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Base : Those with a long standing illness/ disability or infirmity

C13. (SHOWCARD) Which of these limit your activities? (MULTI CODE) ...............................................................................................................................................................................................................................................................................................................802
Base : Those whose long standing illness/ disability or infirmity limits their activities in any way
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Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 1
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

NATION

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

England 1531 223 271 304 237 206 496 1531 738 793 403 447 268 412 851 680 1531
85% 86% 83% 88% 85% 83% 84% 85% 85% 85% 88% 85% 83% 84% 86% 83% 85%

lo

Scotland 162 20 40 25 26 23 52 162 74 88 28 50 34 50 78 84 162
9% 8% 12% 7% 9% 9% 9% 9% 9% 9% 6% 9% 11% 10% 8% 10% 9%

j j

Wales 72 11 11 12 9 14 29 72 36 36 17 21 15 19 38 34 72
4% 4% 3% 3% 3% 6% 5% 4% 4% 4% 4% 4% 5% 4% 4% 4% 4%

Northern Ireland 36 6 7 7 5 5 11 36 17 19 8 11 7 10 18 18 36
2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2%

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 1
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

NATION

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

England 1531 1531 - - - 1531 1347 184 142 271 899 1319 155 1117 1005 360 1366
85% 100% -% -% -% 85% 86% 76% 83% 82% 86% 85% 83% 86% 85% 84% 85%

bcde bcd g

Scotland 162 - 162 - - 162 134 28 16 35 88 140 17 109 106 40 145
9% -% 100% -% -% 9% 9% 12% 9% 11% 8% 9% 9% 8% 9% 9% 9%

acde acd

Wales 72 - - 72 - 72 57 15 8 16 38 63 9 52 45 20 65
4% -% -% 100% -% 4% 4% 6% 5% 5% 4% 4% 5% 4% 4% 5% 4%

abde abd

Northern Ireland 36 - - - 36 36 22 14 5 7 18 30 6 24 25 9 34
2% -% -% -% 100% 2% 1% 6% 3% 2% 2% 2% 3% 2% 2% 2% 2%

abce abc f
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 2
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

URBANITY INDICATOR

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Large City 303 35 69 87 38 35 74 303 157 146 115 91 35 63 205 98 303
17% 13% 21% 25% 14% 14% 13% 17% 18% 16% 25% 17% 11% 13% 21% 12% 17%

adef adefg f klmop lo lmop lmo

Smaller city/ large town 362 68 73 76 45 47 99 362 159 204 67 102 72 121 169 193 362
20% 26% 22% 22% 16% 19% 17% 20% 18% 22% 15% 19% 22% 25% 17% 24% 20%

dfg j jnp jn j

Medium Town 575 80 108 81 112 74 194 575 280 295 124 174 114 162 299 276 575
32% 31% 33% 23% 40% 30% 33% 32% 32% 32% 27% 33% 35% 33% 30% 34% 32%

c acefg c c j j

Small town within 10 miles 293 42 43 60 35 51 114 293 141 152 74 85 52 82 159 134 293
16% 16% 13% 17% 12% 21% 19% 16% 16% 16% 16% 16% 16% 17% 16% 16% 16%

bd bd

Small town more than 10 miles 26 3 4 4 4 3 12 26 13 13 8 8 5 6 16 11 26
1% 1% 1% 1% 1% 1% 2% 1% 2% 1% 2% 1% 1% 1% 2% 1% 1%

Rural area within 10 miles 206 27 24 36 40 32 79 206 96 111 60 61 37 48 121 85 206
11% 11% 7% 10% 14% 13% 14% 11% 11% 12% 13% 12% 11% 10% 12% 10% 11%

b b

Rural area more than 10 miles 35 5 7 4 4 8 16 35 19 16 8 8 9 10 16 19 35
2% 2% 2% 1% 1% 3% 3% 2% 2% 2% 2% 2% 3% 2% 2% 2% 2%

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 2
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

URBANITY INDICATOR

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Large City 303 280 23 - - 303 303 - 16 35 215 267 39 217 216 67 284
17% 18% 14% -% -% 17% 19% -% 9% 11% 21% 17% 21% 17% 18% 16% 18%

cd cd cd g hik hi

Smaller city/ large town 362 323 19 14 6 362 362 - 34 67 211 315 49 250 243 81 323
20% 21% 12% 19% 18% 20% 23% -% 20% 20% 20% 20% 26% 19% 21% 19% 20%

b b b g m

Medium Town 575 499 47 19 10 575 575 - 65 114 307 488 47 419 383 130 512
32% 33% 29% 26% 28% 32% 37% -% 38% 35% 29% 31% 25% 32% 32% 30% 32%

g j

Small town within 10 miles 293 234 34 22 3 293 293 - 30 62 153 248 32 205 174 81 255
16% 15% 21% 30% 9% 16% 19% -% 18% 19% 15% 16% 17% 16% 15% 19% 16%

d ad abde d g

Small town more than 10 miles 26 11 11 3 2 26 26 - 4 7 12 23 3 20 16 7 23
1% 1% 7% 4% 5% 1% 2% -% 2% 2% 1% 1% 1% 2% 1% 2% 1%

ae ae ae

Rural area within 10 miles 206 172 15 11 9 206 - 206 18 36 124 179 14 161 130 52 182
11% 11% 9% 15% 25% 11% -% 86% 10% 11% 12% 12% 8% 12% 11% 12% 11%

abce f

Rural area more than 10 miles 35 12 13 5 6 35 - 35 4 8 20 32 2 30 19 11 30
2% 1% 8% 6% 15% 2% -% 14% 2% 3% 2% 2% 1% 2% 2% 3% 2%

ae ae abce a f
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 3
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

LOCATION

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Urban 1560 227 298 308 234 209 493 1560 750 810 388 460 278 434 848 712 1560
87% 88% 90% 89% 84% 84% 84% 87% 87% 86% 85% 87% 86% 88% 86% 87% 87%

def

Rural 241 32 31 39 43 39 95 241 115 127 68 70 46 58 138 104 241
13% 12% 10% 11% 16% 16% 16% 13% 13% 14% 15% 13% 14% 12% 14% 13% 13%

b b b
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 3
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

LOCATION

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Urban 1560 1347 134 57 22 1560 1560 - 148 285 900 1341 170 1111 1032 366 1397
87% 88% 83% 79% 60% 87% 100% -% 87% 87% 86% 86% 91% 85% 87% 85% 87%

bcd d d cd g m

Rural 241 184 28 15 14 241 - 241 22 44 144 211 16 191 149 64 213
13% 12% 17% 21% 40% 13% -% 100% 13% 13% 14% 14% 9% 15% 13% 15% 13%

a ae abce f l
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 4
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

REGION/ NATION

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

London 248 28 63 73 35 23 49 248 130 118 103 74 28 43 177 71 248
14% 11% 19% 21% 13% 9% 8% 14% 15% 13% 23% 14% 9% 9% 18% 9% 14%

aefg adefg f klmop lmo lmop lmo

South East 233 34 35 58 40 36 66 233 111 121 66 78 39 50 144 89 233
13% 13% 11% 17% 14% 15% 11% 13% 13% 13% 14% 15% 12% 10% 15% 11% 13%

bf m mo

South West 164 26 22 25 15 34 75 164 72 92 39 43 35 47 82 82 164
9% 10% 7% 7% 5% 14% 13% 9% 8% 10% 9% 8% 11% 10% 8% 10% 9%

bcdg bcdg

Eastern 159 22 28 24 28 20 56 159 75 83 39 47 31 42 86 73 159
9% 9% 8% 7% 10% 8% 10% 9% 9% 9% 9% 9% 9% 9% 9% 9% 9%

East Midlands 133 26 26 20 21 16 40 133 64 69 31 33 20 49 64 69 133
7% 10% 8% 6% 8% 6% 7% 7% 7% 7% 7% 6% 6% 10% 6% 8% 7%

kn

West Midlands 156 20 23 30 22 25 61 156 76 80 30 46 32 48 76 80 156
9% 8% 7% 9% 8% 10% 10% 9% 9% 9% 7% 9% 10% 10% 8% 10% 9%

Wales 72 11 11 12 9 14 29 72 36 36 17 21 15 19 38 34 72
4% 4% 3% 3% 3% 6% 5% 4% 4% 4% 4% 4% 5% 4% 4% 4% 4%

Yorkshire & Humber 157 23 28 29 28 14 49 157 73 85 28 48 35 47 75 82 157
9% 9% 9% 8% 10% 6% 8% 9% 8% 9% 6% 9% 11% 10% 8% 10% 9%

j j

North East 71 11 19 10 9 12 24 71 33 38 14 23 13 21 37 35 71
4% 4% 6% 3% 3% 5% 4% 4% 4% 4% 3% 4% 4% 4% 4% 4% 4%

North West 210 32 28 37 39 27 75 210 104 106 54 56 35 65 110 100 210
12% 12% 8% 11% 14% 11% 13% 12% 12% 11% 12% 10% 11% 13% 11% 12% 12%

Scotland 162 20 40 25 26 23 52 162 74 88 28 50 34 50 78 84 162
9% 8% 12% 7% 9% 9% 9% 9% 9% 9% 6% 9% 11% 10% 8% 10% 9%

j j
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 4
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

REGION/ NATION

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Northern Ireland 36 6 7 7 5 5 11 36 17 19 8 11 7 10 18 18 36
2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2%

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 4
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

REGION/ NATION

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

London 248 248 - - - 248 248 - 10 24 187 222 33 182 187 50 237
14% 16% -% -% -% 14% 16% -% 6% 7% 18% 14% 18% 14% 16% 12% 15%

bcd bcd g hik hi

South East 233 233 - - - 233 194 39 19 36 158 215 15 199 163 50 213
13% 15% -% -% -% 13% 12% 16% 11% 11% 15% 14% 8% 15% 14% 12% 13%

bcd bcd l

South West 164 164 - - - 164 132 32 12 40 95 146 12 134 108 39 147
9% 11% -% -% -% 9% 8% 13% 7% 12% 9% 9% 6% 10% 9% 9% 9%

bcd bcd f

Eastern 159 159 - - - 159 125 34 14 41 83 140 8 129 97 45 142
9% 10% -% -% -% 9% 8% 14% 9% 12% 8% 9% 4% 10% 8% 10% 9%

bcd bcd f j l

East Midlands 133 133 - - - 133 112 21 18 24 73 115 22 93 79 35 114
7% 9% -% -% -% 7% 7% 9% 10% 7% 7% 7% 12% 7% 7% 8% 7%

bcd bcd m

West Midlands 156 156 - - - 156 134 23 23 30 71 123 20 91 87 38 125
9% 10% -% -% -% 9% 9% 9% 13% 9% 7% 8% 11% 7% 7% 9% 8%

bcd bcd jk

Wales 72 - - 72 - 72 57 15 8 16 38 63 9 52 45 20 65
4% -% -% 100% -% 4% 4% 6% 5% 5% 4% 4% 5% 4% 4% 5% 4%

abde abd

Yorkshire & Humber 157 157 - - - 157 136 22 16 23 79 121 13 100 101 35 137
9% 10% -% -% -% 9% 9% 9% 10% 7% 8% 8% 7% 8% 9% 8% 8%

bcd bcd

North East 71 71 - - - 71 71 - 6 21 35 61 12 49 50 17 67
4% 5% -% -% -% 4% 5% -% 3% 6% 3% 4% 6% 4% 4% 4% 4%

bcd bcd g j
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 4
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

REGION/ NATION

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

North West 210 210 - - - 210 196 14 23 33 118 175 20 139 134 50 184
12% 14% -% -% -% 12% 13% 6% 14% 10% 11% 11% 10% 11% 11% 12% 11%

bcd bcd g

Scotland 162 - 162 - - 162 134 28 16 35 88 140 17 109 106 40 145
9% -% 100% -% -% 9% 9% 12% 9% 11% 8% 9% 9% 8% 9% 9% 9%

acde acd

Northern Ireland 36 - - - 36 36 22 14 5 7 18 30 6 24 25 9 34
2% -% -% -% 100% 2% 1% 6% 3% 2% 2% 2% 3% 2% 2% 2% 2%

abce abc f
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 6
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

S1. What is the occupation of the main wage earner in your household?

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

A 45 6 4 9 4 10 23 45 34 11 45 - - - 45 - 45
3% 2% 1% 3% 1% 4% 4% 3% 4% 1% 10% -% -% -% 5% -% 3%

b i klmnop klmop klmo

B 410 30 57 125 76 61 122 410 223 187 410 - - - 410 - 410
23% 12% 17% 36% 27% 25% 21% 23% 26% 20% 90% -% -% -% 42% -% 23%

abdefg abf a a a i klmnop klmop klmo

C1 529 83 99 100 79 69 167 529 234 296 - 529 - - 529 - 529
29% 32% 30% 29% 29% 28% 28% 29% 27% 32% -% 100% -% -% 54% -% 29%

jlmnop jlmop jlmo

C2 324 47 65 58 51 45 103 324 167 157 - - 324 - - 324 324
18% 18% 20% 17% 18% 18% 18% 18% 19% 17% -% -% 100% -% -% 40% 18%

jkmnop jkmnp jkmn

D 248 57 63 25 41 25 63 248 106 142 - - - 248 - 248 248
14% 22% 19% 7% 15% 10% 11% 14% 12% 15% -% -% -% 51% -% 30% 14%

cefg cefg c c jklnop jklnp jkln

E 243 36 41 29 27 38 110 243 100 143 - - - 243 - 243 243
14% 14% 13% 8% 10% 15% 19% 14% 12% 15% -% -% -% 49% -% 30% 14%

c bcdg c h jklnop jklnp jkln

SUMMARY CODES

AB 456 36 61 134 79 71 145 456 257 199 456 - - - 456 - 456
25% 14% 18% 39% 29% 29% 25% 25% 30% 21% 100% -% -% -% 46% -% 25%

abdefg ab ab a ab i klmnop klmop klmo

DE 492 93 104 54 68 63 173 492 206 285 - - - 492 - 492 492
27% 36% 32% 16% 24% 25% 29% 27% 24% 30% -% -% -% 100% -% 60% 27%

cdeg c c c c c h jklnop jklnp jkln

ABC1 985 119 160 235 159 140 312 985 491 494 456 529 - - 985 - 985
55% 46% 49% 68% 57% 56% 53% 55% 57% 53% 100% 100% -% -% 100% -% 55%

abdefg a a a lmop lmop lmop lmo
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 6
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

S1. What is the occupation of the main wage earner in your household?

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

C2DE 816 140 169 113 119 109 276 816 373 442 - - 324 492 - 816 816
45% 54% 51% 32% 43% 44% 47% 45% 43% 47% -% -% 100% 100% -% 100% 45%

cdeg c c c c c jknp jknp jknp jkn
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 6
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

S1. What is the occupation of the main wage earner in your household?

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

A 45 39 2 4 1 45 39 6 1 8 33 41 1 38 34 8 42
3% 3% 1% 5% 2% 3% 3% 3% 1% 2% 3% 3% 1% 3% 3% 2% 3%

abde

B 410 364 26 13 7 410 348 62 24 65 300 391 12 366 307 82 389
23% 24% 16% 18% 20% 23% 22% 26% 14% 20% 29% 25% 7% 28% 26% 19% 24%

b b hi h l o o

C1 529 447 50 21 11 529 460 70 56 89 332 479 45 418 363 110 474
29% 29% 31% 30% 30% 29% 29% 29% 33% 27% 32% 31% 24% 32% 31% 26% 29%

l

C2 324 268 34 15 7 324 278 46 31 77 165 272 41 219 211 83 294
18% 17% 21% 21% 20% 18% 18% 19% 18% 23% 16% 18% 22% 17% 18% 19% 18%

jk

D 248 204 26 10 8 248 217 32 25 50 132 209 42 158 163 58 221
14% 13% 16% 14% 22% 14% 14% 13% 15% 15% 13% 13% 23% 12% 14% 14% 14%

ace m

E 243 209 23 9 2 243 217 26 34 41 81 159 44 104 103 87 190
14% 14% 14% 12% 7% 14% 14% 11% 20% 12% 8% 10% 24% 8% 9% 20% 12%

d d d d ijk j m np n

SUMMARY CODES

AB 456 403 28 17 8 456 388 68 25 73 333 432 13 405 341 90 431
25% 26% 17% 23% 22% 25% 25% 28% 15% 22% 32% 28% 7% 31% 29% 21% 27%

b b hik h l o o

DE 492 412 50 19 10 492 434 58 59 91 213 368 86 262 265 145 411
27% 27% 31% 27% 29% 27% 28% 24% 34% 28% 20% 24% 46% 20% 22% 34% 26%

jk j m np
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 6
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

S1. What is the occupation of the main wage earner in your household?

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

ABC1 985 851 78 38 18 985 848 138 81 162 665 911 59 822 705 200 905
55% 56% 48% 53% 51% 55% 54% 57% 47% 49% 64% 59% 31% 63% 60% 47% 56%

b hik hi l o o

C2DE 816 680 84 34 18 816 712 104 89 167 378 640 128 480 476 229 705
45% 44% 52% 47% 49% 45% 46% 43% 53% 51% 36% 41% 69% 37% 40% 53% 44%

a jk jk j m np
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 7
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

S2. RESPONDENT'S AGE

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

16 - 17 40 40 - - - - - 40 32 8 11 7 7 14 19 21 40
2% 15% -% -% -% -% -% 2% 4% 1% 2% 1% 2% 3% 2% 3% 2%

bcdefg bcdef i

18 - 24 219 219 - - - - - 219 104 115 25 76 40 79 101 119 219
12% 85% -% -% -% -% -% 12% 12% 12% 5% 14% 12% 16% 10% 15% 12%

bcdefg bcdef jn j jnp j jn j

25 - 34 329 - 329 - - - - 329 123 206 61 99 65 104 160 169 329
18% -% 100% -% -% -% -% 18% 14% 22% 13% 19% 20% 21% 16% 21% 18%

acdefg acdef h j j jn jn j

35 - 44 347 - - 347 - - - 347 154 193 134 100 58 54 235 113 347
19% -% -% 100% -% -% -% 19% 18% 21% 29% 19% 18% 11% 24% 14% 19%

abdefg abdef klmnop mo m lmop mo

45 - 54 277 - - - 277 - - 277 137 140 79 79 51 68 159 119 277
15% -% -% -% 100% -% -% 15% 16% 15% 17% 15% 16% 14% 16% 15% 15%

abcefg abcef

55 - 64 249 - - - - 249 249 249 136 113 71 69 45 63 140 109 249
14% -% -% -% -% 100% 42% 14% 16% 12% 16% 13% 14% 13% 14% 13% 14%

abcdfg abcdg abcd i

65 - 74 193 - - - - - 193 193 108 85 42 59 38 54 101 92 193
11% -% -% -% -% -% 33% 11% 13% 9% 9% 11% 12% 11% 10% 11% 11%

abcdeg abcde i

75 - 79 84 - - - - - 84 84 45 39 18 21 16 30 39 46 84
5% -% -% -% -% -% 14% 5% 5% 4% 4% 4% 5% 6% 4% 6% 5%

abcdeg abcde

80+ 62 - - - - - 62 62 25 38 15 18 4 25 33 29 62
3% -% -% -% -% -% 11% 3% 3% 4% 3% 3% 1% 5% 3% 4% 3%

abcdeg abcde l
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 7
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

S2. RESPONDENT'S AGE

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

SUMMARY CODES

16-24 259 259 - - - - - 259 136 123 36 83 47 93 119 140 259
14% 100% -% -% -% -% -% 14% 16% 13% 8% 16% 15% 19% 12% 17% 14%

bcdefg bcdef j j jnp j jn j

55+ 588 - - - - 249 588 588 314 274 145 167 103 173 312 276 588
33% -% -% -% -% 100% 100% 33% 36% 29% 32% 32% 32% 35% 32% 34% 33%

abcdg abcdg abcd i

65+ 340 - - - - - 340 340 178 162 74 98 58 109 173 167 340
19% -% -% -% -% -% 58% 19% 21% 17% 16% 19% 18% 22% 18% 20% 19%

abcdeg abcde j

75+ 146 - - - - - 146 146 70 77 32 39 20 55 71 75 146
8% -% -% -% -% -% 25% 8% 8% 8% 7% 7% 6% 11% 7% 9% 8%

abcdeg abcde ln
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 7
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

S2. RESPONDENT'S AGE

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

16 - 17 40 35 1 2 1 40 35 5 1 12 27 40 12 27 36 - 36
2% 2% 1% 3% 2% 2% 2% 2% 1% 4% 3% 3% 7% 2% 3% -% 2%

m o o

18 - 24 219 187 18 9 5 219 192 27 12 18 171 201 18 176 183 27 211
12% 12% 11% 12% 14% 12% 12% 11% 7% 5% 16% 13% 9% 13% 16% 6% 13%

hik hi o o

25 - 34 329 271 40 11 7 329 298 31 17 35 266 318 33 270 291 30 321
18% 18% 24% 16% 18% 18% 19% 13% 10% 11% 26% 20% 17% 21% 25% 7% 20%

ace g hik hi op o

35 - 44 347 304 25 12 7 347 308 39 18 63 260 341 34 296 293 49 342
19% 20% 15% 16% 18% 19% 20% 16% 10% 19% 25% 22% 18% 23% 25% 11% 21%

h hi h op o

45 - 54 277 237 26 9 5 277 234 43 24 61 169 258 28 213 205 59 264
15% 15% 16% 12% 15% 15% 15% 18% 14% 18% 16% 17% 15% 16% 17% 14% 16%

55 - 64 249 206 23 14 5 249 209 39 41 71 95 208 26 176 121 95 216
14% 13% 14% 20% 14% 14% 13% 16% 24% 22% 9% 13% 14% 14% 10% 22% 13%

ae jk jk j np n

65 - 74 193 165 16 9 4 193 160 33 37 53 45 135 26 105 42 104 146
11% 11% 10% 12% 11% 11% 10% 14% 22% 16% 4% 9% 14% 8% 4% 24% 9%

jk jk j m np n

75 - 79 84 71 8 3 2 84 73 12 14 12 4 33 6 24 7 40 47
5% 5% 5% 4% 5% 5% 5% 5% 9% 4% *% 2% 3% 2% 1% 9% 3%

ijk j j np n

80+ 62 53 5 3 1 62 51 11 7 5 6 18 3 15 3 25 28
3% 3% 3% 5% 2% 3% 3% 4% 4% 2% 1% 1% 2% 1% *% 6% 2%

jk np n
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 7
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

S2. RESPONDENT'S AGE

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

SUMMARY CODES

16-24 259 223 20 11 6 259 227 32 13 29 198 240 30 203 219 27 246
14% 15% 12% 16% 16% 14% 15% 13% 8% 9% 19% 15% 16% 16% 19% 6% 15%

hik hi op o

55+ 588 496 52 29 11 588 493 95 98 141 150 394 62 321 173 264 437
33% 32% 32% 41% 32% 33% 32% 39% 58% 43% 14% 25% 33% 25% 15% 61% 27%

ae f ijk jk j m np n

65+ 340 290 29 15 6 340 284 56 58 70 55 186 36 145 52 169 221
19% 19% 18% 21% 18% 19% 18% 23% 34% 21% 5% 12% 19% 11% 4% 39% 14%

ijk jk j m np n

75+ 146 125 13 6 3 146 124 23 21 18 10 51 9 39 10 65 75
8% 8% 8% 9% 7% 8% 8% 9% 12% 5% 1% 3% 5% 3% 1% 15% 5%

ijk j j np n
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 8
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

S3. RESPONDENT'S GENDER

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Male 864 136 123 154 137 136 314 864 864 - 257 234 167 206 491 373 864
48% 52% 37% 44% 49% 55% 53% 48% 100% -% 56% 44% 52% 42% 50% 46% 48%

b b bc bcg b i kmnop m m m

Female 937 123 206 193 140 113 274 937 - 937 199 296 157 285 494 442 937
52% 48% 63% 56% 51% 45% 47% 52% -% 100% 44% 56% 48% 58% 50% 54% 52%

adefg ef f h j jlnp j j j
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 8
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

S3. RESPONDENT'S GENDER

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Male 864 738 74 36 17 864 750 115 76 142 526 748 77 648 562 202 764
48% 48% 46% 50% 46% 48% 48% 48% 45% 43% 50% 48% 41% 50% 48% 47% 47%

i l

Female 937 793 88 36 19 937 810 127 94 187 518 804 110 655 618 227 845
52% 52% 54% 50% 54% 52% 52% 52% 55% 57% 50% 52% 59% 50% 52% 53% 53%

j m
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 9
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

A1. (SHOWCARD) Which of the following do you use almost every day? Please choose as many as apply (MULTI CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

TV set 1661 213 305 319 264 229 561 1661 774 887 412 484 300 465 896 765 1661
92% 82% 93% 92% 95% 92% 95% 92% 90% 95% 90% 91% 93% 95% 91% 94% 92%

a a a a ag a h jn jn

Mobile phone 1473 244 315 329 252 187 333 1473 695 779 395 446 264 369 840 633 1473
82% 94% 96% 95% 91% 75% 57% 82% 80% 83% 87% 84% 81% 75% 85% 78% 82%

efg defg efg efg f ef mop mo m mop mo

PC/ laptop computer 1095 144 230 249 193 156 280 1095 569 526 348 361 171 215 709 386 1095
61% 56% 70% 72% 70% 63% 48% 61% 66% 56% 76% 68% 53% 44% 72% 47% 61%

afg aefg afg f f i klmop lmop m lmop lmo

Radio 986 91 139 199 168 160 388 986 489 497 287 285 184 230 572 414 986
55% 35% 42% 57% 61% 64% 66% 55% 57% 53% 63% 54% 57% 47% 58% 51% 55%

ab ab abg abcg ab kmop m m mo m

Books, magazines, newspapers 964 104 137 179 138 166 406 964 443 521 294 292 152 226 586 378 964
54% 40% 42% 51% 50% 67% 69% 54% 51% 56% 65% 55% 47% 46% 60% 46% 54%

ab a abcdg abcdg ab klmop lmo lmop lmo

Tablet computer (like an iPad) 661 107 132 181 117 69 124 661 327 334 243 192 103 123 435 225 661
37% 41% 40% 52% 42% 28% 21% 37% 38% 36% 53% 36% 32% 25% 44% 28% 37%

ef ef abdefg ef f ef klmnop mo m klmop mo

DVD/ Blu ray player 350 70 61 75 58 43 86 350 189 162 90 90 60 111 180 171 350
19% 27% 19% 21% 21% 17% 15% 19% 22% 17% 20% 17% 18% 23% 18% 21% 19%

befg f f f i k

Games console/ player 273 87 72 60 39 14 17 273 163 110 56 80 44 93 136 137 273
15% 33% 22% 17% 14% 6% 3% 15% 19% 12% 12% 15% 14% 19% 14% 17% 15%

bcdefg defg ef ef ef i jn

MP3 player (like an iPod) 222 59 41 55 29 27 38 222 124 98 74 78 31 39 152 70 222
12% 23% 13% 16% 10% 11% 6% 12% 14% 10% 16% 15% 9% 8% 15% 9% 12%

bdefg f f f f i lmo lmo lmop mo
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 9
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

A1. (SHOWCARD) Which of the following do you use almost every day? Please choose as many as apply (MULTI CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

None of these 3 - - - - 3 3 3 3 - - - 1 2 - 3 3
*% -% -% -% -% 1% *% *% *% -% -% -% *% *% -% *% *%

g
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 9
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

A1. (SHOWCARD) Which of the following do you use almost every day? Please choose as many as apply (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

TV set 1661 1410 153 65 34 1661 1440 221 161 296 952 1418 174 1185 1074 400 1475
92% 92% 94% 90% 94% 92% 92% 92% 95% 90% 91% 91% 94% 91% 91% 93% 92%

Mobile phone 1473 1255 127 60 31 1473 1282 192 116 274 981 1375 151 1170 1125 304 1429
82% 82% 79% 83% 86% 82% 82% 79% 68% 83% 94% 89% 81% 90% 95% 71% 89%

b h hik hi l op o

PC/ laptop computer 1095 944 89 49 14 1095 951 144 82 198 805 1088 97 961 819 216 1035
61% 62% 55% 68% 39% 61% 61% 60% 48% 60% 77% 70% 52% 74% 69% 50% 64%

d d bd d h hik hi l op o

Radio 986 852 72 40 21 986 840 145 91 161 571 828 94 701 602 258 860
55% 56% 45% 55% 59% 55% 54% 60% 53% 49% 55% 53% 50% 54% 51% 60% 53%

b b b b np

Books, magazines, newspapers 964 823 85 42 14 964 823 141 86 179 565 834 80 732 594 252 846
54% 54% 52% 58% 40% 54% 53% 59% 50% 54% 54% 54% 43% 56% 50% 59% 53%

d d d d l np

Tablet computer (like an iPad) 661 557 60 29 14 661 568 93 26 107 526 659 46 594 576 69 645
37% 36% 37% 40% 39% 37% 36% 39% 15% 33% 50% 42% 25% 46% 49% 16% 40%

h hik hi l op o

DVD/ Blu ray player 350 299 23 24 5 350 303 47 24 52 244 322 28 286 262 62 324
19% 20% 14% 33% 13% 19% 19% 20% 14% 16% 23% 21% 15% 22% 22% 14% 20%

d abde d hi h l o o

Games console/ player 273 238 16 15 4 273 247 26 13 48 201 262 26 233 229 35 264
15% 16% 10% 21% 11% 15% 16% 11% 8% 15% 19% 17% 14% 18% 19% 8% 16%

b abde b h h h o o
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 9
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

A1. (SHOWCARD) Which of the following do you use almost every day? Please choose as many as apply (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

MP3 player (like an iPod) 222 194 13 12 3 222 193 29 4 27 189 220 7 208 190 26 216
12% 13% 8% 16% 7% 12% 12% 12% 2% 8% 18% 14% 4% 16% 16% 6% 13%

d bd d h hik hi l o o

None of these 3 3 - * - 3 1 2 - 1 - 1 - 1 3 - 3
*% *% -% *% -% *% *% 1% -% *% -% *% -% *% *% -% *%

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 10
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

A2. (SHOWCARD) Which one of the things you use almost every day would you miss the most if it got taken away? (SINGLE CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

TV set 659 43 92 87 104 119 333 659 277 383 111 179 132 237 291 369 659
37% 17% 28% 25% 38% 48% 57% 37% 32% 41% 24% 34% 41% 48% 30% 45% 37%

a a abc abcdg abcdeg abc h j jn jknp jknp jn

Mobile phone 573 153 163 138 82 27 37 573 261 312 136 187 107 143 323 250 573
32% 59% 50% 40% 30% 11% 6% 32% 30% 33% 30% 35% 33% 29% 33% 31% 32%

cdefg cdefg defg ef f ef m

PC/ laptop computer 239 29 43 63 38 43 66 239 154 85 98 75 28 39 172 67 239
13% 11% 13% 18% 14% 17% 11% 13% 18% 9% 21% 14% 9% 8% 17% 8% 13%

afg f i klmop lmo lmop lmo

Radio 94 1 6 10 18 23 59 94 43 51 31 23 13 26 55 40 94
5% 1% 2% 3% 6% 9% 10% 5% 5% 5% 7% 4% 4% 5% 6% 5% 5%

abc abcg abcg ab

Books, magazines, newspapers 84 2 5 7 6 21 64 84 35 50 26 28 14 17 54 30 84
5% 1% 2% 2% 2% 8% 11% 5% 4% 5% 6% 5% 4% 3% 5% 4% 5%

abcdg abcdg ab

Tablet computer (like an iPad) 80 10 8 32 15 9 14 80 41 38 39 19 11 10 58 22 80
4% 4% 2% 9% 6% 4% 2% 4% 5% 4% 9% 4% 3% 2% 6% 3% 4%

abefg f f klmop mo mo

Games console/ player 28 18 7 2 1 - - 28 25 3 3 3 8 14 6 22 28
2% 7% 2% *% *% -% -% 2% 3% *% 1% *% 3% 3% 1% 3% 2%

bcdefg ef f i kn jkn jkn n

MP3 player (like an iPod) 9 3 2 1 3 - 1 9 4 5 2 2 4 2 3 6 9
1% 1% *% *% 1% -% *% 1% *% 1% *% *% 1% *% *% 1% 1%

DVD/ Blu ray player 5 - - 1 2 1 2 5 4 1 - 1 2 2 1 4 5
*% -% -% *% 1% *% *% *% 1% *% -% *% 1% *% *% *% *%

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 10
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

A2. (SHOWCARD) Which one of the things you use almost every day would you miss the most if it got taken away? (SINGLE CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

None of these 14 - - 3 3 6 7 14 13 1 4 4 3 3 8 6 14
1% -% -% 1% 1% 2% 1% 1% 1% *% 1% 1% 1% 1% 1% 1% 1%

abg i

Don't know 15 - 3 4 3 - 4 15 7 8 5 9 1 - 14 1 15
1% -% 1% 1% 1% -% 1% 1% 1% 1% 1% 2% *% -% 1% *% 1%

mo mo mo o
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 10
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

A2. (SHOWCARD) Which one of the things you use almost every day would you miss the most if it got taken away? (SINGLE CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

TV set 659 552 69 28 10 659 589 70 91 153 224 476 89 364 291 254 545
37% 36% 43% 38% 29% 37% 38% 29% 54% 46% 21% 31% 48% 28% 25% 59% 34%

d d d d g jk jk j m np n

Mobile phone 573 483 55 20 15 573 502 71 25 76 459 561 55 479 522 41 563
32% 32% 34% 28% 43% 32% 32% 30% 15% 23% 44% 36% 29% 37% 44% 9% 35%

ace h hik hi op o

PC/ laptop computer 239 209 15 11 4 239 207 32 12 45 181 239 15 222 179 45 224
13% 14% 9% 15% 11% 13% 13% 13% 7% 14% 17% 15% 8% 17% 15% 11% 14%

h h h l o

Radio 94 81 5 5 4 94 72 22 19 19 33 71 13 58 36 32 68
5% 5% 3% 6% 11% 5% 5% 9% 11% 6% 3% 5% 7% 4% 3% 8% 4%

abe f ijk np

Books, magazines, newspapers 84 72 8 3 * 84 66 19 16 14 35 65 8 55 32 35 67
5% 5% 5% 5% 1% 5% 4% 8% 9% 4% 3% 4% 4% 4% 3% 8% 4%

d d d d f ijk np

Tablet computer (like an iPad) 80 68 7 3 1 80 66 14 * 9 71 80 5 71 70 7 76
4% 4% 5% 5% 3% 4% 4% 6% *% 3% 7% 5% 2% 5% 6% 2% 5%

hi h o o

Games console/ player 28 25 1 1 1 28 26 2 1 7 15 24 1 22 21 6 27
2% 2% 1% 1% 2% 2% 2% 1% 1% 2% 1% 2% 1% 2% 2% 1% 2%

MP3 player (like an iPod) 9 8 - 1 - 9 6 3 - 1 7 9 - 9 6 2 8
1% 1% -% 1% -% 1% *% 1% -% *% 1% 1% -% 1% *% 1% 1%

DVD/ Blu ray player 5 5 1 - - 5 4 1 * 2 2 4 1 3 3 3 5
*% *% *% -% -% *% *% 1% *% *% *% *% 1% *% *% 1% *%

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 10
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

A2. (SHOWCARD) Which one of the things you use almost every day would you miss the most if it got taken away? (SINGLE CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

None of these 14 12 1 1 * 14 9 5 3 3 3 10 - 9 10 3 13
1% 1% *% 1% 1% 1% 1% 2% 2% 1% *% 1% -% 1% 1% 1% 1%

f j

Don't know 15 14 - * * 15 14 1 2 1 11 14 * 11 11 2 13
1% 1% -% *% 1% 1% 1% 1% 1% *% 1% 1% *% 1% 1% *% 1%

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 11
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T1. (SHOWCARD) Which, if any, of these types of television does your household receive at the moment? Please think about all of the TV sets in your household. (MULTI CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Sky Satellite TV 674 88 145 156 118 92 167 674 320 355 183 219 138 134 402 272 674
37% 34% 44% 45% 42% 37% 28% 37% 37% 38% 40% 41% 43% 27% 41% 33% 37%

af afg f f f mo mo mo mo m m

Freeview (through a set-top box or
digital television set) with ONLY free
channels 616 86 89 87 81 94 273 616 295 321 132 163 100 221 294 321 616

34% 33% 27% 25% 29% 38% 46% 34% 34% 34% 29% 31% 31% 45% 30% 39% 34%
bc abcdeg bc jklnp jklnp n

Virgin Media (Cable TV) 282 51 48 54 46 35 82 282 130 152 83 83 54 61 166 116 282
16% 20% 15% 16% 17% 14% 14% 16% 15% 16% 18% 16% 17% 12% 17% 14% 16%

m m

Freesat Satellite TV 167 26 21 33 31 23 57 167 88 79 41 45 34 47 86 81 167
9% 10% 6% 10% 11% 9% 10% 9% 10% 8% 9% 9% 10% 10% 9% 10% 9%

BT TV (formerly BT Vision) 67 7 6 25 14 8 15 67 33 34 30 20 10 8 49 18 67
4% 3% 2% 7% 5% 3% 3% 4% 4% 4% 6% 4% 3% 2% 5% 2% 4%

abefg lmop mo m

Talk Talk TV 46 5 16 10 5 5 9 46 22 25 13 14 2 17 27 19 46
3% 2% 5% 3% 2% 2% 2% 3% 2% 3% 3% 3% 1% 4% 3% 2% 3%

fg l l l l l

Freeview (through a set-top box or
digital television set) with free channels
PLUS payment for extra channels such
as Top-up TV, ESPN, Picturebox films 25 3 1 2 5 8 13 25 17 8 8 5 5 7 13 12 25

1% 1% *% 1% 2% 3% 2% 1% 2% 1% 2% 1% 2% 1% 1% 1% 1%
bcg

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 11
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T1. (SHOWCARD) Which, if any, of these types of television does your household receive at the moment? Please think about all of the TV sets in your household. (MULTI CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Other Satellite TV 18 2 5 1 6 2 3 18 13 6 3 6 3 6 9 10 18
1% 1% 2% *% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

f

No TV in the household 38 12 8 5 3 4 9 38 21 17 12 16 1 9 28 9 38
2% 5% 3% 1% 1% 2% 2% 2% 2% 2% 3% 3% *% 2% 3% 1% 2%

cdfg l lo lo l

Don't know 6 1 1 * - - 4 6 4 2 * 1 - 4 2 4 6
*% *% *% *% -% -% 1% *% *% *% *% *% -% 1% *% 1% *%

SUMMARY CODES

ANY SATELLITE 846 116 169 189 148 117 224 846 409 437 217 266 175 188 483 363 846
47% 45% 51% 54% 53% 47% 38% 47% 47% 47% 48% 50% 54% 38% 49% 44% 47%

f afg f f f m m mop m m m

ANY FREEVIEW 637 88 90 89 86 101 284 637 309 328 138 168 105 226 306 331 637
35% 34% 27% 26% 31% 41% 48% 35% 36% 35% 30% 32% 32% 46% 31% 41% 35%

bcd abcdg bc jklnp jklnp n

ANY TV SETS IN THE HOUSEHOLD 1758 247 319 342 274 244 576 1758 840 917 443 512 324 479 955 802 1758
98% 95% 97% 99% 99% 98% 98% 98% 97% 98% 97% 97% 100% 97% 97% 98% 98%

a a a a jkmnp
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 11
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T1. (SHOWCARD) Which, if any, of these types of television does your household receive at the moment? Please think about all of the TV sets in your household. (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Sky Satellite TV 674 559 63 34 19 674 582 92 61 128 439 632 63 543 511 117 629
37% 37% 39% 47% 52% 37% 37% 38% 36% 39% 42% 41% 34% 42% 43% 27% 39%

ae abe op o

Freeview (through a set-top box or
digital television set) with ONLY free
channels 616 532 52 22 10 616 516 100 69 105 280 459 66 380 319 183 502

34% 35% 32% 30% 26% 34% 33% 41% 41% 32% 27% 30% 36% 29% 27% 43% 31%
d d f jk np n

Virgin Media (Cable TV) 282 237 34 6 5 282 268 14 27 58 182 268 28 223 209 56 265
16% 15% 21% 8% 15% 16% 17% 6% 16% 18% 17% 17% 15% 17% 18% 13% 16%

c c c c g o

Freesat Satellite TV 167 148 12 4 3 167 135 32 8 37 92 137 27 106 105 49 154
9% 10% 7% 6% 8% 9% 9% 13% 5% 11% 9% 9% 15% 8% 9% 12% 10%

f h m

BT TV (formerly BT Vision) 67 60 4 2 1 67 56 11 2 10 51 63 7 54 56 9 64
4% 4% 2% 3% 2% 4% 4% 5% 1% 3% 5% 4% 4% 4% 5% 2% 4%

h o

Talk Talk TV 46 42 2 2 1 46 44 3 6 11 27 44 6 37 34 11 45
3% 3% 1% 2% 2% 3% 3% 1% 3% 3% 3% 3% 3% 3% 3% 2% 3%

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 11
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T1. (SHOWCARD) Which, if any, of these types of television does your household receive at the moment? Please think about all of the TV sets in your household. (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Freeview (through a set-top box or
digital television set) with free channels
PLUS payment for extra channels such
as Top-up TV, ESPN, Picturebox films 25 18 3 2 2 25 18 7 5 4 13 23 4 18 12 10 22

1% 1% 2% 3% 5% 1% 1% 3% 3% 1% 1% 1% 2% 1% 1% 2% 1%
ae

Other Satellite TV 18 15 2 * * 18 14 4 - 6 11 17 1 16 15 3 18
1% 1% 2% 1% 1% 1% 1% 2% -% 2% 1% 1% *% 1% 1% 1% 1%

No TV in the household 38 34 1 3 * 38 32 5 - 10 25 35 4 31 23 15 38
2% 2% *% 4% 1% 2% 2% 2% -% 3% 2% 2% 2% 2% 2% 3% 2%

bd h h

Don't know 6 5 - 1 * 6 6 - * * 2 2 1 1 2 1 4
*% *% -% 1% *% *% *% -% *% *% *% *% 1% *% *% *% *%

ae m

SUMMARY CODES

ANY SATELLITE 846 709 77 38 21 846 724 122 69 166 534 773 91 653 619 168 787
47% 46% 48% 53% 59% 47% 46% 51% 41% 50% 51% 50% 49% 50% 52% 39% 49%

abe h h h o o

ANY FREEVIEW 637 549 54 23 11 637 532 105 73 109 292 479 69 398 329 192 521
35% 36% 33% 33% 30% 35% 34% 44% 43% 33% 28% 31% 37% 31% 28% 45% 32%

f ijk np n

ANY TV SETS IN THE HOUSEHOLD 1758 1492 161 68 36 1758 1521 236 170 319 1016 1515 182 1271 1155 413 1568
98% 97% 100% 95% 99% 98% 98% 98% 100% 97% 97% 98% 97% 98% 98% 96% 97%

c c c c ij
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 12
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T2. Do you have a DVR system such as Sky Plus, V Plus, Freeview Plus, or any other similar system? (SINGLE CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Yes 924 120 172 207 165 140 261 924 446 478 285 293 169 178 578 347 924
51% 46% 52% 60% 60% 56% 44% 51% 52% 51% 62% 55% 52% 36% 59% 43% 51%

f afg afg af f klmop mo mo mop m mo

No 803 118 142 131 108 103 304 803 379 424 157 210 148 289 367 436 803
45% 46% 43% 38% 39% 42% 52% 45% 44% 45% 34% 40% 46% 59% 37% 53% 45%

bcdeg c jn jklnp jklnp jn

Don't know 30 8 5 5 1 2 11 30 14 15 2 9 7 12 11 19 30
2% 3% 2% 1% *% 1% 2% 2% 2% 2% *% 2% 2% 2% 1% 2% 2%

d j j j

NO TV SETS IN HOUSEHOLD/
UNSURE OF TYPE OF TV SERVICE 43 13 10 5 3 4 12 43 24 19 12 18 1 13 30 13 43

2% 5% 3% 1% 1% 2% 2% 2% 3% 2% 3% 3% *% 3% 3% 2% 2%
cdfg l l l l l

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 12
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T2. Do you have a DVR system such as Sky Plus, V Plus, Freeview Plus, or any other similar system? (SINGLE CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Yes 924 773 95 39 18 924 797 128 79 164 628 877 75 761 708 166 875
51% 50% 58% 54% 49% 51% 51% 53% 47% 50% 60% 57% 40% 58% 60% 39% 54%

a hi hi l op o

No 803 694 66 26 16 803 697 107 88 146 379 616 104 493 433 240 673
45% 45% 41% 36% 46% 45% 45% 44% 52% 44% 36% 40% 56% 38% 37% 56% 42%

c c jk j m np n

Don't know 30 25 * 3 2 30 28 2 2 9 10 21 2 18 14 7 21
2% 2% *% 4% 4% 2% 2% 1% 1% 3% 1% 1% 1% 1% 1% 2% 1%

abe abe j

NO TV SETS IN HOUSEHOLD/
UNSURE OF TYPE OF TV SERVICE 43 38 1 4 * 43 38 5 * 10 27 37 5 31 25 16 41

2% 3% *% 5% 1% 2% 2% 2% *% 3% 3% 2% 3% 2% 2% 4% 3%
abde h h

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 13
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T3. How would you say BBC TV programmes are mainly funded? (SINGLE CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Licence fee/ by the public 1414 146 229 279 244 221 516 1414 703 710 382 425 248 358 807 606 1414
78% 56% 70% 80% 88% 89% 88% 78% 81% 76% 84% 80% 76% 73% 82% 74% 78%

a ab abcg abcg abcg ab i lmop mo lmo mo

Advertising 68 12 15 24 4 5 12 68 28 41 19 18 16 16 36 32 68
4% 5% 5% 7% 2% 2% 2% 4% 3% 4% 4% 3% 5% 3% 4% 4% 4%

f defg

By the government 58 17 10 10 6 5 15 58 34 24 17 22 7 13 39 20 58
3% 6% 3% 3% 2% 2% 3% 3% 4% 3% 4% 4% 2% 3% 4% 2% 3%

defg

Programme sponsorship 31 10 6 7 4 2 4 31 12 19 8 8 2 13 16 15 31
2% 4% 2% 2% 1% 1% 1% 2% 1% 2% 2% 1% 1% 3% 2% 2% 2%

ef

Programme sales to other countries 10 - 3 3 - 2 4 10 6 4 3 4 2 1 7 3 10
1% -% 1% 1% -% 1% 1% 1% 1% *% 1% 1% 1% *% 1% *% 1%

Other 3 3 - - - - - 3 2 2 - 2 - 2 2 2 3
*% 1% -% -% -% -% -% *% *% *% -% *% -% *% *% *% *%

fg

Don't know 217 72 65 24 19 14 37 217 80 137 27 52 50 89 79 138 217
12% 28% 20% 7% 7% 6% 6% 12% 9% 15% 6% 10% 15% 18% 8% 17% 12%

cdefg cdefg cdef h jkn jknp jknp jn
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 13
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T3. How would you say BBC TV programmes are mainly funded? (SINGLE CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Licence fee/ by the public 1414 1184 144 57 28 1414 1225 189 135 262 822 1227 126 1045 904 356 1259
78% 77% 89% 79% 79% 78% 79% 78% 80% 80% 79% 79% 67% 80% 77% 83% 78%

acde l np

Advertising 68 65 2 1 1 68 61 7 4 7 44 55 12 40 46 14 60
4% 4% 1% 1% 2% 4% 4% 3% 2% 2% 4% 4% 6% 3% 4% 3% 4%

bc m

By the government 58 52 1 2 3 58 49 9 4 11 37 52 4 48 47 10 57
3% 3% 1% 2% 8% 3% 3% 4% 2% 3% 4% 3% 2% 4% 4% 2% 4%

b abce b

Programme sponsorship 31 30 1 * - 31 26 5 * 4 21 26 8 17 22 8 30
2% 2% 1% *% -% 2% 2% 2% *% 1% 2% 2% 4% 1% 2% 2% 2%

d m

Programme sales to other countries 10 9 - * - 10 5 5 1 - 7 9 1 7 7 1 9
1% 1% -% *% -% 1% *% 2% 1% -% 1% 1% 1% 1% 1% *% 1%

f

Other 3 3 - * - 3 3 - - - 3 3 * 3 3 - 3
*% *% -% *% -% *% *% -% -% -% *% *% *% *% *% -% *%

Don't know 217 188 14 11 4 217 190 27 26 45 108 180 35 142 152 41 193
12% 12% 9% 16% 11% 12% 12% 11% 15% 14% 10% 12% 19% 11% 13% 10% 12%

b m
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 14
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T4. How would you say programmes are mainly funded on ITV, Channel 4 and Five? (SINGLE CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Advertising 1294 134 198 262 220 202 479 1294 639 656 362 408 229 294 771 524 1294
72% 52% 60% 76% 79% 81% 81% 72% 74% 70% 79% 77% 71% 60% 78% 64% 72%

ab abg abg abcg ab lmop mop mo lmop mo

Licence fee/ by the public 127 15 32 30 19 12 31 127 62 64 33 24 25 45 57 70 127
7% 6% 10% 9% 7% 5% 5% 7% 7% 7% 7% 5% 8% 9% 6% 9% 7%

f kn kn

Programme sponsorship 100 11 17 28 15 13 29 100 52 48 31 21 17 31 52 48 100
6% 4% 5% 8% 6% 5% 5% 6% 6% 5% 7% 4% 5% 6% 5% 6% 6%

By the government 21 8 3 5 2 2 3 21 11 10 - 9 6 6 9 12 21
1% 3% 1% 1% 1% 1% 1% 1% 1% 1% -% 2% 2% 1% 1% 1% 1%

fg j j j j j

Other 16 6 1 4 1 2 4 16 12 5 5 3 1 7 8 9 16
1% 2% *% 1% *% 1% 1% 1% 1% *% 1% 1% *% 1% 1% 1% 1%

f

Don't know 242 85 77 18 19 17 43 242 90 153 25 64 46 108 88 154 242
13% 33% 23% 5% 7% 7% 7% 13% 10% 16% 5% 12% 14% 22% 9% 19% 13%

bcdefg cdefg cdef h j jn jklnp j jknp jn
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 14
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T4. How would you say programmes are mainly funded on ITV, Channel 4 and Five? (SINGLE CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Advertising 1294 1093 125 52 24 1294 1112 182 129 235 762 1132 124 965 828 337 1165
72% 71% 77% 73% 67% 72% 71% 75% 76% 71% 73% 73% 66% 74% 70% 79% 72%

d l np

Licence fee/ by the public 127 106 14 3 3 127 110 17 9 25 68 103 13 80 85 25 110
7% 7% 8% 5% 9% 7% 7% 7% 5% 7% 6% 7% 7% 6% 7% 6% 7%

Programme sponsorship 100 96 2 * 1 100 89 12 5 13 66 84 11 71 66 22 88
6% 6% 1% *% 4% 6% 6% 5% 3% 4% 6% 5% 6% 5% 6% 5% 5%

bc c bc

By the government 21 18 1 1 1 21 19 2 1 7 9 17 3 15 17 3 20
1% 1% 1% 2% 4% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1%

abe

Other 16 14 1 1 * 16 15 2 * 2 12 14 2 12 11 1 13
1% 1% 1% 1% 1% 1% 1% 1% *% 1% 1% 1% 1% 1% 1% *% 1%

Don't know 242 204 19 14 6 242 215 27 26 48 126 201 35 159 173 40 214
13% 13% 12% 19% 16% 13% 14% 11% 15% 15% 12% 13% 19% 12% 15% 9% 13%

abe m o o
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 15
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

No, do not have any concerns 1083 206 235 198 167 126 277 1083 543 541 252 309 209 314 561 523 1083
60% 80% 71% 57% 60% 51% 47% 60% 63% 58% 55% 58% 64% 64% 57% 64% 60%

cdefg cdefg f ef ef i jn jn jn

Violence (in general) 207 12 16 38 33 37 108 207 80 127 51 71 30 54 123 84 207
11% 4% 5% 11% 12% 15% 18% 11% 9% 14% 11% 13% 9% 11% 12% 10% 11%

ab ab ab abcdg ab h

Bad/ offensive language (spoken or
song lyrics) 164 7 12 33 22 27 90 164 64 101 41 53 26 44 94 70 164

9% 3% 4% 9% 8% 11% 15% 9% 7% 11% 9% 10% 8% 9% 10% 9% 9%
ab a ab abcdg ab h

Too many repeats 158 2 18 30 26 22 82 158 84 73 42 39 33 42 82 76 158
9% 1% 5% 9% 9% 9% 14% 9% 10% 8% 9% 7% 10% 9% 8% 9% 9%

a a a a abceg a

Too many reality TV programmes 132 4 23 25 17 21 63 132 75 57 48 34 30 20 82 50 132
7% 2% 7% 7% 6% 9% 11% 7% 9% 6% 10% 7% 9% 4% 8% 6% 7%

a a a a adg a kmo m m m

Sex/ nakedness (in general) 131 13 16 28 15 14 59 131 44 88 33 43 21 35 76 55 131
7% 5% 5% 8% 5% 6% 10% 7% 5% 9% 7% 8% 6% 7% 8% 7% 7%

abdeg h

Poor quality programmes 128 6 15 20 14 30 73 128 81 47 39 34 29 25 73 55 128
7% 2% 4% 6% 5% 12% 12% 7% 9% 5% 9% 6% 9% 5% 7% 7% 7%

abcdg abcdg a i m
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 15
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Inappropriate programmes shown
before the watershed 108 5 14 37 16 13 35 108 40 68 29 34 20 25 62 45 108

6% 2% 4% 11% 6% 5% 6% 6% 5% 7% 6% 6% 6% 5% 6% 6% 6%
abdefg a a h

Lack of originality/ programmes are too
similar 107 8 16 15 25 15 43 107 55 52 36 31 22 18 67 40 107

6% 3% 5% 4% 9% 6% 7% 6% 6% 6% 8% 6% 7% 4% 7% 5% 6%
ac a m m

People behaving badly 93 6 15 14 18 8 40 93 40 53 23 34 16 21 57 37 93
5% 2% 5% 4% 6% 3% 7% 5% 5% 6% 5% 6% 5% 4% 6% 4% 5%

a a

Too many/ too long advertising breaks 85 9 19 12 11 12 35 85 41 44 23 22 16 24 45 40 85
5% 3% 6% 3% 4% 5% 6% 5% 5% 5% 5% 4% 5% 5% 5% 5% 5%

Bad taste/ shock tactics 70 5 12 13 8 12 32 70 30 40 19 26 15 10 45 25 70
4% 2% 4% 4% 3% 5% 5% 4% 3% 4% 4% 5% 5% 2% 5% 3% 4%

a m m m

Too many programmes with celebrities 56 5 8 11 6 5 26 56 30 26 22 13 14 7 35 20 56
3% 2% 2% 3% 2% 2% 4% 3% 3% 3% 5% 3% 4% 1% 4% 2% 3%

mo m m

Intrusive/ confrontational 44 1 10 12 7 3 14 44 20 24 14 17 4 8 31 13 44
2% 1% 3% 3% 2% 1% 2% 2% 2% 3% 3% 3% 1% 2% 3% 2% 2%

a o
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 15
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Drug use/ drug references 43 8 7 7 10 4 11 43 21 22 15 16 4 8 31 12 43
2% 3% 2% 2% 4% 2% 2% 2% 2% 2% 3% 3% 1% 2% 3% 2% 2%

o

Too many American programmes 39 1 3 3 3 13 28 39 23 16 14 9 6 10 23 16 39
2% 1% 1% 1% 1% 5% 5% 2% 3% 2% 3% 2% 2% 2% 2% 2% 2%

abcdg abcdg

Irritating/ annoying sponsorship
messages 38 4 5 10 4 5 16 38 22 17 14 13 8 4 26 12 38

2% 2% 1% 3% 1% 2% 3% 2% 2% 2% 3% 2% 2% 1% 3% 1% 2%
m m

Age - Discriminatory treatment or
portrayal of people based on age 30 5 8 5 4 3 8 30 10 19 11 8 3 7 19 10 30

2% 2% 2% 1% 1% 1% 1% 2% 1% 2% 2% 2% 1% 1% 2% 1% 2%

Race - Discriminatory treatment or
portrayal of people based on race 27 * 7 5 7 6 8 27 11 17 8 9 3 7 17 10 27

2% *% 2% 1% 3% 2% 1% 2% 1% 2% 2% 2% 1% 1% 2% 1% 2%
a a

Not enough programmes for my age
group 27 3 2 3 6 6 13 27 15 11 5 7 5 10 12 14 27

1% 1% 1% 1% 2% 2% 2% 1% 2% 1% 1% 1% 1% 2% 1% 2% 1%

Product placement 25 1 5 9 3 3 7 25 8 17 10 7 7 1 17 8 25
1% 1% 1% 3% 1% 1% 1% 1% 1% 2% 2% 1% 2% *% 2% 1% 1%

m m m
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 15
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Gender - Discriminatory treatment or
portrayal of people based on gender
(e.g. sexism) 25 3 5 5 5 3 6 25 8 17 8 10 2 5 18 7 25

1% 1% 2% 1% 2% 1% 1% 1% 1% 2% 2% 2% 1% 1% 2% 1% 1%

Religion - Discriminatory treatment or
portrayal of people based on religion 25 3 4 5 4 4 8 25 14 11 9 8 3 5 17 8 25

1% 1% 1% 1% 2% 2% 1% 1% 2% 1% 2% 2% 1% 1% 2% 1% 1%

Not enough racial diversity 23 1 5 2 4 4 11 23 12 12 8 7 3 6 15 9 23
1% 1% 2% *% 2% 2% 2% 1% 1% 1% 2% 1% 1% 1% 2% 1% 1%

Too much sport 23 3 4 2 3 1 11 23 6 16 5 10 1 7 15 8 23
1% 1% 1% *% 1% *% 2% 1% 1% 2% 1% 2% *% 1% 2% 1% 1%

Commercial messages appearing in
programme content/ excessive
merchandising/ marketing to children
within a television programme 22 4 2 7 2 5 7 22 8 14 13 4 2 3 17 5 22

1% 2% 1% 2% 1% 2% 1% 1% 1% 2% 3% 1% 1% 1% 2% 1% 1%
klmop

Disability - Discriminatory treatment or
portrayal of people based on disability 22 * 6 6 4 3 6 22 8 14 8 9 3 3 16 6 22

1% *% 2% 2% 2% 1% 1% 1% 1% 2% 2% 2% 1% 1% 2% 1% 1%
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 15
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Phone-in competitions that are fixed/
faked 22 4 4 3 2 4 9 22 9 12 13 2 4 3 15 7 22

1% 2% 1% 1% 1% 2% 2% 1% 1% 1% 3% *% 1% 1% 2% 1% 1%
kmop

Sexual orientation - Discriminatory
treatment or portrayal of people based
on sexual orientation 19 1 2 5 1 3 9 19 9 10 6 4 4 5 10 9 19

1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

Don't trust the broadcasters/
broadcasters not respecting audiences 14 1 3 3 2 1 5 14 10 4 8 3 3 - 11 3 14

1% 1% 1% 1% 1% 1% 1% 1% 1% *% 2% 1% 1% -% 1% *% 1%
mo m m

Beliefs other than religion -
Discriminatory treatment or portrayal of
people based on beliefs other than
religion 13 2 1 5 5 * 1 13 7 6 6 2 * 4 9 4 13

1% 1% *% 1% 2% *% *% 1% 1% 1% 1% *% *% 1% 1% *% 1%
f f

Other 77 3 2 16 15 21 40 77 41 36 24 30 6 16 55 22 77
4% 1% 1% 5% 5% 8% 7% 4% 5% 4% 5% 6% 2% 3% 6% 3% 4%

ab ab abg abg ab lo lo lo

Don't know 14 2 4 1 3 2 4 14 3 11 5 4 1 5 9 6 14
1% 1% 1% *% 1% 1% 1% 1% *% 1% 1% 1% *% 1% 1% 1% 1%

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 15
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

SUMMARY CODES

ANY CONCERNS 703 51 90 147 107 120 308 703 318 385 199 217 114 173 416 287 703
39% 20% 27% 42% 39% 48% 52% 39% 37% 41% 44% 41% 35% 35% 42% 35% 39%

ab ab abdg abcdg ab lmo lmo

ANY OFFENSIVE CONTENT 414 34 43 89 62 67 187 414 160 255 113 139 65 97 252 163 414
23% 13% 13% 26% 22% 27% 32% 23% 18% 27% 25% 26% 20% 20% 26% 20% 23%

ab ab ab abdg ab h mo mo

ANY QUALITY OF CONTENT/
REPEATS 338 12 45 60 48 64 173 338 183 156 104 91 66 77 195 143 338

19% 5% 14% 17% 17% 26% 29% 19% 21% 17% 23% 17% 20% 16% 20% 18% 19%
a a a abcdg abcdg a i mo

ANY ADVERTISING/ SPONSORSHIP 119 11 23 23 16 15 46 119 57 62 36 32 23 28 68 51 119
7% 4% 7% 7% 6% 6% 8% 7% 7% 7% 8% 6% 7% 6% 7% 6% 7%

ANY DIVERSITY OF CONTENT 104 9 14 20 23 19 39 104 49 56 34 29 16 26 63 41 104
6% 3% 4% 6% 8% 8% 7% 6% 6% 6% 7% 6% 5% 5% 6% 5% 6%

a

ANY DON'T TRUST/ FIXED/ FAKE/
BIASED 32 4 6 6 3 5 13 32 18 14 17 5 8 3 22 10 32

2% 2% 2% 2% 1% 2% 2% 2% 2% 2% 4% 1% 2% 1% 2% 1% 2%
kmop m m

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 15
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

No, do not have any concerns 1083 902 116 45 21 1083 951 132 93 201 650 951 118 788 756 234 990
60% 59% 71% 62% 58% 60% 61% 55% 55% 61% 62% 61% 63% 60% 64% 55% 62%

acde o o

Violence (in general) 207 181 12 8 7 207 171 36 28 42 92 164 20 138 100 73 173
11% 12% 8% 11% 18% 11% 11% 15% 17% 13% 9% 11% 11% 11% 9% 17% 11%

abce jk j np

Bad/ offensive language (spoken or
song lyrics) 164 139 15 6 5 164 137 27 26 33 67 127 16 106 74 57 131

9% 9% 9% 8% 14% 9% 9% 11% 15% 10% 6% 8% 8% 8% 6% 13% 8%
ae jk j np

Too many repeats 158 141 9 4 3 158 134 23 24 24 74 122 23 95 78 48 126
9% 9% 6% 6% 8% 9% 9% 10% 14% 7% 7% 8% 13% 7% 7% 11% 8%

ijk m np

Too many reality TV programmes 132 119 9 3 1 132 112 20 12 31 65 109 16 86 77 37 114
7% 8% 6% 4% 3% 7% 7% 8% 7% 10% 6% 7% 9% 7% 7% 9% 7%

d d

Sex/ nakedness (in general) 131 108 13 5 5 131 107 24 14 21 66 102 13 86 75 38 113
7% 7% 8% 7% 14% 7% 7% 10% 8% 7% 6% 7% 7% 7% 6% 9% 7%

abce

Poor quality programmes 128 115 8 3 2 128 114 14 16 25 66 106 14 89 74 32 106
7% 8% 5% 4% 5% 7% 7% 6% 9% 7% 6% 7% 8% 7% 6% 7% 7%

c
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 15
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Inappropriate programmes shown
before the watershed 108 94 5 4 4 108 87 20 8 20 67 96 12 82 73 22 95

6% 6% 3% 5% 12% 6% 6% 8% 5% 6% 6% 6% 7% 6% 6% 5% 6%
abce

Lack of originality/ programmes are too
similar 107 98 6 1 1 107 94 13 10 20 61 90 10 75 69 22 92

6% 6% 4% 2% 2% 6% 6% 5% 6% 6% 6% 6% 6% 6% 6% 5% 6%
cd cd

People behaving badly 93 78 8 4 4 93 70 23 8 19 48 74 8 63 53 28 81
5% 5% 5% 5% 11% 5% 4% 10% 5% 6% 5% 5% 4% 5% 5% 6% 5%

abce f

Too many/ too long advertising breaks 85 79 2 2 2 85 69 16 6 12 48 66 8 56 52 14 67
5% 5% 2% 3% 5% 5% 4% 7% 4% 4% 5% 4% 4% 4% 4% 3% 4%

b b b

Bad taste/ shock tactics 70 57 7 2 4 70 56 14 7 14 43 64 5 57 47 15 62
4% 4% 5% 2% 11% 4% 4% 6% 4% 4% 4% 4% 3% 4% 4% 4% 4%

abce

Too many programmes with celebrities 56 51 3 1 1 56 44 12 3 9 27 40 8 31 27 17 44
3% 3% 2% 1% 3% 3% 3% 5% 2% 3% 3% 3% 4% 2% 2% 4% 3%

Intrusive/ confrontational 44 38 3 1 2 44 36 8 7 5 28 39 3 36 31 8 39
2% 2% 2% 2% 6% 2% 2% 3% 4% 1% 3% 3% 2% 3% 3% 2% 2%

abce
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 15
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Drug use/ drug references 43 34 4 1 4 43 34 9 4 8 27 39 4 31 32 6 38
2% 2% 3% 1% 10% 2% 2% 4% 2% 2% 3% 3% 2% 2% 3% 1% 2%

abce

Too many American programmes 39 36 1 1 1 39 30 9 2 13 16 30 4 26 23 8 30
2% 2% 1% 1% 3% 2% 2% 4% 1% 4% 1% 2% 2% 2% 2% 2% 2%

j

Irritating/ annoying sponsorship
messages 38 36 1 1 * 38 29 9 1 7 24 32 5 27 22 12 34

2% 2% 1% 1% 1% 2% 2% 4% 1% 2% 2% 2% 3% 2% 2% 3% 2%

Age - Discriminatory treatment or
portrayal of people based on age 30 25 2 1 1 30 24 5 1 5 21 27 3 22 26 3 28

2% 2% 1% 1% 4% 2% 2% 2% 1% 1% 2% 2% 2% 2% 2% 1% 2%
e

Race - Discriminatory treatment or
portrayal of people based on race 27 23 1 1 2 27 23 5 * 7 19 26 2 22 23 3 26

2% 2% 1% 2% 5% 2% 1% 2% *% 2% 2% 2% 1% 2% 2% 1% 2%
abe

Not enough programmes for my age
group 27 23 2 * 1 27 24 2 5 3 12 20 5 14 13 7 19

1% 2% 1% *% 3% 1% 2% 1% 3% 1% 1% 1% 3% 1% 1% 2% 1%
c

Product placement 25 24 1 * - 25 23 3 2 * 16 18 4 14 16 7 23
1% 2% 1% *% -% 1% 1% 1% 1% *% 2% 1% 2% 1% 1% 2% 1%

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 15
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Gender - Discriminatory treatment or
portrayal of people based on gender
(e.g. sexism) 25 21 1 1 2 25 19 6 2 4 17 23 3 18 19 5 24

1% 1% 1% 1% 4% 1% 1% 2% 1% 1% 2% 1% 2% 1% 2% 1% 1%
abe

Religion - Discriminatory treatment or
portrayal of people based on religion 25 21 * 1 2 25 20 5 2 4 16 21 2 18 18 2 20

1% 1% *% 1% 6% 1% 1% 2% 1% 1% 2% 1% 1% 1% 2% *% 1%
abce

Not enough racial diversity 23 21 1 * 2 23 19 4 - 4 15 19 4 15 12 9 21
1% 1% *% 1% 5% 1% 1% 2% -% 1% 1% 1% 2% 1% 1% 2% 1%

abce

Too much sport 23 21 2 - 1 23 21 2 2 2 12 16 5 10 9 7 16
1% 1% 1% -% 2% 1% 1% 1% 1% 1% 1% 1% 3% 1% 1% 2% 1%

m

Commercial messages appearing in
programme content/ excessive
merchandising/ marketing to children
within a television programme 22 21 1 * * 22 16 6 * 1 19 21 1 19 15 5 20

1% 1% 1% *% 1% 1% 1% 2% *% *% 2% 1% 1% 1% 1% 1% 1%
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 15
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Disability - Discriminatory treatment or
portrayal of people based on disability 22 20 - 1 2 22 16 6 2 6 13 21 3 16 17 4 21

1% 1% -% 1% 5% 1% 1% 2% 1% 2% 1% 1% 2% 1% 1% 1% 1%
abce

Phone-in competitions that are fixed/
faked 22 19 2 * 1 22 14 8 * 5 14 19 1 18 15 2 17

1% 1% 1% *% 3% 1% 1% 3% *% 2% 1% 1% 1% 1% 1% *% 1%
ce f

Sexual orientation - Discriminatory
treatment or portrayal of people based
on sexual orientation 19 17 * 1 2 19 17 2 1 4 9 13 1 11 12 1 13

1% 1% *% 1% 5% 1% 1% 1% *% 1% 1% 1% *% 1% 1% *% 1%
abce

Don't trust the broadcasters/
broadcasters not respecting audiences 14 12 2 - - 14 8 6 1 - 10 11 - 11 6 7 13

1% 1% 1% -% -% 1% *% 3% 1% -% 1% 1% -% 1% 1% 2% 1%
f

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 15
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Beliefs other than religion -
Discriminatory treatment or portrayal of
people based on beliefs other than
religion 13 10 1 * 2 13 9 4 1 2 9 12 2 8 10 2 13

1% 1% *% *% 5% 1% 1% 2% *% 1% 1% 1% 1% 1% 1% 1% 1%
abce

Other 77 67 6 4 * 77 60 16 8 17 45 72 6 65 46 23 69
4% 4% 3% 5% *% 4% 4% 7% 5% 5% 4% 5% 3% 5% 4% 5% 4%

d d d d

Don't know 14 12 - 2 * 14 14 * - 1 10 11 * 10 12 * 13
1% 1% -% 3% 1% 1% 1% *% -% *% 1% 1% *% 1% 1% *% 1%

abe

SUMMARY CODES

ANY CONCERNS 703 617 46 25 15 703 594 109 77 127 384 590 68 504 412 195 606
39% 40% 29% 35% 41% 39% 38% 45% 45% 38% 37% 38% 36% 39% 35% 45% 38%

b b b j np

ANY OFFENSIVE CONTENT 414 362 24 16 13 414 348 66 46 76 219 341 36 295 231 120 351
23% 24% 15% 22% 35% 23% 22% 27% 27% 23% 21% 22% 19% 23% 20% 28% 22%

b abce b np

ANY QUALITY OF CONTENT/
REPEATS 338 302 22 10 5 338 294 45 42 58 174 274 39 226 191 97 288

19% 20% 13% 14% 14% 19% 19% 19% 24% 18% 17% 18% 21% 17% 16% 23% 18%
bc jk np

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 15
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

ANY ADVERTISING/ SPONSORSHIP 119 112 3 3 2 119 98 21 9 15 68 92 13 77 71 27 98
7% 7% 2% 4% 5% 7% 6% 9% 5% 4% 7% 6% 7% 6% 6% 6% 6%

b b

ANY DIVERSITY OF CONTENT 104 93 5 3 3 104 90 14 9 16 60 86 13 68 66 22 87
6% 6% 3% 4% 9% 6% 6% 6% 6% 5% 6% 6% 7% 5% 6% 5% 5%

bc

ANY DON'T TRUST/ FIXED/ FAKE/
BIASED 32 28 2 * 1 32 20 12 2 5 21 28 1 27 19 7 26

2% 2% 1% *% 3% 2% 1% 5% 1% 2% 2% 2% 1% 2% 2% 2% 2%
c f

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 16
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : Those with any TVs in the household

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1846 241 280 322 280 272 723 1846 902 944 418 535 374 519 953 893 1846

Effective Weighted Sample 1437 188 224 259 228 219 560 1437 702 735 327 417 299 402 742 699 1437

Total 1758 247 319 342 274 244 576 1758 840 917 443 512 324 479 955 802 1758

No, do not have any concerns 1048 194 230 194 164 122 266 1048 519 529 240 294 208 305 535 513 1048
60% 79% 72% 57% 60% 50% 46% 60% 62% 58% 54% 58% 64% 64% 56% 64% 60%

cdefg cdefg f ef ef jn jn jkn

Violence (in general) 206 11 16 38 33 37 108 206 79 127 51 71 30 54 122 84 206
12% 5% 5% 11% 12% 15% 19% 12% 9% 14% 11% 14% 9% 11% 13% 11% 12%

ab ab ab abcdg ab h

Bad/ offensive language (spoken or
song lyrics) 163 7 12 33 22 27 89 163 64 99 41 51 26 44 93 70 163

9% 3% 4% 10% 8% 11% 15% 9% 8% 11% 9% 10% 8% 9% 10% 9% 9%
ab a ab abcdg ab h

Too many repeats 156 1 16 30 26 22 82 156 84 71 42 39 33 41 82 74 156
9% 1% 5% 9% 9% 9% 14% 9% 10% 8% 10% 8% 10% 9% 9% 9% 9%

a a a a abceg a

Too many reality TV programmes 132 4 23 25 17 21 63 132 75 57 48 34 30 20 82 50 132
8% 2% 7% 7% 6% 9% 11% 8% 9% 6% 11% 7% 9% 4% 9% 6% 8%

a a a a adg a mo m m m

Sex/ nakedness (in general) 131 13 16 28 15 14 59 131 44 88 33 43 21 35 76 55 131
7% 5% 5% 8% 6% 6% 10% 7% 5% 10% 7% 8% 6% 7% 8% 7% 7%

abdeg h

Poor quality programmes 128 6 15 20 14 30 73 128 81 47 39 34 29 25 73 55 128
7% 2% 5% 6% 5% 12% 13% 7% 10% 5% 9% 7% 9% 5% 8% 7% 7%

abcdg abcdg a i
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 16
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : Those with any TVs in the household

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1846 241 280 322 280 272 723 1846 902 944 418 535 374 519 953 893 1846

Effective Weighted Sample 1437 188 224 259 228 219 560 1437 702 735 327 417 299 402 742 699 1437

Total 1758 247 319 342 274 244 576 1758 840 917 443 512 324 479 955 802 1758

Lack of originality/ programmes are too
similar 106 8 16 15 25 15 43 106 55 52 36 30 22 18 67 40 106

6% 3% 5% 5% 9% 6% 7% 6% 7% 6% 8% 6% 7% 4% 7% 5% 6%
ac a mo m

Inappropriate programmes shown
before the watershed 106 5 12 37 16 13 35 106 40 66 29 32 20 25 60 45 106

6% 2% 4% 11% 6% 5% 6% 6% 5% 7% 6% 6% 6% 5% 6% 6% 6%
abdefg a a h

People behaving badly 93 6 15 14 18 8 40 93 40 53 23 34 16 21 57 37 93
5% 2% 5% 4% 7% 3% 7% 5% 5% 6% 5% 7% 5% 4% 6% 5% 5%

a a

Too many/ too long advertising breaks 85 9 19 12 11 12 35 85 41 44 23 22 16 24 45 40 85
5% 3% 6% 3% 4% 5% 6% 5% 5% 5% 5% 4% 5% 5% 5% 5% 5%

Bad taste/ shock tactics 68 5 10 13 8 12 32 68 30 38 19 24 15 10 43 25 68
4% 2% 3% 4% 3% 5% 6% 4% 4% 4% 4% 5% 5% 2% 4% 3% 4%

a m m

Too many programmes with celebrities 54 4 6 11 6 5 26 54 30 24 22 13 14 5 35 19 54
3% 2% 2% 3% 2% 2% 5% 3% 4% 3% 5% 3% 4% 1% 4% 2% 3%

mo m m m

Drug use/ drug references 43 8 7 7 10 4 11 43 21 22 15 16 4 8 30 12 43
2% 3% 2% 2% 4% 2% 2% 2% 2% 2% 3% 3% 1% 2% 3% 2% 2%

o
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 16
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : Those with any TVs in the household

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1846 241 280 322 280 272 723 1846 902 944 418 535 374 519 953 893 1846

Effective Weighted Sample 1437 188 224 259 228 219 560 1437 702 735 327 417 299 402 742 699 1437

Total 1758 247 319 342 274 244 576 1758 840 917 443 512 324 479 955 802 1758

Intrusive/ confrontational 42 1 8 12 7 3 14 42 20 22 14 15 4 8 29 13 42
2% *% 3% 4% 3% 1% 2% 2% 2% 2% 3% 3% 1% 2% 3% 2% 2%

a

Irritating/ annoying sponsorship
messages 38 4 5 10 4 5 16 38 22 17 14 13 8 4 26 12 38

2% 2% 1% 3% 1% 2% 3% 2% 3% 2% 3% 2% 2% 1% 3% 2% 2%
m m

Too many American programmes 37 1 2 3 3 13 28 37 23 14 14 9 6 9 23 14 37
2% 1% 1% 1% 1% 5% 5% 2% 3% 2% 3% 2% 2% 2% 2% 2% 2%

abcdg abcdg

Age - Discriminatory treatment or
portrayal of people based on age 29 4 8 5 4 3 8 29 10 19 10 8 3 7 19 10 29

2% 2% 3% 1% 1% 1% 1% 2% 1% 2% 2% 2% 1% 1% 2% 1% 2%

Race - Discriminatory treatment or
portrayal of people based on race 27 - 7 4 7 6 8 27 11 16 8 9 3 7 17 10 27

2% -% 2% 1% 3% 2% 1% 2% 1% 2% 2% 2% 1% 2% 2% 1% 2%
a a a

Not enough programmes for my age
group 26 3 2 3 6 6 13 26 15 11 5 6 5 10 12 14 26

1% 1% 1% 1% 2% 2% 2% 1% 2% 1% 1% 1% 1% 2% 1% 2% 1%

Product placement 25 1 5 9 3 3 7 25 8 17 10 7 7 1 17 8 25
1% 1% 1% 3% 1% 1% 1% 1% 1% 2% 2% 1% 2% *% 2% 1% 1%

m m m
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 16
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : Those with any TVs in the household

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1846 241 280 322 280 272 723 1846 902 944 418 535 374 519 953 893 1846

Effective Weighted Sample 1437 188 224 259 228 219 560 1437 702 735 327 417 299 402 742 699 1437

Total 1758 247 319 342 274 244 576 1758 840 917 443 512 324 479 955 802 1758

Gender - Discriminatory treatment or
portrayal of people based on gender
(e.g. sexism) 24 3 5 5 5 3 6 24 8 16 8 10 2 5 18 7 24

1% 1% 2% 1% 2% 1% 1% 1% 1% 2% 2% 2% 1% 1% 2% 1% 1%

Religion - Discriminatory treatment or
portrayal of people based on religion 24 3 4 5 4 4 8 24 14 10 8 8 3 5 16 8 24

1% 1% 1% 1% 2% 2% 1% 1% 2% 1% 2% 2% 1% 1% 2% 1% 1%

Not enough racial diversity 23 1 5 2 4 4 11 23 12 11 8 7 3 6 15 9 23
1% *% 2% *% 2% 2% 2% 1% 1% 1% 2% 1% 1% 1% 2% 1% 1%

Commercial messages appearing in
programme content/ excessive
merchandising/ marketing to children
within a television programme 22 4 2 7 2 5 7 22 8 14 13 4 2 3 17 5 22

1% 2% 1% 2% 1% 2% 1% 1% 1% 2% 3% 1% 1% 1% 2% 1% 1%
klmop

Phone-in competitions that are fixed/
faked 22 4 4 3 2 4 9 22 9 12 13 2 4 3 15 7 22

1% 2% 1% 1% 1% 2% 2% 1% 1% 1% 3% *% 1% 1% 2% 1% 1%
kmop

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 16
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : Those with any TVs in the household

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1846 241 280 322 280 272 723 1846 902 944 418 535 374 519 953 893 1846

Effective Weighted Sample 1437 188 224 259 228 219 560 1437 702 735 327 417 299 402 742 699 1437

Total 1758 247 319 342 274 244 576 1758 840 917 443 512 324 479 955 802 1758

Disability - Discriminatory treatment or
portrayal of people based on disability 22 - 6 6 4 3 6 22 8 14 8 9 3 3 16 6 22

1% -% 2% 2% 2% 1% 1% 1% 1% 2% 2% 2% 1% 1% 2% 1% 1%

Too much sport 21 3 3 2 3 1 11 21 6 15 5 10 1 5 15 6 21
1% 1% 1% *% 1% *% 2% 1% 1% 2% 1% 2% *% 1% 2% 1% 1%

Sexual orientation - Discriminatory
treatment or portrayal of people based
on sexual orientation 19 1 2 5 1 3 9 19 9 10 6 4 4 5 10 9 19

1% *% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

Don't trust the broadcasters/
broadcasters not respecting audiences 14 1 3 3 2 1 5 14 10 4 8 3 3 - 11 3 14

1% 1% 1% 1% 1% 1% 1% 1% 1% *% 2% 1% 1% -% 1% *% 1%
mo m m

Beliefs other than religion -
Discriminatory treatment or portrayal of
people based on beliefs other than
religion 13 1 1 5 5 * 1 13 7 5 6 2 * 4 9 4 13

1% 1% *% 1% 2% *% *% 1% 1% 1% 1% *% *% 1% 1% *% 1%
f f

Other 74 3 1 16 15 21 39 74 41 33 24 29 6 15 53 21 74
4% 1% *% 5% 6% 8% 7% 4% 5% 4% 5% 6% 2% 3% 6% 3% 4%

ab ab abg abg ab lo lo lo
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 16
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : Those with any TVs in the household

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1846 241 280 322 280 272 723 1846 902 944 418 535 374 519 953 893 1846

Effective Weighted Sample 1437 188 224 259 228 219 560 1437 702 735 327 417 299 402 742 699 1437

Total 1758 247 319 342 274 244 576 1758 840 917 443 512 324 479 955 802 1758

Don't know 13 2 4 1 3 2 3 13 3 10 4 4 1 4 8 5 13
1% 1% 1% *% 1% 1% 1% 1% *% 1% 1% 1% *% 1% 1% 1% 1%

SUMMARY CODES

ANY CONCERNS 697 51 85 147 107 120 306 697 318 379 199 214 114 170 412 284 697
40% 21% 27% 43% 39% 49% 53% 40% 38% 41% 45% 42% 35% 35% 43% 35% 40%

ab ab abdg abcdg ab lmo o lmo

ANY OFFENSIVE CONTENT 411 34 41 89 62 67 186 411 159 251 112 136 65 97 248 163 411
23% 14% 13% 26% 23% 27% 32% 23% 19% 27% 25% 27% 20% 20% 26% 20% 23%

ab ab ab abdg ab h lmo lmo

ANY QUALITY OF CONTENT/
REPEATS 337 12 44 60 48 64 173 337 183 154 104 91 66 76 195 142 337

19% 5% 14% 17% 18% 26% 30% 19% 22% 17% 23% 18% 20% 16% 20% 18% 19%
a a a abcdg abcdg ab i mo

ANY ADVERTISING/ SPONSORSHIP 119 11 23 23 16 15 46 119 57 62 36 32 23 28 68 51 119
7% 5% 7% 7% 6% 6% 8% 7% 7% 7% 8% 6% 7% 6% 7% 6% 7%

ANY DIVERSITY OF CONTENT 104 9 14 19 23 19 39 104 49 55 33 29 16 26 62 41 104
6% 4% 4% 6% 8% 8% 7% 6% 6% 6% 8% 6% 5% 5% 7% 5% 6%

a

ANY DON'T TRUST/ FIXED/ FAKE/
BIASED 32 4 6 6 3 5 13 32 18 14 17 5 8 3 22 10 32

2% 2% 2% 2% 1% 2% 2% 2% 2% 2% 4% 1% 2% 1% 2% 1% 2%
kmop m m

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 16
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : Those with any TVs in the household

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1846 1177 228 217 224 1846 1566 280 225 370 962 1572 222 1286 1135 493 1628

Effective Weighted Sample 1437 1114 212 209 205 1437 1241 195 159 282 772 1214 162 1003 890 380 1263

Total 1758 1492 161 68 36 1758 1521 236 170 319 1016 1515 182 1271 1155 413 1568

No, do not have any concerns 1048 869 115 42 21 1048 918 129 93 194 627 921 116 760 737 220 957
60% 58% 71% 62% 59% 60% 60% 55% 55% 61% 62% 61% 64% 60% 64% 53% 61%

acde o o

Violence (in general) 206 181 12 7 6 206 171 35 28 42 92 163 20 137 100 73 172
12% 12% 8% 11% 18% 12% 11% 15% 17% 13% 9% 11% 11% 11% 9% 18% 11%

abce jk j np

Bad/ offensive language (spoken or
song lyrics) 163 138 15 6 5 163 136 27 26 32 67 125 16 105 74 56 130

9% 9% 9% 9% 13% 9% 9% 12% 15% 10% 7% 8% 9% 8% 6% 14% 8%
jk np

Too many repeats 156 140 9 4 2 156 133 23 24 23 72 120 22 95 76 48 125
9% 9% 6% 6% 7% 9% 9% 10% 14% 7% 7% 8% 12% 7% 7% 12% 8%

ijk m np

Too many reality TV programmes 132 119 9 3 1 132 112 20 12 31 65 109 16 86 77 37 114
8% 8% 6% 4% 3% 8% 7% 9% 7% 10% 6% 7% 9% 7% 7% 9% 7%

d d

Sex/ nakedness (in general) 131 108 13 5 5 131 107 24 14 21 66 102 13 85 75 38 113
7% 7% 8% 8% 14% 7% 7% 10% 8% 7% 7% 7% 7% 7% 6% 9% 7%

ae

Poor quality programmes 128 115 8 3 2 128 114 14 16 24 66 106 14 89 74 32 106
7% 8% 5% 4% 4% 7% 8% 6% 9% 8% 7% 7% 8% 7% 6% 8% 7%

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 16
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : Those with any TVs in the household

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1846 1177 228 217 224 1846 1566 280 225 370 962 1572 222 1286 1135 493 1628

Effective Weighted Sample 1437 1114 212 209 205 1437 1241 195 159 282 772 1214 162 1003 890 380 1263

Total 1758 1492 161 68 36 1758 1521 236 170 319 1016 1515 182 1271 1155 413 1568

Lack of originality/ programmes are too
similar 106 98 6 1 1 106 94 13 10 20 61 90 10 75 69 22 92

6% 7% 4% 2% 2% 6% 6% 5% 6% 6% 6% 6% 6% 6% 6% 5% 6%
cd cd

Inappropriate programmes shown
before the watershed 106 93 5 4 4 106 87 19 8 20 66 94 12 80 71 22 93

6% 6% 3% 6% 11% 6% 6% 8% 5% 6% 6% 6% 7% 6% 6% 5% 6%
abce

People behaving badly 93 78 8 4 4 93 70 23 8 19 48 74 8 63 53 28 81
5% 5% 5% 5% 10% 5% 5% 10% 5% 6% 5% 5% 4% 5% 5% 7% 5%

abe f

Too many/ too long advertising breaks 85 79 2 2 2 85 69 16 6 12 48 66 8 56 52 14 67
5% 5% 2% 3% 5% 5% 5% 7% 4% 4% 5% 4% 5% 4% 5% 3% 4%

b b b

Bad taste/ shock tactics 68 55 7 1 4 68 56 12 7 14 41 62 5 55 45 15 60
4% 4% 5% 2% 11% 4% 4% 5% 4% 4% 4% 4% 3% 4% 4% 4% 4%

abce

Too many programmes with celebrities 54 49 3 1 1 54 43 11 3 9 26 38 6 30 26 17 43
3% 3% 2% 1% 3% 3% 3% 5% 2% 3% 3% 3% 3% 2% 2% 4% 3%

Drug use/ drug references 43 34 4 1 3 43 34 8 4 8 27 39 4 30 32 6 38
2% 2% 3% 1% 10% 2% 2% 4% 2% 2% 3% 3% 2% 2% 3% 2% 2%

abce
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 16
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : Those with any TVs in the household

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1846 1177 228 217 224 1846 1566 280 225 370 962 1572 222 1286 1135 493 1628

Effective Weighted Sample 1437 1114 212 209 205 1437 1241 195 159 282 772 1214 162 1003 890 380 1263

Total 1758 1492 161 68 36 1758 1521 236 170 319 1016 1515 182 1271 1155 413 1568

Intrusive/ confrontational 42 37 3 1 2 42 36 6 7 4 26 38 3 34 30 8 37
2% 2% 2% 2% 5% 2% 2% 3% 4% 1% 3% 2% 2% 3% 3% 2% 2%

abe

Irritating/ annoying sponsorship
messages 38 36 1 1 * 38 29 9 1 7 24 32 5 27 22 12 34

2% 2% 1% 1% 1% 2% 2% 4% 1% 2% 2% 2% 3% 2% 2% 3% 2%

Too many American programmes 37 34 1 1 1 37 28 9 2 13 14 29 2 26 21 8 29
2% 2% 1% 1% 3% 2% 2% 4% 1% 4% 1% 2% 1% 2% 2% 2% 2%

jk

Age - Discriminatory treatment or
portrayal of people based on age 29 25 2 1 1 29 24 5 1 4 21 26 3 22 25 3 28

2% 2% 1% 1% 3% 2% 2% 2% 1% 1% 2% 2% 2% 2% 2% 1% 2%

Race - Discriminatory treatment or
portrayal of people based on race 27 23 1 1 1 27 22 5 * 7 19 25 2 22 23 3 26

2% 2% 1% 2% 4% 2% 1% 2% *% 2% 2% 2% 1% 2% 2% 1% 2%
abe

Not enough programmes for my age
group 26 23 2 * 1 26 24 2 5 3 12 20 5 14 13 7 19

1% 2% 1% *% 2% 1% 2% 1% 3% 1% 1% 1% 3% 1% 1% 2% 1%

Product placement 25 24 1 * - 25 23 3 2 * 16 18 4 14 16 7 23
1% 2% 1% *% -% 1% 1% 1% 1% *% 2% 1% 2% 1% 1% 2% 1%

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 16
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : Those with any TVs in the household

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1846 1177 228 217 224 1846 1566 280 225 370 962 1572 222 1286 1135 493 1628

Effective Weighted Sample 1437 1114 212 209 205 1437 1241 195 159 282 772 1214 162 1003 890 380 1263

Total 1758 1492 161 68 36 1758 1521 236 170 319 1016 1515 182 1271 1155 413 1568

Gender - Discriminatory treatment or
portrayal of people based on gender
(e.g. sexism) 24 21 1 1 1 24 19 6 2 3 17 22 3 18 19 5 23

1% 1% 1% 1% 4% 1% 1% 2% 1% 1% 2% 1% 2% 1% 2% 1% 1%
abe

Religion - Discriminatory treatment or
portrayal of people based on religion 24 21 * * 2 24 19 5 2 3 15 21 2 17 17 2 19

1% 1% *% *% 5% 1% 1% 2% 1% 1% 2% 1% 1% 1% 1% 1% 1%
abce

Not enough racial diversity 23 21 1 * 1 23 19 4 - 4 15 18 4 15 12 9 21
1% 1% *% 1% 4% 1% 1% 2% -% 1% 1% 1% 2% 1% 1% 2% 1%

abce

Commercial messages appearing in
programme content/ excessive
merchandising/ marketing to children
within a television programme 22 21 1 * * 22 16 6 * 1 19 21 1 19 15 5 20

1% 1% 1% *% 1% 1% 1% 2% *% *% 2% 1% 1% 2% 1% 1% 1%

Phone-in competitions that are fixed/
faked 22 19 2 * 1 22 14 8 * 5 14 19 1 18 15 2 17

1% 1% 1% *% 3% 1% 1% 3% *% 2% 1% 1% 1% 1% 1% *% 1%
ce f

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 16
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : Those with any TVs in the household

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1846 1177 228 217 224 1846 1566 280 225 370 962 1572 222 1286 1135 493 1628

Effective Weighted Sample 1437 1114 212 209 205 1437 1241 195 159 282 772 1214 162 1003 890 380 1263

Total 1758 1492 161 68 36 1758 1521 236 170 319 1016 1515 182 1271 1155 413 1568

Disability - Discriminatory treatment or
portrayal of people based on disability 22 20 - 1 1 22 16 6 2 6 13 21 3 16 17 4 21

1% 1% -% 1% 4% 1% 1% 2% 1% 2% 1% 1% 2% 1% 1% 1% 1%
abe

Too much sport 21 19 2 - 1 21 19 2 2 2 11 14 4 10 8 7 15
1% 1% 1% -% 2% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 2% 1%

Sexual orientation - Discriminatory
treatment or portrayal of people based
on sexual orientation 19 17 * 1 2 19 17 2 1 3 9 13 1 11 12 1 13

1% 1% *% 1% 4% 1% 1% 1% *% 1% 1% 1% *% 1% 1% *% 1%
abce

Don't trust the broadcasters/
broadcasters not respecting audiences 14 12 2 - - 14 8 6 1 - 10 11 - 11 6 7 13

1% 1% 1% -% -% 1% 1% 3% 1% -% 1% 1% -% 1% 1% 2% 1%
f

Beliefs other than religion -
Discriminatory treatment or portrayal of
people based on beliefs other than
religion 13 10 1 * 2 13 9 3 1 2 9 11 2 8 10 2 12

1% 1% *% *% 5% 1% 1% 1% *% 1% 1% 1% 1% 1% 1% 1% 1%
abce

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 16
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : Those with any TVs in the household

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1846 1177 228 217 224 1846 1566 280 225 370 962 1572 222 1286 1135 493 1628

Effective Weighted Sample 1437 1114 212 209 205 1437 1241 195 159 282 772 1214 162 1003 890 380 1263

Total 1758 1492 161 68 36 1758 1521 236 170 319 1016 1515 182 1271 1155 413 1568

Other 74 64 6 4 * 74 58 16 8 14 45 69 4 64 44 22 66
4% 4% 3% 6% *% 4% 4% 7% 5% 4% 4% 5% 2% 5% 4% 5% 4%

d d d d f

Don't know 13 12 - 1 * 13 13 * - 1 10 11 * 10 12 - 12
1% 1% -% 2% 1% 1% 1% *% -% *% 1% 1% *% 1% 1% -% 1%

b o

SUMMARY CODES

ANY CONCERNS 697 611 46 24 14 697 590 107 77 124 380 583 65 501 406 194 600
40% 41% 29% 36% 41% 40% 39% 45% 45% 39% 37% 38% 36% 39% 35% 47% 38%

b b b np

ANY OFFENSIVE CONTENT 411 359 24 15 13 411 347 64 46 74 216 337 36 291 229 119 348
23% 24% 15% 22% 35% 23% 23% 27% 27% 23% 21% 22% 20% 23% 20% 29% 22%

b abce b np

ANY QUALITY OF CONTENT/
REPEATS 337 300 22 10 5 337 292 45 42 58 173 272 38 225 189 97 286

19% 20% 13% 15% 14% 19% 19% 19% 24% 18% 17% 18% 21% 18% 16% 23% 18%
bd b jk np

ANY ADVERTISING/ SPONSORSHIP 119 112 3 3 2 119 98 21 9 15 68 92 13 77 71 27 98
7% 7% 2% 4% 5% 7% 6% 9% 5% 5% 7% 6% 7% 6% 6% 7% 6%

b b b

ANY DIVERSITY OF CONTENT 104 93 5 2 3 104 90 14 9 16 60 85 13 68 65 22 86
6% 6% 3% 4% 8% 6% 6% 6% 6% 5% 6% 6% 7% 5% 6% 5% 6%

b
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 16
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T5. Can you tell me if you have any concerns about what is on TV? IF YES - What sorts of things are you concerned about? (MULTI CODE)

Base : Those with any TVs in the household

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1846 1177 228 217 224 1846 1566 280 225 370 962 1572 222 1286 1135 493 1628

Effective Weighted Sample 1437 1114 212 209 205 1437 1241 195 159 282 772 1214 162 1003 890 380 1263

Total 1758 1492 161 68 36 1758 1521 236 170 319 1016 1515 182 1271 1155 413 1568

ANY DON'T TRUST/ FIXED/ FAKE/
BIASED 32 28 2 * 1 32 20 12 2 5 21 28 1 27 19 7 26

2% 2% 1% *% 3% 2% 1% 5% 1% 2% 2% 2% 1% 2% 2% 2% 2%
c f

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 17
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T6. As far as you know, are TV programmes regulated? IF NECESSARY - A regulator is often called a 'watchdog' - it sets rules or guidelines about content. People can also complain to the regulator if they feel something was inappropriate -
perhaps because it was offensive, harmful, inaccurate or unfair. (SINGLE CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Yes 1578 196 276 320 258 232 528 1578 767 811 431 475 281 390 906 672 1578
88% 76% 84% 92% 93% 93% 90% 88% 89% 87% 95% 90% 87% 79% 92% 82% 88%

a abg abg abg ab a klmop mo m lmop mo

No 86 18 31 7 6 7 24 86 41 46 11 21 13 41 33 54 86
5% 7% 10% 2% 2% 3% 4% 5% 5% 5% 2% 4% 4% 8% 3% 7% 5%

cde cdefg c jklnp jn

Don't know 137 45 22 20 14 10 36 137 57 80 13 33 30 61 46 90 137
8% 17% 7% 6% 5% 4% 6% 8% 7% 8% 3% 6% 9% 12% 5% 11% 8%

bcdefg j jn jknp jknp jn
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 17
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

T6. As far as you know, are TV programmes regulated? IF NECESSARY - A regulator is often called a 'watchdog' - it sets rules or guidelines about content. People can also complain to the regulator if they feel something was inappropriate -
perhaps because it was offensive, harmful, inaccurate or unfair. (SINGLE CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Yes 1578 1339 147 61 31 1578 1353 225 145 283 954 1388 158 1176 1058 370 1427
88% 87% 91% 85% 86% 88% 87% 93% 85% 86% 91% 89% 85% 90% 90% 86% 89%

f hi l

No 86 76 6 3 2 86 79 7 5 15 43 64 8 53 53 20 73
5% 5% 3% 4% 5% 5% 5% 3% 3% 4% 4% 4% 4% 4% 4% 5% 5%

Don't know 137 116 9 8 3 137 128 9 20 32 47 99 21 73 70 39 110
8% 8% 6% 11% 10% 8% 8% 4% 12% 10% 4% 6% 11% 6% 6% 9% 7%

b g jk j m n
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 18
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

R1. Do you ever listen to radio at home, in any way? IF NECESSARY - This may be using a traditional or DAB radio, through your digital TV service, over the internet, listening to podcasts, or any other way of listening to radio at home. (SINGLE
CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Yes 1104 126 154 212 187 164 426 1104 533 572 312 317 197 279 629 475 1104
61% 48% 47% 61% 68% 66% 72% 61% 62% 61% 69% 60% 61% 57% 64% 58% 61%

ab ab ab abcg ab klmop mo

No 693 134 174 135 89 83 161 693 329 364 142 212 127 213 354 340 693
38% 52% 53% 39% 32% 33% 27% 38% 38% 39% 31% 40% 39% 43% 36% 42% 38%

cdefg cdefg f f j j jn jn j

Don't know 4 - 1 - 1 1 1 4 3 1 1 1 1 - 3 1 4
*% -% *% -% *% 1% *% *% *% *% *% *% *% -% *% *% *%

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 18
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

R1. Do you ever listen to radio at home, in any way? IF NECESSARY - This may be using a traditional or DAB radio, through your digital TV service, over the internet, listening to podcasts, or any other way of listening to radio at home. (SINGLE
CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Yes 1104 941 97 42 24 1104 941 163 109 182 642 939 103 800 699 276 975
61% 61% 60% 59% 66% 61% 60% 68% 64% 55% 61% 61% 55% 61% 59% 64% 61%

f

No 693 587 64 30 12 693 615 78 59 146 402 611 82 501 479 152 631
38% 38% 40% 41% 34% 38% 39% 32% 35% 44% 39% 39% 44% 38% 41% 35% 39%

h

Don't know 4 3 1 - - 4 4 - 1 1 - 2 1 1 3 1 4
*% *% *% -% -% *% *% -% 1% *% -% *% *% *% *% *% *%

j
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 19
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

R2. Do you ever listen to radio elsewhere, in any way? For example in the car, at work, at a friend's house, whilst travelling. (SINGLE CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Yes 1274 181 219 283 221 184 371 1274 630 645 372 403 242 256 776 498 1274
71% 70% 66% 81% 80% 74% 63% 71% 73% 69% 82% 76% 75% 52% 79% 61% 71%

abefg abfg f f lmop mop mo mop m mo

No 523 78 110 64 55 63 215 523 231 292 82 125 82 234 206 316 523
29% 30% 34% 19% 20% 25% 37% 29% 27% 31% 18% 24% 25% 48% 21% 39% 29%

cd cd cdeg cd j jklnop jklnp jkn

Don't know 4 - - - 1 1 3 4 4 * 2 1 - 1 3 1 4
*% -% -% -% *% 1% *% *% *% *% *% *% -% *% *% *% *%

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 19
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

R2. Do you ever listen to radio elsewhere, in any way? For example in the car, at work, at a friend's house, whilst travelling. (SINGLE CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Yes 1274 1091 104 51 29 1274 1080 194 112 232 820 1172 130 1003 915 268 1183
71% 71% 64% 70% 80% 71% 69% 80% 66% 70% 79% 76% 70% 77% 78% 62% 73%

b abce f hi h l op o

No 523 436 58 21 7 523 476 47 56 97 223 379 56 299 263 160 423
29% 29% 36% 30% 20% 29% 30% 20% 33% 30% 21% 24% 30% 23% 22% 37% 26%

d ade d d g jk j m np n

Don't know 4 4 - - * 4 4 - 1 - - 1 - 1 3 1 4
*% *% -% -% *% *% *% -% 1% -% -% *% -% *% *% *% *%

jk
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 20
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF RADIO LISTENING BY LOCATION

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

LISTENS TO RADIO AT HOME ONLY 225 20 24 25 24 35 133 225 94 131 32 53 38 102 85 140 225
12% 8% 7% 7% 9% 14% 23% 12% 11% 14% 7% 10% 12% 21% 9% 17% 12%

abc abcdeg abc j jklnp jklnp jn

LISTENS TO RADIO ELSEWHERE
ONLY 395 75 89 95 58 55 78 395 191 204 93 139 84 79 232 163 395

22% 29% 27% 27% 21% 22% 13% 22% 22% 22% 20% 26% 26% 16% 24% 20% 22%
fg f fg f f f mo mo m m

LISTENS TO RADIO AT HOME AND
ELSEWHERE 879 106 130 188 164 129 292 879 439 440 280 264 159 177 544 336 879

49% 41% 40% 54% 59% 52% 50% 49% 51% 47% 61% 50% 49% 36% 55% 41% 49%
ab abfg ab ab ab klmop mo mo mop mo

DOES NOT LISTEN TO RADIO AT
HOME OR ELSEWHERE 302 59 86 40 32 29 85 302 141 161 51 73 44 134 124 178 302

17% 23% 26% 11% 12% 12% 14% 17% 16% 17% 11% 14% 14% 27% 13% 22% 17%
cdefg cdefg c jklnop jklnp jn

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 20
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF RADIO LISTENING BY LOCATION

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

LISTENS TO RADIO AT HOME ONLY 225 188 26 8 3 225 205 20 28 30 83 142 23 109 83 82 165
12% 12% 16% 12% 8% 12% 13% 8% 17% 9% 8% 9% 13% 8% 7% 19% 10%

d g ijk np n

LISTENS TO RADIO ELSEWHERE
ONLY 395 337 33 17 8 395 344 51 31 80 261 375 50 311 299 73 372

22% 22% 20% 23% 23% 22% 22% 21% 18% 24% 25% 24% 27% 24% 25% 17% 23%
o o

LISTENS TO RADIO AT HOME AND
ELSEWHERE 879 753 71 34 21 879 736 144 81 151 559 797 80 691 616 194 811

49% 49% 44% 47% 57% 49% 47% 60% 48% 46% 54% 51% 43% 53% 52% 45% 50%
abce f i l o

DOES NOT LISTEN TO RADIO AT
HOME OR ELSEWHERE 302 252 32 13 4 302 274 27 30 67 141 238 33 191 183 79 262

17% 16% 20% 18% 12% 17% 18% 11% 17% 20% 13% 15% 18% 15% 15% 19% 16%
d g jk

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 21
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

R3. Can you tell me if you have any concerns about what is on radio? IF YES - What sorts of things are you concerned about? PROBE: What else? (MULTI CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

No, do not have any concerns 1635 243 308 307 247 223 529 1635 777 858 408 476 301 450 884 751 1635
91% 94% 94% 89% 89% 90% 90% 91% 90% 92% 90% 90% 93% 92% 90% 92% 91%

c

Too many advertising breaks 40 5 3 12 7 8 14 40 23 16 15 11 6 8 26 14 40
2% 2% 1% 3% 2% 3% 2% 2% 3% 2% 3% 2% 2% 2% 3% 2% 2%

Bad/ offensive language (spoken or
song lyrics) 37 * 7 8 7 3 15 37 13 24 12 17 4 4 29 8 37

2% *% 2% 2% 2% 1% 3% 2% 2% 3% 3% 3% 1% 1% 3% 1% 2%
a a a o mo mo

Lack of originality/ programmes are too
similar 14 1 2 2 6 * 3 14 11 3 7 4 2 * 11 2 14

1% *% *% 1% 2% *% *% 1% 1% *% 2% 1% 1% *% 1% *% 1%
f i mo mo

Irritating/ annoying sponsorship
messages 13 2 - 4 1 3 6 13 8 5 5 6 1 1 11 2 13

1% 1% -% 1% 1% 1% 1% 1% 1% 1% 1% 1% *% *% 1% *% 1%
o o

Too many phone-in programmes 13 1 1 4 1 1 5 13 6 6 5 4 3 1 8 4 13
1% *% *% 1% *% *% 1% 1% 1% 1% 1% 1% 1% *% 1% 1% 1%

Intrusive/ confrontational 12 - 3 2 2 3 6 12 9 4 7 6 - * 12 * 12
1% -% 1% *% 1% 1% 1% 1% 1% *% 1% 1% -% *% 1% *% 1%

lmo mo mo o
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 21
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

R3. Can you tell me if you have any concerns about what is on radio? IF YES - What sorts of things are you concerned about? PROBE: What else? (MULTI CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Inappropriate programmes broadcast
before the watershed 12 2 - 3 4 - 3 12 5 7 6 1 1 3 7 5 12

1% 1% -% 1% 1% -% 1% 1% 1% 1% 1% *% *% 1% 1% 1% 1%

Bad taste/ shock tactics 11 1 1 - - 2 8 11 6 4 3 3 - 4 7 4 11
1% 1% *% -% -% 1% 1% 1% 1% *% 1% 1% -% 1% 1% 1% 1%

Poor quality programmes 10 1 - 3 4 - 3 10 8 3 3 1 3 4 4 6 10
1% 1% -% 1% 1% -% *% 1% 1% *% 1% *% 1% 1% *% 1% 1%

Other 50 3 6 6 11 12 23 50 32 18 15 16 8 12 30 20 50
3% 1% 2% 2% 4% 5% 4% 3% 4% 2% 3% 3% 2% 2% 3% 2% 3%

ac i

Don't know 30 6 3 6 4 5 11 30 10 20 2 9 3 15 12 18 30
2% 2% 1% 2% 1% 2% 2% 2% 1% 2% *% 2% 1% 3% 1% 2% 2%

jn j

SUMMARY CODES

ANY CONCERNS 136 10 17 34 27 21 48 136 77 59 45 44 20 27 90 46 136
8% 4% 5% 10% 10% 8% 8% 8% 9% 6% 10% 8% 6% 5% 9% 6% 8%

a a a mo mo

ANY OFFENSIVE CONTENT 55 2 10 13 8 6 22 55 23 32 20 21 5 9 41 14 55
3% 1% 3% 4% 3% 2% 4% 3% 3% 3% 4% 4% 2% 2% 4% 2% 3%

a a lmo o lmo

ANY ADVERTISING/ SPONSORSHIP 45 5 3 13 7 8 17 45 27 18 19 11 6 9 30 14 45
2% 2% 1% 4% 3% 3% 3% 2% 3% 2% 4% 2% 2% 2% 3% 2% 2%

b mo
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 21
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

R3. Can you tell me if you have any concerns about what is on radio? IF YES - What sorts of things are you concerned about? PROBE: What else? (MULTI CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

ANY QUALITY OF CONTENT/
REPEATS 31 1 3 8 10 1 9 31 22 10 13 7 7 5 20 12 31

2% 1% 1% 2% 4% 1% 2% 2% 2% 1% 3% 1% 2% 1% 2% 1% 2%
abefg i

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 21
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

R3. Can you tell me if you have any concerns about what is on radio? IF YES - What sorts of things are you concerned about? PROBE: What else? (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

No, do not have any concerns 1635 1382 154 65 34 1635 1427 208 157 297 944 1407 172 1175 1069 391 1459
91% 90% 95% 90% 94% 91% 91% 86% 92% 90% 91% 91% 92% 90% 91% 91% 91%

ae g

Too many advertising breaks 40 38 1 1 * 40 27 13 2 9 21 32 3 28 25 11 36
2% 2% 1% 1% 1% 2% 2% 5% 1% 3% 2% 2% 1% 2% 2% 3% 2%

f

Bad/ offensive language (spoken or
song lyrics) 37 34 2 1 * 37 32 5 1 6 26 32 - 32 27 8 35

2% 2% 1% 1% 1% 2% 2% 2% *% 2% 2% 2% -% 2% 2% 2% 2%
l

Lack of originality/ programmes are too
similar 14 13 - * * 14 11 2 1 3 9 12 * 12 11 2 14

1% 1% -% 1% 1% 1% 1% 1% *% 1% 1% 1% *% 1% 1% 1% 1%

Irritating/ annoying sponsorship
messages 13 11 1 * 1 13 10 3 * 1 10 11 - 11 10 2 11

1% 1% *% 1% 2% 1% 1% 1% *% *% 1% 1% -% 1% 1% *% 1%

Too many phone-in programmes 13 11 1 * * 13 13 - 1 1 8 10 3 8 10 2 11
1% 1% *% *% 1% 1% 1% -% *% *% 1% 1% 1% 1% 1% *% 1%

Intrusive/ confrontational 12 12 - * * 12 9 3 * * 11 11 * 11 9 3 12
1% 1% -% 1% 1% 1% 1% 1% *% *% 1% 1% *% 1% 1% 1% 1%

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 21
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

R3. Can you tell me if you have any concerns about what is on radio? IF YES - What sorts of things are you concerned about? PROBE: What else? (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Inappropriate programmes broadcast
before the watershed 12 12 - * - 12 8 4 - - 10 10 1 9 9 - 9

1% 1% -% *% -% 1% 1% 2% -% -% 1% 1% 1% 1% 1% -% 1%
f

Bad taste/ shock tactics 11 10 1 * - 11 11 - 1 1 8 9 1 8 6 4 10
1% 1% *% *% -% 1% 1% -% 1% *% 1% 1% 1% 1% 1% 1% 1%

Poor quality programmes 10 10 1 - * 10 6 4 - 2 8 10 - 10 8 1 9
1% 1% *% -% *% 1% *% 2% -% 1% 1% 1% -% 1% 1% *% 1%

f

Other 50 46 2 1 1 50 37 13 1 9 32 42 3 38 31 11 42
3% 3% 1% 2% 1% 3% 2% 5% 1% 3% 3% 3% 1% 3% 3% 3% 3%

f

Don't know 30 25 1 3 * 30 28 2 8 8 11 26 6 20 19 5 25
2% 2% 1% 5% 1% 2% 2% 1% 4% 2% 1% 2% 3% 2% 2% 1% 2%

abde jk

SUMMARY CODES

ANY CONCERNS 136 123 7 4 2 136 105 31 5 25 88 118 8 107 93 33 126
8% 8% 4% 5% 5% 8% 7% 13% 3% 7% 8% 8% 4% 8% 8% 8% 8%

f h h

ANY OFFENSIVE CONTENT 55 50 3 1 1 55 45 10 2 6 40 48 1 46 39 12 50
3% 3% 2% 2% 2% 3% 3% 4% 1% 2% 4% 3% 1% 4% 3% 3% 3%

ANY ADVERTISING/ SPONSORSHIP 45 42 1 1 1 45 31 13 2 9 25 37 3 33 30 11 41
2% 3% 1% 2% 2% 2% 2% 6% 1% 3% 2% 2% 1% 2% 3% 3% 3%

f
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 21
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

R3. Can you tell me if you have any concerns about what is on radio? IF YES - What sorts of things are you concerned about? PROBE: What else? (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

ANY QUALITY OF CONTENT/
REPEATS 31 29 1 * 1 31 25 7 1 5 21 28 3 25 24 5 29

2% 2% 1% 1% 2% 2% 2% 3% 1% 2% 2% 2% 1% 2% 2% 1% 2%
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 22
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

R3. Can you tell me if you have any concerns about what is on radio? IF YES - What sorts of things are you concerned about? PROBE: What else? (MULTI CODE)

Base : Those who listen to radio at home

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1191 121 140 202 194 184 534 1191 588 603 307 341 229 314 648 543 1191

Effective Weighted Sample 921 96 109 160 156 148 413 921 457 464 235 266 184 242 499 425 921

Total 1104 126 154 212 187 164 426 1104 533 572 312 317 197 279 629 475 1104

No, do not have any concerns 985 119 142 180 166 147 379 985 470 515 274 283 177 252 556 429 985
89% 95% 92% 85% 89% 90% 89% 89% 88% 90% 88% 89% 90% 90% 88% 90% 89%

c

Bad/ offensive language (spoken or
song lyrics) 35 * 7 7 7 3 15 35 13 22 12 15 4 4 27 8 35

3% *% 4% 3% 4% 2% 3% 3% 2% 4% 4% 5% 2% 2% 4% 2% 3%
mo o

Too many advertising breaks 29 2 - 9 6 6 12 29 19 11 12 7 3 7 19 10 29
3% 1% -% 4% 3% 4% 3% 3% 3% 2% 4% 2% 2% 2% 3% 2% 3%

b b

Inappropriate programmes broadcast
before the watershed 10 * - 3 3 - 3 10 5 5 6 1 * 2 7 2 10

1% *% -% 2% 1% -% 1% 1% 1% 1% 2% *% *% 1% 1% 1% 1%

Too many phone-in programmes 9 - 1 1 1 1 5 9 4 4 3 2 2 1 5 3 9
1% -% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% *% 1% 1% 1%

Irritating/ annoying sponsorship
messages 8 - - 4 * 1 4 8 6 2 5 3 - 1 7 1 8

1% -% -% 2% *% 1% 1% 1% 1% *% 1% 1% -% *% 1% *% 1%
o

Bad taste/ shock tactics 8 - - - - 2 8 8 5 3 3 2 - 3 5 3 8
1% -% -% -% -% 1% 2% 1% 1% 1% 1% 1% -% 1% 1% 1% 1%

Intrusive/ confrontational 8 - - 2 2 1 5 8 6 2 4 4 - * 8 * 8
1% -% -% 1% 1% 1% 1% 1% 1% *% 1% 1% -% *% 1% *% 1%

o o o
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 22
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

R3. Can you tell me if you have any concerns about what is on radio? IF YES - What sorts of things are you concerned about? PROBE: What else? (MULTI CODE)

Base : Those who listen to radio at home

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1191 121 140 202 194 184 534 1191 588 603 307 341 229 314 648 543 1191

Effective Weighted Sample 921 96 109 160 156 148 413 921 457 464 235 266 184 242 499 425 921

Total 1104 126 154 212 187 164 426 1104 533 572 312 317 197 279 629 475 1104

Lack of originality/ programmes are too
similar 8 - - 2 3 * 2 8 7 1 5 1 2 * 6 2 8

1% -% -% 1% 2% *% 1% 1% 1% *% 2% *% 1% *% 1% *% 1%

Poor quality programmes 7 * - 3 3 - 2 7 6 1 2 - 1 4 2 5 7
1% *% -% 1% 1% -% *% 1% 1% *% 1% -% 1% 1% *% 1% 1%

Other 38 2 3 5 7 10 21 38 24 14 14 9 7 8 24 14 38
3% 1% 2% 2% 4% 6% 5% 3% 4% 3% 5% 3% 3% 3% 4% 3% 3%

Don't know 16 3 2 5 1 2 6 16 5 12 2 4 3 7 5 11 16
1% 2% 1% 2% 1% 1% 1% 1% 1% 2% 1% 1% 2% 3% 1% 2% 1%

SUMMARY CODES

ANY CONCERNS 103 4 10 28 20 15 41 103 58 45 37 30 16 20 67 36 103
9% 3% 6% 13% 11% 9% 10% 9% 11% 8% 12% 9% 8% 7% 11% 7% 9%

a a a a

ANY OFFENSIVE CONTENT 46 * 7 12 7 4 20 46 20 26 17 18 4 7 35 11 46
4% *% 4% 5% 4% 3% 5% 4% 4% 5% 6% 6% 2% 3% 6% 2% 4%

a a o o lo

ANY ADVERTISING/ SPONSORSHIP 34 2 - 11 6 6 15 34 22 12 17 7 3 7 24 10 34
3% 1% -% 5% 3% 4% 4% 3% 4% 2% 5% 2% 2% 2% 4% 2% 3%

b b b o

ANY QUALITY OF CONTENT/
REPEATS 21 * 1 5 7 1 8 21 15 6 9 3 5 5 11 10 21

2% *% 1% 2% 4% 1% 2% 2% 3% 1% 3% 1% 2% 2% 2% 2% 2%
i

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 22
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

R3. Can you tell me if you have any concerns about what is on radio? IF YES - What sorts of things are you concerned about? PROBE: What else? (MULTI CODE)

Base : Those who listen to radio at home

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1191 761 140 140 150 1191 1000 191 149 222 625 1008 137 833 709 336 1045

Effective Weighted Sample 921 718 129 133 136 921 786 135 104 166 497 768 96 644 550 257 802

Total 1104 941 97 42 24 1104 941 163 109 182 642 939 103 800 699 276 975

No, do not have any concerns 985 834 91 38 22 985 847 139 100 164 565 836 96 708 619 248 867
89% 89% 94% 90% 91% 89% 90% 85% 91% 90% 88% 89% 92% 88% 89% 90% 89%

Bad/ offensive language (spoken or
song lyrics) 35 32 2 1 * 35 30 5 * 4 26 30 - 30 26 7 33

3% 3% 2% 2% 2% 3% 3% 3% *% 2% 4% 3% -% 4% 4% 3% 3%

Too many advertising breaks 29 27 * 1 * 29 20 9 2 5 14 21 3 17 17 10 27
3% 3% *% 2% 2% 3% 2% 5% 2% 3% 2% 2% 3% 2% 2% 4% 3%

f

Inappropriate programmes broadcast
before the watershed 10 10 - * - 10 7 3 - - 8 8 - 8 8 - 8

1% 1% -% 1% -% 1% 1% 2% -% -% 1% 1% -% 1% 1% -% 1%

Too many phone-in programmes 9 7 1 * * 9 9 - 1 1 4 6 1 5 6 2 8
1% 1% 1% *% 2% 1% 1% -% 1% 1% 1% 1% 1% 1% 1% 1% 1%

Irritating/ annoying sponsorship
messages 8 7 - * 1 8 7 * * - 6 6 - 6 6 2 8

1% 1% -% 1% 3% 1% 1% *% *% -% 1% 1% -% 1% 1% 1% 1%
e

Bad taste/ shock tactics 8 7 1 * - 8 8 - 1 1 5 6 - 6 3 4 7
1% 1% 1% 1% -% 1% 1% -% 1% *% 1% 1% -% 1% *% 1% 1%

Intrusive/ confrontational 8 7 - * * 8 5 3 * * 6 6 * 6 6 2 8
1% 1% -% 1% 1% 1% 1% 2% *% *% 1% 1% *% 1% 1% 1% 1%

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 22
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

R3. Can you tell me if you have any concerns about what is on radio? IF YES - What sorts of things are you concerned about? PROBE: What else? (MULTI CODE)

Base : Those who listen to radio at home

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1191 761 140 140 150 1191 1000 191 149 222 625 1008 137 833 709 336 1045

Effective Weighted Sample 921 718 129 133 136 921 786 135 104 166 497 768 96 644 550 257 802

Total 1104 941 97 42 24 1104 941 163 109 182 642 939 103 800 699 276 975

Lack of originality/ programmes are too
similar 8 7 - * * 8 6 2 1 1 6 8 * 8 7 1 8

1% 1% -% 1% 1% 1% 1% 1% 1% 1% 1% 1% *% 1% 1% *% 1%

Poor quality programmes 7 7 - - * 7 4 3 - 1 6 7 - 7 7 - 7
1% 1% -% -% 1% 1% *% 2% -% 1% 1% 1% -% 1% 1% -% 1%

f

Other 38 34 2 1 1 38 28 10 1 7 24 31 3 27 24 9 33
3% 4% 2% 2% 2% 3% 3% 6% 1% 4% 4% 3% 3% 3% 3% 3% 3%

f

Don't know 16 14 1 1 * 16 16 - 4 4 7 15 2 13 10 3 13
1% 2% 1% 3% 1% 1% 2% -% 4% 2% 1% 2% 2% 2% 1% 1% 1%

j

SUMMARY CODES

ANY CONCERNS 103 93 5 3 2 103 78 24 5 14 69 88 6 79 70 25 95
9% 10% 5% 7% 8% 9% 8% 15% 5% 8% 11% 9% 5% 10% 10% 9% 10%

f

ANY OFFENSIVE CONTENT 46 42 2 1 1 46 38 8 2 4 33 39 * 39 33 9 42
4% 4% 3% 2% 3% 4% 4% 5% 2% 2% 5% 4% *% 5% 5% 3% 4%

l

ANY ADVERTISING/ SPONSORSHIP 34 32 * 1 1 34 25 9 2 5 19 26 3 22 21 10 31
3% 3% *% 3% 3% 3% 3% 6% 2% 3% 3% 3% 3% 3% 3% 4% 3%

ANY QUALITY OF CONTENT/
REPEATS 21 19 1 * 1 21 16 5 1 3 15 19 2 17 17 2 19

2% 2% 1% 1% 4% 2% 2% 3% 1% 2% 2% 2% 1% 2% 2% 1% 2%
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 23
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

R4. As far as you know, is radio regulated in terms of what can be broadcast? IF NECESSARY - A regulator is often called a 'watchdog' - it sets rules or guidelines about content. People can also complain to the regulator if they feel something
was inappropriate - perhaps because it was offensive, harmful, inaccurate or unfair. (SINGLE CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Yes 1424 173 243 295 240 205 473 1424 693 731 407 445 249 324 851 573 1424
79% 67% 74% 85% 87% 82% 80% 79% 80% 78% 89% 84% 77% 66% 86% 70% 79%

abg abfg ab ab a klmop lmop mo lmop mo

No 121 27 31 19 9 13 36 121 62 59 18 30 23 50 48 73 121
7% 10% 9% 5% 3% 5% 6% 7% 7% 6% 4% 6% 7% 10% 5% 9% 7%

def d d jknp jkn

Don't know 255 59 55 33 28 31 80 255 110 146 31 54 52 117 86 170 255
14% 23% 17% 10% 10% 13% 14% 14% 13% 16% 7% 10% 16% 24% 9% 21% 14%

cdefg cd c jkn jklnp jknp jkn
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 23
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

R4. As far as you know, is radio regulated in terms of what can be broadcast? IF NECESSARY - A regulator is often called a 'watchdog' - it sets rules or guidelines about content. People can also complain to the regulator if they feel something
was inappropriate - perhaps because it was offensive, harmful, inaccurate or unfair. (SINGLE CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Yes 1424 1223 123 51 27 1424 1215 210 127 253 870 1254 143 1062 969 316 1285
79% 80% 76% 71% 74% 79% 78% 87% 75% 77% 83% 81% 77% 82% 82% 74% 80%

c c f hi o o

No 121 102 10 7 2 121 115 6 10 27 56 96 10 85 66 40 107
7% 7% 6% 9% 7% 7% 7% 3% 6% 8% 5% 6% 5% 7% 6% 9% 7%

g n

Don't know 255 205 29 14 7 255 230 25 33 50 117 201 34 155 145 73 219
14% 13% 18% 20% 19% 14% 15% 10% 19% 15% 11% 13% 18% 12% 12% 17% 14%

ae a jk m n
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 24
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN1. Do you or does anyone in your household have access to the internet at home through a desktop computer, laptop or netbook? IF YES - And do you personally use the internet at home? (SINGLE CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Yes - have access and use at home 1395 209 288 310 238 181 350 1395 682 713 409 439 244 303 848 547 1395
77% 81% 88% 89% 86% 73% 60% 77% 79% 76% 90% 83% 75% 62% 86% 67% 77%

f efg aefg efg f f klmop lmop mo lmop mo

Yes - have access, but don't use at
home 78 4 1 13 6 22 54 78 35 43 23 24 16 15 47 31 78

4% 2% *% 4% 2% 9% 9% 4% 4% 5% 5% 5% 5% 3% 5% 4% 4%
b abcdg abcdg b

TOTAL WITH HOME INTERNET
ACCESS THROUGH A PC/ LAPTOP/
NETBOOK 1473 213 289 323 243 203 404 1473 716 756 432 463 260 318 895 577 1473

82% 82% 88% 93% 88% 82% 69% 82% 83% 81% 95% 87% 80% 65% 91% 71% 82%
f fg adefg fg f f klmnop lmop mo lmop m mo

No, do not have internet access at
home through a PC/ laptop/ netbook 324 46 39 24 31 45 183 324 146 179 22 66 65 172 88 236 324

18% 18% 12% 7% 11% 18% 31% 18% 17% 19% 5% 12% 20% 35% 9% 29% 18%
c cd abcdeg bcd j jkn jklnop j jklnp jkn

Don't know 4 * * - 3 - 1 4 3 2 1 1 - 2 2 2 4
*% *% *% -% 1% -% *% *% *% *% *% *% -% *% *% *% *%

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 24
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN1. Do you or does anyone in your household have access to the internet at home through a desktop computer, laptop or netbook? IF YES - And do you personally use the internet at home? (SINGLE CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Yes - have access and use at home 1395 1183 126 60 26 1395 1198 197 128 290 972 1395 135 1208 1057 266 1323
77% 77% 78% 83% 73% 77% 77% 82% 75% 88% 93% 90% 73% 93% 90% 62% 82%

d h hik h l op o

Yes - have access, but don't use at
home 78 73 1 1 2 78 65 12 11 4 15 32 10 18 19 44 63

4% 5% 1% 2% 5% 4% 4% 5% 7% 1% 1% 2% 5% 1% 2% 10% 4%
b b b ijk m np n

TOTAL WITH HOME INTERNET
ACCESS THROUGH A PC/ LAPTOP/
NETBOOK 1473 1256 127 61 28 1473 1263 209 139 294 987 1427 145 1226 1075 310 1386

82% 82% 78% 85% 79% 82% 81% 87% 82% 89% 95% 92% 78% 94% 91% 72% 86%
h hik h l op o

No, do not have internet access at
home through a PC/ laptop/ netbook 324 271 35 11 7 324 293 32 31 34 56 125 41 76 102 119 221

18% 18% 22% 15% 20% 18% 19% 13% 18% 10% 5% 8% 22% 6% 9% 28% 14%
ijk j j m np n

Don't know 4 4 - - 1 4 4 1 - 1 - 1 - 1 3 - 3
*% *% -% -% 1% *% *% *% -% *% -% *% -% *% *% -% *%

ae
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 25
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN2/IN3. (SHOWCARD) Do you have and use any of the items shown on this card to go online at home? Please bear in mind that certain apps that you may use on a mobile phone or tablet computer may require you to go online. (MULTI CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

A laptop or netbook 1171 189 257 276 194 140 255 1171 562 610 361 367 203 239 729 443 1171
65% 73% 78% 80% 70% 56% 43% 65% 65% 65% 79% 69% 63% 49% 74% 54% 65%

efg defg defg ef f ef klmop mo mo lmop mo

A smartphone (like an iPhone or
Samsung Galaxy or Blackberry) 1057 208 268 282 179 86 121 1057 506 551 316 334 179 228 650 407 1057

59% 80% 81% 81% 64% 35% 21% 59% 59% 59% 69% 63% 55% 46% 66% 50% 59%
defg defg defg ef f ef lmop lmo m lmop mo

A tablet computer (like an iPad, Kindle
Fire or Google Nexus 7 or 10) 666 98 132 166 133 80 137 666 325 341 240 205 104 116 446 220 666

37% 38% 40% 48% 48% 32% 23% 37% 38% 36% 53% 39% 32% 24% 45% 27% 37%
f f aefg aefg f f klmnop mo m klmop mo

A desktop computer or PC 523 66 82 101 101 88 173 523 290 233 166 167 79 111 333 190 523
29% 25% 25% 29% 36% 35% 29% 29% 34% 25% 36% 32% 24% 23% 34% 23% 29%

abfg ab i lmop lmo lmop mo

Games console connected to a TV (like
a Playstation/ Xbox/ Wii) 227 61 67 54 34 8 10 227 140 86 58 72 35 62 130 96 227

13% 24% 20% 15% 12% 3% 2% 13% 16% 9% 13% 14% 11% 13% 13% 12% 13%
cdefg defg ef ef ef i

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 25
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN2/IN3. (SHOWCARD) Do you have and use any of the items shown on this card to go online at home? Please bear in mind that certain apps that you may use on a mobile phone or tablet computer may require you to go online. (MULTI CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

A Smart TV (a TV set that connects
directly to the internet and doesn't need
a computer, set -top box or games
console to go online) 138 21 34 48 21 5 14 138 87 52 51 43 22 23 94 44 138

8% 8% 10% 14% 8% 2% 2% 8% 10% 6% 11% 8% 7% 5% 10% 5% 8%
ef ef defg ef ef i mop m mo m

An e-book reader/ e-reader (like a
standard Kindle or Kobo eReader or
Nook eReader) 135 18 21 35 22 23 39 135 73 62 57 49 17 11 106 29 135

7% 7% 6% 10% 8% 9% 7% 7% 8% 7% 12% 9% 5% 2% 11% 4% 7%
lmop lmo m lmop mo

Portable media player (like an iPod
Touch) 76 16 10 20 15 5 15 76 41 36 27 27 10 12 54 22 76

4% 6% 3% 6% 5% 2% 3% 4% 5% 4% 6% 5% 3% 3% 5% 3% 4%
ef ef mo mo mo

A portable or handheld games player
(like a Nintendo DS/ Sony PSP/ PS
Vita) 59 14 15 16 11 2 4 59 33 26 20 14 10 15 34 25 59

3% 5% 5% 5% 4% 1% 1% 3% 4% 3% 4% 3% 3% 3% 3% 3% 3%
ef ef ef ef ef

Wearable technology like a smartwatch
(e.g Pebble, Samsung, Sony etc) or
Google Glass 20 1 13 6 1 * * 20 15 5 9 8 1 2 18 3 20

1% *% 4% 2% *% *% *% 1% 2% 1% 2% 2% *% *% 2% *% 1%
adefg f f i lmo o lmo

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 25
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN2/IN3. (SHOWCARD) Do you have and use any of the items shown on this card to go online at home? Please bear in mind that certain apps that you may use on a mobile phone or tablet computer may require you to go online. (MULTI CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Other type of device 8 - - 3 1 1 4 8 4 4 3 3 - 2 6 2 8
*% -% -% 1% *% 1% 1% *% *% *% 1% 1% -% *% 1% *% *%

ANY DEVICES USED TO GO ONLINE
AT HOME 1516 236 316 338 254 195 372 1516 729 787 421 469 266 359 890 626 1516

84% 91% 96% 97% 91% 79% 63% 84% 84% 84% 92% 89% 82% 73% 90% 77% 84%
efg adefg adefg efg f ef lmop lmop m lmop mo

None of these 285 24 13 9 24 53 216 285 136 149 35 60 58 132 95 190 285
16% 9% 4% 3% 9% 21% 37% 16% 16% 16% 8% 11% 18% 27% 10% 23% 16%

bc bc abcdg abcdeg abcd jkn jklnp jknp jkn

ANY USE OF DEVICES OTHER THAN
PC/LAPTOP/NETBOOK TO GO
ONLINE AT HOME 1220 221 287 299 213 121 201 1220 576 644 360 381 203 275 742 478 1220

68% 85% 87% 86% 77% 49% 34% 68% 67% 69% 79% 72% 63% 56% 75% 59% 68%
defg defg defg efg f ef klmop lmo lmop mo

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 25
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN2/IN3. (SHOWCARD) Do you have and use any of the items shown on this card to go online at home? Please bear in mind that certain apps that you may use on a mobile phone or tablet computer may require you to go online. (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

A laptop or netbook 1171 988 112 48 23 1171 1005 166 90 233 846 1171 107 1018 927 191 1118
65% 65% 69% 67% 64% 65% 64% 69% 53% 71% 81% 75% 57% 78% 79% 45% 69%

h hik h l op o

A smartphone (like an iPhone or
Samsung Galaxy or Blackberry) 1057 903 91 39 23 1057 925 132 52 156 846 1057 96 923 1024 27 1051

59% 59% 56% 55% 64% 59% 59% 55% 30% 48% 81% 68% 51% 71% 87% 6% 65%
c h hik hi l op o

A tablet computer (like an iPad, Kindle
Fire or Google Nexus 7 or 10) 666 564 62 27 13 666 560 106 32 108 525 666 47 599 578 69 647

37% 37% 38% 38% 35% 37% 36% 44% 19% 33% 50% 43% 25% 46% 49% 16% 40%
f h hik hi l op o

A desktop computer or PC 523 457 36 24 6 523 439 84 48 105 368 523 33 480 385 115 499
29% 30% 22% 33% 17% 29% 28% 35% 28% 32% 35% 34% 18% 37% 33% 27% 31%

bd bd bd l o

Games console connected to a TV (like
a Playstation/ Xbox/ Wii) 227 197 16 10 4 227 192 34 9 30 188 227 15 211 207 13 220

13% 13% 10% 13% 12% 13% 12% 14% 5% 9% 18% 15% 8% 16% 18% 3% 14%
hik hi l op o

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 25
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN2/IN3. (SHOWCARD) Do you have and use any of the items shown on this card to go online at home? Please bear in mind that certain apps that you may use on a mobile phone or tablet computer may require you to go online. (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

A Smart TV (a TV set that connects
directly to the internet and doesn't need
a computer, set -top box or games
console to go online) 138 122 8 7 2 138 121 17 3 21 114 138 9 125 125 9 134

8% 8% 5% 10% 5% 8% 8% 7% 2% 6% 11% 9% 5% 10% 11% 2% 8%
b h hi h l o o

An e-book reader/ e-reader (like a
standard Kindle or Kobo eReader or
Nook eReader) 135 114 10 7 4 135 103 32 5 18 111 135 5 126 112 21 133

7% 7% 6% 9% 10% 7% 7% 13% 3% 6% 11% 9% 3% 10% 9% 5% 8%
f hi h l o o

Portable media player (like an iPod
Touch) 76 66 6 3 1 76 58 18 - 10 66 76 3 72 73 2 75

4% 4% 4% 5% 3% 4% 4% 8% -% 3% 6% 5% 1% 6% 6% 1% 5%
f h hi h l o o

A portable or handheld games player
(like a Nintendo DS/ Sony PSP/ PS
Vita) 59 53 3 2 1 59 51 8 1 7 51 59 5 53 53 6 59

3% 3% 2% 3% 2% 3% 3% 3% 1% 2% 5% 4% 2% 4% 4% 1% 4%
hi h o o

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 25
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN2/IN3. (SHOWCARD) Do you have and use any of the items shown on this card to go online at home? Please bear in mind that certain apps that you may use on a mobile phone or tablet computer may require you to go online. (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Wearable technology like a smartwatch
(e.g Pebble, Samsung, Sony etc) or
Google Glass 20 19 1 * * 20 20 1 - 3 17 20 3 18 20 * 20

1% 1% *% *% 1% 1% 1% *% -% 1% 2% 1% 1% 1% 2% *% 1%
o o

Other type of device 8 7 1 - - 8 8 - 2 3 2 8 2 5 6 1 7
*% *% *% -% -% *% *% -% 1% 1% *% *% 1% *% *% *% *%

ANY DEVICES USED TO GO ONLINE
AT HOME 1516 1286 138 62 30 1516 1310 206 151 324 1031 1516 175 1282 1163 276 1440

84% 84% 85% 87% 82% 84% 84% 85% 89% 99% 99% 98% 94% 98% 99% 64% 89%
h h h l op o

None of these 285 245 24 10 6 285 250 36 19 5 12 36 12 21 17 153 170
16% 16% 15% 13% 18% 16% 16% 15% 11% 1% 1% 2% 6% 2% 1% 36% 11%

ijk m np n

ANY USE OF DEVICES OTHER THAN
PC/LAPTOP/NETBOOK TO GO
ONLINE AT HOME 1220 1035 109 49 26 1220 1059 161 81 211 923 1220 121 1056 1091 103 1194

68% 68% 67% 67% 73% 68% 68% 67% 48% 64% 88% 79% 65% 81% 92% 24% 74%
h hik hi l op o

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 26
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN4. (SHOWCARD) Do you ever use any of these devices to go online when you are not at home? This could be when you are at work, at a friend's house, in a library, when travelling somewhere or when out and about. (MULTI CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

A smartphone (like an iPhone or
Samsung Galaxy or Blackberry) 910 187 235 246 148 68 94 910 444 466 279 289 154 188 568 342 910

51% 72% 71% 71% 53% 27% 16% 51% 51% 50% 61% 55% 47% 38% 58% 42% 51%
defg defg defg ef f ef lmop mo m lmop mo

A laptop/ netbook 445 66 108 104 80 53 86 445 256 189 178 136 61 70 314 131 445
25% 25% 33% 30% 29% 21% 15% 25% 30% 20% 39% 26% 19% 14% 32% 16% 25%

f efg ef f f f i klmnop lmo klmop lmo

A desktop computer/ PC 368 66 73 88 58 56 82 368 200 167 112 152 49 54 264 104 368
20% 26% 22% 25% 21% 23% 14% 20% 23% 18% 25% 29% 15% 11% 27% 13% 20%

f f f f f f i lmo lmop lmop lmo

A tablet computer (like an iPad, Kindle
Fire or Google Nexus 7 or 10) 270 46 55 67 53 24 48 270 135 134 106 93 36 34 199 70 270

15% 18% 17% 19% 19% 10% 8% 15% 16% 14% 23% 18% 11% 7% 20% 9% 15%
ef ef ef ef ef klmop lmo lmop mo

An e-book reader/ e-reader (like a
standard Kindle or Kobo eReader or
Nook eReader) 55 2 12 12 14 9 14 55 26 29 17 26 8 4 42 12 55

3% 1% 4% 3% 5% 4% 2% 3% 3% 3% 4% 5% 3% 1% 4% 2% 3%
a mo mo mo mo

Portable media player (like an iPod
Touch) 42 8 7 11 7 3 8 42 22 20 14 15 5 8 29 13 42

2% 3% 2% 3% 3% 1% 1% 2% 3% 2% 3% 3% 2% 2% 3% 2% 2%
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 26
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN4. (SHOWCARD) Do you ever use any of these devices to go online when you are not at home? This could be when you are at work, at a friend's house, in a library, when travelling somewhere or when out and about. (MULTI CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

Games console connected to a TV (like
a Playstation/ Xbox/ Wii) 36 13 9 6 7 1 1 36 21 15 5 20 8 4 25 12 36

2% 5% 3% 2% 3% *% *% 2% 2% 2% 1% 4% 2% 1% 3% 1% 2%
cefg ef f ef f jmop m

A Smart TV (a TV set that connects
directly to the internet and doesn't need
a computer, set - top box or games
console to go online) 29 7 2 12 3 3 4 29 18 11 13 12 2 1 25 3 29

2% 3% 1% 3% 1% 1% 1% 2% 2% 1% 3% 2% 1% *% 3% *% 2%
f bfg lmo mo lmo mo

A portable or handheld games player
(like a Nintendo DS/ Sony PSP/ PS
Vita) 19 4 5 3 4 2 3 19 9 10 3 7 6 3 10 9 19

1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1%

Wearable technology like a smartwatch
(e.g Pebble, Samsung, Sony etc) or
Google Glass 14 2 4 6 2 - - 14 8 5 3 8 2 1 11 3 14

1% 1% 1% 2% 1% -% -% 1% 1% 1% 1% 2% 1% *% 1% *% 1%
f f f f mo

ANY TYPE OF FIXED OR PORTABLE
GAMING DEVICE 44 16 9 7 9 2 3 44 27 17 7 21 10 6 28 16 44

2% 6% 3% 2% 3% 1% 1% 2% 3% 2% 2% 4% 3% 1% 3% 2% 2%
cefg f f f f mo

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 26
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN4. (SHOWCARD) Do you ever use any of these devices to go online when you are not at home? This could be when you are at work, at a friend's house, in a library, when travelling somewhere or when out and about. (MULTI CODE)

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

ANY DEVICES USED TO GO ONLINE
WHEN NOT AT HOME 1242 220 291 301 207 137 223 1242 611 631 371 396 206 270 767 475 1242

69% 85% 88% 87% 75% 55% 38% 69% 71% 67% 81% 75% 64% 55% 78% 58% 69%
defg defg defg ef f ef klmop lmop m lmop mo

None of these 559 39 38 46 70 112 365 559 253 306 85 134 118 222 218 340 559
31% 15% 12% 13% 25% 45% 62% 31% 29% 33% 19% 25% 36% 45% 22% 42% 31%

abc abcdg abcdeg abc j jkn jklnp jknp jkn
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 26
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN4. (SHOWCARD) Do you ever use any of these devices to go online when you are not at home? This could be when you are at work, at a friend's house, in a library, when travelling somewhere or when out and about. (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

A smartphone (like an iPhone or
Samsung Galaxy or Blackberry) 910 785 76 32 16 910 795 114 39 121 748 910 75 801 894 14 908

51% 51% 47% 45% 44% 51% 51% 47% 23% 37% 72% 59% 40% 61% 76% 3% 56%
h hik hi l op o

A laptop/ netbook 445 387 34 17 7 445 385 60 24 63 356 445 30 395 360 61 421
25% 25% 21% 24% 18% 25% 25% 25% 14% 19% 34% 29% 16% 30% 30% 14% 26%

d d hik hi l op o

A desktop computer/ PC 368 326 25 12 5 368 321 47 35 60 271 368 35 320 290 61 351
20% 21% 15% 16% 15% 20% 21% 19% 21% 18% 26% 24% 19% 25% 25% 14% 22%

bd i i o o

A tablet computer (like an iPad, Kindle
Fire or Google Nexus 7 or 10) 270 244 12 9 5 270 220 49 8 31 230 270 10 251 239 26 265

15% 16% 7% 13% 13% 15% 14% 20% 5% 9% 22% 17% 5% 19% 20% 6% 16%
b b b f hik hi l op o

An e-book reader/ e-reader (like a
standard Kindle or Kobo eReader or
Nook eReader) 55 47 4 3 1 55 45 9 1 10 43 55 2 52 46 9 55

3% 3% 2% 5% 2% 3% 3% 4% 1% 3% 4% 4% 1% 4% 4% 2% 3%
h

Portable media player (like an iPod
Touch) 42 37 2 2 1 42 39 3 - 3 39 42 1 40 42 * 42

2% 2% 1% 3% 2% 2% 2% 1% -% 1% 4% 3% 1% 3% 4% *% 3%
hi h o o

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 26
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN4. (SHOWCARD) Do you ever use any of these devices to go online when you are not at home? This could be when you are at work, at a friend's house, in a library, when travelling somewhere or when out and about. (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Games console connected to a TV (like
a Playstation/ Xbox/ Wii) 36 30 3 3 * 36 32 5 * 2 34 36 2 34 33 3 36

2% 2% 2% 5% 1% 2% 2% 2% *% 1% 3% 2% 1% 3% 3% 1% 2%
ade hi o

A Smart TV (a TV set that connects
directly to the internet and doesn't need
a computer, set - top box or games
console to go online) 29 26 1 2 * 29 26 3 1 3 24 29 * 27 24 3 28

2% 2% *% 3% *% 2% 2% 1% 1% 1% 2% 2% *% 2% 2% 1% 2%
bd

A portable or handheld games player
(like a Nintendo DS/ Sony PSP/ PS
Vita) 19 17 - 2 * 19 19 - * 2 17 19 - 19 18 * 19

1% 1% -% 3% 1% 1% 1% -% *% 1% 2% 1% -% 1% 2% *% 1%
abe o o

Wearable technology like a smartwatch
(e.g Pebble, Samsung, Sony etc) or
Google Glass 14 13 - 1 - 14 14 - - * 14 14 - 14 14 * 14

1% 1% -% 1% -% 1% 1% -% -% *% 1% 1% -% 1% 1% *% 1%

ANY TYPE OF FIXED OR PORTABLE
GAMING DEVICE 44 37 3 4 1 44 39 5 * 4 40 44 2 42 41 3 44

2% 2% 2% 5% 1% 2% 3% 2% *% 1% 4% 3% 1% 3% 3% 1% 3%
abde hi h o o

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 26
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN4. (SHOWCARD) Do you ever use any of these devices to go online when you are not at home? This could be when you are at work, at a friend's house, in a library, when travelling somewhere or when out and about. (MULTI CODE)

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

ANY DEVICES USED TO GO ONLINE
WHEN NOT AT HOME 1242 1068 105 46 23 1242 1083 159 93 207 940 1242 124 1067 1061 138 1199

69% 70% 65% 65% 65% 69% 69% 66% 55% 63% 90% 80% 67% 82% 90% 32% 74%
hik hi l op o

None of these 559 463 57 26 13 559 476 82 77 123 104 309 62 236 120 291 411
31% 30% 35% 35% 35% 31% 31% 34% 45% 37% 10% 20% 33% 18% 10% 68% 26%

jk jk j m np n
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 27
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF WHERE THE INTERNET IS USED

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

AT HOME AND ELSEWHERE 1206 216 289 298 203 124 201 1206 592 614 360 386 200 261 746 461 1206
67% 83% 88% 86% 73% 50% 34% 67% 68% 66% 79% 73% 62% 53% 76% 56% 67%

defg defg defg ef f ef lmop lmop m lmop mo

AT HOME ONLY 309 20 27 40 51 72 172 309 137 173 61 83 66 99 144 165 309
17% 8% 8% 11% 18% 29% 29% 17% 16% 18% 13% 16% 21% 20% 15% 20% 17%

abc abcdg abcdg abc jn jn jn

ELSEWHERE ONLY 36 5 2 3 4 13 22 36 19 17 11 10 6 9 21 15 36
2% 2% 1% 1% 2% 5% 4% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2%

bcdg bcg

DO NOT USE 249 19 11 6 19 40 194 249 117 133 24 50 52 124 74 175 249
14% 7% 3% 2% 7% 16% 33% 14% 13% 14% 5% 9% 16% 25% 8% 21% 14%

c c abcd abcdeg abcd j jkn jklnp jklnp jkn
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 27
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF WHERE THE INTERNET IS USED

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

AT HOME AND ELSEWHERE 1206 1035 103 46 23 1206 1053 154 74 202 928 1206 112 1046 1059 114 1173
67% 68% 63% 64% 63% 67% 67% 64% 44% 61% 89% 78% 60% 80% 90% 26% 73%

h hik hi l op o

AT HOME ONLY 309 251 35 16 7 309 258 52 77 123 104 309 62 236 104 163 266
17% 16% 22% 23% 19% 17% 17% 21% 45% 37% 10% 20% 33% 18% 9% 38% 17%

a jk jk j m np n

ELSEWHERE ONLY 36 33 2 * 1 36 31 5 19 5 12 36 12 21 1 25 26
2% 2% 1% *% 1% 2% 2% 2% 11% 1% 1% 2% 6% 2% *% 6% 2%

ijk m np n

DO NOT USE 249 212 22 9 6 249 219 31 - - - - - - 16 128 144
14% 14% 14% 13% 16% 14% 14% 13% -% -% -% -% -% -% 1% 30% 9%

np n
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 28
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF DEVICES USED TO GO ONLINE AT HOME OR ELSEWHERE

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

A laptop or netbook 1228 193 268 289 207 151 271 1228 587 640 377 381 211 259 758 470 1228
68% 74% 81% 83% 75% 61% 46% 68% 68% 68% 83% 72% 65% 53% 77% 58% 68%

ef efg adefg efg f ef klmnop lmo mo lmop mo

A smartphone (like an iPhone or
Samsung Galaxy or Blackberry) 1090 210 277 289 186 91 129 1090 523 567 321 346 185 238 667 422 1090

61% 81% 84% 83% 67% 37% 22% 61% 60% 61% 71% 65% 57% 48% 68% 52% 61%
defg defg defg ef f ef lmop lmo m lmop mo

A desktop computer or PC 746 106 127 164 128 125 221 746 402 344 239 255 107 145 494 252 746
41% 41% 39% 47% 46% 50% 38% 41% 46% 37% 52% 48% 33% 30% 50% 31% 41%

f f abfg i lmop lmop lmop lmo

A tablet computer (like an iPad, Kindle
Fire or Google Nexus 7 or 10) 704 110 146 173 135 82 140 704 339 364 250 222 111 121 472 232 704

39% 42% 44% 50% 49% 33% 24% 39% 39% 39% 55% 42% 34% 25% 48% 28% 39%
f ef efg efg f f klmnop lmo m klmop mo

Games console connected to a TV (like
a Playstation/ Xbox/ Wii) 240 64 73 55 38 8 10 240 147 93 58 81 38 63 140 101 240

13% 25% 22% 16% 14% 3% 2% 13% 17% 10% 13% 15% 12% 13% 14% 12% 13%
cdefg defg ef ef ef i

A Smart TV (a TV set that connects
directly to the internet and doesn't need
a computer, set -top box or games
console to go online) 152 27 36 53 22 5 14 152 94 58 58 48 23 23 106 46 152

8% 10% 11% 15% 8% 2% 2% 8% 11% 6% 13% 9% 7% 5% 11% 6% 8%
ef ef defg ef ef i lmop mo mo mo

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 28
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF DEVICES USED TO GO ONLINE AT HOME OR ELSEWHERE

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

An e-book reader/ e-reader (like a
standard Kindle or Kobo eReader or
Nook eReader) 148 20 26 36 27 23 39 148 77 71 58 56 20 14 114 35 148

8% 8% 8% 11% 10% 9% 7% 8% 9% 8% 13% 10% 6% 3% 12% 4% 8%
lmop lmo m lmop mo

Portable media player (like an iPod
Touch) 88 20 11 25 17 5 15 88 48 41 30 29 13 17 59 29 88

5% 8% 3% 7% 6% 2% 3% 5% 6% 4% 7% 5% 4% 3% 6% 4% 5%
ef ef ef ef mo o

A portable or handheld games player
(like a Nintendo DS/ Sony PSP/ PS
Vita) 66 16 17 16 13 2 4 66 37 29 20 17 11 18 37 29 66

4% 6% 5% 5% 5% 1% 1% 4% 4% 3% 4% 3% 4% 4% 4% 4% 4%
ef ef ef ef ef

Wearable technology like a smartwatch
(e.g Pebble, Samsung, Sony etc) or
Google Glass 29 2 15 8 3 * * 29 21 8 11 12 2 3 24 5 29

2% 1% 5% 2% 1% *% *% 2% 2% 1% 2% 2% 1% 1% 2% 1% 2%
f adefg ef f f i mo mo mo

Other type of device 8 - - 3 1 1 4 8 4 4 3 3 - 2 6 2 8
*% -% -% 1% *% 1% 1% *% *% *% 1% 1% -% *% 1% *% *%

ANY DEVICES USED TO GO ONLINE
AT HOME OR ELSEWHERE 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

86% 93% 97% 98% 93% 84% 67% 86% 87% 86% 95% 91% 84% 75% 92% 79% 86%
efg efg adefg efg f f klmop lmop mo lmop mo

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 28
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF DEVICES USED TO GO ONLINE AT HOME OR ELSEWHERE

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

None of these 249 19 11 6 19 40 194 249 117 133 24 50 52 124 74 175 249
14% 7% 3% 2% 7% 16% 33% 14% 13% 14% 5% 9% 16% 25% 8% 21% 14%

c c abcd abcdeg abcd j jkn jklnp jklnp jkn

ANY TYPE OF FIXED OR PORTABLE
GAMING DEVICE USED TO GO
ONLINE AT HOME OR ELSEWHERE 256 68 76 60 41 9 11 256 157 99 64 85 41 66 149 107 256

14% 26% 23% 17% 15% 4% 2% 14% 18% 11% 14% 16% 13% 13% 15% 13% 14%
cdefg defg ef ef ef i

PC/ LAPTOP/ NETBOOK USED TO
GO ONLINE AT HOME OR
ELSEWHERE 1451 217 294 319 247 195 374 1451 704 747 421 457 253 320 879 573 1451

81% 84% 89% 92% 89% 79% 64% 81% 81% 80% 92% 86% 78% 65% 89% 70% 81%
f efg aefg efg f f klmop lmop mo lmop mo

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 28
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF DEVICES USED TO GO ONLINE AT HOME OR ELSEWHERE

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

A laptop or netbook 1228 1038 116 50 24 1228 1055 172 95 245 884 1228 119 1060 962 207 1169
68% 68% 71% 69% 68% 68% 68% 71% 56% 74% 85% 79% 64% 81% 82% 48% 73%

h hik h l op o

A smartphone (like an iPhone or
Samsung Galaxy or Blackberry) 1090 932 93 40 25 1090 953 137 54 162 870 1090 100 951 1054 29 1083

61% 61% 57% 56% 68% 61% 61% 57% 32% 49% 83% 70% 54% 73% 89% 7% 67%
abce h hik hi l op o

A desktop computer or PC 746 656 53 27 10 746 635 111 72 142 529 746 60 665 555 152 707
41% 43% 32% 38% 27% 41% 41% 46% 43% 43% 51% 48% 32% 51% 47% 35% 44%

bd d bd i l o o

A tablet computer (like an iPad, Kindle
Fire or Google Nexus 7 or 10) 704 596 66 28 15 704 591 113 34 111 557 704 50 631 612 73 685

39% 39% 40% 39% 41% 39% 38% 47% 20% 34% 53% 45% 27% 48% 52% 17% 43%
f h hik hi l op o

Games console connected to a TV (like
a Playstation/ Xbox/ Wii) 240 209 17 10 5 240 204 37 9 31 200 240 17 223 218 16 234

13% 14% 10% 14% 13% 13% 13% 15% 5% 9% 19% 15% 9% 17% 18% 4% 15%
hik hi l op o

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 28
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF DEVICES USED TO GO ONLINE AT HOME OR ELSEWHERE

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

A Smart TV (a TV set that connects
directly to the internet and doesn't need
a computer, set -top box or games
console to go online) 152 134 8 7 2 152 133 19 3 21 128 152 9 138 138 9 147

8% 9% 5% 10% 5% 8% 9% 8% 2% 6% 12% 10% 5% 11% 12% 2% 9%
b h hi h l o o

An e-book reader/ e-reader (like a
standard Kindle or Kobo eReader or
Nook eReader) 148 127 10 8 4 148 115 33 5 20 123 148 6 138 125 21 146

8% 8% 6% 11% 11% 8% 7% 14% 3% 6% 12% 10% 3% 11% 11% 5% 9%
f hi h l o o

Portable media player (like an iPod
Touch) 88 76 6 4 2 88 70 19 - 11 77 88 4 83 84 3 87

5% 5% 4% 6% 4% 5% 4% 8% -% 3% 7% 6% 2% 6% 7% 1% 5%
h hi h l o o

A portable or handheld games player
(like a Nintendo DS/ Sony PSP/ PS
Vita) 66 59 3 3 1 66 58 8 1 7 57 66 5 60 60 6 66

4% 4% 2% 4% 3% 4% 4% 3% 1% 2% 5% 4% 2% 5% 5% 1% 4%
hi h o o

Wearable technology like a smartwatch
(e.g Pebble, Samsung, Sony etc) or
Google Glass 29 27 1 1 * 29 28 1 - 3 26 29 3 26 28 1 29

2% 2% *% 1% 1% 2% 2% *% -% 1% 2% 2% 1% 2% 2% *% 2%
h o o

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 28
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF DEVICES USED TO GO ONLINE AT HOME OR ELSEWHERE

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

Other type of device 8 7 1 - - 8 8 - 2 3 2 8 2 5 6 1 7
*% *% *% -% -% *% *% -% 1% 1% *% *% 1% *% *% *% *%

ANY DEVICES USED TO GO ONLINE
AT HOME OR ELSEWHERE 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

86% 86% 86% 87% 84% 86% 86% 87% 100% 100% 100% 100% 100% 100% 99% 70% 91%
op o

None of these 249 212 22 9 6 249 219 31 - - - - - - 16 128 144
14% 14% 14% 13% 16% 14% 14% 13% -% -% -% -% -% -% 1% 30% 9%

np n

ANY TYPE OF FIXED OR PORTABLE
GAMING DEVICE USED TO GO
ONLINE AT HOME OR ELSEWHERE 256 223 18 10 5 256 217 39 9 33 214 256 18 236 231 19 249

14% 15% 11% 14% 13% 14% 14% 16% 5% 10% 21% 17% 10% 18% 20% 4% 15%
hik hi l op o

PC/ LAPTOP/ NETBOOK USED TO
GO ONLINE AT HOME OR
ELSEWHERE 1451 1233 131 60 27 1451 1248 203 147 301 996 1451 151 1246 1078 291 1369

81% 81% 81% 84% 75% 81% 80% 84% 86% 92% 96% 94% 81% 96% 91% 68% 85%
d hi h l op o

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 29
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF USE OF PC/ LAPTOP/ NETBOOK AND OF ALTERNATIVE DEVICES TO GO ONLINE AT HOME OR ELSEWHERE

Base : All respondents

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 254 288 327 284 276 737 1890 927 963 430 551 376 533 981 909 1890

Effective Weighted Sample 1472 199 231 263 231 222 572 1472 722 750 336 431 300 413 765 711 1472

Total 1801 259 329 347 277 249 588 1801 864 937 456 529 324 492 985 816 1801

PC/ LAPTOP/ NETBOOK AND NOT
ALTERNATIVE DEVICE 306 17 24 35 42 85 188 306 158 148 68 85 63 90 153 153 306

17% 7% 7% 10% 15% 34% 32% 17% 18% 16% 15% 16% 19% 18% 16% 19% 17%
ab abcdg abcdg abc

PC/ LAPTOP/ NETBOOK AND
ALTERNATIVE DEVICE 1145 200 270 284 206 111 185 1145 546 599 353 372 190 230 726 420 1145

64% 77% 82% 82% 74% 45% 32% 64% 63% 64% 78% 70% 59% 47% 74% 51% 64%
efg defg defg efg f ef klmop lmop mo lmop mo

ALTERNATIVE DEVICE AND NOT PC/
LAPTOP/ NETBOOK 100 23 24 22 11 13 21 100 43 57 11 22 19 49 33 68 100

6% 9% 7% 6% 4% 5% 4% 6% 5% 6% 2% 4% 6% 10% 3% 8% 6%
df f jn jknp jknp jn

NONE USED 249 19 11 6 19 40 194 249 117 133 24 50 52 124 74 175 249
14% 7% 3% 2% 7% 16% 33% 14% 13% 14% 5% 9% 16% 25% 8% 21% 14%

c c abcd abcdeg abcd j jkn jklnp jklnp jkn

ANY USE OF ALTERNATIVE DEVICE
TO GO ONLINE 1246 223 294 306 216 124 206 1246 590 656 364 394 209 278 758 488 1246

69% 86% 89% 88% 78% 50% 35% 69% 68% 70% 80% 74% 65% 57% 77% 60% 69%
defg defg defg efg f ef lmop lmop m lmop mo

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 29
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF USE OF PC/ LAPTOP/ NETBOOK AND OF ALTERNATIVE DEVICES TO GO ONLINE AT HOME OR ELSEWHERE

Base : All respondents

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1890 1206 229 229 226 1890 1605 285 226 380 988 1609 226 1318 1163 507 1670

Effective Weighted Sample 1472 1143 213 221 207 1472 1273 199 159 290 793 1243 165 1028 911 392 1296

Total 1801 1531 162 72 36 1801 1560 241 170 329 1043 1552 187 1303 1180 429 1610

PC/ LAPTOP/ NETBOOK AND NOT
ALTERNATIVE DEVICE 306 260 29 13 3 306 258 48 84 114 103 306 61 225 54 192 246

17% 17% 18% 19% 9% 17% 17% 20% 50% 35% 10% 20% 33% 17% 5% 45% 15%
d d d d ijk jk j m np n

PC/ LAPTOP/ NETBOOK AND
ALTERNATIVE DEVICE 1145 973 102 47 24 1145 990 155 62 188 893 1145 89 1021 1024 99 1123

64% 64% 63% 65% 66% 64% 63% 64% 37% 57% 86% 74% 48% 78% 87% 23% 70%
h hik hi l op o

ALTERNATIVE DEVICE AND NOT PC/
LAPTOP/ NETBOOK 100 86 9 2 3 100 93 8 23 28 47 100 36 57 87 10 96

6% 6% 5% 3% 9% 6% 6% 3% 14% 8% 4% 6% 19% 4% 7% 2% 6%
c jk j m o o

NONE USED 249 212 22 9 6 249 219 31 - - - - - - 16 128 144
14% 14% 14% 13% 16% 14% 14% 13% -% -% -% -% -% -% 1% 30% 9%

np n

ANY USE OF ALTERNATIVE DEVICE
TO GO ONLINE 1246 1059 111 49 27 1246 1083 163 86 215 940 1246 125 1078 1111 109 1220

69% 69% 68% 69% 75% 69% 69% 68% 50% 65% 90% 80% 67% 83% 94% 25% 76%
h hik hi l op o

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 30
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF WHERE THE INTERNET IS USED

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

AT HOME AND ELSEWHERE 1206 216 289 298 203 124 201 1206 592 614 360 386 200 261 746 461 1206
78% 90% 91% 87% 79% 59% 51% 78% 79% 76% 83% 81% 73% 71% 82% 72% 78%

defg defg defg ef ef lmop lmo lmop mo

AT HOME ONLY 309 20 27 40 51 72 172 309 137 173 61 83 66 99 144 165 309
20% 8% 9% 12% 20% 34% 43% 20% 18% 21% 14% 17% 24% 27% 16% 26% 20%

abc abcdg abcdeg abc jkn jknp jknp jn

ELSEWHERE ONLY 36 5 2 3 4 13 22 36 19 17 11 10 6 9 21 15 36
2% 2% 1% 1% 2% 6% 6% 2% 3% 2% 3% 2% 2% 2% 2% 2% 2%

abcdg abcdg
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 30
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF WHERE THE INTERNET IS USED

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

AT HOME AND ELSEWHERE 1206 1035 103 46 23 1206 1053 154 74 202 928 1206 112 1046 1059 114 1173
78% 78% 73% 74% 75% 78% 78% 73% 44% 61% 89% 78% 60% 80% 91% 38% 80%

h hik hi l op o

AT HOME ONLY 309 251 35 16 7 309 258 52 77 123 104 309 62 236 104 163 266
20% 19% 25% 26% 23% 20% 19% 25% 45% 37% 10% 20% 33% 18% 9% 54% 18%

a jk jk j m np n

ELSEWHERE ONLY 36 33 2 * 1 36 31 5 19 5 12 36 12 21 1 25 26
2% 3% 1% 1% 2% 2% 2% 2% 11% 1% 1% 2% 6% 2% *% 8% 2%

ijk m np n
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 31
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF DEVICES USED TO GO ONLINE AT HOME OR ELSEWHERE

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

A laptop or netbook 1228 193 268 289 207 151 271 1228 587 640 377 381 211 259 758 470 1228
79% 80% 84% 85% 80% 72% 69% 79% 79% 80% 87% 80% 78% 70% 83% 73% 79%

f ef efg f ef klmop mo lmop mo

A smartphone (like an iPhone or
Samsung Galaxy or Blackberry) 1090 210 277 289 186 91 129 1090 523 567 321 346 185 238 667 422 1090

70% 87% 87% 85% 72% 44% 33% 70% 70% 71% 74% 72% 68% 65% 73% 66% 70%
defg defg defg ef f ef mo mo mo

A desktop computer or PC 746 106 127 164 128 125 221 746 402 344 239 255 107 145 494 252 746
48% 44% 40% 48% 50% 60% 56% 48% 54% 43% 55% 53% 39% 40% 54% 39% 48%

b abcdg abg b i lmop lmo lmop lmo

A tablet computer (like an iPad, Kindle
Fire or Google Nexus 7 or 10) 704 110 146 173 135 82 140 704 339 364 250 222 111 121 472 232 704

45% 46% 46% 51% 52% 40% 36% 45% 45% 45% 58% 46% 41% 33% 52% 36% 45%
f f ef ef f klmop mo lmop mo

Games console connected to a TV (like
a Playstation/ Xbox/ Wii) 240 64 73 55 38 8 10 240 147 93 58 81 38 63 140 101 240

15% 27% 23% 16% 15% 4% 3% 15% 20% 12% 14% 17% 14% 17% 15% 16% 15%
cdefg defg ef ef ef i

A Smart TV (a TV set that connects
directly to the internet and doesn't need
a computer, set -top box or games
console to go online) 152 27 36 53 22 5 14 152 94 58 58 48 23 23 106 46 152

10% 11% 11% 16% 9% 2% 3% 10% 13% 7% 13% 10% 8% 6% 12% 7% 10%
ef ef defg ef ef i mo mo

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 31
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF DEVICES USED TO GO ONLINE AT HOME OR ELSEWHERE

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

An e-book reader/ e-reader (like a
standard Kindle or Kobo eReader or
Nook eReader) 148 20 26 36 27 23 39 148 77 71 58 56 20 14 114 35 148

10% 8% 8% 11% 11% 11% 10% 10% 10% 9% 13% 12% 7% 4% 12% 5% 10%
lmop mo lmop mo

Portable media player (like an iPod
Touch) 88 20 11 25 17 5 15 88 48 41 30 29 13 17 59 29 88

6% 8% 4% 7% 7% 2% 4% 6% 6% 5% 7% 6% 5% 4% 6% 5% 6%
bef e e

A portable or handheld games player
(like a Nintendo DS/ Sony PSP/ PS
Vita) 66 16 17 16 13 2 4 66 37 29 20 17 11 18 37 29 66

4% 7% 5% 5% 5% 1% 1% 4% 5% 4% 5% 4% 4% 5% 4% 5% 4%
ef ef ef ef ef

Wearable technology like a smartwatch
(e.g Pebble, Samsung, Sony etc) or
Google Glass 29 2 15 8 3 * * 29 21 8 11 12 2 3 24 5 29

2% 1% 5% 2% 1% *% *% 2% 3% 1% 3% 3% 1% 1% 3% 1% 2%
adefg f f f i o o o

Other type of device 8 - - 3 1 1 4 8 4 4 3 3 - 2 6 2 8
*% -% -% 1% *% 1% 1% *% *% *% 1% 1% -% *% 1% *% *%

ANY DEVICES USED TO GO ONLINE
AT HOME OR ELSEWHERE 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 31
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF DEVICES USED TO GO ONLINE AT HOME OR ELSEWHERE

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

ANY TYPE OF FIXED OR PORTABLE
GAMING DEVICE USED TO GO
ONLINE AT HOME OR ELSEWHERE 256 68 76 60 41 9 11 256 157 99 64 85 41 66 149 107 256

17% 28% 24% 18% 16% 4% 3% 17% 21% 12% 15% 18% 15% 18% 16% 17% 17%
cdefg defg ef ef ef i

PC/ LAPTOP/ NETBOOK USED TO
GO ONLINE AT HOME OR
ELSEWHERE 1451 217 294 319 247 195 374 1451 704 747 421 457 253 320 879 573 1451

94% 90% 92% 94% 96% 94% 95% 94% 94% 93% 98% 95% 93% 87% 96% 89% 94%
a lmop mo m lmop mo

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 31
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF DEVICES USED TO GO ONLINE AT HOME OR ELSEWHERE

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

A laptop or netbook 1228 1038 116 50 24 1228 1055 172 95 245 884 1228 119 1060 962 207 1169
79% 79% 83% 79% 81% 79% 79% 82% 56% 74% 85% 79% 64% 81% 83% 69% 80%

h hik h l o o

A smartphone (like an iPhone or
Samsung Galaxy or Blackberry) 1090 932 93 40 25 1090 953 137 54 162 870 1090 100 951 1054 29 1083

70% 71% 66% 64% 81% 70% 71% 65% 32% 49% 83% 70% 54% 73% 91% 10% 74%
abce h hik hi l op o

A desktop computer or PC 746 656 53 27 10 746 635 111 72 142 529 746 60 665 555 152 707
48% 50% 38% 43% 32% 48% 47% 53% 43% 43% 51% 48% 32% 51% 48% 51% 48%

bd d bd i l

A tablet computer (like an iPad, Kindle
Fire or Google Nexus 7 or 10) 704 596 66 28 15 704 591 113 34 111 557 704 50 631 612 73 685

45% 45% 47% 44% 48% 45% 44% 53% 20% 34% 53% 45% 27% 48% 53% 24% 47%
f h hik hi l op o

Games console connected to a TV (like
a Playstation/ Xbox/ Wii) 240 209 17 10 5 240 204 37 9 31 200 240 17 223 218 16 234

15% 16% 12% 16% 16% 15% 15% 17% 5% 9% 19% 15% 9% 17% 19% 5% 16%
hik hi l o o

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 31
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF DEVICES USED TO GO ONLINE AT HOME OR ELSEWHERE

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

A Smart TV (a TV set that connects
directly to the internet and doesn't need
a computer, set -top box or games
console to go online) 152 134 8 7 2 152 133 19 3 21 128 152 9 138 138 9 147

10% 10% 6% 12% 6% 10% 10% 9% 2% 6% 12% 10% 5% 11% 12% 3% 10%
h hi h l o o

An e-book reader/ e-reader (like a
standard Kindle or Kobo eReader or
Nook eReader) 148 127 10 8 4 148 115 33 5 20 123 148 6 138 125 21 146

10% 10% 7% 12% 13% 10% 9% 16% 3% 6% 12% 10% 3% 11% 11% 7% 10%
f hi h l

Portable media player (like an iPod
Touch) 88 76 6 4 2 88 70 19 - 11 77 88 4 83 84 3 87

6% 6% 5% 7% 5% 6% 5% 9% -% 3% 7% 6% 2% 6% 7% 1% 6%
h hi h l o o

A portable or handheld games player
(like a Nintendo DS/ Sony PSP/ PS
Vita) 66 59 3 3 1 66 58 8 1 7 57 66 5 60 60 6 66

4% 4% 2% 5% 3% 4% 4% 4% 1% 2% 5% 4% 2% 5% 5% 2% 4%
hi h o

Wearable technology like a smartwatch
(e.g Pebble, Samsung, Sony etc) or
Google Glass 29 27 1 1 * 29 28 1 - 3 26 29 3 26 28 1 29

2% 2% 1% 2% 1% 2% 2% *% -% 1% 2% 2% 1% 2% 2% *% 2%
h o o

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 31
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF DEVICES USED TO GO ONLINE AT HOME OR ELSEWHERE

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

Other type of device 8 7 1 - - 8 8 - 2 3 2 8 2 5 6 1 7
*% 1% *% -% -% *% 1% -% 1% 1% *% *% 1% *% *% *% *%

ANY DEVICES USED TO GO ONLINE
AT HOME OR ELSEWHERE 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

ANY TYPE OF FIXED OR PORTABLE
GAMING DEVICE USED TO GO
ONLINE AT HOME OR ELSEWHERE 256 223 18 10 5 256 217 39 9 33 214 256 18 236 231 19 249

17% 17% 13% 17% 16% 17% 16% 19% 5% 10% 21% 17% 10% 18% 20% 6% 17%
hik hi l o o

PC/ LAPTOP/ NETBOOK USED TO
GO ONLINE AT HOME OR
ELSEWHERE 1451 1233 131 60 27 1451 1248 203 147 301 996 1451 151 1246 1078 291 1369

94% 93% 94% 96% 90% 94% 93% 96% 86% 92% 96% 94% 81% 96% 93% 97% 93%
d hi h l np

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 32
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF USE OF PC/ LAPTOP/ NETBOOK AND OF ALTERNATIVE DEVICES TO GO ONLINE AT HOME OR ELSEWHERE

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

PC/ LAPTOP/ NETBOOK AND NOT
ALTERNATIVE DEVICE 306 17 24 35 42 85 188 306 158 148 68 85 63 90 153 153 306

20% 7% 8% 10% 16% 41% 48% 20% 21% 18% 16% 18% 23% 24% 17% 24% 20%
ab abcdg abcdg abc jn jkn jknp

PC/ LAPTOP/ NETBOOK AND
ALTERNATIVE DEVICE 1145 200 270 284 206 111 185 1145 546 599 353 372 190 230 726 420 1145

74% 83% 85% 83% 80% 53% 47% 74% 73% 74% 82% 78% 70% 62% 80% 66% 74%
efg efg efg ef ef lmop lmo lmop mo

ALTERNATIVE DEVICE AND NOT PC/
LAPTOP/ NETBOOK 100 23 24 22 11 13 21 100 43 57 11 22 19 49 33 68 100

6% 10% 8% 6% 4% 6% 5% 6% 6% 7% 2% 5% 7% 13% 4% 11% 6%
d jn jklnp jknp jn

ANY USE OF ALTERNATIVE DEVICE
TO GO ONLINE 1246 223 294 306 216 124 206 1246 590 656 364 394 209 278 758 488 1246

80% 93% 92% 90% 84% 59% 52% 80% 79% 82% 84% 82% 77% 76% 83% 76% 80%
defg defg efg ef ef lmo mo lmo o

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 32
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF USE OF PC/ LAPTOP/ NETBOOK AND OF ALTERNATIVE DEVICES TO GO ONLINE AT HOME OR ELSEWHERE

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

PC/ LAPTOP/ NETBOOK AND NOT
ALTERNATIVE DEVICE 306 260 29 13 3 306 258 48 84 114 103 306 61 225 54 192 246

20% 20% 21% 21% 11% 20% 19% 23% 50% 35% 10% 20% 33% 17% 5% 64% 17%
d d d d ijk jk j m np n

PC/ LAPTOP/ NETBOOK AND
ALTERNATIVE DEVICE 1145 973 102 47 24 1145 990 155 62 188 893 1145 89 1021 1024 99 1123

74% 74% 73% 75% 79% 74% 74% 74% 37% 57% 86% 74% 48% 78% 88% 33% 77%
h hik hi l op o

ALTERNATIVE DEVICE AND NOT PC/
LAPTOP/ NETBOOK 100 86 9 2 3 100 93 8 23 28 47 100 36 57 87 10 96

6% 7% 6% 4% 10% 6% 7% 4% 14% 8% 4% 6% 19% 4% 7% 3% 7%
c jk j m o o

ANY USE OF ALTERNATIVE DEVICE
TO GO ONLINE 1246 1059 111 49 27 1246 1083 163 86 215 940 1246 125 1078 1111 109 1220

80% 80% 79% 79% 89% 80% 81% 77% 50% 65% 90% 80% 67% 83% 95% 36% 83%
abce h hik hi l op o

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 33
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN5. (SHOWCARD) How long ago did you first start going online? IF NECESSARY - Wherever you first started going online - perhaps at home, work, school, college, or anywhere else using any type of device. (MULTI CODE)

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

Base for % 1489 233 303 330 241 203 383 1489 725 765 418 463 260 348 881 608 1489

In the last year 18 * 2 2 2 6 11 18 6 11 3 3 3 8 6 12 18
1% *% 1% 1% 1% 3% 3% 1% 1% 1% 1% 1% 1% 2% 1% 2% 1%

acg acg n n

In the last 2 years 46 7 8 7 7 4 17 46 19 27 4 8 9 25 12 34 46
3% 3% 3% 2% 3% 2% 4% 3% 3% 4% 1% 2% 3% 7% 1% 6% 3%

jn jknp jknp jn

IN THE LAST 1-2 YEARS 63 7 10 9 9 10 28 63 25 38 6 11 12 33 17 46 63
4% 3% 3% 3% 4% 5% 7% 4% 3% 5% 1% 2% 5% 10% 2% 7% 4%

abcg jn jklnp jknp jn

In the last 3-4 years 123 23 22 25 19 16 34 123 52 71 7 34 29 53 41 82 123
8% 10% 7% 8% 8% 8% 9% 8% 7% 9% 2% 7% 11% 15% 5% 14% 8%

j jn jknp j jknp jn

IN THE LAST 1-4 YEARS 187 30 33 34 28 26 62 187 77 110 13 45 41 86 59 128 187
13% 13% 11% 10% 12% 13% 16% 13% 11% 14% 3% 10% 16% 25% 7% 21% 13%

c h j jkn jklnp j jknp jn

In the last 5-9 years 423 108 87 74 49 53 105 423 190 233 85 131 82 124 216 206 423
28% 46% 29% 23% 20% 26% 27% 28% 26% 30% 20% 28% 32% 36% 25% 34% 28%

bcdefg d d j jn jknp jnp j

10 years ago or more 880 96 183 222 164 123 216 880 458 422 319 287 136 138 606 274 880
59% 41% 61% 67% 68% 61% 56% 59% 63% 55% 76% 62% 52% 40% 69% 45% 59%

a afg afg a a a i klmnop lmo m klmop mo

FIVE YEARS AGO OR MORE 1303 203 270 296 213 176 321 1303 648 655 405 418 219 262 822 480 1303
87% 87% 89% 90% 88% 87% 84% 87% 89% 86% 97% 90% 84% 75% 93% 79% 87%

f i klmnop lmo m lmop mo

Can't remember 62 7 15 11 17 6 12 62 23 39 14 16 12 20 30 32 62
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 33
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN5. (SHOWCARD) How long ago did you first start going online? IF NECESSARY - Wherever you first started going online - perhaps at home, work, school, college, or anywhere else using any type of device. (MULTI CODE)

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

Base for % 1489 1272 126 62 30 1489 1282 208 161 314 1009 1489 187 1303 1119 286 1405

In the last year 18 13 2 2 1 18 15 2 11 2 3 18 18 - 5 10 15
1% 1% 2% 3% 3% 1% 1% 1% 7% 1% *% 1% 9% -% *% 4% 1%

a ijk j m np

In the last 2 years 46 39 4 2 2 46 41 5 18 16 10 46 46 - 23 19 43
3% 3% 3% 3% 6% 3% 3% 2% 11% 5% 1% 3% 24% -% 2% 7% 3%

ijk j j m np

IN THE LAST 1-2 YEARS 63 52 5 3 2 63 56 7 29 19 14 63 63 - 28 30 58
4% 4% 4% 5% 8% 4% 4% 3% 18% 6% 1% 4% 34% -% 3% 10% 4%

ae ijk j j m np n

In the last 3-4 years 123 103 12 6 3 123 114 9 32 37 53 123 123 - 72 40 112
8% 8% 9% 10% 11% 8% 9% 4% 20% 12% 5% 8% 66% -% 6% 14% 8%

g ijk jk j m np

IN THE LAST 1-4 YEARS 187 155 17 9 6 187 170 16 60 56 66 187 187 - 100 69 170
13% 12% 13% 15% 19% 13% 13% 8% 38% 18% 7% 13% 100% -% 9% 24% 12%

ae g ijk jk j m np n

In the last 5-9 years 423 367 32 13 11 423 369 54 53 112 257 423 - 423 302 85 386
28% 29% 25% 21% 37% 28% 29% 26% 33% 36% 25% 28% -% 32% 27% 30% 28%

c abce c jk l

10 years ago or more 880 750 78 40 13 880 743 137 48 145 686 880 - 880 717 132 849
59% 59% 61% 64% 44% 59% 58% 66% 30% 46% 68% 59% -% 68% 64% 46% 60%

d d d d f h hik hi l o o

FIVE YEARS AGO OR MORE 1303 1117 109 52 24 1303 1111 191 100 257 943 1303 - 1303 1018 217 1235
87% 88% 87% 85% 81% 87% 87% 92% 62% 82% 93% 87% -% 100% 91% 76% 88%

d d f h hik hi l op o
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 33
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN5. (SHOWCARD) How long ago did you first start going online? IF NECESSARY - Wherever you first started going online - perhaps at home, work, school, college, or anywhere else using any type of device. (MULTI CODE)

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

Can't remember 62 47 13 1 1 62 59 3 9 16 34 62 - - 46 15 61
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 34
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN6A. How many HOURS in a typical WEEK would you say you go online at home?

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

None 40 3 2 2 8 18 24 40 21 19 10 13 5 11 23 16 40
3% 1% 1% 1% 3% 8% 6% 3% 3% 2% 2% 3% 2% 3% 3% 3% 3%

bc abcdg abcg c

Up to 1 hour 75 5 10 14 14 15 33 75 25 50 8 28 19 19 36 38 75
5% 2% 3% 4% 5% 7% 8% 5% 3% 6% 2% 6% 7% 5% 4% 6% 5%

a abcg h j j j j j

Up to 5 hours 362 29 53 86 75 52 119 362 167 195 87 119 68 89 206 157 362
23% 12% 17% 25% 29% 25% 30% 23% 22% 24% 20% 25% 25% 24% 23% 24% 23%

ab ab ab abg ab

Up to 10 hours 423 44 101 113 67 44 98 423 196 227 143 131 69 80 273 150 423
27% 18% 32% 33% 26% 21% 25% 27% 26% 28% 33% 27% 25% 22% 30% 23% 27%

ae aef a mop mo

Up to 15 hours 225 49 57 44 31 27 45 225 95 130 63 83 37 43 145 80 225
15% 20% 18% 13% 12% 13% 11% 15% 13% 16% 14% 17% 14% 12% 16% 12% 15%

cdfg f mo

Up to 20 hours 139 36 29 21 20 24 32 139 81 58 45 39 23 32 84 55 139
9% 15% 9% 6% 8% 11% 8% 9% 11% 7% 10% 8% 8% 9% 9% 9% 9%

cdfg i

Up to 30 hours 212 48 53 47 29 23 35 212 126 86 59 49 37 67 108 104 212
14% 20% 17% 14% 11% 11% 9% 14% 17% 11% 14% 10% 14% 18% 12% 16% 14%

defg f f i knp kn

Up to 40 hours 42 15 9 8 5 4 4 42 15 27 9 9 8 15 18 24 42
3% 6% 3% 2% 2% 2% 1% 3% 2% 3% 2% 2% 3% 4% 2% 4% 3%

cdefg f n

Up to 50 hours 26 8 1 5 7 3 4 26 19 7 6 7 6 6 14 12 26
2% 3% *% 2% 3% 1% 1% 2% 2% 1% 1% 2% 2% 2% 1% 2% 2%

b i
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 34
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN6A. How many HOURS in a typical WEEK would you say you go online at home?

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

Over 50 hours 8 3 3 - 1 1 1 8 3 5 2 2 - 5 3 5 8
1% 1% 1% -% *% 1% *% 1% *% 1% *% *% -% 1% *% 1% 1%

Mean number of hours per week 12.6 17.9 14.0 12.0 11.5 11.1 9.6 12.6 13.6 11.7 12.9 11.5 12.2 14.0 12.2 13.2 12.6
bcdefg cdef f f ef i k klnp k k

Standard deviation 10.69 12.08 10.22 9.77 10.98 10.73 9.37 10.69 11.13 10.20 10.00 10.06 10.35 12.28 10.05 11.53 10.69
Standard error .27 .78 .61 .55 .67 .71 .42 .27 .40 .36 .50 .45 .58 .62 .33 .43 .27
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 34
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN6A. How many HOURS in a typical WEEK would you say you go online at home?

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

None 40 35 3 1 1 40 32 8 21 4 10 40 15 20 4 26 30
3% 3% 2% 1% 3% 3% 2% 4% 13% 1% 1% 3% 8% 2% *% 9% 2%

ijk j m np n

Up to 1 hour 75 68 4 1 1 75 62 13 29 24 18 75 20 52 43 18 61
5% 5% 3% 2% 4% 5% 5% 6% 17% 7% 2% 5% 11% 4% 4% 6% 4%

ijk j j m

Up to 5 hours 362 317 27 12 7 362 327 36 72 104 185 362 64 274 234 102 336
23% 24% 19% 18% 23% 23% 24% 17% 42% 32% 18% 23% 34% 21% 20% 34% 23%

g ijk jk j m np

Up to 10 hours 423 362 37 17 7 423 364 59 26 87 310 423 32 374 333 77 410
27% 27% 27% 26% 23% 27% 27% 28% 15% 26% 30% 27% 17% 29% 29% 25% 28%

h h h l

Up to 15 hours 225 182 30 9 5 225 193 33 7 47 171 225 27 194 185 32 217
15% 14% 22% 14% 16% 15% 14% 16% 4% 14% 16% 15% 14% 15% 16% 11% 15%

ae h h h o

Up to 20 hours 139 116 14 7 3 139 114 25 9 24 106 139 7 128 116 18 135
9% 9% 10% 11% 8% 9% 9% 12% 5% 7% 10% 9% 4% 10% 10% 6% 9%

h l

Up to 30 hours 212 174 21 11 6 212 183 29 3 26 182 212 16 191 186 22 208
14% 13% 15% 17% 18% 14% 14% 14% 2% 8% 17% 14% 8% 15% 16% 7% 14%

h hik hi l o o

Up to 40 hours 42 36 2 3 1 42 38 4 3 8 30 42 5 36 39 1 40
3% 3% 1% 5% 2% 3% 3% 2% 2% 3% 3% 3% 3% 3% 3% *% 3%

b o o

Up to 50 hours 26 22 1 3 1 26 23 3 * 4 21 26 * 25 17 3 20
2% 2% *% 4% 2% 2% 2% 1% *% 1% 2% 2% *% 2% 1% 1% 1%

abe
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 34
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN6A. How many HOURS in a typical WEEK would you say you go online at home?

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

Over 50 hours 8 7 1 * - 8 6 2 - - 8 8 1 8 7 2 8
1% 1% 1% 1% -% 1% *% 1% -% -% 1% 1% *% 1% 1% 1% 1%

Mean number of hours per week 12.6 12.4 13.0 15.3 13.6 12.6 12.6 13.1 5.5 10.3 14.6 12.6 8.9 13.4 13.9 8.8 12.8
abe h hik hi l op o

Standard deviation 10.69 10.73 9.59 11.93 10.90 10.69 10.66 10.89 7.18 9.47 10.88 10.69 9.77 10.78 10.68 9.03 10.56
Standard error .27 .34 .69 .84 .78 .27 .29 .70 .48 .49 .35 .27 .65 .30 .32 .48 .27
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 35
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN6B. How many HOURS in a typical WEEK would you say you go online at your workplace or place of education?

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

None 747 78 137 123 104 133 304 747 297 449 140 186 159 261 326 421 747
48% 32% 43% 36% 40% 64% 77% 48% 40% 56% 32% 39% 59% 71% 36% 66% 48%

a abcdg abcdeg acd h jknp jklnp jknp jkn

Up to 1 hour 95 18 24 22 15 14 15 95 38 57 19 35 21 21 53 41 95
6% 8% 8% 7% 6% 7% 4% 6% 5% 7% 4% 7% 8% 6% 6% 6% 6%

f

Up to 5 hours 281 69 59 66 55 20 31 281 144 136 75 98 52 55 174 107 281
18% 29% 19% 19% 22% 10% 8% 18% 19% 17% 17% 21% 19% 15% 19% 17% 18%

bcefg ef ef ef ef

Up to 10 hours 147 38 23 32 34 18 19 147 89 58 62 48 19 17 111 36 147
9% 16% 7% 10% 13% 9% 5% 9% 12% 7% 14% 10% 7% 5% 12% 6% 9%

befg f bf f i lmop mo lmo mo

Up to 15 hours 53 11 9 19 8 6 7 53 34 19 20 27 6 1 46 7 53
3% 4% 3% 6% 3% 3% 2% 3% 5% 2% 5% 6% 2% *% 5% 1% 3%

f i mo lmo m mo mo

Up to 20 hours 76 12 17 25 11 10 10 76 39 36 30 37 5 5 66 9 76
5% 5% 5% 7% 4% 5% 3% 5% 5% 5% 7% 8% 2% 1% 7% 1% 5%

f lmo lmop lmop lmo

Up to 30 hours 152 16 48 50 30 6 7 152 104 48 85 47 11 9 132 20 152
10% 7% 15% 15% 12% 3% 2% 10% 14% 6% 20% 10% 4% 2% 15% 3% 10%

f aefg aefg ef ef i klmnop lmo klmop lmo

Up to 40 hours 2 - - 2 - - - 2 2 - 2 1 - - 2 - 2
*% -% -% 1% -% -% -% *% *% -% *% *% -% -% *% -% *%

Mean number of hours per week 5.5 5.8 6.7 7.7 6.4 3.3 2.0 5.5 7.0 4.1 9.1 6.6 3.0 1.8 7.8 2.3 5.5
ef efg aefg ef f ef i klmnop lmop m klmop lmo

Standard deviation 8.62 7.53 9.63 9.88 9.04 6.51 5.22 8.62 9.32 7.65 10.19 8.95 6.27 4.85 9.63 5.53 8.62
Standard error .21 .49 .58 .55 .56 .43 .23 .21 .33 .27 .51 .40 .35 .24 .32 .21 .21
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 35
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN6B. How many HOURS in a typical WEEK would you say you go online at your workplace or place of education?

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

None 747 635 61 34 16 747 647 100 130 219 391 747 122 594 452 225 677
48% 48% 44% 55% 54% 48% 48% 47% 77% 66% 37% 48% 65% 46% 39% 75% 46%

b ijk jk j m np n

Up to 1 hour 95 75 14 5 1 95 82 13 6 22 65 95 13 78 88 3 91
6% 6% 10% 7% 4% 6% 6% 6% 4% 7% 6% 6% 7% 6% 8% 1% 6%

ade o o

Up to 5 hours 281 238 28 10 5 281 237 44 16 50 215 281 37 230 238 38 275
18% 18% 20% 16% 16% 18% 18% 21% 9% 15% 21% 18% 20% 18% 20% 13% 19%

hi h o o

Up to 10 hours 147 124 15 5 2 147 128 18 4 20 123 147 7 132 128 15 144
9% 9% 11% 8% 8% 9% 10% 9% 2% 6% 12% 9% 4% 10% 11% 5% 10%

hi h l o o

Up to 15 hours 53 44 6 2 1 53 48 5 6 1 46 53 4 48 42 9 50
3% 3% 4% 3% 4% 3% 4% 2% 4% *% 4% 3% 2% 4% 4% 3% 3%

i i i

Up to 20 hours 76 66 5 3 2 76 69 6 1 11 63 76 2 71 73 2 74
5% 5% 4% 4% 7% 5% 5% 3% 1% 3% 6% 5% 1% 5% 6% 1% 5%

h h l o o

Up to 30 hours 152 136 10 4 2 152 127 25 6 7 139 152 3 148 142 10 152
10% 10% 7% 7% 7% 10% 9% 12% 4% 2% 13% 10% 1% 11% 12% 3% 10%

hik hi l o o

Up to 40 hours 2 2 1 - - 2 2 - - - 2 2 - 2 2 - 2
*% *% *% -% -% *% *% -% -% -% *% *% -% *% *% -% *%

Mean number of hours per week 5.5 5.7 4.8 4.2 5.3 5.5 5.5 5.5 2.1 2.2 7.2 5.5 1.8 6.1 6.7 2.2 5.8
c c hik hi l op o

Standard deviation 8.62 8.74 7.77 7.69 8.55 8.62 8.59 8.80 5.84 5.37 9.36 8.62 4.37 9.01 9.17 5.66 8.76
Standard error .21 .27 .56 .54 .62 .21 .23 .57 .39 .28 .30 .21 .29 .25 .27 .30 .23
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 36
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN6C. And how many HOURS in a typical WEEK would you say you go online anywhere else?

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

None 676 73 105 101 119 135 279 676 311 365 159 196 131 190 355 321 676
44% 30% 33% 30% 46% 65% 71% 44% 42% 45% 37% 41% 48% 51% 39% 50% 44%

abc abcdg abcdg abc jn jknp jknp jn

Up to 1 hour 307 31 71 78 58 38 69 307 140 167 89 106 52 60 195 112 307
20% 13% 22% 23% 23% 18% 17% 20% 19% 21% 21% 22% 19% 16% 21% 17% 20%

a a a a

Up to 5 hours 416 89 99 125 66 29 38 416 211 205 140 130 58 88 270 146 416
27% 37% 31% 37% 26% 14% 10% 27% 28% 26% 32% 27% 21% 24% 30% 23% 27%

defg ef defg ef ef lmop lo

Up to 10 hours 102 30 30 24 12 4 6 102 55 47 28 35 18 22 63 39 102
7% 13% 9% 7% 5% 2% 2% 7% 7% 6% 6% 7% 6% 6% 7% 6% 7%

cdefg ef ef f ef

Up to 15 hours 16 7 4 5 - - - 16 8 8 5 6 2 3 11 5 16
1% 3% 1% 1% -% -% -% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

defg f f f

Up to 20 hours 11 4 2 6 - - - 11 6 5 3 2 4 2 5 6 11
1% 2% 1% 2% -% -% -% 1% 1% 1% 1% *% 2% *% 1% 1% 1%

f f

Up to 30 hours 18 7 4 1 2 2 3 18 12 6 7 2 6 3 10 8 18
1% 3% 1% *% 1% 1% 1% 1% 2% 1% 2% 1% 2% 1% 1% 1% 1%

cf

Up to 40 hours 3 1 - 2 - - - 3 2 1 2 - 1 - 2 1 3
*% 1% -% *% -% -% -% *% *% *% *% -% *% -% *% *% *%

Over 50 hours 3 - 3 - - - - 3 3 - - 1 - 2 1 2 3
*% -% 1% -% -% -% -% *% *% -% -% *% -% *% *% *% *%

f

Mean number of hours per week 2.3 4.0 3.2 2.7 1.6 1.0 .8 2.3 2.7 2.0 2.6 2.2 2.5 2.0 2.4 2.2 2.3
cdefg defg def ef def i

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 36
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN6C. And how many HOURS in a typical WEEK would you say you go online anywhere else?

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

Standard deviation 4.85 5.84 6.94 4.23 3.12 2.72 2.46 4.85 5.77 3.77 4.49 4.56 5.15 5.37 4.53 5.27 4.85
Standard error .12 .38 .42 .24 .19 .18 .11 .12 .21 .13 .22 .20 .29 .27 .15 .20 .12
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 36
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN6C. And how many HOURS in a typical WEEK would you say you go online anywhere else?

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

None 676 560 64 37 14 676 568 107 136 214 319 676 103 547 369 240 609
44% 42% 46% 59% 47% 44% 42% 51% 80% 65% 31% 44% 55% 42% 32% 80% 42%

abde f ijk jk j m np n

Up to 1 hour 307 266 29 10 1 307 258 49 20 54 230 307 30 257 266 27 293
20% 20% 21% 16% 5% 20% 19% 23% 12% 16% 22% 20% 16% 20% 23% 9% 20%

d d d d hi h o o

Up to 5 hours 416 365 31 10 10 416 374 42 12 44 360 416 44 364 386 25 411
27% 28% 22% 16% 34% 27% 28% 20% 7% 13% 35% 27% 23% 28% 33% 8% 28%

c bce c g h hik hi op o

Up to 10 hours 102 86 10 4 3 102 95 7 2 14 86 102 6 91 94 7 101
7% 6% 7% 6% 11% 7% 7% 3% 1% 4% 8% 7% 3% 7% 8% 2% 7%

h hi h o o

Up to 15 hours 16 13 3 - * 16 14 2 - * 16 16 - 16 16 - 16
1% 1% 2% -% 1% 1% 1% 1% -% *% 1% 1% -% 1% 1% -% 1%

i

Up to 20 hours 11 9 2 * * 11 10 1 - - 11 11 - 11 11 - 11
1% 1% 2% *% *% 1% 1% 1% -% -% 1% 1% -% 1% 1% -% 1%

Up to 30 hours 18 16 1 1 * 18 16 2 - 3 15 18 3 13 16 2 18
1% 1% 1% 2% 1% 1% 1% 1% -% 1% 1% 1% 1% 1% 1% 1% 1%

Up to 40 hours 3 3 - - - 3 3 - - - 3 3 - 2 3 - 3
*% *% -% -% -% *% *% -% -% -% *% *% -% *% *% -% *%

Over 50 hours 3 3 - - - 3 3 - - - 3 3 2 1 3 - 3
*% *% -% -% -% *% *% -% -% -% *% *% 1% *% *% -% *%

m

Mean number of hours per week 2.3 2.4 2.1 1.6 2.7 2.3 2.5 1.6 .4 1.1 3.1 2.3 2.0 2.4 2.9 .6 2.4
c c c g h hik hi op o

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 36
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN6C. And how many HOURS in a typical WEEK would you say you go online anywhere else?

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

Standard deviation 4.85 4.99 3.95 3.78 4.28 4.85 5.03 3.38 1.29 2.84 5.52 4.85 6.69 4.44 5.34 2.23 4.96
Standard error .12 .16 .28 .27 .31 .12 .14 .22 .09 .15 .18 .12 .44 .12 .16 .12 .13
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 37
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF HOURS AT IN6A/ IN6B/ IN6C

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

None 14 - - * 5 6 9 14 7 7 5 3 1 5 8 6 14
1% -% -% *% 2% 3% 2% 1% 1% 1% 1% 1% *% 1% 1% 1% 1%

abc abcg abcg

Up to 1 hour 52 2 7 7 8 13 28 52 18 34 5 18 16 14 23 29 52
3% 1% 2% 2% 3% 6% 7% 3% 2% 4% 1% 4% 6% 4% 2% 5% 3%

abc abcdg j jn j jn j

Up to 5 hours 234 12 30 40 40 41 112 234 104 130 43 72 47 72 114 120 234
15% 5% 9% 12% 16% 20% 28% 15% 14% 16% 10% 15% 17% 20% 13% 19% 15%

a a abc abcdeg ab j j jn jn j

Up to 10 hours 266 24 48 59 47 42 88 266 110 157 59 77 54 77 136 131 266
17% 10% 15% 17% 18% 20% 22% 17% 15% 20% 14% 16% 20% 21% 15% 20% 17%

a a a abg a h jn jn

Up to 15 hours 211 29 51 48 31 28 52 211 83 128 51 71 45 44 122 89 211
14% 12% 16% 14% 12% 14% 13% 14% 11% 16% 12% 15% 17% 12% 13% 14% 14%

h

Up to 20 hours 140 32 26 35 21 20 28 140 64 76 38 51 23 29 89 51 140
9% 13% 8% 10% 8% 10% 7% 9% 9% 9% 9% 11% 8% 8% 10% 8% 9%

f

Up to 30 hours 249 50 55 52 47 31 44 249 127 122 90 67 40 52 157 92 249
16% 21% 17% 15% 18% 15% 11% 16% 17% 15% 21% 14% 15% 14% 17% 14% 16%

f f f f kmop

Up to 40 hours 177 37 41 51 30 15 17 177 101 76 69 54 13 40 124 53 177
11% 16% 13% 15% 12% 7% 4% 11% 13% 9% 16% 11% 5% 11% 14% 8% 11%

ef f ef f f i lop l l lo lo

Up to 50 hours 103 25 37 21 12 8 9 103 60 43 32 30 22 19 62 41 103
7% 10% 12% 6% 4% 4% 2% 7% 8% 5% 7% 6% 8% 5% 7% 6% 7%

def cdefg f f
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 37
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF HOURS AT IN6A/ IN6B/ IN6C

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

Over 50 hours 105 29 24 29 17 5 6 105 74 31 41 35 12 17 76 28 105
7% 12% 8% 8% 6% 2% 2% 7% 10% 4% 10% 7% 4% 4% 8% 4% 7%

efg ef ef f ef i lmo lmo

Mean number of hours per week 20.5 27.6 23.8 22.4 19.5 15.4 12.3 20.5 23.3 17.8 24.6 20.4 17.7 17.9 22.4 17.8 20.5
bcdefg defg def ef f ef i klmnop lmo klmop lmo

Standard deviation 16.59 17.14 16.60 17.28 15.89 13.66 12.25 16.59 17.92 14.75 17.19 16.60 15.64 15.58 17.00 15.60 16.59
Standard error .41 1.11 1.00 .97 .98 .90 .54 .41 .64 .52 .86 .74 .88 .79 .57 .59 .41
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 37
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF HOURS AT IN6A/ IN6B/ IN6C

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

None 14 12 1 * 1 14 11 3 9 - 1 14 7 3 3 10 12
1% 1% 1% 1% 2% 1% 1% 1% 5% -% *% 1% 4% *% *% 3% 1%

ijk j m np

Up to 1 hour 52 46 4 1 1 52 43 8 28 11 12 52 16 35 21 18 39
3% 3% 3% 2% 3% 3% 3% 4% 16% 3% 1% 3% 9% 3% 2% 6% 3%

ijk j j m np

Up to 5 hours 234 202 18 8 5 234 208 26 65 89 76 234 49 170 118 87 205
15% 15% 13% 13% 18% 15% 15% 13% 38% 27% 7% 15% 27% 13% 10% 29% 14%

ijk jk j m np n

Up to 10 hours 266 228 24 11 4 266 229 37 27 90 150 266 41 209 176 77 253
17% 17% 18% 17% 13% 17% 17% 18% 16% 27% 14% 17% 22% 16% 15% 26% 17%

hjk np

Up to 15 hours 211 177 22 9 3 211 175 36 13 38 160 211 25 179 161 43 204
14% 13% 16% 14% 9% 14% 13% 17% 8% 12% 15% 14% 14% 14% 14% 14% 14%

h h

Up to 20 hours 140 118 13 7 3 140 124 17 10 28 103 140 12 123 116 19 135
9% 9% 9% 11% 11% 9% 9% 8% 6% 8% 10% 9% 6% 9% 10% 6% 9%

Up to 30 hours 249 203 29 11 5 249 222 27 10 37 202 249 13 230 216 24 240
16% 15% 21% 17% 18% 16% 17% 13% 6% 11% 19% 16% 7% 18% 19% 8% 16%

hi hi l o o

Up to 40 hours 177 153 13 7 3 177 147 29 9 22 146 177 13 160 163 13 176
11% 12% 10% 11% 11% 11% 11% 14% 5% 7% 14% 11% 7% 12% 14% 4% 12%

hi hi o o

Up to 50 hours 103 87 7 6 3 103 91 13 * 7 96 103 5 96 96 3 99
7% 7% 5% 10% 9% 7% 7% 6% *% 2% 9% 7% 3% 7% 8% 1% 7%

hik hi l o o
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 37
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SUMMARY OF HOURS AT IN6A/ IN6B/ IN6C

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

Over 50 hours 105 92 7 3 2 105 90 14 - 7 98 105 4 98 95 7 102
7% 7% 5% 4% 7% 7% 7% 7% -% 2% 9% 7% 2% 8% 8% 2% 7%

hik hi l o o

Mean number of hours per week 20.5 20.5 19.9 21.2 21.6 20.5 20.5 20.2 8.0 13.6 24.8 20.5 12.7 21.9 23.5 11.6 21.0
h hik hi l op o

Standard deviation 16.59 16.82 14.74 15.83 16.65 16.59 16.72 15.71 9.28 12.58 16.83 16.59 13.86 16.59 16.81 11.71 16.60
Standard error .41 .53 1.06 1.12 1.20 .41 .45 1.02 .62 .65 .54 .41 .92 .46 .50 .62 .43
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 38
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN7. (SHOWCARD) Before today, which, if any, of the following online security measures or safety features had you heard of? (MULTI CODE)

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

Anti-virus software 1382 219 278 307 236 187 341 1382 680 702 403 442 233 304 845 538 1382
89% 91% 87% 90% 92% 90% 87% 89% 91% 87% 93% 92% 86% 83% 93% 84% 89%

i lmop lmo lmop mo

Firewall 1220 200 242 269 207 169 303 1220 609 611 368 398 197 257 766 454 1220
79% 83% 76% 79% 80% 81% 77% 79% 81% 76% 85% 83% 72% 70% 84% 71% 79%

i lmop lmo lmop lmo

Email filters that can block unwanted or
spam emails 1018 165 203 228 168 150 254 1018 523 494 345 327 166 181 671 346 1018

66% 68% 64% 67% 65% 72% 64% 66% 70% 61% 80% 68% 61% 49% 74% 54% 66%
i klmnop mo m lmop mo

Anti spyware 989 162 201 222 176 140 228 989 521 468 331 316 155 187 646 342 989
64% 67% 63% 65% 68% 67% 58% 64% 70% 58% 77% 66% 57% 51% 71% 53% 64%

f f f f i klmop lmo lmop lmo

Protecting your home wireless (Wi-Fi)
connection to prevent other people
outside your home from using it 961 167 201 222 160 126 211 961 490 471 328 322 152 159 650 311 961

62% 69% 63% 65% 62% 60% 54% 62% 66% 59% 76% 67% 56% 43% 71% 49% 62%
f f f f f i klmop lmo m lmop mo

Deleting cookies from your web
browser (Internet Explorer/ Firefox/
Mozilla/ Safari/ Opera/ Google Chrome
etc.) 875 154 183 197 149 119 192 875 442 433 298 277 140 160 575 300 875

56% 64% 58% 58% 58% 57% 49% 56% 59% 54% 69% 58% 52% 43% 63% 47% 56%
f f f f f klmop mo lmop mo

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 38
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN7. (SHOWCARD) Before today, which, if any, of the following online security measures or safety features had you heard of? (MULTI CODE)

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

AWARE OF ANY OF THESE 1464 232 293 325 244 196 370 1464 717 747 420 463 253 329 883 582 1464
94% 97% 92% 95% 95% 94% 94% 94% 96% 93% 97% 97% 93% 89% 97% 91% 94%

i lmop lmo lmop mo

None of these 87 8 25 16 13 12 25 87 31 57 12 16 20 39 28 59 87
6% 3% 8% 5% 5% 6% 6% 6% 4% 7% 3% 3% 7% 11% 3% 9% 6%

h jkn jknp jknp jn
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 38
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN7. (SHOWCARD) Before today, which, if any, of the following online security measures or safety features had you heard of? (MULTI CODE)

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

Anti-virus software 1382 1178 122 58 24 1382 1187 195 127 285 968 1382 137 1206 1064 254 1318
89% 89% 87% 93% 81% 89% 89% 93% 74% 87% 93% 89% 74% 93% 91% 84% 90%

d d d h hik h l o o

Firewall 1220 1029 116 52 23 1220 1045 175 97 254 866 1220 101 1086 960 200 1159
79% 78% 83% 83% 75% 79% 78% 83% 57% 77% 83% 79% 54% 83% 82% 66% 79%

h hik h l o o

Email filters that can block unwanted or
spam emails 1018 875 85 41 16 1018 876 142 59 183 775 1018 73 918 822 155 977

66% 66% 61% 66% 53% 66% 65% 67% 35% 56% 74% 66% 39% 70% 71% 52% 67%
d d d h hik hi l o o

Anti spyware 989 839 93 41 16 989 848 141 60 181 747 989 68 891 803 144 947
64% 64% 67% 65% 54% 64% 63% 67% 35% 55% 72% 64% 36% 68% 69% 48% 65%

d d d d h hik hi l op o

Protecting your home wireless (Wi-Fi)
connection to prevent other people
outside your home from using it 961 826 83 37 15 961 822 139 46 162 753 961 71 868 795 134 929

62% 63% 60% 58% 50% 62% 61% 66% 27% 49% 72% 62% 38% 67% 68% 44% 63%
d d h hik hi l op o

Deleting cookies from your web browser
(Internet Explorer/ Firefox/ Mozilla/
Safari/ Opera/ Google Chrome etc.) 875 748 79 36 13 875 742 133 41 136 698 875 51 802 726 118 844

56% 57% 57% 57% 42% 56% 55% 63% 24% 41% 67% 56% 27% 62% 62% 39% 58%
d d d d h hik hi l op o

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 38
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN7. (SHOWCARD) Before today, which, if any, of the following online security measures or safety features had you heard of? (MULTI CODE)

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

AWARE OF ANY OF THESE 1464 1245 130 61 28 1464 1261 204 143 304 1015 1464 157 1262 1112 275 1387
94% 94% 93% 97% 92% 94% 94% 97% 84% 92% 97% 94% 84% 97% 95% 91% 95%

d h hik h l o o

None of these 87 74 9 2 2 87 80 7 27 26 29 87 30 40 52 26 79
6% 6% 7% 3% 8% 6% 6% 3% 16% 8% 3% 6% 16% 3% 5% 9% 5%

c ijk j j m np
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 39
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN8. (SHOWCARD) And which, if any, of those measures or features do you have or use on any of the devices you use to go online at home that are owned by you or a member of your household? (MULTI CODE)

Base : Those who go online at home using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1573 236 274 317 261 217 485 1573 773 800 395 489 306 383 884 689 1573

Effective Weighted Sample 1213 182 221 255 210 173 363 1213 595 618 308 378 241 291 685 531 1213

Total 1516 236 316 338 254 195 372 1516 729 787 421 469 266 359 890 626 1516

Anti-virus software 1144 173 227 263 198 149 283 1144 571 573 354 370 182 238 723 420 1144
75% 73% 72% 78% 78% 76% 76% 75% 78% 73% 84% 79% 68% 66% 81% 67% 75%

i lmop lmo lmop lmo

Firewall 839 129 156 186 153 124 215 839 445 394 278 271 128 162 549 290 839
55% 55% 49% 55% 60% 63% 58% 55% 61% 50% 66% 58% 48% 45% 62% 46% 55%

b b b i klmop lmo lmop lmo

Protecting your home wireless (Wi-Fi)
connection to prevent other people
outside your home from using it 613 101 120 154 98 88 140 613 321 293 241 189 92 91 430 183 613

40% 43% 38% 46% 39% 45% 37% 40% 44% 37% 57% 40% 34% 25% 48% 29% 40%
f i klmnop mo m klmop mo

Email filters that can block unwanted or
spam emails 604 97 109 145 104 97 150 604 313 291 228 182 93 102 410 195 604

40% 41% 34% 43% 41% 50% 40% 40% 43% 37% 54% 39% 35% 28% 46% 31% 40%
bfg i klmnop mo klmop mo

Anti spyware 513 78 91 130 76 91 136 513 299 213 198 144 81 89 342 170 513
34% 33% 29% 39% 30% 46% 37% 34% 41% 27% 47% 31% 30% 25% 38% 27% 34%

b abdfg i klmnop klmop mo

Deleting cookies from your web
browser (Internet Explorer/ Firefox/
Mozilla/ Safari/ Opera/ Google Chrome
etc.) 497 83 103 125 80 74 106 497 268 229 174 157 79 86 331 165 497

33% 35% 32% 37% 31% 38% 28% 33% 37% 29% 41% 34% 30% 24% 37% 26% 33%
f f i klmop mo lmop mo

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 39
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN8. (SHOWCARD) And which, if any, of those measures or features do you have or use on any of the devices you use to go online at home that are owned by you or a member of your household? (MULTI CODE)

Base : Those who go online at home using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1573 236 274 317 261 217 485 1573 773 800 395 489 306 383 884 689 1573

Effective Weighted Sample 1213 182 221 255 210 173 363 1213 595 618 308 378 241 291 685 531 1213

Total 1516 236 316 338 254 195 372 1516 729 787 421 469 266 359 890 626 1516

HAVE OR USE ANY OF THESE 1329 202 272 302 223 169 329 1329 660 668 402 428 220 280 830 499 1329
88% 86% 86% 89% 88% 86% 88% 88% 91% 85% 95% 91% 83% 78% 93% 80% 88%

i klmop lmo lmop lmo

DO NOT USE ANY OF THESE 110 27 19 20 19 17 26 110 46 65 11 27 27 45 39 72 110
7% 11% 6% 6% 7% 9% 7% 7% 6% 8% 3% 6% 10% 13% 4% 11% 7%

c j jn jknp jknp jn

NOT AWARE OF ANY OF THESE 77 7 25 16 12 9 17 77 22 54 8 14 20 35 22 54 77
5% 3% 8% 5% 5% 5% 5% 5% 3% 7% 2% 3% 7% 10% 2% 9% 5%

a h jkn jknp jknp jn
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 39
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN8. (SHOWCARD) And which, if any, of those measures or features do you have or use on any of the devices you use to go online at home that are owned by you or a member of your household? (MULTI CODE)

Base : Those who go online at home using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1573 994 191 199 189 1573 1340 233 207 374 978 1573 211 1301 1148 334 1482

Effective Weighted Sample 1213 939 176 191 173 1213 1047 166 142 286 784 1213 153 1012 897 253 1145

Total 1516 1286 138 62 30 1516 1310 206 151 324 1031 1516 175 1282 1163 276 1440

Anti-virus software 1144 993 89 45 17 1144 983 161 84 226 833 1144 98 1017 896 197 1093
75% 77% 64% 73% 57% 75% 75% 78% 56% 70% 81% 75% 56% 79% 77% 71% 76%

bd d bd h hik hi l

Firewall 839 715 76 34 14 839 720 119 50 159 629 839 55 766 669 128 797
55% 56% 55% 54% 47% 55% 55% 58% 33% 49% 61% 55% 32% 60% 58% 47% 55%

d d h hik h l o o

Protecting your home wireless (Wi-Fi)
connection to prevent other people
outside your home from using it 613 538 41 25 9 613 519 94 27 90 496 613 35 567 516 80 596

40% 42% 29% 40% 32% 40% 40% 46% 18% 28% 48% 40% 20% 44% 44% 29% 41%
bd b bd h hik hi l o o

Email filters that can block unwanted or
spam emails 604 532 44 20 8 604 520 85 27 79 499 604 26 566 508 71 579

40% 41% 32% 33% 28% 40% 40% 41% 18% 24% 48% 40% 15% 44% 44% 26% 40%
bcd bd hik hi l o o

Anti spyware 513 451 35 22 5 513 434 78 19 75 418 513 22 486 427 61 489
34% 35% 25% 35% 17% 34% 33% 38% 13% 23% 41% 34% 13% 38% 37% 22% 34%

bd d d bd h hik hi l o o

Deleting cookies from your web browser
(Internet Explorer/ Firefox/ Mozilla/
Safari/ Opera/ Google Chrome etc.) 497 433 37 21 6 497 424 73 21 61 415 497 19 470 426 57 483

33% 34% 27% 33% 19% 33% 32% 36% 14% 19% 40% 33% 11% 37% 37% 21% 34%
d d d hik hi l o o

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 39
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN8. (SHOWCARD) And which, if any, of those measures or features do you have or use on any of the devices you use to go online at home that are owned by you or a member of your household? (MULTI CODE)

Base : Those who go online at home using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1573 994 191 199 189 1573 1340 233 207 374 978 1573 211 1301 1148 334 1482

Effective Weighted Sample 1213 939 176 191 173 1213 1047 166 142 286 784 1213 153 1012 897 253 1145

Total 1516 1286 138 62 30 1516 1310 206 151 324 1031 1516 175 1282 1163 276 1440

HAVE OR USE ANY OF THESE 1329 1139 112 54 25 1329 1141 188 103 269 956 1329 129 1164 1032 234 1266
88% 89% 81% 86% 84% 88% 87% 91% 68% 83% 93% 88% 74% 91% 89% 85% 88%

b b h hik hi l

DO NOT USE ANY OF THESE 110 83 17 7 3 110 99 11 29 32 47 110 20 81 79 24 102
7% 6% 13% 11% 10% 7% 8% 5% 19% 10% 5% 7% 12% 6% 7% 9% 7%

ae a ijk j j m

NOT AWARE OF ANY OF THESE 77 64 9 2 2 77 70 7 19 23 29 77 25 36 52 19 71
5% 5% 6% 3% 7% 5% 5% 3% 13% 7% 3% 5% 14% 3% 5% 7% 5%

jk j j m
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 40
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN8A. SAFETY MEASURES - AWARENESS AND USE OF FIREWALL

Base : Those who go online at home using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1573 236 274 317 261 217 485 1573 773 800 395 489 306 383 884 689 1573

Effective Weighted Sample 1213 182 221 255 210 173 363 1213 595 618 308 378 241 291 685 531 1213

Total 1516 236 316 338 254 195 372 1516 729 787 421 469 266 359 890 626 1516

AWARE AND USE A FIREWALL 839 129 156 186 153 124 215 839 445 394 278 271 128 162 549 290 839
55% 55% 49% 55% 60% 63% 58% 55% 61% 50% 66% 58% 48% 45% 62% 46% 55%

b b b i klmop lmo lmop lmo

AWARE AND DO NOT USE A
FIREWALL 367 67 84 82 52 41 82 367 157 210 85 125 66 91 210 157 367

24% 28% 27% 24% 20% 21% 22% 24% 22% 27% 20% 27% 25% 25% 24% 25% 24%
h

TOTAL AWARE OF FIREWALL 1206 196 240 267 205 165 297 1206 602 604 364 395 194 253 759 447 1206
80% 83% 76% 79% 81% 84% 80% 80% 83% 77% 86% 84% 73% 70% 85% 71% 80%

b i lmop lmop lmop lmo

NOT AWARE OF FIREWALL 310 40 76 70 48 31 76 310 127 183 57 74 72 106 132 178 310
20% 17% 24% 21% 19% 16% 20% 20% 17% 23% 14% 16% 27% 30% 15% 29% 20%

e h jknp jknp jknp jkn
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 40
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN8A. SAFETY MEASURES - AWARENESS AND USE OF FIREWALL

Base : Those who go online at home using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1573 994 191 199 189 1573 1340 233 207 374 978 1573 211 1301 1148 334 1482

Effective Weighted Sample 1213 939 176 191 173 1213 1047 166 142 286 784 1213 153 1012 897 253 1145

Total 1516 1286 138 62 30 1516 1310 206 151 324 1031 1516 175 1282 1163 276 1440

AWARE AND USE A FIREWALL 839 715 76 34 14 839 720 119 50 159 629 839 55 766 669 128 797
55% 56% 55% 54% 47% 55% 55% 58% 33% 49% 61% 55% 32% 60% 58% 47% 55%

d d h hik h l o o

AWARE AND DO NOT USE A
FIREWALL 367 302 38 18 9 367 310 56 41 93 230 367 42 310 289 63 352

24% 23% 28% 29% 29% 24% 24% 27% 27% 29% 22% 24% 24% 24% 25% 23% 24%
j

TOTAL AWARE OF FIREWALL 1206 1017 115 52 23 1206 1031 175 92 252 859 1206 98 1077 958 191 1150
80% 79% 83% 83% 76% 80% 79% 85% 61% 78% 83% 80% 56% 84% 82% 69% 80%

h hik h l o o

NOT AWARE OF FIREWALL 310 269 23 11 7 310 280 30 60 72 172 310 77 205 205 85 290
20% 21% 17% 17% 24% 20% 21% 15% 39% 22% 17% 20% 44% 16% 18% 31% 20%

ijk j j m np
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 41
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN8B. SAFETY MEASURES - AWARENESS AND USE OF ANTI-VIRUS SOFTWARE

Base : Those who go online at home using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1573 236 274 317 261 217 485 1573 773 800 395 489 306 383 884 689 1573

Effective Weighted Sample 1213 182 221 255 210 173 363 1213 595 618 308 378 241 291 685 531 1213

Total 1516 236 316 338 254 195 372 1516 729 787 421 469 266 359 890 626 1516

AWARE AND USE ANTI-VIRUS
SOFTWARE 1144 173 227 263 198 149 283 1144 571 573 354 370 182 238 723 420 1144

75% 73% 72% 78% 78% 76% 76% 75% 78% 73% 84% 79% 68% 66% 81% 67% 75%
i lmop lmo lmop lmo

AWARE AND DO NOT USE ANTI-
VIRUS SOFTWARE 216 43 49 42 36 29 47 216 98 118 44 66 45 61 109 107 216

14% 18% 15% 12% 14% 15% 13% 14% 13% 15% 10% 14% 17% 17% 12% 17% 14%
j jn jn

TOTAL AWARE OF ANTI-VIRUS
SOFTWARE 1359 216 276 305 233 178 330 1359 669 690 397 435 227 300 832 527 1359

90% 91% 87% 90% 92% 91% 89% 90% 92% 88% 94% 93% 85% 83% 94% 84% 90%
i lmop lmo lmop mo

NOT AWARE OF ANTI-VIRUS
SOFTWARE 156 20 40 33 20 17 42 156 59 97 24 34 39 60 58 98 156

10% 9% 13% 10% 8% 9% 11% 10% 8% 12% 6% 7% 15% 17% 6% 16% 10%
h jkn jknp jknp jn

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 41
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN8B. SAFETY MEASURES - AWARENESS AND USE OF ANTI-VIRUS SOFTWARE

Base : Those who go online at home using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1573 994 191 199 189 1573 1340 233 207 374 978 1573 211 1301 1148 334 1482

Effective Weighted Sample 1213 939 176 191 173 1213 1047 166 142 286 784 1213 153 1012 897 253 1145

Total 1516 1286 138 62 30 1516 1310 206 151 324 1031 1516 175 1282 1163 276 1440

AWARE AND USE ANTI-VIRUS
SOFTWARE 1144 993 89 45 17 1144 983 161 84 226 833 1144 98 1017 896 197 1093

75% 77% 64% 73% 57% 75% 75% 78% 56% 70% 81% 75% 56% 79% 77% 71% 76%
bd d bd h hik hi l

AWARE AND DO NOT USE ANTI-
VIRUS SOFTWARE 216 164 32 12 7 216 186 29 34 57 124 216 32 173 168 41 208

14% 13% 23% 20% 25% 14% 14% 14% 22% 18% 12% 14% 18% 14% 14% 15% 14%
ae ae ae jk j

TOTAL AWARE OF ANTI-VIRUS
SOFTWARE 1359 1157 120 58 24 1359 1169 190 118 283 957 1359 130 1191 1064 238 1302

90% 90% 88% 93% 82% 90% 89% 93% 78% 87% 93% 90% 74% 93% 91% 86% 90%
d d d h hik h l o o

NOT AWARE OF ANTI-VIRUS
SOFTWARE 156 129 17 5 5 156 141 15 33 41 75 156 45 91 99 39 138

10% 10% 12% 7% 18% 10% 11% 7% 22% 13% 7% 10% 26% 7% 9% 14% 10%
ace ijk j j m np

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 42
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN8C. SAFETY MEASURES - AWARENESS AND USE OF ANTI SPYWARE

Base : Those who go online at home using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1573 236 274 317 261 217 485 1573 773 800 395 489 306 383 884 689 1573

Effective Weighted Sample 1213 182 221 255 210 173 363 1213 595 618 308 378 241 291 685 531 1213

Total 1516 236 316 338 254 195 372 1516 729 787 421 469 266 359 890 626 1516

AWARE AND USE ANTI SPYWARE 513 78 91 130 76 91 136 513 299 213 198 144 81 89 342 170 513
34% 33% 29% 39% 30% 46% 37% 34% 41% 27% 47% 31% 30% 25% 38% 27% 34%

b abdfg i klmnop klmop mo

AWARE AND DO NOT USE ANTI
SPYWARE 467 80 110 90 98 48 89 467 216 251 130 169 72 96 299 168 467

31% 34% 35% 27% 39% 24% 24% 31% 30% 32% 31% 36% 27% 27% 34% 27% 31%
ef ef cefg f lmo mo

TOTAL AWARE OF ANTI SPYWARE 980 159 201 221 175 139 225 980 516 464 328 314 153 185 642 338 980
65% 67% 64% 65% 69% 71% 61% 65% 71% 59% 78% 67% 58% 51% 72% 54% 65%

f f i klmop lmo lmop lmo

NOT AWARE OF ANTI SPYWARE 536 77 115 117 79 57 147 536 213 323 93 156 113 174 249 287 536
35% 33% 36% 35% 31% 29% 39% 35% 29% 41% 22% 33% 42% 49% 28% 46% 35%

de h j jknp jknp jknp jn
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 42
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN8C. SAFETY MEASURES - AWARENESS AND USE OF ANTI SPYWARE

Base : Those who go online at home using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1573 994 191 199 189 1573 1340 233 207 374 978 1573 211 1301 1148 334 1482

Effective Weighted Sample 1213 939 176 191 173 1213 1047 166 142 286 784 1213 153 1012 897 253 1145

Total 1516 1286 138 62 30 1516 1310 206 151 324 1031 1516 175 1282 1163 276 1440

AWARE AND USE ANTI SPYWARE 513 451 35 22 5 513 434 78 19 75 418 513 22 486 427 61 489
34% 35% 25% 35% 17% 34% 33% 38% 13% 23% 41% 34% 13% 38% 37% 22% 34%

bd d d bd h hik hi l o o

AWARE AND DO NOT USE ANTI
SPYWARE 467 379 57 19 11 467 405 63 38 106 323 467 43 400 374 77 451

31% 30% 42% 31% 39% 31% 31% 30% 25% 33% 31% 31% 24% 31% 32% 28% 31%
ace ae

TOTAL AWARE OF ANTI SPYWARE 980 831 92 41 16 980 839 141 57 181 741 980 65 886 801 138 939
65% 65% 67% 65% 55% 65% 64% 69% 38% 56% 72% 65% 37% 69% 69% 50% 65%

d d d h hik hi l o o

NOT AWARE OF ANTI SPYWARE 536 455 46 22 13 536 471 65 94 143 290 536 110 396 362 138 500
35% 35% 33% 35% 45% 35% 36% 31% 62% 44% 28% 35% 63% 31% 31% 50% 35%

abe ijk jk j m np
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 43
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN8D. SAFETY MEASURES - AWARENESS AND USE OF EMAIL FILTERS

Base : Those who go online at home using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1573 236 274 317 261 217 485 1573 773 800 395 489 306 383 884 689 1573

Effective Weighted Sample 1213 182 221 255 210 173 363 1213 595 618 308 378 241 291 685 531 1213

Total 1516 236 316 338 254 195 372 1516 729 787 421 469 266 359 890 626 1516

AWARE AND USE EMAIL FILTERS 604 97 109 145 104 97 150 604 313 291 228 182 93 102 410 195 604
40% 41% 34% 43% 41% 50% 40% 40% 43% 37% 54% 39% 35% 28% 46% 31% 40%

bfg i klmnop mo klmop mo

AWARE AND DO NOT USE EMAIL
FILTERS 406 66 94 81 62 50 102 406 205 201 114 145 70 77 259 147 406

27% 28% 30% 24% 24% 26% 27% 27% 28% 26% 27% 31% 26% 21% 29% 24% 27%
mo mo

TOTAL AWARE OF EMAIL FILTERS 1010 163 203 226 166 147 252 1010 518 492 342 327 163 178 669 342 1010
67% 69% 64% 67% 65% 75% 68% 67% 71% 63% 81% 70% 61% 50% 75% 55% 67%

bdg i klmnop lmo m lmop mo

NOT AWARE OF EMAIL FILTERS 505 73 113 111 88 48 120 505 210 295 79 143 103 181 222 284 505
33% 31% 36% 33% 35% 25% 32% 33% 29% 37% 19% 30% 39% 50% 25% 45% 33%

e e e h j jkn jklnp j jknp jn
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 43
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN8D. SAFETY MEASURES - AWARENESS AND USE OF EMAIL FILTERS

Base : Those who go online at home using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1573 994 191 199 189 1573 1340 233 207 374 978 1573 211 1301 1148 334 1482

Effective Weighted Sample 1213 939 176 191 173 1213 1047 166 142 286 784 1213 153 1012 897 253 1145

Total 1516 1286 138 62 30 1516 1310 206 151 324 1031 1516 175 1282 1163 276 1440

AWARE AND USE EMAIL FILTERS 604 532 44 20 8 604 520 85 27 79 499 604 26 566 508 71 579
40% 41% 32% 33% 28% 40% 40% 41% 18% 24% 48% 40% 15% 44% 44% 26% 40%

bcd bd hik hi l o o

AWARE AND DO NOT USE EMAIL
FILTERS 406 337 41 20 8 406 349 57 30 104 271 406 44 348 314 80 394

27% 26% 30% 33% 26% 27% 27% 28% 20% 32% 26% 27% 25% 27% 27% 29% 27%
h

TOTAL AWARE OF EMAIL FILTERS 1010 869 85 41 16 1010 868 142 56 183 771 1010 70 914 822 151 973
67% 68% 62% 65% 54% 67% 66% 69% 37% 56% 75% 67% 40% 71% 71% 55% 68%

d d d h hik hi l o o

NOT AWARE OF EMAIL FILTERS 505 417 53 22 14 505 442 64 95 141 261 505 105 368 341 125 467
33% 32% 38% 35% 46% 33% 34% 31% 63% 44% 25% 33% 60% 29% 29% 45% 32%

ace ijk jk j m np
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 44
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN8E. SAFETY MEASURES - AWARENESS AND USE OF WI-FI CONNECTION PROTECTION

Base : Those who go online at home using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1573 236 274 317 261 217 485 1573 773 800 395 489 306 383 884 689 1573

Effective Weighted Sample 1213 182 221 255 210 173 363 1213 595 618 308 378 241 291 685 531 1213

Total 1516 236 316 338 254 195 372 1516 729 787 421 469 266 359 890 626 1516

AWARE AND USE WI-FI
CONNECTION PROTECTION 613 101 120 154 98 88 140 613 321 293 241 189 92 91 430 183 613

40% 43% 38% 46% 39% 45% 37% 40% 44% 37% 57% 40% 34% 25% 48% 29% 40%
f i klmnop mo m klmop mo

AWARE AND DO NOT USE WI-FI
CONNECTION PROTECTION 337 63 81 66 60 35 67 337 163 174 81 130 58 68 211 126 337

22% 27% 26% 19% 24% 18% 18% 22% 22% 22% 19% 28% 22% 19% 24% 20% 22%
ef f jmop

TOTAL AWARE OF WI-FI
CONNECTION PROTECTION 950 164 201 220 158 123 207 950 483 466 322 319 150 159 641 309 950

63% 70% 64% 65% 62% 63% 55% 63% 66% 59% 76% 68% 56% 44% 72% 49% 63%
f f f i klmop lmo m lmop mo

NOT AWARE OF WI-FI CONNECTION
PROTECTION 566 72 115 118 95 73 166 566 245 321 99 150 117 200 249 317 566

37% 30% 36% 35% 38% 37% 45% 37% 34% 41% 24% 32% 44% 56% 28% 51% 37%
acg h j jkn jklnp jknp jn

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 44
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN8E. SAFETY MEASURES - AWARENESS AND USE OF WI-FI CONNECTION PROTECTION

Base : Those who go online at home using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1573 994 191 199 189 1573 1340 233 207 374 978 1573 211 1301 1148 334 1482

Effective Weighted Sample 1213 939 176 191 173 1213 1047 166 142 286 784 1213 153 1012 897 253 1145

Total 1516 1286 138 62 30 1516 1310 206 151 324 1031 1516 175 1282 1163 276 1440

AWARE AND USE WI-FI
CONNECTION PROTECTION 613 538 41 25 9 613 519 94 27 90 496 613 35 567 516 80 596

40% 42% 29% 40% 32% 40% 40% 46% 18% 28% 48% 40% 20% 44% 44% 29% 41%
bd b bd h hik hi l o o

AWARE AND DO NOT USE WI-FI
CONNECTION PROTECTION 337 277 43 11 6 337 296 41 17 72 248 337 34 292 278 46 324

22% 22% 31% 18% 19% 22% 23% 20% 11% 22% 24% 22% 19% 23% 24% 17% 23%
acde h h h o o

TOTAL AWARE OF WI-FI
CONNECTION PROTECTION 950 815 83 36 15 950 815 135 44 162 744 950 69 859 794 126 920

63% 63% 61% 58% 50% 63% 62% 66% 29% 50% 72% 63% 40% 67% 68% 46% 64%
d d h hik hi l op o

NOT AWARE OF WI-FI CONNECTION
PROTECTION 566 471 54 26 15 566 496 70 107 163 288 566 105 423 369 151 520

37% 37% 39% 42% 50% 37% 38% 34% 71% 50% 28% 37% 60% 33% 32% 54% 36%
ae ijk jk j m np n

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 45
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN8F. SAFETY MEASURES - AWARENESS AND USE OF COOKIE DELETION

Base : Those who go online at home using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1573 236 274 317 261 217 485 1573 773 800 395 489 306 383 884 689 1573

Effective Weighted Sample 1213 182 221 255 210 173 363 1213 595 618 308 378 241 291 685 531 1213

Total 1516 236 316 338 254 195 372 1516 729 787 421 469 266 359 890 626 1516

AWARE AND USE COOKIE
DELETION ON WEB BROWSER 497 83 103 125 80 74 106 497 268 229 174 157 79 86 331 165 497

33% 35% 32% 37% 31% 38% 28% 33% 37% 29% 41% 34% 30% 24% 37% 26% 33%
f f i klmop mo lmop mo

AWARE AND DO NOT USE COOKIE
DELETION ON WEB BROWSER 372 69 80 72 68 43 84 372 172 200 123 118 59 72 241 131 372

25% 29% 25% 21% 27% 22% 22% 25% 24% 25% 29% 25% 22% 20% 27% 21% 25%
mo mo

TOTAL AWARE OF COOKIE
DELETION ON WEB BROWSER 869 152 183 197 148 117 190 869 440 429 297 276 138 159 572 297 869

57% 65% 58% 58% 58% 60% 51% 57% 60% 55% 70% 59% 52% 44% 64% 47% 57%
f f i klmop mo lmop mo

NOT AWARE OF COOKIE DELETION
ON WEB BROWSER 647 83 133 141 106 79 183 647 289 358 124 194 128 201 318 329 647

43% 35% 42% 42% 42% 40% 49% 43% 40% 45% 30% 41% 48% 56% 36% 53% 43%
ag h j jn jknp jknp jn

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 45
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN8F. SAFETY MEASURES - AWARENESS AND USE OF COOKIE DELETION

Base : Those who go online at home using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1573 994 191 199 189 1573 1340 233 207 374 978 1573 211 1301 1148 334 1482

Effective Weighted Sample 1213 939 176 191 173 1213 1047 166 142 286 784 1213 153 1012 897 253 1145

Total 1516 1286 138 62 30 1516 1310 206 151 324 1031 1516 175 1282 1163 276 1440

AWARE AND USE COOKIE
DELETION ON WEB BROWSER 497 433 37 21 6 497 424 73 21 61 415 497 19 470 426 57 483

33% 34% 27% 33% 19% 33% 32% 36% 14% 19% 40% 33% 11% 37% 37% 21% 34%
d d d hik hi l o o

AWARE AND DO NOT USE COOKIE
DELETION ON WEB BROWSER 372 309 42 15 7 372 313 60 18 75 279 372 30 327 300 57 357

25% 24% 31% 23% 23% 25% 24% 29% 12% 23% 27% 25% 17% 26% 26% 21% 25%
h h h l

TOTAL AWARE OF COOKIE
DELETION ON WEB BROWSER 869 742 79 35 13 869 736 133 39 136 693 869 50 797 726 114 840

57% 58% 57% 57% 42% 57% 56% 65% 26% 42% 67% 57% 28% 62% 62% 41% 58%
d d d d f h hik hi l o o

NOT AWARE OF COOKIE DELETION
ON WEB BROWSER 647 544 59 27 17 647 574 73 112 188 338 647 125 485 437 162 599

43% 42% 43% 43% 58% 43% 44% 35% 74% 58% 33% 43% 72% 38% 38% 59% 42%
abce g ijk jk j m np

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 46
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN9. (SHOWCARD) Which, if any, of the following have you personally experienced in the last 12 months? (MULTI CODE)

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

Received spam or unwanted emails
from companies trying to sell you
something 759 111 167 188 114 104 181 759 377 383 242 237 127 153 479 280 759

49% 46% 52% 55% 44% 50% 46% 49% 50% 48% 56% 49% 47% 42% 53% 44% 49%
df lmop m mo mo

Received emails or instant messages
sending you to a 'phishing' site i.e. a
website which asked for your personal
details (such as your bank details, user
name, password, etc.) 394 49 73 108 74 54 89 394 204 190 138 114 66 76 253 141 394

25% 20% 23% 32% 29% 26% 23% 25% 27% 24% 32% 24% 24% 21% 28% 22% 25%
abfg klmop mo

Getting a computer virus on your home
PC, laptop or netbook 354 63 77 79 67 44 69 354 192 162 106 121 50 77 227 127 354

23% 26% 24% 23% 26% 21% 17% 23% 26% 20% 25% 25% 19% 21% 25% 20% 23%
f f f f i lo lo

Emails being sent from your email
address or social media account
without your permission 158 22 27 43 24 23 42 158 91 67 53 47 26 32 100 57 158

10% 9% 9% 13% 9% 11% 11% 10% 12% 8% 12% 10% 9% 9% 11% 9% 10%
i

Seen something online that you
consider to be nasty or offensive 151 32 32 42 20 19 25 151 67 85 45 48 33 25 93 58 151

10% 13% 10% 12% 8% 9% 6% 10% 9% 11% 10% 10% 12% 7% 10% 9% 10%
f f f m

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 46
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN9. (SHOWCARD) Which, if any, of the following have you personally experienced in the last 12 months? (MULTI CODE)

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

Someone accessing your email
account or social media account (such
as Facebook, Twitter, LinkedIn,
YouTube Instagram, Tumblr or
Pinterest) without your permission 145 28 31 41 26 16 19 145 67 78 51 31 29 33 82 63 145

9% 12% 10% 12% 10% 7% 5% 9% 9% 10% 12% 7% 11% 9% 9% 10% 9%
f f f f f k

Buying something online which wasn't
what it was supposed to be (i.e it was
misrepresented/ got scammed or
ripped off) 75 18 15 20 8 8 14 75 46 29 27 25 11 12 52 23 75

5% 8% 5% 6% 3% 4% 4% 5% 6% 4% 6% 5% 4% 3% 6% 4% 5%
f i

Your credit card details or bank details
been stolen after using them online 64 15 10 19 6 8 14 64 33 30 21 22 14 8 42 21 64

4% 6% 3% 5% 2% 4% 4% 4% 4% 4% 5% 5% 5% 2% 5% 3% 4%

Someone using any of your personal
information online without your
permission or knowledge i.e.online
identity theft 35 7 7 4 10 3 8 35 21 15 18 6 5 7 23 12 35

2% 3% 2% 1% 4% 2% 2% 2% 3% 2% 4% 1% 2% 2% 3% 2% 2%
k

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 46
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN9. (SHOWCARD) Which, if any, of the following have you personally experienced in the last 12 months? (MULTI CODE)

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

ANY OF THESE 965 144 202 237 159 126 223 965 476 489 296 303 164 201 599 366 965
62% 60% 64% 70% 61% 60% 56% 62% 64% 61% 69% 63% 60% 55% 66% 57% 62%

aefg f lmop m mo mo

ANY EXCLUDING TYPES OF 'SPAM' 623 109 127 150 107 82 131 623 324 299 197 201 104 122 398 225 623
40% 45% 40% 44% 41% 39% 33% 40% 43% 37% 46% 42% 38% 33% 44% 35% 40%

f f f f i mo mo mo mo

None of these 587 96 116 104 99 83 172 587 272 315 136 176 108 167 312 275 587
38% 40% 36% 30% 39% 40% 44% 38% 36% 39% 31% 37% 40% 45% 34% 43% 38%

c c cg c j jknp jnp j
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 46
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN9. (SHOWCARD) Which, if any, of the following have you personally experienced in the last 12 months? (MULTI CODE)

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

Received spam or unwanted emails
from companies trying to sell you
something 759 643 75 33 8 759 641 118 39 133 587 759 50 696 603 121 724

49% 49% 54% 52% 28% 49% 48% 56% 23% 41% 56% 49% 27% 53% 52% 40% 49%
d d d d f h hik hi l o o

Received emails or instant messages
sending you to a 'phishing' site i.e. a
website which asked for your personal
details (such as your bank details, user
name, password, etc.) 394 347 25 17 5 394 328 66 13 56 325 394 20 371 320 57 378

25% 26% 18% 27% 18% 25% 24% 31% 8% 17% 31% 25% 11% 28% 27% 19% 26%
bd bd bd h hik hi l o o

Getting a computer virus on your home
PC, laptop or netbook 354 318 18 12 5 354 306 48 14 61 279 354 27 317 287 49 337

23% 24% 13% 20% 18% 23% 23% 23% 8% 19% 27% 23% 15% 24% 25% 16% 23%
b b h hik h l o o

Emails being sent from your email
address or social media account without
your permission 158 132 21 4 1 158 137 21 7 26 124 158 8 147 127 27 153

10% 10% 15% 6% 5% 10% 10% 10% 4% 8% 12% 10% 4% 11% 11% 9% 10%
d cd d h h l

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 46
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN9. (SHOWCARD) Which, if any, of the following have you personally experienced in the last 12 months? (MULTI CODE)

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

Seen something online that you
consider to be nasty or offensive 151 135 9 5 2 151 126 26 4 20 127 151 6 144 131 15 145

10% 10% 7% 9% 6% 10% 9% 12% 2% 6% 12% 10% 3% 11% 11% 5% 10%
hi h l o o

Someone accessing your email account
or social media account (such as
Facebook, Twitter, LinkedIn, YouTube
Instagram, Tumblr or Pinterest) without
your permission 145 129 8 5 2 145 121 23 6 20 118 145 10 130 133 6 139

9% 10% 6% 9% 8% 9% 9% 11% 4% 6% 11% 9% 5% 10% 11% 2% 9%
hi h l o o

Buying something online which wasn't
what it was supposed to be (i.e it was
misrepresented/ got scammed or ripped
off) 75 69 3 2 1 75 64 11 8 10 57 75 6 68 56 14 70

5% 5% 2% 4% 3% 5% 5% 5% 5% 3% 5% 5% 3% 5% 5% 5% 5%

Your credit card details or bank details
been stolen after using them online 64 58 3 2 1 64 53 11 5 10 49 64 3 59 50 9 59

4% 4% 2% 4% 2% 4% 4% 5% 3% 3% 5% 4% 2% 5% 4% 3% 4%
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 46
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN9. (SHOWCARD) Which, if any, of the following have you personally experienced in the last 12 months? (MULTI CODE)

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

Someone using any of your personal
information online without your
permission or knowledge i.e.online
identity theft 35 31 3 1 * 35 28 7 4 7 24 35 - 35 28 6 34

2% 2% 2% 1% 1% 2% 2% 3% 3% 2% 2% 2% -% 3% 2% 2% 2%
l

ANY OF THESE 965 825 85 40 14 965 818 146 54 179 732 965 72 871 761 160 922
62% 63% 61% 64% 48% 62% 61% 69% 32% 54% 70% 62% 39% 67% 65% 53% 63%

d d d d f h hik hi l o o

ANY EXCLUDING TYPES OF 'SPAM' 623 547 43 23 10 623 533 90 30 102 491 623 44 569 504 92 597
40% 41% 31% 37% 34% 40% 40% 43% 18% 31% 47% 40% 23% 44% 43% 31% 41%

bd b h hik hi l o o

None of these 587 494 55 23 16 587 522 64 116 150 312 587 115 432 403 141 544
38% 37% 39% 36% 52% 38% 39% 31% 68% 46% 30% 38% 61% 33% 35% 47% 37%

abce g ijk jk j m np
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 47
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN10. In the past year, have you asked someone else to send an email for you, get information from the internet for you, or make a purchase from the internet on your behalf? IF YES - How many times would you say you have asked someone else
to do any of these types of things for you in the past year? (SINGLE CODE)

Base : Those who do not go online at home or elsewhere

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% ~a ~b ~c ~d ~e f g h i ~j ~k ~l m ~n o p

Unweighted total 281 14 11 8 19 48 229 281 136 145 26 54 62 139 80 201 281

Effective Weighted Sample 233 13 8 6 17 39 191 233 113 120 20 46 52 115 66 167 233

Total 249 19 11 6 19 40 194 249 117 133 24 50 52 124 74 175 249

Yes - once 16 ** ** ** ** ** 11 16 5 11 ** ** ** 5 ** 7 16
6% ** ** ** ** ** 6% 6% 4% 8% ** ** ** 4% ** 4% 6%

Yes - 2-3 times 20 ** ** ** ** ** 17 20 11 9 ** ** ** 9 ** 13 20
8% ** ** ** ** ** 9% 8% 9% 7% ** ** ** 7% ** 8% 8%

Yes - 4-5 times 19 ** ** ** ** ** 9 19 4 15 ** ** ** 12 ** 15 19
8% ** ** ** ** ** 5% 8% 3% 12% ** ** ** 10% ** 9% 8%

h

Yes - more than 5 times 23 ** ** ** ** ** 19 23 11 12 ** ** ** 10 ** 16 23
9% ** ** ** ** ** 10% 9% 9% 9% ** ** ** 8% ** 9% 9%

TOTAL - YES 77 ** ** ** ** ** 57 77 30 47 ** ** ** 36 ** 52 77
31% ** ** ** ** ** 30% 31% 26% 35% ** ** ** 29% ** 30% 31%

No 167 ** ** ** ** ** 132 167 84 83 ** ** ** 84 ** 119 167
67% ** ** ** ** ** 68% 67% 72% 62% ** ** ** 68% ** 68% 67%

Don't know 5 ** ** ** ** ** 5 5 2 3 ** ** ** 4 ** 5 5
2% ** ** ** ** ** 3% 2% 2% 2% ** ** ** 3% ** 3% 2%

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 47
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN10. In the past year, have you asked someone else to send an email for you, get information from the internet for you, or make a purchase from the internet on your behalf? IF YES - How many times would you say you have asked someone else
to do any of these types of things for you in the past year? (SINGLE CODE)

Base : Those who do not go online at home or elsewhere

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a ~b ~c ~d e f ~g ~h ~i ~j ~k ~l ~m ~n o p

Unweighted total 281 184 35 29 33 281 235 46 - - - - - - 14 148 162

Effective Weighted Sample 233 180 35 29 31 233 203 30 - - - - - - 13 118 131

Total 249 212 22 9 6 249 219 31 - - - - - - 16 128 144

Yes - once 16 15 ** ** ** 16 15 ** - - - - - - ** 11 12
6% 7% ** ** ** 6% 7% ** -% -% -% -% -% -% ** 8% 8%

Yes - 2-3 times 20 16 ** ** ** 20 14 ** - - - - - - ** 15 16
8% 8% ** ** ** 8% 6% ** -% -% -% -% -% -% ** 12% 11%

Yes - 4-5 times 19 19 ** ** ** 19 16 ** - - - - - - ** 16 16
8% 9% ** ** ** 8% 7% ** -% -% -% -% -% -% ** 13% 11%

Yes - more than 5 times 23 22 ** ** ** 23 19 ** - - - - - - ** 17 19
9% 10% ** ** ** 9% 9% ** -% -% -% -% -% -% ** 13% 13%

TOTAL - YES 77 72 ** ** ** 77 65 ** - - - - - - ** 59 63
31% 34% ** ** ** 31% 30% ** -% -% -% -% -% -% ** 46% 44%

No 167 135 ** ** ** 167 149 ** - - - - - - ** 68 80
67% 64% ** ** ** 67% 68% ** -% -% -% -% -% -% ** 53% 55%

Don't know 5 4 ** ** ** 5 5 ** - - - - - - ** 1 1
2% 2% ** ** ** 2% 2% ** -% -% -% -% -% -% ** 1% 1%

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 48
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN11. You said that you don't go online at the moment either at home or elsewhere using any type of device. Can you tell me if you think this will change in the next year or so? In other words that you will use the internet on a regular basis? IF
NECESSARY: We mean to use the internet on a regular basis on any type of device in any location, rather than on a 'one-off' basis. (SINGLE CODE)

Base : Those who do not go online at home or elsewhere

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% ~a ~b ~c ~d ~e f g h i ~j ~k ~l m ~n o p

Unweighted total 281 14 11 8 19 48 229 281 136 145 26 54 62 139 80 201 281

Effective Weighted Sample 233 13 8 6 17 39 191 233 113 120 20 46 52 115 66 167 233

Total 249 19 11 6 19 40 194 249 117 133 24 50 52 124 74 175 249

Yes 24 ** ** ** ** ** 12 24 13 12 ** ** ** 18 ** 21 24
10% ** ** ** ** ** 6% 10% 11% 9% ** ** ** 15% ** 12% 10%

No 193 ** ** ** ** ** 166 193 91 102 ** ** ** 93 ** 130 193
77% ** ** ** ** ** 86% 77% 78% 77% ** ** ** 75% ** 74% 77%

g

Don't know 32 ** ** ** ** ** 16 32 13 19 ** ** ** 13 ** 24 32
13% ** ** ** ** ** 8% 13% 11% 14% ** ** ** 11% ** 14% 13%

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 48
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN11. You said that you don't go online at the moment either at home or elsewhere using any type of device. Can you tell me if you think this will change in the next year or so? In other words that you will use the internet on a regular basis? IF
NECESSARY: We mean to use the internet on a regular basis on any type of device in any location, rather than on a 'one-off' basis. (SINGLE CODE)

Base : Those who do not go online at home or elsewhere

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a ~b ~c ~d e f ~g ~h ~i ~j ~k ~l ~m ~n o p

Unweighted total 281 184 35 29 33 281 235 46 - - - - - - 14 148 162

Effective Weighted Sample 233 180 35 29 31 233 203 30 - - - - - - 13 118 131

Total 249 212 22 9 6 249 219 31 - - - - - - 16 128 144

Yes 24 23 ** ** ** 24 18 ** - - - - - - ** 15 20
10% 11% ** ** ** 10% 8% ** -% -% -% -% -% -% ** 12% 14%

No 193 158 ** ** ** 193 171 ** - - - - - - ** 88 98
77% 75% ** ** ** 77% 78% ** -% -% -% -% -% -% ** 68% 68%

Don't know 32 31 ** ** ** 32 29 ** - - - - - - ** 26 27
13% 14% ** ** ** 13% 13% ** -% -% -% -% -% -% ** 20% 19%

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 49
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN12. (SHOWCARD) Which, if any, of the following do you think would be the main advantages to you of being online? Can you think of any other advantages for you personally in being online? (MULTI CODE)

Base : Those who do not go online at home or elsewhere

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% ~a ~b ~c ~d ~e f g h i ~j ~k ~l m ~n o p

Unweighted total 281 14 11 8 19 48 229 281 136 145 26 54 62 139 80 201 281

Effective Weighted Sample 233 13 8 6 17 39 191 233 113 120 20 46 52 115 66 167 233

Total 249 19 11 6 19 40 194 249 117 133 24 50 52 124 74 175 249

Finding information quickly (for
example about news, weather, sport,
hobbies health etc.) 54 ** ** ** ** ** 31 54 30 24 ** ** ** 29 ** 39 54

22% ** ** ** ** ** 16% 22% 26% 18% ** ** ** 24% ** 22% 22%

Staying in touch with people, making
free phone/ video calls, share photos 28 ** ** ** ** ** 15 28 10 17 ** ** ** 15 ** 19 28

11% ** ** ** ** ** 7% 11% 9% 13% ** ** ** 12% ** 11% 11%

Getting the best deals and saving
money 24 ** ** ** ** ** 15 24 12 12 ** ** ** 13 ** 16 24

9% ** ** ** ** ** 8% 9% 10% 9% ** ** ** 10% ** 9% 9%

Being more independent/ Being less
dependent on other people to do things
for you like booking things, ordering
things) 16 ** ** ** ** ** 10 16 8 8 ** ** ** 9 ** 12 16

6% ** ** ** ** ** 5% 6% 7% 6% ** ** ** 7% ** 7% 6%

Finding out about and applying for
social services or completing
government processes (e.g applying for
benefits renewing car tax, passport,
etc) 12 ** ** ** ** ** 5 12 7 5 ** ** ** 4 ** 10 12

5% ** ** ** ** ** 3% 5% 6% 3% ** ** ** 3% ** 6% 5%
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 49
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN12. (SHOWCARD) Which, if any, of the following do you think would be the main advantages to you of being online? Can you think of any other advantages for you personally in being online? (MULTI CODE)

Base : Those who do not go online at home or elsewhere

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% ~a ~b ~c ~d ~e f g h i ~j ~k ~l m ~n o p

Unweighted total 281 14 11 8 19 48 229 281 136 145 26 54 62 139 80 201 281

Effective Weighted Sample 233 13 8 6 17 39 191 233 113 120 20 46 52 115 66 167 233

Total 249 19 11 6 19 40 194 249 117 133 24 50 52 124 74 175 249

Watching TV programmes or films of
playing games online 7 ** ** ** ** ** 4 7 5 1 ** ** ** 4 ** 5 7

3% ** ** ** ** ** 2% 3% 4% 1% ** ** ** 3% ** 3% 3%

Finding a job or a course to do 6 ** ** ** ** ** 1 6 4 2 ** ** ** 2 ** 4 6
2% ** ** ** ** ** 1% 2% 3% 1% ** ** ** 2% ** 3% 2%

Other reasons 7 ** ** ** ** ** 4 7 3 4 ** ** ** 3 ** 5 7
3% ** ** ** ** ** 2% 3% 3% 3% ** ** ** 2% ** 3% 3%

ANY ADVANTAGES 84 ** ** ** ** ** 52 84 39 45 ** ** ** 39 ** 57 84
34% ** ** ** ** ** 27% 34% 34% 34% ** ** ** 32% ** 32% 34%

None of these/ I don't think there are
any advantages to me being online 129 ** ** ** ** ** 114 129 64 65 ** ** ** 67 ** 95 129

52% ** ** ** ** ** 59% 52% 55% 49% ** ** ** 54% ** 54% 52%

Don't know 36 ** ** ** ** ** 28 36 13 23 ** ** ** 18 ** 24 36
14% ** ** ** ** ** 15% 14% 11% 17% ** ** ** 14% ** 14% 14%

Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 49
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN12. (SHOWCARD) Which, if any, of the following do you think would be the main advantages to you of being online? Can you think of any other advantages for you personally in being online? (MULTI CODE)

Base : Those who do not go online at home or elsewhere

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a ~b ~c ~d e f ~g ~h ~i ~j ~k ~l ~m ~n o p

Unweighted total 281 184 35 29 33 281 235 46 - - - - - - 14 148 162

Effective Weighted Sample 233 180 35 29 31 233 203 30 - - - - - - 13 118 131

Total 249 212 22 9 6 249 219 31 - - - - - - 16 128 144

Finding information quickly (for example
about news, weather, sport, hobbies
health etc.) 54 48 ** ** ** 54 45 ** - - - - - - ** 37 40

22% 23% ** ** ** 22% 21% ** -% -% -% -% -% -% ** 29% 28%

Staying in touch with people, making
free phone/ video calls, share photos 28 25 ** ** ** 28 23 ** - - - - - - ** 20 23

11% 12% ** ** ** 11% 10% ** -% -% -% -% -% -% ** 15% 16%

Getting the best deals and saving
money 24 22 ** ** ** 24 22 ** - - - - - - ** 18 18

9% 10% ** ** ** 9% 10% ** -% -% -% -% -% -% ** 14% 12%

Being more independent/ Being less
dependent on other people to do things
for you like booking things, ordering
things) 16 15 ** ** ** 16 11 ** - - - - - - ** 12 12

6% 7% ** ** ** 6% 5% ** -% -% -% -% -% -% ** 10% 9%

Finding out about and applying for
social services or completing
government processes (e.g applying for
benefits renewing car tax, passport, etc) 12 11 ** ** ** 12 12 ** - - - - - - ** 11 11

5% 5% ** ** ** 5% 5% ** -% -% -% -% -% -% ** 8% 8%
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 49
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN12. (SHOWCARD) Which, if any, of the following do you think would be the main advantages to you of being online? Can you think of any other advantages for you personally in being online? (MULTI CODE)

Base : Those who do not go online at home or elsewhere

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a ~b ~c ~d e f ~g ~h ~i ~j ~k ~l ~m ~n o p

Unweighted total 281 184 35 29 33 281 235 46 - - - - - - 14 148 162

Effective Weighted Sample 233 180 35 29 31 233 203 30 - - - - - - 13 118 131

Total 249 212 22 9 6 249 219 31 - - - - - - 16 128 144

Watching TV programmes or films of
playing games online 7 6 ** ** ** 7 7 ** - - - - - - ** 4 4

3% 3% ** ** ** 3% 3% ** -% -% -% -% -% -% ** 3% 3%

Finding a job or a course to do 6 5 ** ** ** 6 6 ** - - - - - - ** 5 5
2% 2% ** ** ** 2% 3% ** -% -% -% -% -% -% ** 4% 3%

Other reasons 7 6 ** ** ** 7 6 ** - - - - - - ** 5 6
3% 3% ** ** ** 3% 3% ** -% -% -% -% -% -% ** 4% 4%

ANY ADVANTAGES 84 73 ** ** ** 84 72 ** - - - - - - ** 57 62
34% 35% ** ** ** 34% 33% ** -% -% -% -% -% -% ** 45% 43%

None of these/ I don't think there are
any advantages to me being online 129 109 ** ** ** 129 116 ** - - - - - - ** 57 63

52% 52% ** ** ** 52% 53% ** -% -% -% -% -% -% ** 45% 44%

Don't know 36 29 ** ** ** 36 31 ** - - - - - - ** 14 19
14% 14% ** ** ** 14% 14% ** -% -% -% -% -% -% ** 11% 13%

Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 50
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN13A. (SHOWCARD) Overall, how confident are you as an internet user? (SINGLE CODE)

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

Very confident 863 177 223 196 149 75 118 863 464 399 287 287 127 162 574 289 863
56% 74% 70% 57% 58% 36% 30% 56% 62% 50% 66% 60% 47% 44% 63% 45% 56%

cdefg cdefg ef ef ef i lmop lmo lmop lmo

Fairly confident 493 55 66 123 83 90 167 493 211 282 117 141 104 132 258 235 493
32% 23% 21% 36% 32% 43% 42% 32% 28% 35% 27% 29% 38% 36% 28% 37% 32%

ab ab abdg abdg ab h jkn jn jknp

TOTAL CONFIDENT 1356 232 288 319 231 165 285 1356 675 681 404 428 231 293 832 524 1356
87% 97% 91% 94% 90% 79% 72% 87% 90% 85% 93% 89% 85% 80% 91% 82% 87%

bdefg ef efg ef ef i lmop mo lmop mo

Neither/ nor 74 4 7 12 13 15 39 74 24 50 9 23 14 28 32 42 74
5% 1% 2% 3% 5% 7% 10% 5% 3% 6% 2% 5% 5% 8% 4% 7% 5%

ab abcdg a h j j jn jn j

Not very confident 93 4 18 8 11 19 53 93 37 56 13 24 24 33 36 57 93
6% 1% 6% 2% 4% 9% 13% 6% 5% 7% 3% 5% 9% 9% 4% 9% 6%

a acd abcdg ac jn jkn jknp j

Not at all confident 24 1 1 2 3 8 16 24 7 17 6 3 3 12 9 15 24
2% *% *% 1% 1% 4% 4% 2% 1% 2% 1% 1% 1% 3% 1% 2% 2%

abcg abcg kn kn

TOTAL NOT CONFIDENT 117 5 19 10 14 27 69 117 44 73 18 27 27 45 45 72 117
8% 2% 6% 3% 5% 13% 18% 8% 6% 9% 4% 6% 10% 12% 5% 11% 8%

a abcdg abcdg ac h jkn jknp jknp jn

Don't know 5 - 3 - - 1 2 5 5 * 1 1 - 2 3 2 5
*% -% 1% -% -% 1% *% *% 1% *% *% *% -% 1% *% *% *%

TOTAL NEITHER/ DON'T KNOW 79 4 11 12 13 16 41 79 29 50 10 25 14 30 35 44 79
5% 1% 3% 3% 5% 8% 10% 5% 4% 6% 2% 5% 5% 8% 4% 7% 5%

abc abcdg a jnp jn j
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 50
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN13A. (SHOWCARD) Overall, how confident are you as an internet user? (SINGLE CODE)

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

Very confident 863 729 85 34 14 863 756 106 36 115 711 863 47 785 748 89 836
56% 55% 61% 54% 48% 56% 56% 50% 21% 35% 68% 56% 25% 60% 64% 29% 57%

d h hik hi l op o

Fairly confident 493 420 42 19 11 493 424 69 62 144 287 493 77 400 323 134 457
32% 32% 30% 31% 37% 32% 32% 33% 36% 44% 27% 32% 41% 31% 28% 44% 31%

j jk j m np

TOTAL CONFIDENT 1356 1149 128 53 26 1356 1180 175 98 259 998 1356 123 1184 1071 223 1293
87% 87% 91% 85% 85% 87% 88% 83% 57% 79% 96% 87% 66% 91% 92% 74% 88%

h hik hi l op o

Neither/ nor 74 66 4 3 2 74 59 15 19 29 26 74 19 51 36 32 68
5% 5% 3% 4% 5% 5% 4% 7% 11% 9% 2% 5% 10% 4% 3% 11% 5%

jk jk j m np

Not very confident 93 78 6 6 3 93 79 14 40 35 16 93 32 56 47 34 81
6% 6% 4% 10% 9% 6% 6% 7% 23% 11% 2% 6% 17% 4% 4% 11% 6%

ijk jk j m np

Not at all confident 24 20 2 1 * 24 18 6 12 6 1 24 10 9 8 11 19
2% 2% 2% 1% 1% 2% 1% 3% 7% 2% *% 2% 6% 1% 1% 4% 1%

ijk j j m np

TOTAL NOT CONFIDENT 117 99 9 7 3 117 96 21 52 41 16 117 42 65 55 45 99
8% 7% 6% 11% 10% 8% 7% 10% 31% 13% 2% 8% 23% 5% 5% 15% 7%

ijk jk j m np n

Don't know 5 5 - - - 5 5 - 1 - 3 5 2 3 3 2 5
*% *% -% -% -% *% *% -% 1% -% *% *% 1% *% *% 1% *%

TOTAL NEITHER/ DON'T KNOW 79 71 4 3 2 79 64 15 21 29 29 79 21 53 39 34 73
5% 5% 3% 4% 5% 5% 5% 7% 12% 9% 3% 5% 11% 4% 3% 11% 5%

jk jk j m np
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 51
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN13B. (SHOWCARD) How confident are you using the internet to do creative things - like making blogs, sharing photos online, or uploading short videos to the internet? (SINGLE CODE)

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

Very confident 523 127 145 127 65 38 58 523 283 239 185 174 73 92 358 164 523
34% 53% 46% 37% 25% 18% 15% 34% 38% 30% 43% 36% 27% 25% 39% 26% 34%

cdefg defg def f def i lmop lmo lmop lmo

Fairly confident 389 69 89 105 55 44 71 389 170 220 101 115 77 96 216 173 389
25% 29% 28% 31% 21% 21% 18% 25% 23% 27% 23% 24% 28% 26% 24% 27% 25%

f f def f

TOTAL CONFIDENT 912 196 234 232 121 82 130 912 453 459 286 289 150 188 574 338 912
59% 82% 74% 68% 47% 39% 33% 59% 61% 57% 66% 60% 55% 51% 63% 53% 59%

cdefg defg defg f def lmop mo lmo mo

Neither/ nor 145 19 28 29 33 17 36 145 70 74 37 50 22 36 87 58 145
9% 8% 9% 9% 13% 8% 9% 9% 9% 9% 8% 10% 8% 10% 9% 9% 9%

Not very confident 185 9 21 44 50 32 62 185 93 92 38 57 44 47 95 90 185
12% 4% 6% 13% 19% 15% 16% 12% 12% 11% 9% 12% 16% 13% 10% 14% 12%

ab abg ab ab ab jn jn

Not at all confident 259 10 34 27 46 67 141 259 106 153 53 71 50 84 125 134 259
17% 4% 11% 8% 18% 32% 36% 17% 14% 19% 12% 15% 18% 23% 14% 21% 17%

a abc abcdg abcdg abc h j jknp jknp

TOTAL NOT CONFIDENT 444 20 55 71 95 99 203 444 199 245 91 128 94 131 219 224 444
29% 8% 17% 21% 37% 47% 51% 29% 27% 30% 21% 27% 34% 36% 24% 35% 29%

a a abcg abcdg abcdg abc jkn jknp jknp jn

Don't know 51 6 1 9 9 11 26 51 25 26 18 12 7 13 31 20 51
3% 3% *% 3% 3% 5% 7% 3% 3% 3% 4% 3% 2% 4% 3% 3% 3%

b b b abcg b

TOTAL NEITHER/ DON'T KNOW 196 25 29 38 42 28 62 196 96 100 55 62 29 49 117 78 196
13% 10% 9% 11% 16% 13% 16% 13% 13% 12% 13% 13% 11% 13% 13% 12% 13%

b b
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 51
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN13B. (SHOWCARD) How confident are you using the internet to do creative things - like making blogs, sharing photos online, or uploading short videos to the internet? (SINGLE CODE)

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

Very confident 523 448 48 17 10 523 465 58 19 52 452 523 28 472 467 45 512
34% 34% 34% 27% 32% 34% 35% 28% 11% 16% 43% 34% 15% 36% 40% 15% 35%

hik hi l op o

Fairly confident 389 331 35 15 8 389 335 54 17 54 319 389 38 343 326 47 373
25% 25% 25% 24% 28% 25% 25% 26% 10% 16% 31% 25% 21% 26% 28% 16% 25%

hik hi o o

TOTAL CONFIDENT 912 779 83 32 18 912 799 113 36 106 770 912 66 815 793 93 885
59% 59% 59% 51% 59% 59% 60% 53% 21% 32% 74% 59% 36% 63% 68% 31% 60%

c c h hik hi l op o

Neither/ nor 145 117 19 7 2 145 121 23 17 31 97 145 23 109 111 28 139
9% 9% 13% 11% 7% 9% 9% 11% 10% 9% 9% 9% 12% 8% 10% 9% 9%

Not very confident 185 163 11 6 4 185 154 31 21 69 95 185 30 148 117 54 170
12% 12% 8% 10% 12% 12% 11% 15% 12% 21% 9% 12% 16% 11% 10% 18% 12%

hjk j np

Not at all confident 259 213 25 16 5 259 223 36 87 99 65 259 62 187 119 109 227
17% 16% 18% 25% 18% 17% 17% 17% 51% 30% 6% 17% 33% 14% 10% 36% 15%

ae ijk jk j m np n

TOTAL NOT CONFIDENT 444 376 37 22 9 444 377 66 108 169 160 444 92 336 235 162 398
29% 29% 26% 35% 30% 29% 28% 32% 64% 51% 15% 29% 49% 26% 20% 54% 27%

ijk jk j m np n

Don't know 51 46 2 2 1 51 42 9 9 24 15 51 6 43 26 18 44
3% 4% 1% 3% 3% 3% 3% 4% 5% 7% 1% 3% 3% 3% 2% 6% 3%

j jk j np

TOTAL NEITHER/ DON'T KNOW 196 163 20 9 3 196 164 32 26 55 113 196 28 152 137 46 183
13% 12% 15% 14% 11% 13% 12% 15% 15% 17% 11% 13% 15% 12% 12% 15% 12%

j
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 52
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN13C. (SHOWCARD) How confident are you that you can find the information you want online? (SINGLE CODE)

Base : Those who go online at home or elsewhere using any device

AGE GENDER SEG
Total 16-24 25-34 35-44 45-54 55-64 55+ ALL UK MALE FEMALE AB C1 C2 DE ABC1 C2DE ALL UK

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 240 277 319 265 228 508 1609 791 818 404 497 314 394 901 708 1609

Effective Weighted Sample 1243 186 223 257 214 183 381 1243 611 632 317 386 248 299 701 545 1243

Total 1552 240 318 341 258 208 394 1552 748 804 432 479 272 368 911 640 1552

Very confident 951 176 217 224 160 108 175 951 498 454 298 311 157 185 609 342 951
61% 73% 68% 66% 62% 52% 44% 61% 67% 56% 69% 65% 58% 50% 67% 53% 61%

defg ef ef ef ef i lmop mo lmop mo

Fairly confident 475 54 78 101 78 80 165 475 202 273 116 137 93 128 253 222 475
31% 23% 24% 30% 30% 38% 42% 31% 27% 34% 27% 29% 34% 35% 28% 35% 31%

abg abcdg a h jn jn

TOTAL CONFIDENT 1427 230 294 324 238 188 340 1427 700 727 414 448 250 313 863 564 1427
92% 96% 93% 95% 92% 90% 86% 92% 94% 90% 96% 94% 92% 85% 95% 88% 92%

ef f ef f f i lmop mo m mop mo

Neither/ nor 56 5 11 10 11 9 20 56 16 40 9 12 9 26 21 35 56
4% 2% 3% 3% 4% 4% 5% 4% 2% 5% 2% 3% 3% 7% 2% 5% 4%

h jknp jkn

Not very confident 38 6 6 4 4 5 18 38 18 20 2 12 11 14 14 25 38
2% 2% 2% 1% 1% 2% 5% 2% 2% 3% *% 2% 4% 4% 1% 4% 2%

cdg j jn jn jn j

Not at all confident 25 - 7 2 4 5 13 25 13 12 6 5 2 13 10 15 25
2% -% 2% *% 2% 2% 3% 2% 2% 2% 1% 1% 1% 4% 1% 2% 2%

a a ac klnp

TOTAL NOT CONFIDENT 64 6 13 6 8 10 31 64 31 33 7 16 12 27 24 40 64
4% 2% 4% 2% 3% 5% 8% 4% 4% 4% 2% 3% 5% 7% 3% 6% 4%

acdg j jknp jn j

Don't know 5 - - * 1 2 4 5 1 4 1 2 * 2 3 2 5
*% -% -% *% *% 1% 1% *% *% 1% *% *% *% *% *% *% *%

TOTAL NEITHER/ DON'T KNOW 61 5 11 10 12 11 24 61 17 44 10 14 10 27 24 37 61
4% 2% 3% 3% 5% 5% 6% 4% 2% 5% 2% 3% 3% 7% 3% 6% 4%

a h jklnp jkn
Columns Tested: a,b,c,d,e,f,g - h,i - j,k,l,m,n,o,p



Prepared by Saville Rossiter-Base : 01727 899 399

OFCOM MEDIA LITERACY TRACKER 2014 - ADULTS - 8th October to 13th November 2014. Table 52
Any break column with a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

IN13C. (SHOWCARD) How confident are you that you can find the information you want online? (SINGLE CODE)

Base : Those who go online at home or elsewhere using any device

NATION LOCATION TYPES OF USE EVER MADE USING INTERNET MOBILE PHONE

Total
ENGLAND SCOT-

LAND WALES
N

IRELAND ALL UK URBAN RURAL
NARROW

(1-6)
MEDIUM

(7-10)
BROAD
(11-17)

ALL
USERS

UNDER
5 YEARS

5
YEARS+

SMART-
PHONE

NON
SMART-
PHONE ALL

Significance Level: 95% a b c d e f g h i j k l m n o p

Unweighted total 1609 1022 194 200 193 1609 1370 239 226 380 988 1609 226 1318 1149 359 1508

Effective Weighted Sample 1243 965 179 192 176 1243 1073 170 159 290 793 1243 165 1028 898 274 1166

Total 1552 1319 140 63 30 1552 1341 211 170 329 1043 1552 187 1303 1165 301 1466

Very confident 951 807 90 39 14 951 821 131 44 159 748 951 57 858 793 120 913
61% 61% 65% 63% 47% 61% 61% 62% 26% 48% 72% 61% 30% 66% 68% 40% 62%

d d d d h hik hi l op o

Fairly confident 475 403 42 18 12 475 413 62 79 142 252 475 91 368 308 132 439
31% 31% 30% 29% 38% 31% 31% 30% 47% 43% 24% 31% 49% 28% 26% 44% 30%

ae jk jk j m np

TOTAL CONFIDENT 1427 1210 133 57 26 1427 1233 193 124 301 1000 1427 148 1227 1101 251 1353
92% 92% 95% 92% 86% 92% 92% 92% 73% 91% 96% 92% 79% 94% 95% 84% 92%

d d d h hik h l op o

Neither/ nor 56 50 2 3 2 56 51 5 14 16 27 56 11 39 31 24 55
4% 4% 1% 4% 8% 4% 4% 2% 8% 5% 3% 4% 6% 3% 3% 8% 4%

abe jk np

Not very confident 38 35 1 1 1 38 31 7 16 11 11 38 15 22 22 11 32
2% 3% 1% 1% 4% 2% 2% 4% 9% 3% 1% 2% 8% 2% 2% 4% 2%

ijk j j m

Not at all confident 25 19 4 2 1 25 21 4 15 - 5 25 12 11 11 11 22
2% 1% 3% 3% 2% 2% 2% 2% 9% -% 1% 2% 6% 1% 1% 4% 2%

ijk ij m np

TOTAL NOT CONFIDENT 64 54 5 3 2 64 52 12 31 11 16 64 27 33 33 22 54
4% 4% 4% 4% 6% 4% 4% 6% 18% 3% 2% 4% 15% 3% 3% 7% 4%

ijk j m np

Don't know 5 5 - - * 5 4 1 2 1 - 5 - 4 * 4 4
*% *% -% -% *% *% *% 1% 1% *% -% *% -% *% *% 1% *%

j np

TOTAL NEITHER/ DON'T KNOW 61 55 2 3 3 61 55 6 15 17 27 61 11 43 31 28 59
4% 4% 1% 4% 8% 4% 4% 3% 9% 5% 3% 4% 6% 3% 3% 9% 4%

b abe jk j np
Columns Tested: a,b,c,d,e - f,g - h,i,j,k - l,m - n,o,p


