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Page Table Title Base Description Base

 � 1 1  Q.1 Do you have a landline telephone in 
 your home?

 Base: All adults 1050

 � 4 2  Q.2 Which, if any, of the following types of
 mobile phone do you personally use?

 Base: All adults 1050

 � 7 3  Q.9 So, thinking about these issues 
 related to landline phones, please tell me 
whether they have happened to you 
 personally?

 Base: All adults 1050

 � 10 4  Q.9 So, thinking about these issues 
 related to landline phones, please tell me 
whether they have happened to you 
 personally?

 Base: All adults with a landline at home 882

 � 13 5  Q.10 So, thinking about these issues 
 related to mobile phones, please tell me 
whether they have happened to you 
 personally?

 Base: All adults 1050

 � 19 6  Q.10 So, thinking about these issues 
 related to mobile phones, please tell me 
whether they have happened to you 
 personally?

 Base: All adults who use a Mobile phone 956

 � 25 7  Q.14a You said earlier that you personally
 have received silent calls on your landline.
 On average, how many silent calls does 
your household receive on the landline 
 each month?

 Base: All adults who have personally received silent calls on their 
landline

419

 � 29 8  Q.14b And which of the following best 
describes how these calls were 
 distributed?

 Base: All adults who received 2 or more silent calls on their 
landline each month

368

 � 33 9  Q.14e Have you ever received two or 
more silent calls from the same number 
 over a 24 hour period on your landline?

 Base: All adults who have personally received silent calls on their 
landline

419

  36 10  Q.14f You said earlier that you personally 
 have received silent calls on your mobile. 
 On average, how many silent calls do you 
 receive on your mobile each month?

 Base: All adults who have personally received silent calls on their 
mobile phone

118

 � 39 11 Whether receive silent calls or not  Base: All adults 1050
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Page Table Title Base Description Base

 � 42 12  Q.17 In the last 6 months, have you 
received a call on your landline with a 
 'recorded message'? That is when you 
 (pick up your landline phone) you hear a 
recorded message rather than someone 
 on the end of the line.

 Base: All adults with a landline at home 882

 � 45 13  Q.18 And what do you usually do when 
you receive these recorded message calls
 on your landline?

 Base: All adults who have received a call on their landline phone 
 with a 'recorded message'.

581

  48 14  Q.19 In the last 6 months, which of the 
following types of recorded message you 
 have received on your landline?

 Base: All adults who listen to some/all of the message 124

 � 51 15  Breaks by Breaks  Base: All adults 1050

  62 16 Sample profiles  Base: All adults 1050

  65 17  Weighting matrix - weighted respondents  Base: All adults 1000

  67 18  Weighting matrix - unweighted 
respondents

 Base: All adults 1050

  69 19  Weighting matrix - weights  Base: All adults  0.95



Table 1 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1321221477503002082795634222102331851321672991361741581421415594911050Unweighted Base
140137*152677323152273574295206282216841101941351791881631405154851000Weighted Base

11911211358025913418951621317624320682107189122163153110103440398839Yes
85%t82%74%86%T80%88%P69%90%P72%85%N86%N96%LM97%CD97%CD97%CD90%CD91%CD81%d68%73%86%82%84%

NEfgEgEfGee

21253997641984588230391024613163553377487161No
15%18%26%Sv14%20%12%31%OQ10%28%KLM15%K14%K4%3%3%3%10%Hij9%hj19%fgH32%eF27%FG14%18%16%

IJGHIJHIJ
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.1 Do you have a landline telephone in your home?
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base



Table 1 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

16888289594617014114287101669714348143698331050Unweighted Base
16183986677*57*65*14214886*105*62*92*12541*15062*7821000Weighted Base

-839729644661126123729249721003412244668839Yes
-100%Q84%83%81%93%ef88%83%83%88%80%78%80%84%81%71%85%B84%

g

161-137131141725141312202562818114161No
100%P-16%17%19%7%12%17%17%12%20%l22%l20%l16%19%29%A15%16%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.1 Do you have a landline telephone in your home?
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base



Table 1 

TYPE OF MOBILE (Q.2)
NoneOtherPre-payContractTotalTotal

(e)(d)(c)(b)(a)

9484265309561050Unweighted Base
64*9**3655719361000Weighted Base

568294488783839Yes
87%88%81%86%84%84%

917182153161No
13%12%19%14%16%16%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.1 Do you have a landline telephone in your home?
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
* small base; ** very small base (under 30) ineligible for sig testing



Table 2 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1321221477503002082795634222102331851321672991361741581421415594911050Unweighted Base
140137*152677323152273574295206282216841101941351791881631405154851000Weighted Base

10196117329242461793451161121861566273463112141120101282289571Monthly
72%S70%S77%S49%75%S30%66%Q60%Q39%55%N66%mN72%MN7%25%J17%j47%HI63%gH75%fG74%GH72%GH55%60%57%subscription\contract

JIJHIJIJIJmobile phone

43413328282828220114684855053671216158454239203162365Pre-pay\pay as you go
31%30%21%42%RT26%54%OP30%35%49%KL40%Kl30%23%63%CD61%CD62%CD45%CD33%24%26%28%39%33%36%mobile phone

uvEFGEFGEFGEf

---9-117-125111431--459Other type of mobile
---1%-**1%-*1%2%N1%*1%3%2%1%--1%1%1%phone

1401361506153211272625472611962712076094155125171186159140486449936Total: Mobile phone
100%S100%S98%S91%99%S83%96%Q95%Q88%95%n96%N96%N71%86%J79%92%HJ96%HI99%gH98%gH100%GH95%93%94%users

JIJIJIJ

-*25522310243281072316398333*253257Do not personally use a
-*2%8%RTU1%15%OP4%4%11%KLM4%3%3%27%CDE14%CD20%CD6%ce2%1%2%*5%7%6%mobile phone

VFGIEFgEFG

---7-21422121-124---347Don't know
---1%-1%*1%1%1%*1%1%-1%2%2%---1%1%1%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.2 Which, if any, of the following types of mobile phone do you personally use?
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base



Table 2 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

16888289594617014114287101669714348143698331050Unweighted Base
16183986677*57*65*14214886*105*62*92*12541*15062*7821000Weighted Base

8248850540263585936172353564249936433571Monthly
51%58%58%F52%45%54%60%F63%Fm71%EFl69%eFMn56%38%51%59%f66%a59%55%57%subscription\contract

Mnomobile phone

7129430828292649432125235551154524294365Pre-pay\pay as you go
44%p35%36%hi36%50%HIJo40%hi35%29%24%23%38%60%degHI40%hi36%30%39%38%36%mobile phone

JKlNO

18711-1--3--2---99Other type of mobile
1%1%1%2%1%-1%--3%o--2%---1%1%phone

1537838117055611361368110056891143914259731936Total: Mobile phone
95%93%94%90%96%93%95%92%94%95%92%96%91%95%95%95%93%94%users

75048724755553112634857Do not personally use a
4%6%6%9%4%6%5%4%6%5%8%4%9%5%4%5%6%6%mobile phone

257*-1-6------2-37Don't know
1%1%1%1%-1%-4%ekO------1%-*1%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.2 Which, if any, of the following types of mobile phone do you personally use?
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base



Table 2 

TYPE OF MOBILE (Q.2)
NoneOtherPre-payContractTotalTotal

(e)(d)(c)(b)(a)

9484265309561050Unweighted Base
64*9**3655719361000Weighted Base

--8571571571Monthly
--2%100%ACE61%CE57%subscription\contract

mobile phone

--3658365365Pre-pay\pay as you go
--100%ABE1%39%BE36%mobile phone

-9--99Other type of mobile
-100%--1%b1%phone

-9365571936936Total: Mobile phone
-100%100%E100%E100%E94%users

57----57Do not personally use a
89%ABC----6%mobile phone

7----7Don't know
11%ABC----1%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.2 Which, if any, of the following types of mobile phone do you personally use?
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
* small base; ** very small base (under 30) ineligible for sig testing



Table 3 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1321221477503002082795634222102331851321672991361741581421415594911050Unweighted Base
140137*152677323152273574295206282216841101941351791881631405154851000Weighted Base

6448382851176682253987412610444561005978823744196205402Receiving silent calls
46%T35%25%42%T36%t44%P30%44%P33%36%45%N48%mN53%CD51%CD52%CD44%D44%cD44%cD23%31%38%42%40%

928681405193961283741441151821575980139931141236366320278598Receiving a "live
66%63%53%60%60%63%P47%65%P49%56%65%N73%MN70%CD72%CD71%CD69%CD64%CD65%CD39%47%62%57%60%marketing call"

344748160934263148645274632330543946503233152101253Net: ONLY live marketing
24%35%s31%24%29%28%23%26%22%25%26%29%28%28%28%29%26%27%20%23%29%A21%25%NOT silent

69540171216281811181187155109610282857Net: ONLY silent NOT
4%6%3%6%5%8%6%5%6%5%6%5%10%dg6%8%4%6%5%4%7%6%6%6%live marketing

9895864452101091454021611262001676887154981241326976348307655Net: Abandoned OR Live
70%t69%56%66%65%71%P53%70%P55%61%71%N78%MN80%CD79%CD79%CD73%CD69%cD70%CD43%54%68%63%65%marketing OR Silent

f

58393424510054652268063109943649855468733133168177345Net: Abandoned/Live
42%Tu28%22%36%T31%35%p24%39%P27%30%38%N43%mN43%CD45%CD44%CD40%CD38%cD39%cD19%24%33%36%35%marketing AND Silent

9895864452101091454021611262001676887154981241326976348307655Net: Any
70%t69%56%66%65%71%P53%70%P55%61%71%N78%MN80%CD79%CD79%CD73%CD69%cD70%CD43%54%68%63%65%

f

413862221105421221621297379451524383550549158161164326None of these
29%28%41%u33%32%27%45%OQ28%44%KL36%K28%21%18%21%20%26%28%j28%j56%cE41%ef31%34%33%

FGHIJgHIJ

144109271157442-22423651419Don't know
1%3%3%2%3%1%2%2%2%3%1%2%2%-1%1%2%1%2%5%hi1%3%b2%

1.60tu1.411.391.55t1.481.501.451.56p1.491.501.541.561.531.571.551.551.551.551.451.441.481.58b1.53Average no. of mentions
u
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.9 So, thinking about these issues related to landline phones, please tell me whether they have happened to you personally?
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base



Table 3 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

16888289594617014114287101669714348143698331050Unweighted Base
16183986677*57*65*14214886*105*62*92*12541*15062*7821000Weighted Base

839433146253461402961262743113916347402Receiving silent calls
5%47%Q38%j59%DEFI44%j51%de43%j27%33%58%DEFI42%j29%35%27%26%26%44%BC40%

JkOfiJoJkO

1558351654284978895066395272227628489598Receiving a "live
10%69%Q60%71%km49%75%de55%60%58%63%63%56%57%55%50%45%62%bc60%marketing call"

fijKM
o

122422331371925552515173033135013184253Net: ONLY live marketing
7%29%Q27%hk18%12%29%hm17%37%HK29%hm14%28%hm33%Hkmn27%hm31%hm33%a21%24%25%NOT silent

mMNo

452475448641055511314257Net: ONLY silent NOT
3%6%5%6%8%5%5%4%5%9%7%6%4%3%9%2%5%6%live marketing

1963556459325385955476435776248929531655Net: Abandoned OR Live
12%76%Q65%77%dekm56%81%dE60%64%63%72%70%62%61%58%59%47%68%B65%marketing OR Silent

ofijKM
o

434128341213053342451222138102515305345Net: Abandoned/Live
2%41%Q33%j53%DEFg37%46%de37%j23%28%48%deFI35%23%31%24%17%24%39%bC35%marketing AND Silent

IJkOFiJoJO

1963556459325385955476435776248929531655Net: Any
12%76%Q65%77%dekm56%81%dE60%64%63%72%70%62%61%58%59%47%68%B65%

ofijKM
o

1381882871623956483130183247165630239326None of these
86%P22%33%Ln21%40%Ln14%39%LN33%L36%Ln28%30%l34%l37%Ln40%Ln38%49%A31%33%

41615223141--321531219Don't know
2%2%2%2%4%5%h1%3%1%--4%1%2%3%4%1%2%

1.191.541.50j1.69eFi1.65fJ1.57j1.62f1.351.451.67eFi1.501.371.501.421.291.511.57C1.53Average no. of mentions
JOJJo
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.9 So, thinking about these issues related to landline phones, please tell me whether they have happened to you personally?
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base



Table 3 

TYPE OF MOBILE (Q.2)
NoneOtherPre-payContractTotalTotal

(e)(d)(c)(b)(a)

9484265309561050Unweighted Base
64*9**3655719361000Weighted Base

236138237379402Receiving silent calls
36%69%38%42%40%40%

387206354560598Receiving a "live
59%82%57%62%60%60%marketing call"

17391147236253Net: ONLY live marketing
27%31%25%26%25%25%NOT silent

2223305457Net: ONLY silent NOT
3%18%6%5%6%6%live marketing

409229384615655Net: Abandoned OR Live
63%100%63%67%66%65%marketing OR Silent

214115207324345Net: Abandoned/Live
32%51%32%36%35%35%marketing AND Silent

409229384615655Net: Any
63%100%63%67%66%65%

20-131176306326None of these
31%-36%31%33%33%

4-4111519Don't know
6%AbC-1%2%2%2%

1.511.511.501.541.531.53Average no. of mentions
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.9 So, thinking about these issues related to landline phones, please tell me whether they have happened to you personally?
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
* small base; ** very small base (under 30) ineligible for sig testing



Table 4 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

113991066432391851905073181832041771281602881201551279498477405882Unweighted Base
119*112*113*58025913418951621317624320682107189122163153110*103*440398839Weighted Base

6445382801146576252947412110444561005978793641191203394Receiving silent calls
54%T40%33%48%T44%49%40%49%44%42%50%51%54%D53%D53%cD49%d48%d51%d33%40%43%51%b47%

898478397186931203691351121791575979138911121186064311272583Receiving a "live
75%76%69%68%72%70%64%72%63%64%73%n76%mN72%d74%D73%D75%D69%d77%cD55%62%71%68%69%marketing call"

31464515587405714558497163233053374447303014497242Net: ONLY live marketing
26%41%Sv39%s27%33%30%30%28%27%28%29%31%28%28%28%31%27%31%27%29%33%a24%29%NOT silent

6653814121328171114118715510868242852Net: ONLY silent NOT
5%6%4%7%6%9%7%5%8%6%6%5%10%7%8%4%6%5%5%8%5%7%6%live marketing

9591824352011051333971521231931676886154961221256672335301635Net: Abandoned OR Live
80%81%73%75%77%79%70%77%71%70%79%81%mn82%cD81%D81%cD79%D75%d82%cD60%70%76%75%76%marketing OR Silent

5838332429953632257763107943649855468713033166175341Net: Abandoned/Live
49%T34%29%42%t38%40%33%44%p36%36%44%46%44%d46%cD45%cD44%d42%d46%D28%33%38%44%41%marketing AND Silent

9591824352011051333971521231931676886154961221256672335301635Net: Any
80%81%73%75%77%79%70%77%71%70%79%81%mn82%cD81%D81%cD79%D75%d82%cD60%70%76%75%76%

23192913652275011159464835132133243625432710187188None of these
19%17%25%24%20%20%27%22%28%kl26%20%17%15%19%18%19%22%17%39%Ef26%23%22%22%

GHIJ

1239726827342-22421451116Don't know
1%2%2%1%3%1%3%2%1%4%1%2%2%-1%1%3%1%1%4%i1%3%2%

1.61tu1.421.401.56t1.501.511.471.571.511.511.561.561.531.571.551.561.551.561.461.471.501.58b1.54Average no. of mentions
u
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.9 So, thinking about these issues related to landline phones, please tell me whether they have happened to you personally?
Base: All adults with a landline at home

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base



Table 4 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

-882753785164124115749152761164111651711882Unweighted Base
-**83972964*46*61*12612372*92*49*72*100*34*122*44*668839Weighted Base

-39432345253461402858242741113916339394Receiving silent calls
-47%44%j71%DEFg55%j55%dJ48%j33%39%63%DEFI49%37%41%32%32%36%51%C47%

IJKOJkO

-58350451284977874566375271227328477583Receiving a "live
-69%69%80%ikm60%81%ik61%71%63%71%74%72%70%63%60%64%71%c69%marketing call"

m

-2422241171924532115163033124813176242Net: ONLY live marketing
-29%31%Hk17%15%31%h19%43%HK30%16%33%hm42%HKMN33%hkmn34%h39%a30%26%29%NOT silent

mnMNo

-5243544864745411313852Net: ONLY silent NOT
-6%6%8%9%6%6%5%6%8%8%8%4%4%11%2%6%6%live marketing

-63554756325384935073405774238629515635Net: Abandoned OR Live
-76%75%88%deiK69%87%di67%76%69%79%82%80%74%67%71%66%77%76%marketing OR Silent

moKm

-34128040213053342451202137102515301341Net: Abandoned/Live
-41%38%j63%DEFg45%j49%fJ42%j28%33%55%deFI41%30%37%29%21%34%45%C41%marketing AND Silent

IJKOJO

-63554756325384935073405774238629515635Net: Any
-76%75%88%deiK69%87%di67%76%69%79%82%80%74%67%71%66%77%76%

moKm

-18817061254027221991324113214142188None of these
-22%23%ln10%26%ln8%32%LN22%ln30%LN21%18%18%24%ln33%LN27%31%21%22%

-1612223131--12-311116Don't know
-2%2%3%5%h5%h1%3%1%--2%2%-3%3%2%2%

-1.541.51j1.72eFg1.65fJ1.57j1.63f1.361.481.70eFg1.501.371.501.431.291.511.58C1.54Average no. of mentions
iJOJiJO
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.9 So, thinking about these issues related to landline phones, please tell me whether they have happened to you personally?
Base: All adults with a landline at home

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base; ** very small base (under 30) ineligible for sig testing



Table 4 

TYPE OF MOBILE (Q.2)
NoneOtherPre-payContractTotalTotal

(e)(d)(c)(b)(a)

827347452800882Unweighted Base
56*8**294488783839Weighted Base

235137231371394Receiving silent calls
41%65%47%47%47%47%

377202343546583Receiving a "live
67%93%69%70%70%69%marketing call"

17387140225242Net: ONLY live marketing
30%35%29%29%29%29%NOT silent

2122285052Net: ONLY silent NOT
4%7%8%6%6%6%live marketing

398224371596635Net: Abandoned OR Live
71%100%76%76%76%76%marketing OR Silent

214115204321341Net: Abandoned/Live
37%58%39%42%41%41%marketing AND Silent

398224371596635Net: Any
71%100%76%76%76%76%

12-67109176188None of these
22%-23%22%22%22%

4-481216Don't know
7%ABC-1%2%1%2%

1.531.581.511.551.541.54Average no. of mentions
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.9 So, thinking about these issues related to landline phones, please tell me whether they have happened to you personally?
Base: All adults with a landline at home

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
* small base; ** very small base (under 30) ineligible for sig testing



Table 5 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1321221477503002082795634222102331851321672991361741581421415594911050Unweighted Base
140137*152677323152273574295206282216841101941351791881631405154851000Weighted Base

31134-44322--11-2211437Children overriding age
2%1%1%*1%-1%1%1%1%1%--1%*-1%1%1%1%1%1%1%controls and accessing

adult content through
mobile phones

46581337124575-1125111261521Being given incorrect
3%4%s4%1%4%s2%2%2%1%3%3%2%-1%*1%3%6%dHi1%2%1%3%b2%information about mobile

jtariffs or coverage by
mobile operator\supplier

3-53812713-6---3-5117411Being charged for media
2%-3%S*2%S1%1%1%*1%-3%ln---2%h-3%h1%1%1%1%1%content such as ring

tones on your mobile but
not receiving them

241515844414377724284135691511283715215572128Receiving silent calls
17%11%10%12%14%9%14%13%8%14%n14%n16%N7%9%8%8%16%hj20%dG9%15%h11%15%13%(this means the person

HIJanswering the call hears
silence, if a recorded
message was heard,
please do not count this
as a silent call)

50525822412434902236957111110323264669936549165182348Receiving a marketing
36%38%38%33%38%22%33%q39%Q23%28%39%mN51%lM3%21%hJ14%J34%Hi38%HI49%cg40%HI35%Hi32%38%35%text message to which

NJJHIJJJyou have not opted in to
receive (e.g. inviting
you to make a claim for
accident insurance or
payment protection
insurance)
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.10 So, thinking about these issues related to mobile phones, please tell me whether they have happened to you personally?
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base



Table 5 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1321221477503002082795634222102331851321672991361741581421415594911050Unweighted Base
140137*152677323152273574295206282216841101941351791881631405154851000Weighted Base

5555541811283580194775289901224363458895042149159309Receiving a "live
39%S40%S35%27%40%S23%29%34%Q26%25%32%42%lM15%22%19%25%32%Hi47%CD31%HJ30%hJ29%33%31%marketing call" - this

NJfGHIJis where there is a call
centre agent at the end
of the line when you
answer the call, and who
then tries to sell you
something.
For example, how to save
money on your energy
bill, or invites you to
make a compensation
claim, such as for an
accident or payment
protection insurance
mis-selling.

36414011991255013557365662816242642543827107103210Net: ONLY live marketing
26%s30%S27%s18%28%S17%18%24%19%17%20%29%lm9%15%12%19%j23%HJ29%HI23%HJ19%j21%21%21%NOT silent

nJ

512227481841277123312336131629Net: ONLY silent NOT
4%1%1%3%2%2%3%3%1%6%N3%3%1%2%1%2%7%deH1%2%4%3%3%3%live marketing

ij

6056562031353987212806497971325393670925348163175338Net: live marketing OR
43%S41%s37%30%42%S26%32%37%Q27%31%34%45%lM16%23%20%27%j39%gH49%cD33%HJ34%HJ32%36%34%Silent

NIJGHIJ

1914146237103059201734285812816351215425698Net: live marketing AND
14%10%9%9%11%6%11%10%7%8%12%n13%n5%7%6%6%9%18%DfG7%11%8%12%10%Silent

HIJ

777475296178551212981108814313215354962971227964233240474Net: Any
55%s54%49%44%55%S36%44%52%Q37%43%51%N61%lM17%32%J25%46%Hi54%HI65%CD49%HI45%Hi45%49%47%

NJJGHIJJJ

615871346134881392541691101277463671316476618068252228480None of these
43%43%46%51%r42%58%O51%44%57%KL53%K45%k35%75%CD61%cd67%CD48%e43%33%49%E49%e49%47%48%

EFGiEFgEFG

3473511101422178129781496548291746Don't know
2%3%4%5%3%7%5%4%6%4%4%4%8%de7%7%de7%3%2%2%6%6%4%5%

1.821.741.861.701.801.591.821.731.621.681.751.86n1.441.661.591.531.671.93f1.681.841.661.821.74Average no. of mentions
Gh
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.10 So, thinking about these issues related to mobile phones, please tell me whether they have happened to you personally?
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base



Table 5 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

16888289594617014114287101669714348143698331050Unweighted Base
16183986677*57*65*14214886*105*62*92*12541*15062*7821000Weighted Base

167---1*-6----1-67Children overriding age
1%1%1%---1%*-6%efijk----1%-1%1%controls and accessing

nOadult content through
mobile phones

81321---1134434--21921Being given incorrect
5%p2%2%---1%1%3%4%6%jkn4%3%--3%2%2%information about mobile

tariffs or coverage by
mobile operator\supplier

299-1-11111-4-1-1011Being charged for media
1%1%1%-3%-1%1%1%1%2%-3%o-1%-1%1%content such as ring

tones on your mobile but
not receiving them

1611210317861920102264114103114128Receiving silent calls
10%13%12%22%eFlo14%9%14%f14%f12%21%eFo10%4%9%11%7%5%15%bc13%(this means the person

answering the call hears
silence, if a recorded
message was heard,
please do not count this
as a silent call)

453032992920254462273829184794722277348Receiving a marketing
28%36%34%f38%f36%f38%f31%42%dF31%36%f47%dFk19%38%f21%32%35%35%35%text message to which

you have not opted in to
receive (e.g. inviting
you to make a claim for
accident insurance or
payment protection
insurance)
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.10 So, thinking about these issues related to mobile phones, please tell me whether they have happened to you personally?
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base



Table 5 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

16888289594617014114287101669714348143698331050Unweighted Base
16183986677*57*65*14214886*105*62*92*12541*15062*7821000Weighted Base

422672652717173657333821203854625238309Receiving a "live
26%32%31%d35%d30%26%25%38%Df38%Df37%D34%d22%30%d13%31%40%30%31%marketing call" - this

kis where there is a call
centre agent at the end
of the line when you
answer the call, and who
then tries to sell you
something.
For example, how to save
money on your energy
bill, or invites you to
make a compensation
claim, such as for an
accident or payment
protection insurance
mis-selling.

321781891111142140251918183034022148210Net: ONLY live marketing
20%21%22%d14%19%21%15%27%dk30%dkn18%29%dkn20%24%d8%27%36%A19%21%NOT silent

n

6242712354333232412429Net: ONLY silent NOT
3%3%3%1%4%4%3%3%4%3%4%2%2%6%3%1%3%3%live marketing

472902912819194060364123224185025262338Net: live marketing OR
29%35%34%36%34%30%28%41%df42%df39%d38%d24%33%19%34%41%34%34%Silent

k

108876166315177193282629098Net: live marketing AND
6%11%9%21%dEFGi11%f5%10%f11%f8%18%eFglO5%2%6%5%4%4%12%c10%Silent

kLO

7340140444263055834255353361117629366474Net: Any
45%48%47%d57%Dfk46%45%38%56%Df49%d52%d57%Dfk36%49%d27%51%48%47%47%

K

8239942030303384553851235851286430383480None of these
51%48%49%j39%53%50%59%EG37%44%48%37%63%EGiJN40%68%EG42%49%49%48%

iJNoohiJNo

73942313396-4*1321123346Don't know
4%5%5%h4%h2%4%h2%6%h7%fh-6%h*11%FHKmo5%h7%3%4%5%

1.551.771.741.671.801.601.871.711.752.01o1.741.351.711.671.391.721.81C1.74Average no. of mentions
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.10 So, thinking about these issues related to mobile phones, please tell me whether they have happened to you personally?
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base



Table 5 

TYPE OF MOBILE (Q.2)
NoneOtherPre-payContractTotalTotal

(e)(d)(c)(b)(a)

9484265309561050Unweighted Base
64*9**3655719361000Weighted Base

--3477Children overriding age
--1%1%1%1%controls and accessing

adult content through
mobile phones

--5182121Being given incorrect
--1%3%2%2%information about mobile

tariffs or coverage by
mobile operator\supplier

--191111Being charged for media
--*2%1%1%content such as ring

tones on your mobile but
not receiving them

113590127128Receiving silent calls
1%16%10%e16%cE14%E13%(this means the person

answering the call hears
silence, if a recorded
message was heard,
please do not count this
as a silent call)

3178271345348Receiving a marketing
4%16%21%E48%ACE37%CE35%text message to which

you have not opted in to
receive (e.g. inviting
you to make a claim for
accident insurance or
payment protection
insurance)
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.10 So, thinking about these issues related to mobile phones, please tell me whether they have happened to you personally?
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
* small base; ** very small base (under 30) ineligible for sig testing



Table 5 

TYPE OF MOBILE (Q.2)
NoneOtherPre-payContractTotalTotal

(e)(d)(c)(b)(a)

9484265309561050Unweighted Base
64*9**3655719361000Weighted Base

3381229306309Receiving a "live
4%31%22%E40%ACE33%CE31%marketing call" - this

is where there is a call
centre agent at the end
of the line when you
answer the call, and who
then tries to sell you
something.
For example, how to save
money on your energy
bill, or invites you to
make a compensation
claim, such as for an
accident or payment
protection insurance
mis-selling.

2161153209210Net: ONLY live marketing
3%16%17%E27%CE22%cE21%NOT silent

--15142929Net: ONLY silent NOT
--4%2%3%3%live marketing

3396243335338Net: live marketing OR
4%31%26%E43%aCE36%CE34%Silent

1120769798Net: live marketing AND
1%16%5%13%CE10%Ce10%Silent

53133339468474Net: Any
8%31%37%E59%ACE50%CE47%

483213218432480None of these
75%ABC35%58%AB38%46%B48%

10319143646Don't know
16%ABC34%5%2%4%5%

1.182.001.521.83C1.74C1.74Average no. of mentions
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.10 So, thinking about these issues related to mobile phones, please tell me whether they have happened to you personally?
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
* small base; ** very small base (under 30) ineligible for sig testing



Table 6 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13212114465929716826352536619621917592141233123165156139140520436956Unweighted Base
140136*15061532112726254726119627120760*94155125171186159140486449936Weighted Base

31134-44322--11-2211437Children overriding age
2%1%1%*1%-1%1%1%1%1%--1%*-1%1%1%1%1%1%1%controls and accessing

adult content through
mobile phones

46581337124575-1125111261521Being given incorrect
3%4%4%1%4%s2%3%2%2%3%3%2%-1%*1%3%6%dHi1%2%1%3%b2%information about mobile

jtariffs or coverage by
mobile operator\supplier

3-53812713-6---3-5117411Being charged for media
2%-3%S*2%s1%1%1%1%2%-3%l---3%fh-3%h1%1%1%1%1%content such as ring

tones on your mobile but
not receiving them

241515834413377724274135591411283715215472127Receiving silent calls
17%11%10%14%14%10%14%14%9%14%15%n17%n8%10%9%9%17%h20%dg9%15%11%16%b14%(this means the person

Hijanswering the call hears
silence, if a recorded
message was heard,
please do not count this
as a silent call)

50525822112433892226756111110323264468936549165180345Receiving a marketing
36%38%39%36%39%26%34%41%Q26%29%41%mN53%lM5%25%J17%J35%HJ39%Hi50%cg41%HI35%HJ34%40%37%text message to which

NJHIJJyou have not opted in to
receive (e.g. inviting
you to make a claim for
accident insurance or
payment protection
insurance)
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.10 So, thinking about these issues related to mobile phones, please tell me whether they have happened to you personally?
Base: All adults who use a Mobile phone

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base



Table 6 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13212114465929716826352536619621917592141233123165156139140520436956Unweighted Base
140136*15061532112726254726119627120760*94155125171186159140486449936Weighted Base

5555541781283280194755189901024333458895042147159306Receiving a "live
39%s40%s36%29%40%S26%30%35%q29%26%33%43%lM16%25%22%27%34%hJ48%CD31%j30%j30%35%33%marketing call" - this

NfGHIJis where there is a call
centre agent at the end
of the line when you
answer the call, and who
then tries to sell you
something.
For example, how to save
money on your energy
bill, or invites you to
make a compensation
claim, such as for an
accident or payment
protection insurance
mis-selling.

36414011791245013556365662616222642543827106102209Net: ONLY live marketing
26%30%s27%19%29%S19%19%25%21%18%20%30%lm10%17%14%20%24%hj29%Hi24%hj19%22%23%22%NOT silent

nJ

512227481841277123312336131629Net: ONLY silent NOT
4%1%1%4%2%3%3%3%1%6%n3%3%2%2%2%2%7%deh1%2%4%3%4%3%live marketing

6056562001353687212796397971125363670925348161175335Net: live marketing OR
43%s41%37%33%42%S29%33%39%q30%32%36%47%lm18%27%23%29%41%Hi49%cD33%j34%hj33%39%36%Silent

NJGHIJ

191414613793059201634284811816351215415697Net: live marketing AND
14%10%9%10%11%7%11%11%8%8%12%14%n6%8%7%6%9%19%dfG8%11%8%13%10%Silent

Hij

777475291178511202971078614313212354760961227964231237468Net: Any
55%54%50%47%55%s40%46%54%pQ41%44%53%N64%lM20%37%J30%48%HJ56%HI66%CD50%Hi46%HJ48%53%50%

NJGHIJJ

615868300132691292331401041206844551005971597668231201432None of these
43%42%46%49%r41%55%o49%43%54%Kl53%K44%k33%74%CD59%EF65%CD47%e41%32%48%E48%E47%45%46%

EFGiEFG

3472411713161468744865548251136Don't know
2%3%4%4%4%5%5%3%5%3%3%4%6%4%5%5%3%2%2%6%5%2%4%

1.821.741.861.711.801.611.831.731.641.691.751.86n1.461.661.611.551.681.93f1.681.841.661.83b1.74Average no. of mentions
gh
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.10 So, thinking about these issues related to mobile phones, please tell me whether they have happened to you personally?
Base: All adults who use a Mobile phone

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base



Table 6 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

156800817815864131129819459901254413364756956Unweighted Base
15378381170*55*61*13613681*100*56*89*114*39*14259*731936Weighted Base

167---1*-6----1-67Children overriding age
1%1%1%---1%*-6%efijk----1%-1%1%controls and accessing

Oadult content through
mobile phones

81321---1134434--21921Being given incorrect
5%p2%3%---1%1%3%4%7%jkn4%4%--3%3%2%information about mobile

tariffs or coverage by
mobile operator\supplier

299-1-11111-4-1-1011Being charged for media
1%1%1%-3%-1%1%1%1%2%-4%o-1%-1%1%content such as ring

tones on your mobile but
not receiving them

1611110217851920102264114103114127Receiving silent calls
10%14%13%24%eFlO15%8%14%f15%f13%22%eFlo10%4%9%11%7%5%16%bc14%(this means the person

answering the call hears
silence, if a recorded
message was heard,
please do not count this
as a silent call)

433022962920254460273729184794722275345Receiving a marketing
28%39%q36%F41%F37%f41%f33%44%dF33%37%f51%DFiko20%41%dF22%33%36%38%37%text message to which

you have not opted in to
receive (e.g. inviting
you to make a claim for
accident insurance or
payment protection
insurance)
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.10 So, thinking about these issues related to mobile phones, please tell me whether they have happened to you personally?
Base: All adults who use a Mobile phone

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base



Table 6 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

156800817815864131129819459901254413364756956Unweighted Base
15378381170*55*61*13613681*100*56*89*114*39*14259*731936Weighted Base

422642632617163657323821203854625235306Receiving a "live
27%34%32%d38%d31%26%26%42%Df40%Df38%Df37%d23%33%d14%32%42%32%33%marketing call" - this

kis where there is a call
centre agent at the end
of the line when you
answer the call, and who
then tries to sell you
something.
For example, how to save
money on your energy
bill, or invites you to
make a compensation
claim, such as for an
accident or payment
protection insurance
mis-selling.

321771881011142140251918182934022146209Net: ONLY live marketing
21%23%23%d14%20%22%16%29%dk31%dkn19%31%dkn21%26%d9%28%38%A20%22%NOT silent

n

6242712354333232412429Net: ONLY silent NOT
4%3%3%1%4%4%3%3%4%3%5%2%2%6%3%1%3%3%live marketing

472882892719194060354123224085025260335Net: live marketing OR
31%37%36%39%35%30%30%44%df43%df41%df42%d25%35%20%36%43%36%36%Silent

k

108875166215177193282628997Net: live marketing AND
6%11%9%23%dEFGi11%f4%11%f12%f9%19%eFglO6%2%7%5%4%4%12%c10%Silent

kLO

7139739943262955814154353361117629362468Net: Any
47%51%49%d62%DFK47%47%40%60%DF51%d54%d62%Dfk38%53%d28%54%50%49%50%

Ko

7535738024282980483346205542255728345432None of these
49%46%47%j35%51%48%59%EG36%41%46%35%62%EGiJN37%66%EG40%47%47%46%

iJNooiJNo

72932213176-2*112922536Don't know
4%4%4%4%2%5%h1%5%hk8%fhK-3%1%10%fHKO6%hk6%4%3%4%

1.571.781.751.681.801.591.871.731.762.03o1.741.351.721.671.391.721.82C1.74Average no. of mentions

 Page 22

Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.10 So, thinking about these issues related to mobile phones, please tell me whether they have happened to you personally?
Base: All adults who use a Mobile phone

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base



Table 6 

TYPE OF MOBILE (Q.2)
NoneOtherPre-payContractTotalTotal

(e)(d)(c)(b)(a)

-8426530956956Unweighted Base
-**9**365571936936Weighted Base

--3477Children overriding age
--1%1%1%1%controls and accessing

adult content through
mobile phones

--5182121Being given incorrect
--1%3%2%2%information about mobile

tariffs or coverage by
mobile operator\supplier

--191111Being charged for media
--*2%1%1%content such as ring

tones on your mobile but
not receiving them

-13590127127Receiving silent calls
-16%10%16%c14%14%(this means the person

answering the call hears
silence, if a recorded
message was heard,
please do not count this
as a silent call)

-178271345345Receiving a marketing
-16%21%48%AC37%C37%text message to which

you have not opted in to
receive (e.g. inviting
you to make a claim for
accident insurance or
payment protection
insurance)
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.10 So, thinking about these issues related to mobile phones, please tell me whether they have happened to you personally?
Base: All adults who use a Mobile phone

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
** very small base (under 30) ineligible for sig testing



Table 6 

TYPE OF MOBILE (Q.2)
NoneOtherPre-payContractTotalTotal

(e)(d)(c)(b)(a)

-8426530956956Unweighted Base
-**9**365571936936Weighted Base

-381229306306Receiving a "live
-31%22%40%AC33%C33%marketing call" - this

is where there is a call
centre agent at the end
of the line when you
answer the call, and who
then tries to sell you
something.
For example, how to save
money on your energy
bill, or invites you to
make a compensation
claim, such as for an
accident or payment
protection insurance
mis-selling.

-161153209209Net: ONLY live marketing
-16%17%27%C22%c22%NOT silent

--15142929Net: ONLY silent NOT
--4%2%3%3%live marketing

-396243335335Net: live marketing OR
-31%26%43%aC36%C36%Silent

-120769797Net: live marketing AND
-16%5%13%C10%C10%Silent

-3133339468468Net: Any
-31%37%59%AC50%C50%

-3213218432432None of these
-35%58%AB38%46%B46%

-319143636Don't know
-34%5%2%4%4%

-2.001.521.83C1.74C1.74Average no. of mentions
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.10 So, thinking about these issues related to mobile phones, please tell me whether they have happened to you personally?
Base: All adults who use a Mobile phone

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
** very small base (under 30) ineligible for sig testing



Table 7 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5740403131068979251142791069267821495773663341209210419Unweighted Base
64*48*38*285117*66*82*2539874*126*104*44*56*10059*78*82*37**44*196205402Weighted Base

11713615131028121214145510101211262922511
17%t14%2%13%13%20%13%11%12%16%11%13%12%8%10%16%15%13%6%14%15%11%13%

1063271566311181763475109642121422
16%13%9%9%13%9%7%12%12%10%13%6%6%8%7%9%13%11%17%10%11%10%11%

875151345207589234351034821293
12%14%s13%5%11%6%6%8%7%7%6%8%4%5%4%5%6%13%7%9%4%10%b7%

75537139734139171159147138342128504
10%11%14%13%11%13%8%13%13%12%13%10%12%16%14%12%16%10%9%10%11%14%12%

1221147*744334372222-105155
1%4%4%4%3%11%OP1%3%5%6%2%3%8%5%7%3%3%3%5%-5%3%4%

1097531992142211026159122114717493735726-10
16%19%19%19%16%14%25%17%22%13%21%14%20%21%f21%f24%f9%21%12%20%19%17%18%

536381591232101216147916410125524305311-20
9%6%17%14%12%14%15%13%11%17%13%13%16%16%16%7%13%15%14%11%12%14%13%

31145-17-153---3211154821-29
4%3%2%1%4%-1%3%-1%4%2%---5%h3%2%2%2%2%2%2%

96340126133310513246101591265531215230+
13%12%7%14%10%9%16%13%10%7%10%23%lm13%17%15%15%15%7%13%12%16%10%13%

n

5239322259651642067854105843550854761673032156165321Net: 2+ calls
81%82%85%79%82%77%79%81%80%73%83%81%79%89%84%79%77%81%79%74%79%80%80%

1252463720888642636565111930Don't know
2%4%13%v8%5%4%9%8%8%11%6%6%9%3%6%5%7%6%15%12%6%9%7%

11.8211.2211.6413.3511.389.2914.8613.0510.7410.2311.5617.7511.8014.8213.5314.4914.959.2812.2411.7213.9111.6212.77Mean score
lmn

17.4716.7214.4418.6215.6414.9219.4417.9016.2116.3215.2021.8315.3120.2518.2821.3721.5712.0115.4514.0618.6016.9217.79Standard deviation
2.332.712.441.101.561.622.291.181.421.921.532.351.962.281.542.912.641.512.972.341.331.220.90Standard error
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.14a You said earlier that you personally have received silent calls on your landline. On average, how many silent calls does your household receive on the landline each month?
Base: All adults who have personally received silent calls on their landline

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base; ** very small base (under 30) ineligible for sig testing



Table 7 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

741233655283658343158272651153521363419Unweighted Base
8**39433146*25**34*61*40**29**61*26**27**43*11**39**16**347402Weighted Base

-5144535964547315243511
-13%13%10%12%16%15%14%15%8%15%26%8%6%14%13%13%13%

14132743333533814136422
16%10%10%15%15%8%5%7%11%8%12%12%18%k12%12%9%10%11%

-2925132474112314124293
-7%7%1%13%5%7%17%14%1%5%9%6%9%11%4%7%7%

247431521071944513344504
31%12%13%n3%20%6%16%n18%5%15%n14%15%11%11%7%21%13%12%

-15141-32*32-3111113155
-4%4%2%-10%3%1%9%3%-10%1%5%2%9%4%4%

17162838136511765-5364726-10
13%18%19%17%10%25%22%15%17%18%27%24%12%-13%20%18%18%

1534481261219419141485311-20
6%13%13%17%6%5%9%3%6%31%KLO14%2%21%13%11%4%14%13%

-861112--1--1---8821-29
-2%2%3%5%4%3%--2%--3%---2%2%

-523811465428116442465230+
-13%11%23%o14%18%9%11%6%13%4%3%14%38%10%11%13%13%

531526337212745292055202038102512283321Net: 2+ calls
67%80%79%82%82%80%74%73%68%91%ko76%74%87%90%65%77%82%80%

3272442175512-2*822030Don't know
33%7%7%9%6%4%12%h13%18%1%9%-5%4%21%10%6%7%

5.4912.8711.8219.66O12.9013.1611.629.199.2215.227.426.8512.6822.7512.638.0812.9912.77Mean score
3.8617.8916.6922.6420.0216.5217.8114.2116.7717.908.8214.4215.5527.7219.889.2317.8817.79Standard deviation
1.730.920.953.173.932.792.522.643.292.371.762.832.257.413.832.120.970.90Standard error
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.14a You said earlier that you personally have received silent calls on your landline. On average, how many silent calls does your household receive on the landline each month?
Base: All adults who have personally received silent calls on their landline

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base; ** very small base (under 30) ineligible for sig testing



Table 7 

TYPE OF MOBILE (Q.2)
NoneOtherPre-payContractTotalTotal

(e)(d)(c)(b)(a)

336165217386419Unweighted Base
23**6**138237379402Weighted Base

2-202949511
11%-14%12%13%13%

1-202241422
4%-14%9%11%11%

1-92027293
5%-6%8%7%7%

41133146504
17%23%9%13%12%12%

2-4913155
9%-3%4%3%4%

33323569726-10
13%46%23%15%18%18%

411434495311-20
17%9%10%15%13%13%

--178821-29
--1%3%2%2%

411531485230+
18%23%11%13%13%13%

196108190302321Net: 2+ calls
83%100%78%80%80%80%

2-10182830Don't know
7%-7%8%7%7%

16.3719.7111.1313.1112.5512.77Mean score
24.8024.0016.8017.3217.3017.79Standard deviation

4.459.801.361.230.920.90Standard error
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.14a You said earlier that you personally have received silent calls on your landline. On average, how many silent calls does your household receive on the landline each month?
Base: All adults who have personally received silent calls on their landline

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
** very small base (under 30) ineligible for sig testing



Table 7 

HOW CALLS DISTRIBUTED (Q.14b)
couple2-3

monthweeksweekdays1 dayTotal
(e)(d)(c)(b)(a)

2432854208419Unweighted Base
23928**45*17**8**402Weighted Base

-----511
-----13%

256253422
11%23%4%28%34%11%

193132293
8%9%3%20%32%7%

392711504
16%6%16%5%8%12%

11-31-155
4%-7%6%-4%

495134-726-10
20%19%30%24%-18%

34511115311-20
14%19%24%8%18%13%

512--821-29
2%5%5%--2%

4732-15230+
19%c11%4%-9%13%

2272641168321Net: 2+ calls
95%92%93%91%100%80%

12232-30Don't know
5%8%7%9%-7%

16.2812.7512.385.288.2112.77Mean score
20.0913.4715.303.9310.2417.79Standard deviation

1.322.642.190.933.620.90Standard error
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.14a You said earlier that you personally have received silent calls on your landline. On average, how many silent calls does your household receive on the landline each month?
Base: All adults who have personally received silent calls on their landline

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
* small base; ** very small base (under 30) ineligible for sig testing



Table 8 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

47333927692726922712768947957761334864573135180188368Unweighted Base
53*41**38*248102*53*71*2268662*112*90*39*52*9049*67*71*35**38**167184351Weighted Base

12-44*26124--22114-1348Most received in one day
3%5%-2%4%1%2%3%2%3%4%--4%2%2%1%5%-2%2%2%2%

231134331253722241353-9817Most received over two
4%7%3%5%4%5%4%5%6%5%6%3%6%4%5%3%5%7%9%-6%4%5%to three days

47629154182320111036713459211212445Spread over a week
8%17%17%12%15%7%25%Oq10%23%KL18%K9%4%15%14%15%9%7%13%7%29%12%13%13%

42*2446615469944876124151328Spread over a couple of
7%4%1%10%4%12%9%7%4%10%8%10%10%8%9%15%e8%2%6%9%9%7%8%weeks

402629166733939161523979692535603448492621112127239Spread over the month
76%63%76%67%71%73%p55%71%p61%63%70%77%n65%68%67%68%73%69%75%55%67%69%68%

1111221494137213243126814Don't know
2%3%3%5%2%2%5%4%5%2%2%7%5%2%3%3%6%4%3%5%4%4%4%

 Page 29

Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.14b And which of the following best describes how these calls were distributed?
Base: All adults who received 2 or more silent calls on their landline each month

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base; ** very small base (under 30) ineligible for sig testing



Table 8 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

736129349262951292754232145143018320368Unweighted Base
8**34328741*22**28**52*34**25**56*22**20**40*10**33**14**304351Weighted Base

-871*2-111--2---88Most received in one day
-2%2%2%2%6%-2%2%2%--5%---3%2%

117116-*-311113-2-1517Most received over two
8%5%4%15%hKO-2%-8%3%2%6%7%9%k-7%-5%5%to three days

2424032243713*361733545Spread over a week
31%12%14%8%8%8%7%9%28%24%k2%15%16%5%21%20%11%13%

12720531*7244-2-4-2428Spread over a couple of
6%8%7%13%k13%3%1%19%6%7%17%-6%-13%-8%8%weeks

223719824172246191536121524101811210239Spread over the month
21%69%69%57%77%77%88%Eh55%61%65%55%78%59%95%56%76%69%68%

No

311122-122--4-2-111214Don't know
33%3%4%5%-4%4%7%--20%-5%-4%4%4%4%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.14b And which of the following best describes how these calls were distributed?
Base: All adults who received 2 or more silent calls on their landline each month

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base; ** very small base (under 30) ineligible for sig testing



Table 8 

TYPE OF MOBILE (Q.2)
NoneOtherPre-payContractTotalTotal

(e)(d)(c)(b)(a)

296145190339368Unweighted Base
20**6**118208330351Weighted Base

1-1678Most received in one day
3%-1%3%2%2%

--981717Most received over two
--8%4%5%5%to three days

5-10293945Spread over a week
26%-9%14%12%13%

3113142528Spread over a couple of
14%9%11%7%8%8%weeks

12579143227239Spread over the month
57%91%67%68%69%68%

--591414Don't know
--4%4%4%4%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.14b And which of the following best describes how these calls were distributed?
Base: All adults who received 2 or more silent calls on their landline each month

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
** very small base (under 30) ineligible for sig testing



Table 8 

NUMBER OF CALLS RECEIVED (Q.14a)
30+11-206-105432Total
(g)(f)(e)(d)(c)(b)(a)

55557617522846368Unweighted Base
52*53*72*15**50*29**42*351Weighted Base

11--1238Most received in one day
1%3%--1%8%6%e2%

-14113517Most received over two
-3%6%7%2%12%12%g5%to three days

21113371245Spread over a week
3%21%ag18%ag21%14%5%4%13%

355-23628Spread over a couple of
6%10%7%-3%9%15%8%weeks

47344911391925239Spread over the month
89%AEF64%68%72%78%66%59%68%

--1-1-214Don't know
--1%-2%-4%4%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.14b And which of the following best describes how these calls were distributed?
Base: All adults who received 2 or more silent calls on their landline each month

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e/f/g
* small base; ** very small base (under 30) ineligible for sig testing



Table 9 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5740403131068979251142791069267821495773663341209210419Unweighted Base
64*48*38*285117*66*82*2539874*126*104*44*56*10059*78*82*37**44*196205402Weighted Base

1514147035112470251543238111820191914165055105Yes
23%30%36%25%30%17%29%28%26%20%34%22%17%20%18%33%h24%23%36%36%hj26%27%26%

2112970322523552323372012112319162113125250103No
33%25%24%25%28%38%O28%22%24%31%29%19%26%20%23%31%20%25%35%28%27%25%26%

28221514449303512849364662253459214443111694100194Never checked
44%46%40%51%42%45%43%51%50%l49%37%59%L57%g60%cG59%cG35%56%g52%29%36%48%49%48%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.14e Have you ever received two or more silent calls from the same number over a 24 hour period on your landline?
Base: All adults who have personally received silent calls on their landline

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base; ** very small base (under 30) ineligible for sig testing



Table 9 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

741233655283658343158272651153521363419Unweighted Base
8**39433146*25**34*61*40**29**61*26**27**43*11**39**16**347402Weighted Base

21038715381510324861218494105Yes
31%26%26%33%12%25%25%24%11%39%30%23%27%12%20%23%27%26%

49885810416616158511510489103No
54%25%26%17%42%11%26%15%57%24%29%17%25%47%25%27%26%26%

119215923122230249221116215218165194Never checked
15%49%48%50%46%64%h49%61%32%37%41%59%48%42%54%51%47%48%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.14e Have you ever received two or more silent calls from the same number over a 24 hour period on your landline?
Base: All adults who have personally received silent calls on their landline

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base; ** very small base (under 30) ineligible for sig testing



Table 9 

TYPE OF MOBILE (Q.2)
NoneOtherPre-payContractTotalTotal

(e)(d)(c)(b)(a)

336165217386419Unweighted Base
23**6**138237379402Weighted Base

613564100105Yes
24%20%25%27%26%26%

72286696103No
30%26%20%28%25%26%

10376107183194Never checked
45%54%55%45%48%48%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.14e Have you ever received two or more silent calls from the same number over a 24 hour period on your landline?
Base: All adults who have personally received silent calls on their landline

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
** very small base (under 30) ineligible for sig testing



Table 10 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

2012148137163072332631289142311262713185266118Unweighted Base
24**15**15**84*44*14**37**77*24**28**41**35**6**9**15**11**28**37**15**21**55*72*128Weighted Base

73115939113578224164451311231
27%22%8%18%20%21%25%15%13%18%16%24%27%21%23%11%22%11%24%22%23%15%18%

73*12735112872123339-3712192
29%20%3%14%17%23%14%14%8%28%17%7%17%19%18%24%9%23%-13%13%17%15%

--243*3323-1----21315273
--13%5%7%3%8%4%10%12%-3%----7%3%18%6%9%3%5%

31112342943441122451179154
14%9%8%14%8%29%7%12%17%9%10%13%11%13%12%20%14%13%8%6%12%12%12%

11143-2521221-1-14-22575
3%8%9%4%8%-6%6%7%3%6%6%15%-6%-2%10%-9%4%6%5%

3357814112158---33442313156-10
13%21%31%9%18%8%10%14%9%4%12%22%---25%12%10%24%9%5%18%12%

12-23-14--41-22--2-1-5511-20
4%15%-3%7%-3%5%--11%2%-18%11%--6%-6%-7%4%

-----------------------21-29
-----------------------

---8--263-14-**-25--34830+
---9%--4%8%12%-3%10%-5%3%-8%14%--6%6%6%

31421729176710422427446151228Don't know
11%4%28%25%16%16%23%22%25%26%25%12%29%24%26%20%26%11%26%28%28%17%22%

3.446.225.389.364.983.205.099.9011.262.666.7910.222.597.435.703.9813.388.723.944.338.757.107.76Mean score
3.396.663.0818.895.002.567.3019.0321.832.027.8120.791.8810.968.932.7229.8110.282.835.2622.358.2715.43Standard deviation
0.822.010.972.440.910.711.562.574.370.461.674.240.773.472.230.916.672.140.891.523.731.131.63Standard error
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.14f You said earlier that you personally have received silent calls on your mobile. On average, how many silent calls do you receive on your mobile each month?
Base: All adults who have personally received silent calls on their mobile phone

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base; ** very small base (under 30) ineligible for sig testing



Table 10 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

13105921976161510186510683107118Unweighted Base
16**112*103*17**8**6**19**20**10**22**6**4**11**4**10**3**114*128Weighted Base

4191931*34231211--23231
27%17%18%19%18%8%16%21%21%13%23%47%14%28%--20%18%

415191-23336-1**3214192
28%13%18%4%-37%13%16%25%29%-18%4%11%26%79%12%15%

1661--1---2-3---773
8%5%6%3%--7%---35%-28%---6%5%

11511-4-43-221--1113154
5%13%11%-49%-20%15%-8%32%21%--12%21%12%12%

166-1-1--3--11--775
8%5%6%-15%-5%--15%--7%12%--6%5%

412141-154-2-11-3-12156-10
23%10%14%8%-17%28%21%-9%-13%7%-29%-11%12%

-55--1-1-1--2-1-4511-20
-5%5%--14%-6%-4%--20%-12%-3%4%

------------------21-29
------------------

-87*-----3--22--8830+
-7%7%3%-----13%--20%49%--7%6%

-2816111124521---2-2628Don't know
-25%15%63%18%24%10%21%53%9%11%---20%-22%22%

3.788.498.245.463.535.594.535.051.547.692.842.4712.0249.346.962.418.007.76Mean score
3.2416.6516.2411.241.505.143.005.320.569.911.292.0911.7955.126.391.0016.2515.43Standard deviation
0.901.901.863.980.612.300.801.600.282.480.580.933.7322.502.610.581.811.63Standard error
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.14f You said earlier that you personally have received silent calls on your mobile. On average, how many silent calls do you receive on your mobile each month?
Base: All adults who have personally received silent calls on their mobile phone

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base; ** very small base (under 30) ineligible for sig testing



Table 10 

TYPE OF MOBILE (Q.2)
NoneOtherPre-payContractTotalTotal

(e)(d)(c)(b)(a)

113977117118Unweighted Base
1**1**35*90*127128Weighted Base

--71623231
--20%18%18%18%

1-81018192
100%-23%11%14%15%

--25773
--5%6%5%5%

--51015154
--15%11%12%12%

--16775
--4%6%5%5%

--31215156-10
--10%13%12%12%

--145511-20
--4%4%4%4%

------21-29
------

--268830+
--5%6%6%6%

-15212828Don't know
-100%15%24%22%22%

2.00-8.787.397.817.76Mean score
--20.9012.6315.5015.43Standard deviation
--3.691.671.641.63Standard error
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.14f You said earlier that you personally have received silent calls on your mobile. On average, how many silent calls do you receive on your mobile each month?
Base: All adults who have personally received silent calls on their mobile phone

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
* small base; ** very small base (under 30) ineligible for sig testing



Table 11 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1321221477503002082795634222102331851321672991361741581421415594911050Unweighted Base
140137*152677323152273574295206282216841101941351791881631405154851000Weighted Base

6448382851176682253987412610444561005978823744196205402From landline
46%T35%25%42%T36%t44%P30%44%P33%36%45%N48%mN53%CD51%CD52%CD44%D44%cD44%cD23%31%38%42%40%

241515844414377724284135691511283715215572128From mobile
17%11%10%12%14%9%14%13%8%14%n14%n16%N7%9%8%8%16%hj20%dG9%15%h11%15%13%

HIJ

69504329712969932651028013211244561006284894150205221426Either
49%T36%28%44%T40%t45%p34%46%P34%39%47%N52%mN53%CD51%cD52%CD46%D47%D47%D25%36%40%46%43%

19131071321126651922352769158233012154756103Both
14%9%7%11%10%7%10%11%7%10%13%n12%n7%9%8%6%13%16%dg7%11%9%12%10%

hj

71871093791948418131019412615110340549474959912290310264574None
51%64%72%rS56%60%55%66%Oq54%66%KL61%k53%48%47%49%48%54%53%53%75%EF64%Hi60%54%57%

VGHIJJ
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Whether receive silent calls or not
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base



Table 11 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

16888289594617014114287101669714348143698331050Unweighted Base
16183986677*57*65*14214886*105*62*92*12541*15062*7821000Weighted Base

839433146253461402961262743113916347402From landline
5%47%Q38%j59%DEFI44%j51%de43%j27%33%58%DEFI42%j29%35%27%26%26%44%BC40%

JkOfiJoJkO

1611210317861920102264114103114128From mobile
10%13%12%22%eFlo14%9%14%f14%f12%21%eFo10%4%9%11%7%5%15%bc13%

2240435346283664453064282844144416366426Either
14%48%Q41%j59%dEFI49%fj55%de45%j30%35%61%DEFI45%31%35%34%29%26%47%BC43%

JOFiJoJkO

21028117541615919421025396103Both
1%12%Q9%22%dEFgj9%6%11%f10%11%18%deFl7%3%8%4%3%5%12%C10%

kLOo

1394355143129307810356413464812710646417574None
86%P52%59%Hl41%51%45%55%h70%Hk65%HlN39%55%69%HLmN65%HlN66%Hl71%A74%A53%57%

NLmNon
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Whether receive silent calls or not
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base



Table 11 

TYPE OF MOBILE (Q.2)
NoneOtherPre-payContractTotalTotal

(e)(d)(c)(b)(a)

9484265309561050Unweighted Base
64*9**3655719361000Weighted Base

236138237379402From landline
36%69%38%42%40%40%

113590127128From mobile
1%16%10%e16%cE14%E13%

236151249403426Either
36%69%41%44%43%43%

112278102103Both
1%16%6%14%CE11%cE10%

413214322532574None
64%31%59%56%57%57%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Whether receive silent calls or not
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
* small base; ** very small base (under 30) ineligible for sig testing



Table 12 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

113991066432391851905073181832041771281602881201551279498477405882Unweighted Base
119*112*113*58025913418951621317624320682107189122163153110*103*440398839Weighted Base

797774388173871113631331061731504975124931111175362298263561Yes
66%69%65%67%67%65%59%70%P62%60%71%m73%mn60%70%D66%D76%cD68%D77%cD49%61%68%66%67%

hJhJ

403233178764271142756464533030602749305237132123255No
34%28%29%31%29%31%37%o28%35%kl36%k26%25%36%Eg28%32%e22%30%20%47%Ef36%eg30%31%30%

GhI

-3613105711667432523554111323Don't know
-3%6%v2%4%4%4%2%3%4%3%2%4%1%3%1%2%4%4%4%2%3%3%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.17 In the last 6 months, have you received a call on your landline with a 'recorded message'?
That is when you (pick up your landline phone) you hear a recorded message rather than someone on the end of the line.
Base: All adults with a landline at home

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base



Table 12 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

-882753785164124115749152761164111651711882Unweighted Base
-**83972964*46*61*12612372*92*49*72*100*34*122*44*668839Weighted Base

-56148746284779844566345063197329457561Yes
-67%67%72%62%76%63%69%63%72%68%69%63%56%60%65%68%67%

-25522414171045362426152034144315194255No
-30%31%l22%37%l16%35%l29%34%l28%31%28%34%l40%l35%33%29%30%

-23194*4332-1231611623Don't know
-3%3%7%h1%7%h2%2%3%-1%3%3%3%5%1%2%3%

 Page 43

Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.17 In the last 6 months, have you received a call on your landline with a 'recorded message'?
That is when you (pick up your landline phone) you hear a recorded message rather than someone on the end of the line.
Base: All adults with a landline at home

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base; ** very small base (under 30) ineligible for sig testing



Table 12 

TYPE OF MOBILE (Q.2)
NoneOtherPre-payContractTotalTotal

(e)(d)(c)(b)(a)

827347452800882Unweighted Base
56*8**294488783839Weighted Base

327199328529561Yes
57%93%68%67%68%67%

20190146235255No
36%7%31%30%30%30%

4-5151923Don't know
7%ac-2%3%2%3%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.17 In the last 6 months, have you received a call on your landline with a 'recorded message'?
That is when you (pick up your landline phone) you hear a recorded message rather than someone on the end of the line.
Base: All adults with a landline at home

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
* small base; ** very small base (under 30) ineligible for sig testing



Table 13 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

7366714231581171083561911131471307611118788102984957314267581Unweighted Base
79*77*74*38817387*111*363133106*17315049*75*12493*111*117*53*62*298263561Weighted Base

4109231371281110105841185832221436Listen to the full
5%13%12%6%8%8%p1%8%p9%10%6%3%15%cfi5%9%8%5%7%5%3%7%5%7%message before hanging

up

191565729102452201629225813181614817424486Listen to some of the
24%t20%8%15%17%12%21%14%15%15%17%14%10%10%10%19%15%12%14%27%eH14%17%15%message before hanging

ijup

555258307129698628199801341233663996789954344232204436Hang up immediately, as
70%67%79%79%75%80%77%77%75%75%78%82%74%84%80%72%80%81%81%70%78%77%78%soon as I realise it is

a recorded message

111111-23---11111---113Don't know
2%1%1%*1%1%-1%2%---1%1%1%1%*---*1%*
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.18 And what do you usually do when you receive these recorded message calls on your landline?
Base: All adults who have received a call on their landline phone with a 'recorded message'.

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base



Table 13 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

-58149655304878774663355174246632481581Unweighted Base
-**56148746*28**47*79*84*45*66*34*50**63*19**73*29**457561Weighted Base

-363015-45242121-622836Listen to the full
-7%6%3%16%-6%6%5%6%5%25%1%-9%6%6%7%message before hanging

up

-86751013818135491051936386Listen to some of the
-15%15%22%l2%6%10%22%hl29%HkL8%11%17%15%25%27%a12%14%15%message before hanging

oup

-43637934234366603057282852154624366436Hang up immediately, as
-78%78%73%82%93%IJ84%i72%66%86%i83%57%83%75%63%82%80%C78%soon as I realise it is

noa recorded message

-321-1-1---1--1-13Don't know
-**1%-1%-1%---1%--2%-**
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.18 And what do you usually do when you receive these recorded message calls on your landline?
Base: All adults who have received a call on their landline phone with a 'recorded message'.

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base; ** very small base (under 30) ineligible for sig testing



Table 13 

TYPE OF MOBILE (Q.2)
NoneOtherPre-payContractTotalTotal

(e)(d)(c)(b)(a)

466230304535581Unweighted Base
32*7**199328529561Weighted Base

2-23133436Listen to the full
6%-11%aB4%7%7%message before hanging

up

3125568386Listen to some of the
9%19%13%17%16%15%message before hanging

up

276149258409436Hang up immediately, as
85%81%75%79%77%78%soon as I realise it is

a recorded message

--2133Don't know
--1%*1%*
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.18 And what do you usually do when you receive these recorded message calls on your landline?
Base: All adults who have received a call on their landline phone with a 'recorded message'.

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
* small base; ** very small base (under 30) ineligible for sig testing



Table 14 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1919138935272770462232241819372219199186757124Unweighted Base
23**25**15**80*42**17**25**80*31*26**38**26**12**12**24*25**21**22**10**19**64*58*122*Weighted Base

1718115831111760221628249817201417813444589Telling you about a
75%71%72%72%74%66%69%76%69%60%74%89%73%66%70%81%64%76%82%68%68%79%73%product or service

(perhaps a cruise, debt
advice or payment
protection insurance
claim), which may then
ask you to press a
button to speak to
somebody

7661913282311612312354677171632Telling you a company
30%24%42%24%32%13%31%28%34%23%32%13%9%16%13%21%19%27%67%40%26%28%27%has tried to call you,

but when the call was
put through there was no
operator available to
speak to you

1-11422212556131472-1261016Telling you about a
2%-9%18%4%10%8%16%15%18%14%5%23%12%18%28%9%-13%10%10%17%13%competition

---1-1*--*1--11----*1*1A reminder about
---2%-5%2%--2%2%--8%4%----3%1%1%1%hospital/NHS

appointments

--121-12-12--11---11-33Other
--8%3%3%-5%3%-4%6%--8%4%---12%7%-6%3%

-----------------------None
-----------------------

4627721113622213254--10414Don't know
20%22%12%9%16%14%2%14%10%25%5%9%18%9%14%8%23%17%--16%6%11%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.19 In the last 6 months, which of the following types of recorded message you have received on your landline?
Base: All adults who listen to some/all of the message

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base; ** very small base (under 30) ineligible for sig testing



Table 14 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

-12410613531322171151713523793124Unweighted Base
-**122*105*12**5**3**13**23**15**10**6**21**11**5**26**5**90*122*Weighted Base

-89751043816136515721946689Telling you about a
-73%71%87%78%100%66%70%85%58%89%71%66%47%75%68%73%73%product or service

(perhaps a cruise, debt
advice or payment
protection insurance
claim), which may then
ask you to press a
button to speak to
somebody

-322831*2923-533522532Telling you a company
-27%27%27%27%17%19%39%14%34%-24%25%65%21%44%28%27%has tried to call you,

but when the call was
put through there was no
operator available to
speak to you

-161051-1124--12211416Telling you about a
-13%10%41%27%-7%4%10%41%--9%37%6%10%16%13%competition

-11---*-----1--*11A reminder about
-1%1%---4%-----8%--9%1%1%hospital/NHS

appointments

-33----2-1----1-23Other
-3%3%----10%-12%----5%-2%3%

------------------None
------------------

-141211-12111411111114Don't know
-11%11%9%22%-5%9%4%14%11%21%10%25%5%11%13%11%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.19 In the last 6 months, which of the following types of recorded message you have received on your landline?
Base: All adults who listen to some/all of the message

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base; ** very small base (under 30) ineligible for sig testing



Table 14 

TYPE OF MOBILE (Q.2)
NoneOtherPre-payContractTotalTotal

(e)(d)(c)(b)(a)

715166117124Unweighted Base
5**1**48*69*117*122*Weighted Base

4132538589Telling you about a
78%100%67%76%73%73%product or service

(perhaps a cruise, debt
advice or payment
protection insurance
claim), which may then
ask you to press a
button to speak to
somebody

--10243232Telling you a company
--21%34%28%27%has tried to call you,

but when the call was
put through there was no
operator available to
speak to you

1-5101516Telling you about a
18%-11%14%13%13%competition

--1*11A reminder about
--2%1%1%1%hospital/NHS

appointments

--2133Other
--5%2%3%3%

------None
------

1-671314Don't know
22%-13%10%11%11%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Q.19 In the last 6 months, which of the following types of recorded message you have received on your landline?
Base: All adults who listen to some/all of the message

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
* small base; ** very small base (under 30) ineligible for sig testing



Table 15 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1321221477503002082795634222102331851321672991361741581421415594911050Unweighted Base
140137*152677323152273574295206282216841101941351791881631405154851000Weighted Base

GENDER
655863342143461363041321111311113650866590928271-485485Male
46%42%41%51%44%30%50%Q53%Q45%54%47%52%43%45%44%48%50%49%50%51%-100%B49%

7679903351801061372711639615110548611097189978169515-515Female
54%58%59%49%56%70%OP50%47%55%46%53%48%57%55%56%52%50%51%50%49%100%A-51%

AGE
1812229842-1271441294228-------140697114016-24
13%9%14%15%13%-46%OQ2%q14%14%15%13%-------100%DEF13%15%14%

GHIJ

183168768715510641435623------163-818216325-34
13%22%S45%RS11%27%SV1%20%Q19%Q14%21%k20%k10%------100%CEF-16%17%16%

UVGHIJ

48614474115153913546316447-----188--979218835-44
34%S44%St29%S11%36%S10%14%23%PQ16%15%23%n22%-----100%CDF--19%19%19%

GHIJ

45271211861213012842453854----179---899017945-54
32%RSTu20%T8%17%T19%T14%11%22%Pq14%22%ln14%25%LN----100%CDE---17%19%18%

GHIJ

10761191725119941254029---135----716513555-64
7%5%4%18%RTU5%17%P4%17%P14%12%14%13%---100%CDE----14%13%14%

VFHIJ

2--19329012938333413684110194-----1098619465+
1%--28%RTU1%59%OP4%16%P28%KLM16%15%17%100%CD100%C100%C-----21%18%19%

VEFGDEFGDEFG

2--10823756841202524-110110-----615011065-74
1%--16%RTU1%24%OP2%12%P14%10%9%11%-100%CDE57%C-----12%10%11%

VFGHJDEFG
J

---84-537254213171284-84-----48368475+
---12%RTU-35%OP2%4%14%KLM6%6%6%100%CDE-43%CDE-----9%7%8%

VFGHIFGI

SOCIAL CLASS
323131144712149146---2161224362954472328105111216AB
23%23%21%21%22%14%18%25%pQ---100%LMN14%22%19%21%30%Dh25%dj14%20%20%23%22%

J
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

 Breaks by Breaks
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base



Table 15 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1321221477503002082795634222102331851321672991361741581421415594911050Unweighted Base
140137*152677323152273574295206282216841101941351791881631405154851000Weighted Base

334036198844076166--282-1725414038645642151131282C1
24%29%23%29%26%27%28%29%--100%KMN-20%22%21%30%21%34%fH35%fH30%29%27%28%

ijij

383339125811951137-206--132033254531432996111206C2
27%s24%26%18%25%s12%19%24%Q-100%KLN--16%18%17%18%25%17%26%h21%19%23%21%

373346209867298126295---4241834142464141163132295DE
26%24%30%31%27%47%Op36%O22%100%KLM---50%CDE37%de43%cD31%24%25%25%29%32%27%30%

FGifEFg

MARITAL STATUS
98106113340235--5741261371661462568939912813510614271304574Married
70%S77%S74%S50%73%S--100%PQ43%66%N59%N68%N30%C61%CH48%CJ73%CH71%CH72%CH65%CH10%53%63%B57%

JiJJJJ

33263419974-273-98517649751211303955127137136273Single
24%19%23%29%ru23%-100%OQ-33%km25%27%23%8%5%6%8%17%gHI21%GH34%eF90%DE27%28%27%

jIJGHIJFGHIJ

95513814152--721940215337902521151-10646152Separated/Widowed/
7%4%3%20%RTU4%100%OP--24%KLM9%14%10%62%CD34%CD46%CD19%CD12%CD8%CD1%-21%A9%15%Divorced

VEFGHIEFGEFGie

CHILDREN IN HOUSEHOLD
140137152-323147423586818471-2217611158742180143323Any
100%S100%S100%S-100%S9%27%Q41%PQ29%39%n30%33%-2%1%12%HIJ34%GH61%CF54%CF30%GH35%30%32%

IJGHIJGHIJIJ

---677-13819934020912519814484108193119118747698335342677None
---100%RTU-91%OP73%O59%71%m61%70%67%100%CD98%C99%CD88%CD66%DE39%46%70%DE65%70%68%

VEFGDEFGEFGEF

1648152-15253411346393631---61244682290631520-5 years
12%S35%SV100%RS-47%SuV3%13%Q20%pQ16%19%13%15%---5%Hij6%HIj24%FGH42%CE16%fG17%13%15%

UVIJFGHIJHIJ

5713748-13752610633334031---72761311279581376-10 years
41%S100%RS31%S-42%St3%9%q18%PQ11%16%14%14%---5%Hij15%GHI32%Cd19%cG8%HI15%12%14%

TVJFGHIJHIJJ

1405716-1409339837383332-221045481818766514011-15 years
100%RSTU42%S11%S-43%ST6%12%q17%Q12%19%12%15%-2%1%7%HiJ25%cDG26%cD11%HI13%HI15%13%14%

THIJGHIJJJ
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

 Breaks by Breaks
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base



Table 15 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1321221477503002082795634222102331851321672991361741581421415594911050Unweighted Base
140137*152677323152273574295206282216841101941351791881631405154851000Weighted Base

ETHNICITY
105961075502331382014442221632271707599174113153139103101429353782White British

75%70%70%81%RT72%90%OP74%77%75%79%81%79%89%CD90%CD89%CD83%cD85%CD74%63%72%83%A73%78%

uEEEe

117133923816372213131447114713188253762White other
8%5%8%6%7%6%6%7%7%6%5%6%5%6%6%3%4%7%11%fg6%5%8%6%

2534318566556895129422855919143542315793150BME
18%25%S20%s13%20%S3%21%Q16%Q17%14%15%13%5%4%5%14%HIj8%19%FHI26%Fg22%FH11%19%B15%

JHIJIJ

GOVERNMENT REGION
546271451620149108447311289202041North East
4%3%4%4%4%3%6%3%5%4%3%4%4%3%4%2%6%e1%5%6%e4%4%4%

13131987371638714419293312142615133320196065125North West
9%9%12%13%12%11%14%12%15%9%10%15%14%13%13%11%7%17%F12%14%12%13%12%

1220155734172055352822769151819151014484492Yorkshire & Humber
9%14%10%8%11%11%7%10%12%K14%K8%3%7%8%8%13%11%8%6%10%9%9%9%

11894220101339211014166101610111187342762East Midlands
8%6%6%6%6%6%5%7%7%5%5%7%7%9%8%7%6%6%5%5%7%6%6%

161320673814266525243521612181525268125154105West Midlands
11%9%13%10%12%9%10%11%8%12%12%10%7%11%9%11%14%d14%d5%9%10%11%11%

1512145630133539301724147713912171718434386East of England
11%9%9%8%9%8%13%O7%10%8%8%7%8%6%7%7%7%9%11%13%8%9%9%

21221910345135481292448469152413282433267276148London
15%16%13%15%14%9%20%Q14%10%12%17%n21%mN11%14%12%10%15%13%20%gh18%14%16%15%

j

19232795482430883823414012142621252926167469142South East
13%17%18%14%15%16%11%15%13%11%15%18%14%13%13%15%14%15%16%12%14%14%14%

496491613143921181214791611101297372965South West
3%7%4%7%5%9%5%7%7%9%4%7%9%8%8%8%6%6%6%5%7%6%7%

138737201212331618167610161081075302757Wales
9%6%4%5%6%8%4%6%5%9%k6%3%7%9%8%7%5%5%4%4%6%6%6%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

 Breaks by Breaks
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base



Table 15 

CHILDREN IN HOUSEHOLDMARITAL STATUSSOCIAL CLASSAGEGENDER
Separated/

11-156-100-5Widowed/
yearsyearsyearsNoneAnyDivorcedSingleMarriedDEC2C1AB75+65-7465+55-6445-5435-4425-3416-24FemaleMaleTotal

(v)(u)(t)(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1321221477503002082795634222102331851321672991361741581421415594911050Unweighted Base
140137*152677323152273574295206282216841101941351791881631405154851000Weighted Base

10612562115174522153181171812169147453277Scotland
7%4%8%8%6%10%6%8%7%7%11%k4%13%cei6%9%9%9%5%9%5%9%7%8%

1171231345842831252454962571732352016793161113154169141128440426866England
83%90%88%86%88%82%90%q86%87%84%83%93%Lm80%85%83%84%86%90%hj87%91%hJ86%88%87%

n

LANDLINE AT HOME (Q.1)
11911211358025913418951621317624320682107189122163153110103440398839Yes

85%t82%74%86%T80%88%P69%90%P72%85%N86%N96%LM97%CD97%CD97%CD90%CD91%CD81%d68%73%86%82%84%

NEfgEgEfGee

21253997641984588230391024613163553377487161No
15%18%26%Sv14%20%12%31%OQ10%28%KLM15%K14%K4%3%3%3%10%Hij9%hj19%fgH32%eF27%FG14%18%16%

IJGHIJHIJ
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

 Breaks by Breaks
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b - c/d/e/f/g/h/i/j - k/l/m/n - o/p/q - r/s/t/u/v
* small base



Table 15 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

16888289594617014114287101669714348143698331050Unweighted Base
16183986677*57*65*14214886*105*62*92*12541*15062*7821000Weighted Base

GENDER
8739842632272969764354274465209337353485Male
54%47%49%42%47%44%48%52%49%51%44%47%52%50%62%A59%a45%49%

7444044045303774724351344860205725429515Female
46%53%51%58%53%56%52%48%51%49%56%53%48%50%38%41%55%bC51%

AGE
371031287571626181271419931810114016-24
23%P12%15%9%9%10%11%17%21%n12%11%16%15%22%21%a14%13%14%

5311014114792633178810208421810316325-34
33%P13%16%h19%h13%14%19%h22%H20%h8%12%11%16%20%28%A29%A13%16%

3515316991012292417261115332351313918835-44
22%18%20%d12%18%18%20%d16%19%25%dn18%17%26%Dn6%23%22%18%19%

1616315416810252812251119131114715317945-54
10%19%Q18%e21%e15%16%17%19%14%24%e18%21%10%28%E10%12%20%c18%

131221131210112113915101815319411313555-64
8%15%13%16%17%17%14%9%11%14%16%19%j12%7%13%6%14%14%

618916118161626241318161526791117419465+
4%22%Q19%23%28%25%18%16%15%17%25%16%20%18%6%18%c22%C19%

41079371091415712109144579911065-74
2%13%Q11%8%18%14%10%10%8%12%16%10%11%9%3%11%c13%C11%

282671167129766612454758475+
1%10%Q8%15%hjo10%11%8%6%8%5%9%6%9%9%3%7%10%c8%

SOCIAL CLASS
102062018714404614211673382814170216AB

6%25%Q23%Fn11%12%22%f28%Fm31%Fi17%20%f26%Fn7%27%FmN20%19%22%22%22%

NmN

3924323531161241482435142229104213227282C1
24%29%27%41%efgL28%18%29%33%l28%33%l23%24%23%24%28%21%29%28%

o

301761731518182324172410281992913163206C2
19%21%20%20%31%ejk28%e16%16%20%23%16%31%ejko15%22%20%22%21%21%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

 Breaks by Breaks
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base



Table 15 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

16888289594617014114287101669714348143698331050Unweighted Base
16183986677*57*65*14214886*105*62*92*12541*15062*7821000Weighted Base

8221325722162138293025213544145122222295DE
51%P25%30%j29%29%32%27%20%35%j24%35%j38%J35%j34%34%35%28%30%

MARITAL STATUS
5851649645333988813965395571208937444574Married
36%62%Q57%i59%58%59%62%i55%45%62%i64%i60%57%48%59%60%57%57%

8418924517121430543526132038165616201273Single
52%P23%28%21%21%21%21%36%fg40%fgh25%20%21%30%40%fg37%A26%26%27%

KlnKlmnokln

1913412515121324131314101716558138152Separated/Widowed/
12%16%14%20%j21%j20%j17%9%15%13%16%19%13%12%3%14%c18%C15%Divorced

CHILDREN IN HOUSEHOLD
6425928321201648453038203437146623233323Any
40%p31%33%27%35%25%34%30%35%36%32%38%30%33%44%A38%30%32%

97580584563749951035667425787278539550677None
60%69%q67%73%65%75%66%70%65%64%68%62%70%67%56%62%70%C68%

3911313412762719142091519631131071520-5 years
24%P14%15%15%12%10%19%13%16%19%14%16%15%14%21%21%14%15%

2511212368923221213820134347961376-10 years
16%13%14%7%14%14%16%15%14%12%13%21%n10%11%23%A11%12%14%

2111911710134192115161112135251110514011-15 years
13%14%14%13%23%el6%13%14%18%l15%18%14%11%13%16%18%13%14%

ETHNICITY
114668673605060111675299587611141--782782White British

71%80%q78%IJ78%iJ87%IJ91%IJ78%IJ45%60%j94%fIJK93%IJknO82%IJ89%IJknO100%eF--100%BC78%

knoNOIJKmNO

18444877361852348--62-62White other
11%P5%6%10%dh12%dh4%4%12%dHk5%2%4%4%6%--100%AC-6%

O

28122140101326583041126-150--150BME
17%15%16%DE13%dghm1%4%18%DEG39%DE35%DEF4%2%13%dghm5%-100%AB--15%

GHlMHlMFGHKLGHKLMN
MNOO
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

 Breaks by Breaks
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base



Table 15 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

16888289594617014114287101669714348143698331050Unweighted Base
16183986677*57*65*14214886*105*62*92*12541*15062*7821000Weighted Base

GOVERNMENT REGION
63441----------41--4141North East
4%4%5%ehj----------100%EFG--5%c4%

kHIJKLMN
O

25100125---------125-68111125North West
15%12%14%dF---------100%DFGHIJK-4%12%c14%C12%

GHIJKLMNO
LMN

207292--------92--1247692Yorkshire & Humber
13%9%11%dEG--------100%DEGHIJ--8%7%10%9%

HIJKLmKLMNO
N

124962-------62---135862East Midlands
8%6%7%Efh-------100%DEFHIJ---1%4%7%C6%

iJKlmKLMNO
n

1392105------105----4299105West Midlands
8%11%12%dE------100%DEFGI----3%3%13%bC11%

FGIJKJKLMNO
LMN

147286-----86-----3055286East of England
9%9%10%dEF-----100%DEFG-----20%Ab8%7%9%

gHJKlmHJKLMNO
N

25123148----148------581867148London
16%15%17%DE----100%DEF------38%A30%A9%15%

FGHIKGHIKLMN
LMNO

17126142---142-------266111142South East
10%15%16%DE---100%DEF-------17%10%14%14%

FGHIJGHIJLMN
LMNO

46165--65--------336065South West
3%7%q8%Efg--100%DEF--------2%4%8%c7%

HiJKmGHIJKMN
nO
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

 Breaks by Breaks
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base



Table 15 

LANDLINE AT
HOME (Q.1)GOVERNMENT REGIONETHNICITY

East
SouthSouthofWestEastYorkshireNorthNorthWhiteWhite

NoYesEnglandScotlandWalesWestEastLondonEnglandMidlandsMidlands& HumberWestEastBMEotherBritishTotal
(q)(p)(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

16888289594617014114287101669714348143698331050Unweighted Base
16183986677*57*65*14214886*105*62*92*12541*15062*7821000Weighted Base

1146--57---------175057Wales
7%5%--100%DEFGHI---------*11%C6%C6%

JKLNO

1364-77----------1076077Scotland
8%8%-100%DEFGH----------7%12%8%8%

IJKLMO

137729866--651421488610562921254114048673866England
85%87%100%MN--100%MN100%M100%M100%MN100%MN100%MN100%MN100%MN100%M93%a78%86%87%

NNNB

LANDLINE AT HOME (Q.1)
-839729644661126123729249721003412244668839Yes
-100%Q84%83%81%93%ef88%83%83%88%80%78%80%84%81%71%85%B84%

g

161-137131141725141312202562818114161No
100%P-16%17%19%7%12%17%17%12%20%l22%l20%l16%19%29%A15%16%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

 Breaks by Breaks
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c - d/e/f/g/h/i/j/k/l/m/n/o - p/q
* small base



Table 15 

TYPE OF MOBILE (Q.2)
NoneOtherPre-payContractTotalTotal

(e)(d)(c)(b)(a)

9484265309561050Unweighted Base
64*9**3655719361000Weighted Base

GENDER
365162289449485Male
56%57%44%51%48%49%

284203282486515Female
44%43%56%49%52%51%

AGE
*-3910114014016-24
1%-11%E18%CE15%E14%

3-4212015916325-34
5%-11%21%CE17%cE16%

314514118618835-44
4%12%12%e25%aCE20%CE19%

735811217117945-54
12%31%16%20%18%18%

114616312513555-64
16%45%17%b11%13%14%

4011213415519465+
62%ABC12%33%AB6%17%B19%

16167279411065-74
25%AB6%18%AB5%10%B11%

241536608475+
38%ABC6%15%AB1%6%B8%

SOCIAL CLASS
8550156207216AB

13%61%14%27%aCE22%C22%

11285186271282C1
17%28%23%33%CE29%ce28%

10184112196206C2
16%12%23%20%21%21%

35-146116261295DE
54%ABc-40%AB20%28%B30%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

 Breaks by Breaks
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
* small base; ** very small base (under 30) ineligible for sig testing



Table 15 

TYPE OF MOBILE (Q.2)
NoneOtherPre-payContractTotalTotal

(e)(d)(c)(b)(a)

9484265309561050Unweighted Base
64*9**3655719361000Weighted Base

MARITAL STATUS
287201345547574Married
43%82%55%61%E58%E57%

11182179262273Single
18%12%23%31%Ce28%e27%

2518246127152Separated/Widowed/
39%ABC6%22%AB8%14%B15%Divorced

CHILDREN IN HOUSEHOLD
2-82242321323Any
4%-23%E42%ACE34%CE32%

629282329615677None
96%ABC100%77%A58%66%B68%

B

2-331171501520-5 years
4%-9%21%aCE16%CE15%

*-41961361376-10 years
1%-11%E17%cE15%E14%

--4310114014011-15 years
--12%E18%cE15%E14%

ETHNICITY
519294433731782White British
80%100%81%76%78%78%

3-24365962White other
5%-7%6%6%6%

8-4599142150BME
13%-12%17%15%15%

GOVERNMENT REGION
2-15243941North East
3%-4%4%4%4%

1125164114125North West
17%28%14%11%12%12%

3-55358992Yorkshire & Humber
5%-15%ABe6%9%b9%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

 Breaks by Breaks
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
* small base; ** very small base (under 30) ineligible for sig testing



Table 15 

TYPE OF MOBILE (Q.2)
NoneOtherPre-payContractTotalTotal

(e)(d)(c)(b)(a)

9484265309561050Unweighted Base
64*9**3655719361000Weighted Base

5-23355662East Midlands
8%-6%6%6%6%

532572100105West Midlands
8%37%7%13%C11%c11%

5-21618186East of England
8%-6%11%c9%9%

12-4393136148London
18%-12%16%15%15%

714985136142South East
10%14%13%15%15%14%

5-26356165South West
7%-7%6%6%7%

2129265557Wales
3%6%8%b4%6%6%

7128407077Scotland
12%16%8%7%7%8%

557308505811866England
85%79%84%88%87%87%

LANDLINE AT HOME (Q.1)
568294488783839Yes
87%88%81%86%84%84%

917182153161No
13%12%19%14%16%16%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

 Breaks by Breaks
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)
Proportions/Means: Columns Tested (1%, 5% risk level) - a/b/c/d/e
* small base; ** very small base (under 30) ineligible for sig testing



Table 16 

UnweightedWeighted

10501050Unweighted Base
10501000Weighted Base

Sex
491485Male

47%49%

559515Female
53%51%

Age
14114016-24

13%14%

14216325-34
14%16%

15818835-44
15%19%

17417945-54
17%18%

43533055+
41%33%

Class
185216AB

18%22%

233282C1
22%28%

210206C2
20%21%

422295DE
40%30%

Working status
348412Full time

33%41%

124123Part time (8-29 hrs)
12%12%

66Part time (under 8 hrs)
1%1%

321220Retired
31%22%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Sample profiles
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)



Table 16 

UnweightedWeighted

10501050Unweighted Base
10501000Weighted Base

1010Still at school
1%1%

5561Full time higher
5%6%education

6253Unemployed (seeking)
6%5%

124115Unemployed (not seeking)
12%12%

382370Male chief income earner
36%37%

308258Female chief income
29%26%earner

337329Male main shopper
32%33%

500447Female main shopper
48%45%

Household size
2431881

23%19%

3363042
32%30%

1831933
17%19%

1721864
16%19%

1161305+
11%13%

Government region
4841North East

5%4%

143125North West
14%12%

9792Yorkshire & Humber
9%9%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Sample profiles
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)



Table 16 

UnweightedWeighted

10501050Unweighted Base
10501000Weighted Base

6662East Midlands
6%6%

101105West Midlands
10%11%

8786East of England
8%9%

142148London
14%15%

141142South East
13%14%

7065South West
7%7%

6157Wales
6%6%

9477Scotland
9%8%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Sample profiles
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)



Table 17 

SouthMidlandsNorthTotal

355.67309.69334.641000.00Total

13.9210.5811.8136.31Men ABC1 : 16-24
4%3%4%4%

40.0626.1226.0992.26Men ABC1 : 25-44
11%8%8%9%

30.1024.2923.5477.93Men ABC1 : 45-64
8%8%7%8%

14.3511.3210.4736.15Men ABC1 : 65+
4%4%3%4%

4.785.065.4415.28Men C2   : 16-24
1%2%2%2%

13.4512.8913.1839.52Men C2   : 25-44
4%4%4%4%

11.1512.6913.3537.19Men C2   : 45-64
3%4%4%4%

5.786.166.6918.63Men C2   : 65+
2%2%2%2%

5.955.887.7219.55Men DE   : 16-24
2%2%2%2%

13.8312.5015.6641.99Men DE   : 25-44
4%4%5%4%

11.2812.4015.8539.54Men DE   : 45-64
3%4%5%4%

9.0210.6711.3631.05Men DE   : 65+
3%3%3%3%

13.339.8210.6633.81Female ABC1 : 16-24
4%3%3%3%

40.7328.2328.3397.29Female ABC1 : 25-44
11%9%8%10%

31.9625.3025.6682.92Female ABC1 : 45-64
9%8%8%8%

17.1312.4411.9741.54Female ABC1 : 65+
5%4%4%4%

4.314.634.9613.89Female C2   : 16-24
1%1%1%1%

11.5411.4111.6934.64Female C2   : 25-44
3%4%3%3%

9.9211.0111.5632.49Female C2   : 45-64
3%4%3%3%

 Page 65

Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Weighting matrix - weighted respondents
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)



Table 17 

SouthMidlandsNorthTotal

355.67309.69334.641000.00Total

4.705.024.9314.65Female C2   : 65+
1%2%1%1%

6.246.438.6821.36Female DE   : 16-24
2%2%3%2%

14.5513.3217.5645.42Female DE   : 25-44
4%4%5%5%

12.6714.1817.3044.15Female DE   : 45-64
4%5%5%4%

14.9017.3320.1752.40Female DE   : 65+
4%6%6%5%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Weighting matrix - weighted respondents
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)



Table 18 

SouthMidlandsNorthTotal

3533153821050Total

1110829Men ABC1 : 16-24
3%3%2%3%

22221256Men ABC1 : 25-44
6%7%3%5%

25181760Men ABC1 : 45-64
7%6%4%6%

17132454Men ABC1 : 65+
5%4%6%5%

105722Men C2   : 16-24
3%2%2%2%

691126Men C2   : 25-44
2%3%3%2%

1191939Men C2   : 45-64
3%3%5%4%

6121331Men C2   : 65+
2%4%3%3%

1291132Men DE   : 16-24
3%3%3%3%

108927Men DE   : 25-44
3%3%2%3%

12163159Men DE   : 45-64
3%5%8%6%

15182356Men DE   : 65+
4%6%6%5%

74819Female ABC1 : 16-24
2%1%2%2%

36212784Female ABC1 : 25-44
10%7%7%8%

27221968Female ABC1 : 45-64
8%7%5%6%

1292748Female ABC1 : 65+
3%3%7%5%

62412Female C2   : 16-24
2%1%1%1%

148931Female C2   : 25-44
4%3%2%3%

129324Female C2   : 45-64
3%3%1%2%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Weighting matrix - unweighted respondents
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)



Table 18 

SouthMidlandsNorthTotal

3533153821050Total

512825Female C2   : 65+
1%4%2%2%

681327Female DE   : 16-24
2%3%3%3%

31212476Female DE   : 25-44
9%7%6%7%

15232260Female DE   : 45-64
4%7%6%6%

25273385Female DE   : 65+
7%9%9%8%
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Weighting matrix - unweighted respondents
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)



Table 19 

SouthMidlandsNorthTotal

1.010.980.880.95Total

1.271.061.481.25Men ABC1 : 16-24

1.821.192.171.65Men ABC1 : 25-44

1.201.351.381.30Men ABC1 : 45-64

0.840.870.440.67Men ABC1 : 65+

0.481.010.780.69Men C2   : 16-24

2.241.431.201.52Men C2   : 25-44

1.011.410.700.95Men C2   : 45-64

0.960.510.510.60Men C2   : 65+

0.500.650.700.61Men DE   : 16-24

1.381.561.741.56Men DE   : 25-44

0.940.780.510.67Men DE   : 45-64

0.600.590.490.55Men DE   : 65+

1.902.461.331.78Female ABC1 : 16-24

1.131.341.051.16Female ABC1 : 25-44

1.181.151.351.22Female ABC1 : 45-64

1.431.380.440.87Female ABC1 : 65+

0.722.311.241.16Female C2   : 16-24

0.821.431.301.12Female C2   : 25-44

0.831.223.851.35Female C2   : 45-64

0.940.420.620.59Female C2   : 65+

1.040.800.670.79Female DE   : 16-24

0.470.630.730.60Female DE   : 25-44

0.840.620.790.74Female DE   : 45-64

0.600.640.610.62Female DE   : 65+
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Consumer Concerns - Silent Calls Omnibus Survey: June 2013 (QS8706 - 556223)

Weighting matrix - weights
Base: All adults

Fieldwork : 05/06/2013 - 09/06/2013 (Week 23)


