base
12412363344772721273902267038139041718Weighted Base

9544588237301128718097177YouTube
8%19%al17%al17%al14%f24%adefh3%12%f10%f10%11%10%fl

SUMMARY CODE
43641467669822847161249263512ANY PSB PROVIDER
35%aijk17%14%16%25%g6%58%adegh21%g23%g31%29%30%degi

jk
23932657867157551109197121317None
19%14%19%16%25%adg12%19%23%dg15%24%ab13%18%b
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Q.3a Media provider ranked 2nd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 20 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

67494110664064816815531721Unweighted Base
613971101*57766514015781718Weighted Base

107138119510527205232BBC services
18%a14%11%16%16%19%b13%14%

10781161015534147181ITV services
17%adg8%16%dg18%adg8%24%ab9%11%
35348332166167Channel 4 services
6%d4%8%d6%d3%4%4%4%

18154171162632Channel 5 services
3%2%4%3%2%4%ab2%2%

4928104913146175Freeview/Youview
8%adg3%10%adg8%adg2%10%ab4%4%d

7519115681411295296Netflix
12%20%eh15%12%21%aeh1%19%c17%ceh
254832423-9393Amazon Prime Video
4%5%3%4%4%-6%c5%c
-1--1-11Disney +
-*--*-**
-1--1-11Apple TV +
-*--*-**
89958916100106Sky
1%10%aeh5%eh1%14%aefh5%6%6%eh
129-11-2929Virgin TV
*3%adeh-**-2%2%deh

275132732-9090Spotify
4%5%3%5%5%-6%c5%c
7142610-2020Apple Music/Apple
1%1%2%1%1%-1%1%Podcasts

5195155056-177177YouTube
8%10%15%9%8%-11%c10%c
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PSB Study (QS1069 - 200711)

Q.3a Media provider ranked 2nd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 20 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

67494110664064816815531721Unweighted Base
613971101*57766514015781718Weighted Base

SUMMARY CODE
2672684024619272440512ANY PSB PROVIDER
44%adg28%39%g43%adg29%51%ab28%30%

102145109710446271317None
17%15%9%17%16%33%ab17%18%fg
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PSB Study (QS1069 - 200711)

Q.3a Media provider ranked 2nd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 20 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3415183152210321266143227188173111117116196691721Unweighted Base
3**4**17**219148040*14683*161262223201117*13611317463*1718Weighted Base

--4142169191224401932106133614232BBC services
--22%7%15%o23%adef13%e14%e15%e15%eh8%16%eh8%4%11%21%adefh21%efh14%eo

hl
1-1817171017292417159720244181ITV services

37%-6%4%12%o17%abef7%20%abefgh18%abe9%8%7%8%5%17%abefgh14%el6%11%o
ghililfghilil

--236219468668854267Channel 4 services
--11%2%4%2%6%c5%4%3%3%3%6%6%5%2%3%4%

---330*3-216-31034132Channel 5 services
---1%2%1%2%g-1%*2%-2%g7%agijkl2%g2%g1%2%
---47248410249513312275Freeview/Youview
---2%5%10%abdhi5%i4%6%i1%2%5%i4%i10%adhi2%7%hi3%4%i
1115124210307215736482214192013296Netflix

33%14%4%23%n16%24%cejk21%cek9%13%22%cej16%24%ace19%10%17%12%20%17%
kjk

-1-118318414151293965893Amazon Prime Video
-27%-5%6%2%5%4%9%cfm6%5%4%2%7%5%3%13%acfg5%

m
----1------1-----1Disney +
----*------*-----*
----1------1-----1Apple TV +
----*------*-----*
--119871111081611126214133106Sky
--8%9%6%1%7%e12%em5%6%5%6%5%1%12%aehm8%e5%6%e
---326-1-273714-3229Virgin TV
---1%2%-1%-1%3%1%3%1%3%-2%3%2%

-116841118101751121147290Spotify
-29%8%3%6%3%8%fh9%fh6%7%2%6%2%8%fh4%4%4%5%

 Page 126
PSB Study (QS1069 - 200711)

Q.3a Media provider ranked 2nd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 20 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3415183152210321266143227188173111117116196691721Unweighted Base
3**4**17**219148040*14683*161262223201117*13611317463*1718Weighted Base

---119*127511-111-20Apple Music/Apple
---*1%1%1%2%4%acfg2%*1%-1%1%*-1%Podcasts

hl
--135139216412253320101811198177YouTube
--6%16%an9%4%11%5%7%10%15%m10%8%13%m10%11%12%10%m

SUMMARY CODE
1-629479174133617247532931406720512ANY PSB PROVIDER

37%-38%13%32%o43%aefg28%40%eh38%efg28%21%26%25%22%36%eh39%aefghi32%30%ho
hilhl

116622495191317447029403416266317None
31%30%36%28%an17%12%13%15%10%17%31%abc14%34%abcd25%bcdgj14%15%9%18%j

dgijklgijklmlm
m
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PSB Study (QS1069 - 200711)

Q.3a Media provider ranked 2nd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 20 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

288813411142441180384374846535804686347767730900103951812031721Unweighted Base
30**83*1334110*230118733235890157074575539284267884099555811601718Weighted Base

311179293814371609934232474173142193228-232232BBC services
11%14%13%26%ao17%12%21%al17%l11%6%31%aik6%10%c9%c21%acgh23%acgh23%acgh-20%acgh14%cgik

w
3615412431166466519150221535132175165-181181ITV services

10%8%12%11%19%ao10%19%al18%al6%1%20%aik3%4%c4%c20%abcgh21%abcd17%acgh-16%acgh11%cghi
ghklvw

115626563615165507820635357-6767Channel 4 services
3%1%4%2%3%5%11%alm4%l2%1%7%aik1%2%c2%c9%abcde6%acgh6%acgh-6%acgh4%ciklw

gh
-323-42515107412435202022-3232Channel 5 services
-4%2%-2%2%5%al3%l1%1%2%1%1%1%3%cgh2%cg2%cg-3%cgh2%cgilw
246031160202627234016923434553156075Freeview/Youview
7%5%4%3%5%5%6%l7%al3%4%5%i2%2%3%6%cgh5%cgh5%cgh3%5%cgh4%iw
416236204219619501961427929610928595120145113183296Netflix

15%19%18%18%18%17%6%14%n22%amn25%aj11%39%ajk28%abcd34%abcd14%14%15%20%bdef16%17%jn
efef

4267247484662519738672182436494493Amazon Prime Video
14%2%5%2%2%6%p2%1%7%mn4%3%10%ajk22%abcd9%abde3%3%4%9%abdef4%5%defjm

efgfnpu
--1--1--1--111111-11Disney +
--*--*--*--******-**
--1-1---11-111-11-11Apple TV +
--*-*o---**-***-**-**
-5894148514295726554420554361771988106Sky
-6%7%4%6%7%4%8%n6%5%7%6%5%7%c6%c7%c8%c3%8%c6%c

 Page 128
PSB Study (QS1069 - 200711)

Q.3a Media provider ranked 2nd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 20 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
8357874062289301721Unweighted Base
8317774532508711718Weighted Base

1081161324165232BBC services
13%15%3%10%w19%avw14%cgik

w
7110387148181ITV services
9%13%y2%3%17%avw11%cghi

klvw
2538155267Channel 4 services
3%5%*2%6%avw4%ciklw

229132432Channel 5 services
3%x1%*1%3%w2%cgilw

30429114875Freeview/Youview
4%5%2%4%5%w4%iw

15212910360127296Netflix
18%17%23%au24%au15%17%jn
494049222293Amazon Prime Video
6%5%11%au9%au3%5%defjm

npu
1---11Disney +
*---**
1---11Apple TV +
*---**

5052223149106Sky
6%7%5%12%auw6%6%c
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Q.3a Media provider ranked 2nd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 20 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

288813411142441180384374846535804686347767730900103951812031721Unweighted Base
30**83*1334110*230118733235890157074575539284267884099555811601718Weighted Base

--23-122581561017112015201972329Virgin TV
--2%-1%2%2%2%2%1%1%2%3%2%2%2%2%1%2%2%
511652472313654720523256293044296190Spotify

15%13%ar5%2%2%6%p1%4%n7%mn8%aj3%7%j8%adef7%e4%4%4%5%5%5%jnpu
-21512151-1710-1581598961320Apple Music/Apple
-2%1%1%1%1%*-2%mn2%j-2%j2%2%1%1%1%1%1%1%jPodcasts
310146620134132911917755108331123845718196177YouTube

10%12%11%6%9%11%4%8%n13%amn31%aij7%14%aj8%13%abdef6%5%7%14%abdef8%ef10%defjn
hhu

SUMMARY CODE
7224134291340185150173514438066133357441472-512512ANY PSB PROVIDER

25%27%31%38%40%ao29%56%alm42%al19%9%60%aik11%17%c16%c53%abcd52%abcd47%acgh-44%acgh30%cghi
ghghklvw

41121830391896349164612453176930446823978317None
14%13%16%27%aop17%16%19%14%18%11%ij3%7%j4%8%efh4%5%7%43%abdef7%18%bdefg

ghhijkuvx
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Q.3a Media provider ranked 2nd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 20 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
8357874062289301721Unweighted Base
8317774532508711718Weighted Base

1215871429Virgin TV
1%2%2%3%2%2%

394834262690Spotify
5%6%8%u11%au3%5%jnpu
71194620Apple Music/Apple
1%1%2%u1%1%1%jPodcasts

8876773164177YouTube
11%10%17%au12%u7%10%defjn

u

SUMMARY CODE
2272662439390512ANY PSB PROVIDER
27%34%ay5%16%w45%avw30%cghi

klvw
1759711819123317None
21%x13%26%auv8%14%v18%bdef

ghijkuv
x
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PSB Study (QS1069 - 200711)

Q.3a Media provider ranked 2nd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 21 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
506344525346226270256229225273166767524542732429028191721Unweighted Base
46834555035515517630024627432616773*6315203262418938251718Weighted Base

3429563991728303122166546122218969158BBC services
7%8%10%11%6%10%9%12%o11%7%9%8%9%12%e7%9%10%8%9%

482659472130503516149510151141410970179ITV services
10%7%11%13%r13%ijk17%ahijk17%ahijk14%ijk6%4%6%6%16%adef10%e4%6%12%b9%10%dejk
4526493632353617181431102361449364156Channel 4 services
10%8%9%10%20%ahi20%ahijk12%hij7%i7%i4%2%2%16%adef7%d4%2%10%8%9%dehij

jklmlm
216151091410614-1-3220-1252852Channel 5 services
4%r2%3%3%6%hij8%ahijlm3%j3%j5%ij-*-5%ade4%de-*3%3%3%dej

2712231515161488951441696423476Freeview/Youview
6%3%4%4%10%ahij9%ahijk5%3%3%3%3%2%7%adef3%3%3%5%4%4%

klmlm
31236031310231922272913364127415194145Netflix
7%7%11%s9%2%5%8%o8%o8%o8%o17%ajklmn17%ajklm6%8%8%17%aefg6%11%ac8%cgo

ono
142138433420133227118264427195661116Amazon Prime Video
3%6%s7%s12%aqrs2%2%7%no5%12%alno8%no7%no11%no4%9%g8%g8%g6%7%7%gnos
-------------------Disney +
-------------------
-1-1----1-1--1-12-2Apple TV +
-*-*----*-*--*-**-*

102420165414144168524181613294170Sky
2%7%aqs4%4%3%2%5%6%k1%5%k5%7%k4%3%5%5%3%5%4%
261342216581141182111425Virgin TV
*2%2%s1%1%1%*2%2%3%m1%2%1%2%3%g1%1%2%1%

12122314-1769211348162117322962Spotify
3%3%4%4%-*2%3%o3%no7%amno8%almno5%no1%3%g7%afg7%afg4%4%4%gno
1364---11551-3566713Apple Music/Apple
*1%1%1%---1%1%1%3%amno1%-1%1%g2%afg1%1%1%gPodcasts
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Q.3a Media provider ranked 3rd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 21 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
506344525346226270256229225273166767524542732429028191721Unweighted Base
46834555035515517630024627432616773*6315203262418938251718Weighted Base

343045351812213041247215141317867144YouTube
7%9%8%10%1%4%o4%8%o11%mno13%amno15%amno9%o3%10%g13%ag13%ag9%8%8%gmno

SUMMARY CODE
14787180132719512388804929122891684940315231546ANY PSB PROVIDER
31%25%33%r37%r45%ahi54%ahijk41%ahijk36%hij29%hij15%17%16%46%adef32%de15%17%35%b28%32%dehijr

jklm
190127142605537877081123422218015212364271247518None
41%apq37%apq26%p17%36%in21%29%28%30%n38%ailmn25%30%29%29%38%adf26%30%30%30%np

g
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PSB Study (QS1069 - 200711)

Q.3a Media provider ranked 3rd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 21 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12942142984272631245401995958508711721Unweighted Base
12412363344772721273902267038139041718Weighted Base

11017354823103120756395158BBC services
9%7%11%10%8%8%8%9%11%8%11%9%

14220213733861195873106179ITV services
11%ij9%6%8%12%6%16%adeg8%8%9%12%10%j

1351213212437419357185156Channel 4 services
11%ijk5%4%4%9%dg3%19%adegh8%5%9%9%9%dgij
4455910125412272552Channel 5 services
4%2%1%2%4%1%7%adeg2%2%3%3%3%

626101412335621393776Freeview/Youview
5%2%3%3%4%2%9%adegh3%3%5%4%4%

10825253713271519705491145Netflix
9%11%7%8%5%21%adefh4%9%f10%fh7%10%c8%f

701835461311917673581116Amazon Prime Video
6%8%11%al10%l5%9%f2%8%f9%afh4%9%c7%cf
------------Disney +
------------
11111---1112Apple TV +
*1%***---****

4817122276141329343670Sky
4%7%al4%5%3%5%4%6%4%4%4%4%

1486113-411781825Virgin TV
1%3%l2%2%1%-1%*2%1%2%1%

43912196431138243862Spotify
3%4%4%4%2%3%1%5%f5%f3%4%4%f

10-3322-1731013Apple Music/Apple
1%-1%1%1%2%f-1%1%f*1%1%Podcasts

7731486719151123776480144YouTube
6%13%al14%al14%al7%f12%f3%10%f11%f8%9%8%fl
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Q.3a Media provider ranked 3rd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 21 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12942142984272631245401995958508711721Unweighted Base
12412363344772721273902267038139041718Weighted Base

SUMMARY CODE
4325475114892219262181234312546ANY PSB PROVIDER
35%ijk23%22%24%33%dg18%49%adegh27%26%29%34%c32%dgij

k
377661071411063710773196317201518None
30%28%32%30%39%adf29%27%32%28%39%ab22%30%b
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Q.3a Media provider ranked 3rd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 21 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

67494110664064816815531721Unweighted Base
613971101*57766514015781718Weighted Base

66929646212147158BBC services
11%9%9%11%9%8%9%9%

7211712698115164179ITV services
12%12%12%12%12%11%10%10%
896611824730126156Channel 4 services
14%adg7%11%14%adg7%22%ab8%9%

28264271764652Channel 5 services
5%g3%4%5%g3%4%3%3%

611875516116576Freeview/Youview
10%adg2%7%dg10%adg2%8%4%4%dg
458964063-145145Netflix
7%9%6%7%9%-9%c8%c

2776102646-116116Amazon Prime Video
4%8%eh10%h5%7%-7%c7%c
--------Disney +
--------
11--2-22Apple TV +
**--*-**
964*96326870Sky
2%7%aefh*2%9%aefh1%4%4%eh
22412312425Virgin TV
*2%deh1%**1%2%1%eh

183751624-6262Spotify
3%4%5%3%4%-4%c4%c
-10--8-1313Apple Music/Apple
-1%eh--1%eh-1%1%ehPodcasts

5085748611144144YouTube
8%9%6%8%9%*9%c8%c
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Q.3a Media provider ranked 3rd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 21 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

67494110664064816815531721Unweighted Base
613971101*57766514015781718Weighted Base

SUMMARY CODE
2553023624120764483546ANY PSB PROVIDER
42%adg31%36%42%adg31%45%ab31%32%

1452662913917263455518None
24%27%29%24%26%45%ab29%30%eh
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Q.3a Media provider ranked 3rd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 21 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3415183152210321266143227188173111117116196691721Unweighted Base
3**4**17**219148040*14683*161262223201117*13611317463*1718Weighted Base

---1913841871731202161111123158BBC services
---9%9%10%12%f8%10%12%9%10%5%8%10%7%4%9%
--3111659121017262524889265179ITV services
--17%5%11%o23%abde8%12%10%10%11%12%7%6%8%15%e8%10%o

fghijl
1-1415121310231712228916197156Channel 4 services

37%-6%2%10%o5%9%12%14%him6%5%11%7%7%14%him11%11%9%o
--274517378552443252Channel 5 services
--11%3%3%2%5%3%5%3%2%3%2%3%4%2%4%3%
---5715521095539714276Freeview/Youview
---2%5%12%abfgh3%3%6%4%2%3%3%6%6%8%agh3%4%

ikl
-121712631871520121671271910145Netflix
-29%14%8%9%7%12%h9%9%8%5%8%6%9%7%11%16%fh8%
---910811331121131869884116Amazon Prime Video
---4%7%2%9%4%7%8%6%9%5%7%7%5%7%7%
------------------Disney +
------------------
----2----11------2Apple TV +
----*----1%*------*
--111591741013973545270Sky
--4%5%4%3%5%5%6%5%4%3%3%3%3%3%3%4%

---32312124441321*25Virgin TV
---1%2%1%1%2%1%2%2%2%1%2%2%1%1%1%
-1-65413747676565462Spotify
-14%-3%4%1%2%8%2%3%3%3%5%4%6%3%7%4%

---39-1-1411-111113Apple Music/Apple
---1%1%-1%-1%1%*1%-1%1%1%2%1%Podcasts
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Q.3a Media provider ranked 3rd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 21 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3415183152210321266143227188173111117116196691721Unweighted Base
3**4**17**219148040*14683*161262223201117*13611317463*1718Weighted Base

-12231216148123012204710139144YouTube
-27%12%10%8%14%aefh10%9%7%11%fh5%10%4%5%9%8%14%efh8%

SUMMARY CODE
1-642499155029648262722432406017546ANY PSB PROVIDER

37%-33%19%34%o39%ef34%f35%40%efh31%28%36%ef21%23%36%ef34%f27%32%fo
21610240883321327099516254284814518None

63%30%36%46%an28%20%22%25%20%27%44%abc25%53%abcd40%abcdg24%28%21%30%jlm
dgijklgijklmijlm
m
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Q.3a Media provider ranked 3rd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 21 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

288813411142441180384374846535804686347767730900103951812031721Unweighted Base
30**83*1334110*230118733235890157074575539284267884099555811601718Weighted Base

161308321031836995415875439274103142-158158BBC services
5%7%10%7%14%ao9%5%10%n11%n9%21%aik10%11%c11%c11%c12%ac14%ac-14%ac9%cn
34144223011547507921130383561117165161-179179ITV services

11%5%11%20%ao13%10%14%al14%l9%4%17%aik5%9%c7%c17%acgh20%abcg16%acgh-15%acgh10%cgik
hw

2111245201146847429111231736137134138-156156Channel 4 services
5%13%9%5%9%10%20%alm13%al5%2%15%aik3%4%c4%c20%abcde16%acgh14%acgh-13%acgh9%cghi

ghklvw
-242293623217443219444547-5252Channel 5 services
-3%3%2%4%3%7%al6%al1%1%6%aik**1%c6%acgh5%acgh5%acgh-5%cgh3%cghik

lvw
-66018652619282043201226424855106676Freeview/Youview
-7%5%1%3%5%8%al5%3%4%6%i3%3%3%6%cg6%cg6%cg2%6%cg4%c
88114101410811348377561454511754708644101145Netflix

27%9%9%9%6%9%3%10%n9%n13%aj8%19%ajk12%14%abcd8%8%9%8%9%8%n
ef

189171681101876282782102953745584671116Amazon Prime Video
4%10%7%7%7%7%3%5%8%n5%4%11%ajk26%abcd11%abde5%5%6%8%6%7%jn

efgf
--------------------Disney +
--------------------
--2--2--2112121-1112Apple TV +
--*--*--*******-****
-856-13521118381835352441293842214970Sky
-10%ar4%-6%q4%q3%5%4%3%5%5%6%5%4%4%4%4%4%4%q
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Q.3a Media provider ranked 3rd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 21 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
8357874062289301721Unweighted Base
8317774532508711718Weighted Base

7977343783158BBC services
10%10%8%15%auw9%9%cn
78971920119179ITV services
9%12%4%8%14%avw10%cgik

w
68821010115156Channel 4 services
8%11%2%4%13%avw9%cghi

klvw
17321-4352Channel 5 services
2%4%y*-5%avw3%cghik

lvw
304012124576Freeview/Youview
4%5%3%5%5%4%c

6176323577145Netflix
7%10%7%14%auw9%8%n

6545362752116Amazon Prime Video
8%6%8%11%au6%7%jn
------Disney +
------
-2-2-2Apple TV +
-*-1%au-*

403016133770Sky
5%4%3%5%4%4%q
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Q.3a Media provider ranked 3rd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 21 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

288813411142441180384374846535804686347767730900103951812031721Unweighted Base
30**83*1334110*230118733235890157074575539284267884099555811601718Weighted Base

--22-124312087198189121581725Virgin TV
--2%-1%2%1%*2%m1%1%3%j2%2%1%1%1%1%1%1%
-154184565463110451652232639194362Spotify
-2%4%1%4%4%2%1%5%mn5%j1%6%aj4%6%abcde3%3%4%3%4%4%jm

f
-112--12--12429612871021113Apple Music/Apple
-1%1%--1%--1%mn1%*1%2%1%1%1%1%*1%1%Podcasts
78112815105113192144431003610646677639106144YouTube

24%10%8%7%7%9%3%9%n10%n25%aij6%13%aj9%13%abcde7%8%8%7%9%8%jn
f

SUMMARY CODE
62344038903691571542278744213895197372447488-546546ANY PSB PROVIDER

21%28%33%34%39%ao31%47%al43%al25%15%59%aik18%24%c23%c55%abcd53%abcg49%acgh-47%acgh32%cghi
ghhklw

7193724563325967827815279159461755680126368150518None
23%23%28%41%aop27%27%29%m22%31%m27%ij11%21%j12%21%bdef8%9%13%ef66%abde13%ef30%bdef

hfghghijmuv
x
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Q.3a Media provider ranked 3rd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 21 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
8357874062289301721Unweighted Base
8317774532508711718Weighted Base

1113105925Virgin TV
1%2%2%2%1%1%

292825152162Spotify
4%4%6%u6%u2%4%jm
5884113Apple Music/Apple
1%1%2%u1%u*1%Podcasts

7170472669144YouTube
9%9%10%10%8%8%jn

SUMMARY CODE
2412876366360546ANY PSB PROVIDER
29%37%ay14%27%w41%avw32%cghi

klw
27717720445198518None
33%x23%45%auv18%23%30%bdef

ghijmuv
x
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Q.3a Media provider ranked 3rd most valuable
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 22 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
506344525346226270256229225273166767524542732429028191721Unweighted Base
46834555035515517630024627432616773*6315203262418938251718Weighted Base

SUMMARY CODE
2251602782381181472131461308544194782768563507395902ANY PSB PROVIDER
48%46%51%67%aqr76%ahi83%ahijk71%ahijk59%hijk47%hij26%26%26%76%adef53%de26%26%57%b48%53%bdehij

sjkllmol
1591472851646247511114622312349105256223171383373755Netflix
34%42%s52%ars46%s4%13%o25%no45%mno53%amno68%aklmn73%aklmn66%almno17%49%g68%afg71%afg43%45%44%gmnos

oo
16413323521299131180122996533164102216549399345745BBC services
35%39%43%s60%aqr64%ahi74%ahijk60%ahijk50%hijk36%hij20%20%22%65%adef42%de20%20%45%42%43%dehijks

sjkllmol
16711218910252247711171461105175189146161256315570YouTube
36%32%34%29%3%13%o16%o29%mno43%almno45%almno66%ajklm69%ajklm12%36%g45%afg67%aef29%38%ac33%cgmno

nonog
1539414296911011298235271363211172719300185484ITV services
33%q27%26%27%59%ahi57%ahijk43%ahijk33%hijk13%8%8%8%51%adef22%de8%8%34%ab22%28%bdefhij

jklmlmlk
11410913810230389287839231111591709242233230463Sky
24%32%s25%29%19%21%31%hino35%ahino30%hino28%hio19%15%25%d33%adg28%d17%26%28%27%dhio
99477251494663333723143158702318137132269Freeview/Youview
21%apqr14%13%14%32%ahi26%ahijk21%ahijk13%j14%hj7%9%4%25%adef13%de7%7%15%16%16%dehij

jklmll
354891695932355970201345957034122121243Amazon Prime Video
7%14%s17%s20%as3%5%11%no14%no22%aimno21%aimno12%no18%no7%18%ag21%adg14%g14%15%14%gnos

60407465435364242920531605320714298240Channel 4 services
13%12%14%18%ars28%ahi30%ahijk21%ahijk10%i11%i6%3%4%25%adef10%d6%3%16%b12%14%defhij

jkllml
51359544-1151636527727175252103109115224Spotify
11%10%17%ars13%-1%5%no7%no13%lmno16%lmno46%ajklm37%ajklm3%10%g16%fg43%aef12%14%13%glmno

nonog
26204424892518182665423626106550115Virgin TV
6%6%8%7%5%5%8%7%6%8%3%6%7%7%8%4%7%6%7%
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Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 22 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
506344525346226270256229225273166767524542732429028191721Unweighted Base
46834555035515517630024627432616773*6315203262418938251718Weighted Base

4519251623251812194216532436043104Channel 5 services
10%apqr5%4%4%15%ahij14%ahijk6%ij5%ij7%ij1%1%2%10%adef6%de1%1%7%5%6%deij

klmlm
5111791133915744121511172542Apple Music/Apple
1%3%s3%s3%**1%1%3%n5%lmno4%mno6%lmno1%2%g5%g5%g2%3%2%gnPodcasts
-3211-131-1-24-1426Apple TV +
-1%***-*1%*-*-*1%-****
222----1-4---14-145Disney +
***----*-1%a---*1%ag-*1%*

1712141010791177--27187-233053None
4%3%2%3%7%ahij4%i3%i5%i3%2%--4%d4%d2%d-3%4%3%di

k

 Page 145
PSB Study (QS1069 - 200711)

Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 22 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12942142984272631245401995958508711721Unweighted Base
12412363344772721273902267038139041718Weighted Base

SUMMARY CODE
7149712018813330310104326385517902ANY PSB PROVIDER
58%aijk41%36%39%49%g23%79%adegh46%g46%g47%57%ac53%cdgi

jk
4551512123011099241119395306450755Netflix
37%64%al63%al63%al40%f72%adefh10%53%afh56%afh38%50%ac44%cfl

6057684139962327280274297447745BBC services
49%aijk32%25%29%35%g18%70%adegh35%g39%g37%49%ac43%cegh

ijk
354108154216106953374262279291570YouTube
29%46%al46%al45%al39%f75%adefh9%33%f37%f34%32%33%fl

41437477075821948133246238484ITV services
33%aijk16%14%15%28%dg6%56%adegh21%g19%g30%26%28%dgij

k
3027511116177199266209223240463Sky
24%32%l33%al34%al28%g15%24%g29%g30%fg27%26%27%g

2251434444351073084146123269Freeview/Youview
18%ijk6%10%9%16%g4%27%adegh13%g12%g18%b14%16%dgij

k
1494968953016163814482161243Amazon Prime Video
12%21%al20%al20%al11%f13%f4%17%f21%afh10%18%ac14%cf

2081719323241132863100140240Channel 4 services
17%ijk7%6%7%12%g3%29%adegh12%g9%g12%15%14%dgij

k
157364267245943210685139224Spotify
13%15%13%14%9%f46%adefh1%14%f15%fh10%15%c13%f
732527421822116584768115Virgin TV
6%11%al8%9%7%g1%5%7%g8%g6%8%7%g
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Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 22 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12942142984272631245401995958508711721Unweighted Base
12412363344772721273902267038139041718Weighted Base

888916221499236440104Channel 5 services
7%ij3%3%3%8%dg1%13%adeg4%3%8%b4%6%dgij

325610462426162642Apple Music/Apple
3%2%2%2%1%5%f1%2%4%f2%3%2%fPodcasts
51111-222336Apple TV +
*1%***-*1%****
1-441---4325Disney +
*-1%al1%l*---1%***

40611137-19720292453None
3%3%3%3%2%-5%g3%3%4%3%3%
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Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 22 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

67494110664064816815531721Unweighted Base
613971101*57766514015781718Weighted Base

SUMMARY CODE
4225036739434999803902ANY PSB PROVIDER
69%adg52%66%adg68%adg52%71%ab51%53%

205447431873003752755Netflix
33%46%eh42%32%45%eh2%48%ac44%ceh

3594045433528077667745BBC services
59%adg42%53%dg58%adg42%55%ab42%43%

169290411611793568570YouTube
28%30%40%degh28%27%2%36%c33%cdeh

2422613622718777407484ITV services
39%adg27%36%39%adg28%55%ab26%28%
3944363842526436463Sky
6%46%aefh6%7%64%aefgh19%28%c27%cefh

21267302073652217269Freeview/Youview
35%adg7%30%adg36%adg5%37%ab14%16%dg
65142135879-243243Amazon Prime Video
11%15%eh13%10%12%-15%c14%ceh

134111201237637203240Channel 4 services
22%adg11%20%dg21%adg11%26%ab13%14%
6411686277-224224Spotify
10%12%7%11%12%-14%c13%c
61112684111115Virgin TV
1%11%adefh1%1%1%3%7%7%deh

6050957322281104Channel 5 services
10%adg5%9%10%adg5%16%ab5%6%
122821019-4242Apple Music/Apple
2%3%2%2%3%-3%2%Podcasts
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Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 22 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

67494110664064816815531721Unweighted Base
613971101*57766514015781718Weighted Base

15--6-66Apple TV +
*1%--1%e-**
-5--3-55Disney +
-1%--1%-**

242122313114253None
4%2%2%4%dg2%8%ab3%3%
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Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 22 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3415183152210321266143227188173111117116196691721Unweighted Base
3**4**17**219148040*14683*161262223201117*13611317463*1718Weighted Base

SUMMARY CODE
1-6808122572529714110410748566210533902ANY PSB PROVIDER

37%-38%36%55%o62%efhl49%63%efh61%efh54%ef47%53%41%41%55%ef60%efhl51%53%efo
l

13411163318792769128941024456525234755Netflix
33%70%26%51%43%45%c54%acefh32%43%c49%ck42%c51%cfk38%41%46%c30%54%ck44%c

k
1-6716642058508412085924134439128745BBC services

37%-38%32%45%o49%e39%e60%adefh52%def46%e38%e46%e35%25%38%e52%adefhl44%e43%eo
lhl

147130437125417448895653738386320570YouTube
33%100%42%59%an30%30%37%k20%28%34%43%aej32%31%28%33%36%k31%33%kn

km
1-425455183531586554522328416515484ITV services

37%-23%11%31%o44%abef24%38%efl36%efh25%24%26%20%21%36%efhil38%abefgh23%28%o
ghililil

--568394114529447156542925324126463Sky
--30%31%27%29%31%e35%e27%27%25%27%25%19%28%23%41%ace27%

fghi
1-2122561620928381622183120427269Freeview/Youview

31%-11%6%17%o41%abcd14%h10%18%h15%h7%11%16%h23%aghkl18%h24%abghik11%16%ho
efghijkl
l

-1-202232239304327341120151712243Amazon Prime Video
-27%-9%15%o4%16%m11%19%cm17%m12%m17%m10%15%m13%m10%20%cm14%m
1-3922932514312619281723222410240Channel 4 services

37%-16%4%15%o7%17%him17%19%him10%8%14%15%17%h19%him14%16%14%ho
-22172033221818381528132614209224Spotify
-43%14%8%14%o8%15%h21%hm11%14%h7%14%h11%19%hm12%12%15%13%ho

 Page 150
PSB Study (QS1069 - 200711)

Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 22 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3415183152210321266143227188173111117116196691721Unweighted Base
3**4**17**219148040*14683*161262223201117*13611317463*1718Weighted Base

---1110439472013198135104115Virgin TV
---5%7%7%6%5%4%8%6%10%7%10%4%6%6%7%

--21094110491115761510123104Channel 5 services
--11%5%6%2%7%5%6%4%7%3%5%11%agim9%7%5%6%
---436*3391033-425142Apple Music/Apple
---2%2%1%2%4%5%af4%1%1%-3%2%3%2%2%Podcasts
----5----131-2---6Apple TV +
----*----1%1%*-1%---*
----5----311-----5Disney +
----*----1%a**-----*
--3548151285162436153None
--17%2%3%2%4%1%1%3%2%8%afhi1%3%2%3%2%3%

j
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Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 22 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

288813411142441180384374846535804686347767730900103951812031721Unweighted Base
30**83*1334110*230118733235890157074575539284267884099555811601718Weighted Base

SUMMARY CODE
144273555138641267284340171745260166345551680809-902902ANY PSB PROVIDER
45%50%55%50%60%a54%80%al79%al38%30%100%aik34%42%c41%c81%acgh81%acgh81%acgh-78%acgh53%cghi

klwy
1342602306357236101537333197755272709230289357310446755Netflix
44%51%45%27%27%48%apq11%28%n60%amn58%aj26%100%ajk69%abc84%abcd34%34%36%56%abde38%44%bdef

defefhfjmnpqu
123361240119531228251255139745197139278446554715-745745BBC services
40%40%46%36%52%aq45%69%al70%al28%24%100%aik26%35%c33%c66%acgh66%acgh72%abce-64%acgh43%cghi

fghklwy
102845215424343473397570139333119345122159221266304570YouTube
34%34%34%14%18%37%pq10%20%n44%amn100%aij19%44%aj30%def41%abde18%19%22%48%abde26%def33%bdef

fhfghjmnpqu
6133934088317177158146383697862131337462440-484484ITV services

21%15%29%s37%o38%ao27%53%alm44%al16%7%50%aik10%k16%c16%c50%abcd55%abcd44%acgh-42%acgh28%cghi
ghghklsvw

1733355711202534591302111176196111229176241264145317463Sky
56%40%ar27%65%aop52%ao21%14%26%n33%amn19%24%26%k28%27%26%29%27%26%27%27%know
31420821521868883935214050356512915917661208269Freeview/Youview

11%17%16%19%23%ao16%27%al23%al10%9%19%ik7%9%8%19%cgh19%cgh18%cgh11%18%cgh16%cghi
klw

613180920181182716456531672151856682105112131243Amazon Prime Video
19%16%14%9%9%15%p6%8%18%amn10%7%22%ajk55%abcd22%abde10%10%11%20%abde11%14%bdef

efgffjkmnpu
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Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 22 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
8357874062289301721Unweighted Base
8317774532508711718Weighted Base

SUMMARY CODE
37250175116627902ANY PSB PROVIDER
45%65%ay17%46%w72%avw53%cghi

klwy
399312316186248755Netflix
48%x40%70%au74%au28%44%bdef

jmnpqu
2634575191536745BBC services
32%59%ay11%36%w62%avw43%cghi

klwy
292233285108164570YouTube
35%x30%63%auv43%au19%33%bdef

jmnpqu
2352342732362484ITV services
28%30%6%13%w42%avw28%cghi

klsvw
2332075271294463Sky
28%27%12%28%w34%aw27%know

1211372229184269Freeview/Youview
15%18%5%12%w21%avw16%cghi

klw
135931036079243Amazon Prime Video
16%x12%23%au24%au9%14%bdefj

kmnpu
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Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 22 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

288813411142441180384374846535804686347767730900103951812031721Unweighted Base
30**83*1334110*230118733235890157074575539284267884099555811601718Weighted Base

212194727185112656315168342559214197206-240240Channel 4 services
8%15%15%6%12%16%q34%alm18%l7%3%23%aik4%7%c7%c32%abcde23%acgh21%acgh-21%acgh14%cghi

ghklqvw
61517741617412251641253815470162707610889136224Spotify

22%18%13%3%7%15%pq4%7%18%amn22%aj5%20%aj18%abde19%abde10%9%11%16%bdef12%13%ejmn
ffpqu

12887128017246227334934523852594570115Virgin TV
3%3%7%7%5%7%5%7%7%5%4%6%9%6%6%6%6%8%6%7%j
-678413725332188658415818184-104104Channel 5 services
-7%6%3%6%6%16%alm9%l2%1%9%aik1%1%c2%c12%acdgh10%acgh8%acgh-9%acgh6%cghik

lvw
-43412351-37196271631181622122942Apple Music/Apple
-5%3%1%1%3%*-4%amn3%j1%4%j4%e4%e3%2%2%2%3%2%jmnPodcasts
--6115-1621323112426Apple TV +
--*1%**-*1%***1%****1%**
-23-23-2322313111225Disney +
-2%ar*-1%*-*************
213051120151315---714162531193353None
5%1%2%5%o5%o2%5%l4%2%---2%2%2%3%3%3%g3%3%ijko
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Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 22 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
8357874062289301721Unweighted Base
8317774532508711718Weighted Base

1011291115182240Channel 4 services
12%17%y2%6%w21%avw14%cghi

klqvw
1061071045463224Spotify
13%14%23%au22%au7%13%ejmnp

qu
5256302256115Virgin TV
6%7%7%9%6%7%j

51471381104Channel 5 services
6%6%*1%9%avw6%cghik

lvw
14252371142Apple Music/Apple
2%3%5%au3%1%2%jmnPodcasts
232226Apple TV +
***1%**
321-45Disney +
***-**

34151052453None
4%x2%2%2%3%3%ijko
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Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
489330509336212257247218221267166767164392672428777871664Unweighted Base
45133353634514516929123526731816773*6045023182418707951665Weighted Base

171533282411718408417254012464894EASY TO USE OR ACCESS
4%5%6%8%s1%2%4%3%7%no13%aiklmn5%5%3%5%13%adfg5%5%6%6%go(NET)

o
71162011831312341016127232144Easy to access/
1%*3%r6%ars1%*3%1%5%lno4%n2%5%n2%3%4%3%3%3%3%nraccessible/

availability
39134*1314145-45145131528Easy to use
1%3%s2%s1%*1%1%1%1%4%almno3%-1%1%4%afg2%2%2%2%
3451-1-1110--1310-7713Easy (no detail)
1%1%1%*-*-1%*3%aikmno--*1%3%adfg-1%1%1%

52*4-2-117--227-3811Convenience/convenient
1%1%*1%-1%-1%*2%am--**2%adfg-*1%1%

78846274422114823131427GOOD SERVICE/SIGNAL/
2%2%1%1%4%ajn1%2%2%1%1%1%1%2%2%1%1%1%2%2%QUALITY OF PICTURE (NET)
35534-333211752261016Good service
1%2%1%1%2%n-1%1%1%1%1%1%1%1%1%1%1%1%1%

522122411-1-82-17411Good signal/quality of
1%1%**1%j1%1%**-1%-1%*-*1%1%1%picture

19822112471081610313181612164459CONTENT/MORE CONTENT/
4%2%4%3%1%2%2%4%3%5%6%o4%2%4%5%g5%g2%5%ac4%cLIKE CONTENT (NET)
639612435721777351924Like the content
1%1%2%2%*1%1%1%2%2%1%1%1%1%2%1%1%2%c1%

135124123731072611109112535More content
3%2%2%1%1%1%1%3%1%3%4%m3%1%2%3%g4%g1%3%c2%

513360342431312020291211864029229483177BETTER/INTERESTING
11%10%11%10%16%aij19%aijkl11%9%7%9%7%15%14%aef8%9%9%11%10%11%PROGRAMMES (NET)

klm
761043553154213456121627Best/better programmes
2%2%2%1%2%3%k2%1%*1%2%3%2%1%1%2%1%2%2%
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
489330509336212257247218221267166767164392672428777871664Unweighted Base
45133353634514516929123526731816773*6045023182418707951665Weighted Base

63555452-1-21421261419Interesting/(more)
1%1%1%1%4%aijk2%k2%1%-*-2%k2%f**1%1%2%1%interesting programmes
541321112-116332118111424Entertaining/(more)
1%1%2%1%*1%*1%-3%akm3%km4%km**3%afg3%afg1%2%1%entertaining

programmes
331932231522211319122457321266740107Like/enjoy the
7%6%6%7%10%ij13%aijkl7%i5%i7%i4%1%6%i9%ade6%4%3%8%b5%6%diprogrammes

m
2141*131--2-41-2718IPLAYER/CATCH UP (NET)
**1%***1%1%--1%-1%*-1%1%**
2141*131--2-41-2718I-player/catch up
**1%***1%1%--1%-1%*-1%1%**
35105--210551121552131024SERIES/BOXSETS (NET)
1%1%2%2%--1%4%amno2%2%1%1%*3%ag2%1%2%1%1%g
3384---93511-11518918Series/I like the
1%1%1%1%---4%aimno1%2%*1%-2%g2%g1%1%1%1%gseries
-231--212-1-23-1516Box sets/has good box
-1%1%*--1%*1%-1%-*1%-*1%**sets
5325158102232-1-415-1212647UNBIASED/TRUSTWORTHY/
1%1%5%rs4%rs6%ahij6%ahijkl8%ahijkl1%1%-1%-7%adef1%-*2%3%3%defjrsRELIABLE (NET)

kl
-1106131012---143--8917Unbiased/less bias/
-*2%s2%s1%2%j3%aijl*1%---2%adef1%--1%1%1%simpartial/balanced
4211765112----222--141024Trusted/trustworthy
1%1%2%2%4%aijk3%ijk4%aijk1%----4%adef*--2%1%1%

l
1-81234---1-9--11910Reliable/more reliable
*-2%rs*1%j2%jkl2%---1%-2%aef--**1%c1%

1141712*64106981101799212444INFORMATIVE/EDUCATIONAL
2%1%3%3%*3%o1%4%o2%3%5%mo2%2%3%3%4%2%3%3%(NET)
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
489330509336212257247218221267166767164392672428777871664Unweighted Base
45133353634514516929123526731816773*6045023182418707951665Weighted Base

1141712*64106981101799212444Informative/
2%1%3%3%*3%o1%4%o2%3%5%mo2%2%3%3%4%2%3%3%educational

1471061579350589057779252261981349279273230503SPECIFIC TYPES OF
33%32%29%27%35%l34%l31%24%29%29%31%36%33%f27%29%33%31%29%30%PROGRAMMES (NET)
1-14*1111-1-22-1235Current affairs
*-*1%****1%-1%-**-1%***
991083414517--2177-201535Documentaries/like the
2%3%2%2%2%2%i5%aik2%1%2%--3%df1%2%d-2%2%2%ddocumentaries
72118659413--2053-20828Dramas/like the dramas
2%1%2%2%4%aijk3%ijk3%ik2%*1%--3%adef1%1%-2%1%2%

2320171023101015186615241812363369Movies/like the films
5%6%3%3%1%2%3%4%5%o6%o3%8%no2%5%6%g5%4%4%4%
--11111-----2---112Nature/wildlife
--***1%*-----*---***programmes

313158392331521717883106348118178159News/news is good
7%9%11%s11%16%ahi18%ahijk18%ahijk7%j6%j2%5%4%17%adef7%e2%5%9%10%10%dej

jklll
521-51-2----62--548Quiz shows/like the
1%1%*-3%aijk1%-1%----1%*--1%**quizzes

m
4-34--21511126128311Videos/like the videos
1%-1%1%--1%*2%**2%*1%*1%1%*1%

281342111268532-29133239948Soaps/I like the soaps
6%apq4%pq1%1%7%ahij7%ahijkm2%3%2%1%1%-5%ade3%1%1%4%b1%3%bpq

km
151317855135814122314144104454Sport/like the sport
3%4%3%2%4%3%4%2%3%4%1%3%4%3%4%2%1%6%ac3%c
1221*31-1---41--325Weather
*****2%ajl*-*---1%*--***
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
489330509336212257247218221267166767164392672428777871664Unweighted Base
45133353634514516929123526731816773*6045023182418707951665Weighted Base

241438102125102429135152442434386Music/like the music
5%4%7%p3%1%1%1%2%4%mn8%lmno17%ajklmn18%ajklm1%3%g8%fg18%aefg5%5%5%gmno

ono
1581711-21416225222022742850Children's programmes/
3%2%3%3%-1%*2%6%almno7%almno3%mo3%o*4%g7%ag3%g5%ab1%3%bgmochildren like it
9555235526111076116824Mentions of specific
2%1%1%1%1%2%2%2%1%2%*1%2%1%2%*2%1%1%programmes/my

favourite programmes
38132037139462-221462152944QUALITY (NET)
1%2%2%s6%aqrs2%4%4%4%2%2%1%-4%d3%2%1%2%4%c3%s
2411112547441-111241101928Quality of programmes
1%1%2%3%s1%3%1%3%2%1%1%-2%2%1%*1%2%2%
*42101192-11-1121161016Quality (no detail)
*1%*3%aqs1%1%3%ajk1%-*1%-2%f**1%1%1%1%

7385133951526577573873716991488753194192387VARIETY/CHOICE (NET)
16%26%s25%s28%s11%16%20%o32%aimno27%no27%no22%o22%o16%29%ag27%g22%22%24%23%gnos
151316214889168732026810342963Variety/choice of/more
3%4%3%6%q2%5%3%4%6%2%4%4%3%5%2%4%4%4%4%programmes

11914102510166311172231152843Variety/choice of/more
2%3%3%3%2%3%4%7%aijko2%1%*1%3%4%de1%1%2%4%c3%channels

365182608133243406916853836925117112229Variety/more choice
8%15%s15%s17%s5%7%11%18%imno15%no22%aimno10%11%9%16%dg22%adg10%13%14%14%gnos(no detail)

131322721771371351020718282755Comprehensive/has
3%4%4%2%1%1%2%3%5%no2%8%ajlmno6%no2%4%g2%7%aeg3%3%3%gneverything

2824279661411142311425252315335588VALUE (NET)
6%p7%p5%3%4%3%5%5%5%7%6%5%4%5%7%6%4%7%c5%p
910136325351441108145162238Good value/good deal
2%3%2%2%2%1%2%1%2%4%2%2%2%2%4%fg2%2%3%2%

1614122236599731114910142943It is free/costs
3%p4%p2%1%2%2%2%2%3%3%4%4%2%3%3%4%2%4%c3%pnothing
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
489330509336212257247218221267166767164392672428777871664Unweighted Base
45133353634514516929123526731816773*6045023182418707951665Weighted Base

4-21*133-1--431-347Cost/I pay for it
1%-****1%1%-*--1%1%*-*1%*

29245032101610202519259374519348154135WATCH THE MOST/HABIT/
6%7%9%9%7%10%m4%8%m9%m6%15%ajmo12%m6%9%6%14%aeg9%7%8%mFAMILIAR (NET)

242345256127172419257254119326948117Watch it the most/
5%7%8%7%4%7%m2%7%m9%m6%15%ajlmno10%m4%8%g6%13%aefg8%6%7%gmeveryday/used more
425845332--2125-213619Habit/familiar
1%*1%2%3%aijk3%aij1%1%1%--2%j2%e1%-1%1%1%1%

18615118493713322210135232750GOOD/LIKE/THE BEST (NET)
4%2%3%3%6%l3%3%1%2%4%2%3%4%2%4%2%3%3%3%

1341485373711121510113162239Good/like it (no
3%1%3%2%4%2%2%1%2%3%1%3%2%2%3%1%2%3%2%detail)
5114312--32-7-327511The best/better than
1%**1%2%akl1%1%--1%1%-1%f-1%1%f1%1%1%others
4293--35-53235559818Listen/use whilst
1%1%2%1%--1%2%k-2%2%3%kn1%1%2%2%1%1%1%travelling/use with

different devices
3673134533--883-15419Can record
1%2%1%1%*2%2%2%1%1%--1%2%1%-2%b1%1%

31193172----112--9414Radio/like the radio
1%**3%aqrs2%jk1%3%ajk1%----2%ade*--1%1%1%
67511-1-310-42310451419YouTube/I like/can
1%2%1%*1%-*-1%3%ailmn-6%aiklmn*1%3%afg2%g1%2%c1%access YouTube

o
7287415*732-1083216723Can access the channels
1%1%1%2%3%l1%2%*3%l1%1%-2%2%1%1%2%1%1%I want/like
42-31--233-11431549For family/all ages/
1%q*-1%q1%--1%1%1%-1%*1%1%*1%1%1%everyone
11221121----51--236Factual
***1%1%1%1%*----1%*--***
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
489330509336212257247218221267166767164392672428777871664Unweighted Base
45133353634514516929123526731816773*6045023182418707951665Weighted Base

671912813132341134442261944No adverts
1%2%4%s4%6%aijk8%ahijkl4%ikl1%1%1%1%1%6%adef1%1%1%3%2%3%f

l
362---13412-17125611Up to date
1%2%p*---*1%2%*1%-*1%g*1%1%1%1%
2252-*62-11162126511No choice/no other
1%1%1%*-*2%k1%-**1%1%**1%1%1%1%(accessible) provider

2713312310121612121912-39241912415294Other answers
6%4%6%7%7%h7%h6%5%5%6%h7%h-6%5%6%5%5%7%6%h
1132---2-211-222346Don't watch a lot of TV/
***1%---1%-1%*2%km-*1%1%g***do not like TV

412018118624111322513824226583390No reason/don't know
9%apq6%3%3%6%4%8%i5%5%7%3%2%6%d5%7%d2%7%b4%5%
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12472092904172571245121935788198451664Unweighted Base
12012303234642661273712196837858811665Weighted Base

591722351667758336194EASY TO USE OR ACCESS
5%7%7%8%6%f5%2%3%8%aef4%7%c6%f(NET)

2312112174262583644Easy to access/
2%5%l3%5%l3%f3%f1%3%4%f1%4%c3%cfaccessible/

availability
20378423-20121628Easy to use
2%1%2%2%2%1%1%-3%ef2%2%2%
91342--2107613Easy (no detail)
1%1%1%1%1%--1%1%f1%1%1%
91123-2-67411Convenience/convenient
1%1%**1%-1%-1%1%*1%

22225517312151227GOOD SERVICE/SIGNAL/
2%1%1%1%2%1%2%1%2%2%1%2%QUALITY OF PICTURE (NET)

13123214278816Good service
1%*1%1%1%1%1%1%1%1%1%1%

101-12-4147411Good signal/quality of
1%1%-*1%-1%*1%1%*1%picture

438916968631273259CONTENT/MORE CONTENT/
4%4%3%3%3%5%2%3%5%3%4%4%LIKE CONTENT (NET)

1645812541291524Like the content
1%2%2%2%*1%1%2%2%1%2%1%

28447843119181735More content
2%2%1%2%3%f3%1%1%3%f2%2%2%

13623264128125713688494177BETTER/INTERESTING
11%10%8%9%10%9%15%ade6%10%11%11%11%ePROGRAMMES (NET)
22525238213141427Best/better programmes
2%2%1%1%1%3%2%1%2%2%2%2%
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12472092904172571245121935788198451664Unweighted Base
12012303234642661273712196837858811665Weighted Base

191-1311113101019Interesting/(more)
2%ij*-*1%1%3%ad1%*1%1%1%interesting programmes

14581025341191524Entertaining/(more)
1%2%2%2%1%4%f1%2%2%1%2%1%entertaining

programmes
82131625213376415255107Like/enjoy the
7%5%5%5%8%e2%10%adeg3%6%7%6%6%eprogrammes
8---12131358IPLAYER/CATCH UP (NET)
1%---*2%d*1%d**1%*
8---12131358I-player/catch up
1%---*2%d*1%d**1%*

13831162-21481624SERIES/BOXSETS (NET)
1%3%l1%2%2%f1%f-1%2%f1%2%1%f
953831-21261218Series/I like the
1%2%1%2%1%f1%-1%2%f1%1%1%fseries
33-331--2246Box sets/has good box
*1%-1%1%1%--****sets

423256-2061574047UNBIASED/TRUSTWORTHY/
3%ij1%1%1%2%-5%adg3%2%1%5%ac3%cRELIABLE (NET)

14-222-55511617Unbiased/less bias/
1%-1%1%1%-1%2%1%*2%c1%cimpartial/balanced

213-33-133561824Trusted/trustworthy
2%j1%-1%1%-3%adg1%1%1%2%c1%

10---1-5-411010Reliable/more reliable
1%---*-1%-1%*1%c1%

3258121087316152944INFORMATIVE/EDUCATIONAL
3%2%3%3%4%6%adef2%1%2%2%3%3%(NET)

3258121087316152944Informative/
3%2%3%3%4%6%adef2%1%2%2%3%3%educational
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12472092904172571245121935788198451664Unweighted Base
12012303234642661273712196837858811665Weighted Base

34979117154924612564177253250503SPECIFIC TYPES OF
29%34%36%l33%35%d36%d34%d29%26%32%28%30%PROGRAMMES (NET)
5----11-3145Current affairs
*----1%*-**1%*

264696-10713171835Documentaries/like the
2%2%2%2%2%-3%3%2%2%2%2%documentaries

271113-144891928Dramas/like the dramas
2%i1%**1%-4%adgh2%1%1%2%2%i

4119202918551131422769Movies/like the films
3%8%al6%l6%l7%f4%1%5%f4%f5%b3%4%f
2-----2-*-22Nature/wildlife
*-----1%-*-**programmes

14215817218658576297159News/news is good
12%ijk7%j2%4%8%6%17%adegh4%8%e8%11%10%eij
8-----8--718Quiz shows/like the
1%-----2%adeh--1%b**quizzes
544761-314811Videos/like the videos
*2%l1%1%l2%adf1%-1%f**1%1%

3866915-204941748Soaps/I like the soaps
3%3%2%2%6%adeg-5%adeg2%1%5%ab1%3%b

43310117412724282654Sport/like the sport
4%1%3%2%3%3%3%3%3%4%3%3%
4-111-3-2235Weather
*-***-1%-****

5716213012292835384886Music/like the music
5%7%7%6%5%f22%adefh1%4%f5%f5%5%5%f
217464815-21716232850Children's programmes/
*8%al14%akl10%al6%adfg-*8%adfg2%f3%3%3%flchildren like it
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12472092904172571245121935788198451664Unweighted Base
12012303234642661273712196837858811665Weighted Base

1744610-528141024Mentions of specific
1%2%1%1%4%adfg-1%1%1%2%1%1%programmes/my

favourite programmes
375484-14818113444QUALITY (NET)
3%2%1%2%1%-4%g4%3%1%4%c3%

225364-951172228Quality of programmes
2%2%1%1%1%-2%2%2%1%2%c2%

14*12--63741216Quality (no detail)
1%***--2%h1%1%1%1%1%

255569413256275656192159228387VARIETY/CHOICE (NET)
21%24%29%al28%al21%22%15%25%f28%afh20%26%c23%f
438132185121028273663Variety/choice of/more
4%4%4%4%3%4%3%5%4%3%4%4%programmes

26810184-7823192443Variety/choice of/more
2%4%3%4%2%-2%4%g3%2%3%3%channels

1453962843413333211887142229Variety/more choice
12%17%19%al18%al13%10%9%14%f17%f11%16%c14%f(no detail)
4329129105626262955Comprehensive/has
4%1%3%3%3%8%aef1%3%4%f3%3%3%feverything

6671722141013943523688VALUE (NET)
5%3%5%5%5%8%3%4%6%f7%b4%5%

2341114525520191938Good value/good deal
2%2%3%3%2%2%1%2%3%2%2%2%

37156686320301443It is free/costs
3%1%2%1%2%6%aef2%1%3%4%b2%3%nothing
61123-113437Cost/I pay for it
****1%-******

9712263811182930475382135WATCH THE MOST/HABIT/
8%5%8%8%4%14%adfh8%14%adfh7%7%9%8%hFAMILIAR (NET)
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12472092904172571245121935788198451664Unweighted Base
12012303234642661273712196837858811665Weighted Base

8011263710181827434770117Watch it the most/
7%5%8%8%4%14%adfh5%12%adfh6%6%8%7%everyday/used more

181-11-122461319Habit/familiar
1%ij*-**-3%adh1%1%1%1%1%

471447215918242650GOOD/LIKE/THE BEST (NET)
4%ijk*1%1%2%1%4%4%3%3%3%3%ik

361224110816172239Good/like it (no
3%ijk*1%*1%1%3%3%2%2%2%2%idetail)

10-11315127511The best/better than
1%-**1%1%1%d1%*1%1%1%others

1134764--861218Listen/use whilst
1%1%1%2%2%ef3%ef--1%f1%1%1%ftravelling/use with

different devices
162332-55881019Can record
1%1%1%1%1%-1%2%1%1%1%1%

14---1-72431014Radio/like the radio
1%i---*-2%1%1%*1%1%

1245714131113619YouTube/I like/can
1%2%2%1%*3%fh*1%2%f2%1%1%access YouTube

144696-71981423Can access the channels
1%2%2%2%2%-2%*1%1%2%1%I want/like
3456211-5539For family/all ages/
*2%l2%l1%l1%1%*-1%1%*1%everyone
6---2-211246Factual
*---1%-1%*****

403142124512133244No adverts
3%ij1%*1%1%1%7%adegh2%2%2%4%c3%ij
35484--539211Up to date
*2%al1%l2%l1%f--2%df*1%b*1%
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12472092904172571245121935788198451664Unweighted Base
12012303234642661273712196837858811665Weighted Base

92-2113335711No choice/no other
1%1%-**1%1%2%1%1%1%1%(accessible) provider

7591618149251333405494Other answers
6%4%5%4%5%7%7%6%5%5%6%6%
33231--32256Don't watch a lot of TV/
*1%1%1%1%--1%f**1%*do not like TV

69101822223191234613090No reason/don't know
6%4%6%5%8%g3%5%5%5%8%ab3%5%b
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

64591810461263315315111664Unweighted Base
589950100*55465312915361665Weighted Base

32563273729294EASY TO USE OR ACCESS
5%6%3%5%6%1%6%c6%c(NET)

1727-151414344Easy to access/
3%3%-3%2%1%3%3%accessible/

availability
11171814-2828Easy to use
2%2%1%1%2%-2%2%
39-3711313Easy (no detail)
*1%-*1%1%1%1%
36134-1111Convenience/convenient
1%1%1%1%1%-1%1%

722171652227GOOD SERVICE/SIGNAL/
1%2%1%1%2%4%b1%2%QUALITY OF PICTURE (NET)
61216931316Good service
1%1%1%1%1%3%1%1%

110-172911Good signal/quality of
*1%eh-*1%eh1%1%1%picture

23243231015859CONTENT/MORE CONTENT/
4%d3%3%4%d2%1%4%4%dLIKE CONTENT (NET)

1562151-2424Like the content
2%dg1%2%d3%dg*-2%1%d
81828913435More content
1%2%2%1%1%1%2%2%

72946666923155177BETTER/INTERESTING
12%10%6%12%11%17%ab10%11%PROGRAMMES (NET)
14161121322627Best/better programmes
2%2%1%2%2%1%2%2%

 Page 168
PSB Study (QS1069 - 200711)

Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

64591810461263315315111664Unweighted Base
589950100*55465312915361665Weighted Base

127-12361319Interesting/(more)
2%dg1%-2%dg1%5%ab1%1%interesting programmes
59-56*2424Entertaining/(more)
1%1%-1%1%*2%1%entertaining

programmes
4262537471592107Like/enjoy the
7%7%5%7%7%11%ab6%6%programmes
16112-88IPLAYER/CATCH UP (NET)
*1%1%**-1%*
16112-88I-player/catch up
*1%1%**-1%*
614267-2424SERIES/BOXSETS (NET)
1%2%2%1%1%-2%1%
411245-1818Series/I like the
1%1%2%1%1%-1%1%series
24-22-66Box sets/has good box
**-**-**sets

23245191334447UNBIASED/TRUSTWORTHY/
4%3%5%3%2%2%3%3%RELIABLE (NET)

10536411617Unbiased/less bias/
2%1%3%g1%1%*1%1%impartial/balanced

1312113822124Trusted/trustworthy
2%1%1%2%1%2%1%1%
28122-1010Reliable/more reliable
*1%1%**-1%1%

18183179-4444INFORMATIVE/EDUCATIONAL
3%2%3%3%1%-3%3%(NET)

18183179-4444Informative/
3%2%3%3%1%-3%3%educational
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

64591810461263315315111664Unweighted Base
589950100*55465312915361665Weighted Base

1892643517618651453503SPECIFIC TYPES OF
32%28%35%32%29%39%ab29%30%PROGRAMMES (NET)
42-42-55Current affairs
1%*-1%*-**

18142151333235Documentaries/like the
3%1%2%3%2%3%2%2%documentaries

1713416732528Dramas/like the dramas
3%d1%4%d3%d1%2%2%2%

13448112816869Movies/like the films
2%5%eh8%eh2%4%e1%4%4%eh
2112*-22Nature/wildlife
**1%**-**programmes

857714815824136159News/news is good
14%adg8%14%15%adg9%18%ab9%10%
53-43538Quiz shows/like the
1%*-1%*4%ab**quizzes
29-16-1111Videos/like the videos
*1%-*1%-1%1%

232522117143348Soaps/I like the soaps
4%3%2%4%3%11%ab2%3%

1247-114054954Sport/like the sport
2%5%aefh-2%6%aefh4%3%3%
23-23-55Weather
**-*1%-**

19323192118686Music/like the music
3%3%3%3%3%1%6%c5%c

17224161424950Children's programmes/
3%2%4%3%2%1%3%3%children like it
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

64591810461263315315111664Unweighted Base
589950100*55465312915361665Weighted Base

915571022224Mentions of specific
2%2%5%aeg1%2%2%1%1%programmes/my

favourite programmes
17284171514344QUALITY (NET)
3%3%4%3%2%1%3%3%

1315312812728Quality of programmes
2%2%3%2%1%1%2%2%

513157-1616Quality (no detail)
1%1%1%1%1%-1%1%

1302312312716212375387VARIETY/CHOICE (NET)
22%24%23%23%25%9%24%c23%c
29353292416363Variety/choice of/more
5%4%3%5%4%*4%c4%programmes

12323122424143Variety/choice of/more
2%3%3%2%4%1%3%3%channels

7313915711008221229Variety/more choice
12%15%15%13%15%6%14%c14%c(no detail)
17273171615455Comprehensive/has
3%3%3%3%2%1%3%3%everything

38408362358388VALUE (NET)
7%d4%8%7%d3%4%5%5%

11252101633538Good value/good deal
2%3%2%2%2%2%2%2%

258425234143It is free/costs
4%dg1%4%dg4%adg*2%3%3%dgnothing
26124-77Cost/I pay for it
*1%1%*1%-**

38861236646128135WATCH THE MOST/HABIT/
6%9%12%6%10%eh5%8%8%FAMILIAR (NET)
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

64591810461263315315111664Unweighted Base
589950100*55465312915361665Weighted Base

3172828565111117Watch it the most/
5%8%8%5%9%eh4%7%7%everyday/used more
81548911819Habit/familiar
1%2%4%a1%1%1%1%1%

14291141994150GOOD/LIKE/THE BEST (NET)
2%3%1%2%3%7%ab3%3%
726171753439Good/like it (no
1%3%1%1%3%4%2%2%detail)
73-624811The best/better than
1%*-1%*3%ab*1%others
58-57-1818Listen/use whilst
1%1%-1%1%-1%1%travelling/use with

different devices
31533811819Can record
*2%3%eh*1%1%1%1%
8718611314Radio/like the radio
1%1%1%1%1%1%1%1%

14-1411819YouTube/I like/can
**-*1%1%1%1%ehaccess YouTube
814261361723Can access the channels
1%1%2%1%2%5%ab1%1%I want/like
46-44-99For family/all ages/
1%1%-1%1%-1%1%everyone
4214--66Factual
1%d*1%d1%d--**

20233181553944No adverts
3%2%3%3%2%4%3%3%
38-36-1111Up to date
*1%-*1%-1%1%
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

64591810461263315315111664Unweighted Base
589950100*55465312915361665Weighted Base

65-65-1111No choice/no other
1%*-1%1%-1%1%(accessible) provider

42474383768794Other answers
7%5%4%7%6%5%6%6%
15-12-66Don't watch a lot of TV/
*1%-**-**do not like TV

18735164698190No reason/don't know
3%8%aeh5%3%7%eh7%5%5%eh
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3413180146810120465142221184157108113113189671664Unweighted Base
3**4**14**214143339*14182*159254218185115*13211016862*1665Weighted Base

--28861541420417110109194EASY TO USE OR ACCESS
--15%4%6%2%3%5%9%fh8%fh2%9%fhlm1%8%fh9%fh5%f2%6%fh(NET)
--1440-32106381136-44Easy to access/
--9%2%3%-2%3%6%afhm3%1%4%1%1%3%4%-3%accessible/

availability
---226*221815-532-28Easy to use
---1%2%1%1%2%*3%h*3%-4%h2%1%-2%
----13*--12-4-42-113Easy (no detail)
----1%1%--1%1%-2%-3%ch2%-2%h1%
--1110---25-1--2*-11Convenience/convenient
--5%*1%---1%2%a-1%--2%*-1%

---225*3-47111532-27GOOD SERVICE/SIGNAL/
---1%2%1%2%-3%3%**1%4%gh2%1%-2%QUALITY OF PICTURE (NET)
---214*3-24--1421-16Good service
---1%1%1%2%h-1%2%--*3%agh2%1%-1%
----11---33111111-11Good signal/quality of
----1%---2%1%***1%1%1%-1%picture
--2751*85510493238359CONTENT/MORE CONTENT/
--11%3%4%1%6%h6%3%4%2%5%2%2%2%5%5%4%LIKE CONTENT (NET)
---222-4314131213124Like the content
---1%2%-3%4%1%2%1%1%1%2%1%2%1%1%

--2528*5236261-25335More content
--11%3%2%1%3%e2%2%2%1%3%1%-2%3%4%e2%

-1-17160101461424202652514162177BETTER/INTERESTING
-27%-8%11%25%abcd10%8%9%9%9%14%bf5%19%abcfhi13%bf10%3%11%PROGRAMMES (NET)

fghijkljl
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3413180146810120465142221184157108113113189671664Unweighted Base
3**4**14**214143339*14182*159254218185115*13211016862*1665Weighted Base

----2752242232-43-27Best/better programmes
----2%13%abcde1%3%2%1%1%2%1%-4%ei2%-2%

fghijkl
---119-122322-232-19Interesting/(more)
---*1%-1%2%1%1%1%1%-1%3%1%-1%interesting programmes
---71713--225-111--24Entertaining/(more)
---3%n1%2%cj2%--1%1%3%-8%abcdfh1%--1%entertaining

ijklprogrammes
-1-99848391714164137112107Like/enjoy the
-27%-4%7%10%6%3%5%7%7%9%3%10%6%7%3%6%programmes
----8-*21--3----28IPLAYER/CATCH UP (NET)
----1%-*3%ahi*--2%----3%achi*
----8-*21--3----28I-player/catch up
----1%-*3%ahi*--2%----3%achi*
1--51913--3481111-24SERIES/BOXSETS (NET)

37%--2%1%3%j2%--1%2%4%acj1%1%1%1%-1%
1--5131---328111--18Series/I like the

37%--2%1%3%cjl---1%1%4%acjl1%1%1%--1%series
----6-3---2----1-6Box sets/has good box
----*-2%agi---1%----1%-*sets
----47-5-118391232147UNBIASED/TRUSTWORTHY/
----3%o-4%-7%acfh3%1%5%1%2%3%1%2%3%oRELIABLE (NET)

km
----17-2-52-31-2*117Unbiased/less bias/
----1%-1%-3%ah1%-2%1%-2%h*1%1%impartial/balanced
----24-3-3535-112124Trusted/trustworthy
----2%-2%-2%2%1%3%-*1%1%2%1%

----10-*-43-2-1---10Reliable/more reliable
----1%-*-2%a1%-1%-1%---1%
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3413180146810120465142221184157108113113189671664Unweighted Base
3**4**14**214143339*14182*159254218185115*13211016862*1665Weighted Base

-1-123217138771224*44INFORMATIVE/EDUCATIONAL
-29%-6%an2%2%5%1%2%3%3%4%1%2%2%2%1%3%(NET)
-1-123217138771224*44Informative/
-29%-6%an2%2%5%1%2%3%3%4%1%2%2%2%1%3%educational
1-37042794534377876462837405220503SPECIFIC TYPES OF

37%-19%33%30%24%32%42%fgjm23%31%35%j25%25%28%36%j31%32%30%PROGRAMMES (NET)
----5-11-11-----*5Current affairs
----*-1%2%-**-----1%*
--1432-2834254131235Documentaries/like the
--7%2%2%-1%10%acehij2%2%1%3%3%*2%1%3%2%documentaries

lm
----2812111543324228Dramas/like the dramas
----2%1%1%2%1%*2%2%3%3%2%3%i3%2%
--117511101-921636103169Movies/like the films
--5%8%an4%2%j7%cj2%-4%j9%abcf3%j2%4%j9%abcfgi2%1%4%j

gijmjm
----2-*----1-1--12Nature/wildlife
----*-*----*-*--1%a*programmes
1-1291282121519283111999133159News/news is good

37%-7%13%9%5%8%18%abcegm12%11%14%gm6%8%7%8%8%5%10%

----8-*12-211--1-8Quiz shows/like the
----1%-*1%1%-1%1%1%--1%-*quizzes
---47-2--141---4-11Videos/like the videos
---2%n*-1%--*2%1%---2%a-1%

--1245*34352372610348Soaps/I like the soaps
--7%1%3%1%2%5%2%2%1%2%6%h2%5%h6%aghi5%h3%
---1044371212615637154Sport/like the sport
---5%3%9%adghj5%g1%1%5%g3%1%4%5%2%4%g2%3%

k
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3413180146810120465142221184157108113113189671664Unweighted Base
3**4**14**214143339*14182*159254218185115*13211016862*1665Weighted Base

---14-*-1-1-2-1*-5Weather
---**-*-*-*-2%a-1%*-*
--197521051158126998386Music/like the music
--7%4%5%5%j7%j6%1%6%j4%6%j5%7%j8%j5%5%5%j
---54614-77771383550Children's programmes/
---2%3%1%3%-4%3%3%4%1%2%7%acfk2%8%acfk3%children like it
---1231142423-2-5-24Mentions of specific
---*2%1%1%5%adfhl1%2%1%2%-2%-3%-1%programmes/my

favourite programmes
----43241724964-6244QUALITY (NET)

----3%o4%di3%1%4%di1%2%5%di5%di3%-3%3%3%o
----2812-522714-3228Quality of programmes
----2%3%d1%-3%1%1%4%*3%-2%3%2%
----14*212-226--3-16Quality (no detail)
----1%1%1%1%1%-1%1%5%adehi--2%-1%

--544340104025298038482230253011387VARIETY/CHOICE (NET)
--37%20%24%26%28%ch31%ch19%32%abc18%26%19%22%22%18%17%23%

fhj
--25583107314833624263Variety/choice of/more
--13%3%4%7%dgj7%dgj8%g2%5%4%2%2%4%2%3%3%4%programmes
---24226429-53345143Variety/choice of/more
---1%3%5%hj4%h5%h1%4%h-3%h2%h2%4%h3%h2%h3%hchannels
--1271995181620432328172017157229Variety/more choice
--10%13%14%12%13%19%13%17%c11%15%15%15%16%9%11%14%(no detail)
--2104516-515713-115155Comprehensive/has
--14%5%3%3%f4%f-3%6%f3%7%adef-1%1%3%1%3%everything

k
--1157328372014821514688VALUE (NET)
--8%7%5%6%e5%e4%4%8%e6%e4%2%*4%8%ef9%ef5%e
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3413180146810120465142221184157108113113189671664Unweighted Base
3**4**14**214143339*14182*159254218185115*13211016862*1665Weighted Base

--1731132612142-23238Good value/good deal
--8%3%2%2%2%2%4%5%aeh1%2%2%-2%2%3%2%

---93523116134-1310143It is free/costs
---4%2%4%efj2%1%1%2%6%aefj2%-*2%6%aefj1%3%nothing
----7-11-1-----137Cost/I pay for it
----1%-1%1%-*-----1%5%acde*

fghijl
-12151182135251182021161516135WATCH THE MOST/HABIT/
-14%11%7%8%6%9%fhi6%15%adfh4%4%11%fhi2%8%f5%9%fh26%acde8%fhFAMILIAR (NET)

ifghiklm
-1214102213522861811051214117Watch it the most/
-14%11%6%7%6%f9%fhi6%f14%adfh3%3%10%fhi1%7%f5%7%f22%acde7%fhieveryday/used more

ifghiklm
---217-1-23211113319Habit/familiar
---1%1%-1%-2%1%1%1%1%1%1%2%5%a1%

1-194022313185-266150GOOD/LIKE/THE BEST (NET)
31%-5%4%3%6%fijl2%4%1%1%8%aefg3%-2%6%fij4%1%3%

ijl
1-183111311184-252139Good/like it (no

31%-5%4%2%1%1%4%i**8%acef2%-2%5%fij1%1%2%detail)
gijlm

---11021-12-1--14-11The best/better than
---1%1%5%abdef1%-*1%-1%--1%2%ah-1%others

ghijkl
1--315-1135-411-2-18Listen/use whilst

33%--1%1%-1%1%2%2%-2%1%1%-1%-1%travelling/use with
different devices

----19-2213-2-441-19Can record
----1%-2%2%*1%-1%-3%h3%h1%-1%
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3413180146810120465142221184157108113113189671664Unweighted Base
3**4**14**214143339*14182*159254218185115*13211016862*1665Weighted Base

----14**313--3--3-14Radio/like the radio
----1%1%*3%gh1%1%--3%gh--2%h-1%

---514-1---13-311--19YouTube/I like/can
---3%1%-1%---6%acdg-2%i1%1%--1%access YouTube

ijlm
-1191322111413133223Can access the channels
-27%10%4%an1%5%aegij1%1%**2%1%3%i1%3%2%3%1%I want/like
---18----322---2-9For family/all ages/
---*1%----1%1%1%---1%-1%everyone
----6--1--3-1---16Factual
----*--1%--1%-1%---1%*
----4312397325245244No adverts
----3%o2%1%4%6%aghl3%1%1%4%1%3%3%3%3%o
----11-2-21212---211Up to date
----1%-2%-1%*1%1%2%---3%ci1%
----11-3-132-3----11No choice/no other
----1%-2%-*1%1%-2%----1%(accessible) provider
-1-157817781216969511294Other answers
-30%-7%5%4%5%9%5%5%7%5%5%7%5%7%4%6%
---24---1-11-11-16Don't watch a lot of TV/
---1%*---*-*1%-1%1%-2%i*do not like TV
---2464-2569129377-3-90No reason/don't know
---11%an4%-1%6%d4%d4%6%dlm5%d32%abcde5%d-2%-5%cdlm

ghijklm
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

278713051082291159367358830535804686341755711869100350111631664Unweighted Base
28**82*1304105*220116831734588657074575538582866181596453911271665Weighted Base

511665772119643734553558293854316394EASY TO USE OR ACCESS
18%14%ar5%5%3%6%3%2%7%mn7%5%7%j9%abdef7%f4%5%6%6%6%6%m(NET)
2434333565292418231525142028113344Easy to access/
8%5%3%3%1%3%2%1%3%4%2%3%4%3%2%2%3%2%3%3%accessible/

availability
1517-123312271023122412152072228Easy to use
5%6%ar1%-*2%1%*2%m1%1%3%j3%3%2%2%2%1%2%2%

2210-1121210337574447713Easy (no detail)
5%2%1%-1%1%*1%1%1%*1%1%1%1%**1%1%1%
-26225*16454441156511Convenience/convenient
-2%*2%1%***1%1%1%1%1%e1%***1%ef*1%

1319641784144910610111013121427GOOD SERVICE/SIGNAL/
5%4%1%5%ao2%1%2%1%2%1%1%1%2%1%2%1%1%2%1%2%wyQUALITY OF PICTURE (NET)
-21332104210358267578816Good service
-2%1%3%ao1%1%1%1%1%1%1%1%1%1%1%1%1%1%1%1%
116227424142444565611Good signal/quality of
5%1%*2%1%1%1%1%**1%*1%*1%1%1%1%1%1%ypicture
--46564078393218402040203034184259CONTENT/MORE CONTENT/
--4%5%3%3%2%2%4%6%aj2%5%j5%5%3%4%3%3%4%4%LIKE CONTENT (NET)
--21-1206412171015514891091524Like the content
--2%-1%2%2%1%1%3%a1%2%1%2%1%1%1%2%1%1%
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
7967723982248991664Unweighted Base
7977624432458461665Weighted Base

355623224894EASY TO USE OR ACCESS
4%7%y5%9%6%6%m(NET)

16279132244Easy to access/
2%4%2%5%aw3%3%accessible/

availability
1117961428Easy to use
1%2%2%2%2%2%

4932913Easy (no detail)
1%1%1%1%1%1%
4531711Convenience/convenient
*1%1%*1%1%

421-12227GOOD SERVICE/SIGNAL/
1%3%y-1%3%w2%wyQUALITY OF PICTURE (NET)
412-11316Good service
1%2%-1%2%w1%
-9--811Good signal/quality of
-1%y--1%1%ypicture

29252892159CONTENT/MORE CONTENT/
4%3%6%au4%2%4%LIKE CONTENT (NET)

1210114924Like the content
2%1%2%2%1%1%
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

278713051082291159367358830535804686341755711869100350111631664Unweighted Base
28**82*1304105*220116831734588657074575538582866181596453911271665Weighted Base

--255420242616724152712212482735More content
--2%5%o2%2%*1%3%n3%j1%3%j4%3%2%3%2%2%2%2%

26149112113250378446977041799710311745132177BETTER/INTERESTING
5%7%11%10%9%11%16%al11%9%8%13%ik9%11%10%15%acg13%c12%c8%12%11%PROGRAMMES (NET)
-125-22474154171561719192332527Best/better programmes
-2%2%-1%2%2%1%2%1%2%k2%2%2%c3%c2%c2%c*2%c2%

--13141077561254411131341619Interesting/(more)
--1%1%2%1%2%l2%l1%1%2%1%1%1%2%g2%1%1%1%1%interesting programmes
2219-3191*2115217101654418624Entertaining/(more)
5%3%1%-2%2%**2%mn3%j*2%j3%bdef2%bde1%**3%abdef1%1%bdejentertaining

programmes
-2939127934264321663222426269782186107Like/enjoy the
-3%7%9%6%7%11%al8%5%4%9%aik4%6%5%9%acg8%cg8%cg4%8%cg6%ckprogrammes
*-8-17242183-4236-88IPLAYER/CATCH UP (NET)
1%-1%-*1%1%1%**1%*-***1%-1%*
*-8-17242183-4236-88I-player/catch up
1%-1%-*1%1%1%**1%*-***1%-1%*
-2182-20-5151092112229121181624SERIES/BOXSETS (NET)

-2%1%1%-2%-2%n2%n2%1%3%a3%d3%d1%2%1%1%1%1%n
-*152-14-411881761757971118Series/I like the
-*1%1%-1%-1%1%1%1%2%a1%2%1%1%1%1%1%1%series
-14--6-1421465452156Box sets/has good box
-2%*--1%-****1%2%abcd1%1%1%****sets
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
7967723982248991664Unweighted Base
7977624432458461665Weighted Base

17151751235More content
2%2%4%u2%1%2%

83843617111177BETTER/INTERESTING
10%11%8%7%13%vw11%PROGRAMMES (NET)
1017641827Best/better programmes
1%2%1%1%2%2%

117311019Interesting/(more)
1%1%1%1%1%1%interesting programmes

1291031224Entertaining/(more)
1%1%2%1%1%1%bdejentertaining

programmes
515018973107Like/enjoy the
6%7%4%4%9%vw6%ckprogrammes
26-268IPLAYER/CATCH UP (NET)
*1%-1%1%*
26-268I-player/catch up
*1%-1%1%*

1110811524SERIES/BOXSETS (NET)
1%1%2%u4%au1%1%n
8877518Series/I like the
1%1%1%3%u1%1%series
3224-6Box sets/has good box
***2%au-*sets
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

278713051082291159367358830535804686341755711869100350111631664Unweighted Base
28**82*1304105*220116831734588657074575538582866181596453911271665Weighted Base

--452242241575401292036374614647UNBIASED/TRUSTWORTHY/
--3%2%1%4%8%al4%l1%1%5%aik2%2%c2%c6%acgh5%acg5%acg*4%c3%cklwyRELIABLE (NET)
--162-15782115729161417-1717Unbiased/less bias/
--1%2%-1%2%l2%l**2%k1%*1%c2%ach2%c2%c-2%c1%cimpartial/balanced
--23-1221733123439202024-2424Trusted/trustworthy
--2%-1%2%5%alm1%**3%aik*1%1%c3%acgh2%c2%c-2%c1%cklw
--9-1835136244571011010Reliable/more reliable
--1%-1%1%1%l1%l*1%1%*1%*1%1%1%*1%1%

-3351530413203623191125131323182644INFORMATIVE/EDUCATIONAL
-3%3%1%2%3%1%4%2%6%aij3%2%3%3%2%2%2%3%2%3%(NET)
-3351530413203623191125131323182644Informative/
-3%3%1%2%3%1%4%2%6%aij3%2%3%3%2%2%2%3%2%3%educational
9243993066358116112247165273225104258221274324140363503SPECIFIC TYPES OF

30%29%31%29%30%31%36%al33%28%29%37%aik30%27%31%33%c34%ch34%ch26%32%c30%PROGRAMMES (NET)
--4--513115123325-55Current affairs
--*--**1%**1%*1%***1%-**
-329572312320719111217192021122335Documentaries/like the
-4%2%4%3%2%4%m1%2%1%3%1%3%2%3%3%2%2%2%2%documentaries
-222-322111351249516182528-2828Dramas/like the dramas
-3%2%-1%2%3%l4%al1%*3%aik1%1%c2%c3%c3%ac3%c-3%c2%cklw
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
7967723982248991664Unweighted Base
7977624432458461665Weighted Base

938114347UNBIASED/TRUSTWORTHY/
1%5%ay*1%5%avw3%cklwyRELIABLE (NET)
413--1617Unbiased/less bias/
*2%y--2%vw1%cimpartial/balanced
5191-2224Trusted/trustworthy
1%3%y*-3%avw1%cklw
1911810Reliable/more reliable
*1%y*1%1%1%

17241991244INFORMATIVE/EDUCATIONAL
2%3%4%u4%1%3%(NET)

17241991244Informative/
2%3%4%u4%1%3%educational

24423012481255503SPECIFIC TYPES OF
31%30%28%33%30%30%PROGRAMMES (NET)
15-145Current affairs
*1%-1%**

1817642235Documentaries/like the
2%2%1%2%3%2%documentaries

1513-42128Dramas/like the dramas
2%2%-2%w2%w2%cklw
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

278713051082291159367358830535804686341755711869100350111631664Unweighted Base
28**82*1304105*220116831734588657074575538582866181596453911271665Weighted Base

-159675558522619612260162425393069Movies/like the films
-2%5%5%3%5%1%2%6%mn5%3%8%ajk6%bdef7%abdef2%3%3%7%abdef3%4%nu
--2-12-2--2111122122Nature/wildlife
--*-**-1%l--**********programmes
28137618125656430321453722591001161473156159News/news is good
6%10%11%5%8%11%20%al18%al3%6%20%aik5%6%c7%c15%acgh14%acgh15%acgh1%14%acgh10%chik

lw
--62-6422-6---377-88Quiz shows/like the
--*1%-*1%l1%*-1%i---*1%g1%g-1%g*quizzes
-19-*7--81038483454711Videos/like the videos
-1%1%-*1%--1%2%aj*1%1%1%1%1%1%1%1%1%u
-13331026271464365110354744*4748Soaps/I like the soaps
-1%3%3%4%2%9%alm4%l1%1%5%aik1%*1%c5%acgh6%acgh5%acgh*4%cgh3%cghik

lwx
533517171811236924201422232930203454Sport/like the sport

17%4%3%16%aop8%ao2%*4%n4%n2%3%3%4%3%4%4%3%4%3%3%now
--4--523-15-12444*55Weather
--*--*1%l1%l-*1%i-**1%1%****
2269146847646015562256161630503786Music/like the music
7%3%5%1%2%6%pq1%2%7%mn11%aj2%7%aj6%def7%bdef2%2%3%9%abdef3%5%bdefj

mnpu
-43916383440271138133881118282250Children's programmes/
-5%3%1%3%3%1%1%4%mn5%j2%5%aj3%ef5%bdef1%1%2%5%abdef2%3%efjnchildren like it
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
7967723982248991664Unweighted Base
7977624432458461665Weighted Base

392335141969Movies/like the films
5%3%8%au6%u2%4%nu
-2--22Nature/wildlife
-*--**programmes

5796517126159News/news is good
7%13%ay1%7%w15%avw10%chik

lw
62--68Quiz shows/like the
1%*--1%*quizzes
8465-11Videos/like the videos
1%*1%u2%au-1%u

3511-23248Soaps/I like the soaps
4%x1%-1%4%vw3%cghik

lwx
2528283654Sport/like the sport
3%4%*3%w4%w3%now
14--55Weather
*1%--1%*

423853161686Music/like the music
5%5%12%auv6%u2%5%bdefj

mnpu
281624121450Children's programmes/
4%2%5%au5%u2%3%efjnchildren like it
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

278713051082291159367358830535804686341755711869100350111631664Unweighted Base
28**82*1304105*220116831734588657074575538582866181596453911271665Weighted Base

-11814147611613981117181842024Mentions of specific
-1%1%1%2%1%2%2%1%1%2%1%2%1%3%c2%2%1%2%1%programmes/my

favourite programmes
1339-636101814103817162431344024344QUALITY (NET)
5%3%3%-3%3%3%5%al2%2%5%aik2%4%c3%c5%ac4%c4%c*4%c3%cwy
1223-42361298231091221212422728Quality of programmes
5%3%2%-2%2%2%3%l1%1%3%ai1%2%c1%3%acg3%c2%c*2%c2%cw
-115-2144652167713101316-1616Quality (no detail)
-1%1%-1%1%1%2%1%*2%ak1%2%c2%c1%c2%c2%c-1%c1%cy

101930429662523762255142151220109230149197220111276387VARIETY/CHOICE (NET)
37%23%23%27%30%ao22%12%18%n29%amn25%20%29%aj28%c28%acdf22%24%23%21%25%23%mn
12546846914361532382240273740144963Variety/choice of/more
5%2%4%6%3%4%3%4%4%3%4%5%6%c5%4%4%4%3%4%4%programmes
2137518187112482117121920323083543Variety/choice of/more
8%1%3%5%o8%ao2%2%3%3%1%3%2%3%2%3%4%c3%2%3%3%wchannels
615174173615113271698979144611488411112466163229Variety/more choice

22%19%13%16%17%13%4%8%n19%amn16%j11%19%aj16%18%acde13%14%13%12%14%14%jmnu(no detail)
f

*1421638810303122221625182129223255Comprehensive/has
1%2%3%1%3%3%2%3%3%5%aij3%3%4%3%3%3%3%4%3%3%everything
*56969641314504228371135162640385088VALUE (NET)
1%6%5%6%4%5%4%4%6%7%j4%5%3%4%2%3%4%7%bdefg4%f5%ef

h
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
7967723982248991664Unweighted Base
7977624432458461665Weighted Base

16745924Mentions of specific
2%1%1%2%1%1%programmes/my

favourite programmes
737173644QUALITY (NET)
1%5%ay*3%w4%aw3%cwy
622152228Quality of programmes
1%3%y*2%w3%w2%cw
115-21416Quality (no detail)
*2%y-1%2%w1%cy

20916611876166387VARIETY/CHOICE (NET)
26%22%27%u31%au20%23%mn
35262083163Variety/choice of/more
4%3%5%3%4%4%programmes

2915163443Variety/choice of/more
4%2%*2%w4%w3%wchannels

12695795379229Variety/more choice
16%12%18%au21%au9%14%jmnu(no detail)
213118112355Comprehensive/has
3%4%4%4%3%3%everything

43353564388VALUE (NET)
5%5%8%v2%5%5%ef

 Page 189
PSB Study (QS1069 - 200711)

Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

278713051082291159367358830535804686341755711869100350111631664Unweighted Base
28**82*1304105*220116831734588657074575538582866181596453911271665Weighted Base

*427542835251510236206917152338Good value/good deal
1%5%2%5%2%2%1%2%3%3%1%3%j2%2%1%1%2%3%ef2%2%
-13413311162126141251371419212243It is free/costs
-1%3%1%1%3%3%2%2%5%aij2%2%1%2%1%2%2%4%bdefg2%3%fxnothing

h
--7*25-3414113325257Cost/I pay for it
--1%*1%*-1%********1%***
471048149926237858537033765863724590135WATCH THE MOST/HABIT/

14%9%8%7%6%9%8%7%9%10%7%9%9%9%9%8%8%8%8%8%FAMILIAR (NET)
37887118417177553386632704749574373117Watch it the most/

11%9%7%6%5%7%5%5%8%9%j5%9%j8%8%7%6%6%8%7%7%everyday/used more
1-17131596351632712151621719Habit/familiar
3%-1%1%1%1%3%al2%l*1%2%i**1%2%c2%c2%c*2%1%w
-241263715102491921823192225212950GOOD/LIKE/THE BEST (NET)

-2%3%2%3%3%5%3%3%2%2%3%2%3%3%3%3%4%3%3%
-23014291071971216317111416191939Good/like it (no
-2%2%1%2%2%3%2%2%1%2%2%1%2%2%2%2%4%bdfh2%2%detail)
--11*28425265468782911The best/better than
--1%*1%1%1%1%1%*1%1%1%1%1%1%1%*1%1%others
-211--1522101261039331061218Listen/use whilst
-3%1%--1%*1%1%2%1%1%1%1%**1%1%1%1%travelling/use with

different devices
111514121592893118161321719Can record
2%2%1%1%2%1%*2%1%*1%1%1%1%1%2%c1%*1%1%
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
7967723982248991664Unweighted Base
7977624432458461665Weighted Base

15221322138Good value/good deal
2%3%3%1%2%2%

2592131643It is free/costs
3%x1%5%auv1%2%3%fxnothing
341167Cost/I pay for it
*1%**1%*

6360381674135WATCH THE MOST/HABIT/
8%8%8%7%9%8%FAMILIAR (NET)

5651381657117Watch it the most/
7%7%8%7%7%7%everyday/used more
79--1719Habit/familiar
1%1%--2%vw1%w

26201482450GOOD/LIKE/THE BEST (NET)
3%3%3%3%3%3%

20151081839Good/like it (no
2%2%2%3%2%2%detail)
7541711The best/better than
1%1%1%*1%1%others
81093618Listen/use whilst
1%1%2%1%1%1%travelling/use with

different devices
109411319Can record
1%1%1%*2%1%
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

278713051082291159367358830535804686341755711869100350111631664Unweighted Base
28**82*1304105*220116831734588657074575538582866181596453911271665Weighted Base

*112148455*14334101214-1414Radio/like the radio
1%1%1%1%2%1%1%1%1%*2%aik*1%*1%c1%c1%c-1%c1%
--191117--1919-3131-117219YouTube/I like/can
--1%1%*1%--2%mn3%aij-****-*3%abdef*1%bdefjaccess YouTube

ghu
111962143*18119759791291423Can access the channels
5%1%1%5%aop1%1%1%*2%m2%1%1%1%1%1%1%1%2%1%1%I want/like
-261-6-2461757233449For family/all ages/
-2%*1%-*-1%*1%j*1%j1%1%***1%*1%everyone
1-5-1512336132334-66Factual
3%-*-***1%**1%*1%*1%**-1%*
*139-7341513155391281638394024244No adverts
1%1%3%-3%3%5%al4%l2%1%5%aik2%2%c2%c6%acgh5%acgh4%cg*4%cg3%ckw
-281-9--1051114102446511Up to date
-2%1%1%-1%--1%1%*1%j1%1%***1%*1%
--6*287223-122--29311No choice/no other
--**1%1%2%al1%**-***--*2%bdefg*1%efj(accessible) provider
3379411751821503052341633424365237194Other answers

10%4%6%4%5%6%6%6%6%5%7%4%4%4%6%5%7%g4%6%g6%
--5--5-24214131-1426Don't watch a lot of TV/
--*--*-1%***1%***-*1%e**do not like TV
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
7967723982248991664Unweighted Base
7977624432458461665Weighted Base

210-21214Radio/like the radio
*1%y-1%1%w1%
5517-219YouTube/I like/can
1%1%4%auv-*1%bdefjaccess YouTube

u
155651223Can access the channels
2%x1%1%2%1%1%I want/like
634239For family/all ages/
1%*1%1%*1%everyone
241-56Factual
*1%*-1%*

1726472944No adverts
2%3%1%3%3%w3%ckw
6562311Up to date
1%1%1%1%*1%
552-411No choice/no other
1%1%*-1%1%efj(accessible) provider

40501996094Other answers
5%7%4%4%7%6%
253216Don't watch a lot of TV/
*1%1%1%**do not like TV
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

278713051082291159367358830535804686341755711869100350111631664Unweighted Base
28**82*1304105*220116831734588657074575538582866181596453911271665Weighted Base

-763517601525451921251228131724593290No reason/don't know
-9%5%5%8%5%5%7%5%3%3%3%3%3%2%2%2%11%abdef3%5%bdefg

ghij
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
7967723982248991664Unweighted Base
7977624432458461665Weighted Base

472922114590No reason/don't know
6%4%5%4%5%5%bdefg

ij
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.3A Media provider ranked the most valuable
Apple
Music/Amazon
AppleApple TVPrimeFreeview/Channel 5Channel 4ITVBBC

NoneYouTubePodcastsSpotifyVirgin TVSky+Disney +VideoNetflixYouviewservicesservicesservicesservicesTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

-22997259279332727513121181364021664Unweighted Base
-**2499**73*60*2863**4**34**31411719**17**1243541665Weighted Base

-1516318--32812--1694EASY TO USE OR ACCESS
-6%bc15%8%bc5%6%bc--9%9%abc10%bc--1%2%6%bc(NET)
-12-227--1116---344Easy to access/
-5%bc-3%3%3%--4%3%b5%bc---1%3%accessible/

availability
-113-4---134--1-28Easy to use
-*15%5%bo-1%b---4%abo4%bo--1%-2%b
-2--15---41----13Easy (no detail)
-1%--2%b2%b---1%b1%----1%
-1---3--221---311Convenience/convenient
-*---1%--5%*1%---1%1%

----5102--31211227GOOD SERVICE/SIGNAL/
----8%abcfgmo4%abo45%--1%1%8%6%1%1%2%QUALITY OF PICTURE (NET)
----341--21211116Good service
----4%abgo1%17%--1%1%8%6%1%*1%

----261--1----111Good signal/quality of
----4%abgo2%abo28%--*----*1%picture
-22---5--1175-11759CONTENT/MORE CONTENT/
-9%abcklm---2%--4%5%bck4%-6%*2%4%LIKE CONTENT (NET)
-9-------8--11624Like the content
-4%afk-------2%k--6%*2%k1%
-13---5--195---135More content
-5%abck---2%--4%3%b4%bc---*2%b
-18-3225--3349472944177BETTER/INTERESTING
-7%-4%3%9%--7%11%8%22%40%23%abfgkl12%l11%PROGRAMMES (NET)

mo
-1--*4---83123627Best/better programmes
-*--1%1%---2%2%5%11%3%2%2%
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.3A Media provider ranked the most valuable
Apple
Music/Amazon
AppleApple TVPrimeFreeview/Channel 5Channel 4ITVBBC

NoneYouTubePodcastsSpotifyVirgin TVSky+Disney +VideoNetflixYouviewservicesservicesservicesservicesTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

-22997259279332727513121181364021664Unweighted Base
-**2499**73*60*2863**4**34**31411719**17**1243541665Weighted Base

-4---1--113213419Interesting/(more)
-1%---*--4%*2%g8%6%2%g1%1%interesting programmes
-6-313---101---*24Entertaining/(more)
-3%b-4%bc1%1%---3%b1%---*1%bentertaining

programmes
-8--116--1163242333107Like/enjoy the
-3%--1%6%--3%5%3%8%24%18%abfgkl9%fglmo6%mprogrammes

mo
-----1--------78IPLAYER/CATCH UP (NET)
-----*--------2%ago*
-----1--------78I-player/catch up
-----*--------2%ago*
-----2--418----124SERIES/BOXSETS (NET)
-----1%--11%6%abcfko----*1%
-----2--214----118Series/I like the
-----1%--4%4%abcfko----*1%series
--------24-----6Box sets/has good box
--------7%1%-----*sets
----41----21273147UNBIASED/TRUSTWORTHY/
----6%gko*----1%5%11%6%gko9%afgkmo3%gkoRELIABLE (NET)
-------------51217Unbiased/less bias/
-------------4%afgko3%agko1%impartial/balanced
----------21221824Trusted/trustworthy
----------1%5%11%2%gk5%agko1%
----41--------610Reliable/more reliable
----6%acfgko*--------2%g1%

-28---2--2-1--21044INFORMATIVE/EDUCATIONAL
-11%abcfgkl---1%--4%-1%--2%g3%gk3%gk(NET)

m
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.3A Media provider ranked the most valuable
Apple
Music/Amazon
AppleApple TVPrimeFreeview/Channel 5Channel 4ITVBBC

NoneYouTubePodcastsSpotifyVirgin TVSky+Disney +VideoNetflixYouviewservicesservicesservicesservicesTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

-22997259279332727513121181364021664Unweighted Base
-**2499**73*60*2863**4**34**31411719**17**1243541665Weighted Base

-28---2--2-1--21044Informative/
-11%abcfgkl---1%--4%-1%--2%g3%gk3%gkeducational

m
-47852363-2680126562156503SPECIFIC TYPES OF
-19%l85%71%abcfgk5%22%fl-61%19%25%fl10%34%31%50%afgklo44%afgklo30%fkloPROGRAMMES (NET)

lo
-1-----------135Current affairs
-1%-----------*1%*
-2---7---62-111735Documentaries/like the
-1%---2%---2%2%-7%1%5%aco2%documentaries
---------12--81828Dramas/like the dramas
---------*1%--6%agkmo5%agko2%k
-2---11--3494*1--69Movies/like the films
-1%---4%bco--9%15%abcfklm3%b2%9%--4%bco

o
----------1---22Nature/wildlife
----------1%---**programmes
-2-1-7----2-218128159News/news is good
-1%-2%g-2%g----2%g-11%14%fgklmo36%acfgkl10%fgklmo

mo
----------2--348Quiz shows/like the
----------1%--2%agko1%*quizzes
-10------1------11Videos/like the videos
-4%abcfgk------4%------1%

----------16-38248Soaps/I like the soaps
----------1%31%-31%abfgklm1%3%bgko

o
-1--345-------*654Sport/like the sport
-*--4%fgo16%abcfglm-------*2%g3%go

o
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.3A Media provider ranked the most valuable
Apple
Music/Amazon
AppleApple TVPrimeFreeview/Channel 5Channel 4ITVBBC

NoneYouTubePodcastsSpotifyVirgin TVSky+Disney +VideoNetflixYouviewservicesservicesservicesservicesTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

-22997259279332727513121181364021664Unweighted Base
-**2499**73*60*2863**4**34**31411719**17**1243541665Weighted Base

----------*---55Weather
----------*---1%a*
-23851-1--------386Music/like the music
-9%abcfgkl85%69%abcfgk-*--------1%5%bcfgk

lo
-10-213-2226----450Children's programmes/
-4%bcf-2%1%1%-61%6%8%abcfk----1%3%children like it
-2---1---51119424Mentions of specific
-1%---*---2%1%4%4%7%abfgklm1%1%programmes/my

ofavourite programmes
-1--15---2---*3544QUALITY (NET)
-1%--1%2%---1%---*10%acfgklm3%g

o
-1--13---1---*2228Quality of programmes
-1%--1%1%---*---*6%acfgkmo2%
-----2---1----1416Quality (no detail)
-----1%---*----4%acfgko1%

-67161692-2910439221235387VARIETY/CHOICE (NET)
-27%bcm15%8%26%bcm32%abcm-39%28%33%abcm34%abcm8%15%9%10%23%bcm

-7--111--22151-51263Variety/choice of/more
-3%--2%4%--5%7%m4%3%-4%3%4%programmes
----523----14--1-43Variety/choice of/more
----9%abcgmo8%abcgmo----12%abcgmo--1%-3%bgochannels
-3515848-28791712617229Variety/more choice
-14%bc15%7%13%b17%bcm-39%23%25%abcfkm15%bc5%15%5%5%14%bc(no detail)

o
-26-1213---43--*655Comprehensive/has
-10%abcfgkm-1%3%4%cg---1%3%--*2%3%everything
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.3A Media provider ranked the most valuable
Apple
Music/Amazon
AppleApple TVPrimeFreeview/Channel 5Channel 4ITVBBC

NoneYouTubePodcastsSpotifyVirgin TVSky+Disney +VideoNetflixYouviewservicesservicesservicesservicesTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

-22997259279332727513121181364021664Unweighted Base
-**2499**73*60*2863**4**34**31411719**17**1243541665Weighted Base

-24--414-211822--1388VALUE (NET)
-10%abckm--7%bcm5%b-39%2%6%bc19%abcgklm--1%1%5%bc

o
-1--49-21173--1138Good value/good deal
-*--7%abcmo3%bo-39%2%5%abco2%b--1%*2%b
-23--------20---143It is free/costs
-9%abcgklm--------17%abcgklm---*3%bgknothing
-----5---1----17Cost/I pay for it
-----2%a---*----**
-16-13545--22010--320135WATCH THE MOST/HABIT/
-6%-17%abcgo9%16%abcgo--5%6%9%--3%6%8%cFAMILIAR (NET)
-16-13438--22010--311117Watch it the most/
-6%-17%abcgo7%13%abcgo--5%6%9%b--3%3%7%beveryday/used more
----27--------1019Habit/familiar
----2%go2%go--------3%ago1%

-5-332--11164-61050GOOD/LIKE/THE BEST (NET)
-2%-4%k5%k1%--2%4%k5%k21%-5%k3%3%k

-4-232--1834-4739Good/like it (no
-2%-3%5%k1%--2%2%3%21%-3%2%2%detail)
-1-1-----33--1311The best/better than
-*-1%-----1%2%k--1%1%1%others
-615-----1----418Listen/use whilst
-2%k15%6%abcfgk-----*----1%1%travelling/use with

different devices
-1--28---121--419Can record
-*--3%3%go---*2%5%--1%1%
--------------1414Radio/like the radio
--------------4%acfgko1%
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 23 

Q.3A Media provider ranked the most valuable
Apple
Music/Amazon
AppleApple TVPrimeFreeview/Channel 5Channel 4ITVBBC

NoneYouTubePodcastsSpotifyVirgin TVSky+Disney +VideoNetflixYouviewservicesservicesservicesservicesTotal
(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

-22997259279332727513121181364021664Unweighted Base
-**2499**73*60*2863**4**34**31411719**17**1243541665Weighted Base

-19-------------19YouTube/I like/can
-8%abcfgkl-------------1%access YouTube

m
-6--18---42*1-123Can access the channels
-2%b--1%3%b---1%2%2%4%-*1%I want/like
-----3---6-----9For family/all ages/
-----1%---2%ab-----1%everyone
-1------------56Factual
-*------------1%a*
---------8----3644No adverts
---------3%ko----10%acfgklm3%ko

o
-3-2-1---4-----11Up to date
-1%b-2%b-1%---1%b-----1%
-1---5--1-5----11No choice/no other
-*---2%bg--2%-4%abcgo----1%(accessible) provider
-17-3311--1164-273194Other answers
-7%-4%5%4%--4%5%3%-10%5%9%ak6%
---11----22----6Don't watch a lot of TV/
---2%bk2%abko----1%1%b----*do not like TV
-13--14192-3126-241590No reason/don't know
-5%--22%abcfgkm7%m55%-10%4%5%-10%3%4%5%

o
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Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 24 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

15412917894141547721121758140761841751212692875561-10%
29%33%31%26%9%8%15%n27%mno37%almno51%aklmn45%almno50%aklmn11%32%g51%afg47%afg28%32%30%gmno

oo
503561308112325443821841693828938417611-20%
9%9%11%8%5%5%7%9%14%amno11%no12%no10%6%12%g11%g11%g10%9%10%gno

624867601216533547432298182433112111623721-30%
12%12%12%17%s7%8%17%no13%15%no13%12%11%12%14%13%12%13%13%13%no
211732187151914111542412515750388831-40%
4%4%6%5%4%8%i6%5%4%4%2%3%6%d4%4%3%5%4%5%

4945633921303745321513587761518989919741-50%
9%11%11%11%13%j15%ahij12%j17%ahijk10%j4%7%6%13%de13%de4%7%10%11%11%ej

2824262012213321631166273252469851-60%
5%6%5%6%8%ijk11%ahijk10%ahijk8%ijk2%1%1%2%10%adef5%de1%1%5%5%5%deijk

2813313218252813144-1712741653810361-70%
5%3%6%9%ar11%ahij13%ahijk9%ahij5%ij5%ij1%-1%11%adef5%de1%*7%b4%6%deij

kll
281628201926258337-70113755379271-80%
5%4%5%6%12%ahij13%ahijk8%hjkl3%1%1%4%jk-10%adef2%1%3%6%4%5%efjk

kll
1781818161120942--47132-32306281-90%
3%2%3%5%10%ahij6%hijk6%ahijk4%ij1%1%--7%adef2%d1%-3%3%3%deij

kl
532322734202089741751776653910491-100%
10%apqr6%p4%2%21%ahij10%ahijk7%j3%3%2%2%2%11%adef3%2%2%7%b4%6%defjp

klmnl

SUMMARY CODES
267213306185344112313320325712356198335257180483487970LOW
50%54%54%51%21%21%39%no50%mno66%almno74%almno69%almno71%almno29%59%ag74%afg70%afg50%55%52%gmno
9886121784066897949331991951283327200183383MEDIUM
18%22%21%22%24%hij34%ahijk28%ahijk30%ahijk16%j9%10%11%29%adef22%de9%11%21%21%21%dehij

ko

 Page 202
PSB Study (QS1069 - 200711)

Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 24 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

126599977878393392917112263681714217144361HIGH
24%aqr15%17%21%53%ahi42%ahijk30%ahijk15%hij10%j5%6%3%39%adef12%de5%5%23%b16%20%defhijk

jklmnlml
413243213691624412512184141376077137Not watched in last
8%8%8%6%2%3%3%6%o8%mno12%almno14%almno15%almno3%7%g12%afg14%afg6%9%7%gmnomonth
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Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 24 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

3351041592211107138832552832735561-10%
25%42%al45%al44%al36%f50%adefh9%35%f34%f31%29%30%fl

1152643613116242185869117611-20%
9%10%12%12%l10%f12%f6%9%11%f9%10%10%f

1653853724217413210611012723721-30%
12%15%15%14%14%12%10%13%14%f12%14%13%

638192513627103238508831-40%
5%3%5%5%4%4%6%4%4%4%5%5%

1591926383435727769410219741-50%
12%ij8%7%7%11%g2%14%g11%g10%g10%11%11%g
8312101510-41163152469851-60%
6%ij5%3%3%3%-10%adgh7%g4%g6%5%5%g

861361812-441829416310361-70%
6%ij5%j2%4%4%g-10%adgh7%g4%g4%7%c6%gj

837481215162143489271-80%
6%ij3%1%2%4%1%12%adegh3%3%5%5%5%dij

552576-2872026366281-90%
4%ijk1%2%1%2%-7%adgh3%3%3%4%3%gi

9636819263516762810491-100%
7%ijk1%2%2%6%deg1%15%adegh2%2%8%ab3%6%bdegi

jk

SUMMARY CODES
615169254355182104103135445480490970LOW
46%68%al72%al70%al60%af74%adefh24%57%f60%af52%53%52%fl

30539557757912553139184198383MEDIUM
23%ijk16%15%15%19%g6%29%adgh22%g19%g20%21%21%gij

3212522414931863688186176361HIGH
24%aijk10%6%8%16%g2%44%adegh15%g12%g20%19%20%dgij

k
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Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 24 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

10417243317241014717364137Not watched in last
8%7%7%7%6%f17%adefh2%6%f10%f8%7%7%fmonth
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Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 24 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

13329528122207195375561-10%
20%30%eh26%19%30%eh11%32%c30%ceh
51128124694317317611-20%
8%13%aeh12%7%14%aeh2%10%c10%c

691567601181522223721-30%
10%16%efh7%10%17%aefh9%13%13%e
49423463111778831-40%
7%adg4%3%7%adg5%6%5%5%

94111990772417219741-50%
14%a11%9%14%a11%14%10%11%
44609423610889851-60%
7%6%8%7%5%6%5%5%

565285135148910361-70%
8%adg5%8%8%adg5%8%5%6%

49518463517759271-80%
7%a5%8%7%a5%10%ab4%5%

40216391215476281-90%
6%adg2%6%dg6%adg2%8%ab3%3%

662786316426210491-100%
10%adg3%8%dg10%adg2%24%ab4%6%bdg

SUMMARY CODES
2545794722841937933970LOW
38%58%aefh45%36%60%aefh21%56%c52%ceh

1872132117814545338383MEDIUM
28%adg21%20%28%adg21%26%20%21%

211152312009988274361HIGH
31%adg15%29%adg32%adg14%51%ab16%20%bdg
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Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 24 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

2553620344133137Not watched in last
4%5%6%3%5%2%8%c7%cdehmonth
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Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 24 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

1231094341053253566936347434456215561-10%
33%30%15%44%an27%23%34%ij27%21%25%39%aij31%30%29%34%j31%32%30%j

m
--5181578158253418181812114617611-20%
--32%8%10%19%acde9%c9%c15%ach12%c7%c9%c12%c8%c8%c2%9%c10%c

ghl
-223819991891944213219271218823721-30%
-26%15%16%13%22%acdh11%10%11%16%h9%16%h12%19%ch10%10%13%13%

jkl
---6824892136412109848831-40%
---3%5%9%ghj5%9%ghj1%5%2%2%8%ghj7%gj7%ghj4%6%5%
-12221732791931202715139341219741-50%
-22%11%9%11%5%4%10%11%l11%l8%13%lm9%9%7%19%adefhlm18%dhl11%l

m
1--6914871410981587539851-60%

37%--2%6%o9%ch5%8%8%c4%4%4%9%chi5%6%3%5%5%

---3992569131713810713*10361-70%
---1%6%o4%3%7%5%5%7%6%5%7%6%7%b1%6%o
---38514769111081091149271-80%
---1%5%o4%3%7%4%3%5%5%5%7%7%6%7%5%o
---25818312925434646281-90%
---1%4%o2%5%h3%7%ah3%1%3%2%2%3%3%6%h3%
1-2995178891312710919310491-100%

31%-10%4%6%2%5%8%5%3%5%6%4%7%7%10%afilm4%6%

SUMMARY CODES
1310165790278642791441321148583677935970LOW

33%56%63%68%an50%63%acjk54%c46%47%54%c55%c56%c54%56%c52%43%53%52%c
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Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 24 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

1123434692325355535384230264619383MEDIUM
37%22%11%14%22%o22%15%27%hl21%20%14%19%27%hl21%20%25%hl29%hl21%hlo
1-21833852523364043402633304912361HIGH

31%-10%7%21%o11%16%25%m22%15%18%20%17%22%24%im27%afhilm18%20%mo
-13281081242163132124148-137Not watched in last
-22%17%11%n7%3%15%abcdef2%10%bef11%abc13%abc6%e3%1%4%5%-7%befmonth

gkmdefkmdefgkm
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Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 24 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

22394836839438--55627380348156348961361693162405561-10%
70%44%a34%a57%aop16%34%ap--57%amn48%aj11%46%aj40%abde41%abde14%16%17%46%abde21%def30%bdef

fffjmnpux
5231281730117--17665671024611378961084513117611-20%

16%26%ar9%14%12%9%--18%amn11%9%14%aj12%c13%ac12%c11%c11%c7%11%c10%cmnw
-132052045166--2375910987511071001261616317523721-30%
-14%14%17%18%a13%--24%amn10%15%k12%13%13%c15%c15%c16%ac9%15%c13%cmnw
-77213848-88-215623133140516121678831-40%
-8%5%1%15%aoq4%-23%aln-4%8%aik3%3%4%6%c6%cg6%cg3%6%c5%lnw
-6154-74112-197-361295139681061261453915819741-50%
-6%11%-30%aoq9%q-51%aln-6%17%aik7%10%c8%16%acgh15%acgh15%acgh6%14%acg11%cikl

nqvw
-189-1481-98-176627133553627320789851-60%
-1%6%s-6%q6%q-26%aln-3%9%aik4%3%4%8%acgh7%acgh7%acgh3%7%cgh5%cklnq

vw
--90-1101103--1764161323606776198510361-70%
--6%s-*8%apq29%alm--3%9%aik2%3%3%9%acgh8%acgh8%acgh3%7%cgh6%cgikl

mpqsvw
--78--8892--86312111947607217759271-80%
--5%s--7%apq25%alm--1%8%aik2%3%2%7%cgh7%acgh7%acgh2%6%cgh5%cgikl

mpqsvw
--51--5862--44358133946498546281-90%
--4%--5%pq17%alm--1%6%aik1%2%2%6%acgh5%acgh5%cgh1%5%cgh3%cgikl

mpvw
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Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 24 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

308180338971175561-10%
34%ax22%70%auv38%au12%30%bdef

jmnpux
819228677017611-20%
9%11%6%26%auw7%10%cmnw

10311974717223721-30%
12%15%2%18%aw18%aw13%cmnw
3154-17668831-40%
3%7%y-7%w7%aw5%lnw

87100-1614619741-50%
10%12%-6%w16%avw11%cikl

nqvw
3562-3849851-60%
4%8%ay-1%w9%avw5%cklnq

vw
4754--9410361-70%
5%7%--10%avw6%cgik

lmpqsv
w

3351--809271-80%
4%6%y--9%avw5%cgikl

mpqsvw
2632--526281-90%
3%4%--6%avw3%cgikl

mpvw
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Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 24 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

--52--54104--5573-5516166327210491-100%
--4%--4%pq29%alm--1%8%ik*-1%8%cgh7%cgh7%gh5%gh6%gh6%ghikl

mpqrsvw

SUMMARY CODES
2675817105114721--970397255537253568275358437424546970LOW
86%84%ar57%a87%aop46%57%ap--100%amn70%aj34%71%aj64%abde67%abcd41%43%44%61%abde47%f52%bdef

feffjmnu
-143161127241-383-732511016513419924027979303383MEDIUM
-15%22%1%51%aoq19%q-100%aln-13%34%aik13%17%c16%c29%acgh29%acgh28%acgh11%26%acgh21%cgik

lnqvwy
--271-1301361--3422836326019723326376286361HIGH
--19%s-*24%apq100%alm--6%31%aik5%8%7%29%acgh28%acgh26%acgh11%g25%acgh20%cghi

klmpqsv
w

411914910---6710814280691611225137Not watched in last
14%1%1%12%op3%o1%---12%aj1%11%aj11%bdef9%bdef1%1%2%16%abdef2%7%bdefjmonth

ghlmnoprs
ux
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Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 24 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

5336--5210491-100%
6%4%--6%vw6%ghikl

mpqrsvw

SUMMARY CODES
493390374211359970LOW
55%x48%78%au82%au38%52%bdef

jmnu
153216-36295383MEDIUM
17%27%ay-14%w31%avw21%cgik

lnqvwy
160173--279361HIGH
18%21%--30%avw20%cghi

klmpqsv
w

9234109106137Not watched in last
10%ax4%22%auv4%u1%7%bdefjmonth

lmnoprs
ux
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Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 25 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

19616124016557631059912816797462252281671433993647631-10%
37%41%42%46%s35%32%33%37%42%n48%almno54%aklmn58%aklmn33%40%g48%afg56%afg42%41%41%gmn

oo
564691522236342855441699383442513810724511-20%
11%12%16%s15%14%18%ailm11%10%18%ailm13%9%11%14%15%13%10%14%12%13%
6755944920315446424423710587442913513026521-30%
13%14%17%14%12%16%17%17%14%13%13%8%16%15%13%11%14%15%14%
27162210111017165124*382112533437631-40%
5%4%4%3%7%hk5%k5%k6%k2%4%2%1%6%d4%4%2%3%5%4%

47323022151634271815436545156577513241-50%
9%q8%5%6%9%ij8%i11%aij10%ij6%4%2%4%10%ade8%d4%3%6%8%7%di

13109106699641121154228144251-60%
2%3%2%3%4%j3%3%3%2%1%1%1%3%3%1%1%3%2%2%

1669947108462-22116216244161-70%
3%2%2%3%2%4%3%3%1%2%1%-3%d2%2%1%2%3%2%

126993411944-119134117203771-80%
2%1%2%3%2%2%i3%i3%i1%1%-1%3%d2%1%*2%2%2%
5244125213--833-1041481-90%
1%*1%1%1%1%2%1%*1%--1%1%1%-1%*1%

121042728344--1774-11172991-100%
2%2%1%1%4%aijk1%3%1%1%1%--3%d1%1%-1%2%2%

ln

SUMMARY CODES
320262425267100130193173226255136624223992551976726011273LOW
60%67%s75%ars74%s60%67%61%65%74%lmo73%lmo76%lmno78%lmo63%70%g73%g77%ag70%67%69%gmos
8759624232326051303294124813213118132250MEDIUM
16%q15%11%12%20%ahi16%hijk19%ahijk19%ahijk10%9%5%5%18%ade14%d9%5%12%15%13%dehij

jk
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Q.4_02 Proportion of viewing - Other broadcast TV channels usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 25 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

462327241616342113172166341725466120HIGH
9%q6%5%7%10%hijk8%hi11%ahijk8%hi4%5%i1%1%10%adef6%d5%d1%6%7%6%di

8047552717182722374432136259444411593208Not watched in last
15%apq12%10%7%10%9%8%8%12%13%18%almn16%9%10%13%17%afg12%10%11%month
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Q.4_02 Proportion of viewing - Other broadcast TV channels usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 25 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

534111164229121811371043203584057631-10%
40%44%46%l45%40%f58%adefh32%43%f43%f39%44%c41%f

1654448803711613710010214324511-20%
12%18%l14%16%12%8%14%15%13%11%15%c13%

2053544604315644410012214326521-30%
15%14%12%12%14%11%15%18%13%13%15%14%

5411152213-2592943327631-40%
4%4%4%4%4%g-6%g4%g4%g5%3%4%g

10292230212421155795213241-50%
8%4%6%6%7%g1%10%aeg5%7%g9%b6%7%g

305712711751223194251-60%
2%2%2%2%2%1%4%ad2%2%3%2%2%

344471021141422194161-70%
3%2%1%1%3%1%3%2%2%2%2%2%

2946784921418193771-80%
2%1%2%1%3%3%2%1%2%2%2%2%

101344-3-7781481-90%
1%1%1%1%1%-1%-1%1%1%1%

242559-12172262991-100%
2%1%1%1%3%de-3%de*1%2%b1%2%

SUMMARY CODES
9051902563682011072621845195826921273LOW
67%76%al72%73%l66%76%f62%77%afh70%f63%75%ac69%cf

186254463422842596146104250MEDIUM
14%10%12%13%14%g2%20%adegh11%g13%g16%b11%13%g
97101723325356426951120HIGH
7%4%5%5%10%adeg4%8%e3%6%7%6%6%e
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Q.4_02 Proportion of viewing - Other broadcast TV channels usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 25 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

157253752302543238612782208Not watched in last
12%10%10%10%10%18%aefh10%10%12%14%b9%11%month
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Q.4_02 Proportion of viewing - Other broadcast TV channels usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 25 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

28834951267225557087631-10%
43%dg35%49%dg43%dg32%32%42%c41%cdg

1041561997881423024511-20%
15%16%19%15%13%8%14%c13%
8916812821262823726521-30%
13%17%12%13%18%aeh16%14%14%

34464323515617631-40%
5%5%4%5%5%9%ab4%4%

5182451721511713241-50%
8%8%4%8%10%a9%7%7%

1330-13293394251-60%
2%3%-2%4%ah2%2%2%

1426-12264374161-70%
2%3%-2%4%a2%2%2%
731-7294333771-80%
1%3%eh-1%4%aefh2%2%2%

*13-*91141481-90%
*1%eh-*1%eh*1%1%h

1416-14138202991-100%
2%2%-2%2%5%ab1%2%

SUMMARY CODES
481673834454399811751273LOW
71%d68%79%adg71%d63%56%70%c69%cd
9815889613633216250MEDIUM
14%16%f8%15%19%afh19%ab13%13%
3586-337716104120HIGH
5%f9%efh-5%f11%aefh9%6%6%f
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Q.4_02 Proportion of viewing - Other broadcast TV channels usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 25 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

627914514527182208Not watched in last
9%8%13%d8%7%15%11%11%degmonth
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Q.4_02 Proportion of viewing - Other broadcast TV channels usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 25 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

13510664015673559941008667747473207631-10%
33%52%27%43%40%36%43%38%35%35%41%42%43%50%bijm58%abcfg40%30%41%

hijklm
1-2222208141622333331211612221724511-20%

37%-11%9%14%19%dl9%17%13%12%14%15%14%11%10%12%26%acd13%
efhijl

-21362285201331432228193310291226521-30%
-26%8%15%14%12%13%14%19%dh16%d9%14%12%22%adfhl8%16%d19%dh14%d
--1116546551466677927631-40%
--4%5%4%9%aghjl4%6%3%5%2%3%4%5%5%5%3%4%
---141175129111713161391011713241-50%
---6%7%11%h8%10%6%6%5%8%8%6%8%6%10%7%

--1339*7216838-2244251-60%
--4%1%2%1%4%cej2%1%2%3%1%5%cej-2%1%6%cegj2%
--383212345337-5614161-70%
--16%3%2%3%e1%3%3%2%1%2%5%el-4%e3%e2%2%
---530*114452342833771-80%
---2%2%1%1%1%2%2%2%1%2%3%2%4%al4%2%
---112122-1221112-1481-90%
---1%1%2%j1%2%-*1%1%1%*1%1%-1%
---32513133733--6-2991-100%
---1%2%1%2%1%2%1%3%1%2%--3%de-2%

SUMMARY CODES
2581641089281016511117015614510712396124491273LOW

69%78%46%67%69%67%64%70%67%63%65%71%68%83%acfgh75%il68%75%69%
ijklm

--12922192517173726242715192113250MEDIUM
--9%12%14%21%aceg16%18%10%14%11%12%17%10%15%12%19%13%

hj
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Q.4_02 Proportion of viewing - Other broadcast TV channels usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 25 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

--318100376111317101447224120HIGH
--16%7%6%7%5%6%7%5%7%5%9%e3%6%12%aegil6%6%

1153417322452748432585515-208Not watched in last
31%22%29%14%11%5%b15%bcdefk6%16%bcde18%abc18%abc12%bde5%3%4%8%b-11%bdefmonth

mfkmdefkmdefkmf
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Q.4_02 Proportion of viewing - Other broadcast TV channels usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 25 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

2047680--763211764733082903851824192503053853094547631-10%
64%52%48%a--60%apq59%alm20%49%am54%aj39%51%aj46%bdef50%abde37%36%39%45%bdef39%41%empq

fu
118207--245558210464123102571141191371566717824511-20%
3%20%15%--19%apq15%l21%aln11%11%17%ak13%15%c14%c18%ac16%ac16%c10%15%c13%cpqw
-12234--26534831456111884501031141451677519126521-30%
-13%16%--21%apq9%22%aln15%n11%16%ik11%13%12%17%cg17%cg17%cg11%16%cg14%cknp

qw
-759-76-14925174215102132454723537631-40%
-8%4%-30%aoq-*13%aln3%n3%6%ik2%3%3%5%g5%gh5%g3%5%g4%inoqw
-197-132--70551861372043536981438813241-50%
-1%7%s-53%aoq--18%aln6%n3%8%ik5%5%5%8%g8%g8%g6%8%g7%knoqs

w
--33-42--83471512101421242615274251-60%
--2%-17%aoq--2%n3%n1%2%2%3%2%3%3%3%2%2%2%now
--3241---1385241141417222312294161-70%
--2%34%aop---*4%amn1%3%k2%1%2%3%3%2%2%3%2%mnopv

w
--2737----36611127111624239283771-80%
--2%30%aop----4%amn1%2%2%2%1%2%3%g2%1%2%2%mnopv

w
--1314----1144222-15961481-90%
--1%12%aop----1%1%1%***-*1%1%efg*1%efo
--1829----20113221322182991-100%
--1%24%aop----2%mn********3%abdef1%2%bdefg

ghijkmnow
x
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Q.4_02 Proportion of viewing - Other broadcast TV channels usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 25 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

3663303391282857631-10%
41%41%70%auv50%au30%41%empq

u
97139215615324511-20%
11%17%ay4%22%aw16%aw13%cpqw

11113252921426521-30%
12%16%y1%11%w23%avw14%cknp

qw
3043-9587631-40%
3%5%-3%w6%aw4%inoqw

7351-178613241-50%
8%6%-7%w9%w7%knoqs

w
1722-2324251-60%
2%3%-1%3%vw2%now

1818--374161-70%
2%2%--4%avw2%mnopv

w
1916--293771-80%
2%2%--3%vw2%mnopv

w
112--131481-90%
1%x*--1%w1%efo

251--182991-100%
3%x*--2%vw2%bdefg

ijkmnow
x
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Q.4_02 Proportion of viewing - Other broadcast TV channels usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 25 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

SUMMARY CODES
21771121--12733012417214345315722896364835877094518221273LOW
68%86%a79%a--100%apq83%alm63%74%am76%a71%76%a74%c76%abce71%c70%71%c65%71%c69%mpqy

-8189-250-11271144211963407810613915581168250MEDIUM
-9%13%-100%aoq-*33%aln12%n7%16%ik8%10%9%16%gh17%cgh16%cgh12%15%g13%gikn

oqw
--89120---110515403014283450535070120HIGH
--6%s100%aop---*11%amn3%5%k4%4%3%5%6%g5%7%gh6%g6%ghikm

nopsvw
10523---6014308055914810055647810999208Not watched in last
32%5%r2%---17%alm4%3%14%j7%12%j12%bdef12%bdef8%8%8%16%abdef9%11%bdefjmonth

glmopqruv
x
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Q.4_02 Proportion of viewing - Other broadcast TV channels usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 25 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

SUMMARY CODES
5736013652136511273LOW
64%74%ay76%au83%auw69%69%mpqy

120116-28176250MEDIUM
13%14%-11%w19%avw13%gikn

oqw
7338--97120HIGH
8%x5%--10%avw6%ghik

mnopsv
w

131581181515208Not watched in last
15%ax7%24%auv6%u2%11%bdefjmonth

lmopqruv
x
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Q.4_02 Proportion of viewing - Other broadcast TV channels usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 26 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

302226309196102121189140150187944941329018714352850510331-10%
57%58%54%54%62%k62%kl60%k53%49%54%53%62%61%aef51%54%56%55%57%56%
34399857825394340432287284433012110722911-20%
6%10%17%ars16%rs5%13%o13%o16%o13%o12%o13%o9%11%15%12%12%13%12%12%os

363059365112124324220637564226847716121-30%
7%8%10%10%3%6%7%9%o11%o12%mno11%o8%5%10%g12%g10%g9%9%9%go

13171674368131352132113731225431-40%
2%4%3%2%2%1%2%3%4%4%3%3%2%4%4%3%3%3%3%
77392112112424142612142541-50%
1%2%*3%q1%1%*1%4%ajlmn1%2%3%m1%2%g1%2%g1%2%1%
416--11332-*272*741151-60%
1%*1%--**1%1%1%-**1%1%*1%*1%
1424*-11432-1532651161-70%
*1%*1%*-**1%1%1%-*1%1%1%1%1%1%

2234121312--452-641071-80%
*1%*1%*1%*1%**--1%1%*-1%*1%
1-121-1-2---22--22481-90%
*-**1%-*-1%---**--***
*3121-13*-1-23-124691-100%
*1%*1%1%-*1%*-*-*1%-****

SUMMARY CODES
373295466289115158250207223272136635224302721997336891423LOW
70%76%82%ars80%s69%81%o80%o78%73%78%o76%79%77%75%78%77%76%77%77%os
242525176581328178519411713504090MEDIUM
5%6%4%5%3%3%3%5%9%amno5%5%6%3%7%g5%5%5%4%5%g
596113247852-91552161531HIGH
1%2%1%3%s2%1%1%3%2%1%1%-1%3%1%1%2%2%2%
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Q.4_03 Proportion of viewing - On demand and catch up usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 26 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

1316271444131523947543112124865443159148307Not watched in last
25%apqr16%13%12%25%ajk16%16%15%16%16%18%15%18%15%16%17%17%17%17%qmonth

lmn
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Q.4_03 Proportion of viewing - On demand and catch up usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 26 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

7441472002891777425713539152850510331-10%
55%59%56%57%58%52%61%d57%53%57%54%56%

166334162381747191077315522911-20%
12%13%11%12%12%12%11%8%14%e8%17%ac12%c

1092240522514203469669516121-30%
8%9%11%10%8%10%f5%14%af9%f7%10%c9%f

4141113115662530245431-40%
3%2%3%2%4%f4%1%3%3%f3%3%3%

1756813441413122541-50%
1%2%2%2%*2%h1%2%2%1%1%1%
62453*134561151-60%
*1%1%1%1%**1%1%1%1%1%
524611*27551161-70%
*1%1%1%***1%1%1%1%1%
6334--424461071-80%
*1%1%1%--1%1%1%*1%1%

22-2--11213481-90%
*1%-*--******
51-1111-333691-100%
*1%-****-****

SUMMARY CODES
10192022804042401053241885666687551423LOW

76%81%79%80%79%75%76%79%76%72%81%ac77%c
64112126159101343494190MEDIUM
5%4%6%5%5%6%f2%5%6%f5%4%5%f

178714217516141731HIGH
1%3%l2%3%1%1%2%2%2%1%2%2%
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Q.4_03 Proportion of viewing - On demand and catch up usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 26 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

24428466349268332118193115307Not watched in last
18%ijk11%13%13%16%18%20%14%16%21%ab12%17%bimonth
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Q.4_03 Proportion of viewing - On demand and catch up usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 26 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

3975445837538010193210331-10%
59%55%55%60%g55%58%56%56%

77150207188622322911-20%
11%15%h19%aeh11%13%4%13%c12%c
4597638751214816121-30%
7%10%eh6%6%11%eh7%9%9%

1635313322515431-40%
2%4%3%2%5%aeh1%3%3%

1311111112242541-50%
2%1%1%2%2%1%1%1%
46-451101151-60%
1%1%-1%1%1%1%1%
571471101161-70%
1%1%1%1%1%1%1%1%
28-28-101071-80%
*1%-*1%-1%1%

14-13-4481-90%
**-**-**
34131-6691-100%
**1%**-**

SUMMARY CODES
5197918548554312013031423LOW
77%79%81%77%78%69%78%c77%c
32524274858590MEDIUM
5%5%4%4%7%3%5%5%

11222101913031HIGH
2%2%2%2%3%1%2%2%
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Q.4_03 Proportion of viewing - On demand and catch up usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 26 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

115131141048648259307Not watched in last
17%dg13%13%17%d12%28%ab15%17%dgmonth
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Q.4_03 Proportion of viewing - On demand and catch up usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 26 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

12712788722867275107137929096991114510331-10%
33%30%43%52%56%53%i55%i78%acfgh45%40%57%gi45%57%gi65%agij78%acefg61%gij70%agi56%gij

ijlmhijlmjlm
123301974238253824361618919822911-20%

37%26%19%12%12%9%15%d9%15%d14%d10%18%dh10%12%7%10%12%12%

--129132611412301629718713816121-30%
--8%12%8%15%acdfh7%5%7%11%f7%14%acdf5%12%f6%7%12%9%

jklhl
-1-1440221213421342815431-40%
-22%-6%an3%5%ghjl1%2%1%5%gl2%1%8%adghj3%1%4%1%3%

l
---22325-1332-14422541-50%
---1%1%4%fjk3%f-*1%1%1%-1%3%f2%3%1%
----1111-42---1-1-1151-60%
----1%1%gh1%-3%agh1%---1%-1%-1%
---291---221121-11161-70%
---1%1%2%acjl---1%1%1%1%1%1%-1%1%
----10*--6--3-1-*-1071-80%
----1%1%i--3%acfh--1%-1%-*-1%

il
----4----2-----11481-90%
----*----1%-----1%1%*
--224*1-22-----1-691-100%
--9%1%*1%1%-1%1%-----*-*

SUMMARY CODES
231218512163212085112176177157113133115142611423LOW

69%56%71%76%77%76%76%i92%acfgh68%65%73%77%i72%90%acfgh90%acfgh78%ij93%acf77%ij
ijlmijlmijlmghijlm
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Q.4_03 Proportion of viewing - On demand and catch up usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 26 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

-1-167447161874137613390MEDIUM
-22%-7%5%10%aghjk5%2%4%7%g3%2%8%gh5%5%7%g4%5%

l
--232721-86241312231HIGH
--9%1%2%4%fhkl1%-5%afhl2%1%2%1%2%1%1%3%2%
11340266429639705640295525-307Not watched in last

31%22%20%16%17%10%be18%bdek6%24%abcd26%abc23%abc19%bde19%bdek3%4%14%bde-17%bdekmonth
ekmdekmdekmkm
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Q.4_03 Proportion of viewing - On demand and catch up usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 26 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

--10338814579025721355233543042619646837246754838864510331-10%
--73%as73%aop58%62%a71%alm56%57%59%58%56%50%56%55%56%55%56%56%56%sv
--229-37182128712569125107691251171341684518422911-20%
--16%as-15%q14%q3%23%aln13%n12%17%ak14%17%ac15%c17%ac16%ac17%ac7%16%ac12%cnqs

w
--1611714921614048577037776185934911216121-30%
--11%as1%3%12%apq*4%n14%amn8%8%9%9%9%9%10%9%7%10%9%mnpq

sw
-54--844-945121527133016192230235431-40%
-60%ar--3%3%-2%n5%an2%2%4%3%4%2%2%2%4%bde2%3%nrw
-25---24-521101114517710147182541-50%
-28%ar---2%p-1%n2%n2%1%2%1%2%1%1%1%1%2%1%nrw
-11---9--1067123539*111151-60%
-12%ar---1%--1%1%i1%i*1%*1%*1%c*1%c1%r

11----11--1132766223651161-70%
35%----1%--1%1%*1%1%de1%***1%*1%r
10----6--10544*5456291071-80%
33%----*--1%1%1%1%*1%1%1%1%*1%1%r
4----2--422-1-244-4481-90%

12%----*--***-*-***-**
6----2--2*42-111424691-100%

19%----*--****-*******r
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Q.4_03 Proportion of viewing - On demand and catch up usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 26 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

51043433511757210331-10%
57%53%69%auv45%61%av56%sv
89131247012622911-20%
10%16%ay5%27%auw13%w12%cnqs

w
657971813116121-30%
7%10%1%7%w14%avw9%mnpq

sw
3022-17335431-40%
3%3%-7%aw4%w3%nrw

1014-13112541-50%
1%2%-5%auw1%w1%nrw
37-281151-60%
*1%-1%1%1%r
47--111161-70%
*1%--1%w1%r
55--71071-80%
1%1%--1%1%r
22--2481-90%
**--**
42--4691-100%
**--**r
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Q.4_03 Proportion of viewing - On demand and catch up usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 26 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

SUMMARY CODES
--14238918911212713168174526126023026715506858084829411423LOW
--100%as74%76%88%apq75%82%an84%an79%82%a80%77%c80%c81%ac82%ac81%ac70%81%ac77%cs
-90--877-14752833422049283245385290MEDIUM
-100%ar--3%6%q-4%n8%amn5%4%6%5%6%4%4%5%6%4%5%nqrw

31----21--2610121371191216102131HIGH
100%----2%--3%mn2%2%2%2%1%1%1%2%1%2%2%mnrw

---3152549053528088986311190111126162146307Not watched in last
---26%ao21%o4%25%alm14%l5%14%12%13%16%13%13%13%13%23%abde13%17%bdegmonth

fghijlorsu
vx
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Q.4_03 Proportion of viewing - On demand and catch up usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 26 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

SUMMARY CODES
6646453662058281423LOW
74%79%y76%80%88%avw77%cs
4344-335290MEDIUM
5%5%-13%auw6%w5%nqrw

1515--2331HIGH
2%2%--2%vw2%mnrw

1751081171935307Not watched in last
20%x13%24%auv7%u4%17%bdegimonth

jlorsuvx
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Q.4_03 Proportion of viewing - On demand and catch up usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 27 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

180123186143104124177100594517540515945233412906321-10%
34%31%33%40%r63%ahi64%ahijk56%ahijk38%hijk19%hi13%10%7%60%adef28%de13%9%36%33%34%defhijk

jklll
293136237142928161310351431313665412011-20%
5%8%6%6%4%7%9%jo10%ajko5%4%6%4%7%e8%e4%5%7%6%6%

444161416102133464620637794625949418821-30%
8%10%11%11%3%5%7%12%mno15%amno13%mno11%no7%5%14%ag13%g10%g10%11%10%gno

1514301832313192576732251340377831-40%
3%4%5%5%2%1%1%5%mn6%mno7%amno4%m8%mno1%6%g7%ag5%g4%4%4%gmn

2018412813915312814613462821575110841-50%
4%5%7%s8%s*1%3%6%no10%amno8%mno8%mno8%no2%8%g8%g8%g6%6%6%gno

12122324-1131012211031422211440317151-60%
2%3%4%7%ars-1%4%no4%no4%no6%no6%no4%o2%4%6%g5%g4%3%4%gno

31273023141091939201114283931545711161-70%
6%7%5%6%*2%3%o3%o6%no11%almno11%almno14%almno2%5%g11%afg12%afg6%6%6%gno

211534122*5818251310726252341408171-80%
4%4%6%3%1%*2%3%n6%mno7%mno7%mno13%almno1%5%g7%g9%afg4%4%4%gmno

10142441-161018124116181632205181-90%
2%4%p4%ps1%*-*2%mn3%mno5%amno7%almno5%mno*3%g5%ag6%afg3%2%3%gmno

82587425151022517949231573797210013923991-100%
15%p15%p13%p7%*2%3%8%mno17%lmno23%almno28%aklmn30%aklmn2%13%g23%afg28%afg10%16%c13%gmnop

oo

SUMMARY CODES
254195284207117149226161121104471449228210461501438939LOW
48%50%50%57%aqs71%ahi76%ahijk72%ahijk60%ahijk40%hij30%h26%18%73%adef49%de30%24%52%49%51%dehijk

jklll
4745947046253862743216351007448137119256MEDIUM
9%12%17%s19%ars2%3%8%no14%mno20%amno21%amno18%mno20%mno5%18%g21%ag18%g14%13%14%gmnos
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Q.4_04 Proportion of viewing - SVoD usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 27 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

1431131626448254598160954837143160143227255483HIGH
27%p29%p29%p18%2%4%8%o17%mno32%lmno46%aklmn53%aklmn61%ajklm5%25%g46%afg56%aef24%29%c26%glmnop

oonog
88372919413237222495111147969479173Not watched in last
17%apqr10%pq5%5%25%ahij17%ahijk12%hij8%ij8%ij3%3%2%16%adef8%de3%2%10%9%9%dehijpqmonth

klmnl
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Q.4_04 Proportion of viewing - SVoD usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 27 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

5325366991006253702013033296321-10%
40%aijk21%19%20%33%g5%60%adegh29%g27%g33%35%34%dgij

k
89201731203292048605912011-20%
7%8%5%6%7%2%7%8%g6%7%6%6%

12627486228162431898510218821-30%
9%11%13%l12%9%11%f6%13%f12%f9%11%10%f

431627359107133929487831-40%
3%7%l8%al7%al3%7%f2%5%f5%f3%5%4%f

5928314924931259396910841-50%
4%11%al9%l10%al8%f6%f1%5%f8%f4%7%c6%f

4881723710793724477151-60%
4%3%5%4%2%7%fh2%4%5%f3%5%c4%f

70212941241641750585411161-70%
5%8%8%l8%l8%f12%af1%7%f7%f6%6%6%f

3921284216112143935468171-80%
3%8%al8%al8%al5%f8%f*6%f5%f4%5%4%fl

301113224111142024285181-90%
2%4%4%4%l1%8%adfh*6%adfh3%f3%3%3%f

16135627943446271191409923991-100%
12%14%17%al16%14%f31%adefh1%11%f16%f15%b11%13%f

SUMMARY CODES
74610013119314925306120338449490939LOW
56%aijk40%37%38%49%g18%72%adegh51%g46%g49%53%51%dgij

k
15053751074129173413592164256MEDIUM
11%21%al21%al21%al13%f21%af4%14%f18%af10%18%ac14%cfl
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Q.4_04 Proportion of viewing - SVoD usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 27 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

3008713318387821372228257226483HIGH
22%35%al37%al36%al29%f59%adefh3%30%f31%af28%24%26%fl

14910162428487124212548173Not watched in last
11%ijk4%4%5%9%g2%21%adegh5%6%14%ab5%9%bdegimonth

jk
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Q.4_04 Proportion of viewing - SVoD usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 27 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

306341392922581065266321-10%
45%adg34%37%47%adg37%61%ab31%34%

398663862411512011-20%
6%9%h5%6%9%h3%7%c6%c

6211455789917918821-30%
9%11%5%9%13%efh5%11%c10%c

2752623361777831-40%
4%5%6%4%5%*5%c4%c

2978112639110710841-50%
4%8%eh11%eh4%6%*6%c6%c

2443220282697151-60%
4%4%2%3%4%1%4%c4%

287292545111011161-70%
4%7%eh9%4%6%1%7%c6%c

2252619332798171-80%
3%5%6%3%5%1%5%c4%c

172031612-515181-90%
2%2%3%3%2%-3%c3%c

385383126323623991-100%
6%5%8%5%4%2%14%c13%cdegh

SUMMARY CODES
40654150387409119820939LOW
60%afg54%47%62%afg59%af68%ab49%51%
7917420681033253256MEDIUM
12%17%aeh19%eh11%15%2%15%c14%c

10519726921156477483HIGH
16%20%eh25%deh15%17%4%28%c26%cdegh
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Q.4_04 Proportion of viewing - SVoD usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 27 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

86849787046127173Not watched in last
13%ag8%8%12%ag10%26%ab8%9%month
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Q.4_04 Proportion of viewing - SVoD usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 27 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

114385871543456567644759555980346321-10%
37%22%23%15%37%o36%gi27%48%aghil39%ghi25%27%23%38%ghil37%gi46%aghil44%aghil52%agh34%ghi

lilmlo
-22151044841027716138311912011-20%
-26%14%6%7%9%dh5%4%6%10%dh3%8%h8%dh6%3%6%14%acdh6%

kl
--23515171811112822305281012718821-30%
--12%14%n10%16%cfj11%f12%f7%10%f9%15%cfj3%19%acdfhi8%6%10%f10%f

j
---185755669687106917831-40%
---7%an4%11%abfgh3%6%3%3%3%4%4%7%4%5%2%4%

ijl
---139439352613274465210841-50%
---5%6%8%cf6%4%3%10%acef5%13%abcd2%3%5%3%4%6%

jefhjkl
--18632439101013764217151-60%
--8%3%4%4%3%3%5%4%4%6%c5%4%3%1%2%4%
--1268219391513101712111*11161-70%
--8%11%an5%2%6%e3%6%e6%e6%e5%e11%abem1%16%abcegh6%e1%6%e

ijklm
--22056-10559247354558171-80%
--12%8%an4%-7%fm6%3%3%10%acdf3%2%4%3%3%8%fm4%m

gijm
1--1338*626121131631-5181-90%

33%--5%an2%1%4%3%4%4%c4%c1%1%4%2%1%-3%
-323919833191935512213201021423991-100%
-53%10%16%13%8%20%abcdfg10%11%13%21%abc11%8%14%8%11%6%13%

jmdfgijm
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Q.4_04 Proportion of viewing - SVoD usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 27 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

SUMMARY CODES
1388784225695987121939377917210350939LOW

37%47%49%36%53%o60%ghil44%64%aghil52%h45%38%45%49%62%aghil57%hil56%ghil76%acd51%ho
efghij
lm

--13921510181219452948181916175256MEDIUM
--8%16%14%23%abcd12%13%12%17%c12%24%abc11%13%13%9%8%14%

fhjldefhjl
1359837445720397099413533373810483HIGH

33%53%30%40%an24%10%36%abcef21%24%m26%m41%abc20%22%m22%m29%bm21%m15%26%bm
gijkmdefgij

km
1-221152314221332122274225*173Not watched in last

31%-13%9%10%6%bd9%bdek2%12%bdek12%bde9%bd11%bdek17%abde3%2%14%bdek1%9%bdekmonth
khklm
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Q.4_04 Proportion of viewing - SVoD usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 27 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

18295698713040825820416675390102811453183944501315016321-10%
57%32%40%a73%aop52%ao32%72%alm53%al17%13%52%aik14%21%17%47%acgh47%acgh45%acgh19%43%acgh34%cghi

klvw
31391528811651523774463363556884309012011-20%

10%15%ar6%5%11%ao6%4%13%aln5%6%10%aik6%8%c7%c8%c8%c8%c4%8%c6%vwy
21016841816244114153711004410881961126012818821-30%
8%11%12%3%7%13%apq1%11%n15%an9%10%13%ajk11%13%c12%11%11%9%11%10%nqvw
-2452-1162-1659392751215527323727507831-40%
-26%ar4%-4%q5%q-4%n6%an7%aj4%7%aj5%7%acdef4%4%4%4%4%4%nquw
-984-1583-18844242783786445267297810841-50%
-10%6%-6%q7%q-5%n9%amn7%6%10%aj9%ac10%abcde6%6%7%4%7%c6%nquw

f
--69-367-268272257395825325016557151-60%
--5%s-1%5%pq-*7%amn5%3%7%aj10%abcde7%acef4%4%5%c2%5%c4%mnpqu

fw
--105--107--1086522762977343947446711161-70%
--7%s--8%apq--11%amn11%aj3%10%aj7%9%abdef5%5%5%6%6%6%jmnpq

suv
--66--66--70481857345912283828538171-80%
--5%--5%pq--7%amn8%aj2%8%aj9%abcde7%abcde2%3%4%f4%f5%f4%fjmnp

ffquv
--42--39--44395381439781430215181-90%
--3%--3%p--4%amn7%aj1%5%aj4%def5%abdef1%1%1%4%bdef2%3%defjm

npuv
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Q.4_04 Proportion of viewing - SVoD usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 27 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

286312--6326321-10%
32%38%ay--67%avw34%cghi

klvw
3974--12012011-20%
4%9%ay--13%avw6%vwy

8093--18818821-30%
9%11%--20%avw10%nqvw

3838-78-7831-40%
4%5%-30%auw-4%nquw

6342-108-10841-50%
7%5%-42%auw-6%nquw

3236-71-7151-60%
4%4%-28%auw-4%mnpqu

w
6439111--11161-70%
7%5%23%auv--6%jmnpq

suv
393581--8171-80%
4%4%17%auv--4%fjmnp

quv
311751--5181-90%
3%2%11%auv--3%defjm

npuv
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Q.4_04 Proportion of viewing - SVoD usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 27 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

--153--153--1531337144571433682192023991-100%
--11%s--12%pq--16%mn23%aj1%19%aj14%bdef17%abde*1%1%32%abdef2%f13%bdefj

fghmnpqsuvx

SUMMARY CODES
235282897176651279295359164536248158316454558646220719939LOW
75%58%58%a81%ao71%ao51%77%al77%al37%29%72%aik33%40%c38%c67%abcg66%acgh65%acgh32%62%acgh51%cghi

hklvwy
-33205-28213-3621110891186971999611615572184256MEDIUM
-36%ar14%-11%q17%apq-9%n22%amn19%aj12%25%ajk25%abcd24%abcd14%14%16%c10%16%c14%cmnq

efefuw
--366--365--374285513161343185681106322161483HIGH
--26%s--29%pq--39%amn50%aij7%42%aj34%abde38%abde8%10%11%47%abde14%def26%bdef

fffghjmnpqsu
vx

852323454583512613666397185897696173Not watched in last
25%6%r2%19%ao18%ao3%23%alm13%al3%2%9%ik1%1%1%10%gh10%gh9%gh11%gh8%gh9%ghiklmonth

oruvw
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Q.4_04 Proportion of viewing - SVoD usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 27 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

14153239--23991-100%
16%x7%50%auv--13%bdefj

mnpqsuvx

SUMMARY CODES
406479--939939LOW
45%59%ay--100%avw51%cgh

iklvwy
133116-256-256MEDIUM
15%14%-100%auw-14%cmnqu

w
275144483--483HIGH
31%ax18%100%auv--26%bdefj

mnpqsuvx
8474---173Not watched in last
9%9%---9%ghiklmonth

oruvw
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Q.4_04 Proportion of viewing - SVoD usage
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 28 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

150111215154807412493987657282781917686287344630Trusted and accurate UK
28%29%38%rs43%ars49%aij38%j39%j35%j32%j22%32%j36%j41%adef33%e22%33%e30%39%ac34%cejsnews

kln
1149315711243629779736838182021526856255222477Programmes that helps to
21%24%28%s31%rs26%32%aij31%ij30%j24%20%21%23%30%ade27%e20%22%27%25%26%ejunderstand what is going

on in the world today
1177614811234489271589736161741299753215238453High-quality productions
22%19%26%r31%ars21%25%29%ko27%19%28%k20%21%26%23%28%20%22%27%24%

12682151813642626668102412314113310263268171439Programmes that I can
24%21%26%22%22%21%20%25%22%29%mn23%29%21%23%29%g25%28%ab19%24%bwatch with and talk

about with my family and
friends

108731216628416959607224151381207239204165368A wide range of
20%19%21%18%17%21%22%i22%i20%21%14%18%20%21%21%15%21%18%20%different types of

programmes for me
9465120662636645050704531261007048184160344Programmes that make me
18%17%21%18%16%h18%h20%h19%h16%h20%h25%hko4%19%17%20%19%19%18%19%hstop and think
88638045172639404850381583885054162113275Services which are
16%16%14%12%10%13%12%15%16%15%22%amno20%12%15%15%21%ag17%b13%15%available to everyone
8349634222244737333827893713835117120237Programmes which reflect
16%q13%11%12%13%13%15%14%11%11%15%10%14%12%11%14%12%13%13%UK life and values
485270401016323438413185772413998111209Programmes with new
9%13%12%11%6%8%10%13%o13%o12%o18%amno10%9%13%g12%15%g10%12%11%oideas and different

approaches
513869405122624433835144467384910592197Reflects the diversity
10%10%12%11%3%6%8%o9%o14%no11%o19%ajlmn18%lmno7%12%g11%g19%aef11%10%11%gnoof the UK

og
4933482817222518214078643940168870158Programmes that bring
9%8%8%8%10%i11%i8%7%7%11%i4%11%9%7%11%df6%9%8%9%the nation together for

a shared viewing
experience
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Q.5a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 28 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

513038308516164738118306338209852150A wide range of high-
10%8%7%8%5%3%5%6%15%ailmno11%mno6%10%n4%11%g11%g8%10%b6%8%gnquality programmes for

children made in the UK
442743332123372620182181461838166148Provision of regional
8%7%8%9%13%ahij12%ahijk12%ahijk10%hi7%i5%i1%1%12%adef8%d5%d1%8%7%8%dhiprogrammes and content

k(including news)
4427382651023162629178394229257164134Encourages the
8%7%7%7%3%5%7%6%9%o8%o9%o10%o6%7%8%10%7%7%7%odevelopment of new

talent
302730131216161019154844291512455499Features people like me
6%7%5%4%7%i8%il5%4%6%4%2%10%il6%5%4%5%5%6%5%and the places I know

7469562522202125405727146265574098127225None
14%p18%apq10%7%13%m10%7%10%13%m16%lmn15%m17%m9%11%16%g16%g10%14%c12%gmp
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Q.5a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 28 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

48373103148855318568239261369630Trusted and accurate UK
36%ij29%29%29%28%38%44%adeh29%32%28%40%ac34%cnews

3576274120783512151193208270477Programmes that helps to
27%25%21%24%25%25%29%21%26%22%29%c26%understand what is going

on in the world today
3405480113753210157187193260453High-quality productions
25%22%23%22%25%23%24%24%25%21%28%c24%

2936510314666398868178208231439Programmes that I can
22%26%29%l29%al22%28%21%29%f24%22%25%24%watch with and talk

about with my family and
friends

264437410561289441143182187368A wide range of
20%17%21%21%20%20%22%17%19%20%20%20%different types of

programmes for me
26243548356307347138159186344Programmes that make me
19%17%15%16%18%21%17%20%19%17%20%19%stop and think

20232557362225035106151125275Services which are
15%13%16%14%20%adf16%12%15%14%16%13%15%available to everyone

1723940654217493495132105237Programmes which reflect
13%15%11%13%14%12%12%14%13%14%11%13%UK life and values

158362751232637299499110209Programmes with new
12%j14%j8%10%8%18%afh9%12%13%fh11%12%11%ideas and different

approaches
126384872332825357789108197Reflects the diversity

9%15%l13%l14%l11%f20%adfh6%15%f10%f10%12%11%fof the UK
11718334127124017628276158Programmes that bring

9%7%9%8%9%8%9%7%8%9%8%9%the nation together for
a shared viewing
experience
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Q.5a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 28 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

4838891023981635538268150A wide range of high-
4%15%al25%akl20%al13%adfg5%4%15%adfg7%f9%7%8%flquality programmes for

children made in the UK
1201717282624812597276148Provision of regional

9%ij7%5%5%8%g1%11%aeg5%8%g8%8%8%gprogrammes and content
(including news)

9718243823172122517163134Encourages the
7%7%7%7%7%12%f5%9%f7%8%7%7%development of new

talent
8210121813931838564399Features people like me
6%i4%3%3%4%6%7%3%5%6%5%5%and the places I know

168254356391844279614481225None
13%10%12%11%13%13%10%12%13%16%ab9%12%b
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Q.5a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 28 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

2603414324722154576630Trusted and accurate UK
38%d34%41%40%adg32%31%34%34%news

1872662617318134443477Programmes that helps to
28%27%25%28%26%20%26%26%understand what is going

on in the world today
1732492315818540413453High-quality productions
26%25%22%25%27%23%25%24%

1592572114818939400439Programmes that I can
23%26%20%24%27%22%24%24%watch with and talk

about with my family and
friends

1412192412815431337368A wide range of
21%22%23%20%22%18%20%20%different types of

programmes for me
1381792313511920324344Programmes that make me
20%18%21%22%17%12%19%c19%cstop and think

100160159211321254275Services which are
15%16%14%15%16%12%15%15%available to everyone
7913514758724213237Programmes which reflect
12%14%14%12%12%14%13%13%UK life and values
7310315687110199209Programmes with new
11%10%14%11%10%6%12%c11%cideas and different

approaches
64112653849188197Reflects the diversity
9%11%6%8%12%e5%11%c11%cof the UK

70805606322136158Programmes that bring
10%8%5%10%9%13%b8%9%the nation together for

a shared viewing
experience
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Q.5a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 28 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

4890740747143150A wide range of high-
7%9%7%6%11%eh4%9%c8%quality programmes for

children made in the UK
768012655919129148Provision of regional
11%ag8%11%10%8%11%8%8%programmes and content

(including news)
4164737448126134Encourages the
6%6%7%6%6%5%8%7%development of new

talent
306352944138799Features people like me
4%6%5%5%6%7%5%5%and the places I know

62856586136189225None
9%9%6%9%9%20%ab11%12%dg

 Page 255
PSB Study (QS1069 - 200711)

Q.5a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 28 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

12569557135825778771864239268422630Trusted and accurate UK
37%36%28%28%35%32%37%d27%46%ade32%d29%42%ade27%27%21%46%adefhi33%34%dnews

fhikmfhkkm
1-572401144633457251584642233118477Programmes that helps to

37%-30%29%25%32%cdh30%cd36%cdh27%c27%c21%28%c29%cd28%c18%17%27%26%cunderstand what is going
on in the world today

-3265380113117348154675128263915453High-quality productions
-48%11%27%24%26%20%18%20%30%cej22%33%acd33%acde19%20%21%23%24%

lehjklhjkl
--649385133223277661552825364420439Programmes that I can
--33%20%24%30%efj20%24%16%28%efj25%27%j18%17%28%ej24%30%ej24%watch with and talk

about with my family and
friends

---3133219331734653740332629289368A wide range of
---13%21%o46%abcd21%18%20%24%ch15%19%21%17%22%15%13%20%odifferent types of

efghijkprogrammes for me
l

--2273177261930594338302822338344Programmes that make me
--14%11%20%o17%17%21%18%22%18%19%19%19%17%18%12%19%ostop and think
2124522752512223326333519144011275Services which are

67%22%11%19%14%11%16%13%13%12%11%16%23%adhi13%11%22%adehim16%15%available to everyone
m

--3302054271411262333272816189237Programmes which reflect
--15%12%13%10%17%hij15%7%9%10%16%j17%hij19%chij13%10%13%13%jUK life and values
---201896161816352118182117195209Programmes with new
---8%12%14%10%20%abghj9%13%9%9%12%14%14%10%7%11%ideas and different

approaches
--5391543181212313815181813173197Reflects the diversity
--28%16%an10%7%11%13%7%12%16%abg8%11%12%10%9%4%11%of the UK

jm
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Q.5a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 28 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

-11131452136529251515179165158Programmes that bring
-22%8%5%9%4%9%j6%3%11%j10%j7%10%j12%j7%9%j8%9%jthe nation together for

a shared viewing
experience

--12012741061022281991414113150A wide range of high-
--4%8%8%9%6%6%6%8%12%9%6%10%11%6%5%8%quality programmes for

children made in the UK
-1191368129162810691317163148Provision of regional
-22%8%4%9%o19%abcef7%10%g10%g10%gh4%3%6%9%g13%afgh9%g4%8%goprogrammes and content

ghijl(including news)
-31301023105129261011111584134Encourages the
-48%8%12%an6%7%j7%j6%j1%11%cj11%cj5%j7%j8%j12%cgj5%6%j7%jdevelopment of new

talent
---1286375514111369109799Features people like me
---5%5%7%5%5%3%5%5%6%4%6%8%5%10%j5%and the places I know
11340178228932243816162110226225None

33%20%20%16%11%6%18%adfgim10%19%adf9%16%dgim8%10%14%8%12%9%12%
gim

 Page 257
PSB Study (QS1069 - 200711)

Q.5a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 28 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

122949235100447138161300176342235131281277347415161470630Trusted and accurate UK
37%32%35%29%40%q35%38%l42%al31%31%46%aik31%33%c33%c41%acgh41%acgh42%acgh23%41%acgh34%cwnews
726386217234695116243164244187113234197256320115362477Programmes that helps to

24%29%27%18%29%q27%q26%30%25%29%33%ai25%29%c28%c29%c31%ac32%ac17%31%ac26%cwunderstand what is going
on in the world today

922368207032379107243144220201120234190227288136317453High-quality productions
29%24%26%17%28%q25%22%28%25%25%30%a27%31%ac28%c28%c27%c29%ac20%27%c24%cy
81934525783018291244137179195100218177220247150289439Programmes that I can

25%21%24%21%31%ao24%23%24%25%24%24%26%26%26%26%26%25%22%25%24%watch with and talk
about with my family and
friends

827272225624868971799615715592172162191221119250368A wide range of
25%30%ar19%19%22%20%19%25%aln18%17%21%21%23%c20%24%ac23%c22%c17%22%c20%different types of

programmes for me
10132581846237637816811614515389174138159193118226344Programmes that make me
32%14%18%15%18%19%17%20%17%20%19%20%23%21%20%19%19%17%19%19%stop and think
62121317441913866156911021135812483116128119156275Services which are

20%24%ar15%14%18%15%10%17%n16%n16%14%15%15%15%12%14%13%17%bdf13%15%navailable to everyone
312186102817753401336910397561018611013683153237Programmes which reflect
9%13%13%8%11%14%15%10%14%12%14%13%14%12%13%13%14%12%13%13%UK life and values
31116112231493441116847710950114708010881128209Programmes with new
9%13%11%10%9%12%9%11%12%15%j10%14%aj13%14%e10%9%11%12%11%11%ideas and different

approaches
-915210181442740113727310041112767910077120197Reflects the diversity
-10%11%8%7%11%7%11%12%n13%10%13%10%13%de11%9%10%11%10%11%uof the UK

 Page 258
PSB Study (QS1069 - 200711)

Q.5a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 28 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

26933512580366630Trusted and accurate UK
30%41%ay26%31%39%avw34%cwnews

2022619880269477Programmes that helps to
23%32%ay20%31%w29%w26%cwunderstand what is going

on in the world today
1862489773254453High-quality productions
21%31%ay20%29%w27%w24%cy

20121610662226439Programmes that I can
22%27%22%24%24%24%watch with and talk

about with my family and
friends

1871707960195368A wide range of
21%21%16%23%w21%20%different types of

programmes for me
1611749341181344Programmes that make me
18%21%19%16%19%19%stop and think

1411237239137275Services which are
16%15%15%15%15%15%navailable to everyone

1021225049109237Programmes which reflect
11%15%y10%19%auw12%13%UK life and values
98104633497209Programmes with new
11%13%13%13%10%11%ideas and different

approaches
9196664474197Reflects the diversity
10%12%14%u17%au8%11%uof the UK
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Q.5a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 28 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

211119824100314178437266327160829347111158Programmes that bring
5%12%8%7%10%8%9%11%8%8%10%9%8%8%9%10%9%7%10%9%the nation together for

a shared viewing
experience

61111091910320279358517233755869835199150A wide range of high-
19%12%8%7%8%8%6%7%10%n10%j7%10%8%9%9%8%8%7%8%8%quality programmes for

children made in the UK
251141225985133622981452851768910236112148Provision of regional
5%6%8%10%10%8%14%alm9%6%5%11%aik6%7%6%11%acgh11%acg10%cg5%10%cg8%ckwprogrammes and content

(including news)
-9923119525217154386827663637536372134Encourages the
-10%6%3%4%7%7%5%7%10%j5%9%j7%8%de5%4%5%9%bdef6%7%edevelopment of new

talent
-86782162232546274731933395260316899Features people like me
-9%5%7%8%o5%6%7%5%5%6%4%2%4%6%h6%h6%h4%6%h5%hxand the places I know
2715521161374216126683185348639464915965225None
7%8%11%18%op6%11%p12%m4%13%m12%j4%11%j9%d10%bdef6%6%5%23%abdef6%12%bdefj

ghmpuvx
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Q.5a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 28 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

7087302981158Programmes that bring
8%11%6%11%w9%9%the nation together for

a shared viewing
experience

8561412770150A wide range of high-
9%7%9%11%7%8%quality programmes for

children made in the UK
6978161797148Provision of regional
8%10%3%7%10%w8%ckwprogrammes and content

(including news)
7257462550134Encourages the
8%7%10%u10%u5%7%edevelopment of new

talent
662820134899Features people like me
7%x3%4%5%5%5%hxand the places I know

120291071473225None
13%x4%22%auv6%8%12%bdefj

mpuvx
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Q.5a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 28 

Q.5B LEAST 3 BENEFITS PERSONALLY
ProgrammProgramm

Programmes thates that
es thatbringI canProgrammA wide
helps tothewatches withProvisiorange ofA wide
understanationwith andnewn ofhigh-range of
nd whattogethertalkProgrammideasEncouragFeaturesregionalqualitydifferenServices
is goingfor aaboutes whichProgrammandes thepeopleReflectsprogrammprogrammt typeswhich

on insharedwith myreflectes thatdifferendevelopmlike methees andTrustedes forofHigh-are
theviewingfamilyUK lifemake metent ofand thediversitcontentandchildrenprogrammqualityavailabl

worldexperienandandstop andapproachnewplaces Iy of the(includiaccuratemade ines forproductie to
NonetodaycefriendsvaluesthinkestalentknowUKng news)UK newsthe UKmeonseveryoneTotal

(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
467902281571371361263192592161611184041011511281851Unweighted Base
47793*235146139133107284266206175123393103*1471341851Weighted Base

17127108776557411301108169-182435749630Trusted and accurate UK
36%f29%f46%afpq53%abcfg47%afpq43%f39%f46%afpq41%af39%f39%f-46%afpq42%f38%f37%f34%fnews

hikpq
140-784739403210194654126130344938477Programmes that helps to
29%p-33%afgp32%p28%p30%p29%p35%afgp35%afgp32%p23%p21%p33%afgp33%p33%fp29%p26%punderstand what is going

on in the world today
134317845344625807768642911926-43453High-quality productions
28%c33%c33%ac31%c24%c35%ac23%c28%c29%c33%ac37%acfkm23%c30%ac26%c-32%c24%c

1163267-3850358176605738100305347439Programmes that I can
24%n35%an28%n-27%n37%aenq33%an28%n29%n29%n33%an31%n25%n29%n36%aenq35%anq24%nwatch with and talk

about with my family and
friends

96215538353529746061433693-3327368A wide range of
20%d22%d23%d26%d25%d26%d27%d26%ad23%d29%adq25%d29%adq24%d-22%d20%d20%ddifferent types of

programmes for me
7826584631-268176443637100223025344Programmes that make me
16%l28%alq25%lq31%abcgh22%l-24%l29%ablq29%ablq21%l20%l30%ablq26%alq21%l20%l19%l19%lstop and think

lq
781336252934215046273436652534-275Services which are
16%b14%b15%b17%b21%b25%abeho19%b18%b17%b13%b19%b29%abehi16%b24%abh23%abh-15%bavailable to everyone

qjnopq
67222332-2312483732211764163322237Programmes which reflect
14%m24%agikm10%m22%agkmo-17%m11%m17%mo14%m16%m12%m14%m16%mo16%m22%agkmo16%m13%mUK life and values

oqqq
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PSB Study (QS1069 - 200711)

Q.5a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p/q
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 28 

Q.5B LEAST 3 BENEFITS PERSONALLY
ProgrammProgramm

Programmes thates that
es thatbringI canProgrammA wide
helps tothewatches withProvisiorange ofA wide
understanationwith andnewn ofhigh-range of
nd whattogethertalkProgrammideasEncouragFeaturesregionalqualitydifferenServices
is goingfor aaboutes whichProgrammandes thepeopleReflectsprogrammprogrammt typeswhich

on insharedwith myreflectes thatdifferendevelopmlike methees andTrustedes forofHigh-are
theviewingfamilyUK lifemake metent ofand thediversitcontentandchildrenprogrammqualityavailabl

worldexperienandandstop andapproachnewplaces Iy of the(includiaccuratemade ines forproductie to
NonetodaycefriendsvaluesthinkestalentknowUKng news)UK newsthe UKmeonseveryoneTotal

(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
467902281571371361263192592161611184041011511281851Unweighted Base
47793*235146139133107284266206175123393103*1471341851Weighted Base

411835162722-434733322067132329209Programmes with new
8%k19%akq15%kq11%k19%akq16%kq-15%kq18%akq16%kq18%akq16%kq17%akq12%k16%kq21%aknq11%kideas and different

approaches
451733231920194146-321650151926197Reflects the diversity
9%h18%ahq14%h16%hq14%h15%h18%ahq15%hq17%ahq-18%ahq13%h13%h14%h13%h19%ahq11%hof the UK

4217-15171314263123231939171918158Programmes that bring
9%o19%aejoq-10%o12%o10%o13%o9%o12%o11%o13%o16%aoq10%o16%aoq13%o13%o9%othe nation together for

a shared viewing
experience

45825111724112225173018-121911150A wide range of high-
10%e9%e11%e8%e12%e18%abehi10%e8%e9%e8%e17%abehij14%ae-12%e13%ae8%e8%equality programmes for

jnqnqchildren made in the UK
378291419814372429-1047121514148Provision of regional
8%g8%g12%ag10%g13%ag6%g13%g13%aglq9%g14%aglq-8%g12%ag11%g10%g10%g8%gprogrammes and content

(including news)
26102421141113-2822182543151923134Encourages the
5%j11%j10%jq14%ajq10%j9%j12%jq-11%jq11%jq10%j20%aeghi11%ajq15%ajq13%ajq17%ajq7%jdevelopment of new

jlmoqtalent
2512145861410-20111122618799Features people like me
5%i13%aeijln6%i4%i6%i5%i13%aeijln4%i-10%aijn6%i9%i6%i5%i12%aeijln5%i5%iand the places I know

qoqoq
----------------225None
----------------12%bcdefg

hijklmnop
q

 Page 263
PSB Study (QS1069 - 200711)

Q.5a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p/q
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 29 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
493319495327212269250227216243148697314432432178657691634Unweighted Base
45832151233514317629324126629015166*6125072902178617651626Weighted Base

103671368841498054466740171701006756211182393A wide range of high-
22%21%26%26%28%k28%k27%k23%17%23%26%26%28%f20%23%26%24%24%24%kquality programmes for

children made in the UK
7055102572139574532522711117775238151132284Encourages the
15%17%20%17%15%22%k20%k19%12%18%18%16%19%15%18%17%18%17%17%development of new

talent
633910262172440404349411281834953130135266Features people like me
14%12%20%rs19%r12%14%14%17%16%17%27%ajklm18%13%16%17%24%afg15%18%16%and the places I know

no
5730975119234138373831883753839115121235Programmes that bring
12%9%19%ars15%r13%13%14%16%14%13%20%12%14%15%13%18%13%16%14%rthe nation together for

a shared viewing
experience

554373351623453438311268472311893112206Reflects the diversity
12%13%14%10%11%13%16%i14%14%11%8%9%14%14%d11%8%11%15%c13%of the UK
362974361114242232441811495444299184175Provision of regional
8%9%14%ars11%7%8%8%9%12%15%mno12%16%8%11%15%g13%g11%11%11%programmes and content

(including news)
382555291213142222302113404430338167147High-quality productions
8%8%11%9%9%8%5%9%8%10%m14%m19%aklmn6%9%10%15%afg9%9%9%m

o
36274934161630172919155634519207275146Programmes that I can
8%8%10%10%11%9%10%7%11%6%10%8%10%9%6%9%8%10%9%watch with and talk

about with my family and
friends

303254235823212233225364433276376139Programmes which reflect
7%10%11%s7%3%5%8%9%o8%o11%no14%ano7%6%9%11%g12%g7%10%9%goUK life and values

41234030111226183220142494920167064134Services which are
9%7%8%9%8%7%9%7%12%7%9%3%8%10%7%7%8%8%8%available to everyone

41293725911221629231111434523226866133Programmes that make me
9%9%7%8%6%6%8%7%11%8%7%16%almno7%9%8%10%8%9%8%stop and think
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Q.5b Least 3 valuable benefits for you personally
Base: All who value any personally

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 29 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
493319495327212269250227216243148697314432432178657691634Unweighted Base
45832151233514317629324126629015166*6125072902178617651626Weighted Base

4426351821026201331165383331216458123Trusted and accurate UK
10%p8%7%5%2%5%o9%o8%o5%11%kno10%o8%o6%7%11%g10%7%8%8%onews
39252617151113151423116392923175651107Programmes with new
8%8%5%5%11%akm6%4%6%5%8%7%9%6%6%8%8%7%7%7%ideas and different

approaches
30193421510251592299392422186240103A wide range of
6%6%7%6%4%5%8%k6%3%8%6%13%akno6%5%8%8%7%5%6%different types of

programmes for me
232835889141112249731232416454893Programmes that helps to
5%9%p7%p2%5%5%5%5%4%8%6%11%5%4%8%7%5%6%6%punderstand what is going

on in the world today
1531071199951548873857535161941587551250227477None
33%q33%q23%29%36%ij31%30%30%32%26%23%24%32%d31%26%23%29%30%29%q
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Q.5b Least 3 valuable benefits for you personally
Base: All who value any personally

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 29 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12322042754022541185261865508128221634Unweighted Base
1176224311450266123*3802116477798471626Weighted Base

338293955582910455147170223393A wide range of high-
29%aijk13%13%12%22%24%27%26%23%22%26%c24%ijkquality programmes for

children made in the UK
20840557643297334104125159284Encourages the
18%18%18%17%16%24%19%16%16%16%19%17%development of new

talent
19930466732314844111102164266Features people like me
17%13%15%15%12%25%afh13%21%fh17%13%19%c16%and the places I know

175274560362650259887148235Programmes that bring
15%12%15%13%14%21%ef13%12%15%11%18%c14%cthe nation together for

a shared viewing
experience

154273852321450218897108206Reflects the diversity
13%12%12%12%12%11%13%10%14%13%13%13%of the UK

119234456282329276865110175Provision of regional
10%10%14%13%11%19%adfh8%13%f11%8%13%c11%fprogrammes and content

(including news)
10520314318172920636385147High-quality productions

9%9%10%9%7%14%h8%10%10%8%10%9%

11218263516134415586383146Programmes that I can
9%8%8%8%6%10%12%h7%9%8%10%9%watch with and talk

about with my family and
friends

9720294228182219526277139Programmes which reflect
8%9%9%9%11%f14%adf6%9%8%8%9%9%UK life and values

8825304625112815576570134Services which are
8%11%10%10%9%9%7%7%9%8%8%8%available to everyone

862337472492519557162133Programmes that make me
7%10%12%l10%9%8%7%9%9%9%7%8%stop and think
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PSB Study (QS1069 - 200711)

Q.5b Least 3 valuable benefits for you personally
Base: All who value any personally

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 29 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

12322042754022541185261865508128221634Unweighted Base
1176224311450266123*3802116477798471626Weighted Base

8415343929141813487053123Trusted and accurate UK
7%6%11%9%11%f11%f5%6%7%9%6%8%news

758283219103111366444107Programmes with new
6%4%9%k7%7%8%8%5%6%8%b5%7%ideas and different

approaches
8310102017142114374855103A wide range of
7%j4%3%4%6%12%adf6%6%6%6%6%6%different types of

programmes for me
68121826161120938514293Programmes that helps to
6%6%6%6%6%9%5%4%6%7%5%6%understand what is going

on in the world today
3278194151832211762194260217477None
28%36%l30%33%l31%g17%31%g29%g30%g33%b26%29%g
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Q.5b Least 3 valuable benefits for you personally
Base: All who value any personally

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 29 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

66988610362662116814661634Unweighted Base
61591199*56763513814881626Weighted Base

1672002615413528365393A wide range of high-
27%dg22%26%27%dg21%21%25%24%quality programmes for

children made in the UK
1101551410211716268284Encourages the
18%17%15%18%18%12%18%17%development of new

talent
10314317941048258266Features people like me
17%16%17%17%16%6%17%c16%cand the places I know
9112317847214221235Programmes that bring
15%13%17%15%11%10%15%14%the nation together for

a shared viewing
experience

8011812708920186206Reflects the diversity
13%13%12%12%14%14%13%13%of the UK
599511546512163175Provision of regional
10%10%11%9%10%9%11%11%programmes and content

(including news)
56781050509138147High-quality productions
9%9%10%9%8%7%9%9%

66751064489138146Programmes that I can
11%8%10%11%d8%6%9%9%watch with and talk

about with my family and
friends

4687641592137139Programmes which reflect
7%10%6%7%9%1%9%c9%cUK life and values

468512415912122134Services which are
8%9%12%7%9%9%8%8%available to everyone

59613545110123133Programmes that make me
10%7%3%10%8%7%8%8%stop and think
3859636399114123Trusted and accurate UK
6%6%6%6%6%7%8%8%news
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PSB Study (QS1069 - 200711)

Q.5b Least 3 valuable benefits for you personally
Base: All who value any personally

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 29 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

66988610362662116814661634Unweighted Base
61591199*56763513814881626Weighted Base

3364333491296107Programmes with new
5%7%3%6%8%9%6%7%ideas and different

approaches
2861228401192103A wide range of
5%7%2%5%6%8%6%6%different types of

programmes for me
284632532108393Programmes that helps to
5%5%3%4%5%7%6%6%understand what is going

on in the world today
1792853616319956422477None
29%31%36%29%31%40%ab28%29%
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Q.5b Least 3 valuable benefits for you personally
Base: All who value any personally

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 29 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
2412171144810219066118212174159134109120183671634Unweighted Base
2**5**13**205140540*12983*134244204189141126*11716059*1626Weighted Base

--236354103222456940312142195211393A wide range of high-
--13%17%25%o26%f25%f26%33%adf28%dfg19%16%15%33%dfgh16%33%adfgh19%24%fgquality programmes for

ghchildren made in the UK
--217264163211254819331822193110284Encourages the
--13%9%19%o41%abcd25%afh13%19%h20%h9%17%h13%18%16%19%h16%17%hodevelopment of new

efghijktalent
l

-2-26238421122857292992817238266Features people like me
-32%-13%17%11%16%f15%21%f23%acf14%f15%f7%22%f15%f14%f13%16%fand the places I know

hm
--120214624122351242442314265235Programmes that bring
--5%10%15%14%f18%f15%f18%f21%abf12%f13%f3%18%f12%f16%f8%14%fthe nation together for

ha shared viewing
experience

-11151898267194434117167178206Reflects the diversity
-27%5%7%13%o21%acdf20%acdfg8%14%fg18%acd17%dfg6%5%13%6%11%13%13%fgof the UK

gkkfg
1-11815711141635172972411164175Provision of regional

54%-6%9%11%2%9%5%12%m14%fm8%16%fhkm5%19%abfhkl9%10%m7%11%fmprogrammes and content
m(including news)

--1231244109823241551612193147High-quality productions
--6%11%9%11%f8%11%6%9%12%f8%4%13%f10%f12%f5%9%f
-2-6140595832101791711214146Programmes that I can
-32%-3%10%o11%h7%6%6%13%h5%9%6%14%h9%13%hj7%9%owatch with and talk

about with my family and
friends

-1-18118388323202041413157139Programmes which reflect
-27%-9%8%7%6%9%2%9%fj10%fj11%fj3%11%fj11%fj9%fj13%fj9%fjUK life and values
-311412026473223761612117134Services which are
-60%6%7%9%6%5%5%5%13%afgj12%fgl4%4%13%fgl10%g7%12%fg8%available to everyone

l
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Q.5b Least 3 valuable benefits for you personally
Base: All who value any personally

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 29 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
2412171144810219066118212174159134109120183671634Unweighted Base
2**5**13**205140540*12983*134244204189141126*11716059*1626Weighted Base

-1326104614681423158158134133Programmes that make me
-28%23%13%n7%15%adfij11%7%6%6%11%8%5%11%7%8%6%8%stop and think
-12191031111272321661111123123Trusted and accurate UK
-28%15%9%7%3%9%g15%fgjm5%9%g10%g3%4%9%9%g8%5%8%gnews
--379688210122066912113107Programmes with new
--19%3%7%21%abcde6%2%7%5%10%g3%5%7%10%g7%5%7%ideas and different

fghijklapproaches
-1224791985151412515993103A wide range of
-27%18%11%an6%3%7%9%3%6%7%6%4%12%afjm8%6%4%6%different types of

programmes for me
--1207426521130102849393Programmes that helps to
--10%10%n5%6%fj4%6%1%4%15%acde6%2%6%4%6%6%6%junderstand what is going

fgijlon in the world today
1147939454035334958718218343418477None

46%13%31%38%an28%13%31%eim42%aceij24%20%28%em38%ace59%abcd14%29%em22%31%em29%cei
mijmeghijklm

m
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PSB Study (QS1069 - 200711)

Q.5b Least 3 valuable benefits for you personally
Base: All who value any personally

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 29 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

27871278103247113237038379047176960931869368785198650211321634Unweighted Base
29**83*126899*234113631936784450371367035875663979394753210951626Weighted Base

32131317542828591193110202164102190181208256100293393A wide range of high-
11%25%25%17%23%25%27%25%23%22%28%k24%28%c25%c28%c26%c27%c19%27%c24%cquality programmes for

children made in the UK
5202239442135573146811331287614713916319270214284Encourages the

18%24%18%9%19%q19%q17%20%17%16%19%19%21%c19%c22%ac20%c20%c13%20%c17%cqdevelopment of new
talent

6162076282044263138861161408716311313415383183266Features people like me
21%19%16%6%12%18%pq13%17%16%17%16%21%aj24%abcd22%abcd18%17%16%16%17%16%qand the places I know

efe
61217111281714550118771201057111410411914459176235Programmes that bring

22%14%13%11%12%15%14%14%14%15%17%16%20%ac15%16%c15%15%11%16%c14%the nation together for
a shared viewing
experience

2151571833132434010759948258918210412069136206Reflects the diversity
5%18%12%18%14%12%14%11%13%12%13%12%16%12%13%13%13%13%12%13%of the UK
891327171323328102626887419160658471104175Provision of regional

27%11%10%7%7%12%10%8%12%m12%10%13%11%12%e9%8%9%13%bde10%11%programmes and content
(including news)

41210951211127268558557132734661755592147High-quality productions
13%14%9%5%5%10%p8%7%10%12%j8%11%9%10%7%8%8%10%8%9%
211110612113323568407755306858659542105146Programmes that I can
9%14%9%6%5%10%p10%10%8%8%11%8%8%9%9%8%10%8%10%9%watch with and talk

about with my family and
friends

481037179714427652666733725258824099139Programmes which reflect
14%9%8%7%7%9%4%11%n9%n10%9%10%9%10%8%7%9%8%9%9%nUK life and values
47965199523277342546541695864774688134Services which are

13%9%8%5%8%8%7%7%9%8%8%10%11%9%9%8%8%9%8%8%available to everyone
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Q.5b Least 3 valuable benefits for you personally
Base: All who value any personally

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 29 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
7827923402189211634Unweighted Base
7787843762428661626Weighted Base

1672128567205393A wide range of high-
21%27%y23%28%24%24%cquality programmes for

children made in the UK
1241515441163284Encourages the
16%19%14%17%19%17%cqdevelopment of new

talent
1171437449131266Features people like me
15%18%20%20%15%16%qand the places I know

1061206136121235Programmes that bring
14%15%16%15%14%14%the nation together for

a shared viewing
experience

931034033109206Reflects the diversity
12%13%11%13%13%13%of the UK
7789542878175Provision of regional
10%11%14%u11%9%11%programmes and content

(including news)
7766383160147High-quality productions
10%8%10%13%u7%9%
6776282281146Programmes that I can
9%10%7%9%9%9%watch with and talk

about with my family and
friends

7067392072139Programmes which reflect
9%8%10%8%8%9%nUK life and values

5378332367134Services which are
7%10%y9%10%8%8%available to everyone
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Q.5b Least 3 valuable benefits for you personally
Base: All who value any personally

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 29 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

27871278103247113237038379047176960931869368785198650211321634Unweighted Base
29**83*126899*234113631936784450371367035875663979394753210951626Weighted Base

151038199420347154605927625262764786133Programmes that make me
5%6%8%8%8%8%6%9%8%11%8%9%7%8%8%8%8%9%8%8%stop and think
-99512178117237148455428534554634974123Trusted and accurate UK
-10%7%12%7%7%5%6%8%9%6%8%8%7%7%7%7%9%7%8%news
67769216019225732394018463747524463107Programmes with new

20%9%6%9%9%5%6%6%7%6%5%6%5%6%6%6%6%8%6%7%ideas and different
approaches

32829196318215836384418443946473864103A wide range of
10%3%6%9%8%6%6%6%7%7%5%7%5%6%6%6%5%7%6%6%different types of

programmes for me
1771811661121543231411639303138464793Programmes that helps to
2%8%6%8%5%6%3%6%6%6%4%6%4%5%5%4%4%9%abdef4%6%understand what is going

ghon in the world today
81637937813179811324413719916978200166234275166311477None

28%20%30%37%35%28%31%31%29%27%28%25%22%26%26%29%h29%h31%h28%h29%h
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PSB Study (QS1069 - 200711)

Q.5b Least 3 valuable benefits for you personally
Base: All who value any personally

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 29 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
7827923402189211634Unweighted Base
7787843762428661626Weighted Base

7061352264133Programmes that make me
9%8%9%9%7%8%stop and think

6159401855123Trusted and accurate UK
8%7%11%u7%6%8%news

6047211264107Programmes with new
8%6%5%5%7%7%ideas and different

approaches
4157251261103A wide range of
5%7%7%5%7%6%different types of

programmes for me
483829154293Programmes that helps to
6%5%8%6%5%6%understand what is going

on in the world today
24021110364264477None
31%27%27%27%31%29%h
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PSB Study (QS1069 - 200711)

Q.5b Least 3 valuable benefits for you personally
Base: All who value any personally

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 29 

Q.5A TOP 3 BENEFITS PERSONALLY
ProgrammProgramm

Programmes thates that
es thatbringI canProgrammA wide
helps tothewatches withProvisiorange ofA wide
understanationwith andnewn ofhigh-range of
nd whattogethertalkProgrammideasEncouragFeaturesregionalqualitydifferenServices
is goingfor aaboutes whichProgrammandes thepeopleReflectsprogrammprogrammt typeswhich

on insharedwith myreflectes thatdifferendevelopmlike methees andTrustedes forofHigh-are
theviewingfamilyUK lifemake metent ofand thediversitcontentandchildrenprogrammqualityavailabl

worldexperienandandstop andapproachnewplaces Iy of the(includiaccuratemade ines forproductie to
NonetodaycefriendsvaluesthinkestalentknowUKng news)UK newsthe UKmeonseveryoneTotal

(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
-4901584252343371961261021871706601483904532781634Unweighted Base
-**47715843923734420913499*1971486301503684532751626Weighted Base

-13039100641006743225047182-9311965393A wide range of high-
-27%e25%e23%e27%e29%e32%aen32%en23%e25%e32%en29%aen-25%e26%e23%e24%equality programmes for

children made in the UK
-1012681488143-10413713022748050284Encourages the
-21%ij16%j18%j20%ij23%aij21%ij-11%j21%ij25%aeij21%ij15%j20%ij18%j18%j17%jdevelopment of new

talent
-94317637764728-462411025607746266Features people like me
-20%i20%i17%i16%i22%ai22%i21%i-23%ai16%i17%i17%i16%i17%i17%i16%iand the places I know
-78-672358352414332910825557836235Programmes that bring
-16%mo-15%o10%o17%mo17%mo18%mo14%o17%mo19%mo17%mo17%o15%o17%mo13%o14%othe nation together for

a shared viewing
experience

-6523603244332220-298117616827206Reflects the diversity
-14%h14%h14%h14%h13%h16%h17%h20%bh-19%abfh13%h11%h16%bh15%h10%h13%hof the UK
-412357213632181132-6930436434175Provision of regional
-9%g14%gp13%gp9%g10%g15%gp13%g11%g16%agmp-11%g20%abdfg12%g14%gp12%g11%gprogrammes and content

lmp(including news)
-49195333302319181915571933-34147High-quality productions
-10%c12%c12%c14%ac9%c11%c14%c18%acdfl10%c10%c9%c13%c9%c-12%c9%c

p
-4715-32461621523147711384525146Programmes that I can
-10%n10%n-13%in13%ain8%n15%aikn5%n12%n10%n12%an8%n10%n10%n9%n9%nwatch with and talk

about with my family and
friends
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PSB Study (QS1069 - 200711)

Q.5b Least 3 valuable benefits for you personally
Base: All who value any personally

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p/q
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 29 

Q.5A TOP 3 BENEFITS PERSONALLY
ProgrammProgramm

Programmes thates that
es thatbringI canProgrammA wide
helps tothewatches withProvisiorange ofA wide
understanationwith andnewn ofhigh-range of
nd whattogethertalkProgrammideasEncouragFeaturesregionalqualitydifferenServices
is goingfor aaboutes whichProgrammandes thepeopleReflectsprogrammprogrammt typeswhich

on insharedwith myreflectes thatdifferendevelopmlike methees andTrustedes forofHigh-are
theviewingfamilyUK lifemake metent ofand thediversitcontentandchildrenprogrammqualityavailabl

worldexperienandandstop andapproachnewplaces Iy of the(includiaccuratemade ines forproductie to
NonetodaycefriendsvaluesthinkestalentknowUKng news)UK newsthe UKmeonseveryoneTotal

(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
-4901584252343371961261021871706601483904532781634Unweighted Base
-**47715843923734420913499*1971486301503684532751626Weighted Base

-391738-312714819196517353429139Programmes which reflect
-8%m11%m9%m-9%m13%cm11%m8%m10%m13%m10%m11%m9%m7%m11%m9%mUK life and values
-381847222529237261449112743-134Services which are
-8%b11%b11%b9%b7%b14%abdflp17%abcde7%b13%abdfl9%b8%b7%b7%b10%b-8%bavailable to everyone

flmp
-40135023-221162085724354634133Programmes that make me
-8%l8%l11%l10%l-10%l8%l6%l10%l6%l9%l16%afgilp10%l10%l12%agl8%lstop and think
-26193817372025111610-18362936123Trusted and accurate UK
-5%f12%cfp9%f7%f11%cfp10%f18%acdfg11%f8%f7%f-12%cfp10%fp6%f13%acfp8%fnews

hklmnp
-3214351226-131419144111292521107Programmes with new
-7%k9%k8%k5%k7%k-10%k14%acfkm10%k9%k7%k7%k8%k6%k8%k7%kideas and different

papproaches
-34173016221315615124312-2625103A wide range of
-7%d11%d7%d7%d6%d6%d11%acd6%d8%d8%d7%d8%d-6%d9%d6%ddifferent types of

programmes for me
--1732222618101217827821311393Programmes that helps to
--11%abdfp7%fp9%afp8%fp8%fp7%p12%abdfp9%fp5%p4%p5%p6%p7%p5%p6%punderstand what is going

on in the world today
-1404211667784126254537171459613478477None
-29%jkl26%26%28%k23%19%19%25%23%25%27%k30%jk26%30%jkl28%k29%jkl
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PSB Study (QS1069 - 200711)

Q.5b Least 3 valuable benefits for you personally
Base: All who value any personally

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p/q
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 30 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

103671368841498054466740171701006756211182393A wide range of high-
19%17%24%r24%r25%k25%k26%k20%15%19%22%21%25%af17%19%22%22%20%21%kquality programmes for

children made in the UK
7055102572139574532522711117775238151132284Encourages the
13%14%18%s16%13%20%ko18%k17%k11%15%15%13%17%14%15%15%16%15%15%development of new

talent
633910262172440404349411281834953130135266Features people like me
12%10%18%rs17%rs10%12%13%15%14%14%23%ajkmn15%12%15%14%21%ag14%15%14%rand the places I know

o
5730975119234138373831883753839115121235Programmes that bring
11%8%17%ars14%r12%12%13%14%12%11%17%10%12%13%11%15%12%14%13%rthe nation together for

a shared viewing
experience

554373351623453438311268472311893112206Reflects the diversity
10%11%13%10%10%12%15%i13%12%9%7%8%12%d13%d9%7%10%13%11%of the UK
362974361114242232441811495444299184175Provision of regional
7%7%13%ars10%6%7%8%8%11%13%no10%13%7%10%13%g11%9%9%9%programmes and content

(including news)
382555291213142222302113404430338167147High-quality productions
7%6%10%8%7%7%4%8%7%9%12%m16%akmno6%8%9%13%afg8%7%8%

36274934161630172919155634519207275146Programmes that I can
7%7%9%10%10%8%10%6%9%5%8%6%9%e8%5%8%7%8%8%watch with and talk

about with my family and
friends

303254235823212233225364433276376139Programmes which reflect
6%8%10%s6%3%4%7%o8%o7%o9%no12%ano6%5%8%9%g10%g7%9%8%oUK life and values

41234030111226183220142494920167064134Services which are
8%6%7%8%7%6%8%7%10%6%8%3%7%9%6%6%7%7%7%available to everyone

41293725911221629231111434523226866133Programmes that make me
8%7%6%7%6%6%7%6%10%7%6%13%lno6%8%7%8%7%7%7%stop and think
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PSB Study (QS1069 - 200711)

Q.5b Least 3 valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 30 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

4426351821026201331165383331216458123Trusted and accurate UK
8%7%6%5%1%5%o8%o8%o4%9%ko9%o6%o6%6%9%8%7%7%7%onews

39252617151113151423116392923175651107Programmes with new
7%6%5%5%9%km6%4%6%4%7%6%8%6%5%7%7%6%6%6%ideas and different

approaches
30193421510251592299392422186240103A wide range of
6%5%6%6%3%5%8%ko6%3%6%5%11%ko6%4%6%7%7%5%6%different types of

programmes for me
232835889141112249731232416454893Programmes that helps to
4%7%p6%p2%5%5%5%4%4%7%5%9%5%4%7%6%5%5%5%punderstand what is going

on in the world today
228176175124737310998125132622925622313291348354702None
43%pq45%apq31%34%44%m37%35%37%41%38%35%37%38%39%38%35%36%40%38%q
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PSB Study (QS1069 - 200711)

Q.5b Least 3 valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 30 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

338293955582910455147170223393A wide range of high-
25%aijk11%11%11%19%21%25%23%20%18%24%c21%ijkquality programmes for

children made in the UK
20840557643297334104125159284Encourages the
15%16%15%15%14%21%17%14%14%13%17%c15%development of new

talent
19930466732314844111102164266Features people like me
15%12%13%13%11%22%afh11%19%fh15%11%18%ac14%cand the places I know

175274560362650259887148235Programmes that bring
13%11%13%12%12%19%e12%10%13%9%16%ac13%cthe nation together for

a shared viewing
experience

154273852321450218897108206Reflects the diversity
11%11%11%10%11%10%12%9%12%11%12%11%of the UK

119234456282329276865110175Provision of regional
9%9%12%11%9%17%adfh7%11%9%7%12%c9%cprogrammes and content

(including news)
10520314318172920636385147High-quality productions

8%8%9%8%6%12%h7%8%9%7%9%8%

11218263516134415586383146Programmes that I can
8%7%7%7%5%9%10%h6%8%7%9%8%watch with and talk

about with my family and
friends

9720294228182219526277139Programmes which reflect
7%8%8%8%9%f13%df5%8%7%7%8%8%UK life and values

8825304625112815576570134Services which are
7%10%8%9%8%8%7%6%8%7%8%7%available to everyone

862337472492519557162133Programmes that make me
6%9%10%l9%8%7%6%8%7%8%7%7%stop and think
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PSB Study (QS1069 - 200711)

Q.5b Least 3 valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 30 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

8415343929141813487053123Trusted and accurate UK
6%6%9%8%10%f10%f4%5%6%8%6%7%news

758283219103111366444107Programmes with new
6%3%8%k6%6%7%7%5%5%7%5%6%ideas and different

approaches
8310102017142114374855103A wide range of
6%j4%3%4%5%10%adf5%6%5%5%6%6%different types of

programmes for me
68121826161120938514293Programmes that helps to
5%5%5%5%5%8%5%4%5%6%5%5%understand what is going

on in the world today
4951071372071223916289290404298702None
37%43%39%41%40%g28%38%g37%39%g44%ab32%38%bg
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PSB Study (QS1069 - 200711)

Q.5b Least 3 valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 30 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

1672002615413528365393A wide range of high-
25%dg20%24%25%dg19%16%22%21%quality programmes for

children made in the UK
1101551410211716268284Encourages the
16%16%14%16%17%9%16%c15%cdevelopment of new

talent
10314317941048258266Features people like me
15%14%16%15%15%5%15%c14%cand the places I know
9112317847214221235Programmes that bring
13%12%16%13%10%8%13%13%the nation together for

a shared viewing
experience

8011812708920186206Reflects the diversity
12%12%11%11%13%11%11%11%of the UK
599511546512163175Provision of regional
9%10%11%9%9%7%10%9%programmes and content

(including news)
56781050509138147High-quality productions
8%8%10%8%7%5%8%8%

66751064489138146Programmes that I can
10%8%9%10%d7%5%8%8%watch with and talk

about with my family and
friends

4687641592137139Programmes which reflect
7%9%6%7%8%1%8%c8%cUK life and values

468512415912122134Services which are
7%9%12%7%8%7%7%7%available to everyone

59613545110123133Programmes that make me
9%6%3%9%7%6%7%7%stop and think

3859636399114123Trusted and accurate UK
6%6%6%6%6%5%7%7%news
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PSB Study (QS1069 - 200711)

Q.5b Least 3 valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 30 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

3364333491296107Programmes with new
5%6%3%5%7%7%6%6%ideas and different

approaches
2861228401192103A wide range of
4%6%2%4%6%6%5%6%different types of

programmes for me
284632532108393Programmes that helps to
4%5%3%4%5%6%5%5%understand what is going

on in the world today
2413704222226091611702None
36%37%40%35%37%53%ab36%38%
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PSB Study (QS1069 - 200711)

Q.5b Least 3 valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 30 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

--236354103222456940312142195211393A wide range of high-
--10%15%22%o24%f20%23%27%dfg26%dfg16%15%14%28%dfgh15%29%adfgh17%21%foquality programmes for

hhchildren made in the UK
--217264163211254819331822193110284Encourages the
--11%7%17%o39%abcd20%fh12%15%h18%h8%16%h11%15%h15%h17%h15%15%hodevelopment of new

efghijktalent
l

-2-26238421122857292992817238266Features people like me
-26%-11%15%10%13%f13%17%f21%acf12%14%f6%19%f14%f12%12%14%fand the places I know

hlm
--120214624122351242442314265235Programmes that bring
--4%8%13%o13%f15%f13%f14%f19%abf10%f12%f2%16%f11%f14%f7%13%fthe nation together for

ha shared viewing
experience

-11151898267194434117167178206Reflects the diversity
-22%4%6%12%o20%acdf16%acdfg7%12%f17%acd14%dfg6%5%11%6%9%12%11%fgoof the UK

gkfg
1-11815711141635172972411164175Provision of regional

37%-4%7%10%2%7%4%10%m13%fhm7%14%afhk5%16%afhklm8%9%m6%9%mprogrammes and content
lm(including news)

--1231244109823241551612193147High-quality productions
--4%10%8%10%f7%10%5%8%10%f7%3%11%f9%f10%f5%8%f
-2-6140595832101791711214146Programmes that I can
-26%-2%9%o11%h6%5%5%12%hjl4%8%6%12%hj9%12%hj6%8%owatch with and talk

about with my family and
friends

-1-18118388323202041413157139Programmes which reflect
-22%-7%7%7%j5%8%j2%9%fj8%fj10%fj3%10%fj10%fj8%fj11%fj8%fjUK life and values
-311412026473223761612117134Services which are
-48%4%6%8%5%4%4%4%12%afgj10%fgl3%4%11%fgjl10%gl6%11%g7%available to everyone

l
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PSB Study (QS1069 - 200711)

Q.5b Least 3 valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 30 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

-1326104614681423158158134133Programmes that make me
-22%18%11%7%14%acdfi9%6%5%5%10%7%5%10%6%7%5%7%stop and think

j
-12191031111272321661111123123Trusted and accurate UK
-22%12%8%6%3%7%13%afgjm4%8%g8%g3%4%7%9%g7%4%7%news
--379688210122066912113107Programmes with new
--16%3%6%20%abcde5%2%6%5%8%g3%4%6%9%g6%4%6%ideas and different

fghijklapproaches
-1224791985151412515993103A wide range of
-22%15%10%an5%3%6%8%3%5%6%6%3%10%fj7%5%4%6%different types of

programmes for me
--1207426521130102849393Programmes that helps to
--8%8%5%6%fj4%6%1%4%13%acde5%j1%5%j3%5%j5%5%junderstand what is going

fgijlon in the world today
22711957286844657396869839435724702None

63%30%45%48%an36%18%43%ceim48%ceim39%eim27%40%eim42%cei63%abcd27%34%m31%m37%m38%eim
meghijlm

 Page 285
PSB Study (QS1069 - 200711)

Q.5b Least 3 valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 30 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

32131317542828591193110202164102190181208256100293393A wide range of high-
11%23%22%14%22%22%24%24%20%19%27%aik22%26%c23%c27%ac25%c26%ac14%25%ac21%cquality programmes for

children made in the UK
5202239442135573146811331287614713916319270214284Encourages the

17%22%16%7%18%q17%q15%19%15%14%18%17%19%c17%c20%ac19%ac19%ac10%18%ac15%cqwdevelopment of new
talent

6162076282044263138861161408716311313415383183266Features people like me
20%18%15%5%11%16%q12%16%14%15%16%19%a22%abcd19%acd17%c16%c15%12%16%c14%qand the places I know

ef
61217111281714550118771201057111410411914459176235Programmes that bring

20%13%12%9%11%13%12%13%12%14%16%a14%18%ac14%c15%c14%c14%c9%15%c13%cthe nation together for
a shared viewing
experience

2151571833132434010759948258918210412069136206Reflects the diversity
5%17%11%15%13%10%12%11%11%10%13%11%15%c11%12%12%12%10%12%11%of the UK
891327171323328102626887419160658471104175Provision of regional

25%10%9%6%7%10%9%7%11%11%9%12%10%11%e9%8%8%10%9%9%programmes and content
(including news)

41210951211127268558557132734661755592147High-quality productions
12%13%8%5%5%9%7%7%9%10%7%9%8%9%7%7%7%8%8%8%
211110612113323568407755306858659542105146Programmes that I can
8%13%8%5%5%9%p9%9%7%7%10%k7%8%8%9%8%10%c6%9%c8%watch with and talk

about with my family and
friends

481037179714427652666733725258824099139Programmes which reflect
13%8%7%6%7%8%4%11%an8%n9%9%9%8%9%8%7%8%6%8%8%nUK life and values
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PSB Study (QS1069 - 200711)

Q.5b Least 3 valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 30 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

1672128567205393A wide range of high-
19%26%ay18%26%w22%21%cquality programmes for

children made in the UK
1241515441163284Encourages the
14%19%y11%16%17%w15%cqwdevelopment of new

talent
1171437449131266Features people like me
13%18%y15%19%14%14%qand the places I know

1061206136121235Programmes that bring
12%15%13%14%13%13%cthe nation together for

a shared viewing
experience

931034033109206Reflects the diversity
10%13%8%13%12%11%of the UK
7789542878175Provision of regional
9%11%11%11%8%9%programmes and content

(including news)
7766383160147High-quality productions
9%8%8%12%u6%8%

6776282281146Programmes that I can
7%9%6%9%9%8%watch with and talk

about with my family and
friends

7067392072139Programmes which reflect
8%8%8%8%8%8%nUK life and values
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PSB Study (QS1069 - 200711)

Q.5b Least 3 valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 30 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

47965199523277342546541695864774688134Services which are
12%8%7%4%8%7%6%7%8%7%7%9%10%8%9%8%8%7%8%7%available to everyone
151038199420347154605927625262764786133Programmes that make me
4%5%7%7%7%7%6%9%7%9%8%8%7%7%8%7%8%7%7%7%stop and think
-99512178117237148455428534554634974123Trusted and accurate UK
-10%7%10%7%6%5%6%7%8%6%7%7%6%7%6%6%7%6%7%news
67769216019225732394018463747524463107Programmes with new

18%8%5%8%8%o5%5%6%6%6%5%5%5%6%5%6%5%6%5%6%ideas and different
approaches

32829196318215836384418443946473864103A wide range of
9%2%6%8%8%5%5%5%6%6%5%6%5%5%6%5%5%6%6%6%different types of

programmes for me
1771811661121543231411639303138464793Programmes that helps to
2%8%5%7%4%5%3%6%6%6%4%5%4%5%4%4%4%7%bde4%5%understand what is going

on in the world today
10245345897454140128370205231254111286205280324325377702None
33%26%38%s48%ao39%36%39%33%38%36%31%34%28%34%30%33%33%47%abde32%38%bdef

fghhjsvx
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Q.5b Least 3 valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 30 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

5378332367134Services which are
6%10%y7%9%7%7%available to everyone

7061352264133Programmes that make me
8%7%7%8%7%7%stop and think

6159401855123Trusted and accurate UK
7%7%8%7%6%7%news

6047211264107Programmes with new
7%6%4%5%7%6%ideas and different

approaches
4157251261103A wide range of
5%7%5%5%6%6%different types of

programmes for me
483829154293Programmes that helps to
5%5%6%6%4%5%understand what is going

on in the world today
35923921079337702None
40%x29%43%auv31%36%38%bdef

hjsvx
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Q.5b Least 3 valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 30 

Q.5A TOP 3 BENEFITS PERSONALLY
ProgrammProgramm

Programmes thates that
es thatbringI canProgrammA wide
helps tothewatches withProvisiorange ofA wide
understanationwith andnewn ofhigh-range of
nd whattogethertalkProgrammideasEncouragFeaturesregionalqualitydifferenServices
is goingfor aaboutes whichProgrammandes thepeopleReflectsprogrammprogrammt typeswhich

on insharedwith myreflectes thatdifferendevelopmlike methees andTrustedes forofHigh-are
theviewingfamilyUK lifemake metent ofand thediversitcontentandchildrenprogrammqualityavailabl

worldexperienandandstop andapproachnewplaces Iy of the(includiaccuratemade ines forproductie to
NonetodaycefriendsvaluesthinkestalentknowUKng news)UK newsthe UKmeonseveryoneTotal

(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
2174901584252343371961261021871706601483904532781851Unweighted Base
22547715843923734420913499*1971486301503684532751851Weighted Base

-13039100641006743225047182-9311965393A wide range of high-
-27%aeq25%eq23%eq27%eq29%aeq32%aenq32%aenq23%eq25%eq32%aenq29%aenq-25%eq26%aeq23%eq21%eqquality programmes for

children made in the UK
-1012681488143-10413713022748050284Encourages the
-21%aijq16%jq18%jq20%ijq23%aijq21%ijq-11%jq21%ijq25%aeijq21%aijq15%jq20%aijq18%jq18%jq15%jqdevelopment of new

talent
-94317637764728-462411025607746266Features people like me
-20%aiq20%iq17%iq16%iq22%aiq22%aiq21%iq-23%aiq16%iq17%iq17%iq16%iq17%iq17%iq14%iqand the places I know
-78-672358352414332910825557836235Programmes that bring
-16%moq-15%oq10%oq17%moq17%moq18%moq14%oq17%moq19%amoq17%amoq17%oq15%oq17%amoq13%oq13%oqthe nation together for

a shared viewing
experience

-6523603244332220-298117616827206Reflects the diversity
-14%hq14%hq14%hq14%hq13%hq16%hq17%hq20%abhq-19%abfhq13%hq11%hq16%abhq15%ahq10%hq11%hqof the UK
-412357213632181132-6930436434175Provision of regional
-9%gq14%gpq13%agpq9%gq10%gq15%agpq13%gq11%gq16%agmpq-11%gq20%abdfg12%gq14%agpq12%gq9%gqprogrammes and content

lmpq(including news)
-49195333302319181915571933-34147High-quality productions
-10%cq12%cq12%acq14%acq9%cq11%cq14%acq18%acdfl10%cq10%cq9%cq13%acq9%cq-12%acq8%cq

pq
-4715-32461621523147711384525146Programmes that I can
-10%nq10%nq-13%ainq13%ainq8%nq15%aiknq5%nq12%nq10%nq12%anq8%nq10%nq10%nq9%nq8%nqwatch with and talk

about with my family and
friends
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Q.5b Least 3 valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p/q
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 30 

Q.5A TOP 3 BENEFITS PERSONALLY
ProgrammProgramm

Programmes thates that
es thatbringI canProgrammA wide
helps tothewatches withProvisiorange ofA wide
understanationwith andnewn ofhigh-range of
nd whattogethertalkProgrammideasEncouragFeaturesregionalqualitydifferenServices
is goingfor aaboutes whichProgrammandes thepeopleReflectsprogrammprogrammt typeswhich

on insharedwith myreflectes thatdifferendevelopmlike methees andTrustedes forofHigh-are
theviewingfamilyUK lifemake metent ofand thediversitcontentandchildrenprogrammqualityavailabl

worldexperienandandstop andapproachnewplaces Iy of the(includiaccuratemade ines forproductie to
NonetodaycefriendsvaluesthinkestalentknowUKng news)UK newsthe UKmeonseveryoneTotal

(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
2174901584252343371961261021871706601483904532781851Unweighted Base
22547715843923734420913499*1971486301503684532751851Weighted Base

-391738-312714819196517353429139Programmes which reflect
-8%mq11%mq9%mq-9%mq13%acmq11%mq8%mq10%mq13%amq10%amq11%mq9%mq7%mq11%mq8%mqUK life and values
-381847222529237261449112743-134Services which are
-8%bq11%bq11%abq9%bq7%bq14%abdflp17%abcde7%bq13%abdflq9%bq8%bq7%bq7%bq10%bq-7%bqavailable to everyone

qflmpq
-40135023-221162085724354634133Programmes that make me
-8%lq8%lq11%alq10%lq-10%lq8%lq6%lq10%lq6%lq9%lq16%afgilp10%lq10%lq12%aglq7%lqstop and think

q
-26193817372025111610-18362936123Trusted and accurate UK
-5%fq12%acfpq9%fq7%fq11%acfpq10%fq18%acdfg11%fq8%fq7%fq-12%acfpq10%afpq6%fq13%acfpq7%fqnews

hklmnpq
-3214351226-131419144111292521107Programmes with new
-7%kq9%kq8%kq5%kq7%kq-10%kq14%acfkm10%akq9%kq7%kq7%kq8%kq6%kq8%kq6%kqideas and different

pqapproaches
-34173016221315615124312-2625103A wide range of
-7%dq11%adq7%dq7%dq6%dq6%dq11%acdq6%dq8%dq8%dq7%dq8%dq-6%dq9%adq6%dqdifferent types of

programmes for me
--1732222618101217827821311393Programmes that helps to
--11%abdfpq7%fpq9%afpq8%fpq8%fpq7%pq12%abdfpq9%fpq5%pq4%pq5%pq6%pq7%pq5%pq5%pqunderstand what is going

on in the world today
2251404211667784126254537171459613478702None
100%abcdefghijkl29%jkl26%26%28%k23%19%19%25%23%25%27%k30%jk26%30%jkl28%k38%bcdfg

mnophijklmno
p

 Page 291
PSB Study (QS1069 - 200711)

Q.5b Least 3 valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p/q
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 31 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

114961589533489771697548221781397571225239464Trusted and accurate UK
21%25%28%s26%20%25%31%jko26%22%22%27%28%26%24%22%27%23%27%25%news
85631357521265351647942241001147966204155359Programmes that I can
16%16%24%ars21%13%13%17%19%21%no23%no24%no30%amno15%20%g23%g26%ag21%17%19%gnowatch with and talk

about with my family and
friends

796697692229656235513512117965147168143311Programmes that helps to
15%17%17%19%14%15%21%k23%ajkno11%15%20%k16%17%17%15%18%18%16%17%kunderstand what is going

on in the world today
8549928323405251584330141141094343136173310High-quality productions
16%13%16%23%aqr14%21%j16%19%j19%j12%17%17%17%19%e12%17%14%19%c17%

s
87467944192544413547341289754746140117257Services which are
16%12%14%12%12%13%14%15%11%13%19%k15%13%13%13%18%15%13%14%available to everyone
71466255182437304148251178714836121113234A wide range of
13%12%11%15%11%12%12%11%13%14%14%14%12%12%14%14%13%13%13%different types of

programmes for them
714264461026272956561436485561813786223A wide range of high-
13%11%11%13%6%13%ho9%11%18%ahilm16%himo8%4%10%15%dg16%dg7%14%b10%12%dhoquality programmes for

ochildren made in the UK
534167361517282532472676058473311483197Programmes which reflect
10%11%12%10%9%9%9%10%11%14%15%9%9%10%14%g13%12%9%11%UK life and values
593657391522272535332496460333310784191Programmes that make me
11%9%10%11%9%11%9%10%11%10%13%12%10%11%10%13%11%9%10%stop and think
464063311220362418422076842422810871179Programmes with new
9%10%11%9%7%10%12%k9%6%12%k11%9%10%7%12%f11%11%b8%10%ideas and different

approaches
4931502598151630402215324740368075155Programmes that bring
9%8%9%7%5%4%5%6%10%mn12%lmno12%lmno19%almno5%8%g12%g14%afg8%8%8%gnthe nation together for

a shared viewing
experience
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Q.6a Top 3 most valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 31 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

382565191313181926291811454529298364147Reflects the diversity
7%7%11%aprs5%8%7%6%7%9%8%10%13%m7%8%8%11%g9%7%8%of the UK

3326463010112220263078434630165976134Provision of regional
6%7%8%8%6%5%7%7%8%9%4%10%6%8%9%6%6%8%7%programmes and content

(including news)
3425262081012161922145303422195749105Features people like me
6%6%5%5%5%5%4%6%6%6%8%7%4%6%6%7%6%5%6%and the places I know

3314312397131819284329372875547102Encourages the
6%4%5%7%6%4%4%7%6%8%in2%4%4%6%d8%dg3%6%5%5%development of new

talent
1671371548869629875869244202291619263252293545None
31%p35%pq27%24%42%ahi32%31%28%28%26%25%25%34%adef28%26%25%26%33%c29%

jklmn
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Q.6a Top 3 most valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 31 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

3545080110654410153201211253464Trusted and accurate UK
26%20%23%22%21%31%h24%22%27%23%27%c25%news

235618612463405456145148211359Programmes that I can
17%24%l24%l24%al21%f28%adf13%24%f20%f16%23%c19%cfwatch with and talk

about with my family and
friends

22639568653356138123145166311Programmes that helps to
17%16%16%17%18%25%adf14%16%17%16%18%17%understand what is going

on in the world today
22546498448237436129134176310High-quality productions
17%18%14%17%16%16%17%15%17%15%19%c17%

1972944595130533092134123257Services which are
15%12%12%12%17%21%adef13%13%12%14%13%14%available to everyone

1773041574021472997117117234A wide range of
13%12%12%11%13%15%11%12%13%13%13%13%different types of

programmes for them
1174193106509383592113110223A wide range of high-

9%16%l26%akl21%al17%afg6%9%15%fg12%12%12%12%lquality programmes for
children made in the UK

143224254411838267494103197Programmes which reflect
11%9%12%11%13%13%9%11%10%10%11%11%UK life and values

13233395939173830679596191Programmes that make me
10%13%11%12%13%12%9%13%9%10%10%10%stop and think

1331836464194224638694179Programmes with new
10%7%10%9%14%d6%10%10%8%9%10%10%ideas and different

approaches
10520404926181918738075155Programmes that bring

8%8%11%10%9%f13%f5%8%10%f9%8%8%fthe nation together for
a shared viewing
experience
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Q.6a Top 3 most valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 31 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

9626335128163023506384147Reflects the diversity
7%11%9%10%9%11%7%10%7%7%9%8%of the UK

106122129258238705976134Provision of regional
8%5%6%6%8%e6%5%3%9%ef6%8%7%programmes and content

(including news)
8212162420112213405946105Features people like me
6%5%5%5%6%8%5%5%5%6%5%6%and the places I know

681825331532018454754102Encourages the
5%7%7%7%5%2%5%8%6%5%6%5%development of new

talent
4147087131723515873207303242545None
31%j28%25%26%24%25%37%adgh30%28%33%b26%29%

 Page 295
PSB Study (QS1069 - 200711)

Q.6a Top 3 most valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 31 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

1532943114619126438464Trusted and accurate UK
23%30%aeh30%23%27%15%26%c25%cnews

1062122210114917342359Programmes that I can
16%21%eh21%16%21%eh10%20%c19%chwatch with and talk

about with my family and
friends

102183249812324288311Programmes that helps to
15%18%23%16%18%14%17%17%understand what is going

on in the world today
1101741510012226284310High-quality productions
16%17%14%16%17%15%17%17%
90147148810224232257Services which are
13%15%14%14%15%14%14%14%available to everyone
941149878220214234A wide range of
14%11%8%14%12%11%13%13%different types of

programmes for them
8713015819113211223A wide range of high-
13%13%14%13%13%7%13%c12%quality programmes for

children made in the UK
791058688619178197Programmes which reflect
12%10%8%11%12%11%11%11%UK life and values
721077687813179191Programmes that make me
11%11%7%11%11%7%11%10%stop and think
679819626312167179Programmes with new
10%10%19%adegh10%9%7%10%10%ideas and different

approaches
53875456910145155Programmes that bring
8%9%5%7%10%5%9%8%the nation together for

a shared viewing
experience
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Q.6a Top 3 most valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 31 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

3890435699137147Reflects the diversity
6%9%eh4%6%10%eh5%8%8%of the UK

5375945569126134Provision of regional
8%8%9%7%8%5%7%7%programmes and content

(including news)
4349438401096105Features people like me
6%5%4%6%6%5%6%6%and the places I know

3165112742794102Encourages the
5%7%11%aeh4%6%4%6%5%development of new

talent
2122492519617477468545None
31%dg25%23%31%dg25%44%ab28%29%dg
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Q.6a Top 3 most valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 31 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

--461398125720417357552943254310464Trusted and accurate UK
--23%25%25%29%b36%abcdf21%25%27%b24%27%18%29%bf20%23%15%25%news

hjk
--54031573718266345461433213910359Programmes that I can
--30%16%20%16%24%f20%f16%23%f19%f23%f9%22%f17%21%f16%19%fwatch with and talk

about with my family and
friends

1-3552501333828664321223616205311Programmes that helps to
37%-17%22%n16%30%abcd21%bcgk9%17%25%abc18%10%14%24%abcdf13%11%8%17%cgunderstand what is going

fghjkdfgkgkon in the world today
--44526310251328483141381821315310High-quality productions
--23%18%17%24%beh16%14%17%18%13%20%b24%abeh12%16%17%8%17%

-16392161021151145273231228323257Services which are
-22%34%16%14%25%abdh13%16%bj7%17%bdj11%16%bdj20%bdhj15%bj7%18%bdj5%14%bdjavailable to everyone

jl
-3230201162891447342511229145234A wide range of
-44%12%12%13%37%abcd18%abcdf10%8%18%cdfj14%f12%7%15%cf7%8%7%13%different types of

efghijkjprogrammes for them
l

--1291921119516353021113019262223A wide range of high-
--4%12%12%26%abcd12%b5%9%13%b12%b10%7%20%abfgjk15%bfk14%bfk3%12%bquality programmes for

fghijklchildren made in the UK
---21176424138402511191616184197Programmes which reflect
---9%11%9%15%gj14%gj5%15%gj11%5%12%gj11%13%gj10%6%11%gjUK life and values
-3217174517141435328131216205191Programmes that make me
-48%13%7%11%13%g11%g15%g9%13%g13%g4%8%8%13%g11%g8%10%gstop and think
---211583121110271627181817155179Programmes with new
---9%10%7%8%11%6%10%6%13%hj11%12%14%hj8%8%10%ideas and different

approaches
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PSB Study (QS1069 - 200711)

Q.6a Top 3 most valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 31 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

-3-22128513963625158158132155Programmes that bring
-47%-9%8%11%bj8%10%4%13%abdf10%j7%5%10%j6%7%3%8%the nation together for

ja shared viewing
experience

--222121413962123259118161147Reflects the diversity
--12%9%8%9%bj8%10%b3%8%10%bj12%bj6%8%7%9%b1%8%of the UK
-2313119101671231141141298*134Provision of regional
-26%19%5%8%24%abcde10%bcf7%7%12%abcf6%6%3%8%b7%4%1%7%bfprogrammes and content

fghijklgh(including news)
-1-257827105102196121185105Features people like me
-22%-10%an5%4%4%11%ij3%4%9%ij5%4%8%9%j5%8%6%and the places I know
--114861872231215671271102Encourages the
--4%6%5%3%5%7%j1%9%j5%7%j4%5%9%cj4%2%5%jdevelopment of new

talent
2236247624131744861646128316341545None

63%30%20%25%30%4%26%im34%eim45%ade18%m25%m31%eim39%adeh19%m24%m35%ehim62%acd29%eim
ghilmilmefghij

klm
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PSB Study (QS1069 - 200711)

Q.6a Top 3 most valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 31 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

926366256133584109239144232204117225189238296123340464Trusted and accurate UK
30%29%26%21%24%26%23%28%25%25%31%ak27%30%c27%c28%c28%c30%ac18%29%ac25%cnews
9192712139253646220413414218598199145185206110249359Programmes that I can

31%21%19%17%16%20%18%16%21%23%19%25%aj25%ac24%ac21%c22%c21%c16%21%c19%watch with and talk
about with my family and
friends

820242204322559661691191431407816213314818794217311Programmes that helps to
25%22%17%16%17%18%16%17%17%21%a19%19%20%c19%c20%c18%c19%c14%19%c17%understand what is going

on in the world today
1119246104822958771631021531218215213815619991219310High-quality productions
35%21%17%8%19%q18%q16%20%17%18%21%ai16%21%c18%c20%c19%c20%ac13%19%c17%cq
82019320391704357143901091025812711012215082175257Services which are

26%22%ar14%17%16%13%12%15%15%16%15%13%15%15%16%c14%15%12%15%14%wavailable to everyone
3211721032166404712981108100581179311313374159234A wide range of
8%24%ar12%9%13%13%11%12%13%14%14%13%15%14%14%13%13%11%14%13%different types of

programmes for them
311171124214939491197598108561238110713076148223A wide range of high-
8%12%12%10%17%ao12%11%13%12%13%13%14%14%15%12%13%13%11%13%12%quality programmes for

children made in the UK
14145122712942351055967855296799210764134197Programmes which reflect
5%4%10%10%11%10%12%9%11%10%9%11%13%11%12%11%11%9%12%11%UK life and values
71213813301253046986193794480839412653139191Programmes that make me

22%13%10%11%12%10%8%12%10%11%12%10%11%9%12%c11%c13%cg8%12%c10%stop and think
4813810241313140995684794289698811058122179Programmes with new

14%8%10%8%9%10%9%11%10%10%11%11%11%11%10%10%11%8%10%10%ideas and different
approaches
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PSB Study (QS1069 - 200711)

Q.6a Top 3 most valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 31 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

20924711170250464Trusted and accurate UK
23%30%ay23%27%27%25%cnews

17417010360165359Programmes that I can
19%21%21%23%18%19%watch with and talk

about with my family and
friends

1481597060165311Programmes that helps to
17%20%14%23%aw18%17%understand what is going

on in the world today
1261756640171310High-quality productions
14%22%ay14%16%18%17%cq

1131354640139257Services which are
13%17%y10%16%w15%w14%wavailable to everyone

1011246045110234A wide range of
11%15%y13%17%u12%13%different types of

programmes for them
1201005627122223A wide range of high-
13%12%12%10%13%12%quality programmes for

children made in the UK
9793434386197Programmes which reflect
11%11%9%17%auw9%11%UK life and values
8998433197191Programmes that make me
10%12%9%12%10%10%stop and think
8489472296179Programmes with new
9%11%10%9%10%10%ideas and different

approaches
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PSB Study (QS1069 - 200711)

Q.6a Top 3 most valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 31 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

113110515106212394635580278957708053102155Programmes that bring
3%14%r8%4%6%8%6%6%10%mn11%j7%11%j7%11%8%8%8%8%9%8%the nation together for

a shared viewing
experience

36115101610630287447636432696270865294147Reflects the diversity
10%6%8%9%6%8%8%7%8%8%8%9%8%8%9%8%9%8%8%8%of the UK
41110591310419327826685726686063863897134Provision of regional

11%13%7%7%5%8%5%8%8%5%9%k8%k7%8%9%c7%9%c5%8%c7%kwprogrammes and content
(including news)

17773157018255138394617512839504659105Features people like me
3%8%5%3%6%5%5%6%5%7%5%6%4%6%4%5%5%7%5%6%and the places I know
110775147212176534435225523544533566102Encourages the
3%12%ar5%4%6%6%3%4%7%n6%6%7%6%6%5%5%5%5%6%5%development of new

talent
417409437434711810826714016518887205156209228278267545None

13%18%29%36%30%27%33%28%28%24%22%25%22%24%23%25%23%40%abde23%29%bdef
fghghijksv

x

 Page 302
PSB Study (QS1069 - 200711)

Q.6a Top 3 most valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 31 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

8760503562155Programmes that bring
10%7%10%u14%au7%8%the nation together for

a shared viewing
experience

6872302876147Reflects the diversity
8%9%6%11%w8%8%of the UK

6073213274134Provision of regional
7%9%4%12%auw8%w7%kwprogrammes and content

(including news)
4759351348105Features people like me
5%7%7%5%5%6%and the places I know

4652291946102Encourages the
5%6%6%8%5%5%development of new

talent
26517916648264545None
30%x22%34%uv19%28%v29%bdef

ghijksv
x
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PSB Study (QS1069 - 200711)

Q.6a Top 3 most valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 31 

Q.6B LEAST 3 BENEFITS FAMILY AND FRIENDS
ProgrammProgramm

Programmes thates that
es thatbringI canProgrammA wide
helps tothewatches withProvisiorange ofA wide
understanationwith andnewn ofhigh-range of
nd whattogethertalkProgrammideasEncouragFeaturesregionalqualitydifferenServices
is goingfor aaboutes whichProgrammandes thepeopleReflectsprogrammprogrammt typeswhich

on insharedwith myreflectes thatdifferendevelopmlike methees andTrustedes forofHigh-are
theviewingfamilyUK lifemake metent ofand thediversitcontentandchildrenprogrammqualityavailabl

worldexperienandandstop andapproachnewplaces Iy of the(includiaccuratemade ines forproductie to
NonetodaycefriendsvaluesthinkestalentknowUKng news)UK newsthe UKthemonseveryoneTotal

(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
45778178107115111106242179191159101203921241051851Unweighted Base
45178*168106*107*109*103*228184180168103*21292*126107*1851Weighted Base

15030675342463183736547-109415139464Trusted and accurate UK
33%af39%af40%afg50%afghj40%af42%afg30%f36%af39%afg36%af28%f-51%abfghi44%afg41%afg36%af25%fnews

kqjkoq
982844-423629835972563374263025359Programmes that I can
22%n36%anq26%an-39%abcnoq33%anq28%an36%abcno32%anq40%abcno33%anq32%anq35%anq28%n24%n23%n19%nwatch with and talk

qqabout with my family and
friends

96-4436302525756244381959224331311Programmes that helps to
21%ap-26%ap34%afpq28%ap23%p25%p33%afgpq34%afgpq24%ap23%p19%p28%ap23%p34%afpq29%ap17%punderstand what is going

on in the world today
12619432926252761445134265116-25310High-quality productions
28%ac25%c26%ac28%ac24%c23%c27%ac27%ac24%ac28%ac20%c25%ac24%ac17%c-24%c17%c
941127231822244849373727552023-257Services which are
21%ab14%b16%b22%ab17%b20%b24%ab21%ab26%abop20%ab22%ab26%ab26%abop21%b18%b-14%bavailable to everyone
77143722202622363733342241-2626234A wide range of
17%ad18%d22%ad21%ad19%d24%ad22%ad16%d20%ad18%ad20%ad22%ad19%ad-20%ad25%ad13%ddifferent types of

programmes for them
701538152526204930353825-151925223A wide range of high-
16%e20%e23%ae14%e23%ae24%ae19%ae21%ae17%e19%ae22%ae24%ae-16%e15%e24%ae12%equality programmes for

children made in the UK
51142728-1730503139322130202717197Programmes which reflect
11%m19%am16%m27%aemoq-16%m29%abeil22%amq17%am21%amq19%amq21%amq14%m21%amq21%amq16%m11%mUK life and values

moq
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PSB Study (QS1069 - 200711)

Q.6a Top 3 most valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p/q
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 31 

Q.6B LEAST 3 BENEFITS FAMILY AND FRIENDS
ProgrammProgramm

Programmes thates that
es thatbringI canProgrammA wide
helps tothewatches withProvisiorange ofA wide
understanationwith andnewn ofhigh-range of
nd whattogethertalkProgrammideasEncouragFeaturesregionalqualitydifferenServices
is goingfor aaboutes whichProgrammandes thepeopleReflectsprogrammprogrammt typeswhich

on insharedwith myreflectes thatdifferendevelopmlike methees andTrustedes forofHigh-are
theviewingfamilyUK lifemake metent ofand thediversitcontentandchildrenprogrammqualityavailabl

worldexperienandandstop andapproachnewplaces Iy of the(includiaccuratemade ines forproductie to
NonetodaycefriendsvaluesthinkestalentknowUKng news)UK newsthe UKthemonseveryoneTotal

(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
45778178107115111106242179191159101203921241051851Unweighted Base
45178*168106*107*109*103*228184180168103*21292*126107*1851Weighted Base

5817351721-20333630261533121922191Programmes that make me
13%l22%al21%alq16%l20%al-20%al14%l20%al16%al16%l15%l16%al13%l15%l20%al10%lstop and think
591538142218-242823322022181923179Programmes with new
13%k19%ak23%aehjk13%k20%aejk16%ak-11%k15%ak13%k19%aejk20%aejk10%k19%ak15%k22%aejkq10%kideas and different

qapproaches
3515-14121324392629331821222716155Programmes that bring
8%o19%aoq-13%o11%o12%o23%aelmo17%aoq14%aoq16%aoq20%aeoq17%aoq10%o24%aelmo21%aeoq15%aoq8%othe nation together for

qqa shared viewing
experience

441025122013112522-291526201712147Reflects the diversity
10%h13%h15%ah12%h19%ahq12%h10%h11%h12%h-17%ahq14%ah12%h21%ahjq14%ah11%h8%hof the UK
321524189129292325-1627202214134Provision of regional
7%g19%agq14%agq17%agq9%g11%g9%g13%agq12%ag14%agq-16%agq13%agq22%agkmq17%agq14%ag7%gprogrammes and content

(including news)
34151568141319-17141715101511105Features people like me
8%i19%aegijm9%i6%i8%i13%ai12%ai8%i-9%i9%i16%aeijnq7%i11%ai12%ai10%i6%iand the places I know

noq
2751711131310-13172115247158102Encourages the
6%j6%j10%aj11%aj12%ajq12%ajq9%j-7%j9%aj13%ajq14%ajq11%ajq8%j12%ajq8%j5%jdevelopment of new

talent
----------------545None
----------------29%bcdefg

hijklmnop
q
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Q.6a Top 3 most valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p/q
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 32 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
404251396264144207185185184215133625363692151957126031315Unweighted Base
3662544152729613421519222025513460*4454122551947075991306Weighted Base

54478443122336334048221471724836120108228Encourages the
15%19%20%16%13%17%17%17%18%19%16%24%16%18%19%19%17%18%17%development of new

talent
46388048162244331932291682523245111101212A wide range of high-
12%15%19%s18%17%k16%k20%jk17%k9%13%22%jk27%ajk18%f13%13%23%aef16%17%16%kquality programmes for

children made in the UK
4036674171628282839307515639389391184Features people like me
11%14%16%s15%8%12%13%15%13%15%o23%akmno12%12%14%15%19%g13%15%14%oand the places I know
474057371521312524341813674834319486180Reflects the diversity
13%16%14%14%15%15%15%13%11%13%13%21%15%12%13%16%13%14%14%of the UK
37296142142135152335178713835267692168Programmes that bring
10%11%15%15%15%16%l16%l8%10%14%13%14%16%f9%14%13%11%15%c13%the nation together for

a shared viewing
experience

4635582961726322537196495737259375168Provision of regional
13%14%14%11%7%13%12%16%o11%15%o14%10%11%14%15%13%13%12%13%oprogrammes and content

(including news)
313040257710262129188234829266858126High-quality productions
8%12%10%9%7%5%5%14%mn10%11%mn13%mn14%mn5%12%g11%g13%g10%10%10%gmn

34144022101013141619179343119265751109Programmes that make me
9%5%10%8%11%8%6%8%7%7%13%15%m8%7%7%13%afg8%9%8%stop and think

2125372410719102522113373422144958107Services which are
6%10%9%9%11%6%9%5%11%8%8%6%8%8%8%7%7%10%8%available to everyone

2715491661014161916196303516255551107Programmes which reflect
7%6%12%apr6%6%7%7%8%9%6%14%ajmo11%7%9%6%13%aeg8%9%8%UK life and values

3417361951218152318121363818134659106Programmes that I can
9%6%9%7%6%9%9%8%10%7%9%2%8%9%7%7%7%10%c8%watch with and talk

about with my family and
friends

322926166913211423152273523175845103Trusted and accurate UK
9%11%pq6%6%6%6%6%11%6%9%11%4%6%9%9%9%8%7%8%news
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Q.6b Least 3 valuable benefits for family and friends
Base: All who value any friends/family

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 32 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
404251396264144207185185184215133625363692151957126031315Unweighted Base
3662544152729613421519222025513460*4454122551947075991306Weighted Base

311935187414151824136253424205844103Programmes with new
8%7%8%7%7%3%7%8%n8%n10%n10%n10%n6%8%10%10%8%7%8%nideas and different

approaches
23203415291319102214523282219484592A wide range of
6%8%8%5%2%7%o6%10%o4%9%o11%ko8%5%7%9%10%g7%7%7%odifferent types of

programmes for them
26242076314814189524221814403878Programmes that helps to
7%p9%pq5%3%7%2%7%4%6%7%6%9%n5%5%7%7%6%6%6%punderstand what is going

on in the world today
149881179740518364848333121741498345254197451None
41%aq35%28%36%42%hi38%hi39%hi34%38%hi33%24%20%39%d36%d33%d23%36%33%35%dhiq
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Q.6b Least 3 valuable benefits for family and friends
Base: All who value any friends/family

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 32 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9751652403402241023771484646556601315Unweighted Base
931180267375233106*2661665366206861306Weighted Base

16124566742204223101102126228Encourages the
17%13%21%18%18%19%16%14%19%16%18%17%development of new

talent
178191934263049208884128212A wide range of high-
19%ijk10%7%9%11%28%adeh18%h12%16%14%19%c16%ijquality programmes for

children made in the UK
137124148302432237676109184Features people like me
15%k7%15%k13%13%23%adfh12%14%14%12%16%14%kand the places I know

13722354430204222658794180Reflects the diversity
15%12%13%12%13%19%16%14%12%14%14%14%of the UK

134132834231641167266103168Programmes that bring
14%ik7%10%9%10%16%16%10%13%11%15%c13%the nation together for

a shared viewing
experience

11618405130162531668187168Provision of regional
13%10%15%14%13%15%9%19%f12%13%13%13%programmes and content

(including news)
8819283818141814636166126High-quality productions
9%11%11%10%8%14%f7%8%12%f10%10%10%

7813213015142213454761109Programmes that make me
8%7%8%8%6%13%8%8%8%8%9%8%stop and think

721827351092115524661107Services which are
8%10%10%9%4%9%8%9%10%h7%9%8%havailable to everyone

7916182720171914364265107Programmes which reflect
9%9%7%7%9%16%adf7%9%7%7%9%8%UK life and values

7217273413102411475056106Programmes that I can
8%9%10%9%6%10%9%6%9%8%8%8%watch with and talk

about with my family and
friends
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Q.6b Least 3 valuable benefits for family and friends
Base: All who value any friends/family

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 32 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

9751652403402241023771484646556601315Unweighted Base
931180267375233106*2661665366206861306Weighted Base

7312223021101614426142103Trusted and accurate UK
8%7%8%8%9%9%6%9%8%10%b6%8%news

7610232719121710464953103Programmes with new
8%6%9%7%8%12%6%6%9%8%8%8%ideas and different

approaches
681515241111121741434992A wide range of
7%8%6%6%5%11%f4%10%f8%7%7%7%different types of

programmes for them
56101822161015928502878Programmes that helps to
6%6%7%6%7%9%6%5%5%8%b4%6%understand what is going

on in the world today
306769714595189661181237214451None
33%43%l36%39%41%g17%36%g37%g34%g38%b31%35%g
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PSB Study (QS1069 - 200711)

Q.6b Least 3 valuable benefits for family and friends
Base: All who value any friends/family

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 32 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

5117288447851311711981315Unweighted Base
46574781*43052397*12091306Weighted Base

841277809313216228Encourages the
18%17%9%19%18%13%18%17%development of new

talent
7511513687310202212A wide range of high-
16%15%17%16%14%10%17%16%quality programmes for

children made in the UK
621011458668176184Features people like me
13%13%17%13%13%9%15%14%and the places I know
631027537717163180Reflects the diversity
14%14%9%12%15%18%13%14%of the UK
64901259609159168Programmes that bring
14%12%15%14%12%10%13%13%the nation together for

a shared viewing
experience

63891256678160168Provision of regional
14%12%15%13%13%8%13%13%programmes and content

(including news)
4175836546120126High-quality productions
9%10%10%8%10%6%10%10%

3656636407101109Programmes that make me
8%8%8%8%8%7%8%8%stop and think

426493846998107Services which are
9%9%11%9%9%9%8%8%available to everyone

3756835314102107Programmes which reflect
8%7%10%8%6%4%8%8%UK life and values

3863734465100106Programmes that I can
8%9%9%8%9%6%8%8%watch with and talk

about with my family and
friends

336162748796103Trusted and accurate UK
7%8%7%6%9%7%8%8%news

 Page 310
PSB Study (QS1069 - 200711)

Q.6b Least 3 valuable benefits for family and friends
Base: All who value any friends/family

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 32 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

5117288447851311711981315Unweighted Base
46574781*43052397*12091306Weighted Base

495254143894103Programmes with new
11%g7%6%10%8%9%8%8%ideas and different

approaches
24546204148892A wide range of
5%7%8%5%8%4%7%7%different types of

programmes for them
31342302757378Programmes that helps to
7%5%2%7%5%5%6%6%understand what is going

on in the world today
1552753114818546405451None
33%37%38%34%35%48%ab33%35%
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Q.6b Least 3 valuable benefits for family and friends
Base: All who value any friends/family

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 32 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
1312150115010317043871921531188910196134291315Unweighted Base
1**4**13**182110740*11761*92*22118114095*119*96*11925**1306Weighted Base

1-1212041126614403022111814297228Encourages the
100%-6%11%18%o28%adef22%10%15%18%17%16%12%15%14%25%afk27%17%development of new

ghjktalent
-3219190420101645292172312197212A wide range of high-
-69%13%10%17%o10%17%f16%17%20%fm16%15%7%19%f13%16%30%16%fquality programmes for

children made in the UK
--1151686197114724148266141184Features people like me
--11%8%15%o14%16%d12%12%21%acd13%10%9%22%adfg6%12%5%14%doand the places I know

fg
-111316662351841141651611179180Reflects the diversity
-32%6%7%15%o15%f20%afh7%19%fh18%fh8%12%5%13%11%14%f38%14%foof the UK
--21415481551828201761515155168Programmes that bring
--13%8%14%20%afh13%9%20%f13%11%12%6%13%16%f12%18%13%the nation together for

a shared viewing
experience

---2114521391735161742216151168Provision of regional
---12%13%5%11%15%f19%fhm16%fm9%12%f4%19%fhm16%fm13%f5%13%fmprogrammes and content

(including news)
-3-21105318532915142151011*126High-quality productions
-68%-11%10%8%f16%afj9%3%13%fj8%10%f2%13%fj10%f9%f2%10%f
--1159041126201711417764109Programmes that make me
--9%8%8%9%9%4%7%9%10%8%4%14%cf7%5%18%8%stop and think
-2-11941565251273219103107Services which are
-37%-6%9%3%4%10%5%11%flm7%5%3%17%afghjl10%9%10%8%available to everyone

m
-118985124717615-811139107Programmes which reflect
-31%6%4%9%13%fh11%fh6%f7%f7%f4%11%fh-7%f11%fh11%fh36%8%fUK life and values
---109638-52017741911111106Programmes that I can
---5%9%7%k6%-6%9%9%5%4%16%afgjkl12%k9%k4%8%watch with and talk

about with my family and
friends
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Q.6b Least 3 valuable benefits for family and friends
Base: All who value any friends/family

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 32 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
1312150115010317043871921531188910196134291315Unweighted Base
1**4**13**182110740*11761*92*22118114095*119*96*11925**1306Weighted Base

--3148829862121441279-103Trusted and accurate UK
--20%8%8%6%7%14%g6%10%g12%g3%4%10%g7%7%-8%news
-127915821027118496113103Programmes with new
-31%15%4%8%12%f7%3%11%12%6%5%4%7%7%9%14%8%ideas and different

approaches
---15742125114171031369-92A wide range of
---8%7%5%10%fj8%1%6%9%j7%3%11%j7%7%-7%different types of

programmes for them
-11166214151121916511278Programmes that helps to
-32%5%9%6%3%4%2%6%5%11%afil6%2%5%5%9%f10%6%understand what is going

mon in the world today
--58635914412728586360642630346451None
--38%47%an32%35%e36%e44%ei30%26%35%e43%cei67%acde22%31%29%24%35%ei

ghijklm
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PSB Study (QS1069 - 200711)

Q.6b Least 3 valuable benefits for family and friends
Base: All who value any friends/family

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 32 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

25771022811839242802896644086255212705915626807973929231315Unweighted Base
27**73*101377*1759262432747024315805673056375226317684138931306Weighted Base

413179936161345412878104105631219111813764164228Encourages the
16%18%18%12%20%17%14%20%18%18%18%18%21%19%17%19%18%15%18%17%development of new

talent
413153927142435694631148854999810613259153212A wide range of high-

13%17%15%12%15%15%18%21%l13%15%20%16%18%16%19%17%17%14%17%16%quality programmes for
children made in the UK

6415151914026459662809757111698811157127184Features people like me
22%6%15%s7%11%15%11%16%14%14%14%17%19%17%13%14%14%14%14%14%and the places I know
613132623128392810256868251100769911843137180Reflects the diversity

21%18%13%8%13%14%16%10%14%13%15%15%17%c16%c15%16%c15%c11%15%c14%of the UK
61512210201252842876084744775728511141128168Programmes that bring

23%21%r12%13%11%13%11%15%12%14%14%13%15%c12%14%14%14%c10%14%c13%the nation together for
a shared viewing
experience

611115618118343482537378348565749256112168Provision of regional
23%15%11%7%10%13%14%13%12%12%13%14%11%13%13%12%12%14%12%13%programmes and content

(including news)
512945139219247554407431743949624581126High-quality productions

18%16%9%6%8%10%8%9%11%13%j7%13%j10%12%def8%8%8%11%9%10%
-11825207320146940304830544951544266109Programmes that make me
-15%8%6%12%8%8%5%10%m9%j5%8%j10%8%9%8%7%10%7%8%jstop and think
36845187725156140474432494651653671107Services which are

11%8%8%6%10%8%10%6%9%9%8%8%11%8%9%8%8%9%8%8%available to everyone
47834128017245737425335625449564066107Programmes which reflect

15%10%8%5%7%9%7%9%8%9%7%9%12%bd10%10%8%7%10%7%8%UK life and values
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PSB Study (QS1069 - 200711)

Q.6b Least 3 valuable benefits for family and friends
Base: All who value any friends/family

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 32 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
6366412901917151315Unweighted Base
6326343172086751306Weighted Base

1101145246114228Encourages the
17%18%16%22%17%17%development of new

talent
83126474099212A wide range of high-
13%20%y15%19%15%16%quality programmes for

children made in the UK
8592543485184Features people like me
14%15%17%16%13%14%and the places I know
9682402795180Reflects the diversity
15%13%13%13%14%14%of the UK
6896382294168Programmes that bring
11%15%y12%11%14%13%the nation together for

a shared viewing
experience

6992432582168Provision of regional
11%14%13%12%12%13%programmes and content

(including news)
6953272471126High-quality productions
11%8%9%11%11%10%
4956301752109Programmes that make me
8%9%10%8%8%8%jstop and think

4858261462107Services which are
8%9%8%7%9%8%available to everyone

4857351352107Programmes which reflect
8%9%11%6%8%8%UK life and values
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Q.6b Least 3 valuable benefits for family and friends
Base: All who value any friends/family

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 32 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

25771022811839242802896644086255212705915626807973929231315Unweighted Base
27**73*101377*1759262432747024315805673056375226317684138931306Weighted Base

-7824167722255438464728453936583373106Programmes that I can
-10%8%5%9%8%9%9%8%9%8%8%9%7%8%6%7%8%8%8%watch with and talk

about with my family and
friends

2117910136512186337344924543747513766103Trusted and accurate UK
6%16%ar8%14%7%7%5%6%9%9%6%9%8%8%7%7%7%9%7%8%news
26762117417225631455128605159672974103Programmes with new
8%8%7%3%7%8%7%8%8%7%8%9%9%9%10%9%9%7%8%8%ideas and different

approaches
2367115621421444036421747273746375692A wide range of
8%4%7%1%8%q7%6%8%6%9%6%7%6%7%5%6%6%9%f6%7%qdifferent types of

programmes for them
1252211481412412826301230253033413778Programmes that helps to
5%3%5%2%7%5%6%4%6%6%4%5%4%5%5%5%4%10%abdef4%6%understand what is going

ghon in the world today
7213614164315809625013820718291208175219270148304451None

26%28%36%53%aop36%34%33%35%36%32%36%32%30%33%33%35%35%36%34%35%
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Q.6b Least 3 valuable benefits for family and friends
Base: All who value any friends/family

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 32 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
6366412901917151315Unweighted Base
6326343172086751306Weighted Base

4757191760106Programmes that I can
7%9%6%8%9%8%watch with and talk

about with my family and
friends

5645251557103Trusted and accurate UK
9%7%8%7%8%8%news

4162232743103Programmes with new
6%10%y7%13%au6%8%ideas and different

approaches
434328223592A wide range of
7%7%9%11%u5%7%qdifferent types of

programmes for them
443225122978Programmes that helps to
7%5%8%u6%4%6%understand what is going

on in the world today
23119911063246451None
37%31%35%30%36%35%
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Q.6b Least 3 valuable benefits for family and friends
Base: All who value any friends/family

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 32 

Q.6A TOP 3 BENEFITS FAMILY AND FRIENDS
ProgrammProgramm

Programmes thates that
es thatbringI canProgrammA wide
helps tothewatches withProvisiorange ofA wide
understanationwith andnewn ofhigh-range of
nd whattogethertalkProgrammideasEncouragFeaturesregionalqualitydifferenServices
is goingfor aaboutes whichProgrammandes thepeopleReflectsprogrammprogrammt typeswhich

on insharedwith myreflectes thatdifferendevelopmlike methees andTrustedes forofHigh-are
theviewingfamilyUK lifemake metent ofand thediversitcontentandchildrenprogrammqualityavailabl

worldexperienandandstop andapproachnewplaces Iy of the(includiaccuratemade ines forproductie to
NonetodaycefriendsvaluesthinkestalentknowUKng news)UK newsthe UKthemonseveryoneTotal

(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
-3131523411951951771001001451454712372563232651315Unweighted Base
-**311155359197191179102*105*1471344642232343102571306Weighted Base

-753983503324-1925298349366148228Encourages the
-24%adjk25%adjk23%adjk26%adfjk17%j13%j-18%j17%j21%j18%j22%jk15%j20%j19%j17%jdevelopment of new

talent
-59217430332224152627109-415155212A wide range of high-
-19%e14%e21%ek15%e17%e12%e24%ek15%e18%e20%e23%acekm-17%e16%e21%ek16%equality programmes for

ochildren made in the UK
-62265931362813-22237330374449184Features people like me
-20%ai17%i16%i16%i19%i16%i12%i-15%i17%i16%i14%i16%i14%i19%i14%iand the places I know
-4429723930231717-256535335137180Reflects the diversity
-14%h19%h20%afh20%ah15%h13%h17%h16%h-19%h14%h16%h14%h16%h14%h14%hof the UK
-44-44273538171525246738374327168Programmes that bring
-14%o-12%o14%o18%bo21%abcfn16%o14%o17%o18%o14%o17%o16%o14%o11%o13%othe nation together for

oa shared viewing
experience

-383356322632211429-4738343437168Provision of regional
-12%g21%acfgp16%fg16%fg14%g18%fg21%acfgp14%g19%acfg-10%g17%fg15%g11%g14%g13%gprogrammes and content

(including news)
-43273027191915151722511926-23126High-quality productions
-14%cn17%abcen8%c13%c10%c10%c15%c15%c12%c16%abcen11%c8%c11%c-9%c10%c
-25133617-18131413124626262522109Programmes that make me
-8%l8%l10%l9%l-10%l13%l13%l9%l9%l10%l12%l11%l8%l8%l8%lstop and think
-311625172223811121439252625-107Services which are
-10%b10%b7%b9%b11%b13%abn8%b10%b8%b11%b8%b11%b11%b8%b-8%bavailable to everyone
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Q.6b Least 3 valuable benefits for family and friends
Base: All who value any friends/family

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p/q
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 32 

Q.6A TOP 3 BENEFITS FAMILY AND FRIENDS
ProgrammProgramm

Programmes thates that
es thatbringI canProgrammA wide
helps tothewatches withProvisiorange ofA wide
understanationwith andnewn ofhigh-range of
nd whattogethertalkProgrammideasEncouragFeaturesregionalqualitydifferenServices
is goingfor aaboutes whichProgrammandes thepeopleReflectsprogrammprogrammt typeswhich

on insharedwith myreflectes thatdifferendevelopmlike methees andTrustedes forofHigh-are
theviewingfamilyUK lifemake metent ofand thediversitcontentandchildrenprogrammqualityavailabl

worldexperienandandstop andapproachnewplaces Iy of the(includiaccuratemade ines forproductie to
NonetodaycefriendsvaluesthinkestalentknowUKng news)UK newsthe UKthemonseveryoneTotal

(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
-3131523411951951771001001451454712372563232651315Unweighted Base
-**311155359197191179102*105*1471344642232343102571306Weighted Base

-301242-21221382094225202618107Programmes which reflect
-10%m8%m12%m-11%m12%m13%m8%m13%am7%m9%m11%m9%m8%m7%m8%mUK life and values
-3614-28171411612185315222923106Programmes that I can
-12%n9%n-14%aein9%n8%n11%n6%n8%n13%n11%an7%n9%n9%n9%n8%nwatch with and talk

about with my family and
friends

-19183321152015171516-25222627103Trusted and accurate UK
-6%f12%f9%f11%f8%f11%f15%afp16%afp10%f12%f-11%f10%f8%f10%f8%fnews
-2524293020-10131193120222724103Programmes with new
-8%k15%afghkn8%k15%acfghk11%k-9%k12%k7%k7%k7%k9%k10%k9%k9%k8%kideas and different

pnpapproaches
-22222620121871020204115-162092A wide range of
-7%d14%acdeln7%d10%d6%d10%d7%d10%d13%acdel15%abcde9%d7%d-5%d8%d7%ddifferent types of

pnplnpprogrammes for them
--15281417155151015301514191178Programmes that helps to
--10%bp8%p7%p9%p8%p5%p14%abcdfj7%p11%abp7%p7%p6%p6%p4%p6%punderstand what is going

pon in the world today
-96359851585927344432150707712694451None
-31%22%27%26%31%33%27%32%30%24%32%o31%33%o41%efghj37%gmno35%gmno

lmnop
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Q.6b Least 3 valuable benefits for family and friends
Base: All who value any friends/family

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p/q
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 33 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

54478443122336334048221471724836120108228Encourages the
10%12%15%s12%7%12%12%12%13%14%o12%18%o11%13%14%14%13%12%12%odevelopment of new

talent
46388048162244331932291682523245111101212A wide range of high-
9%10%14%s13%s10%11%14%k12%k6%9%16%jk20%ajko12%9%9%18%aefg12%11%11%kquality programmes for

children made in the UK
4036674171628282839307515639389391184Features people like me
8%9%12%s11%4%8%9%11%o9%11%o17%akmno9%8%10%11%15%ag10%10%10%oand the places I know

474057371521312524341813674834319486180Reflects the diversity
9%10%10%10%9%10%10%9%8%10%10%16%k10%8%10%12%10%10%10%of the UK

37296142142135152335178713835267692168Programmes that bring
7%7%11%s12%s9%11%l11%l6%7%10%10%11%10%f7%10%10%8%10%9%the nation together for

a shared viewing
experience

4635582961726322537196495737259375168Provision of regional
9%9%10%8%4%9%o8%12%o8%11%o11%o8%7%10%11%10%10%8%9%oprogrammes and content

(including news)
313040257710262129188234829266858126High-quality productions
6%8%7%7%4%3%3%10%mno7%8%mn10%mno10%mn3%8%g8%g10%g7%6%7%gmn

34144022101013141619179343119265751109Programmes that make me
6%3%7%r6%6%5%4%5%5%5%10%m11%m5%5%5%10%afg6%6%6%stop and think

2125372410719102522113373422144958107Services which are
4%6%6%7%6%4%6%4%8%6%6%4%5%6%6%5%5%7%6%available to everyone

2715491661014161916196303516255551107Programmes which reflect
5%4%9%aprs5%4%5%5%6%6%5%11%ajmno8%4%6%5%10%aeg6%6%6%UK life and values

3417361951218152318121363818134659106Programmes that I can
6%4%6%5%3%6%6%6%8%5%7%2%5%7%5%5%5%7%6%watch with and talk

about with my family and
friends

322926166913211423152273523175845103Trusted and accurate UK
6%7%5%4%4%4%4%8%5%7%8%3%4%6%7%7%6%5%6%news
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Q.6b Least 3 valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 33 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

311935187414151824136253424205844103Programmes with new
6%5%6%5%4%2%5%6%n6%n7%n8%n8%n4%6%7%g8%g6%5%6%nideas and different

approaches
23203415291319102214523282219484592A wide range of
4%5%6%4%1%5%o4%7%o3%6%o8%ko6%o3%5%6%g7%g5%5%5%odifferent types of

programmes for them
26242076314814189524221814403878Programmes that helps to
5%p6%p4%2%4%2%5%3%5%5%n5%7%n4%4%5%5%4%4%4%understand what is going

on in the world today
3162252711851091131811391701757632403309175108507490996None
59%apq57%q48%51%66%ahi58%hi58%hi52%56%hi51%43%40%60%ade54%d51%42%53%55%54%dhiq

jkl
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Q.6b Least 3 valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 33 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

16124566742204223101102126228Encourages the
12%10%16%13%14%14%10%10%14%11%14%12%development of new

talent
178191934263049208884128212A wide range of high-
13%ijk7%5%7%9%21%adefh11%8%12%9%14%c11%ijquality programmes for

children made in the UK
137124148302432237676109184Features people like me
10%k5%12%k9%10%17%adfh8%10%10%8%12%c10%kand the places I know

13722354430204222658794180Reflects the diversity
10%9%10%9%10%14%10%9%9%9%10%10%of the UK

134132834231641167266103168Programmes that bring
10%k5%8%7%7%12%10%7%10%7%11%c9%the nation together for

a shared viewing
experience

11618405130162531668187168Provision of regional
9%7%11%10%10%11%f6%13%f9%9%9%9%fprogrammes and content

(including news)
8819283818141814636166126High-quality productions
7%8%8%8%6%10%f4%6%8%f7%7%7%f

7813213015142213454761109Programmes that make me
6%5%6%6%5%10%5%6%6%5%7%6%stop and think

721827351092115524661107Services which are
5%7%8%7%3%7%5%6%7%h5%7%6%available to everyone

7916182720171914364265107Programmes which reflect
6%7%5%5%7%12%adf4%6%5%5%7%c6%UK life and values

7217273413102411475056106Programmes that I can
5%7%8%7%4%7%6%4%6%5%6%6%watch with and talk

about with my family and
friends

7312223021101614426142103Trusted and accurate UK
5%5%6%6%7%7%4%6%6%7%5%6%news
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Q.6b Least 3 valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 33 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

7610232719121710464953103Programmes with new
6%4%6%5%6%9%f4%4%6%5%6%6%ideas and different

approaches
681515241111121741434992A wide range of
5%6%4%5%4%8%f3%7%f6%f5%5%5%fdifferent types of

programmes for them
56101822161015928502878Programmes that helps to
4%4%5%4%5%7%4%4%4%5%b3%4%understand what is going

on in the world today
71914618427716752254134389541456996None
54%59%52%55%55%g37%60%adg56%g52%g59%ab49%54%bg
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Q.6b Least 3 valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 33 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

841277809313216228Encourages the
12%13%7%13%13%7%13%c12%cdevelopment of new

talent
7511513687310202212A wide range of high-
11%12%13%11%10%6%12%c11%cquality programmes for

children made in the UK
621011458668176184Features people like me
9%10%13%9%10%5%10%c10%cand the places I know

631027537717163180Reflects the diversity
9%10%7%9%11%10%10%10%of the UK

64901259609159168Programmes that bring
9%9%12%10%9%5%9%9%the nation together for

a shared viewing
experience

63891256678160168Provision of regional
9%9%11%9%10%4%10%c9%cprogrammes and content

(including news)
4175836546120126High-quality productions
6%8%7%6%8%3%7%7%

3656636407101109Programmes that make me
5%6%6%6%6%4%6%6%stop and think

426493846998107Services which are
6%6%8%6%7%5%6%6%available to everyone

3756835314102107Programmes which reflect
5%6%8%6%4%2%6%c6%UK life and values

3863734465100106Programmes that I can
6%6%7%5%7%3%6%6%watch with and talk

about with my family and
friends

336162748796103Trusted and accurate UK
5%6%5%4%7%4%6%6%news
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Q.6b Least 3 valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 33 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

495254143894103Programmes with new
7%5%4%7%6%5%6%6%ideas and different

approaches
24546204148892A wide range of
3%5%e6%3%6%eh2%5%5%different types of

programmes for them
31342302757378Programmes that helps to
5%3%2%5%4%3%4%4%understand what is going

on in the world today
36752455343359123873996None
54%53%53%55%52%71%ab52%54%
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Q.6b Least 3 valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 33 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

1-1212041126614403022111814297228Encourages the
37%-4%9%13%27%abcd17%fjk6%8%15%f12%11%7%12%11%16%fjk10%12%development of new

efghijktalent
l

-3219190420101645292172312197212A wide range of high-
-48%11%8%12%9%13%f10%9%17%af12%f10%4%15%f10%10%f11%11%fquality programmes for

children made in the UK
--1151686197114724148266141184Features people like me
--9%6%11%o14%bdfg12%bdf8%7%17%abcd10%b7%5%18%abcdfg5%8%2%10%band the places I know

fghjhj
-111316662351841141651611179180Reflects the diversity
-22%4%5%10%o14%fhk15%afghk5%11%f15%afg6%8%3%11%f9%9%f14%fh10%fof the UK

hk
--21415481551828201761515155168Programmes that bring
--11%6%10%20%abce9%f6%11%f10%f8%9%4%10%f12%f8%7%9%fthe nation together for

fghikla shared viewing
experience

---2114521391735161742216151168Provision of regional
---9%9%5%8%f10%f10%bf13%bfh7%9%f2%15%abfhm13%bf8%f2%9%bfprogrammes and content

m(including news)
-3-21105318532915142151011*126High-quality productions
-47%-8%7%8%bfj11%abfj6%2%11%abfj6%f7%fj1%11%bfj8%bfj6%f1%7%fj
--1159041126201711417764109Programmes that make me
--8%6%6%9%cf7%2%4%7%7%5%3%11%acfjk5%3%7%6%stop and think
-2-11941565251273219103107Services which are
-26%-5%6%3%3%7%3%9%fgjl5%3%2%14%abcfgh7%f6%4%6%available to everyone

jlm
-118985124717615-811139107Programmes which reflect
-22%4%3%6%12%afhij8%fh4%f4%f6%f3%7%fh-5%f9%fh7%f13%afhj6%fUK life and values

k
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Q.6b Least 3 valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 33 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

---109638-52017741911111106Programmes that I can
---4%6%7%k5%-3%7%k7%k4%2%13%abcfgj9%fk6%k1%6%watch with and talk

klabout with my family and
friends

--3148829862121441279-103Trusted and accurate UK
--16%6%6%6%b6%b9%bfg4%8%bfg9%bfg2%2%8%bfg5%5%-6%news
-127915821027118496113103Programmes with new
-22%12%3%6%12%afghk5%2%6%10%afgh4%4%3%6%5%6%5%6%ideas and different

lkapproaches
---15742125114171031369-92A wide range of
---6%5%4%bj8%bfj5%1%5%j7%bfj5%2%9%bfj5%j5%j-5%jdifferent types of

programmes for them
-11166214151121916511278Programmes that helps to
-22%4%6%4%3%3%1%3%4%9%afl4%1%4%4%6%f4%4%understand what is going

on in the world today
22814983416825810210612412512554609847996None

63%30%50%61%n53%37%52%eim63%eim61%dei39%51%eim61%dei80%acde37%48%54%eim71%acd54%eim
mmghijklmehilm
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Q.6b Least 3 valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 33 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

413179936161345412878104105631219111813764164228Encourages the
14%15%13%8%14%13%9%14%13%14%14%14%16%c14%c13%c14%c14%c9%14%c12%development of new

talent
413153927142435694631148854999810613259153212A wide range of high-

11%14%11%8%11%11%12%15%l10%11%15%ak12%14%c12%15%c13%c13%c8%13%c11%quality programmes for
children made in the UK

6415151914026459662809757111698811157127184Features people like me
19%5%11%4%8%11%q7%12%n10%11%11%13%a14%ac13%ac10%10%11%8%11%10%and the places I know
613132623128392810256868251100769911843137180Reflects the diversity

18%15%9%5%9%10%11%7%10%10%12%11%13%c12%c11%c12%c12%c6%12%c10%cof the UK
61512210201252842876084744775728511141128168Programmes that bring

20%17%ar9%8%8%10%8%11%9%11%11%10%12%c9%c11%c10%c11%c6%11%c9%cthe nation together for
a shared viewing
experience

611115618118343482537378348565749256112168Provision of regional
20%12%8%5%7%9%10%9%8%9%10%10%9%10%10%9%9%8%10%9%programmes and content

(including news)
512945139219247554407431743949624581126High-quality productions

15%13%ar7%4%5%7%5%6%8%9%j5%10%aj8%9%ef6%6%6%7%7%7%
-11825207320146940304830544951544266109Programmes that make me
-13%ar6%4%8%6%5%4%7%m7%j4%6%8%6%7%6%5%6%6%6%stop and think
36845187725156140474432494651653671107Services which are

10%6%6%4%7%6%7%4%6%7%6%6%8%6%7%6%7%5%6%6%available to everyone
47834128017245737425335625449564066107Programmes which reflect

13%8%6%3%5%6%5%6%6%7%6%7%9%abd7%8%6%6%6%6%6%UK life and values
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Q.6b Least 3 valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 33 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

1101145246114228Encourages the
12%14%11%18%auw12%12%development of new

talent
83126474099212A wide range of high-
9%15%ay10%16%uw11%11%quality programmes for

children made in the UK
8592543485184Features people like me
10%11%11%13%9%10%and the places I know
9682402795180Reflects the diversity
11%10%8%11%10%10%cof the UK
6896382294168Programmes that bring
8%12%ay8%9%10%9%cthe nation together for

a shared viewing
experience

6992432582168Provision of regional
8%11%y9%10%9%9%programmes and content

(including news)
6953272471126High-quality productions
8%6%6%9%8%7%

4956301752109Programmes that make me
5%7%6%7%6%6%stop and think

4858261462107Services which are
5%7%5%5%7%6%available to everyone

4857351352107Programmes which reflect
5%7%7%5%5%6%UK life and values
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Q.6b Least 3 valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 33 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

-7824167722255438464728453936583373106Programmes that I can
-8%6%3%6%6%6%7%6%7%6%6%7%5%6%4%6%5%6%6%watch with and talk

about with my family and
friends

2117910136512186337344924543747513766103Trusted and accurate UK
5%13%ar6%9%5%5%3%5%6%n6%5%6%6%6%6%6%5%5%6%6%news
26762117417225631455128605159672974103Programmes with new
7%7%5%2%5%6%5%6%6%5%6%7%7%7%c8%c7%c7%c4%6%6%ideas and different

approaches
2367115621421444036421747273746375692A wide range of
7%3%5%1%6%q5%q4%6%5%7%5%6%4%6%4%4%5%5%5%5%qdifferent types of

programmes for them
1252211481412412826301230253033413778Programmes that helps to
5%2%4%2%5%4%4%3%4%5%3%4%3%4%4%4%3%6%bdeg3%4%understand what is going

on in the world today
113777084138663198204517278372370178413331428498426571996None
36%42%54%s70%aop55%52%55%53%53%49%50%49%45%49%49%51%50%62%abde49%54%bfgh

fghisvx
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Q.6b Least 3 valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 33 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

4757191760106Programmes that I can
5%7%4%6%6%6%watch with and talk

about with my family and
friends

5645251557103Trusted and accurate UK
6%6%5%6%6%6%news

4162232743103Programmes with new
5%8%y5%10%auw5%6%ideas and different

approaches
434328223592A wide range of
5%5%6%9%au4%5%qdifferent types of

programmes for them
443225122978Programmes that helps to
5%4%5%5%3%4%understand what is going

on in the world today
496379276111510996None
55%x47%57%v43%54%v54%bfgh

isvx
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Q.6b Least 3 valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 33 

Q.6A TOP 3 BENEFITS FAMILY AND FRIENDS
ProgrammProgramm

Programmes thates that
es thatbringI canProgrammA wide
helps tothewatches withProvisiorange ofA wide
understanationwith andnewn ofhigh-range of
nd whattogethertalkProgrammideasEncouragFeaturesregionalqualitydifferenServices
is goingfor aaboutes whichProgrammandes thepeopleReflectsprogrammprogrammt typeswhich

on insharedwith myreflectes thatdifferendevelopmlike methees andTrustedes forofHigh-are
theviewingfamilyUK lifemake metent ofand thediversitcontentandchildrenprogrammqualityavailabl

worldexperienandandstop andapproachnewplaces Iy of the(includiaccuratemade ines forproductie to
NonetodaycefriendsvaluesthinkestalentknowUKng news)UK newsthe UKthemonseveryoneTotal

(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
5363131523411951951771001001451454712372563232651851Unweighted Base
545311155359197191179102*105*1471344642232343102571851Weighted Base

-753983503324-1925298349366148228Encourages the
-24%adjkq25%adjkq23%adjkq26%adfjk17%jq13%jq-18%jq17%jq21%ajq18%ajq22%ajkq15%jq20%ajq19%ajq12%jqdevelopment of new

qtalent
-59217430332224152627109-415155212A wide range of high-
-19%aeq14%eq21%aekq15%eq17%aeq12%eq24%aekq15%eq18%aeq20%aeq23%acekm-17%aeq16%aeq21%aekq11%eqquality programmes for

oqchildren made in the UK
-62265931362813-22237330374449184Features people like me
-20%aiq17%aiq16%aiq16%aiq19%aiq16%aiq12%iq-15%iq17%aiq16%aiq14%iq16%aiq14%aiq19%aiq10%iqand the places I know
-4429723930231717-256535335137180Reflects the diversity
-14%ahq19%ahq20%afhq20%ahq15%ahq13%hq17%ahq16%hq-19%ahq14%ahq16%ahq14%hq16%ahq14%ahq10%hqof the UK
-44-44273538171525246738374327168Programmes that bring
-14%aoq-12%oq14%oq18%aboq21%abcfn16%aoq14%oq17%aoq18%aoq14%aoq17%aoq16%aoq14%aoq11%oq9%oqthe nation together for

oqa shared viewing
experience

-383356322632211429-4738343437168Provision of regional
-12%gq21%acfgp16%afgq16%afgq14%gq18%afgq21%acfgp14%gq19%acfgq-10%gq17%afgq15%agq11%gq14%agq9%gqprogrammes and content

qq(including news)
-43273027191915151722511926-23126High-quality productions
-14%acnq17%abcen8%cq13%acq10%cq10%cq15%acq15%acq12%acq16%abcen11%acq8%cq11%acq-9%cq7%cq

qq
-25133617-18131413124626262522109Programmes that make me
-8%lq8%lq10%alq9%lq-10%lq13%alq13%alq9%lq9%lq10%alq12%alq11%alq8%lq8%lq6%lqstop and think
-311625172223811121439252625-107Services which are
-10%abq10%abq7%bq9%bq11%abq13%abnq8%bq10%bq8%bq11%abq8%bq11%abq11%abq8%bq-6%bqavailable to everyone
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Q.6b Least 3 valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p/q
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 33 

Q.6A TOP 3 BENEFITS FAMILY AND FRIENDS
ProgrammProgramm

Programmes thates that
es thatbringI canProgrammA wide
helps tothewatches withProvisiorange ofA wide
understanationwith andnewn ofhigh-range of
nd whattogethertalkProgrammideasEncouragFeaturesregionalqualitydifferenServices
is goingfor aaboutes whichProgrammandes thepeopleReflectsprogrammprogrammt typeswhich

on insharedwith myreflectes thatdifferendevelopmlike methees andTrustedes forofHigh-are
theviewingfamilyUK lifemake metent ofand thediversitcontentandchildrenprogrammqualityavailabl

worldexperienandandstop andapproachnewplaces Iy of the(includiaccuratemade ines forproductie to
NonetodaycefriendsvaluesthinkestalentknowUKng news)UK newsthe UKthemonseveryoneTotal

(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
5363131523411951951771001001451454712372563232651851Unweighted Base
545311155359197191179102*105*1471344642232343102571851Weighted Base

-301242-21221382094225202618107Programmes which reflect
-10%amq8%mq12%amq-11%amq12%amq13%amq8%mq13%amq7%mq9%amq11%amq9%mq8%mq7%mq6%mqUK life and values
-3614-28171411612185315222923106Programmes that I can
-12%anq9%nq-14%aeinq9%nq8%nq11%anq6%nq8%nq13%anq11%anq7%nq9%anq9%anq9%nq6%nqwatch with and talk

about with my family and
friends

-19183321152015171516-25222627103Trusted and accurate UK
-6%fq12%afq9%afq11%afq8%fq11%afq15%afpq16%afpq10%afq12%afq-11%afq10%afq8%fq10%afq6%fqnews
-2524293020-10131193120222724103Programmes with new
-8%kq15%afghkn8%kq15%acfghk11%akq-9%kq12%akq7%kq7%kq7%kq9%kq10%akq9%akq9%akq6%kqideas and different

pqnpqapproaches
-22222620121871020204115-162092A wide range of
-7%dq14%acdeln7%dq10%adq6%dq10%adq7%dq10%adq13%acdel15%abcde9%adq7%dq-5%dq8%dq5%dqdifferent types of

pqnpqlnpqprogrammes for them
--15281417155151015301514191178Programmes that helps to
--10%abpq8%apq7%pq9%apq8%apq5%pq14%abcdfj7%pq11%abpq7%pq7%pq6%pq6%pq4%pq4%pqunderstand what is going

pqon in the world today
54596359851585927344432150707712694996None
100%abcdefghijkl31%22%27%26%31%33%27%32%30%24%32%o31%33%o41%efghj37%gmno54%bcdef

mnoplmnopghijklmn
op
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Q.6b Least 3 valuable benefits for family and friends
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p/q
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 34 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

1591142071436567957999128613022717812891305318623Trusted and accurate UK
30%29%36%rs40%ars39%lm34%30%30%32%37%34%38%34%31%37%35%32%36%34%news
92811479528276354749150281181289178212202414Reflects the diversity
17%21%26%s26%s17%14%20%20%24%n26%no28%no35%almno17%22%g26%g30%afg22%23%22%gnsof the UK

111731387331457463635950101491265960207187394Programmes that helps to
21%19%24%20%19%23%23%24%21%17%28%hjo13%22%22%17%23%22%21%21%understand what is going

on in the world today
109671168819366962715844201241335864212167379Services which are
20%17%20%24%r11%19%o22%o23%o23%o17%25%o25%o18%23%e17%25%eg22%19%20%oavailable to everyone
8154106692836564348583012119925842153158310A wide range of
15%14%19%19%17%18%18%16%16%17%17%15%18%16%17%16%16%18%17%different types of

programmes for everyone
876391652134555142622913109936242165141306Programmes which reflect
16%16%16%18%13%17%17%19%14%18%16%16%16%16%18%16%17%16%17%UK life and values
864572622437415156321691011063225132133265High-quality productions
16%12%13%17%r14%19%ij13%19%ij18%ij9%9%11%15%e19%ade9%10%14%15%14%ej
65437244172632273051271475575141112111223Programmes that bring
12%11%13%12%10%13%10%10%10%15%15%17%11%10%15%16%f12%12%12%the nation together for

a shared viewing
experience

6651673825304137353218396723221118104221Programmes that make me
12%13%12%11%15%hj15%hj13%h14%h11%9%10%4%14%de13%9%8%12%12%12%hstop and think
683758342322322135451537756451813166196Programmes that I can
13%9%10%9%14%h11%10%8%11%13%h8%4%11%10%13%d7%14%ab7%11%bwatch with and talk

about with my family and
friends

5534653113161937274221104864423110282184Programmes with new
10%9%11%9%8%8%6%14%mn9%12%m12%m13%7%11%g12%g12%g11%9%10%gideas and different

approaches
53293524131129222226125534326187269141A wide range of high-
10%q7%6%7%8%6%9%8%7%8%7%7%8%8%8%7%7%8%8%quality programmes for

children made in the UK
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Q.7a Top 3 most valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 34 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

482527191618221915244256342466851119Provision of regional
9%q7%5%5%10%hik9%i7%i7%i5%7%2%2%8%d6%d7%d2%7%6%6%diprogrammes and content

(including news)
332038198818201521166343521224764111Encourages the
6%5%7%5%5%4%6%7%5%6%9%7%5%6%6%8%5%7%6%development of new

talent
30192195618491816330131818423779Features people like me
6%p5%4%2%3%3%6%l1%3%5%l9%aklno4%4%2%5%7%f4%4%4%land the places I know

10293103493636634747693018135956948168179347None
19%p24%ap18%14%22%18%20%18%16%20%17%23%20%17%20%19%17%20%19%p
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Q.7a Top 3 most valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 34 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

47370106150776515176253273350623Trusted and accurate UK
35%ik28%30%30%25%46%adefh36%h32%34%h30%38%c34%chnews

282628913254426750200172241414Reflects the diversity
21%25%25%26%l18%30%fh16%21%27%afh19%26%c22%cfof the UK

29953649574379150142184210394Programmes that helps to
22%21%18%19%24%26%21%21%19%20%23%21%understand what is going

on in the world today
271577510875436953139175204379Services which are
20%23%21%21%25%f31%adf16%22%19%19%22%20%favailable to everyone

23042568150247539123135175310A wide range of
17%17%16%16%16%17%18%16%17%15%19%c17%different types of

programmes for everyone
21242699361186442120150156306Programmes which reflect
16%17%19%18%20%13%15%18%16%16%17%17%UK life and values

1933551726012653296131134265High-quality productions
14%14%14%14%20%adg8%15%13%13%14%14%14%

1553550683419503089108116223Programmes that bring
12%14%14%13%11%14%12%13%12%12%12%12%the nation together for

a shared viewing
experience

1732333483311642885116105221Programmes that make me
13%9%9%10%11%8%15%g12%11%13%11%12%stop and think

13034506730952386810592196Programmes that I can
10%14%14%l13%10%6%12%16%adg9%11%10%11%watch with and talk

about with my family and
friends

12925395532243327698995184Programmes with new
10%10%11%11%10%17%adf8%11%9%10%10%10%ideas and different

approaches

 Page 336
PSB Study (QS1069 - 200711)

Q.7a Top 3 most valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 34 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

10021324121112920618259141A wide range of high-
7%8%9%8%7%8%7%8%8%9%6%8%quality programmes for

children made in the UK
94820262053610487346119Provision of regional
7%3%6%5%7%3%9%e4%6%8%b5%6%programmes and content

(including news)
801620312192114465458111Encourages the
6%6%6%6%7%7%5%6%6%6%6%6%development of new

talent
6351216141018532503079Features people like me
5%2%3%3%5%7%e4%2%4%5%b3%4%and the places I know

25846638950238749139195152347None
19%18%18%18%16%16%20%21%19%21%b16%19%
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Q.7a Top 3 most valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 34 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

2313454321623045577623Trusted and accurate UK
34%35%40%35%33%26%34%c34%cnews

1482421614017420393414Reflects the diversity
22%24%16%22%25%12%23%c22%cof the UK

1592022314814832363394Programmes that helps to
23%20%22%24%21%18%22%21%understand what is going

on in the world today
1292092612215121358379Services which are
19%21%25%20%22%12%21%c20%cavailable to everyone

118167219912823288310A wide range of
17%17%20%16%18%13%17%17%different types of

programmes for everyone
1161671510212322284306Programmes which reflect
17%17%15%16%18%13%17%17%UK life and values

112141149910130235265High-quality productions
17%14%13%16%15%17%14%14%
8313117749314210223Programmes that bring
12%13%16%12%13%8%13%12%the nation together for

a shared viewing
experience

861189818627195221Programmes that make me
13%12%8%13%12%15%12%12%stop and think
7510813707323174196Programmes that I can
11%11%12%11%10%13%10%11%watch with and talk

about with my family and
friends

611009507813171184Programmes with new
9%10%9%8%11%8%10%10%ideas and different

approaches
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Q.7a Top 3 most valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 34 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

53828515311130141A wide range of high-
8%8%8%8%8%6%8%8%quality programmes for

children made in the UK
45683414814105119Provision of regional
7%7%3%7%7%8%6%6%programmes and content

(including news)
30681129419102111Encourages the
4%7%10%eh5%6%5%6%6%development of new

talent
264512432106979Features people like me
4%5%1%4%5%6%4%4%and the places I know

1221541311610855292347None
18%16%13%18%16%32%ab17%19%g
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Q.7a Top 3 most valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 34 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

-17735441459326511162775043306911623Trusted and accurate UK
-11%42%30%34%33%b38%bdh35%b39%bdh41%abd26%38%bdh32%b29%24%38%bdh16%34%bdhnews

eh
1165635224441933805043372125355414Reflects the diversity

37%11%34%23%22%57%abcd28%bce20%b20%b30%abc21%b21%b24%b14%19%b19%b7%22%beof the UK
efghijkdeh
l

1224934211333531703946433519293394Programmes that helps to
37%26%14%20%22%26%bcdh21%b38%abcdg19%b26%bcd16%b22%b28%bcdh24%b15%b16%b4%21%bunderstand what is going

hjlhon in the world today
-55643108332728603455482019453379Services which are
-80%27%26%n20%20%b21%b29%bdeh17%b22%bh14%b27%bde31%abde13%15%b25%bdeh4%20%bhavailable to everyone

hjhj
--2412679321727542727392319315310A wide range of
--9%17%17%22%bgh21%bh19%16%20%bh11%13%25%abgh15%15%17%8%17%different types of

programmes for everyone
1-32028212321728453028262628286306Programmes which reflect

31%-16%8%18%o28%abcf20%bh18%17%17%12%13%16%18%22%bh15%9%17%oUK life and values
ghij

--246216922152733323436228207265High-quality productions
--12%19%14%21%cdi14%d16%d16%d12%13%17%d23%abcd15%d6%11%11%14%d

hil
--117202913514273123193012346223Programmes that bring
--8%7%13%o21%abdf8%6%9%10%13%11%12%20%adgij10%19%adgijk9%12%othe nation together for

gijklklla shared viewing
experience

-31182023151617353228141318264221Programmes that make me
-47%4%7%13%o7%9%17%10%13%13%14%9%9%14%14%6%12%stop and think
-3-31165114617223127172417165196Programmes that I can
-44%-13%10%2%9%m7%10%m8%13%m13%m11%m16%cim13%m9%m8%11%mwatch with and talk

about with my family and
friends
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Q.7a Top 3 most valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 34 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

--1341475111012282426201317162184Programmes with new
--4%14%n9%12%b7%11%7%10%10%13%b13%b9%13%b9%3%10%ideas and different

approaches
--119121410512332078197142141A wide range of high-
--8%8%8%9%g6%6%7%12%adfg8%3%5%13%fg5%8%4%8%gquality programmes for

lchildren made in the UK
--17113518711161794117141119Provision of regional
--8%3%7%o11%bfg11%abfgi7%7%6%7%5%3%8%5%7%2%6%oprogrammes and content

(including news)
--12388310371419174176101111Encourages the
--4%9%n6%6%6%3%4%5%8%f8%f2%12%abcdfi4%5%2%6%development of new

jtalent
-1-9692894820321246179Features people like me
-22%-4%4%4%5%10%abfgij2%3%8%afgi2%1%8%fgij3%3%1%4%and the places I know

j
1134229612911363453411922223644347None

33%20%20%17%19%3%19%m12%m22%fim13%m22%fim20%m12%m15%m17%m20%m67%acd19%im
efghij
klm
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Q.7a Top 3 most valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 34 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

10324763289444127130321198273284161316245302371199423623Trusted and accurate UK
31%36%33%27%36%35%35%34%33%35%37%38%41%ac37%c36%c36%c37%c29%36%c34%cnews
61833426503135087251136182210114244182213270107306414Reflects the diversity

20%20%23%22%20%25%14%23%n26%n24%25%28%a29%ac29%ac27%ac25%c27%ac16%26%ac22%cnyof the UK
52431023542857510719312919117596190154190242113281394Programmes that helps to

15%27%22%19%22%22%21%28%aln20%23%26%a23%24%c23%c23%c23%c24%c16%24%c21%cwunderstand what is going
on in the world today

5232952161261619520213416615884189147173217126253379Services which are
17%25%21%18%25%21%17%25%n21%23%22%21%22%22%22%21%22%18%22%20%available to everyone
52023322432146072163931601226513513316320085225310A wide range of

15%22%16%19%17%17%17%19%17%16%21%aik16%17%16%20%c19%c20%acg12%19%c17%cdifferent types of
programmes for everyone

519233185220751661708512614283148124154180102204306Programmes which reflect
17%21%16%15%21%16%14%17%18%15%17%19%21%c18%18%18%18%15%18%17%UK life and values
7121971346182636812088126915210810412416091174265High-quality productions

22%14%14%11%18%14%18%l18%l12%15%17%i12%13%13%15%15%16%13%15%14%
3121811239152325413176102102421139111313764159223Programmes that bring
9%13%13%10%16%12%9%14%n13%n13%14%13%11%13%c13%c13%c14%c9%14%c12%the nation together for

a shared viewing
experience

61516516391464454106541027450938911612876146221Programmes that make me
18%16%12%14%16%11%12%14%11%9%14%ik10%13%11%13%14%13%11%13%12%stop and think
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Q.7a Top 3 most valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 34 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

296312150103309623Trusted and accurate UK
33%38%ay31%40%w33%34%cnews

16823610885193414Reflects the diversity
19%29%ay22%33%auw21%22%cnyof the UK

1911857865222394Programmes that helps to
21%23%16%26%w24%w21%cwunderstand what is going

on in the world today
1681959156200379Services which are
19%24%y19%22%21%20%available to everyone

1471527047159310A wide range of
16%19%14%18%17%17%cdifferent types of

programmes for everyone
1611417048157306Programmes which reflect
18%17%15%19%17%17%UK life and values

1271345234149265High-quality productions
14%16%11%13%16%w14%
921284639119223Programmes that bring
10%16%ay10%15%w13%12%the nation together for

a shared viewing
experience

1011165325121221Programmes that make me
11%14%11%10%13%12%stop and think
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Q.7a Top 3 most valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 34 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

4131459221435331945074753880829710373123196Programmes that I can
11%14%10%8%9%11%15%alm8%10%9%10%10%10%9%12%12%10%11%11%11%watch with and talk

about with my family and
friends

212137821132343497747477369065699274111184Programmes with new
8%14%10%7%8%10%9%9%10%13%10%10%9%11%10%8%9%11%10%10%ideas and different

approaches
751009239030267546526430644664685982141A wide range of high-

22%5%7%8%9%7%8%7%8%8%7%8%8%8%7%8%7%8%7%8%quality programmes for
children made in the UK

19844188233334925574115404558723387119Provision of regional
3%10%6%4%7%6%9%l9%l5%4%8%k5%4%5%7%7%h7%gh5%7%cgh6%wprogrammes and content

(including news)
33832177417275150415220534146504665111Encourages the

11%4%6%2%7%6%5%7%5%9%aj6%7%5%6%6%5%5%7%6%6%development of new
talent

-65731251181238212932832192938324779Features people like me
-6%4%2%5%4%5%3%4%4%4%4%2%4%3%3%4%5%4%4%and the places I know
5132543033214764918296871215913497119127193154347None

16%14%18%25%op13%17%21%m13%19%m17%j12%16%j15%16%14%14%13%28%abde13%19%bdef
fghjmpvx
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Q.7a Top 3 most valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 34 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

101924622111196Programmes that I can
11%11%9%8%12%11%watch with and talk

about with my family and
friends

8292493092184Programmes with new
9%11%10%12%10%10%ideas and different

approaches
7561351766141A wide range of high-
8%7%7%7%7%8%quality programmes for

children made in the UK
5953181861119Provision of regional
7%7%4%7%7%w6%wprogrammes and content

(including news)
4460292248111Encourages the
5%7%y6%8%5%6%development of new

talent
383525133779Features people like me
4%4%5%5%4%4%and the places I know

1748212923160347None
19%x10%27%auv9%17%v19%bdef

jmpvx
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Q.7a Top 3 most valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 34 

Q.7B LEAST 3 BENEFITS SOCIETY
ProgrammProgramm

Programmes thates that
es thatbringI canProgrammA wide
helps tothewatches withProvisiorange ofA wide
understanationwith andnewn ofhigh-range of
nd whattogethertalkProgrammideasEncouragFeaturesregionalqualitydifferenServices
is goingfor aaboutes whichProgrammandes thepeopleReflectsprogrammprogrammt typeswhich

on insharedwith myreflectes thatdifferendevelopmlike methees andTrustedes forofHigh-are
theviewingfamilyUK lifemake metent ofand thediversitcontentandchildrenprogrammqualityavailabl

worldexperienandandstop andapproachnewplaces Iy of the(includiaccuratemade ines forproductie to
NonetodaycefriendsvaluesthinkestalentknowUKng news)UK newsthe UKeveryoneonseveryoneTotal

(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
63262164158941271222572611371395815188164761851Unweighted Base
63164*15715691*128103*24925713114961*15087*17075*1851Weighted Base

2631975764248531071315254-57387430623Trusted and accurate UK
42%af30%f48%afp49%afgp46%af37%f52%aefgl43%af51%aefgh39%f36%f-38%f43%f44%af40%f34%fnews

plpq
1601663511926359699-461141245913414Reflects the diversity
25%h25%h40%abefh33%abhl21%h20%h34%abhl38%abefh39%abefh-31%abh19%h27%h27%h35%abfhl17%h22%hof the UK

lmpqlmqlmqmq
168-3038292817787443382149275028394Programmes that helps to
27%akp-19%p24%p31%akop22%p16%p32%akop29%akop33%akop25%p35%akop33%akop31%akp29%akop37%aklop21%punderstand what is going

on in the world today
1631147432845295774333715381838-379Services which are
26%ab18%b30%ab28%ab31%ab35%abcdj28%b23%b29%ab25%b25%b24%b25%b21%b22%b-20%bavailable to everyone

p
13772636223025586828301025-319310A wide range of
22%ad10%d17%d23%d24%d24%dp24%dp23%abdp26%abdeo22%d20%d16%d17%d-18%d12%d17%ddifferent types of

pprogrammes for everyone
121153135-262851652726940164618306Programmes which reflect
19%m24%m20%m22%m-20%m27%am21%m25%am21%m17%m14%m27%am19%m27%amq24%m17%mUK life and values

118535272024144142393282717-14265High-quality productions
19%acp7%c23%acp17%c22%cp19%c14%c16%c16%c30%acefi21%acp13%c18%c19%c-18%c14%c

jknpq
7622-29183029444523341223193418223Programmes that bring
12%o35%acehi-19%aoq20%ao24%aoq28%aeijo18%aoq17%ao18%o23%aoq20%o15%o22%aoq20%aoq25%aoq12%othe nation together for

jnoqqa shared viewing
experience
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Q.7a Top 3 most valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p/q
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 34 

Q.7B LEAST 3 BENEFITS SOCIETY
ProgrammProgramm

Programmes thates that
es thatbringI canProgrammA wide
helps tothewatches withProvisiorange ofA wide
understanationwith andnewn ofhigh-range of
nd whattogethertalkProgrammideasEncouragFeaturesregionalqualitydifferenServices
is goingfor aaboutes whichProgrammandes thepeopleReflectsprogrammprogrammt typeswhich

on insharedwith myreflectes thatdifferendevelopmlike methees andTrustedes forofHigh-are
theviewingfamilyUK lifemake metent ofand thediversitcontentandchildrenprogrammqualityavailabl

worldexperienandandstop andapproachnewplaces Iy of the(includiaccuratemade ines forproductie to
NonetodaycefriendsvaluesthinkestalentknowUKng news)UK newsthe UKeveryoneonseveryoneTotal

(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
63262164158941271222572611371395815188164761851Unweighted Base
63164*15715691*128103*24925713114961*15087*17075*1851Weighted Base

9019222815-19333419281227133313221Programmes that make me
14%l30%adhij14%l18%l17%l-18%l13%l13%l15%l19%al19%l18%al15%l19%al18%l12%lstop and think

loq
671325-142212403225291828102515196Programmes that I can
11%n21%anq16%n-15%n17%an11%n16%anq12%n19%anq19%anq29%acdij19%anq11%n15%n19%anq11%nwatch with and talk

knoqabout with my family and
friends

691418221516-253122211927172613184Programmes with new
11%k22%ajkq12%k14%k16%k12%k-10%k12%k17%ak14%k30%acgij18%ajkq20%ajkq15%k17%k10%kideas and different

klnoqapproaches
5061716102014292025188-161911141A wide range of high-
8%e9%e11%e10%e11%e16%aeiq13%ae12%ae8%e19%aeinq12%e13%e-19%aeiq11%e15%ae8%equality programmes for

children made in the UK
4082115151010362017-6981614119Provision of regional
6%g13%g14%aegq10%g16%aegiq8%g10%g14%aegiq8%g13%agq-10%g6%g9%g9%g19%aegilq6%gprogrammes and content

(including news)
34917168178-19151882214137111Encourages the
5%j13%ajq11%ajq10%jq9%j14%ajq7%j-7%j11%ajq12%ajq13%jq15%aijq16%aijq8%j9%j6%jdevelopment of new

talent
1781617615623-109911912679Features people like me
3%i12%aiq10%aiq11%aiq6%i11%aiq6%i9%aiq-8%iq6%i15%aiq7%iq10%aiq7%iq8%iq4%iand the places I know
----------------347None
----------------19%bcdefg

hijklmnop
q
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PSB Study (QS1069 - 200711)

Q.7a Top 3 most valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p/q
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 35 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
463294451301192247215205208232146646544132322107967131509Unweighted Base
43029846531012916025021925827814861*5394772782097917121504Weighted Base

403610972151941453751351575825149117140257Features people like me
9%12%23%ars23%ars11%12%17%21%no14%18%23%kno24%no14%17%18%24%ag15%20%c17%rsand the places I know

59479349192745434341211091864131134115249Encourages the
14%16%20%s16%15%17%18%20%17%15%14%16%17%18%15%15%17%16%17%development of new

talent
54325825913132035373210365437438189170High-quality productions
13%11%13%8%7%8%5%9%13%m13%m22%ajlmn17%mo7%11%g13%g20%afg10%12%11%gm

o
40275436151633202229176644229227780157Programmes that bring
9%9%12%12%11%10%13%9%9%10%11%9%12%9%10%11%10%11%10%the nation together for

a shared viewing
experience

3935523092023153030227524430298076156Programmes that I can
9%12%11%10%7%13%l9%7%12%11%15%lo11%10%9%11%14%10%11%10%watch with and talk

about with my family and
friends

39334929121824251627216554127276981150A wide range of high-
9%11%11%9%10%11%10%11%6%10%14%k10%10%9%10%13%9%11%10%quality programmes for

children made in the UK
3037513181113262742174325342216386149Provision of regional
7%12%s11%s10%6%7%5%12%m11%15%amno11%m6%6%11%g15%ag10%8%12%c10%gmprogrammes and content

(including news)
4127333013162821242091574420105675131Reflects the diversity
10%9%7%10%10%h10%h11%h9%9%7%6%2%11%d9%7%5%7%10%c9%of the UK
402445199928231622137473922205771128Programmes that make me
9%8%10%6%7%6%11%10%6%8%9%12%9%8%8%10%7%10%9%stop and think

24263419121218912141413422114274163103Programmes with new
6%9%7%6%9%8%7%4%5%5%9%21%aijklm8%f4%5%13%aefg5%9%c7%ideas and different

noapproaches
3414281671277162315426232319533891Programmes which reflect
8%5%6%5%6%7%m3%3%6%8%m10%lm6%5%5%8%9%fg7%5%6%UK life and values
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PSB Study (QS1069 - 200711)

Q.7b Least 3 valuable benefits for UK society
Base: All who value any society overall

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 35 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
463294451301192247215205208232146646544132322107967131509Unweighted Base
43029846531012916025021925827814861*5394772782097917121504Weighted Base

2513292175199151412632241418375087A wide range of
6%4%6%7%5%3%8%4%6%5%8%9%6%5%5%8%5%7%6%different types of

programmes for everyone
2413299611411151611321261613403675Services which are
6%4%6%3%5%7%m1%5%6%m6%m7%m4%4%5%6%6%5%5%5%mavailable to everyone

22161511589311169422131613362864Programmes that helps to
5%5%3%3%4%5%l3%1%4%6%l6%l7%l4%3%6%6%f5%4%4%understand what is going

on in the world today
1919167476912117418211112283361Trusted and accurate UK
5%6%p3%2%3%4%3%4%4%4%5%7%3%4%4%6%4%5%4%news

206128169128636911395109116462024520411666365266631None
48%aq43%36%41%49%hi43%i45%i43%i42%i42%31%32%45%d43%d42%d31%46%b37%42%diq
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PSB Study (QS1069 - 200711)

Q.7b Least 3 valuable benefits for UK society
Base: All who value any society overall

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 35 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11401822563692411134741655167577521509Unweighted Base
1087204291417255118*3381896047287761504Weighted Base

1922949662634443212276181257Features people like me
18%14%17%16%10%29%aefh13%17%20%fh10%23%ac17%chand the places I know

19427405535195127117106142249Encourages the
18%13%14%13%14%16%15%14%19%15%18%17%development of new

talent
10333496726172626758683170High-quality productions

9%16%l17%al16%al10%14%8%14%f12%f12%11%11%
12613243124163717636790157Programmes that bring
12%i7%8%7%9%14%11%9%10%9%12%10%the nation together for

a shared viewing
experience

11816293821143215747481156Programmes that I can
11%8%10%9%8%11%9%8%12%10%10%10%watch with and talk

about with my family and
friends

12113172819153517637278150A wide range of high-
11%ij6%6%7%8%12%10%9%10%10%10%10%quality programmes for

children made in the UK
9728365222172417686782149Provision of regional
9%14%12%12%9%14%f7%9%11%f9%11%10%programmes and content

(including news)
96182636247398536863131Reflects the diversity
9%9%9%9%9%6%12%e4%9%9%8%9%of the UK

8821274019152521486464128Programmes that make me
8%10%9%10%8%13%7%11%8%9%8%9%stop and think

7712222610152813385053103Programmes with new
7%6%7%6%4%13%adh8%h7%6%7%7%7%ideas and different

approaches
70220211513211230484491Programmes which reflect
6%k1%7%k5%k6%11%ad6%6%5%7%6%6%kUK life and values
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Q.7b Least 3 valuable benefits for UK society
Base: All who value any society overall

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 35 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

11401822563692411134741655167577521509Unweighted Base
1087204291417255118*3381896047287761504Weighted Base

67101220188141037385087A wide range of
6%5%4%5%7%7%4%5%6%5%6%6%different types of

programmes for everyone
5115162469171428373875Services which are
5%8%5%6%2%8%h5%8%h5%5%5%5%available to everyone

532911121019221382564Programmes that helps to
5%k1%3%3%5%9%ade6%e1%3%5%3%4%kunderstand what is going

on in the world today
497912126131120382361Trusted and accurate UK
4%3%3%3%5%5%4%6%3%5%b3%4%news

447941261851233514886240334297631None
41%46%43%44%48%dg29%44%g45%g40%46%b38%42%g
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Q.7b Least 3 valuable benefits for UK society
Base: All who value any society overall

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 35 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

6078139556657414713621509Unweighted Base
55484192*51058811913851504Weighted Base

98122894897250257Features people like me
18%f15%9%18%f15%6%18%c17%cand the places I know

10313211959616233249Encourages the
19%16%12%19%16%13%17%17%development of new

talent
48103946725165170High-quality productions
9%12%10%9%12%4%12%c11%c

668012655015142157Programmes that bring
12%10%14%13%d9%12%10%10%the nation together for

a shared viewing
experience

6583762599147156Programmes that I can
12%10%8%12%10%7%11%10%watch with and talk

about with my family and
friends

607510555514135150A wide range of high-
11%9%11%11%9%12%10%10%quality programmes for

children made in the UK
50778425511137149Provision of regional
9%9%9%8%9%9%10%10%programmes and content

(including news)
4189735739122131Reflects the diversity
7%11%e8%7%12%aeh7%9%9%of the UK

42771336566122128Programmes that make me
8%9%14%eh7%9%5%9%9%stop and think

4152937341094103Programmes with new
7%6%10%7%6%8%7%7%ideas and different

approaches
304432631108191Programmes which reflect
5%5%3%5%5%8%6%6%UK life and values
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PSB Study (QS1069 - 200711)

Q.7b Least 3 valuable benefits for UK society
Base: All who value any society overall

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 35 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

6078139556657414713621509Unweighted Base
55484192*51058811913851504Weighted Base

34536333778187A wide range of
6%6%7%6%6%6%6%6%different types of

programmes for everyone
22435192966975Services which are
4%5%5%4%5%5%5%5%available to everyone

23341183385664Programmes that helps to
4%4%1%4%6%7%4%4%understand what is going

on in the world today
20363182335861Trusted and accurate UK
4%4%3%4%4%2%4%4%news

2243694420524763569631None
40%44%48%40%42%53%ab41%42%
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Q.7b Least 3 valuable benefits for UK society
Base: All who value any society overall

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 35 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
2412167132910518964114203158137130108107168261509Unweighted Base
2**5**13**203128741*12881*129235189164137126*105*14722**1504Weighted Base

1--192347311213602326152414312257Features people like me
54%--9%18%o18%24%adfhj14%10%26%adf12%16%11%19%13%21%fhj10%17%oand the places I know

ghj
1--102359281315521623142615327249Encourages the

54%--5%18%o21%fh22%fhj16%12%22%fhj8%14%11%21%fh14%22%fhj32%17%hodevelopment of new
talent

--32614241510134019981616172170High-quality productions
--19%13%11%10%12%12%10%17%afg10%6%6%13%15%fg12%11%11%

-11241335196232921105814143157Programmes that bring
-28%11%12%10%11%f15%efg7%18%aefg12%f11%f6%4%6%14%f10%12%10%fthe nation together for

a shared viewing
experience

121141414124735191392215124156Programmes that I can
46%32%6%7%11%9%10%5%5%15%fj10%8%6%18%acfgjk14%j8%18%10%watch with and talk

about with my family and
friends

---181306119112220188208124150A wide range of high-
---9%10%15%f9%11%9%10%11%11%6%16%f8%8%18%10%quality programmes for

children made in the UK
-2-231244484262816630914*149Provision of regional
-32%-11%10%10%jl3%9%3%11%jl15%fjl10%jl5%24%acdfgi9%9%jl2%10%jlprogrammes and content

jklm(including news)
---13118515592219103147175131Reflects the diversity
---7%9%12%f12%f6%7%9%f10%f6%2%11%f7%11%f24%9%fof the UK
--1161103133419151552310152128Programmes that make me
--10%8%9%8%10%fj4%3%8%8%9%4%18%afghij9%10%fj10%9%stop and think

km
--18954114420118577167103Programmes with new
--5%4%7%11%fj9%5%3%9%6%5%3%6%7%11%fj30%7%ideas and different

approaches
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Q.7b Least 3 valuable benefits for UK society
Base: All who value any society overall

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 35 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
2412167132910518964114203158137130108107168261509Unweighted Base
2**5**13**203128741*12881*129235189164137126*105*14722**1504Weighted Base

-1-1277365415151221078591Programmes which reflect
-28%-6%6%8%f5%6%3%6%f8%f7%f1%8%f7%f5%22%6%fUK life and values
---878342517201011276187A wide range of
---4%6%7%f3%2%4%7%f11%acfl6%f*9%f6%f4%6%6%fdifferent types of

programmes for everyone
---11642316813912254275Services which are
---5%5%5%f2%1%5%f3%7%f5%f*17%acdfgh5%f3%10%5%favailable to everyone

ijklm
-31144814-551951889-64Programmes that helps to
-55%5%7%4%4%f3%-4%2%10%afgi3%*6%f7%fik6%f-4%funderstand what is going

klon in the world today
-2-11501545109311157-61Trusted and accurate UK
-32%-5%4%3%4%5%3%4%5%2%1%9%afg4%5%-4%news
-199952816554367736888992840487631None
-13%66%49%41%39%e43%ei53%cehi52%ceh31%36%e54%acd72%acde22%38%e33%32%42%cei

iehimghijklm
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Q.7b Least 3 valuable benefits for UK society
Base: All who value any society overall

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 35 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

2482117692228105433434873744370857829564862677490346810411509Unweighted Base
26**77*116990*217105928633378847465763433370858172186849810061504Weighted Base

692034351864055140991121468216410812316769188257Features people like me
22%12%17%4%16%q18%q14%16%18%21%17%23%aj25%abce23%abce19%17%19%c14%19%c17%qand the places I know
61319310331824657131781281127513510913617064185249Encourages the

24%16%17%11%15%17%16%17%17%16%19%18%22%ac19%c19%c19%c20%c13%18%c17%development of new
talent

10913322012518301146744924810258738358112170High-quality productions
37%12%11%2%9%12%q6%9%14%mn14%j7%15%j14%d14%def10%10%10%12%11%11%jnq
54104918107392969486862397265728951105157Programmes that bring

20%6%9%10%8%10%13%l9%9%10%10%10%12%10%11%10%10%10%10%10%the nation together for
a shared viewing
experience

212118621113263778546966457667729047108156Programmes that I can
9%16%10%6%10%11%9%11%10%11%10%10%13%11%11%10%10%9%11%10%watch with and talk

about with my family and
friends

38116322109294074406868437461689147102150A wide range of high-
11%11%10%3%10%10%10%12%9%8%10%11%13%10%11%9%10%9%10%10%quality programmes for

children made in the UK
671205911520259153527833814346706287149Provision of regional

24%10%10%6%4%11%p7%7%12%n11%8%12%j10%12%def7%6%8%12%bdef9%10%epprogrammes and content
(including news)

212938208530266737634832535468833794131Reflects the diversity
7%15%r8%9%9%8%11%8%8%8%10%8%10%8%9%9%10%7%9%9%of the UK
161006228524177838465430634861645474128Programmes that make me
3%8%9%7%10%8%8%5%10%m8%7%9%9%9%8%9%7%11%bd7%9%stop and think
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Q.7b Least 3 valuable benefits for UK society
Base: All who value any society overall

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 35 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
7237403202118281509Unweighted Base
7237313542337791504Weighted Base

1071467650110257Features people like me
15%20%y22%u21%u14%17%qand the places I know

1161295536136249Encourages the
16%18%16%16%17%17%development of new

talent
8780513971170High-quality productions
12%11%14%u17%au9%11%jnq
5892382177157Programmes that bring
8%13%y11%9%10%10%the nation together for

a shared viewing
experience

6186293287156Programmes that I can
8%12%8%14%11%10%watch with and talk

about with my family and
friends

7671342975150A wide range of high-
10%10%9%13%10%10%quality programmes for

children made in the UK
6777531970149Provision of regional
9%11%15%auv8%9%10%epprogrammes and content

(including news)
7059251372131Reflects the diversity
10%8%7%6%9%9%of the UK
6060302558128Programmes that make me
8%8%9%11%7%9%stop and think
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Q.7b Least 3 valuable benefits for UK society
Base: All who value any society overall

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 35 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

2482117692228105433434873744370857829564862677490346810411509Unweighted Base
26**77*116990*217105928633378847465763433370858172186849810061504Weighted Base

27777166711344738434925534047553865103Programmes with new
6%9%7%7%7%6%4%10%ln6%8%6%8%8%8%7%6%6%8%7%7%ideas and different

approaches
3266313601522444026361841374244325991Programmes which reflect

11%3%6%3%6%6%5%6%6%9%j4%6%5%6%6%6%5%6%6%6%UK life and values
-668115662319413138362242353451295887A wide range of
-8%6%1%7%q6%q8%6%5%6%6%6%7%6%6%5%6%6%6%6%different types of

programmes for everyone
455718601313442624352135303132294675Services which are

17%6%5%1%4%6%5%4%6%6%4%6%6%5%5%4%4%6%5%5%available to everyone
2634433916730222320724202531283664Programmes that helps to
7%7%r3%4%2%4%6%m2%4%5%3%3%2%3%3%3%4%6%h4%4%understand what is going

on in the world today
-845574199361820281226112126263661Trusted and accurate UK
-10%ar4%6%3%4%3%3%5%4%3%4%4%4%2%3%3%5%f4%4%fnews
62750155108431117156328176290244112265249322368215417631None

22%35%43%61%ao50%ao41%41%47%42%37%44%k38%34%37%43%h45%gh42%h43%h41%h42%h
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Q.7b Least 3 valuable benefits for UK society
Base: All who value any society overall

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 35 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
7237403202118281509Unweighted Base
7237313542337791504Weighted Base

4953281254103Programmes with new
7%7%8%5%7%7%ideas and different

approaches
493927154191Programmes which reflect
7%5%8%6%5%6%UK life and values

474115194887A wide range of
6%6%4%8%6%6%different types of

programmes for everyone
373713134275Services which are
5%5%4%6%5%5%available to everyone

32301582864Programmes that helps to
4%4%4%3%4%4%understand what is going

on in the world today
32271783261Trusted and accurate UK
4%4%5%3%4%4%fnews

30529913790342631None
42%41%39%38%44%42%h
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Q.7b Least 3 valuable benefits for UK society
Base: All who value any society overall

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 35 

Q.7A TOP 3 BENEFITS SOCIETY
ProgrammProgramm

Programmes thates that
es thatbringI canProgrammA wide
helps tothewatches withProvisiorange ofA wide
understanationwith andnewn ofhigh-range of
nd whattogethertalkProgrammideasEncouragFeaturesregionalqualitydifferenServices
is goingfor aaboutes whichProgrammandes thepeopleReflectsprogrammprogrammt typeswhich

on insharedwith myreflectes thatdifferendevelopmlike methees andTrustedes forofHigh-are
theviewingfamilyUK lifemake metent ofand thediversitcontentandchildrenprogrammqualityavailabl

worldexperienandandstop andapproachnewplaces Iy of the(includiaccuratemade ines forproductie to
NonetodaycefriendsvaluesthinkestalentknowUKng news)UK newsthe UKeveryoneonseveryoneTotal

(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
-395232187316223184110754161356271343112803731509Unweighted Base
-**394223196306221184111*79*4141196231413102653791504Weighted Base

-74453265343119-992013120684274257Features people like me
-19%i20%i16%i21%i15%i17%i17%i-24%aceiln17%i21%i14%i22%i16%i20%i17%iand the places I know
-784440513325-23963610729584157249Encourages the
-20%j20%j20%j17%j15%j14%j-29%abcfjk23%abcfj30%abcdf17%j20%j19%j15%j15%j17%jdevelopment of new

lmkljklmoptalent
-50342546332613125916741931-38170High-quality productions
-13%c15%c13%c15%c15%c14%c12%c15%c14%c13%c12%c13%c10%c-10%c11%c
-30-25312218171663217517263547157Programmes that bring
-8%o-13%o10%o10%o10%o16%dop20%adlmo15%adop18%admop12%op12%o8%o13%op12%op10%othe nation together for

pa shared viewing
experience

-3829-352822161751157616362743156Programmes that I can
-10%n13%n-11%n12%n12%n14%n21%abcmn12%n13%n12%n11%n12%n10%n11%n10%nwatch with and talk

pabout with my family and
friends

-492328402727221141957-252738150A wide range of high-
-13%e10%e14%de13%e12%e14%de20%abcde13%e10%e7%e9%e-8%e10%e10%e10%equality programmes for

fghochildren made in the UK
-38342926282118946-5418303237149Provision of regional
-10%g15%afgmp15%fgm8%g13%g11%g17%afgm12%g11%g-9%g13%g10%g12%g10%g10%gprogrammes and content

(including news)
-4323252719221510-175225283933131Reflects the diversity
-11%h10%h13%h9%h9%h12%h13%h13%h-14%h8%h18%abdfhl9%h15%abfhm9%h9%hof the UK

m
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Q.7b Least 3 valuable benefits for UK society
Base: All who value any society overall

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p/q
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 35 

Q.7A TOP 3 BENEFITS SOCIETY
ProgrammProgramm

Programmes thates that
es thatbringI canProgrammA wide
helps tothewatches withProvisiorange ofA wide
understanationwith andnewn ofhigh-range of
nd whattogethertalkProgrammideasEncouragFeaturesregionalqualitydifferenServices
is goingfor aaboutes whichProgrammandes thepeopleReflectsprogrammprogrammt typeswhich

on insharedwith myreflectes thatdifferendevelopmlike methees andTrustedes forofHigh-are
theviewingfamilyUK lifemake metent ofand thediversitcontentandchildrenprogrammqualityavailabl

worldexperienandandstop andapproachnewplaces Iy of the(includiaccuratemade ines forproductie to
NonetodaycefriendsvaluesthinkestalentknowUKng news)UK newsthe UKeveryoneonseveryoneTotal

(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
-395232187316223184110754161356271343112803731509Unweighted Base
-**394223196306221184111*79*4141196231413102653791504Weighted Base

-28302226-16171526104820302445128Programmes that make me
-7%l14%afhlp11%l9%l-8%l16%afhlp19%acfhk6%l8%l8%l14%afhlp10%l9%l12%hlp9%lstop and think

lmp
-1729122819-8635105314251429103Programmes with new
-4%k13%abcknp6%k9%kp9%kp-7%k7%k9%kp8%k9%kp10%kp8%k5%k8%k7%kideas and different

approaches
-291814-1515861915421022202891Programmes which reflect
-7%m8%m7%m-7%m8%m8%m7%m5%m12%afhm7%m7%m7%m8%m7%m6%mUK life and values
-2719101613171492483816-171887A wide range of
-7%d9%d5%d5%d6%d9%d12%abdfhm11%d6%d7%d6%d12%abdfhm-6%d5%d6%ddifferent types of

nnprogrammes for everyone
-2818151813137613143011914-75Services which are
-7%bdh8%bdh7%bdh6%b6%b7%b6%b8%b3%b12%abcdfh5%b8%bdh3%b5%b-5%bavailable to everyone
--221315191498168196751164Programmes that helps to
--10%abcdfh7%cdfp5%cp9%abcdfh8%bcdfp8%bcdfp10%bcdfp4%p7%cdfp3%p4%p2%p2%p3%p4%punderstand what is going

mppon in the world today
-2112189121989116-81081561Trusted and accurate UK
-5%f6%f9%abcdfh3%f5%f10%abcdfh7%f11%abcdfh3%f5%f-6%f3%f3%f4%f4%fnews

mmm
-1687667121906934171604026350137118163631None
-43%ijo34%34%40%i41%i37%i31%21%39%i33%42%ijo35%44%ijno45%gijno43%ijo42%ijo
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Q.7b Least 3 valuable benefits for UK society
Base: All who value any society overall

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p/q
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 36 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

403610972151941453751351575825149117140257Features people like me
8%9%19%ars20%ars9%10%13%17%no12%15%19%no18%no11%14%15%19%ag12%16%14%rsand the places I know

59479349192745434341211091864131134115249Encourages the
11%12%16%s14%12%14%14%16%14%12%12%12%13%15%12%12%14%13%13%development of new

talent
54325825913132035373210365437438189170High-quality productions
10%8%10%7%6%7%4%7%11%mo11%m18%ajlmn13%mo5%9%g11%g17%afg8%10%9%gm

o
40275436151633202229176644229227780157Programmes that bring
8%7%9%10%9%8%11%8%7%8%9%7%9%7%8%9%8%9%8%the nation together for

a shared viewing
experience

3935523092023153030227524430298076156Programmes that I can
7%9%9%8%5%10%lo7%5%10%9%13%lo9%8%8%9%11%8%9%8%watch with and talk

about with my family and
friends

39334929121824251627216554127276981150A wide range of high-
7%8%9%8%8%9%8%9%5%8%12%k8%8%7%8%11%7%9%8%quality programmes for

children made in the UK
3037513181113262742174325342216386149Provision of regional
6%9%s9%s9%5%6%4%10%m9%m12%amno9%m5%5%9%g12%ag8%7%10%c8%gmprogrammes and content

(including news)
4127333013162821242091574420105675131Reflects the diversity
8%7%6%8%8%h8%h9%h8%8%6%5%1%9%d8%6%4%6%8%7%of the UK

402445199928231622137473922205771128Programmes that make me
8%6%8%5%6%5%9%9%5%6%7%9%7%7%6%8%6%8%7%stop and think

24263419121218912141413422114274163103Programmes with new
5%7%6%5%7%6%6%4%4%4%8%16%ajklmn6%4%4%10%aefg4%7%c6%ideas and different

oapproaches
3414281671277162315426232319533891Programmes which reflect
6%3%5%4%4%6%m2%3%5%7%m9%alm5%4%4%7%7%g6%4%5%UK life and values
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Q.7b Least 3 valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 36 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

2513292175199151412632241418375087A wide range of
5%3%5%6%4%3%6%4%5%4%7%7%5%4%4%7%4%6%5%different types of

programmes for everyone
2413299611411151611321261613403675Services which are
5%3%5%3%4%6%m1%4%5%m5%m6%m3%3%4%5%5%4%4%4%mavailable to everyone

22161511589311169422131613362864Programmes that helps to
4%4%3%3%3%4%l3%1%3%4%l5%l5%l3%2%4%5%4%3%3%understand what is going

on in the world today
1919167476912117418211112283361Trusted and accurate UK
4%5%p3%2%3%3%2%3%4%3%4%6%3%4%3%4%3%4%3%news

308221272177991041761421571857638380299185114533446978None
58%apq57%q48%49%60%ai53%i56%i53%51%53%i43%47%56%d52%53%44%56%b50%53%di
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Q.7b Least 3 valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 36 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

1922949662634443212276181257Features people like me
14%12%14%13%8%24%adefh10%13%16%fh8%20%ac14%cfhand the places I know

19427405535195127117106142249Encourages the
14%11%11%11%11%13%12%11%16%12%15%c13%development of new

talent
10333496726172626758683170High-quality productions

8%13%l14%al13%al9%12%f6%11%f10%f9%9%9%f
12613243124163717636790157Programmes that bring

9%i5%7%6%8%11%9%7%9%7%10%8%the nation together for
a shared viewing
experience

11816293821143215747481156Programmes that I can
9%6%8%7%7%10%8%6%10%8%9%8%watch with and talk

about with my family and
friends

12113172819153517637278150A wide range of high-
9%ij5%5%6%6%10%8%7%8%8%8%8%quality programmes for

children made in the UK
9728365222172417686782149Provision of regional
7%11%10%10%7%12%f6%7%9%f7%9%8%programmes and content

(including news)
96182636247398536863131Reflects the diversity
7%7%7%7%8%5%9%e3%7%7%7%7%of the UK

8821274019152521486464128Programmes that make me
7%8%8%8%6%11%6%9%6%7%7%7%stop and think

7712222610152813385053103Programmes with new
6%5%6%5%3%11%adh7%6%5%5%6%6%ideas and different

approaches
70220211513211230484491Programmes which reflect
5%k1%6%k4%k5%10%ad5%5%4%5%5%5%kUK life and values

 Page 364
PSB Study (QS1069 - 200711)

Q.7b Least 3 valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 36 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

67101220188141037385087A wide range of
5%4%3%4%6%6%3%4%5%4%5%5%different types of

programmes for everyone
5115162469171428373875Services which are
4%6%4%5%2%6%h4%6%h4%4%4%4%available to everyone

532911121019221382564Programmes that helps to
4%k1%3%2%4%e7%ade4%e1%3%4%3%3%kunderstand what is going

on in the world today
497912126131120382361Trusted and accurate UK
4%3%2%2%4%4%3%4%3%4%2%3%news

70513918927417357235135378529449978None
52%56%54%54%57%g41%55%g57%g51%g57%ab48%53%bg
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Q.7b Least 3 valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 36 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

98122894897250257Features people like me
14%12%8%15%13%4%15%c14%cand the places I know

10313211959616233249Encourages the
15%13%11%15%14%9%14%13%development of new

talent
48103946725165170High-quality productions
7%10%h8%7%10%h3%10%c9%c

668012655015142157Programmes that bring
10%8%12%10%7%8%8%8%the nation together for

a shared viewing
experience

6583762599147156Programmes that I can
10%8%7%10%8%5%9%8%watch with and talk

about with my family and
friends

607510555514135150A wide range of high-
9%8%9%9%8%8%8%8%quality programmes for

children made in the UK
50778425511137149Provision of regional
7%8%8%7%8%6%8%8%programmes and content

(including news)
4189735739122131Reflects the diversity
6%9%eh7%6%10%aeh5%7%7%of the UK

42771336566122128Programmes that make me
6%8%13%aeh6%8%4%7%7%stop and think

4152937341094103Programmes with new
6%5%9%6%5%6%6%6%ideas and different

approaches
304432631108191Programmes which reflect
4%4%3%4%5%6%5%5%UK life and values
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Q.7b Least 3 valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 36 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

34536333778187A wide range of
5%5%6%5%5%4%5%5%different types of

programmes for everyone
22435192966975Services which are
3%4%4%3%4%3%4%4%available to everyone

23341183385664Programmes that helps to
3%3%1%3%5%5%3%3%understand what is going

on in the world today
20363182335861Trusted and accurate UK
3%4%3%3%3%2%3%3%news

34752357321356118861978None
51%53%54%51%51%68%ab51%53%
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Q.7b Least 3 valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 36 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

1--192347311213602326152414312257Features people like me
37%--8%15%o17%bhj20%abdfh13%8%22%abdf9%12%b9%16%bj11%17%bhj3%14%boand the places I know

jghj
1--102359281315521623142615327249Encourages the

37%--4%15%o20%fghj18%fhj14%9%19%afgh7%11%9%18%hj11%17%fhj11%13%hodevelopment of new
jtalent

--32614241510134019981616172170High-quality productions
--15%11%9%9%10%10%8%15%abfg8%5%5%11%g13%bfg10%4%9%

hj
-11241335196232921105814143157Programmes that bring
-22%9%10%8%11%f12%efg6%14%abef11%fg9%f5%3%5%11%f8%4%8%fthe nation together for

ga shared viewing
experience

121141414124735191392215124156Programmes that I can
31%26%4%6%9%9%8%5%4%13%acfg8%6%6%15%acfgjk12%j6%6%8%watch with and talk

jabout with my family and
friends

---181306119112220188208124150A wide range of high-
---7%8%14%acdfl7%10%7%8%8%9%5%14%af6%7%6%8%quality programmes for

children made in the UK
-2-231244484262816630914*149Provision of regional
-26%-9%8%9%bjl3%8%2%10%bjl12%bfj8%bjl4%20%abcdfg7%7%bjl1%8%bjlprogrammes and content

lhijklm(including news)
---13118515592219103147175131Reflects the diversity
---5%7%12%fg10%f5%6%8%f8%f5%2%10%f5%9%f8%f7%fof the UK
--1161103133419151552310152128Programmes that make me
--8%7%7%7%8%j3%3%7%6%7%3%16%abfghi8%8%j3%7%stop and think

jk
--18954114420118577167103Programmes with new
--4%3%6%10%fghj7%j4%2%8%j4%4%3%5%6%9%fj10%fj6%ideas and different

approaches
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Q.7b Least 3 valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 36 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

-1-1277365415151221078591Programmes which reflect
-22%-5%5%7%f4%6%3%6%f6%f6%f1%7%f5%f4%7%f5%fUK life and values
---878342517201011276187A wide range of
---3%5%7%f3%2%3%6%f8%acfl5%f*8%f5%f3%2%5%fdifferent types of

programmes for everyone
---11642316813912254275Services which are
---4%4%5%f2%1%4%3%5%f4%f*15%abcdfg4%f2%3%4%favailable to everyone

hijklm
-31144814-551951889-64Programmes that helps to
-44%4%6%n3%3%fk2%-3%2%8%abfg2%*5%f6%bfik5%f-3%understand what is going

iklon in the world today
-2-11501545109311157-61Trusted and accurate UK
-26%-5%3%3%3%4%3%4%4%1%1%8%abfg4%4%-3%news
121214182417845410310712012911850628351978None

33%30%73%58%52%41%53%eim59%eim62%acd40%50%ei63%acd75%acde34%49%e46%e77%acd53%eim
ehimehimghijklmeghijk

lm
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Q.7b Least 3 valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 36 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

692034351864055140991121468216410812316769188257Features people like me
18%10%14%3%14%q15%q11%14%14%17%15%19%aj21%ace20%ace16%c15%c17%c10%16%c14%cqand the places I know
61319310331824657131781281127513510913617064185249Encourages the

20%14%14%8%13%14%13%15%13%14%17%a15%19%ac16%c16%c16%c17%ac9%16%c13%cdevelopment of new
talent

10913322012518301146744924810258738358112170High-quality productions
31%10%9%2%8%q10%q5%8%12%mn12%j6%12%aj12%d12%acde9%9%8%8%10%9%jnq

f
54104918107392969486862397265728951105157Programmes that bring

17%5%7%8%7%8%11%l8%7%8%9%8%10%9%10%9%9%7%9%8%the nation together for
a shared viewing
experience

212118621113263778546966457667729047108156Programmes that I can
8%13%8%5%8%9%7%10%8%10%9%9%11%c9%10%9%9%7%9%8%watch with and talk

about with my family and
friends

38116322109294074406868437461689147102150A wide range of high-
9%9%8%3%9%q9%q8%10%8%7%9%9%11%c9%9%8%9%7%9%8%qquality programmes for

children made in the UK
671205911520259153527833814346706287149Provision of regional

20%8%8%4%4%9%p5%7%9%n9%7%10%j8%10%ef6%5%7%9%e7%8%epprogrammes and content
(including news)

212938208530266737634832535468833794131Reflects the diversity
6%13%ar7%7%8%7%8%7%7%6%8%6%8%6%8%8%8%c5%8%c7%of the UK
161006228524177838465430634861645474128Programmes that make me
3%7%7%5%9%7%7%4%8%m7%6%7%8%7%7%7%6%8%6%7%stop and think
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PSB Study (QS1069 - 200711)

Q.7b Least 3 valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 36 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

1071467650110257Features people like me
12%18%ay16%19%au12%14%cqand the places I know

1161295536136249Encourages the
13%16%11%14%15%13%cdevelopment of new

talent
8780513971170High-quality productions
10%10%10%15%au8%9%jnq
5892382177157Programmes that bring
6%11%ay8%8%8%8%the nation together for

a shared viewing
experience

6186293287156Programmes that I can
7%11%y6%12%w9%w8%watch with and talk

about with my family and
friends

7671342975150A wide range of high-
8%9%7%11%8%8%qquality programmes for

children made in the UK
6777531970149Provision of regional
7%9%11%u8%7%8%epprogrammes and content

(including news)
7059251372131Reflects the diversity
8%7%5%5%8%7%of the UK

6060302558128Programmes that make me
7%7%6%10%6%7%stop and think
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Q.7b Least 3 valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 36 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

27777166711344738434925534047553865103Programmes with new
5%7%5%6%6%5%3%9%aln5%7%6%7%6%6%6%6%5%6%6%6%ideas and different

approaches
3266313601522444026361841374244325991Programmes which reflect
9%3%5%2%5%5%4%6%5%7%j4%5%5%5%5%5%4%5%5%5%UK life and values
-668115662319413138362242353451295887A wide range of
-7%5%*6%q5%q6%5%4%5%5%5%6%5%5%4%5%4%5%5%qdifferent types of

programmes for everyone
455718601313442624352135303132294675Services which are

14%5%4%1%3%5%4%3%5%5%3%5%5%4%4%4%3%4%4%4%available to everyone
2634433916730222320724202531283664Programmes that helps to
6%6%r2%3%1%3%4%m2%3%4%3%3%2%3%3%3%3%4%3%3%understand what is going

on in the world today
-845574199361820281226112126263661Trusted and accurate UK
-9%ar3%5%3%3%3%2%4%3%3%4%3%3%2%3%3%4%f3%3%fnews

114075485140645193205509273377365171399346441495408571978None
35%44%53%71%aop56%51%53%54%52%48%51%48%44%47%51%h53%h50%59%abde49%53%ghvx

fgh
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Q.7b Least 3 valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 36 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

4953281254103Programmes with new
5%7%6%5%6%6%ideas and different

approaches
493927154191Programmes which reflect
5%5%6%6%4%5%UK life and values

474115194887A wide range of
5%5%3%7%w5%5%qdifferent types of

programmes for everyone
373713134275Services which are
4%5%3%5%4%4%available to everyone

32301582864Programmes that helps to
4%4%3%3%3%3%understand what is going

on in the world today
32271783261Trusted and accurate UK
4%3%4%3%3%3%fnews

480381266113502978None
53%x47%55%v44%53%v53%ghvx
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PSB Study (QS1069 - 200711)

Q.7b Least 3 valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 36 

Q.7A TOP 3 BENEFITS SOCIETY
ProgrammProgramm

Programmes thates that
es thatbringI canProgrammA wide
helps tothewatches withProvisiorange ofA wide
understanationwith andnewn ofhigh-range of
nd whattogethertalkProgrammideasEncouragFeaturesregionalqualitydifferenServices
is goingfor aaboutes whichProgrammandes thepeopleReflectsprogrammprogrammt typeswhich

on insharedwith myreflectes thatdifferendevelopmlike methees andTrustedes forofHigh-are
theviewingfamilyUK lifemake metent ofand thediversitcontentandchildrenprogrammqualityavailabl

worldexperienandandstop andapproachnewplaces Iy of the(includiaccuratemade ines forproductie to
NonetodaycefriendsvaluesthinkestalentknowUKng news)UK newsthe UKeveryoneonseveryoneTotal

(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
342395232187316223184110754161356271343112803731851Unweighted Base
347394223196306221184111*79*4141196231413102653791851Weighted Base

-74453265343119-992013120684274257Features people like me
-19%aiq20%aiq16%iq21%aiq15%iq17%iq17%iq-24%aceiln17%iq21%aiq14%iq22%aiq16%iq20%aiq14%iqand the places I know

q
-784440513325-23963610729584157249Encourages the
-20%ajq20%ajq20%ajq17%jq15%jq14%jq-29%abcfjk23%abcfj30%abcdf17%ajq20%ajq19%ajq15%jq15%jq13%jqdevelopment of new

lmqklqjklmopqtalent
-50342546332613125916741931-38170High-quality productions
-13%cq15%acq13%cq15%acq15%acq14%cq12%cq15%cq14%acq13%cq12%cq13%cq10%cq-10%cq9%cq
-30-25312218171663217517263547157Programmes that bring
-8%oq-13%oq10%oq10%oq10%oq16%adopq20%adlmo15%adopq18%admop12%aopq12%oq8%oq13%aopq12%aopq8%oqthe nation together for

pqqa shared viewing
experience

-3829-352822161751157616362743156Programmes that I can
-10%nq13%anq-11%nq12%nq12%nq14%nq21%abcmn12%anq13%nq12%anq11%nq12%nq10%nq11%nq8%nqwatch with and talk

pqabout with my family and
friends

-492328402727221141957-252738150A wide range of high-
-13%aeq10%eq14%adeq13%aeq12%aeq14%adeq20%abcde13%eq10%eq7%eq9%eq-8%eq10%eq10%eq8%eqquality programmes for

fghoqchildren made in the UK
-38342926282118946-5418303237149Provision of regional
-10%gq15%afgmp15%afgmq8%gq13%agq11%gq17%afgmq12%gq11%gq-9%gq13%gq10%gq12%agq10%gq8%gqprogrammes and content

q(including news)
-4323252719221510-175225283933131Reflects the diversity
-11%ahq10%hq13%ahq9%hq9%hq12%ahq13%ahq13%hq-14%ahq8%hq18%abdfhl9%hq15%abfhmq9%hq7%hqof the UK

mq
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PSB Study (QS1069 - 200711)

Q.7b Least 3 valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p/q
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 36 

Q.7A TOP 3 BENEFITS SOCIETY
ProgrammProgramm

Programmes thates that
es thatbringI canProgrammA wide
helps tothewatches withProvisiorange ofA wide
understanationwith andnewn ofhigh-range of
nd whattogethertalkProgrammideasEncouragFeaturesregionalqualitydifferenServices
is goingfor aaboutes whichProgrammandes thepeopleReflectsprogrammprogrammt typeswhich

on insharedwith myreflectes thatdifferendevelopmlike methees andTrustedes forofHigh-are
theviewingfamilyUK lifemake metent ofand thediversitcontentandchildrenprogrammqualityavailabl

worldexperienandandstop andapproachnewplaces Iy of the(includiaccuratemade ines forproductie to
NonetodaycefriendsvaluesthinkestalentknowUKng news)UK newsthe UKeveryoneonseveryoneTotal

(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
342395232187316223184110754161356271343112803731851Unweighted Base
347394223196306221184111*79*4141196231413102653791851Weighted Base

-28302226-16171526104820302445128Programmes that make me
-7%lq14%afhlpq11%alq9%lq-8%lq16%afhlpq19%acfhk6%lq8%lq8%lq14%afhlpq10%lq9%lq12%ahlpq7%lqstop and think

lmpq
-1729122819-8635105314251429103Programmes with new
-4%kq13%abcknp6%kq9%akpq9%kpq-7%kq7%kq9%akpq8%kq9%akpq10%kpq8%kq5%kq8%kq6%kqideas and different

qapproaches
-291814-1515861915421022202891Programmes which reflect
-7%mq8%mq7%mq-7%mq8%mq8%mq7%mq5%mq12%afhmq7%mq7%mq7%mq8%mq7%mq5%mqUK life and values
-2719101613171492483816-171887A wide range of
-7%dq9%adq5%dq5%dq6%dq9%adq12%abdfhm11%adq6%dq7%dq6%dq12%abdfhm-6%dq5%dq5%dqdifferent types of

nqnqprogrammes for everyone
-2818151813137613143011914-75Services which are
-7%abdhq8%abdhq7%abdhq6%bq6%bq7%bq6%bq8%bq3%bq12%abcdfh5%bq8%abdhq3%bq5%bq-4%bqavailable to everyone

q
--221315191498168196751164Programmes that helps to
--10%abcdfh7%acdfp5%cpq9%abcdfh8%abcdfp8%abcdfp10%abcdfp4%pq7%cdfpq3%pq4%pq2%pq2%pq3%pq3%pqunderstand what is going

mpqqpqqqqon in the world today
-2112189121989116-81081561Trusted and accurate UK
-5%fq6%fq9%abcdfh3%fq5%fq10%abcdfh7%fq11%abcdfh3%fq5%fq-6%fq3%fq3%fq4%fq3%fqnews

mqmqmq
3471687667121906934171604026350137118163978None
100%abcdefghijkl43%ijo34%34%40%i41%i37%i31%21%39%i33%42%ijo35%44%ijno45%gijno43%ijo53%bcdef

mnopghijklmn
op
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Q.7b Least 3 valuable benefits for UK society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m/n/o/p/q
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 37 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

27018933223110611319313716017493474122971741395025201022Trusted and accurate UK
51%48%58%rs64%ars64%aij58%62%jkl51%52%50%52%59%61%aef52%50%54%52%58%c55%rnews

kl
22616427317669961631311261299034329257129124440399839Programmes that helps to
43%42%48%49%42%49%j52%jko49%j41%37%51%j43%49%e45%e37%48%e46%45%45%ejunderstand what is going

on in the world today
20612724814461681081031151597537236218159112426299725Programmes that I can
39%32%44%r40%37%35%34%38%38%46%amn42%47%35%38%46%afg44%g44%ab34%39%brwatch with and talk

about with my family and
friends

1931382331465275131101118138643025821913894379330709A wide range of
36%35%41%40%32%38%42%o38%39%40%36%38%38%38%40%36%39%37%38%different types of

programmes for me
1911182201625680128106111121602926421712189331360691High-quality productions
36%30%39%r45%ars34%41%41%40%36%35%34%37%39%38%35%35%34%40%c37%r

20312821413343651121091161148137221225114118371306678Services which are
38%33%38%37%26%33%36%o41%o38%o33%46%ajno46%jo33%39%g33%46%aeg39%34%37%oavailable to everyone

18011918011647611079090114612621518011486324271595Programmes which reflect
34%31%32%32%28%31%34%34%29%33%34%32%32%31%33%34%34%30%32%UK life and values

154117202122404284861031287340166189128113311284595Reflects the diversity
29%30%36%s34%24%21%27%32%n34%no37%mno41%amno51%ajklm25%33%g37%g44%afg32%32%32%gnoof the UK

no
15511818611051641038091106621321817110674303266569Programmes that make me
29%30%33%31%31%h33%h33%h30%h30%h30%h35%h16%32%30%30%29%32%30%31%hstop and think

1271021598230437975689559231521429582250221471Programmes with new
24%26%28%23%18%22%25%28%o22%27%o33%akno29%23%25%27%32%ag26%25%25%oideas and different

approaches
131841388236495954689647251441229673227208435Programmes that bring
25%22%24%23%22%25%19%20%22%28%m27%32%lm21%21%28%g28%fg24%23%24%the nation together for

a shared viewing
experience
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Q5a/Q6a/Q7a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 37 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

146831158227406558939730161321519746255171426A wide range of high-
27%aqr21%20%23%16%20%21%22%30%ailmn28%ino17%20%20%26%dg28%dg18%27%b19%23%boquality programmes for

ochildren made in the UK
1067296644045725346591310157995923176163338Provision of regional
20%19%17%18%24%ahi23%ik23%ik20%i15%i17%i7%13%23%adef17%d17%d9%18%18%18%diprogrammes and content

jk(including news)
965790582120494654653213901006546150151301Encourages the
18%14%16%16%13%10%16%17%n18%n19%n18%n17%13%17%19%g18%16%17%16%ndevelopment of new

talent
76637339222940274246321491694645131121252Features people like me
14%16%13%11%14%15%13%10%14%13%18%l17%14%12%13%18%14%14%14%and the places I know
615245201818182026452112554645338197178None
11%p13%apq8%6%11%m9%6%7%9%13%m12%m15%m8%8%13%fg13%g8%11%10%p
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PSB Study (QS1069 - 200711)

Q5a/Q6a/Q7a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 37 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

771122174251142902611174114595631022Trusted and accurate UK
57%ijk49%49%50%46%64%eh62%adeh49%55%h50%61%ac55%chinews

62911013721113676196100332390449839Programmes that helps to
47%j44%39%42%45%54%e46%42%45%42%48%c45%junderstand what is going

on in the world today
49210716823311163151112288333392725Programmes that I can
37%43%47%al46%al36%45%36%47%adfh39%36%42%c39%watch with and talk

about with my family and
friends

522881321871236116487274331378709A wide range of
39%35%37%37%40%43%39%37%37%36%41%c38%different types of

programmes for me
509911231821215016092269309382691High-quality productions
38%36%35%36%40%36%38%38%36%33%41%c37%

494901291841266613196258331346678Services which are
37%36%36%36%41%f47%adf31%40%f35%36%37%37%favailable to everyone

423871201731144312575237300295595Programmes which reflect
31%35%34%34%38%f31%29%32%32%32%32%32%UK life and values

39994135196916410080259270324595Reflects the diversity
30%38%l38%al39%al30%46%adefh24%34%f35%f29%35%c32%fof the UK

4197799150964413477219273296569Programmes that make me
31%31%28%30%31%31%32%32%30%30%32%31%stop and think

346608612475509564187229242471Programmes with new
26%24%24%25%25%36%adfh22%27%25%25%26%25%ideas and different

approaches
314599012268409451182215220435Programmes that bring
23%24%25%24%22%28%22%21%25%23%24%24%the nation together for

a shared viewing
experience
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PSB Study (QS1069 - 200711)

Q5a/Q6a/Q7a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 37 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

2377816018986237374170229197426A wide range of high-
18%31%al45%aikl37%al28%fg17%17%31%adfg23%f25%21%23%flquality programmes for

children made in the UK
27231486652149629147178160338Provision of regional
20%ijk13%13%13%17%10%23%aeg12%20%eg19%17%18%egikprogrammes and content

(including news)
21942558250235448125153148301Encourages the
16%17%16%16%16%17%13%20%f17%17%16%16%development of new

talent
2012436514027662495140112252Features people like me
15%ijk10%10%10%13%19%e15%10%13%15%12%14%and the places I know

139183040301639227211365178None
10%7%8%8%10%11%9%9%10%12%ab7%10%b
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PSB Study (QS1069 - 200711)

Q5a/Q6a/Q7a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 37 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

38258168362387829401022Trusted and accurate UK
56%58%65%58%56%47%56%c55%cnews

3254595030232262777839Programmes that helps to
48%46%47%48%46%36%46%c45%cunderstand what is going

on in the world today
2494173723529559666725Programmes that I can
37%42%35%38%42%h34%40%39%watch with and talk

about with my family and
friends

2693924324227656653709A wide range of
40%39%41%39%40%32%39%38%different types of

programmes for me
2613784023826364627691High-quality productions
39%38%38%38%38%37%37%37%

2343864322027348629678Services which are
35%39%41%35%39%28%38%c37%cavailable to everyone

2233263019924051544595Programmes which reflect
33%33%28%32%34%30%32%32%UK life and values

2103362419224834561595Reflects the diversity
31%34%f22%31%36%f19%33%c32%cof the UK

2223023021021444526569Programmes that make me
33%30%29%34%31%25%31%31%stop and think

1672503515217432439471Programmes with new
25%25%33%24%25%18%26%c25%cideas and different

approaches
1682382414817339397435Programmes that bring
25%24%23%24%25%22%24%24%the nation together for

a shared viewing
experience
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Q5a/Q6a/Q7a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 37 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

1622492514717629397426A wide range of high-
24%25%24%24%25%17%24%c23%quality programmes for

children made in the UK
1421912212414035303338Provision of regional
21%19%21%20%20%20%18%18%programmes and content

(including news)
93169258311123278301Encourages the
14%17%24%aeh13%16%13%17%16%development of new

talent
9013898210131221252Features people like me
13%14%8%13%15%18%13%14%and the places I know
47633464631147178None
7%6%3%7%7%18%ab9%10%dfg
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Q5a/Q6a/Q7a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 37 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

12712289225894897164113132847853111291022Trusted and accurate UK
37%36%42%50%56%59%d56%d52%59%dh61%bdh47%64%abd54%53%42%61%bdh44%55%dhnews

h
1271157162573637014893908067466320839Programmes that helps to

37%26%39%47%45%60%abcd47%bc68%abcde42%55%abc39%44%51%bcdh45%36%35%31%45%bcunderstand what is going
eghjlfghjldghjon in the world today

-378563317563255120100864959556927725Programmes that I can
-44%39%35%40%40%36%35%33%44%fj41%42%31%40%43%38%41%39%watch with and talk

about with my family and
friends

-34876142865336312675706859456215709A wide range of
-44%21%36%39%66%abcd42%bh35%38%b47%abc31%34%44%bh40%b35%34%23%38%bdifferent types of

efghijkdghprogrammes for me
l

-35975852053355310987906650406820691High-quality productions
-48%29%40%37%47%djl34%37%32%40%36%44%dj42%34%31%37%31%37%
2581015701956394910570927145368016678Services which are

67%80%46%41%36%45%bdeh35%43%b30%39%bh29%45%abd45%bdeh31%28%44%bdehj24%37%bhavailable to everyone
jehjj

1-561531165733409469605459465313595Programmes which reflect
31%-32%25%34%o39%bj36%bj36%24%35%bj28%29%35%b40%bchj37%bj29%20%32%bUK life and values
11787498275134391048763534233557595Reflects the diversity

37%11%44%35%31%64%abcd33%b36%b24%b39%bdj36%bj31%b34%b28%b26%b30%b11%32%bjof the UK
efghijk
l

-4552516124135459672614842386614569Programmes that make me
-70%27%21%33%o27%26%38%b27%36%bl30%30%31%28%30%36%bl21%31%ostop and think
--157410133530307449554745414111471Programmes with new
--4%23%26%31%bhj22%33%bhj18%28%j20%27%30%j30%j32%bhj23%17%25%ideas and different

approaches
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PSB Study (QS1069 - 200711)

Q5a/Q6a/Q7a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 37 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

-4347380133116238063463540265013435Programmes that bring
-70%16%19%24%31%jkl19%17%14%30%jl26%j22%22%27%j21%28%j21%24%jthe nation together for

a shared viewing
experience

--35736515271429816737234931457426A wide range of high-
--16%23%23%36%abcd17%16%18%30%abf28%bfg18%15%33%abfgj24%b25%bf10%23%bfquality programmes for

fgjklgjkljlklchildren made in the UK
-362630919372027613722163426345338Provision of regional
-47%34%10%20%o44%abcd23%bfg22%bfg16%23%bfg15%11%10%23%bfg21%bfg19%bfg7%18%bfgoprogrammes and content

efghijk(including news)
l

-32582397241211595037193223235301Encourages the
-48%13%24%an15%16%j15%j13%7%22%abcf21%bj18%j12%21%bj18%j13%7%16%jdevelopment of new

jtalent
-1-4420361720123146231431212110252Features people like me
-22%-18%13%14%11%21%fjl7%12%19%fij11%9%21%acfgij16%j12%15%14%jand the places I know

ll
11331140126525183116111410185178None

33%20%20%13%9%3%16%adfgik5%15%fim7%13%im8%7%9%8%10%m8%10%m
m
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PSB Study (QS1069 - 200711)

Q5a/Q6a/Q7a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 37 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

1652790571577172122335143074844342374864195206273107131022Trusted and accurate UK
51%58%56%48%63%aq56%59%61%l53%54%65%aik57%61%c58%c62%ac62%ac63%acg45%61%ac55%cwnews
144766248124598163200427286396349196405328416521242597839Programmes that helps to
45%52%47%40%50%47%45%52%al44%50%53%ai46%50%c48%c48%c50%c52%ac35%51%ac45%cwunderstand what is going

on in the world today
143456038102508138138400230284337170369275346396253472725Programmes that I can
45%38%39%32%41%40%38%36%41%40%38%45%aj43%44%ac41%41%40%37%41%39%watch with and talk

about with my family and
friends

114652842100487136164359217313290164324296351415228480709A wide range of
36%51%ar37%35%40%38%38%43%37%38%42%38%42%c39%c44%ac42%c42%c33%41%c38%cdifferent types of

programmes for me
153453833106485138171342222326285165329278337418227464691High-quality productions
47%38%38%27%43%q38%q38%45%al35%39%44%ai38%42%c39%c41%c40%c42%ac33%40%c37%q
133952644100469112166359233283284149327250311370239438678Services which are
41%43%37%36%40%37%31%43%aln37%41%38%38%38%39%37%37%37%35%38%37%available to everyone
9284543488408118117323169238259146276228284334205390595Programmes which reflect

29%31%32%28%35%32%33%31%33%30%32%34%37%c33%34%34%34%30%34%32%UK life and values
826470377443387124341198253279141320245279358185410595Reflects the diversity

27%29%33%31%30%34%24%32%n35%n35%34%37%a36%c38%ac36%c33%c36%c27%35%c32%cnof the UK
15304213580387105133280175253243137273229274333187382569Programmes that make me
50%33%30%29%32%30%29%35%29%31%34%32%35%c32%c34%c33%c33%c27%33%c31%stop and think
72736224573408797252174189214105235175204259167304471Programmes with new

23%30%25%20%23%27%24%25%26%30%a25%28%27%28%26%24%26%24%26%25%ideas and different
approaches
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PSB Study (QS1069 - 200711)

Q5a/Q6a/Q7a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 37 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

4605292261455511022Trusted and accurate UK
51%65%ay47%57%w59%w55%cwnews

379433178136466839Programmes that helps to
42%53%ay37%53%aw50%aw45%cwunderstand what is going

on in the world today
340355192106360725Programmes that I can
38%44%ay40%41%38%39%watch with and talk

about with my family and
friends

340341167112358709A wide range of
38%42%35%44%w38%38%cdifferent types of

programmes for me
29936715493378691High-quality productions
33%45%ay32%36%40%w37%q

307339159101349678Services which are
34%42%ay33%39%37%37%available to everyone

291284136104290595Programmes which reflect
32%35%28%41%auw31%32%UK life and values

262311154120276595Reflects the diversity
29%38%ay32%47%auw29%32%cnof the UK

26628614179294569Programmes that make me
30%35%ay29%31%31%31%stop and think

22023212969236471Programmes with new
25%29%27%27%25%25%ideas and different

approaches
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Q5a/Q6a/Q7a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 37 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

5263382168290679424815119019588217170216253134301435Programmes that bring
17%29%24%17%27%23%19%25%26%n26%26%26%22%26%c25%c26%c25%c19%26%c24%cnthe nation together for

a shared viewing
experience

92231922642918188229146171198100217160206241149277426A wide range of high-
30%24%22%18%26%23%22%23%24%26%23%26%25%26%24%24%24%22%24%23%quality programmes for

children made in the UK
42025520462409081156671711245813815117821694244338Provision of regional

14%22%18%16%18%19%25%al21%l16%12%23%aik16%k15%16%22%acgh21%cgh22%acgh14%21%cgh18%ckwprogrammes and content
(including news)

3202181040205505815911811414561148100112141122179301Encourages the
11%22%15%8%16%16%q14%15%16%21%aj15%19%16%18%e15%13%14%18%e15%16%qdevelopment of new

talent
117179133916654551217610694341018011313890162252Features people like me
3%19%13%11%16%13%15%14%12%13%14%12%9%12%12%13%h14%h13%14%h14%hand the places I know
271211511109341398532456245833423912553178None
7%8%8%13%p4%9%p9%m3%10%m9%j3%7%j6%7%bd5%5%4%18%abdef5%10%bdefg

ghhjmpuvx
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PSB Study (QS1069 - 200711)

Q5a/Q6a/Q7a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 37 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

19722610083218435Programmes that bring
22%28%ay21%32%auw23%24%cnthe nation together for

a shared viewing
experience

22518810962214426A wide range of high-
25%23%23%24%23%23%quality programmes for

children made in the UK
1601714855196338Provision of regional
18%21%10%22%w21%w18%ckwprogrammes and content

(including news)
1411478753132301Encourages the
16%18%18%21%u14%16%qdevelopment of new

talent
1271136833119252Features people like me
14%14%14%13%13%14%hand the places I know
872186859178None
10%x3%18%auv3%6%10%bdefg

hjmpuvx
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Q5a/Q6a/Q7a Top 3 most valuable benefits for you personally
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 38 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

140106188122516310880679367262221479394285271556A wide range of high-
26%27%33%s34%s31%k32%k34%k30%22%27%38%ajk33%33%f26%27%36%ef30%30%30%kquality programmes for

children made in the UK
135961919939588979819952231871609975278243521Encourages the
25%25%34%ars28%24%30%28%30%27%29%29%29%28%28%29%29%29%27%28%development of new

talent
1117519811733448081759074251561569099239262501Features people like me
21%19%35%ars33%rs20%22%25%30%o24%26%41%ajklm32%o23%27%26%38%aef25%29%c27%orsand the places I know

nog
108671568437458054577946171631117962200215415Programmes that bring
20%17%27%ars23%23%23%26%20%19%23%26%21%24%19%23%24%21%24%22%rthe nation together for

a shared viewing
experience

103791208033427355626832171481166849178203381Reflects the diversity
19%20%21%22%20%21%23%20%20%20%18%22%22%20%20%19%19%23%c21%of the UK
87771376822294959609141171001199158181187368Provision of regional
16%20%24%s19%14%15%16%22%no20%26%amno23%no22%15%21%g26%ag23%g19%21%20%goprogrammes and content

(including news)
9969105622329315260695220821126973171165336High-quality productions
19%18%18%17%14%15%10%20%m20%m20%m29%ajklm26%mno12%20%g20%g28%aef18%19%18%gm

nog
8064105632538523459524011115935251154157311Programmes that I can
15%16%18%17%15%19%16%13%19%15%23%l14%17%16%15%20%16%18%17%watch with and talk

about with my family and
friends

95569849222352434954342197925456148150299Programmes that make me
18%14%17%14%14%12%17%16%16%15%19%n27%ajno14%16%15%22%ag15%17%16%stop and think
79549843172635334656471477795661134140274Programmes which reflect
15%14%17%p12%10%13%11%12%15%16%26%ajklm18%11%14%16%24%aef14%16%15%gUK life and values

nog
81608246272538344150322190765053129140269Programmes with new
15%15%14%13%17%13%12%13%14%15%18%26%ajklm13%13%15%21%afg13%16%15%ideas and different

napproaches
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PSB Study (QS1069 - 200711)

Q5b/Q6b/Q7b Summary: Least  3 most valuable benefits personally/family and friends/society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 38 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

7053855423264330565026892865034132130262Services which are
13%14%15%15%14%13%14%11%18%l14%14%10%14%15%14%13%14%15%14%available to everyone
67478149132155342850271789625044125119244A wide range of
13%12%14%14%8%11%17%kno13%9%14%o15%o21%kno13%11%14%17%f13%13%13%odifferent types of

programmes for me
77555733121836323252291066655239117105221Trusted and accurate UK
14%pq14%10%9%7%9%11%12%11%15%o16%no13%10%11%15%g15%g12%12%12%onews
6056631917193017334723136549473610296198Programmes that helps to
11%p14%p11%p5%10%10%10%6%11%14%l13%l16%l10%9%14%f14%f11%11%11%lpunderstand what is going

on in the world today
19714715410367621008598116492422918311673309293602None
37%pq38%pq27%29%41%ai32%32%32%32%34%28%30%34%32%34%28%32%33%33%q
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PSB Study (QS1069 - 200711)

Q5b/Q6b/Q7b Summary: Least  3 most valuable benefits personally/family and friends/society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 38 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

461476295805013471221246310556A wide range of high-
34%aijk19%18%19%26%36%32%30%30%27%33%c30%ijkquality programmes for

children made in the UK
38464103136875011463205231290521Encourages the
29%26%29%27%29%36%27%27%28%25%31%c28%development of new

talent
382488811963619868211186315501Features people like me
28%k19%25%23%21%43%adefh23%29%28%h20%34%ac27%chkand the places I know

32342699264449941167175240415Programmes that bring
24%ik17%20%18%21%32%adeh23%17%22%19%26%c22%the nation together for

a shared viewing
experience

28450719767359436149181200381Reflects the diversity
21%20%20%19%22%25%e22%e15%20%20%22%21%of the UK

254488511461395952157164204368Provision of regional
19%19%24%22%20%f28%af14%22%f21%f18%22%c20%fprogrammes and content

(including news)
232547410448346247146169167336High-quality productions
17%21%21%20%16%24%fh15%20%20%f18%18%18%

22940638240277734133143167311Programmes that I can
17%16%18%16%13%20%18%14%18%16%18%17%watch with and talk

about with my family and
friends

20445699546335544120151147299Programmes that make me
15%18%19%19%15%23%f13%19%16%16%16%16%stop and think

2032952714938543598133140274Programmes which reflect
15%12%15%14%16%27%adefh13%15%13%14%15%15%UK life and values

19527627442316430103142128269Programmes with new
14%11%18%k15%14%22%adeh15%12%14%15%14%15%ideas and different

approaches
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PSB Study (QS1069 - 200711)

Q5b/Q6b/Q7b Summary: Least  3 most valuable benefits personally/family and friends/society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 38 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

17650588634225434118124138262Services which are
13%20%al16%17%11%16%13%14%16%13%15%14%available to everyone

19128335442264332101114130244A wide range of
14%j11%9%11%14%18%f10%13%14%12%14%13%different types of

programmes for me
156275265472337268813290221Trusted and accurate UK
12%11%15%13%16%f16%f9%11%12%14%b10%12%fnews

148223850372645197111682198Programmes that helps to
11%9%11%10%12%18%adef11%8%10%13%b9%11%understand what is going

on in the world today
431841201711033514377243345257602None
32%34%34%34%34%25%34%32%33%37%ab28%33%b
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PSB Study (QS1069 - 200711)

Q5b/Q6b/Q7b Summary: Least  3 most valuable benefits personally/family and friends/society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 38 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

2232893520419342514556A wide range of high-
33%d29%33%33%28%24%31%30%quality programmes for

children made in the UK
2042812519021136485521Encourages the
30%28%24%30%30%21%29%c28%cdevelopment of new

talent
1862633017318220481501Features people like me
27%26%28%28%26%12%29%c27%cand the places I know

1652162815414228387415Programmes that bring
24%22%26%25%20%16%23%c22%the nation together for

a shared viewing
experience

1362221911916532349381Reflects the diversity
20%22%18%19%24%e18%21%21%of the UK

1302012011814026342368Provision of regional
19%20%19%19%20%15%20%20%programmes and content

(including news)
1101952210213317319336High-quality productions
16%20%21%16%19%10%19%c18%c

1231701811811619292311Programmes that I can
18%17%17%19%17%11%17%c17%cwatch with and talk

about with my family and
friends

1151571910412120278299Programmes that make me
17%16%18%17%17%12%17%16%stop and think
9614714879816258274Programmes which reflect
14%15%13%14%14%9%15%c15%cUK life and values

102149159111127242269Programmes with new
15%15%14%15%16%16%14%15%ideas and different

approaches
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PSB Study (QS1069 - 200711)

Q5b/Q6b/Q7b Summary: Least  3 most valuable benefits personally/family and friends/society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 38 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

91160198211021241262Services which are
13%16%18%13%16%12%14%14%available to everyone
79145137510219225244A wide range of
12%15%13%12%15%11%13%13%different types of

programmes for me
7411910668218203221Trusted and accurate UK
11%12%10%11%12%10%12%12%news
671005598019179198Programmes that helps to
10%10%5%9%11%f11%11%11%understand what is going

on in the world today
2063083419321579522602None
30%31%32%31%31%46%ab31%33%
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PSB Study (QS1069 - 200711)

Q5b/Q6b/Q7b Summary: Least  3 most valuable benefits personally/family and friends/society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 38 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

-33554951543285010663522765276416556A wide range of high-
-48%21%22%31%o35%df27%f30%f30%f39%abd26%25%17%44%abdfg22%35%dfg25%30%foquality programmes for

fghlhjlchildren made in the UK
1-342472225222359850543249365813521Encourages the

37%-15%17%30%o53%abcd33%bfhj24%21%36%abf21%26%20%33%fhj28%32%fhj20%28%hodevelopment of new
efghijkghjtalent
l

121434531144244011055532546295410501Features people like me
37%26%9%18%29%o27%f28%bf25%24%41%abc23%26%f16%31%bf23%30%bf15%27%bfoand the places I know

dfghjk
lm

-134337014401843815342103431426415Programmes that bring
-22%19%18%23%34%abcf25%bf20%f26%bf30%abf22%bf21%f6%23%bf25%bf23%bf10%22%bfthe nation together for

ghkga shared viewing
experience

-3138341124015338259271234203514381Reflects the diversity
-44%9%15%22%27%dfg25%dfg16%20%f30%acd24%fg13%7%23%fg16%f19%f22%f21%fgof the UK

fgjk
121473185191728734946134632355368Provision of regional

37%26%4%19%20%13%12%18%17%f27%abf20%bfl23%bfl8%31%abcfhj25%bflm19%bf7%20%bflprogrammes and content
jlmlm(including news)

-33512847292020744627123427346336High-quality productions
-47%15%21%18%17%f19%f22%f12%28%abc19%f13%7%23%bfgj21%bf18%f9%18%f

fghjlm
12125286921916623528134131378311Programmes that I can

31%26%4%10%18%o20%fj14%10%10%23%afg15%14%8%28%abfghj24%afghj20%fj13%17%fjowatch with and talk
hjklklklabout with my family and

friends
-144424911251014464533124721277299Programmes that make me
-22%26%18%16%26%abcf16%fj11%8%17%fj19%fj16%fj8%32%abcdfg17%fj15%11%16%fjstop and think

gjklhijkl
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PSB Study (QS1069 - 200711)

Q5b/Q6b/Q7b Summary: Least  3 most valuable benefits personally/family and friends/society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 38 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

-31332368231613463535627212916274Programmes which reflect
-44%4%13%15%18%fj14%f17%f8%17%fj14%f17%fj4%18%fj17%fj16%fj25%afj15%fjUK life and values
-142124414227175436191420213411269Programmes with new
-22%24%8%15%o33%abcd14%8%10%20%afg15%9%9%14%17%19%fgjk16%15%oideas and different

efghijkjkapproaches
l

-31282325121115544020843222110262Services which are
-48%4%11%15%12%f8%12%9%20%acfg17%fl10%5%29%abcdfg18%fjl11%f16%f14%flavailable to everyone

jlhjklm
-124120052212941462383321204244A wide range of
-22%15%17%13%12%14%fj13%6%15%fj19%abc11%5%22%abcfgj17%bfj11%6%13%fjdifferent types of

fgjprogrammes for me
-3332187419201441431082517193221Trusted and accurate UK
-48%16%13%12%9%12%fg21%abcfg8%15%bfg18%abf5%5%17%bfgj13%fg11%g4%12%fgnews

jmgj
-324115641261225521841816255198Programmes that helps to
-44%12%17%an10%10%f8%f7%7%9%f21%abef9%f3%12%f12%f14%f8%11%funderstand what is going

gijklmon in the world today
12710748475830566282839028364623602None

33%30%45%44%an31%16%37%ceim33%m34%eim23%34%eim40%acd57%abcd19%28%m25%35%eim33%eim
eimeghijkl

m
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PSB Study (QS1069 - 200711)

Q5b/Q6b/Q7b Summary: Least  3 most valuable benefits personally/family and friends/society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 38 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

7294332374396113129275165269238144272242278342158398556A wide range of high-
24%32%30%19%30%q31%q31%34%28%29%36%ak32%37%ac32%c36%ac33%c34%ac23%34%ac30%cqquality programmes for

children made in the UK
832403237637596120280167232232141268224272327148373521Encourages the

27%36%28%19%30%q29%q27%31%29%29%31%31%36%ac32%c33%ac32%ac33%ac21%32%ac28%cdevelopment of new
talent

923395155837483114266171220249148289204242302152349501Features people like me
31%25%28%12%23%q29%q23%30%n27%30%30%33%a38%abcd34%ace30%c29%c30%c22%30%c27%cqand the places I know

ef
112230022512957786213134198182113198176200250116299415Programmes that bring
34%25%21%18%20%23%21%22%22%24%27%a24%29%ac23%c26%c24%c25%c17%26%c22%cthe nation together for

a shared viewing
experience

72728125512598071204113169166104189151197228118263381Reflects the diversity
24%30%ar20%20%20%20%22%19%21%20%23%22%27%ac22%c22%c23%c23%c17%23%c21%of the UK
12152791537267656820113014118280197131144183141227368Provision of regional
39%17%20%12%15%21%pq18%18%21%23%19%24%aj20%23%de19%17%18%20%20%20%programmes and content

(including news)
10222571135247516320112811117183185115139169120216336High-quality productions
32%25%18%9%14%19%q14%16%21%n22%aj15%23%aj21%22%acde17%17%17%17%19%18%q

f
521238133922862751531001471327714812413818396215311Programmes that I can

16%23%17%11%16%18%17%20%16%18%20%17%20%c18%18%c16%18%c14%19%c17%wwatch with and talk
about with my family and
friends

2202291346207545217210510613068142115137152122177299Programmes that make me
7%22%16%11%18%16%15%14%18%18%14%17%17%17%17%16%15%18%15%16%stop and think
714201123518938711391041081266313811112114497177274Programmes which reflect

24%16%14%10%14%15%11%18%n14%18%15%17%16%16%16%14%14%14%15%15%nUK life and values
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PSB Study (QS1069 - 200711)

Q5b/Q6b/Q7b Summary: Least  3 most valuable benefits personally/family and friends/society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 38 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

23929713097280556A wide range of high-
27%37%ay27%38%auw30%30%cqquality programmes for

children made in the UK
24926011387276521Encourages the
28%32%23%34%w29%w28%cdevelopment of new

talent
22226414289231501Features people like me
25%33%ay29%35%au25%27%cqand the places I know

17822210366207415Programmes that bring
20%27%ay21%26%22%22%cthe nation together for

a shared viewing
experience

1831868554197381Reflects the diversity
20%23%18%21%21%21%of the UK

16518611354171368Provision of regional
18%23%y23%u21%18%20%programmes and content

(including news)
1811458672151336High-quality productions
20%18%18%28%auw16%18%q

1361645956169311Programmes that I can
15%20%y12%22%w18%w17%wwatch with and talk

about with my family and
friends

1441427451144299Programmes that make me
16%17%15%20%15%16%stop and think

1351328041134274Programmes which reflect
15%16%17%16%14%15%nUK life and values
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Q5b/Q6b/Q7b Summary: Least  3 most valuable benefits personally/family and friends/society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 38 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

618197173917541661389110312363139108131144100169269Programmes with new
20%20%14%14%16%14%11%17%n14%16%14%16%16%16%16%16%15%15%15%15%ideas and different

approaches
7161949381905246143891051167212511112314593170262Services which are

22%17%14%8%15%15%q14%12%15%16%14%15%19%c15%16%15%15%13%15%14%available to everyone
4111881042167515112187100101461088610112789155244A wide range of

12%12%13%9%17%13%14%13%12%15%13%13%12%13%13%12%13%13%13%13%different types of
programmes for me

2201641828141323912582739742100739210487135221Trusted and accurate UK
5%22%ar12%15%11%11%9%10%13%14%j10%13%11%12%11%11%10%13%12%12%news
41013913251303337107666580328167748695103198Programmes that helps to

13%11%10%10%10%10%9%10%11%12%9%11%8%10%10%9%9%14%bdefg9%11%understand what is going
hon in the world today

820450538538111811331416920020790235177241276287315602None
27%22%32%44%ao34%30%33%29%32%30%27%27%23%28%26%29%28%42%abde27%33%bdfg

fghhijvx
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Q5b/Q6b/Q7b Summary: Least  3 most valuable benefits personally/family and friends/society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 38 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

1301386243139269Programmes with new
14%17%13%17%15%15%ideas and different

approaches
1141446243135262Services which are
13%18%ay13%17%14%14%available to everyone

1151205744129244A wide range of
13%15%12%17%14%13%different types of

programmes for me
114996833103221Trusted and accurate UK
13%12%14%13%11%12%news

10485592686198Programmes that helps to
12%10%12%10%9%11%understand what is going

on in the world today
29620818260291602None
33%x26%38%uv23%31%v33%bdfg

hijvx

 Page 399
PSB Study (QS1069 - 200711)

Q5b/Q6b/Q7b Summary: Least  3 most valuable benefits personally/family and friends/society
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 39 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

50375983363455292731108125563117107122229Very good value (+2)
9%9%10%23%aqr22%ahi18%aijkl17%aijkl11%9%9%5%9%18%adef10%9%7%11%14%12%di

sjkl
1381052221173866106749997733121017397103323260583Fairly good value (+1)
26%27%39%ars33%23%34%o34%o28%32%o28%41%ajlo39%o31%30%28%40%aef34%29%32%os

g
120921177234386868727931101401407941210190400Not very good (-1)
23%23%21%20%21%19%22%25%h23%23%18%13%21%24%d23%16%22%21%22%value

174121130724249758587107391316617210752243255497Not at all good (-2)
33%apq31%pq23%20%26%25%24%32%hi28%31%h22%17%25%30%dg31%d20%25%29%27%dpvalue

SUMMARY CODES
189142282200741011601031261298238335229129121430382813GOOD VALUE
35%36%50%ars56%ars45%51%ajkl51%ajkl39%41%37%46%48%50%aef40%37%47%e45%43%44%ejrs

2942132461447687142153158187702330631118794452445897NOT GOOD VALUE
55%apq55%apq43%40%46%h44%h45%h57%ahimn52%hi54%hin39%30%45%d54%adg54%dg36%47%50%48%dhip

o
50364016158111121322518343232437664141Don't know
9%p9%p7%4%9%lmn4%4%4%7%9%lmn14%aklmn22%ajklm5%6%9%g17%aefg8%7%8%gmn

no
-0.475-0.439-0.0660.196-0.061j-0.007jk-0.007jk-0.416-0.322-0.424-0.113j0.145jk-0.020aef-0.367-0.424-0.038-0.178-0.236-0.206ejrsMean Score

rsaqrsllllef
1.4741.4661.4401.5231.6031.5331.5121.4741.4511.4641.4001.4231.5381.4611.4641.4081.4701.5201.495Standard Deviation
0.0040.0060.0040.0070.0120.0080.0090.0090.0090.0080.0130.0320.0030.0050.0080.0090.0020.0030.001Error Variance
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Q.8a Value for money of TV licence fee
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 39 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

18616344327987228487142229Very good value (+2)
14%ijk7%9%8%9%6%21%adegh9%11%9%15%c12%cik

41684118167896113080223244340583Fairly good value (+1)
31%33%33%33%29%43%adfh31%34%30%26%37%ac32%c

267718913378198068155212188400Not very good (-1)
20%28%al25%l26%al25%fg14%19%29%adfg21%23%20%22%value

3666591132912810149229296202497Not at all good (-2)
27%26%26%26%30%eg20%24%20%31%efg32%ab22%27%bvalue

SUMMARY CODES
60210015221011670217102307331482813GOOD VALUE
45%40%43%42%38%50%h51%adh43%41%36%52%ac44%c

63313618126516947181117384507390897NOT GOOD VALUE
47%55%51%52%55%afg34%43%49%g52%fg55%ab42%48%bfg

10914223220232619528556141Don't know
8%5%6%6%7%17%adefh6%8%7%9%b6%8%

-0.170-0.360-0.261-0.301-0.4080.029dh0.056adh-0.187-0.320-0.4600.037a-0.206cMean Score
c

1.5211.3841.4371.4201.4441.4001.5561.3921.5031.4701.4781.495Standard Deviation
0.0020.0090.0070.0050.0080.0170.0040.0100.0040.0020.0030.001Error Variance
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Q.8a Value for money of TV licence fee
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 39 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

120113161108120209229Very good value (+2)
18%adg11%15%18%adg12%12%12%12%

2153303319822841543583Fairly good value (+1)
32%33%32%32%33%23%32%c32%c

1552402714117337363400Not very good (-1)
23%24%26%23%25%21%22%22%value

1582582514817952445497Not at all good (-2)
23%26%24%24%26%30%27%27%value

SUMMARY CODES
3354434930730861752813GOOD VALUE
50%a44%47%49%a44%35%45%c44%c

3124985228935190808897NOT GOOD VALUE
46%50%50%46%50%52%48%48%
29554293723118141Don't know
4%6%4%5%5%13%ab7%8%eh

-0.023adg-0.214-0.124-0.034adg-0.214-0.403-0.187-0.206Mean Score
1.5131.4631.4911.5161.4621.5181.4911.495Standard Deviation
0.0030.0020.0210.0030.0030.0120.0010.001Error Variance
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Q.8a Value for money of TV licence fee
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 39 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

-1-1621161218253423183114112612229Very good value (+2)
-22%-7%13%o13%8%20%dghl15%13%9%9%20%adegh10%9%14%l18%gl12%o

l
-19834941049195210761844932396021583Fairly good value (+1)
-22%54%34%31%25%31%21%31%40%aeh25%41%aeh31%22%30%33%e32%32%e

kmkm
22352347113219436040404143194013400Not very good (-1)

69%26%20%21%22%26%d20%21%26%dh22%17%20%26%dh29%dh15%22%20%22%value
12264425155324304988462948524814497Not at all good (-2)

31%30%13%26%27%35%fgij34%afgij26%18%18%36%abc23%19%33%fij41%abcfg27%i21%27%fijvalue
fgijij

SUMMARY CODES
-3910070516613776141841028047508633813GOOD VALUE
-44%54%41%45%38%39%40%46%eh52%ade35%50%ehl51%ehlm32%39%47%eh50%eh44%eh

hlm
33611677226854473109128867092708827897NOT GOOD VALUE

100%56%33%48%49%61%abfg54%gi47%44%41%53%gi42%45%62%abcfg55%gi48%41%48%i
ijij

--229106111111619301669786141Don't know
--13%12%an7%2%7%12%cfm10%m7%12%acfm8%m4%6%6%4%9%8%m

-1.308-0.2070.076-0.300-0.191-0.452-0.438-0.155-0.0180.065-0.516-0.0680.085a-0.572-0.513-0.137deh0.060-0.206dMean Score
adehldehlmdehlmdehlmdehlmehl
m

0.5931.7441.2521.4271.5031.5251.4711.6081.4571.4121.5201.4231.4891.4291.5241.5091.5311.495Standard Deviation
0.1170.6090.1210.0110.0010.0220.0100.0380.0160.0090.0130.0130.0160.0170.0190.0120.0350.001Error Variance
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Q.8a Value for money of TV licence fee
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 39 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

61517663417569668951156875710411813217841189229Very good value (+2)
21%16%12%5%13%q14%q19%al17%al9%9%21%aik11%15%c12%c17%acg16%ac18%acg6%16%acg12%cklq

wy
9294693282425104150301181301225130269247306374172412583Fairly good value (+1)

29%32%33%26%33%33%29%39%aln31%32%40%aik30%33%c32%c37%ac36%ac38%acg25%36%ac32%cwy
4223032558274768421614314418678193144181215145255400Not very good (-1)

14%24%21%21%23%22%21%22%22%25%j19%25%j20%23%21%22%22%21%22%22%xvalue
112136049622998470277150119213108227145193197236261497Not at all good (-2)
36%24%25%40%aop25%23%23%18%29%m26%j16%28%j28%df27%bdf21%23%20%34%abde23%27%bdefvalue

fghjmux

SUMMARY CODES
154464538116601173216390233457312187373366437551212601813GOOD VALUE
50%48%45%32%46%q47%q48%l56%aln40%41%61%aik41%48%c44%c54%acg52%acg55%acgh31%52%acg44%cqwy
154366473120573160153493292263399186420289374412381516897NOT GOOD VALUE
50%48%47%61%aop48%45%44%40%51%mn51%j35%53%j48%50%bdef43%45%41%55%abde44%48%bdfj

fhmux
-31139149929138746244418492328329743141Don't know
-4%8%7%6%8%8%m3%9%m8%j3%6%j5%6%def3%3%3%14%abdef4%8%bdefj

ghmvxy
-0.149-0.072-0.155-0.695-0.135q-0.082a-0.004a0.160a-0.328-0.3010.322a-0.301-0.136c-0.214c0.075a0.003ac0.124ac-0.6140.011a-0.206cqMean Score

qllikcghgghcgwy
1.6591.5051.4861.4201.4851.4861.5441.4431.4621.4361.4301.4761.5221.4851.4851.4851.4681.4231.4871.495Standard Deviation
0.0950.0250.0020.0180.0090.0020.0060.0050.0030.0040.0030.0030.0070.0030.0030.0030.0020.0040.0020.001Error Variance
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Q.8a Value for money of TV licence fee
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 39 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

-2292129150229Very good value (+2)
-28%ay4%11%w16%aw12%cklq

wy
-58312387329583Fairly good value (+1)
-72%ay26%34%w35%w32%cwy

400-9862201400Not very good (-1)
45%ax-20%24%21%22%xvalue

497-17772205497Not at all good (-2)
55%ax-37%auv28%22%27%bdefvalue

jmux

SUMMARY CODES
-813144116479813GOOD VALUE
-100%ay30%45%w51%aw44%cqwy

897-275133406897NOT GOOD VALUE
100%ax-57%au52%u43%48%bdfj

mux
--64655141Don't know
--13%auv3%6%8%bdefj

mvxy
-1.5541.282a-0.685-0.239w0.021a-0.206cqMean Score

yvwwy
0.4970.4501.3971.4721.4851.495Standard Deviation

**0.0050.0100.0020.001Error Variance
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Q.8a Value for money of TV licence fee
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 39 

Q.8B - LICENCE FEE PAID
NoYesTotal
(c)(b)(a)

40913901851Unweighted Base
36014351851Weighted Base

38191229Very good value (+2)
11%13%12%
73507583Fairly good value (+1)
20%35%ac32%c
59337400Not very good (-1)
17%23%c22%cvalue

139354497Not at all good (-2)
39%ab25%27%value

SUMMARY CODES
111698813GOOD VALUE
31%49%ac44%c

199691897NOT GOOD VALUE
55%ab48%48%
5046141Don't know
14%ab3%8%b

-0.609-0.112c-0.206cMean Score
1.5331.4721.495Standard Deviation
0.0070.0020.001Error Variance
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Q.8a Value for money of TV licence fee
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 40 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

26525535526738151269224210200428458435200515815621143I pay the licence fee
50%65%s63%s74%aqr23%h77%ahijk86%ahijk84%ahijk69%ahijo58%hio24%h10%68%ade76%ade58%d20%61%63%62%dhios

sononog
103598744416242044696848446469116168125293Someone else pays the
19%p15%15%12%2%8%o8%o7%o14%lmno20%lmno38%ajklm61%aijkl7%11%g20%fg45%aef17%14%16%fglmnolicence fee

nomnog
147621094312127181939625915165586274182178360No licence fee paid
28%apqr16%19%p12%73%ahi14%lm6%7%13%m18%lm33%ahjkl19%lm25%aef10%18%f29%aef19%20%19%fklmnp

jklmnmn

SUMMARY CODES
36831444231142167293244254269110565014982691677496861435LICENCE PAID
69%80%s78%s87%aqr25%85%ahijo93%ahijk92%ahijk83%hio77%io62%o71%o74%d87%ade77%d65%78%77%78%dios

snonog
171518622331316888161616282756Don't know
3%4%3%2%1%1%1%1%4%mn5%lmn5%lmn10%almno1%3%g5%g6%afg3%3%3%g
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Q.8b Whether licence fee is currently paid
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 40 

CHILDREN IN HOUSEHOLDWORKING STATUSSOCIAL GRADE
10-15 years0-9 yearsIn

NoneoldoldAnyNot workingEducationRetiredPart timeFull timeC2DEABC1Total
(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13992263144522921345822126319548971851Unweighted Base
13442493545073051414242387439239281851Weighted Base

786178248357178162511535455206231143I pay the licence fee
58%71%al70%al70%al58%g11%59%g64%g73%aefgh56%67%ac62%cg

2005361936559214998162130293Someone else pays the
15%21%al17%18%21%adf42%adefh5%20%df13%f18%14%16%flicence fee

3219313857571472872208151360No licence fee paid
24%aijk4%9%k8%19%de40%adeh35%adeh12%10%23%b16%19%deij

k

SUMMARY CODES
985231309450244752722026436827531435LICENCE PAID
73%93%al87%al89%al80%fg54%64%g85%afg86%afgh74%81%ac78%cfgl
3891418595829322356Don't know
3%4%4%4%2%6%fh1%3%4%f3%3%3%f
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Q.8b Whether licence fee is currently paid
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h - a/i/j/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 40 

TV PLATFORMINTERNET ACCESS
No InternetAny Internet

FTAPay TVIPTVFreeviewSatelliteaccessaccessTotal
(h)(g)(f)(e)(d)(c)(b)(a)

73496411068867420816431851Unweighted Base
677996105*62669617416771851Weighted Base

447699694134858210611143I pay the licence fee
66%70%a66%66%70%a47%63%c62%c
9819115901368285293Someone else pays the
14%19%aeh14%14%20%aeh4%17%c16%clicence fee

12488191146479281360No licence fee paid
18%dg9%18%dg18%dg9%46%ab17%19%dg

SUMMARY CODES
544890845036219013461435LICENCE PAID
80%89%aefh80%80%89%aefh52%80%c78%c
918291155156Don't know
1%2%2%1%2%3%3%3%eh
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Q.8b Whether licence fee is currently paid
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g/h
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 40 

ETHNIC ORIGIN2GOVERNMENT REGIONS
AnyAnyYorkshire

AnyotherotherMinorityNorthernSouthSouthEast ofWestEastand TheNorthNorth
otherBlackAsianEthnicWhiteIrelandScotlandWalesWestEastLondonEnglandMidlandsMidlandsHumberWestEastTotal

(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
3515203162610822575147234208176145127130204721851Unweighted Base
3**6**17**245158342*15792*16626924220415614712718265*1851Weighted Base

239126100527906210818114114076819498471143I pay the licence fee
67%42%57%52%64%o63%f57%67%f65%f67%cef58%68%cef48%55%74%acefh54%72%cef62%cfo

lllhl
13566225724926323433473011346293Someone else pays the

33%47%32%27%an14%16%16%10%16%12%14%16%30%abcd20%d9%18%d9%16%dlicence fee
ghijklm

-123931593822285143323035154612360No licence fee paid
-11%12%16%20%21%24%dg24%d17%19%18%15%19%23%d12%25%dg18%19%d

SUMMARY CODES
351519212313411571133213175172123110105132531435LICENCE PAID

100%89%88%79%78%79%73%76%80%79%72%84%chl79%75%83%chl72%82%78%
---1438-5-452413274-56Don't know
---6%n2%-3%g-3%2%10%abce*2%2%5%gm2%-3%

fgijklm
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Q.8b Whether licence fee is currently paid
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i/j/k/l/m - a/n/o/p/q/r
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 40 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

2557894861807742402875652965484672745485156167303048391143I pay the licence fee
80%63%63%71%ao72%ao61%66%l75%aln58%52%74%aik62%k70%ac65%c76%acg73%acg73%acg44%72%acg62%ckw
32022913312232749194140861485915578108131129163293Someone else pays the

11%22%16%11%13%18%8%13%n20%amn24%aj12%20%aj15%18%bdef12%13%13%19%bdef14%16%fjnulicence fee
311249183323291451631111071225112279109125214146360No licence fee paid
9%12%18%15%13%18%25%alm12%17%m19%j14%16%13%15%12%13%13%31%abde13%19%bdef

fghghjmpuv
x

SUMMARY CODES
287611239921299726733675943663461533370259372486143310021435LICENCE PAID
91%85%79%83%85%ao78%74%88%aln78%76%85%ak81%k85%ac83%ac88%acg86%ac87%ac63%86%ac78%cw

-3502544424824318817579441256Don't know
-3%4%2%2%3%1%*5%amn4%j*2%j2%2%e1%1%1%6%abdef1%3%bdefj

ghmnxy
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Q.8b Whether licence fee is currently paid
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 40 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

5675521861896601143I pay the licence fee
63%68%a38%74%aw70%aw62%ckw

12414710349115293Someone else pays the
14%18%y21%au19%u12%16%fjnulicence fee

19911116115146360No licence fee paid
22%x14%33%auv6%16%v19%bdef

ghjmpuv
x

SUMMARY CODES
6916982882387761435LICENCE PAID
77%86%ay60%93%auw83%aw78%cw
833431756Don't know
1%*7%auv1%2%3%bdefj

mnxy
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Q.8b Whether licence fee is currently paid
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

GENDER
23520826518572861611241521708345319275170128-892892Male
44%53%s47%51%s44%44%51%46%50%49%47%57%47%48%49%50%-100%ac48%c

298183303175931101521431541779534356297177129959-959Female
56%pr47%53%49%56%56%49%54%50%51%53%43%53%52%51%50%100%ab-52%b

AGE
755410820------17879---25712912825716-24
14%p14%p19%aps5%------100%ajklmn100%ajkl---100%aefg13%14%14%efgjklm

omnonop
807612961-----347----347-17717034725-34
15%20%23%s17%-----100%ahiklm----100%adfg-19%19%19%dfghikl

nomno
150133150139---267306----572--29727557235-54
28%34%q26%39%aqs---100%ahijmn100%ahij----100%adeg--31%31%31%deghijm

omnono
227127181140165196314-----674---35631967455+
43%aqr32%32%39%q100%ahi100%ahij100%ahij-----100%adef---37%36%36%defhijk

jklklkll

AGE
2516299-------79---7934457916-19
5%4%5%3%-------100%aijklm---31%aefg4%5%4%efgijklm

nono
50387911------178----178958317820-24
9%p10%p14%aps3%------100%ahjklm----69%aefg10%9%10%efghjklm

nonop
807612961-----347----347-17717034725-34
15%20%23%s17%-----100%ahiklm----100%adfg-19%19%19%dfghikl

nomno
77668380----306----306--15415230635-44
14%17%15%22%aqs----100%ahijlm----53%adeg--16%17%17%deghijl

nomno
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

73686759---267-----267--14312426745-54
14%17%q12%16%---100%ahijkm-----47%adeg--15%14%14%deghijk

nomno
74649877--314-----314---15216131455-64
14%16%17%21%s--100%ahijkl-----47%adef---16%18%17%defhijk

nolno
77334838-196------196---1108619665-74
15%aqr8%8%11%-100%ahijkl------29%adef---11%10%11%defhijk

molmo
75303525165-------165---937216575+
14%apqr8%6%7%100%ahij-------24%adef---10%8%9%defhijkl

klmnmn

SOCIAL GRADE
---3602538775980611191401396120175185360AB
---100%aqrs15%i19%i25%hio22%i26%ahijo18%i6%11%21%d24%ade18%d8%18%21%19%diqrs
--568-35489867831297929181150129108303265568C1
--100%aprs-21%24%31%o25%27%37%aklno44%aklmn37%no27%26%37%afg42%afg32%30%31%noprs

o
-391--30336468667638161271337654183208391C2
-100%apqs--18%17%20%25%n21%22%22%20%19%23%22%21%19%23%c21%pqs

532---75777473778050252271508075298235532DE
100%apqr---45%aijk40%aijkl24%28%25%23%28%32%34%aef26%23%29%31%b26%29%pqr

lmm

SOCIAL GRADE
--56836060861751251631919038321289191128479450928ABC1
--100%ars100%ar37%44%56%no47%o53%no55%no50%o48%48%50%55%g50%50%50%50%ors

s
532391--1051101381411421578841353283157130481442923C2DE
100%apq100%ap--63%aijk56%jkm44%53%47%45%50%52%52%e50%45%50%50%50%50%pq

qlm

WORKING STATUS
8719726419515127143182217541413332521767292451743Full time
16%50%as46%as54%aqs*3%41%hino54%ahimn59%ahimn63%ahimn30%hno17%no20%57%adg63%adg26%g30%51%ac40%cdghino

ooos
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

64557742210454548572665792573217662238Part time
12%14%14%12%1%5%o14%no17%no16%no16%no14%no8%o8%16%g16%g12%18%ab7%13%bgno

161811008216317675101---41410--230194424Retired
30%apqr21%18%23%99%ahi90%ahijk24%hijkl4%ijk*---61%adef2%de--24%22%23%defhijk

jklmnlmlq
4216748---1558051-551316179141In Education
8%pr4%13%aprs2%---*2%1%45%ajklmn64%aijkl-1%g1%g51%aefg6%9%8%efgjklmn

omnoopr
179425233-466687069198701396927201104305Not working
34%apqr11%9%9%-2%o21%ino26%ahino23%ahino20%ino11%no11%no10%24%adg20%dg11%21%ab12%16%bdgnopq

r

CHILDREN IN HOUSEHOLD
1261211571022*189817015934252126815959303204507Any
24%31%s28%28%1%*6%no37%aimno56%ahijl46%ahimn19%mno32%imno3%47%adg46%adg23%g32%ab23%27%bgimno

mnoo
918510573--94112514623109166146332211333540-9 years old
17%22%19%20%--3%no16%mno41%ahilm42%ahilm13%mno13%mno1%29%adg42%adf13%g23%ab15%19%bdgmno

nonog
676178432*11768147122013158473214310624910-15 years old
13%16%14%12%1%*4%n29%aijmno27%aijmn13%imno7%no25%aijmno2%28%adeg13%g12%g15%12%13%gimno

o
406269411258163195295168135189144546543041891986566881344None
76%r69%72%72%99%ahi100%ahijk94%ahij63%k44%54%k81%ahjkl68%jk97%adef53%54%77%ef68%77%ac73%cefjkl

jklmlmkl

HOUSEHOLD SIZE
202651304996798244434545122578745562312154461
38%apqr17%23%pr14%58%ahi40%ahijk26%jkl17%14%13%25%jkl15%38%adef15%13%22%ef24%24%24%efjklpr

jklmnlm
148134194147629615977621094514317139109593003236232
28%34%s34%s41%as37%hik49%ahijk51%ahijk29%k20%31%hk25%17%47%adef24%31%df23%31%36%c34%dfhiks

lolo
856898674134051728339165712383551801373173
16%17%17%19%3%7%o13%no19%no24%amno24%amno22%mno20%no8%21%ag24%ag21%g19%15%17%gno
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

9812414797383395129111493844224111872482174654+
18%32%as26%s27%s2%4%10%no36%amno42%aijmn32%amno28%mno48%aijmn6%39%ag32%ag34%ag26%24%25%gmnos

oo

INTERNET ACCESS
41735755035380156290255299344173795265543442538528251677Any Internet access
78%91%s97%ars98%ars48%80%o92%no96%ano98%amno99%almno97%amno100%amno78%97%ag99%afg98%ag89%93%c91%gnos

1153418785402411735-149183510767174No Internet access
22%apqr9%pq3%2%52%ahij20%ahijk8%hijk4%j2%1%3%-22%adef3%e1%2%11%b7%9%defhijkl

klmnlmpq

TV PLATFORM
1761742021454665130122122134552324124413477372324696Satellite
33%44%aqs36%40%s28%33%41%io46%ahino40%o39%o31%29%36%43%dg39%d30%39%36%38%do

2091181671321089311578898540183161678558330296626Freeview
39%aqr30%29%37%q65%ahi47%ahijk37%hij29%29%25%23%22%47%adef29%25%23%34%33%34%dehij

jklmnlm
272635179172021121574453415115253105IPTV
5%7%6%5%5%8%jk6%8%4%4%4%5%7%6%4%4%5%6%6%

249227312208611001861741651907940347339190119526470996Pay TV
47%58%s55%s58%s37%51%o59%io65%ahijk54%o55%o45%50%o51%59%adg55%46%55%53%54%dios

no
21913517814511198126871029340203351899360360317677FTA
41%q35%31%40%q67%ahi50%ahijk40%hij33%i33%i27%23%25%50%adef33%d27%23%37%36%37%dehijq

jklmnlm

GOVERNMENT REGIONS
8132717741810124832921411353165North East
2%3%5%s5%s4%j2%6%j4%4%1%4%j4%4%e4%e1%4%e4%3%4%ejs

67384730231930243530158725830239884182North West
13%q10%8%8%14%10%10%9%11%9%8%10%11%10%9%9%10%9%10%
433522278172217232884474028137948127Yorkshire and The Humber
8%q9%q4%8%q5%8%7%7%8%8%5%5%7%7%8%5%8%b5%7%q

50384415101524211934185494034247374147East Midlands
9%p10%p8%4%6%8%8%8%6%10%10%7%7%7%10%9%8%8%8%p
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

63412626202034152427133743927168670156West Midlands
12%apq11%q5%7%12%l10%11%6%8%8%7%4%11%df7%8%6%9%8%8%q
4426914318153144324015106476402510798204East of England
8%7%16%ars12%r11%8%10%16%aimn10%11%8%12%10%13%11%10%11%11%11%r

61497160221926326155131467935527115127242London
12%13%12%17%s14%10%8%12%20%ailmn16%imn7%17%im10%16%dg16%g10%12%14%13%gim
654410852202054363358351294705847142127269South East
12%11%19%ars14%12%10%17%n14%11%17%n20%kn16%14%12%17%18%f15%14%15%
42315340133134222523145784623188977166South West
8%8%9%11%8%16%ahijkl11%8%8%7%8%6%12%e8%7%7%9%9%9%

o
2230231812121410121416338221418425092Wales
4%8%qs4%5%7%6%4%4%4%4%9%ajl3%6%4%4%7%4%6%5%

43424429620252627251910515325297583157Scotland
8%11%8%8%4%10%o8%10%o9%o7%10%o13%o8%9%7%11%8%9%9%o

24312344310311521212117182442Northern Ireland
5%apqr1%2%1%2%2%1%4%1%3%3%2%2%2%3%3%2%3%2%

ETHNIC ORIGIN2
456332488307157184289225237286144616304612862058357481583White
86%85%86%85%95%ahi94%ahijk92%ahijk84%77%82%81%77%93%adef81%82%80%87%84%86%dfk

jklll
7253724769233864563117391025649111134245Minority Ethnic
14%14%13%13%4%5%7%14%mno21%amno16%mno18%mno22%amno6%18%ag16%g19%ag12%15%c13%gmno
62441--26143181710717Any other Asian
1%*1%1%1%--1%2%mn*2%mn4%ajlmn*1%g*3%aeg1%1%1%g
2-21----411--411426Any other Black
*-**----1%a**--1%g*****
111--1-1--1-11-1-33Any other
***--*-*--*-**-*-**
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

Q.2A\B PSB / Non PSB
28220238329213015523518218016381355203611631156195411160Any PSB
53%52%67%rs81%aqr79%ahi79%ahijk75%ahijk68%hijk59%hij47%45%44%77%adef63%de47%45%65%61%63%dehijrs

sjkll
25018918567354178851261849745155211184142340351691Non PSB
47%apq48%apq33%p19%21%21%25%32%no41%lmno53%aklmn55%aklmn56%aklmn23%37%g53%afg55%afg35%39%37%gmnop

ooo
233174331258120142209160155125582647131512585526470995Regular BBC
44%44%58%rs72%aqr73%ahi72%ahijk67%ahijk60%hij51%hij36%33%33%70%adef55%de36%33%55%53%54%dehijrs

sjkll
2181442821951111291921351099944204332449964453387840Regular ITV
41%37%50%rs54%ars68%ahi66%ahijk61%ahijk51%hijk36%i28%25%25%64%adef43%de28%25%47%43%45%dehijkr

jklll
16510823217285105154106928437143441988451360318678Regular C4
31%28%41%rs48%ars52%ahi54%ahijk49%ahijk40%hijk30%hi24%21%18%51%adef35%de24%20%38%36%37%dehijrs

jklll
164165318195103010812915722912652148286229178436406842Regular Netflix
31%42%s56%ars54%ars6%15%o35%no49%mno51%mno66%aklmn71%aklmn65%aklmn22%50%g66%afg69%afg45%45%45%gmnos

ooo
487215711581358608710047197914710066187205392Regular Amazon Prime
9%19%s28%ars32%ars5%7%19%no23%no28%amno29%amno26%no24%no12%26%ag29%ag26%g19%23%21%gnos

Q.3A TOP 3 SERVICES VALUED MOST
1591472851646247511114622312349105256223171383373755Netflix
30%38%s50%ars46%rs4%12%o24%no41%mno48%amno64%aklmn69%aklmn61%aklmn16%45%g64%afg67%afg40%42%41%gmnos

ooo
16413323521299131180122996533164102216549399345745BBC services
31%34%41%rs59%aqr60%ahi67%ahijk57%ahijk46%hijk32%ij19%18%20%61%adef39%de19%19%42%39%40%dehijkr

sjkllmls
16711218910252247711171461105175189146161256315570YouTube
31%29%33%28%3%11%o15%o27%mno38%almno42%almno62%ajklm64%ajklm11%33%g42%afg62%aef27%35%ac31%cgmno

nonog
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

Q.4 PSB USAGE
267213306185344112313320325712356198335257180483487970Low
50%54%54%51%21%21%39%no50%mno66%almno74%almno69%almno71%almno29%59%ag74%afg70%afg50%55%52%gmno
9886121784066897949331991951283327200183383Medium
18%22%21%22%24%hij34%ahijk28%ahijk30%ahijk16%j9%10%11%29%adef22%de9%11%21%21%21%dehij

ko
126599977878393392917112263681714217144361High
24%aqr15%17%21%53%ahi42%ahijk30%ahijk15%hij10%j5%6%3%39%adef12%de5%5%23%b16%20%defhijk

jklmnlml

Q.4 OTHER BROADCAST TV CHANNELS USAGE
320262425267100130193173226255136624223992551976726011273Low
60%67%s75%ars74%s60%67%61%65%74%lmo73%lmo76%lmno78%lmo63%70%g73%g77%ag70%67%69%gmos
8759624232326051303294124813213118132250Medium
16%q15%11%12%20%ahi16%hijk19%ahijk19%ahijk10%9%5%5%18%ade14%d9%5%12%15%13%dehij

jk
462327241616342113172166341725466120High
9%q6%5%7%10%hijk8%hi11%ahijk8%hi4%5%i1%1%10%adef6%d5%d1%6%7%6%di

Q.4 ON DEMAND AND CATCH UP USAGE
373295466289115158250207223272136635224302721997336891423Low
70%76%82%ars80%s69%81%o80%o78%73%78%o76%79%77%75%78%77%76%77%77%os
242525176581328178519411713504090Medium
5%6%4%5%3%3%3%5%9%amno5%5%6%3%7%g5%5%5%4%5%g
596113247852-91552161531High
1%2%1%3%s2%1%1%3%2%1%1%-1%3%1%1%2%2%2%

Q.4 SVOD USAGE
254195284207117149226161121104471449228210461501438939Low
48%50%50%57%aqs71%ahi76%ahijk72%ahijk60%ahijk40%hij30%h26%18%73%adef49%de30%24%52%49%51%dehijk

jklll
4745947046253862743216351007448137119256Medium
9%12%17%s19%ars2%3%8%no14%mno20%amno21%amno18%mno20%mno5%18%g21%ag18%g14%13%14%gmnos

1431131626448254598160954837143160143227255483High
27%p29%p29%p18%2%4%8%o17%mno32%lmno46%aklmn53%aklmn61%ajklm5%25%g46%afg56%aef24%29%c26%glmnop

oonog
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

Q.8A VFM LICENCE FEE
189142282200741011601031261298238335229129121430382813Good value
35%36%50%ars56%ars45%51%ajkl51%ajkl39%41%37%46%48%50%aef40%37%47%e45%43%44%ejrs

2942132461447687142153158187702330631118794452445897Not good value
55%apq55%apq43%40%46%h44%h45%h57%ahimn52%hi54%hin39%30%45%d54%adg54%dg36%47%50%48%dhip

o

Q.5B LEAST 3 BENEFITS PERSONALLY
41234030111226183220142494920167064134Services which are
8%6%7%8%7%6%8%7%10%6%8%3%7%9%6%6%7%7%7%available to everyone

382555291213142222302113404430338167147High-quality productions
7%6%10%8%7%7%4%8%7%9%12%m16%akmno6%8%9%13%afg8%7%8%

30193421510251592299392422186240103A wide range of
6%5%6%6%3%5%8%ko6%3%6%5%11%ko6%4%6%7%7%5%6%different types of

programmes for me
103671368841498054466740171701006756211182393A wide range of high-
19%17%24%r24%r25%k25%k26%k20%15%19%22%21%25%af17%19%22%22%20%21%kquality programmes for

children made in the UK
4426351821026201331165383331216458123Trusted and accurate UK
8%7%6%5%1%5%o8%o8%o4%9%ko9%o6%o6%6%9%8%7%7%7%onews

362974361114242232441811495444299184175Provision of regional
7%7%13%ars10%6%7%8%8%11%13%no10%13%7%10%13%g11%9%9%9%programmes and content

(including news)
554373351623453438311268472311893112206Reflects the diversity
10%11%13%10%10%12%15%i13%12%9%7%8%12%d13%d9%7%10%13%11%of the UK
633910262172440404349411281834953130135266Features people like me
12%10%18%rs17%rs10%12%13%15%14%14%23%ajkmn15%12%15%14%21%ag14%15%14%rand the places I know

o
7055102572139574532522711117775238151132284Encourages the
13%14%18%s16%13%20%ko18%k17%k11%15%15%13%17%14%15%15%16%15%15%development of new

talent
39252617151113151423116392923175651107Programmes with new
7%6%5%5%9%km6%4%6%4%7%6%8%6%5%7%7%6%6%6%ideas and different

approaches
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

41293725911221629231111434523226866133Programmes that make me
8%7%6%7%6%6%7%6%10%7%6%13%lno6%8%7%8%7%7%7%stop and think

303254235823212233225364433276376139Programmes which reflect
6%8%10%s6%3%4%7%o8%o7%o9%no12%ano6%5%8%9%g10%g7%9%8%oUK life and values

36274934161630172919155634519207275146Programmes that I can
7%7%9%10%10%8%10%6%9%5%8%6%9%e8%5%8%7%8%8%watch with and talk

about with my family and
friends

5730975119234138373831883753839115121235Programmes that bring
11%8%17%ars14%r12%12%13%14%12%11%17%10%12%13%11%15%12%14%13%rthe nation together for

a shared viewing
experience

232835889141112249731232416454893Programmes that helps to
4%7%p6%p2%5%5%5%4%4%7%5%9%5%4%7%6%5%5%5%punderstand what is going

on in the world today
1531071199951548873857535161941587551250227477None
29%q27%q21%27%q31%ij28%28%27%28%22%20%20%29%de28%d22%20%26%25%26%q

Q.5A TOP 3 BENEFITS PERSONALLY
88638045172639404850381583885054162113275Services which are
16%16%14%12%10%13%12%15%16%15%22%amno20%12%15%15%21%ag17%b13%15%available to everyone

1177614811234489271589736161741299753215238453High-quality productions
22%19%26%r31%ars21%25%29%ko27%19%28%k20%21%26%23%28%20%22%27%24%

108731216628416959607224151381207239204165368A wide range of
20%19%21%18%17%21%22%i22%i20%21%14%18%20%21%21%15%21%18%20%different types of

programmes for me
513038308516164738118306338209852150A wide range of high-
10%8%7%8%5%3%5%6%15%ailmno11%mno6%10%n4%11%g11%g8%10%b6%8%gnquality programmes for

children made in the UK
150111215154807412493987657282781917686287344630Trusted and accurate UK
28%29%38%rs43%ars49%aij38%j39%j35%j32%j22%32%j36%j41%adef33%e22%33%e30%39%ac34%cejsnews

kln
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

442743332123372620182181461838166148Provision of regional
8%7%8%9%13%ahij12%ahijk12%ahijk10%hi7%i5%i1%1%12%adef8%d5%d1%8%7%8%dhiprogrammes and content

k(including news)
513869405122624433835144467384910592197Reflects the diversity
10%10%12%11%3%6%8%o9%o14%no11%o19%ajlmn18%lmno7%12%g11%g19%aef11%10%11%gnoof the UK

og
302730131216161019154844291512455499Features people like me
6%7%5%4%7%i8%il5%4%6%4%2%10%il6%5%4%5%5%6%5%and the places I know

4427382651023162629178394229257164134Encourages the
8%7%7%7%3%5%7%6%9%o8%o9%o10%o6%7%8%10%7%7%7%odevelopment of new

talent
485270401016323438413185772413998111209Programmes with new
9%13%12%11%6%8%10%13%o13%o12%o18%amno10%9%13%g12%15%g10%12%11%oideas and different

approaches
9465120662636645050704531261007048184160344Programmes that make me
18%17%21%18%16%h18%h20%h19%h16%h20%h25%hko4%19%17%20%19%19%18%19%hstop and think
8349634222244737333827893713835117120237Programmes which reflect
16%q13%11%12%13%13%15%14%11%11%15%10%14%12%11%14%12%13%13%UK life and values

12682151813642626668102412314113310263268171439Programmes that I can
24%21%26%22%22%21%20%25%22%29%mn23%29%21%23%29%g25%28%ab19%24%bwatch with and talk

about with my family and
friends

4933482817222518214078643940168870158Programmes that bring
9%8%8%8%10%i11%i8%7%7%11%i4%11%9%7%11%df6%9%8%9%the nation together for

a shared viewing
experience

1149315711243629779736838182021526856255222477Programmes that helps to
21%24%28%s31%rs26%32%aij31%ij30%j24%20%21%23%30%ade27%e20%22%27%25%26%ejunderstand what is going

on in the world today
7469562522202125405727146265574098127225None
14%p18%apq10%7%13%m10%7%10%13%m16%lmn15%m17%m9%11%16%g16%g10%14%c12%gmp
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

Q.6B LEAST 3 BENEFITS FAMILY AND FRIENDS
2125372410719102522113373422144958107Services which are
4%6%6%7%6%4%6%4%8%6%6%4%5%6%6%5%5%7%6%available to everyone

313040257710262129188234829266858126High-quality productions
6%8%7%7%4%3%3%10%mno7%8%mn10%mno10%mn3%8%g8%g10%g7%6%7%gmn

23203415291319102214523282219484592A wide range of
4%5%6%4%1%5%o4%7%o3%6%o8%ko6%o3%5%6%g7%g5%5%5%odifferent types of

programmes for them
46388048162244331932291682523245111101212A wide range of high-
9%10%14%s13%s10%11%14%k12%k6%9%16%jk20%ajko12%9%9%18%aefg12%11%11%kquality programmes for

children made in the UK
322926166913211423152273523175845103Trusted and accurate UK
6%7%5%4%4%4%4%8%5%7%8%3%4%6%7%7%6%5%6%news

4635582961726322537196495737259375168Provision of regional
9%9%10%8%4%9%o8%12%o8%11%o11%o8%7%10%11%10%10%8%9%oprogrammes and content

(including news)
474057371521312524341813674834319486180Reflects the diversity
9%10%10%10%9%10%10%9%8%10%10%16%k10%8%10%12%10%10%10%of the UK

4036674171628282839307515639389391184Features people like me
8%9%12%s11%4%8%9%11%o9%11%o17%akmno9%8%10%11%15%ag10%10%10%oand the places I know

54478443122336334048221471724836120108228Encourages the
10%12%15%s12%7%12%12%12%13%14%o12%18%o11%13%14%14%13%12%12%odevelopment of new

talent
311935187414151824136253424205844103Programmes with new
6%5%6%5%4%2%5%6%n6%n7%n8%n8%n4%6%7%g8%g6%5%6%nideas and different

approaches
34144022101013141619179343119265751109Programmes that make me
6%3%7%r6%6%5%4%5%5%5%10%m11%m5%5%5%10%afg6%6%6%stop and think

2715491661014161916196303516255551107Programmes which reflect
5%4%9%aprs5%4%5%5%6%6%5%11%ajmno8%4%6%5%10%aeg6%6%6%UK life and values
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

3417361951218152318121363818134659106Programmes that I can
6%4%6%5%3%6%6%6%8%5%7%2%5%7%5%5%5%7%6%watch with and talk

about with my family and
friends

37296142142135152335178713835267692168Programmes that bring
7%7%11%s12%s9%11%l11%l6%7%10%10%11%10%f7%10%10%8%10%9%the nation together for

a shared viewing
experience

26242076314814189524221814403878Programmes that helps to
5%p6%p4%2%4%2%5%3%5%5%n5%7%n4%4%5%5%4%4%4%understand what is going

on in the world today
149881179740518364848333121741498345254197451None
28%q23%21%27%q24%26%26%24%28%hi24%18%15%26%d26%d24%17%27%b22%24%d

Q.6A TOP 3 BENEFITS FAMILY AND FRIENDS
87467944192544413547341289754746140117257Services which are
16%12%14%12%12%13%14%15%11%13%19%k15%13%13%13%18%15%13%14%available to everyone
8549928323405251584330141141094343136173310High-quality productions
16%13%16%23%aqr14%21%j16%19%j19%j12%17%17%17%19%e12%17%14%19%c17%

s
71466255182437304148251178714836121113234A wide range of
13%12%11%15%11%12%12%11%13%14%14%14%12%12%14%14%13%13%13%different types of

programmes for them
714264461026272956561436485561813786223A wide range of high-
13%11%11%13%6%13%ho9%11%18%ahilm16%himo8%4%10%15%dg16%dg7%14%b10%12%dhoquality programmes for

ochildren made in the UK
114961589533489771697548221781397571225239464Trusted and accurate UK
21%25%28%s26%20%25%31%jko26%22%22%27%28%26%24%22%27%23%27%25%news
3326463010112220263078434630165976134Provision of regional
6%7%8%8%6%5%7%7%8%9%4%10%6%8%9%6%6%8%7%programmes and content

(including news)
382565191313181926291811454529298364147Reflects the diversity
7%7%11%aprs5%8%7%6%7%9%8%10%13%m7%8%8%11%g9%7%8%of the UK
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

3425262081012161922145303422195749105Features people like me
6%6%5%5%5%5%4%6%6%6%8%7%4%6%6%7%6%5%6%and the places I know

3314312397131819284329372875547102Encourages the
6%4%5%7%6%4%4%7%6%8%in2%4%4%6%d8%dg3%6%5%5%development of new

talent
464063311220362418422076842422810871179Programmes with new
9%10%11%9%7%10%12%k9%6%12%k11%9%10%7%12%f11%11%b8%10%ideas and different

approaches
593657391522272535332496460333310784191Programmes that make me
11%9%10%11%9%11%9%10%11%10%13%12%10%11%10%13%11%9%10%stop and think
534167361517282532472676058473311483197Programmes which reflect
10%11%12%10%9%9%9%10%11%14%15%9%9%10%14%g13%12%9%11%UK life and values
85631357521265351647942241001147966204155359Programmes that I can
16%16%24%ars21%13%13%17%19%21%no23%no24%no30%amno15%20%g23%g26%ag21%17%19%gnowatch with and talk

about with my family and
friends

4931502598151630402215324740368075155Programmes that bring
9%8%9%7%5%4%5%6%10%mn12%lmno12%lmno19%almno5%8%g12%g14%afg8%8%8%gnthe nation together for

a shared viewing
experience

796697692229656235513512117965147168143311Programmes that helps to
15%17%17%19%14%15%21%k23%ajkno11%15%20%k16%17%17%15%18%18%16%17%kunderstand what is going

on in the world today
1671371548869629875869244202291619263252293545None
31%p35%pq27%24%42%ahi32%31%28%28%26%25%25%34%adef28%26%25%26%33%c29%

jklmn

Q.7B LEAST 3 BENEFITS SOCIETY
2413299611411151611321261613403675Services which are
5%3%5%3%4%6%m1%4%5%m5%m6%m3%3%4%5%5%4%4%4%mavailable to everyone

54325825913132035373210365437438189170High-quality productions
10%8%10%7%6%7%4%7%11%mo11%m18%ajlmn13%mo5%9%g11%g17%afg8%10%9%gm

o
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

2513292175199151412632241418375087A wide range of
5%3%5%6%4%3%6%4%5%4%7%7%5%4%4%7%4%6%5%different types of

programmes for everyone
39334929121824251627216554127276981150A wide range of high-
7%8%9%8%8%9%8%9%5%8%12%k8%8%7%8%11%7%9%8%quality programmes for

children made in the UK
1919167476912117418211112283361Trusted and accurate UK
4%5%p3%2%3%3%2%3%4%3%4%6%3%4%3%4%3%4%3%news

3037513181113262742174325342216386149Provision of regional
6%9%s9%s9%5%6%4%10%m9%m12%amno9%m5%5%9%g12%ag8%7%10%c8%gmprogrammes and content

(including news)
4127333013162821242091574420105675131Reflects the diversity
8%7%6%8%8%h8%h9%h8%8%6%5%1%9%d8%6%4%6%8%7%of the UK

403610972151941453751351575825149117140257Features people like me
8%9%19%ars20%ars9%10%13%17%no12%15%19%no18%no11%14%15%19%ag12%16%14%rsand the places I know

59479349192745434341211091864131134115249Encourages the
11%12%16%s14%12%14%14%16%14%12%12%12%13%15%12%12%14%13%13%development of new

talent
24263419121218912141413422114274163103Programmes with new
5%7%6%5%7%6%6%4%4%4%8%16%ajklmn6%4%4%10%aefg4%7%c6%ideas and different

oapproaches
402445199928231622137473922205771128Programmes that make me
8%6%8%5%6%5%9%9%5%6%7%9%7%7%6%8%6%8%7%stop and think

3414281671277162315426232319533891Programmes which reflect
6%3%5%4%4%6%m2%3%5%7%m9%alm5%4%4%7%7%g6%4%5%UK life and values

3935523092023153030227524430298076156Programmes that I can
7%9%9%8%5%10%lo7%5%10%9%13%lo9%8%8%9%11%8%9%8%watch with and talk

about with my family and
friends

40275436151633202229176644229227780157Programmes that bring
8%7%9%10%9%8%11%8%7%8%9%7%9%7%8%9%8%9%8%the nation together for

a shared viewing
experience
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

22161511589311169422131613362864Programmes that helps to
4%4%3%3%3%4%l3%1%3%4%l5%l5%l3%2%4%5%4%3%3%understand what is going

on in the world today
206128169128636911395109116462024520411666365266631None
39%q33%30%36%38%hi35%36%i36%36%i34%26%25%36%d36%d34%26%38%b30%34%bdi

Q.7A TOP 3 BENEFITS SOCIETY
109671168819366962715844201241335864212167379Services which are
20%17%20%24%r11%19%o22%o23%o23%o17%25%o25%o18%23%e17%25%eg22%19%20%oavailable to everyone
864572622437415156321691011063225132133265High-quality productions
16%12%13%17%r14%19%ij13%19%ij18%ij9%9%11%15%e19%ade9%10%14%15%14%ej
8154106692836564348583012119925842153158310A wide range of
15%14%19%19%17%18%18%16%16%17%17%15%18%16%17%16%16%18%17%different types of

programmes for everyone
53293524131129222226125534326187269141A wide range of high-
10%q7%6%7%8%6%9%8%7%8%7%7%8%8%8%7%7%8%8%quality programmes for

children made in the UK
1591142071436567957999128613022717812891305318623Trusted and accurate UK
30%29%36%rs40%ars39%lm34%30%30%32%37%34%38%34%31%37%35%32%36%34%news
482527191618221915244256342466851119Provision of regional
9%q7%5%5%10%hik9%i7%i7%i5%7%2%2%8%d6%d7%d2%7%6%6%diprogrammes and content

(including news)
92811479528276354749150281181289178212202414Reflects the diversity
17%21%26%s26%s17%14%20%20%24%n26%no28%no35%almno17%22%g26%g30%afg22%23%22%gnsof the UK
30192195618491816330131818423779Features people like me
6%p5%4%2%3%3%6%l1%3%5%l9%aklno4%4%2%5%7%f4%4%4%land the places I know

332038198818201521166343521224764111Encourages the
6%5%7%5%5%4%6%7%5%6%9%7%5%6%6%8%5%7%6%development of new

talent
5534653113161937274221104864423110282184Programmes with new
10%9%11%9%8%8%6%14%mn9%12%m12%m13%7%11%g12%g12%g11%9%10%gideas and different

approaches
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

6651673825304137353218396723221118104221Programmes that make me
12%13%12%11%15%hj15%hj13%h14%h11%9%10%4%14%de13%9%8%12%12%12%hstop and think
876391652134555142622913109936242165141306Programmes which reflect
16%16%16%18%13%17%17%19%14%18%16%16%16%16%18%16%17%16%17%UK life and values
683758342322322135451537756451813166196Programmes that I can
13%9%10%9%14%h11%10%8%11%13%h8%4%11%10%13%d7%14%ab7%11%bwatch with and talk

about with my family and
friends

65437244172632273051271475575141112111223Programmes that bring
12%11%13%12%10%13%10%10%10%15%15%17%11%10%15%16%f12%12%12%the nation together for

a shared viewing
experience

111731387331457463635950101491265960207187394Programmes that helps to
21%19%24%20%19%23%23%24%21%17%28%hjo13%22%22%17%23%22%21%21%understand what is going

on in the world today
10293103493636634747693018135956948168179347None
19%p24%ap18%14%22%18%20%18%16%20%17%23%20%17%20%19%17%20%19%p

Q.8B - LICENCE FEE PAID
36831444231142167293244254269110565014982691677496861435Yes
69%80%s78%s87%aqr25%85%ahijo93%ahijk92%ahijk83%hio77%io62%o71%o74%d87%ade77%d65%78%77%78%dios

snonog
147621094312127181939625915165586274182178360No
28%apqr16%19%p12%73%ahi14%lm6%7%13%m18%lm33%ahjkl19%lm25%aef10%18%f29%aef19%20%19%fklmnp

jklmnmn

Q.2A Media providers used in the last year
25818535828612414622117316515372344913381531055725151087BBC services
49%47%63%rs79%aqr75%ahi74%ahijk71%ahijk65%hijk54%ij44%40%42%73%adef59%de44%41%60%58%59%dehijrs

sjkll
242155323238119139207145137130562646528113082514444958ITV services
46%40%57%rs66%aqr72%ahi71%ahijk66%ahijk54%hijk45%i38%31%33%69%adef49%de38%32%54%50%52%dehijkr

sjkllls
20214028921799126181138120113472340625811370451396847Channel 4 services
38%36%51%rs60%aqr60%ahi64%ahijk58%ahijk52%hijk39%i33%27%29%60%adef45%de33%27%47%44%46%dehijrs

sjkl

 Page 428
PSB Study (QS1069 - 200711)

Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

17112022316890108155118898127143532078140357324681Channel 5 services
32%31%39%rs47%aqr55%ahi55%ahijk49%ahijk44%ahijk29%i23%i15%17%52%adef36%de23%d16%37%36%37%dehijkr

sjkll
14991161130767912080696134112751506145270261531Freeview\Youview
28%23%28%36%aqr46%ahi41%ahijk38%ahijk30%hij23%18%19%14%41%adef26%de18%17%28%29%29%dehij

sjkll
186181352226144512415517423913657182329239193492453944Netflix
35%46%s62%ars63%ars8%23%o40%no58%mno57%mno69%aklmn77%aklmn71%akmno27%58%ag69%afg75%afg51%51%51%gmnos

oo
708620217011218285119124632311320512487259269529Amazon Prime Video
13%22%s36%ars47%aqr6%11%26%no32%no39%amno36%amno36%mno29%no17%36%ag36%ag34%g27%30%29%gnors

s
921991128101061318107201939Disney +
2%1%3%r2%***3%mn3%mno3%mn3%mn2%*3%g3%g3%g2%2%2%g
41121151*38168132524815312152Apple TV +
1%3%s4%s4%s1%*1%3%n5%mno2%7%ajmno2%1%4%g2%g6%ag3%2%3%gns

141126179131345211210597106492219820210671294283577Sky
27%32%31%36%s21%26%36%no39%aino32%o31%o27%28%29%35%dg31%27%31%32%31%o
4037784810194331354017107166402711192203Virgin TV
8%9%14%s13%s6%9%14%o12%o11%11%o10%12%11%12%11%10%12%10%11%os

64561458737424356858432529885116174178352Spotify
12%14%25%ars24%ars2%4%14%no16%no18%no25%almno47%ajklm40%ajklm8%17%g25%afg45%aef18%20%19%gmnos

nonog
1317553724141525341811204034296755122Apple Music\Apple
2%4%10%ars10%ars1%2%4%5%o8%no10%mno10%mno14%almno3%7%g10%g11%ag7%6%7%gnosPodcasts

212173321216135312914018520713363195325207195428494922YouTube
40%44%56%ars60%ars8%27%o41%no53%mno60%amno59%amno75%ajklm79%ajklm29%57%ag59%ag76%aef45%55%ac50%cgmnos

nonog
644619592014203122116435222176667133None of these
12%apq12%apq3%1%6%10%m4%8%10%m6%6%7%6%9%6%6%7%7%7%pq
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

Q.3A Media provider ranked the most valuable
58621161185679101483720103237852013183171354BBC services
11%16%s20%s33%aqr34%ahi40%ahijk32%ahijk18%hij12%hij6%5%4%35%adef15%de6%5%19%19%19%defhijk

sjkllls
5427291529243218136318431649035124ITV services
10%apq7%5%4%17%ahij12%ahijk10%hijk7%ij4%2%2%2%12%adef5%de2%2%9%ab4%7%bdeij

klm
62541191-311111329817Channel 4 services
1%1%1%1%1%1%3%ak1%-1%1%1%2%f*1%1%1%1%1%

863258-24---136--11819Channel 5 services
2%1%1%1%3%aijl4%aijlm-1%1%j---2%de1%--1%1%1%

m
4426291923163715129617526975860117Freeview\Youview
8%7%5%5%14%ahij8%hjk12%ahijkl5%4%3%3%1%11%adef5%3%3%6%7%6%dej

kln
6169123622614356912446182210412464184130314Netflix
11%18%s22%as17%s1%3%4%13%mno23%almno36%ahikl26%almno23%mno3%18%g36%adf25%afg19%b15%17%gmnos

mnog
6713711114881122182161834Amazon Prime Video
1%2%2%2%***5%aimno2%m2%m1%1%*4%adg2%g1%2%2%2%g
212------4----4-134Disney +
***------1%a----1%afg-***
-22-1-12----22--223Apple TV +
-**-*-*1%----**--***

79608463192058645853113981225314147140286Sky
15%15%15%18%11%10%19%hino24%ahijn19%hino15%hi6%4%14%d21%ade15%d5%15%16%15%dhin

og
221020966187810242915106342660Virgin TV
4%2%4%3%4%3%6%i3%3%3%1%5%4%3%3%2%4%3%3%

258328--327143413391447363773Spotify
5%2%6%pr2%--1%1%2%no4%lmno19%ajklmn17%ajklm*2%g4%g18%aefg4%4%4%fglmno

ono
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

SOCIAL GRADEAGEAGEGENDER
DEC2C1AB75+65-7455-6445-5435-4425-3420-2416-1955+35-5425-3416-24FemaleMaleTotal
(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)
569385545352240296269248250291176818054982912579668851851Unweighted Base
53239156836016519631426730634717879*6745723472579598921851Weighted Base

3213--1132-31423729Apple Music\Apple
1%1%*1%--*1%1%1%-3%aimno*1%1%1%g1%*1%Podcasts

84517836391727486653262975667994155249YouTube
16%p13%14%10%2%5%5%o10%no16%mno19%almno30%ajklm32%ajklm4%13%g19%afg31%aef10%17%ac13%cgmno

nonog
1712141010791177--27187-233053None
3%3%2%3%6%ahij4%i3%i4%i2%2%--4%d3%d2%d-2%3%3%di

k
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/i/j/k/l/m/n/o - a/p/q/r/s
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

GENDER
154068966132601144183487315345373205406318387470351541892Male
48%44%48%55%53%47%40%48%n50%n55%aj46%49%52%48%47%46%47%51%47%48%n
165073354118672217200483256399383187436360453526340619959Female
52%56%52%45%47%53%60%alm52%50%45%54%k51%48%52%53%54%53%49%53%52%k

AGE
2131992131971427180161491716617851648514211525716-24
8%14%14%2%5%16%pq4%7%19%amn28%aij7%23%aj17%bdef21%abde8%8%8%21%abdef10%14%bdef

fjmnpquy
5172721732255173325714665223100229849912518416334725-34

15%19%19%15%13%20%p5%9%n26%amn26%aj9%29%aj25%abde27%abde12%12%13%27%abde14%19%bdef
fffjmnpu

154143034813996812833518922125614728619824431521136157235-54
47%46%ar30%29%32%31%19%33%n35%n33%30%34%37%abce34%e29%29%32%30%31%31%n

f
91952266124422263195198754101057914834443347115552067455+

30%21%37%s55%ao50%ao33%73%alm51%al20%13%55%aik14%20%18%51%abcg52%abcg47%acgh22%g45%acgh36%cghi
hhklsvw

AGE
-56314622956511649195214202645357916-19
-5%4%1%2%5%pq1%2%6%mn9%aj2%6%aj5%ef6%bdef2%2%3%6%abdef3%4%defjn

uy
281362913611191231103312347126374458978117820-24
8%9%10%1%4%11%pq3%5%13%amn19%aj4%16%aj12%bdef15%abde5%5%6%14%abdef7%10%bdefj

fmnpqu
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PSB Study (QS1069 - 200711)

Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

GENDER
445382255119438892Male
50%47%53%u47%47%48%n

452430227137501959Female
50%53%47%53%53%w52%k

AGE
94121143486125716-24
10%15%y30%auv19%u6%14%bdefj

mnpquy
1871291607410434725-34
21%x16%33%au29%au11%19%bdef

jmnpu
31122914310028257235-54
35%x28%30%39%auw30%31%n

306335373549267455+
34%41%ay8%14%w52%avw36%cghi

klsvw

AGE
23384816147916-19
3%5%y10%au6%u1%4%defjn

uy
708295324717820-24
8%10%20%auv12%u5%10%bdefj

mnpqu
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PSB Study (QS1069 - 200711)

Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

5172721732255173325714665223100229849912518416334725-34
15%19%19%15%13%20%p5%9%n26%amn26%aj9%29%aj25%abde27%abde12%12%13%27%abde14%19%bdef

fffjmnpu
8282231330226294920311799146871579210915512618030635-44

24%31%ar16%11%12%18%p8%13%n21%amn21%aj13%19%j22%abde19%ef14%13%16%18%ef15%17%enu
f

7132072151173397913371122111601291061351608518226745-54
23%15%15%17%20%ao14%11%21%aln14%12%16%15%15%15%16%16%16%12%16%14%w
48250346019393891234718075581081541922097823531455-64

13%9%18%29%ao24%ao15%26%al23%al13%8%24%aik10%15%13%23%acgh23%acgh21%acgh11%20%acgh17%cgik
lvw

251581632130836641221312413301051291424115519665-74
6%6%11%13%13%10%23%al17%al4%4%18%aik3%3%4%16%acgh15%acgh14%acgh6%g13%acgh11%cghi

klvw
3611516321008740345996810851111203513016575+

11%6%8%13%13%o8%24%alm10%l4%1%13%aik1%2%1%13%acgh13%acgh12%acgh5%gh11%cgh9%cghi
klvw

SOCIAL GRADE
11172892442267777818510221216411519517219525867292360AB
35%18%20%20%17%21%21%20%19%18%29%aik22%29%aceg23%ac25%ac23%ac26%ac10%25%ac19%cwy
625466276242599121306189235285157318232282331185383568C1

21%27%33%22%25%33%pq27%31%32%33%32%38%aj40%abcd38%abc34%c34%c33%c27%33%c31%
e

9252952359262598621311213314772165108144174189202391C2
30%27%21%19%24%21%16%22%n22%n20%18%19%18%20%16%17%17%27%abde17%21%bdef

fghx
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PSB Study (QS1069 - 200711)

Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

1871291607410434725-34
21%x16%33%au29%au11%19%bdef

jmnpu
158126986212130635-44
18%16%20%u24%au13%17%enu

153103453816126745-54
17%x13%9%15%w17%w14%w

142160252522631455-64
16%20%5%10%w24%avw17%cgik

lvw
871018614919665-74
10%12%2%2%16%avw11%cghi

klvw
76744411716575+
8%9%1%1%12%avw9%cghi

klvw

SOCIAL GRADE
1442006470207360AB
16%25%ay13%27%aw22%w19%cwy

24628216294284568C1
27%35%y34%37%30%31%

21314211345195391C2
24%x17%23%18%21%21%bdef

x
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

52437346873201269826716716415948164165218233250282532DE
15%27%26%38%ao35%o25%35%alm26%28%29%ij22%21%12%19%h24%gh26%gh23%h36%abde24%gh29%bdfg

fghhijovx

SOCIAL GRADE
174175551104692176198490291447450272513404477589252676928ABC1
55%46%53%43%42%54%apq49%52%51%51%60%ak60%ak69%abcd61%ac60%ac57%ac59%ac37%58%ac50%cpy

efg
144966869146582186184480279297306120329274362406439484923C2DE
45%54%47%57%o58%ao46%51%48%49%49%ij40%40%31%39%h40%h43%h41%h63%abde42%h50%bdef

fghghijovx

WORKING STATUS
1643566429651988139445262274395220440262316392281462743Full time
51%48%40%35%39%41%24%36%n46%amn46%aj37%52%ajk56%abcd52%abcd39%38%39%41%40%40%nu

efef
513188625184365313574801196013480101113100138238Part time

17%14%13%5%10%14%q10%14%14%13%11%16%j15%16%bdef12%12%11%15%12%13%q
71032435842621861251033327241315722428230891333424Retired

22%11%23%s29%o34%ao21%51%alm33%al11%6%37%aik5%8%7%33%acgh34%abcg31%acgh13%gh29%acgh23%cghi
hklsvw

19105521073910495239233912220438754141In Education
4%10%7%5%p1%8%p1%2%11%amn17%aij3%12%aj9%bdef11%abdef3%2%4%e13%abdef5%e8%bdefj

mnpuy
21524032422014957182106961094712090120140132174305Not working
7%16%17%26%aop17%16%13%15%19%n19%j13%14%12%14%13%14%14%19%bdef15%16%hj

gh
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PSB Study (QS1069 - 200711)

Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

29418914347254532DE
33%ax23%30%v18%27%v29%bdfg

hijovx

SOCIAL GRADE
390482226164490928ABC1
43%59%ay47%64%auw52%50%cpy

50733125792449923C2DE
57%ax41%53%v36%48%v50%bdef

ghijovx

WORKING STATUS
384307228135338743Full time
43%38%47%au53%au36%40%nu

1171027234120238Part time
13%13%15%13%13%13%q

1812171317306424Retired
20%27%y3%7%w33%avw23%cghi

klsvw
4770822925141In Education
5%9%y17%au11%u3%8%bdefj

mnpuy
1691168741149305Not working
19%x14%18%16%16%16%hj
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

CHILDREN IN HOUSEHOLD
142640423633684177355216139301147318139179224223284507Any
44%29%28%19%25%29%q11%20%n37%amn38%aj19%40%aj38%abde38%abcd20%21%22%32%abde24%27%defj

feffmnu
7212801744256225525415484212102222911221461631913540-9 years old

22%24%20%14%18%20%6%14%n26%amn27%aj11%28%aj26%abde26%abde13%15%15%24%abde16%19%defj
fffmnu

811202102519025391691087615179159779111610814124910-15 years old
26%12%14%9%10%15%7%10%17%amn19%aj10%20%aj20%abde19%abde11%11%12%16%def12%13%jnu

ff
17641019971869053213056153546054552455245396617724688761344None
56%71%72%81%o75%71%89%alm80%al63%62%81%aik60%62%62%80%acgh79%acgh78%acgh68%g76%cgh73%cghi

klvw

HOUSEHOLD SIZE
524321255929814492176118184118621361782172451692774461

16%27%23%21%24%23%40%alm24%l18%21%i25%i16%16%16%26%gh26%gh25%gh24%gh24%gh24%ghil
112948255934261391512961173072171322482663253812034196232
37%32%34%46%ao37%33%39%l39%al30%21%41%aik29%k34%29%39%acg39%acg38%acg29%36%cg34%ikvw
7112461748208416218512211715574172941271491301883173

23%12%17%14%19%16%11%16%19%n21%aj16%21%j19%f20%bdef14%15%15%19%f16%17%n
827373235034038783142131372651232861391712201892764654+

24%30%26%19%20%27%p10%20%n32%amn37%aj18%35%aj31%abde34%abcd21%20%22%27%def24%25%efjn
fefu

INTERNET ACCESS
30851303104216117527433893356866775239183761074689362810491677Any Internet access
97%94%92%86%87%92%pq76%88%n96%amn100%aj90%100%aj100%abc99%abc90%89%90%91%90%91%nu

defdef
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

CHILDREN IN HOUSEHOLD
265210183107193507Any
29%26%38%au42%au21%27%defj

mnu
181152133751313540-9 years old
20%19%27%au29%au14%19%defj

mnu
136100875310024910-15 years old
15%12%18%au21%au11%13%jnu

6336023001507461344None
71%74%62%58%79%avw73%cghi

klvw

HOUSEHOLD SIZE
22717394492334461
25%21%20%19%25%w24%ghil

281300125543816232
31%37%y26%21%41%avw34%ikvw

16013390651393173
18%16%19%26%au15%17%n

229206174881864654+
26%25%36%au34%au20%25%efjn

u

INTERNET ACCESS
8087524772538201677Any Internet access
90%92%99%au99%au87%91%nu
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

15120163398884537377315679310263111174No Internet access
3%6%8%14%o13%o8%24%alm12%l4%*10%ik**1%10%gh11%gh10%gh9%gh10%gh9%ghik

lvw

TV PLATFORM
19485437713643999145419179280300156340271350404225472696Satellite
61%53%ar38%64%ao54%ao34%27%38%n43%an31%38%k40%k40%c40%c40%c42%c41%c33%41%c38%cknw
10274853396445200178228161335187106219292353411155470626Freeview
32%30%34%28%38%35%55%alm46%al23%28%45%aik25%27%26%43%acgh42%acgh41%acgh22%41%acgh34%cghi

klvw
2485-88331214741544317464558672778105IPTV
8%5%6%-3%7%q9%al5%5%7%7%6%4%5%7%c7%c7%c4%7%c6%q

225279186158673152213579290404447236504389501575315680996Pay TV
72%58%56%71%ao63%ao53%42%56%n60%an51%54%59%ak60%ac60%ac57%c60%ac58%c46%59%ac54%cnw
11325193598481211187254169359205118236311375444173503677FTA
35%35%36%29%39%38%58%alm49%al26%30%48%aik27%30%28%46%acgh45%acgh45%acgh25%43%acgh37%cghi

klw

GOVERNMENT REGIONS
2361413491219352028342340263033283765North East
6%3%4%3%5%4%3%5%4%3%4%5%6%b5%4%4%3%4%3%4%
21314222211244946796391522760699711255127182North West
7%15%10%19%aop9%10%14%al12%l8%11%i12%i7%7%7%10%g11%cgh11%cgh8%11%gh10%gi
161157199630266738435220584856625078127Yorkshire and The Humber
4%7%8%6%8%8%8%7%7%7%6%7%5%7%7%7%6%7%7%7%

3713341512333308338345624533746527473147East Midlands
9%8%9%4%6%10%q9%8%9%7%5%7%j6%6%5%5%5%11%abdef6%8%defj

gh
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PSB Study (QS1069 - 200711)

Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

906163119174No Internet access
10%8%1%1%13%avw9%ghik

lvw

TV PLATFORM
351308115103409696Satellite
39%38%24%40%w44%aw38%cknw

2893079268387626Freeview
32%38%y19%27%w41%avw34%cghi

klvw
5249262050105IPTV
6%6%5%8%5%6%q

498443197174541996Pay TV
55%54%41%68%auw58%w54%cnw

31233510579406677FTA
35%41%ay22%31%w43%avw37%cghi

klw

GOVERNMENT REGIONS
27331055065North East
3%4%2%2%5%avw4%

88863817103182North West
10%11%8%6%11%10%gi
7050371672127Yorkshire and The Humber
8%6%8%6%8%7%

9247331991147East Midlands
10%x6%7%8%10%8%defj
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

113113142710726428537414413463141569562156West Midlands
3%14%8%12%11%8%7%11%9%6%6%6%3%5%5%5%6%14%abdef5%8%bdefg

ghhij
44157102414540381146592102611188811513558146204East of England

13%5%11%9%10%11%11%10%12%11%12%14%16%ac14%ac13%c14%c14%c8%13%c11%
2717717261564335132958594441036382108118124242London
5%8%12%14%10%12%12%9%14%m17%aj11%12%11%12%9%10%11%17%abde11%13%efmu

fgh
61817613371704055144881201287814811813816980189269South East

18%20%12%11%15%13%11%14%15%15%16%17%20%ac18%c17%c16%c17%c12%16%c15%
8611211171113635794484694079809410543123166South West

26%7%8%9%7%9%10%9%8%8%11%9%10%c9%c12%ac11%c11%c6%11%c9%c
-185617652325421750271332354557246892Wales
-2%6%5%7%5%6%6%4%3%7%ik4%3%4%5%5%6%4%6%c5%

17120725101252386545879458654707755103157Scotland
3%8%8%6%10%8%7%6%9%10%8%10%11%d10%8%8%8%8%9%9%
243239285927122018419282628113142Northern Ireland
5%5%2%2%4%2%1%2%3%2%3%2%1%2%4%ach3%h3%2%3%2%

ETHNIC ORIGIN2
27741216100221108933834679043766463335471463477990353810451583White
89%82%85%83%89%86%94%al91%al81%77%89%aik84%k90%acg85%c94%abcd93%abcg91%acg78%90%acg86%cklw

g
316185182916418341651307111135114355283140104245Minority Ethnic

10%18%13%15%11%13%5%9%17%amn23%aij10%15%j9%f14%bdefh5%6%8%f20%abdef9%ef13%bdefh
ghjmnu

 Page 442
PSB Study (QS1069 - 200711)

Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

7080351877156West Midlands
8%10%7%7%8%8%bdefg

hij
86102414893204East of England
10%13%9%19%auw10%11%

12884992993242London
14%x10%20%auv11%10%13%efmu

1091417045121269South East
12%17%y15%18%13%15%
7376391987166South West
8%9%8%8%9%9%c

443720125992Wales
5%5%4%5%6%5%

8561571869157Scotland
9%8%12%au7%7%9%

26164102542Northern Ireland
3%2%1%4%w3%w2%

ETHNIC ORIGIN2
7727053742158421583White
86%87%77%84%90%avw86%cklw

116100983987245Minority Ethnic
13%12%20%au15%u9%13%bdefh

jmnu
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

2-123182210764163569817Any other Asian
5%-1%2%1%1%**1%1%1%1%*1%1%1%1%1%1%1%
-13--5-134-313---6-6Any other Black
-1%*--*-**1%j-***---1%bdef-*
--2--2111111-1111213Any other
--*--*******-*******

Q.2A\B PSB / Non PSB
215294170168822286303546304745446271542678840995-11601160Any PSB
68%58%66%58%67%65%79%al79%al56%53%100%aik59%69%ac64%c100%acgh100%acg100%acg-100%acgh63%ckl

hhwy
103848250814517679424266-310121299---691-691Non PSB
32%42%34%42%33%35%21%21%44%amn47%aj-41%j31%bdef36%bdef---100%abdef-37%bdefh

ghjmnuvx
164580853155709263279437221715357237456622780995-995995Regular BBC
51%50%57%44%62%aq56%q73%al73%al45%39%96%aik47%k60%ac54%c92%abcg93%abcg100%abce-86%acgh54%cikl

hhfghwy
123268550139587233240358159554289199379610840780-840840Regular ITV
39%35%48%s42%56%aoq46%64%al63%al37%28%74%aik38%k51%c45%c90%abcd100%abcd78%abc-72%acgh45%cikl

ghfghghw
92855034106483197199275122446230167306678610622-678678Regular C4

31%31%39%29%42%q38%54%al52%al28%21%60%aik30%k43%ac36%c100%abcd73%abc62%acgh-58%acgh37%cikl
eghdghwy

1149671287863660134568345278709323842306379456299542842Regular Netflix
36%54%47%24%31%50%apq17%35%n59%amn61%aj37%94%ajk82%abcd100%abcd45%45%46%43%47%45%jmnp

efefhqu
72030214402893265253119139272392323167199237121271392Regular Amazon Prime

22%23%21%12%16%23%pq9%17%n26%amn21%19%36%ajk100%abcd38%abc25%c24%c24%c18%23%c21%nqu
efgdef
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

6951817Any other Asian
1%1%1%*1%1%
333-36Any other Black
**1%-**
3-1-13Any other
*-*-**

Q.2A\B PSB / Non PSB
5166011611847191160Any PSB
58%74%ay33%72%aw77%aw63%cklw

y
38121232272220691Non PSB
42%ax26%67%auv28%23%37%bdef

hjmnuvx
412551106155646995Regular BBC
46%68%ay22%60%w69%avw54%cikl

wy
37443781116558840Regular ITV
42%54%ay17%45%w59%avw45%cikl

w
2893665696454678Regular C4
32%45%ay12%37%w48%avw37%cikl

wy
420373318199316842Regular Netflix
47%46%66%au78%auw34%45%jmnp

qu
18618713497158392Regular Amazon Prime
21%23%28%au38%auw17%21%nqu
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

Q.3A TOP 3 SERVICES VALUED MOST
1342602306357236101537333197755272709230289357310446755Netflix
43%47%42%25%25%45%apq10%26%n55%amn58%aj26%100%ajk69%abc84%abcd34%34%36%45%bdef38%41%defj

defefhmnpqu
123361240119531228251255139745197139278446554715-745745BBC services
39%37%43%33%48%aq42%63%al66%al26%24%100%aik26%35%c33%c66%acgh66%acgh72%abce-64%acgh40%cgik

fghlwy
102845215424343473397570139333119345122159221266304570YouTube
33%32%32%13%17%34%pq9%19%n41%amn100%aij19%44%aj30%def41%abde18%19%22%39%abde26%def31%bdef

fhfhjmnpqu

Q.4 PSB USAGE
2675817105114721--970397255537253568275358437424546970Low
86%84%ar57%a87%aop46%57%ap--100%amn70%aj34%71%aj64%abde67%abcd41%43%44%61%abde47%f52%bdef

feffjmnu
-143161127241-383-732511016513419924027979303383Medium
-15%22%1%51%aoq19%q-100%aln-13%34%aik13%17%c16%c29%acgh29%acgh28%acgh11%26%acgh21%cgik

lnqvwy
--271-1301361--3422836326019723326376286361High
--19%s-*24%apq100%alm--6%31%aik5%8%7%29%acgh28%acgh26%acgh11%g25%acgh20%cghi

klmpqsv
w

Q.4 OTHER BROADCAST TV CHANNELS USAGE
21771121--12733012417214345315722896364835877094518221273Low
68%86%a79%a--100%apq83%alm63%74%am76%a71%76%a74%c76%abce71%c70%71%c65%71%c69%mpqy

-8189-250-11271144211963407810613915581168250Medium
-9%13%-100%aoq-*33%aln12%n7%16%ik8%10%9%16%gh17%cgh16%cgh12%15%g13%gikn

oqw
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

Q.3A TOP 3 SERVICES VALUED MOST
399312316186248755Netflix
44%x38%65%au72%au26%41%defj

mnpqu
2634575191536745BBC services
29%56%ay11%36%w57%avw40%cgik

lwy
292233285108164570YouTube
33%29%59%auv42%au17%31%bdef

jmnpqu

Q.4 PSB USAGE
493390374211359970Low
55%x48%78%au82%au38%52%bdef

jmnu
153216-36295383Medium
17%27%ay-14%w31%avw21%cgik

lnqvwy
160173--279361High
18%21%--30%avw20%cghi

klmpqsv
w

Q.4 OTHER BROADCAST TV CHANNELS USAGE
5736013652136511273Low
64%74%ay76%au83%auw69%69%mpqy

120116-28176250Medium
13%14%-11%w19%avw13%gikn

oqw
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

--89120---110515403014283450535070120High
--6%s100%aop---*11%amn3%5%k4%4%3%5%6%g5%7%gh6%g6%ghikm

nopsvw

Q.4 ON DEMAND AND CATCH UP USAGE
--14238918911212713168174526126023026715506858084829411423Low
--100%as74%76%88%apq75%82%an84%an79%82%a80%77%c80%c81%ac82%ac81%ac70%81%ac77%cs
-90--877-14752833422049283245385290Medium
-100%ar--3%6%q-4%n8%amn5%4%6%5%6%4%4%5%6%4%5%nqrw

31----21--2610121371191216102131High
100%----2%--3%mn2%2%2%2%1%1%1%2%1%2%2%mnrw

Q.4 SVOD USAGE
235282897176651279295359164536248158316454558646220719939Low
75%58%58%a81%ao71%ao51%77%al77%al37%29%72%aik33%40%c38%c67%abcg66%acgh65%acgh32%62%acgh51%cghi

hklvwy
-33205-28213-3621110891186971999611615572184256Medium
-36%ar14%-11%q17%apq-9%n22%amn19%aj12%25%ajk25%abcd24%abcd14%14%16%c10%16%c14%cmnq

efefuw
--366--365--374285513161343185681106322161483High
--26%s--29%pq--39%amn50%aij7%42%aj34%abde38%abde8%10%11%47%abde14%def26%bdef

fffghjmnpqsu
vx

Q.8A VFM LICENCE FEE
154464538116601173216390233457312187373366437551212601813Good value
50%48%45%32%46%q47%q48%l56%aln40%41%61%aik41%48%c44%c54%acg52%acg55%acgh31%52%acg44%cqwy
154366473120573160153493292263399186420289374412381516897Not good value
50%48%47%61%aop48%45%44%40%51%mn51%j35%53%j48%50%bdef43%45%41%55%abde44%48%bdfj

fhmux
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

7338--97120High
8%x5%--10%avw6%ghik

mnopsv
w

Q.4 ON DEMAND AND CATCH UP USAGE
6646453662058281423Low
74%79%y76%80%88%avw77%cs
4344-335290Medium
5%5%-13%auw6%w5%nqrw

1515--2331High
2%2%--2%vw2%mnrw

Q.4 SVOD USAGE
406479--939939Low
45%59%ay--100%avw51%cgh

iklvwy
133116-256-256Medium
15%14%-100%auw-14%cmnqu

w
275144483--483High
31%ax18%100%auv--26%bdefj

mnpqsuvx

Q.8A VFM LICENCE FEE
-813144116479813Good value
-100%ay30%45%w51%aw44%cqwy

897-275133406897Not good value
100%ax-57%au52%u43%48%bdfj

mux
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

Q.5B LEAST 3 BENEFITS PERSONALLY
47965199523277342546541695864774688134Services which are

12%8%7%4%8%7%6%7%8%7%7%9%10%8%9%8%8%7%8%7%available to everyone
41210951211127268558557132734661755592147High-quality productions

12%13%8%5%5%9%7%7%9%10%7%9%8%9%7%7%7%8%8%8%
32829196318215836384418443946473864103A wide range of
9%2%6%8%8%5%5%5%6%6%5%6%5%5%6%5%5%6%6%6%different types of

programmes for me
32131317542828591193110202164102190181208256100293393A wide range of high-

11%23%22%14%22%22%24%24%20%19%27%aik22%26%c23%c27%ac25%c26%ac14%25%ac21%cquality programmes for
children made in the UK

-99512178117237148455428534554634974123Trusted and accurate UK
-10%7%10%7%6%5%6%7%8%6%7%7%6%7%6%6%7%6%7%news
891327171323328102626887419160658471104175Provision of regional

25%10%9%6%7%10%9%7%11%11%9%12%10%11%e9%8%8%10%9%9%programmes and content
(including news)

2151571833132434010759948258918210412069136206Reflects the diversity
5%17%11%15%13%10%12%11%11%10%13%11%15%c11%12%12%12%10%12%11%of the UK
6162076282044263138861161408716311313415383183266Features people like me

20%18%15%5%11%16%q12%16%14%15%16%19%a22%abcd19%acd17%c16%c15%12%16%c14%qand the places I know
ef

5202239442135573146811331287614713916319270214284Encourages the
17%22%16%7%18%q17%q15%19%15%14%18%17%19%c17%c20%ac19%ac19%ac10%18%ac15%cqwdevelopment of new

talent
67769216019225732394018463747524463107Programmes with new

18%8%5%8%8%o5%5%6%6%6%5%5%5%6%5%6%5%6%5%6%ideas and different
approaches
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

Q.5B LEAST 3 BENEFITS PERSONALLY
5378332367134Services which are
6%10%y7%9%7%7%available to everyone

7766383160147High-quality productions
9%8%8%12%u6%8%

4157251261103A wide range of
5%7%5%5%6%6%different types of

programmes for me
1672128567205393A wide range of high-
19%26%ay18%26%w22%21%cquality programmes for

children made in the UK
6159401855123Trusted and accurate UK
7%7%8%7%6%7%news

7789542878175Provision of regional
9%11%11%11%8%9%programmes and content

(including news)
931034033109206Reflects the diversity
10%13%8%13%12%11%of the UK

1171437449131266Features people like me
13%18%y15%19%14%14%qand the places I know

1241515441163284Encourages the
14%19%y11%16%17%w15%cqwdevelopment of new

talent
6047211264107Programmes with new
7%6%4%5%7%6%ideas and different

approaches
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PSB Study (QS1069 - 200711)

Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

151038199420347154605927625262764786133Programmes that make me
4%5%7%7%7%7%6%9%7%9%8%8%7%7%8%7%8%7%7%7%stop and think
481037179714427652666733725258824099139Programmes which reflect

13%8%7%6%7%8%4%11%an8%n9%9%9%8%9%8%7%8%6%8%8%nUK life and values
211110612113323568407755306858659542105146Programmes that I can
8%13%8%5%5%9%p9%9%7%7%10%k7%8%8%9%8%10%c6%9%c8%watch with and talk

about with my family and
friends

61217111281714550118771201057111410411914459176235Programmes that bring
20%13%12%9%11%13%12%13%12%14%16%a14%18%ac14%c15%c14%c14%c9%15%c13%cthe nation together for

a shared viewing
experience

1771811661121543231411639303138464793Programmes that helps to
2%8%5%7%4%5%3%6%6%6%4%5%4%5%4%4%4%7%bde4%5%understand what is going

on in the world today
81637937813179811324413719916978200166234275166311477None

26%18%27%31%32%ao25%27%29%25%24%27%22%20%24%25%28%h28%h24%27%h26%h

Q.5A TOP 3 BENEFITS PERSONALLY
62121317441913866156911021135812483116128119156275Services which are

20%24%ar15%14%18%15%10%17%n16%n16%14%15%15%15%12%14%13%17%bdf13%15%navailable to everyone
922368207032379107243144220201120234190227288136317453High-quality productions

29%24%26%17%28%q25%22%28%25%25%30%a27%31%ac28%c28%c27%c29%ac20%27%c24%cy
827272225624868971799615715592172162191221119250368A wide range of

25%30%ar19%19%22%20%19%25%aln18%17%21%21%23%c20%24%ac23%c22%c17%22%c20%different types of
programmes for me

61111091910320279358517233755869835199150A wide range of high-
19%12%8%7%8%8%6%7%10%n10%j7%10%8%9%9%8%8%7%8%8%quality programmes for

children made in the UK
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PSB Study (QS1069 - 200711)

Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

7061352264133Programmes that make me
8%7%7%8%7%7%stop and think

7067392072139Programmes which reflect
8%8%8%8%8%8%nUK life and values

6776282281146Programmes that I can
7%9%6%9%9%8%watch with and talk

about with my family and
friends

1061206136121235Programmes that bring
12%15%13%14%13%13%cthe nation together for

a shared viewing
experience

483829154293Programmes that helps to
5%5%6%6%4%5%understand what is going

on in the world today
24021110364264477None
27%26%21%25%28%w26%h

Q.5A TOP 3 BENEFITS PERSONALLY
1411237239137275Services which are
16%15%15%15%15%15%navailable to everyone

1862489773254453High-quality productions
21%31%ay20%29%w27%w24%cy

1871707960195368A wide range of
21%21%16%23%w21%20%different types of

programmes for me
8561412770150A wide range of high-
9%7%9%11%7%8%quality programmes for

children made in the UK
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PSB Study (QS1069 - 200711)

Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

122949235100447138161300176342235131281277347415161470630Trusted and accurate UK
37%32%35%29%40%q35%38%l42%al31%31%46%aik31%33%c33%c41%acgh41%acgh42%acgh23%41%acgh34%cwnews
251141225985133622981452851768910236112148Provision of regional
5%6%8%10%10%8%14%alm9%6%5%11%aik6%7%6%11%acgh11%acg10%cg5%10%cg8%ckwprogrammes and content

(including news)
-915210181442740113727310041112767910077120197Reflects the diversity
-10%11%8%7%11%7%11%12%n13%10%13%10%13%de11%9%10%11%10%11%uof the UK
-86782162232546274731933395260316899Features people like me
-9%5%7%8%o5%6%7%5%5%6%4%2%4%6%h6%h6%h4%6%h5%hxand the places I know
-9923119525217154386827663637536372134Encourages the
-10%6%3%4%7%7%5%7%10%j5%9%j7%8%de5%4%5%9%bdef6%7%edevelopment of new

talent
31116112231493441116847710950114708010881128209Programmes with new
9%13%11%10%9%12%9%11%12%15%j10%14%aj13%14%e10%9%11%12%11%11%ideas and different

approaches
10132581846237637816811614515389174138159193118226344Programmes that make me
32%14%18%15%18%19%17%20%17%20%19%20%23%21%20%19%19%17%19%19%stop and think
312186102817753401336910397561018611013683153237Programmes which reflect
9%13%13%8%11%14%15%10%14%12%14%13%14%12%13%13%14%12%13%13%UK life and values
81934525783018291244137179195100218177220247150289439Programmes that I can

25%21%24%21%31%ao24%23%24%25%24%24%26%26%26%26%26%25%22%25%24%watch with and talk
about with my family and
friends

211119824100314178437266327160829347111158Programmes that bring
5%12%8%7%10%8%9%11%8%8%10%9%8%8%9%10%9%7%10%9%the nation together for

a shared viewing
experience
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

26933512580366630Trusted and accurate UK
30%41%ay26%31%39%avw34%cwnews
6978161797148Provision of regional
8%10%3%7%10%w8%ckwprogrammes and content

(including news)
9196664474197Reflects the diversity
10%12%14%u17%au8%11%uof the UK
662820134899Features people like me
7%x3%4%5%5%5%hxand the places I know

7257462550134Encourages the
8%7%10%u10%u5%7%edevelopment of new

talent
98104633497209Programmes with new
11%13%13%13%10%11%ideas and different

approaches
1611749341181344Programmes that make me
18%21%19%16%19%19%stop and think

1021225049109237Programmes which reflect
11%15%y10%19%auw12%13%UK life and values

20121610662226439Programmes that I can
22%27%22%24%24%24%watch with and talk

about with my family and
friends

7087302981158Programmes that bring
8%11%6%11%w9%9%the nation together for

a shared viewing
experience
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

726386217234695116243164244187113234197256320115362477Programmes that helps to
24%29%27%18%29%q27%q26%30%25%29%33%ai25%29%c28%c29%c31%ac32%ac17%31%ac26%cwunderstand what is going

on in the world today
2715521161374216126683185348639464915965225None
7%8%11%18%op6%11%p12%m4%13%m12%j4%11%j9%d10%bdef6%6%5%23%abdef6%12%bdefj

ghmpuvx

Q.6B LEAST 3 BENEFITS FAMILY AND FRIENDS
36845187725156140474432494651653671107Services which are

10%6%6%4%7%6%7%4%6%7%6%6%8%6%7%6%7%5%6%6%available to everyone
512945139219247554407431743949624581126High-quality productions

15%13%ar7%4%5%7%5%6%8%9%j5%10%aj8%9%ef6%6%6%7%7%7%
2367115621421444036421747273746375692A wide range of
7%3%5%1%6%q5%q4%6%5%7%5%6%4%6%4%4%5%5%5%5%qdifferent types of

programmes for them
413153927142435694631148854999810613259153212A wide range of high-

11%14%11%8%11%11%12%15%l10%11%15%ak12%14%c12%15%c13%c13%c8%13%c11%quality programmes for
children made in the UK

2117910136512186337344924543747513766103Trusted and accurate UK
5%13%ar6%9%5%5%3%5%6%n6%5%6%6%6%6%6%5%5%6%6%news
611115618118343482537378348565749256112168Provision of regional

20%12%8%5%7%9%10%9%8%9%10%10%9%10%10%9%9%8%10%9%programmes and content
(including news)

613132623128392810256868251100769911843137180Reflects the diversity
18%15%9%5%9%10%11%7%10%10%12%11%13%c12%c11%c12%c12%c6%12%c10%cof the UK
6415151914026459662809757111698811157127184Features people like me

19%5%11%4%8%11%q7%12%n10%11%11%13%a14%ac13%ac10%10%11%8%11%10%and the places I know
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

2022619880269477Programmes that helps to
23%32%ay20%31%w29%w26%cwunderstand what is going

on in the world today
120291071473225None
13%x4%22%auv6%8%12%bdefj

mpuvx

Q.6B LEAST 3 BENEFITS FAMILY AND FRIENDS
4858261462107Services which are
5%7%5%5%7%6%available to everyone

6953272471126High-quality productions
8%6%6%9%8%7%

434328223592A wide range of
5%5%6%9%au4%5%qdifferent types of

programmes for them
83126474099212A wide range of high-
9%15%ay10%16%uw11%11%quality programmes for

children made in the UK
5645251557103Trusted and accurate UK
6%6%5%6%6%6%news

6992432582168Provision of regional
8%11%y9%10%9%9%programmes and content

(including news)
9682402795180Reflects the diversity
11%10%8%11%10%10%cof the UK
8592543485184Features people like me
10%11%11%13%9%10%and the places I know
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

413179936161345412878104105631219111813764164228Encourages the
14%15%13%8%14%13%9%14%13%14%14%14%16%c14%c13%c14%c14%c9%14%c12%development of new

talent
26762117417225631455128605159672974103Programmes with new
7%7%5%2%5%6%5%6%6%5%6%7%7%7%c8%c7%c7%c4%6%6%ideas and different

approaches
-11825207320146940304830544951544266109Programmes that make me
-13%ar6%4%8%6%5%4%7%m7%j4%6%8%6%7%6%5%6%6%6%stop and think
47834128017245737425335625449564066107Programmes which reflect

13%8%6%3%5%6%5%6%6%7%6%7%9%abd7%8%6%6%6%6%6%UK life and values
-7824167722255438464728453936583373106Programmes that I can
-8%6%3%6%6%6%7%6%7%6%6%7%5%6%4%6%5%6%6%watch with and talk

about with my family and
friends

61512210201252842876084744775728511141128168Programmes that bring
20%17%ar9%8%8%10%8%11%9%11%11%10%12%c9%c11%c10%c11%c6%11%c9%cthe nation together for

a shared viewing
experience

1252211481412412826301230253033413778Programmes that helps to
5%2%4%2%5%4%4%3%4%5%3%4%3%4%4%4%3%6%bdeg3%4%understand what is going

on in the world today
7213614164315809625013820718291208175219270148304451None

23%23%25%34%ao25%25%22%25%26%24%28%24%23%25%26%26%c27%c21%26%c24%

Q.6A TOP 3 BENEFITS FAMILY AND FRIENDS
82019320391704357143901091025812711012215082175257Services which are

26%22%ar14%17%16%13%12%15%15%16%15%13%15%15%16%c14%15%12%15%14%wavailable to everyone
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

1101145246114228Encourages the
12%14%11%18%auw12%12%development of new

talent
4162232743103Programmes with new
5%8%y5%10%auw5%6%ideas and different

approaches
4956301752109Programmes that make me
5%7%6%7%6%6%stop and think

4857351352107Programmes which reflect
5%7%7%5%5%6%UK life and values

4757191760106Programmes that I can
5%7%4%6%6%6%watch with and talk

about with my family and
friends

6896382294168Programmes that bring
8%12%ay8%9%10%9%cthe nation together for

a shared viewing
experience

443225122978Programmes that helps to
5%4%5%5%3%4%understand what is going

on in the world today
23119911063246451None
26%25%23%25%26%24%

Q.6A TOP 3 BENEFITS FAMILY AND FRIENDS
1131354640139257Services which are
13%17%y10%16%w15%w14%wavailable to everyone
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PSB Study (QS1069 - 200711)

Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

1119246104822958771631021531218215213815619991219310High-quality productions
35%21%17%8%19%q18%q16%20%17%18%21%ai16%21%c18%c20%c19%c20%ac13%19%c17%cq
3211721032166404712981108100581179311313374159234A wide range of
8%24%ar12%9%13%13%11%12%13%14%14%13%15%14%14%13%13%11%14%13%different types of

programmes for them
311171124214939491197598108561238110713076148223A wide range of high-
8%12%12%10%17%ao12%11%13%12%13%13%14%14%15%12%13%13%11%13%12%quality programmes for

children made in the UK
926366256133584109239144232204117225189238296123340464Trusted and accurate UK

30%29%26%21%24%26%23%28%25%25%31%ak27%30%c27%c28%c28%c30%ac18%29%ac25%cnews
41110591310419327826685726686063863897134Provision of regional

11%13%7%7%5%8%5%8%8%5%9%k8%k7%8%9%c7%9%c5%8%c7%kwprogrammes and content
(including news)

36115101610630287447636432696270865294147Reflects the diversity
10%6%8%9%6%8%8%7%8%8%8%9%8%8%9%8%9%8%8%8%of the UK
17773157018255138394617512839504659105Features people like me
3%8%5%3%6%5%5%6%5%7%5%6%4%6%4%5%5%7%5%6%and the places I know
110775147212176534435225523544533566102Encourages the
3%12%ar5%4%6%6%3%4%7%n6%6%7%6%6%5%5%5%5%6%5%development of new

talent
4813810241313140995684794289698811058122179Programmes with new

14%8%10%8%9%10%9%11%10%10%11%11%11%11%10%10%11%8%10%10%ideas and different
approaches

71213813301253046986193794480839412653139191Programmes that make me
22%13%10%11%12%10%8%12%10%11%12%10%11%9%12%c11%c13%cg8%12%c10%stop and think
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PSB Study (QS1069 - 200711)

Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

1261756640171310High-quality productions
14%22%ay14%16%18%17%cq

1011246045110234A wide range of
11%15%y13%17%u12%13%different types of

programmes for them
1201005627122223A wide range of high-
13%12%12%10%13%12%quality programmes for

children made in the UK
20924711170250464Trusted and accurate UK
23%30%ay23%27%27%25%cnews
6073213274134Provision of regional
7%9%4%12%auw8%w7%kwprogrammes and content

(including news)
6872302876147Reflects the diversity
8%9%6%11%w8%8%of the UK

4759351348105Features people like me
5%7%7%5%5%6%and the places I know

4652291946102Encourages the
5%6%6%8%5%5%development of new

talent
8489472296179Programmes with new
9%11%10%9%10%10%ideas and different

approaches
8998433197191Programmes that make me
10%12%9%12%10%10%stop and think
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PSB Study (QS1069 - 200711)

Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

14145122712942351055967855296799210764134197Programmes which reflect
5%4%10%10%11%10%12%9%11%10%9%11%13%11%12%11%11%9%12%11%UK life and values
9192712139253646220413414218598199145185206110249359Programmes that I can

31%21%19%17%16%20%18%16%21%23%19%25%aj25%ac24%ac21%c22%c21%c16%21%c19%watch with and talk
about with my family and
friends

113110515106212394635580278957708053102155Programmes that bring
3%14%r8%4%6%8%6%6%10%mn11%j7%11%j7%11%8%8%8%8%9%8%the nation together for

a shared viewing
experience

820242204322559661691191431407816213314818794217311Programmes that helps to
25%22%17%16%17%18%16%17%17%21%a19%19%20%c19%c20%c18%c19%c14%19%c17%understand what is going

on in the world today
417409437434711810826714016518887205156209228278267545None

13%18%29%36%30%27%33%28%28%24%22%25%22%24%23%25%23%40%abde23%29%bdef
fghghijksv

x

Q.7B LEAST 3 BENEFITS SOCIETY
455718601313442624352135303132294675Services which are

14%5%4%1%3%5%4%3%5%5%3%5%5%4%4%4%3%4%4%4%available to everyone
10913322012518301146744924810258738358112170High-quality productions
31%10%9%2%8%q10%q5%8%12%mn12%j6%12%aj12%d12%acde9%9%8%8%10%9%jnq

f
-668115662319413138362242353451295887A wide range of
-7%5%*6%q5%q6%5%4%5%5%5%6%5%5%4%5%4%5%5%qdifferent types of

programmes for everyone
38116322109294074406868437461689147102150A wide range of high-
9%9%8%3%9%q9%q8%10%8%7%9%9%11%c9%9%8%9%7%9%8%qquality programmes for

children made in the UK
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PSB Study (QS1069 - 200711)

Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

9793434386197Programmes which reflect
11%11%9%17%auw9%11%UK life and values

17417010360165359Programmes that I can
19%21%21%23%18%19%watch with and talk

about with my family and
friends

8760503562155Programmes that bring
10%7%10%u14%au7%8%the nation together for

a shared viewing
experience

1481597060165311Programmes that helps to
17%20%14%23%aw18%17%understand what is going

on in the world today
26517916648264545None
30%x22%34%uv19%28%v29%bdef

ghijksv
x

Q.7B LEAST 3 BENEFITS SOCIETY
373713134275Services which are
4%5%3%5%4%4%available to everyone

8780513971170High-quality productions
10%10%10%15%au8%9%jnq
474115194887A wide range of
5%5%3%7%w5%5%qdifferent types of

programmes for everyone
7671342975150A wide range of high-
8%9%7%11%8%8%qquality programmes for

children made in the UK
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PSB Study (QS1069 - 200711)

Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

-845574199361820281226112126263661Trusted and accurate UK
-9%ar3%5%3%3%3%2%4%3%3%4%3%3%2%3%3%4%f3%3%fnews
671205911520259153527833814346706287149Provision of regional

20%8%8%4%4%9%p5%7%9%n9%7%10%j8%10%ef6%5%7%9%e7%8%epprogrammes and content
(including news)

212938208530266737634832535468833794131Reflects the diversity
6%13%ar7%7%8%7%8%7%7%6%8%6%8%6%8%8%8%c5%8%c7%of the UK
692034351864055140991121468216410812316769188257Features people like me

18%10%14%3%14%q15%q11%14%14%17%15%19%aj21%ace20%ace16%c15%c17%c10%16%c14%cqand the places I know
61319310331824657131781281127513510913617064185249Encourages the

20%14%14%8%13%14%13%15%13%14%17%a15%19%ac16%c16%c16%c17%ac9%16%c13%cdevelopment of new
talent

27777166711344738434925534047553865103Programmes with new
5%7%5%6%6%5%3%9%aln5%7%6%7%6%6%6%6%5%6%6%6%ideas and different

approaches
161006228524177838465430634861645474128Programmes that make me
3%7%7%5%9%7%7%4%8%m7%6%7%8%7%7%7%6%8%6%7%stop and think
3266313601522444026361841374244325991Programmes which reflect
9%3%5%2%5%5%4%6%5%7%j4%5%5%5%5%5%4%5%5%5%UK life and values
212118621113263778546966457667729047108156Programmes that I can
8%13%8%5%8%9%7%10%8%10%9%9%11%c9%10%9%9%7%9%8%watch with and talk

about with my family and
friends

54104918107392969486862397265728951105157Programmes that bring
17%5%7%8%7%8%11%l8%7%8%9%8%10%9%10%9%9%7%9%8%the nation together for

a shared viewing
experience
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

32271783261Trusted and accurate UK
4%3%4%3%3%3%fnews

6777531970149Provision of regional
7%9%11%u8%7%8%epprogrammes and content

(including news)
7059251372131Reflects the diversity
8%7%5%5%8%7%of the UK

1071467650110257Features people like me
12%18%ay16%19%au12%14%cqand the places I know

1161295536136249Encourages the
13%16%11%14%15%13%cdevelopment of new

talent
4953281254103Programmes with new
5%7%6%5%6%6%ideas and different

approaches
6060302558128Programmes that make me
7%7%6%10%6%7%stop and think

493927154191Programmes which reflect
5%5%6%6%4%5%UK life and values

6186293287156Programmes that I can
7%11%y6%12%w9%w8%watch with and talk

about with my family and
friends

5892382177157Programmes that bring
6%11%ay8%8%8%8%the nation together for

a shared viewing
experience

 Page 465
PSB Study (QS1069 - 200711)

Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

2634433916730222320724202531283664Programmes that helps to
6%6%r2%3%1%3%4%m2%3%4%3%3%2%3%3%3%3%4%3%3%understand what is going

on in the world today
62750155108431117156328176290244112265249322368215417631None

18%30%35%46%ao43%ao34%33%41%aln34%31%39%aik32%28%31%37%cgh38%acgh37%cgh31%36%h34%w

Q.7A TOP 3 BENEFITS SOCIETY
5232952161261619520213416615884189147173217126253379Services which are

17%25%21%18%25%21%17%25%n21%23%22%21%22%22%22%21%22%18%22%20%available to everyone
7121971346182636812088126915210810412416091174265High-quality productions

22%14%14%11%18%14%18%l18%l12%15%17%i12%13%13%15%15%16%13%15%14%
52023322432146072163931601226513513316320085225310A wide range of

15%22%16%19%17%17%17%19%17%16%21%aik16%17%16%20%c19%c20%acg12%19%c17%cdifferent types of
programmes for everyone

751009239030267546526430644664685982141A wide range of high-
22%5%7%8%9%7%8%7%8%8%7%8%8%8%7%8%7%8%7%8%quality programmes for

children made in the UK
10324763289444127130321198273284161316245302371199423623Trusted and accurate UK
31%36%33%27%36%35%35%34%33%35%37%38%41%ac37%c36%c36%c37%c29%36%c34%cnews
19844188233334925574115404558723387119Provision of regional
3%10%6%4%7%6%9%l9%l5%4%8%k5%4%5%7%7%h7%gh5%7%cgh6%wprogrammes and content

(including news)
61833426503135087251136182210114244182213270107306414Reflects the diversity

20%20%23%22%20%25%14%23%n26%n24%25%28%a29%ac29%ac27%ac25%c27%ac16%26%ac22%cnyof the UK
-65731251181238212932832192938324779Features people like me
-6%4%2%5%4%5%3%4%4%4%4%2%4%3%3%4%5%4%4%and the places I know
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

32301582864Programmes that helps to
4%4%3%3%3%3%understand what is going

on in the world today
30529913790342631None
34%37%28%35%36%w34%w

Q.7A TOP 3 BENEFITS SOCIETY
1681959156200379Services which are
19%24%y19%22%21%20%available to everyone

1271345234149265High-quality productions
14%16%11%13%16%w14%

1471527047159310A wide range of
16%19%14%18%17%17%cdifferent types of

programmes for everyone
7561351766141A wide range of high-
8%7%7%7%7%8%quality programmes for

children made in the UK
296312150103309623Trusted and accurate UK
33%38%ay31%40%w33%34%cnews
5953181861119Provision of regional
7%7%4%7%7%w6%wprogrammes and content

(including news)
16823610885193414Reflects the diversity
19%29%ay22%33%auw21%22%cnyof the UK
383525133779Features people like me
4%4%5%5%4%4%and the places I know
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PSB Study (QS1069 - 200711)

Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

33832177417275150415220534146504665111Encourages the
11%4%6%2%7%6%5%7%5%9%aj6%7%5%6%6%5%5%7%6%6%development of new

talent
212137821132343497747477369065699274111184Programmes with new
8%14%10%7%8%10%9%9%10%13%10%10%9%11%10%8%9%11%10%10%ideas and different

approaches
61516516391464454106541027450938911612876146221Programmes that make me

18%16%12%14%16%11%12%14%11%9%14%ik10%13%11%13%14%13%11%13%12%stop and think
519233185220751661708512614283148124154180102204306Programmes which reflect

17%21%16%15%21%16%14%17%18%15%17%19%21%c18%18%18%18%15%18%17%UK life and values
4131459221435331945074753880829710373123196Programmes that I can

11%14%10%8%9%11%15%alm8%10%9%10%10%10%9%12%12%10%11%11%11%watch with and talk
about with my family and
friends

3121811239152325413176102102421139111313764159223Programmes that bring
9%13%13%10%16%12%9%14%n13%n13%14%13%11%13%c13%c13%c14%c9%14%c12%the nation together for

a shared viewing
experience

52431023542857510719312919117596190154190242113281394Programmes that helps to
15%27%22%19%22%22%21%28%aln20%23%26%a23%24%c23%c23%c23%c24%c16%24%c21%cwunderstand what is going

on in the world today
5132543033214764918296871215913497119127193154347None

16%14%18%25%op13%17%21%m13%19%m17%j12%16%j15%16%14%14%13%28%abde13%19%bdef
fghjmpvx

Q.8B - LICENCE FEE PAID
287611239921299726733675943663461533370259372486143310021435Yes
91%85%79%83%85%ao78%74%88%aln78%76%85%ak81%k85%ac83%ac88%acg86%ac87%ac63%86%ac78%cw
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PSB Study (QS1069 - 200711)

Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

4460292248111Encourages the
5%7%y6%8%5%6%development of new

talent
8292493092184Programmes with new
9%11%10%12%10%10%ideas and different

approaches
1011165325121221Programmes that make me
11%14%11%10%13%12%stop and think

1611417048157306Programmes which reflect
18%17%15%19%17%17%UK life and values

101924622111196Programmes that I can
11%11%9%8%12%11%watch with and talk

about with my family and
friends

921284639119223Programmes that bring
10%16%ay10%15%w13%12%the nation together for

a shared viewing
experience

1911857865222394Programmes that helps to
21%23%16%26%w24%w21%cwunderstand what is going

on in the world today
1748212923160347None
19%x10%27%auv9%17%v19%bdef

jmpvx

Q.8B - LICENCE FEE PAID
6916982882387761435Yes
77%86%ay60%93%auw83%aw78%cw
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

311249183323291451631111071225112279109125214146360No
9%12%18%15%13%18%25%alm12%17%m19%j14%16%13%15%12%13%13%31%abde13%19%bdef

fghghjmpuv
x

Q.2A Media providers used in the last year
174988362162773271292499276745414256513640800995-10871087BBC services
55%55%62%51%65%q61%75%al76%al51%48%100%aik55%k65%ac61%c95%acgh95%acgh100%abce-94%acgh59%cklw

fghy
163778663151673245258440222608351225445638840849-958958ITV services
52%41%55%s53%61%ao53%68%al67%al45%39%82%aik46%k57%c53%c94%abcd100%abcd85%acg-83%acgh52%cikl

ghfghhw
163668847133602230234374183534302208388678702744-847847Channel 4 services
50%40%48%39%53%aq47%64%al61%al39%32%72%aik40%k53%acg46%c100%abcd84%abc75%acgh-73%acgh46%cikl

eghdghw
82855745115476195197281132435223148293544594612-681681Channel 5 services

27%31%39%37%46%ao37%54%al51%al29%23%58%aik30%k38%c35%c80%abcd71%abcd61%acgh-59%acgh37%cikl
eghghw

825425328938014816121512329516712621432436740472459531Freeview\Youview
27%28%30%27%36%a30%41%al42%al22%22%40%aik22%32%cg25%c48%abcd44%acgh41%acgh10%40%acgh29%cikl

ghw
1555752369670483156618382332755332842339423518324620944Netflix
49%61%53%30%38%55%apq23%41%n64%amn67%aj45%100%ajk85%abc100%abcd50%50%52%47%53%c51%jmnp

defefhqu
92841718533995685337177193356392410220264322152377529Amazon Prime Video

29%31%29%15%21%31%pq16%22%n35%amn31%26%47%ajk100%abcd49%abc32%c31%c32%c22%32%ac29%cmnp
efgdefqu

142917292629131923192719233243439Disney +
4%5%2%1%3%2%1%2%3%n2%3%3%5%ac3%c3%c3%c3%c1%3%c2%c
1740334026421515342942272733133952Apple TV +
4%7%ar3%3%1%3%*2%4%mn3%2%5%aj7%abcde5%ac4%c3%3%2%3%3%n

f
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

19911116115146360No
22%x14%33%auv6%16%v19%bdef

ghjmpuv
x

Q.2A Media providers used in the last year
4665821451746781087BBC services
52%72%ay30%68%aw72%aw59%cklw

y
433490118140615958ITV services
48%60%ay24%55%w65%avw52%cikl

w
37544295121553847Channel 4 services
42%54%ay20%47%w59%avw46%cikl

w
3143475895460681Channel 5 services
35%43%ay12%37%w49%avw37%cikl

w
2452706167348531Freeview\Youview
27%33%ay13%26%w37%avw29%cikl

w
462432332214388944Netflix
51%53%69%au84%auw41%51%jmnp

qu
253254173127224529Amazon Prime Video
28%31%36%au50%auw24%29%cmnp

qu
19197101939Disney +
2%2%2%4%2%2%c

153114132452Apple TV +
2%4%y3%5%3%3%n
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

18354527313334571115359147237258149303252324359154422577Sky
58%39%32%61%ao53%ao27%20%30%n37%amn26%32%k34%k38%ac36%ac37%ac39%ac36%ac22%36%ac31%ckno

w
2515912171502842119577395731068511012255148203Virgin TV
8%6%11%10%7%12%p8%11%12%n10%10%13%19%abcd13%c13%c13%c12%c8%13%c11%cp

efg
82727913352662753243165111231132261149157205101251352Spotify

25%30%ar20%11%14%21%pq8%14%n25%amn29%aj15%31%aj34%abcd31%abcd22%c19%21%c15%22%c19%cjmn
efefqu

2159931010081198534082609965699019104122Apple Music\Apple
7%16%ar7%3%4%8%p2%3%10%amn9%j5%11%aj15%abcd12%ace10%ac8%c9%ac3%9%ac7%cmnPodcasts

ef
1252746269570291167589570345517277585348417518298624922YouTube
40%57%52%22%38%q55%apq25%44%n61%amn100%aij46%68%aj71%abcd69%abcd51%c50%c52%c43%54%ac50%cmnp

efefqu
1788101986302569--------133-133None of these
3%8%6%8%8%7%8%6%7%--------19%abdef-7%bdefg

ghhijkvx

Q.3A Media provider ranked the most valuable
71630234928413915658523547555113230258345-354354BBC services

23%18%21%3%20%q22%aq38%al41%al6%9%48%aik10%14%c13%c34%acgh31%acgh35%acgh-31%acgh19%cghi
klqvwy

-2947168666421689017123588123114-124124ITV services
-2%7%6%6%7%18%alm11%al2%1%12%aik2%3%c4%c13%acgh15%abcg11%acgh-11%acgh7%cghi

hklvwx
-114-115944174*4141010-1717Channel 4 services
-1%1%-*1%2%al1%**1%1%**2%acgh1%c1%c-1%ch1%c
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

2852597894354577Sky
32%32%16%37%w38%aw31%ckno

w
9598495290203Virgin TV
11%12%10%20%auw10%11%cp

16017313379136352Spotify
18%21%28%au31%au14%19%cjmn

qu
4374343352122Apple Music\Apple
5%9%ay7%13%auw6%7%cmnPodcasts

435431343180378922YouTube
48%53%71%au70%au40%50%cmnp

qu
663629668133None of these
7%x4%6%v2%7%v7%bdefg

hijkvx

Q.3A Media provider ranked the most valuable
75265431288354BBC services
8%33%ay1%12%w31%avw19%cghi

klqvwy
8634-594124ITV services
10%ax4%-2%w10%avw7%cghi

klvwx
89--1417Channel 4 services
1%1%--2%w1%c
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

--132-111414*101*1171614-1919Channel 5 services
--1%1%-1%4%alm***1%ik***2%acgh2%cgh1%cgh-2%cgh1%cgikw
14881733624138388581413164565683681117Freeview\Youview
3%4%6%14%ao13%ao5%11%al10%al4%1%8%ik2%3%2%7%gh8%gh7%gh5%g7%gh6%ghikl

vw
119253-7267516258114623141183078199125152162314Netflix
2%21%18%-3%21%apq1%4%n27%amn20%j8%42%ajk30%abcd37%abcd12%12%13%22%abde14%17%bdef

efeffjmnpqux
-223--26152236132818111212181634Amazon Prime Video
-3%2%--2%p*1%2%n1%1%2%7%abcde2%2%1%1%3%1%2%npu

fg
-22-22-22222-2---224Disney +
-2%ar*-1%*-*****-*---***
--31-3-12--------3-3Apple TV +
--**-*-**--------*bd-*

172021067931152045207668611767133104141146106181286Sky
54%22%15%56%aop37%ao9%6%12%n21%amn12%12%15%j17%16%15%17%15%15%16%15%jkno

w
12427935815271316131614142026303060Virgin TV
3%3%3%6%4%3%2%4%3%2%2%2%4%g2%2%2%3%4%fg3%3%g
225913583853479572255182126413273Spotify
6%3%4%1%1%5%p1%2%6%mn8%aj1%8%aj6%bdef7%abdef3%2%3%6%bdef3%4%jnpu
-16--8--853414113459Apple Music\Apple
-2%*--1%--1%1%*******1%*1%Podcasts
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

135--1519Channel 5 services
1%1%--2%w1%cgikw

62542791117Freeview\Youview
7%7%*3%w10%avw6%ghik

lvw
1861071809044314Netflix
21%ax13%37%au35%au5%17%bdefj

mnpqux
2181811434Amazon Prime Video
2%1%4%au4%au*2%npu
221-34Disney +
***-**
112-13Apple TV +
***-**

1431241527208286Sky
16%15%3%10%w22%avw15%jkno

w
292912103360Virgin TV
3%4%2%4%4%3%g

373144131673Spotify
4%4%9%au5%u2%4%jnpu
275-49Apple Music\Apple
*1%1%-*1%Podcasts
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.4 ON DEMAND AND CATCHQ.4 OTHER BROADCAST TVQ.3A TOP 3 SERVICES
UP USAGECHANNELS USAGEQ.4 PSB USAGEVALUED MOSTQ.2A/B PSB / Non PSB

BBCRegular
serviceAmazonRegularRegularRegularRegular

HighMediumLowHighMediumLowHighMediumLowYouTubesNetflixPrimeNetflixC4ITVBBCNon PSBAny PSBTotal
(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

299414291242641263416401907535804686347767730900103964812031851Unweighted Base
31**90*1423120250127336138397057074575539284267884099569111601851Weighted Base

-101941719510131852494212550127384874147102249YouTube
-12%14%1%3%15%pq3%3%19%amn44%aij6%17%j13%bdef15%bdef6%6%7%21%abdef9%ef13%bdefj

ghmnpqu
213051120151315---714162531193353None
5%1%2%4%o4%o2%4%l3%2%---2%2%2%3%3%3%3%3%ijko
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable



Table 41 

Q.8A VFM
LICENCE FEEQ.4 SVOD USAGE

Not
goodGood
valuevalueHighMediumLowTotal

(y)(x)(w)(v)(u)(a)
90082143223310001851Unweighted Base
8978134832569391851Weighted Base

133861615131249YouTube
15%x11%33%auv20%au3%13%bdefj

mnpqu
34151052453None
4%x2%2%2%3%3%ijko
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Q. Break by Break
Base: All Adults 16+ in UK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h - a/i/j/k - a/l/m/n - a/o/p/q - a/r/s/t - a/u/v/w - a/x/y
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable


