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Q.2a Media providers used in the last year

Q.2b_01 Frequency of usage - BBC services

Q.2b_02 Frequency of usage - ITV services

Q.2b_03 Frequency of usage - Channel 4 services

Q.2b_04 Frequency of usage - Channel 5 services

Q.2b_05 Frequency of usage - Freeview/Youview

Q.2b_06 Frequency of usage - Netflix

Q.2b_07 Frequency of usage - Amazon Prime Video

Q.2b_08 Frequency of usage - Disney +

Q.2b_09 Frequency of usage - Apple TV +

Q.2b_10 Frequency of usage - Sky

Q.2b_11 Frequency of usage - Virgin TV

Q.2b_12 Frequency of usage - Spotify

Q.2b_13 Frequency of usage - Apple Music/Apple Podcasts

Q.2b_14 Frequency of usage - YouTube

Base Description
Base: All Adults 16+ in UK

Base: All Adults 16+ in UK

Base: All who have used BBC
services in the last 12 months

Base: All who have used ITV
services in the last 12 months

Base: All who have used Channel
4 services in the last 12 months

Base: All who have used Channel
5 services in the last 12 months

Base: All who have used
Freeview/Youview in the last 12
months

Base: All who have used Netflix in
the last 12 months

Base: All who have used Amazon
Prime Video in the last 12 months

Base: All who have used Disney +
in the last 12 months

Base: All who have used Apple TV
+in the last 12 months

Base: All who have used Sky in the
last 12 months

Base: All who have used Virgin TV
in the last 12 months

Base: All who have used Spotify in
the last 12 months

Base: All who have used Apple
Music/Apple Podcasts in the last
12 months

Base: All who have used YouTube
in the last 12 months

Base
1851

1851

1130

1012

905

746

592

872

474

33

46

565

193

319

115

855
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Q.3a Media provider ranked the most valuable

Q.3a Media provider ranked 2nd most valuable

Q.3a Media provider ranked 3rd most valuable

Q.3a Summary - Media provider rankings (1st, 2nd,3rd)

Q.3b Reason for ranking media provider 1st

Q.4_01 Proportion of viewing - PSB usage

Q.4_02 Proportion of viewing - Other broadcast TV channels usage

Q.4_03 Proportion of viewing - On demand and catch up usage
Q.4_04 Proportion of viewing - SVoD usage
Q.5a Top 3 most valuable benefits for you personally

Q.5b Least 3 valuable benefits for you personally

Q.5b Least 3 valuable benefits for you personally
Q.6a Top 3 most valuable benefits for family and friends

Q.6b Least 3 valuable benefits for family and friends

Q.6b Least 3 valuable benefits for family and friends

Q.7a Top 3 most valuable benefits for UK society

Base Description

Base: All who have used .......... in
the last 12 months

Base: All who have used PSB
Providers in the last 12 months

Base: All who have used media
providers in the last 12 months

Base: All who have used media
providers in the last 12 months

Base: All who have used media
providers in the last 12 months

Base: All who have used media
providers in the last 12 months

Base: All who have used media
providers in the last 12 months and
value the most

Base: All Adults 16+ in UK

Base: All Adults 16+ in UK

Base: All Adults 16+ in UK
Base: All Adults 16+ in UK
Base: All Adults 16+ in UK

Base: All who value any personally

Base: All Adults 16+ in UK
Base: All Adults 16+ in UK

Base: All who value any
friends/family

Base: All Adults 16+ in UK

Base: All Adults 16+ in UK

Base
1130

1203

1721

1721

1721

1721

1664

1851

1851

1851
1851
1851

1634

1851
1851

1315

1851

1851
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Page Table Title Base Description Base
348 35 Q.7b Least 3 valuable benefits for UK society Base: All who value any society 1509
overall
362 36 Q.7b Least 3 valuable benefits for UK society Base: All Adults 16+ in UK 1851
376 37 Q5a/Q6a/Q7a Top 3 most valuable benefits for you personally Base: All Adults 16+ in UK 1851
388 38 Q5b/Q6b/Q7b Summary: Least 3 most valuable benefits Base: All Adults 16+ in UK 1851
personally/family and friends/society
400 39 Q.8a Value for money of TV licence fee Base: All Adults 16+ in UK 1851
407 40 Q.8b Whether licence fee is currently paid Base: All Adults 16+ in UK 1851

413 41 Q. Break by Break Base: All Adults 16+ in UK 1851



Table 1

Q.1 Types of television service in household
Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

Cable TV (through Virgin
Media)

Satellite TV from Sky
Satellite TV from
Freesat

Satellite TV from anyone
else

Freeview (through a set-
top box or digital
television set)

YouView

TV via your broadband
provider (e.g. BT TV or
TalkTalk TV).

TV content via the
internet - through a
paid for subscription
e.g. Netflix, Amazon,
Now TV etc

Other

No TV in household and
do not access TV content
via the internet

Don't know

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

GENDER AGE AGE SOCIAL GRADE
Total [ Wale Female 1624 | 7534 3554 | T5+ T6-19 20-24 7534 3544 1550 5564 5574 75+ AB 5} C2 DE
(a) () ©) [C)] () ® ) () (0] ) &) (0] (m) n) () () ()] 0] ()
1851 885 966 257 291 498 805 81 176 291 250 248 269 296 240 352 545 385 569
1851 892 959 257 347 572 674 79" 178 347 306 267 314 196 165 360 568 391 532
249 118 131 30 45 86 88 16 14 45 48 14 51 23 14 58 %2 45 54
13% 13% 14% 12% 13% 15% 13% 20%io0 8% 13% 16%io 14% 16%io 12% 9% 16%s 16%s 12% 10%
599 287 312 66 119 206 209 21 45 119 101 104 114 56 39 124 177 152 147
32%d 2% 33% 26% 34%d 36%d 31% 26% 25% 34%0 33%0 39%ino 36%i0 20% 2% 34%s 31% 39%aqs 28%
73 34 39 4 11 22 35 1 3 11 12 10 19 1 5 17 22 17 17
4% 4% 4% 2% 3% 4% 5%d 1% 2% 3% 4% 4% 6% 5% 3% 5% 4% 4% 3%
27 6 21 2 10 10 6 2 - 10 3 6 2 1 2 7 7 10 5
1% 1% 2%b 1% 3%g 2% 19% 2% - 3%i 1% 2% 1% 1% 1% 2% 1% 2% 1%
657 307 349 53 79 182 343 19 34 79 9 92 133 101 108 144 177 116 219
35%dehij 34% 36% 21% 23% 32%de 51%adef 24% 19% 23% 29%i 34%ij 42%ahijk 52%ahijk 66%ahi 40%qr 31% 30% 41%aq
Im jkimn
27 10 17 2 5 14 5 - 2 5 6 8 3 2 . 9 14 1 4
1% 1% 2% 1% 1% 2%g 1% - 1% 1% 2% % 1% 1% N 2%rs 2%rs N 1%
161 80 81 18 20 55 69 4 14 20 2 30 39 21 9 32 45 36 48
9% 9% 8% % 6% 10% 10%e 5% 8% 6% 8% 11%j 12%jo 1%j 6% 9% 8% 9% 9%
491 243 248 109 116 167 % 2 83 116 89 77 64 28 7 108 193 89 100
27%gmnos 2% 26% 42%afg 34%ag 29%g 15% 32%mno 47%ahikl 34%amno 29%mno 29%mno 20%0 15%o0 4% 30%rs 34%ars 23% 19%
mno
10 5 5 2 1 7 - 1 1 1 4 3 - - - - 4 6
1% 1% 1% 1%g N 1%g - 2%m 1% N 1% 1% - - - - 1%q 1%q
128 81 47 30 45 35 17 10 45 2 11 8 7 2 10 39 31 48
7%cgmop 9%e 5% 12%afg 13%afg 6%g 3% 12%Imno 11%almno 13%almno 8%mo 4% 3% 4% 19% 3% 7%p 8%p 9%p
14 9 4 4 2 3 5 - 4 2 2 1 2 2 1 1 1 7 5
1% 1% - 2% 1% - 1% - 2% 1% 1% - 1% 1% * - - 2% 1%

Proportions/Means: Columns Tested (5% risk level) - alb/c - aldlelflg - aln/ijiKIminlo - alplaltls

* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 1

Q.1 Types of television service in household
Base: All Adults 16+ in UK

SOCIAL GRADE

PSB Study (QS1069 - 200711)

WORKING STATUS

CHILDREN IN HOUSEHOLD
T 09 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
@ (b) ©) d (U] h Q) (1)} k) 0
Unweighted Base 1851 897 954 631 212 582 134 292 452 314 226 1399
Weighted Base 1851 928 923 743 238 424 141 305 507 354 249 1344
Cable TV (through Virgin 249 150 99 17 37 44 15 35 89 54 56 160
Media) 13% 16%c 11% 16%f 16% 10% 10% 12% 18%al 15% 22%aijl 12%
Satellite TV from Sky 599 301 299 270 80 121 33 95 203 142 96 396
32%g 32% 32% 36%fg 34% 29% 23% 31% 40%al 40%al 39%I 29%
Satellite TV from 73 39 34 28 6 22 2 14 14 10 7 59
Freesat 4% 4% 4% 4% 2% 5% 1% 5% 3% 3% 3% 4%
Satellite TV from anyone 27 13 14 14 3 6 . 4 13 8 8 15
else 1% 1% 2% 2% 1% 1% . 1% 3%I 2% 3%I 1%
Freeview (through a set- 657 321 335 205 85 233 23 110 133 90 69 524
top box or digital 35%dgij 35% 36% 28%g 36%dg 55%adegh 17% 36%dg 26% 25% 28% 39%ijk
television set) 3
YouView 27 22 4 16 2 5 - 4 9 8 4 17
1%c 2%c - 2% 1% 1% - 1% 2% 2% 2% 1%
TV via your broadband 161 78 84 65 5 41 5 34 0 30 21 121
provider (e.g. BT TV or 9% 8% 9% 9% % 10%g 4% 11%g 8% 8% 8% 9%
TalkTalk TV).
TV content via the 491 302 189 235 il 49 64 7 171 121 91 319
internet - through a 27%cf | 32%ac 20% 32%afh 30%f 12% 46%adefh 23%f 34%al 34%al 37%al 24%
paid for subscription
e.g. Netflix, Amazon,
Now TV etc
Other 10 - 10 4 2 - 1 2 4 2 2 6
1%b - 1%b 1% 1%f - 1% 1% 1% 1% 1% N
No TV in household and 128 49 79 55 2 9 24 28 8 26 8 100
do not access TV content 7%fk 5% 9%b 7%f 5% 2% 17%adefh 9%f 6% 7%k 3% 7%k
via the internet
Don't know 14 2 12 7 1 2 2 2 4 3 1 10
1% - 1%b 1% - 1% 1% 1% 1% 1% - 1%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/fig/h - alilj/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 1

Q.1 Types of television service in household
Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

Cable TV (through Virgin
Media)

Sateliite TV from Sky
Satellite TV from
Freesat

Sateliite TV from anyone
else

Freeview (through a set-
top box or digital
television set)

YouView

TV via your broadband
provider (e.g. BT TV or
TalkTalk TV).

TV content via the
internet - through a
paid for subscription
e.g. Netflix, Amazon,
Now TV etc

Other

No TV in household and
do not access TV content
via the internet

Don't know

1/03/202¢
Means:

Fieldwork : 1
Proportions/!

* small base

PSB Study (QS1069 - 200711)

1 TNTERNET ACCESS TV PLATFORM
Any Tnternet No Internet
Total access access Satellite Freeview IPTV Pay TV FTA
@ ©) (] (U] (C] (]
1851 1643 208 674 688 110 %64 734
1851 1677 174 696 626 105* 996 677
249 239 10 1 16 2 240 19
13%cdefh 14%¢ 6% 2% 3% 2% 24%adefh 3%
599 567 33 577 52 4 584 59
32%cefh 34%c 19% 83%aefgh 8% 4% 59%aefh 9%
73 65 8 53 14 4 29 44
2% 4% 5% 8%aeg 2% 1% 3% 6%aeg
27 24 4 19 7 4 21 9
1% 1% 2% 3%e 1% 4% 2% 1%
657 549 108 106 535 35 54 550
35%d 33% 62%ab 15% 86%adfgh 33%dg 15% 81%adfg
27 2 . 10 13 4 14 13
1% 2% - 1% 2% 4%a 1% 2%
161 156 5 42 37 83 132 40
9%odeh 9%c 3% 6% 6% 79%adegh 13%adeh 6%
491 490 . 155 156 28 225 165
27%cd 29%¢ . 2% 25% 21% 23% 24%
10 10 - 1 1 - 2 1
1% 1% - . . . .
128 14 14 5 17 2 5 19
7%degh 7% 8% 1% 3%dg 2% 1% 3%dg
14 1 3 2 2 5 1
1%e 1% 2% . 2%deh : :

7/03/2020 (Week 11
olumns Tested (5% risk level) - a/b/c - a/d/e/f/g/h

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 1

Q.1 Types of television service in household
Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

Cable TV (through Virgin
Media)

Satellite TV from Sky

Satellite TV from
Freesat

Satellite TV from anyone
else

Freeview (through a set-
top box or digital
television set)

YouView

TV via your broadband
provider (e.g. BT TV or
TalkTalk TV).

TV content via the
internet - through a
paid for subscription
e.g. Netflix, Amazon,
Now TV etc

Other

No TV in household and
do not access TV content
via the internet

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

ETANIC ORIGINZ
Vorkshire An Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2 (b) ©) g © (U] (h) (0] (i)} ) (0} (m) (n) ©) @ 0
1851 72 204 130 127 145 176 208 234 147 75 225 108 1626 203 15 5 3
1851 65 182 127 147 156 204 242 269 166 92t 157 42t 1583 245 7 6" 3
249 7 19 14 24 15 48 40 39 18 10 6 215 31 3 - -
13%I 10% 1% 11% 7%l 10% 24%abe. 16%I 14%I 11% 9% 7% 14%I 14% 13% 18% - -
dfijkl
599 29 50 42 40 53 7 75 80 53 54 12 508 88 6 1 -
2% 45%ace 2% 33% 27% 34% 3% 31% 30% 2% 46%acehi 34% 28% 2% 36% 38% 22% -
him m
73 1 3 4 6 15 5 16 12 6 3 2 - 53 17 - - -
4% 19% 2% % 4% 9%abedg 2% 7%cm 4% 4% 3% 1% - % 7%n - - -
Im
27 2 2 2 7 1 1 10 - - 1 1 . 22 4 - - -
19% 3%ij 1% 2% 5%agill 1% 1% 4%agij - - 1% . 1% 1% 2% - - -
I
657 24 103 43 48 50 51 51 91 76 35 61 24 618 38 4 3 2
35%gho 36% 56%abdefg 34%h 33%h 32% 25% 21% 34%h 46%aef 38%h 39%gh 58%abde] 39%a0 15% 20% 48% 63%
ikl ghi fghikl
27 - 4 3 6 1 2 2 4 1 2 - 25 - - - .
1% 2% 3% 4%afi - 1% 1% 1% 2% 2% 1% - 2% - - -
161 3 23 10 17 38 1 10 15 17 1 14 1 131 30 3 - 1
9%hkm 5% 13%ghikm 8% 12%hkm 24%abcde 5% 4% 6% 10%hkm 2% 9%km 2% 8% 12% 20% - 37%
ghijkim
491 1 47 21 33 27 55 21 105 57 69 19 436 48 4 2
27%dth 16% 26%h 17%h 23%h 17%h 27%h 9% 39%abc 359%abd 26%h 44%abcde 45%abo 28%0 20% 25% 30%
o defgh efh fghk efghk
10 - 1 1 2 1 1 2 - 2 - 6 4 - -
1% - 1% 1% 1% - - 1% - 1% * 2%n - -
128 1 7 12 12 9 8 39 12 9 1 15 3 (7 31 2 - -
1% 4% 9%bok 8% 5% 4% 16%abce 4% 5% 2% 10%bogik % 6% 13%an 12% -
fgijkm

Proportions/Means: Columns Tested (5% risk level) - albic/dle/fig//i/jikil/m - aln/olplalr
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 1 Page 5
PSB Study (QS1069 - 200711)

Q.1 Types of television service in household
Base: All Adults 16+ in UK

ETHANIC ORIGINZ
Vorkshire An Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2, (b) © ()] ©) (U] (h) (0] (1] k) (0] (m) n ©) () ()] (0

Unweighted Base 1851 72 204 130 127 145 176 208 234 147 75 225 108 1626 203 15 5 3
Weighted Base 1851 65" 182 127 147 156 204 242 269 166 92" 157 42" 1583 245 7 6 3

Don't know 14 - 2 3 2 1 1 2 - - - 2 - 1" 1 - - -

1% - 1% 2%i 2% 1% 1% 1% - - 1% - 1% * - - -

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/cidle/tig/n/ijIkiim - aln/olplalr
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R




Table 1

Q.1 Types of television service in household
Base: All Adults 16+ in UK

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q.4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(@) (b) ©) ()] (e) (U] () (0] 0 (3] (0] (m) (n) ©) () ) (U]
Unweighted Base 1851 1203 648 1039 900 730 767 347 686 804 535 907 401 416 1263 264 124 1429 94 29
Weighted Base 1851 1160 691 995 840 678 842 392 755 745 570 970 383 361 1273 250 120 1423 90* 3t
Cable TV (through Virgin 249 172 77 143 120 94 135 80 119 100 79 141 55 37 187 19 1 201 5 1
Media) 13%p 15%¢ 1% 14% 14% 14% 16%c 20%abed 16% 13% 14% 15%n 14% 10% 15%p 8% 9% 14%s 6% 3%
of
Satellite TV from Sky 599 410 190 348 312 238 300 140 262 238 154 364 129 77 361 131 75 a2 36 18
32%ckno 35%¢ 27% 35%¢ 37%ac 35%¢ 36%c 36%¢ 35%k 32% 27% 38%an 34%n 21% 28% 53%ao0 63%a0 33% 40% 58%
w
Satellite TV from 73 49 24 45 34 25 26 13 24 36 18 45 12 14 59 4 4 62 7 -
Freesat 4% 2% 3% 5% 2% 2% 3% 3% 3% 5% 3% 5% 3% 4% 5%p 2% 4% 4% 8% -
Satellite TV from anyone 27 12 16 10 8 6 3 - 1 8 4 17 2 7 23 1 1 22 1 1
else 1%h 1% 2%bh 1% 1% 1% 2%h - 1% 1% 1% 2% 1% 2% 2% . 19% 2% 1% 3%
Freeview (through a set- 657 519 138 458 385 327 230 121 189 359 167 235 194 210 463 103 36 512 28 8
top box or digital 35%cgik 45%acgh 20% 46%acgh 46%acgh 48%acgh 27%¢ 31%c 25% 48%aik 29% 24% 51%al 58%al 36% 41%q 30% 36% 32% 26%
television set) w
YouView 27 25 2 20 20 15 16 7 13 17 9 10 10 6 25 1 - 25 - 1
1% 2%¢ . 2%¢ 2%¢ 2%¢ 2%¢ 2%¢ 2% 2% 1% 1% 3% 2% 2% 1% 2% - 3%
TV via your broadband 161 106 55 95 80 61 73 26 63 81 55 90 33 29 125 16 5 125 12 3
provider (e.g. BT TV or % % 8% 10% 10% % % % 8% 11% 10% % % 8% 10% 6% 4% 9% 13% 10%
TalkTalk TV).
TV content via the 491 333 158 285 236 195 388 188 339 177 219 334 74 39 384 39 10 380 34 12
internet - through a 27%mnpq 29%¢ 23% 29%¢ 28%¢ 29%¢ 46%abed 48%abed 45%ajk 24% 38%aj 34%amn 19%n 11% 30%apq 16% 8% 27% 38%ar 38%
paid for subscription u of of
e.g. Netflix, Amazon,
Now TV etc
Other 10 3 7 2 1 1 9 3 9 1 9 9 - - 9 - - 7 1 -
1% : 1%ef . : : 1%bdef 1% 1%] : 2%aj 1% - - 1% - - 1% 2% -

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

* small base; ** very small base (under 30) ineligible for sig testing

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/fig/h - alij/k - all/m/n - alolplq - alris/t - alulviw - alxly

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 1

Q.1 Types of television service in household
Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

Cable TV (through Virgin
Media)

Satellite TV from Sky

Satellite TV from
Freesat

Satellite TV from anyone
else

Freeview (through a set-
top box or digital
television set)

YouView

TV via your broadband
provider (e.g. BT TV or
TalkTalk TV).

TV content via the
internet - through a
paid for subscription
e.g. Netflix, Amazon,
Now TV etc

Other

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11

Q.OA VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
a (u) W) W) [£3] )
1851 1000 233 432 821 900
1851 939 256 483 813 897
249 104 63 67 120 116
13%p. 11% 25%auw 14% 15% 13%
599 366 88 87 259 307
32%ckn 39%aw 34%w 18% 329 34%
w
73 39 13 16 39 21
4% 4% 5% 3% 5% 3%
27 14 . 11 10 17
1%h 1% N 2%v 1% 2%
657 407 76 88 338 293
35%0gik 43%avw 30%w 18% 42%ay 3%
w
20 6 . 14 1
1%ew 2%w 2%w N 2% 1%
161 78 33 37 84 74
9% 8% 13%uw 8% 10% 8%
491 189 118 178 244 218
27%mnpq 20% 46%auw 37%au 30%y 24%
u
10 2 - 7 3
1% : 2%au 1% :

)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/fig/h - alij/k - all/m/n - alolplq - alris/t - alulviw - alxly

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)
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Table 1

Q.1 Types of television service in household

Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

No TV in household and
do not access TV content
via the internet

Don't know

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Reguiar BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC (% c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(a) (b) © ()] ©) 0 () (0] (1) k) (0] (m) () ) (0 () (0]
1851 1203 648 1039 900 730 767 347 686 804 535 907 401 416 1263 264 124 1429 94 29
1851 1160 691 995 840 678 842 392 755 745 570 970 383 361 1273 250 120 1423 90" 31
128 10 118 6 3 4 32 9 36 7 54 79 2 15 86 2 4 85 3 1
7%bdefg 1% 17%abdef 1% - 1% 4%bdef 2%def 5%j 1% 9%ij 8%mn 1% 4%m 7%p 1% 3% 6% 3% 2%
himpuvx gh
14 4 9 4 3 2 5 1 5 2 8 1 3 12 1 - 1 - 1
1% - 1%bdef - - - 1% - 1% - 1% 1% - 1% 1% - - 1% - 3%

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alr/slt - alulviw - alxly

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 1

Q.1 Types of television service in household
Base: All Adults 16+ in UK

PSB Study (QS1069 - 200711)

Unweighted Base
Weighted Base

No TV in household and
do not access TV content
via the internet

Don't know

QBAVFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (0] %) w) X W)
1851 1000 233 432 821 900
1851 939 256 483 813 897
128 32 3 85 26 64
7%bdefg 3% 1% 18%auv 3% T%x
hjmpuv;
14 7 1 6 2 8
1% 1% - 1% - 1%

ieldwork : 11/03/2020 - 17/03/2020 (Week 11)
P

* small base; ** very small base (under 30) ineligible for sig testing

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alr/slt - alulviw - alxly

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 2

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

BBC services

ITV services
Netflix

YouTube

Channel 4 services
Channel 5 services

Sky

Freeview/Youview

Amazon Prime Video

Spotify

Virgin TV

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

GENDER AGE AGE SOCIAL GRADE
Total Male Female 16-24 | 25-34 35-54 55+ 16-19 20-24 25-34 35-44 45-54 55-64 65-74 75+ AB C1 C2 DE
@) (b) © ()] (O] ) (%) (W] [0] 0 K) (0] (m) n) ©) (®) @ (] 5)
1851 885 966 257 291 498 805 81 176 291 250 248 269 296 240 352 545 385 569
1851 892 959 257 347 572 674 79" 178 347 306 267 314 196 165 360 568 391 532
1087 515 572 105 153 338 491 34 72 153 165 173 221 146 124 286 358 185 258
59%dehijrs 58% 60% 41% 44% 59%de 73%adef 2% 40% 44% 54%j 65%hilk 71%ahijk 74%ahijk 75%ahi 79%aqr 63%rs. 47% 49%
| i s
958 444 514 82 130 281 465 26 56 130 137 145 207 139 119 238 323 155 242
52%dehijkr 50% 54% 32% 38% 49%de 69%adef 33% 31% 38% 45%i 54%hijk 66%ahilk 71%ahijk 72%ahi 66%aar 57%rs 40% 6%
s [ | i s
944 453 492 193 239 329 182 57 136 174 155 124 45 14 226 352 181 186
51%gmnos 51% 51% 75%afg 69%afg 58%ag 27% 71%akmno 77%akimn 69%akimn 57%mno 58%mno 40%no 23%0 8% 63%ars 62%ars 46%s 35%
o o
922 494 428 195 207 325 195 63 133 207 185 140 129 53 13 216 321 173 212
50%cgmnos 55%ac 45% 76%aef 59%ag 57%ag 29% 79%ajkim 75%aikim 59%amno 60%amno 53%mno 41%no 27%0 8% 60%ars 56%ars 44% 40%
9 no no
847 396 451 70 13 258 406 23 47 13 120 138 181 126 99 217 289 140 202
46%dehijrs 44% a7% 27% 33% 45%de 60%adef 29% 27% 33% 39%i 52%hijk 58%ahijk 64%ahijk 60%ahi 60%aqr 51%rs 36% 38%
| ik s
681 324 357 40 81 207 353 14 27 81 89 118 155 108 90 168 223 120 171
37%dehijkr 36% 37% 16% 23%d 36%de 52%adef 17% 15% 23%i 29%i 44%ahijk 49%ahijk 55%ahijk 55%ahi 47%aqr 39%rs. 31% 32%
| i s
577 283 294 71 106 202 198 22 49 106 97 105 112 52 34 131 179 126 141
31%0 32% 31% 27% 31% 35%dg 29% 28% 27% 31%0 32%0 39%aino 36%n0 26% 21% 36%s 31% 32% 27%
531 261 270 45 61 150 275 1 34 61 69 80 120 79 76 130 161 91 149
29%dehij 29% 28% 17% 18% 26%de 41%adef 14% 19% 18% 23% 30%hij 38%ahijk 41%ahijk 46%ahi 36%aqr 28% 23% 28%
| i s
529 269 259 87 124 205 113 23 63 124 119 85 82 21 1 170 202 86 70
29%gnors 30% 27% 34%g 36%ag 36%ag 17% 29%n0 36%mno 36%amno 39%amno 32%n0 26%n0 11% 6% 47%aqr 36%ars 22%s 13%
s
352 178 174 116 85 98 52 32 85 56 43 42 7 3 87 145 56 64
19%gmnos 20% 18% 45%aef 25%afg 17%g 8% 40%aikim 47%aikim 25%almno 18%no 16%no 14%no 2% 2% 24%ars 25%ars 14% 12%
g no no
203 92 11 27 40 66 71 10 17 40 35 31 43 19 10 48 78 37 40
11%0; 10% 12% 10% 11% 12% 11% 12% 10% 11%0 11% 12%0 14%0 9% 6% 13%s 14%s 9% 8%

Proportions/Means: Columns Tested (5% risk level) - albic - aldlelflg - alh/ilj/kiim/nlo - alplalrls

* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 2

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

PSB Study (QS1069 - 200711)

Page 11
GENDER AGE AGE SOCIAL GRADE,
Total Vale Female 624 | 7534 3550 557 T6-19 2004 7534 3544 7554 5564 6574 75+ 7B T (3 P
(a) () ©) [C)] () ® ) () (0] ) &) (0] (m) n) () () ()] 0] ()
Unweighted Base 1851 885 966 257 291 498 805 81 176 201 250 248 269 296 240 352 545 385 569
Weighted Base 1851 892 959 257 347 572 674 79" 178 347 306 267 314 196 165 360 568 391 532
Apple Music/Apple 121 55 67 29 34 0 20 1 18 34 15 14 4 2 37 55 17 13
Podcasts 7%gnos 6% 7% 11%ag 10%g 7%g 3% 14%almno 10%mno 10%mno 8%no 5%0 % 2% 1% 10%ars 10%ars % 2%
Apple TV + 52 21 31 15 8 2 5 2 13 8 16 8 3 . 1 15 21 11 4
3%gn 2% 3% 6%ag 2%g 4%g 1% 2% %ajmno 2% 5%mno 3%n 1% . 1% 4%s 4%s 3%s 19%
Disney + 39 19 20 7 10 18 3 1 6 10 10 8 2 1 1 9 19 2 9
2%g 2% 2% 3%g 3%g 3%g . 2% 3%mn 3%mn 3%mno 3%mn . . . 2% 3%r 1% 2%
SUMMARY CODES
ANY PSB PROVIDERS 1160 541 619 115 163 361 520 35 81 163 180 182 235 155 130 202 383 202 282
63%dehilrs 61% 65% 45% 47% 63%de 77%adef 44% 45% 47% 59%hij 68%hijk 75%ahijk 79%ahijk 79%ahi 81%aqr 67%rs 529% 53%
1 K s
Non-PSB 1325 643 682 221 283 442 379 63 157 283 229 213 215 107 57 209 449 270 308
72%gnos 72% 719% 86%afg 81%ag T7%ag 56% 80%no 88%akimn 81%amno 75%n0 80%amno 68%n0 55%0 35% 83%ars 79%ars 69%s 58%
o
ANY MEDIA PROVIDER 1718 825 893 241 326 520 631 73 167 326 274 246 300 176 155 355 550 345 468
93%rs| 93% 93% 94% 94% 91% 94% 93% 94% 94% 90% 92% 96%kn 90% 94% 99%ars 97%ars 88% 88%
ANY SVOD PROVIDER 1040 504 53 198 252 368 221 58 141 252 193 175 147 56 18 255 385 200 200
56%gmnos 57% 56% 77%afg 73%afg 64%ag 33% 73%amno 79%akimn 73%akmno 63%amno 66%amno 47%n0 28%0 119% 71%ars 68%ars 51%s 8%
o
None of these 133 67 66 17 2 52 43 6 1 22 31 20 14 20 9 19 46 64
7% 7% 7% 6% 6% 9% 6% 7% 6% 6% 10%m 8% 4% 10%m 6% 1% 3% 12%apq TZ%EEQ

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

1
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/dlelflg - a/hlilj/k/l/m/nlo - alp/q/ris
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR




Table 2

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

BBC services
ITV services

Netflix

YouTube

Channel 4 services
Channel 5 services
Sky
Freeview/Youview
Amazon Prime Video
Spotify

Virgin TV

Apple Music/Apple
Podcasts

Apple TV +

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
] 0-9 years T0-15 years
Total ABC1 G2DE Full time Part ime Retired Education Not working Any old old None
@ (b) ©) d (0] h (0] [0)] () (0]
1851 897 954 631 212 582 134 292 452 314 226 1399
1851 928 923 743 238 424 141 305 507 354 249 1344
1087 644 443 434 126 53 156 257 168 134 830
59%cghi 69%ac 48% 58%g 53%g 75%adegh 37% 51%g 51% 47% 54% 62%ijk
i
958 561 397 368 12 301 35 143 220 149 110 738
52%cgi 60%ac 43% 49%g 47%g 71%adegh 25% 47%g 4% 2% 4% 55%ijk
K
944 578 367 482 148 79 101 134 351 242 179 503
51%cthl 62%ac 40% 65%afh 62%afh 19% 71%afh 44%f 69%al 68%al 72%al 4%
922 536 385 440 135 88 110 149 329 221 170 593
50%cf| 58%ac 42% 59%afh 57%f 21% 78%adefh 49%f 65%al 62%al 68%al a4%
847 505 342 333 99 263 33 120 190 122 104 657
46%cg 54%ac 37% 45%g 42%g 62%adegh 2% 39%g 3% 35% 2% 49%ij
681 390 291 256 74 231 17 103 153 97 88 528
37%cq 42%ac 32% 35%g 31%g 54%adegh 12% 34%g 30% 27% 3% 39%ij
577 309 268 264 77 110 34 92 194 130 % 382
31%f 33% 29% 35%fg 33% 26% 24% 30% 38%al 37%I 39%al 28%
531 291 240 197 65 179 16 74 11 82 52 420
29%gik 31%c 26% 26%g 28%g 42%adegh 12% 24%g 22% 2% 21% 31%ijk
529 373 156 292 76 48 48 65 193 135 % 336
29%cthl 40%ac 17% 39%afh 32%fh 11% 34%fh 21%f 38%al 38%al 40%al 25%
352 232 120 182 49 19 67 36 108 65 61 244
19%« 25%ac 13% 24%ath 20%fh 2% 47%adeth 12%f 21% 18% 24%! 18%
203 127 7 %8 21 34 14 30 72 48 42 131
1% 14%c 8% 13%f 11% 8% 10% 10% 14%I 14% 17%al 10%
122 92 30 67 14 " 17 13 44 30 20 78
7%cf 10%ac 3% 9%fh 6%f 3% 12%ath 4% 9%l 8% 8% 6%
52 36 16 25 7 3 9 7 7 15 5 35
3%f 4% 2% 3% 3%f 1% 7%afh 2% 3% 4% 2% 3%

Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/fig/h - alilj/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 2

Unweighted Base
Weighted Base

Disney +

SUMMARY CODES
ANY PSB PROVIDERS

Non-PSB
ANY MEDIA PROVIDER
ANY SVOD PROVIDER

None of these

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 09 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
@ (b) © d (U] h Q) (1)} k) 0
1851 897 954 631 212 582 134 292 452 314 226 1399
1851 928 923 743 238 424 141 305 507 354 249 1344
39 28 " 25 3 1 4 6 19 14 7 20
2%f 3%c 1% 3%f 1% - 3%f 2%f 4% 4%| 3% 1%
1160 676 484 462 138 333 54 174 284 191 141 876
63%cg 73%ac 52% 62%g 58%g 78%adegh 38% 57%g 56% 54% 57% 65%ijk
1325 748 578 621 196 205 114 189 431 302 217 894
72%cfhl 81%ac 63% 84%afh 82%afh 48% 81%afh 62%f 85%al 85%al 87%al 67%
1718 904 813 703 226 390 127 272 477 334 236 1241
93%ch} 97%ac 88% 95%h 95%h 92% 90% 89% 94% 94% 95% 92%
040 640 400 529 165 99 101 145 377 263 195 663
56%cfhl 69%ac 43% 71%afh 69%afh 23% 72%afh 48%f 74%al 74%al 78%al 49%
133 24 109 40 12 34 13 33 30 20 13 103
7%b 3% 12%ab 5% 5% 8% 10% 11%ade 6% 6% 5% 8%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Means: Columns Tested (5% risk level) - a/b/c - a/d/e/fig/h - alilj/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 2

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

BBC services

ITV services
Netflix

YouTube

Channel 4 services
Channel 5 services
Sky
Freeview/Youview
Amazon Prime Video
Spotify

Virgin TV

Apple Music/Apple
Podcasts
Apple TV +

Disney +

PSB Study (QS1069 - 200711)

TNTERNET ACCESS TV PLATFORM
Any Internet No Tnternet
Total access access Satelite Freeview IPTV Pay TV FTA
(a) ©) (d) 0 Q) (W]
1851 1643 208 674 688 110 964 734
1851 1677 174 696 626 105* 996 677
1087 981 106 438 443 72 631 476
59% 58% 61% 63% 71%adg 69% 63%a 70%adg
958 860 99 387 408 64 558 433
52% 51% 57% 56% 65%adg 61% 56%a 64%adg
944 939 5 384 248 55 573 267
51%cel 56%ac 3% 55%eh 40% 52%eh 58%aeh 39%
922 918 4 346 276 56 523 295
50%cel 55%ac 2% 50%h 44% 53% 53%eh 44%
847 765 82 334 375 55 473 399
46% 46% 47% 48% 60%adg 52% 48% 59%adg
681 608 73 286 305 43 382 329
37% 36% 42% 41% 49%adg 40% 38% 49%adg
577 544 33 504 58 8 536 60
31%cefh 32%c 19% T2%aefgh 9% 8% 54%aefh 9%
531 459 72 129 349 45 196 364
29%dg| 2% 41%ab 19% 56%adfg 42%adg 20% 54%adfg
529 528 1 205 143 22 315 158
29%cel 31%c 1% 29%eh 23% 21% 32%efh 23%
352 352 - 141 107 15 193 13
19%c 21%c - 20% 17% 15% 19% 17%
203 198 6 18 19 3 189 19
11%cdefh 12%c 3% 3% 3% 3% 19%adefh 3%
122 - 55 28 4 1 34
7%c 7%c - 8%eh 5% 4% 8%eh 5%
52 52 - 26 13 1 33 17
3%c 3%c - 4% 2% 1% 3% 2%
39 39 - 22 8 2 30 10
2% 2%C - 3%eh 1% 2% 3%e 1%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/c - a/dlelfigih

* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 2

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

PSB Study (QS1069 - 200711)

Unweighted Base

Weighted Base

SUMMARY CODES
ANY PSB PROVIDERS

Non-PSB
ANY MEDIA PROVIDER
ANY SVOD PROVIDER

None of these

TNTERNET ACCESS TV PLATFORM
Any Tnternet No Internet
Total access access Satellite Freeview IPTV Pay TV FTA
@) (b) ) (d (U] ()] ()
1851 1643 208 674 688 110 %64 734
1851 1677 174 696 626 105* 996 677
1160 1049 111 472 470 78 680 503
63% 63% 64% 68%a 75%adg 74%a 68%a 74%adg
1325 1286 40 609 319 74 884 345
72%cel T7%ac 23% 87%aefh 51% 71%eh 89%aefh 51%
1718 1578 140 665 577 101 o7t 613
93%¢ 4%e 81% 96%aeh 2% 9T% 98%adeh 91%
1040 1035 5 420 274 65 635 299
56%cel 62%ac 3% 60%eh 4% 62%eh 64%aeh 4%
133 100 33 31 49 4 25 64
7% 6% 19%ab 4%g 8%dg 3% 2% 9%dg

7/03/2020 (Week 11

Fieldwork : 11/03/202
Propol

* small base

ions/Means: Columns Tested (5% risk level) - a/b/c - a/d/elf/g/ih

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 2

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

BBC services

ITV services

Netflix

YouTube

Channel 4 services

Channel 5 services

Sky

Freeview/Youview

Amazon Prime Video

Spotify

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/cidle/fig/n/ijIkiim - aln/olplalr

PSB Study (QS1069 - 200711)

Page 16

ETANIC ORIGINZ
Vorkshire Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
a (b) ©) d © (U] (h) (0] (i)} ) (0} (m) (n) ©) @ 0
1851 72 204 130 127 145 176 208 234 147 75 225 108 1626 203 15 5 3
1851 65 182 127 147 156 204 242 269 166 92t 157 42t 1583 245 7 6" 3
1087 35 118 7 59 60 138 115 184 119 64 % 29 978 98 8 - 1
59%efh 53% 65%efh 56%ef 40% 3% 67%abe 48% 68%abd 72%abd 69%efh 60%efh 70%abde} 62%0 40% 46% - 37%
o fh efh efhl h
958 33 112 67 55 47 123 9% 154 108 55 82 29 883 67 6 - 1
52%eft 50%f 61%aefh 52%efh 37% 30% 60%aef 39% 57%efh 65%abd 60%efh 52%efh 70%abd 56%a0 279% 38% - 1%
o h efhl il
944 43 72 64 65 52 127 116 165 88 35 %8 21 807 123 6 3 1
51%cf] 66%acd 39% 50%f 44% 33% 62%acd 48%f 62%acd 53%cf 38% 62%acdef 49%f 51% 50% 36% 52% 3%
efhkm efkm efkm hkm
922 35 % 68 57 56 11 123 167 79 31 88 17 762 153 9 4 1
50%efk 53% 49%fk 54%efkm 39% 36% 54%efk 51%efk 62%ace 8% 34% 56%efkm 39% 8% 62%an 52% 74% 3%
m m fhjkm
847 31 93 47 41 110 75 143 98 43 7 29 794 45 3 - 1
46%efh 47%efh 51%efh 46%efh 32% 2% 54%efh 31% 53%aef 59%ade 46%fh 49%efh 70%abe 50%a0 18% 21% - 37%
° h fh efghikl
681 24 79 34 35 85 64 113 76 30 65 2 636 il 3 - 1
37%eft 36%F 43%efh 40%efh 2% 2% 42%efh 27% 42%efh 46%aef 2% 41%efh 62%abc 40%0 17% 21% - 37%
o h efghijk
i
577 29 51 39 34 34 79 67 91 50 33 58 12 497 78 5 - -
31%f 45%ace 28% 31% 23% 22% 38%cef 28% 34%ef 30% 36%f 37%ef 29% 31% 2% 30% - -
im h
531 17 82 41 42 35 a7 28 85 61 19 52 22 506 22 3 - 1
29%h, 25%h 45%abdefg 32%h 29%h 23%h 23%h 11% 32%h 37%afg 20% 33%fgh 52%abd 32%0 % 17% - 31%
ikl hk fghijkl
529 25 40 30 33 2 83 56 98 52 23 60 6 481 43 2 1 -
29%fmo 38%cde 2% 23% 2% 15% 40%acd 23% 36%acd 31%fm 25% 38%acdef 13% 30%0 18% 14% 20% -
fam efkm efhm hkm
352 15 33 21 29 17 51 27 63 34 20 38 4 319 27 2 2 -
w%rhT 23%fhm 18% 17% 20%h 11% 25%fhm 11% 24%fhm 21%fhm 21%h 24%fhm 10% 20%0 1% 14% 2% -
o

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 2

PSB Study (QS1069 - 200711)
Q.2a Media providers used in the last year

Page 17
Base: All Adults 16+ in UK

ETANIC ORIGINZ
Vorkshire Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2 (b) ©) ) (©) (U] (h) (0] (i)} ) (0} (m) n 0 () @ 0
Unweighted Base 1851 72 204 130 127 145 176 208 234 147 75 225 108 1626 203 15 5 3
Weighted Base 1851 65 182 127 147 156 204 242 269 166 92t 157 42t 1583 245 7 6" 3
Virgin TV 203 5 17 10 18 1 37 25 39 17 8 1 6 179 23 3 - -
11% 8% 9% 8% 12% 7% 18%acd 11% 15%fl 10% 8% 7% 13% 11% 9% 17% - -
i
Apple Music/Apple 122 8 12 6 7 5 " 12 21 14 4 16 1 110 10 - - -
Podcasts % 12%f 6% 1% 5% £ 5% 5% 10%¢ 8% 5% 10%afhm % 7% 4% -
Apple TV + 52 3 3 2 8 8 7 8 4 3 6 1 a7 3 -
3% 4%F 19% 2% 5% 4%F 3% 3% 2% 3% 4%f 2%F % 19% - - -
Disney + - 1 3 3 4 7 10 3 3 4 1 38 1 - - -
2% - 1% 2% 2% 2% 3% A4%f 2% A4%f 3%f 1% 2% M
SUMMARY CODES
ANY PSB PROVIDERS 1160 37 127 78 73 62 146 124 189 123 103 31 1045 104 8 1
63%efh 57%f 70%efh 61%f 50% 39% 71%abe 51%f 70%aef 74%abd 74%efh 65%efh 74%abef 66%0 43% 46% 37%
o fh h efh h
Non-PSB 1325 55 115 88 102 8 171 158 220 122 60 123 2 141 168 13 3 1
72%cfr 84%acd 63% 70%f 69%f 54% 84%acd 65% 82%acd 74%f 65% 78%cfhkm 62% 72% 69% 79% 52% 33%
efhkm efhjkm efkm
ANY MEDIA PROVIDER 1718 63 174 113 136 17 201 223 262 161 83 146 40 1480 219 17 4 3
93%F 97%F 95%df 89%F 92%f 75% 98%ade 92%f 97%ade 97%dfk 90%F 93%F 95%F 94%0 0% 100% 74% 100%
fhkl fhkl
ANY SVOD PROVIDER 1040 44 84 72 75 57 138 125 179 100 40 105 22 899 125 7 3 1
56%cf] 68%cef 6% 56%F 51%F 36% 68%ace 52%f 66%ace 60%cfk 44% 66%acefh 51%F 57% 51% 4% 52% 33%
hkm fkm fkm km
None of these 133 2 8 14 1 39 4 19 7 5 9 1 2 102 2 - 2 -
7%gi % 5% 11%cgij 8%gi 25%abede 2% 8%gi 3% 3% 10%gij 7%gi 5% 6% 10%n - 26% -
ghijkim

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfig/n/i/jikilim - aln/olplair
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R




Table 2

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

PSB Study (QS1069 - 200711)

Page 18

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(a) (b) © ()] ©) 0 () (0] (1) k) (0] (m) () ) (®) (0 () 0]
Unweighted Base 1851 1203 648 1039 900 730 767 347 686 804 535 907 401 416 1263 264 124 1429 %% 29
Weighted Base 1851 1160 691 995 840 678 842 302 755 745 570 970 383 361 1273 250 120 1423 90 31
BBC services 1087 1087 - 995 800 640 513 256 414 745 276 499 292 271 773 162 62 883 49 17
59%ckiw 94%acgh - 100%abce 95%acgh 95%acgh 61%c 65%ac 5%k 100%aik 48% 51% 76%al 75%al 61% 65%q 51% 62% 55% 55%
y fgh
ITV services 958 958 - 849 840 638 445 225 351 608 222 440 258 245 673 151 63 786 37 16
52%cikl 83%acgh - 85%acg 100%abed 94%abed 53%¢ 57%¢ 46%k 82%aik 39% 45% 67%al 68%al 53% 61%a0 53% 55%s 1% 52%
w h fgh ah
Netflix %44 620 324 518 423 339 842 332 755 332 382 618 156 83 704 9% 36 752 55 15
51%jmnp 53%¢ 4% 52% 50% 50% 100%abed 85%abc 100%ajk 45% 67%aj 64%amn 41%n 23% 55%apq 38% 30% 53% 61% 49%
qu efh def
YouTube 922 624 208 518 47 348 585 217 517 345 570 589 167 91 702 9% 2 746 52 12
50%cmnp 54%ac 43% 52%c 50%¢ 51%¢ 69%abcd 71%abe 68%aj 46% 100%aij 61%amn 44%n 25% 55%apq 38%q 2% 52% 57% 40%
qu of of
Channel 4 services 847 847 - 744 702 678 388 208 302 534 183 374 234 230 602 133 a7 688 36 16
46%cikl 73%acgh - 75%acgh 84%abc 100%abed 46%¢ 53%acg 40%k 72%aik 2% 39% 61%al 64%al 47% 53%aq 3% 8% 40% 50%
w dgh egh
Channel 5 services 681 681 - 612 504 544 293 148 223 435 132 281 197 195 476 115 45 557 28 8
37%cikl 59%acgh - 61%acgh 71%abed 80%abed 35%¢ 38%c 30%k 58%aik 23% 29% 51%al 54%al 7% 46%a0 7% 39% 3% 2%
w gh egh
Sky 577 422 154 359 324 252 303 149 258 237 147 359 115 7 345 133 73 452 35 18
31%ckno 36%ac 22% 36%ac 39%ac 37%ac 36%ac 38%ac 34%K 32%K 26% 37%amn 30%n 20% 21% 53%a0 61%a0 2% 39% 58%
w
Freeview/Youview 531 459 72 404 367 324 214 126 167 295 123 215 161 148 380 89 32 425 25 8
29%cikl 40%acgh 10% 41%acgh 44%acgh 48%abed 25%¢ 32%cg 22% 40%aik 22% 22% 42%al 41%al 30% 36%a 21% 30% 28% 21%
w oh
Amazon Prime Video 529 377 152 322 264 220 410 392 356 193 177 337 85 56 399 53 18 47 28 9
29%cmnp 32%ac 2% 32%c 31%c 32%c 49%abe 100%abed 47%ajk 26% 31% 35%amn 22%n 16% 31%pq 21% 15% 29% 31% 20%
qu def efg
Spotify 352 251 101 205 157 149 261 132 231 111 165 243 53 27 266 35 13 279 21 8
19%an 22%c 15% 21%c 19% 22%c 31%abed 34%ancix 31%aj 15% 29%aj 25%amn 14%n 8% 21%pq 14% 119% 20% 30%ar 25%
u of ef

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfigin - ali[j/k - allimin - alolplq - alrIst - alulviw - alxly

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR




Table 2

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

BBC services

ITV services

Netflix

YouTube

Channel 4 services

Channel 5 services

Sky

Freeview/Youview

Amazon Prime Video

Spotify

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

QBAVFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (0] (V] w) X W)
1851 1000 233 432 821 900
1851 939 256 483 813 897
1087 678 174 145 582 466
59%ckh 72%aw 68%aw 30% 72%ay 52%
y
958 615 140 118 490 433
52%ciki| 65%avw 55%w 24% 60%ay 48%
w
944 388 214 332 432 462
51%jmn) 41% 84%auw 69%au 53% 51%
qu
922 378 180 343 431 435
50%cmnp 40% 70%au 71%au 53% 48%
qu
847 553 121 95 442 375
46%ciK| 59%avw AT%wW 20% 54%ay 42%
w
681 460 95 58 347 314
37%cikl| 49%avw 37%w 12% 43%ay 35%
w
577 354 94 78 259 285
31%ckn 38%aw 37%w 16% 32% 32%
w
531 348 67 61 270 245
29%cikI| 37%avw 26%w 13% 33%ay 27%
w
529 224 127 173 254 253
29%cmnp 24% 50%auw 36%au 31% 28%
u
352 136 79 133 173 160
19%cjmln 14% 31%au 28%au 21% 18%
u

Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfigin - ali[j/k - allimin - alolplq - alrIst - alulviw - alxly

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)

Page 19
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Table 2

Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Reguiar BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC (% c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(a) b © ()] ©) 0 () (0] (1) k) (0] (m) () ) (0 () 0]
Unweighted Base 1851 1203 648 1039 900 730 767 347 686 804 535 907 401 416 1263 264 124 1429 [ 20
Weighted Base 1851 1160 691 995 840 678 842 302 755 745 570 970 383 361 1273 250 120 1423 90° 31
Virgin TV 203 148 55 122 110 8 106 73 9% 73 57 119 42 28 150 17 12 159 5 2
11%cp| 13%c 8% 12%c 13%c 13%c 13%c 19%abcd 13% 10% 10% 12%n 11% 8% 12%p 7% 10% 11% 6% 8%
efg
Apple Music/Apple 122 104 19 90 9 65 99 60 82 40 53 % 1 8 100 10 3 % 15 2
Podcasts 7%cmn 9%ac 3% 9%ac 8%c 10%ac 12%ace 15%abcd 11%aj 5% 9%j 10%amn 3% 2% 8%p 4% 3% 7% 16%ar %
of
Apple TV + 52 39 13 33 27 42 29 34 15 15 2 6 2 40 3 3 40 7 1
3%n 3% 2% 3% 3% 4%¢ 5%ac 7%abede 5%aj 2% 3% 4%mn 2% . 3% 1% 3% 3% %ar %
f
Disney + 39 34 4 32 2 19 27 19 2 19 13 9 6 2 29 7 1 29 4 1
2%c 3%c 1% 3%c 3%c 3%c 3%c 5%ac 3% 3% 2% 3%n 2% 1% 2% 3% 1% 2% 5% %
SUMMARY CODES
ANY PSB PROVIDERS 1160 1160 995 840 678 542 271 446 745 304 546 303 286 822 168 70 941 52 21
63%ck 100%acgh - 100%acg 100%acg 100%acgh 64%c 69%ac 599 100%aik 53% 56% 79%al 79%al 65% 67% 58% 66% 58% 68%
wy h h
Non-PSB 1325 867 458 730 614 493 842 302 755 515 472 790 261 163 933 165 89 1031 76 20
72%cn, 75%¢ 66% 73%c 73%c 73%¢ 100%abe 100%abc 100%ajk 69% 83%aj 81%amn 68%n 45% 73%p 66% 74% 72% 84%ar 95%
def def
ANY MEDIA PROVIDER 1718 1160 558 995 840 678 842 302 755 745 570 901 358 332 1187 230 110 1334 8 30
93%¢ 100%ac 81% 100%ac 100%ac 100%ac 100%ac 100%ac 100%a 100%a 100%a 93% 94% 92% 93% 92% 92% 94% 92% 97%
ANY SVOD PROVIDER 1040 682 357 570 467 377 842 302 755 383 408 659 181 106 779 106 39 826 60 17
56%jmnp 59%¢ 52% 57%¢ 56% 56% 100%abe 100%abe 100%ajk 51% 72%aj 68%amn 47%n 20% 61%apq 43% 32% 58% 66% 56%
qu def def
None of these 133 - 133 - - - - - - 69 25 30 8 19 10 88 7 1
7%bdefg - 19%abdef - - - - - - % 6% 8% % 8% 8% 6% 8% 3%
hijkvx gh

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

* small base; ** very small base (under 30) ineligible for sig testing

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/fig/h - alij/k - all/m/n - alolplq - alris/t - alulviw - alxly

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 2

PSB Study (QS1069 - 200711)
Q.2a Media providers used in the last year
Base: All Adults 16+ in UK

QBAVFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (u) V) W) X) )
Unweighted Base 1851 1000 233 432 821 900
Weighted Base 1851 939 256 483 813 897
Virgin TV 203 20 52 49 98 9%
11%cp 10% 20%auw 10% 12% 11%
Apple Music/Apple 122 52 33 34 74 43
Podcasts 7%cmn 6% 13%auw % 9%ay 5%
Apple TV + 24 13 14 31 15
3%n 3% 5% 3% 4%y 2%
Disney + 39 19 10 7 19 19
2%c 2% 4% 2% 2% 2%
SUMMARY CODES
ANY PSB PROVIDERS 1160 719 184 161 601 516
63%cki TT%aw 72%aw 33% 74%ay 58%
y
Non-PSB 1325 630 237 388 606 642
72%cny 67% 92%auw 80%au 75% 72%
ANY MEDIA PROVIDER 1718 871 250 453 7 831
93%c 93% 98%auw 94% 96%ay 93%
ANY SVOD PROVIDER 1040 447 219 359 481 502
56%jmn) 48% 85%auw 74%au 59% 56%
qu
None of these 133 68 6 29 36 66
7%bdefg v 2% 6%v 4% 79%x
hijkvx_]

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alb/c/dlelfigih - ali/jlk - allimin - alolplq - alr/slt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testin

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 3

Q.2b_01 Frequency of usage - BBC services

Unweighted Base
Weighted Base

Every day
Several days each week

About once a week

A few times each month

Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Me:

Base: All who have used BBC services in the last 12 months

PSB Study (QS1069 - 200711)

GENDER AGE AGE SOCIAL GRADE
Total Male Female 16-24 | 25-34 35-54 55+ 16-19 20-24 25-34 35-44 45-54 55-64 65-74 75+ AB C1 C2 DE
(a) () ©) [C)] () ® ) () (0] &) (0] (m) n) () () ()] 0] ()
1130 539 591 100 130 297 603 32 68 130 132 165 191 231 181 288 362 195 285
1087 515 572 105 153 338 491 34 72t 153 165 173 221 146 124 286 358 185 258
685 316 370 38 61 204 382 12 26 61 96 108 156 17 108 189 207 123 167
63%deij 61% 65% 37% 40% 60%de 78%adef 36% 37% 40% 58%ij 63%ij 70%ijk 81%aijkl 87%aij 66%q 58% 66% 65%
m Kim
221 112 108 35 39 78 69 11 24 39 a1 37 41 19 8 52 89 33 a7
20%gno 22% 19% 33%ag 26%g 23%g 14% 34% 33%amno 26%n0 25%no0 21%0 19%0 13%0 6% 18% 25% 18% 18%
89 42 48 1 24 33 21 3 8 24 18 15 12 5 4 17 36 17 19
8%gno 8% 8% 11%g 16%ag 10%g % 8% 12%no 16%amno 11%no 8%0 6% 3% 3% 6% 10% 9% 7%
58 28 29 14 19 14 10 6 9 19 7 7 8 2 1 19 18 10 1
5%gno 6% 5% 14%afg 13%afg % 2% 17% 12%akimn 13%akimno 2% 4%0 3% 1% N % 5% 5% %
°
34 17 17 6 9 9 10 1 5 9 4 6 4 2 4 9 9 1 14
3% 3% 3% 6%g 6%g 3% 2% % 6% 6% 2% 3% 2% 2% 3% 3% 2% 1% 6%r
995 470 526 85 125 315 47 26 58 125 155 160 209 142 120 258 331 174 233
92%dei] 91% 92% 80% 82% 93%de. 96%ade 79% 81% 82% 94%ij 92%ij 95%ij 97%aijl 97%ai] 90% 93% 94% 90%

: Columns Tested (5% risk level) - albic - aldlelflg - alnijKiminio - alplai/s
* small base; ** very small base (under 30) ineligible for sig testin

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 3

Q.2b_01 Frequency of usage - BBC services
Base: All who have used BBC services in the last 12 months

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 00 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
@ (b) ©) d (0] b (0] ()] (3] (0]
Unweighted Base 1130 650 480 369 113 450 47 151 224 147 117 906
Weighted Base 1087 644 443 434 126" 317 53" 156 257 168 134 830
Every day 685 396 289 246 75 260 17 86 143 92 78 542
63%d 62% 65% 57%g 60%g 82%adegh 33% 55%g 56% 55% 59% 65%ij
Several days each week 221 140 80 99 29 37 20 35 56 39 27 165
20%f 22% 18% 23%f 23%f 12% 39%adfh 20%f 22% 23% 20% 20%
About once a week 89 53 37 48 8 11 5 19 24 15 1 65
8%f 8% 8% 11%f 7% 2% 10% 12%f 9% 9% 8% 8%
Afew times each month 37 21 29 7 2 7 12 22 16 10 36
5%f 6% 5% 7% 5%f 1% 13%af 8%f 8% 10%! 8% 2%
Less often 34 18 15 13 6 7 3 5 1 6 7 22
3% 3% 2% 3% 5% 2% 5% 3% 4% 3% 5% 3%
SUMMARY CODE
AT LEAST ONCE A WEEK 995 589 406 392 113 308 43 140 224 146 116 772
92%gi 91% 92% 90% 90% 97%adegh 81% 89% 87% 87% 87% 93%ik

Fieldwork : 11/03/2021
Proportions/Mean:
* small base

7/03/2020 (Week 11
olumns Tested (5% risk level) - a/b/c - a/d/e/fig/h - aliljlk/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 3

Q.2b_01 Frequency of usage - BBC services
Base: All who have used BBC services in the last 12 months

PSB Study (QS1069 - 200711)

TNTERNET ACCESS TV PLATFORM
Any Internet No Tnternet
Total access access Satelite Freeview IPTV Pay TV FTA
(a) () ©) (d) 0 (W]
Unweighted Base 1130 998 132 433 506 79 622 538
Weighted Base 1087 981 106 438 443 72" 631 476
Every day 685 604 81 291 295 46 389 314
63% 62% 76%ab 66% 66% 63% 62% 66%
Several days each week 221 204 17 70 91 17 129 99
20% 21% 16% 16% 20% 24% 20% 21%
About once a week 89 85 4 43 26 4 57 31
8% 9% 4% 10%e 6% 5% 9% %
A few times each month 58 8 - 21 19 3 36 19
5%c 6%c - 5% 4% 5% 6% 4%
Less often 34 30 4 12 13 2 20 13
3% 3% 4% 3% 3% 3% 3% 3%
SUMMARY CODE
AT LEAST ONCE A WEEK 995 893 102 404 411 67 575 444
92% 91% 96% 92% 93% 92% 91% 93%

Fieldwork : 11/03/2021
Proportions/Mean:
* small base

7/03/2020 (Week 11
olumns Tested (5% risk level) - a/b/c - a/d/elf/g/h

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 3

PSB Study (QS1069 - 200711)
Q.2b_01 Frequency of usage - BBC services
Base: All who have used BBC services in the last 12 months

ETHNIC ORIGINZ
Vorkshire Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2 (b) ©) g e (U] h (0] ()] (k) (0] (m) (n) () ()] ()
Unweighted Base 1130 43 136 77 54 64 122 97 160 105 52 145 75 1037 82 6 - 1
Weighted Base 1087 35" 118 7" 59* 60" 138 115" 184 119" 64 94 29" 978 98" 8" "
Every day 685 27 82 46 25 38 84 83 109 77 48 49 19 624 52 6 - -
63%el 77%eil 69%el 64%e 43% 63%e 61%e 72%el 59% 65%e 75%el 52% 63%e 64% 53% 74% - -
Several days each week 221 5 23 10 20 13 il 18 43 22 6 15 7 199 22 1 - 1
20% 15% 19% 14% 34%adhjk 22% 29%adh 15% 23%k 18% 9% 15% 23%k 20% 22% 10% - 100%
| K
About once a week 89 1 7 7 7 4 10 8 18 7 4 13 2 80 9 - -
8% 4% 6% 10% 11% 7% 8% 7% 10% 6% 7% 14%acj 8% 8% 10% - - -
Afew times each month 1 4 6 6 2 - 4 9 8 6 10 1 50 7 1 - -
5%g 4%g 4%g 9%g 10%g 2% - 4%g 5%g 6%g 10%g 10%acg 3%g 5% % 17% - -
Less often 34 - 2 3 1 3 3 2 5 6 - 8 1 26 8 - - -
3% - 2% 4% 2% 5% 2% 2% 3% 5% 8%acghik 2% 3% 8%an - -
SUMMARY CODE
AT LEAST ONCE A WEEK 995 33 112 62 52 56 135 108 169 105 57 77 28 203 83 6 - 1
92%lo 96%! 95%I 88% 88% 93%| 98%ade 94%I 92%I 89% 90% 81% 94%I 92%0 85% 83% - 100%
i

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
/M

Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfig/n/i/j/kiiim - aln/olplair
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R
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Table 3

Page 26
PSB Study (QS1069 - 200711)
Q.2b_01 Frequency of usage - BBC services
Base: All who have used BBC services in the last 12 months
Q.3A TOP 3 SERVICES Q.4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(@) b ()] (e) (U] () (0] 0 (3] (0] (m) (n) ©) @ () ) ®
Unweighted Base 1130 1130 - 1039 860 691 474 232 378 804 261 472 314 321 798 178 65 918 54 16
Weighted Base 1087 1087 995 800 640 513 256 414 745 276 499 292 271 773 162 62" 883 49* 17
Every day 685 685 - 685 569 463 272 149 200 552 110 241 217 217 478 115 36 551 23 13
63%gikl 63%g - 69%abgh 71%abgh 2%abgh 53% 58% 8% 74%aik 20% 8% 74%al 80%al 62% 71%0 59% 62%s 7% 76%
svw
Several days each week 221 221 - 221 160 126 124 64 101 130 76 126 51 38 167 30 7 178 18 2
20%n 20% - 22% 20% 20% 24% 25% 24% 18% 27%aj 25%amn 18% 14% 22% 19% 12% 20% 37%ar 13%
About once a week 89 89 - 89 51 34 60 2 55 33 35 70 1" 8 64 10 10 79 4 1
8%fimn 8%F - 9%f 6% 5% 12%abef 9%f 13%aj 4% 13%aj 14%amn 4% 3% 8% 6% 16%ap 9% 8% 4%
Afew times each month 58 58 - - 10 11 38 14 39 17 37 43 7 3 41 4 6 50 2 1
5%defin 5%def - - 1%d 2%d 7%def 6%def 9%aj 2% 13%aj 9%amn 2% 19% 5% 3% 9%p 6% 5% 8%
u
Less often 34 34 - - 10 8 19 5 19 12 19 19 6 6 23 3 3 25 1 -
3%defx 3%def - - 1%d 1%d 4%def 2%d 5% 2% 7%aj 4% 2% 2% 3% 2% 4% 3% 3% -
SUMMARY CODE
AT LEAST ONCE A WEEK 995 995 - 995 780 622 456 237 357 715 221 437 279 263 709 155 53 808 45 16
QZ%MiN 92% - 100%abef 97%abgh 97%abgh 89% 93% 86% 96%aik 80% 88% 95%al 97%al 92% 96%q 86% 92% 92% 2%
gh

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alrislt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR




Table 3

Q.2b_01 Frequency of usage - BBC services

Unweighted Base
Weighted Base

Every day
Several days each week

About once a week

A few times each month

Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Base: All who have used BBC services in the last 12 months

PSB Study (QS1069 - 200711)

Q.8A VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
a © © ) ) o
1130 742 156 128 603 491
1087 678 174 145 582 466
685 490 75 47 388 270
63%giki| T2%avw 43% 32% 67%y 58%
s
221 "7 57 36 122 97
20%n 17% 33%au 25% 21% 21%
89 39 22 24 41 44
8%fjmn 6% 13%u 16%au % 10%
58 19 13 25 23 31
5%defin 3% 8%u 17%auv 4% 7%
v
34 13 6 14 7 23
3%def 2% 4% 10%auv 1% 5%x
995 646 155 106 551 412
92%ikl 95%avw. 89%wW. 73% 95%a 88%

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alrislt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 4

Q.2b_02 Frequency of usage - ITV services
Base: All who have used ITV services in the last 12 months

PSB Study (QS1069 - 200711)

GENDER AGE AGE SOCIAL GRADE
Total Male Female 16-24 25-34 5- 55+ 16-19 20-24 25-34 35-44 45-54 55-64 65-74 75+ AB C1 C2 DE
(a) () ©) [C)] () ® ) () (0] ) &) (0] (m) n) () () ()] 0] ()
Unweighted Base 1012 478 534 81 111 251 569 24 57 111 108 143 176 220 173 245 331 164 272
Weighted Base 958 444 514 82" 130 281 465 26" 56" 130 137 145 207 139 119 238 323 155 242
Every day 448 188 260 20 38 124 266 5 15 38 52 72 116 76 75 92 138 81 136
47%deijp 2% 51%b 24% 29% 44%de 57%adef 21% 26% 29% 38% 50%ij 56%ailk 55%ijk 62%ai 39% 43% 52%p 56%ap
Kl
Several days each week 273 135 137 29 32 82 129 10 19 32 36 47 54 43 32 61 100 47 64
28% 30% 27% 35% 25% 29% 28% 39% 34% 25% 26% 32% 26% 31% 27% 26% 31% 31% 27%
About once a week 119 63 56 15 28 37 38 5 1 28 21 16 23 1 4 42 a4 16 17
12%gos 14% 11% 19%g 22%ag 13%g 8% 18% 19%no 22%almno 16%no 11%0 11%0 8% % 18%s 14%s. 10% 7%
A few times each month 7 32 39 12 23 17 19 4 8 23 15 2 9 6 3 24 28 7 12
7%l % 8% 15%afg 18%afg 6% % 15% 15%Imno 18%almno 11%Ino 2% % % 3% 10%s 9% 5% 5%
Less often 47 25 22 5 8 21 13 2 3 8 13 7 5 3 5 19 3 3
5% 6% 2% 6% 6% 7%g 3% % 6% 6% 10%mn 5% 3% 2% 2% 8% % 2% 5%
SUMMARY CODE
AT LEAST ONCE A WEEK 840 387 453 64 99 244 433 20 44 99 109 135 192 129 111 195 282 144 218
SB%deiKp 87% 88% 79% 76% 87%e 93%adell 78% 79% 76% 79% 93%ijk 93%ijk 93%aijk 93%ail 82% 87% 93%p 90%p
3

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Me:

* small base; ** very small base (under 30) ineligible for sig testin

: Columns Tested (5% risk level) - a/b/c - a/d/elf/g - alh/ilj/k/im/n/o - alp/q/ris

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 4

Q.2b_02 Frequency of usage - ITV services
Base: All who have used ITV services in the last 12 months

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 00 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
@ (b) ©) d (0] ) (0] ()] (3] (0]
Unweighted Base 1012 576 436 317 99 427 33 136 196 133 99 816
Weighted Base 958 561 397 368 112" 301 35" 143 220 149 1100 738
Every day 448 231 217 144 41 181 7 75 89 57 53 359
47%b 1% 55%ab 39% 3% 60%ade 20% 53%de 40% 38% 8% 49%
Several days each week 273 161 112 108 42 84 10 29 56 42 24 216
28% 29% 28% 29% 38%h 28% 29% 20% 26% 28% 22% 29%
About once a week 119 86 33 64 18 17 3 17 33 23 14 86
12%cf 15%¢ 8% 17%af 16%f 6% 9% 12%f 15% 15% 13% 12%
Afew times each month 1 52 19 33 5 10 10 13 26 20 9 45
7% 9%c 5% 9%f 5% 3% 27% 9%f 12%al 13%al 8% 6%
Less often 47 31 16 18 6 8 5 9 15 8 9 32
5% 6% 4% 5% 5% 3% 15% % % 5% 9% 4%
SUMMARY CODE
AT LEAST ONCE A WEEK 840 477 362 316 101 282 20 120 179 122 91 661
88%i 85% 91%b 86% 90% 94%adh 57% 84% 81% 82% 83% 90%ij

Fieldwork : 11/03/202¢ 7/03/2020 (Week 11

Proportions/Means: Columns Tested (5% risk level) - alb/c - aldlelfigin - alilj/kii
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 4

Q.2b_02 Frequency of usage - ITV services
Base: All who have used ITV services in the last 12 months

PSB Study (QS1069 - 200711)

TNTERNET ACCESS TV PLATFORM
Any Internet No Tnternet
Total access access Satelite Freeview IPTV Pay TV FTA
(a) () ©) (d) 0 (W]
Unweighted Base 1012 887 125 386 a7 70 558 495
Weighted Base 958 860 99 387 408 64" 558 433
Every day 448 379 69 190 00 32 259 209
47% 44% 70%ab 49% 49% 50% 46% 48%
Several days each week 273 250 23 118 109 18 170 17
28% 29% 23% 30% 2% 28% 30% 21%
About once a week 19 "7 2 43 43 8 72 49
12%c 14%c 2% 11% 11% 13% 13% 11%
A few times each month al 9 2 25 27 3 39 29
7% 8%c 2% % 7% 5% % %
Less often 47 44 3 12 28 3 18 28
5% 5% 3% 3% 7%dg 4% 3% 7%dg
SUMMARY CODE
AT LEAST ONCE A WEEK 840 746 93 350 353 58 501 375
88% 87% 95%ab 90% 86% 91% 90% 87%

Fieldwork : 11/03/2021
Proportions/Mean:
* small base

7/03/2020 (Week 11
olumns Tested (5% risk level) - a/b/c - a/d/elf/g/h

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 4

Q.2b_02 Frequency of usage - ITV services

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week

A few times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/M:

Base: All who have used ITV services in the last 12 months

PSB Study (QS1069 - 200711)

ETHNIC ORIGINZ
Vorkshire Ay
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
a ) © d e [6) h o) o) ) 0 (m) n © @ [0)
1012 39 128 74 52 50 110 79 134 95 46 130 75 950 55 5 - 1
958 33 112 67" 55" 47 123" 95" 154 108" 55" 82 29" 883 67" [ - 1"
448 21 56 34 23 19 54 41 73 55 25 32 15 428 18 3 - -
47%0 65%aef 50% 51% 42% 41% 44% 43% 48% 51% 45% 38% 52% 48%0 21% 43% - -
ghl
273 8 27 16 17 12 43 26 50 25 13 26 9 253 17 - - 1
28% 24% 25% 24% 31% 26% 35% 28% 32% 23% 24% 31% 32% 29% 25% - - 100%
119 1 13 6 6 9 19 15 15 14 7 13 2 99 17 2 -
12% 3% 12% 9% 11% 20%bm 15% 16% 10% 13% 12% 16%bm 5% 11% 26%an 33% - -
al 3 9 7 8 3 6 9 10 5 6 5 3 66 5 2 - -
7% 8% 8% 10% 14%gj 6% 5% 9% 7% 5% 10% 6% 10% 8% 7% 24% - -
47 - 6 4 1 3 2 5 5 9 4 7 - 37 10 - - -
5% 6% 6% 3% 6% 2% 5% 4% 8%g 8% 9%gm 1% 4% 15%an - - -
840 30 97 56 46 4 15 82 138 94 45 70 26 779 52 5 - 1
88%0 92% 87% 84% 83% 88% 94%dek 86% 90% 87% 82% 86% 89% 88%0 78% 76% - 100%
!

eans: Columns Tested (5% risk level) - a/blc/d/e/figIN/ij/K/lim - alnfolplalr
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 4

Page 32
PSB Study (QS1069 - 200711)
Q.2b_02 Frequency of usage - ITV services
Base: All who have used ITV services in the last 12 months
Q.3A TOP 3 SERVICES Q.4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(@) b ()] (e) (U] ()] () (0] 0 (3] (0] (m) (n) ©) @ () ) ®
Unweighted Base 1012 1012 - 903 900 692 413 206 324 675 209 420 281 296 708 165 67 830 44 14
Weighted Base 958 958 849 840 638 445 225 351 608 222 440 258 245 673 151 63 786 37 16"
Every day 448 448 - 424 448 338 167 92 120 309 61 155 139 150 296 76 33 361 9 6
47%gikl 47%g - 50%gh 53%abgh 53%abgh 37% 41% 34% 51%ik 27% 35% 54%al 61%al 24% 51% 52% 46%s 25% 38%
svw
Several days each week 273 273 - 256 273 206 133 65 101 174 54 122 82 65 198 48 13 225 13 4
28% 28% - 30% 33% 32% 30% 29% 29% 29% 25% 28% 32% 26% 29% 31% 21% 29% 35% 22%
About once a week 119 119 - 100 119 67 79 42 68 71 44 81 18 18 93 15 4 100 9 2
12%mnu 12% - 12% 14%F 10% 18%abdf 19%abd 19%aj 12% 20%aj 19%amn % % 14% 10% % 13% 25%ar 14%
Afew times each month 71 7 - 44 - 20 40 19 40 32 38 51 12 4 47 9 9 61 3 2
7%efn 7%ef - 5%e - 3%e 9%def 9%ef 1%a) 5% 17%aj 12%amn 5% 2% 7% 6% 15%0p 8% 9% 12%
Less often 47 47 - 25 - 8 27 7 22 22 25 31 6 8 38 4 4 40 2 2
5%def 5%def - 3%ef - 1%e 6%def 3%e 6% 4% 11%aj 7%m 2% 3% 6% 2% 6% 5% 6% 14%
SUMMARY CODE
AT LEAST ONCE A WEEK 840 840 - 780 840 610 379 199 289 554 159 358 240 233 587 139 50 685 32 12
BE%\k\iN 88% - 92%abg 100%abdf 96%abdg 85% 88% 82%k 91%aik 72% 81% 93%al 95%al 87% 92%q 79% 87% 86% 74%
gh h

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alb/c/dlelfigih - ali/j/k - allimin - alolplq - alr/slt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR




Table 4

PSB Study (QS1069 - 200711)
Q.2b_02 Frequency of usage - ITV services

Base: All who have used ITV services in the last 12 months

Q.8A VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (u) V) W) X) )
Unweighted Base 1012 680 127 104 519 460
Weighted Base 958 615 140 118" 490 433
Every day 448 326 41 22 224 208
47%gikl 53%avw 29% 19% 26% 48%
svw
Several days each week 273 180 43 27 149 121
28% 29% 31% 23% 30% 28%
About once a week 119 52 32 31 65 45
12%mn: 8% 23%au 26%au 13% 10%
Afew times each month 7 33 20 18 32 36
7%efn 5% 14%au 15%au 7% 8%
Less often 47 24 4 19 21 23
5%defl 4% 3% 16%auv 2% 5%
SUMMARY CODE
AT LEAST ONCE A WEEK 840 558 116 81 437 374
88%ikI 91%vw 83%w. 69% 89% 86%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alb/c/dlelfigih - ali/j/k - allimin - alolplq - alr/slt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 5

Q.2b_03 Frequency of usage - Channel 4 services
Base: All who have used Channel 4 services in the last 12 months

PSB Study (QS1069 - 200711)

GENDER AGE AGE SOCIAL GRADE
Total Male Female 16-24 25-34 35-54 55+ 16-19 20-24 25-34 35-44 45-54 55-64 65-74 75+ AB C1 C2 DE
(a) () ©) [C)] () ® ) () (0] ) &) (0] (m) n) () () ()] 0] ()
Unweighted Base 905 427 478 71 95 230 509 22 49 95 95 135 161 203 145 227 298 149 231
Weighted Base 847 396 451 70* 113 258 406 23" a7 113 120 138 181 126 99 217 289 140 202
Every day 206 86 120 14 22 56 114 3 1 22 29 28 51 32 31 39 76 35 56
24% 22% 27% 20% 19% 22% 28% 12% 24% 19% 24% 20% 28% 26% 3% 18% 26%p 25% 28%p
Several days each week 309 151 158 25 35 100 149 8 17 35 45 55 64 48 37 83 101 46 79
36% 38% 35% 35% 31% 39% 37% 33% 36% 31% 37% 40% 35% 38% 38% 38% 35% 33% 39%
About once a week 162 80 82 12 27 42 81 4 9 27 19 23 39 25 16 50 54 27 30
19% 20% 18% 18% 24% 16% 20% 17% 18% 24% 16% 17% 22% 20% 17% 23%s 19% 19% 15%
A few times each month 107 43 64 13 21 33 40 5 8 21 10 23 20 12 8 27 38 20 22
13% 11% 14% 18% 19%g 13% 10% 22% 16% 19%kno 8% 17%0 11% 10% 8% 12% 13% 14% 11%
Less often 63 36 27 6 7 27 22 4 3 7 18 9 7 8 7 18 18 12 15
7% 9% 6% 9% % 10%g 5% 16% 5% % 15%amn % % % % 8% 6% 8% %
SUMMARY CODE
AT LEAST ONCE A WEEK 678 318 360 51 84 198 344 14 37 84 92 106 154 105 85 172 232 108 165
80% 80% 80% 73% 75% 77% 85%adef 62% 78% 75% 7% 76% 85% 84% 86% 79% 80% 78% 82%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

* small base; ** very small base (under 30) ineligible for sig testing

Proportions/Means: Columns Tested (5% risk level) - alblc - aldlelflg - alh/ilj/Kiim/nlo - alplairls

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 5

Q.2b_03 Frequency of usage - Channel 4 services
Base: All who have used Channel 4 services in the last 12 months

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 00 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None

@ (b) ©) d (0] ) (0] ()] (3] (0]
Unweighted Base 905 525 380 289 380 29 118 170 109 93 735
Weighted Base 847 505 342 333 99" 263 33 120 190 1220 104 657
Every day 206 15 91 67 18 74 7 40 40 24 28 166

24% 23% 27% 20% 18% 28%d 21% 33%de 21% 20% 27% 25%
Several days each week 309 184 125 122 39 105 10 33 62 44 26 247

36%k 36% 37% 37% 40% 40%h 31% 27% 33% 36% 25% 38%k
About once a week 162 105 57 73 22 44 5 17 37 23 24 125

19% 21% 17% 22% 22% 17% 15% 14% 19% 19% 23% 19%
Afew times each month 107 65 42 42 15 23 6 21 28 17 13 79

13% 13% 12% 13% 15% 9% 19% 18%f 15% 14% 13% 12%
Less often 63 36 26 28 5 17 5 8 23 14 13 40

% % 8% 8% 5% 6% 14% % 12%! 12% 13%I 6%

SUMMARY CODE
AT LEAST ONCE A WEEK 678 404 274 262 80 224 22 90 139 91 77 539

80% 80% 80% 79% 80% 85%h 67% 75% 73% 74% 75% 82%i

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Proportions/Means: Columns Tested (5% risk level) - alb/c - aldlelfigin - alilj/kii
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 5

Q.2b_03 Frequency of usage - Channel 4 services
Base: All who have used Channel 4 services in the last 12 months

PSB Study (QS1069 - 200711)

TNTERNET ACCESS TV PLATFORM
Any Internet No Tnternet
Total access access Satelite Freeview IPTV Pay TV FTA
(a) () ©) (d) 0 Q) (W]
Unweighted Base 905 801 104 336 439 62 479 461
Weighted Base 847 765 82" 334 375 55 473 399
Every day 206 182 24 84 88 16 116 96
24% 24% 29% 25% 23% 29% 24% 24%
Several days each week 309 282 27 131 134 21 189 139
36% 37% 33% 39% 36% 38% 40% 35%
About once a week 162 146 16 56 70 9 85 76
19% 19% 20% 17% 19% 16% 18% 19%
A few times each month 107 97 10 38 57 5 47 61
13% 13% 12% 11% 15%g 9% 10% 15%g
Less often 63 57 5 25 26 5 37 26
% % 6% 8% % 9% 8% %
SUMMARY CODE
AT LEAST ONCE A WEEK 678 610 67 271 292 45 389 31
80% 80% 81% 81% 78% 82% 82% 78%

Fieldwork : 11/03/2021
Proportions/Mean:
* small base

7/03/2020 (Week 11
olumns Tested (5% risk level) - a/b/c - a/d/elf/g/h

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 5

Page 37
PSB Study (QS1069 - 200711)
Q.2b_03 Frequency of usage - Channel 4 services
Base: All who have used Channel 4 services in the last 12 months

ETHANIC ORIGINZ
Vorkshire Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2, (b) ©) g e (U] (h) (0] ()] (k) ! (m) n () (2] ()] ()
Unweighted Base 905 37 108 65 43 47 98 64 122 87 38 121 75 859 39 3 1
Weighted Base 847 31 93" 59" a7 a1 110° 75 143 98" 43 77 20" 794 45 3 1
Every day 206 10 17 20 8 27 19 39 3 14 11 4 196 8 2 - -
24%fl 33%fim 18% 33%cfim 16% 10% 25% 25% 27%fm 34%cfl 32%f 15% 13% 25% 18% 51% - -
m
Several days each week 309 13 38 19 19 15 37 26 58 32 10 2 19 206 10 - - 1
36% 42% 41% 33% 40% 36% 33% 35% 41% 33% 24% 30% 63%acde} 37% 23% - - 100%
fghijkl
About once a week 162 3 14 10 10 12 2 18 21 15 1 20 5 142 17 2 - -
19% 9% 15% 17% 22% 28%b 22% 23% 15% 15% 26% 25%b 17% 18% 37%an 49% - -
A few times each month 107 3 17 6 7 9 13 6 16 1 5 12 1 103 4 - - -
13%m| 1% 18%m 10% 15% 22%m 129% 9% 119% 119% 119% 16%m 9% 13% 8% - - -
Less often 63 1 7 4 3 2 9 6 9 7 3 1 1 56 7 - - -
% % % 8% 6% 4% 8% 8% 6% 7% 7% 15%aim 2% % 15% - - -
SUMMARY CODE
AT LEAST ONCE A WEEK 678 2 69 48 37 31 88 63 118 80 35 54 28 634 35 3 - 1
80%I 84% 75% 82% 79% 74% 80% 83% 83%1 82% 82% 0% 94%acef| 80% 77% 100% - 100%
il

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/c/dle/fig//i/jikil/m - aln/olplalr
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R




Table 5

Unweighted Base
Weighted Base

Every day

Several days each week

About once a week
A few times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Q.2b_03 Frequency of usage - Channel 4 services
Base: All who have used Channel 4 services in the last 12 months

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
@) b ()] (©) (U] (h) (0} Q () (0] (m) (n) ©) () ©) (0]
905 905 - 799 764 730 369 191 285 599 174 364 256 276 640 147 52 734 43 13
847 847 744 702 678 388 208 302 534 183 374 234 230 602 133 ar 688 36 16"
206 206 192 191 206 78 43 53 147 2 70 73 62 137 14 155 6 6
24%ikly 24% 26%g 27%9 30%abgh 20% 21% 18% 27%ik 14% 19% 31%al 27%!| 23% 26% 29% 23% 16% 37%
309 309 280 281 309 143 78 110 196 59 128 87 91 227 51 12 260 14 1
36% 36% 38% 40% 46%abde 37% 38% 36% 37% 2% 34% 37% 40% 38% 38% 27% 38% 40% 5%
9
162 162 150 139 162 85 46 66 103 37 7 39 43 119 21 8 135 8 3
19% 19% 20% 20% 24%ab 2% 2% 22% 19% 20% 21% 17% 19% 20% 15% 17% 20% 21% 19%
107 107 85 65 - 48 28 42 63 38 61 25 21 75 20 5 8 7 5
13%f 13%f 1% 9%f - 12%f 13%f 14% 12% 21%aj 16%n 11% % 12% 15% 119% 12% 21% 31%
63 63 37 27 - 34 13 31 25 2 38 10 1 44 8 7 53 1 1
7%ef 7%ef 5%f 4%t - 9%def 6%t 10%j 5% 13%aj 10%mn % 5% 7% 6% 16%aop| 8% 2% 8%
678 678 622 610 678 306 167 230 446 122 275 199 197 483 106 34 550 28 9
BD%kIvlv 80% 84% 87%abg 100%abde 79% 80% 76%k 84%ik 67% 74% 85%I 86%al 80% 79% 73% 80% 7% 61%
h gh

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alrislt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 5

Q.2b_03 Frequency of usage - Channel 4 services

Base: All who have used Channel 4 services in the last 12 months

Q.8A VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (u) V) W) X) )
Unweighted Base 905 616 109 87 471 405
Weighted Base 847 553 121% 95" 442 375
Every day 206 144 22 10 14 83
24%iki 26%w 18% 10% 26% 22%
Several days each week 309 211 44 26 169 132
36% 38% 36% 28% 38% 35%
About once a week 162 99 30 20 83 75
19% 18% 25% 21% 19% 20%
Afew times each month 107 64 16 21 54 49
13%f 12% 13% 22%au 12% 13%
Less often 63 35 9 18 22 36
7%ef) 6% 7% 18%auv 5% 10%x
SUMMARY CODE
AT LEAST ONCE A WEEK 678 454 9% 56 366 289
80%kiw] 82%w. 80%w 59% 83% 7%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alrislt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)
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Table 6

Q.2b_04 Frequency of usage - Channel 5 services

Base: All who have used Channel 5 services in the last 12 months

PSB Study (QS1069 - 200711)

GENDER AGE AGE SOCIAL GRADE
Total Male Female 16-24 25-34 35-54 55+ 16-19 20-24 25-34 35-44 45-54 55-64 65-74 75+ AB C1 C2 DE
(a) (b) © ()] ©) ) Q) (W] [0] (1) K) (0] (m) () (©) (2] @ (0] ()
Unweighted Base 746 357 389 44 69 190 443 13 31 69 72 118 137 175 131 181 239 131 195
Weighted Base 681 324 357 40* 81* 207 353 14+ 27 81° 89* 118° 155 108 90 168 223 120 171
Every day 154 67 87 3 12 45 95 - 3 12 29 16 39 29 26 21 a7 31 55
23%d 21% 24% % 15% 22%d 27%de - 10% 15% 33%jl 13% 25%I 27%jl 29%jl 12% 21%p 26%p 32%ap:
Several days each week 202 92 110 12 17 68 105 4 7 17 24 44 39 31 35 48 61 35 58
30% 28% 31% 30% 20% 33% 30% 33% 28% 20% 27% 37%j 25% 29% 39%jm 29% 27% 30% 34%
About once a week 142 69 73 9 13 46 73 3 7 13 1 34 31 26 16 45 40 28 29
21% 21% 20% 23% 16% 22% 21% 20% 24% 16% 13% 29%k 20% 24%k 18% 27%s 18% 23% 17%
A few times each month 113 59 54 10 2 28 50 4 7 2 16 12 29 13 8 27 55 16 15
17%s 18% 15% 26% 30%afg 14% 14% 28% 25% 30%alno 19% 10% 19% 12% 9% 16%s 25%ars 13% %
Less often 71 38 33 6 15 20 30 3 3 15 8 12 16 8 5 27 20 10 15
10% 12% 9% 15% 19%ag 10% 8% 19% 13% 19%ano 9% 10% 11% 8% 5% 16%as 9% 8% 9%
SUMMARY CODE
AT LEAST ONCE A WEEK 498 228 270 24 42 159 273 7 17 42 64 % 109 87 77 14 148 % 142
73%ej| 70% 76% 59% 51% 77%de 78%de 53% 62% 51% 73%] 80%j 71%j 81% 85%ajk 68% 66% 79%q 83%apti
m

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

* small base; ** very small base (under 30) ineligible for sig testing

Proportions/Means: Columns Tested (5% risk level) - alb/c - aldlelflg - aln/ijiKIminlo - alplairls

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 6

Q.2b_04 Frequency of usage - Channel 5 services

Base: All who have used Channel 5 services in the last 12 months

PSB Study (QS1069 - 200711)

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week
Afew times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2021
Proportions/Mean:

7/03/2020 (Week 11

SOCIAL GRADE

WORKING STATUS

CHILDREN IN HOUSEHOLD
T 00 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
B ©) © 4 0 h 0} 0 ® 0}
746 420 326 231 331 17 100 139 88 80 607
681 390 291 256 74" 231 17 103" 153 o7 88" 528
154 68 86 43 14 62 1 34 30 19 20 124
23% 17% 30%ab 17% 19% 27%d 5% 33%ad 20% 19% 22% 23%
202 109 93 67 26 74 4 30 43 32 23 159
30% 28% 32% 26% 36% 32% 24% 29% 28% 33% 26% 30%
142 85 56 63 13 50 6 10 31 16 18 1
21%h 22% 19% 25%h 17% 22%h 33% 10% 20% 17% 21% 21%
113 82 30 47 15 28 6 16 28 16 16 85
17%c 21%c¢ 10% 19% 20% 12% 35% 16% 18% 16% 18% 16%
7 46 24 36 6 16 1 12 21 14 12 49
10% 12% 8% 14%f 8% 7% 4% 12% 14% 15% 13% 9%
498 262 236 173 53 187 10 75 104 67 61 394
73% 67% 81%ab. 68% 71% 81%ad 62% 72% 68% 69% 69% 75%

* small base; ** very small base (under 30) ineligible for sig testing

olumns Tested (5% risk level) - a/b/c - a/d/e/fig/h - aliljlk/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 6

Q.2b_04 Frequency of usage - Channel 5 services
Base: All who have used Channel 5 services in the last 12 months

PSB Study (QS1069 - 200711)

TNTERNET ACCESS TV PLATFORM
Any Internet No Tnternet
Total access access Satelite Freeview IPTV Pay TV FTA
(a) () ©) (d) 0 Q) (W]
Unweighted Base 746 650 96 292 367 47 394 390
Weighted Base 681 608 73" 286 305 43 382 329
Every day 154 125 29 61 74 10 88 78
23% 21% 40%ab 21% 24% 24% 23% 24%
Several days each week 202 180 22 87 89 15 13 99
30% 30% 30% 30% 29% 34% 30% 30%
About once a week 142 129 13 61 59 10 82 64
21% 21% 18% 21% 19% 24% 21% 20%
A few times each month 13 106 6 42 56 5 56 59
17% 18%c 8% 15% 19% 13% 15% 18%
Less often 7 68 3 35 26 2 43 29
10% 11%c 4% 12% 9% 5% 11% 9%
SUMMARY CODE
AT LEAST ONCE A WEEK 498 433 64 209 223 35 283 241
73% 71% 88%ab 73% 73% 82% T74% 73%

Fieldwork : 11/03/2021
Proportions/Mean:
* small base

7/03/2020 (Week 11
olumns Tested (5% risk level) - a/b/c - a/d/elf/g/h

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 6

Page 43
PSB Study (QS1069 - 200711)

Q.2b_04 Frequency of usage - Channel 5 services

Base: All who have used Channel 5 services in the last 12 months

ETHANIC ORIGINZ
Vorkshire An Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2, (b) ©) d e (U] () (0] (1] k) (0] (m) n ©) () ()] (0
Unweighted Base 746 29 92 56 31 39 79 54 97 70 29 104 66 708 34 3 - 1
Weighted Base 681 24" 79" 50" 34 35" 85" 64" 113" 76" 30 65" 26" 636 a1 3 - 1"
Every day 154 9 1 17 8 3 4 17 24 31 9 8 3 149 5 2 - -
23%Imy 38% 14% 35%cfgim 24% 9% 16% 26% 21% 41%acf 29% 12% 11% 23% 13% 51% - -
gilm
Several days each week 202 8 22 12 13 1" 27 18 35 15 6 19 16 186 14 - - 1
30% 34% 28% 25% 39% 31% 32% 28% 31% 19% 20% 29% 60%acdf| 29% 34% - 100%
ghijl
About once a week 142 3 1" 10 6 4 22 15 26 12 9 17 5 135 6 1 - -
21% 13% 15% 19% 19% 10% 26% 23% 23% 16% 31% 27% 20% 21% 15% 27% - -
A few times each month 113 2 19 8 5 1 16 7 16 14 4 9 2 108 5 1 - -
17%m| 9% 25%m 16% 16% 30%ahil 19% 11% 14% 19% 13% 13% 6% 17% 12% 22% - -
m
Less often 7 1 15 3 1 6 7 7 12 4 2 12 1 58 10 - - -
10%m| 6% 19%adjm 5% 2% 19%jm 8% 12% 10% 5% 8% 19%adjm 2% 9% 25%an - -
SUMMARY CODE
AT LEAST ONCE A WEEK 498 20 45 39 27 18 62 50 85 58 24 44 24 470 26 3 - 1
73%cf 85% 57% 78%cf 82% 51% 73%cf 78%cf 76%cf 76%cf 80% 68% 91%acfg 74% 63% 78% - 100%
il

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/cidle/tig/n/ijIkiim - aln/olplalr
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R




Table 6

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week

A few times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Proportions/Means: C

Q.2b_04 Frequency of usage - Channel 5 services
Base: All who have used Channel 5 services in the last 12 months

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q.4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(@) (b) ()] (e) (U] () (0] 0 (3] (0] (m) (n) ©) () () ) ®
746 746 - 675 657 604 282 140 210 501 128 280 219 239 519 128 50 607 36 7
681 681 612 594 544 293 148 223 435 132 281 197 195 476 115 45¢ 557 28 L
154 154 138 143 140 45 25 28 102 15 46 49 58 9% 24 12 106 3 6
23%gikl 23%g 23%g 24%g 26%gh 15% 17% 13% 23%ik 1% 16% 25%I 30%al 20% 21% 2% 19% 11% 2%
v
202 202 188 185 184 76 43 57 136 30 77 61 62 147 35 10 171 9 -
30% 30% 31% 31% 34%g 26% 29% 26% 31% 22% 27% 31% 32% 31% 31% 23% 31% 31% -
142 142 133 136 126 72 35 56 % 30 62 40 39 104 27 7 122 7 .
21% 21% 22% 23% 23% 25% 24% 25% 21% 22% 22% 20% 20% 22% 23% 15% 22% 25% 4%
13 13 95 84 64 62 27 50 66 39 62 26 22 79 17 8 99 3 2
17%F 7% 16% 14% 12% 21%ef 18% 23%] 15% 30%aj 22%mn 13% 11% 17% 15% 17% 18% 10% 24%
71 71 57 46 31 37 18 31 41 19 35 19 14 50 1" 8 59 6 -
10%f 10%f 9%f 8% 6% 13%ef 12%f 14% 9% 14% 12% 10% % 11% 10% 17% 11% 23% -
498 498 460 464 449 193 104 141 328 74 185 151 160 346 86 29 399 19 6
7a%g.|i\ 73%g 75%g 78%abg 83%abdg 66% 70% 63% 75%ik 56% 66% 77%! 82%al 73% 75% 66% 2% 67% 76%
w h

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

olumns Tested (5% risk level) - alb/cidlelfigih - ali/j/k - allimin - alolplq - alr/slt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 6

Q.2b_04 Frequency of usage - Channel 5 services
Base: All who have used Channel 5 services in the last 12 months

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week

A few times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/fig/h - alij/k - all/m/n - alolplq - alris/t - alulviw - alxly

QBAVFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (0] (V] w) X W)
746 523 88 53 380 346
681 460 95" 58" 347 314
154 108 9 7 67 82
23%gik| 23%v 9% 12% 19% 26%Xx
v
202 143 27 1" 109 86
30% 31% 29% 20% 31% 28%
142 94 25 12 79 59
21% 20% 26% 21% 23% 19%
113 68 21 18 60 49
17%f 15% 22% 32%au 17% 16%
7 48 13 9 32 37
10%f 10% 13% 16% 9% 12%
498 344 61 30 255 228
73%gik| 75%w 64% 52% 73% 73%
w

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)
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Table 7

Q.2b_05 Frequency of usage - Freeview/Youview
Base: All who have used Freeview/Youview in the last 12 months

PSB Study (QS1069 - 200711)

GENDER ACE SOCIAL GRADE
Total Male Female 16-24 25-34 35-54 55+ 16-19 20-24 25-34 3544 45-5% 55-64 65-74 75+ AB CT C2 DE
(a) (b) © ()] ©) ) Q) (W] [0] ) K) (0] (m) () (©) (2] @ (0] ()
Unweighted Base 592 293 299 49 52 143 348 1 38 52 58 85 105 131 112 146 174 101 171
Weighted Base 531 261 270 45 61" 150 275 11+ 34* 61 69" 80* 120* 79 76* 130 161 91* 149
Every day 312 153 159 19 35 91 168 3 16 35 46 45 67 51 50 72 92 55 93
59%d 59% 59% 2% 57% 60%d 61%d 25% 47% 57% 66% 56% 56% 64% 66% 56% 57% 60% 62%
Several days each week 121 61 59 12 13 33 63 4 8 13 14 19 31 17 15 27 31 22 “
23% 24% 22% 27% 21% 22% 23% 40% 22% 21% 20% 23% 26% 21% 20% 21% 19% 25% 27%
About once a week 35 22 13 4 6 8 17 1 3 6 1 7 7 5 4 1 12 4 7
% 8% 5% 9% 10% 5% 6% 1% 8% 10%k 1% 9% 6% % 5% 9% 8% 5% 5%
A few times each month 19 9 10 5 3 5 7 3 2 3 3 2 3 2 7 8 2 3
4% 3% 4% 10%ag 4% 3% 3% 24% 6% 4% 4% 3% 3% 2% 3% 6% 5% 2% 2%
Less often 44 16 29 6 4 13 21 - 6 4 6 7 12 4 5 12 18 8 7
8% 6% 1% 13% % 9% 8% - 17%n % 9% 9% 10% 5% % 9% 1%s 9% %
SUMMARY CODE
AT LEAST ONCE A WEEK 468 236 231 35 54 132 247 8 26 54 61 7 105 74 68 11 135 82 140
88%d 91% 86% 7% 88% 88% 90%d 76% 78% 88% 87% 88% 88% 93%i 91% 85% 84% 90% 94%apg

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alblc - aldlelflg - alh/ilj/Kiim/nlo - alplairls
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR

Page 46




Table 7

Q.2b_05 Frequency of usage - Freeview/Youview
Base: All who have used Freeview/Youview in the last 12 months

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 00 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
@ (b) ©) d (0] b (0] ()] (3] (0]
Unweighted Base 592 320 272 178 261 17 76 102 76 46 490
Weighted Base 531 291 240 197 65" 179 16" 74" 11 82" 520 420
Every day 312 164 147 102 37 14 8 51 61 48 24 251
59% 57% 61% 52% 56% 64%d 49% 69%d 54% 59% 7% 60%
Several days each week 121 58 63 53 18 35 2 12 22 16 1 99
23% 20% 26% 27% 28% 20% 15% 17% 20% 19% 22% 24%
About once a week 35 24 11 14 4 13 2 3 9 5 6 26
7% 8% 5% 7% 6% 7% 11% 4% 8% 6% 11% 6%
Afew times each month 19 15 4 9 - 4 2 5 5 4 1 14
% 5%¢ 2% 5% - 2% 10% 6% % 5% 2% 3%
Less often 44 30 14 20 7 12 2 3 15 9 9 29
8% 10% 6% 10% 10% % 14% 4% 14%| 1% 18%al %
SUMMARY CODE
AT LEAST ONCE A WEEK 468 246 222 168 59 162 12 66 91 69 41 376
88% 85% 92%b 85% 90% 91% 76% 90% 82% 85% 80% 90%i

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Proportions/Mean:

Fieldwork : 11/03/2020 - 17/03/2020 (Week11)
olumns Tested (5% risk level) - alb/c - aldlelfigin - alij/k/i
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 7

Page 48
PSB Study (QS1069 - 200711)
Q.2b_05 Frequency of usage - Freeview/Youview
Base: All who have used Freeview/Youview in the last 12 months
INTERNET ACCESS TV PLATFORM
Any Tntermet NG Internet
Total access access Satellite Freeview IPTV Pay TV FTA
@ (C)] ) (g (U] (C] (]
Unweighted Base 592 505 87 138 403 49 211 418
Weighted Base 531 459 72" 129 349 450 196 364
Every day 312 264 47 56 232 25 88 240
59%d; 58% 66% 43% 67%adg 57% 45% 66%adg
Several days each week 121 105 16 34 72 9 50 76
23% 23% 22% 26% 21% 20% 25% 21%
About once a week 35 33 2 13 18 2 17 20
7% 7% 3% 10%e 5% 5% 8% 5%
Afew times each month 19 17 2 5 1 5 9 1"
% % 2% 2% 3% 11%aeh % 3%
Less often 44 40 4 21 16 3 33 17
8%eh 9% 6% 17%aeh 5% 8% 17%aeh 5%
SUMMARY CODE
AT LEAST ONCE A WEEK 468 402 66 103 322 36 154 336
88%d 87% 92% 80% 92%dfg 82% 79% 92%adig

Fieldwork : 11/03/2021
Proportions/Mean:
* small base

7/03/2020 (Week 11
olumns Tested (5% risk level) - a/b/c - a/d/elf/g/h

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R




Table 7

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week

A few times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Q.2b_05 Frequency of usage - Freeview/Youview
Base: All who have used Freeview/Youview in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Me:

PSB Study (QS1069 - 200711)

ETHANIC ORIGINZ
Vorkshire Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2 () © d e (U] h (0] (1] k) (0] (m) n) ©) ()] (0
592 21 97 41 39 38 47 24 al 55 22 80 57 569 19 3 - 1
531 17 82" 41" 42" 35" 47 28™ 85" 61" 19 52 22 506 2" 3 - 1"
312 1 53 27 20 22 23 13 46 41 15 28 12 305 5 - - -
59% 65% 65% 67% 48% 61% 50% 46% 54% 67% 80% 54% 54% 60% 25% - - -
121 3 13 9 13 6 17 8 22 9 2 1" 7 107 1" 1 - 1
23% 19% 16% 23% 30% 18% 36%acj 28% 26% 15% 9% 21% 32%cj 21% 53% 41% - 100%
. 5 4 3 2 5 9 3 - 3 1 31 4 1 - -
7% 3% 6% - 10% 10% 4% 18% 10% 4% - 6% 3% 6% 17% 26% - -
19 1 2 2 - 3 1 1 2 3 1 1 1 18 1 1 - -
4% 5% 3% 5% - 9% 3% 5% 3% 5% 4% 2% 3% 4% 4% 33% - -
44 1 8 2 5 1 3 1 6 5 1 9 2 44 - - -
8% 8% 10% 4% 12% 2% 7% 4% 7% 8% 7% 18%adf 9% 9% - - - -
468 14 7 37 37 31 42 25 77 53 17 42 20 444 21 2 - 1
88% 87% 87% 90% 88% 89% 90% 91% 90% 87% 90% 81% 88% 88% 96% 67% - 100%

ns: Columns Tested (5% risk level) - alblc/d/elfigIn/ijIKilim - alnjolplgir
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 7

Page 50
PSB Study (QS1069 - 200711)
Q.2b_05 Frequency of usage - Freeview/Youview
Base: All who have used Freeview/Youview in the last 12 months
Q.3A TOP 3 SERVICES Q.4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(@) b ()] (e) (U] ()] () (0] 0 (3] (0] (m) (n) ©) @ () ) ®
Unweighted Base 592 516 458 423 372 206 118 162 350 125 222 182 181 417 108 38 477 28 7
Weighted Base 531 459 72" 404 367 324 214 126 167 295 123 215 161 148 380 89" 32 425 25t L
Every day 12 273 39 247 225 202 116 78 91 178 64 121 99 86 216 55 24 241 19 6
59%w 59% 54% 61% 61% 62% 54% 61% 55% 60% 52% 56% 61% 58% 57% 61% 74% 57% 74% 73%
Several days each week 121 99 22 91 81 70 49 20 31 67 28 38 44 38 90 20 4 101 2 .
23% 1% 31%h 22% 22% 21% 23% 16% 19% 23% 23% 18% 28%! 26% 24% 23% 14% 24% 8% 4%
About once a week 35 32 3 28 24 22 15 9 14 22 9 15 9 1 26 7 - 29 2
7% 7% 4% 7% 7% 7% 7% 7% 8% 8% 7% 7% 6% 7% 7% 8% - 7% 8%
Afew times each month 19 19 - 1 1 6 13 7 1 9 9 1 1 5 16 1 - 16 1 2
% % 3% 3% 2% 6%cf 6%f % 3% % 5%m 1% 2% % 1% % 3% 23%
Less often 44 36 8 28 26 2 21 12 20 20 13 29 8 7 31 6 4 39 2 -
8% 8% 12% 7% 7% 7% 10% 10% 12% 7% 11% 14%amn 5% 5% 8% 7% 13% 9% 7% -
SUMMARY CODE
AT LEAST ONCE A WEEK 468 404 64 366 330 294 180 107 136 267 101 174 152 135 333 82 28 an 23 6
88%ilw 88% 88% 90%g 90% 91%g 84% 84% 81% 90%ik 82% 81% 94%al 91%! 88% 92% 87% 87% 90% 7%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alb/c/dlelfigih - ali/j/k - allimin - alolplq - alr/slt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 7

Q.2b_05 Frequency of usage - Freeview/Youview

Base: All who have used Freeview/Youview in the last 12 months

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Q.8A VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (u) V) W) X) )
Unweighted Base 592 401 65 59 302 274
Weighted Base 531 348 67" 61" 270 245
Every day 312 205 44 27 157 143
59%w 59%w 66%w 24% 58% 59%
Several days each week 121 79 1 15 64 53
23% 23% 17% 25% 24% 22%
About once a week 35 27 3 4 21 14
7% 8% 4% % 8% 6%
Afew times each month 19 10 5 3 7 12
4% 3% % 5% 3% 5%
Less often 44 27 4 1 20 23
8% 8% 6% 19%auv 7% 9%
SUMMARY CODE
AT LEAST ONCE A WEEK 468 311 58 47 242 210
88%ilw 89%w 87% 76% 90% 86%

Proportions/Means: Columns Tested (5% risk level) - alb/c/dlelfigih - ali/j/k - allimin - alolplq - alr/slt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)
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Table 8

Page 52
PSB Study (QS1069 - 200711)
Q.2b_06 Frequency of usage - Netflix
Base: All who have used Netflix in the last 12 months
GENDER AGE AGE SOCIAL GRADE
Total Male Female 16-24 | 25 -34 35-54 | 55+ 16-19 20-24 25-34 35-44 45-54 55-64 65-74 75+ AB C1 C2 DE
@) (b) © ()] (O] ) (%) (W] [0] 0 K) (0] (m) n) ©) (®) @ (] 5)
Unweighted Base 872 409 463 193 198 281 200 58 135 198 140 141 109 70 21 197 304 169 202
Weighted Base 944 453 492 193 239 329 182 57* 136 239 174 155 124 45* 14 226 352 181 186
Every day 433 200 233 107 150 136 40 27 86 50 31 7 1 88 168 89 88
46%glmn 44% a7% 55%afg 63%afg 41%g 22% 47%mn 59%almn 63%ahkim 49%Imn 32%n 25% 16% 11% 39% 48% 49% 48%
n
Several days each week 268 133 134 53 63 93 60 20 32 63 45 48 41 13 5 67 101 54 46
28% 29% 27% 27% 26% 28% 33% 36% 24% 26% 26% 31% 33% 20% 39% 30% 20% 30% 25%
About once a week 141 72 69 18 16 58 49 4 14 16 26 32 36 10 4 40 50 22 30
15%ej 16% 14% 9% % 18%de 27%adef 8% 10% 7% 15%) 21%hij 29%ahijk 21%hij 27% 18% 14% 12% 16%
Afew times each month 70 34 36 13 9 25 22 4 9 9 13 12 12 9 1 21 27 6 16
7% % 7% 7% 2% 8% 12%ae % % % 8% 8% 10%) 21%ahilk 10% 9%r 8% 3% 9%r
Im
Less often 33 13 20 2 1 18 1 1 1 1 4 14 4 6 2 9 7 10 6
3%ej 3% 2% 1% 1% 5%de 6%de 2% . 1% 2% 9%aik 3% 13%ahijk 12% 2% 2% 5% 3%
m
SUMMARY CODE
AT LEAST ONCE A WEEK 842 406 436 178 229 286 148 52 126 229 157 129 108 30 10 195 318 165 164
89%gn| 90% 89% 92%g 96%afg 87% 81% 91%n 93%In 96%akimn 90%n 83%n 87%n 66% 7% 87% 90% 91% 88%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alb/c - aldle/f/g alh/ijIKNminTo - alplairs
* small base; ** very small base (under 30) ineligible for sig testin

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 8

Q.2b_06 Frequency of usage - Netflix
Base: All who have used Netflix in the last 12 months

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 00 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
@ (b) ©) (0] b (0] ()] (3] (0]
Unweighted Base 872 501 371 408 128 108 o7 131 312 213 164 560
Weighted Base 944 578 367 482 148 79" 101" 134 351 242 179 593
Every day 433 256 177 229 66 14 53 72 187 134 9 246
46%f 4% 48% 47%f 24%f 18% 52%f 54%f 53%al 55%al 50% 1%
Several days each week 268 168 100 142 38 26 29 33 73 55 32 194
28%ik 29% 27% 29% 25% 34% 28% 25% 21% 23% 18% 33%ijk
About once a week 141 EY 52 70 30 17 10 15 58 33 37 84
15% 16% 14% 14% 21%g 21%g 10% 11% 16% 14% 20% 14%
Afew times each month 70 48 22 32 1" 13 8 7 23 16 13 47
% 8% 6% 7% % 16%adeh 8% 5% % 7% % 8%
Less often 33 17 16 1 4 9 2 7 10 5 7 22
3% 3% 4% 2% 3% 12%adeg 2% 5% 3% 2% 2% 4%
SUMMARY CODE
AT LEAST ONCE A WEEK 842 513 329 440 134 57 91 120 318 222 159 524
89%f 89% 90% 91%f 90%t 72% 90%f 90%f 91% 92% 88% 88%

Fieldwork : 11/03/2021
Proportions/Mean:
* small base

7/03/2020 (Week 11
olumns Tested (5% risk level) - a/b/c - a/d/e/fig/h - aliljlk/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 8

Q.2b_06 Frequency of usage - Netflix
Base: All who have used Netflix in the last 12 months

PSB Study (QS1069 - 200711)

TNTERNET ACCESS TV PLATFORM
Any Internet No Tnternet
Total access access Satelite Freeview IPTV Pay TV FTA
(a) () ©) (d) (U] ()
Unweighted Base 872 867 5 360 243 55 527 261
Weighted Base 944 939 5 384 248 55 573 267
Every day 433 432 1 165 95 27 253 104
46% 46% 14% 43% 39% 49% 44% 39%
Several days each week 268 266 2 120 81 15 169 86
28% 28% 31% 31% 33% 27% 29% 32%
About once a week 141 139 3 55 42 5 82 46
15% 15% 55% 14% 17% 9% 14% 17%
A few times each month 70 70 - 27 21 6 46 22
% % - 7% 8% 12% 8% 8%
Less often 33 33 - 17 8 2 24 9
3% 3% - 4% 3% 4% 4% 3%
SUMMARY CODE
AT LEAST ONCE A WEEK 842 837 5 340 219 46 504 236
89% 89% 100% 88% 88% 84% 88% 89%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Proportions/Means: Columns Tested (5% risk level) - alb/c - a/dlelfigih
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 8

Q.2b_06 Frequency of usage - Netflix

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week

A few times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Me:

Base: All who have used Netflix in the last 12 months

PSB Study (QS1069 - 200711)

ETHANIC ORIGINZ
Vorkshire Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2 () © d e (U] h (0] (1] k) (0] (m) n ©) ()] (0
872 43 74 59 51 43 98 89 140 74 24 127 50 761 99 5 3 1
944 43+ 72" 64" 65" 52 127" 116" 165 88" 35 98 21" 807 123* 6" 3 1"
433 25 26 35 30 19 53 63 76 46 16 37 8 362 62 2 2 -
46% 57%I| 3% 55%cl 46% 37% 42% 54%cl 46% 52% 44% 38% 3% 45% 51% 38% 58% -
268 10 23 15 20 19 42 19 48 20 8 35 9 234 32 2 - 1
28%h 23% 33%h 24% 31% 36%h 33%h 16% 29%h 23% 21% 36%h 42%hj 29% 26% 33% - 100%
141 5 10 7 3 8 23 21 24 13 8 15 3 118 20 2 1 -
15% 12% 14% 11% 5% 16% 18%e 18%e 14% 15% 24% 15% 13% 15% 17% 29% 42% -
70 3 9 4 8 3 5 10 12 5 4 4 1 63 6 - - -
% 8% 13%g! % 13%g 6% 4% 9% % 6% 11% 4% 4% 8% 5% - - -
33 - 3 2 3 3 3 3 5 3 - 7 1 30 2 - - -
3% - 4% 3% 5% 5% 3% 2% 3% 4% - 7% 4% 4% 2% - - -
842 40 60 58 53 46 118 103 148 79 32 86 19 714 114 6 3 1
89% 92% 83% 91% 83% 89% 93%ce 89% 90% 90% 89% 89% 92% 88% 93% 100% 100% 100%

s: Columns Tested (5% risk level) - alb/cidlelfig/nTijikiim - alnlolplalr
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 8

Q.2b_06 Frequency of usage - Netflix

Base: All who have used Netflix in the last 12 months

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
@) (b) ©) ()] (©) (U] (h) (0} Q () (0] (m) (n) ©) () ©) (0]
Unweighted Base 872 583 289 484 406 329 767 291 686 317 353 558 148 86 648 88 34 696 56 13
Weighted Base 944 620 324 518 423 339 842 332 755 332 382 618 156 83 704 %" 36 752 55¢ 15t
Every day 33 258 175 208 171 140 433 185 400 104 182 6 4 14 32 22 15 331 25 7
46%jmnp 42% 54%abde 40% 40% 21% 51%abde 56%abd 53%aj 31% 47% 53%amn 27% 17% 47%p 23% 42%p 44% 46% 45%
ux f f f
Several days each week 268 175 93 149 123 % 268 105 224 9% 12 172 56 19 199 37 8 219 17 3
28%w 28% 29% 29% 29% 28% 32% 31% 30% 29% 29% 28% 36% 23% 28% 39%a 24% 29% 30% 21%
About once a week 141 110 31 99 85 69 141 33 85 78 52 7 37 2 105 19 5 121 7 1
15%chiw 18%ch 10% 19%ch 20%ach 20%ach 17%ch 10% 11% 24%aik 14% 11% 24%al 32%al 15% 19% 14% 16% 13% %
A few times each month 70 49 21 39 27 18 8 36 32 28 39 14 14 50 12 4 59 3 2
7%ghiw 8%gh 6%gh 8%gh 6%gh 5%g - 2%g 5% 10%i 7% 6% 9% 17%al 7% 13% 10% 8% 5% 16%
Less often 33 29 4 23 18 15 - 1 1 2 9 1 7 9 18 6 4 23 3 1
3%ghiw 5%cgh 1%g 4%cgh 4%cgh 4%cgh * 1% 7%aik 2% 2% 5% 11%al 3% 6% 10%0 3% 6% 10%
SUMMARY CODE
AT LEAST ONCE A WEEK 842 542 299 456 379 306 842 323 709 278 345 568 134 60 636 78 28 671 49 1
BQ%JnTu 87% 92%b 88% 89% 90% 100%abed 97"/.73bm11 94%aj 84% 90%j 92%n 86%n 72% 90%p 81% 80% 89% 89% 74%
efh ef

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alrislt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 8

Q.2b_06 Frequency of usage - Netflix

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week

A few times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Base: All who have used Netflix in the last 12 months

Q.8A VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (u) V) W) X) )
872 378 191 292 398 432
944 388 214 332 432 462
433 11 104 215 162 243
46%imn 29% 49%u 65%auv 38% 53%ax
ux
268 123 67 73 138 14
28%w 32%w 32%w 22% 32%y 25%
141 82 28 30 73 63
15%chiw 21%avw 13% 9% 17% 14%
70 48 12 10 41 28
7%ghiw 12%avw 5% 3% 9% 6%
33 25 3 3 18 14
3%ghiw 6%avw 1% 1% 2% 3%
842 316 199 318 373 420
89%jnpu 81% 93%u 96%au 86% 91%

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alrislt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)

ICANTAR
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Table 9

Q.2b_07 Frequency of usage - Amazon Prime Video
Base: All who have used Amazon Prime Video in the last 12 months

PSB Study (QS1069 - 200711)

Page 58

GENDER AGE AGE SOCIAL GRADE
Total Male Female 16-24 | 25-34 35-54 55+ 16-19 20-24 25-34 35-44 45-54 55-64 65-74 75+ AB C1 C2 DE
(a) () ©) [C)] () ® ) () (0] ) &) (0] (m) n) () () ()] 0] ()
Unweighted Base 474 237 237 86 100 167 121 23 63 100 91 76 67 37 17 147 172 80 75
Weighted Base 529 269 259 87" 124* 205 113 23" 63 124* 119 85" 82" 21 11+ 170 202 86" 70"
Every day 126 65 61 22 39 51 13 3 19 39 30 21 10 1 2 31 49 29 17
24%gmn 24% 23% 25%g 32%g 25%g 12% 12% 30%mn 32%mn 26%n 25%n 12% 4% 22% 18% 24% 33%p 24%
Several days each week 159 80 78 28 37 56 38 10 18 37 28 28 27 9 3 49 68 22 20
30% 30% 30% 32% 30% 27% 34% 3% 28% 30% 23% 32% 33% 41% 24% 29% 33% 25% 29%
About once a week 107 60 47 17 23 40 28 6 11 23 28 12 21 4 3 34 4 22 10
20% 22% 18% 19% 18% 19% 25% 26% 17% 18% 24% 14% 26% 19% 25% 20% 20% 25% 15%
A few times each month 80 36 44 16 15 34 16 4 1 15 22 12 11 3 2 30 29 8 13
15% 13% 17% 18% 12% 16% 14% 19% 18% 12% 18% 14% 13% 15% 15% 18% 15% 9% 18%
Less often 57 28 29 5 10 24 18 5 10 1 13 12 4 1 26 16 6 10
1% 10% 1% 6% 8% 12% 16%d 8% 8% 9% 16% 15% 20%j 14% 15%q 8% % 14%
SUMMARY CODE
AT LEAST ONCE A WEEK 392 205 187 66 100 147 79 19 a7 100 87 60 58 13 8 115 157 72 48
74% 76% 72% 76% 80% 72% 70% 81% 74% 80% 73% 70% 71% 64% 71% 67% 78%p 84%ps 68%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alblc - aldlelflg - alh/ilj/Kiim/nlo - alplairls

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR




Table 9

Q.2b_07 Frequency of usage - Amazon Prime Video
Base: All who have used Amazon Prime Video in the last 12 months

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 00 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None

@ (b) ©) d (0] b (0] ()] (3] (0]
Unweighted Base 474 319 155 242 66 44 58 160 112 83 314
Weighted Base 529 373 156 292 76" 48" 48" 65" 193 135 99° 336
Every day 126 80 46 73 20 6 8 19 47 34 25 79

24% 22% 29% 25% 26% 13% 17% 30%f 24% 25% 25% 23%
Several days each week 159 17 42 82 23 18 16 20 60 36 37 99

30% 31% 27% 28% 30% 39% 33% 31% 31% 27% 37% 29%
About once a week 107 75 32 66 18 7 10 8 40 32 17 67

20% 20% 21% 22% 23% 14% 20% 12% 21% 23% 17% 20%
Afew times each month 80 59 21 46 5 7 12 10 31 25 1 49

15% 16% 13% 16% 6% 14% 26%e 15% 16% 19% 1% 14%
Less often 57 ¢ 16 25 11 10 2 8 15 9 9 42

11% 1% 10% 9% 15% 21%adg 5% 12% 8% 6% 9% 13%
SUMMARY CODE
AT LEAST ONCE A WEEK 392 272 120 220 60 31 33 47 147 102 79 245

74% 73% 7% 75% 79% 65% 69% 73% 76% 75% 80% 73%

Fieldwork : 11/03/2021
Proportions/Mean:
* small base

7/03/2020 (Week 11
olumns Tested (5% risk level) - a/b/c - a/d/e/fig/h - aliljlk/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 9

Q.2b_07 Frequency of usage - Amazon Prime Video
Base: All who have used Amazon Prime Video in the last 12 months

PSB Study (QS1069 - 200711)

TNTERNET ACCESS TV PLATFORM
Any Internet No Tnternet
Total access access Satelite Freeview IPTV Pay TV FTA
(a) () ©) (d) 0 Q) (W]
Unweighted Base 474 473 1 184 138 25 278 150
Weighted Base 529 528 1™ 205 143 22" 315 158
Every day 126 126 - 47 32 4 72 34
24% 24% - 23% 22% 20% 23% 22%
Several days each week 159 158 1 68 42 8 103 44
30% 30% 100% 33% 29% 34% 33% 28%
About once a week 107 107 - 41 33 5 61 40
20% 20% - 20% 23% 21% 19% 25%
A few times each month 80 80 - 26 21 5 43 21
15% 15% - 13% 15% 23% 14% 13%
Less often 57 57 - 23 15 1 36 20
11% 11% - 11% 11% 3% 12% 13%
SUMMARY CODE
AT LEAST ONCE A WEEK 392 391 1 156 106 17 236 118
74% 74% 100% 76% 75% 74% 75% 74%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Proportions/Means: Columns Tested (5% risk level) - alb/c - a/dlelfigih
** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 9

Q.2b_07 Frequency of usage - Amazon Prime Video
Base: All who have used Amazon Prime Video in the last 12 months

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week

A few times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfig/n/i/jIkilim - aln/olplair
*small base; ** very small base (under 30) ineligible for sig testing

PSB Study (QS1069 - 200711)

Page 61

THNIC ORIGINZ
Vorkshire Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
a (b) ©) d © (U] (h) (0] (i)} ) (0} (m) (n) ©) @ 0
474 24 42 29 27 20 65 38 79 44 15 79 12 437 33 2 1 -
529 25" 40t 30" 33 24 83 56 98 52t 23+ 60" 6 481 43+ 2 I
126 9 8 7 4 3 18 19 23 22 4 10 1 12 14 - 1 -
2% 37% 19% 23% 11% 10% 22% 34%! 23% 42%acg 16% 16% 10% 23% 2% - 100% -
il
159 5 11 7 14 8 21 12 35 10 6 22 2 148 9 - - -
30% 21% 27% 23% 42% 32% 32% 22% 36% 19% 25% 37% 30% 31% 21% - - -
107 8 9 6 6 3 16 13 21 8 3 13 2 93 12 1 - -
20% 33% 21% 20% 19% 11% 20% 23% 21% 15% 14% 21% 30% 19% 28% 57% - -
80 2 9 7 4 2 15 8 1" 8 4 9 1 77 3 1 - -
15% 9% 23% 23% 11% 8% 18% 14% 11% 16% 18% 16% 18% 16% 6% 43% - -
57 - 3 3 5 9 6 4 9 4 6 6 1 50 6 - - -
11% - 9% 11% 16% 38% 8% 6% 9% 7% 27% 10% 11% 10% 13% - - -
392 23 27 20 24 13 61 44 78 40 13 45 4 354 35 1 1 -
74% 91% 68% 66% 73% 54% 74% 80% 80% 77% 55% 74% 71% 74% 81% 57% 100% -

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR




Table 9

Unweighted Base
Weighted Base

Every day

Several days each week

About once a week
Afew times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Q.2b_07 Frequency of usage - Amazon Prime Video
Base: All who have used Amazon Prime Video in the last 12 months

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q.4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC ITv Cc4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
@ b © © © 0 () Q) ) ® 0) (m) o) ©) ©) © [5) [
474 343 131 291 248 202 358 347 308 182 156 291 81 57 357 47 17 380 24 8
529 377 152 322 264 220 410 392 356 193 177 337 85* 56" 399 53* 18" 417 28" 9™
126 75 51 66 50 41 105 126 89 27 32 77 12 7 83 8 5 82 3 3
24%ju; 20% 33%abde 21% 19% 18% 26% 32%abde 25%j 14% 18% 23% 14% 12% 21% 15% 29% 20% 11% 32%
f f
159 113 46 100 85 76 133 159 109 59 55 113 28 13 131 18 6 135 14 2
30%w 30% 30% 31% 32% 35% 32% 41%abc 31% 31% 31% 33% 33% 23% 33% 33% 31% 32% 51% 21%
g
107 82 25 al 63 50 85 107 74 52 32 63 25 12 75 14 3 85 3 2
20% 22% 16% 22% 24% 23% 21% 27%ac 21% 27% 18% 19% 30%I 22% 19% 27% 17% 20% 10% 25%
80 60 20 47 39 30 60 56 28 38 57 8 12 67 5 2 68 5 1
15%h 16%h 13%h 15%h 15%h 13%h 15%h - 16% 14% 21% 17% 9% 22% 17% 10% 13% 16% 17% 15%
57 46 1 38 27 23 27 28 27 20 28 13 12 43 7 2 47 3 1
11%gl 12%gh 7%h 12%gh 10%h 11%h 7%h 8% 14%i 11% 8% 15% 21%al 11% 14% 10% 11% 11% 7%
392 271 121 237 199 167 323 392 272 139 119 253 65 32 289 40 14 302 20 7
74%n 72% 80% 74% 75% 76% 79%b 100%abci} 76% 72% 67% 75%n 76%n 57% 72% 76% 8% 2% 72% 78%
efg

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alrislt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 9

Q.2b_07 Frequency of usage - Amazon Prime Video

Base: All who have used Amazon Prime Video in the last 12 months

Q.8A VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (u) V) W) X) )
Unweighted Base 474 212 109 150 228 228
Weighted Base 529 224 127" 173 254 253
Every day 126 33 23 69 42 72
24%jux 15% 18% 40%auv 17% 28%x
Several days each week 159 75 50 33 94 63
30%w 34%w 40%w 19% 37%y 25%
About once a week 107 50 24 32 51 51
20% 22% 18% 18% 20% 20%
Afew times each month 80 30 20 30 42 37
15%h 13% 16% 17% 17% 14%
Less often 57 36 10 10 25 30
11%gh 16%w 8% 6% 10% 12%
SUMMARY CODE
AT LEAST ONCE A WEEK 392 158 o7 134 187 186
74%n 71% 76% 7% 74% 74%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11

)
Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alrislt - alulviw - alxly

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)

Page 63

ICANTAR




Table 10

Q.2b_08 Frequency of usage - Disney +

Base: All who have used Disney + in the last 12 months

Unweighted Base
Weighted Base

Every day
Several days each week
About once a week
Afew times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

GENDER AGE SOCIAL GRADE
Total Male Female 16-24 25-34 5-54 55+ 16-19 20-24 25-34 35-44 45-54 55-64 65-74 75+ AB C1 C2 DE
(a) (b) ©) ()] ©) ) Q) (W] [0] (1) K) (0] (m) () (©) (2] @ (0] ()
33 16 17 7 9 13 4 1 6 9 7 6 1 2 1 8 15 3 7
30 1ot 200 7 res 18 P 1o ey 100 10m P o 1o 1o o pre P g
5 3 2 - 3 1 - - - 3 1 - - - - 1 3 1 -
12% 15% 10% - 34% ™% - - - 34% 13% - - - 15% 15% 28% -
8 5 3 1 1 5 - - 1 1 5 - - - - 2 4 - 2
21% 29% 14% 16% 13% 29% 11% - 20% 13% 52% - - 50% - 20% 22% - 26%
3 1 2 1 1 1 - - 1 1 - 1 - - - 1 1 - 1
8% % 9% 15% 13% 4% - - 19% 13% - 8% - - - 8% % - 12%
8 2 5 1 2 4 - - 1 2 2 2 - - - 1 4 - 3
20% 1% 28% 19% 21% 2% - - 24% 21% 22% 23% - - - 6% 22% - 33%
15 7 8 3 2 7 3 1 2 2 1 6 2 - 1 5 6 2 3
39% 38% 39% 49% 19% 38% 89% 100% 37% 19% 14% 69% 100% 50% 100% 51% 33% 72% 29%
16 10 6 2 6 7 - - 2 6 7 1 - - - 4 8 1 3
2% 51% 33% 32% 60% 40% 11% - 39% 60% 64% 8% - 50% - 43% 44% 28% 38%

Proportions/Means: Columns Tested (5% risk level) - alblc - aldlelflg - alh/ilj/Kiim/nlo - alplairls
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 10

Q.2b_08 Frequency of usage - Disney +
Base: All who have used Disney + in the last 12 months

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
] 0-9 years T0-15 years
Total ABC1 G2DE Full time Part ime Retired Education Not working Any old old None
@ (b) ©) d (0] ()] () (0] [0)] () (0]

Unweighted Base 33 23 10 20 3 2 4 4 14 11 5 19
Weighted Base 39+ 28" 1 25 3 " 4 6 197 14t 7 20"

Every day 5 4 1 3 - - - 2 5 5 1 -

12% 15% 6% 11% - - - 35% 26% 34% 18% -

Several days each week 8 6 2 3 1 . 1 2 7 4 4 1
21% 21% 20% 12% 49% 2% 28% 40% 36% 31% 50% 7%

About once a week 3 2 1 2 1 - - - 1 1 R 2
8% 7% 10% 8% 40% - - - 6% 8% 10%

A few times each month 8 5 3 6 - - 1 - 4 3 2 3
20% 17% 26% 25% - - 33% - 23% 18% 25% 16%

Less often 15 11 4 1 . 1 2 1 2 1 . 13
39% 30% 38% 43% 12% 68% 40% 25% 10% 9% 7% 66%

SUMMARY CODE

AT LEAST ONCE A WEEK 16 12 4 8 2 - 1 4 13 10 5 3

42% 44% 36% 32% 88% 32% 28% 75% 67% 73% 68% 17%

7/03/2020 (Week 11

Fieldwork : 11/03/2021
Proportions/Mean:

olumns Tested (5% risk level) - alb/c - aldlelfigin - alij/k/i
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 10

Q.2b_08 Frequency of usage - Disney +

Base: All who have used Disney + in the last 12 months

Unweighted Base
Weighted Base

Every day
Several days each week
About once a week

A few times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2021
Proportions/Mean:

PSB Study (QS1069 - 200711)

7/03/2020 (Week 11
olumns Tested (5% risk level) - alb/c - aldlelfigih
* small base; ** very small base (under 30) ineligible for sig testing

TNTERNET ACCESS TV PLATFORM
Any Tntermet NG Tternet
Total access access Satelite Freeview IPTV Pay TV FTA
(a) () ©) (d) 0 Q) (W]
33 33 5 17 8 1 23 9
3o 3o 2 o oo 30+ 1o
5 5 - 5 - - 3 1
12% 12% - 22% - - 12% 14%
8 8 - 2 3 2 7 3
21% 21% - 10% 38% 100% 22% 33%
3 3 - 2 1 - 2 1
8% 8% - 8% 16% 6% 14%
8 8 - 4 2 7 2
20% 20% - 19% 19% - 24% 16%
15 15 - 9 2 11 2
30% 30% - 0% 27% 3m% 23%
16 16 - 9 4 2 12 6
42% 42% - 41% 54% 100% 40% 60%

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 10

Q.2b_08 Frequency of usage - Disney +

Base: All who have used Disney + in the last 12 months

Unweighted Base
Weighted Base

Every day
Several days each week
About once a week

A few times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

PSB Study (QS1069 - 200711)

ETANIC ORIGINZ
Vorkshire An Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
a (b) © d © (U] (h) (0] (i)} ) (0} (m) () ©) @ 0

33 - 1 2 2 - 3 5 8 2 2 7 1 32 1 - - -
Jo I bt p s e 10 o o = I ot I

5 - - - - 1 3 - - 1 - 5 - - - -

12% - - - - 9% 31% - - 24% - 13% - - - -

8 - - - - - - 2 1 1 3 . - 8 - - - -

21% - - - - 27% 13% 4% 100% 7% - 22% - - - -

3 - - - 1 1 - - - 1 - 3 - - - -

8% - - - - - 36% 16% - - - 15% - 8% - - - -

8 - 1 1 - - 3 - - 1 1 8 - - - -

20% - 100% 9% - - 3% - - 2% 100% 20% - - - -

15 - - 3 1 - 2 3 2 2 - 1 - 14 1 - - -

39% - - 100% 51% 64% 48% 23% 53% - 32% - 37% 100% - - -

16 - - - - - 1 3 4 1 3 2 - 16 - - - -

42% - - - 36% 52% 44% 47% 100% 46% - 42% - - - -

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Me:

ans: Columns Tested (5% risk level) - a/b/c/d/e/fig/h/i/j/k/im - alnlolpiqlr

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 10 Page 68
PSB Study (QS1069 - 200711)

Q.2b_08 Frequency of usage - Disney +
Base: All who have used Disney + in the last 12 months

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Reguiar BBC
Regular Regular Regular Regular Amazon service
Total Any PSB BBC (% c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(a) ()] ©) 0 ((©)] () (0] (1) k) (0] (m) () ) (®) @ (0 () (0]

Unweighted Base 33 2 20 17 24 16 20 15 12 24 5 2 24 6 1 25 3 1
Weighted Base 39 34 4 3 23 19+ 27 19+ 23" 19 13t 20" 6" 2 20" 7 1 20 4 1

Every day 5 2 2 2 1 2 3 1 2 1 5 - - 4 1 - 2 3 -

12% 7% 54% % 5% 13% 12% 7% 13% 13% 5% 17% - 13% 16% - 7% 67% -

Several days each week 8 8 - 8 5 4 6 6 5 4 2 5 - 2 7 - - 5 - -

21% 24% - 24% 21% 23% 24% 20% 21% 22% 14% 17% - 100% 25% - - 18% - -

About once a week 3 3 - 3 3 3 2 2 1 2 3 2 1 - 2 1 - 2 - 1
8% 9% - 9% 13% 16% % 12% 6% 10% 23% 8% 11% - 8% 10% - 6% - 100%

A few times each month 8 7 1 5 4 4 4 5 4 3 3 4 3 - 5 3 - 8 - -

20% 21% 13% 17% 16% 19% 16% 25% 18% 18% 19% 15% 56% - 18% 37% - 26% - -

Less often 15 13 1 13 10 5 1" 5 10 7 5 12 2 - 10 3 1 12 1 -

30% 30% 33% 42% 5% 28% 41% 27% 42% 37% 30% 43% 33% - 36% 37% 100% a2% 33% -

SUMMARY CODE

AT LEAST ONCE A WEEK 16 14 2 13 9 10 11 9 9 9 5 12 1 2 13 2 - 9 3 1

42% 40% 54% 41% 39% 52% 43% 49% 40% 45% 42% 42% 1% 100% 46% 26% - 31% 67% 100%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/cldlelflg/h alifj/k - allm/n - alolplq - alrislt - alulviw - alxly

* small base; ** very small base (under 30) ineligible for sig testin

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R




Table 10
PSB Study (QS1069 - 200711)

Q.2b_08 Frequency of usage - Disney +
Base: All who have used Disney + in the last 12 months

QBAVFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (0] (V] w) X W)
Unweighted Base 33 15 7 9 15 18
Weighted Base 30 19+ 10t 7o 1om 1o
Every day 5 2 1 1 1 3
12% 9% 13% 9% % 18%
Several days each week 8 2 4 2 2 6
21% 11% 36% 34% 13% 20%
About once a week 3 3 - - 1 2
8% 16% - - 7% 9%
A few times each month 8 6 1 1 7 1
20% 29% 14% 8% 37% 3%
Less often 15 7 4 4 7 8
30% 35% 37% 50% 37% 1%
SUMMARY CODE
AT LEAST ONCE A WEEK 16 7 5 3 5 1
42% 36% 49% 43% 21% 56%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfigin - ali/j/k - allimin - alolplq - alr/st - alulviw - alxly
*small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 11 Page 70
PSB Study (QS1069 - 200711)

Q.2b_09 Frequency of usage - Apple TV +
Base: All who have used Apple TV +in the last 12 months

GENDER AGE AGE SOCIAL GRADE
Total Vale Female 624 | 2500 3554 | 55+ T6-19 2024 2534 3544 7554 5564 574 75+ 7B [ | T2 DE
(a) (b) © ()] ©) ) Q) (W] [0] (1) K) (0] (m) () (©) (2] @ (0] ()
Unweighted Base 46 18 28 13 6 20 7 2 1 6 12 8 4 1 2 14 16 12 4
Weighted Base 52¢ 21 31 15t 8 247 5 2 13 8 16+ 8 3 1 15t 21 1 4
Every day 13 6 7 2 2 8 1 - 2 2 6 2 - - 1 6 3 3 1
25% 27% 24% 15% 24% 34% 12% - 17% 24% 37% 28% - - 56% 38% 13% 26% 33%
Several days each week 5 5 - 3 2 - - 1 2 2 - - - - - - 5 - -
10% 24% - 22% 22% - - 2% 15% 22% - - - - - - 24% - -
About once a week 11 5 6 5 - 5 1 . 4 - 3 2 1 . - 2 7 2 .
22% 26% 18% 32% - 229% 26% 28% 33% - 18% 20% 25% 100% - 15% 32% 16% 11%
A few times each month 10 5 5 2 2 5 1 - 2 2 4 1 1 - - 3 1 3 2
19% 23% 16% 17% 20% 20% 19% - 19% 20% 24% 1% 28% - - 17% 6% 319% 569
Less often 13 - 13 2 3 6 2 - 2 3 3 3 2 - . 5 5 3 -
25% - 42% 14% 35% 25% 42% - 16% 35% 21% 32% 47% - 44% 30% 25% 27% -
SUMMARY CODE
AT LEAST ONCE A WEEK 29 16 13 10 4 13 2 2 8 4 9 5 1 - 1 8 14 5 2
56% 77% 42% 69% 45% 56% 38% 100% 65% 45% 55% 57% 25% 100% 56% 53% 69% 42% 44%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alblc - aldlelflg - alh/ilj/Kiim/nlo - alplairls

* small base; ** very small base (under 30) ineligible for sig testing

ICANTAR

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable




Table 11

Q.2b_09 Frequency of usage - Apple TV +

Base: All who have used Apple TV +in the last 12 months

Unweighted Base
Weighted Base

Every day
Several days each week
About once a week
Afew times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

7/03/2020 (Week 11

Fieldwork : 11/03/2021
Proportions/Mean:

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 09 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
@ (b) © d (U] (W] Q) (1)} k) 0
46 30 16 22 5 5 7 7 14 12 4 32
s2¢ 35 16 250 o b o o 17 15% 5 5%
13 9 4 7 1 1 1 3 3 3 1 10
25% 24% 28% 29% 19% 19% 9% 40% 19% 21% 28% 28%
5 5 - 3 - - 2 - 1 - 1 4
10% 14% - 12% - - 21% - % - 26% 11%
1 9 2 6 - . 3 2 3 3 - 9
22% 25% 15% 24% - 14% 33% 24% 16% 18% 24%
10 4 6 4 2 1 1 1 5 5 5
19% 11% 38% 15% 34% 30% 15% 17% 30% 33% - 14%
13 10 3 5 3 1 2 1 5 4 2 8
25% 27% 20% 20% 47% 37% 22% 19% 29% 28% 46% 23%
29 22 7 16 1 1 6 4 7 6 3 22
56% 62% 43% 65% 19% 33% 63% 64% 42% 39% 54% 63%

olumns Tested (5% risk level) - alb/c - aldlelfigin - alij/k/i
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 11

Q.2b_09 Frequency of usage - Apple TV +
Base: All who have used Apple TV +in the last 12 months

PSB Study (QS1069 - 200711)

TNTERNET ACCESS TV PLATFORM
Any Tnternet No Internet
Total access access Satellite Freeview IPTV Pay TV FTA
@) (b) ) (g (U] ()] (]
Unweighted Base 46 46 - 24 11 1 31 14
Weighted Base 52 52 26 13 i 33 7
Every day 13 13 - 6 6 - 6 8
25% 25% - 22% 51% - 17% 46%
Several days each week 5 5 - 3 1 4 1
10% 10% - 12% 7% 12% 5%
About once a week " " - 4 2 1 6 2
22% 22% - 16% 18% 100% 18% 13%
A few times each month 10 10 - 6 1 - 7 4
19% 19% - 24% 11% - 22% 25%
Less often 13 13 - 7 2 10 2
25% 25% - 26% 14% 31% 10%
SUMMARY CODE
AT LEAST ONCE A WEEK 29 29 - 13 10 1 16 1"
56% 56% - 50% 76% 100% 47% 65%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Proportions/Means: Columns Tested (5% risk level) - alb/c - a/dlelfigih
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 11

Q.2b_09 Frequency of usage - Apple TV +

Base: All who have used Apple TV +in the last 12 months

Unweighted Base
Weighted Base

Every day
Several days each week
About once a week

A few times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

PSB Study (QS1069 - 200711)

ETANIC ORIGINZ
Vorkshire An Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
a (b) © d © (U] h (0] (i)} ) (0} (m) () ©) @ 0
46 3 2 3 6 - 6 5 7 3 2 7 2 43 2 - - -
ot ot b pos o o e g s o o o i bt
13 1 - 2 1 3 3 3 - 1 12 1 - - -
25% 53% - 26% 11% 38% 36% 67% - 59% 26% 28% - - -
5 - - - - - - - 3 - 1 1 - 5 - - - -
10% - - - - - 33% - 41% 20% - 11% - - - -
11 1 - N 2 1 - 2 - - 4 N 9 2 - - -
22% 30% - 19% 27% - 17% - 23% - - 70% 41% 19% 2% - - -
10 - - 4 2 2 - - 2 - 10 - - - -
19% - - 4% 26% 8% - - 59% - 21% - - - -
13 . 3 2 - - 4 2 1 1 - 1 - 1 - - - -
25% 17% 100% 81% - 45% 27% 8% 33% - 11% - 24% - - - -
29 2 - . 4 - 2 3 7 3 1 6 1 2 3 - - -
56% 83% - 19% 53% 29% 38% 92% 87% 41% 89% 100% 56% 100% - - -

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Me:

ans: Columns Tested (5% risk level) - a/b/c/d/e/fig/h/i/j/k/im - alnlolpiqlr

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 11

Q.2b_09 Frequency of usage - Apple TV +

Base: All who have used Apple TV +in the last 12 months

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week
Afew times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

A/B PSB / Non PSB

Q.3A TOP 3 SERVICES
VALUED MOST.

Q.4 PSB USAGE

Q.4 OTHER BROADCAST TV

CHANNELS USAGE

Q.4 ON DEMAND AND CATCH
UP USAGE

Reguiar BBC
Regular Regular Regular Regular Amazon service
Total Any PSB BBC (% c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(a) ()] ©) 0 () (0] (1) k) (0] (m) () ) (0 () (0]
46 29 26 26 37 26 30 14 13 35 7 2 35 4 3 37 5 1
52" 39" 13 33" 27 27 42" 29" 34 15* 15* 420 6 2 40" 3 3 40 ™ "
13 12 1 10 4 8 10 7 6 6 5 " 1 - 12 - 1 10 3 -
25% 30% 11% 31% 16% 31% 23% 26% 19% 40% 33% 27% 24% - 31% - 18% 24% 51% -
5 5 - 5 4 4 5 3 4 1 - 4 - - 4 - - 4 - -

10% 13% - 15% 14% 14% 12% 11% 11% 8% - 9% - - 10% - - 10% - -
1" 8 3 6 7 7 1" 9 10 3 4 8 2 - 7 2 1 8 2 -
22% 21% 23% 17% 25% 25% 26% 32% 29% 22% 24% 20% 31% - 18% 46% 43% 20% 31% -
10 8 2 8 8 4 6 6 8 1 3 9 1 - 8 1 - 7 1 1
19% 19% 17% 23% 28% 15% 16% 21% 23% 9% 23% 21% 16% - 19% 28% - 18% 18% 100%
13 7 6 4 4 4 10 3 6 3 3 9 2 2 9 1 1 1 - -
25% 17% 49% 13% 16% 14% 24% 9% 18% 22% 20% 22% 30% 100% 23% 26% 40% 28% - -
29 25 4 21 15 19 25 20 20 10 8 24 3 - 23 2 2 21 5 -
56% 64% 34% 64% 55% 71% 61% 69% 59% 69% 57% 56% 55% - 58% 46% 60% 53% 82% -

Proportions/Means: Columns Tested (5% risk level) - alb/cldlelflg/h alifj/k - allm/n - alolplq - alrislt - alulviw - alxly

* small base; ** very small base (under 30) ineligible for sig testin

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 11
PSB Study (QS1069 - 200711)

Q.2b_09 Frequency of usage - Apple TV +
Base: All who have used Apple TV +in the last 12 months

QBAVFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (0] (V] w) X W)
Unweighted Base 46 23 12 10 26 16
Weighted Base 52 24 130 P 39 1o
Every day 13 6 4 3 7 6
25% 24% 32% 22% 22% 41%
Several days each week 5 2 2 1 4 1
10% % 16% 8% 13% 5%
About once a week 1" 7 3 1 4 5
22% 29% 22% 10% 14% 31%
A few times each month 10 3 3 3 6 2
19% 14% 20% 21% 20% 13%
Less often 13 6 1 5 10 1
25% 26% 10% 39% 31% 9%
SUMMARY CODE
AT LEAST ONCE A WEEK 29 14 9 6 15 12
56% 60% 70% 40% 48% 78%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfigin - ali/j/k - allimin - alolplq - alr/st - alulviw - alxly
*small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 12

Q.2b_10 Frequency of usage - Sk
Base: All who have used Sky in the last 12 months

PSB Study (QS1069 - 200711)

GENDER ACE ACE SOCIAL GRADE
Total Male Female 16-24 25-34 35-54 55+ 16-19 20-24 25-34 3544 45-5% 55-64 65-74 75+ AB CT C2 DE
(a) (b) © ()] ©) ) Q) (W] [0] K) (0] (m) () (©) (2] @ (0] ()
Unweighted Base 565 278 287 7 85 174 235 23 48 85 76 98 101 83 51 124 167 121 153
Weighted Base 577 283 294 7" 106" 202 198 22" 49" 106" o7* 105* 112¢ 52" 34+ 131 179 126* 141
Every day 444 213 231 46 78 160 160 10 36 78 72 88 98 35 26 99 133 106 106
77%d 76% 79% 65% 73% 79%d 81%d 46% 74% 73% 74% 84%n 88%aijkn 68% 7% 76% 74% 84% 75%
Several days each week 7 38 32 10 16 24 21 3 16 14 10 4 12 5 14 28 12 17
12%m| 14% 1% 15% 15% 12% 10% 32% % 15%m 14%m 9% % 23%ailm 13%m 11% 15% 9% 12%
About once a week 20 10 10 5 3 8 5 2 2 3 5 2 4 - 1 7 4 6 3
4% 4% 3% 6% 3% 4% 3% 1% 4% 3% 6% 2% 4% - 4% 6% 2% 5% 2%
A few times each month 19 1 8 7 5 2 4 5 5 1 1 1 - 4 8 1 7
3% 4% 3% 10%afg 5% 1% 2% 10% 10%akim 5% 1% 1% 1% 5% - 3% 4% 1% 5%
Less often 23 10 13 2 5 8 7 - 2 5 5 3 4 2 2 6 6 1 9
% 3% 2% 3% 2% % 2% - 5% % 5% 3% 3% 3% 6% 5% % 1% 6%
SUMMARY CODE
AT LEAST ONCE A WEEK 535 262 273 61 97 192 186 20 # 97 91 101 106 47 32 121 165 124 126
93% 93% 93% 86% 91% 95%d 94% 90% 85% 91% 94% 96%i 95%i 92% 94% 92% 92% 98%apq 89%
s

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alb/c - aldlelflg - aln/ijiKIminlo - alplairls
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 12

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week
Afew times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2021
Proportions/Mean:

Q.2b_10 Frequency of usage - Sky
Base: All who have used Sky in the last 12 months

PSB Study (QS1069 - 200711)

7/03/2020 (Week 11

olumns Tested (5% risk level) - alb/c - aldlelfigin - alij/k/i
* small base; ** very small base (under 30) ineligible for sig testing

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
] 0-9 years T0-15 years
Total ABC1 G2DE Full time Part ime Retired Education Not working Any old old None
@ (b) ©) d (0] () (0] [0)] () (0]
565 291 274 219 154 34 %0 174 113 92 391
577 309 268 264 7 110 34 92 194 130 %" 382
444 232 213 206 63 87 14 74 157 105 75 288
7% 75% 79% 78% 81% 79% 2% 81% 81% 81% 7% 75%
7 42 29 29 8 15 10 9 15 7 11 56
12%j 14% 11% 11% 11% 13% 20% 10% 7% 5% 11% 15%ij
20 12 9 10 3 2 3 3 1 10 3 9
4% 4% 3% 4% 4% 2% 8% 3% 6% 8%l % 2%
19 1 7 7 2 3 6 1 5 1 3 14
3% 4% 3% 3% 2% 3% 19% 1% 2% 1% 3% 4%
23 13 10 12 1 4 1 6 7 6 5 15
4% 4% 4% 4% 1% 3% 2% 6% 2% 5% 5% 4%
535 285 250 245 75 104 2 86 182 122 89 353
93% 92% 93% 93% 96% 94% 79% 93% 94% 94% 92% 92%

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 12

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week

A few times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2021
Proportions/Mean:

Q.2b_10 Frequency of usage - Sky
Base: All who have used Sky in the last 12 months

PSB Study (QS1069 - 200711)

TNTERNET ACCESS TV PLATFORM
Any Internet No Tnternet
Total access access Satelite Freeview IPTV Pay TV FTA
@) ) © @ 0 0
565 529 36 496 67 9 523 70
577 544 33 504 58 8" 536 60"
444 424 21 420 36 4 432 38
T7%eh| 8% 64% 83%aeh 63% 51% 81%eh 64%
7 63 7 54 10 3 62 1
12% 12% 22% 11% 18% 39% 12% 18%
20 19 1 15 2 - 18 2
4% 3% 4% 3% 3% 3% 3%
19 16 2 7 5 " 5
3% 3% % 1% 8%dg - 2% 8%dg
23 22 1 8 5 1 14 5
4%d 4% 4% 2% 8%dg 10% 3% 8%dg
535 506 29 488 48 7 511 51
93%eh} 93% 90% 97%aeh 84% 90% 95%eh 84%

7/03/2020 (Week 11
olumns Tested (5% risk level) - alb/c - aldlelfigih
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 12

Q.2b_10 Frequency of usage - Sky
Base: All who have used Sky in the last 12 months

PSB Study (QS1069 - 200711)

Page 79

ETHNIC ORIGINZ
Vorkshire Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2, (b) © g e (U] h (0] ()] (k) (0] (m) (n) ©) ()] ()
Unweighted Base 565 31 53 42 29 32 64 53 76 40 23 89 33 497 66 5 - -
Weighted Base 577 29 51" 39" 34 34 79* 67" 91" 50" 33 580 12 497 78" 5"
Every day 444 28 4 32 18 23 57 57 65 44 29 42 10 93 51 4 - -
77%0 94% 82% 81% 54% 67% 72% 85% 72% 87% 86% 73% 80% 79%0 65% 86% - -
Several days each week 7 1 4 3 10 10 15 6 13 3 - 6 1 55 15 - - -
12% 3% 7% 8% 29% 29% 19% 9% 14% 5% - 10% 12% 11% 19% - - -
About once a week - 1 1 4 2 2 3 2 4 1 18 2 1 - -
4% - 3% - 2% - 5% % 2% 5% 5% % 8%d % 3% 14% - -
A few times each month 19 - 2 1 5 1 1 1 3 - 3 3 - 16 3 - - -
3% - 4% 2% 14% 2% 1% 1% 3% - 9% 5% - 3% 4% - - -
Less often 23 1 3 3 - 1 3 1 8 1 - 3 - 16 7 - - -
% 3% 5% 9% - 2% 3% 1% 9% 2% - 5% - 3% 9%n - - -
SUMMARY CODE
AT LEAST ONCE A WEEK 535 29 46 35 29 33 75 66 80 49 30 52 12 465 68 5 - -
93% 97% 91% 89% 86% 97% 96% 98% 88% 98% 91% 89% 100% 94% 88% 100% - -
Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Me:

ans: Columns Tested (5% risk level) - alb/cidlelfig/n/ijikiim - aln/olplair
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 12

Q.2b_10 Frequency of usage - Sk

Base: All who have used Sky in the last 12 months

PSB Study (QS1069 - 200711)

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week
Afew times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Reguiar BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC (% c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(a) (b) © ()] ©) 0 () (0] (1) k) (0] (m) () ) (0 () (0]
565 413 152 351 322 254 281 137 238 239 135 341 118 74 337 130 72 443 40 16
577 422 154 359 324 252 303 149 258 237 147 359 115" 7" 345 133 73" 452 35" 18+
444 331 13 281 262 204 241 17 196 185 102 281 90 250 110 65 350 26 18
T7%w 78% 73% 78% 81% 81% 80% 78% 76% 78% 70% 78% 78% 74% 2% 83%0 89%ao 7% 74% 98%
7 54 17 48 44 34 30 15 28 30 16 42 20 8 49 18 4 56 7 >
12% 13% 11% 14% 13% 14% 10% 10% 11% 13% 11% 12% 18% 12% 14% 13% 6% 12% 20% 2%
20 12 8 1" 3 3 12 6 " 1" 8 " 1 4 17 1 4 2 -
4%e 3% 5%ef 3% 1% 1% 4%e 4% 4% 4% 6% 3% 1% 6% 5% 1% 3% 5% -
19 8 10 8 5 2 6 6 7 3 9 13 1 1 13 1 3 15 - -
3% 2% 7%bdefg 2% 2% 1% 2% 4% 3% 1% 6%j 4% - 2% 4% 1% 4% 3% - -
23 17 6 1" 10 9 14 6 16 7 1" 1 3 5 16 3 1 16 -
4% 4% 4% 3% 3% 4% 5% 4% 6% 3% 8% 3% 3% 7% 5% 2% 1% 4% - -
535 397 138 340 309 241 283 137 236 226 127 335 1M1 65 316 129 70 421 35 18
93%kw. 94% 89% 95% 95%¢ 95%¢ 93% 92% 91% 95%k 86% 93% 97% 91% 92% 97% 95% 93% 100% 100%

eldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: C

olumns Tested (5% risk level) - alb/cidlelfigih - ali/j/k - allimin - alolplq - alr/slt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 12

Q.2b_10 Frequency of usage - Sky
Base: All who have used Sky in the last 12 months

PSB Study (QS1069 - 200711)

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Q.8A VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (u) V) W) X) )
Unweighted Base 565 360 86 69 254 283
Weighted Base 577 354 94" 78" 259 285
Every day 444 95 63 45 200 223
T7%wW 83%avw 67% 58% 7% 78%
Several days each week 7 39 18 8 36 31
12% 11% 19% 10% 14% 11%
About once a week 0 6 4 9 9 9
4%e 2% 2% 12%au 2% 3%
Afew times each month 19 5 4 7 5 10
3% 2% 2% 10%au 2% %
Less often 23 8 6 8 9 12
4% 2% 6% 11%au 3% 2%
SUMMARY CODE
AT LEAST ONCE A WEEK 535 340 84 62 245 263
93%kw. 96%ww. 90% 80% 95% 92%

Proportions/Means: Columns Tested (5% risk level) - alb/c/dlelfigih - ali/j/k - allimin - alolplq - alr/slt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 13

Q.2b_11 Frequency of usage - Virgin TV
Base: All who have used Virgin TV in the last 12 months

PSB Study (QS1069 - 200711)

Page 82

GENDER AGE SOCIAL GRADE
Total Wale Female 1624 7534 3554 55F T6-19 20-24 7534 3544 1550 5564 5574 75+ AB 5} C2 DE
(a) () ©) [C)] () ® ) () (0] ) &) (0] (m) n) () () ()] 0] ()
Unweighted Base 193 86 107 26 35 56 76 8 18 35 29 27 32 30 14 42 69 37 45
Weighted Base 203 92 11 27 40t 66" 7 10 7 40 35" 31+ 43+ 19" 10 48 78 a7 400
Every day 137 57 79 13 25 43 56 8 5 25 21 21 34 13 9 30 52 2 29
67% 62% 72% 4% 62% 65% 9% 9% 29% 62% 62% 69% 9% 73% 2% 62% 67% 0% 72%
Several days each week 25 14 12 5 4 8 8 1 4 4 7 1 6 2 1 9 12 2 3
12% 15% 11% 17% 11% 13% 12% 8% 22% 11% 20% 4% 13% 11% 6% 19% 15% 4% 8%
About once a week 9 4 5 4 1 3 1 - 4 1 - 3 1 - . 1 4 3 2
5% 1% 5% 14% % 5% 2% - 23% % - 11% 2% - 2% 2% 5% % 4%
A few times each month 9 5 4 3 3 2 2 1 1 3 - 2 1 1 - 3 2 2 3
5% 6% 4% 10% % 2% 3% 13% 8% % - 5% 2% 8% - 6% 2% 5% 7%
Less often 23 12 11 3 7 10 3 - 3 7 6 4 1 2 - 6 9 5 3
11% 13% 9% 11% 17%g 15% 4% - 18% 17% 18% 12% 3% 9% 12% 11% 13% 9%
SUMMARY CODE
AT LEAST ONCE A WEEK 171 75 97 21 30 54 66 9 13 30 28 26 40 15 10 40 68 30 34
84% 81% 87% 79% 76% 83% 93%e. 87% 74% 76% 82% 83% 95% 83% 100% 82% 87% 82% 84%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alblc - aldlelflg - alh/ilj/Kiim/nlo - alplairls
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 13

Q.2b_11 Frequency of usage - Virgin TV
Base: All who have used Virgin TV in the last 12 months

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 00 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
@ (b) ©) (0] b (0] ()] (3] (0]
Unweighted Base 193 111 82 82 48 12 27 64 43 36 129
Weighted Base 203 127" 7 98" 27 34" 14 30" 72" 48* 42 131
Every day 137 82 54 65 21 27 2 21 50 34 28 86
67% 65% 71% 66% 78% 78% 18% 72% 70% 70% 67% 66%
Several days each week 25 21 5 13 2 4 4 2 7 5 4 19
12% 16%c 6% 13% 9% 12% 27% 6% 9% 1% 10% 14%
About once a week 9 5 4 3 1 - 4 1 4 1 3 5
5% 4% 6% 3% 2% 1% 28% 3% 6% 2% 8% 4%
A few times each month 9 5 5 4 - 1 3 1 - - 9
5% 4% 6% 4% - % 19% 2% - - 7%
Less often 23 14 8 13 2 2 1 4 1 8 6 12
11% 1% 11% 13% 9% 6% 8% 14% 15% 17% 15% 9%
SUMMARY CODE
AT LEAST ONCE A WEEK 171 108 64 82 25 31 10 24 62 40 35 110
84% 85% 83% 83% 91% 90% 73% 81% 85% 83% 85% 84%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Proportions/Means: Columns Tested (5% risk level) - alb/c - aldlelfigin - alilj/kii
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

Page 83

ICANTAR




Table 13

Q.2b_11 Frequency of usage - Virgin TV
Base: All who have used Virgin TV in the last 12 months

PSB Study (QS1069 - 200711)

TNTERNET ACCESS TV PLATFORM
Any Tnternet No Internet
Total access access Satellite Freeview IPTV Pay TV FTA
@) (b) © @ (U] ()] ()
Unweighted Base 193 186 7 18 22 3 179 2
Weighted Base 203 198 6" 18+ 19 3 189 19+
Every day 137 132 5 5 6 1 134 6
67% 67% 84% 30% 30% 21% 1% 30%
Several days each week 25 25 - 2 5 23 5
12% 13% - 12% 2% 12% 27%
About once a week 9 8 1 - 1 1 8 1
5% 4% 16% - 6% 30% 4% 6%
A few times each month 9 9 - - 2 5 2
5% 5% - - 13% - 3% 13%
Less often 23 23 - 11 4 1 18 4
11% 11% - 58% 24% 49% 10% 24%
SUMMARY CODE
AT LEAST ONCE A WEEK 171 166 6 8 12 2 166 12
84% 84% 100% 42% 63% 51% 88% 63%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Proportions/Means: Columns Tested (5% risk level) - alb/c - a/dlelfigih
** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 13 Page 85
PSB Study (QS1069 - 200711)

Q.2b_11 Frequency of usage - Virgin TV
Base: All who have used Virgin TV in the last 12 months

ETHANIC ORIGINZ
Vorkshire An Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2, (b) © ()] ©) (U] (h) (0] (1] k) [0 (m) n ©) () ()] (0
Unweighted Base 193 5 19 10 16 10 31 22 32 14 6 13 15 173 19 2 - -
Weighted Base 203 5 17 10" 18+ 1" 37 25" 39" 7 8 1 6" 179 23" 3 B B
Every day 137 5 13 7 10 7 26 19 24 8 3 10 4 126 9 - - -
67% 100% % 73% 57% 66% 70% 75% 60% 50% 36% 91% 76% 70% 42% - - -
Several days each week 25 - 2 - 1 3 4 2 5 7 1 - - 2 4 - - -
12% - 12% - 5% 23% 11% 9% 13% 42% 18% - - 12% 17% - - -
About once a week 9 - - 2 1 1 - - 2 - 2 1 . 8 2 - - -
5% - - 18% 5% 10% - - 6% - 31% 6% 3% 4% 7% - - -
A few times each month 9 - - - 2 - 1 1 6 - - - 5 4 2 - -
5% - - - 13% - 1% 4% 14% - - - - 3% 19% 53% - -
Less often 23 - 2 1 4 - 6 3 3 1 1 M 1 19 4 1 - -
11% - 10% 9% 20% - 17% 13% 7% 8% 15% 3% 21% 11% 16% 47% - -
SUMMARY CODE
AT LEAST ONCE A WEEK 171 5 16 9 12 11 30 21 31 15 6 10 4 155 15 - - -
84% 100% 90% 91% 68% 100% 81% 83% 79% 92% 85% 97% 79% 87% 65% - - -
Fi 3/2020 - 17/03/2020 (Week 11)

eldwork : 11/0:
Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfig/n/ijIkilim - aln/olplair
** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R




Table 13

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week
Afew times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Q.2b_11 Frequency of usage - Virgin TV
Base: All who have used Virgin TV in the last 12 months

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Reguiar BBC
Regular Regular Regular Regular Amazon service
Total Any PSB BBC (% c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(a) ()] ©) 0 () (0] (1) k) (0] (m) () ) (®) (0 () (0]
193 142 118 110 87 92 60 83 75 52 106 44 30 141 16 1 148 8 2
203 148 55" 122* 110* 85" 106" 73 95" 73" 57 119* 42" 28" 150 7 12+ 159 5 2
137 99 37 89 78 58 70 51 60 47 40 72 27 25 99 13 7 100 4 1
67% 67% 68% 73% 71% 69% 65% 69% 63% 64% 70% 61% 66% 90% 66% 7% 64% 63% 88% 38%
25 19 7 14 15 10 18 9 14 1 7 21 4 1 19 1 22
12% 13% 12% 11% 13% 11% 17% 12% 15% 15% 12% 17% 10% 2% 13% - 11% 14% - -
9 7 3 3 4 4 1 1 4 5 1 4 4 1 7 2 - 9
5% 5% 5% 2% 4% 5% 1% 1% 4% 7% 1% 3% 11% 4% 5% 15% 6%
9 6 4 3 2 2 6 3 6 1 3 7 1 - 6 - 1 8 - 2
5% 4% % 2% 2% 3% 5% 4% 6% 2% 5% 6% 2% - 4% 13% 5% 62%
23 18 5 15 1" 10 13 1" 1 9 7 16 5 1 19 1 1 19 1
11% 12% 9% 12% 10% 12% 12% 14% 12% 12% 12% 13% 12% 4% 12% 8% 12% 12% 12% -
171 125 47 105 97 73 88 60 78 63 48 96 36 27 125 15 9 131 4 1
84% 84% 84% 86% 88% 85% 83% 82% 82% 86% 83% 81% 86% 96% 83% 92% 75% 83% 88% 38%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Me:

ns: Columns Tested (5% risk level) - alblcid/elfigih - ali/jlk - alllmin - alolplq - alrlslt - alulvIw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 13

Q.2b_11 Frequency of usage - Virgin TV

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week

A few times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Me:

Base: All who have used Virgin TV in the last 12 months

Q.OA VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
a (u) W) W) [£3] )
193 93 46 41 93 )
203 %0* 52+ 49* 98" 95
137 64 33 29 63 8
67% 71% 65% 58% 65% 71%
25 8 11 6 16 8
12% % 22%u 13% 16% 9%
9 5 4 - 5 4
5% 6% 8% - 5% 4%
9 1 - 6 2 4
5% 2% 11%uv 2% %
23 " 3 9 1" "
119% 12% 6% 17% 12% 12%
171 77 49 35 84 79
84% 86% 94%w 71% 86% 84%

ans: Columns Tested (5% risk level) - alb/cldlelfigin - ali[j/k - allim/n - alolplq - alr/st - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)

ICANTAR
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Table 14

PSB Study (QS1069 - 200711)
Q.2b_12 Frequency of usage - Spotify

Base: All who have used Spotify in the last 12 months

GENDER AGE AGE SOCIAL GRADE
Total Male Female 16-24 | 25-34 35-54 | 55+ 16-19 20-24 25-34 35-44 45-54 55-64 65-74 75+ AB C1 C2 DE
@) (b) © ()] (O] ) (%) (W] [0] 0 K) (0] (m) n) ©) (®) @ (] 5)
Unweighted Base 319 161 158 118 68 76 57 33 85 68 42 34 38 14 5 76 125 48 70
Weighted Base 352 178 174 116 85" 98" 52¢ 3 84" 85" 56* 43 42¢ 7 3 87 145 56 64
Every day 202 106 95 94 49 44 14 23 7 49 33 12 12 1 1 45 79 32 45
57%g 60% 55% 81%aef 57%g 45% 28% 71% 85%ajkm 57%m 59%m 28% 29% 17% 34% 52% 54% 58% 71%ap:
9
Several days each week 85 40 45 15 31 28 11 5 11 31 17 11 9 2 - 23 35 15 1
24%di| 23% 26% 13% 36%d 29%d 20% 16% 12% 36%i 31%i 26% 21% 28% - 27% 24% 27% 17%
About once a week 31 17 14 2 4 11 14 1 1 4 3 8 13 - 1 8 14 6 3
9% 10% 8% 2% % 11%d 27%adef 3% 1% 2% 5% 19% 32%aijk - 29% 9% 10% 10% 5%
A few times each month 15 7 7 3 - 5 6 2 1 2 3 3 3 - 4 7 - 3
2% 2% 2% 3% - 5% 12%ad 5% 2% 3% 8% 7%) 6% - 5% 5% %
Less often 20 7 13 2 3 10 7 2 - 3 1 8 5 1 1 6 9 3 2
6% 4% % 1% 3% 10%d 13%d 5% - 3% 2% 20% 12%i 9% 37% 7% 6% 5% 2%
SUMMARY CODE
AT LEAST ONCE A WEEK 317 164 154 112 83 83 39 29 83 83 53 31 34 3 2 76 128 53 60
90%g 92% 88% 96%fg 97%fg 85% 75% 90% 98%am 97%m 94% 72% 81% 45% 63% 87% 89% 95% 93%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alb/c - aldlelflg - aln/ijiKIminlo - alplairls
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R
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Table 14

PSB Study (QS1069 - 200711)
Q.2b_12 Frequency of usage - Spotify

Base: All who have used Spotify in the last 12 months

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 00 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
@ (b) ©) ()] (0] ()] b (0] ()] (3] (0]
Unweighted Base 319 201 118 153 26 65 33 88 53 50 231
Weighted Base 352 232 120" 182 49" 19" 67" 36" 108 65 61" 244
Every day 202 124 78 %6 28 5 54 19 62 39 33 140
57% 53% 65% 53% 57% 26% 82%ade 52% 57% 60% 54% 57%
Several days each week 85 59 26 50 14 2 9 9 32 18 18 53
24% 25% 22% 28%g 30% 8% 14% 26% 30% 28% 30% 22%
About once a week 31 22 9 19 2 6 1 3 6 4 3 25
9% 9% 7% 10%g 3% 34% 2% 9% 6% 7% 5% 10%
Afew times each month 15 12 3 6 1 5 2 1 2 - 2 12
% 5% 2% 3% 2% 25% 3% 2% 2% - 4% 5%
Less often 20 16 4 12 4 1 - 4 5 3 4 15
6% % 4% 6% 8%g 6% - 10% 5% 5% 6% 6%
SUMMARY CODE
AT LEAST ONCE A WEEK 317 204 113 164 44 13 65 32 100 62 55 217
90% 88% 94% 90% 90% 69% 97% 87% 93% 95% 90% 89%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Proportions/Means: Columns Tested (5% risk level) - alb/c - aldlelfigin - alilj/kii
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 14

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week

A few times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2021
Proportions/Mean:

7/03/2020 (Week 11

Q.2b_12 Frequency of usage - Spotify
Base: All who have used Spotify in the last 12 months

PSB Study (QS1069 - 200711)

TNTERNET ACCESS TV PLATFORM
Any Tnternet No Internet
Total access access Satellite Freeview IPTV Pay TV FTA
@) (b) © @ (U] ()
319 319 - 123 97 17 172 102
352 352 141 107* 15 193 13
202 202 - 72 58 9 104 59
57% 57% 51% 54% 59% 54% 53%
85 85 - 37 27 5 50 31
2% 2% - 27% 25% 30% 26% 27%
31 31 18 8 - 20 8
9% 9% - 13% % 10% 7%
15 15 - 5 5 1 7 6
4% 4% 3% 5% 4% 4% 5%
20 20 - 9 9 1 12 9
6% 6% - 6% % 7% 6% 8%
317 317 - 127 92 14 174 %8
90% 90% 91% 86% 89% 90% 87%

olumns Tested (5% risk level) - alb/c - aldlelfigih
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 14

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week

A few times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Mean:

Q.2b_12 Frequency of usage - Spotify
Base: All who have used Spotify in the last 12 months

PSB Study (QS1069 - 200711)

ETANIC ORIGINZ
Vorkshire Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
a (b) © d © (U] (h) (0] (i)} ) (0} (m) () ©) @ 0
319 14 37 19 24 13 40 21 50 28 14 50 9 290 24 2 2 -
352 15t 33 21+ 20" 7 510 2 63 3 20 38 e 319 27 2 2
202 13 20 11 18 6 26 12 40 18 12 23 3 184 15 2 2 -
57% 83% 62% 52% 63% 8% 51% 43% 63% 52% 63% 60% 62% 58% 55% 100% 100% -
85 1 9 7 7 6 10 " 15 7 7 5 1 7% 8 - - -
2% 5% 27% 31% 24% 34% 20% 42% 24% 19% 34% 13% 31% 24% 20% - - -
- 1 3 1 3 7 4 2 5 - 5 - 27 2 - - -
9% - 3% 13% 5% 17% 14% 13% 3% 15% - 13% 8% % - - -
15 1 3 1 1 1 - 1 2 2 1 3 . 14 1 - - -
4% % % 1% 3% 1% - 2% 2% 5% 3% 9%g % 1% 4% - - -
20 M - - 2 1 7 - 5 3 - 2 19 2 - - -
6% 3% - 5% % 15%ac - 8% 9% - 5% - 6% 5% - - -
317 13 30 20 2 15 43 21 57 30 19 33 4 286 25 2 2 -
90% 89% 91% 96% 91% 89% 85% 98% 90% 86% 9% 87% 93% 90% 91% 100% 100% -

s: Columns Tested (5% risk level) - alb/cidlelfig/nTijikiim - alnlolplalr
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 14

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week
Afew times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Q.2b_12 Frequency of usage - Spotify
Base: All who have used Spotify in the last 12 months

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
@) ®) @ © 0 ) 0 0 ) 0 (m) ") ©) ®) o) ©) @
319 223 % 179 144 134 235 17 204 %8 159 216 47 28 242 33 10 254 25 6
352 251 101 205 157 149 261 132 231 11 165 243 53 27 266 35" 13 279 a1 8
02 133 69 104 85 76 160 82 142 43 107 153 20 9 157 14 3 151 16
57%jm 53% 68%bdef 51% 54% 51% 61%d 62% 62%j 39% 65%j 63%m 38% 31% 59% 41% 20% 54% 61% 65%
85 62 23 56 32 36 60 30 55 30 34 54 15 9 63 9 5 70 8 3
2% 25% 22% 21% 20% 24% 2% 23% 24% 27% 21% 22% 28% 34% 2% 26% 38% 25% 31% 35%
31 2 5 25 22 19 17 1 22 10 17 7 5 20 2 28 - -
9% 10% 5% 12%g 14%cg 13% 6% 9% 5% 19%aik 6% 7% 13% 18% 8% 25% 11% 10% - -
15 12 3 6 6 8 9 2 9 7 8 6 5 2 12 2 - 15 - -
4% 5% 3% 3% 4% 5% 3% 2% 4% 6% 5% 3% 10%I 9% 5% 6% - 5% - -
20 17 3 13 12 1 16 6 14 10 6 12 5 2 13 1 4 16 2 -
6% 7% 3% 6% 8% 7% 6% 4% 6% 9% 3% 5% 10% 8% 5% 3% 30% 6% 9% -
317 221 % 186 139 130 237 124 208 9% 151 225 42 23 240 32 9 249 24 8
90% 88% 95% 91% 88% 88% 91% 94% 90% 85% 92% 92%m 80% 84% 90% 91% 70% 8% 91% 100%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alrislt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 14

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week
Afew times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Q.2b_12 Frequency of usage - Spotify
Base: All who have used Spotify in the last 12 months

QBAVFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (0] (V] w) X W)
319 124 70 122 155 148
352 136 79" 133 173 160
202 48 56 93 91 97
57%jmul 35% T1%au 70%au 52% 61%
85 44 19 22 49 36
24% 32%w 24% 17% 29% 22%
31 24 2 5 19 9
9% 18%avw 3% 4% 11% 6%
15 8 1 5 6 6
4% 6% 2% 3% 3% 4%
20 12 - 8 8 12
6% 9%v - 6%V 4% 8%
317 115 7 120 159 142
90% 85% 98%au 90% 92% 89%

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alrislt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)
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Table 15

Q.2b_13 Frequency of usage - Apple Music/Apple Podcasts
Base: All who have used Apple Music/Apple Podcasts in the last 12 months

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week
Afew times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

GENDER AGE SOCIAL GRADE
Total [ Wale Female 1624 | 7534 3554 | T5+ T6-19 20-24 7534 3544 1550 5564 5574 75+ AB 5} C2 DE
(a) () ©) [C)] () ® ) () (0] ) &) (0] (m) n) () () ()] 0] ()
15 53 62 30 28 34 23 12 18 28 20 14 12 7 4 33 48 18 16
122 56* 67" 29" 34 40" 20" 1M+ 18 34 25 15 14+ 4 a 37 55* 17 13
65 31 33 18 22 16 8 9 10 22 12 4 8 - . 14 30 14 7
53% 56% 50% 64% 64% 41% 1% 7% 56% 64% 50% 26% 55% - 2% 38% 55% 78% 53%
2 1 12 5 6 8 3 1 4 6 6 2 1 2 1 10 8 1 4
18% 19% 18% 18% 18% 19% 17% 12% 22% 18% 22% 14% 6% 40% 48% 2% 15% 3% 28%
1 7 5 1 2 5 3 1 - 2 2 3 3 . - 4 6 2 -
9% 12% 7% 4% 5% 13% 16% 11% - 5% 10% 19% 20% 11% - 10% 10% 12% -
14 3 1" 1 4 5 4 - 1 4 1 4 3 1 - 7 7 - -
11% 5% 17% 3% 119% 13% 21% - 6% 11% 5% 26% 19% 38% - 19% 12% - -
10 4 6 3 1 6 1 - 3 1 3 2 - - 1 2 4 1 2
8% 8% 9% 10% 2% 14% 5% - 16% 2% 13% 15% - 11% 30% 6% 8% % 19%
9% 48 50 25 30 29 15 11 14 30 20 9 11 2 1 28 44 16 10
80% 87% 75% 87% 87% 73% 74% 100% 78% 87% 82% 59% 81% 51% 70% 75% 80% 93% 81%

Proportions/Means: Columns Tested (5% risk level) - alblc - aldlelflg - alh/ilj/Kiim/nlo - alplairls

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 15

Page 95
PSB Study (QS1069 - 200711)

Q.2b_13 Frequency of usage - Apple Music/Apple Podcasts
Base: All who have used Apple Music/Apple Podcasts in the last 12 months

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 00 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
2 (b) ©) d U (h) (0] ()] (3] 0
Unweighted Base 115 81 34 59 15 17 1 39 27 17 76
Weighted Base 122 92" 30 67" 14+ 11 7 13" 44 30" 20 78
Every day 65 44 20 35 7 4 12 7 25 15 12 40
53% 48% 67% 52% 6% 38% 70% 54% 56% 51% 61% 51%
Several days each week 22 18 4 12 2 3 3 3 8 8 1 15
18% 20% 14% 17% 17% 25% 16% 21% 18% 26% 7% 19%
About once a week 11 9 2 8 - - 1 2 4 1 4 7
9% 10% 7% 12% - 2% 7% 14% 9% 5% 21% 9%
Afew times each month 14 14 - 5 3 3 1 1 3 3 * 1
11% 15% - 8% 24% 30% 6% 6% 6% 10% 2% 14%
Less often 10 7 4 7 2 . - 1 5 3 2 5
8% % 12% 1% 12% 4% - 5% 10% 9% 10% %
SUMMARY CODE
AT LEAST ONCE A WEEK 98 72 26 55 9 7 16 12 37 24 18 61
80% 78% 88% 81% 64% 66% 94% 89% 83% 81% 89% 79%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Proportions/Means: Columns Tested (5% risk level) - alb/c - aldlelfigin - alilj/kii
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R




Table 15

Q.2b_13 Frequency of usage - Apple Music/Apple Podcasts

Base: All who have used Apple Music/Apple Podcasts in the last 12 months

PSB Study (QS1069 - 200711)

TNTERNET ACCESS TV PLATFORM
Any Tnternet No Internet
Total access access Satellite Freeview IPTV Pay TV FTA
@) (b) ) (d (U] ()] ()
Unweighted Base 115 115 - 54 24 5 79 28
Weighted Base 122 122 55 28+ s 81t 34
Every day 65 65 - 34 10 - 48 13
53% 53% - 61% 36% - 60% 38%
Several days each week 22 22 - 9 6 2 1 10
18% 18% - 17% 23% 50% 13% 28%
About once a week " " - 2 3 1 9 3
9% 9% - 4% 10% 17% 11% 8%
A few times each month 14 14 - 5 6 1 6 6
11% 11% - 9% 21% 16% 7% 18%
Less often 10 10 - 5 3 1 7 3
8% 8% - 8% 10% 16% 9% 9%
SUMMARY CODE
AT LEAST ONCE A WEEK 98 98 - 46 19 3 68 25
80% 80% - 82% 68% 68% 84% 74%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Proportions/Means: Columns Tested (5% risk level) - alb/c - a/dlelfigih
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 15

Q.2b_13 Frequency of usage - Apple Music/Apple Podcasts
Base: All who have used Apple Music/Apple Podcasts in the last 12 months

Unweighted Base
Weighted Base

Every day
Several days each week
About once a week

A few times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Me:

PSB Study (QS1069 - 200711)

ETANIC ORIGINZ
Vorkshire An Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
a (b) © d © (U] h (0] (i)} ) (0} (m) () ©) @ 0
115 8 12 6 5 4 10 10 22 1 3 20 4 104 9 - - -
122 ot 1o pet 7o o 1 1o pei b s P o 110° 10
65 . 7 5 6 3 6 6 14 8 3 7 . 57 6 - - -
53% 6% 64% 85% 80% 51% 56% 48% 53% 59% 69% 40% 24% 52% 62% - - -
22 3 2 1 1 1 3 2 5 1 1 1 > 22 1 - - -
18% 34% 14% 15% 20% 24% 30% 21% 19% 4% 31% % 25% 20% % - - -
2 1 - - 2 3 - - 4 - 8 3 - - -
9% 24% 8% - - - - 15% 12% - - 22% - 7% 31% - - -
14 2 - - 1 - 1 4 4 - 1 . 14 - - - -
119% 28% - - 24% - 7% 16% 31% - 6% 26% 13% - - - -
10 1 2 - - - 2 1 - 1 - 4 * - - - -
8% 8% 15% - 14% 9% - 6% - 24% 24% 9% - - - -
98 5 10 6 7 4 9 10 23 9 4 12 1 87 10 - - -
80% 64% 85% 100% 100% 76% 86% 83% 84% 63% 100% 70% 50% 79% 100% - - -

ans: Columns Tested (5% risk level) - a/b/c/d/e/fig/h/i/j/k/im - alnlolpiqlr

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 15

Q.2b_13 Frequency of usage - Apple Music/Apple Podcasts
Base: All who have used Apple Music/Apple Podcasts in the last 12 months

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week
Afew times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfigin - ali[jlk - allimin - alolplq - alrIst - alulviw - alxly

PSB Study (QS1069 - 200711)

Page 98

Q.2A/B PSB / Non PSB

Q.3A TOP 3 SERVICES
VALUED MOST.

Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Reguiar BBC
Regular Regular Regular Regular Amazon service
Total Any PSB BBC (% c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
@) @ © 0 ) 0 0 ) 0 (m) ") ©) @ o) ©) @

15 84 67 62 91 55 72 38 49 86 1 1 94 9 3 93 12 2
122 104* 90" 69" 65" 99" 60" 82" 40" 53" 98" 1 8 100" 10 3 99" 15 2

65 54 1 43 37 33 55 32 49 1 26 59 1 1 51 5 1 52 8 -

53%j 52% 55% 48% 54% 51% 55% 53% 60%j 28% 50% 61% 8% 15% 51% 50% 44% 53% 58% -

22 15 7 13 5 5 15 1" 13 6 1" 18 1 2 19 1 2 17 3 *
18% 14% 39% 14% 7% 8% 15% 18% 16% 15% 21% 19% 11% 20% 19% 6% 56% 17% 22% 16%

1" " - 1" 9 9 9 9 8 5 4 8 3 1 10 2 - 10 2 -

9% 11% - 13% 13% 14% 9% 14% 10% 13% 7% 8% 22% 17% 10% 15% - 10% 13% -

14 13 1 13 9 10 12 5 6 13 5 6 4 3 12 1 - 1" - 2
11% 13% 5% 14% 13% 15% 12% 8% 8% 32%aik 9% 6% 36% 35% 12% 13% - 11% - 84%

10 10 10 9 7 8 4 5 5 7 6 3 1 8 2 - 9 1 -

8% 10% - 11% 13% 11% 8% % 7% 12% 14% 7% 23% 13% 8% 16% - 9% 7% -

98 80 18 67 51 48 79 51 70 23 41 85 5 4 80 7 3 79 14 N
80%j 78% 95% 74% 4% 74% 80% 85% 86%)] 57% 17% 87% 41% 52% 80% 1% 100% 80% 93% 16%

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 15

PSB Study (QS1069 - 200711)
Q.2b_13 Frequency of usage - Apple Music/Apple Podcasts
Base: All who have used Apple Music/Apple Podcasts in the last 12 months

Q.8A VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (u) V) W) X) )
Unweighted Base 15 51 30 31 66 45
Weighted Base 122 52" 33 3am 740 43
Every day 65 21 19 23 37 25
53%] 20% 56% 68% 50% 59%
Several days each week 22 8 5 9 15 7
18% 16% 14% 26% 20% 17%
About once a week 1" 6 4 1 7 3
9% 11% 13% % 9% 8%
Afew times each month 14 9 4 1 10 2
11% 17% 12% 3% 14% a%
Less often 10 8 2 - 5 5
8% 15% 7% - 7% 12%
SUMMARY CODE
AT LEAST ONCE A WEEK 98 35 27 33 59 36
80%] 68% 82% 7% 79% 85%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfigin - ali[jlk - allimin - alolplq - alrIst - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 16

Q.2b_14 Frequency of usage - YouTube

PSB Study (QS1069 - 200711)
Base: All who have used YouTube in the last 12 months

Page 100
GENDER AGE AGE SOCIAL GRADE,
Total —l—Male Female 624 | 7534 'I' 3550 | 557 T6-19 2004 7534 3544 7554 5564 6574 75+ 7B T (3 P
(a) () ©) [C)] () ® ) () (0] ) &) (0] (m) n) () () ()] 0] ()
Unweighted Base 855 448 407 198 173 272 212 65 133 173 150 122 109 82 21 193 280 160 222
Weighted Base 922 494 428 195 207 325 195 63" 133 207 185 140 129* 53* 13 216 321 173 212
Every day 494 275 219 143 131 166 54 49 94 131 102 64 35 14 5 94 169 96 135
54%gmnp 56% 51% 73%afg 64%afg 51%g 28% 78%akimn 71%akimn 64%almn 55%mn 45%mn 2% 27% 39% 44% 53% 56%p 64%ap
Several days each week 219 115 104 34 50 85 51 1" 23 50 44 49 37 10 4 59 76 43 40
24% 23% 24% 18% 24% 26%d 26% 18% 17% 24% 24% 29%i 29% 19% 31% 27% 24% 25% 19%
About once a week 12 64 48 1 17 40 45 2 9 17 18 22 33 12 - 35 41 20 17
12%dh| 13% 11% 5% 8% 12%d 23%adef 3% 7% 8% 10% 16%hi 25%ahijk 23%ahijk - 16%s 13% 11% 8%
A few times each month 59 27 33 6 8 23 22 - 6 8 16 7 12 8 2 19 22 6 12
6% 5% 8% 3% 4% 7% 11%ade - 5% 4% 9%h 5% 9%h 15%ahijl 18% 9% 7% 4% 6%
Less often 37 13 23 1 1 " 23 1 - 1 5 6 13 9 2 9 13 7 7
4%deij 3% 5% . 1% 4%d 12%adef 2% - 1% 3% 5%ij 10%aijk 16%ahijk 12% 4% 4% 4% 3%
1
SUMMARY CODE
AT LEAST ONCE A WEEK 826 454 372 188 197 290 150 62 126 197 164 126 105 36 9 188 285 160 193
90%gmn 92%¢ 87% 96%afg 96%afg 89%g 17% 98%akmn 95%mn 96%akmn 89%n 90%n 81% 69% 69% 87% 89% 92% 91%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alb/c - aldlelflg - aln/ijiKIminlo - alplairls
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR




Table 16

Q.2b_14 Frequency of usage - YouTube

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week
Afew times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2021
Proportions/Mean:
* small base

7/03/2020 (Week 11

Base: All who have used YouTube in the last 12 months

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 00 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
B ©) © 4 0 h 0} 0 ® 0}
855 473 382 370 116 120 107 142 287 194 150 568
922 536 385 440 135 88 110" 149 329 221 170 593
494 262 232 222 66 25 85 96 204 143 1 290
54%f 49% 60%ab 50%f 49%f 29% 77%adefh 65%adef 62%al 65%al 65%al 49%
219 135 84 114 38 23 15 29 68 46 27 152
24%g| 25% 22% 26%g 28%g 27%g 14% 20% 21% 21% 16% 26%k
112 75 37 67 16 17 5 7 27 18 13 85
12%gt 14% 10% 15%gh 12%h 20%agh 5% 4% 8% 8% 8% 14%ij
59 41 18 29 10 " 4 6 23 13 14 36
6% 8% 5% 6% 8% 12%agh 3% 4% % 6% 9% 6%
37 22 14 9 6 " 1 10 6 1 4 31
A4%j 4% 4% 2% 4% 13%adeg 1% 7%dg 2% 1% 3% 5%ij
826 473 353 403 119 66 105 132 299 207 151 527
90%f 88% 91% 92%f 88%f 75% 96%f 89%f 91% 94% 89% 89%

olumns Tested (5% risk level) - a/b/c - a/d/e/fig/h - aliljlk/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 16

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week

A few times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2021
Proportions/Mean:

Q.2b_14 Frequency of usage - YouTube
Base: All who have used YouTube in the last 12 months

PSB Study (QS1069 - 200711)

7/03/2020 (Week 11
olumns Tested (5% risk level) - alb/c - aldlelfigih
* small base; ** very small base (under 30) ineligible for sig testing

TNTERNET ACCESS TV PLATFORM
Any Tnternet No Internet
Total access access Satellite Freeview IPTV Pay TV FTA
@) (b) © @ (U] ()] ()
855 851 4 315 274 53 475 292
922 918 4 346 276 56 523 295
494 492 2 165 131 37 265 138
54% 54% 52% 48% 48% 66%deh 51% 47%
219 219 - % 7 13 136 78
24% 24% - 2% 26% 24% 26% 26%
112 m 1 44 43 3 65 48
12% 12% 33% 13% 16% 5% 12% 16%f
59 59 - 23 18 2 3% 20
6% 6% % 7% 4% 7% %
37 36 1 15 12 1 22 12
4% 4% 15% 4% 1% 2% 4% 4%
826 823 3 308 25 53 466 263
90% 90% 85% 89% 89% 95% 89% 89%

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 16

PSB Study (QS1069 - 200711)
Q.2b_14 Frequency of usage - YouTube
Base: All who have used YouTube in the last 12 months

ETHANIC ORIGINZ
Vorkshire Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2, () © d e (U] () (0] (1] k) (0] (m) n) ©) ()] (0
Unweighted Base 855 33 90 65 43 48 87 104 141 70 22 114 38 723 125 8 4 1
Weighted Base 922 35" 90" 68" 57" 56" 11* 123" 167 79" 31 88 17" 762 153 o 4 1"
Every day 494 22 48 37 37 28 59 76 88 37 " 41 9 391 99 6 1 1
54% 62% 53% 55% 66%I| 51% 53% 62%I 52% 47% 34% 47% 56% 51% 65%an 1% 14% 100%
Several days each week 219 4 24 13 8 18 25 33 38 16 17 19 4 177 41 3 3 -
24% 12% 2% 19% 15% 31% 23% 2% 23% 20% 55% 21% 25% 23% 2% 29% 59% -
About once a week 112 5 1 6 7 4 " 9 26 17 - 14 2 104 9 - - -
12%0 13% 12% 9% 13% 7% 10% 7% 16% 22%afh - 15% 9% 14%o0 6% - - -
A few times each month 59 4 5 6 4 4 9 3 9 3 4 8 1 56 3 - 1 -
6% 11%h 6% 8% 6% % 8% 2% 5% 4% 12% 9%h 6% 7%0 2% - 21% -
Less often 37 * 2 6 - 2 6 2 6 5 - 6 1 36 1 - - -
4% 1% 2% 9%eh - 4% 6% 1% 4% 7% - 7% 4% 5%0 1% - - -
SUMMARY CODE
AT LEAST ONCE A WEEK 826 30 83 56 53 50 95 19 152 il 28 74 15 671 149 9 3 1
90% 88% 92% 83% 94% 89% 86% 96%adg 91% 89% 88% 84% 90% 88% 97%an 100% 3% 100%
|

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfig/n/i/jIkilim - aln/olplair
*small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R
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Table 16

Q.2b_14 Frequency of usage - YouTube

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week

A few times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Base: All who have used YouTube in the last 12 months

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
@) b ©) ()] (©) (U] (h) (0} Q () (0] (m) (n) ©) () ©) (0]
855 580 275 475 303 328 526 244 467 327 535 533 159 %2 655 87 24 693 50 12
922 624 208 518 417 348 585 277 517 345 570 589 167 o1 702 95" 26 746 52t 12
94 286 208 220 181 144 332 162 302 122 398 59 20 372 38 1 391 2 5
54%bdef 46% 70%abde 2% 4% 41% 57%bdef 58%bdef 58%j 35% 70%aij 61%amn 35%n 21% 53%p 40% 1% 53% 4% 43%
imnpu fgh
219 167 52 143 17 100 142 54 115 100 12 127 46 34 164 33 7 181 15 4
24%cw 27%ch 18% 28%ch 28%ch 29%ch 24%c 19% 22% 29%ik 20% 22% 28% 37%al 23% 35%a0 25% 24% 28% 35%
112 9% 17 89 69 64 64 37 53 70 36 58 37 16 9% 9 5 [ 8 1
12%c 15%c 6% 17%acg 17%cg 18%acg 1% 14%c. 10%k 20%aik 6% 10% 22%al 17% 14% 9% 21% 13% 15% 12%
59 47 13 40 2 25 29 17 32 32 18 30 15 13 48 7 2 51 2 1
6%k 7% 4% 8% 6% 7% 5% 6% 6%k 9%k 3% 5% 9% 15%al 7% 7% 8% % 4% 119%
37 29 8 2 25 15 17 7 14 21 7 16 1 9 23 9 1 28 3 -
4%k 5% 3% 5% 6%cg 4% 3% 3% 3% 6%ik 1% 3% 6%l 9%al 3% 9%ao 5% 4% 6% -
826 548 278 452 367 308 538 253 470 292 546 543 142 69 631 80 23 666 47 11
90%jnu 88% 93%bde 87% 88% 88% 92%bd 91% 91% 85% 96%aij 92%mn 85% 76% 90% 84% 87% 89% 90% 89%

Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfigin - ali/j/k - allimin - alolplq - alrIsTt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 16

Q.2b_14 Frequency of usage - YouTube

Unweighted Base
Weighted Base

Every day

Several days each week
About once a week

A few times each month
Less often

SUMMARY CODE
AT LEAST ONCE A WEEK

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Base: All who have used YouTube in the last 12 months

Q.OA VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
a (u) W) W) [£3] )
855 355 166 312 401 404
922 378 180 343 431 435
494 130 105 53 188 4
54%bde 35% 58%u 74%auy 4% 61%ax
jmnpux
219 13 1 58 114 %8
24%cw 30%aw 23% 17% 21% 23%
112 72 23 12 69 38
12%ck 19%aw 13%w 4% 16%y 9%
59 39 6 13 # 18
6%k 10%avw 4% 4% 10%y 4%
37 23 5 7 18 16
4%k 6%w 3% 2% 4% 4%
826 315 169 324 372 401
90%jnu 83% 94%u 94%au 86% 92%x

Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfigin - ali/j/k - allimin - alolplq - alrIsTt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)

ICANTAR
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Table 17

Page 106
PSB Study (QS1069 - 200711)
Q.2b Summary - Frequency of usage
Base: All who have used .in the last 12 months
APl
Amazon Music/
BBC % Channel 4 Channel 5 Freeview/ Prime Apple
services services services services Youview Netflix Video Disney + Apple TV + Sky Virgin TV. Spotify Podcasts YouTube
Unweighted Base 1130 1012 905 746 592 872 474 33 46 565 193 319 15 855
Weighted Base 1087 958 847 681 531 944 529 39 52 577 203 352 122 922
Every day 685 448 206 154 312 433 126 5 13 444 137 202 65 494
63% 47% 24% 23% 59% 46% 24% 12% 25% 77% 67% 57% 53% 54%
Several days each week 221 273 309 202 121 268 159 8 5 71 25 85 22 219
20% 28% 36% 30% 23% 28% 30% 21% 10% 12% 12% 24% 18% 24%
About once a week 89 119 162 142 35 141 107 3 1 20 9 31 1 112
8% 12% 19% 21% 7% 15% 20% 8% 22% % 5% 9% 9% 12%
Afew times each month 58 7 107 13 19 70 80 8 10 19 9 15 14 59
5% 7% 13% 17% 2% 7% 15% 20% 19% 3% 5% 2% 11% 6%
Less often 34 a7 63 71 44 33 57 15 13 23 23 20 10 37
3% 5% 7% 10% 8% 3% 11% 39% 25% a% 11% 6% 8% 4%
SUMMARY CODE
AT LEAST ONCE A WEEK 995 840 678 498 468 842 392 16 29 535 171 317 98 826
92% 88% 80% 73% 88% 89% 74% 42% 56% 93% 84% 90% 80% 90%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R




Table 18

Page 107
PSB Study (QS1069 - 200711)
Q.2b Summary - Frequency of usage - Any PSB providers (net)

Base: All who have used PSB Providers in the last 12 months

Apple
Amazon Music/
BBC v Channel 4 Channel 5 Freeview/ Prime Apple
services services services services Youview Netflix Video Disney + Apple TV + Sky Virgin TV Spotify Podcasts YouTube
Unweighted Base 1203 1203 1203 1203 1203 1203 1203 1203 1203 1203 1203 1203 1203 1203
Weighted Base 1160 1160 1160 1160 1160 1160 1160 1160 1160 1160 1160 1160 1160 1160
Every day 685 448 206 154 273 258 75 2 12 331 99 133 54 286
59% 39% 18% 13% 24% 22% 6% M 1% 29% 9% 11% 5% 25%
Several days each week 221 273 309 202 99 175 13 8 5 54 19 62 15 167
19% 24% 27% 17% 8% 15% 10% 1% * 5% 2% 5% 1% 14%
About once a week 89 119 162 142 32 110 82 3 8 12 7 26 " 95
8% 10% 14% 12% 3% 9% % . 1% 1% 1% 2% 1% 8%
A few times each month 58 ul 107 113 19 49 60 7 8 8 6 12 13 47
5% 6% 9% 10% 2% 4% 5% 1% 1% 1% M 1% 1% 4%
Less often 34 47 63 ul 36 29 46 13 7 17 18 17 10 29
3% 4% 5% 6% 3% 2% 4% 1% 1% 1% 2% 2% 1% 2%
SUMMARY CODE
AT LEAST ONCE A WEEK 995 840 678 498 404 542 2n 14 25 397 125 221 80 548
86% 2% 58% 43% 35% 47% 23% 1% 2% 34% 11% 19% 7% 47%
Not used 73 202 313 479 701 540 783 1126 1121 738 1012 909 1057 536
6% 17% 27% 41% 60% 47% 68% 97% 97% 64% 87% 78% 91% 46%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R




Table 19

Q.3a Media provider ranked the most valuable

Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

GENDER AGE AGE SOCIAL GRADE
Total Wale Female 1624 | 7534 3554 | T5+ T6-19 20-24 7534 3544 1550 5564 5574 75+ AB 5} C2 DE
(a) () ©) [C)] () ® ) () (0] ) &) (0] (m) n) () () ()] 0] ()
Unweighted Base 1721 819 902 242 273 454 752 76 166 273 225 229 256 270 226 346 525 344 506
Weighted Base 1718 825 893 241 326 520 631 73 167 326 274 246 300 176 155 3855 550 345 468
BBC services 354 171 183 13 20 85 237 3 10 20 37 48 101 56 118 116 62 58
21%dehiks 21% 21% 5% 6% 16%de 38%adef 4% 6% 6% 13%hij 19%hij 34%ahijk 45%ahijk 36%ahi 33%aqr 21%s 18%s 12%
| Im ikl s
ITV services 124 35 % 4 6 31 84 1 3 13 18 32 29 15 29 27 54
7%bdeij 1% 10%ab 2% 2% 6%de 13%adef 2% 2% 2% 5% 7% 11%hijk 13%ahiik 18%ahii 1% 5% 8% 12%ap
I kim
Channel 4 services 17 8 9 2 3 1 1 1 1 - 1 9 1 1 4 5 2 6
1% 1% 1% 1% 1% - 2%f 1% 1% 1% - 1% 3%ak 1% 1% 1% 1% 1% 1%
Channel 5 services 19 8 " 6 13 - 4 2 8 5 2 3 6 8
1% 1% 1% - - 1% 2%de - - 2%j 1% - 4%aijim 39%aill 1% 1% 2% 2%
m
Freeview/Youview 17 60 58 7 9 6 75 1 6 9 12 15 37 16 23 19 9 2 44
7%dej 7% 6% 3% % 5% 12%adef 1% 2% % 4% 6% 12%ahijkl 9%hijk 15%ahij 5% 5% 8% 9%pa
ki
Netflix 314 130 184 64 124 104 22 18 46 124 69 35 6 2 62 123 69 61
18%gmnos 16% 21%b 27%ag 38%adf 20%g % 25%Imno 27%almno 38%ahik| 25%almno 14%mno 5% 3% 2% 17% 22%s 20%s 13%
9 no
Amazon Prime Video 34 18 16 2 8 21 2 1 1 8 8 1 1 1 7 13 7 6
2%g 2% 2% 1% 3%g 4%adg . 19% 1% 3%m 3%m 6%aimno . . . 2% 2% 2% 1%
Disney + 4 3 1 4 - - - 4 - - - - 2 1 2
. . . - 1%afg - - 1%a - - - - . . .
Apple TV + 3 2 2 - - 2 2 - - - - 2 1 - 1 - 2 2 -
p : : ) _ : . _ ) _ ) o . ) . : : )
Sky 286 140 147 14 53 122 % 3 1 53 58 64 58 20 19 63 8 60 79
17%dhin 17% 16% 6% 16%d 23%ade 15%d 5% 6% 16%hi 21%hino 26%ahijn 20%hino 12% 12% 18% 15% 17% 17%
9 o
Virgin TV 60 2 34 6 10 15 29 4 2 10 8 7 18 6 6 9 20 10 22
4% 3% 4% 2% 3% 3% 5% 5% 1% 3% 3% 3% 6% 3% 4% 3% 4% 3% 5%
Spotify 73 37 36 47 14 9 3 13 14 7 2 3 8 32 8 25
A%rgllmno 1% % 20%aefg 4%g 2%g . 18%aikim 21%ajkimn 4%Imno 3%no 1% 1% - - 2% 6%pr 2% 5%p
no o

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

* small base

Proportions/Means: Columns Tested (5% risk level) - alb/c - aldlelflg - aln/ij/KIminlo - alplaltls

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 19

Q.3a Media provider ranked the most valuable

PSB Study (QS1069 - 200711)
Base: All who have used media providers in the last 12 months

Page 109
GENDER AGE AGE SOCIAL GRADE
Total Wale Female 1624 | 7534 3554 | 55F T6-19 20-24 7534 3544 1550 5564 5574 75+ AB 5} C2 DE
(a) () ©) [C)] () ® ) () (0] ) &) (0] (m) n) () () ()] 0] ()
Unweighted Base 1721 819 902 242 273 454 752 76 166 273 225 229 256 270 226 346 525 344 506
Weighted Base 1718 825 893 241 326 520 631 73 167 326 274 246 300 176 155 3855 550 345 468
Apple Music/Apple 9 2 7 3 2 1 3 - 2 3 1 1 - - 3 1 2 3
Podcasts 1% . 1% 1%g 1% 1% . 4%aijmno - 1% 1% 1% . - - 1% . 1% 1%
YouTube 249 155 %4 79 66 75 29 2 53 66 48 27 17 9 3 36 78 51 8
15%4:1 no 19%ac 11% 33%aef 20%afg 14%g 5% 35%aijkim 32%aikim 20%almno 18%mno 11%no 6%0 5% 2% 10% 14% 15% 18%p
g no no
SUMMARY CODE
ANY PSB PROVIDER 514 222 292 19 28 123 345 5 14 28 54 69 142 12 91 138 152 97 127
30%defhijk 2% 33%b 8% % 24%de 55%adef % 8% % 20%hij 28%hij 47%ahilk 63%ahilk 59%ahi 39%aqr 28% 28% 27%
| Im JKim s
None 53 30 2 - 7 18 27 - - 7 7 1 9 7 10 10 14 12 17
3%di % 3% - 2%d 4%d 4%d - - 2% 3% 5%i 3% 4% 7%ahii 3% 2% 3% 4%
K

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/|

portions/Means: Columns Tested (5% risk level) - alblc - a/dle/tlg - alnjIKImin/o - alplairls
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 19

Q.3a Media provider ranked the most valuable
Base: All who have used media providers in the last 12 months

Unweighted Base
Weighted Base

BBC services

ITV services
Channel 4 services
Channel 5 services
Freeview/Youview
Netflix

Amazon Prime Video
Disney +

Apple TV +

Sky

Virgin TV

Spotify

Apple Music/Apple
Podcasts

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11

SOCIAL GRADE

PSB Study (QS1069 - 200711)

WORKING STATUS CHILDREN IN HOUSEHOLD
] 0-9 years T0-15 years
Total ABC1 G2DE Full time Part ime Retired Education Not working Any old old None
@ (b) ©) d (0] h (0] [0)] () (0]
1721 871 850 595 199 540 124 263 421 298 214 1294
1718 904 813 703 226 390 127 272 477 334 236 1241
234 120 111 39 167 6 31 45 23 32 309
21%cdgh 26%ac 15% 16%g 17%g 43%adegh 5% 11% 10% 7% 14%j 25%aijk
iik
124 44 81 28 15 53 - 29 17 12 108
79%bdgij 5% 10%ab 4%g 7%g 13%adeg - 11%dg 4% 4% 4% 9%ilk
17 8 9 9 3 2 - 4 3 1 1 14
1% 1% 1% 1% 1% 1% - 1% 1% - 1% 1%
19 5 14 4 1 1 - 3 3 2 1 16
1% 1% 2%b 1% . 3%ade - 1% 1% . . 1%
17 48 70 36 14 46 1 21 17 12 5 101
7%gil 5% 9%b 5%g 6%g 12%adeg 1% 8%g 3% 4% 2% 8%ijk
314 185 130 160 57 12 30 56 143 104 70 171
18%fi 20%¢ 16% 23%atf 25%af 3% 23%f 21%f 30%al 31%al 29%al 14%
34 20 13 25 2 1 1 4 15 1 1 18
29%f 2% 2% 4%af 1% . 1% 2% 3% 3% 5%al 1%
4 2 2 3 - - - 1 4 4 - -
- . - . - - . 1%l 1%al -
3 2 2 1 2 1 - - - - 3
: . : . o6 . ) . ) R .
286 147 139 143 39 53 6 46 102 72 41 185
17%g 16% 17% 20%fg 17%g 14%g 5% 17%g 21%al 22% 17% 15%
60 29 31 24 8 14 2 12 19 12 12 4
4% 3% 4% 3% 4% 4% 1% 5% 4% 4% 5% 3%
73 40 33 20 16 - 29 8 25 19 12 48
4%F 4% 4% 3%f 7%t - 23%adefh 3%f 5% 6% 5% 4%
9 4 5 6 - - 2 1 5 2 2 5
1% - 1% 1% - - 1%f 1% 1% 1% 1% -

Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/fig/h - alilj/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 19

Q.3a Media provider ranked the most valuable

Unweighted Base
Weighted Base

YouTube
SUMMARY CODE

ANY PSB PROVIDER

None

Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
] 0-9 years T0-15 years
Total ABC1 G2DE Full time Part ime Retired Education Not working Any old old None
@ (b) ©) d (0] h (0] [0)] () (0]
1721 871 850 595 199 540 124 263 421 298 214 1294
1718 904 813 703 226 390 127 272 477 334 236 1241
249 14 135 115 24 12 50 49 67 48 32 182
15%f 13% 17%b 16%f 10%f 3% 40%adefh 18%ef 14% 14% 14% 15%
514 291 224 151 57 233 6 67 67 38 44 447
30%dgij 32% 28% 21%g 25%g 60%adegh 5% 25%g 14% 11% 19%j 36%aik
K
53 2 29 20 7 19 - 7 13 1 6 40
3% 3% 4% 3% 3% 5%g - 2% 3% 3% % 3%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Proportion

s/Means: Columns Tested (5% risk level) - alblc - aldlelfig/h - alilj/kii

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 19

Q.3a Media provider ranked the most valuable
Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

INTERNET ACCESS TV PLATFORM
Any Tntermet NG Internet
Total access access Satellite Freeview IPTV Pay TV FTA
@ (C)] ) (g (U] (C] (]
Unweighted Base 1721 1553 168 648 640 106 941 674
Weighted Base 1718 1578 140 665 577 101 o7 613
BBC services 354 315 39 13 176 34 175 186
21% 20% 28%b 17% 31%adg 33%adg 18% 30%adg
ITV services 124 97 28 51 57 8 62 63
% 6% 20%ab 8% 10%g 8% 6% 10%ag
Channel 4 services 17 16 1 7 9 1 10 10
1% 1% . 19% 2% 1% 1% 2%
Channel 5 services 19 9 10 4 13 1 10 13
1% 1% 7%ab 1% 2%d 1% 1% 2%d
Freeview/Youview 17 91 27 7 103 13 21 103
7%dg] 6% 19%ab 1% 18%adg 13%adg 2% 17%adg
Netflix 314 313 2 o7 78 22 167 86
18%cdeh 20%¢ 1% 15% 14% 22% 17% 14%
Amazon Prime Video 34 34 - 10 8 1 19 12
2% 2% - 19% 1% 1% 2% 2%
Disney + 4 4 - 2 4 .
Apple TV + 3 3 - 2 - - 3 -
Sky 286 268 18 272 21 1 279 21
17%eft 17% 13% 41%aefgh 2% 1% 29%aefh 3%
Virgin TV 60 57 3 3 4 1 58 4
4%del 2% 2% 19% 1% 1% 6%adefh 1%
Spotify 73 3 - 21 19 - 28 19
4%cf 5%¢ - 3% 3% - 3% 3%
Apple Music/Apple 9 9 - 1 4 4 4
Podcasts 1% 1% N 1% - 1%
YouTube 249 247 2 62 63 19 110 68
15%cdegh 16%¢ 1% 9% 11% 19%degh 11% 11%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11

Proportions/Means: Columns Tested (5% risk level) - alb/c - a/dlelfigih
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 19

Q.3a Media provider ranked the most valuable

Unweighted Base
Weighted Base

SUMMARY CODE
ANY PSB PROVIDER

None

Fieldwork : 11/03/202(

7/03/2020 (Week 11

* small base

Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

INTERNET ACCESS TV PLATFORM
Any Tntermet NG Internet
Total access access Satellite Freeview IPTV Pay TV FTA
@ ©) © @ 0 ()
1721 1553 168 648 640 106 941 674
1718 1578 140 665 577 101* 971 613
514 437 77 176 255 44 256 272
30% 28% 55%ab 26% 44%adg 43%adg 26% 44%adg
53 42 1 13 23 2 21 24
3% 3% 8%ab 2% 4%dg 2% 2% 4%

Proportions/Means: Columns Tested (5% risk level) - alb/c - a/dlelfigih

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Page 114
PSB Study (QS1069 - 200711)
Q.3a Media provider ranked the most valuable
Base: All who have used media providers in the last 12 months

ETHANIC ORIGINZ
Vorkshire Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2, (b) ©) g e (U] () (0] (1] k) U (m) n) ©) () ()] (0
Unweighted Base 1721 69 196 116 17 11 173 188 227 143 66 212 103 1522 183 15 4 3
Weighted Base 1718 63 174 113 136 17 201 223 262 161 83 146 40 1480 219 17 4 3
BBC services 354 12 43 19 18 2 38 46 50 43 31 20 7 310 38 3 - 1
21%| 19% 25%el 17% 13% 22% 19% 21% 19% 27%el 38%abdef 14% 17% 21% 17% 16% - 37%
hilm
ITV services 124 6 12 13 6 13 12 15 12 5 13 2 119 5 - - -
7%0 9% 9% 11% 9% 5% 7% 5% 6% 8% 6% 9% 4% 8%0 2% - - -
Channel 4 services 17 1 1 1 6 1 - 1 1 2 1 3 - 16 1 - - -
1% 1% 1% 1% 4%acghi 1% - . . 1% 1% 2% - 1% 1% - - -
Channel 5 services 19 - 5 3 2 1 2 4 2 - 1 - - 19 - - - -
1% - 3%ajl 3%ijl 1% 1% 1% 2% 1% - 1% - - 1% - - - -
Freeview/Youview 17 3 16 1 10 10 8 7 21 9 3 7 7 113 4 2 - 1
7%0 5% 9%gh 9%h % 9%h 4% 3% 10%gh 5% 3% 5% 18%abcde 8%0 2% 11% - 31%
fghijl
Netflix 314 12 13 25 30 15 39 47 51 34 12 30 5 265 43 1 1 -
18%¢ 18%¢ 8% 22%¢ 22%¢ 13% 19%¢ 21%¢ 20%¢ 21%¢ 15% 21%¢ 13% 18% 20% 8% 21% -
Amazon Prime Video 34 - 3 2 1 3 7 2 7 5 2 2 - 33 1 - - .
2% - 2% 1% 1% 2% 3% 1% 3% 3% 3% 2% - 2% . - - -
Disney + 4 - - - - - - 1 3 - - - - 4 - - - -
. - - - - - - . 1%a - - - - . - - - -
Apple TV + 3 - - - 2 - - 2 - - - - - 2 - - - -
M - - - 1% - - 1% - - - - - * - - - -
Sky 286 21 23 15 19 20 35 35 42 25 15 27 9 248 38 3 - -
17% 33%acd 13% 13% 14% 17% 179% 16% 16% 16% 18% 19% 24%cd 17% 17% 18% - -
efghi
i
Virgin TV 60 2 6 3 7 6 8 6 9 3 3 5 2 55 6 - - -
% 2% % 3% 5% 5% 4% 3% 3% 2% 3% 4% 6% 4% 3% - - -
Spotify 73 3 7 3 1 4 10 4 13 4 4 8 2 65 5 1 - -
4% 5% 4% 3% 8%h 4% 5% 2% 5% 3% 4% 5% 4% 4% 2% 6% - -

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - albic/dle/fig//i/jikil/m - aln/olplalr
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R
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Page 115
PSB Study (QS1069 - 200711)
Q.3a Media provider ranked the most valuable
Base: All who have used media providers in the last 12 months

ETANIC ORIGINZ
Vorkshire ny Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
a (b) © d © (U] (h) (0] (i)} ) (0} (m) n ©) () @ 0
Unweighted Base 1721 69 196 116 17 11 173 188 227 143 66 212 103 1522 183 15 4 3
Weighted Base 1718 63 174 113 136 17 201 223 262 161 83 146 40t 1480 219 7 an 3
Apple Music/Apple 9 - 3 - 1 - - 2 1 1 1 1 - 9 1 - - -
Podcasts 1% - 2% - 1% - - 1% - - 2% N 1% . - - -
YouTube 249 3 31 17 13 23 25 51 33 21 5 2 5 177 73 4 3 1
15%bn 5% 18%bk 15%b 10% 19%bek 12% 23%abe 13% 13% 6% 16%bk 12% 12% 33%an 24% 3% 33%
gilkm
SUMMARY CODE
ANY PSB PROVIDER 514 19 65 35 38 34 54 62 68 58 38 36 8 464 44 3 - 1
30%0 29% 38%agilm 31% 28% 29% 27% 28% 26% 36%Im 45%aefgh 25% 21% 31%0 20% 16% - 37%
im
None 53 1 6 3 4 16 5 8 2 1 5 1 48 5 3 - -
3% 2% 3% 2% 3% 1% 8%athi 2% 3% 1% 1% 4% 2% 3% 2% 17% - -
i

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfig/n/i/jikilim - aln/olplair
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R
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PSB Study (QS1069 - 200711)
Q.3a Media provider ranked the most valuable

Base: All who have used media providers in the last 12 months

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Reguiar BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC (% c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
@ ®) © @ © ® @ ®) b Q ® 0) () o) © ®) @ © ©) ©
Unweighted Base 1721 1203 518 1039 900 730 767 347 686 804 535 846 374 384 1180 244 114 1341 88 28
Weighted Base 1718 1160 558 995 840 678 842 392 755 745 570 901 358 332 1187 230 110* 1334 83 30
BBC services 354 - 345 258 230 13 55 75 354 52 58 156 139 284 49 3 302 16 7
21%cghi 31%acgh - 35%acgh 31%acgh 34%acgh 13%¢ 14%¢ 10% 48%aik 9% 6% 43%al 42%al 24%q 21%q 3% 23% 19% 249%
Kiqvwy
ITV services 124 124 - 114 123 88 35 2 17 %0 8 16 42 66 8 16 7 % 2 -
7%cghi 11%acgh - 11%acgh 15%abcg 13%acgh 4%c 3%c 2% 12%aik 1% 2% 12%al 20%alm)| 7% 7% 6% % 2% -
Kivwx h
Channel 4 services 17 17 - 10 10 14 4 N 4 7 1 4 4 9 15 1 - 14 1 -
1%c 1%ch - 1%c 1%c 2%acgh . . 1% 1% . . 1% 3%al 1% . - 1% 1% -
Channel 5 services 19 19 - 14 16 17 1 N 1 10 N 4 1 14 1 - 2 13 - -
1%cgikw 2%cgh - 1%cgh 2%cgh 2%acgh . . . 1%ik . . . 4%alm 1% - 2% 1% - -
Freeview/Youview 17 81 36 68 65 45 16 13 14 58 8 38 38 4 62 33 17 88 4 1
7%ghikl 7%gh 6%g 7%gh 8%gh 7%gh 2% 3% 2% 8%ik 1% 4% 1%al 12%al 5% 14%a0 15%a0 % 5% %
w
Netflix 314 162 152 125 % 81 307 118 314 62 14 258 16 5 267 7 - 253 19 1
18%bdef 14% 27%abde 13% 12% 120 37%abed 30%abde 42%ajk 8% 20%j 29%amn 5%n 2% 22%apq 3% - 19% 23% 2%
jmnpaux f of f
Amazon Prime Video 34 16 18 12 12 " 18 28 13 6 3 22 5 1 2 - - 2 2 -
2%knpu 1% 3%bd 1% 1% 2% 2% 7%abcde 2% 1% 1% 2%n 2% N 2%p - 2% 3% -
fg
Disney + 2 2 - - 2 - 2 2 2 2 - 2 2 2 -
: : : , . : R : : : : : , : Lo : 2o%ar ,
Apple TV + 3 - 3 - - - - - - - - 2 1 - 3 1 3 - -
: - 1%bdeg - - - - - - - : : - : - 1% . - -

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alr/st - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R




Table 19

Q.3a Media provider ranked the most valuable

Base: All who have used media providers in the last 12 months

Unweighted Base
Weighted Base

BBC services

ITV services

Channel 4 services
Channel 5 services

Freeview/Youview

Netflix

Amazon Prime Video
Disney +

Apple TV +

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Q.OA VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
a (u) W) W) [£3] )
1721 930 228 406 787 835
1718 871 250 453 77 831
354 88 31 4 265 75
21%cghi 33%avw 12%w 1% 34%ay 9%
Kiavwy
124 o 5 - 34 6
7%cghi 1%avw 2%w - 4% 10%ax
Kivwx
17 14 - - 9 8
1%c 2%w - - 1% 1%
19 15 - - 5 13
1%cgikw 2%w - 1% 2%
17 91 7 2 54 62
7%ghik 10%avw 3%w . 7% 7%
Ivw
314 44 % 180 107 186
18%bdef} 5% 36%au 40%au 14% 22%ax
mnpqux
34 11 18 8 21
2%knpu 1% 4%au 4%au 1% 3%x
4 3 - 1 2 2
3 1 - 2 1 1

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alr/st - alulviw - alxly

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)
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Table 19

Q.3a Media provider ranked the most valuable
Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

Unweighted Base
Weighted Base

Sky

Virgin TV
Spotify
Apple Music/Apple

Podcasts
YouTube

SUMMARY CODE
ANY PSB PROVIDER

None

eldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Me:

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Reguiar BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC (% c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(a) (b) © ()] ©) 0 () (0] (1) k) (0] (m) () ) (0 () (0]
1721 1203 518 1039 900 730 767 347 686 804 535 846 374 384 1180 244 114 1341 88 28
1718 1160 558 995 840 678 842 392 755 745 570 901 358 332 1187 230 110* 1334 83" 30"
286 181 106 146 141 104 133 67 17 86 66 207 45 20 115 93 67 210 20 17
17%jkno 16% 19%d 15% 17% 15% 16% 17% 15%j 12% 12% 23%amn 13%n 6% 10% 40%ao 61%ao| 16% 24% 56%
w
60 30 30 26 20 14 14 16 13 16 13 27 15 8 35 9 7 42 2 1
4%gi| 3% 5%bdefg 3% 2% 2% 2% 4%g 2% 2% 2% 3% 4% 3% 3% 4% 7%0 3% 3% 3%
73 32 41 26 21 18 55 22 57 9 47 53 8 3 58 3 1 59 2 2
4%dejnu 3% 7%abdef 3% 2% 3% 7%abdef 6%bdef 8%aj 1% 8%aj 6%mn 2% 1% 5%p 1% 1% 4% 3% %
9 5 4 3 1 1 4 1 4 3 5 8 - 8 - 6 1 -
1% - 1% . . - . . - . 1% 1% - - 1% - . 2% -
249 102 147 74 48 38 127 50 125 42 249 185 13 10 195 7 1 194 10 -
15%bdefj 9%ef 26%abdef % 6% 6% 15%bdef 13%bdef 17%j 6% 44%aij 21%amn 4% 3% 16%pq 3% 1% 15% 13%
mnpqux gh
514 514 - 484 407 350 154 68 98 461 62 83 203 227 397 65 1 423 19 7
30%cghi 44%acgh - 49%acgh 49%acgh 52%abcg 18%c 17%c 13% 62%aik 11% 9% 57%al 69%alm)| 33%q 28%q 10% 32% 22% 24%
Klquwy h
53 33 19 31 25 16 14 7 - - - 15 13 15 20 1 5 30 1 2
3%ijko. 3% 3%g 3% 3% 2% 2% 2% - - - 2% 4% 5% 2% 5%0 5%0 2% 1% 5%

: Columns Tested (5% risk level) - a/blc/dlelflgih - ali/jlk - allimin - alolp/q - alr/s/t - alulviw - axly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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eldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Meas

ns: Columns Tested (5% risk level) - a/b/c/d/elfigih - ali/jlk - allimin - alolplq - alrlslt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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PSB Study (QS1069 - 200711)
Q.3a Media provider ranked the most valuable
Base: All who have used media providers in the last 12 months
Q.8A VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
@ (u) V) W) X) )
Unweighted Base 1721 930 228 406 787 835
Weighted Base 1718 871 250 453 777 831
Sky 286 208 27 15 124 143
17%jkn 24%avw 1%w 3% 16% 17%
ww
Virgin TV 60 33 10 12 29 29
2%gi 2% 2% 3% 4% 3%
Spotify 73 16 13 44 31 37
4%dejnu 2% 5%u 10%au 2% %
Apple Music/Apple 9 4 - 5 7 2
Podcasts 1% N - 1% 1% N
YouTube 249 31 51 161 86 133
15%bdefj 4% 20%au 36%auv 1% 16%x
mnpaux
SUMMARY CODE
ANY PSB PROVIDER 514 a1 36 4 313 182
30%cghi 47%avw 14%w 19% 40%ay 22%
Klgvwy
None 53 2 5 10 15 3
3%ijko) 3% 2% 2% 2% 4%




Table 20

Q.3a Media provider ranked 2nd most valuable

Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

GENDER AGE AGE SOCIAL GRADE
Total Male Female 16-24 | 25-34 35-54 55+ 16-19 20-24 25-34 35-44 45-54 55-64 65-74 75+ AB C1 C2 DE
(a) (b) © ()] ©) ) Q) (W] [0] (1) K) (0] (m) () (©) (2] @ (0] ()
Unweighted Base 1721 819 902 242 273 454 752 76 166 273 225 229 256 270 226 346 525 344 506
Weighted Base 1718 825 893 241 326 520 631 73" 167 326 274 246 300 176 155 355 550 345 468
BBC services 232 105 127 15 23 75 119 7 7 23 30 45 51 35 33 56 62 42 7
14%deij 13% 14% 6% % 14%de 19%ade 10% 4% % 1% 18%ijk 7% 20%ailk 21%ahi 16% 11% 12% 15%
ik
ITV services 181 80 101 1 8 35 137 - 1 8 6 29 48 42 34 55 4 51
11%defhijk 10% 11% - 3% T%de 22%adef - . 3% 2% 12%hijk 16%ahijk 27%ahilk 27%ahi 10% 10% 12% 1%
Im jkim
Channel 4 services 67 26 # 2 4 15 46 1 1 4 10 5 20 16 10 26 20 1 9
4%deij 3% 5% 1% 1% 3% 7%adef 1% 1% 1% 2% 2% 7%ijl 9%ahijkl 7%ijl 7%aars 2% 3% 2%
Channel 5 services 32 7 25 2 4 6 20 1 1 4 1 4 8 4 9 3 6 7 16
2% 1% 3%b 1% 1% 1% 3%f 2% . 1% . 2% 3% 2% 6%aik 1% 1% 2% 3%pq
In
Freeview/Youview 75 38 a7 4 6 27 39 1 3 6 17 10 13 15 1 17 1 9 28
4%ej| 5% 4% 2% 2% 5%de 6%de 1% 2% 2% 6% 4% 4% 8%ahij 7% 5% 4% 3% 6%r
Netflix 296 149 148 66 72 111 47 18 48 72 55 57 39 8 1 72 102 55 67
17%gno 18% 17% 27%ag 22%g 21%g % 24%mno 29%amno 22%mno 20%mno 23%mno 13%no 5%0 . 20%s 19% 16% 14%
Amazon Prime Video 3 43 51 12 35 9 8 8 35 0 9 4 1 19 1 9 14
5%g 5% 6% 5% 11%adig 6%g 3% 5%0 5%0 11%ailmno 7%n0 % 2% 2% 1% 5% T%s 6% 3%
Disney + 1 1 - - - 1 - - - - 1 - - - - 1 -
Apple TV + 1 1 - - - 1 - - - - - 1 - - - - 1 B
Sky 106 49 57 15 23 30 38 2 13 23 21 10 19 13 6 23 34 25 25
6% 6% 6% 6% % 6% 6% 3% 8% % 8% % 6% 7% 2% 6% 6% % 5%
Virgin TV 29 10 19 3 7 10 9 - 3 7 5 6 6 2 1 1 11 5 3
2% 1% 2% 1% 2% 2% 1% - 2% 2% 2% 2% 2% 1% . 3%s 2% 1% 1%
Spotify 90 49 ] 39 17 27 7 10 29 7 8 6 1 - 23 9 14 14
5%gmno 6% 5% 16%aefg 5%g 5%g 1% 14%ajimn 17%ajkimn 5%no 7%mno 3%no 2% . - 6%s T%s 2% 3%
o
Apple Music/Apple 20 16 4 3 8 5 3 1 2 8 5 2 1 1 3 10 6 1
Podcasts 1% 2%¢ - 1% 3%g 1% 1% 1% 1% 3% 2% 1% - N 1% 2%s 2%s -

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

* small base

Proportions/Means: Columns Tested (5% risk level) - alb/c - aldlelflg - aln/ij/KIminlo - alplaltls

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 20

Q.3a Media provider ranked 2nd most valuable

Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR

AGE AGE SOCIAL GRADE,
Total —|—Male Female 624 | 7534 3550 5T T6-19 2004 7534 3544 7554 5564 6574 757 7B T (3 P
(a) () ©) [C)] () ® ) () (0] ) &) (0] (m) n) () () ()] 0] ()
Unweighted Base 1721 819 902 242 273 454 752 76 166 273 225 229 256 270 226 346 525 344 506
Weighted Base 1718 825 893 241 326 520 631 73 167 326 274 246 300 176 155 356 550 345 468
YouTube 177 93 84 51 38 3 25 18 32 38 39 24 6 1 31 66 30 50
10%gmno 11% 9% 21%aef 12%g 12%g 4% 25%aijlmn 19%aijlmn 12%mno 14%mno 10%no 6%0 3% 1% 9% 12% 9% 11%
g o o
SUMMARY CODE
ANY PSB PROVIDER 512 218 294 19 39 131 322 9 10 39 48 83 126 102 94 119 144 102 148
30%dehijk 26% 33%b 8% 12% 25%de 51%adef 13% 6% 12% 17%i 34%bhijk 42%ahijk 58%ahijk 61%ahi 33%q 26% 29% 32%
Im jKim
None 317 160 158 29 80 85 124 10 18 80 46 39 59 25 40 38 82 78 19
18%dli 19% 18% 12% 25%adf 16% 20%d 14% 11% 25%aikin 17% 16% 20%i 14% 26%ahi 11% 15% 22%pq 25%apli
kin
Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/c - aldlelflg - aln/ijiKIminlo - alplairls
* small base
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Table 20

Q.3a Media provider ranked 2nd most valuable
Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
] 0-9 years T0-15 years
Total ABC1 G2DE Full time Part ime Retired Education Not working Any old old None
@ b) ©) d (0] h (0] [0)] () (0]
Unweighted Base 1721 871 850 595 199 540 124 263 421 298 214 1294
Weighted Base 1718 904 813 703 226 390 127 272 477 334 236 1241
BBC services 232 118 14 88 22 73 7 42 46 26 27 186
14%gi) 13% 14% 13%g 10% 19%adeg 5% 16%g 10% 8% 11% 15%ij
ITV services 181 88 92 47 15 106 - 13 17 13 8 164
11%dghi 10% 11% 7%g 6%g 27%adegh - 5%g 3% 4% % 13%aijk
ik
Channel 4 services 67 46 21 19 6 37 1 4 8 4 4 59
4%ij 5%c 3% 3% 3% 9%adegh 1% 2% 2% 1% 2% 5%ij
Channel 5 services 32 10 23 7 4 12 9 5 3 2 27
2% 1% 3%b 1% 2% 3%d - 3%d 1% 1% 1% 2%
Freeview/Youview 5 38 37 27 1 27 1 10 13 12 3 62
4%k 4% 5% 4% 5% 7%adg 1% 4% 3% 3% 1% 5%k
Netflix 296 174 122 165 42 13 35 4 120 83 57 176
17%f1 19%c 15% 24%ath 19%¢ 3% 27%ath 15%f 25%al 25%al 24%al 14%
Amazon Prime Video 3 0 34 2 18 6 4 13 33 2 20 60
5% 7%e 4% 7% 8%f 2% 3% 5% 7% 7% 8% 5%
Disney + 1 - 1 1 - - - - - - - 1
Apple TV + 1 - 1 - - 1 - - - - 1
Sky 106 56 50 37 14 25 6 2 37 27 17 69
6% 6% 6% 5% 6% 6% 5% 9% 8% 8% % 6%
Virgin TV 29 21 8 17 7 3 - 3 " 9 6 18
2% 2%c 1% 2%f 3%f 1% - 1% 2% 3% 2% 1%
Spotify 2 62 28 49 5 1 26 9 2 1 14 66
5% 7%e 3% 7%ef 29%f . 20%adefh 3%f 5% 3% 6% 5%
Apple Music/Apple 20 12 7 13 3 2 2 - 3 1 3 17
Podcasts 1% 1% 1% 2%h 1% 1% 1% - 1% - 1% 1%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/fig/h - alilj/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 20

Unweighted Base
Weighted Base

YouTube
SUMMARY CODE

ANY PSB PROVIDER

None

Fieldwork : 11/03/202
Proporti

Q.3a Media provider ranked 2nd most valuable
Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 09 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
@ (b) © (U] (W] Q) (1)} k) 0
1721 871 850 595 199 540 124 263 427 298 214 1294
1718 904 813 703 226 390 127 272 477 334 236 1241
177 97 80 al 28 1" 30 37 2 58 44 95
10%fl 11% 10% 10%f 12%f 3% 24%adefh 14%f 17%al 17%al 19%al 8%
512 263 249 161 47 228 8 69 76 46 41 436
30%degi 29% 31% 23%g 21%g 58%adegh 6% 25%g 16% 14% 17% 35%aijk
ik
317 121 197 109 51 75 15 67 78 65 32 239
18%b 13% 24%ab 15% 23%dg 19% 12% 25%adg 16% 19% 14% 19%

1
ions/Means: Columns Tested (5% risk level) - alblc - ald/e/figih - ali/jlkil

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 20

Q.3a Media provider ranked 2nd most valuable

Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

TNTERNET ACCESS TV PLATFORM
Any Tnternet No Internet
Total access access Satellite Freeview IPTV Pay TV FTA
@) (b) ) (d (U] ()] ()
Unweighted Base 1721 1553 168 648 640 106 941 674
Weighted Base 1718 1578 140 665 577 101 o7t 613
BBC services 232 205 27 105 9% 1 138 107
14% 13% 19%b 16% 16% 11% 14% 18%a
ITV services 181 147 34 55 101 16 81 107
11% 9% 24%ab 8% 18%adg 16%dg 8% 17%adg
Channel 4 services 67 61 6 21 33 8 34 35
4% 4% 4% 3% 6%d 8%d 4% 6%d
Channel 5 services 32 2 6 11 17 4 15 18
2% 2% 4%ab 2% 3% 4% 2% 3%
Freeview/Youview 75 61 14 13 49 10 28 49
4%d 4% 10%ab 2% 8%adg 10%adg 3% 8%adg
Netflix 296 295 1 141 68 15 191 75
17%cel 19%c 1% 21%aeh 12% 15% 20%eh 12%
Amazon Prime Video 9 9 - 23 24 3 48 25
5%c 6%c - 4% 4% 3% 5% 4%
Disney + 1 1 - 1 1 .
Apple TV + 1 1 1 - R 1 .
Sky 106 100 6 91 8 5 % 8
6%eh 6% 5% 14%aefh 1% 5%eh 10%aeh 19%
Virgin TV 29 29 1 1 - 20 1
2%del 2% - . . 3%adeh .
Spotify ) % 32 27 3 51 27
5%c 6%c 5% 5% 3% 5% 4%
Apple Music/Apple 20 20 - 10 6 2 14 7
Podcasts 1% 1% - 19% 1% 2% 1% 1%
YouTube 177 177 56 50 15 9% 51
10%¢C. 11%C. 8% 9% 15% 10% 8%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/c - a/dlelfigih

* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 20

Q.3a Media provider ranked 2nd most valuable

Unweighted Base
Weighted Base

SUMMARY CODE
ANY PSB PROVIDER

None

Fieldwork : 11/03/202(

7/03/2020 (Week 11

* small base

Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

INTERNET ACCESS TV PLATFORM
Any Tntermet NG Internet
Total access access Satellite Freeview IPTV Pay TV FTA
@ ©) © @ 0 ()
1721 1553 168 648 640 106 941 674
1718 1578 140 665 577 101* 971 613
512 440 72 192 246 40 268 267
30% 28% 51%ab 29% 43%adg 39%g 28% 44%adg
317 21 46 104 97 10 145 102
18%fg 17% 33%ab 16% 17% 9% 15% 17%

Proportions/Means: Columns Tested (5% risk level) - alb/c - a/dlelfigih

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 20 Page 126
PSB Study (QS1069 - 200711)

Q.3a Media provider ranked 2nd most valuable
Base: All who have used media providers in the last 12 months

ETANIC ORIGINZ
Vorkshire Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2 (b) ©) ) ©) (U] (h) (0] (i)} ) (0} (m) n ©) () @ 0

Unweighted Base 1721 69 196 116 17 111 173 188 227 143 66 212 103 1522 183 15 4 3
Weighted Base 1718 63 174 113 136 17 201 223 262 161 83" 146 40t 1480 219 7 an 3

BBC services 232 14 36 13 6 10 32 19 40 24 12 19 9 216 14 4 - -

14%e 21%efh 21%adefh 11% 4% 8% 16%eh 8% 15%eh 15%e 14%e 13%e 23%ade 15%o0 % 22% - -

hi

ITV services 181 4 24 20 7 9 15 17 24 29 17 10 7 171 8 1 - 1

11%o0 6% 14%el 17%abefgh 5% 8% 7% 8% 9% 18%abe 20%abefgh % 17%abef| 12%o0 % 6% - 37%
il fghil il ghil

Channel 4 services 67 2 4 5 8 8 6 6 8 6 4 9 1 62 3 2 - -

4% 3% 2% 5% 6% 6% 3% 3% 3% 4% 5% 6%c 2% 4% 2% 11% - -

Channel 5 services 32 1 4 3 10 3 - 6 1 2 - 3 . 30 3 - - -

2% 1% 2%g 2%g 7%agijkl 2%g - 2% . 1% - 2%g 1% 2% 1% - - -

Freeview/Youview 7% 2 12 3 13 5 9 4 2 10 4 8 4 72 4 - - -

4%i 3% 79%hi 2% 10%adhi 4% 5%i 2% 1% 6%i 4% 5%i 10%abd 5% 2% - - -

Netflix 296 13 20 19 14 22 8 36 57 21 7 30 10 242 51 1 1 1
17% 20% 12% 17% 10% 19% 24%ace 16% 22%cej 13% 9% 21%cek 24%cejk 16% 23%n 4% 14% 33%

ik k
Amazon Prime Video 93 8 5 6 9 3 9 12 15 14 4 8 1 83 1 - 1 -
5% 13%acfg 3% 5% % 2% 4% 5% 6% 9%cfm 4% 5% 2% 6% 5% - 27% -
m

Disney + 1 - - - - - 1 - - - - - - 1 - - - -

Apple TV + 1 - - - - - 1 - - - - - 1 - - - -

Sky 106 3 13 14 2 6 12 1 16 8 10 11 1 87 19 1 - -

6%e 5% 8%e 12%aehm 1% 5% 6% 5% 6% 5% 12%em T%e 1% 6% % 8% - -

Virgin TV 29 2 3 - 4 1 7 3 7 2 - 1 - 2 3 - - -

2% 3% 2% - 3% 1% 3% 1% 3% 1% - 1% - 2% 19% - - -

Spotify 20 2 7 4 " 2 1 5 17 10 8 1 8 6 1 1 -

5% 4% 4% 4% 8%fh 2% 6% 2% 7% 6% 9%fh 8%fh 3% 6% 3% 8% 29% -

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - albic/dle/fig//i/jikil/m - aln/olplalr
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R




Table 20

Q.3a Media provider ranked 2nd most valuable

Base: All who have used media providers in the last 12 months

Unweighted Base
Weighted Base

Apple Music/Apple
Podcasts

YouTube

SUMMARY CODE
ANY PSB PROVIDER

None

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

ETHANIC ORIGINZ
Vorkshire An Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2 (b) ©) d e (U] (h) (0] (1] k) (0] (m) n ©) ()] (0
1721 69 196 116 17 1m 173 188 227 143 66 212 103 1522 183 15 4 3
1718 63" 174 113 136 17 201 223 262 161 83 146 40 1480 219 17 4 3
20 - 1 1 1 1 1 5 7 2 1 . 19 1 - - -
1% - . 1% 1% - 19% . 2% 4%acfg 2% 1% 1% 1% . - - -
hi
177 8 19 11 18 10 20 33 25 12 4 16 2 139 35 1 - -
10%m| 12% 1% 10% 13%m 8% 10% 15%m 10% % 5% 11% 4% 9% 16%an 6% - -
512 20 67 40 31 29 53 a7 72 61 33 41 17 479 29 6 - 1
30%bhe 32% 39%aefghi 36%eh 22% 25% 26% 21% 28% 38%efg 40%eh 28% 43%aefg| 32%0 13% 38% - 37%
| h il
317 6 2 16 34 40 29 70 44 17 13 19 5 249 62 6 1 1
18%j 9% 15% 14% 25%bcdgj 34%abed 14% 31%abc 17% 10% 15% 13% 12% 17% 28%an 36% 30% 31%
im gijkim dgijki
m

Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfigIn/i/j/kilim - aln/olplair
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

Page 127

ICANTAR




Table 20

Q.3a Media provider ranked 2nd most valuable

Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(a) (b) © ()] ©) 0 () (0] (1) k) (0] (m) () ) (0 () (0]
Unweighted Base 1721 1203 518 1039 900 730 767 347 686 804 535 846 374 384 1180 244 114 1341 88 28
Weighted Base 1718 1160 558 995 840 678 842 302 755 745 570 901 358 332 1187 230 110° 1334 83 30"
BBC services 232 232 - 228 193 142 73 41 g 232 34 99 60 7 143 38 29 179 1 3
14%cgik 20%acgh - 23%acgh 23%acgh 21%acgh 9%c 10%¢ 6% 31%aik 6% 119% 7% 21%al 12% 17% 26%a0 13% 14% 11%
w
ITV services 181 181 - 165 175 132 35 15 22 150 9 51 66 64 116 43 12 154 6 3
11%cghi 16%acgh - 17%acgh 21%abed 20%abcgh 4%c 4%c 3% 20%aik 1% 6% 18%al 19%al 10% 19%ao 11% 12% 8% 10%
Kivw ah
Channel 4 services 67 67 - 57 53 63 20 8 7 50 5 16 15 36 56 6 2 56 1 1
A%cikiw 6%acgh - 6%acgh 6%acgh 9%abede 2%c 2%c 1% 7%aik 1% 2% 4% 11%alm| 5% 3% 2% 4% 1% 3%
oh
Channel 5 services 32 32 - 2 20 20 5 3 4 12 4 7 10 15 25 4 - 23 3 -
2%ogiw 3%cgh - 2%cg 2%cg 3%cgh 1% 1% 1% 2% 19% 1% 3% 5%al 2% 2% - 2% 4% -
Freeview/Youview 75 60 15 53 45 43 23 9 16 40 23 27 26 20 60 1 3 60 4 2
4%i 5%cgh 3% 5%cgh 5%cgh 6%cgh 3% 2% 2% 5% 4% 3% 7%al 6% 5% 5% 3% 4% 5% 7%
Netflix 296 183 13 145 120 9% 285 109 296 79 142 19 50 19 19 42 20 236 16 4
17%in, 16% 20%bdef 15% 14% 14% 34%abed 28%abed 39%ajk 11% 25%aj 22%amn 14%n 6% 17% 18% 18% 18% 19% 15%
of of
Amazon Prime Video 923 44 49 36 2 18 72 86 73 19 25 66 4 8 74 4 2 67 2 4
5%defjm 2% 9%abdef 9% 3% 3% 9%abde 22%abo 10%ajk 3% 4% 7%mn 1% 2% 6%p 2% 2% 5% 2% 14%
npu f efg
Disney + 1 1 - 1 1 1 1 1 1 - - 1 - - 1 - - 1 - -
Apple TV + 1 1 - 1 1 - 1 1 1 - 1 1 - - - 1 - 1 - -
Sky 106 88 19 7 61 43 55 20 44 55 2 57 29 14 85 14 4 89 5 -
6%c 8%c 3% 8%c 7% 6%c 7%e 5% 6% 7% 5% 6% 8%n 4% 7% 6% 4% 7% 6% -

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alr/st - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

Page 128

ICANTAR




Table 20

Q.3a Media provider ranked 2nd most valuable

Base: All who have used media providers in the last 12 months

Unweighted Base
Weighted Base

BBC services

ITV services

Channel 4 services
Channel 5 services
Freeview/Youview
Netflix

Amazon Prime Video

Disney +
Apple TV +

Sky

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Q.OA VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
a (u) W) W) [£3] )
1721 930 228 406 787 835
1718 871 250 453 77 831
232 165 24 116 108
14%cqil 19%avw 10%w 3% 15% 13%
w
181 148 7 8 103 71
11%cghi 17%avw 3% 2% 13%y 9%
Kivw
67 52 5 1 38 25
4%cikiw 6%avw 2% . 5% 3%
32 24 3 1 9 22
2%ogil 3%w 1% N 1% 3%x
75 48 11 9 42 30
4%iw 5%w 4% 2% 5% 4%
296 127 60 103 129 152
17%jn 15% 24%au 23%au 17% 18%
93 22 2 49 40 49
5%defim 3% 9%au 11%au 5% 6%
npu
1 1 - - - 1
1 1 - - - 1
106 49 31 22 52 50
6%c 6% 12%auw 5% 7% 6%

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alr/st - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)
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Table 20

Unweighted Base
Weighted Base

Virgin TV
Spotify
Apple Music/Apple

Podcasts
YouTube

SUMMARY CODE
ANY PSB PROVIDER

None

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: C

Q.3a Media provider ranked 2nd most valuable
Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Reguiar BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC (% c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(a) (b) © ()] ©) 0 () (0] (1) k) (0] (m) () ) (®) (0 () (0]
1721 1203 518 1039 900 730 767 347 686 804 535 846 374 384 1180 244 114 1341 88 28
1718 1160 558 995 840 678 842 392 755 745 570 901 358 332 1187 230 110* 1334 83" 30"
29 23 7 19 20 15 20 1" 17 10 6 15 8 5 22 1 - 23 - -
2% 2% 1% 2% 2% 2% 2% 3% 2% 1% 1% 2% 2% 2% 2% 1% 2% - -
90 61 29 44 30 29 56 32 52 20 47 65 13 3 72 4 2 65 " 5
5%jnpu 5% 5% 4% 4% 4% 7%e 8%adef T%j 3% 8%aj 7%mn 4%n 1% 6%p 2% 2% 5% 13%ar 15%
20 13 6 9 8 9 15 8 15 - 10 7 - 1 15 2 1 15 2 -
1%j 1% 1% 1% 1% 1% 2% 2% 2%j - 2%j 2%mn - > 1% 1% 1% 1% 2% -
177 96 81 7 45 38 112 33 108 55 177 19 29 13 134 20 6 146 10 3
10%defjn 8%ef 14%abdef % 5% 6% 13%abdef 8% 14%aj % 31%aij 13%amn 8%n 4% 11% 9% 6% 11% 12% 10%
u h h
512 512 - 472 441 133 66 80 443 51 173 150 185 340 91 42 413 22 7
30%cghi 44%acgh - 47%acgh 52%abcd 53%abed 16%c 17%c 11% 60%aik 9% 19% 42%al 56%alm)| 29% 40%ao 38% 31% 27% 25%
Kivw gh gh
317 78 239 68 44 30 69 17 53 24 61 164 49 63 189 39 30 218 " 4
18%bdefg 7% 43%abdef 7% 5% 4% 8%efh 4% T%j 3% 11%ij 18% 14% 19% 16% 17% 27%ao| 16% 13% 14%
hijkuvx gh

olumns Tested (5% risk level) - alb/cidlelfigih - ali/j/k - allimin - alolplq - alr/slt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 20

Q.3a Media provider ranked 2nd most valuable

Base: All who have used media providers in the last 12 months

Q.8A VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (u) V) W) X) )
Unweighted Base 1721 930 228 406 787 835
Weighted Base 1718 871 250 453 777 831
Virgin TV 29 14 7 8 15 12
2% 2% 3% 2% 2% 1%
Spotify 90 26 26 34 48 39
5%jnp: 3% 11%au 8%u 6% 5%
Apple Music/Apple 20 6 4 9 1 7
Podcasts 1%j 1% 1% 2%u 1% 1%
YouTube 177 64 31 77 76 88
10%def] 7% 12%u 17%au 10% 1%
u
SUMMARY CODE
ANY PSB PROVIDER 512 390 39 24 266 227
30%cghi 45%avw 16%w 5% 34%ay 27%
Kivw
None 317 123 19 118 97 175
18%bdef 14%v 8% 26%auv 13% 21%x
ghijkuv [
x

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alb/c/dlelfigih - ali/j/k - allimin - alolplq - alr/slt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)

ICANTAR
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Table 21

Q.3a Media provider ranked 3rd most valuable

Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

GENDER AGE AGE SOCIAL GRADE
Total Wale Female 1624 | 7534 3554 55F T6-19 20-24 7534 3544 1550 5564 5574 75+ AB 5} C2 DE
(a) (b) © ()] ©) ) Q) (W] [0] (1) K) (0] (m) () (©) (2] @ (0] ()
Unweighted Base 1721 819 902 242 273 454 752 76 166 273 225 229 256 270 226 346 525 344 506
Weighted Base 1718 825 893 241 326 520 631 73 167 326 274 246 300 176 155 3855 550 345 468
BBC services 158 69 89 21 22 61 54 6 16 22 31 30 28 17 9 39 56 29 34
9% 8% 10% 9% % 12%e % 8% 9% % 11% 12%o0 % 10% 6% 11% 10% 8% 7%
ITV services 179 70 109 14 14 51 101 5 9 14 16 35 50 30 21 a7 59 2 48
10%dejk 9% 12%b 6% 4% 10%e 16%adef 6% 6% 4% 6% 14%ijk 17%ahijk 17%ahijk 13%ijk 13%r 11% 7% 10%
Channel 4 services 156 64 93 4 14 36 102 1 3 14 18 17 36 32 36 49 2 45
9%dehij 8% 10% 2% 4% 7%d 16%adef 2% 2% 1% 7%i T%i 12%hij 20%ahijk 20%ahi 10% 9% 8% 10%
im Jim
Channel 5 services 52 28 2 1 - 20 32 - 1 14 6 10 14 9 10 15 6 21
3%de) 3% 3% . 4%de 5%ade - - 5%ij 3%j 3%j 8%ahijim 69%hij 3% 3% 2% 4%
Freeview/Youview 76 34 42 6 9 16 4 1 5 9 8 8 14 16 15 15 3 12 7
4% 1% 5% 3% % 3% 7%adef 2% 3% % 3% % 5% 9%ahijk 10%ahij 1% 4% % 6%
Im kim
Netflix 145 o 51 41 27 1 36 13 29 2 23 10 3 31 60 23 1
8%cgo 11%ac 6% 17%aefg 8% 8% 6% 17%aikim 17%ajkimn 8%0 8%0 8%0 8%0 5% 2% % 1%s % 7%
no o
Amazon Prime Video 116 61 56 19 27 44 2 8 32 13 20 4 43 8 21 14
7%gnos % 6% 8%g 8%g 9%g % 11%no 7%n0 8%no 12%alno 5% 7%no 2% 2% 12%aars 7%s 6%s 3%
Disney + - - - - - - - - - - - - - -
Apple TV + 2 - 2 1 - 1 - - 1 - 1 - - - - 1 . 1 .
Sky 70 41 29 13 16 18 24 5 8 16 4 14 14 4 5 16 20 24 10
4% 5% 3% 5% 5% 3% 4% 7%k 5% 5%k 1% 6%k 5% 2% 3% 4% 4% 7%aqs 2%
Virgin TV 25 14 1 2 8 1 4 1 1 8 5 6 1 2 4 13 6 2
1% 2% 1% 1% 3%g 2% 19% 2% 1% 3%m 2% 2% . 1% 1% 1% 2%s 2% .
Spotify 62 29 32 17 21 16 8 13 9 6 7 1 - 14 23 12 12
4%gno 4% 9% 7%afg 7%alg 3%g 1% 5%no 8%almno 7%amno 3%no 3%o0 2% . - 4% 4% 3% 3%
Apple Music/Apple 13 7 6 6 5 3 - 1 5 5 1 1 - - - 4 6 3 1
Podcasts 1%g 1% 1% 2%afg 1%g 1% - 1% 3%amno 1% 1% 1% - - - 1% 1% 1% -

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - albic - aldlelflg - alh/ilj/kiim/nlo - alplalrls

* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 21

Q.3a Media provider ranked 3rd most valuable

Unweighted Base
Weighted Base

YouTube
SUMMARY CODE

ANY PSB PROVIDER

None

Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

A AGE SOCIAL GRADE
Total [ Wale Female 1624 | 7534 3554 T5+ T6-19 20-24 7534 3544 1550 5564 5574 75+ AB 5} C2 DE
(a) () ©) [C)] () ® ) () (0] 1) &) (0] (m) n) () () ()] 0] ()
1721 819 902 242 273 454 752 76 166 273 225 229 256 270 226 346 525 344 506
1718 825 893 241 326 520 631 73 167 326 274 246 300 176 155 3855 550 345 468
144 67 78 31 4 51 21 2 41 30 12 8 1 35 5 30 34
8%gmno 8% 9% 13%ag 13%ag 10%g % 9%o 15%amno 13%amno 11%mno 8%0 4% 4%0 1% 10% 8% % 7%
546 231 315 40 49 168 289 12 29 49 80 88 123 7 132 180 87 147
32%dehijr 28% 35%b 17% 15% 32%de 46%adef 16% 17% 15% 29%hij 36%hij 41%ahijk 54%ahiik 45%ahi 37%r 33%r 2% 31%
Im i
518 247 27 64 123 152 180 22 42 123 81 70 87 37 55 60 142 127 190
30%n} 30% 30% 26% 38%adf 29% 29% 30% 25% 38%ailmn 30%n 28% 29% 21% 36%in 17% 26%p 37%apq 41%3;)1
9

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

* small base

Proportions/Means: Columns Tested (5% risk level) - alblc - aldlelflg - alh/ilj/K/im/nlo - alplairls

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 21

Q.3a Media provider ranked 3rd most valuable
Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
] 0-9 years T0-15 years
Total ABC1 G2DE Full time Part ime Retired Education Not working Any old old None
@ (b) ©) d (0] h (0] [0)] () (0]
Unweighted Base 1721 871 850 595 199 540 124 263 421 298 214 1294
Weighted Base 1718 904 813 703 226 390 127 272 477 334 236 1241
BBC services 158 9% 63 75 20 31 10 23 48 35 7 110
9% 11% 8% 11% 9% 8% 8% 8% 10% 11% % 9%
ITV services 179 106 73 58 19 61 8 33 37 21 20 142
10%j 12% 9% 8% 8% 16%adeg 6% 12% 8% 6% % 1%ij
Channel 4 services 156 85 7 35 19 74 3 2 21 13 12 135
9%agi 9% 9% 5% 8% 19%adegh 3% 9%dg 4% 4% 5% 1%ijk
Channel 5 services 52 25 27 12 4 25 1 10 9 5 5 44
3% 3% 3% 2% 2% 7%adeg 1% 4% 2% 1% 2% 4%
Freeview/Youview 76 37 39 21 6 35 3 12 14 10 6 62
4% 4% 5% 3% 3% 9%adegh 2% 4% 3% 3% 2% 5%
Netflix 145 91 54 70 9 15 27 13 37 25 2 108
8%f 10%¢ 7% 10%fh 9%f 4% 21%adefh 5% 8% 7% 11% 9%
Amazon Prime Video 116 81 35 67 17 9 1 13 46 35 18 70
7%of] 9%e 2% 9%ath 8%f 2% 9%f 5% 10%! 1%al 8% 6%
Disney + - - - - - - - - - - .
Apple TV + 2 1 1 1 - - - 1 1 1 1 1
: . . . ) ) . . . 1% .
Sky 70 36 3 29 13 14 6 7 22 12 7 48
4% 4% 4% 4% 6% 4% 5% 3% 5% 4% T%al 4%
Virgin TV 25 18 8 17 1 4 - 3 1 6 8 14
1% 2% 1% 2% . 1% - 1% 2% 2% 3% 1%
Spotify 62 38 24 38 " 3 4 6 19 12 9 43
4%f 4% 3% 5%f 5%f 1% 3% 2% 4% 4% 4% 3%
Apple Music/Apple 13 10 3 7 1 - 2 2 3 3 10
Podcasts 1% 1% . 1%f 1% - 2% 1% 1% 1% 1%
YouTube 144 80 64 77 23 " 15 19 67 48 31 7
8%il 9% 8% 11%f 0% 3% 12%f 7% 14%al 14%al 13%al 6%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Proportions/Means: Columns Tested (5% risk level) - albic - a/dlelfig/h - ali/j/kil

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 21

Page 135
PSB Study (QS1069 - 200711)
Q.3a Media provider ranked 3rd most valuable
Base: All who have used media providers in the last 12 months

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 00 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
B ©) © © G () 0} 0 ® 0}
Unweighted Base 1721 871 850 595 199 540 124 263 427 298 214 1294
Weighted Base 1718 904 813 703 226 390 127 272 477 334 236 1241
SUMMARY CODE
ANY PSB PROVIDER 546 312 234 181 62 192 22 89 114 75 54 432
32%dgij 34%c 29% 26% 27% 49%adegh 18% 33%dg 24% 22% 23% 35%ijk
k
None 518 201 317 196 73 107 37 106 141 107 66 377
30%b 22% 39%ab 28% 32% 27% 29% 39%adf 30% 32% 28% 30%

Fieldwork : 11/03/2021
Proportions/Means:

7/03/2020 (Week 11
olumns Tested (5% risk level) - a/b/c - a/d/e/fig/h - aliljlk/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R




Table 21

Q.3a Media provider ranked 3rd most valuable

Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

INTERNET ACCESS TV PLATFORM
Any Tntermet NG Internet
Total access access Satellite Freeview IPTV Pay TV FTA
(@) (b) ©) (C)] (U] ()] ()
Unweighted Base 1721 1553 168 648 640 106 941 674
Weighted Base 1718 1578 140 665 577 101 o7 613
BBC services 158 147 12 62 64 9 92 66
9% 9% 8% 9% 11% 9% 9% 11%
ITV services 179 164 15 81 69 12 17 72
10% 10% 1% 12% 12% 12% 12% 12%
Channel 4 services 156 126 30 47 82 1 66 89
9% 8% 22%ab 7% 14%adg 11% 7% 14%adg
Channel 5 services 52 46 6 17 7 4 2 28
3% 3% 2% 3% 5%g % 3% 5%g
Freeview/Youview 76 65 1 16 55 7 18 61
4%d 4% 8% 2% 10%adg 7%dg 2% 10%adg
Netflix 145 5 - 63 40 6 89 45
8%c 9%c - 9% 7% 6% 9% 7%
Amazon Prime Video 116 116 - 46 26 10 76 27
T%c T%c - ™% 5% 10%h 8%eh 4%
Disney + - - - - - - -
Apple TV + 2 2 - 2 - - 1 1
Sky 70 68 2 3 9 M 64 9
4%eh| 2% 1% 9%aefh 2% - T%aeth 2%
Virgin TV 25 2 1 3 2 1 24 2
1%el 2% 1% . . 1% 2%deh .
Spotify 62 2 - 24 16 5 37 18
4%¢ 4%¢ - 2% 3% 5% a% 3%
Apple Music/Apple 13 13 . 8 10 .
Podcasts 1%eh} 1% - 1%eh 1%eh -
YouTube 144 144 1 61 48 7 85 50
8% 9%¢. - 9% 8% 6% 9% 8%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/c - a/dlelfigih

* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 21

Q.3a Media provider ranked 3rd most valuable

Unweighted Base
Weighted Base

SUMMARY CODE
ANY PSB PROVIDER

None

Fieldwork : 11/03/202(

7/03/2020 (Week 11

* small base

Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

INTERNET ACCESS TV PLATFORM
Any Tntermet NG Internet
Total access access Satellite Freeview IPTV Pay TV FTA
@ ©) © @ 0 ()
1721 1553 168 648 640 106 941 674
1718 1578 140 665 577 101* 971 613
546 483 64 207 241 36 302 255
32% 31% 45%ab 31% 42%adg 36% 31% 42%adg
518 455 63 172 139 29 266 145
30%eh} 29% 45%ab 26% 24% 29% 27% 24%

Proportions/Means: Columns Tested (5% risk level) - alb/c - a/dlelfigih

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 21

Q.3a Media provider ranked 3rd most valuable

Base: All who have used media providers in the last 12 months

Unweighted Base
Weighted Base

BBC services

ITV services

Channel 4 services
Channel 5 services

Freeview/Youview

Netflix

Amazon Prime Video
Disney +

Apple TV +

Sky

Virgin TV

Spotify

Apple Music/Apple
Podcasts

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

Page 138

ETHNIC ORIGINZ.
Vorkshire Any
North North and The East West East of South South Northemn Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2 (b) ©) g © (U] (h) (0] ()] (k) (0] (m) n () ()] ()
1721 69 196 116 17 111 173 188 227 143 66 212 103 1522 183 15 4 3
1718 63 174 113 136 17 201 223 262 161 83" 146 40° 1480 219 7 an 3
158 3 12 1 1" 6 21 20 31 17 7 18 4 138 19 - - -
o 4% % 10% 8% 5% 10% 9% 12% 10% 8% 12%F 10% 9% 9% - - -
179 5 2 9 8 8 24 25 26 17 10 12 9 165 1 3 - -
10%0 8% 15%e 8% 6% 7% 12% 11% 10% 10% 12% 8% 23%abd 11%0 5% 17% - -
fghijl
156 7 19 16 9 8 22 12 17 23 10 13 2 151 4 1 - 1
9%0 11% 11% 14%him 7% 7% 11% 5% 6% 14%him 12% 9% 5% 10%0 2% 6% - 37%
52 2 3 4 4 2 5 5 8 7 3 7 1 45 7 2 - -
3% 4% 2% 2% 3% 2% 3% 2% 3% 5% 3% 5% 2% 3% 3% 11% - -
76 2 14 7 9 3 5 5 9 10 2 5 5 71 5 - - -
4% 3% 8%agh 6% 6% 3% 3% 2% % 6% 3% 3% 12%abfg 5% 2% - - -
ikl
145 10 19 7 12 7 16 12 20 15 7 18 3 126 17 2 1 -
8% 16%fh 11% % 9% 6% 8% 5% 8% 9% 9% 12%h % 9% 8% 14% 29% -
116 4 8 8 9 6 18 13 21 1 3 13 1 108 9 - - -
% % 5% 7% % 5% 9% 6% 8% % 4% 9% 2% 7% 4% - - -
2 - - - - 1 1 - - - 2 - - - .
- - - - - - . 1% - - - - B - - . .
70 2 5 4 5 3 7 9 13 10 4 7 1 59 1 1 - -
4% 3% 3% 3% 3% 3% 3% 2% 5% 6% 5% 5% 3% 2% 5% 4% - -
25 - 1 2 3 1 4 4 4 2 1 2 1 23 3 - - -
19% 19% 19% 2% 2% 1% 2% 2% 2% 1% 2% 1% 19% 2% 19% - - -
2 4 5 6 5 6 7 6 7 4 7 3 1 54 6 - 1 -
4% % 3% 6% 4% 5% 3% 3% 3% 2% 8% 2% 19% 4% 3% - 14% -
13 1 1 1 1 - 1 1 4 1 - 1 - 9 3 - - -
19% 2% 19% 1% 1% 1% - 1% 1% - 1% - 1% 19% - - -

Proportions/Means: Columns Tested (5% risk level) - alb/cidle/fig/n/ijIkiim - aln/olplalr

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 21

Q.3a Media provider ranked 3rd most valuable

Unweighted Base
Weighted Base

YouTube

SUMMARY CODE
ANY PSB PROVIDER

None

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

ETHANIC ORIGINZ
Vorkshire Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2 (b) ©) d e (U] (h) (0] (1] k) (0] (m) n ©) ()] (0
1721 69 196 116 17 1m 173 188 227 143 66 212 103 1522 183 15 4 3
1718 63" 174 113 136 17 201 223 262 161 83 146 40 1480 219 17 4 3
144 9 13 10 7 4 20 12 30 12 8 14 6 121 23 2 1 -
8% 14%efh 8% 9% 5% 4% 10% 5% 11%fh 7% 9% 10% 14%aefh| 8% 10% 12% 27% -
546 17 60 40 32 24 72 62 82 64 29 50 15 499 42 6 - 1
32%fo 27% 34%f 36%ef 23% 21% 36%ef 28% 31% 40%efh 35% 34%f 39%ef 34%0 19% 33% - 37%
518 14 48 28 54 62 51 % 70 32 21 33 8 408 102 6 1 2
30%jim 21% 28% 24% 40%abedg 53%abcd 25% 44%abc 279% 20% 25% 22% 20% 28% 46%an 36% 30% 63%
ijim gijkim dgijkl
m

Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfig/n/i/jIkilim - aln/olplair
*small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 21

Q.3a Media provider ranked 3rd most valuable

Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
@) (b) ©) ()] (©) (U] (h) (0} Q () (0] (m) (n) ©) (2] () ©) (0]
Unweighted Base 1721 1203 518 1039 900 730 767 347 686 804 535 846 374 384 1180 244 114 1341 88 28
Weighted Base 1718 1160 558 995 840 678 842 302 755 745 570 901 358 332 1187 230 110° 1334 83 30"
BBC services 15¢ 158 - 142 103 74 92 43 75 158 54 99 36 103 32 8 130 6 1
9%on] 14%ac - 14%ac 12%ac 1%c 11%c 1%c 10% 21%aik 9% 1%n 10%n 5% 9% 14%ao % 10% % 5%
ITV services 179 179 - 161 165 17 61 35 38 130 21 79 50 47 115 30 22 144 4 3
10%cgik 15%acgh - 16%acgh 20%abeg 17%acgh 7%e 9%e 5% 17%aik 4% 9% 14%| 14%al 10% 13% 20%a0 11% 5% 119%
w h
Channel 4 services 156 I 156 - 138 134 137 36 17 23 111 9 42 47 68 14 20 5 124 1 2
9%eghi 13%acgh - 14%acgh 16%acgh 20%abode 2% 4%c 3% 15%aik 2% 5% 13%al 20%alm| 10% 9% 5% % 13% 5%
Kivw ah
Channel 5 services 52 I 52 - 47 45 44 9 1 2 43 4 7 21 23 3% 9 2 42 2 -
3%cghik 5%cgh - 5%acgh 5%acgh 6%acgh 1% N - 6%aik 1% 1% 6%al 7%al 3% % 2% 3% 3% -
vw
Freeview/Youview 76 66 10 55 48 42 26 12 20 43 20 28 19 2 65 8 1 60 6 -
4%c 6%cg 2% 6%cg 6%cg 6%cg 3% 3% 3% 6% 4% 3% 5% 8%al 5% 3% 1% 5% 7% -
Netflix 145 101 44 86 70 54 17 45 145 56 7 83 34 11 108 14 10 114 8 8
8%n 9% 8% % 8% 8% 14%abod 12% 19%aijk 8% 13%aj 9%n 10%n % 9% 6% % % 9% 2%
of
Amazon Prime Video 116 7 46 58 45 37 9% 102 82 27 28 76 18 10 81 16 7 91 8 1
7%ijn, 6% 8% 6% 5% 5% 11%abde 26%abc 11%ajk 4% 5% 8%n 5% 3% 7% 7% % 7% 10% 4%
f efg
Disney + - - - - - - - - - - - - - - - - - -
Apple TV + 2 1 1 1 1 2 1 2 1 1 2 - - 2 - - 2 - -
Sky 70 49 21 42 38 29 4 2 35 35 18 38 18 11 52 13 - 56 8 -
4%q 4% 4% 4% 4% 4% 5% 6% 5% 5% 3% 4% 5% 3% 4%q 6%q - 4% 10%ar -

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alr/st - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 21

Q.3a Media provider ranked 3rd most valuable

Base: All who have used media providers in the last 12 months

Q.8A VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (u) V) W) X) )
Unweighted Base 1721 930 228 406 787 835
Weighted Base 1718 871 250 453 777 831
BBC services 158 83 37 34 77 79
9%cn 9% 15%auw 8% 10% 10%
ITV services 179 119 20 19 97 78
10%cgi 14%avw 8% 4% 12% 9%
w
Channel 4 services 156 115 10 10 82 68
9%cgh 13%avw 4% 2% 1% 8%
Kivw
Channel 5 services 52 43 - 1 32 17
3%cghik 5%avw - - 4%y 2%
[
Freeview/Youview 76 45 12 12 40 30
4%¢ 5% 5% 3% 5% a%
Netflix 145 77 35 32 76 61
8%n 9% 14%auw % 10% %
Amazon Prime Video 116 52 27 36 45 65
7%in 6% 11%au 8% 6% 8%
Disney + - - - - -
Apple TV + 2 . 2 .
. 1%au - . -
Sky 70 37 13 16 30 40
4%q 4% 5% 3% 4% 5%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alr/st - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)
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Table 21

Q.3a Media provider ranked 3rd most valuable

Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
@) b ©) ()] (©) (U] (h) (0} Q () (0] (m) (n) ©) () ©) (0]
Unweighted Base 1721 1203 518 1039 900 730 767 347 686 804 535 846 374 384 1180 244 114 1341 88 28
Weighted Base 1718 1160 558 995 840 678 842 302 755 745 570 901 358 332 1187 230 110° 1334 83 30"
Virgin TV 25 17 8 15 12 9 18 8 19 7 8 20 1 3 2 1 - 22 - -
1% 1% 1% 1% 1% 1% 2% 2% 3%j 1% 1% 2%m . 1% 2% 1% - 2% - -
Spotify 62 43 19 39 2 23 52 16 45 10 31 46 5 6 45 8 1 54 1 -
4% 4% 3% 4% % 3% 6%abcde 1% 6%aj 1% 5%j 5%mn 1% 2% 4% 4% 1% 1% 2% -
f
Apple Music/Apple 13 1 2 10 7 8 12 6 9 2 4 12 - - 12 - - 12 1 -
Podcasts 1% 1% . 1% 1% 1% 1% 2% 1% . 1% 1%mn - - 1% - 1% 1% -
YouTube 144 106 39 76 46 106 36 100 43 144 92 31 1 105 15 8 112 8 7
8%jn| 9% 7% 8% 8% 7% 13%abcde 9% 13%aj 6% 25%aij 10%n 9%n 3% 9% 7% 7% 8% 10% 24%
f
SUMMARY CODE
ANY PSB PROVIDER 546 546 - 488 447 372 197 % 138 442 87 227 154 157 369 % 38 440 23 6
32%cghi 47%acgh - 49%acgh 53%abeg 55%abcd 23%c 24%¢ 18% 59%aik 15% 25% 43%al 47%al 3% 39%a0 34% 33% 28% 21%
Kiw h oh
None 518 150 368 126 56 175 46 159 79 152 278 78 % 325 63 45 372 19 7
30%bdef 13%ef 66%abde 13%ef 9% 8% 21%bdef 12% 21% 11% 27%j 31%m 22% 29%m 21% 21% 41%aoj 28% 23% 23%
ghiimuy} fgh h
X

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

* small base; ** very small base (under 30) ineligible for sig testing

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alrislt - alulviw - alxly

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 21

Q.3a Media provider ranked 3rd most valuable

Unweighted Base
Weighted Base

Virgin TV

Spotify

Apple Music/Apple
Podcasts

YouTube

SUMMARY CODE
ANY PSB PROVIDER

None

Base: All who have used media providers in the last 12 months

X

QBAVFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (u) V) W) X) )
1721 930 228 406 787 835
1718 871 250 453 7 831
25 9 5 10 13 1
1% 1% 2% 2% 2% 1%
62 21 15 25 28 29
4%jm 2% 6%u 6%u 4% 4%
13 1 4 8 8 5
1% * 1%u 2%u 1% 1%
144 69 2 47 70 7
8%in 8% 10% 10% 9% 9%
546 60 66 63 287 241
32%cgh 41%avw 27%w 14% 37%ay 29%
Kiw
518 198 45 204 177 277
30%bdef 23% 18% 45%auv 239% 33%x
ghijmuy I

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alrislt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)
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Table 22
PSB Study (QS1069 - 200711)

Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

GENDER AGE AGE SOCIAL GRADE
Total Wale Female 1624 | 7534 3554 | T5+ T6-19 20-24 7534 3544 1550 5564 5574 75+ AB 5} C2 DE
(a) () ©) [C)] () ® ) () (0] ) &) (0] (m) n) () () ()] 0] ()
Unweighted Base 1721 819 902 242 273 454 752 76 166 273 225 229 256 270 226 346 525 344 506
Weighted Base 1718 825 893 241 326 520 631 73 167 326 274 246 300 176 155 3855 550 345 468
SUMMARY CODE
ANY PSB PROVIDER 902 395 507 63 85 276 418 19 44 85 130 146 213 147 118 238 278 160 225
53%bdehij 8% 57%b 26% 26% 53%de 76%adef 26% 26% 26% 47%hi 59%hijk 71%ahijk 83%ahilk 76%ahi 67%aqr 51% 6% 8%
| Imo K s
Netflix 755 373 383 171 223 256 105 49 123 223 46 1M1 75 24 6 164 285 147 159
44%gmnos 45% 43% 71%afg 68%afg 49%g 17% 66%almno 73%akimn 68%akimn 53%amno 45%mno 25%n0 13%0 4% 46%s 52%ars 42%s 34%
o o
BBC services 745 345 399 49 65 221 410 16 33 65 99 122 180 % 212 235 133 164
43%dehijks 42% 45% 20% 20% 42%de 65%adef 2% 20% 20% 36%hij 50%hijk 60%ahijk 74%ahijk 64%ahi 60%aqr 43%s 39% 35%
| Imo i s
YouTube 570 315 256 161 146 189 75 51 110 146 17 7 47 22 5 102 189 12 167
33%cgmno 38%ac 29% 67%aef 45%afg 36%g 12% 69%ajkim 66%ajkim 45%almno 43%almno 29%mno 16%o0 13%o0 3% 29% 34% 2% 36%
g no no
ITV services 185 300 19 27 17 321 6 13 27 35 82 129 101 91 % 142 % 153
28%bdefhi 2% 34%ab 8% 8% 22%de 51%adef 8% 8% 8% 13% 33%hijk 43%ahilk 57%ahiik 59%ahi 2% 26% 2% 33%q
K | Im Jim
Sky 463 230 233 42 %2 170 159 1 31 92 83 87 %2 38 30 102 138 109 14
27%dhio 28% 26% 17% 28%d 33%adg 25%d 15% 19% 28%hio 30%hino 35%ahino 31%hino 21% 19% 29% 25% 32%s 24%
Freeview/Youview 269 132 137 18 23 70 158 3 14 23 37 33 63 46 49 51 72 a7 99
16%dehij 16% 15% 7% % 13%de 25%adef 4% 9% 7% 14%hj 13%j 21%ahiik 26%ahiik 32%ahi 14% 13% 14% 21%ape
| I jkim
Amazon Prime Video 243 121 122 34 70 9% 45 13 20 70 9 35 32 9 5 69 91 48 5
14%gnos 15% 14% 14%g 21%adg 18%ag % 18%no 12%no 21%aimno 22%aimno 14%no 11%no 5% % 20%as 17%s. 14%s 7%
Channel 4 services 240 98 142 7 20 53 160 3 5 20 29 2 64 53 43 65 74 40 60
14%defhij 12% 16%b. 3% 6% 10%d 25%adef 4% 3% 6% 1%i 10%i 21%ahijk 30%ahijk 28%ahi 18%ars 14% 12% 13%
| Im i
Spotify 224 115 109 103 52 52 17 27 7 52 36 16 15 1 - 44 9% 35 51
13%gimno 14% 12% 43%aet 16%fg 10%g % 37%aikim 46%aikim 16%imno 13%Imno 7%no 5%no 1% - 13% 17%ars 10% 11%
g no no
Virgin TV 115 50 65 10 2 3% 42 5 6 2 18 18 25 9 8 24 44 20 2
7% 6% 7% 4% 8% 7% 7% 6% 3% 8% 6% 7% 8% 5% 5% 7% 8% 6% 6%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/c - aldlelflg - aln/ij/KIminlo - alplaltls
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 22

PSB Study (QS1069 - 200711)
Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

GENDER AGE AGE SOCIAL GRADE
Total Wale Female 1624 | 7534 3554 | 55F T6-19 20-24 7534 3544 1550 5564 5574 75+ AB 5} | C2 DE
(a) () ©) [C)] () ® ) () (0] ) &) (0] (m) n) () () ()] 0] ()
Unweighted Base 1721 819 902 242 273 454 752 76 166 273 225 229 256 270 226 346 525 344 506
Weighted Base 1718 825 893 241 326 520 631 73 167 326 274 246 300 176 155 3855 550 345 468
Channel 5 services 104 43 60 3 4 32 65 1 2 4 19 25 23 16 25 19 45
6%deij 5% % 1% 1% 6%de 10%adef 2% 1% 1% 7%ij Ui 6%ij 14%ahiik 15%ahii 1% 4% 5% 10%apgr
Im kim
Apple Music/Apple 42 25 17 1" 1 12 4 7 9 3 3 1 1 9 17 1 5
Podcasts 2%gn % 2% 5%g 5%g 2%g 19% 6%Imno 4%mno 5%Imno 3%n 1% 19% . N % 3%s 3%s 1%
Apple TV + 6 2 4 1 - 4 2 - 1 1 3 1 - 1 1 2 3 -
p : . . , 1% . , . . 1% . ) . . : 1%
Disney + 5 4 1 - 4 1 - - - 4 - 1 - - - - 2 2 2
N 1% N - 1%ag - - - - 1%a - * - - - - - * "
None 53 30 23 - 7 18 27 - - 7 7 1 9 7 10 10 14 12 17
3%di 4% 3% - 2%d 4%d 4% - - 2% 3% 5%i 3%i 4% 7%ahij % 2% 3% 4%
K

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alblc - aldlelflg - alh/ilj/Kiim/nlo - alplalrls
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 22

Q.3a Summary - Media provider rankings (1st, 2nd,3rd)

Base: All who have used media providers in the last 12 months

Unweighted Base
Weighted Base

SUMMARY CODE
ANY PSB PROVIDER

Netflix

BBC services

YouTube

ITV services

Sky

Freeview/Youview

Amazon Prime Video

Channel 4 services

Spotify

Virgin TV

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
] 0-9 years T0-15 years
Total ABC1 G2DE Full time Part ime Retired Education Not working Any old old None
@ (b) ©) d (0] h (0] [0)] () (0]
1721 871 850 595 199 540 124 263 421 298 214 1294
1718 904 813 703 226 390 127 272 477 334 236 1241
902 517 385 326 104 310 30 133 188 120 97 714
53%cdgi 57%ac 47% 46%g 46%g 79%adegh 2% 49%g 39% 36% 1% 58%aijk
I
755 450 306 395 119 41 92 109 301 212 151 455
44%cf 50%ac 8% 56%ath 53%ath 10% 72%adefh 40%f 63%al 63%al 64%al 37%
745 447 207 274 80 272 2 % 139 84 7 605
43%cegh 49%ac 3% 39%g 35%g 70%adegh 18% 35%g 20% 25% 2% 49%aijk
iik
570 291 279 262 74 33 9% 106 216 154 108 354
33%f1 32% 34% 37%F 33%F 9% 75%adefh 39%F 45%al 46%al 46%al 20%
484 238 246 133 48 219 8 75 70 a7 37 414
28%dgij 26% 30% 19%g 21%g 56%adegh 6% 28%dg 15% 14% 16% 33%aik
K
463 240 223 209 66 92 19 7 161 111 75 302
27%g 26% 27% 30%fg 29%g 24%g 15% 28%g 34%al 33%al 32%I 24%
269 123 146 84 30 107 5 43 44 34 14 225
16%dgij 14% 18%b 12%g 13%g 27%adegh 4% 16%g 9% 10% 6% 18%ijk
k
243 161 82 144 38 16 16 30 9% 68 49 149
14%cf] 18%ac 10% 21%afh 17%F 4% 13%f 1%f 20%al 20%al 21%al 12%
240 140 100 63 28 4 32 32 19 17 208
14%dgij 15% 12% 9%g 12%g 29%adegh 3% 12%g 7% 6% % 17%ijk
k
224 139 85 106 32 4 59 24 67 42 36 157
13%f 15%c 10% 15%fh 14%f 1% 46%adefh 9%f 14% 13% 15% 13%
115 68 47 58 16 1 2 18 2 27 25 73
7%g 8% 6% 8%g 7%g 5% 1% 7%g 9% 8% 11%al 6%

Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/fig/h - alilj/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 22

Q.3a Summary - Media provider rankings (1st, 2nd,3rd)

Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 00 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
@ (b) ©) d (0] b (0] ()] (3] (0]
Unweighted Base 1721 871 850 595 199 540 124 263 427 298 214 1294
Weighted Base 1718 904 813 703 226 390 127 272 417 334 236 1241
Channel 5 services 10 40 64 23 9 49 1 22 16 9 8 88
6%dgij 2% 8%b 3% % 13%adeg 1% 8%dg 3% 3% 3% 7%
Apple Music/Apple 42 26 16 26 4 2 6 4 10 6 5 32
Podcasts 2%f 3% 2% 4%f 2% 1% 5%f 1% 2% 2% 2% 3%
Apple TV + 6 3 3 2 2 2 - 1 1 1 1 5
. p . . 1% . ) . . . 1% p
Disney + 5 2 3 4 - - - 1 4 4 1
- - - 1% - - - - 1%l 1%al -
None 53 24 29 20 7 19 - 7 13 " 6 40
3% 3% 4% 3% 3% 5%g - 2% 3% 3% 3% 3%

Fieldwork : 11/03/202
3

7/03/2020 (Week 1
roportions/Means:
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olumns Tested (5% risk level) - a/b/c - a/dle/fig/h - alilj/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 22

Q.3a Summary - Media provider rankings (1st, 2nd,3rd)

Base: All who have used media providers in the last 12 months

Unweighted Base
Weighted Base

SUMMARY CODE
ANY PSB PROVIDER

Netfix

BBC services
YouTube

ITV services

Sky
Freeview/Youview
Amazon Prime Video
Channel 4 services
Spotify

Virgin TV

Channel 5 services

Apple Music/Apple
Podcasts

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Proportions/Means: Columns Tested (5% risk level) - alblc - a/dlelfigih

* small base

PSB Study (QS1069 - 200711)

TNTERNET ACCESS TV PLATFORM
Any Internet No Tnternet
Total access access Satelite Freeview IPTV Pay TV FTA
(a) ©) (d) 0 Q) (W]
1721 1553 168 648 640 106 941 674
1718 1578 140 665 577 101" a7 613
902 803 99 349 394 67 503 422
53% 51% 71%ab 52% 68%adg 66%adg 52% 69%adg
755 752 3 300 187 43 447 205
44%cel 48%ac 2% 45%eh 32% 42% 46%eh 33%
745 667 7 280 335 54 404 359
43% 42% 55%ab 42% 58%adg 53%dg 42% 59%adg
570 568 3 179 161 41 290 169
33%cds 36%c 2% 2% 28% 40%degh 30% 28%
484 407 7 187 227 36 261 242
28% 26% 55%ab 28% 39%adg 36% 27% 39%adg
463 436 26 425 38 6 443 39
27%ce 28%c 19% 64%aefgh 7% 6% 46%aefh 6%
269 217 52 36 207 30 67 212
16%dg 14% 37%ab 5% 36%adg 30%adg 7% 35%adg
243 243 - 79 58 13 142 65
14%cel 15%¢c - 12% 10% 13% 15%eh 11%
240 203 37 76 123 20 11 134
14% 13% 26%ab 11% 21%adg 20%dg 11% 22%adg
224 224 - 7 62 8 116 64
13%c 14%c - 12% 11% % 12% 10%
15 111 4 8 6 2 6
7%del 7% 3% 1% 1% 1% 11%adefh 1%
104 22 32 57 9 0 60
6% 5% 16%ab 5% 10%adg 9% 5% 10%adg
42 42 - 19 10 2 28 12
2% 3% - 3% 2% 2% 3% 2%

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 22

Unweighted Base
Weighted Base

Apple TV +
Disney +

None

Fieldwork : 11
Proportions/Means:
* small base

Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

103/202¢

TNTERNET ACCESS TV PLATFORM
Any Internet No Tnternet
Total access access Satelite Freeview IPTV Pay TV FTA
(a) () ©) (d) 0 (W]
1721 1553 168 648 640 106 941 674
1718 1578 140 665 577 101" a7 613
6 6 - 6 - - 5 1
- - - 1%e - - 1% -
5 5 - 3 5 -
- . - 1% - 1% -
53 42 1 13 23 2 21 24
3% 3% 8%ab 2% 4%dg 2% 2% 4%

1
olumns Tested (5% risk level) - a/b/c - a/d/e/f/g/h

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 22

Q.3a Summary - Media provider rankings (1st, 2nd,3rd)

Base: All who have used media providers in the last 12 months

Unweighted Base
Weighted Base

SUMMARY CODE
ANY PSB PROVIDER

Netflix

BBC services

YouTube

ITV services

Sky

Freeview/Youview

Amazon Prime Video

Channel 4 services

Spotify

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

ETHANIC ORIGINZ
Vorkshire An Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2, (b) ©) g e (U] () (0] (1] k) (0] (m) n) ©) ()] (0
1721 69 196 116 17 11 173 188 227 143 66 212 103 1522 183 15 4 3
1718 63" 174 113 136 17 201 223 262 161 83 146 40 1480 219 17 4 3
902 33 105 62 56 48 107 104 141 97 52 72 25 812 80 6 - 1
53%ef 51% 60%efhl 55%ef 1% 1% 53% 4% 54%ef 61%efh 63%efh 49% 62%efhl 55%0 36% 38% - 37%
1
755 34 52 52 56 44 102 o4 128 69 27 79 18 633 111 4 3 1
44%¢ 54%ck 30% 46%c 41% 38% 51%cfk 42%¢ 49%ck 43%¢ 2% 54%acefh 45%¢ 43% 51% 26% 70% 33%
K
745 28 o1 43 34 41 %2 8 120 84 50 58 20 664 7 6 - 1
43%e 44%e 52%adefhl 38%e 25% 35% 46%e 38%e 46%e 52%def 60%adefh 39%e 49%e 45%0 32% 38% - 37%
hi I
570 20 63 38 38 37 65 % 88 44 17 54 12 437 130 7 4 1
33%k 31% 36%k 33% 28% 31% 2% 43%aei 4% 28% 20% 37%K 30% 30% 59%an 42% 100% 33%
km
484 15 65 41 28 2 52 54 65 58 31 35 18 455 25 4 - 1
28%0 23% 38%abefgh 36%efhil 21% 20% 26% 24% 25% 36%efh 38%efl 24% 44%abef] 31%0 11% 23% - 37%
il il ghil
463 2 7 32 25 29 54 56 71 44 29 45 11 394 68 5 - -
2% 41%ace 23% 28% 19% 25% 27% 25% 27% 27% 35%e 31%e 29% 2% 31% 30% - -
fghi
269 7 42 20 31 18 22 16 38 28 9 20 16 256 12 2 - 1
16%h 11% 24%abghik 18%h 23%aghki 16%h 11% 7% 15%h 18%h 10% 14%h 41%abe 17%0 6% 11% - 31%
| efghilk
i
243 12 17 15 20 11 34 27 43 30 9 2 2 223 20 - 1 -
14%m| 20%cm 10% 13%m 15%m 10% 17%m 12%m 17%m 19%cm 11% 16%m 4% 15%0 9% - 27% -
240 10 2 22 23 17 28 19 2 31 14 25 3 229 9 3 - 1
14%h, 16% 14% 19%him 17%h 15% 14% 8% 10% 19%him 179% 17%him 7% 15%0 4% 16% - 37%
224 9 20 14 2 13 28 15 38 18 18 22 3 203 17 2 2 -
13%h, 15% 12% 12% 19%hm 1% 14%h % 14%h 1% 21%hm 15%h 8% 14%0 8% 14% 43% -

Proportions/Means: Columns Tested (5% risk level) - albic/dle/fig//i/jikil/m - aln/olplalr
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 22

Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

ETANIC ORIGINZ
Vorkshire Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2 () () d © (U] (h) (0] (i)} ) (0} (m) n ©) @ 0
Unweighted Base 1721 69 196 116 17 11 173 188 227 143 66 212 103 1522 183 15 4 3
Weighted Base 1718 63 174 113 136 17° 201 223 262 161 83" 146 40t 1480 219 7 an 3
Virgin TV 115 4 10 5 13 8 19 13 20 7 4 9 3 104 1 - - -
% 6% 6% 4% 10% % 10% 6% 8% 4% 5% 6% % % 5% - - -
Channel 5 services 104 3 12 10 15 6 7 15 " 9 4 10 1 o 10 2 - -
6% 5% % % 11%agim 5% 3% 7% 4% 6% 5% 7% 2% 6% 5% 11% - -
Apple Music/Apple 42 1 5 2 4 - 3 3 10 9 3 3 N 36 4 - - -
Podcasts 2% 2% % 2% 3% - 1% 1% 2% 5%af 2% 2% 1% 2% 2% - - -
Apple TV + 6 - - - 2 - 1 3 1 - - - - 5 - - - -
. - - 1% . 1% 1% - - - . - - - .
Disney + 5 - - - - - 1 1 - - - - 5 - - - -
: - - * * 1%a - - - - “ N N B
None 53 1 6 3 4 2 16 5 8 2 1 5 1 48 5 3 - -
% 2% % 2% 3% 1% 8%athi 2% 3% 1% 1% 1% 2% % 2% 17% - -
i

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - albic/dle/fig//i/jikilm - aln/olplalr
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 22

Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

Unweighted Base
Weighted Base

SUMMARY CODE
ANY PSB PROVIDER

Netflix

BBC services

YouTube

ITV services

Sky

Freeview/Youview

Amazon Prime Video

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
@) (b) ©) ()] (©) (U] (h) (0} Q () (0] (m) (n) ©) (2] () ©) (0]
1721 1203 518 1039 900 730 767 347 686 804 535 846 374 384 1180 244 114 1341 88 28
1718 1160 558 995 840 678 842 302 755 745 570 901 358 332 1187 230 110° 1334 83 30"
902 902 - 809 680 551 45 166 260 745 171 340 284 267 641 138 55 735 42 14
53%cghi 78%acgh - 81%acgh 81%acgh 81%acgh 41%c 42%c 34% 100%aik 30% 38% 79%al 80%al 54% 60%a 50% 55% 50% 5%
Kiwy
755 446 310 357 289 230 709 272 755 197 333 537 101 36 572 63 30 602 42 13
44%bdef 38% 56%abde 36% 34% 4% 84%abcd 69%abc 100%ajk 26% 58%aj 60%amn 28%n 119% 48%apq 27% 27% 45% 51% 4%
imnpq f efh def
745 745 - 715 554 446 278 139 197 745 139 255 251 228 531 119 40 612 33 12
43%cghi 64%acgh - 72%abce 66%acgh 66%acgh 33%c 35%¢ 26% 100%aik 2% 28% 70%al 69%al 5% 52%aq 36% 46% 40% 40%
Kiwy fgh
570 304 266 221 159 122 45 119 333 139 570 397 73 34 34 42 15 452 28 10
33%bdef 26%def 48%abde 2% 19% 18% 41%abde 30%def 44%aj 19% 100%aij 44%amn 20%n 10% 37%pq 18% 14% 34% 34% 34%
imnpq fgh fh
484 484 440 462 337 131 62 78 369 38 146 158 177 317 88 40 393 13 6
28%cghi 42%acgh 44%acgh 55%abed 50%abed 16%¢ 16%¢ 10%k 50%aik 7% 16% 44%al 53%alm| 2% 38%ao0 37%0 29%s 15% 21%
Kisvw oh ah
463 317 145 264 241 176 229 11 196 176 11 302 91 45 253 120 7 355 33 17
27%know 27% 26% 21% 29% 26% 27% 28% 26%k 2% 19% 33%amn 26%n 14% 21% 52%a0 65%a0 2% 40%ar 56%
269 208 61 176 159 129 65 35 50 140 52 9 83 88 186 52 21 208 14 3
16%cghi 18%cgh 11% 18%cgh 19%ogh 19%ogh 8% 9% 7% 19%ik 9% 10% 23%al 27%al 16% 23%a0 19% 16% 17% 11%
Kiw
243 131 12 105 82 66 185 215 167 53 56 164 27 18 181 20 9 180 13 6
14%bdef 11% 20%abde 11% 10% 10% 22%abde 55%abed 22%ajk 7% 10% 18%amn 8% 6% 15%p 9% 9% 14% 16% 19%
jkmnpy] i i efg 1

)
Proportions/Means: Columns Tested (5% risk level) - alb/c/dlelfigih - ali/jlk - allimin - alolplq - alr/slt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 22

Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

Unweighted Base
Weighted Base

SUMMARY CODE
ANY PSB PROVIDER

Netflix

BBC services

YouTube

ITV services

Sky

Freeview/Youview

Amazon Prime Video

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/c/dlelfigih - ali/jlk - allimin - alolplq - alr/slt - alulviw - alxly

PSB Study (QS1069 - 200711)

Q.OA VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
a (u) W) W) [£3] )
1721 930 228 406 787 835
1718 871 250 453 77 831
902 27 116 75 501 an2
53%cgh 72%avw 46%w 17% 65%ay 45%
kiwy
755 248 186 316 312 399
44%bdef 28% 74%au 70%au 40% 48%x
jmnpqu
745 536 91 51 457 263
43%cghi 62%avw 36%w 119% 59%ay 2%
Kiwy
570 164 108 285 233 292
33%bdef 19% 43%au 63%auv 30% 35%x
mnpau
484 362 32 27 234 235
28%cgh 42%avw 13%w 6% 30% 28%
Kisvw
463 204 7 52 207 233
27%kno 34%aw 28%w 12% 21% 28%
269 184 29 2 137 121
16%cghi 21%avw 12%w 5% 18% 15%
Kiw
243 79 60 103 93 135
14%bdef} 9% 24%au 23%au 12% 16%x
kmnpu

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 22

Unweighted Base
Weighted Base

Channel 4 services
Spotify

Virgin TV

Channel 5 services
Apple Music/Apple
Podcasts

Apple TV +

Disney +

None

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Reguiar BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC (% c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(a) (b) © ()] ©) 0 () (0] (1) k) (0] (m) () ) (0 () (0]
1721 1203 518 1039 900 730 767 347 686 804 535 846 374 384 1180 244 114 1341 88 28
1718 1160 558 995 840 678 842 392 755 745 570 901 358 332 1187 230 110* 1334 83" 30"
240 240 - 206 197 214 59 25 34 168 15 63 65 112 185 27 7 194 12 2
14%cghi 21%acgh - 21%acgh 23%acgh 32%abcde 7%c 7%c 4% 23%aik 3% 7% 18%| 34%alm)| 16%q 12% 6% 15% 15% 8%
Klqvw gh
224 136 89 108 76 70 162 70 154 38 125 164 25 12 174 16 4 177 15 6
13%ejmn 12% 16%bdef 11% 9% 10% 19%abde 18%abds 20%aj 5% 22%aj 18%amn % 4% 15%pq 7% 3% 13% 18% 22%
pqu f f
15 70 45 59 52 38 52 34 49 33 27 62 24 17 80 12 7 88 2 1
7%j 6% 8% 6% 6% 6% 6% 9% 6% 4% 5% 7% % 5% 7% 5% 7% 7% 3% 3%
104 104 84 81 81 15 4 8 65 8 18 32 53 72 13 4 78 6
6%cghik 9%acgh 8%acgh 10%acgh 12%acdgh 2%c 1%c 1% 9%aik 1% 2% 9%l 16%alm) 6% 6% 3% 6% 7% -
w
42 29 12 22 16 18 31 16 27 6 19 37 1 35 2 1 34 4 -
2%jmn 3% 2% 2% 2% 3% 4%e 4%e 4%j 1% 3%j 4%amn > 3% 1% 1% 3% 5% -
6 2 4 2 1 1 3 2 3 1 2 6 1 - 5 1 1 6 - -
b : 1% : . . : T : . B 1% . _ N . 1% . ) _
5 2 2 1 1 1 3 1 3 2 2 3 2 - 3 2 - 3 2
p : : . . . p . p : : : : , : Lo , : 2o%ar
53 33 19 31 25 16 14 7 - - - 15 13 15 20 1 5 30 1 2
3%ijko 3% 3%g 3% 3% 2% 2% 2% - - - 2% 4% 5%I 2% 5%0 5%0 2% 1% 5%

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alrist - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 22

Q.3a Summary - Media provider rankings (1st, 2nd,3rd)
Base: All who have used media providers in the last 12 months

Q.OA VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
a (u) W) W) [£3] )
Unweighted Base 1721 930 228 406 787 835
Weighted Base 1718 871 250 453 77 831
Channel 4 services 240 182 15 11 129 101
14%cghi 21%avw 6%w 2% 17%y 12%
Klavw
Spotify 224 63 54 104 107 108
13%ejm 7% 22%au 23%au 14% 13%
qu
Virgin TV 115 56 22 30 56 52
7%i 6% % % 7% 6%
Channel 5 services 104 81 3 1 47 51
6%cgh 9%avw 19% . 6% 6%
vw
Apple Music/Apple 42 1 7 23 25 14
Podcasts 2%jmn 1% 3% 5%au 3% 2%
Apple TV + 6 2 2 2 3 2
. v o B b .
Disney + 5 4 1 2 3
None 53 24 5 10 15 34
3%ijkol 3% 2% 2% 2% 4%x

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

* small base; ** very small base (under 30) ineligible for sig testing

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alrist - alulviw - alxly

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)

ICANTAR
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

EASY TO USE OR ACCESS
(NET)

Easy to access/
accessible/
availability
Easy to use
Easy (no detail)
Convenience/convenient
GOOD SERVICE/SIGNAL/
QUALITY OF PICTURE (NET)
Good service
Good signaliquality of
picture
CONTENT/MORE CONTENT/
LIKE CONTENT (NET)
Like the content

More content

BETTER/INTERESTING
PROGRAMMES (NET)

Bestlbetter programmes

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

GENDER AGE AGE SOCIAL GRADE
Total Male Female 16-24 | 25-34 -I_ 35-54 | 55+ 16-19 20-24 25-34 35-44 45-54 55-64 65-74 75+ AB C1 C2 DE
(a) () ©) [C)] () ® ) () (0] ) &) (0] (m) n) () () ()] 0] ()
1664 787 877 242 267 439 716 76 166 267 221 218 247 257 212 336 509 330 489
1665 795 870 241 318 502 604 73 167 318 267 235 291 169 145 345 536 333 451
94 a8 46 12 40 25 17 4 8 40 8 7 1 4 2 28 33 15 17
6%g 6% 5% 5% 13%adfg 5% 3% 5% 5% 13%aikimn 7%n0 3% % 2% 1% 8%s 6% 5% 4%
°
44 21 23 7 12 16 10 4 3 12 13 3 8 1 1 20 16 1 7
3%nr| 3% 3% 3% % 3% 2% 5%n 2% 4%n 5%Ino 1% 3% . 1% 6%ars 3% . 1%
28 15 13 5 14 5 4 - 5 14 4 1 3 1 . 4 13 9 3
2% 2% 2% 2% 4%afg 1% 1% - 3% 4%almno 1% 1% 1% 1% . 1% 2%s 3%s 1%
13 7 7 - 10 3 1 - - 10 1 1 - 1 - 1 5 4 3
1% 1% 1% - 3%adfg 1% . - - 3%aikmno . 1% - . - . 1% 1% 1%
1 8 3 - 7 2 2 - - 7 1 1 - 2 - 4 - 2 5
1% 1% . 2%adfg . N - - 2%am . 1% - 1% - 1% . 1% 1%
27 14 13 3 2 8 14 1 2 2 4 4 7 2 6 4 8 8 7
2% 2% 1% 1% 1% 2% 2% 1% 1% 1% 1% 2% 2% 1% 4%ajn 1% 1% 2% 2%
16 10 6 2 2 5 7 1 1 2 3 3 3 - 4 3 5 5 3
1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - 2%n 1% 1% 2% 1%
1 4 7 1 - 2 8 - 1 - 1 1 4 2 2 1 2 2 5
1% 1% 1% . - . 1% - 1% . . 1% 1% 1%] . . 1% 1%
59 16 12 16 18 13 3 10 16 8 10 7 4 2 1 22 8 19
4%c 5%ac 2% 5%g 5%g 4% 2% 2% 6%0 5% 3% % 2% 2% 1% 3% % 2% %
24 19 5 3 7 7 7 1 2 7 5 3 4 2 1 6 9 3 6
1% 2%¢ 1% 1% 2% 1% 1% 1% 1% 2% 2% 1% 1% 1% * 2% 2% 1% 1%
35 25 1 9 0 1 6 2 7 10 3 7 3 2 1 4 2 5 3
2% 3%c 1% 4%g 3%g 2% 1% 3% 4%m 3% 1% 3% 1% 1% 1% 1% 2% 2% 3%
177 83 94 2 29 a0 86 1 12 29 20 20 3 3 24 34 60 33 51
11% 10% 11% 9% 9% 8% 14%aef 15% 7% 9% 7% 9% 11% 19%aijkl 16%aij 10% 11% 10% 11%
m [
27 16 12 6 5 4 13 2 4 1 3 5 5 3 10 6 7
2% 2% 1% 2% 1% 1% 2% 3% 2% 1% - 1% 2% 3%k 2% 1% 2% 2% 2%

Proportions/Means: Columns Tested (5% risk level) - albic - aldlelflg - alh/ilj/kiim/nlo - alplalrls

* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Interesting/(more)
interesting programmes

Entertaining/(more)
entertaining
programmes

Like/enjoy the
programmes
IPLAYER/CATCH UP (NET)
I-player/catch up
SERIES/BOXSETS (NET)
Series/! like the
series

Box sets/has good box
sets

UNBIASED/TRUSTWORTHY/
RELIABLE (NET)

Unbiased/less bias/
impartial/balanced
Trusted/trustworthy

Reliable/more reliable

INFORMATIVE/EDUCATIONAL
(NET)

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

Page 157

GENDER AGE AGE SOCIAL GRADE
Total Wale Female 1624 | 2534 35-50 B+ T6-19 20-24 25-34 3540 7554 5564 65-74 75+ AB T1 C2 OF
(a) (b) © ()] ©) ) Q) (W] [0] (1) K) (0] (m) () (©) (2] @ (0] ()
1664 787 877 242 267 439 716 76 166 267 221 218 247 257 212 336 509 330 489
1665 795 870 241 318 502 604 73 167 318 267 235 291 169 145 345 536 333 451
19 14 6 2 1 2 4 2 - 1 - 2 5 4 5 5 5 3 6
1% 2% 1% 1% - . 2%f 2%k - - - 1% 2% 2%k 4%aijk 1% 1% 19% 1%
24 14 1" 8 1 2 3 3 6 1 - 2 1 1 1 2 13 4 5
1% 2% 1% 3%afg 3%afg - . 4%Kkm 3%km 3%akm - 1% N 1% - 1% 2% 1% 1%
107 40 67 6 12 32 57 4 2 12 19 13 21 15 23 32 19 33
6%di 5% 8%b 3% 1% 6% 9%ade 6% 1% 2% 7% 5% 7% 13%aiki 10%ij 7% 6% 6% 7%
m
8 1 7 2 - 1 - 2 - - 1 3 1 . 1 4 1
. - 1% 1% - . 1% - 1% - 1% 1% . - - 1% - .
8 1 7 2 - 1 4 - 2 - - 1 3 1 * 1 4 1 2
. . 1% 1% - . 19% - 1% - 1% 19% . . . 1% . .
2 10 13 2 5 15 2 1 1 5 5 10 2 - - 5 10 5 3
1%g 1% 2% 1% 2% 3%ag . 1% 1% 2% 2% 4%amno 19% - - 2% 2% 19% 1%
18 9 8 1 5 1 - 1 1 5 3 - - - 4 8 3 3
1%g 1% 1% 1% 2%g 2%g 1% * 2% 1% 4%aimno - - - 1% 1% 1% 1%
6 1 5 1 - 3 2 - 1 - 2 1 2 - - 1 3 2 -
. . 1% . - 1% . - 1% 1% . 1% - - . 1% 1% -
a7 2 21 1 - 5 “ - 1 - 2 3 22 10 8 5 5 3 5
3%defjrs 3% 2% * - 1% 7%adef - 1% - 1% 1% 8%ahijkl 6%ahijkl 6%ahij 4%rs 5%fs. 1% 1%
Kl
17 9 8 - - 3 14 - - - 2 1 10 3 1 6 10 1 -
1%s 1% 1% - - 1% 2%adef - - 1% . 3%aill 2% 19% 2%s 2%s . -
2 10 14 - - 2 22 - - - 2 1 5 6 7 1 2
1% 1% 2% - - - 4%adef - - - - 1% 4%aijk 3%ik 4%ailk 2% 2% 1% 1%
|
10 9 1 1 - - - 1 - 4 3 2 1 8 - 1
1% 1%c . . - 29%aef - 1% - - 2% 2%jki 1%j N 2%rs - -
44 2 21 (] 9 17 10 1 8 9 6 10 4 6 - 12 17 4 1"
3% 3% 2% 4% 3% 3% 2% 2% 5%mo 3% 2% 4%0 1% 3%0 - 3% 3% 1% 2%

Proportions/Means: Columns Tested (5% risk level) - albic - aldlelflg - alh/ilj/kiim/nlo - alplalrls

* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Unweighted Base
Weighted Base

Informative/
educational
SPECIFIC TYPES OF
PROGRAMMES (NET)
Current affairs
Documentaries/like the
documentaries
Dramas/like the dramas
Movies/like the films
Nature/wildlife
programmes

News/news is good

Quiz shows/like the
quizzes

Videosllike the videos

Soaps/! like the soaps

Sportllike the sport

Weather

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Base: All who have used media providers in the last 12 months and value the most

PSB Study (QS1069 - 200711)

GENDER AGE AGE SOCIAL GRADE
Total [ Wale Female 1624 | 7534 3554 T5+ T6-19 20-24 7534 3544 1550 5564 5574 75+ AB 5} C2 DE
(a) () ©) [C)] () ® ) () (0] ) &) (0] (m) n) () () ()] 0] ()
1664 787 877 242 267 439 716 76 166 267 221 218 247 257 212 336 509 330 489
1665 795 870 241 318 502 604 73 167 318 267 235 291 169 145 345 536 333 451
44 2 21 9 9 17 10 1 8 9 6 0 4 6 . 12 17 4 1
3% % 2% 4% 3% 3% 2% 2% 5%mo. % 2% 4%0 1% 3%0 N % 3% 19% 2%
503 230 273 79 92 134 198 26 52 92 7 57 % 58 50 93 157 106 147
30% 29% 31% 33% 29% 27% 33%f 36% 31% 29% 29% 24% 31% 34%| 35%I 27% 29% 32% 33%
5 3 2 1 - 2 2 - 1 - 1 1 1 1 - 4 1 - 1
p M b 1% , : . , 1% R 1% . . . . 1% . , .
35 15 20 - 7 7 21 - - 7 1 5 14 4 3 8 10 9 9
2%d 2% 2% - 2%d 1% 3%df - - 2% 1% 2% 5%aik 2%i 2% 2% 2% 3% 2%
28 8 20 - 3 5 20 - - 3 1 4 9 5 6 8 " 2 7
2% 1% 2% - 1% 1% 3%adef - - 1% . 2% 3%ik 3%ijk 4%aijk 2% 2% 1% 2%
69 33 36 12 8 2 15 6 18 5 10 10 3 2 10 7 20 3
4% 1% 4% 5% 6%g 5% 2% %no 3% 6%0 5%0 1% % 2% 1% % 3% 6% 5%
2 1 1 - - - 2 - - - - - 1 1 1 1 1 -
: . . ) ) : ) ) . 106 . . . _ )
159 78 81 1 8 34 106 3 8 17 17 52 31 23 39 58 31 31
10%de 10% 9% 5% 2% 7%e 17%adef 4% 5% 2% 6%j 7% 18%ahilk 18%ahiik 16%ahi 11% 1%s. % 7%
| I kI
8 4 5 - - 2 6 - - - 2 - 1 5 1 2 5
. N 1% - - - 19% - - - - 1% 1% 3%aijk - - 1% 1%
1 3 8 2 1 6 2 1 1 1 5 1 2 - - 4 3 - 4
1% . 1% 1% N 1% . 2% . . 2% . 1% - - 1% 1% - 1%
48 9 39 2 3 13 29 2 3 5 8 6 12 11 2 4 13 28
3%bpg 1% 4%b 1% 19% 3% 59%ad - 1% 1% 2% % 2% 7%ahijkm 7%ahij 1% 1% 4%pq 6%ap:
km
54 44 10 4 14 14 23 2 1 14 8 5 13 5 5 17 13 15
3%c 6%ac 1% 2% 4% 3% 4% 3% 1% 4% 3% 2% 4% 3% 4% 2% 3% 4% 3%
5 2 3 - - 1 4 - - 1 1 3 N 1 2 2 1
p ‘ p ) , . 19 , ) N . N . 2% . . : . .

* small base

1
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/dlelflg - a/hlilj/k/l/m/nlo - alp/q/ris

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Music/like the music

Children's programmes/
children like it

Mentions of specific
programmes/my
favourite programmes

QUALITY (NET)
Quality of programmes
Quality (no detail)
VARIETY/CHOICE (NET)

Variety/choice ofimore
programmes

Variety/choice of/more
channels

Variety/more choice
(no detail)

Comprehensive/has
everything

VALUE (NET)

Good value/good deal

Itis free/costs
nothing

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

GENDER AGE AGE SOCIAL GRADE
Total Male Female 16-24 | 25-34 35-54 55+ 16-19 20-24 25-34 35-44 45-54 55-64 65-74 75+ AB C1 C2 DE
(a) () ©) [C)] () ® ) () (0] ) &) (0] (m) n) () () ()] 0] ()
1664 787 877 242 267 439 716 76 166 267 221 218 247 257 212 336 509 330 489
1665 795 870 241 318 502 604 73 167 318 267 235 291 169 145 345 536 333 451
86 43 43 42 24 5 5 13 29 24 0 5 2 1 2 10 38 14 24
5%gmno 5% 5% 18%aefg 8%fg 3%g 1% 18%aikim 17%aikimn 8%Imno 4%mn 2% 1% 1% 1% 3% 7%p 2% 5%
no o
50 8 2 7 22 0 2 2 5 2 16 4 1 2 - 1 17 8 15
3%bgmo 1% 5%ab 3%g 7%ag 4%g . 3%0 3%mo 7%almno 6%almno 2% . 1% - 3% 3% 2% 3%
24 8 16 1 6 7 10 1 1 6 2 5 5 3 2 5 5 5 9
1% 1% 2% . 2% 1% 2% 1% . 2% 1% 2% 2% 2% 1% 1% 1% 1% 2%
44 29 15 2 6 14 22 - 2 6 4 9 7 3 20 13 8 3
3%s 4%c 2% 1% 2% 3% 4%d - 1% 2% 2% % % % 2% 6%aars 2%s 2% 1%
28 19 10 1 4 12 1 - 1 4 4 7 4 5 2 1 1 4 2
2% 2% 1% . 1% 2% 2% - 1% 1% 2% 3% 1% 3% 1% 3%s 2% 1% 1%
16 10 6 1 1 2 11 - 1 1 - 2 9 1 1 10 2 4 .
1% 1% 1% 1% . . 2%f - 1% . - 1% 3%ajk 1% 1% 3%aqs . 1% .
387 192 194 53 87 148 99 16 37 87 73 75 57 26 15 95 133 85 73
23%gnos 24% 22% 22% 27%g 29%ag 16% 22%0 22%0 27%no 27%no 32%aimno 20%0 16% 11% 28%s 25%s 26%s. 16%
63 29 34 10 8 26 20 3 7 8 16 9 8 8 4 21 16 13 15
2% % 2% 2% 2% 5% 3% 2% % 2% 6% % 3% 5% 2% 6%q 3% % 3%
43 28 15 1 3 22 17 1 1 3 6 16 10 5 2 10 14 9 1
3% 4%c 2% 1% 1% 4%de 3% 1% . 1% 2% 7%aijko % 3% 2% 3% 3% 3% 2%
229 112 17 25 69 83 53 8 16 69 40 43 32 13 8 60 82 51 36
14%gnos 14% 13% 10% 22%adg 16%dg 9% 11% 10% 22%aimno 15%n0 18%imno 11% 7% 5% 17%s 15%s. 15%s 8%
55 27 28 18 7 20 10 5 13 7 13 7 7 1 2 7 22 13 13
3%gn| 3% 3% 7%aeg 2% 4%g 2% 6%no 8%ajimno 2% 5%n0 3% 2% 1% 1% 2% % 2% 3%
88 55 33 15 23 25 25 4 1 23 14 1 14 6 6 9 27 24 28
5%p. 7%¢ 2% 6% 7% 5% % 5% 6% 7% 5% 5% 5% 3% % 3% 5% 7%p 6%p
38 22 16 5 14 8 10 1 4 14 5 3 5 2 3 6 13 10 9
2% 3% 2% 2% 4%fg 2% 2% 2% 2% % 2% 1% 2% 1% 2% 2% 2% 3% 2%
43 29 14 10 9 14 1 3 7 9 9 5 6 3 2 2 2 14 16
3%p. 4%¢ 2% 2% 3% 3% 2% 2% 4% 3% 3% 2% 2% 2% 2% 1% 2% 4%p 3%p

Proportions/Means: Columns Tested (5% risk level) - alb/c - aldlelflg - aln/ij/KIminlo - alplaltls

* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Cost/l pay for it

WATCH THE MOST/HABIT/
FAMILIAR (NET)

Watch it the most/
everyday/used more

Habit/familiar
GOOD/LIKE/THE BEST (NET)
Goodllike it (no
detail)
The best/better than

Listen/use whilst
travelling/use with
different devices

Can record
Radio/like the radio

YouTubell like/can
access YouTube

Can access the channels
| want/like

For family/all ages/
everyone

Factual

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

GENDER AGE AGE SOCIAL GRADE
Total [ Wale Female 1624 | 7534 3554 T5+ T6-19 20-24 7534 3544 1550 5564 5574 75+ AB 5} C2 OF
(a) () ©) [C)] () ® ) () (0] ) &) (0] (m) n) () () ()] 0] ()
1664 787 877 242 267 439 716 76 166 267 221 218 247 257 212 336 509 330 489
1665 795 870 241 318 502 604 73 167 318 267 235 291 169 145 345 536 333 451
7 4 3 - 1 3 4 - - 1 - 3 3 1 . 1 2 - 4
. 1% . - . 1% 1% - - . - 1% 1% . N . . - 1%
135 54 81 34 19 45 37 9 25 19 25 20 10 16 10 32 50 2 29
8%m| % 9% 14%aeg 6% 9% 6% 12%m 15%ajmo 6% 9%m 8%m 4% 10%m 7% 9% 9% 7% 6%
17 48 69 32 19 1 25 7 25 19 2 7 7 12 6 2 45 23 24
7%gm 6% 8% 13%aefg 6% 8%g 4% 10%m 15%ajimno 6% 9%m 7%m 2% 7%m 4% 7% 8% % 5%
19 6 13 2 - 5 12 2 - 2 3 3 5 4 8 5 2 4
1% 1% 1% 1% - 1% 2%e 2% - 1% 1% 1% 3%aij 3%aijk 2% 1% . 1%
50 27 2 5 13 10 2 2 3 13 7 3 9 8 " 15 6 18
3% % 3% 2% 4% 2% 4% 3% 2% 4% 2% 1% 3% 3% 6% % 3% 2% 4%
39 22 16 3 1" 10 15 2 1 1 7 3 7 3 5 8 14 4 13
2% 3% 2% 1% 3% 2% 2% 3% 1% 3% 2% 1% 2% 2% 4% 2% 3% 1% 3%
1 5 7 2 3 - 7 - 2 3 - 2 1 3 4 1 1 5
1% 1% 1% 1%f 19% 1%f - 1% 1% - 1% 1% 2%aki 1% . . 1%
18 8 9 5 5 5 3 2 3 5 - 5 3 - - 3 9 2 4
1% 1% 1% 2% 2% 1% 1% 3%kn 2% 2% - 2%k 1% - - 1% 2% 1% 1%
19 4 15 - 3 8 8 - - 3 3 5 4 3 1 3 7 6 3
1% 1% 2%b - 1% 2% 1% - - 1% 1% 2% 2% 2% N 1% 1% 2% 1%
14 4 9 - - 2 1 - - - - 2 7 1 3 9 1 1 3
1% 1% 1% - - * 2%ad - - - - 1% 3%ajk 1% 2%jk 3%aqrs * * 1%
19 14 5 4 10 3 2 - 10 3 1 - 1 1 5 7 6
1% 2%c 1% 2%g 3%afg 1% . 6%aikimn - 3%ailmn 1% - N - 1% N 1% 2% 1%
o
23 7 16 2 3 8 10 - 2 3 7 . 5 1 4 7 8 2 7
1% 1% 2% 1% 19% 2% 2% - 1% 1% 3% . 2% 1% 3% 2% 1% 19% 1%
9 4 5 1 3 4 1 1 - 3 3 2 - 1 3 - 2 4
1% 1% 1% . 1% 1% * 1% - 1% 1% 1% - 1% 1%q > 1%q
6 3 2 - - 1 5 - - - - 1 2 1 1 2 2 1 1
. : . - - : 1% - - - : 1% 1% 1% 1% : . :

Proportions/Means: Columns Tested (5% risk level) - alb/c - aldlelflg - aln/ij/KIminlo - alplaltls

* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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PSB Study (QS1069 - 200711)

Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

GENDER AGE AGE SOCIAL GRADE
Total Male Female 16-24 | 25-34 35-54 | 55+ 16-19 20-24 25-34 35-44 45-54 55-64 65-74 75+ AB C1 | C2 DE
(a) (b) © ()] ©) ) Q) (W] [0] (1) K) (0] (m) () (©) (2] @ (0] ()
Unweighted Base 1664 787 877 242 267 439 716 76 166 267 221 218 247 257 212 336 509 330 489
Weighted Base 1665 795 870 241 318 502 604 73" 167 318 267 235 291 169 145 345 536 333 451
No adverts 44 19 26 2 4 4 34 1 1 4 3 2 13 13 8 12 19 7 6
3%f 2% 3% 1% 1% 1% 6%adef 1% 1% 1% 1% 1% 4%ikI 8%ahijkl 6%ailk 4% 4%s 2% 1%
|
Up to date 1 6 5 2 1 7 1 - 2 1 4 3 1 - - - 2 6 3
1% 1% 1% 1% - 1%g - - 1% - 2% 1% - - - - . 2%p 1%
No choice/no other 1 5 6 2 1 2 6 1 1 1 - 2 6 . - 2 5 2 2
(accessible) provider 1% 1% 1% 1% . . 1% 1% . . - 1% 2%k . - . 1% 1% 1%
Other answers % 52 M 12 19 24 39 - 12 19 12 12 16 12 10 23 31 13 27
6%h % 5% 5% 6% 5% 6% - 7%h 6%h 5% 5% 6% 7%h 7%h % 6% 4% 6%
Don't watch a lot of TV/ 6 4 3 2 2 2 - 1 1 2 - 2 - - - 2 3 1 1
do not like TV . . . 1%g 1% . - 2%km . 1% - 1% - - - 1% . . .
No reason/don't know EY 33 58 6 22 24 38 1 5 22 13 1 24 6 8 1 18 20 4
5% 4% 7%b 2% 7%d. 5% 6%d 2% 3% 1% 5% 5% 8% 4% 6% 3% 3% 6% 9%apg

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/elf/g - a/h/i/j/k/im/n/o - alp/qiris
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R
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PSB Study (QS1069 - 200711)

Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
In 0-9 years 10-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
2 (b) (©) ) (U] (h) (0] ()] (3] (0]
Unweighted Base 1664 845 819 578 193 512 124 257 417 290 209 1247
Weighted Base 1665 881 785 683 219 371 127 266 464 323 230 1201
EASY TO USE OR ACCESS 9 61 33 58 7 7 6 16 35 22 17 59
(NET) 6%f 7%¢ % 8%aef 3% 2% 5% 6%f 8% 7% % 5%
Easy to access/ 44 36 8 25 6 2 4 7 21 " 12 23
accessible/ 3%cf 4%c 1% 4% 3% 1% 3%f 3%f 5% 3% 5% 2%
availability
Easy to use 28 16 12 20 - 3 2 4 8 7 3 20
2% 2% 2% 3%ef - 1% 1% 2% 2% 2% 1% 2%
Easy (no detail) 13 6 7 10 2 - - 2 4 3 1 9
1% 1% 1% 19%f 1% - - 1% 1% 1% 1% 1%
Convenience/convenient 1 4 7 6 - 2 - 3 2 1 1 9
1% . 1% 1% - 1% - 1% . . 1% 1%
‘GOOD SERVICE/SIGNAL/ 27 12 15 12 3 7 1 5 5 2 2 22
QUALITY OF PICTURE (NET) 2% 1% 2% 2% 1% 2% 1% 2% 1% 1% 1% 2%
Good service 16 8 8 7 2 4 1 2 3 2 1 13
1% 1% 1% 1% 1% 1% 1% 1% 1% 1% - 1%
Good signal/quality of 11 4 7 4 1 4 - 2 1 B 1 10
picture 1% . 1% 1% . 1% - 1% . - 1% 1%
CONTENT/MORE CONTENT/ 59 32 27 31 6 8 6 9 16 9 8 43
LIKE CONTENT (NET) 4% 4% 3% 5% 3% 2% 5% 3% 3% 3% 2% 4%
Like the content 24 15 9 12 4 5 2 1 8 5 4 16
1% 2% 1% 2% 2% 1% 1% . 2% 2% 2% 1%
More content 35 17 18 19 1 3 4 8 7 4 4 28
2% 2% 2% 3%f 1% 1% 3% 3%f 2% 1% 2% 2%
BETTER/INTERESTING 177 94 84 68 13 57 12 28 @ 26 23 136
PROGRAMMES (NET) 11%e 1% 1% 10% 6% 15%ade 9% 10% 9% 8% 10% 11%
Best/better programmes 27 14 14 13 2 8 3 2 5 2 5 22
2% 2% 2% 2% 1% 2% 3% 1% 1% 1% 2% 2%

Fieldwork : 11/03/202 7/03/2020 (Week 11
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/fig/h - alilj/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R




Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Interesting/(more)
interesting programmes

Entertaining/(more)
entertaining
programmes

Like/enjoy the
programmes

IPLAYER/CATCH UP (NET)
I-player/catch up
SERIES/BOXSETS (NET)
Series/! like the
series
Box sets/has good box

sets

UNBIASED/TRUSTWORTHY/
RELIABLE (NET)

Unbiased/less bias/
impartial/balanced

Trusted/trustworthy
Reliable/more reliable

INFORMATIVE/EDUCATIONAL
(NET)

Informative/

educational

Fieldwork : 11/03/202
Proporti

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 09 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
@ (b) © d (U] h Q) (1)} k) 0
1664 845 819 578 193 512 124 257 417 290 209 1247
1665 881 785 683 219 3N 127 266 464 323 230 1201
19 10 10 3 1 " 1 3 1 - 1 19
1% 1% 1% - 1% 3%ad 1% 1% - * 2%ij
24 15 9 1 4 3 5 2 10 8 5 14
1% 2% 1% 2% 2% 1% A%f 1% 2% 2% 2% 1%
107 55 52 4“1 6 37 3 21 25 16 13 82
6%e 6% 7% 6% 3% 10%adeg 2% 8%e 5% 5% 5% %
8 5 3 1 3 1 2 1 - - - 8
- 1% - - 1%d - 2%d - - - - 1%
8 5 3 1 3 1 2 1 - - - 8
- 1% - . 1%d - 2%d N - - 1%
24 16 8 14 2 - 2 6 1" 3 8 13
1%f 2% 1% 2%f 1% - 1%f 2%f 2% 1% 3%l 1%
18 12 6 12 2 - 1 3 8 3 5 9
1%f 1% 1% 2%f 1% - 1% 1%f 2% 1% 2% 1%
6 4 2 2 - - 1 3 3 - 3 3
. . - . - - 1% 1% 1% - 1% N
47 40 15 6 20 - 6 5 2 3 42
3%c 5%ac 1% 2% 3% 5%adg - 2% 1% 1% 1% 3%i)
7 6 1 5 5 5 - 2 2 2 14
1%c 2%c N 1% 2% 1% - 1% 1% 1% - 1%
24 8 6 5 3 13 - 3 3 - 3 21
1% 2%c 1% 1% 1% 3%adg - 1% 1% - 1% 2%)j
10 10 1 4 - 5 - 1 - - 10
1% 1%c - 1% - 1% - - - - - 1%
44 29 15 16 3 7 8 10 12 8 5 32
3% 3% 2% 2% 1% 2% 6%adef 4% 3% 3% 2% 3%
44 29 15 16 3 7 8 10 12 8 5 32
3% 3% 2% 2% 1% 2% 6%adef 4% 3% 3% 2% 3%

7/03/2020 (Week 11
ions/Means: Columns Tested (5% risk level) - ablc - ald/e/figih - ali/jlkil

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

PSB Study (QS1069 - 200711)
Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/fig/h - alilj/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 09 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
@ (b) ©) d (U] ((©)] (W] Q) (1)} k) 0
Unweighted Base 1664 845 819 578 193 512 124 257 417 290 209 1247
Weighted Base 1665 881 785 683 219 3an 127 266 464 323 230 1201
SPECIFIC TYPES OF 503 250 253 177 64 125 46 92 154 17 79 349
PROGRAMMES (NET) 30% 28% 32% 26% 29% 34%d 36%d 35%d 33% 36%I 34% 20%
Current affairs 5 4 1 3 1 1 - - - B 5
. 1% . . - . 1% - .
Documentaries/like the 35 18 17 13 7 10 - 6 9 6 4 2
documentaries 2% 2% 2% 2% 3% 3% - 2% 2% 2% 2% 2%
Dramas/like the dramas 28 19 9 8 4 14 - 3 1 1 1 27
2%i 2% 1% 1% 2% 4%adgh - 1% . . 1% 2%
Movies/like the films 69 27 42 1 5 5 18 29 20 9 41
4% 3% 5%b 4% 5%f 1% 49 79%f 6%! 6%I 8%al 3%
Nature/wildiife 2 2 - . - 2 - - - . 2
programmes . . - . - 1% - - - .
News/news is good 159 97 62 57 8 65 8 21 17 8 15 142
10%eil 119 8% 8%e 4% 17%adegh 6% 8% 4% 2% 7% 12%ijk
Quiz shows/like the 8 1 7 - 8 - - - 8
quizzes . . 1%b - - 2%adeh - - - - 1%
Videos/like the videos " 8 4 1 3 - 1 6 7 4 4 5
1% 1% - - 1%f - 1% 2%adf 1% 1% 2%I -
Soaps/! like the soaps 48 7 41 9 4 20 - 15 9 6 6 38
3%b 1% 5%ab, 1% 2% 5%adeg - 6%adeg 2% 2% 3% 3%
Sportllike the sport 54 26 28 2 7 12 4 7 1 10 3 43
3% 3% 4% 3% 3% 3% 3% 3% 2% 3% 1% 4%
Weather 5 3 2 2 - 3 - 1 1 1 4
2 p : : ) o B} . . . N :
Music/like the music 86 48 38 35 8 2 29 12 30 21 16 57
5%f 5% 5% 5%f 4% 1% 22%adefh 5%f 6% 7% % 5%
Children's programmes/ 50 28 2 16 17 2 - 15 48 46 17 2
children like it 39%f 3% 3% 2% 8%adfg - - 6%adfg 10%al 14%akl 8%al .
Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
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Table 23

PSB Study (QS1069 - 200711)

Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
] 0-9 years T0-15 years
Total ABC1 G2DE Full time Part ime Retired Education Not working Any old old None
2 (b) (©) d U Q) (h) (0] [0)] () (0]
Unweighted Base 1664 845 819 578 193 512 124 257 417 290 209 1247
Weighted Base 1665 881 785 683 219 3an 127 266 464 323 230 1201
Mentions of specific 24 10 14 8 2 5 - 10 6 4 4 17
programmes/my 1% 1% 2% 1% 1% 1% - 4%adfg 1% 1% 2% 1%
favourite programmes
QUALITY (NET) 44 34 " 18 8 14 - 4 8 4 5 37
3% 4%c 1% 3% 4% 4%g - 1% 2% 1% 2% 3%
Quality of programmes 28 2 7 1 5 9 - 4 6 3 5 2
2% 2%c 1% 2% 2% 2% - 1% 1% 1% 2% 2%
Quality (no detail) 16 12 4 7 3 6 - - 2 1 . 14
1% 1% 1% 1% 1% 2%h - - . . . 1%
VARIETY/CHOICE (NET) 387 228 159 192 56 56 27 56 132 9 56 255
23%F 26%c 20% 28%afh 25%F 15% 22% 21% 28%al 29%al 24% 21%
Variety/choice of/more 63 36 27 28 10 12 5 8 21 13 8 43
programmes 4% 4% 3% 4% 5% 3% 4% 3% 4% 4% 4% 4%
Variety/choice of/more 43 2 19 2 8 7 - 4 18 10 8 2
channels 3% 3% 2% 3% 4%g 2% - 2% 4% 3% 4% 2%
Variety/more choice 229 142 87 118 32 33 13 34 8 62 39 145
(no detail) 14%f 16%c 11% 17%f 14%¢ 9% 10% 13% 18%al 19%al 17% 12%
Comprehensive/has 55 29 2 26 6 5 10 9 12 9 2 43
everything 3%f 3% 3% 4%f 3% 1% 8%aef 3% 3% 3% 1% 4%
VALUE (NET) 88 36 52 43 ) 13 10 14 2 17 7 66
5% 4% 7%b 6%f 2% 3% 8% 5% 5% 5% % 5%
Good value/good deal 38 19 19 20 5 5 2 5 14 11 4 2
2% 2% 2% 3% 2% 1% 2% 2% 3% 3% 2% 2%
Itis free/costs 43 14 30 20 3 6 8 6 6 5 1 37
nothing 3% 2% 4%b 3% 1% 2% 6%aef 2% 1% 2% 1% 3%
Cost/l pay for it 7 3 4 3 1 1 - 3 2 1 1 6
. p : p . . ) % : . . .
WATCH THE MOST/HABIT/ 135 82 53 a1 30 29 18 it 38 2 12 o7
FAMILIAR (NET) 8%h 9% 7% 7% 14%adfh 8% 14%adfh 4% 8% 8% 5% 8%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Proportions/Means: Columns Tested (5% risk level) - albic - a/dlelfig/h - ali/j/kil

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

PSB Study (QS1069 - 200711)
Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 00 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
2 (b) (©) d U Q) (h) (0] ()] (3] 0
Unweighted Base 1664 845 819 578 193 512 124 257 417 290 209 1247
Weighted Base 1665 881 785 683 219 371 127 266 464 323 230 1201
Watch it the most/ 17 70 47 43 27 18 18 10 37 26 1 80
everyday/used more % 8% 6% 6% 12%adfh 5% 14%adfh 2% 8% 8% 5% 7%
Habit/familiar 19 13 6 4 2 12 - 1 1 - 1 18
1% 1% 1% 1% 1% 3%adh - . . - 1%ij
GOOD/LIKE/THE BEST (NET) 50 26 24 18 9 2 7 4 1 47
3%ik 3% 3% 3% 4% 2% 1% 2% 1% 1% - 4%ijk
Goodillike it (no 39 22 17 16 8 10 1 4 2 2 1 36
detail) 2% 2% 2% 2% 3% 3% 1% 1% . 1% . 3%k
The best/better than 11 5 7 2 1 5 1 3 1 1 10
others 1% 1% 1% . 1% 1%d 1% 1% . . 1%
Listen/use whilst 18 12 6 8 - - 4 6 7 4 3 1"
travelling/use with 1%f 1% 1% 1%f - - 3%ef 2%ef 2% 1% 1% 1%
different devices
Can record 19 10 8 8 5 5 - 2 3 3 16
1% 1% 1% 1% 2% 1% - 1% 1% 1% 1% 1%
Radio/like the radio 14 10 3 4 2 7 - 1 - - 14
1% 1% . 1% 1% 2% - . - - 19i
YouTubell like/can 19 6 13 1 3 1 4 1 7 5 4 12
access YouTube 1% 1% 2% 2%f 1% - 3%fh - 1% 2% 2% 1%
Can access the channels 23 14 8 9 1 7 - 6 9 6 4 14
1 want/like 1% 2% 1% 1% . 2% - 2% 2% 2% 2% 1%
For family/all ages/ 9 3 5 5 - 1 1 2 6 5 4 3
everyone 1% . 1% 1% - . 1% 1% 1% 2% 2%I .
Factual 6 4 2 1 1 2 - 2 - - 6
v . . . k 1% ) % ) ) ) b
No adverts 44 32 13 12 5 2 1 2 4 1 3 40
3% 4% 2% 2% 2% 7%adegh 1% 1% 1% . 1% 3%ij
Up to date " 2 9 3 5 - - 8 4 5 3
1% - 1%b - 2%df - S 1%f 2% 1%I 2%al :

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Proportions/Means: Columns Tested (5% risk level) - albic - a/dlelfig/h - ali/j/kil

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Unweighted Base
Weighted Base

No choice/no other
(accessible) provider
Other answers

Don't watch a lot of TV/
do not like TV

No reason/don't know

Fieldwork : 11/03/202
Proportion

Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 09 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
@ (b) © d (U] h Q) (1)} k) 0
1664 845 819 578 193 512 124 257 417 290 209 1247
1665 881 785 683 219 3N 127 266 464 323 230 1201
1" 7 5 3 3 3 1 1 2 2 9
1% 1% 1% 1% 2% 1% 1% - - 1% 1%
94 54 40 33 13 25 9 14 18 16 9 75
6% 6% 5% 5% 6% 7% % 5% 4% 5% 4% 6%
6 5 2 2 3 - - 1 3 2 3 3
- 1% - . 1%f - - 1% 1% 1% 1% -
90 30 61 34 12 19 3 22 22 18 10 69
5%b 3% 8%ab 5% 5% 5% 3% 8%g 5% 6% 4% 6%

7/03/2020 (Week 11
s/Means: Columns Tested (5% risk level) - alblc - aldlelfig/h - alilj/kii

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

EASY TO USE OR ACCESS
(NET)

Easy to access/
accessible/
availability

Easy to use
Easy (no detail)
Convenience/convenient
GOOD SERVICE/SIGNAL/
QUALITY OF PICTURE (NET)
Good service
Good signaliquality of
picture
CONTENT/MORE CONTENT/
LIKE CONTENT (NET)
Like the content

More content

BETTER/INTERESTING
PROGRAMMES (NET)

Best/better programmes

Fieldwork : 11/03/2021
Proportions/Mean:
* small base

PSB Study (QS1069 - 200711)

7/03/2020 (Week 11
olumns Tested (5% risk level) - a/b/c - ald/elfig/h

TNTERNET ACCESS TV PLATFORM
Any Tntermet NG Tternet
Total access access Satelite Freeview IPTV Pay TV FTA
(a) () ©) (d) 0 Q) (W]
1664 1511 153 633 612 104 918 645
1665 1536 129 653 554 100" 950 589
9 92 2 a7 27 3 56 32
6%c 6%c 1% 6% 5% 3% 6% 5%
44 43 1 14 15 - 27 17
3% 3% 1% 2% 3% - 3% 3%
28 8 - 14 8 1 7 11
2% 2% - 2% 1% 1% 2% %
13 13 1 7 3 - 9 3
1% 1% 1% 1% . 1% .
11 11 - 4 3 1 6 3
1% 1% - 1% 1% 1% 1% 1%
27 22 5 16 7 1 22 7
2% 1% 4%b 2% 1% 1% 2% 1%
16 13 3 9 6 1 12 6
1% 1% 3% 1% 1% 1% 1% 1%
1 9 2 7 1 - 10 1
1% 1% 1% 1%eh . 1%eh .
59 58 1 10 2 3 2 23
4%d 4% 1% 2% 4%d 3% 3% 4%d
2 2 - 1 15 2 6 15
1%d 2% - . 3%dg 2%d 1% 2%dg
35 34 1 9 8 2 18 8
2% 2% 1% 1% 1% 2% 2% 1%
177 155 2 69 66 6 9 7
11% 10% 17%ab 11% 12% 6% 10% 12%
27 26 2 13 12 1 16 14
2% 2% 1% 2% 2% 1% 2% 2%

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23 Page 169
PSB Study (QS1069 - 200711)

Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

TNTERNET ACCESS TV PLATFORM
Any Tnternet No Internet
Total access access Satellite Freeview IPTV Pay TV FTA
@ (C)] ) (g (U] (C] (]
Unweighted Base 1664 1511 153 633 612 104 918 645
Weighted Base 1665 1536 129 653 554 100° 950 589
Interesting/(more) 19 13 6 3 12 - 7 12
interesting programmes 1% 1% 5%ab 1% 2%dg - 1% 2%dg
Entertaining/(more) 24 24 . 6 5 - 9 5
entertaining 1% 2% . 1% 1% 1% 1%
programmes
Like/enjoy the 107 92 15 a7 37 5 62 42
programmes 6% 6% 11%ab % 7% 5% 7% %
IPLAYER/CATCH UP (NET) 8 8 - 2 1 1 6 1
- 1% - M - 1% 1% -
I-player/catch up 8 8 - 2 1 1 6 1
. 1% - . . 1% 1% .
SERIES/BOXSETS (NET) 24 24 - 7 6 2 14 6
1% 2% - 1% 1% 2% 2% 1%
Series/l like the 18 18 - 5 4 2 1 4
series 1% 1% - 1% 1% 2% 1% 1%
Box sets/has good box 6 6 - 2 2 - 4 2
cots . . ) . : _ : :
UNBIASED/TRUSTWORTHY/ a7 a4 3 13 19 5 24 23
RELIABLE (NET) 3% 3% 2% 2% % 5% 3% 4%
Unbiased/less bias/ 17 16 1 4 6 3 5 10
impartial/balanced 1% 1% . 1% 1% 3%g 1% 2%
Trusted/trustworthy 24 21 2 8 13 1 12 13
1% 1% 2% 1% 2% 1% 1% 2%
Reliable/more reliable 10 10 - 2 2 1 8 2
1% 1% - - . 1% 1% B
INFORMATIVE/EDUCATIONAL 44 44 - 9 17 3 18 18
(NET) 3% 3% - 19% 3% % 2% 3%
Informative/ 44 44 - 9 17 3 18 18
educational 3% 3% - 19% 3% 3% 2% 3%

7/03/2020 (Week 11

Fieldwork : 11/03/2020 - 17/03/2020 (Week11) _____________

Proportions/Means: Columns Tested (5% risk level) - alblc - aldeltigin

* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable




Table 23

eldwork : 11/03/2021
Proportions/Mean:
* small base

Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

PSB Study (QS1069 - 200711)

1 TNTERNET ACCESS TV PLATFORM
Any Internet No Tnternet
Total access access Satelite Freeview IPTV Pay TV FTA
(@) ©) (C)] (U] Q) (W]
Unweighted Base 1664 1511 153 633 612 104 918 645
Weighted Base 1665 1536 129 653 554 100* 950 589
SPECIFIC TYPES OF 503 453 51 186 176 35 264 189
PROGRAMMES (NET) 30% 20% 39%ab 20% 32% 35% 28% 32%
Current affairs 5 5 - 2 4 2 4
. . - . 1% . 1%
Documentaries/like the 35 32 3 13 15 2 14 18
documentaries 2% 2% 3% 2% 3% 2% 19% 3%
Dramas/like the dramas 28 2 3 7 16 4 13 17
2% 2% 2% 1% 3%d 4%d 1% 3%d
Movies/like the films 69 68 1 8 11 8 44 13
4%e) 4% 19 4%e 2% 8%eh 5%eh 2%
Nature/wildiife 2 2 - . 2 1 ) N
programmes . . - . . 1% . .
News/news is good 159 136 24 58 81 14 7 85
10% 9% 18%ab 9% 15%adg 14% 8% 14%adg
Quiz shows/like the 8 3 5 3 4 3 5
quizzes . . 4%ab . 1% . 1%
Videos/like the videos " " - 6 1 9 2
1% 1% - 1% - 1% -
Soaps/! like the soaps 48 3 14 17 21 2 25 2
3% 2% 11%ab 3% 4% 2% 3% 4%
Sportllike the sport 54 49 5 40 11 a7 12
3% 3% 4% 6%aefh 2% 5%aeth 2%
Weather 5 5 - 3 2 3 2
2 2 B} o : N : :
Music/like the music 8 8 1 21 19 3 32 19
5%c 6%c 1% 3% 3% 3% 3% 3%
Children's programmes/ 50 49 2 14 16 4 2 17
children like it 3% 3% 1% 2% 3% 4% 2% 3%

7/03/2020 (Week 11
olumns Tested (5% risk level) - alblc - a/dlelfigih

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Mentions of specific
programmes/my
favourite programmes

QUALITY (NET)
Quality of programmes
Quality (no detail)
VARIETY/CHOICE (NET)

Variety/choice ofimore
programmes

Variety/choice of/more
channels

Variety/more choice
(no detail)

Comprehensive/has
everything

VALUE (NET)
Good value/good deal
Itis free/costs

nothing
Cost/l pay for it

WATCH THE MOST/HABIT/
FAMILIAR (NET)

7/03/2020 (Week 11

Proportions/Mean:
* small base

PSB Study (QS1069 - 200711)

] TNTERNET ACCESS TV PLATFORM
Any Tntermet NG Internet
Total access access Satellite Freeview IPTV Pay TV FTA
(@) ©) (C)] (U] ()] ()
1664 1511 153 633 612 104 918 645
1665 1536 129 653 554 100" 950 589
24 22 2 10 7 5 15 9
1% 1% 2% 2% 1% 5%aeg 2% 2%
44 43 1 17 4 28 17
3% 3% 1% 2% 3% % 3% 3%
28 27 1 8 12 3 15 13
2% 2% 1% 1% 2% 3% 2% 2%
16 16 - 7 5 1 13 5
1% 1% - 1% 1% 1% 1% 1%
387 375 12 162 127 23 231 130
23%c 24%c 9% 25% 23% 23% 24% 22%
63 3 1 24 29 3 35 29
% 4%c . 2% 5% 3% % 5%
43 7 2 2 12 3 32 12
3% 3% 1% 2% 2% 3% 3% 2%
229 221 8 100 7 15 139 73
14%¢ 14%¢ 6% 15% 13% 15% 15% 12%
55 54 1 16 17 3 27 17
3% 3% 1% 2% 3% 3% 3% 3%
88 3 5 23 36 8 o 38
5% 5% 4% 3% 7%d 8% 2% 7%d
38 35 3 16 10 2 25 1
2% 2% 2% 2% 2% 2% 3% 2%
43 7 3 2 25 4 8 25
3%dg| 3% 2% . 4%adg 4%dg 1% 4%dg
7 7 - 4 2 1 6 2
. . - 1% . 1% 1% .
135 128 6 64 36 12 86 38
8% 8% 5% 10%eh 6% 12% 9% 6%

olumns Tested (5% risk level) - a/b/c - a/d/elfig/ih

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Watch it the most/
everyday/used more
Habit/familiar

GOOD/LIKE/THE BEST (NET)
Goodllike it (no
detail)

The best/better than
others

Listen/use whilst
travelling/use with
different devices

Can record
Radio/like the radio
YouTube/I like/can

access YouTube

Can access the channels
| want/like

For family/all ages/
everyone

Factual

No adverts

Up to date

Proportions/Mean:
* small base

PSB Study (QS1069 - 200711)

7/03/2020 (Week 11
olumns Tested (5% risk level) - a/b/c - a/d/elfig/ih

TNTERNET ACCESS TV PLATFORM
Any Tntermet NG Tternet
Total access access Satelite Freeview IPTV Pay TV FTA
@ (0) ) (d (U] ()] ()
1664 1511 153 633 612 104 918 645
1665 1536 129 653 554 100" 950 589
17 111 5 56 2 8 72 31
7% 7% 4% 9%eh 5% 8% 8% 5%
19 18 1 9 8 4 15 8
1% 1% 1% 1% 1% 4%a 2% 1%
50 # 9 19 14 1 2 n
3% 3% T%ab 3% 2% 1% 3% 2%
39 3 5 17 7 1 2 7
2% 2% 4% 3% 1% 1% 3% 1%
11 8 4 2 6 3 7
1% - 3%ab . 1% - 1%
18 8 - 7 5 8 5
1% 1% - 1% 1% - 1% 1%
19 18 1 8 3 3 15 3
1% 1% 1% 1% . 3%eh 2% .
14 13 1 6 1 7 8
1% 1% 1% 1% 1% 1% 1% 1%
19 18 1 4 1 4 1
1%e] 1% 1% 1% . . .
2 17 6 13 6 14 8
1% 1% 5%ab 2% 1% 2% 1% 1%
9 9 - 4 4 - 6 4
1% 1% - 1% 1% 1% 1%
6 6 - - 4 1 2 4
. . - - 1%d 1%d . 1%d
4 39 5 15 18 3 23 20
3% 3% 4% 2% 3% 3% 2% 3%
11 11 - 6 3 8 3
1% 1% - 1% - - 1% -

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

PSB Study (QS1069 - 200711)

TNTERNET ACCESS TV PLATFORM
Any Internet No Tnternet
Total access access Satelite Freeview IPTV Pay TV FTA
(a) () ©) (d) (U] ()
Unweighted Base 1664 1511 153 633 612 104 918 645
Weighted Base 1665 1536 129 653 554 100* 950 589
No choice/no other " " - 5 6 5 6
(accessible) provider 1% 1% - 1% 1% - 1%
Other answers 94 87 6 37 38 4 47 42
6% 6% 5% 6% 7% 4% 5% %
Don't watch a lot of TV/ 6 6 - 2 1 5 1
do not like TV . . - . . - 1% .
No reason/don't know 90 81 9 46 16 5 73 18
S%S_hJ 5% 7% 7%eh 3% 5% 8%aeh 3%
7/03/2020 (Week 11
Proportions/Means: Columns Tested (5% risk level) - alblc - a/dlelfigih
* small base

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 23 Page 174
PSB Study (QS1069 - 200711)

Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

ETHNIC ORIGINZ
Vorkshire Any Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2 (b) ©) ) ©) (U] (h) (0] ()] (k) (0] (m) n () (2] ()] ()

Unweighted Base 1664 67 189 113 113 108 157 184 221 142 65 204 101 1468 180 13 4 3
Weighted Base 1665 62" 168 110 132 115" 185 218 254 159 82" 141 39" 1433 214 14 an 3

EASY TO USE OR ACCESS 94 1 9 10 10 1 17 4 20 14 4 5 1 86 8 2 - -

(NET) 6%fh| 2% 5%f 9%fh 8%fh 1% 9%fhim 2% 8%fh 9%fh 5% 3% 2% 6% 4% 15% - -

Easy to access/ 44 - 6 3 1 1 8 3 6 10 2 3 - 40 4 1 - -

accessible/ 3% - 4% 3% 1% 1% 4% 1% 3% 6%afhm 3% 2% - 3% 2% 9% - -

availability

Easy to use 28 - 2 3 5 - 5 1 8 1 2 2 . 2 2 - - -

2% - 19% 2% 4%h - 3% . 3%h . 2% 1% 1% 2% 19% - - -

Easy (no detail) 13 1 - 2 4 - 4 - 2 1 - - - 13 - - R .

1% 2%h - 2% 3%ch - 2% - 1% 1% - - 19% 1% - - - -

Convenience/convenient 1 - N 2 - - 1 - 5 2 - - - 10 1 1 - -

1% - - 2% - - 1% - 2%a 1% - - - 1% - 5% - -

GOOD SERVICE/SIGNAL/ 27 - 2 3 5 1 1 1 7 4 - 3 - 25 2 - - -

QUALITY OF PICTURE (NET) 2% - 1% 2% 4%gh 1% * * 3% 3% - 2% 1% 2% 1% - - -

Good service 16 - 1 2 4 1 - - 4 2 - 3 * 14 2 - - -

19% - 19% 2% 3%agh . - - 2% 1% - 2%h 1% 1% 19% - - -

Good signal/quality of 1 - 1 1 1 1 1 1 3 3 - - - 1 - - - -

picture 1% - 1% 1% 1% . . . 1% 2% - - - 1% - - - -

CONTENT/MORE CONTENT/ 59 3 8 3 2 3 9 4 10 5 5 8 . 51 7 2 - -

LIKE CONTENT (NET) 4% 5% 5% 2% 2% 2% 5% 2% % 3% 6% 6%h 1% 4% 3% 11% - -

Like the content 24 1 3 1 2 1 3 1 4 1 3 4 - 22 2 - - -

1% 1% 2% 1% 2% 1% 1% 1% 2% 1% 4% 3% - 2% 1% - - -

More content 35 3 5 2 - 1 6 2 6 3 2 5 - 28 5 2 - -

2% 4%e 3% 2% - 1% 3% 1% 2% 2% 2% 3%e 1% 2% 3% 11% - -

BETTER/INTERESTING 177 2 16 14 25 5 26 20 24 14 6 14 10 160 17 - 1 -

PROGRAMMES (NET) 11% 3% 10% 13%bf 19%abcthi 5% 14%bf 9% 9% 9% 8% 10% 25%abe 11% 8% - 27% -

i ighijk!

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfig/n/i/jIkilim - aln/olplair
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable [(A N | A R




Table 23

Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Best/better programmes

Interesting/(more)
interesting programmes

Entertaining/(more)
entertaining
programmes

Like/enjoy the
programmes

IPLAYER/CATCH UP (NET)
I-player/catch up
SERIES/BOXSETS (NET)
Series/! like the
series
Box sets/has good box

sets

UNBIASED/TRUSTWORTHY/
RELIABLE (NET)

Unbiased/less bias/
impartial/balanced

Trusted/trustworthy

Reliable/more reliable

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

ETANIC ORIGINZ
Vorkshire An Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
a (b) ©) d © (U] h (0] (i)} ) (0} (m) (n) ©) @ 0
1664 67 189 113 113 108 157 184 221 142 65 204 101 1468 180 13 4 3
1665 62" 168 110 132 115° 185 218 254 159 82t 141 39" 1433 214 1ar an 3
27 - 3 4 - 2 3 2 2 4 2 2 5 27 - - - -
2% - 2% 4%ei - 1% 2% 1% 1% 2% 3% 1% 13%abcde 2% - - - -
fghijkl
19 - 2 3 2 2 2 3 2 2 1 - 19 1 - - -
1% - 1% % 1% - 1% 1% 1% 1% 2% 1% - 1% N - - -
2 - - 1 11 - 5 2 2 - - 3 1 17 7 - - -
1% - - 1% 8%abcdfh 3% 1% 1% - - 2% 2%cj 1% 3%n - - -
ikl
107 2 11 7 13 4 6 14 17 3 8 4 % 9 - 1 -
6 % % 6% 10% % 9% 7% 7% 5% 3% 6% 10% 7% 4% - 27% -
8 2 - - 3 - - 1 2 N - 8 - - -
. 3%achi - - 2% - - . 3%ahi . - 1% - - - -
8 2 - - - - 3 - - 1 2 N - 8 - - - -
. 3%achi - - 2% - - . 3%ahi . - 1% - - - -
24 - 1 1 1 1 8 4 3 - - 3 1 19 5 - - 1
1% - 1% 1% 1% 1% 4%acj 2% 1% - - 2% 3%j 1% 2% - - 37%
18 - - 1 1 1 8 2 3 - - 1 13 5 - - 1
19% - - 1% 1% 1% 4%acj| 1% 1% - - - 3%jl 1% 2% - - 37%
6 - 1 - - - - 2 - - - 3 - 6 - - - -
N - 1% - - - - 1% - - - 2%agi - * - - - -
a7 1 2 3 2 1 9 3 8 " - 5 - 47 - - - -
3%0 2% 19% % 2% 1% 5% 1% 3% 7%acth - 4% - 3%o0 - - - -
km
17 1 . 2 - 1 3 - 2 5 - 2 - 17 - - - -
1% 1% N 2%h - 1% 2% - 1% 3%ah - 1% - 1% - - - -
24 1 2 1 1 5 3 5 3 - 3 - 24 - - - .
19% 2% 1% 1% . 3% 1% 2% 2% - 2% - 2% - - - -
10 - - 1 - 2 - 3 4 - N - 10 - - - -
1% - - 1% 1% - 1% 2%a - - - 1% - - - -

Proportions/Means: Columns Tested (5% risk level) - alb/cidle/fig/n/ijIkiim - aln/olplalr

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

PSB Study (QS1069 - 200711)

ETANIC ORIGINZ
Vorkshire An Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2 (b) ©) d © (U] (h) (0] (i)} ) (0} (m) (n) ©) @ 0

Unweighted Base 1664 67 189 113 113 108 157 184 221 142 65 204 101 1468 180 13 4 3
Weighted Base 1665 62" 168 110 132 115° 185 218 254 159 82t 141 39" 1433 214 1ar an 3

INFORMATIVE/EDUCATIONAL 4 . 4 2 2 1 7 7 8 3 1 7 1 32 12 - 1 -

(NET) % 1% 2% 2% 2% 1% 4% 3% 3% 2% 1% 5% 2% 2% 6%an - 20% -

Informative/ 44 N 4 2 2 1 7 7 8 3 1 7 1 32 - 1 -

educational % 1% 2% 2% 2% 1% 2% 3% 3% 2% 1% 5% 2% 2% 6%an - 20% -

SPECIFIC TYPES OF 503 20 52 40 37 28 46 76 78 14 34 45 9 a27 70 3 - 1
PROGRAMMES (NET) 30% 32% 31% 36%j 28% 25% 25% 35%j 31% 23% 42%fgjm 32% 24% 30% 33% 19% - 37%

Current affairs 5 . - - - - - 1 1 - 1 1 - 5 - - - -

. 1% - - . . 2% 1% - . - - - -

Documentaries/like the 35 2 1 3 1 4 5 2 4 3 8 2 - 32 4 1 - -

documentaries 2% 3% 1% 2% . 3% 3% 1% 2% 2% 10%acehij 1% - 2% 2% % - -

Im

Dramas/like the dramas 8 2 4 2 3 3 4 5 1 1 1 2 1 28 - - - -

2% 3% 3%i 2% 3% 3% 2% 2% . 1% 2% 1% 1% 2% - - - -

Movies/like the films 69 1 3 10 6 3 6 21 9 1 10 1 51 17 1 - -

4% 1% 2% 9%abefgi 4% 2% 3%j 9%abef 4% - 2% 7%cj 2% 1% 8%an 5% - -

jm gijm

Nature/wildiife 2 1 - 1 1 - - - - N - 2 - - - -

programmes . 1%a - . . - - - - v . - - - -

News/news is good 159 3 13 9 9 9 " 31 28 19 15 12 2 128 29 1 - 1
10% 5% 8% 8% % 8% 6% 14%gm 11% 12% 18%abcegm 8% 5% 9% 13% % - 37%

Quiz showslike the 8 - 1 1 1 - 2 1 . 8 - - - -

quizzes . - 1% - 1% 1% 1% - 1% 1% . - 1% - - - -

Videosllike the videos 1 - 4 - - - 1 4 1 - - 2 - 7 4 - - -

1% - 2%a - - - 1% 2% - - - 1% - * 2%n - - -

Soaps/ like the soaps 48 3 10 6 2 7 3 2 5 3 4 3 . 45 2 1 - -

% 5%h 6%aghi 5%h 2% 6%h 2% 1% 2% 2% 5% 2% 1% % 1% 7% - -

Sport/ike the sport 54 1 7 3 6 5 1 12 2 1 7 3 4 10 - - -

3% 2% 4%g 2% 5% 4% 1% 3% 5%g 1% 1% 5%g Q%adghf % 5% - - -

K

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alb/cidle/fig/n/ijIkiim - aln/olplalr

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Weather
Music/like the music

Children's programmes/
children like it

Mentions of specific
programmes/my
favourite programmes

QUALITY (NET)
Quality of programmes

Quality (no detail)

VARIETY/CHOICE (NET)

Variety/choice ofimore
programmes

Variety/choice ofimore
channels
Variety/more choice
(no detail)

Comprehensive/has
everything

VALUE (NET)

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

ETANIC ORIGINZ
Vorkshire An Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
a (b) ©) d © (U] (h) (0] (i)} ) (0} (m) (n) ©) @ 0
1664 67 189 113 113 108 157 184 221 142 65 204 101 1468 180 13 4 3
1665 62" 168 110 132 115° 185 218 254 159 82t 141 39" 1433 214 1ar an 3
5 - N 1 - 2 - 1 - 1 - N - 4 1 - - -
. . . 1% ) 2%a ) . ) . ) . . N . ) . )
86 3 8 9 9 6 12 8 15 1 5 10 2 75 9 1 - -
5%j 5% 5% 8% 7%i 5% 6%j 4% 6%j 1% 6% 7%j 5%j 5% 4% 7% - -
50 5 3 8 3 1 7 7 7 7 - 4 1 46 5 - - -
3% 8%acfk 2% 7%acfk 2% 1% 4% 3% 3% 4% - 3% 1% 3% 2% - - -
2 - 5 - 2 - 3 2 4 2 4 1 1 23 1 - - -
1% - 3% 2% 2% 1% 2% 1% 5%adfhl 1% 1% 2% M - - -
4 2 6 - 4 6 9 4 2 7 1 4 2 43 - - - .
3%0 3% 3% - 3% 5%di 5%di 2% 1% 4%di 1% 3% 4%di 3%0 - - - -
28 2 3 - 4 1 7 2 2 5 - 2 1 28 - - - -
2% 3% 2% - 3% * 4% 1% 1% 3% - 1% 3%d 2% - - - -
16 - 3 - 6 2 2 - 2 1 2 . 14 - - - -
1% - 2% - 5%adehi 1% 1% - 1% 1% 1% 1% 1% - - - -
387 1 30 25 30 2 48 8 80 29 25 40 10 340 a4 5 - -
23% 17% 18% 22% 22% 19% 26% 18% 32%abe 19% 31%ch 28%ch 26% 24% 20% 37% - -
hj
63 2 4 2 6 3 3 8 14 3 7 10 3 58 5 2 - -
4% % % 2% 4% 2% 2% 4% 5% 2% 8%g 7%dgj 7%dg) 1% % 13% - -
43 1 5 4 3 3 5 - 9 2 4 6 2 42 2 - - -
3%h 2%h 3%h 4%h 2% 2%h 3%h - 4%h 1% 5%h 4%h 59%hj 3% 19% - - -
229 7 15 17 20 17 28 23 43 20 16 18 5 199 27 1 - -
14% 119% % 16% 15% 15% 15% 11% 17%c 13% 19% 13% 12% 14% 13% 10% - -
55 1 5 1 1 13 7 15 5 - 6 1 45 10 2 - -
% 1% % 1% 1% - 7%adef 3% 6%f 3% - 4%t 3%f % 5% 14% - -
k
88 6 14 5 1 2 8 14 20 7 3 8 2 73 15 1 - -
5%e. 9%ef 8%ef 4% - 2% 4% 6%e 8%e 4% 4% 5%e 6%e. 5% 7% 8% - -

Proportions/Means: Columns Tested (5% risk level) - alb/cidle/fig/n/ijIkiim - aln/olplalr

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Good value/good deal
Itis freelcosts
nothing

Cost/l pay for it

WATCH THE MOST/HABIT/
FAMILIAR (NET)

Watch it the most/
everydaylused more

Habit/familiar

GOOD/LIKE/THE BEST (NET)

Goodllike it (no
detail)

The best/better than
others

Listen/use whilst
travelling/use with
different devices

Can record

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11

PSB Study (QS1069 - 200711)

ETANIC ORIGINZ
Vorkshire Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
a (b) ©) d © (U] h (0] (i)} ) (0} (m) (n) ©) @ 0

1664 67 189 113 113 108 157 184 221 142 65 204 101 1468 180 13 4 3
1665 62" 168 110 132 115° 185 218 254 159 82t 141 39" 1433 214 1ar an 3

38 2 3 2 - 2 4 1 12 6 2 3 1 31 7 1 - -

2% 3% 2% 2% - 2% 2% 1% 5%aeh 4% 2% 2% 2% 2% 3% 8% -

43 1 10 3 1 4 13 6 1 1 3 2 35 9 -

3% 1% 6%aef] 2% N 2% 6%aef] 2% 1% 1% 2% 4%efj 2% 4% - - -

7 3 1 - - - 1 - 1 1 - 7 - - - -

N 5%acde 1% - - - - - - - 1% 1% - 1% - - -

fghijl
35 16 15 6 1 2 20 8 1 25 5 13 2 118 15 2 1 -
8%h| 26%acde 9%fh 5% 8%f 2% 11%fhi 4% 4% 15%adfh 6% 9%hi 6% 8% % 11% 14% -
fghikim i
17 14 2 5 10 1 18 6 8 22 5 13 2 102 14 2 1 -
7%hi 22%acde 7%F 5% 7% 1% 10%fhi 3% 3% 14%adfh 6% 9%hi 6%F % 6% 11% 14% -
fghikim i

19 3 3 1 1 1 1 2 3 2 - 1 - 17 2 - - -

19% 5%a 2% 1% 1% 1% 1% 1% 1% 2% - 1% - 1% 1% - - -

50 1 6 6 2 5 18 3 1 3 2 2 40 9 1 - 1
3% 1% 4% 69%fij 2% - 3% 8%aefg 1% 1% 4% 2% 6%fij % 4% 5% - 31%

il

39 1 2 5 2 4 18 1 1 3 1 1 31 8 1 - 1

2% 19% 19% 59%fij 2% 2% 8%acef . . 4% 1% 1% 2% 4% 5% - 31%
gijm
11 - 4 1 - 1 - 2 1 - 1 2 10 1 - - -
19% - 2%ah 1% - 1% - 1% . - 1% 5%abdef 1% 19% - - -
ghijkl

18 - 2 1 1 4 - 5 3 1 1 - 15 3 - - 1
1% - 1% 1% 1% 2% - 2% 2% 1% 1% - 1% 1% - - 33%

19 - 1 4 4 - 2 - 3 1 2 2 - 19 - - -

1% - 1% 3%h 3%h - 1% - 1% - 2% 2% - 1% - - -

)
Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfig/n/i/j/kiiim - aln/olplair
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Radio/like the radio

YouTube/I like/can
access YouTube

Can access the channels
| want/like

For family/all ages/
everyone

Factual

No adverts

Up to date

No choice/no other
(accessible) provider
Other answers

Don't watch a lot of TV/
do not like TV

No reason/don't know

Fi 2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

ETANIC ORIGINZ
Vorkshire Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
a (b) ©) d © (U] h (0] (i)} ) (0} (m) (n) ©) @ 0

1664 67 189 113 113 108 157 184 221 142 65 204 101 1468 180 13 4 3
1665 62" 168 110 132 115° 185 218 254 159 82t 141 39" 1433 214 1ar an 3

14 - 3 - 3 - - 3 1 3 . N 14 - - - .

1% - 2%h - - 3%gh - - 1% 1% 3%gh - 1% 1% - - -

19 - - 1 1 3 - 13 - 1 - 14 5 - - -

1% - - 1% 1% 2%i - 6%acdg - - - 1% - 1% 3% - - -

ijim

23 2 3 3 1 3 1 4 1 1 1 2 2 13 9 1 1 -

1% 3% 2% 3% 1% 3%i 1% 2% - - 1% 1% 5%aegij 1% 4%an 10% 27% -

9 - 2 - 2 2 3 - - - 8 1 - - -

19% - 19% - 1% 1% 1% - - - 1% . - - -

6 1 - - 1 - 3 - - 1 - 6 - - - -

M 1% - 1% - 1% - 1% - - * - - - -

44 2 5 4 2 5 2 3 7 9 3 2 1 43 - - - -

3%0 % % % 1% 1% 1% 1% 3% 6%aghl 4% 1% 2% 3%0 - - - -

1 2 - 2 1 2 1 2 - 2 1 - - - -

1% 3%ci - - - 2% 1% 1% - 1% - 2% - 1% - - - -

11 - - - 3 - 2 3 1 - 3 - 1 - - - .

1% - - - - 2% - 1% 1% - - 2% - 1% - - - -

% 2 1 5 9 6 9 16 12 8 7 7 1 78 15 - 1 -

6% 4% 7% 5% % 5% 5% 7% 5% 5% 9% 5% 4% 5% 7% - 30% -

6 1 - 1 1 1 1 - 1 - 4 2 - - -

. 2%i 1% 1% - 1% - - - - - N 1% - - -

0 - 3 - 7 37 9 12 9 6 5 2 - 64 24 - - -

5%cd - 2% - 5%d 32%abcde 5%d 6%dIm 4% 4%d 6%d 1% - 4% 11%an - - -

ghijkim

eldwork : 11/03/
Proportions/Me:

* small base; ** very small base (under 30) ineligible for sig testing

ans: Columns Tested (5% risk level) - a/b/c/d/e/fig/h/ilj/k/im - alnlolpiqlr

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

EASY TO USE OR ACCESS
(NET)

Easy to access/
accessible/
availability

Easy to use
Easy (no detail)
Convenience/convenient
GOOD SERVICE/SIGNAL/
QUALITY OF PICTURE (NET)
Good service
Good signaliquality of
picture
CONTENT/MORE CONTENT/

LIKE CONTENT (NET)
Like the content

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

A/B PSB / Non PSB

Q.3A TOP 3 SERVICES
VALUED MOST.

Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Reguiar BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC (% c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(a) (b) © ()] ©) 0 () (0] (1) k) (0] (m) () ) (0 () (0]
1664 1163 501 1003 869 4l 755 341 686 804 535 830 358 367 1159 229 108 1305 87 27
1665 1127 539 964 815 661 828 385 755 745 570 886 345 317 1168 220 105* 1304 82" 28"
94 63 31 54 38 29 58 35 55 34 37 9 1" 72 7 5 66 1 5
6%m 6% 6% 6% 5% 4% 7%f 9%abdef 7%j 5% 7% 7%mn 2% 3% 6% 3% 5% 5% 14%ar 18%
44 33 1" 28 20 14 25 15 23 18 24 29 5 6 35 3 3 34 4 2
3% 3% 2% 3% 2% 2% 3% 4% 3% 2% 4% 3% 1% 2% 3% 1% 3% 3% 5% 8%
28 2 7 20 15 2 24 12 23 10 7 22 1 3 3 1 - 17 5 1
2% 2% 1% 2% 2% 2% 3% 3% 3%j 1% 1% 2%m N 1% 2% N - 1% 6%ar 5%
13 7 7 4 4 4 7 5 7 3 3 10 2 1 12 1 - 10 2 2
1% 1% 1% * . 1% 1% 1% 1% - 1% 1% 1% * 1% 1% - 1% 2% 5%
1 5 6 5 1 1 4 4 4 5 4 6 1 . 5 2 2 6 2 -
1% - 1%ef M - - 1% 1%e 1% 1% 1% 1% - M - 1% 2% * 2% -
27 14 12 13 10 " 10 6 10 9 4 14 4 8 17 4 6 19 3 1
2%w) 1% 2% 1% 1% 2% 1% 2% 1% 1% 1% 2% 1% 2% 1% 2% 5%ao 1% 4% 5%
16 8 8 7 5 7 6 2 8 5 3 0 2 4 10 2 13 2 -
1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 3%ao 1% 2% -
1 6 5 6 5 4 4 4 2 4 1 4 2 4 7 2 2 6 1 1
1%y 1% 1% 1% 1% 1% . 1% - 1% . - 1% 1% 1% 1% 2% . 1% 5%
59 42 18 34 30 20 40 20 40 18 32 39 8 7 40 6 5 46 - -
4% 4% 3% 3% 4% 3% 5% 5% 5%j 2% 6%aj 4% 2% 2% 3% 3% 5% 4% - -
24 15 9 10 9 8 14 5 15 10 17 12 4 6 20 1 - 21 - -
1% 1% 2% 1% 1% 1% 2% 1% 2% 1% 3%a 1% 1% 2% 2% 1% - 2% -

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alr/st - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

EASY TO USE OR ACCESS
(NET)

Easy to access/
accessible/
availability

Easy to use
Easy (no detail)
Convenience/convenient
GOOD SERVICE/SIGNAL/
QUALITY OF PICTURE (NET)
Good service
Good signaliquality of
picture
CONTENT/MORE CONTENT/

LIKE CONTENT (NET)
Like the content

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alr/st - alulviw - alxly

Q.OA VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
a (u) W) W) [£3] )
1664 899 224 398 772 796
1665 846 245 443 762 797
4 48 22 23 56 35
6%m 6% 9% 5% 7%y 4%
44 22 13 9 27 16
% % 5%aw 2% 4% 2%
28 14 6 9 17 1
2% 2% 2% 2% 2% 1%
13 9 2 3 9 4
1% 1% 1% 1% 1% 1%
7 1 3 5 4
1% 1% M 1% 1% -
27 2 1 - 2 4
2%wy 3%w 19% - 3%y 1%
16 1 - 12 4
19% 2%w 1% - 2% 1%
1" 8 - - 9 -
1%y 1% - - 1%y -
59 21 9 28 25 29
4% 2% 4% 6%au 3% 4%
24 9 4 11 10 12
1% 1% 2% 2% 1% 2%

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)
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Table 23

Unweighted Base
Weighted Base

More content

BETTER/INTERESTING
PROGRAMMES (NET)

Best/better programmes

Interesting/(more)
interesting programmes

Entertaining/(more)
entertaining
programmes

Like/enjoy the
programmes
IPLAYER/CATCH UP (NET)
I-player/catch up
SERIES/BOXSETS (NET)
Series/! like the
series

Box sets/has good box
sets

Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q.4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(@) (b) ©) ()] (e) (U] () (0] 0 (3] (0] (m) (n) ©) () ) ®
1664 1163 501 1003 869 711 755 341 686 804 535 830 358 367 1159 229 108 1305 87 27
1665 1127 539 964 815 661 828 385 755 745 570 886 345 317 1168 220 105 1304 82" 28"
35 27 8 24 21 12 27 15 24 7 16 2 4 2 20 4 5 25 - -
2% 2% 2% 2% 3% 2% 3% 4% 3% 1% 3% 3%n 1% . 2% 2% 5%0 2% -
177 132 45 17 103 o7 79 4 70 o7 46 84 37 50 132 21 1 149 6 2
1% 12% 8% 12%¢ 13%¢ 15%acg 10% 11% 9% 13%ik 8% 9% 1% 16%al 11% 9% 10% 11% % 5%
27 25 3 23 19 19 17 6 15 17 4 15 4 7 2 2 - 25 1
2% 2%c . 2% 2% 3%c 2%c 2% 2% 2%k 1% 2% 1% 2% 2% 1% - 2% 2% -
19 16 4 13 13 1 4 4 5 12 6 5 7 7 10 4 1 13 - -
1% 1% 1% 19% 2% 2%g 1% 1% 1% 2% 19% 1% 2% 2% 1% 2% 19% 1% -
2 6 18 4 4 5 16 10 17 2 15 1 . 1 19 3 - 19 2
1%bdej 1% 3%abdef - - 1% 2%bde 3%bdef 2% . 3% 2%mn . - 2% 2% - 1% 3% 5%
107 86 21 78 69 62 42 22 32 66 21 43 26 34 79 12 9 93 2 -

6%cH 8%cg 4% 8%cg 8%cg 9%acg 5% 6% a% 9%aik 1% 5% 8% 11%al 7% 6% 9% 7% 3% -

8 8 - 6 3 2 4 - 3 8 1 2 4 2 7 1 - 8 - -

. 1% - 19% . . . - . 1% . . 1% 19% 1% . - 1% - 19%
8 8 - 6 3 2 4 3 8 1 2 4 2 7 1 - 8 - .

. 1% - 1% - . . . 1% - . 1% 1% 1% . 1% 1%

24 16 8 1 12 9 22 2 21 ] 10 15 5 - 20 - 2 18 2 -
1%n 1% 1% 19% 2% 1% 3%d 3%d 3%a 1% 2% 2%n 2%n - 2% - 19% 1% 2% -

18 1 7 9 7 5 17 6 17 8 8 1 4 - 14 - 2 15 . -
1% 1% 1% 19% 1% 1% 2% 1% 2%a 1% 19% 1% 1% - 1% - 19% 1% . -

6 5 1 2 5 4 5 6 4 1 2 4 1 - 6 - - 4 1 -
- - - - 1% 1% 1% 2%abod 1% - - - - - 1% - - - 2% -

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Me:

ns: Columns Tested (5% risk level) - albicid/elfigih - allj/k - allimin - alolplq - alrlslt - alulvIw - alxly
* small base; ** very small base (under 30) ineligible for sig testin

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 23

PSB Study (QS1069 - 200711)
Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Q.OA VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (u) W) W) [£3] )
Unweighted Base 1664 899 224 398 772 796
Weighted Base 1665 846 245 443 762 797
More content 35 12 5 17 15 17
2% 1% 2% 4%u 2% 2%
BETTER/INTERESTING 177 11 17 36 84 83
PROGRAMMES (NET) 11% 13%vw % 8% 11% 10%
Best/better programmes 27 18 4 6 17 10
2% 2% 1% 1% 2% 1%
Interesting/(more) 19 10 1 3 7 1
interesting programmes: 1% 1% 1% 1% 1% 1%
Entertaining/(more) 24 12 3 10 9 12
entertaining 1%bde 1% 19% 2% 1% 1%
programmes
Like/enjoy the 107 73 9 18 50 51
programmes 6%ck 9vw 4% 4% 7% 6%
IPLAYER/CATCH UP (NET) 8 6 2 - 6 2
> 1% 1% - 1% -
I-player/catch up 8 6 2 - 6 2
. 1% 1% - 1% .
SERIES/BOXSETS (NET) 24 5 " 8 10 1"
1%n 1% 4%au 2%u 1% 1%
Series/l like the 18 5 7 7 8 8
series 1% 1% 3%u 1% 1% 1%
Box sets/has good box 6 - 4 2 2 3
sets - 2%au . . -

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfigin - ali/j/k - allimin - alolplq - alr/st - alulviw - alxly

* small base; ** very small base (under 30) ineligible for sig testin

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

UNBIASED/TRUSTWORTHY/
RELIABLE (NET)

Unbiased/less bias/
impartial/balanced

Trusted/trustworthy
Reliable/more reliable

INFORMATIVE/EDUCATIONAL
(NET)

Informative/
educational

SPECIFIC TYPES OF
PROGRAMMES (NET)

Current affairs
Documentaries/like the
documentaries
Dramasl/like the dramas

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11

PSB Study (QS1069 - 200711)

Page 184

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
@) (b) ©) ()] (©) (U] (h) (0} Q () (0] (m) (n) ©) (2] () ©) (0]
1664 1163 501 1003 869 711 755 341 686 804 535 830 358 367 1159 229 108 1305 87 27
1665 1127 539 964 815 661 828 385 755 745 570 886 345 317 1168 220 105" 1304 82" 28"
a7 46 1 46 k14 36 20 9 12 40 5 7 15 2 42 2 2 45 - -
39%ckiwy 4%c . 5%acg 5%acg 6%acgh 2%c 2%c 2% 5%aik 19% 1% 4% 8%al 4% 1% 2% 3% - -
17 17 - 17 14 16 9 2 7 15 1 2 8 7 15 - 2 16 - -
1% 2%c - 2%c 2%¢ 2%ach 1% . 1% 2%k . . 2% 2% 1% - 2% 1% - -
24 24 - 2 20 20 9 3 4 2 1 3 3 17 22 1 - 23 - -
1%ckw 2%c - 2%c 2%c 3%acgh 1% 1% . 3%aik . . 1% 5%alm| 2% 1% - 2% - -
10 10 1 10 7 5 4 4 2 6 3 1 5 3 8 1 - 9 - -
1% 1% . 1% 1% 1% . 1% - 1% 1% - 1%l 1%I 1% 1% - 1% - -
44 2 18 23 13 13 25 " 19 23 36 20 13 4 30 5 1 35 3 -
3% 2% 3% 2% 2% 2% 3% % 2% 3% 6%ail 2% 4% 1% 3% 2% 1% % 3% -
44 2 18 23 13 13 2 1 19 2 36 20 13 4 30 5 1 35 3 -
3% 2% 3% 2% 2% 2% 3% % 2% 3% 6%aij 2% 4% 1% 3% 2% 1% % 3% -
503 363 140 324 274 21 258 104 225 273 165 247 12 16 358 66 30 399 24 9
30% 32%c 26% 34%ch 34%ch 33%c 31% 21% 30% 37%aik 29% 28% 33% 36%al 31% 30% 20% 31% 29% 30%
5 5 - 5 2 3 3 2 1 5 1 1 3 1 5 - 4 - -
p p ) 0 : p p o . 1% . . % . p ) _ N ) _
35 23 12 21 20 19 17 12 " 19 7 20 3 12 23 7 5 29 3 -
2% 2% 2% 2% 3% 3% 2% 3% 1% 3% 1% 2% 1% 4%m 2% 3% 4% 2% 4% -
28 28 - 28 5 18 16 2 1 5 13 11 22 3 - 22 2 -
29%ckiw 3% - 3%c 3%ac 3%c 2%c 1% 1% 3%aik . 1% 4%al 3% 2% 1% - 2% 3% -

)
Proportions/Means: Columns Tested (5% risk level) - alb/c/dlelfigih - ali/jlk - allimin - alolplq - alr/slt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR




Table 23

Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

UNBIASED/TRUSTWORTHY/
RELIABLE (NET)

Unbiased/less bias/
impartial/balanced

Trusted/trustworthy
Reliable/more reliable

INFORMATIVE/EDUCATIONAL
(NET)

Informative/
educational

SPECIFIC TYPES OF
PROGRAMMES (NET)

Current affairs

Documentaries/like the
documentaries

Dramasl/like the dramas

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/c/dlelfigih - ali/jlk - allimin - alolplq - alr/slt - alulviw - alxly

PSB Study (QS1069 - 200711)

Q.OA VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
a (u) W) W) [£3] )
1664 899 224 398 772 796
1665 846 245 443 762 797
a7 43 1 1 38 9
3%ckiwy 5%avw 19% . 5%ay 1%
17 16 - - 13 4
1%c 2%w - - 2%y .
24 2 - 1 19 5
1%kl 3%avw - . 3%y 1%
10 8 1 1 9 1
1% 1% 1% > 1%y -
a4 12 9 19 24 17
% 1% 4% 4%u 3% 2%
44 12 9 19 2 17
% 1% 4% 4%u 3% 2%
503 255 81 124 230 244
30% 30% 33% 28% 30% 31%
5 4 1 - 5 1
. . 19% - 1% .
2 4 6 17 18
2% 3% 2% 1% 2% 2%
28 1 4 - 13 15
2%ckiw 2%w 2%w - 2% 2%

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Movies/like the films
Nature/wildlife

programmes
News/news is good

Quiz shows/like the
quizzes
Videos/like the videos

Soaps/! like the soaps

Sportllike the sport
Weather

Music/like the music

Children's programmes/
children like it

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
@) b c ()] (©) (U] (h) (0} Q () (0] (m) (n) ©) (2] () ©) (0]
1664 1163 501 1003 869 711 755 341 686 804 535 830 358 367 1159 229 108 1305 87 27
1665 1127 539 964 815 661 828 385 755 745 570 886 345 317 1168 220 105" 1304 82" 28"
69 30 9 25 2 16 0 22 61 19 2 8 5 55 7 6 59 1 -
4%ni 3% 7%abdef 3% 3% 2% 7%abdef 6%bdef 8%ajk 3% 5% 6%mn 2% 1% 5% 3% 5% 5% 2% -
2 2 1 2 2 1 1 1 1 2 - - 2 - 2 1 - 2 -
159 156 3 147 116 100 59 22 37 145 32 30 64 65 125 18 6 137 8 2
10%chik 14%acgh 1% 15%acgh 14%acgh 15%acgh 7%c 6%c 5% 20%aik 6% 3% 18%al 20%al 11% 8% 5% 11% 10% 6%
W
8 8 - 7 7 3 - - - 6 - 2 2 4 6 - 2 6 - -
. 1%g 1%g 1%g . - - 1%i - . 1% 1%l . - 19% . - -
11 7 4 5 4 3 8 4 8 3 10 8 - - 7 . - 9 1 -
1%u 1% 1% 1% 1% 1% 1% 1% 1% . 2%aj 1% - - 1% . 1% 1% -
48 47 - 44 a7 35 10 1 5 36 4 6 14 27 2 10 3 33 1 -
3%cghik 4%cgh - 5%acgh 6%acgh 5%acgh 1%c * 1% 5%aik 1% 1% 4%l 9%alm| 2% 4% 3% 3% 1% -
wx
54 34 20 30 29 23 2 14 20 2 9 36 12 1 18 17 17 35 3 5
39%n: 3% 4% 3% 4% 4% 3% 4% 3% 3% 2% 4%n 4%n . 2% 8%ao 16%aoj % 4% 17%
5 5 . 4 4 4 2 1 - 5 1 - 3 2 5 - - 4 - -
. . . . 1% 1% . - - 1%i N - %! 1%l - - - N -
86 37 50 30 16 16 56 22 56 15 60 64 7 4 68 4 1 69 2 2
5%bdef] 3% 9%abdef % 2% 2% 7%bdef 6%def %aj 2% 11%aj 7%mn 2% 1% 6%pa 2% 1% 5% 3% 7%
mnpu
50 22 28 18 1 8 38 13 38 1 27 40 4 3 38 6 1 39 4 -
3%efjn 2% 5%abdef 2% 19% 19% 5%bdef 3%ef 5%aj 2% 5%j 4%mn 1% 1% 3% 3% 1% 3% 5% -

Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfigin - ali[j/k - allimin - alolplq - alrIst - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Movies/like the films
Nature/wildlife

programmes
News/news is good

Quiz shows/like the
quizzes
Videos/like the videos

Soaps/! like the soaps

Sportllike the sport
Weather

Music/like the music

Children's programmes/
children like it

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Q.8A VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (u) V) W) X) )
1664 899 224 398 772 796
1665 846 245 443 762 797
69 19 14 35 23 39
4%nu 2% 6%u 8%au 3% 5%
2 2 - - 2 -
159 126 5 %6 57
10%chi 15%avw ow 1% 13%ay %
w
8 6 - - 2 6
. 1% - - . 1%
- 5 6 4 8
1%u 2%au 1%u . 1%
48 32 2 - " 35
3%cghik %W 1% - 1% 4%x
Iwx
54 36 8 2 28 25
3%nol 4%w 3%w . 4% 3%
5 5 - - 4 1
- 1% - - 1% .
86 16 16 53 38 42
5%bdefj 2% 6%u 12%auv 5% 5%
mnpu
50 14 12 24 16 28
3%efjn 2% 5%u 5%au 2% 4%

Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfigin - ali[j/k - allimin - alolplq - alrIst - alulviw - alxly

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Mentions of specific
programmes/my
favourite programmes

QUALITY (NET)
Quality of programmes
Quality (no detail)
VARIETY/CHOICE (NET)
Variety/choice ofimore
ammes

progr

Variety/choice of/more
channels

Variety/more choice
(no detail)

Comprehensive/has
everything

VALUE (NET)

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Reguiar BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC (% c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(a) (b) © ()] ©) 0 () (0] (1) k) (0] (m) () ) (0 () 0]
1664 1163 501 1003 869 4l 755 341 686 804 535 830 358 367 1159 229 108 1305 87 27
1665 1127 539 964 815 661 828 385 755 745 570 886 345 317 1168 220 105* 1304 82" 28"
24 20 4 18 18 17 1 8 9 13 6 " 6 7 14 4 1 18 1 -
1% 2% 1% 2% 2% 3%c 1% 2% 1% 2% 1% 1% 2% 2% 1% 2% 1% 1% 1% -
44 43 2 40 24 16 17 38 10 14 18 0 36 6 - 39 3 1
3%cwy 4%c N 4%c 4%c 5%ac 3%c 4%c 2% 5%aik 2% 2% 5%al 3% 3% 3% - 3% 3% 5%
28 27 2 24 21 21 12 9 10 23 8 9 12 6 23 4 - 23 2 1
2% 2%c N 2%c 3%c 3%acg 1% 2%c 1% 3%ai 1% 1% 3%l 2% 2% 2% - 2% 3% 5%
16 6 - 16 13 0 13 7 7 16 2 5 6 4 14 2 - 15 1 -
1%} 1%c - 2%c 2%c 1%c 2%c 2%c 1% 2%ak . 1% 2% 1% 1% 1% - 1% 1% -
387 276 11 220 197 149 230 109 220 151 142 255 62 37 252 66 29 304 19 10
23%mi 25% 21% 23% 24% 22% 28%acdf 28%c 29%aj 20% 25% 29%amn 18%n 12% 22% 30%ao 2% 23% 23% 3%
63 49 14 40 37 40 22 38 32 15 6 14 9 6 8 6 54 2 1
4% 4% 3% 4% 4% 4% 5% 6%c 5% 4% 3% 4% 4% 3% 4% 3% 6% 4% 2% 5%
43 35 8 30 32 20 19 12 17 21 8 24 1 7 18 18 5 37 1 2
3%w 3% 2% 3% 4%c 3% 2% 3% 2% 3% 1% 3% 3% 2% 2% 8%ao 5%0 3% 1% 8%
229 163 66 124 11 84 148 61 144 79 89 169 27 13 151 36 17 174 15 6
14%jmnu 14% 12% 13% 14% 13% 18%acde 16% 19%aj 11% 16%j 19%amn 8%n 4% 13% 17% 16% 13% 19% 22%
f
55 32 22 29 21 18 25 16 22 22 31 30 10 8 38 6 1 42 1 >
3% 3% 4% 3% 3% 3% 3% 4% 3% 3% 5%aij 3% 3% 2% 3% 3% 1% 3% 2% 1%
88 50 38 40 26 16 35 1 37 28 42 50 14 13 64 9 6 69 5 *
5%ef] 4%f 7%bdefg 4% 3% 2% 4% 3% 5% 4% 7%j 6% 4% 4% 5% 4% 6% 5% 6% 1%
h

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alr/st - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Mentions of specific
programmes/my
favourite programmes

QUALITY (NET)
Quality of programmes
Quality (no detail)
VARIETY/CHOICE (NET)
Variety/choice ofimore
programmes

Variety/choice of/more
channels
Variety/more choice
(no detail)

everythin,
VALUE (NET)

Comprehensive/has
9

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Q.OA VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
a (u) W) W) [£3] )
1664 899 224 398 772 796
1665 846 245 443 762 797
24 9 5 4 7 16
19% 1% 2% 1% 1% 2%
36 7 1 37 7
3%ow 4%aw 3%w . 5%ay 1%
28 22 5 1 2 6
2%ew 3%w 2%w . 3%y 1%
16 14 2 - 15 1
1%y 2%w 1% - 2%y .
387 166 76 18 166 209
23%mn| 20% 31%au 27%u 22% 26%
63 31 8 20 26 5
4% % % 5% 3% 4%
43 34 6 1 15 29
3%w 4%w 2%w > 2% 4%
229 79 53 79 9% 126
14%jmnu % 21%au 18%au 12% 16%
55 23 1 18 31 21
% % 4% 4% 4% 3%
88 43 6 35 35 43
5%ef 5% 2% 8%v 5% 5%

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alr/st - alulviw - alxly

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Good value/good deal

Itis free/costs
nothing

Cost/l pay for it

WATCH THE MOST/HABIT/
FAMILIAR (NET)

Watch it the most/
everyday/used more

Habit/familiar
GOOD/LIKE/THE BEST (NET)
Goodllike it (no
detail)
The best/better than

others

Listen/use whilst
travelling/use with
different devices

Can record

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
@) (b) ©) ()] (©) (U] (h) (0} Q () (0] (m) (n) ©) (2] () ©) (0]
1664 1163 501 1003 869 711 755 341 686 804 535 830 358 367 1159 229 108 1305 87 27
1665 1127 539 964 815 661 828 385 755 745 570 886 345 317 1168 220 105" 1304 82" 28"
38 23 15 17 9 6 20 6 23 10 15 25 5 3 28 4 5 27 4 N
2% 2% 3%ef 2% 1% 1% 2% 2% 3%j 1% 3% 3% 2% 1% 2% 2% 5% 2% 5% 1%
43 22 21 19 14 7 13 5 12 14 2 21 6 11 31 3 1 34 1 -
3%fx 2% 4%bdefg 2% 2% 1% 2% 1% 2% 2% 5%aij 2% 2% 3% 3% 1% 19% % 1% -
h
7 5 2 5 2 3 3 1 1 4 1 4 3 - 5 2 * 7 - -
. . b 0 v b b . . . . . 1% _ . 0% . 106 ) _
135 % 45 72 63 58 76 33 70 53 58 78 23 26 ) 14 8 104 7 4
8% 8% 8% 8% 8% 9% 9% 9% 9% % 10% 9% 7% 8% 9% 6% 7% 8% 9% 14%
17 73 43 57 49 47 70 32 66 38 53 75 17 17 84 1 7 88 7 3
% 7% 8% 6% 6% 7% 8% 8% 9%j 5% 9%j 8% 5% 5% 7% 5% 6% % 9% 11%
19 17 2 16 15 12 7 2 3 16 5 3 6 9 15 3 1 17 - 1
1%w 2% . 2%c 2%c 2%c 1% . - 2%i 1% - 2%l 3%al 1% 1% 1% 1% - %
50 29 2 25 2 19 2 8 21 19 9 2 10 15 a7 6 2 ] 2 -
3% 3% 4% 3% % 3% 3% 2% 3% 2% 2% 3% 3% 5% 3% 3% 2% % 2% -
39 19 19 16 14 1 17 3 16 12 7 19 7 10 29 4 1 30 2 -
2% 2% 4%bdfh 2% 2% 2% 2% 1% 2% 2% 1% 2% 2% 3% 2% 2% 1% 2% 2% -
1 9 2 8 7 8 6 4 6 2 5 2 4 8 2 . 11 - -
1% 1% . 19% 1% 1% 1% 1% 1% 1% . 1% 1% 1% 1% 1% N 1% - -
18 12 6 10 3 3 9 3 10 6 12 10 2 2 15 - - 1 2 -
1% 1% 1% 1% . - 1% 1% 1% 1% 2% 1% 1% . 1% - - 1% 3% -
19 17 2 13 16 8 1 3 9 8 2 9 5 1 12 4 1 15 1 1
1% 1% . 1% 2%c 1% 1% 1% 1% 1% . 1% 2% . 1% 2% 1% 1% 2% 2%

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alr/st - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

PSB Study (QS1069 - 200711)
Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Q.8A VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (u) V) W) X) )
Unweighted Base 1664 899 224 398 772 796
Weighted Base 1665 846 245 443 762 797
Good value/good deal 38 21 2 13 2 15
2% 2% 19% 3% 3% 2%
Itis free/costs 43 16 3 21 9 25
nothing 3%fx 2% 1% 5%auv 1% 3%x
Cost/l pay for it 7 6 1 1 4 3
. 1% . . 1% .
WATCH THE MOST/HABIT/ 135 74 16 38 60 63
FAMILIAR (NET) 8% W% % 8% 8% 8%
Watch it the most/ 17 57 16 38 51 56
everyday/used more % % % 8% 7% 7%
Habit/familiar 17 - - 9 7
1%w 2%ww - - 1% 1%
‘GOOD/LIKE/THE BEST (NET) 50 24 8 14 20 26
3% 3% 3% 3% 3% 3%
Goodllike it (no 39 18 8 10 15 20
detail) 2% 2% 3% 2% 2% 2%
The best/better than 1" 7 1 4 5 7
others 1% 1% . 1% 1% 1%
Listen/use whilst 18 6 3 9 10 8
travelling/use with 1% 1% 1% 2% 1% 1%
different devices
Can record 19 13 1 4 9 10
19% 2% : 19% 1% 1%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - albic/dlelfigih - ali/jlk - allim/n - alolplq - alr/st - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Radio/like the radio

YouTubel/! like/can
access YouTube

Can access the channels
| want/like

For family/all ages/
eve

Factual

No adverts

Up to date

No choice/no other
(accessible) provider

Other answers

Don't watch a lot of TV/
do not like TV

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

Page 192

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Reguiar BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC (% c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(a) © ()] ©) 0 () (0] (1) k) (0] (m) () ) (®) (0 () (0]
1664 1163 501 1003 869 4l 755 341 686 804 535 830 358 367 1159 229 108 1305 87 27
1665 1127 539 964 815 661 828 385 755 745 570 886 345 317 1168 220 105* 1304 82" 28"
14 - 14 10 4 3 3 14 . 5 5 4 8 4 1 12 1 .
1% 1%c - 1%c 1%c 1%c . 1% - 2%aik > 1% 1% 1% 1% 2% 1% 1% 1% 1%
19 2 17 1 1 3 1 3 - 19 19 - 17 1 1 19 - -
1%bdefj N 3%abdef . N N . N - 3%aij 2%mn - - 1% N 1% 1% - -
u ah
23 14 9 12 9 7 9 5 7 9 1 18 * 3 14 2 6 19 1 1
1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 2% 2%m . 1% 1% 1% 5%aoj 1% 1% 5%
9 4 4 3 3 2 7 5 7 1 6 4 2 - 6 - 1 6 2 -
1% N 1% . . N 1% 1% 1%j N 1%ij N 1% - N - 1% . 2% -
6 6 - 4 3 3 2 3 1 6 3 3 2 1 5 1 - 5 - 1
- 1% * . 1% - 1% - 1% * - 1% * - - - . - 3%
44 42 2 40 39 38 16 8 12 39 5 15 13 15 34 7 - 39 1 .
3%cl 4%cg N 4%cg 5%acgh 6%acgh 2%c 2%¢ 2% 5%aik 1% 2% 4%l 5%al 3% 3% - 3% 1% 1%
1 5 6 4 4 2 10 4 1 1 5 10 - - 9 1 8 2 -
1% - 1% M . - 1% 1% 1%j . 1% 1% - - 1% - 1% 1% 2% -
1" 3 9 2 - - 2 2 1 - 3 2 2 7 8 2 . 6 - -
1%ef - 2%bdefg > - - . * - - > - 1% 2%al 1% 1% * . - -
94 al 23 65 43 42 33 16 34 52 30 50 21 18 75 1 4 79 3 3
6% 6%g 4% 7%g 5% 6% 4% 4% 4% % 5% 6% 6% 6% 6% 5% 4% 6% 4% 10%
6 2 4 1 - 1 3 1 4 1 2 4 2 - 5 - 5 - -
s B 1%e. . - - - B 1% . B . o R N R R . R R

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/fig/h - alij/k - all/m/n - alolplq - alris/t - alulviw - alxly

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR




Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Radio/like the radio

YouTubel/! like/can
access YouTube

Can access the channels
| want/like

For family/all ages/
evel

Factual

No adverts

Up to date

No choice/no other
(accessible) provider

Other answers

Don't watch a lot of TV/
do not like TV

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/c/dlelfigih - ali/jlk - allimin - alolplq - alr/slt - alulviw - alxly

Q.OA VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
a (u) W) W) [£3] )
1664 899 224 398 772 796
1665 846 245 443 762 797
14 12 2 - 10 2
1% 1%w 1% - 1%y -
19 2 - 17 5 5
1%bdef} . - 4%auy 1% 1%
u
23 12 5 6 5 15
1% 1% 2% 1% 1% 2%x
9 3 2 4 3 6
1% . 1% 1% . 1%
6 5 - 1 4 2
> 1% - * 1% -
44 29 7 4 2 17
3%eki 3%w 3% 1% 3% 2%
11 3 2 6 5 6
1% . 1% 19% 1% 1%
1" 4 - 2 5 5
1%efj 1% - > 1% 1%
o 60 9 19 50 40
6% 7% 4% 4% 7% 5%
6 1 2 3 5 2
N N 1% 1% 1% -

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

PSB Study (QS1069 - 200711)

Page 194
Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
@) c ()] (©) (U] ()] (h) (0} Q () (0] (m) (n) ©) (2] ()] () ©) (0]
Unweighted Base 1664 1163 501 1003 869 711 755 341 686 804 535 830 358 367 1159 229 108 1305 87 27
Weighted Base 1665 1127 539 964 815 661 828 385 755 745 570 886 345 317 1168 220 105" 1304 82" 28"
No reason/don't know % 32 59 24 17 13 28 12 25 21 19 45 2 15 60 17 5 63 7 -
5%bdefg 3% 11%abdef 2% 2% 2% 3% 3% 3% 3% 3% 5% % 5% 5% 8% 5% 5% 9% -
Jj gh

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Meal

ns: Columns Tested (5% risk level) - alblc/d/elfigih - aliljlk - allimin - alolplq - alrlslt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR




Table 23

PSB Study (QS1069 - 200711)
Q.3b Reason for ranking media provider 1st
Base: All who have used media providers in the last 12 months and value the most

QBAVFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (0] (V] w) X W)
Unweighted Base 1664 899 224 398 772 796
Weighted Base 1665 846 245 443 762 797
No reason/don't know 45 1 22 29 47
5“/nbdellg 5% 4% 5% 4% 6%
Ul

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfigih - ali/jlk - allimin - alolplq - alr/slt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

EASY TO USE OR ACCESS
(NET)

Easy to access/
accessible/
availability
Easy to use
Easy (no detail)
Convenience/convenient
GOOD SERVICE/SIGNAL/
QUALITY OF PICTURE (NET)
Good service
Good signaliquality of
picture
CONTENT/MORE CONTENT/
LIKE CONTENT (NET)
Like the content

More content

BETTER/INTERESTING
PROGRAMMES (NET)

Best/better programmes

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Me:

PSB Study (QS1069 - 200711)
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Q3AMeda SLvaluable
Apple
Amazon Music/
BBC v Channel 4 Channel 5 Freeview/ Prime Apple TV Apple
Total services services services services Youview Netflix Video Disney + + Sky Virgin TV Spotify Podcasts YouTube None
(a) © (d) (e) 0 (W] () [0} (&) 0 (m) n. ©
1664 402 136 18 21 131 275 27 3 3 279 59 72 9 229
1665 354 124 177 19+ 17 314 £ 4 3 286 60* 73 9" 249
) 6 1 - - 12 28 3 - - 18 3 6 1 15 -
6% 2% 1% - - 10%be 9%abe % - - 6%bc 5% 8%bc 15% 6%be -
44 3 - - - 6 11 1 - - 7 2 2 - 12 -
3% 19% - - 5%be 3%b 4% - 3% 3% 3% - 5%be
28 - 1 - 4 13 - - 4 - 3 1 1
2%b - 1% - - 4%bo 4%abo - - - 1%b - 5%bo 15% . -
13 - - 1 4 - - 5 1 -
1% - - - 1% 1%b - - 2%b 2%b - 1%
11 3 - - - 1 2 2 - - 3 - - - 1 -
1% 1% - - 1% - 5% - 1% - - -
27 2 1 1 2 1 3 - - 2 10 5 - - - -
2% 1% 1% 6% 8% 1% 1% - - 45% 4%abo 8%abcfgmo - - - -
16 1 1 1 2 1 2 - - 1 4 3 - - - -
1% > 1% 6% 8% 1% 1% - - 17% 1% 4%abgo - - - -
1 1 - - - 1 - - 1 6 2 - -
1% . ) . - . - - 28% 2%abo 4%abgo - -
59 7 1 1 - 5 17 1 - - 5 - - - 2 -
4% 2% * 6% - 4% 5%bck 4% - - 2% - - - 9%abckim -
24 6 1 1 - - 8 - - - - - - - 9 -
1% 2%k N 6% - - 2%k - - - - - - - 4%afk -
35 1 - - 5 9 1 - 5 - - 13
2%b N - - - 4%be 3%b % - - 2% - - 5%abck -
177 a4 7 4 ) 34 3 - - 25 2 3 - 18 -
11% 12%l 23%abfgkl 40% 2% 8% 11% 7% - - % 3% 4% - 7% -
mo
27 6 3 2 1 3 8 - - - 4 . - - 1 -
2% 2% 3% 11% 5% 2% 2% - - - 1% 1% - - - -

ans: Columns Tested (5% risk level) - a/b/c/d/e/fig/h/ilj/k/lmin/o/p

* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Interesting/(more)
interesting programmes

Entertaining/(more)
entertaining
programmes

Like/enjoy the
programmes
IPLAYER/CATCH UP (NET)
I-player/catch up
SERIES/BOXSETS (NET)
Series/! like the
series
Box sets/has good box
sets
UNBIASED/TRUSTWORTHY/

RELIABLE (NET)

Unbiased/less bias/
impartial/balanced

Trusted/trustworthy

Reliable/more reliable

INFORMATIVE/EDUCATIONAL
(NET)

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Proportions/Me:

PSB Study (QS1069 - 200711)
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Q3AMeda SLvaluable
Apple
Amazon Music/
BBC v Channel 4 Channel 5 Freeview/ Prime Apple TV Apple
Total services services services services Youview Netflix Video Disney + + Sky Virgin TV Spotify Podcasts YouTube None
(a) © (d) (e) 0 (W] () [0} (&) 0 (m) n. ©
1664 402 136 18 21 131 275 27 3 3 279 59 72 9 229
1665 354 124 177 19+ 17 314 £ 4 3 286 60* 73 9" 249
19 4 3 1 2 3 1 1 - - 1 - - - 4 -
1% 1% 2%g 6% 8% 2%g . 4% - . - - 1%
2 . - - 1 10 - - 3 1 3 - 6
1%b. N - - 1% 3%b - - 19% 1% 4%bc - 3%b
107 33 2 4 2 3 16 1 - - 16 1 - - 8 -
6%m| 9%fglmo 18%abfgkl 24% 8% 3% 5% 3% - - 6% 1% - - 3% -
mo
8 - - - - - - - - 1 - - - - -
. 2%ago - - - - - . . . )
8 7 - - - - - - - - 1 - - - -
. 2%ago - - - - - - - - . - - - -
24 1 - - - - 18 4 - - 2 - - - -
1% N - - - 6%abcfko 11% - 1% - - -
18 1 - - - 14 2 - 2 - - -
1% N - - - - 4%abefko 4% - - 1% - - - -
6 - - - - - 4 - - - - - - -
N - - - - - 1% % - - - - - - -
a7 31 7 2 1 2 - - - - 1 4 - - .
3%gko 9%afgkmo 6%gko 11% 5% 1% - - - - . 6%gko - - -
17 12 5 - - - - - - - -
1% 3%agko 4%afgko - - - - - - -
24 18 2 2 1 2 - - - - - - - - -
1% 5%agko 2%gk 11% 5% 1% - - - - - - - - -
10 6 - - - - 1 4 . .
1% 2%g - - - - - . 6%acigko - -
a4 10 2 - - 1 - 2 - - 2 - : - 28
3%gK] 3%gk 2%g - - 1% - 4% - - 19% - - - 11%abefgkl
m

)
ans: Columns Tested (5% risk level) - alb/c/dlelfigIn/ijIkIminolp
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Informative/
educational

SPECIFIC TYPES OF
PROGRAMMES (NET)

Current affairs
Documentaries/like the
documentaries

Dramasllike the dramas

Movies/like the films

Nature/wildlife
programmes

News/news is good

Quiz showsllike the
quizzes
Videosllike the videos

Soaps/! like the soaps

Sportllike the sport

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Me:

PSB Study (QS1069 - 200711)

Q3AMeda SLvaluable
Apple
Amazon Music/
BBC v Channel 4 Channel 5 Freeview/ Prime Apple TV Apple
Total services services services services Youview Netflix Video Disney + + Sky Virgin TV Spotify Podcasts YouTube None
@) b B ) ©) @ () [0} 0 & [0} (m) t @
1664 402 136 18 21 131 275 27 3 3 279 59 72 9 229
1665 354 124 177 19+ 17 314 £ 4 3 286 60* 73 9" 249
44 10 2 - 1 - 2 - - 2 - - - 28 -
3%gK] 3%gk 2%g - 1% 4% - 1% - - 11%abefgkl
m
503 156 62 5 6 12 80 6 2 - 63 3 52 8 a7 -
30%fklo 44%afgklo 50%afgklo 31% 34% 10% 25%M 19% 61% - 22%M 5% 71%abefgk 85% 19%! -
Io
5 3 1 - - - - - - - 1
- 1% - - - - - - - - 1% -
35 17 1 1 - 2 6 - - 7 - - 2
2% 5%aco 1% 7% - 2% 2% - - 2% - - 1%
28 18 8 - 2 1 - - - - - -
2%k 5%agko 6%agkmo - 1% . - - - - - - - -
69 - - 1 . 4 49 3 - 11 - - 2
4%b - - % 2% 3%b 15%abefkim % - 4%bco - - 1%
o
2 2 - - 1 - - - - . .
. . - - 1% - - - - .
159 128 18 2 2 - - - - 7 - 1 - 2 -
10%fgkimo 36%achgkl 14%fgkimo 11% 2%g - - - - 2%g - 2%g - 1% -
mo
8 4 3 - 2 - - - - - - - - - -
. 1% 2%agko - 1% - - - - - -
1 - - - - 1 - - - - 10
1% - - - 4% - - - - 4%abefgk
48 2 38 - 6 1 - - - - - - - - -
3%bgko 19% 31%abfgkim 31% 1% - - - - - -
°
54 6 N - - - - - - 45 3 - - 1 -
3%g 2%g . - - - - 16%abefgim 4%fgo - .
o

ans: Columns Tested (5% risk level) - alb/c/dlelfigIn/ijIkIminolp
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

Weather

Music/like the music

Children's programmes/
children like it

Mentions of specific
programmes/my
favourite programmes

QUALITY (NET)
Quality of programmes
Quality (no detail)

VARIETY/CHOICE (NET)
Variety/choice ofimore
programmes
Variety/choice of/more
channels

Variety/more choice
(no detail)

Comprehensivelhas
everything

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

Q3AMeda SLvaluable
Apple
Amazon Music/
BBC v Channel 4 Channel 5 Freeview/ Prime Apple TV Apple
Total services services services services Youview Netflix Video Disney + + Sky Virgin TV Spotify Podcasts YouTube None
(a) © (d) (e) 0 (W] () [0} (&) 0 (m) n. ©
1664 402 136 18 21 131 275 27 3 3 279 59 72 9 229
1665 354 124 177 19+ 17 314 £ 4 3 286 60* 73 9" 249
5 5 - - - . - - - - - - - - - -
. 1%a - - . - - - - - -
86 3 - - - - - - - - 1 - 51 8 23 -
59%bcigk 19% - - - - - - - - . - 69%abefgk 85% 9%abefgkl -
Io
50 4 - - - - 2 2 - 3 1 2 - 10 -
3% 1% - - - - 8%abcfk 6% 61% - 1% 1% 2% - 4%bcef -
2 4 9 1 1 1 5 - - 1 - - 2
1% 19% 7%abfgkim 4% 4% 1% 2% - - . - - 1%
°
a4 35 . - - - 2 - - - 5 1 - - 1 -
3%g 10%acfgkim . - - 1% - - 2% 1% - 1%
o
28 22 . - - 1 - - 3 1 - 1
2% 6%acfgkmo . - - . - - 1% 1% - 1%
16 14 - - - - 1 - - - 2 - - - - -
1% 4%acfgko - - - . - . 106 . ) ,
387 35 12 2 2 39 104 9 2 - 92 16 6 1 67 -
23%b 10% 9% 15% 8% 34%abem 33%abem 28% 39% - 32%abem 26%bem 8% 15% 27%bem -
63 12 5 - 1 5 2 - - 11 1 - - 7 -
4% 3% 4% - 3% 4% 7%m 5% - - 4% 2% - - 3% -
43 - 1 - - 14 - - - - 23 5 - - - -
3%bgo - 1% - 12%abcgmo - - 8%abcgmo 9%abegmo - -
229 17 6 2 1 17 79 8 2 48 8 1 35
14%be 5% 5% 15% 5% 15%bc 25%abcfkm 23% 39% 17%bom 13%b % 15% 14%be
o
55 6 . - 3 4 - - 13 2 1 - 2
3% 2% . - 3% 1% - - 4%cg 3% 19% - 10%abcfgkm

Proportions/Means: Columns Tested (5% risk level) - albic/dle/fig//i/jik/liminolp
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

PSB Study (QS1069 - 200711)

Page 200

Q.3A Media st valuable
Apple
Amazon Music/
BBC v Channel 4 Channel 5 Freeview/ Prime Apple TV Apple
Total services services services services Youview Netflix Video Disney + + Sky Virgin TV Spotify Podcasts YouTube None
(@) © (d) () (U] (h) (0] () (9] (0] (m) ) ©
Unweighted Base 1664 402 136 18 21 131 275 27 3 3 279 59 72 9 229 -
Weighted Base 1665 354 124 17 197 17 314 34 4 3 286 60° 73 o 249
VALUE (NET) 88 1 - - 18 1 2 - 14 4 - - .
5%b 1% 1% - - 19%abegkim 6%bc 2% 39% - 5%b 7%bem - - 10%abekm -
o
Good value/good deal 38 1 1 - - 3 17 1 2 - 9 4 - 1 -
2%b . 1% - - 2%b 5%abco 2% 39% - 3%bo 7%abcmo - . -
Itis free/costs 43 1 - - 20 - - - - - 23
nothing 3%by . - - 17%abogkim - - - - - 9%abegkim
Cost/l pay for it 7 1 - - - 1 - - 5 - - -
. - - - - - M - - - 2%a - - - -
WATCH THE MOST/HABIT/ 135 20 3 - - 10 20 2 - - 45 5 13 - 16 -
FAMILIAR (NET) 8%c 6% 3% - - 9% 6% 5% - - 16%abcgo 9% 17%abego - 6% -
Watch it the most/ "7 1 3 - 10 20 2 - 38 4 13 - 16
everyday/used more 7%b 3% 3% - - 9%b 6% 5% - - 13%abogo % 17%abogo 6% -
Habit/familiar 19 10 - - - - - - - - 7 2 - - -
1% 3%ago - - - - - - - - 2%go 2%go - -
‘GOOD/LIKE/THE BEST (NET) 50 10 6 - 4 6 1" 1 - - 2 3 3 - 5 -
3%k 3% 5%k - 21% 5%k 4%k 2% - - 1% 5%k 4%k - 2% -
Goodllike it (no 39 7 4 4 3 8 1 - 2 3 2 -
detail) 2% 2% 3% - 21% 3% 2% 2% - - 1% 5%k 3% - 2% -
The best/better than " 1 - - 3 3 - - - - - 1 - 1 -
others 1% 1% 1% - - 2%k 1% - - - - R 1% . . -
Listen/use whilst 18 4 - - - - 1 - - - - - 5 1 6 -
travelling/use with 1% 1% - - - . - - - - 6%abcfgk 15% 2%k
different devices
Can record 19 4 - 1 2 1 - - 8 2 - 1
1% 19% - - 5% 2% . - - - 3%go 3% - - . -
Radiollike the radio 14 14 - - - - - - -
1% 4%acigko - - - - - - - - -

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/fig/hlilj/k/lmin/o/p

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 23

Q.3b Reason for ranking media provider 1st

Base: All who have used media providers in the last 12 months and value the most

Unweighted Base
Weighted Base

YouTube/I like/can
access YouTube

Can access the channels
| want/like

For family/all ages/
everyone

Factual

No adverts

Up to date

No choice/no other
(accessible) provider

Other answers

Don't watch a lot of TV/
do not like TV

No reason/don't know

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

Q3AMeda SLvaluable
Apple
Amazon Music/
BBC v Channel 4 Channel 5 Freeview/ Prime Apple TV Apple
Total services services services services Youview Netflix Video Disney + + Sky Virgin TV Spotify Podcasts YouTube None
@) B ) ©) @ () [0} 0 & [0} (m) ) @
1664 402 136 18 21 131 275 27 3 3 279 59 72 9 229
1665 354 124 17 19+ 117 314 34 4 3 286 60* 73 9" 249
19 - - - - - - - - - - - - - 19 -
1% - - - - - - - - - 8%abefgkl
m
2 1 - 1 . 2 4 - - - 8 1 - - 6 -
1% > - 4% 2% 2% 1% - - - 3%b 1% - - 2%b -
9 - - - - 6 - - 3 - - -
1% - - - - 2%ab - - 1% - - -
6 5 - - - - - - - - 1
. 1%a - - - - - - - - - - - - - -
44 36 - - - 8 - - - - - -
3%k 10%acigkim - - - 3%ko - - - - - -
o
1 - - - - 4 - - 1 - 2 - 3
1% - - - - - 1%b - - - 1% - 2%b - 1%b -
1 - - - - 5 - 1 - - 5 - - - 1 -
1% - - - 4%abego 2% - 2%bg - - .
% 31 7 2 - 4 16 1 - 1 3 3 - 17
6% 9%ak 5% 10% - 3% 5% 4% - 4% 5% 1% - 7%
6 - - - - 2 2 - - - - 1 1 - - -
. - - - 1%b 1% - - - 2%abko 2%bk - -
% 15 4 2 - 6 12 3 - 2 19 14 - 13
5% 4% 3% 10% - 5% 1% 10% - 55% 7%m 22%abcfgkm - 5%
o

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/fig/hlilj/k/lmIn/o/p

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 24

Unweighted Base
Weighted Base

1-10%
11-20%
21-30%
31-40%
41-50%
51-60%
61-70%
71-80%
81-90%

91-100%

SUMMARY CODES
Low

MEDIUM

* small base

Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

PSB Study (QS1069 - 200711)

GENDER AGE AGE SOCIAL GRADE
Total Male Female 16-24 | 25-34 35-54 55+ 16-19 20-24 25-34 35-44 45-54 55-64 65-74 75+ AB C1 C2 DE
(a) (b) © ()] ©) ) Q) (W] [0] (1) K) (0] (m) () (©) (2] @ (0] ()
1851 835 966 257 291 498 805 81 176 291 250 248 269 296 240 352 545 385 569
1851 892 959 257 347 572 674 79* 178 347 306 267 314 196 165 360 568 391 532
556 287 269 121 175 184 76 81 112 72 47 15 14 94 178 129 154
30%gmno 32% 28% 47%afg 51%afg 32%g 11% 50%akimn 45%almno 51%akimn 37%almno 27%mno 15%n 8% 9% 26% 31% 33% 29%
o o
176 84 93 28 38 69 4 8 21 38 44 25 23 11 8 30 61 35 50
10%gn 9% 10% 11%g 11%g 12%g 6% 10% 12%no 11%no 14%amno 9% % 5% 5% 8% 1% 9% %
237 116 121 31 43 82 81 9 22 43 47 35 53 16 12 60 67 48 62
13%n 13% 13% 12% 13% 14% 12% 11% 12% 13% 15%no 13% 17%no 8% % 17%s 12% 12% 12%
88 38 50 7 15 25 4 2 4 15 1 14 19 15 7 18 32 17 21
5% 2% 5% 3% 2% % 6%d 3% 2% % 2% 5% 6% 8% 2% 5% 6% 2% %
197 99 98 18 15 76 87 5 13 15 32 45 a7 30 21 39 63 45 9
1% 1% 10% % 4% 13%de 13%de 6% % 4% 10% 17%ahijk 12%) 15%ahij 13%) 1% 1% 1% %
98 46 52 2 3 27 66 1 1 3 6 21 33 21 12 20 26 24 28
5%deijk 5% 5% 1% 1% 5%de 10%adef 2% 1% 1% 2% 8%ijk 10%ahijk 11%ahijk 8%k 6% 5% 6% 5%
103 38 65 1 4 27 7 1 - 4 14 13 28 25 18 32 31 28
6%deij 4% 7%b . 1% 5%de 11%adef 1% - 1% 5% 5%ij 9%ahij 13%ahilk 11%ahij 9%ar 6% 3% 5%
1 Kl
92 37 55 7 3 1 70 - 7 3 3 8 25 26 19 20 28 16 28
5%ef 2% 6% 3% 1% 2% 10%adef - 4%jk 1% 1% 3% 8%hjkl 13%ahijk 12%ahij 6% 5% 2% 5%
| Kl
62 30 32 - 2 13 47 - - 2 4 9 20 1 16 18 18 8 17
3%deij 3% 3% - 1% 2%d 7%adef - - 1% 1% %] 6%ahijk 6%hijk 10%ahij 5% 3% 2% 3%
Kl
104 39 65 6 7 17 75 1 4 9 8 20 34 22 23 53
6%defip 4% 7%b 2% 2% 3% 11%adef 2% 2% 2% 3% 3% 7% 10%ahijk 21%ahij 2% 4% 6%p 10%ape
| Kimn
970 487 483 180 257 335 198 56 23 257 3 133 123 il 34 185 306 213 267
52%gmno 55% 50% 70%afg 74%afg 59%ag 29% 71%almno 69%almno 74%almno 66%almno 50%mno 39%n0 21% 21% 51% 54% 54% 50%
383 183 200 27 33 128 195 9 19 33 49 79 89 66 40 78 121 86 98
zw%uelm; 21% 21% 11% 9% 22%de 29%adell 1% 10% 9% 16% 30%ahijk 28%ahijk 34%ahijk 24%hij 22% 21% 22% 18%
o 3

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11

)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/dlelflg - alhlilj/k/l/m/nlo - alp/q/ris

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR
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Table 24

Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

HIGH

Not watched in last
month

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Meal

PSB Study (QS1069 - 200711)

Page 203
GENDER AGE AGE SOCIAL GRADE,

Total —l—Male Female 624 7534 3550 557 T6-19 2004 7534 3544 7554 5564 6574 75+ 7B T (3 P

(a) () ©) (d) (e) ® (9) () (0] ) &) (0] (m) (n) () () ()] (2] (s)
1851 885 966 257 291 498 805 81 176 291 250 248 269 296 240 352 545 385 569
1851 892 959 257 347 572 674 79* 178 347 306 267 314 196 165 360 568 391 532

361 144 217 14 17 68 263 2 " 17 29 39 93 83 87 7 9 59 126

20%defhijk 16% 23%b 5% 5% 12%de 39%adef 3% 6% 5% 10%j 15%hij 30%ahijk 42%ahiik 53%ahi 21% 17% 15% 24%aq)

I Im jkimn

137 7 60 37 41 4“1 18 12 5 41 9 3 21 43 32 4“1

7%gmno 9% 6% 14%afg 12%afg 7%g 3% 15%almno 14%almno 12%almno 8%mno 6%0 3% 3% 2% 6% 8% 8% 8%

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ns: Columns Tested (5% risk level) - a/b/c - a/d/e/f/g - a/h/ilj/k/lm/n/o - alplqiris
* small base
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PSB Study (QS1069 - 200711)
Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
] 0-9 years T0-15 years
Total ABC1 G2DE Full time Part ime Retired Education Not working Any old old None
@ (b) (©) ()] 0 ) (0] [0)] () (0]
Unweighted Base 1851 897 954 631 212 582 134 292 452 314 226 1399
Weighted Base 1851 928 923 743 238 424 141 305 507 354 249 1344
1-10% 556 273 283 255 83 38 7 110 221 159 104 335
30%fl 29% 31% 34%f 35%f 9% 50%adefh 36%f 44%al 45%al 42%al 25%
11-20% 176 91 86 85 21 24 16 31 61 43 2 115
10%F 10% 9% 11%f 9% 6% 12%f 10%f 12%I 12% 10% 9%
21-30% 237 127 110 106 32 4 17 42 72 53 38 165
13% 14% 12% 14%f 13% 10% 12% 14% 14% 15% 15% 12%
31-40% 88 50 38 32 10 21 6 13 25 19 8 63
5% 5% 4% 4% 4% 6% 4% 4% 5% 5% 3% 5%
41-50% 197 102 9 76 27 57 3 34 38 2 19 159
11%g 11% 10% 10%g 1%g 14%g 2% 11%g 7% 7% 8% 12%ij
51-60% 8 46 52 31 16 41 - 10 15 10 12 83
5%g 5% 6% 4%g 7%g 10%adgh - 3% 3% 3% 5% 6%il
61-70% 103 63 41 29 18 44 - 12 18 6 13 86
6%Gj 7%c 2% 4%g 7%g 10%adgh - 4%g 2% 2% 5%j 6%ij
71-80% 92 48 43 21 6 51 1 12 8 4 7 83
5%dij 5% 5% 3% 3% 12%adegh 1% 4% 2% 1% % 6%ij
81-90% 62 36 2 20 7 28 - 6 7 5 2 55
3%gi 4% 3% 3% 3% 7%adgh - 2% 1% 2% 1% 4%ijk
91-100% 104 28 76 16 5 63 2 19 8 6 3 %
6%bdegi 3% 8%ab 2% 2% 15%adegh 1% 6%deg 2% 2% 1% T%ijk
ik
SUMMARY CODES
Low 970 490 480 445 135 103 104 182 355 254 169 615
52%f1 53% 52% 60%af 57%f 24% 74%adefh 60%af 70%al 72%al 68%al 46%
MEDIUM 383 198 184 139 53 125 9 57 77 55 39 305
21%gi} 21% 20% 19%g 22%g 29%adgh 6% 19%g 15% 15% 16% 23%ijk
HIGH 361 176 186 88 36 186 3 49 41 2 25 321
20%dgij 19% 20% 12%g 15%g 44%adegh 2% 16%g 8% 6% 10% 24%aijk
K
Fieldwork : 11/03/2020 - 17/03/2020 (Week 1

Fieldwork : 11/03/2020 - 17/03/2020 (Week11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/fig/h - alilj/k/l
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable




Table 24

Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

PSB Study (QS1069 - 200711)

SOCIAL GRADE WORKING STATUS CHILDREN IN HOUSEHOLD
T 09 years T0-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
@ (b) ©) d (U] h (0] (1] k) (0]
Unweighted Base 1851 897 954 631 212 582 134 292 452 314 226 1399
Weighted Base 1851 928 923 743 238 424 141 305 507 354 249 1344
Not watched in last 137 64 73 al 14 10 24 17 33 24 17 104
month 7%f 7% 8% 10%f 6%f 2% 17%adefh 6%f 7% 7% 7% 8%
Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - albic - a/dlelfig/h - ali/j/kii

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

1-10%
11-20%
21-30%
31-40%
41-50%
51-60%
61-70%
71-80%
81-90%
91-100%

SUMMARY CODES
Low

MEDIUM

HIGH

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11

Proportions/Means: Columns Tested (5% risk level) - alblc - a/dlelfigih

* small base

PSB Study (QS1069 - 200711)

TNTERNET ACCESS TV PLATFORM
Any Tnternet No Internet
Total access access Satellite Freeview IPTV Pay TV FTA
@) © @ (U] ()
1851 1643 208 674 688 110 %64 734
1851 1677 174 696 626 105* 996 677
556 537 19 207 122 28 205 133
30%ce} 32%c 11% 30%eh 19% 26% 30%eh 20%
176 173 3 o 46 12 128 51
10%c 10%c 2% 14%aeh 7% 12% 13%aeh 8%
237 222 15 118 60 7 69
13%e 13% 9% 17%aefh 10% % 16%efh 10%
88 7 1 31 46 3 42 9
5% 5% 6% 5% 7%adg 3% 4% 7%adg
197 172 2 77 2 9 11 %
11% 10% 14% 119% 14%a % 11% 14%a
98 88 10 36 42 9 60 44
5% 5% 6% 5% % 8% 6% %
103 89 14 35 51 8 52 56
6% 5% 8% 5% 8%adg 8% 5% 8%adg
92 17 35 46 8 1 49
5% 4% 10%ab 5% T%a 8% 5% 7%a
62 g 15 12 39 6 21 40
3% 3% 8%ab 2% 6%adg 6%dg 2% 6%adg
104 62 42 63 8 21 66
6%bdg 2% 24%ab 2% 10%adg 8%dg 3% 10%adg
970 933 37 419 228 47 579 254
52%cel 56%¢c 21% 60%aefh 36% 45% 58%aefh 38%
383 338 45 145 178 21 213 187
21% 20% 26% 21% 28%adg 20% 21% 28%adg
361 274 88 % 200 31 152 211
20%bdg 16% 51%ab 14% 32%adg 29%adg 15% 31%adg

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

Not watched in last
month

Fieldwork : 11/03/202¢

Proportions/Means:
* small base

PSB Study (QS1069 - 200711)

TNTERNET ACCESS TV PLATFORM
Any Internet No Tnternet
Total access access Satelite Freeview IPTV Pay TV FTA
(a) () ©) (d) (U] ()
1851 1643 208 674 688 110 964 734
1851 1677 174 696 626 105* 996 677
137 3 4 34 20 6 53 25
7%cdeh 8%¢C 2% 5% 3% 6% 5% 4%

7/03/2020 (Week 11

olumns Tested (5% risk level) - alblc - a/dlelfigih

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

PSB Study (QS1069 - 200711)

Page 208

ETHNIC ORIGINZ
Vorkshire An Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2, (b) ©) g e (U] h (0] ()] (k) (0] (m) (n) () ()] ()
Unweighted Base 1851 72 204 130 127 145 176 208 234 147 75 225 108 1626 203 15 5 3
Weighted Base 1851 65" 182 127 147 156 204 242 269 166 92* 157 42¢ 1583 245 7 6" 3
1-10% 556 21 56 44 43 47 63 93 66 35 25 53 10 434 109 3 2 1
30%j 32% 31% 34%] 29% 30% 31% 39%aii 25% 21% 27% 34%ij 23% 21% 44%an 15% 30% 33%
m
11-20% 176 6 4 12 18 18 18 34 25 8 8 157 5 - -
10%c 9%c 2% 8% 8%c 12%¢ 9%c T%c 12%¢ 15%ach 9%c 9% 19%acde] 10% 8% 32% - -
ahl
21-30% 237 8 18 12 27 19 32 21 44 19 9 18 9 199 38 2 2 -
13% 13% 10% 10% 19%ch 12% 16%h 9% 16%h 11% 10% 1% 22%acdh) 13% 16% 15% 26% -
Kl
31-40% 88 4 8 9 10 12 4 6 13 2 9 8 4 82 6 - - -
5% 6% 1% 7%ghj 7%g) 8%ghj 2% 2% 5% 1% 9%ghj 5% 9%ghj 5% 3% - - -
41-50% 197 12 34 9 13 15 27 20 31 19 9 7 2 173 22 2 1 -
1% 18%dhl 19%adefhim % 9% 9% 13%Im 8% 1%! 1%! 10% % 5% 1% 9% 11% 22% -
m
51-60% 98 3 5 7 8 15 8 9 10 14 7 8 4 91 6 - - 1
5% 5% 3% 6% 5% 9%chi % % % 8%c 8% 5% 9%ch 6%0 2% - - 37%
61-70% 103 . 13 7 10 8 13 17 13 9 6 5 2 99 3 - - -
6%0 1% 7%b 6% % 5% 6% % 5% 5% % 3% 4% 6%0 1% - - -
71-80% 92 4 1 9 10 8 10 1 9 6 7 4 1 85 3 - - -
5%0 7% 6% 7% 7% 5% 5% 5% 3% 2% 7% 3% 4% 5%0 19% - - -
81-90% 62 4 6 4 3 4 5 2 9 12 3 8 1 58 2 - - -
3% 6%h 3% 3% 2% 2% 3% 1% 3% 7%ah 3% 5%h 2% 4%0 1% - - -
91-100% 104 3 19 9 10 7 2 13 9 8 8 7 1 95 9 2 - 1
4% 10%afiim 7% % 2% 6% 5% 3% 5% 8% 5% 2% 6% 4% 10% - 31%
SUMMARY CODES
Low 970 35 79 67 83 85 114 132 144 79 42 86 27 790 165 10 3 1
52%¢ 53% 43% 52% 56%¢ 54% 56%¢ 55%¢ 54%¢ 47% 46% 54%¢ 63%acjk 50% 68%an 63% 56% 33%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11

)
Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfig/n/i/j/kiiim - aln/olplair

* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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PSB Study (QS1069 - 200711)
Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK
ETHNIC ORIGINZ
Vorkshire Any Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
r—@ (b) © ()] e (U] (h) (0] ()] (k) (0] (m) n ©) ()] ()
Unweighted Base 1851 72 204 130 127 145 176 208 234 147 75 225 108 1626 203 15 5 3
Weighted Base 1851 65" 182 127 147 156 204 242 269 166 92" 157 42¢ 1583 245 7 6" 3
MEDIUM 383 19 46 26 30 42 38 35 55 35 25 23 9 346 34 2 1 1
21%hlo 29%hl 25%hl 20% 21% 27%h! 19% 14% 20% 21% 27%h! 15% 22% 22%0 14% 11% 22% 37%
HIGH 361 12 49 30 33 26 40 43 40 36 23 25 5 338 18 2 - 1
20%mo 18% 27%afhilm 24%im 22% 17% 20% 18% 15% 22% 25%m 16% 11% 21%0 7% 10% - 31%
Not watched in last 137 - 8 4 1 4 2 32 31 16 2 24 1 108 28 3 1 -
month 7%bef - 5% % 1% 3% 6%e 13%abe 11%abe 10%bef 2% 15%abedef 3% % 11%n 17% 22% -
defgkm defkm gkm

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - albic/dle/fig//i/jikil/m - aln/olplalr
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 24

Q.4_01 Proportion of viewing - PSB usage

Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

1-10%

11-20%
21-30%
31-40%

41-50%
51-60%
61-70%
71-80%

81-90%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
@) b ©) ()] (©) (U] (h) (0} Q () (0] (m) (n) ©) (2] () ©) (0]
1851 1203 648 1039 900 730 767 347 686 804 535 907 401 416 1263 264 124 1429 %% 29
1851 1160 691 995 840 678 842 302 755 745 570 970 383 361 1273 250 120 1423 90 31
56 240 316 169 136 % 48 156 348 80 273 6 - - 438 39 68 483 39 22
30%bdef 21%def 46%abde 17% 16% 14% 41%abde 40%abd 46%aj 11% 48%aj 57%amn - 34%ap 16% 57%aop} 34%a 44%a 70%
imnpu f f f
176 131 45 108 % 78 113 46 102 67 65 176 - 17 30 17 128 23 5
10%cmnw 11%c 7% 11%c 11%c 12%c 13%ac 12%c 14%aj 9% 11% 18%amn - 9% 12% 14% 9% 26%ar 16%
237 175 63 161 126 100 107 51 87 109 59 237 - - 166 45 20 205 13 -
13%cmnw 15%c 9% 16%ac 15%c. 15%c 13%c 13% 12% 15%k 10% 24%amn - - 13% 18%a 17% 14% 14% -
88 67 21 61 51 40 31 13 23 56 21 - 88 - 48 38 1 72 7 -
5%inw 6%c 3% 6%cg 6%cg 6%c 4% % 3% 8%aik 4% - 23%aln - 4% 15%aoq 19% 5% 8% -
197 158 39 145 126 106 68 39 51 129 36 - 197 - 12 74 - 154 6 -
11%cikl 14%acg 6% 15%acgh 15%acgh 16%acgh 8% 10%c 7% 17%aik 6% - 51%aln - 9%a 30%aoq - 11% 6% -
nqvw
9% 78 20 73 2 53 35 13 27 6 17 - 9% - 81 14 - 89 1 -
5%cking 7%cgh 3% 7%acgh 7%acgh 8%acgh 4% 3% 4% 9%aik 3% - 26%aln - 6%q 6%q - 6%s 1% -
W
103 85 19 7 67 60 2 13 16 64 17 - 103 101 1 - % - -
6%cgikl 7%cgh 3% 8%acgh 8%acgh 9%acgh 3% % 2% 9%aik 3% - - 29%alm| 8%apq . - 6%s - -
mpgsvw
92 75 17 72 60 a7 19 11 12 63 8 - - %2 88 - - 78 - -
5%cgikl 6%cgh 2% 7%acgh 7%acgh 7%cgh 2% % 2% 8%aik 1% - - 25%alm| 7%apq - - 5%s - -
mpgsvw
62 54 8 49 46 39 13 8 43 4 - - 62 58 - - 51 - -
3%0giki 5%cgh 1% 5%cgh 5%acgh 6%acgh 2% 2% 1% 6%aik 1% - - 17%alm| 5%pq - - 1% - -
mpo |

Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfigin - ali[j/k - allimin - alolplq - alrIst - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

ICANTAR

Page 210




Table 24

Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

1-10%

11-20%
21-30%
31-40%

41-50%
51-60%

61-70%

71-80%

81-90%

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Q.OA VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
a (u) W) W) [£3] )
1851 1000 233 432 821 900
1851 939 256 483 813 897
556 17 97 338 180 308
30%bdef 12% 38%au 70%auv 22% 34%ax
mnpux
176 70 67 28 92 81
10%cmnw % 26%auw 6% 11% 9%
237 172 47 7 119 103
13%cmnw 18%aw 18%aw 2% 15% 12%
88 66 17 - 54 31
5%in 7%aw 7%w - 7%y 3%
197 146 16 - 100 87
11%cikl] 16%avw 6%w - 12% 10%
nqvw
% 84 3 - 62 35
5%cking 9%avw 1%w - 8%ay 4%
w
103 94 - - 54 47
6%cgik 10%avw - - 7% 5%
Impgs:
w
92 80 - - 51 33
5%cgikl 9%avw - - 6%y 4%
mpgsw]
62 52 - - 32 2
39%cgikl 6%avw - - 4% 3%
mpvw |

Proportions/Means: Columns Tested (5% risk level) - alb/cidlelfigin - ali[j/k - allimin - alolplq - alrIst - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)
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Table 24

Base: All Adults 16+ in UK

Unweighted Base
Weighted Base
91-100%

SUMMARY CODES
Low

MEDIUM

HIGH

Not watched in last
month

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: C

Q.4_01 Proportion of viewing - PSB usage

PSB Study (QS1069 - 200711)

Q.3A TOP 3 SERVICES Q4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
@) b c ()] (©) (U] (h) (0} Q () (0] (m) (n) ©) () ©) (0]
1851 1203 648 1039 900 730 767 347 686 804 535 907 401 416 1263 264 124 1429 %% 29
1851 1160 691 995 840 678 842 302 755 745 570 970 383 361 1273 250 120 1423 90 31
104 72 32 66 61 1 5 3 57 5 - - 104 54 - - 52 - -
6%ghikl 6%gh 5%gh 7%gh T%egh 8%cgh 1% - . 8%ik 19% - - 29%alm| 4%pq - - 4% - -
mpars
970 546 424 437 358 275 568 253 537 255 397 970 - - 721 114 105 817 75 2
52%bdef 47%f 61%abde 4% 43% 41% 67%abcd 64%abd 71%aj 34% 70%aj 100%amn - - 57%ap 46% 87%ao 57%a 84%ar 86%
jmnu f of f
383 303 79 279 240 199 134 65 101 251 73 - 383 - 241 127 1 316 14 -
21%cgik 26%acgh 11% 28%acgh 29%acgh 29%acgh 16%c 17%c 13% 34%aik 13% 100%aln - 19%q 51%aoq 19% 22% 15% -
Inquwy|
361 286 76 263 233 197 60 32 36 228 34 - 361 301 1 - 271 - -
20%cghi 25%acgh 11%g 26%acgh 28%acgh 29%acgh 7% 8% 5% 31%aik 6% - 100%alm| 24%apq . - 19%s - -
Kimpasy
w
137 25 12 16 9 6 80 42 81 10 67 - - - 10 9 14 19 1 4
7%bdef) 2% 16%abdef 2% 1% 1% 9%bdef 11%bdef 1%aj 1% 12%aj - - 1% 3%0 12%0p 1% 1% 14%
Imnoprs ah
ux |

olumns Tested (5% risk level) - alb/cidlelfigih - ali/j/k - allimin - alolplq - alr/slt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 24

Unweighted Base
Weighted Base
91-100%

SUMMARY CODES
Low

MEDIUM

HIGH

Not watched in last
month

Q.4_01 Proportion of viewing - PSB usage
Base: All Adults 16+ in UK

Q.8A VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (u) Y, W) X) )
1851 1000 233 432 821 900
1851 939 256 483 813 897
104 52 - - 36 53
6%ghikl 6%vw - 4% 6%
mparsvw
970 359 211 374 390 493
52%bdef 38% 82%au 78%au 48% 55%x
jmnu
383 295 36 - 216 153
21%cgik 31%avw 14%w - 27%ay 17%
Inqvwy
361 279 - 173 160
20%oghi 30%avw - 21% 18%
kimpasv
w
137 10 109 34 92
7%bdefj 1% 4%u 22%auv 4% 10%ax
Imnoprs
|

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alb/c/dlelfigih - ali/j/k - allimin - alolplq - alr/slt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)
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Table 25

Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

1-10%

11-20%
21-30%
31-40%
41-50%
51-60%
61-70%
71-80%
81-90%
91-100%
SUMMARY CODES
Low

MEDIUM

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Q.4_02 Proportion of viewing - Other broadcast TV channels usage

PSB Study (QS1069 - 200711)

GENDER AGE AGE SOCIAL GRADE
Total Male Female 16-24 | 25-34 35-54 55+ 16-19 20-24 25-34 35-44 45-54 55-64 65-74 75+ AB C1 C2 DE
(a) () ©) [C)] () ® ) () (0] ) &) (0] (m) n) () () ()] 0] ()
1851 885 966 257 291 498 805 81 176 291 250 248 269 296 240 352 545 385 569
1851 892 959 257 347 572 674 79 178 347 306 267 314 196 165 360 568 391 532
763 364 399 143 167 228 225 167 128 99 105 63 57 165 240 161 196
41%gmn 1% 42% 56%afg 48%afg 40%g 33% 58%akimn 54%akimn 48%almno 42%n 37% 33% 32% 35% 46%s 42% 1% 37%
o 0
245 107 138 25 44 83 93 9 16 a4 55 28 34 22 52 91 46 56
13% 12% 14% 10% 13% 15% 14% 11% 9% 13% 18%ailm 10% 11% 18%ailm 14% 15% 16%s. 12% 11%
265 130 135 29 44 87 105 7 23 a4 42 a6 54 31 20 a9 94 55 67
14% 15% 14% 11% 13% 15% 16% 8% 13% 13% 14% 17% 17% 16% 12% 14% 17% 14% 13%
76 43 33 5 12 21 38 . 4 12 5 16 17 10 1 10 22 16 27
2% 5% 3% 2% % % 6%d 1% 2% % 2% 6%k 5%k 5%k 7%hk 3% % % 5%
132 75 57 6 15 45 65 3 4 15 18 27 34 16 15 22 0 32 a7
7%di| 8% 6% 3% 2% 8%d 10%ad 2% 2% % 6% 10%ij 11%aij 8%i 9%ij 6% 5% 8% 9%q
42 14 28 2 4 15 21 1 1 4 6 9 9 6 6 10 9 10 13
2% 2% 3% 1% 1% 3% 3% 1% 1% 1% 2% 3% 3% 3% 4%j 3% 2% 3% 2%
41 24 16 2 6 1 22 - 2 6 4 8 7 4 9 9 6 16
2% 3% 2% 1% 2% 2% 3%d - 1% 2% 1% 3% 3% % 2% 3% 2% 2% 3%
37 20 17 1 4 13 19 1 - 4 4 9 11 4 3 9 9 6 12
2% 2% 2% . 1% 2% 3%d 1% - 1% 1% 3%i 3%i 2%i 2% 3% 2% 1% 2%
14 4 10 - 3 3 8 - - 3 1 2 5 2 1 4 4 2 5
1% . 1% - 1% 1% 1% - - 1% . 1% 2% 1% 1% 1% 1% . 1%
29 17 1 - 4 7 17 - - 4 4 3 8 2 7 2 4 10 12
2% 2% 1% - 1% 1% 3%d - - 1% 1% 1% 3% 1% 4%aijk 1% 1% 2% 2%
In
1273 601 672 197 255 399 422 62 136 255 226 173 193 130 100 267 425 262 320
69%gmos 67% 70% 77%ag 73%g 70%g 63% 78%Imo. 76%Imno 73%Imo 74%Imo 65% 61% 67% 60% 74%s 75%ars 67%s. 60%
250 132 118 13 32 81 124 4 9 32 30 51 60 32 32 42 62 59 87
13%delhu 15% 12% 5% 9% 14%d 18%3(121 5% 5% 9% 10% 19%ahijk 19%ahijk 16%hijk 20%ahi 12% 1% 15% 16%q
ik

* small base

1
Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/dlelflg - a/hlilj/k/l/m/nlo - alp/q/ris

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 25

Q.4_02 Proportion of viewing - Other broadcast TV channels usage
Base: All Adults 16+ in UK

PSB Study (QS1069 - 200711)

Page 215

GENDER AGE AGE SOCIAL GRADE,

Total —l—Male Female 624 | 7534 3550 | 557 T6-19 2004 7534 3544 7554 5564 6574 75+ 7B T (3 P

(a) () ©) (d) (e) ® (9) () (0] ) &) (0] (m) (n) () () ()] (2] (s)

Unweighted Base 1851 885 966 257 291 498 805 81 176 291 250 248 269 296 240 352 545 385 569

Weighted Base 1851 892 959 257 347 572 674 79* 178 347 306 267 314 196 165 360 568 391 532

HIGH 120 66 54 2 17 34 66 1 2 17 13 21 34 16 16 24 27 23 46

6%di| % 6% 1% 5%d 6%d 10%adef 1% 1% 5%i 4% 8%hi 11%ahijk 8%hi 10%hijk % 5% 6% 9%q

Not watched in last 208 93 115 44 44 59 62 13 32 44 37 22 27 18 17 27 55 47 80
month 11% 10% 12% 17%afg 13% 10% 9% 16% 18%almn 13% 12% 8% 8% 9% 10% 7% 10% 12% 15%apq

eldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Meal

* small base

is: Columns Tested (5% risk level) - a/b/c - a/d/e/flg - a/hlilj/k/l/m/n/o - alplq/ris

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 25

Q.4_02 Proportion of viewing - Other broadcast TV channels usage

Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

1-10%
11-20%
21-30%
31-40%
41-50%
51-60%
61-70%
71-80%
81-90%
91-100%

SUMMARY CODES
Low

MEDIUM

HIGH

Fieldwork

SOCIAL GRADE

PSB Study (QS1069 - 200711)

WORKING STATUS CHILDREN IN HOUSEHOLD
] 0-9 years T0-15 years
Total ABC1 G2DE Full time Part ime Retired Education Not working Any old old None
@ (b) ©) d (0] h (0] [0)] () (0]
1851 897 954 631 212 582 134 292 452 314 226 1399
1851 928 923 743 238 424 141 305 507 354 249 1344
763 405 358 0 104 137 81 121 229 164 11 534
41%f 44%¢ 39% 43%f 43%f 32% 58%adefh 40%f 45% 46%I 44% 40%
25 143 102 100 37 61 1 37 80 48 44 165
13% 15%¢ 11% 13% 15% 14% 8% 12% 16% 14% 18%! 12%
265 143 122 100 44 64 15 43 60 44 35 205
14% 15% 13% 13% 18% 15% 11% 14% 12% 12% 14% 15%
76 32 43 29 9 25 - 13 22 15 1 54
4%g 3% 5% 4%g 4%g 6%g - 4%g 4% 4% 4% 4%
132 52 79 55 1 42 2 21 30 2 9 102
7%g 6% 9%b 7%g 5% 10%aeg 1% 7%g 6% 6% 1% 8%
42 19 23 12 5 17 1 7 12 7 5 30
2% 2% 3% 2% 2% 4%ad 1% 2% 2% 2% 2% 2%
41 19 22 14 4 1 2 10 7 4 4 34
2% 2% 2% 2% 2% 3% 1% 3% 1% 1% 2% 3%
7 19 18 14 2 9 4 8 7 6 4 29
2% 2% 2% 2% 1% 2% 3% 3% 1% 2% 1% 2%
14 8 7 7 - 3 - 4 4 3 1 10
1% 1% 1% 1% - 1% - 1% 1% 1% 1% 1%
29 6 22 7 1 12 - 9 5 5 2 24
2% 1% 2%b 1% - 3%de - 3%de 1% 1% 1% 2%
1273 692 582 519 184 262 107 201 368 256 190 905
69%cf 75%ac 63% 70%f T7%afh 62% 76%f 66% 73%| 2% 76%al 67%
250 104 146 % 25 8 2 42 63 44 25 186
13%g 11% 16%b 13%g 11%g 20%adegh 2% 14%g 13% 12% 10% 14%
120 51 69 42 6 35 5 32 23 17 10 97
6%e 6% 1% 6% 3% 8%e 4% 10%adeg 5% 5% 4% 7%

11/03/2020 - 17/03/2020 (Week 11

Proportions/Means: Columns Tested (5% risk level) - a/b/c - a/d/e/fig/h - alilj/k/l

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 25

Q.4_02 Proportion of viewing - Other broadcast TV channels usage

Base: All Adults 16+ in UK

PSB Study (QS1069 - 200711)

SOCIAL GRADE. WORKING STATUS CHILDREN TN HOUSEHOLD
T 0-0 years 10-15 years
Total ABC1 C2DE Full time Part time Retired Education Not working Any old old None
& (b) (©) d (0] b (0] ()] (3] (0]
Unweighted Base 1851 897 954 631 212 582 134 292 452 314 226 1399
Weighted Base 1851 928 923 743 238 424 141 305 507 354 249 1344
Not watched in last 208 82 127 86 23 43 25 30 52 37 25 157
month 11% 9% 14%b 12% 10% 10% 18%aefh 10% 10% 10% 10% 12%
Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - albic - a/dlelfig/h - ali/j/kii

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 25

Q.4_02 Proportion of viewing - Other broadcast TV channels usage

Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

1-10%
11-20%
21-30%
31-40%
41-50%
51-60%
61-70%
71-80%
81-90%
91-100%

SUMMARY CODES
Low

MEDIUM

HIGH

eldwork : 11/03/2021
Proportions/Mean:
* small base

PSB Study (QS1069 - 200711)

TNTERNET ACCESS TV PLATFORM
Any Tnternet No Internet
Total access access Satellite Freeview IPTV Pay TV FTA
@) (b) © @ (U] ()] ()
1851 1643 208 674 688 110 %64 734
1851 1677 174 696 626 105* 996 677
763 708 55 225 267 51 349 288
41%cd 42%¢ 32% 30% 43%dg 49%dg 35% 43%dg
25 230 14 88 97 19 156 104
13% 14%c 8% 13% 15% 19% 16% 15%
265 237 28 126 82 12 168 89
14% 14% 16% 18%aeh 13% 12% 17% 13%
76 61 15 35 32 4 46 34
4% 4% 9%ab 5% 5% 4% 5% 5%
132 17 15 72 51 4 82 51
7% 7% 9% 10%a 8% 1% 8% 8%
42 39 3 29 13 - 30 13
2% 2% 2% 4%ah 2% - 3% 2%
41 37 4 2 12 2 14
2% 2% 2% 4%a 2% - 3% 2%
37 3 4 29 7 31 7
2% 2% 2% 4%aefh 1% 3%eh 1%
14 14 1 9 N - 13 .
1%h 1% . 1%eh * - 1%eh .
29 20 8 14 16 14
2% 1% 5%ab 2% 2% - 2% 2%
1273 175 % 439 445 83 673 481
69%cd} 70%c 56% 63% 71%d 79%adg 68% 71%d
250 216 33 136 % 8 158 %8
13% 13% 19%ab 19%ath 15% 8% 16%F 14%
120 104 16 7 33 - 86 35
6% 6% 9% 11%aefh 5%F - 9%efh 5%

7/03/2020 (Week 11
olumns Tested (5% risk level) - alblc - a/dlelfigih

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 25

Q.4_02 Proportion of viewing - Other broadcast TV channels usage

Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

Not watched in last
month

Fieldwork : 11/03/202¢

Proportions/Means:
* small base

PSB Study (QS1069 - 200711)

TNTERNET ACCESS TV PLATFORM
Any Internet No Tnternet
Total access access Satelite Freeview IPTV Pay TV FTA
(a) () ©) (d) 0 (W]
1851 1643 208 674 688 110 964 734
1851 1677 174 696 626 105* 996 677
208 182 27 45 51 14 79 62
11%deg 11% 15% 7% 8% 13%d 8% 9%

7/03/2020 (Week 11

olumns Tested (5% risk level) - alblc - a/dlelfigih

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 25

Q.4_02 Proportion of viewing - Other broadcast TV channels usage

Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

1-10%

11-20%

21-30%
31-40%
41-50%
51-60%
61-70%
71-80%
81-90%
91-100%
SUMMARY CODES

Low

MEDIUM

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/fig/h/i/j/k/lm - alnlolpiqlr

PSB Study (QS1069 - 200711)

Page 220

ETHANIC ORIGINZ
Vorkshire An Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2 (b) ©) g © (U] (h) (0] ()] (k) (0] (m) n () ()] ()
1851 72 204 130 127 145 176 208 234 147 75 225 108 1626 203 15 5 3
1851 65" 182 127 147 156 204 242 269 166 92" 157 42+ 1563 245 17 6 3
763 20 73 74 74 67 8 100 o4 59 35 67 15 640 106 5 3 1
41% 30% 40% 58%abofq 50%bijm 3% 2% 41% 3% 35% 38% 43% 36% 40% 43% 27% 52% 33%
hijkim
245 17 22 12 16 21 31 33 33 22 16 14 8 220 22 2 - 1
13% 26%acd 12% 10% 11% 14% 15% 14% 12% 13% 17% 9% 19%d! 14% 9% 11% - 37%
efhijl
5 12 29 10 33 19 28 2 43 31 13 20 5 228 36 1 2 -
14%d 19%dh 16%d 8% 22%adfhl 12% 14% 9% 16%d 19%dh 14% 13% 12% 14% 15% 8% 26% -
76 2 9 7 7 6 6 6 14 5 5 6 4 65 11 1 - -
% 3% 5% 5% 5% 4% 3% 2% 5% 3% 6% 4% 9%aghj 4% 5% 4% - -
132 7 1" 10 9 13 16 13 17 " 9 12 5 "7 14 - - -
% 10% 6% 8% 6% 8% 8% 5% 6% 6% 10% 8% 1%h % 6% - - -
42 4 2 2 - 8 3 8 6 1 2 7 . 39 3 1 - -
2% 6%cegj 1% 2% - 5%cej 1% 3% 2% 1% 2% 4%cej 1% 2% 1% 4% - -
7 1 6 5 - 7 3 3 5 4 3 2 1 32 8 3 - -
2% 2% 3%e 4%e - 5%el 2% 1% 2% 3% 3% 1% 3%e 2% 3% 16% - -
37 3 8 2 4 3 2 5 4 4 1 1 . 30 5 - - -
2% 4% 4%al 2% 3% 2% 1% 2% 2% 2% 1% 1% 1% 2% 2% - - -
14 - 2 1 1 1 2 2 1 - 2 2 1 12 1 - - -
1% - 1% 1% - 1% 1% 1% - - 2% 1% 2%j 1% 1% - - -
2 - 6 - 3 3 3 3 1 3 1 2 3 - - -
2% - 3%de - 2% 1% 3% 1% 2% 19% 2% 1% 2% 1% - - -
1273 49 124 % 107 145 156 170 11 65 101 28 1089 164 8 5 2
69% 75% 68% 75%il 83%acfah 68% 1% 65% 63% 67% 70% 64% 67% 69% 67% 46% 78% 69%
ijkim
250 13 21 19 15 27 24 2 37 17 17 25 9 221 29 1 - -
13% 19% 12% 15% 10% 17% 12% 11% 14% 10% 18% 16% 21%ace 14% 12% 9% - -
hj

* small base; ** very small base (under 30) ineligible for sig testin
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 25

Q.4_02 Proportion of viewing - Other broadcast TV channels usage
Base: All Adults 16+ in UK

PSB Study (QS1069 - 200711)

Page 221
ETANIC ORIGINZ
Vorkshire Any
North North and The East West East of South South Northern Minority other other Any
Total East West Humber Midlands Midlands England London East West Wales Scotland Ireland White Ethnic Asian Black other
2 (b) © ()] © (U] h (0] (i)} ) (0} (m) () ©) () @ 0
Unweighted Base 1851 72 204 130 127 145 176 208 234 147 75 225 108 1626 203 15 5 3
Weighted Base 1851 65" 182 127 147 156 204 242 269 166 92* 157 42t 1583 245 7 6" 3
HIGH 120 4 22 7 4 14 10 17 13 1 6 7 3 100 18 3 - -
6% 6% 12%aegil 6% 3% 9%e 5% 7% 5% 7% 6% 5% % 6% % 16% -
Not watched in last 208 - 15 5 5 8 25 43 48 5 2 173 34 5 1 1
month 11%bdef - 8%b 2% 3% 5% 12%bde 18%abe 18%abe 16%bede 6% 15%bedefk 5%b 11% 14% 29% 22% 31%
1 f defkm defkm fkm m

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)

Proportions/Means: Columns Tested (5% risk level) - alb/cidle/fig/n/ijIkiim - aln/olplalr
* small base; ** very small base (under 30) ineligible for sig testing

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 25

Page 222
PSB Study (QS1069 - 200711)
Q.4_02 Proportion of viewing - Other broadcast TV channels usage
Base: All Adults 16+ in UK
Q.3A TOP 3 SERVICES Q.4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(@) (b) < ()] (e) (U] ()] () (0] 0 (3] (0] m, (n) ©) () @ () ) ®
Unweighted Base 1851 1203 648 1039 900 730 767 347 686 804 535 907 401 416 1263 264 124 1429 94 29
Weighted Base 1851 1160 691 995 840 678 842 392 755 745 570 970 383 361 1273 250 120 1423 90* 3t
1-10% 763 454 309 385 305 250 419 182 385 290 308 473 76 211 763 - - 680 47 20
41%empq 39% 45%bdef 39% 36% 37% 50%abde 46%bdef 51%aj 39% 54%aj 49%am 20% 59%alm| 60%apq - - 48%a 52% 64%
u f
11-20% 245 178 67 156 137 119 114 57 102 123 64 104 82 55 245 - - 207 18 1
13%cpaw 15%¢ 10% 16%¢ 16%ac 18%ac 14%¢ 15%¢ 13% 17%ak 11% 11% 21%aln 15%| 19%apq - - 15% 20% 3%
21-30% 265 191 75 167 145 114 103 50 84 118 61 145 83 34 265 - - 234 12
14%cknp 16%cg 1% 17%cg 17%cg 17%cg 12% 13% 11% 16%ik 11% 15%n 22%aln 9% 21%apq - - 16% 13% -
aw
31-40% 76 53 23 47 45 32 21 10 15 42 17 25 49 1 - 76 - 59 7 -
4%inoqw 5%g 3% 5%g 5%gh 5%g 3% 3% 2% 6%ik 3% 3%n 13%aln - - 30%aoq - % 8% -
41-50% 132 88 43 81 69 53 43 20 37 61 18 55 70 - - 132 - o7 1 -
7%knogs 8%g 6% 8%g 8%g 8%g 5% 5% 5% 8%ik 3% 6%n 18%aln - - 53%aoq - T%s 1% -
w
51-60% 42 27 15 26 24 21 14 10 12 15 7 3 8 - - 42 - 33 - -
2%now 2% 2% 3% 3% 3% 2% 3% 2% 2% 1% 3%n 2%n - - 17%a0q - 2% - -
61-70% 1 29 12 23 2 17 14 4 11 4 5 38 1 - - - a1 32 - -
2%mnopv 3% 2% 2% 3% 3% 2% 1% 2% 3%k 19% 4%amn . - - - 34%ao0j 2% - -
w
71-80% a7 9 23 2 16 1 7 12 1 6 36 - - - - a7 27 - -
2%mnopv 2% 1% 2% 3%g 2% 1% 2% 2% 2% 1% 4%amn - - - - 30%a0j 2% - -
w
81-90% 14 6 9 5 1 - 2 2 2 4 4 1 - - - - 14 13 - -
1%efo . 1%efg 1% - - . - . 1% 1% 1% - - - - 12%aop| 1% - -
91-100% 29 8 21 2 3 1 2 2 3 1 1 20 - - - - 29 18 - -
2%bdefg 1% 3%abdef . . . . . . . . 2%mn - - - - 24%ao0j 1% - -
iikmnow gh
X

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/fig/h - alilj/k - a/llm/n - alolp/q - alrislt - alulviw - alxly

* small base; ** very small base (under 30) ineligible for sig testing
Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable




Table 25

Base: All Adults 16+ in UK

Unweighted Base
Weighted Base

1-10%

11-20%

21-30%

31-40%

41-50%

51-60%

61-70%

71-80%

81-90%

91-100%

Q.4_02 Proportion of viewing - Other broadcast TV channels usage

Q.8A VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
2 (u) V) W) X) )
1851 1000 233 432 821 900
1851 939 256 483 813 897
763 285 128 339 330 366
41%empq 30% 50%au 70%auv 1% 1%
u
245 153 56 21 139 o7
13%cpaw 16%aw 22%aw 2% 17%ay 11%
265 214 29 5 132 111
14%ckn; 23%avw 1M%w 1% 16%y 12%
qw
76 58 9 - 43 30
4%inogw 6%aw 3%w 5% 3%
132 86 17 - 51 73
7%knogs 9%w %W - 6% 8%
w
42 32 2 - 22 17
2%now 3%vw 1% - 3% 2%
- 18 18
2%mnopy 4%avw - - 2% 2%
w
29 - - 16 9
2%mnopv 3%vw - - 2% 2%
- - 2 1
1%efol 1%w - . 1%x
29 18 - 1 25
2%bdefg 2%ww - - . 3%x
iikmnow
x

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11
Proportions/Me:

ns: Columns Tested (5% risk level) - albicid/elfigih - allj/k - allimin - alolplq - alrlslt - alulvIw - alxly
* small base; ** very small base (under 30) ineligible for sig testin

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable

PSB Study (QS1069 - 200711)
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Page 224
PSB Study (QS1069 - 200711)
Q.4_02 Proportion of viewing - Other broadcast TV channels usage
Base: All Adults 16+ in UK
Q.3A TOP 3 SERVICES Q.4 OTHER BROADCAST TV Q.4 ON DEMAND AND CATCH
Q.2A/B PSB / Non PSB VALUED MOST Q.4 PSB USAGE CHANNELS USAGE UP USAGE
Regular BBC
Regular Regular Regular Regular Amazon service
Total Any PSB Non PSB BBC v c4 Netflix Prime Netflix s YouTube Low Medium High Low Medium High Low Medium High
(@) (b) < ()] (e) (U] () (0] 0 (3] (0] (m) (n) ©) @ () ) ®
Unweighted Base 1851 1203 648 1039 900 730 767 347 686 804 535 907 401 416 1263 264 124 1429 94 29
Weighted Base 1851 1160 691 995 840 678 842 392 755 745 570 970 383 361 1273 250 120 1423 90* 3t
SUMMARY CODES
Low 1273 822 451 709 587 483 636 289 572 531 434 721 241 301 1273 - - 1121 77 21
69%mpay T1%¢ 65% 71%¢ 70% 71%¢ 76%abce 74%¢ 76%a 71% 76%a 74%am 63% 83%alm| 100%apq - - 79%a 86%a 68%
MEDIUM 250 168 81 155 139 106 78 40 63 119 42 14 127 1 - 250 189 8 -
13%gikn 15%g 12% 16%cgh 17%cgh 16%gh 9% 10% 8% 16%ik % 12%n 33%aln . - 100%aoq 13% 9% -
oqw
HIGH 120 70 50 53 50 34 28 14 30 40 15 105 1 - - - 120 89 - -
6%ghikm 6%g 7%gh 5% 6%g 5% 3% 4% % 5%k 3% 11%amn . - - - 100%aop) 6%s - -
nopsvw
Not watched in last 208 99 109 78 64 55 0 48 91 55 80 30 14 60 - - - 23 5 10
month 11%bdef] 9% 16%abdef 8% 8% 8% 12%bdef 12%bdef 12%) 7% 14% 3% 4% 17%alm - - - 2% 5%t 32%
Imoparuv 9
X |

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Me:

s: Columns Tested (5% risk level) - alb/cidlelfigin - ali/jik - allimin - alolplq - alr/slt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testin

Note: Please be aware that no analysis should be conducted on columns with base sizes below 100 as results may not be reliable
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Table 25

Q.4_02 Proportion of viewing - Other broadcast TV channels usage

PSB Study (QS1069 - 200711)
Base: All Adults 16+ in UK
Q.8A VFM
Q.4 SVOD USAGE LICENCE FEE
Not
Good good
Total Low Medium High value value
(@) (u) V) W) X) )
Unweighted Base 1851 1000 233 432 821 900
Weighted Base 1851 939 256 483 813 897
SUMMARY CODES
Low 1273 651 213 365 601 573
69%mpay 69% 83%auw 76%au 74%ay 64%
MEDIUM 250 176 28 116 120
13%gikn 19%avw. 1%w 14% 13%
qw
HIGH 120 97 - - 38 73
6%ghik 10%avw - - 5% 8%x
mnopsv
w
Not watched in last 208 15 5 118 58 131
month 11%bdef] 2% 6%u 24%auv 7% 15%ax
Imoparuy
X

Fieldwork : 11/03/2020 - 17/03/2020 (Week 11)
Proportions/Me:

s: Columns Tested (5% risk level) - alb/cidlelfigin - ali/jik - allimin - alolplq - alr/slt - alulviw - alxly
* small base; ** very small base (under 30) ineligible for sig testin

Note: Please be aware that 