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Section 1 

1 Local regional and nations media maps 
and tables 
Introduction 

1.1 This annex to Local and Regional Media in the UK provides further detail to the 
discussion of the local and regional media in Section 3 of the main report. It 
examines the local, regional and nations media landscape in selected locations 
around the UK through a series of case studies conducted in spring 2009.  We place 
these case studies within a wider context by the inclusion of maps and table showing 
the availability of different local media across the UK.  

1.2 Given the heterogeneity and complexity of the local and regional media landscape 
across the UK it is not possible to carry out a detailed analysis of the local and 
regional media landscape in all locations throughout the UK. We have therefore 
based our approach around case studies in eight locations to present an indicative 
view as to the local media landscape in different parts of the UK.  The locations were 
selected to provide a range of population sizes and included a location in each of the 
nations. 

1.3 The purpose of the case studies is to give an indication of the local media landscape 
in each area, and focus on the main local media available. However, we note that in 
some cases, consumers may consume other local and regional media. For example, 
in certain circumstances, people may receive out of area broadcasts. Newspapers 
also circulate out of their main coverage area, and commuters may consume media 
both relating to their home area and to their place of work if these differ.  

1.4 One feature of local and regional media that the case studies have highlighted is that 
availability of some media varies considerably between areas. There is near-
universal availability on terrestrial television of at least BBC1 &2, a Channel 3 service 
and Channel 4/S4C. In contrast the availability of local and regional newspapers and 
radio varies between areas.  

1.5 The case studies also examined the availability of online local and regional content. 
In all case study areas, local and regional newspaper groups and local and regional 
commercial radio operate websites. All local authorities in the case study areas have 
websites that provide local information. Given the nature of online content and the 
issues around discoverability that we highlight in the main body of our report, other 
websites not described here may also feature content relevant to the case study 
locations.   

1.6 For further details, and content analysis in each of the case study areas, please see 
An analysis of the content of local and regional newspapers, prepared for Ofcom by 
Oliver & Ohlbaum.  

Regional Television 

1.7 The existence of regional TV services is the result of regulatory intervention which 
requires the BBC and the Channel 3 licensees to broadcast at least a specific 
amount of regional news and non-news programming as part of their PSB 
obligations.  
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1.8 Television services provided by the BBC and the Channel 3 licensees provide 
content focused on a relatively wide geographic area, at the regional (or in the case 
of the devolved nations) at the nations level, and therefore cannot be said to be 
strictly local media. Two regional TV services are universally available (98.5% 
population coverage on DTT) and are carried on analogue terrestrial, DTT, satellite, 
cable and DSL TV. This is in contrast to local TV, which is available in only very few 
locations (although some stations are on cable as well as on analogue terrestrial TV). 
Many viewers in Northern Ireland also have access to television services from the 
Republic of Ireland.  

1.9 Audiences for regional TV news have varied over time, with both the BBC and 
Channel 3 regional news audiences falling between 2004 and 2006. Since then, 
audience numbers have stabilised and made a slight recovery. A consistent trend 
has been the higher audience of the BBC services in comparison to the Channel 3 
services – in 2008, the average audience of the BBC evening regional news was 1.9 
million higher than the Channel 3 services.  

Figure 1: Regional evening news bulletin audiences 

 

Source: BARB, All Individuals (4+), News bulletins; Monday – Friday only; Minimum duration = 
15minutes 

1.10 The viewing share of regional TV news varies considerably between nations and 
regions, with London recording the lowest viewing shares for regional news (35%), 
and Northern Ireland the highest (64%) (Figure 2 below). 
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Figure 2: Share of viewing, early evening news bulletins, all homes, 2008 

 

Source: BARB 

1.11 The BBC is required to produce 6580 hours of nations and regions programming 
each year on BBC1 and BBC2. There are no separate quotas for individual nations 
and regions, though BBC 2 does carry some Irish language and Ulster Scots 
programming in Northern Ireland, and Gaelic language programming in Scotland.  

1.12 Nations and regions quotas for Channel 3 licences vary by licensee. In some cases, 
licensees are required to produce a certain quantity of sub-regional news. This gives 
viewers access to news covering a smaller geographic area than would otherwise be 
the case, and thereby increases the degree of ‘localness’ in regional TV news. For 
example, in the south of England, Meridian is required to produce a certain quantity 
of news content for each of its three sub-regions. STV Central and STV North also 
have certain Gaelic programming obligations. 
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Figure 3: Channel 3 nations and regions quotas, from 2009 

 

Source: Ofcom. 

NB: In Figure 3 , ‘ITV’ refers to Channel 3 licences held by ITV Broadcasting Limited, wholly owned by 
ITV plc. The Channel 3 London licence is also held by ITV Broadcasting Limited, though its regional 
news service is provided by ITN.  

1.13 A feature of regional television news is that provision differs between the English 
regions and the devolved nations. With the exception of Scotland (which is split 
between three Channel 3 regions, including one shared with England), provision of 
sub-UK television news is at the nations level, with the BBC and Channel 3 each 
having a single news programme for Northern Ireland and Wales, in addition to a 
single BBC programme for Scotland.  

News Service Provider Sub-regional obligations Quotas/Schedules

Border/Tyne Tees ITV 15m of  main weekday programme split between Border and Tyne 
Tees. Separate 9m bulletins af ter News at 10. 

Quota for regional news in England is 
3.45 (plus 15 mins per week of  non-
news, which may be included in news 
programmes)

Quota for news in Scotland, Wales 
and Northern Ireland is 4.00 per week 
(with additional quotas for non-news)

Quota for news in Channel Islands is 
3.09 per week (plus 51 mins non-
news, which may be included in news 
programmes)

Current broadcast schedule is for 
bulletins at weekday lunchtime; early 
evening (30 mins); and post News at 
10 PLUS weekend early evening. 

Quota for non-news in Scotland and  
Wales s 90 minutes per week. Quota 
for Northern Ireland is 2 hours per 
week

N.B. Bulletins for GMTV are not 
subject to quota but are a licence 
obligation for GMTV 

Granada ITV n/a

Yorkshire ITV 6m of  main weekday programme split between Yorkshire West and 
East. Separate 9m bulletins af ter News at 10.

Wales ITV n/a

Central ITV 6m of  main weekday programme split between Central West and 
East. Separate 9m bulletins af ter News at 10.

Anglia ITV 6m of  main weekday programme split between Anglia West and East. 
Separate 9m bulletins af ter News at 10.

Meridian ITV 15m of  main weekday programme split between Thames 
Valley/Meridian South and Meridian South East. Separate 9m bulletins 
af ter News at 10 

West/
Westcountry

ITV 15m of  main weekday programme split between West and 
Westcountry. Separate 9m bulletins af ter News at 10. 

London ITN n/a

Scotland Central STV 5 m of  main weekday programme split between east and west of  
licensed area

Scotland North STV 5m of  main weekday programme split between north and south of  
licensed area

Northern Ireland UTV n/a

Channel Islands Channel n/a
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Figure 4: Channel 3 Regional News areas in England and Wales 

 

1.14 In addition to the services outlined above, in Wales, S4C provides content in Welsh, 
and BBC Alba and TeleG are Gaelic language services available in Scotland. For 
further detail on these services, please see Section 3 (Wales) or Section 4 
(Scotland). 

Local and regional commercial radio  

1.15 In the following pages we present maps showing the location of commercial 
analogue and community radio stations throughout the UK.  Technical considerations 
mean that coverage areas of radio stations may vary, even when based in the same 
location. 

1.16 Figure 5 shows the locations of analogue commercial radio stations around the UK. 
In England, in conurbations such as Greater London, the West Midlands, Greater 
Manchester, Liverpool, West Yorkshire, and Tyneside tend to have access to the 
widest number of local stations, and are often the bases for regional stations.  Rural 
areas typically have fewer commercial stations. In the devolved nations, areas with 
the greatest number of stations surround the capital, and in the case of Scotland, the 
Greater Glasgow area. As Figure 6 indicates, the community radio licensing 
programme is on-going so in certain parts of the UK, no community radio licences 
have been issued. 
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Figure 5: Analogue commercial radio stations, with population served  
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Figure 6: Community Radio Stations 
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Local and regional newspaper circulation and ownership maps 

1.17 We have conducted an indicative analysis to identify the number of newspaper titles 
and circulating in areas across the UK. Not all titles that circulate in an area may be 
recorded, because not all titles subscribe to the same circulation databases 
(impacting the results for Northern Ireland and London in particular). Although not 
indicated on the maps and tables due to dataset limitations, we note that there are 
three daily paid Northern Ireland- wide newspaper titles, and the presence of the 
London Evening Standard, which circulates in London and parts of the South-East of 
England.  For methodological reasons we have also excluded the Metro from the 
analysis, which circulates in several conurbations around the UK.  

1.18 Using a geographic information system (GIS) tool, we have produced maps giving an 
indication as to the number of local and regional newspapers circulating by location 
and the number of distinct publishers  i.e. ‘groups’ in a given area1. Given that titles 
may circulate in different parts of postcode areas, and that some titles circulate 
outside their coverage areas, the analysis should be regarded as only indicative. For 
the avoidance of any doubt, the inclusion or exclusion of a particular publication or 
location or its attribution should not be seen as a formal market definition for the 
purposes of the merger regime or otherwise.  While multiple titles may circulate 
within a given area their penetration may vary, and the geographic focus of their 
content may also vary. 

                                                 
1 This includes publishers with single titles 
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Figure 7: Local and regional daily paid-for newspapers 

 

 

Source: CACI / Newspaper Society / Ofcom analysis  

1.19 As Figure 7 shows, the number of daily paid for local and regional newspapers that 
circulate in an area varies throughout the UK. The relatively high number of titles in 
circulation in parts of Scotland and Wales reflects the availability of both 
regional/nations titles (which we analyse further in Figure 9), and daily titles more 
focussed on particular towns. In Figure 7 we do not distinguish between ‘local’ 
‘regional’ and ‘nations’ titles. 

1.20 In England, areas with a relatively high number of titles in circulation (3 or more), 
include parts of the West Midlands, the South West, and parts of the north east of 
England as well as Yorkshire and Humberside.  This may be explained in part by the 
presence of titles covering the metropolitan area as well as individual towns. These 
cover news at different levels of localness. 

1.21 The London Evening Standard, which circulates within Greater London and South 
East England, is excluded from the dataset – however, even allowing for this, there 
are parts of the South East some distance away from London, such as the Kent 
coast, in which there is no daily paid for newspaper in circulation.  
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Figure 8: Circulation of paid-for daily local and regional newspaper titles by 
proportion of population 

 

Source: CACI / Newspaper Society/ Ofcom analysis  

 

1.22 As Figure 8 shows, the number of local and regional newspaper groups also varies 
between areas. Areas with three or four groups include the majority of Scotland, in 
addition to smaller areas in parts of England.  

1.23 In Figure 9, we provide an indicative analysis of’ regional’ and ‘nations’ daily paid for 
titles, by including a subset of the titles included in Figure 7 and Figure 8. These are 
titles which have been identified as having a circulation within a larger geographic 
area than more ‘local’ publications2. 

                                                 
2 Although there is no formal definition of a ‘regional’ or ‘nations’ newspaper,  for the purposes of 
Figure 9  we have classed the following titles as regional/nations based on their large circulation area: 
Birmingham Mail, Birmingham Post, Telegraph and Argus, Evening Post, Manchester Evening News 
,The Northern Echo, Western Daily Press, Western Morning Press, Yorkshire Post, Daily Post, 
Western Mail, Daily Record, Glasgow  Evening Times, Press & Journal, The Herald, The Scotsman 

Number
of Titles

UK England Scotland Wales
Northern 
Ireland

East 
Midlands

East 
England

London
North 
East

North 
West

South 
East

South 
West

West 
Midlands 

Yorks & 
Humber

0 26% 26% 1% 0% 100% 1% 34% 99% 0% 1% 49% 0% 0% 0%

1 22% 25% 0% 9% 0% 65% 35% 0% 0% 37% 42% 18% 16% 1%

2 29% 30% 0% 52% 0% 28% 25% 0% 37% 49% 9% 47% 36% 62%

3 14% 15% 3% 31% 0% 4% 5% 0% 41% 12% 0% 29% 39% 28%

4 or more 12% 4% 95% 8% 0% 2% 1% 0% 21% 2% 0% 5% 9% 9%



Nations and Regions case studies 

11 

Figure 9: Regional and nations daily paid-for newspapers 

  

Source: CACI / Newspaper Society/ Ofcom analysis 

 

1.24 Regional paid-for daily and regional weekly newspapers circulate across the UK. 
Titles include (among others) certain metropolitan daily newspapers such as the 
Manchester Evening News and the Birmingham Post, as well as nations dailies such 
as the Daily Record, The Western Mail and the Scotsman and Herald.   

1.25 Regional newspaper titles in Northern Ireland  (but not included on the map) include 
the three daily paid-for Northern Ireland titles (Belfast Telegraph, News Letter and the 
Irish News) each of which are published by different groups. The London Evening 
Standard circulates throughout London and parts of the South East of England.  
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Figure 10: Local and regional weekly paid-for newspapers 

 

Source: CACI / Newspaper Society/Ofcom analysis 

1.26 The circulation area of weekly-paid for newspapers is typically smaller than their daily 
equivalents, and reflected in the lower average circulation figures (for further details 
on this, please see Section 3 of the main Local and Regional Media in the UK 
document). Areas where four or more local and regional weekly paid-for newspaper 
titles circulate include parts of Wales, the South East and South West of England and 
the East Midlands.  

1.27  As Figure 10 and Figure 11 show, there are also areas, in particular in the North 
West and North East of England and the East Midlands where significant numbers of 
people live, but where there is no recorded circulation of a weekly-paid for local and 
regional newspaper. Weekly free newspapers may circulate within these areas.  
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Figure 11: Circulation of weekly-paid for local and regional newspaper titles by 
proportion of population 

 

Source: CACI / Newspaper Society/ Ofcom analysis  

 

Figure 12: Local and regional weekly free newspapers 

 

Source: CACI / Newspaper Society/ Ofcom analysis  

 

Number
of Titles

UK England Scotland Wales
Northern 
Ireland

East 
Midlands

East 
England

London
North 
East

North 
West

South 
East

South 
West

West 
Midlands 

Yorks & 
Humber

0 19% 19% 22% 15% 0% 28% 30% 7% 52% 38% 4% 11% 4% 21%

1 34% 33% 29% 39% 56% 28% 39% 28% 47% 35% 20% 34% 61% 17%

2 25% 23% 32% 25% 28% 20% 19% 31% 1% 18% 32% 19% 20% 30%

3 15% 15% 12% 12% 13% 11% 10% 27% 0% 7% 20% 17% 10% 24%

4 or more 10% 10% 5% 9% 3% 13% 2% 7% 0% 4% 24% 19% 5% 8%
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1.28 As with paid-for weekly papers, there are some areas in parts of the West Midlands 
and in certain areas in London and the South East of England where four or more 
weekly free local/regional newspaper titles (freesheets) circulate. Areas with three or 
more titles circulating tend to be in regions with major conurbations, and this reflects 
the size of the classified advertising market in each area. Rural areas appear to have 
fewer titles in general than urban areas, possibly reflecting their smaller advertising 
markets and higher distribution costs (due to the lower population density). This 
helps to explain why overall in England, 7% live in areas with no weekly free 
local/regional newspaper in circulation, compared to 24%, 36% and 75% in Scotland, 
Wales and Northern Ireland, respectively.  

1.29 The number of publishers of local weekly free sheets in a given area follows a similar 
pattern to titles. Some areas around urban conurbations (especially parts of SE 
England and parts of central Scotland) and parts of the South West had the titles of 
three or more publishers circulating in the same area.  

Figure 13: Circulation of weekly local and regional free newspapers by population 

 

Source: CACI/Newspaper Society/Ofcom analysis  

 

Local media across the nations and regions 

1.30 Local and regional media in the three devolved nations cover area of political activity 
not necessarily covered by local and regional media in other parts of the UK, namely 
England.  A further feature, given the unique cultural characteristics of Northern 
Ireland, Scotland and Wales, is the availability of content in indigenous languages.  

1.31 Therefore different media and titles may play different, but complementary roles in 
informing citizens about public services, and holding decision makers to account. 

1.32 Employment and entertainment patterns may also impact on coverage in these areas 

1.33 Below we outline findings from our consumer research relating to local and regional 
media consumption in different parts of the UK. In particular, the availability of local 
and regional newspapers outlined above may be reflected in differences in local and 
regional newspaper consumption between nations and regions.  

Number
of Titles

UK England Scotland Wales
Northern 
Ireland

East 
Midlands

East 
England

London
North 
East

North 
West

South 
East

South 
West

West 
Midlands 

Yorks & 
Humber

0 12% 7% 24% 36% 74% 2% 6% 12% 7% 7% 3% 13% 4% 10%

1 42% 40% 51% 49% 25% 35% 34% 17% 59% 53% 25% 64% 25% 68%

2 28% 30% 19% 14% 1% 53% 42% 25% 31% 27% 29% 14% 34% 20%

3 13% 14% 7% 0% 0% 8% 13% 13% 0% 11% 31% 8% 27% 2%

4 or more 8% 9% 0% 1% 0% 1% 5% 33% 2% 2% 12% 1% 10% 0%
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Figure 14: Frequency of consumption of local/regional news on TV 

 

1.34 A significant majority across the UK consumer local/regional news on TV at least 
once a week. Within England, 97% in the North consume local/regional news on TV 
at least weekly, compared to 84% in London and the South East and 86% in the 
South.  

 

Figure 15: Frequency of consumption of local radio 

 

1.35 Frequency of local radio consumption is highest in Scotland and Northern Ireland. 
64% in Scotland and 79% in Northern Ireland consume local radio at least weekly, 
higher than the UK average of 55%. Within England, frequency of use was highest 
within the Midlands (63% listening at least weekly), and lowest in London and the 
South East (45% consuming local radio on at least a weekly basis). 
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Figure 16: Frequency of consumption of paid-for local newspaper 

 

1.36 Frequency of consumption of paid-for local newspapers varies significantly between 
the nations. In Scotland 61% consume a paid for local newspaper at least weekly, 
compared to 38%in England.  Within England, 48% said they consumed a paid-for 
local newspaper at least weekly, compared to 25% in London and the South East.  

Figure 17: Frequency of consumption of free local newspaper 

 

1.37 There are significant differences between the frequency of consumption of free local 
newspapers around the UK. In Scotland, 34% consume a free local/regional paper 
on a weekly basis, in comparison to 57% in England. Within England, the 65% in 
London and the South East consumed a free local newspaper on at least a weekly 
basis, compared to 57% in England overall.  
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Section 2 

2 Case studies for the local and regional 
media landscape in England 
Introduction 

2.1 In this section we present case studies of local and regional media in locations 
around England. Public administration and  local and regional media in the English 
regions is distinct from that of the nations given the relative absence of media 
specific to England, and with the exception of London, an absence of tiers of elected 
government between local authorities and central Government. 

2.2 The structure of English local government is complex and is made up of a mixture of 
unitary authorities, and areas which retain a two tier district and county council 
system. In some areas, proposals have been made to merge the functions of district 
councils (whose remit includes collection of council tax, planning, refuse collection) 
with those of county councils (whose remit includes schools, social services, and 
transport among other functions) into unitary authorities. The size of unitary 
authorities varies considerably e.g. in the South West of England, both Cornwall and 
the City of Bristol are unitary authorities providing local public services. 

2.3 Some areas in England have an additional, more localised tier of government – 
parish or town councils that cover small towns or rural areas, which can be formed in 
response to local petitions. These have a range of duties at the very local level, such 
as the management of certain community facilities.  

2.4 Some public services such as healthcare, transport-coordination and law 
enforcement may be administered at a larger scale than individual local authority 
areas. The nine Regional Development Agencies play an important role throughout 
England, with responsibilities for economic development within their region.  

2.5 Given the heterogeneity of the local media landscape in England, a ‘bottom-up’ 
approach was taken to the some of the research and analysis within the Local Media 
Review.   

2.6 The five areas chosen for these case studies include a mixture of conurbations, 
smaller cities and towns throughout England.  It is important to remember however, 
that the provision of local media varies between locations, thus the provision of local 
and regional media in other English locations may differ considerably.  

 Salford, Greater Manchester – A location within a large English conurbation with 
local newspapers, local radio and local TV provided by single firm (Guardian 
Media Group) 

 Mansfield – A smaller ex-industrial town close to boundary of different regional 
TV services 

 Norwich – A provincial city with a with the headquarters of an ITV region and the 
headquarters of a local and regional newspaper group (Archant) 

 Lincoln – A smaller English city in a rural area 
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 Guildford – A commuter belt town in south-east England 

2.7 All locations had access to regional BBC and Channel 3 television services. All 
Channel 3 licences in England are held by ITV Broadcasting Limited (‘ITV’) which is 
owned by ITV plc. All locations had access to BBC local radio services. The 
availability of commercial local and regional radio services differs between areas, 
with the conurbation (Salford) having a wider choice of commercial stations than 
places with more rural surroundings, for example, Lincoln and Norwich. In total, as at 
early July 2009, there are 238 local and regional commercial radio stations in 
England. 

2.8 At July 2009 we have also issued 161 community radio licences to stations in 
England, of which 113 of these are on air in early July 2009. Twelve of these were in 
Greater London. Availability of community radio varies between locations, even 
within the case study areas, while there are no community radio stations in some 
areas such as Guildford. These differences are in part due to spectrum availability, 
and the fact that the community radio licensing programme is still underway.  

2.9 A few emerging trends suggest that smaller towns are less likely to have a daily paid-
for paper, especially those closer to larger centres e.g. Guildford and Mansfield, 
where instead, the regional daily papers may circulate. All areas had at least one 
weekly paid for local newspaper and at least one free-sheet. Ownership varied by 
area, with some areas having more than a single publisher.  

2.10 All the areas surveyed in England have a council publication, a magazine, rather than 
a newspaper. The amount of advertising carried in these publications varies between 
councils. Some do not appear to take advertising in their publications.  Given that 
certain case study areas may overlap authority boundaries, we have focussed on the 
main district or unity authority publication in the area.  

 

 

Guildford 

2.11 Guildford is the county town of Surrey. It is located 30 miles south-west of London, 
and has a population of approximately 130,000. It is located close to major 
transportation links, including a main line to London, and major roads such as the 
M25. Responsibility for local government in Guilford is split between Guildford 
Borough Council and Surrey Country Council. 

2.12 No traditional media is solely focussed on Guildford. Guildford is within the BBC 
London television region and Channel 3 services are provided by ITV’s London 
licensees.  Guildford is served by the Surrey opt from BBC Southern Counties Radio 
(BBC Surrey), in addition to two local commercial radio stations with a Surrey focus. 
Some London based local commercial radio stations can also be received in 
Guildford.  
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Figure 18: Summary of local and regional media in Guildford 

 

Source: Oliver & Ohlbaum analysis, Ofcom analysis 

2.13 The Surrey Times weekly free newspaper was formed from a merger between the 
Guildford Times and the Cranleigh and Godalmining Times. It primarily circulates in 
the area surrounding Guildford, Godalmining and Cranleigh. The paid-for weekly title 
Surrey Times circulates across a wider area in Surrey. Given the large numbers of 
residents commuting to London for work (under 40 minutes away by train) 
commuting patterns mean it is likely that the London Evening Standard will be read 
by Guildford residents.  

Figure 19: Penetration of selected newspaper titles in Guildford 

 

Source: Newspaper Society 

2.14 Guildford’s location outside Greater London, but within the London regional TV news 
area results in Guildford sitting towards the edge of two regional TV news coverage 
areas (London and BBC South / Meridian). A wide range of websites (62) with a 
Guildford and Surrey focus were identified. The 22 classified and directory websites 

Examples of Providers Type of content available

Regional TV • BBC London
• ITV1 London

• BBC  and ITV regional content covers Greater 
London and parts of Home Counties surrounding 
Greater London

Local and regional  
radio

• BBC Southern Counties Radio
• 96.4 Eagle Radio (UKRD)
• County Sound AM (UKRD)

• Southern Counties Radio covers  Surrey and Sussex 
area, with more localised content from BBC Surrey 
opt

• 96.4 Eagle Radio and County Sound AM have 
Surrey focussed content 

Local and regional 
press

• Surrey Advertiser   - Paid for weekly (GMG)
• Surrey Times  - Free weekly (GMG)

• An estimated 30% of the content of each newspaper 
is Guildford focussed

Local TV N/A N/A

Online • 62 websites were identified focussing on 
Guildford and Surrey

• Newspaper and radio stations have online presence
• News focussed website content focussed on news at 

the county level rather than Guildford in particular
• 22 classified and directory sites identified 

Local authority 
publication 

• Bi-monthly newspaper published by 
Guildford Borough Council

• Council services
• Local guide and community news
• Some adverts carried

Community media • No community radio station 
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suggest a relatively large classified advertising market in the Guildford and Surrey 
areas. 

 

Lincoln 

2.15 Lincoln is one of the smaller case study areas in terms of population (88,000).  
Lincoln is not on the motorway network and it is surrounded by a predominantly rural 
area and is not situated on an intercity rail route from London. Responsibility for local 
government is split between City of Lincoln (the district council) and Lincolnshire 
County Council.  

Figure 20: Summary of local and regional media in Lincoln 

 

Source: Oliver & Ohlbaum analysis, Ofcom analysis 

2.16 Regional television News is provided by the BBC Look North service for East 
Yorkshire and Lincolnshire. ITV Yorkshire’s Calendar programme provides an 
alternative to BBC regional news and Lincoln is included within the eastern-opt.  

2.17 Lincoln has a paid for evening paper – the Lincolnshire Echo which has a countywide 
focus, rather than specifically on the city of Lincoln. The Newark Advertiser, a paid for 
weekly paper also circulates within Lincoln. In the surrounding rural areas, titles from 
neighbouring areas such Gainsborough circulate. 

Examples of Providers Type of content available

Regional TV • BBC Look North
• ITV1 Yorkshire

• BBC regional content covers East Yorkshire, 
Humber and Lincolnshire

• ITV Yorkshire covers Yorkshire, Humberside, parts 
of Nottinghamshire 

Local and regional  
radio

• BBC Radio Lincolnshire
• Lincs FM 102.2 (Lincs FM Group)

• Radio content typically focused at county level
• Single commercial station covers Lincoln, but other 

stations available in N. Lincolnshire

Local  and regional 
press

• Lincoln Target  - Free weekly (Northcliffe)
• Lincolnshire Echo - evening paid for  paper 

(Northcliffe)

• Lincoln Target content is Lincoln focussed
• Lincolnshire Echo content focussed on wider 

geographic area 

Local TV N/A N/A

Online • 16 websites focussed on Lincoln were 
identified

• Online community radio station
• Newspaper and radio station sites
• Majority sites new media only

Local authority 
publication

• Your Lincoln – magazine published  
quarterly

• Council services
• Community news and events

Community media • Siren FM – Community Radio • Content originally focussed on students, now mixed 
between community and student focus

• 65% music, 35% speech – includes a self produced 
news bulletin
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Figure 21: Penetration of selected newspaper titles in Lincoln 

 

Source: Newspaper Society 

2.18 Lincoln is covered by BBC Radio Lincolnshire, and there is a single commercial 
station, Lincs FM. There is also a Community Radio station, which grew out of a 
student community radio station.  

 

Norwich 

2.19 Norwich is the largest centre in Norfolk, with 132,000 living in within Norwich City, 
and over 375,000 living within the greater Norwich area. Responsibility for local 
government in Norwich is split between Norfolk County Council and one of three 
district councils that cover parts of the city (Norwich City Council, Broadland District 
Council and South Norfolk Council).   

2.20 Norwich is the headquarters to two major regional/local media providers. It is the 
base for publishing group Archant, in addition to the regional hub for ITV’s Anglia 
region. In contrast to some of the other case study areas, Norwich is not located on 
the national motorway network, but it is located at the end of a mainline intercity rail 
route. It is relatively isolated from other large conurbations.  
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Figure 22: Summary of local and regional media in Norwich 

 

Source: Oliver & Ohlbaum analysis, Ofcom analysis 

2.21 Norwich is included in the eastern opts for ITV’s Anglia regional television news, 
which also includes parts of Suffolk and Cambridgeshire.  

2.22 Newspaper group Archant owns the three local newspaper titles listed above. In the 
wider Norwich region, titles from other towns circulate, in particular the Diss, 
Wymondham & Attleborough Mercury.  

Figure 23: Penetration of selected newspaper titles in Norwich 

 

Source: Newspaper Society 

2.23 39 websites relating to Norwich were identified, of which a third were local 
information sites. Almost a quarter of sites were focussed on local arts and culture 
and two classified directory sites were also identified.  

Examples of Providers Type of content available

Regional TV • BBC East
• ITV Anglia

• Regional news and non-news programming content 
is focussed at the regional level

• Included in ITV Anglia Eastern Opt

Local and regional 
radio

• BBC Radio Norfolk
• Heart 102.4 (Global)
• 99.9Radio Norwich (Tindle)
• North Norfolk Radio (Tindle)

• Overall, around 11% radio  content is local news and 
information

• Radio Norwich content focussed on Norwich
• Radio Norfolk and Heart 102.4 more regional in 

focus

Local and regional 
press

Archant owns all 3 listed titles:
• Eastern Daily Press (daily paid for)
• Norwich Evening News (daily Paid for)
• Norwich Advertiser (weekly freesheet)

• Eastern Daily Press content focussed on Norfolk 
region (majority of circulation is outside city)

• Norwich Evening News and Norwich Advertiser 
focussed on Norwich content

Local TV N/A N/A

Online • 39 sites identified
• 8 sites owned by traditional media groups

• Local newspapers and radio stations have sites
• Advertiser 24 and Evening24 websites both half 

around half content dedicated to Norwich and half to 
wider Norfolk region

• Largest content category is local information

Local authority 
publication

• Norwich Citizen – published 10 times a 
year – distributed to all households 

• Council and community news
• Takes advertising – around 1/5 publication is  

estimated to be advertising

Community media • Community Radio station – Future Radio 
(currently west Norwich but moving to 
Norwich wide coverage)

• Provides mixture of music and speech content
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Mansfield 

2.24 In contrast to some of the other case study areas, Mansfield, with a population of 
68,000 is not in itself a regional centre, being close to Nottingham, and having 
access to the other centres including Leicester, Derby and Sheffield via the rail and 
motorway network. Local government in Mansfield is split between Mansfield District 
Council and Nottinghamshire County Council.  As Figure 24 shows, much of the local 
media landscape in Mansfield is part of the wider Nottingham local media landscape.  

Figure 24: Summary of local and regional media in Mansfield 

 

Source: Oliver & Ohlbaum analysis, Ofcom analysis 

2.25 Mansfield’s position on the boundary of television regions (ITV Yorkshire and ITV 
Central for Channel 3 services) and BBC East Midlands and BBC East Yorkshire and 
Lincolnshire) means that different parts of town may use different services. Both 
Channel 3 services are provided by ITV. Some people have multiple aerials to 
optimise their reception, and hence may receive several different regional TV news 
bulletins. 

2.26 Mansfield 103.2FM is an independent commercial radio station and does not form 
part of a larger group. In contrast to the other radio stations available in Mansfield it 
has a focus on the town rather than the wider Nottinghamshire area.  

2.27 There is no daily paid for newspaper specifically for Mansfield, however, the 
Nottingham Evening Post, a paid for daily evening paper published by Northcliffe, 
does circulate within the town. There is a single paid for weekly newspaper which 
focuses on Mansfield itself (the Chad, published by Johnston Press). Two publishers, 
Johnston Press and Northcliffe publish weekly freesheets with a focus on Mansfield 
and the surrounding area. 

Examples of Providers Type of content available

Regional TV [Mansfield is on the boundary of  TV news 
regions – dependent on which transmitter 
used]

• BBC 1 East Midlands / Yorkshire
• ITV Yorkshire

• BBC East Midlands covers Leicestershire 
Nottinghamshire and Derbyshire

• ITV coverage region based – Mansfield is on 
boundary of ITV Yorkshire and ITV Central regions

Local and regional 
radio

• BBC Radio Nottingham
• Trent FM  (Global)
• Smooth FM (GMG)
• Mansfield 103.2FM  (Independent)

• BBC Radio Nottingham and Smooth FM content 
focussed  at county level

• Mansfield FM content focussed on Mansfield 

Local and regional  
press

• The Chad – weekly paid for paper 
(Johnston Press)

• Mansfield & Ashfield Observer - weekly 
freesheet (Johnston Press)

• Mansfield & Ashfield Recorder (weekly 
freesheet (Northcliffe)

• Chad content focussed on Mansfield
• Coverage of the Observer and the Recorder  

appears to covers a larger area than Mansfield alone

Local TV None

Online • 20 websites focussed on Mansfield were 
identified

• Online community radio station
• Newspaper and radio station sites

Local authority 
publication

• My Mansfield – magazine delivered to 
homes in Mansfield 3 times a year and 
available online

• Council services
• Features
• Culture and community section
• Very little advertising identified

Community media • Online community radio station • Mansfield focussed content
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Figure 25: Penetration of selected newspaper titles in Mansfield 

 

Source: Newspaper Society  

2.28 20 websites with Mansfield focussed content were identified, of which a quarter were 
sites providing information about the local area. These sites were a mixture of 
private, commercial, and non-commercial and sites owned by public bodies.  

 

 

Salford, Greater Manchester 

2.29 The Greater Manchester conurbation is one of the largest conurbations in the UK, 
with a population of approximately 2.5 million and acts as regional centre for the 
North West of England. It is a major centre for education, commerce and industry. 
Manchester houses the headquarters of several local media players, including the 
Guardian Media Group. It is also the regional hub for ITV’s Granada region, and the 
BBC’s operations in the North West of England. 

2.30 The case study focuses on Salford (population of 220,000), a city and unitary 
authority within the Greater Manchester conurbation. Salford is located to the east of 
Manchester city centre. While being a separate city and local authority in its own 
right, Salford is within the Greater Manchester Police area and of the Greater 
Manchester public transport area, which includes neighbouring local authorities.  
Salford is a centre for the media industry, with the BBC moving some of its 
departments to the new Salford Keys development by 2011. 
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Figure 26: Summary of local and regional media in Salford, Greater Manchester 

 

Source: Oliver & Ohlbaum analysis, Ofcom analysis 

2.31 Salford is located within the Granada ITV region, which includes Merseyside, 
Cheshire, Lancashire and parts of southern Cumbria. The BBC North West service 
covers the same region. Salford is located within the terrestrial transmission area for 
Channel M, a local TV channel operated by Guardian Media Group for the Greater 
Manchester area. Channel M is also carried on satellite and cable platforms.  

2.32 There are a relatively large number of commercial local and regional stations in the 
area, with ownership split between Guardian Media Group, Bauer and Global Radio. 
Century FM and Smooth FM have coverage across the wider North West region.  

2.33 Guardian Media Group owns both of the two newspapers identified as circulating 
within Salford. Salford does not have a dedicated daily newspaper, but the 
Manchester Evening News is a daily paid for evening newspaper with coverage of 
the Greater Manchester area. The Salford Advertiser is a weekly free-sheet with 
content focussed on Salford. Another free-sheet distributed in Greater Manchester is 
a Manchester version of morning free-sheet Metro.  

Examples of Providers Type of content available

Regional TV • BBC 1 North West
• ITV1 Granada

• BBC and ITV1 content focussed on region as a 
whole – includes another urban conurbation 
(Liverpool)

Local and regional  
radio

• BBC Radio Manchester
• Magic AM (Bauer)
• Capital Gold (Global)
• Key 103 (Bauer)
• Galaxy (Global)
• Rock (GMG)
• Smooth (GMG)
• Century FM (GMG)

• Smooth Radio and Century FM coverage includes 
Merseyside

• Other station coverage is around Greater 
Manchester Conurbation

Local and regional  
press

• Manchester Evening News  - paid for daily 
(GMG)

• Salford Advertiser  - weekly freesheet
(GMG)

• Manchester Evening News provided Greater 
Manchester focussed content, with a few national 
stories

• Salford Advertiser content focussed on borough of 
Salford (smaller scale)

Local TV • RSL – Channel M (run by GMG) • Local news and breakfast show
• Lifestyle programmes, music
• Commercial programmes e.g. recruitment

Online • 69 sites surveyed cover Salford and 
Greater Manchester region

• Multiple press and radio websites

Local authority 
publication

• Life in Salford – Monthly council newspaper • Council news
• Events
• Community news

Community media • Salford City Radio Community station • Includes  mixture of talk and music
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Figure 27: Penetration of selected newspaper titles in Salford 

 

Source: Newspaper Society 

2.34 A relatively large number of websites (69) which have either a Salford or Greater 
Manchester focus have been identified. Of these, 36 are either council or newspaper 
websites. There are two classified advert sites and four directory websites with 
specific focus on the Greater Manchester and Salford classified and directories 
market.   
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Section 3 

3 The local, regional and nations media 
landscape in Wales 
Introduction – the role of local, regional and nations 

3.1 Local authorities and The Welsh Assembly Government, (accountable to the National 
Assembly in Cardiff) provide a range of public services for citizens in Wales. The 
Assembly Government has devolved responsibility across Wales in a range of 
issues, including economic development, healthcare, transport, and strategic 
oversight of education and social services.  Local government in Wales is provided 
by 22 unitary councils (which have responsibility for a range of public services 
including social services, schools, planning, and refuse collection). In addition, 
policing, civil defence and healthcare are provided by a range of bodies on a regional 
basis. At the most local level, some places in Wales have a town or community 
council. These are similar to parish/town councils in England. 

Case study: Cardiff 

3.2 The local and regional media landscape of the Welsh capital, Cardiff, is a mixture of 
nations’, regional and Cardiff-specific content. The City of Cardiff is a unitary 
authority, and has a population of over 320,000.  

Figure 28: Summary of local, regional and nations media in Cardiff 

 

Source: Oliver & Ohlbaum analysis, Ofcom analysis 

Examples of Providers Type of content available

Wales-wide TV • BBC Wales
• ITV1 Wales
• S4C

• BBC and ITV1 content focussed on Wales as a 
whole

• Some S4C content Wales focussed, other content is 
general content in medium of Welsh

Local, regional and 
Wales-wide radio

• BBC Radio Wales
• BBC Radio Cymru
• Real Radio Wales
• Red Dragon FM (Global)
• Nation Radio (Town & Country 

Broadcasting)
• Capital Gold (Global)

• BBC services provide pan-Wales coverage  in 
English (Radio Wales) and Welsh (Radio Cymru)

• Real Radio coverage area larger than others 

Local, regional and 
Wales-wide press

• Trinity Mirror owns the 3 papers listed
• Western Mail (paid for daily)
• South Wales Echo (paid for daily)
• Cardiff Post (weekly freesheet)

• Western Mail and South Wales Echo content 
includes Wales wide content

• Cardiff Post content focussed on Cardiff area

Local TV • No service currently on air

Online • 51 sites identified • Multiple press and radio websites
• News sites Walesonline and thisissouthwales

focussed on regional content  
• Wide range of topics covered

Local authority 
publication

• The Capital , published monthly by Cardiff 
City Council , distributed free to households

• Council news
• Some advertising carried 
• Available in both English and Welsh

Community media • Cardiff Radio
• Y Dinesydd (a papur bro) – community 

paper)

• Cardiff Radio provides a mixture of talk and music
• Y Dinesydd covers  Cardiff community news and 

events in Welsh
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3.3 PSB TV services available in Cardiff are focused on the Wales level, rather than on 
the South Wales regional, or the Cardiff city level. Despite this, Cardiff’s status as 
capital of Wales, and Wales’ largest city, means that many national Welsh stories, 
especially if they relate to the work of the Assembly Government (based in Cardiff) 
may be perceived as having a Cardiff slant, even if the story relates to policies that 
affect Wales as a whole.  English language regional TV services are provided by 
BBC Wales and ITV Wales, owned by ITV Broadcasting Limited, which is owned by 
ITV plc.  

3.4 S4C is an autonomous network providing a full range of programmes in Welsh, some 
of which cover international or UK culture and events, and which cannot be seen as 
regional or local content, in addition to programmes with a focus on Welsh news and 
culture. S4C operates several services, including a full Welsh language service on 
digital television, a bilingual service, with Channel 4 content, on analogue terrestrial 
television, and a digital-only channel, S4C/2, which broadcasts coverage of sessions 
from the National Assembly in Cardiff.  

3.5 The local media landscape in Cardiff does not appear to have significant Welsh 
language elements, although Trinity Mirror’s WalesOnline website carries some 
content in Welsh, and Golwg 360 provides news in Welsh. Local commercial and 
community radio stations in Cardiff do not carry Welsh language content. In February 
2009, Cube Interactive successfully bid for spectrum in Cardiff suitable for a range of 
local uses, including local TV. As in Manchester, spectrum was auctioned ahead of 
other sites to provide continuity for existing local TV services. However, the existing 
Cardiff local TV licence-holder, Capital TV, is currently not broadcasting.  

3.6 Trinity Mirror is a significant player in the local and regional press market, owning all 
of the newspapers identified in the table above in addition to the online portal 
WalesOnline. Cardiff has a monthly Welsh language news-sheet, Y Dinesydd.  

3.7 The freesheet Cardiff Post circulated to almost half of all households in Cardiff in the 
second half of 2008, while the paid-for daily, the Western Mail, has a penetration of 
less than 4%. Other local newspaper titles covering neighbouring towns such as 
Penarth and Barry circulate to a few households. In summer 2009 Trinity Mirror 
announced that it would replace the Cardiff Post with the Echo Extra, a freesheet 
with a similar brand to its paid-for title, the South Wales Echo. 

 

Figure 29: Newspaper penetration in Cardiff, selected titles 

 

Source: Newspaper Society, Ofcom analysis 
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3.8 A total of 51 Cardiff-focussed sites were identified when carrying out the case study, 
of which 11 were sites providing local information. In common with some of the larger 
centres, multiple classified (7) and directory sites (6) were found. As in all the other 
locations surveyed, local radio and newspaper groups maintained websites with local 
content.  

Beyond Cardiff: Summary of local, regional and nations media across Wales 

3.9 The wider Welsh local and regional media landscape reflects the differences 
between the Welsh regions. Wales’ population is concentrated in the south-east of 
the country around Cardiff, the Valleys, and towards Swansea, with other areas of 
concentration being along the North Wales coast, with its rapid transport links to 
north-west England, in particular Manchester and Liverpool. In contrast, the transport 
links between North Wales and South Wales are relatively slow.  

3.10 There are 18 commercial radio stations in Wales, including three with regional 
coverage in South Wales. The major radio groups, including Guardian Media Group, 
Bauer and GCap, operate stations in Wales. A third of Welsh analogue licences are 
held by Welsh media group Town and Country Broadcasting, which holds five 
licences in south Wales. Radio Maldwyn, based in Newtown (mid-Wales) is the only 
independent station.  

3.11 In addition to BBC and commercial local radio services, ten community radio licences 
have been issued in Wales and at July 2009, there were eight stations broadcasting.  

3.12 There are relatively few daily local and regional newspapers in Wales. In the south, 
titles are produced in Cardiff (Western Mail, South Wales Echo (Trinity Mirror)), 
Newport (South Wales Argus News (Newsquest)) and Swansea (South Wales 
Evening Post (Northcliffe). On the North Wales coast, the Daily Post (Trinity Mirror), 
is based in Colwyn Bay. NWN Media publishes the Leader in Wrexham, which is 
scheduled to change from being a daily paid-for evening title to a morning publication 
in September 2009. Weekly newspapers are published in towns across Wales, 
including in the more rural mid- and west Wales regions, by a range of groups 
including Trinity Mirror, Northcliffe, Newsquest, NWM Media and Tindle Newspapers. 
However, weekly freesheet distribution tends to be focused on the more densely 
populated south-east and the north coast of the country; the majority of titles in rural 
areas are paid-for.  

3.13 Outside Cardiff, in areas with significant numbers of Welsh speakers, some regional 
and local content is available in Welsh. Y Cymro is a weekly paid-for Welsh language 
newspaper covering Welsh news. Tindle is also active at a more local level, 
publishing the Cambrian News (covering Ceredigion, and parts of Gwynedd in west 
Wales) which contains some content in Welsh. Tindle also owns Radio Ceredigion, a 
commercial local radio station based in Aberystwyth, which broadcasts in west 
Wales, and describes itself as a bilingual station, carrying a significant amount of 
Welsh content in prime time. 

3.14 The Cardiff-based Welsh language publication Y Dinesydd is an example of a Welsh-
language publication (papur bro). These are community newspapers, normally 
published on a monthly basis. There are papurau bro throughout Wales, typically 
concentrated on a town or a group of villages, and often providing more localised 
content than commercial local newspapers. In Ceredigion, there are several papurau 
bro, including Llys Aeron (covering the coastal town of Aberaeron and the Aeron 
Valley), Y Gambo (the coastal resorts of New Quay, Aberporth and surrounding 
villages) and Y Angor (Aberystwyth and the surrounding villages).  
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Section 4 

4 The local, regional and nations media 
landscape in Scotland 
Introduction – the role of local, regional and nations  

4.1 In Scotland, the Scottish Government and Scottish Parliament have devolved 
responsibility for a wide range of areas, including criminal justice, education, health, 
transport and economic development.  The Scottish Parliament has tax raising 
powers. Local government in Scotland is currently the responsibility of the 32 unitary 
authorities. While there are community councils in Scotland, their role is primarily one 
of representing the views of local people to other public authorities, rather than 
running community facilities. Until 1996, there was a two tier system in place, at the 
Regional and District council level. Economic development is carried out through 
Scottish Enterprise in mid and South Scotland and Highlands and Islands Enterprise 
in the north. Delivery of policing and healthcare is carried out on a regional basis.  

Case study: Paisley, Greater Glasgow area 

4.2 In Scotland, Paisley in the Greater Glasgow area was selected as a case study area. 
Paisley (population of over 75,000) is a town in Renfrewshire, approximately 7 miles 
west of the City of Glasgow.  Some public services such as healthcare and transport 
are co-ordinated at a regional level, for example Renfewshire is part of the 
Strathclyde Partnership for Transport area, which includes much of western Scotland 
beyond the Greater Glasgow area. The population of the Greater Glasgow area is 
approximately 1.1 million.  



Nations and Regions case studies 

31 

Figure 30: Summary of local, regional and nations media in Paisley  

 

Source: Oliver & Ohlbaum analysis, Ofcom analysis 

4.3 In contrast to the other devolved nations, parts of Scotland fall within different 
Channel 3 TV regional bulletins. Glasgow and Paisley are in the STV Central region, 
which covers the relatively densely populated central belt of Scotland, including 
Edinburgh. STV’s 6 pm 30-minute news bulletin includes two five-minute ‘opts’, one 
covering the eastern part of the STV central area, the other the west. The Channel 3 
STV services are provided by STV Central Limited, which is owned by STV Group 
plc.  

4.4 Although outside the Gaelic-speaking areas of Scotland (the Gàidhealtachd), the 
2001 census showed that 19% Gaelic speakers live within the Glasgow area. They 
are served with TV programming on BBC2, STV, TeleG (on Freeview) and BBC 
Alba, available on satellite. There are currently no RSL local television services 
broadcasting in Scotland.  

4.5 A range of radio stations are available in the Paisley and Greater Glasgow area, 
including some community stations. The BBC’s two national Scottish services, BBC 
Radio Scotland and BBC Radio nan Gàidheal, are available in the area, as are 
regional stations Galaxy Scotland and Real Radio Scotland, which broadcast across 
central Scotland. More localised content is provided by Rock Radio, which is 
specifically licensed for the Paisley area and has a requirement to provide local news 
for Paisley. The two Clyde stations focus on the Greater Glasgow area. Sunny 
Govan radio provides community radio to the west of Glasgow city centre in Govan, 

Examples of Providers Type of content available

Regional and 
Scotland-wide TV

• BBC Scotland
• STV

• BBC Scotland provides Scottish regional service 
across Scotland

• STV news service covers central Scotland  with sub-
opt for Glasgow and surrounding area

• Gaelic content on BBC2, STV, TeleG and BBC Alba 
– but not focused  on Glasgow area

Local, regional and 
Scotland-wide radio 

• BBC Radio Scotland
• Galaxy Scotland (Global)
• Real Radio Scotland (GMG)
• Clyde 1 (Bauer)
• Clyde 2 (Bauer)
• Rock Radio (GMG)

• BBC Radio Scotland 
• Galaxy and Real Radio are regional Scottish 

stations 
• Clyde stations cover Greater Glasgow area
• Rock Radio coverage area focussed towards 

Paisley and Renfrewshire

Local, regional and 
Scotland-wide 
press

Papers include Glasgow papers  and 
Scottish nations e.g. Daily Record

• Glasgow Evening Times  - paid evening 
(Newsquest)

• The Herald – Paid morning (Newsquest)
• Paisley Daily Express – paid morning 

(Trinity Mirror)
• Paisley and Renfrewshire Extra – Weekly 

freesheet (Johnston Press)

• Glasgow Evening Times  and The Herald’s editorial 
focussed on regional and national content

• Paisley Daily Express and Paisley and Renfrewshire 
Extra  content focussed on Paisley

Local TV None

Online • 45 sites identified • Multiple press and radio websites
• Wide range of Glasgow focussed websites across 

areas including 

Local authority 
publication

• Renfrewshire Magazine, published 4 times 
a year 

• Council information and news
• Details of community events
• No advertising

Community media • Community radio: Sunny Govan in Govan 
district of Glasgow (area of Glasgow city, to 
the east of Paisley)

• Focused on Govan district of Glasgow
• Mixture of music and speech – including community 

languages
• Includes local music 
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and can be received in parts of Paisley, but there is currently no community station 
for Paisley itself.  

4.6 The local and regional press landscape reflects the multiple layers of ‘localness’ in 
the Scottish press. Titles include Scottish editions of UK-wide newspapers, e.g. the 
Daily Telegraph and The Sun, circulating alongside the Daily Record (owned by 
Trinity Mirror) which is available throughout Scotland and contains news content at 
the Scottish, UK and international level. In addition, newspapers that can be seen as 
regional in the Scottish context (e.g. The Herald) also circulate in the Greater 
Glasgow area. There are also weekly titles with a specific focus on parts of the 
Greater Glasgow area, such as Paisley. In addition to the titles below, titles with more 
limited circulation within Paisley include the Paisley People (a free weekly paper) and 
the Paisley & Renfrewshire Gazette (a paid-for weekly paper).  

 
 
Figure 31: Penetration of selected titles in Paisley 

 

Source: Newspaper Society, Ofcom analysis  

4.7 A total of 45 websites with Paisley and Glasgow focussed content was identified, 
including 6 directory sites, and two classified sites. Eight sites provided local 
information, of which two were commercial sites, three non-commercial and three run 
or sponsored by a local authority. Eight websites linked to radio stations were 
identified. 

Beyond Paisley: Summary of local and regional media across Scotland  

4.8 BBC nations services in Scotland are provided by BBC Scotland. Multiple Channel 3 
licences cover Scotland. STV North Limited (owned by STV plc) holds the Channel 3 
licence for the Grampian Region, which covers the north of Scotland. Parts of the 
south of Scotland fall within the Borders Channel 3 licence area, which is held by ITV 
Broadcasting Limited. 

4.9 Scotland’s local and regional press is centred around the main centres of Glasgow, 
Edinburgh, Dundee and Aberdeen, with each of these cities having their own 
morning and evening paid-for titles. In comparison to other parts of the UK, 
circulation of paid-for weekly titles has remained relatively constant, and a feature of 
the Scottish local and regional newspaper market is the relatively low number of 
weekly freesheets, compared with weekly paid-for titles. The majority of freesheets 
are located within central Scotland, and may reflect the larger classified advertising 
market in this area, and the higher cost of distributing freesheets in rural areas.  
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4.10 In addition to the large UK-wide regional and local newspaper groups (Newsquest in 
the Strathclyde area and Johnston Press with its focus on Edinburgh), DC Thomson, 
a privately-held, Scotland-focused newspaper and magazine publisher, is based in 
Dundee, publishing daily morning and evening papers in Dundee and Aberdeen, as 
well as The Sunday Post. Clyde and Forth Press Ltd publishes a range of weekly 
titles in Scotland, plus one daily, The Greenock Telegraph. 

4.11 Certain Scottish newspapers and their associated websites contain some content in 
Gaelic, including The Scotsman, and at the more local level, titles such as The Oban 
Times and the Stornoway Gazette.  

4.12 At July 2009 there are 38 commercial local radio licences in Scotland, of which 
approximately half are independently owned, a higher proportion than elsewhere in 
the UK. This is due to the presence of small stations in the Scottish Highlands and 
Islands. Although regulated as commercial radio stations, some of these stations 
have charitable status and pre-date community radio. At the other extreme are the 
two ‘regional’ Scottish commercial stations, Galaxy Scotland and Real Radio, which 
broadcast across the central Scotland region.  

4.13 In addition to BBC and commercial local radio services, Ofcom has issued 20 
community radio licences, and as at July 2009, 13 stations are currently broadcasting 
around Scotland, including several stations in the Highlands and Islands.  

4.14 The local radio station, Isles FM, based in Stornoway, carries Gaelic content, as do 
some community radio stations such as Two Lochs Radio, based in Gairloch. 
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Section 5 

5 The local, regional and nations media 
landscape in Northern Ireland 
Introduction – the role of local, regional and nations 

5.1 Belfast is Northern Ireland’s largest city, with a population of around 270,000. The 
district council is Belfast City Council, though some of Belfast’s suburbs fall within 
other local authority areas. Approximately 645,000 live within the Belfast metropolitan 
area. 

Figure 32: Summary of local, regional and nations media in Belfast 

 

Source: Oliver & Ohlbaum analysis, Ofcom analysis 

Example providers Type of content available

Northern Ireland -
wide TV

• BBC Northern Ireland and UTV provide 
regional news and non-news within area

• Regional news and non-news programming content  
is focussed at the Northern Ireland regional level –
high proportion of Belfast stories

• Some Irish language and Ulster Scots content on 
BBC2

Local, regional and 
Northern Ireland-
wide radio

• BBC Radio Ulster
• City Beat  (CN Group)
• U105  (UTV Media)
• Downtown Radio (Bauer)
• Cool FM (Bauer)

• Range of content includes local news and 
traffic/travel

• Content reflects differences in coverage areas 
between regional stations  - City Beat covers the 
Greater Belfast area, Cool FM covers around 2/3 NI 
and Downtown Radio provides pan Northern Ireland 
coverage

• U105 service focussed on Belfast
• Some Irish language and Ulster Scots content on 

Radio Ulster

Local, regional and 
Northern Ireland 
wide press

• Range of daily paid for titles :
• Belfast Telegraph – paid for morning  and 

evening (Independent News and Media)
• Irish News – paid for morning  

(fndependent owned)
• News Letter – paid for morning (Johnston 

Press)
• Andersonstown News  - twice weekly paid 

(Belfast Media)
• North Belfast News  - weekly paid for  

(Belfast Media)
• South Belfast News  -weekly paid for 

(Belfast Media)
• Belfast News – weekly freesheet (Johnston 

Press)
• Community Telegraph - weekly freesheet

(Independent News & Media)

• Paid daily papers have focus on Northern Ireland  as 
a whole – Belfast’s position within Northern Ireland 
means that many stories have a Belfast slant

• Andersonstown News content focussed on West 
Belfast

• North Belfast News content focussed on North 
Belfast

• South Belfast News content focussed on South 
Belfast

• 5 editions of Community Telegraph produced, 
covering North, South, East, and West Belfast, plus 
an edition for North Down and Ards

Local TV • NvTv – Restricted  Service Television 
Licence

• Factual programming c.75%
• Also includes music  and arts programming

Online • Range of providers 
• 23 Sites identified  - majority (15) identified 

as commercial

• Newspaper  websites focussed on regional and UK 
news rather than local content

• Single Belfast targeted classified and directories 
sites

Local authority 
publication

• City Matters  - published 3 or 4 times a year • Council news and other features. 

Community media • Community radio  stations- Raidió Fáilte, 
Féile FM, Blast FM

• Community radio RSLs broadcasting in 
Ulster Scots

• Raidió Fáilte provides a mixture of talk and music 
content  in Irish language 

• Féile FM  provides mixture of talk and music, some 
in Irish

• Blast FM content aimed at student population
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5.2 Northern Ireland’s local media market has a relatively large number of providers and 
outlets for its 1.7 million population. This reflects the findings of consumer research, 
which suggest high levels of interest in news content across Northern Ireland. The 
range of providers may also reflect the history of Northern Ireland, and the presence 
of strong geographic and cultural communities and identities.  

5.3 The Northern Ireland Assembly and Executive have devolved powers in a range of 
policy areas. Local government in Northern Ireland is the responsibility of 26 District 
Councils. The role of local authorities in Northern Ireland is distinct, and responsibility 
for some areas such as planning, education and social services, and the collection of 
local property taxes is the responsibility of other public bodies or agencies rather than 
local councils.  There are plans to reform local government in Northern Ireland in 
2011 with the creation of 11 councils to replace the current 26 authorities.  

5.4 Local media stakeholders have told us that localness is critical to their commercial 
success, given the strong sense of community. A large proportion of the firms 
operating in Belfast and in other local media markets in Northern Ireland are 
indigenous to Northern Ireland.  

5.5 Nations news for Northern Ireland is provided by both the BBC, and the Channel 3 
licensee for Northern Ireland, UTV. UTV is owned by UTV Media plc, which, in 
addition to interests in TV, operates radio stations and an ISP.  In addition, a 
community based local TV channel, NvTv broadcasts to the Belfast area.  

5.6 Of a total of 23 websites with Belfast focussed content, almost a third (7) were sites 
providing informational about the local area, while there was a single directory and 
single classified advertising site.  

Beyond Belfast: Summary of local, regional and nations media across 
Northern Ireland 

5.7 Belfast’s (and Northern Ireland’s) local media landscape has several distinctive 
features. Firstly, the history of Northern Ireland means that there are three daily paid-
for newspapers: The Belfast Telegraph (marketed as a cross-community publication), 
the Irish News (regarded as appealing predominantly to a nationalist audience, and 
the News Letter (appealing predominantly to a unionist audience). Although the daily 
newspapers and regional TV cover the whole of Northern Ireland, Belfast’s size in 
relation to Northern Ireland means that Northern Ireland content often has a strong 
Belfast slant, even if the medium is not specifically focused on Belfast.  

5.8 Belfast is the only location in Northern Ireland to have daily local/regional 
newspapers – which are read throughout Northern Ireland. In contrast, a range of 
weekly titles are based outside Belfast. The second largest city in Northern Ireland, 
Derry/Londonderry, has four weekly newspaper titles, of which three are paid-for, in 
line with a general trend that the majority of weekly titles are paid-for titles, reflecting 
interest in local news. There is a cluster of titles in the County Tyrone and Armagh 
areas, in addition to several titles in Coleraine and Enniskillen.  

5.9 There are ten analogue commercial radio licences in Northern Ireland. While the 
majority are Belfast-based, Northern Media Group (a Northern Ireland radio group) 
operates local commercial radio stations in Derry/Londonderry, Coleraine, 
Ballymena, Newry, and the mid-Ulster area. The BBC’s Radio Foyle service, based 
in Derry/Londonderry, is broadcast to north-west Northern Ireland. 
Derry/Londonderry is also the base for Channel 9, a local TV service due for re-
launch in Derry/Londonderry, Limavady, Coleraine and Strabane.  
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5.10 Another feature of the local media landscape in Belfast and Northern Ireland is the 
presence of the indigenous language in local media. Irish-language services are 
provided on regional television by the BBC. Other TV services in Irish are provided 
by the Republic of Ireland PSB TG4, broadcast on analogue terrestrial television in 
Belfast, but also available from overspill in border areas, and on satellite and cable. 
TG4, however, is not a Northern Ireland regional channel.  

5.11 Irish language and Ulster Scots radio programming is also provided by the BBC. In 
addition, Irish language services are provided by some of the 12 community radio 
stations currently broadcasting in Northern Ireland, including Raidió Fáilte – which 
broadcasts entirely in the Irish language. Ulster Scots is also provided on dedicated 
RSL radio stations at various times throughout the year.  

5.12 Printed content in Irish and Ulster Scots also forms part of the local media mix in 
Northern Ireland. For example, the Irish News publishes a section in Irish, and the 
News Letter carries regular Ulster Scots cultural content.  

5.13 In addition to Northern Ireland regional and local media, television and radio 
transmissions from the Republic of Ireland can be received in many areas. And 
newspaper titles from the Republic of Ireland also circulate in Northern Ireland, 
especially in border areas. However, the content of local and regional media from the 
Republic of Ireland is, in general, focused on locations within the Republic, rather 
than Northern Ireland. 


