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British Cable:KeyFacts .

Number of franchises awarded or advertised
Homes within awarded and advertised areas
Number of franchises awarded
Number of franchises operating
Homes to be passed by franchises awarded
Homes so far passed
Homes connected to franchises
Average franchise penetration rate
Average subscription paid per month
Licences for upgrade/SMATV systems
Homes passed by all UK cable
Homes connected to all UK cable
Average penetration rate
Proportion of viewing of cable channels

31 March
1990

136
14.667.000

75
17

9,553,000
599,737

92.974
15.5%
£17.97

215
1,637,689

311.647
19.0%

37%

31 March
1989

52
7,272.000

32
10

4.601,000
470,203

65.874
14.0%
£17.08

144
1,478.583

283,816
19.2%

36%

31 March
1988

25
3.066.000

23
10

2.365.000
307,453

44.565
14.5%
£17.86

119
1.372,856

256.527
18.7%

39%



The Rt Hon David Waddington QC, MP
Secretary of State for the Home Departm ent
Hom e Offi ce
50 Queen Anne's Gate
LONDON SW1H 9AT

9 July 1990

Dear Secretary of State

I have pleasure in sending to you, in accordance with sectio n 21of
the Cable and Broadcasting Act 1984, the Annual Report of the
Cable Autho rity, together wi th the statement of accounts, covering
the period from April 1989 to March 1990.

Yours sincerely

--------
Richard Burton
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Chairman's Foreword
This is the last annual report of the Cable Authority. On the assumption that

the Broadcasting Bill wi ll be enacted as planned. the Authorit y expects to be
w ound up on 31st December 1990 and its funct ions and staff absorbed into the
Independent Television Commission w hich w ill be set up from 1st Jan uary 1991.

A lthough its life has been short, the Au thority is proud of what it has
achieved in five and a half years. Establ ished at a time w hen scept ics about the
prospects for cable abou nded. and facing throug hout most of its existence
hesitat ion on the part of investo rs. hostility on the part of the established
broadc asters and ignorance and apathy on the part of most peop le. the Authority
feels it has w on th rough .

It has won through to the point where by the t ime it is wound up. the
franchising of vi rtually all of urban Britain w ill have been accomplished. Two
thirds of the population of the United Kingdom will then be with in a cable
franchise area. a situation w hich few people. let alone the sceptics . would have
believed possible five years ago. This enormous interest in cable leaves the
Au th ority w ith only one regret: in selecti ng the single franchi see for each area it
has had no optio n but to turn down many other excellent and we ll funded
applicants.

It has w on through to the point where investment in cable. princip ally from
North America. w ill now be forth coming . The massive scale of th is incomin g
capital investment into the United Kingd om is to be we lcomed.

Yet more remains to be done. Despite the success of the Autho rity's
franch ising programme relatively little cable w ill be in the ground w hen the
Authority ceases to exist and on ly in the next two years or so will there be a
wider and more knowledgeab le consciousness of its benef its. More and more
peop le are. even now. coming to realise that cable is the most sensible w ay to
deliver satellite televis ion to the home and that cable can provi de local
community television better than any other med ium. but its fu ll poten tia l has yet
to be recognised.

I refer part icularly to the provision of local telecommunications networks in
competit ion wi th the two exist ing suppliers. and of interact ive services such as
shopping from home. bankin g from home. meter reading. booking holidays from
home. security alarms and many other services. It is these capabi lities of cable
that wi ll during the next decade awaken the realisation that cable is abou t a great
deal more than a wider cho ice of television programmes .

My remarks wou ld be totally incompl ete without acknow ledging the very
great debt the Authority and the industry as a w hole owe to the Director General
and his small staff. We were asked to show that cable could be regulated with a
light touch: the achieveme nt of th is task and the satisfactory condition of cable
today is in great measure due to thei r tireless and efficient work. It is com fort ing
to know that cable wi ll con tinue to benef it from their services at the I.T.C.

My colleagues and I have been unwavering in ou r bel ief in cable's fut ure
and in the enormous benefits it w ill ultimately offer. The continuing development
is a task which w e must pass on to ou r successors. confident not only that the
foundations are now secure and build ing on them wi ll be taking place wi th ever
increasing assurance. but also that w e hand over the reins wi th the industry and
its regulation in good order. We w ish cable and the I.T.C. w ell in the future.
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TheAuthoritvs senior staff

JDn Davey
Director General

Tonv Currie
Controller of Proqrarnrnes

Anthonv Hew itt
Secretary to the Authority

The role oftheAuthority

The Authority came into existence on 1 Decemb er 1984 as a result of the Cable
and Broadcastino Act 1984. The Author ity is charged by Parliament with

• granting franchises for the installation and operation of large-scale
broadband cable systems

• licensing the provision Df cable programme serv ices in addition Dn olde r
systems (upgrade sl and new smaller syste ms (SMATVI

• licensing the provision ot television tor public showing

• draw ing up codes on prog ramme standards. adverti sing practi ce and
sponsorship

• exerci sing oversight of cable programmes to make sure that the rules are
kept

• exercising its licensing functions in the way that best promotes cable
services, especia lly those on the new qene ration ot broadband systems.

4

-



1

REVIEW OF THE YEAR

Reviewof
theYear

The year has been marked for the Au thority by two main features: a continuing
increase in the demand for cable franchises and the process of legislat ive
change . The second of these wi ll have the effect of bring ing the Authority's
separate existence to an end and therefore colours much in this. probab ly last.
Annua l Report of the Authority. The fi rst has put the Authority in the position of
con sidering far more franchises. and franchise applicatio ns. than it might earlier
have th ough t possible . This is discussed in more detai l later.

Last year's An nual Report drew attent ion to the rising level of interest in
cable and discussed the reasons for it. With the consolidat ion of that new
interest in cable. it is appropriate to look again at how circumstances have
changed to bring about a situat ion very different from that w hich existed in the
early days of the Authority's life.

The influence of North Americans

Virtually all of the inc reased act ivity in the cable indu stry is due to North
American investment and interest. Although there are signs of an awakening of
interest in the British investment community. the progress of the last year has
been almost enti rely driven by cable operating and telecommun ications
compa nies from Canada and the United States of America . They pla inly have a
familiarity w ith the nature of the medium. and of its investment profil e. w hich
- despite the informational eff orts of the Aut hority over f ive years - is lacking
in the Uni ted Kingd om. This has given them a perspective that Britain
represents an attractive place in w hich to develop a cable business. in fu ll
recognit ion of the long term nature of the investment returns. The Authority
therefore has good reason to w elcome the participat ion of such companies in
the cable industry here.

Having said that. howeve r. there has still been a not iceable increase in
confidence over the year. even among North Amer ican investors. about the
prospects for cable in the Un ited Kingdom. There have been two main elements
in this.

The first is that many of the political clouds over the scene at the
beginning of the year. w hich threatened legislative change in a way that wou ld
harm investment in the industry. we re removed by the Home Secretary's
statement of 27 April 1989. That statement indi cated the Government' s
substant ial second thoughts about the proposals for cable set out in the
Broadcast ing White Paper. It began to look as if the Government we re prepared
to allow more of a stable environment in w hich investo rs cou ld see
recogn isable business prospects.

The second element w as the grow ing recogn it ion that the expansio n of
progr amme services at last meant that cable operators could offe r a
value-for-money service of strong appeal to the publ ic. The develop ment of Sky
Television's new channels at the beginning of 1989 did much to establish th is.
Although Briti sh Satell ite' Broadcast ing we re obliged to defer the launch of their
services. the recogn ition was reinforced by the addit ion of the five BSB
channels to the cable menu in the last week of the year. Toget her w ith other
new programme channels w hich we re either started dur ing the year - such as
Discove ry Channel - or w hich we re being planned and in prospect. the effect
was that the demand for cable was seen as likely to grow strongly.

It also began to be recognised on a wider scale that the advent of these
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REVIEW OF THE YEAR

new satell ite television channels, rather than undermining cable, actua lly
increased the value of cable as a means of delivery. The heavy advertis ing of
Sky Television's own all-inclusive satelli te dish package (o rigi nally for £19.45 a
month , but since increased) broug ht home how much more cheaply cable
could deliver the same services, and more, to viewers in the home. M oreover, it
would do so w ithou t the proliferation of satellite dishes w hich as the year went
on generated grow ing concern from local authorities and others. The impend ing
start of BSB's service reinforced the poin t that investment in cable was the easy
way of delivering satelli te television, without duplicate sets of satelli te dishes,
receivers and decoders, especially as BSB's earlier hopes of keeping the price to
the individual dish owner below £250 proved highl y optimistic.

The Au thority drew attention last year also to how perceptions of
telecommunications services on cable had become more positive. once some
operato rs had show n that such services we re not only possible but offe red a
promising business, The Un ited Kingdom's unique regulatory environment.
w hich encou rages cable operators to be telecommunications operators wi thin
their area as well as television providers, is undoubtedly one reason why the
North American telephone companies are taking such an interest. M oreover,
they are we lcome because of the expertise that they can bring , Nevertheless, it
is also true that they have a strong interest in the cable television business,
coming from coun tries w here such businesses are highly successful but from
w hich telephone companies, despite the obvious svnerqies. are excluded by
regulation.

GETCABLEIN THEGROUNDI
T~e Chairman's trecuent exh.onarion .was fu/filled on a greater scale this year. with help from the Authority itself. Here
Richard Bunon, w.lth Lord Ellio tt . Cbeitmen of Comment Cable vision. and Councillor NormanLakey, Mayor of Gateshead,
sten the process In Tyneslde. whileJon Daveybegins fresh construction inGlasgow.

r- :··"t.N.i

Bringingthefuturefo

thpr')eopleof Tynes~--
~.
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REVIEW OFTHE YEAR

Expansion of cable systems

As the Au tho rity's f ranch ising progr amme progressed. an increasing
number of cable operato rs reached the point of swi tching custo mers on to new
systems. This had st ill not prog ressed as far as the Authority wou ld have liked
by the end of the year. but at least the tw elve month s saw seven new
franchised systems serving subsc ribers fo r the fi rst time. The bu lge of
franch isees now emerging from th e licensing processes means that the num ber
of ope rat ional systems shou ld increase very substantially ove r the next twelve
months.

A sudden and unprecedented accelerat ion of demand for construction
capaci ty . du ct inq . cable and electroni c equi pment. to say nothing of
experienced personnel. wi ll obviously arise as a result. Wh ile this may be
di fficu lt to plan for effec tively. the Author ity has been reassured that these
matters are being properly add ressed and that a substantia l rate of expansion
can be coped w ith.

l egisl ative plans develop

On 27 April 1989. th e Home Secretary made his eagerly awaited
statement following the consultations abo ut the cable proposals set out in the
Broad casting Wh ite Paper publ ished in November 19 88. M uc h to the relief of
the cab le industry. and of the Au thor ity . the Government abandoned its earlier
ideas for the separatio n of fu ncti ons within the industry. w hic h wou ld have
prevented those w ho provided networks from using the m to retail services to
the public. The Home Secretary also announced that there wou ld be no levy on
loca l operato rs and that the proposed duty on the Independent Television
Comm ission to consi der competi ng franchises in the same area wou ld not be
pursued. The way that the Governme nt had respond ed to widespread cri ticism
of their earlier pro posals d id much to remove misgivings abou t future prospects
and to reassure those considering investment.

On 12 J uly. the Home Secretary made a further statement abou t
ownership restr ict ions. in w hich he announced that the existing restrictions on
the foreig n contro l of cable operatio ns wou ld be abo lished. This was very
welco me news to the A uthority. which had repeatedly made its view known
that there was no good reason for such a restr iction . w hic h acted only as an
obstac le to inward invest ment in the cable indust ry here. an investment w hic h
- totall ing about £4 bill ion - wou ld in ot her industries have been active ly
cou rted and wou ld have generated front page headlines about the creation of
jo bs and the stimu lation of economic activi ty. At a t ime w hen the development
of cable was so dependen t upon investment f rom other countries. the
Gove rnment's decision was seen as a positive boost for the industry.

It also held out the prospec t of bein g able to avoid the less than
satisfactory expedients being ado pted by for eign compan ies. in sett ing up
Channel Islands trusts as a way of sani tisi ng thei r investme nt in Brit ish cable.
The Au thority felt that were the law not to change. the implementation of these
arrange ments in companies which began operations would require the
Authority to exercise close supe rvisio n of the way in w hic h companies were
controlled. and this would undoubtedly have led the Au thority into
unnecessarily distracting complex and sensitive areas.

W hen the Broadcasti ng Bill was published in Decemb er. it contained few
surprises and nothing which was as damaging to the fu ture prospects for cable
as the Wh ite Paper had suggested might be the case. In brief. the Cable
Authority w ill merge into the new Independent Television Commission. wh ich
wi ll in futu re have responsi bility fo r granti ng local delivery f ranchises. allowing
the option of using microwave transmission (MVDS) as well as cable. Those
franc hises wi ll be granted by a process of competitive tendering. in which it is
the hig hest monetary bid rathe r than an applicant's proposa ls which w ill govern
the awa rd of the franchise. Programme channe ls will in futu re requ ire their own
licence and. in recogniti on of this. the responsibi lity at present imposed on
cable operato rs fo r the prog rammes th ey show is to be abolished. In most
respects. how ever. existing cable franchisees wi ll continue to operate under
present rules fo r the fu ll term of thei r franch ises.

The Aut hority saw none of this as det rimental to future investment in
cab le systems. part icularly since the Authority had made such progress in
granting cable franc hises that virtually the whole of urban Britain wil l be
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REVIEW OF THE YEAR

In the autumn, United Artists
in Croydon starteda daily
half-hourlocal programme.
TheMayor of Croydon,
Councillor DudleyMead,
openedthe new studio.

franchised by the time thi s Report is publ ished. This did however raise the
question as to how sensible it was at this very late stage to introduce a different
method of granti ng the extremely few franchises left in the United Kingdom.
w hich wou ld in any case tend to be for the most part small towns capable of
sustaining litt le more than a SMATV-type service rather than ful l broadba nd
services.

The Authority was also concerned about the effect of placing tota l
reliance in the futu re on a monetary bid. without any kind of considerat ion
being given to the range of services to be provid ed. the extent of coverage of
the franch ise area or the timetable for achieving that coverage. Thi s appeared to
place a premium on providing a service with the minimum investment. and the
Authority feared that the result w ould be to w eight the scales against the
appli cant wh o wa s proposing the most comprehensive service at w hat w ould
inevitably be a signif icant ly higher capital cost. The Government show ed
gratifying signs of moving at least some way towards meeting this concern.

The reality of a local delivery franchise once granted seems now to be
litt le different from a cable franchise. since the announcement by the
Government that the frequencies to be made availab le w ould be in the 40 Ghz
band made the liberalisation of MVDS rather an empty gesture. A slight ly
different area of concern lay in the oblig ations to be imposed on program mers.
w hich in sign ificant ways tightened up the freedom w hich the 1984 Act saw as
appropriate for the multi -channel env ironment w hich cable systems offered. The
previous phil osophy had been to allow a broad freedom of pol it ical expression.
subject only to a test of there being no undue promin ence for any particular
view across the range of channe ls on a cable system. w hich could include a
religious channel. The Broadcasting Bill turn ed the clock back by requir ing all
prog ramme channels (save a local cable channel) to observe due impart iality in
the politi cal and relig ious fields and by banning the control of channels by
relig ious or politi cal bodies.

As tim e went by. fu rther ind ications emerged of the Government's plans.
including a w elcome dilution of the must - carry rule. Although the Aut hority
has consistent ly urged the abolition of the rule. it was pleased nevertheless that
a larger number of limited capacity cable systems we re exempted from the
requirement to carry broadcast television channels and that the requi rement in
relation to satellite broadcasting channels was narrow ed from five channels to
three wi th immediate effect.

The Authority remained hopeful that the Bill cou ld be fu rther improved.
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THE WORK OF THE AUTHORITY

TheWorkof
the Authority

Franchising activity becomes hectic

Last year the Au thority drew attention to the transformat ion in its
franchising activity. illustrated by the fact that 26 franchises had been advert ised
compared with five in the previous year. This year the transformation has been
complete: w here last year 26 franchises we re advertised. this year the Authority
advertised 85. Last year the Au thority received 33 applicat ions for franchises;
this year the total was 218. The Authority carried through its franchising
prog ramme to the poi nt w here only a handful of substantial towns remained
outsi de the scope of cable franchises. The total of homes inside franchise areas
was 14.5 million (some 37 mi llion peop le). a total signif icantly higher than that
w hich some commentators used to say was the effective maximum of what was
ever likely to be cabled.

Chapter 1 of this report has already drawn attention to the facto rs
governing the increased demand for franchises. The enormous acceleration in
the Aut hority's programme this year undoubt edly has a great deal to do wi th
the fact that the window for cable franchises was being closed with the
implementat ion of the Government 's legislat ive proposals. The fact that there
was only a limited amou nt of time left in w hich to gain cable franchises.
cou pled with the prob lematica l future process of having to bid for a franchise.
the value of which no one cou ld with confidence attach a price to. resulted in
requests fo r large numbers of new franchises to be advertised. and inc reasing
competition fo r those franch ises. reaching a peak in the eight applications
received fo r the Sheff ield franchise. All this has left the Auth ority wi th a difficult
and at times invidious task in selecting franc hisees from among so many good
and w ell- fun ded applicatio ns. It is to the Authority's regret that a few ended up
w ith nothing and more with less than their ambitio ns demanded.

This increased level of franch ising act ivity placed substantia l new burdens
on the Authority. The Authority conc luded that no application could be turned
down without the Authority giving the applicant a chance to present the case
orally and the Authority the opportunity to test the streng th of each application
in discussion with those making it. The Authority also decided that. w ith only
seven members. it could not reasonably be split into separate panels to spread
the burden of interview ing applicants. The Authority therefore began to meet
every week. typ ically to undertake th ree franchise interview s in the course of a
sing le day and usually to deal in one interview with multiple applications by the
same applicant. In th is way. althoug h the conside ration period lengthened in
some cases. the Authority managed to stay abreast of the very much larger
number of applications to be dealt with . Even so. although at the end of the
year the tota l of franc hises awarded had risen to 75 - from 32 at the beginning
of the year - anot her 61 franchises we re still left at various stages of
advertisement. consu ltatio n and evaluation. These will be completed in the first
few months of the Authority's remaining l ifespan.

The consultat ion process also placed new burdens not only on the
Authority's licensing partners. the Department of Trade and Industry and Oftel.
but on large numbers of local authorities throughout the coun try. This was a
challenge taken up with increasing enthusiasm and comm itment as appreciation
of the importance of cable to local comm unities spread. and the Aut hority was
impressed by the thoroughness and insigh t with w hich many local authorities
explored the issues and undertook their own evaluation of the appli cations
submitted to the Authority.
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THE WORK OF THE AUTH ORITY

The Authority's style of regulation

The Authority has pioneered a different kind of regulatory approach . This is not
always tully understood. Regulatory style has been the subjectot
continuing debate in the context of the Broadcastmg .B ~ II and with,th~
forthcoming establishment of the Independent Television Commission as the
successor body to the Authority, and as a licensing body rather than a
broadcasting authority, it is timely to repeat the essentials of the Authority's
approach .

• Licensees. not contractors
The fact that the regulator is a licensing authority rather than a

broadcaster has a profou nd effect on the status of the regulator and on the
relationship with those regulated . A broadcaster (l ike the IBA) is itself legally
l iable for the material broadcast . in such areas as defamati on . copyright.
blasphemy. and in the futu re. obscenity. A licensing body. on the other hand .
can prope rly leave its l icensees to take their own responsibility under the law.

• lay down clear codes and guidelines
The Authority's aim is to give to those it regulates codes and guidel ines

which are easy to understand and clear in their application and interpretation ,
in order to minimise errors. encourage cons istency and preserve respect for the
rules.

• Place the onus for compliance on licensees

The Authority makes plain to all those originating programme services
that the responsibi lity for obeying the rules laid dawn by the Authority rests
with them . They are told that the Authority w ill not expect to exercise
consta nt superv ision of the services they provide and that they must ensure
that there is no breach of the regulatory requi rements . They are made awar e
that the Authority w ill invest igate any complaints and wi ll in any case sample
the programmes to keep in touch w ith w hat they are doing. and that they
infr inge at their peril. In the case of a programme channel w hich ignored the
rules. the sancti on w ou ld be a direct ion to cable operato rs that the channel
concerned wa s no long er acceptable to be carried on cable systems .

• Ensure that licensees are equ ipped for t he job

The Authority has taken care to see that the responsibility devolved to
licensees is pro perly organised and undertaken. There are three principal
aspects to th is.

1. The Authority insists that an ident ified member of staff is given
responsib il ity for ensu ring that the rules are kept.

2. The Auth ority ensures that the individuals concerned are prope rly
tra ined and kept up to date on the natu re of the Au thority's requ irements and
their applicat ion. Induct ion training seminars and refresher courses are
supplemented by support materials designed to make the job easier.

3. The Au thor ity has required to see the inst itution of systems fo r
the proper vening of material before it is transmined. A programmer needs to
be able to assure the Auth ority tha t in ternal arrangements are in force to
ensure com pli ance with the Authority 's codes and gu idel ines.

• Concentrate close monitoring where it is needed

Some areas of special sensitivity may require to be singled out as those
where the regulatory body must be con sulted. For example . under the
Author ity 's code on programme sponsorship. any sponsor of news or cu rrent
affa irs prog ramming must be cleared with the Author ity in advan ce. This
allows the Authority to vet the editor ial arrangements and seek a number of
special assurances that editorial independence wi ll not be preju diced .

• Do not regulate what can be left to the market

There is no need fo r a regulatory body to exercise a nann y role in respect
of maners in w hich it is perfectly acceptable fo r the market to regu late itself .
For example. the Auth or ity decided at the outset that as mult i- channel cho ice
of telev ision developed. viewe rs rather than the regulators shou ld determine
w hat amou nt of advertising wa s acceptable on cable and satelli te services.
Those.p.rogrammers.who antagonised viewers by including too much
advert isinq would SImply lose audiences.
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THE WOR K OF THE AUTH ORITY

Leg al challenge

During the year the Au thority for the f irst t ime faced legal challenge of
one of its franchise decisions. The Autho rity had felt unable in Ap ril 1989 to
approve an applicatio n by Clyde Cablevisio n for the Greater Glasgow franchise.
and the company petitioned the Court of Session in Edinbu rgh fo r Judicial
Review of the Au thor ity' s decision. After a hearing in August. the Court decided
that there we re no groun ds on w hich the Authority's decision shou ld be
challenged. The applicant compa ny at f irst appealed against the Court 's
judgement but subsequently withdrew the appeal.

Enforcing implementation of f ra nch ises

The quickening of progress in franchising added to the importance in
keeping franchisees up to the mark in implementing the ob ligations they had
taken on. Last years Annual Report indicated that the process of reviewing the
laggards had started in January 1989 . In July the Authority review ed all those
franchises w hich had been aw arded more than twelve months previously and
considered w hat progress had been made and appeared likely to be made to get
the system operational. The Authority noted that the w arnings issued six
months previously had had the effect of stimulat ing act ivity in the companies
concerned. in some cases to the point of sell ing shareho ldings to others w ho
seemed better able to carry the project forwa rd. Some franchise companies
w ere kept under cont inuing review and in only one case w as the Authority
ob liged to issue an ult imatum w hich could lead to the loss of the franch ise.

That case was Belfast. for w hich a franchise had been award ed by the
Government in November 1983 . before the Au thority came into existence. to
Ulster Cablevision but w here it st ill seemed very unlikely that the franchise
would be activated wi thin a reasonable t imeframe. At the beginning of
November. the Auth ority amended the licence granted to Ulster Cablevision
requi ring the service to be provided by 2nd May 1990. failin g w hich breach of
the licence conditions would give gro unds for revocation .

This process exposed a defect in the Authority 's pow ers w hich it asked
the Government to remedy. Whereas the Authority can approve changes in
shareholdings of a licensed company. and indeed has don e so on a number of
occasions. the Auth ority wa s advised that it had no pow er to transfer a l icence
from one company to another. Nor did it have a power to grant a l icence to any
company w hich had not been an origina l applicant for the franchise. without
und ertaking the franchising process afresh. This gave rise to anomalies. in that a
company w hich had obtained a franchise in the name of a subsidiary cou ld
readily sell that company to new owners but if it had obtained a franchise in its
own name the franchise in question cou ld not be transferred to a new
company. The Government included provisions in the new Broadcasting Bill to
allow the transfer of licences. and also undertoo k to use a subordinate
instrument in order to introduce changes w hich would make it easier fo r certain
transacti ons to be approved by the Au thority.

Revisions in SMATV policy

At the beginning of the year. after the launch of the new Sky Television
channels and the consequent increase in interest in satellite television. the
Authority considered it right to revise its policy towa rds SMATV. The pol icy
drawn up w ith the Department of Trade and Industry in May 1985 was that
SMATV systems would not be allowed in franchi se areas. in order not to
undermine the prospects for broadband cable. Once the ASTRA satelli te made
satell ite television more accessible to indivi duals w ith receiving dishes. the
Authority had no desire to deny the occu pants of blocks of f lats access to the
same services th rough a SM ATV system w here such a service cou ld not be
obtained from the cable franch isee. The new pol icy draw n up by the Au thor ity
w as that first refusal should be offered to the franchisee for any area but that. if
he could not guarantee to prov ide a service wi thin six months. a licence wou ld
be given for a SMATV system to operate for a minimum of three years. The
programme providers and the providers of SMATV systems still co nsidered that
this pol icy did not give them suff ic ient freedom. but the view of the Authority
w as that in the light of its statutory duti es to give preference to broadband
cable over other kinds of cable systems. the pol icy struck the right balance
betw een lonq term and short term considerations or the interests of
enco uraging a franchisee to install broadband cable and the interests of viewe rs
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THE WORK Of THE AUTHOR ITY

in getting early access to today' s programmin g.

Developments in programme regulat io n

A particular case early in the year prompted the A uthori ty to amend its
programme guide lines. A programme showing the you ng son of Salman .
Rushd ie. himself in hiding from potential assassins. seemed to the Auth ority to
risk plac ing the boy in greater jeopardy. a matter which wa s not cove red by the
Authority's co des and guidelines. An amendment drew attention to the need to
avoid programming w hich could lead to a th reat to lif e or limb of any
part icipant or other person . .

A field in which prob lemat ical issues arose more frequentl y was mu sic
videos. Ma ny of these seem intent on testi ng the boundar ies of what is
acceptable. and the Autho rity oft en found itself in receipt of queries from
prog ramme compa nies about the showing of partic ular music videos. The
Author ity concluded that it would be helpf ul to have a code dealing solely with
musi c videos. w hich could bring together a number of requirements of more
genera l appl icat ion. together wi th some consi derations specific to music videos.
The Au thori ty's speci fic code on the subject w as adopted in Octo ber.

The f ilm channel Home Video Channel changed hands during the year
and the Authority had a number of d iscussion s wi th the new management
about the content and scheduling of the fi lms to be included in the serv ice.
most of which we re suitab le only for adu lts. Whi le reassured generally that the
channel w oul d not inf ringe the Authori ty 's Codes and Guidel ines. the Auth ority
thought it appropriate to introduce a fresh form of regul atory control. w hich
provide d that such a chann el wa s made available on ly to th ose w ho had
specifically asked to receive it. In this way. possibl e offence to others would be
avoided. since a channe l in th is category w ou ld no t be incl uded in the basic
package suppl ied to all the cab le system's subscribers and would not be
included in a multi -screen mosaic channel off ering to all subsc ribers a taste of
what was being shown on a range of other channels.

The Authority's inf luence in ot her countries was again illus t rated by th e
w il lingness of foreign channels to adapt to the Author ity 's requirements. The
sensitivity in the Uni ted Kingd om tow ards bull f ight ing led the A uthority to tell
the Mexican-based Spanish-Ianquaqe ch annel Galavision that its relay on
British cable systems coul d not be approved wh ile it carried covera ge of
bullf ighting at hours at wh ich ch ildren and young persons we re likely to be
watch ing . In order to appear on the A uthority's list of approved cha nne ls.
Galavision moved its regular bullfi ghting coverage from 3 pm to 11 pm.

Advertis ing and sponsorship

The Author ity has been instrumental in giving fresh thought to some areas
in which television advertisi ng has trad itionally not been allowed to venture.
One of these concerns matrimon ial agencies. and after a number of d iscussions
wi thin the industry. and wider cons ultat ions. the Aut hority adopted in July an
amendment to its advertisi ng code w hich would allow advertising in certain
circumstances by matrimonial and introduction agencies.

Also in July the A uthority had occasion to conside r a rather more speci f ic
case under its advertisin g co de. The Friends of Joh n McCarthy. the jou rnalis t
taken hostage in Lebanon. had made a commercial designed to maintain
awa reness of his plig ht. w hich wa s shown widely in cinema s but w hich had
been regarded as inf ringing the ban on po litica l advertis ing on televi sion .
Having taken legal advice and view ing the commercia l concerned. the Authority
had no hesitation in decidi ng that it should be permissible to be shown in the
services w hich it regu lated. The IBA dec ided notwithstand ing the Authority's
decision to maintain the proh ibit ion on the showing of the commercial on
independent television.

In another instance . the A uthority felt bound. w ith some reluctance. to
relax its own rules in the lig ht of what was allowed in other broad cast services.
The Au thority's code on sponso rship of programmes had taken a clearly hosti le
view of the use of sponsorshi p to promote tobacco products. on the
unde rstanding that the broadcasting authori t ies we re adopting the same line. In
the light of info rmation that the broadcaste rs were after all ente ring into fresh
contracts fo r the cove rage of tobacco-sponsored events . it seemed to the
Authority that it could not justifiably impose more rest rictive rules on the
prog ramme channels for wh ich it was responsible. In December. therefore. the
Au thority announced that its rules were in some respects being relaxed .
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The cable franchising programme

THE WORK OF THE AUTHORITY

Homes in Deadl ine for Number of Franchise Services
Area area applications applications awarded started

1. Swindon 75.000 31 August 1983 29 November 1983 September 1984
2. Aberdeen 91.000 31 August 1983 29 November 1983 May 1985
3. Cove ntry 119.000 31 August 1983 29 November 1983 September 1985
4. Croydon 120.000 31 August 1983 29 November 1983 September 1985
5 Northwest Glasgow & 112.000 31 August 1983 29 November 1983 October 1985

Clydebank
6 Westminster 107.000 31 August 1983 29 November 1983 October 1985
7. Windsor. Slough. Maidenhead. 110.000 31 August 1983 29 November 1983 December 1985

Ashford. Staines. Stanwell.
Heathrow

8. Ealing 105.000 31 August 1983 29 November 1983 November 1986
9 Guildford (now combined with 22.000 31 August 1983 29 November 1983 July 1987

Aldershot below)
10. Belfast 136.000 31 August 1983 29 November 1983
11. South Liverpool 125.000 31 August 1983 29 November 1983
12. Bolton 135.000 30 April 1985 13 August 1985
13. Cheltenham and Gloucester 90.000 30 April 1985 13 August 1985
14. Newham and Tower Hamlets 127.000 30 April 1985 13 August 1985 April 1987
15. Wandsworth 100.000 30 April 1985 13 August 1985
9a Aldershot. Farnham. Fleet. 115.000 30 April 1985 13 August 1985 (see franchise 9)

Cambe rley. Wok ing.
Farnborough. Godalming

16 Cardiff and Penarth 103.000 30 September 1985 1 5 February 1986
17. Camden 70.000 30 September 1985 1 5 February 1986 December 1989
18 Edinburgh 183.000 30 September 1985 1 5 February 1986
19. Preston. Chorley and Leyland 114.000 30 September 1985 2 5 February 1986 May 1990
20 Southampton and Eastleigh 97.000 30 September 1985 2 12 September 1986 October 1989
21 Luton. Dunstable and Leighton 97.000 30 April 1986 1 10 July 1986 April 1990

Buzzard
22. Kensington and Chelsea 68.000 31 October 1987 2 4 February 1988 September 1989
23. Andover 12.000 15 December 1987 1 7 April 1988 March 1990
24 Blackbum. Accrington. Nelson. 168.000 18 January 1988 1 9 May 1988 November 1989

Colne and Rossendale Valley
25 Birmingham and Solihull 465.000 6 June 1988 2 19 October 1988 November 1989
26. Southend. Basildon. 300.000 18 July 1988 2 16 November 1988

Brentwood. Chelmsford. ere
27 Gravesend. Chatham. 145.000 20 July 1988 16 November 1988

Rochester. Gillingham.
Maidstone and Sittingbourne

28. Hammersm ith and Fulham. 280.000 25 July 1988 2 19 Janua ry 1989
Brent. Barnet

29. Bristol. Bath. Weslon Super 350.000 27 July 1988 16 November 1988
Mare etc.

30 Redbridge. Barking and 229.000 8 August 1988 3 15 December 1988
Dagenham. Bexley

31 Reading. Bracknell. 215.000 10 August 1988 2 2 December 1988
Basingstoke. Newburv,
Newbury etc

32. Northampton 72.000 3 October 1988 19 January 1989 on existing
system only

33 Greenwich and Lewisham 175.000 12 December 1988 3 7 April 1989
34. Crawlev. Honev and Gatwick 40.000 15 December 1988 2 27 April 1989

Airport
35 Greater Glasgow. Paisley. 357.000 19 December 1988 Not awarded

Renfrew
36. Motherwell. Hamilton. East 120.000 19 December 1988 2 27 April 1989

Kilbride. Wishaw and Larkhall
37 Cumbernauld, Kilsyth. Airdrie 55.000 19 December 1988 2 27 April 1989

and Coatbridge

• The "pilot projects" resulted from an invitation by the Government to companies to apply for any area of their own choice.
The eleven tranchisees were chosen from 37 applicants.
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THE WO RK OF THE AUTHORITY

Homes in Deadline for Nu mber of Franchise Services
Area area applications applications awa rded started

38 Dumbarton and the Vale of 18.000 19 Decembe r 1988 2 27 Ap ril 1989
Leven

39. Merton and Sutton 135.000 30 January 1989 6 May 1989 March 1990
40 . Kingston and Richmond Upon 124.000 6 February 1989 6 May 1989

Thames
41. Camb ridge. Newmarket. Ely. 134.000 27 February 1989 9 June 1989

Saffron Walden. Huntingdon.
St Ives. etc

42 . Dudlev, Sanowell. Walsal!. 470.000 15 Ma rch 1989 2 14 Ju ly 1989
Wolverhampton. Carmock.
Kidderminster and Bromsgrove

43. Lambeth and Southwa rk 191.000 20 Ma rch 1989 2 6 July 1989
44 . Peterborough 58.000 5 April 1989 1 21 J uly 1989 J une 1990
45 . Norwich 83.000 10 April 1989 1 21 Ju ly 1989 May 1990
46 . Colchester. Ipswich. 126.000 12 April 1989 2 21 July 1989 .

Felixstowe. Harwich and
Woodbridge

47 . Haringey 80.000 17 April 1989 2 28 September 1989
48. Waltham Forest 83.000 17 April 1989 2 28 September 1989
49 . Leicester 147.000 26 April 1989 1 22 Septembe r 1989
50. Nolti ngham 230.000 3 May 1989 1 22 Septembe r 198 9
51. Brighton. Hove and Wo rthing 110.000 10 May 1989 4 20 October 1989
52. Exeter. Plymouth and Torbay 236.000 3 Ju ly 1989 1 15 December 1989
53 Harpenden. Hemel Hempstead. 100.000 10 July 1989 3 3 November 1989

St Alban s etc
54. Watford. Richmansworth. 95.000 10 Jul y 1989 2 3 November 1989

Bushev. Borehamw ood. Potters
Bar ejc

55. Stevenaqe. We lwyn. Hatfield. 100.000 10July1 989 4 3 November 1989
Huchin etc

56. Stoke on Trent. Newcastle 140.000 14 Aug ust 1989 2 1 Decembe r 1989
under Lyme

57. Swansea. Neath. Port Talbot 110.000 16 August 1989 1 16 November 1989
58. Newcastle. Gateshead. Nth & 325.000 21 August 1989 3 15 December 1989

Sth Tyneside
59. Wa rrington. Widnes. Runcorn 121.000 23 August 1989 1 12 January 1990
60. Chester and Ellesmere Port 61.000 23 August 1989 1 12 January 1990
61. Stafford and Stone 24.000 14 August 1989 3 1 December 1989
62. Dorchester. Weymouth and 33.000 11 September 1989 1 16 February 1990

Portland
63. Dundee. Monifieth and 81.000 13 September 1989 2 19 January 1990

Carnoustie
64. Perth and Scone 18.000 13 September 1989 1 19 January 199 0
65. Portsmouth. Fareham. Gosport. 150.000 15 September 1989 5 2 February 1990

Hevant
66 . Derby and Spondon 89.000 18 September 1989 2 16 February 199 0
67. Leeds 289.000 20 September 1989 5 2 March 1990
68. Wakefield. Pontefract. 94.000 20 September 1989 5 2 March 1990

Castleford
69. Margate. Ramsgate and 52.000 22 September 1989 16 February 1990

Broadstairs
70 . Brcmlev 117.000 25 September 1989 3 16 March 1990
71. Loughborough and Shepshed 24.000 20 October 1989 2 9 March 1990
72. Mansfield. Sutton & 58.000 29 September 1989 1 9 M arch 1990

Kirby-in -Ashfield
73. Havering 90.000 18 October 1989 2 6 April 1990
74. Dartford and Swa nley 35.000 23 October 1989 1 16 M arch 1990
75. Harlow, Bishops Stortford. 43.000 25 October 1989 3 23 M arch 1990

Stansted
76. Stratford. Warwick. 44.000 30 October 1989 3 30 Ma rch 1990

Leamingto n. Kenilworth
77 . York and Harrogate 78.000 1 November 1989 2 30 March 1990
78 Bournemouth. Poole, 110 .000 6 November 1989 3 6 Ap ril 1990

Christchu rch
79 . Salisbury 15.000 8 November 1989 6 Apri l 1990

'4
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THE WORK OF THE AUTHORITY

Homes in Deadline for Number of Franchise Services
Area area applications applications award ed started

80. Wincheste r 33.000 8 November 1989 3 6 April 1990
81. Telford 50.000 11 December 1989 4 26 April 1990
82. Hackney and Islington 150.000 13 December 1989 2 13 April 1990
83. Doncaster and Rotherham 192.000 15 December 1989 7 10 May 1990
84. Rugby 24.000 18 December 1989 2 6 April 1990
85 Nuneaton and Bedw orth 43.000 18 December 1989 2 6 April 1990
86. Hinckley 20.000 18 December 1989 2 6 April 1990
87 Tamworth 25.000 18 December 1989 2 6 April 1990
88. Grantham 30.000 12 January 1990 1 26 April 1990
89. Newark 18.000 12 January 1990 1 26 April 1990
90. Melton Mowbray 30.000 12 January 1990 1 26 Apr il 1990
91. Manchester. Salford and 363.000 15 January 1990 5 17 May 1990

Trafford
92. Bury and Rochdale 143.000 15 January 1990 4 17 May 1990
93. Oldham and Tameside 170.000 15 January 1990 4 17 May 1990
94. Stockport 113.000 15 January 1990 6 17May1990
95. Wigan 110.000 15 January 1990 2 17 May 1990
96. Epping. Loughton. Chigwell. 45.000 17 January 1990 1 3 May 1990

Chipp ing Ongar
97. Dover. Deal. Folkestone and 77.000 19 January 1990 3 3 May 1990

Ashfo rd
98. Aylesbury. Amersham. 62.000 12 February 1990 4 31 May 1990

Chesham
99. Harrow 79.000 12 February 1990 5 24 May 1990

100. Hillingdon 92.000 12 February 1990 5 24 May 1990
101 . Hounslow 79.000 12 February 1990 4 24 May 1990
102. Enfield 105.000 14 February 1990 3 31 May 1990
103 Hertford. Cheshunt. Ware 60.000 14 February 1990 3 31 May 1990
104. Sheffield 210.000 19 February 1990 8 31 May 1990
105 . Thamesmead 11.000 19 February 1990 1 31 May 1990
106. Greater Glasgow 274.000 21 February 1990 1 7 June 1990
107. Paisley and Renfrew 67.000 21 February 1990 2 7 June 1990
108. Bearsden and M ilngavie 16.000 21 February 1990 1 7 June 1990
109. Worcester. Reddi tch. 70.000 12 March 1990 3 14June1990

Droitw ich
110. Sunderland. Durham. 200.000 13 March 1990 2 14June1990

Washin gton
111. Oxford. Abingdon 55.000 14 March 1990 3 14 J une 1990
112. Barnsley 82.000 16 March 1990 3 14 June 1990
113. Bedford 55.000 19 March 1990 2 14June1990
114. Bradford 175.000 20 March 1990 6 14 June 1990
115. Halifax and Brighouse 75.000 20 March 1990 5 14 June 1990
116. Huddersfield and Dewsbu ry 148.000 20 March 1990 5 14 Ju ne1 990
117 . Burton-On -T rent. 40.000 21 March 1990 2

Swadl incote. Ashby
118 Carlisle 30.000 23 March 1990 2
119. Corbv. Kettering. Mkt Harboro 90.000 26 March 1990 3

etc
120. Darlington 34.000 27 March 1990 3
121. Mi ddlesbrough. Stockton. 170.000 27 M arch 1990 2

Hartlepool
122. North Surrey (Elmbridge. 71.000 28 March 1990 3

Runnymede)
123. Epsom. Mole Valley. Reigate. 98.000 28 March 1990 3

Redhill
124. Falkirk, West Lothian 30.000 30 March 1990 1
125 Glenrothes. Kirkcaldy, Leven 60.000 30 March 1990 1
126. Greenock. Port Glasgow, 32.000 30 March 1990 2

Gourock
127. Great Yarmouth, Lowe stoft. 64.000 2 April 1990

Caister
128. Wisbech, Ma rch, Wh ittlesey 21.000 2 April 1990 1
129. Grimsby. Cleethorpes 63.000 3 April 1990 1
130. Hayw ards Heath. Burgess Hill 25.000 4 April 1990 2
131 . Lancaster, M orecambe 40.000 6 Apri l 1990 0
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Crewe
Hast ings
Londonderry
South port

THE WO RK OF THE AUTHORITY

Homes in Deadline for Number of Franchise Services
Area area applications applications awarded started

132. Lincoln 30.000 6 April 1990 1
133 Liverpool North. Bootle. 100.000 9 April 1990 2

Crasby
134. St Helens & Knowsley 100.000 9 April 1990 4
135. The Wirral 120,000 9 April 1990 4
136. Macclesfield. Wilmslow 45,000 10 April 1990 2
137. Newport. Cwmbran. 85,000 11 April 1990 2

Pontypool

The parts that cable doesn't reach

At the conclusion of the Authority's franchising programme it has become
easier to ident ify those towns sti ll outsi de cable franchise areas than to l ist the
very muc h greater numbe r of tow ns for w hich a franc hise has been awarded.

The largest towns not covered - and the on ly ones with upwards of
about 20,000 homes - are the foll ow ing:

Blackpool Chesterfield
Dunfermline Eastbourne
Hull Lisburn
Scunthorpe Shrewsb ury
Tunbridge Wells

Other towns of signi fica nt size not covered by franchises are:

Ashington Ay r Banbury
Bangor, Co. Down Barrow Barry
Bexhi ll Bognor Boston
Braintree Bridgewater Bridlington
Bury St Edmunds Camborne Canterbury
Chichester Clacton Colwyn Bay
Dumfries Fleetwood Hereford
Herne Bay Horsham Inverness
Kilmarnock Lancaster L1anell i
Lytham St An nes Malvern Merthyr Tydfi l
Mo recambe Northw ich Scarborough
Stirling Taunton Tonbridge
Whitehaven Wh itstable Workington
Worksop Wrexham Yeovi l

It is these towns - and many even smaller - fo r which the Independent
Television Commission can expect in the futu re to consider local delivery
franchises under the provisions of the Broadcasting Bill.

•

Suzanne Vega with Steve Blame on his
new show 'The Steve Blame Show' on
MTV.
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THE CABLE INDUSTRY

The Cable
Industry

Growing numbers of syst ems an d subscribers

After a lonq period ot l imited activity - last year's report indica ted that no
broadband systems had sw itched on during the year - the beginnings ot the
real expansion of cable showed themselves this year. Seven franchised systems
reached the stage ot swi tc hing on: these w ere the systems in Blackburn.
Southarnpton. Kensing ton and Chelsea. Camden. And over. Birm ing ham and
l.uton . This brought the tota l of operat ional franchises at the end of the year to
17 compared wi th on ly 10 twelve months previously. It natu rally takes time to r
any franchise to reach the stage of providing services and the massive
expansion of the Cable Aut hority's franchi sing prog ramme wi ll manifest itself in
cable in the qround onlv in the cou rse of the next year. This should mean a
dramatic increase in the number of franchises starting operations.

It also takes time to build cable systems. and the systems w hich switched
eo during the year w ere not yet adding very much to the total of homes passed
by brcadband cable or homes actua lly being served. Nevertheless. the increase
in the spread of cable continued and at the end of the year. on 1 April 1990.
there w ere 92.974 homes connected to broad band cable systems. ou t of a total
ot 599.737 homes w hich could connect if they SD wished. This gave an average
penetrat ion rate ot 15.5%. The equivalent f igures at the beginn ing of the year
we re 65.874 homes connected from a total ot 470.203 homes passed. a
penetration rate of 14.0%.

Since 198 6. the Au thority has collected subscriber figures from operato rs
on the understanding that they wi ll be used onlv tor collatinq nat ional statistics
and that ind ividual companies' f igures wi ll not be disclosed. The Authority has
lonq felt that more extensive informat ion about the development of the industry
and ot indi vidual franch ises should be publ ished and w as pleased at the
begin ning ot 1990 to secure the agreement ot th e operators concerned to the
publi cation of more detailed statist ics.

These figures cont inue to be a relat ively small percentag e of the total of
homes served by cable. the majority tor the time being sti ll being wi thin areas
served by one ot the older systems oriql nallv installed tor the purposes of
broadcast relay. Add ing these to the f igures gave a grand tDtal of 311.647
homes connected to cable systems. from a total ot 1.637.689 homes passed. an
average penetration rate of 19.0%. The equivale nt f igures at the beginning ot
the year w ere 283.816 homes connected from a total of 1.478.583 homes
passed. an average penetrat ion rate of 19.2%.

Advances in technology

Natu rally. most ot the Did systems do not compare with the new ones in
terms of capabili ties. The number of televisio n channe ls they can carry is limited
(in most cases to no more than 4) and they do not enjov the interactive
capabi lity that is being built. thouqh to varying degrees. into new systems. One
of the important features of the new systems is their abil ity to provide
telecommuni cations services as we ll as television. thouqh thi s is SD far not
possib le through an integ rated network and cable operators are bui ldi ng their
systems with telecommunications Dverlays. This is seen as an increasingly
impo rtant part of cable's potentia l. and this report inclu des a separate featu re Dn
cable telephonv.
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THE CABLE INDUSTRY

It w as noticeable as the year went on that continuing advances in
technology w ere all the t ime changing the plans of tranchisess m relation to the
kind of systems they w ou ld install. Systems operati ng up to 550 Mh z are now
standard. allowing an operator to prov ide at least 42 television channels Instead
of the 30 w hich had been th ought suff icient tw o years ago. Some systems are
already being designed and bui lt with greater bandwidth and It seems likely that
before long the capacity of cable networks wil l be pushed even higher..as the
technology allows for it and as opsratorsmake prov ision for high def in it ion
television and perhaps to carry DMAC transmissions in both their ongma l
standard and also translated to PAL

The debate abou t the respect ive merits of switched star and tree and
branch systems - and about the cost different ial between the two -
continued. Most franchise applicat ions proposed tree and branch systems. for
w hich there we re signs of new competit ion in the market for set- top converters
previous ly dom inated by Jerro ld. But it w as noteworthy that the proportio n of
applicatio ns specifyi ng a swi tche d system increased. due to the success of
Cableti rnes M ark II Cablestar system in persuading many American operators
- traditionally scept ical if not hostile towards switched systems - that it
offe red benef its in capability . f lexibi lity and cost-effect iveness w hich. wi th its
rel iable track record. overcame their previous reservat ions.

There we re also striking advances in the develop ment of optical fi bre and
it became clear that f ibre would qu ickly extend from its previous use only in
super trunks steadily into more of the network. and ever closer to the home.
Nevertheless. the prospects of opt ical fibre con nections di rect to the home sti ll
appear to be a few years away. Afte r all. no ordinary television set can yet
accept opt ical signals and the equipment to convert light into electro nic signa ls
remains comparatively expensive.

Changes in ownership and control

During the year the ownership of cable companies remained in f lux .
encouraged by the efforts of the Authority to ensure that those companies
which had held franchises fo r a time took steps to implement them . With
f inance for cable now rather easier to f ind. many companies brought in new
shareholders wi th the fi nancial muscle to make things happen. Th is applied to
companies wh ich had already started operations. such as Clyde Cablevision and
City Centre Communicatio ns. as it appl ied to those w hich had not previou sly
been able to start. such as Bolt on Telecable. Oyston Cable Comm unications.
Cablevision Scotland and Wandsworth Cable. Some of the larger cable
grou pings . such as Brit ish Cable Services and British Telecom Visual
Commun ications. indicated a desire to rationalise their businesses. in a way that
involved some assets being retained and developed w hile others we re sold off .

It has alw ays been the Authority' s approach to accept that changes of
ow nership and control of its licensee companies can occur as in any normal
business environment In view of the provisions of the statute. how ever. the
Authority wil l always need to examine propo sed changes and determine
w hether they are acceptable . The Authority 's main concern so far has been to
ensure that the statutory proh ibitions on certain forms of control of cable
companies - particula rly control from outside the European Community - are
not infringed This has invo lved the Authority looking in some detail at th e
structu re and organisation of companies w hich are being financed from North
America. a task w hich the Broadcasting Bill w ill make unnecessary. Otherwise.
the Au tho rity has usually regarded changes of ow nership as posi tive. bringi ng
in fresh participants w ho w ill do more to push forw ard the development of
cable.

The marketing of cable services

This w as a year du ring w hich the gap widened betw een the bette r
performers and the worst, w ith the average penetrat ion rates rising by on ly a
moderate amount Some operators ended the year wi th penetration rates in
excess of 20%. representing progr ess w hich was a general encouragement to
th ose invest ing in cable.

. There cont inued to be diffe rent approaches to market ing and pricing cable
services. but the Idea of offenng a broad package of channels as a basic service
at a relatively low price became rather more generally accepted. While therefo re
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th ere were some pressures tow ards low er prices. the larger number of channels
on offer began to push the average subscript io n back up again. There was more
to buy. so customers spent more. From a survey conducted by the Authority
across the broadb and franc hises. the average monthly subsc ript ion being paid
by cable customers at the end of the year was £17.97. compared with £17.08 a
year previ ously .

The largest players in UK cable

• Who are the companies behind the growth of cable? This chart show s
who have the most extensive stakes.

It countsthe number of homesin franchises in whicheach company has a
significant interest in the operating company, usuallyof at least 30%, although
some smaller interests of substantialplayers are included. The chart includes
allcompanies with interests in franchises covering more than half a million
homes. whether awarded or currently applied for.

The chartdoes not illustrate the respective investment of each company,
since a 30% stake is given the same weightas one of 100% . Thus the
investment in cable made by US West. No. 1 on the chart. is likely to be
smaller than that by Maclean Hunter, in seventh position.

Rather, the chartis indicative of influence. United Artists willbe the supplierof
cabletelevision services to half as many homes again as Corncast, and Pacific
Telesis will be taking the lead in developingtelecommunications servicesto
double the sizeof market which NYNEX has, at least in terms of residential
customers.

The chart represents the position on 26 May 1990. when this report went to
press.
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The broadband cable operators

Cablevisi on Bedfordshire Ltd

Cable Commu nications Central Lancash ire Ltd

Uni ted Artists Comm un icat ion s (London South ) plc

East Lancashire Cablevislon Ltd

Bolton Cablevisio n Ltd

United Artists Communications (Avon) Ltd

Cable London plc

Coventry Cable Ltd

United Artists Communications (Londo n South) plc
Video tron Corporation Ltd
Clyde Cablevision Ltd

Maxw eJl Cable TV

Videotron Corporation Ltd

Videotrcn Corporation Ltd

Cable Commun icati ons Liverpo ol Ltd

East London Telecommunicat ions Ltd
Norwich Ceblevisicn Ltd

Diamond Cable (N ottingh am) Ltd

Peterborough Ceblevi sion Ltd

East Lond on Telecommunicat ions Ltd
Videotron Corp oration Ltd

Sw ind on Cable Ltd

Westm inster Cable Com pany Ltd

The following franchises we re operating or un.der construction with a
view to early operatio n as this report we nt to press In th e summ er of 1990.
Details of the companies are given below .

Aberdeen: Aberdeen Cable Services Ltd

Andover: Andover Cablevision Ltd

Birmin gham and Solihull : Birmin gham Cable Ltd

Blackburn. A ccrington.
Burnley, Nel son. Colne
and Ro ssendale V alley :

Bolton:

Bristol. Bath . W eston etc:

Camden :

Coventry :

Croydon:

Ealing :
Gl asgow Northw est :

Guild f ord:

Hammer smith and
Fulham. Brent an d
Barn et:

Ke nsingt o n and Che lsea :

Li ve rpool Sout h:

Luton, Dunstable and
l eighton Bu zza rd :

M erton and Surton:

N ewham and Tow er
Hamlet s:

N o rwich :
N ottingham :

Pet erbo rough:

Pr eston, Ch o rl ey ,
Leyl and:

Red b ri d ge, Bar ki ng and
Dag enham, Bexley :

Southampton:

Swi ndo n :

W estminster :

Aberdeen Cable celebrates its fifth birthday

Windsor, Sl ough.
M aidenhead . Ash f o rd etc: W indsor Television Ltd

•
~. ABERDEEN CA BLE SERV ICES LT D.
~ 303 King Street

•

ABERDEEN AB2 3AP
.... ... .... ., Telephone: 0224 649444
~~ Fax: 0224 645372

ABERDEEN CABLE
Principal shareho lders: British Telecom (59%); Legal & General
(9%); Time Life International (8%): Standard Life Assurance (8%):
Investors in Industry (6%); North of Scotland Investment Co:
Abingdon Management Co: APA Venture Capital: Royal Bank;
Clydesdale Bank
Direct or s: Martin Gilbert (Chairman): Ken Bayley; John Miller;
Cltve Prate Stephen Redfarn: Gerry Malone: Forbes Hamilton.
Senior staff: M anaging Direcror John Miller: Finance Man ager
Alisdair McKenzie: Head of Sales & M arketing Deruse Wilson.
Franchise area : Aberdeen and surrounding areas (92.000 homes)
The 15 year licence commenced on 4 May 1985
Cab le syste m: a 29 channel tree and branch system is being
provided for Aberdeen Cable's use by British Telecom. Construction
commenced in January 1984 and the system was the first of the
new broadband systems to be completed. in April 1989
Services pro vided: Aberdeen Cable provides all the national cable
channels together wi th several foreign channels. Its own Aberdeen
Channel comprises text based local services and community access

ANDDVER CABLEVISIDN LTD
284 Weyhill Road,
Andover Hampshire SP10 7LS
Telephone: 0264 334607
Fax: 0264 332071
Telex: 94017722 ACBL G

Princi pal share holders: IVS Cable Holdings Ltd (100%).
Di rect ors: PeterC Funk: Sarn Shorr; Gill Hudson
Senior staff: Project M anager Alan Burgess: Financial Manager
Richard Heame: M arketing Manager Carol Dukes.
Franchise area : Andover town (approx 12.500 homes). The 15
year licence commenced on 23rd March 1990.
Cable syst em: the Andover Cabtevision system is a star wired
network providing VHF and UHF channels. Construction started in
late 1989.
Services pro vided : Andover Cablevislon offers tv and lm radio
including a local tv channel - Andover Now Channel
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NETWORK BIRMINGHAM CABLE LIMITED
154 Great Charles Street
Oueenswav. Birmingham B3 3HU
Telephone : 021 2339696

Cable Commun ications
Liverpool0-_"'_

THECABLEINDUSTRY

CABLE COM MU NICATI ONS
LIVERPOOL LIMITED
'Ribble View' . Frenchwood Avenue
PRESTON PRl 4QF
Telephone : 0772 202888
Fax: 0772 200066

Principal shareholder: US wcst/Corncast (79.4%); General Cable
(17.6%); M inori ty Shareholders (3%).
Directors: Sir Aeginald Eyre (Chairman); .Iutian Brcd skv: J oe
Delahuntv. Wayne Gowen . At Hen Dents Howelt. Judi th Mackay:
M arc Nobtet. Bruce Tanner
Senior sta ff: M anaging Director J oe Delanuntv: General Manager
Dick Davis: M arketing Director Aussell Griftrth s: Operations Director
Dale Hot ter: Construction Director J ohn Pickerinq
Franchise area: City of Birmingham and part of Sol ihull
Metropol itan Borough (465.000 homes and 28.000 businesses).
The 23 year licence comm enced on 9 Novemb er 1989
Cable sys t em : A switch star system using the latest Cabletime
cablestar equi pment. Constru ction started May 1990.
Services provided: Birmingham Cable provides a 29 channel
television service plus a 13 channe l FM radio service. It includes a
local commun ity and new s channel in conjunction with the
Birmingham Post and Mail . A lull telephony service wi ll be
introduced before the end of 1990.

Pr in cipal shareho lde rs : Southwes tern Bell (80%) ; Owen Ovston .
Other Founders.
D irectors: Ken M edlock . JOQnSmith. .Junan Allitt. Richard
Bebtmann. Sir Edward Gardner. Jack Gill. Robert Glaser. David
Hartman. Geoffrey Hevw ood. Ronald Jennings. Robert Nixon.
James O'Shea. Ow en Ovston. David Vaughn . David Whitaker
Sen ior staff : Group M anaging Director David wtuteker: Regional
Managing Director - Merseyside James D'Shea : Group Finance
Director Richard Behlmann; Group Technical Director David
Hartman. Group In formation Systems Director Roben Nixon: Group
Marketing Director David Vaughn.
Franchise area: City of Liverpool and part of Knows lev MBC . The
15 year licen ce is due to commence Sept 1990 ,
Cable system: 40 channel sw itched star system from Cabletime .
Constructi on commenced in June 1990
Servic es provided : Cable Communications (Liver poo l) provid es a
26 channel television service and an 11 channel FM radio service
Most available prog ramme channels are carried in addition to several
foreign channels. w ith text and local channels .

BOLT ON

.E/l.BU VISION

BOLTON CABLEVISION LTD
28 Queensbrook
Bolton Technology Exchange
Spa Road Bolt on BL1 4AY
Telephone: 0204·365440

CABLE
LONDON

"'"

CABLE LO NDO N PLC.
Centro House. Mandela Street
LONDON NWl ODU •
Teleph one: 07 1 5280555
Fax: 07 1 5280550

Principal shareholders: Pacifi c Telesis (100 %)
Directors: Aoger Harrison (Chairman); Daryl Harms; Tony
DiStefano; Vi to Pelrrueri: Eric Peterson. Rick Prime.
Senior sta ff: Managing Director Peter Cojtin s: Technical Ma nager
Frank Mundy.
Franchise area : The Met ropolitan Boroug h of Bolton (105.000
homes). worsiev in Sattord ( 18.000 homes). and Atherton in Wigan
(12 ,000) homes
Cable sys t em : Bolton Cablevision is installing a 48 channel tree
and bush configu ration uti lising Scientific Atl anta equi pment.
Const ruction began 1 Ju ne 1990 .
Se rvi ce s provided: Bolton Cablevision is providing an initial 26
channel television service and radio service comprising all nationally
availabl e programme channels and several foreign language
programmes.

Principal shareholders: US West International Hold ings lnc
(37%). Comcast Corporation (37%). Found er Directors (4%) . others
incl ude Rosehauqb. Mercury. Mcrvicnola s. Logica and 3i.
D irectors : Execut ive Chairman Jerrold Natnan: Ma naging Director
Sally Devis: Finance Director And revv Stone; Non- Executive: Julian
Brodskv: Gary Brvson: lan Ellison; Melcotm Gee; Steohen Kirk;
Roger Wilson: Rex W insbury.
Franchise areas: Camden (84.000 homes). The 15 year licence
commenced on 1 December 1989 . Haringey (83.000 homes); the
23 year licence signed 4th April 1990. Hackney & Islington
(152 .000 homes); Franch ise awarded 12th Apr il 1990 .
Cable system: Switched star televisi on netw ork using Cabletime
swit ch. Own telephon e network with Mercury handling sw itching.
Service provided: 27 current broadcast. satellite and taped
channels from UK and abroad. plus own local information channel
and 8 FM radio channel s. Al so telecomm unicat ions services to
business and residential subscribers

Cabh- Conuuunlcettons
Central Lancashire
0--"'-'

CABLE COMMUNICATIONS
CENTRAL LANCASHIRE LIMITED
'Hibble Vievv'. Frenchw ood Avenue
PRESTON PRl 4QF
Telephone: 0772 202888
Fax: 0772 200066

CABLEVISION BEDFORDSHIRE LTD
CableVision House. 20 Cosqrove Way
LUTON
Beds LU1 1XL
Telephone: (0582 ) 401044

Principal shareho ld ers: Southwestern Bell (80%): Owe n Ovston:
Other Founders.
Directors: Sir Edward Gardner. Jul ian Allitt Richard Behlmann .
Jack Gill . Robert Gtaser. David Hartman. Ronald Jennings. Robert
Nixcn. Owen Ovston. William Roache. David Vaughn . David
Whitaker
Senio r staff: Group Ma naging Director David Whitaker; Group
Finance D irector Richard Behlmann ; Group Technical Director David
Hertrnen: Group Information Systems Director) Robert Nixon: Group
Marketing D irector David Vaughn
Fran ch ise area: Preston. Chortey and Levtand (95.000 homes) .
The 15 year licence commenced on 8 May 1990.
Cable syste m : 40 channel switched star system from Cabletime
Construction commenced in January 1990.
Ser vi c es provided : Cable Communications (Central Lancashire)
provides a 26 channel television service and an 11 channel FM radio
service. Most available programme channels are carried in addition
to several foreign channels. with text and local channels
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Principal shareho ld ers : English Cable Partners (55%): Boot h
American (2 5%); A J Minta (18%)
D ir ectors: Lord Pym (Joint Chairman); Robert T Goad
(Jo int Chairman); Rail Booth ; Tony Minta: George Carr
Sen io r staff: General M anager George Cart: Technical Manager
Steve Farmer: Network Manager Ronnie Deckard: Personnel &
Administration Manager Liza Schwer.
Fran chi se area : South Bedfordshire compr ising Luton . Dunstable .
Leighton Buzzard and surrounding area. The 15 year licence
commenced on 26 March 1990.
Cabl e sys tem: A 49 channel tree and branch system is being
installed in a star confiquration. Construction started in October
1989 and the new broad band system was launched in March 1990 .
Servic es provid ed: Ceblevision Bedfordshire Ltd provides
presently a 29 channel television service and FM radio. This
com prises all national cable channels. several foreign channels and a
local channel.
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CLYDE CABLEVISIDN LTD ••
40 Anderston Quay.
Glasgow G3 8DA
Telephone: 041 221 7040

East Lancashire
Cable vision Ltd.

EAST LANCASH IRE CABLEVISION
LTD
Glenfie ld Park. North rop Avenue
Blackburn BBl 5QF
Telephone: 02 54 680094
Fax: 0254 679236

MAXWELL CABLE TV
170 Walnut Tree Close
Guildford. Surrey GU1 4RX
Telephone: 0483 505200

Principal shareho lde rs : Metromode Ltd (Perqamon Press)
Sen io r staff: General Manager . Home Count ies Norman Ashby
Franchise are a: Guildford. Waking. Carnbertev. Aldershot.
Farnham. Farnborough. Fleet and Goldalming (137.000 homes).
The 15 year licence commenced on 1st July 1987 .
Cable sys tem: A pilot scheme has been constructed by BCS
util ising the System 8 SWitch developed in Redrttusion's research
laboratories. Negotiations have been in train for new shareholders
further to develop the franchise.
Services provided : Ten satellite-delivered channels are carried in
addit ionto the terrestrial broadcast channels. together with one
tape-delivered channel A programme guide in text form. as well as
a split -screen sampler channel. is also provided

Principal sha re ho lde rs : Group shareholders include - Jones UK
Holdings lnc (45%): Pacif ic Tetesis International (45%); Fleming
Mercant ile Investment Trust: 3i plc: GEC; Electricity Supp ly Pension
Scheme.
Direct ors: Alan Bates (Chairman) ; Devid Cronin; Yves Levy:
Patrick Lcmbardi. Peter Maddock; Roger MarshalJ; Elizabeth Steele:
Berne Turner-Smith; Gerald Yutk in; James O'Bnen. Lyndon Daniels:
John Caner.
Sen io r St aff : Managing Director Gerald Yutkm: Finance Director
Peter Maddock; Marketing Director Steven Gibson. Technical
Director David Cronin . Community/Government Relations Director
Berne Turner-Smith.
Franchise areas: The London Boroughs of Newham and Tower
Hamlets (145.000 homes) - the 15 year licence commenced on 6
April 1987: Greater London East (Redbridge. Barking & Dagenham.
Bexley) (228.000 homes) franchise awarded December 1988;
Waltham Forest (83.000 homes) awarded 1989; Dartford (35 .000
homes) awarded 1990; Havering (90 .000 homes) awarded 1990;
Epping Forest (50 .000 homes) awarded 1990 .
Cabl e syst em : The first stage of the system was built using the
GEC switched star network. A separate partial optical fibre
telecommunications netwo rk is being provided, Construction
commenced January 1987. Subsequent construction wi ll use
tree/bus h configu ration .
Serv ic es provided: All the national channels are provided.
together with a range of foreign channels. No local television service
is yet provided but local text information is carried

EA ST LONDON
TELECOMMUNICATIONS LTD
ELT House. 2 Mi llharbou r
LONDON E14 9TE
Telephone : 07 1 8959910
Fax: 071 8959755

,.

Pr in c ip al sha reholders: Maclean Hunt er Cablevision Lld
Directors: Sir Peter Blaker (Chairman); Clifford Singleton (Vice
Chairman): A R Matthews: N Cormack: Andrew Turner; Barrv Gage:
Ed Mad den.
Senio r staf f : Managing Director Ed Madden; Technical Ope rations
Manager Paul M urphy; Accounting Manager Gerard Mel ia; Busin ess
Operations Manager Linda Leqarski: Network Construction Manager
Keith Cheetham: Marketing Manager Joyce Gilrnartin: Programme
Manager Sally Moon.
Fran ch ise area: East Lancashire - inclu ding Blackburn. Bumlev.
Derwen. Aishton. Accrington. Colne. Nelson. Padiham. Haslingden
and surrounding areas (168.000 homes). The 15 year licence
commenced on 30 November 1989.
Cab le sys te m : Tree and branch system. Scient ifi c Atlanta
Headend. Jerrold Add ressabil ity, Magnavox line Equipment.
Serv ices provided: All national channels w ith several foreign
channels. local programming TV-7 and local college programmes.

DIAMOND CA BLE (NOTTINGHAM)
LIMITED
PO Box 39. Nottingham NGl 6Bl
Telephone: (0602) 503021
Fax: (0602) 413772

Pr in cipal shareho lders: Insight Communications (50%) : Cable &
Wireless (12 1/ 2%): Scottish Daily Record & Sunday Mai l (12
1/2%): GEC (12 1/2%) : Balfou r Kitpetrick: Ensign Trust: Investors in
Industry ; The Prudent ial: Chartemouse.
D i recto rs: Sir lan MacGregor (Chai rman): Christopher Cothns:
Pame!a Euler: Bemard Jaff e: Donald Kent: Sidney Knafel: J ohn
Monish. .Jemes Stewert: Sandy Stew art: Roger w oroovs: Mic hael
Willner .
Sen io r staff : Executive Director John Morrish: Financial Comrolfer
Jill Carruthers: Sales Manager Jim Brown : Construction &
Installation Manager David Anderscn: Production and Programming
Manager David Drvsdale. Network Community Liaison linda Graham.
Fran chi se ar ea: Central and Northwe st Glasgow and Clydebank
(1 12.000 homes and 16.000 business premises). The 15 year
licence commenced on 9 November 1985
Cab le system: Clyde Cablevision has been installing a 30 channel
switched star system utilis ing the GEC switch system. Construction
commenced in Ju ly 1985.
Serv ices provided: all the national channels are provided. as we ll
as a range of foreign channels and Clyde Cablevision's ow n
Glasgow Channel w hich includes community access.

Principal shareho lders: Diamond Cable (UK) Inc: Midlands
Radio Group
Di rect o rs: Allan J McDonald (Chairman); Gary L Davis: Ran
Cotes: Ray Cowe ll
Senior st aff : Managing Director Gary L Davis: Sales Manager
Peter Ward.
Fran chi se area: Greater Nottingham (230.000 homes) . The 15
year licence was issued on 17 April 1990
Cabl e sys t em : Diamond is installing a 40 channel Cebleurne
switched star system. Construction commenced 1 June 1990.
Services provided : Diamond provides 32 channel television
service and comp lete FM service comprising all the nationally
available programme channels. three local and governmental
channels and a range of foreign channels.

COVENTRY CABLE LTD
Whitley Village. London Road.
COVENTRY CV3 4HL
Telephone: 0203-505345

Clyde CableV\sion

Principal sha re ho lders: British Telecom (74%); CUC
Broadcasting (15%): Equity & Law Life Assurance Society (11%).
Directors: Ken Leeson (Chairman) ; Brian Emery; Ken Bavlev:
Vernon Achber: Roy Emerson; Brian Parker.
Sen ior sta ff: Chief Executive Roy Ernerson: Finance Director Brian
Parker: Sales and Marketing Manager Chris Igoe.
Franchise area : The City of Coventry (119.000 homes) . The 15
year licence commenced on 12 September 1985.
Cabl e syst em :,a 29 channel tree and branch system is being
Installed by British Telecorn w ith many of the final links to
subscribers being associated wi th BF's existing overhead telephone
distribution. Construct ion commenced in March 1985.
Servic es pro v id ed: Coventry Cable provid es a mult i channel
television service as well as radio. All the national cable channels are
carried. and two from overseas. One channel is devoted to COLT
(Coventry 's Own Local Television) .
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Pr inc ipal shareho lde rs : Masada UK Cable Partners LP (50%);
Pacifi c Tetesis UK Lrd (50%) .
Directo rs: Roger Hamscn (Chairman ) ; Jo seph Gibbs: Daryl Harms;
William Collates: Therese Cleary: Helen See. Forest Mi ller.
Sen ior sta ff: Director of UK Operations Keith Davis: Director of
Finance Jim Lowery; Technical Operations Manager Bob McLean .
Franc h ise area: Peterborough (58.000 homes) - the 15 year
licence is expected to commence in June 1990; Norwich (82.000
homes) - the 15 year licence commence d on 23 Apri l 1990.
Cab le syst em : Cablevision is installing a 48 channel. 2 way
interactive tree and branch cable system in a star configuration .
util ising Scientific Atlanta system manager IV and 8592 set top
converters. Constru ction commen ced in February and March 1990.
Servic es p rovid ed : Cablevision provides a 30 channel television
service including all major satellite programming sources. 5 foreign
channel s. a local originat ion-public access channel. a future
EduCable Channel and regional radio service.

Principa l shareho ld ers : United Art ists Entertainment; US West
Di recto rs: Sir Paul Bryan DSO M C (Ch airman). James Dovev.
Graham Hobertson . George Stewart. Robert Subv. J. Ronald
Rierson.
Senior sta ff : General M anager Stephen Horsfev. Business
M anager Cameran Denny; Customer Service M anager Sally French:
Sales & Marketing Manager Neit McGhee: Planning M anager
Simon Raby; Technical Operations Manager Terry voomees
Fran ch ise area s: 1. The London Borough of Croydon (120.000
homes); the 15 year licence commenced on 15 October 1985.
2. The Lond on Borough s of Merton and Sutton (135.(X)() homes);
the 15 year licence commenced on 15 March 1990.
3. The London Boroughs of Kingston and Richmond (124.000
homes) .
Cab le sys tem: Currently a 37 channel tree and branch system in a
star configu ration. ut ilising Jerrold Starcom 450 set- top decoders in
subscribers' homes. New parts of the network have a 47 channel
capacity using Jerrold 7000 series set-top decoders. Construction
commenced in June 1985 wi th more than 100.000 homes passed
by April 1990.
Services p ro vided: Uni ted Arti sts Comrmmicauons provides a 35
channel television service includ ing all the BSB and SKY Television
channels and two loca l channels. A numbe r of satellite radio
services are also available.

PETERBOROUGH
!ABLEVISION

LIMITED

NORWICH
!ABLEVISION

LIMITED

PETERBO ROUGH CABLEVISION LTD
Unit 29. Metro Centre. Shrewsbury Ave
Peterborough
Cembs PE2 OBX
Telephone: 0733 230303.

(009) 07 33 320434

NORW ICH CABLEV ISION LTD
Unit 01 , Wensum Point
Whittler Road
Norwi ch
Norfolk NR3 2AZ
Telephone: 0603 787892.

0603787851

.~, ........1:..
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UN ITED A RTISTS
COMMUN ICA TIONS (LONDON
SOUTH ) PLC
Communications House. 5 Factory Lane.
Croydon CR9 3RA
Telephone: 081 7600222
Fax 081 681 2340

Princ ipal shar eholders : Un ited Artists Entertainment; US West
Directors : James Dovev. Graham Robertscn. Tim Osborne
Senior staff: Engineering Manager Mike Bull : Facilities M anager
Bob Exon: Network Planning M anager Nigel Lawren ce;
Construction M anager Chris Palmer: Operations Ma nager Bill
Stephenso n.
Fran ch ise area: Avon including Bristo l and Bath (300.000
homes) .
Cable system: United Artists Commun ications is building a 600
M Hz (approxi mately 50 channel) tree and branch cable system in a
star configu ration utilisi ng Jerrold 7000 series set-to p decoders In

subscribers' homes. Main construction commenced May 1990 .
Services p ro vi d ed : Uni ted Arti sts Commun ications provid es a 35
channel television service including all the BSB and Sky television
chan nels and a local channel. A num ber of satellit e radio services are
also available .

Pr inc ipal sha reholders : Brit ish Telecom ( 100%).
D irec t o rs: Ken Bayley; Peter Gosling; Andrew Hurley; John
Motfiu: Nicholas Tresilian; Roger Wilson.
Sen ior staf f: Chief Executive Roger Wilson; Engineering Manager
Hamish Kieth: Customer Service Manager Helen Sweeney: Financial
Corurolter Peter Franklin .
Fr anch ise area : Sw indon (75.000 homes). The 15 year licence
commenced on 15 September 1984 .
Cable sys tem: A 16 channel tree and branch system was provided
by Thorn EMI for the first phase of the new system in early 1984 .
supplementing the old broadcast relay network which has existed in
Swindon for many years. Foll owing Thorn EMl's sale of the
company to Brit ish Tetecom. BT have upgraded the new system to
32 channels and are extending it.
Servic es p rov id ed : Sw ind on Cable carries all the natio nal
chann els together with community access and local text.

•

lNITEDflRT~>-
Communications

SW IN DO N CABLE LT D.•
Newcome Drive. Hawksw orth Estate.
SWINDON. Wiltshire
Telephone: 0793 615601

UNITED ARTISTS
COMMUNICATIONS (AVON) LTD
700 Waterside Drive. Aztec West.
Almondsbury. Bristol BS12 4SG
Telephone: 0454 61 2172
Fax: 0454 61 2416
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For the first time. via Sky Television. viewers in Britain w ere
able to wat ch live coverage ofall the Test matches in the
Wes t Indies. for wh ich Tony Greig was recru ited as a
commentator.
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VIDEOTRON CORPORATION
LIMITED Belmont Hill . Lewisham
London SW13 5AU
Telephone : 081 85201 23
Fax: 081 852 2232

Pr inc ip al sha re holders: Le Group Videotron Ltee (60%): Bell
Canada Enterprises Inc. (30%).
Directors: Sir George Jeuerson (Chairman). Andre Chaqnon. Wes
Scott. Bnan Hewat. Robin Gowlland. Sir David Bemman. Peter
Ald en. David Lowrv. Warren Mobley.
Seni o r sta ff : Managing Director Warren Mobley; Director of
Finance and Corpora te Secrerary J onathan Pockson: Direcror of
Ceoi tet tn vestmem and Construc tion Peter Ald en; Director of Legal
Affa irs Tom O'Brien. Director of Ma rkering Patncia Douey: Director
of Corporate Strsteqv and Public Affairs M ichael Storey: Corporate
Controller and Director of Information Systems Rory Cote: Director
of Human Resources Julian Haycock .

Div isional Organisat ion:

VIDEOTRON CABLE COMMUNICATIONS, SOUTH
LONDON DIVISION
Add ress: Belmont Hill. Lewisham. Londo n SE13 5AU
Telephone: 08 1 8520123 Fax: 081 852 2232
Fran chise areas: London Boroughs of Greenw ich. Lewisham .
Southwark. Lambeth and Wandsworth (462.000 homes). Cable
service commences in September 1990
Senior staff : Managing Director Ross Jepson. Director of Design
and Construction Pat Rossi; Director of Engineering Eltery Litz:
Director of Finance Andrew Wren; Director of Customer Operations
Mar ie-Paul Forgu es; Director of Community Services Richard Tripp

V IDEOTRO N CABLE COMMUNICATIONS ' W EST LONOON
DIVISION
Address: Parkwavs . 179/181 The Vale, London W3 70S
Telephone : 081 7404848 Fax: 08 1 7404583
Franch ise areas: London Boroughs of Kensington and Chelsea.
Hammersmith and Futham. Brent . Bamet and Ealing (443.000
homes). The 15 year licence began in Ealing on 15 November 1986
and in Kensington and Chelsea on 15 September 1989 .
Sen ior staf f : Managing Director .Jcnathan Pockscn : Director of
Marketing Maureen Armstrong ; Director of Customer Operations
Rene Wuki ch : Director of Construction Rod Griffiths: Director of
Engineering Ray Seacomb e. Director of Finance David Severs

WESTMINSTER CABLE COMPANY
LIMITED.
87/89 Baker Street
London Wl M 1AJ
Telephone: 071 9356699

.."..",'"
CABLE
m.EVlSIOf<

Principal sha re ho lde rs : Briti sh Telecom (45%): City Centre
Communications (45 %); Sanoma Corporati on (10%)
Di rectors: Brian Deutsch (Ch airman). Tapio Kallio ja; Ken Bevtev:
Bill Pittman. J ohn W hitman.
Senior staff: M anaging Director Bill Pinman . Financial Cont roller
Tony Tucker : Head of Operat ions Peter Morris; General Sales
Manager lan Johnston; Head of Information Services Colin .James.
Marketing Man ager Carotins Tooth : Public Relation s Manager Sam
Gates: Commercial Development Manager Paul Hensby; Customer
Services Ma nager Pat Warring ton: Personnel M anager Alison
Young
Franc hi se area : The City of Westminster (107.000 homes and
14.000 busine ss premises). The 15 year licence commenced on 15
Octob er 1985
Cable sys tem: Brit ish Telecom are installing for Westminster
Cable's use an advanced switched star system using BFs own
switch. It is the only British broadband network current ly to be
making extensive use at optic al fibre. 10 all the trunk s down to each
local switching point.
Ser vi ces prov id ed : Westminster Cable provides most of the
national cable channels. along wi th some foreign channels. It
provides in addition an Arabic Television Channel. using
programmes supplied by Dubai TV. Although only limited local
programmes are available. it provides extensive local text services.
offers access to Prestel services and is experimenting on part of the
system with allowing access to a library of interactiv e videodi scs.

Princi pal sha reholder s: w holtv owned subsidiary of The Cable
Corporation Ltd . in which the shareholders are: Compagnie
Generate des Eaux. Standard Life Assurance: US West International;
CIN Industrial Investments ; McNicholas Construction Group;
Investors in Industry; MIM.
Directo rs: Ray Whi tney OB E. MP (Chairman); Tim Halfhead; J oe
Delahuntv. Marc Nobt et: Michel Vil laneau; Michel Rev. Ernest
Potter; Nicholas Tevtor: Michael Davis: Philip Maskell
Seni o r staf f : Managing Director Tim Hattnead. Financial Control/er
Rob Hidcelf: Human Resources Director Sarah Penrose. General
Manager Telecommunications Alan Hindley
Franchi se area : Win dsor. Slough. Maidenhead. Ashfor d. Staines.
Stanw ell and Heathrow Ai rpo rt ( 110.000 homes). The 15 year
licence com menced on 2 December 1985.
Cable syst em: Windsor Television is installing its own switched
star network using the Cablenme switch. Construction commenced
October 1985
Services pro vid ed : All the national cable channels are prov ided as
w ell as three European language channels and Indra Dhn ush in
Hinoi . Local text services are provi ded. and locally origina ted
programming is being introduced The company also operates a full
scale local telecommunications service. interconnected with Mercury
Communications Ltd.. for both business and residential users

V ID EOT RON CA BLE COMMUNICATIONS' SOU THERN
DIVISION
Address: Ocean House. West Ouay Road. Southampton. Hams
501 OXL
Tol (0703) 333020 Fa< (070 3) 335237
Franchise areas: Southampton. Eastleigh and Wi nchester
(122.000 homes). Cable service commenced in November 1989
Sen io r st aff: General M anager Mike Cobb: Customer Operations
Manager Sean Risebrow : Design and Construction Manager Mike
Savage: Financial Controller Robert 1I0yd; Engineering Manager
Mick Russell.

Cab le syst em : A common system techno logy will be deployed in
each franchise area init ially w ith a 620 M Hz capacity providing up
to 48 channels expanding later to 750 MHz and 65 chann els. The
Videoway terminal redesigned and manufactured for the UK market
by Zenith wi ll be introduced into the networks progressively from
early in 1991 .
Ser v ices p rov ided : All national satellite and cable channels are
provided in each franch ise along with a wide range of foreign
language channels. Foll owi ng on the introd uction of the Vioecw av
terminal. the services will progressively be expanded to provide
interactive television. television -on -demand. videotex t and teletext
inform ation services. computer games and pay-per -v iew
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WINDSOR CABLE

WI NDSO R TEL EVIS ION LTO
Cable House. Wat erside Drive. Lanqlev.
Berks SL3 6EZ
Telephone: (0753) 44144
(Customer Services (0753) 46463)
Fa, . (0753) 46310
Telex: 846717 Cable G
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The significant players in OK cable (The P05I11O", at 26 Mav 1990) ,

ALPHAVISION COMMUNICATIONS
(Partnership between Met ro Mobile CTS and USA Cable
Connec tions)

App licant for COlby. Kenennq
Applicant for Lincoln
App licant for Grimsby
Ap plicant lor Havwards Heath
Ap plicant for SI. Helens

90.000
30.000
63.000
25.000

100.000

BRUN CDR
(small Canadian telephone company servmg

In partnersh ip with US Cable
Applicant for Sunder land. Durham
Ap plicant for Worcester
Aoolicant for Havering. unsuccessful
Applicant fo r Bournemouth. unsuccessfu l
Appl icant for Tettoro . unsuccessful

CV\, Brunswick)

200.000
70000

BRITAN NI A CA BLESY STEM S
{Meannq- Lvnch Cable. Falcon Cable. First Cerotme. Camelot
Cable)

BELL SOUTH
(American teleph one compan y serving the southeastern States)

Applicant for North Liverpool 100 .000
Applicant for S1. Helens 100 .000
Applicant for Wirra l 120.000

AMERICAN TELEVISION AND COMMUNICATIONS (ATC)
(Second largest American M SO. subsidiary of Time-Warner)

Abe rdeen (muc h dil uted stake)
Westminster stake sold out
Ap plicant for Sheffield 210.000
Applicant for Leeds. unsuccessful
Ap plicant for Manchester. unsuccessfu l
Ap plicant for Stock port. unsuccessful

CA MELOT CABLE - an investment vetncte owned by Paul
Kagan w hich IS a partner in Bn'tannia Cablesystems

465.000
70.000
80.000

150.000
105.000

134.000

110 .000
465.000

92.000
79.000

97.000
100.000

60.000
55.000

110.000
92.000
79.000

465.000

CO M ME NT CA BLEVISION - Name under which most - but
not all - applications are being made.by US Cable.

COMPAG NIE GENERALE DES EAU X
As 3CJ% shareholder in The Cable Corporation
Wi ndsor
Birmingham (much diluted stake)
HIllingdon
Hounslow
App licant tor Harrow. unsuccessful

CO MCAST CORPORATIO N
(Sixth largest American M SO)

In partnersh ip with US West
Birmingham
Camden
Haringey
Hackney. Isling ton
Appl icant tor Enfield

With other minority partners
Cambridge

COLUMBIA MANAGEMENT
(U S compan y owned by Bob Goad. managing partner for English
Cable Partners)

Luton and Dunstable
Central Hertfordshire
App licant for Hertford. Cheshun t
Applicant for Bedfo rd
Applicant for West Hertfords hire. unsuccessful

CABLE CORPORATION
(Compagnie Generate des Eaux Standard Life Assurance. US West
e tc)

Windsor. Sloug n. Ma idenhead
Hillingd on
Hounslow
Birmmgham (small rninoruv stake)
Appl icant for Harrow . unsuccessful

CAB LECASTING
(Fifth largest Canadian M SO. majority owned bv David Graham)

Motherwell 120.000
Cumbernau ld 55.CX>O
Dumbart on 18.CX>O
Applicant for Parsley & Renfrew 67.000
Applicant for Falkirk. and Lottuan 30.000

150.000
210.000
175.000

34.000
170.000

71.000
9B.OOO

100.000
120.00

97.000
100.000
191 .000
175 .000

6B.OOO
105.000
2BO.OOO
107.000

33.000
105 .000

11.000

Portsmouth
Applicant for Sheffield
Applicant for Bradford
App licant for Dartmqt on
App licant for M Iddlesbrough
Ap plicant for Elmbridge. Runnymede
Appli cant for Epsom. Leatherhead
Appli cant for St. Helens
Applicant for Wi rral
Ap plicant for Stratford. Warwick. unsuccessful
Ap plicant for York. Harrogate. unsuccessful
Applicant for Doncaster. Hotnerbam. unsuccessful

BELL CANADA
(the Canadian telephone company)

In a 3096 partnership with Videotron
Southampton
Wandsworth
Lambeth and Southwark
Greenwich and Lewisham
Kensingt on and Chelsea
Ealing
Hammersm ith . Fulham. Brent. Barnet
Westminster (acqu isition agreed In principle)
Winchester
Applicant for Enfield
Applicant for Thamesmead
App licant for Portsmouth. unsuccessful
Applicant for Harrow. unsuccessful
Applicant for Hillingdon. unsuccessful
Applicant for Hounslow . unsuccessful

BRITISH CA BLE SERV ICES
(Mexwen Entertainment Group )

Guildford, West Surrey. East Hants (being sold)
Cardiff. Penarth (being sold)
Ap plic ant for Oxford
Applicant for Ashford. Dover. unsucc essful
Ab out 40 upgrade systems (o thers sold)

137.000
103.000

55.000

Through its own subsiderv. General Cable
Birmingham (17 6%)
App licant for Sheff ield
Applicant for Bradford
Applicant for Manches ter. Salford. unsuccessful
App licant for Bury. Rochdale. unsuccessful
App licant for Oldham. Tameside. unsuccessful
Applica nt for Stoc kpon. unsuccesstut
Applicant for Wtg an. unsuccessful

465.000
210.000
175.000

All Interests in
franch ises being
disposed of

BRITISH TELECOM VISUAL COMMUNICATIONS

SWindon (1()()9b) ]
Coventry (7 5%) ]
Aberdeen (69%) ]
Westminster (45%) ]
Thames Valley (100%) ]
Belfast (80%) ]
Five upgrade systems (me Milton Kevnes)

75.000
119.000

91.000
107.000
215.000
136.000

CROSS CO UNTRY CABLE
(small Amencan MSO majority owned by George Rmg)

In partnership With NYNEX Corporstion
Brighton. Hove. Worthing
Brcmlev
Bournemouth
Applicant for Portsmouth. u .scccesstut

110.000
117.000
130000
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DOWDEN COMMUNICATIONS - small American MSO wh ich
is a minor ity partner in Newport Cablevision.

96.000
289.000

62.000
71.000
98.000

127 .000
229.000

83.000
90.000
35.000
45.000
60.000

"

CUC BROADCASTING
(Fifth largest Canadian MSO)

Coventry (20%. negotiating for major ity)
Northampton ( 100%)
West Hertford shire (90%)
Stratford. Warwick
Rugby. Nuneaton
Applicant for Aylesbury. Amersham
Appl icant for Corbv. Kettering
Applicant for Hincklev and Temw onn . unsuccessful
Applicant for Donca ster. Rotherham. unsuccessful
Negotiating for Swindon. Thames Valley

DIAMOND CABLE
(UK vehicle for Allan J McDonald )

Nottingham
Mansfield
Grantham
Newark
Melton Mowbray
Applicant for Derby. unsuccessful
Applicant for Loughborough, unsuccessful
Applicant for Dover. Ashford. unsuccessful

DUNCAN, Graham
(as principal of various British companies)

Dundee and Perth
Five former Thorn EMI upgrades
Eighteen former BCS upgrade s
Applicant for Carlisle
Applicant for Glenrothes
Negotiating to acquire Aberdeen

ENGLISH CABLE PARTNERS
a USA partnership managed by Columbia Management

119.000
72.000

100.000
44.000

112.000
62.000
90.000

290.000

230.000
58.000
30.000
18.000
30.000

95.000

30.000
60.000
91.000

Various SMATV and hotel system interests
Applicant for Crewlev . unsuccessful
Applicant for Win chester, unsuccessful
Applicant for Teltcrd . unsuccessful

JONES CABLE GROUP
(UK vehicle for filth largest USA MSO controlled by Glenn Jones)

As parmer in ELT (45%)
Tow er Hamlets and Newham
Redbridge. Barking . Dagenham. Bexley
Waltham Forest
Havering
Darttord
Epping Forest
Appl icant for Hertford. Cheshunt
Appli cant for Greenwich & Lewi sham. unsuccessful
Applicant for Bromlev . unsuccessful
App licant for Harlow. unsuccessful

In its own right
South Hertfordshire
Leeds
Applicant for Aylesbury. Amersham
App licant for Elmbridge. Runnymede
Applicant for Epsom. Leatherhead
Appl icant for Central Herts. unsuccessful
Appl icant for Stoke. unsuccessful
Appli cant for Portsmouth. unsuccessful
App licant for Wakefield , unsuccessful
App licant for Bournemo uth , unsuccessful
Appl icant for Tettord. unsuccessful
Appl icant for Harrow . unsuccessful
Applicant for Hill ingd on, unsuccessful

KINGSTON COMMUNICATIONS (HULL) PLC
Hull telephone company w hich has a very small stake - typi cally
1% - in various franchises. part icularly

Cambridg e
Maclean Hunter franchises
Diamond Cable franch ises

51.000
35.000

FALCON CABLE TV - 28th largest American MSO controlled by
Marc Nathanson which is a partner in Britannia Cablesystems

FIRST CAROLINA COMMUNICATIONS - an American MS O
controlled by EB Chester which is a partner in Bri tannia
Cablesysrems

LEONARD COM MUNICATIONS
(Small American M SO w hose principa ls are Roger Leonerd and
Tom Engel)

Thanet
Dorchester. Weymouth

70.000
55.000
34.000
40.000

168.000
134.000
140.000
236.000
182.000

94.000

170.000

135.000
83.000
58.000
83.000

192 .000
363.000
210.000

75.000
148.000

MAC LEAN HUNTER CABLEV ISION
(Third largest Canadian M SO. part of the publ ishing group)

East Lancashire (Blackburn etc)
Ipswi ch and Colchester
Stoke and Newcastle under Lvrne
Exeter. Plymouth
North and NW Cheshire
Wakef ield
Appli cant for Staff ord. unsuccessful

MTA CABLE - subsidiary formed by Matarkev Tavlor Associates
to apply fo r franchises on behalf of other partners.

With /VS Cable Holdings and Flexrech
Appli cant for Wor cester
Appl icant for Oxford
Appl icant for Darlington
Applicant for Button on Trent
So far alone
Appli cant for Middlesbrough ere

M ASA DA UK PARTNERS
(a partnership between the three principals of Masada Corporation
and TA Associates)

In partnership with Pacific Telesis
Bolt on
Norwich
Peterborough
Derby
Doncaster, Aotherham
Manchester. Sattord. Trettord
Applicant for Sheffield
Applicant for Calderdale
Applicant for Kirklees

11.500
24.000
40.000
15.000
70.000
55.000
34.000
40.000

490.000
40.000
50.000

112.000
274.000

67.000
16.000

175.000
75.000

148.000
32.000
85.000

240.000

GOLDCREST COMMUNICATIONS

Black Count ry
Crewtev. Hortev and Gatwick
Telford
Applicant for Birmingham. unsuccessful
Applicant for Brigh ton . unsuccessful
Applicant for Staffo rd. unsuccessfu l

INSIGHT COMMUNICATIONS
(Medium -sized American MSO owned by Sidnev Knatel. M ichael
Willner and Cont inental Ceblevisio n - itself the four th largest
American MSO)

Glasgow (51%)
Applicant for Greater Glasgow
Applicant for Paisley. Renfrew
Applicant for Bearsden and Milngavie
Applican t for Bradford
Applicant for Calderdale
Applicant for Kirklees
Applicant for Greenock, Gourock
Applicant for Newp ort. Pontvpoo!
Negotiating for Cardiff and Greater Guildford
App licant for Brighton. unsuccessfu l

IVS CABLE HOLDINGS
(Je rsey- based vehicle for Peter Funk and co lleagues)
Andover
Stafford
Harlow
Salisbury
Applicant for Worcester
Applicant for Oxfo rd
Applicant for Darlington
Applicant for Button on Trent
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MAXWELL ENTERTAINMENT - holding company for BCS

METRO MOBILE CTS - American cellular telephone company
which is one of the backers of Alphavision Communications

N -COM CAB LEVISION
(small Amer ican M SO ow ned by Harry Suri and backed by TA
Associates)

210.000
82.000

110.000
77.000
60.000

83.000
58.000

135.000
83.000

192.000
363.000
210.000
75.000

148.000
64.000
21.000

113.000
79.000

210.000
200.000
175.000

75.000
148.000
120.000

45.000

127.000
229.000

83.000
35.000
90.000
45.000
60.000

120.000
300.000
300.000
159.000
135.000
124.000

90.000
183.000

71.000
98.000

STA RST REA M COM MUNICATIONS
(California -based small MSO owned by Dean Hazen)

West Glamorgan
Ashtord. Dover . Folkestone
App licant for Hertford. Cheshunt
Applicant for Tvneside . unsuccessful
Application for Central Hens wi thdraw n

U NITED ARTISTS
(Third largest American MSO . itself controll ed by TCI. the largest
M SO in America)

Croydon
Bristol. Bath
Southe nd. Chelmsford
Medway Towns. M aidstone
Merton. Sutton
Kingston. Richmond
Chelte nham. Glouce ster
Edinburgh
App licant for Elmbridge. Aunnymede
Applicant for Epsom. Leatherhead
Applicant for Thames Valley. unsuccessful
Applicant for Black Country. unsuccessfu l
Appl icant for Bromtev. unsuccessful

TElECABLE
(20th largest American MSO)

Stoc koort
Harrow
Applicant for Sheff ield
Applicant for Sunder land
Applicant for Bradford
Applicant for Calderdale
App licant for Kirklees
Applicant for Wi rral
App licant for M acclesfield

REOIFFUSION AG
(Swiss cable operating company)

Applicant for Sheffield
Appl icant for Barnsley
Appl icant for Doncaster . Rotherham. unsuccessfu l

TA ASSOCIATES - Boston -based financial group which is main
funder of Ma sada UK Panners and N -Com Cablevision

SOUT HWESTER N BELL - Miss ouri -based telephone company
w ho are 80% shareholders in Ovston Cable Communica tions

PA CIFI C TELESI S INTERNATIONAL
(West Coast telephone company)

In pannership with Jones
Tower Hamlets and Newham
Redbridge . Barking . Dagenham. Bexley
Waltham Forest
Dertford
Havering
Epping Forest
Applicant for Hertford. Cheshunt
Applicant for Greenwich & Lew isham. unsuccessful
Applicant for Bromfev. unsuccessfu l
Applicant for Harlow. unsuccessful

In pannersh ip with Ma sada
Norw ich
Peterborough
Bolton
Derby
Doncaster. Hotherbam
Manchester. Saltord. Traff ord
Applicant for Sheffield
Applicant for Calderdale
Applicant for Kirklees
Applicant for Great Yarmouth
Appl icant for Wisbech
Appl icant for Ipswich & Colchester. unsuccessful
Appl icant for Leeds and Wakefield. unsuccessful
Applicant for Bury. Rochda le. unsuccessful
Applicant for Old ham. Terneside. unsuccessful
Applicant for Stockport. unsuccessful

64.000
21.000

25.000
20.000
55.000
40.000
30.000
25.000

110.000
" 7.000
110.000

143.000
170.000

62.000
105.000

45.000

150.000
210.000
175.000

34.000
170.000

71.000
98.000

100.000
120.000

125.000
114.000
110.000
210.000
82.000

175.000
75.000

148.000
100.000
100.000
120.000

Applicant for Great Yarmouth. Lowestoft
Applican t fo r Wis bech. March
Applicant for Ipswich. Colchester. unsuccessful
Applicant for Leeds and Wakefield. unsuccessful
Applicant for Bury. Aochdale. unsuccessful
Appl icant for Old ham. Tameside. unsuccessful
Appl icant for Stockp ort. unsuccessful

With other minority panners
Applicant for Dundee. unsuccessful

OYSTON CABLE COMMUNICATIONS
(Southwestern Bell 80%. Ow en Ovston 17%)

South Liverpool
Central Lancashire (Preston )
W igan
Applicant for Sheff ield
Ap plicant for Barnsley
Applicant fo r Bradford
Applicant for Catderdale (Halifax)
Applicant for Kirklees (Huddersfield)
Applicant for North Liverpoo l
Ap plicant for SI. Helens
Applicant for Wi rral
Applicant for Leeds. unsuccessful
Applicant for Doncaster. Rotherham. unsuccessfu l
Ap plicant for Manchester. Salford. unsuccessful
Applicant for Bury . Rochd ale. unsuccessfu l
Applicant for Old ham. Temeside. unsuccessf ul
Ap plicant for Stockp ort . unsuccessful

NYNEX CORPORATIO N - (Northeastern USA telephone
company)

In pannership with US Cable (49%)
Bury. Rochdale
Oldham. Tameside
Applicant for Aylesbury. Amersham
Applicant for Enfi eld
Appl icant for Ma cclesfield
Applican t for Doncaster. Rotherham. unsuccessful
Applicant for M anchester. Salford. unsuccessful
Ap plicant for Stockp ort. unsuccessful
Appli cant for Harrow. unsuccessful
Applicant for Hillingdon. unsuccessful
Applicant for Houns low. unsuccessful

In partnership with Britannia Cablesystems (majority)
Portsmouth
Applicant for Sheffield
Applicant for Bradford
Ap plicant for Darlingt on
Applicant fo r Mi ddlesbrough
Ap plicant for Elmbridge . Run nymede
Applicant for Epsom. Leatherhead
Applicant for S1. Helens
Applicant for W irral
Applicant for York . Harrogate . unsuccessful
Applicant for Stratford. Warwick. unsuccessful

In partnership with Cross Country Cable (majority)
Brighto n
Bromley
Bournemouth

Tamworth
Hmcklev
Applicant for Bedford
Applicant for Burton-on-Trent
Appl icant for Carlisle
Applicant for Havwerds Heath
Applicant for Rugb y. unsuccessful
Applicant for Nuneaton . unsuccessful

I
I
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USA CABLE CONNECTIONS - American cable construction
company which is a partner in Alphavision Communications

97.000
100.000
191.000
175.000

33.000
68.000

105 .000
280.000
107.000
105.000

10.000

78.000
82.000

175.000
75.000

148.000

WASHINGTON POST COMPANY - American publisher and
30th largest cable MSO which is a partner of Vento Cable
Management

Le M ans was carried live on Sereensport

YORCAN COMMUNICATIONS
(a group of independent Canadian cable operato rs. led by Ted
Fielder. plus various Yorkshire business interests)

York. Harrogate
App licant for Bamslev
Applica nt for Bradford
Applicant for Calderdate (Halifax)
Applicant for Kirktees (Huddersfield)
Applicant for Wakefield. unsuccessful
Applicant for Doncaster. Rotherham. unsuccessf ul

VIDEOTRON
(second largest Canadian MSO. based in Montreal)

In partnership with Bell Canada (30%)
Southampton
Wandsworth
Lambeth . Southwark
Greenwich. Lewisham
Winchester
Kensington and Chelsea
Ealing
Hammersmith. Fulham. Brent and Barnet
Westminster (agreement in principle for acquisuion)
Applicant for Enfield
App licant for Thamesmead
App licant for Tvnestde. withdrawn
Applicant for Portsmouth. unsuccessful
Applicant for Harrow. unsuccessful
App licant for Hillingdon. unsuccessful
Appl icant for Hounslow. unsuccessful

70.000
55.000
62.000
90.000
85.000

325.000

200.000
70.000

143 .000
170.000

62.000
105.000

45.000

US CABLE
(M eoium sized American MSO controlled by Steve Myers)

In partnersh ip with US West
Tyneside
Applicant for Leeds & Wakefield . unsuccessful

In partnership with NYNEX
Bury. Rochdale
Oldham. Tameside
Applicant for Ay lesbury . Amersham
Applicant for Enfield
Applicant for Macctesnerd
Applicant for Doncaster. Rotherham. unsuccessful
Applicant for Manchester. Salford. unsuccessfu l
Applicant for Stock port. unsuccessful
Applicant for Harrow. unsuccessful
Applicant for Hil lingdon. unsuccessfu l
Ap plicant for Hounslow. unsuccessful

In partnership with Bruncor
Appl icant for Sunderland. Durham
App licant for Worcester
Applicant for Havering. unsuccessful
Applicant for Bournemouth. unsuccessful
App licant for Tettord. unsuccessful

Others
Applicant for South Herts. unsuccessful
Applicant for Portsmouth. unsuccessful

UNITED VIDEO
(small American cable MSO and satellite television operator
applying for franchises in a 51/24.5/24_5 partnership with Hambrcs
Bank. through Tower Hill Cable Investments. and MAl plc)

Applicant for Worcester
Applicant for Oxford
Applicant for Aylesbury. Arnersham
Applicant for Corbv. Kenering
Applicant for N8'NpOrt. Ponrvpoot

95.000
30.000
60.000

325.000

210.000

120 .000
135.000
124.000
300.000
183.000

110.000
92.000
79.000

VENTO CABLE MANAGEM ENT
(small American MSO bea ded by Jerry Vento)

Dundee and Perth
Applican t for Carlisle
Apohcant for Gteruothes

US WEST
(Cctcradc- based telephone company with several different British
alignment s)

In partnership w ith Comcest Corporat ion (usually about 45%)
BIrmingham 465 .000
Camden 70.000
Haringey 70.000
Hackney and Islingt on 150.000
Appl icant for Enfield 105.000

In partnership with United Artists (usually about 25%)
Croydon
Merton. Sutton
Kingston. Richmo nd
Bristol. Bath
Edinburgh
Appl icant for Bromtev. unsuccessful
Applicant for Black Country. unsuccessful

In partnership wit h ATC (25%)
Applic ant for Sheff ield
Apphcant for Leeds. unsuccessful
Applic ant for Manchester. Sattorc. unsuccessful
Applicant tor Stockport. unsucc essful

In parrnership with US Cable (25%)
Tyneside
Applicant for Leeds and Wakefield. unsucc essful

With other partners (un der 20%)
Win dsor
Hilli ngdon
Hounslow
Applican t for Harrow . unsuccessful
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Thecable audience

THE AVAILABILITY OF CABLE

ALL CABLE SYSTEMS BROADBAND FRANCHISES

Homes Homes Homes Homes
passed connected Penetration passed connected Penetration

January 1986 975,430 127,481 13.1%
April 1986 994,822 143,857 14.5% 66,238 7,523 11.4%
July 1986 1,052,174 172,405 16,4% 90,768 10,238 11.3%
Octo ber 1986 1,133,531 174,726 15,4% 107,703 13,094 12.2%
January 1987 1,176,096 188,459 16.0% 143,066 19.758 13.8%
April 1987 1,189,655 193,173 16.2% 168,436 21,873 13.0%
July 1987 1,251,353 207,938 16.6% 211,643 26,584 12.6%
Octobe r 1987 1,288,678 222,169 17.2% 235,858 30,653 13.0%
January 1988 1,360,773 249,642 18.3% 276,671 40,609 14.7%
April 1988 1,372.856 256,527 18.7% 307,453 44,565 14.5%
July 1988 1,415,778 265,645 18.8% 344,073 48,568 14.1%
October 1988 1,464,830 267,774 18.3% 380,411 53,445 14.0%
January 1989 1,507,555 272,559 18.1 % 426,056 62,728 14.7%
April 1989 1,478,583 283,816 19.2% 470,203 65,874 14.0%
July 1989 1,513,557 287,887 19.0% 504,324 69,842 13.8%
October 1989 1,528,273 287,219 18.8% 523,213 75,811 14.5%
January 1990 1,573,374 302,483 19.2% 557,193 87,062 15.6%
April 1990 1,637,689 311,647 19.0% 599,737 92,974 15.5%

Source: JICCAR

THE FUTUREAVAILABILITY OF CABLE
The Authority's franchising programme will bring cableservices to over 14.5 million homes. but construction
schedules mean that it will be five or sixyears beforeservicesareavailableto virtuallyallof those homes.
The largest franchisesmay take sevenor eight yearsto buildcompletely.
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Source: CableAuthorityestimates

29



THE CABLE INDUSTRY

Thecable audience

WHO ARE THE AUD IENCE?

/
Social classes AB

Cl
C2
D
E

Size of household
Children under 15

More than one TV set
Video recorder

Time watchingTV

%

15%
23%
24%
17%
20%
2.52
29%
51%
54%

26.6hrslwrk

%

0%
10%
43%
30%
17%
4.1
73%
70%
83%

28hrslwk

%

10%
23%
36%
20%
12%
3.5
70%
60%
84%

26. 25hrslwk

Television households
generally

~ou~e : BARBIJICNARS)

Cable upgrade homes
(source: Continental

Research)

Cable franchise homes
~ource: Continenral

Research)

W HAT ARE THEY WATCHING?

Weeklyaudience share of individual channels (Broadband cable homes; all individuals)

nv
BBC1

Sky Movies

Sky One

Children's Channel

BBC2

Channel 4

10% 20% 30%

MTV

Lifestyle

Eurosport

Screen Sport

Sky New s

Home VideoChannel

Discovery

Bravo

Super Channel

CNN

Others

Note: In interpreting this data it needs to be borne in
mind that channels have widely differing transmission
hours andtargetaudiences.
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CABLE CATERS FOR MINORITYAUDIENCES
Cable's ability to meet the de mands of specific aud iences is illustrated by the three

diagrams on this page.

1. CHILDREN
Weekly audience shares of individual channels (Broadband cable homes; children aged 2-151

10% 20%

Broadcast TV

Cable Channels
44%

Source: Continental Research. November 1989

ITV

BBCl

Children's Channel

Sky One

Sk.y Movies

MTV

Channel 4

BBC2

Eurospon

Lifestyle

Sky News

Screen Sport

Discovery

Others

, , I , -,
I

I
I

r
r
I

I

2. ETHNIC MINORIT IES
This is an electronic snapshot of viewingin an areawith a high Asian population density. taken by
com puter monitoring of the channels being watched at 11 am on 23 May 1990 in those homes connected
to just one hub of the Ealing cable system. The sample is small but the point about the value of specialised
servicesto certain audiences emergesstrongly.

10% 20% 30%

All broadcast channels

Indra Dhnush

Sky One

MTV

Lifestyle

Videoplex

Others less than 5%

3. NIGHT OWL S
Week ly audience share between the hoursof midnight
and 5.30am; all individuals

Source: Continental Research. November 1989
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Telephony on cable

Under the policy set for cable in 1983, those gaining cable franchises
from the Cable Authority are designated as Public Telecommunications
Operators by the Department of Trade and Industry and are permitted - indeed
encouraged - to provide telecommunications services within their franchis e
areas.

The Government announced in 1983 that there would be certain
limitations on this freedom, at least for a period of seven years. in order to
safeguard the development of Me rcury Communications as a national
competitor to British Telecom. One restrict ion is that in certain main business
centres (City of London, Camden, Westminster, Birmingham and Manchester)
business data services may be provided by cable operators on ly by agreement
with either Mercury or BT,

The more general restrict ion is that voice telepho ny services may be
provided only by agreement with Mercury or BT. The detailed restrictions are
embodied in Condition 15 of the licence granted to every cable franch isee
under the Telecommunications Act 1984, which requires cable operators to
lodge w ith the Off ice of Telecommunicat ions (Oftel ) a copy of their Mercury or
BT agreement and to seek from the Di rector General a determinatio n that they
may provide voice telephony services in a specified part of the franchise area.

The effect of the determination, wh ich can be made only after judging
w hether it would unduly prejud ice the abi lity of any other operator (in practi ce.
BT) to f inance the provision of services in the area, is to oblige the cable
operator to provide services to every person in the area w ho requests a service.

So far. th ree cable operators are providing telephone services, They are
Cable Camden. East London Telecommunicat ions and Windsor Television. Each
is doing so under an agreement wi th M ercury Communications. It is for the
cable operator to market the service and to conne ct the subscribers they sign up
to their own local telecom munications network, installed from scratch in thei r
own purpose-built ducts, w hich is then interconnected w ith the Me rcury
network via a node located usually at the cable operator's headend. Me rcury
und ertake all the switching and provide the cable operator wi th bill ing
information from which he can bill his customers.

The telephone service provided by a cable operator is thus similar to that
provided in some areas by Me rcury direct. offe ring lower charges than those of
BT, itemised billing. enhanced services such as call diversion , call waiting , th ree
w ay calling etc. as w ell as the better technical quality that comes from a new
dig ital network . Cable operators seek to trade in additi on on a more dedicated
level of service available from a local company,

The seven year protection for the telecommunications duopoly expires in
November 1990 and is to be review ed by M inisters. Cable operators w ill be
hoping for greater freedom to develop thei r own business w ithout the need for
an agreement w ith Mercury or BT, so that in the process their more
independent posit ion will enable them to reach interconnect ion agreements
w hich better reflect in the share of revenue w hich they retain the costs
associated w ith the local network,

There is anot her issue in the duopoly review , which is Briti sh Telecorn's
much- pub licised desire to have the freedom to carry television pictures to
subscribers over their main telephone networks w hen they are upgraded.
A lthou gh Brit ish Telecom can and does suggest that the present regulated
competit ion is " assvrnetric" - tilted against Brit ish Telecom - it is plain to
most observers that co nf idence in the business prospects of new broadband
netw orks to carry television and telecommun ications has been uncertain and
would be unlikely to survive a decision to allow an existing operator to compe te
in cable television . The effect could only be to consolidate an existing nat ional
monopoly. stif ling the growth of competing netw orks and placing no pressure
on BT to upgrade their networks in order actually to provide the services w hich
they had acquired the right to carry.
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Cable and
Satellite Programmes

It is the programme services which are crucial to the cable business. since
that is the service that the customer is buying rather than anyth ing directly
associated with the physical cable system. This w as the year in w hich the cable
industry felt that at last it had a real service to sell . given the number and
enhanced quality of the channels now available.

The four Sky Television channels had started just before the year under
review. At the end of the year British Satellite Broadcasting 's five channels
became available on cable in advance of thei r being launched to customers
with dishes. In between. the main new arrival was the Discovery Channel.
provided by United Programm ing as a channel designed on ly for cable systems
and not for viewers with individual receiving dishes. The channel is
documentary- based. dealing with the natu ral world. travel and adventure.

As recorded in last year's report. the Arts Channel closed dow n at the
beginn ing of the year and in July the Premiere f ilm channel also closed . being
unable to compete for fi lm rights w ith the two new film channels provided by
Sky and BSB respect ively. Otherwise. the channels which we re operat ing at the
begin ning of the year conti nued to provide a service. and cable is now plainly
to be taken more seriously as a medium fo r delivering real television choice.

European Community programme content

The Au thority is requi red to do all that it can to ensure that cable
prog rammes include a proper proportion of matter originating in the European
Economic Commu nity. and it is required to include in its annual report an
account of how this responsibility has been exercised in the course of the year.

Theglobalisationof
television has contributed
to remarkablechangesin
the worldscene, as well
as reffecting them. This
was one of the memorable
images of the year.

3 3



CABLE AND SATELLITE PROGRAMMES

The Auth ori ty's pract ice has been to look at each channel separately,
given the diff erent natu re and characteristics of the vanous channels. As In

previous years it has undertaken a survey of programme content so th ~t. based
on a sample three month period, the origination of Indiv idual channels
prog rammes can be assessed. The results are set out in the table.

TOTAL EEC NON·EEC ECC CONTENT AVERAGE
13WEEK SAMPLE HOU RS HOURS HOURS (%) DAI LY OUTPUT

1989 1990 (HOURS)

BRAVO 2160 212 1948 9.7 98 24

CABLEJUKEBOX 2160 2160 NIL 100 100 24
CHILDREN'S CHANNEL 990 545 445 74 55 11
CNN INTERNATIONAL 2160 43 21 17 2 2 24
DISCOVERY 540 222 318 nla 41 6
EUROSPORT 1479 996 483 61.5 670 15
HOME VIDEO CHANNEL 715 21 694 1 2.9 8
INDRA DHNUSH 1620 NIL 1620 NIL NIL 18
LIFESTYLE 729 137 592 26.5 23 8
MTV EUROPE 2160 1961 199 908 90.8 24
SCREENSPORT 151 8 628 890 41.1 70.7 17
SKY MOVIES 1427 336 1091 243 17.7 15
SKY NEWS 2160 1854 306 813 85 8 24
SKY ONE 1743 830 913 443 476 19
SKYRADIO 2160 1080 1080 50 50 24
SUPERCHANNEL 2160 1747 413 25 80 24
VISION 26 925 16.75 40 35.5 2 hours

(Sundays only)

The Authority does not expect fil m channels to include as high a
proport ion of European programme content as do other channels, and the
percentages shown are regarded as acceptable. This year, the propo rt ion of
European programming on the Children's Channel fell - althoug h it is st ill the
majority of the material - but the proportion increased markedly on Super
Channel and Screensport and to a lesser extent on Sky New s and Sky One.

The amount of programming being produced for Brit ish cable has grown
significant ly, and the costs of this programme produ ct ion are a long way from
being recouped through advertising revenue or viewers' subscript ions . In the
circumstances, the Authority has concluded that the percentages of EEC
programme material set out in the table for this year represent w hat is a prope r
proportion.

Compla ints

As th roughout the Authority's existence, the level of complaint abou t the
content of cable and satellite programmes remains low . Indeed, it w as ironic
that toward s the end of the year, the Authority received more complaints in a
month than it had received in the w hole of the previous five years, but abou t
what the Aut hor ity had not allowed rather than about what was shown. In
February, the Au thority had concluded that the dayt ime content of the
German-language channel RTl Plus w as in breach of the Authority's codes and
guidelines and that the channel shou ld therefore be removed from the
Authority's list of approved channels. This turned out to be the Authority's most
controversial decision ever, result ing in dozens of telephone calls and a number
of lette rs protest ing at cable viewe rs being deprived of a channel w hich those
wi th satellite dishes could continue to see, The Authority's decisio n was praised
and supported by M rs Ma ry Whitehouse,

Another ironic feature of this decision was that it was possible for the
Authority to take it on ly because neither the Counci l of Europe Convention on
transfrontier broadcasting nor the European Community direct ive on
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broadcast ing was yet in fo rce in this country. Once they are implemented. any
service regarded as acceptable by one of our European neighbours from w hich
it or iginates must also be treated as acceptable in other European countries.
Unless the Government decides to take special action unde r those instruments.
the banni ng of the channel here is therefore on ly temporary.

During the year the Authority received no other complaints about the
discha rge of its programme regulation duties under the 1984 Act.

The year under review brought the fi rst and only complaint to date which
fel l to be conside red under the Misleading Advertisements Regulations 1988.

The complainant had responded 10 an advert isement carried on Sky
Television in 1989. This inv ited purchasers of an Ast ra d ish 10 app ly for a
decoder fo r the Sky M ov ies service. which was due to scramble its signal in
early 1990. The advertiser. Sky Television PLC. promised a six month free
subscriptio n to the movie channel. and that there would be no installation
cha rges beyond a £15 returnable deposit. It transpired. however. that the
complainant was among a number of dish owners whose equipment required
modification fo r the decoder. fo r which an addi tional £10 plus VAT was
charged.

The Auth ority considered the advertisement misleading. since it made no
suggestion that additi onal installat ion costs might be incu rred in certain cases.
Sky Television were requested to take more care in future in framing simi lar
offers. and to clear such promotions through the same internal vetting
procedures that app ly to other spot advertisements appearing on Sky channels.

Approved programme channels
The Authority licenses cable operatorsto carryallthe television andradio channels listed below. Anyother
channel must be specially approved by the Authority before it iscarried.

3-Sat
American Forces Network
ACE(Asian Channel for Entertainment)'
BBCl
BBC2
BBC Radio Services (Audio only)
BBCWorld Services (Audio only)
Barker Channel, A
Baz Radio' (Audio only)
Bravo
BSB Galaxy
BSB The Now Channel
BSB The Power Station
BSB The Sports Channel
BSBThe Movie Channel
Cable Juke Box
Channel 4
Chin-SatlV'
Commanders Channel, The
CNN International
Children's Channel, The
CRMK Radio (Audio only)
Discovery Channel, The
DubaiTelevision (The Arabic Channel)
Eu ropean Business Channel
Eurosport
Eurostep (That component

of programming on the Olympus
satellite which is scheduled and
played out by Eurostep)

Galavision
Grand Central Network (Audio only)
Greensat (that component of

programmingon the Olympus
satellite which is scheduled
and played out by Greensat)

Greenwich Community Radio Meridian
(Audio only)

Home Video channel
Houseof Lords Channel'
IBA Radio Services (Audio only)
Independent Television
Indra Dhnush
Japan Satellite lV Europe
Kindernet
Landscape Channel
Laser Television
Lifestyle
MPlV (House of Commons channel)'
MlVEurope
MindExtension University
North East Community Radio (Audio only)
OneWorld Channel
Pro 7
Radio Orient (Audio only)
Radio 10 Classic' (Audio only)
Radio Phoenix (Neath) (Audio only)
Radio Topshop (London) (Audio only)
RAI-Uno
RAI-Due
RTE-l
RTE-2
SAT-l
Screen Sport
Sell-A-Vision
Shopping Channel. The
Sianel Pedwar Cymru
SkyMovies
Sky One
Sky News
Sky Radio (Audio only)
Sporting Facts
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Super Channel
Super Gold' (Audio only)
TSS-l (Moscow)
TVE Internacional
TV Scandinavia
lV-5
United Christian Broadcaster s"

(Audio only)
United ProgrammingPay-Per-View
Vision
Voice of America (Audio only)
Woridnet
WoolwichHospital Radio Meridian

(Audio only)
WSM Radio (Audio only)

"denotes services not operational
at date of issue.
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The cable television channels

BRAVO - CABLE JUKEBOX

A 24 hour a day service of classic movies. distributed to
United Kingdom cable operators on videota pe. Financed
by a charge to operators, wi th a facility for local
advertising to be inserted. The service started in
September 1985.

Bravo. United Programming. Twyman Hou se,
16 Bonny Street. London NWl 9PG
Tel : 07 1 2841570; Fax: 07 1284 2042

President : Adam Singe r
Senior Vice President:Joyce Taylor
Executive Vice President:M ike de Monceau
Vice President. Operations: Fiona M cFadzean

CABLE NEWS NETWORK

A 24 hour a day serv ice of news, distri buted to European
cable operators via the Intelsat V Satellite live from
At lanta, Georgia. Financed by a combinat ion of
advertising and a charge to operators. The serv ice to
Europe started in September 1987.

CNN House. 19-22 Rathbone Place. London. W1 P 1DF
Tel: 071-637 6700; Fax: 071-637 6705

Managing Director: Robert W Ross
Sales and Market ing DirectorlSouthem Europe :
David Garland
Sales and Market ing Director/Northern Europe:
M ark Rudolph
General Counsel: Ama nda Seward

Popular music videos suppl ied to United K~ngdom cable
operators on videod isc. Can be opera ted elt.her
interactively in response to requests from viewers over
the cable system for part icular videos to be shown or
non-interactively w ith a pre-programm ed play schedule.
The service started in November 1987.

Cable Jukebox. W .H. Smith Telev ision Ltd.
The Quadrangle. 180 Wardour Street.
London W1V 4AE
Tel : 071-439 1177; Fax: 071-439 1415; Telex : 2658781

Managing Director: Francis Baron

THE CHILDREN'S
CHANNEL

Children's programmes between 5 a.m. and 3 p.rn..
distribu ted to European cable operators via the Intelsat V
satellite, but also transm itted for shorter hours on the
Astra satellite. Financed by advertising plus a charge to
operators. The service started in September 1984 .

The Children's Channel . 9-13 Grape Street.
London WC2H 8DR
Tel : 07 1-2403422; Fax: 071-497 9113; Telex: 28622

Managing Director: Richard Wolfe
Director of Programmes & Production: Dan M add icott
Sales Director: David Harrison

THE DISCOVERY CHANNEL

~ueru
~C:H "' ''' Ol ( '' _

EUROSPORT

Documentary prog rammes about nature, history. travel
and science transmitted for 6 hours a day to cable
opera tors on the Intelsat V sate llite . Financed by
advert ising plus a charge to operators. The service
started in Apri l 1989.

The Discovery Channel. Un ited Programming.
Twyman House. 16 Bonny Street. London NW1 9PG
Tel: 07 1-284 1570; Fax: 071-284 2042

President : Adam Singer
Senior Vice President :Joyce Taylor
Executive Vice President: M ik.e de Monceau
Vice President. Operations : Fiona M cFadzean

3.

Eurosport provides 12 hours a day of spo rts prog ramm es
provided by a consort ium of members of the European
Broadcasting Union. including the BBC- It is transmitted
via the Astra satellite to cable operators and individual
dish owners in the UK, Ireland and Continental Europe. It
is financed by advert ising and the service started in
February 1989.

Eurosport, Sky Television, Centaurs Business Park.
Grant Way . Islew orth. M iddlesex. TW7 5QD
Tel: 081-782 3000; Fax: 08 1-782 3113

Head of Programmes; Adrian M etcalfe



HOME VIDEO CHANNEL

A non-prem ium film channel running for about 12 hours
a day, dis t ributed to UK and Irish cable systems on
videotape. Financed by a charge to cable operators w ith
a facility for local advertising to be inse rted. The service
started in Septe mber 1985.

Home Video Channel, Unit 7, Barratt Industrial Park,
Park Avenue, Southall, M iddlesex UBl 3AF
Tel : 081-471 2585 ; Telex : 9407 0904

Chie f Execu tive : R Christopher Yates

CABLE ANOSATELLlTE PROGRAMMES

INDRA DHNUSH

Hind i f ilm s and television program mes. w ith some
material also in ot her Ind ian languages. prov ided for 16
hours a day by means of videotapes delivered to cable
operators. A subsc ription channel. The service sta rted in
M ay 1986.

Indra Dhnush Ltd , Unit 7, Barratt Indust rial Park,
Park Ave nue, Southall, M iddlesex UB1 3AF
Tel: 081-471 2585 ; Telex: 94070904

Chief Execut ive: R Christoph er Yates

JAPAN
SATELLITE TELEVISION

LIFESTYLE

A Japanese language television station serving Japanese
nat ionals living in Europe . Transm itted via the As tra
Satellite between 8pm and 10pm Monday to Saturday
and 7p m to 1Opm on Sunday. The service started in
Ma rch 1990.

clo Marubeni UK plc. New London Bridge House.
London Bridge Street. London SEl 9SW
Tel: 071 -3783222

Managing Director :S. Kaneda
Deputy Managing Director:M. Hirata
M arketing Director:R Barash

Dayt ime mag azine progra mmes for women between 9
a.m . and 3 p.m ., distr ibuted to cable operators via the
Intelsat V satel lite and also transmitted to individua l dish
owners via Astra, f inanced by advertising plus a charge
to cable operators . The service started in October 1985 .

Lifesty le Te levisi on Ltd, The Quad rangle . 180 Wardour
Street , London W l V 8M
Tel : 071-4391 177 ; Fax: 071-4391415

Managing Director: Francis Baron
Directo r of Programmes: George Black

MTV EUROPE SCREENSPORT

Pop and rock mu sic 24 hours a day distr ibuted to
European cable operators and individual dish owners via
the Ast ra satell ite . Financed by adve rtising plus a charg e
to cable operators . The service started in August 1987.

MTV Europe, 20-23 Mandela Street ,
London NWl ODU
Tel : 07 1-3834250 ; Fax: 071-3882064

Managing Director: Wi lliam Reedy
Dep uty Director of Network Development:
How ard Smith
Manager UK Network Development: Chris Griff in
Director of Programming: Brian Diamond
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Sports programmes between 3 p.m . and m idn igh t,
d ist ributed to European cable operators and to indiv idual
d ish owners via the Astra satell ite . Provided w ith
alternative French and German sound tracks for viewers
elsewhere in Europe. Financed by advertis ing plu s a
charge to cable operators. The service started in March
1984.

Screensport Ltd, The Quadrangle. 180 W ardour
Street, London WlV 4AE
Tel : 071 4391 177 ; Fax: 071-4391415

Managing Director: Franc is Baron
Director of Programmes: Geerge Black
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THE SHOPPING CHANNEL

G!ninn
~ e

r nn ls lt.

SKY TELEVISION

A television home shopping service backed by Next plc.
Grattan plc and E-Sat Communicatio ns Ltd . Transm itted
live seven days a week between 8am and 2pm via the
Ast ra Satellite .

The Shopping Channel. PO Box 39. TW5 9EF
Tel : 081-5698696; Fax: 081-569 8528

Managing Director: Denis O'Brien
Financial Controller: Caroline Toner
Marketing Ma nager: Miriam Thornton

Sky Television now provides 3 te levision channels
distr ibuted to UKcable operators and individual dish
own ers via the Astra satellite, as w ell as managing the
Eurosport channel transmitte d throughout Europe .

Sky Television, Centaurs Business Park, Grant Way,
Islew orth. M iddlesex. TW7 50 D
Tel : 081-7823000; Fax: 081-7823113

Executive Chairman : Rupert Murdoch
Managing Director: Gary Davey
Deputy Managing Director : Stewart Till
Director of Corporate A ffairs : Jonathan Miller
Director of Press and Publicity; Fiona Waters

SUPERCHANNEL SKY ONE

A general television channel comprising pop mus ic.
news, sport and entertainment between 6 a.m. and 1
a.m. Distributed to European cable operators via the ECS
1 satell ite . Financed by advertising. The service started
in January 1987. but wa s relaunched under new
management in January 1989.

Super Channel Ltd, Vision House.
19-22 Rathbone Place. London W1 P 1DF
Tel: 071- 6315050; Fax: 0 71·631 5255

Manag ing Direc tor: Marialina Marcucci
Assistant Manag ing Director: Serenella Ciclitir a
Head of Programmes: M ike Roles
Director of Programme Deve lopment:
Simon Woodroffe

VISION CHANNEL

A service of religious program mes, presently com prising
2 hours a week designed primarily for Sunday
transmission. Dist ributed to UK cable operators on
videotape. Financed by sponsorship. The service
originally started on Sw indon Cable in 1986.

Vision Broadcast ing Com munications ,
Shaftes bury centre. Percy Street. Swi ndon SN2 2/iZ
Tel: 0793 511244 ; Fax : 079351 2477

Chief Execut ive : Fran W ildish

3.

General entertainment between 5.30 a.m . and 12.30
a.m. Advertising supported , plus a charge to cable
operators. The service started in April 1982.

General Manager: Ric Burns
Head of Programme Development : Gordon French

SKY NEWS

A 24 hour new s and current affairs service .
Advert ising supported, plus a charge to cable
operators. The service started in February 1989.

Head of News: John O'Loan

SKY MOVIES

A premium film channel provided between 2 p.m . and
5.30 a.m. offenng major box office featu re films. The
service started in February 1989 and w as encrypted
from 1 April 1990.

Deputy Managing Director: Steward Till
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BSB· 5 CHANNEL TV

British Satellite Broadcast ing IBSB) began transmission
via BSB's 'Marcopolo l ' satellite on UK cable. 25 Ma rch
1990 and DTH. 29 April 1990.

~SB 's 5 Channels offer unique British service.
Incorporatingfilm, sports, entertainment. musicand
factual programming. BSB is the IBA'scontractor for
high power direct broadcastby satellite; its services are
tailoredexclusivelyto the tastesof the UKaudience.

British Satellite Broadcasting Limited
The Marcopolo Building. Chelsea Bridge,
Queenstown Road. London SW84NQ
Tel : 071-9782222 ; Fax: 071-6276110
Press Office : 071-627 6351

Chairman: SirTrevor Holdsworth
Chief Executive: Anthony Simonds-Goodin g
DeputyChief Executive/Director of Programmes:
John Gau
DeputyChief Executive/Group Finance Director:
lan Clubb
Director of Marketing: Peter Bell
Director of Sales & Publishing: Chris Dickens
Director of Externa l Affairs: Edward Bickham

GALAXY
Galaxy offers children's programming during the day in
the form of Galaxy Club and drama. comedy and
entertainment in the evening.

Executive Directorof Galaxy: John Gau

THE MOVIE CHANNEL
The Movie Channel offers major box office films from six
of Hollywood's eight mainstudios. Films are free until
6.00pm when a subscriptioncharge ismade. BSB isalso
a major investor in British films.

ExecutiveDirector of TheMovie Channel: Andy Birchall

THE SPORTS CHANNEL
An all-sport channel whichoffers.often exclusive.
coverage of mainstream sport. likefootball , golf, tennis,
cricket. rugby league, boxing and motorsport. The
Channel alsooffersa unique fourtimes a day. half hour.
sportsnews service.

Executive Directorof the The Spans Channel:
Bob Hunter

NOW - THE CHANNEL FOR LIVING
Now specialisesin factualprogramming, currentaffairs.
documentariesand lifestyle programmes. At weekends.
Now becomesa dedicated artschannel.

ExecutiveDirectorof Now- The Channel forLiving:
Hugh Wi lliams

THE POWER STATION
The Power Station offers rock andpop music, youth
programming and majorconcerts, togetherwith
specialist music programming covering jazz, soul and
country music.

Executive Directorof The PowerStation: BobHunter
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Golf on Screensport: Nick Fafdo

MTVStudios.

Petula Clarkon Lifestyle.
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5 Finance

The year marked a significant milestone for the Aut hori ty. because it
fin ally became totally self -supporting and free of the debts w hich it had
incurred in its early years. This enabled the Au thorit y to sat isfy the provision of
the Cable and Broadcasting Act 1984 that at the earliest practicable date it
shou ld generate suffi cient revenue to cover its costs. While the Author ity had
for the f irst time made an operating surplus in the previous year. the surplus th is
year w as sufficient to enable it to repay the loans made to it by the Home
Offi ce.

The general fun ct ions of the Authority and its powers and duties in
relation to its financial affairs. are set out in the Cable and Broadcasting Act
1984. The princip al activ it ies of the Auth ority. reflecting the function s laid upon
it by Parliament. are described on Page 4 of th is report. Under the 1984 Act. the
Authority is to generate its revenue from two sources. the fees for the licences it
issues and the fees for franchise applications.

Because of the enormous increase in franchising activi ty. and the large
number of franc hise applications received during the year. it w as applicat ion fee
revenue w hich placed the Auth ori ty in substantial surplus. The amoun t of
revenue generated from fees for the issue or renew al of licences remained at a
fairly low level. th ough the Authori ty expects this to increase substantia lly in the
fo llowing year as the large number of companies awa rded franch ises in the year
under review reach the licensing stage.

It has been extremely difficu lt throug hou t the life of the Authority to make
accurate forecasts about the revenue to be generated. since thi s has depended
so much upon the commercial interest in cable and the wi ll ingness of
companies to apply for franchises and to obtain licences. The prospects for the
coming year are. however. somewhat clearer.

Since the Broadcasting Bil l is expected to lead to the Au thority's being
w ound up on 31 December 1990 the Authority's remaining life is finite and less
than a full year. In the circumstances. the Authority has announced that no
further franchises wi ll be advertised and it has now received all the applica tions
it expects to get. App lication fee revenue in the foll owing year wi ll therefore be
confined to a small amou nt accompanying applications submitted in the fi rst
two weeks of the financia l year. On the other hand. the Authority is more
confi dent than it has been in the past about the fees that it expects to generate
from the issue of licences. because those wh o obtain franchises from the .
Au thority w ill need to obtain the licence itself before the Authority goes out of
existence . For th is reason. the Author ity has fixed its licence fees at a level
(substantia lly low er than last year) w hich the Authority confidently expects will
generate suffici ent revenue comfortably to cover its costs. but not a great deal
more.

The members of the Authority. as appointed by the Home Secretary. are
set out at the beginni ng of th is report. There we re no changes during the year.
Salaries of members are determined by the Home Secretary but paid out of the
Au thori ty's funds.

The audited accounts fo r the year to 31st Ma rch 1990 are appended to
this report .
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ACCOUNTS FOR THE YEAR ENDED
31st MARCH 1990

BA LA NCE SHEET AT 31st MARCH 1990

1990 1989
Note £'000 [ '000 [ '000 £'000

Fixed A sset s
Tangible assets 9 100 112

Current A sset s
Debtors 12 132 27
Cash at bank and in hand 1420 394-- - -

1552 421
Cred it ors: Amounts falling 13 (199) (97 )
due within one year

Net Cu r rent Assets 1353 324

Total Assets less
Current liabil it ies 1453 436

-- --

Financed by:
Provis ions for liabi l it ies

and Charges 14 20 16

Capital and Rese rves
Loans ram the Home Office 15 1175
Income and expenditure
account 1433 1433 (755) 420

- - --
1453 436
-- --

The notes and statements on pages 44 and 45 form part ot e accounts.

Richa rd Burton CHAIRMA Jon Davey DIRECTOR GE ERAL
Approved on 7th June 1990.

REPORT TO THE CABL E AUTHOR ITY BY THE AUD ITORS APPOINTED U DER
SECTIO 20 (2) OF THE CABLE A D BROADCASTI G ACT 1984.

We have audited e Accounts of eAu non: on pages 41 to 45 in accordance
with Auditing Standards.

In our opin ion the accounts give a true and air view of the state of affairs of the
Au thor ity at 31st March 1990 and of its surplus and source and applicat ion of unos
for the year then ended and have been prepared in accordance w ith the Cable and
Broadcasting Act 1984 .

London. 5th June 1990

••

KPMG PEAT MAR WICK MCLlNTOCK
Chartered Accountants
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INCOME & EXPENDITURE ACCOUNT
FOR THE YEAR ENDED 31st MARCH 1990

1990 1989
Note ('000 ('000 £'000 £'000

Income 2 3144 836
Op erating Expen ses

Staff costs 3 416 323
Depreciation 2 43 33
Other operating charges 3 453 (912) 326 (682)

Operating Surplus 2232 154
Interest receivable 4 87 25

Su rplus before 2319 179
Ta xation and Interest
Payable
Provision for taxation 5 (22) (6)

Surplus before Interest 2297 173
Payable
Interest payable 2&6 (109) (97)

Surplus for the Ye ar 2188 76

Deficit brought forward (755) (831 )

Surplus/(deficit) carrried
forward 1433 (755)
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SOURCE AND APPLICATION OF FUNDS
FOR THE YEAR ENDED 31st MARCH 1990

1990 1989
£'000 £'000

Sou rce of funds:
Surplus before taxation and interest payable 2319 179

Adjustment for items not invo lving the movement
of funds:

Depreciation plus loss on disposal of fixed
assets
Provision for repairs

Funds ge nerated from operations
Funds from other sources:

Loans from the Home Off ice
Proceeds from the sale of fixed assets

Application of funds:
Loans repaid to Home Office
Purchase of fixed assets
Taxation paid
Interest paid to Home Off ice

Com ponent s of increase/(decrease) in
working capital :

Debtors
Creditors: Amounts fall ing due w ithin
one year

Movement in net liquid f und s:
Increase in cash at bank and in hand

43

43 33

4 4

2366 216

325
9 6

-- --
2375 547

(1175) (175)
(40 ) (23)

(5) (4)
(74) (102)
-- - -
1081 (243)
--

105 (4)

(50) (10)

1026 257
- - - -
1081 243
--
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NOTES TO ACCOUNTS

1. Basis of preparation
These accounts have been prepared in a form determined by the Secretary of State for the
Home Depar tment. with the approval of the Treasury in accordance w ith sect ion 20 (1) of the
Cable and Broadcasting Act 1984.

2. A ccounting Pol ic ies . , _' .
The tollowmq is a summary of the principal accountmq policies w hich have been adopted In
preparing these accounts>-

(a) The accounts have been prepared under the historical cost conve ntio n. The accounts com ply
with the Statements of Standard Accounting Practice issued by member bodie s of the
Consultative Committee of Accoun tancy Bodies. and. so far as approp riate. meet the
requ irements of the Compan ies Act 1985

(b) The income of the Authority consis ts of licence and application fees and is accounted for on
the basis of fees statu tcrilv due.

(c) The amortisation or depreciation of tangible f ixed assets is calculated on a straight line basis
by reference to the cost and est imated usefu l lives. The rates of depreciation are as follow s:-

Expendi ture on leasehold premises: over period of lease.

M otor vehicles: 25% per annum .
Furniture and equi pment: 15% per annu m.

Offi ce comp uter equipment: 20% per annum.

(d) In accordance with H.M . Government practice. loans from the Home Off ice are treated as
capital and the interest payab le thereon is not shown as an operating expense

3, Operating Exp en ses
Included In operating expenses are the follow ing:

1990 1989
('000 ['000

Me mbers' remun eration (see note 7) 72 62
Other remunerat ion 281 218
Socia l Security costs 30 24
Pension costs 33 19
Audi tors' remuneration and expenses 4 3
Hire of equipment - operating leases 10 10
Hire of other assets - operating leases 105 101
Travell ing and subsistence:

M embers 5
Staff 24 10

4 , Int erest Receivable
In terest receivable on short- term deposits 87 25

5. Taxation
Ap art from taxatio n on interest received the Authority is not liable to corporation tax.

6. Int erest Payab le
Interest on loans from the Home
Off ice (see note 15) 109 97

7. Members and Em pl oyees
The remuneratio n of Mem bers of the Aut hority excluding pension costs as determined by the
Home Office was:

Chairman
Deputy Chairman
Other Members ( in total)

29
13
30

28
10
24

The average number of employees during the year was 10 (1989 : 9) .
The number of emplo yees whose emolumen ts (excluding pension costs) exceed [30.000 fell
Within the ranges:

1990 1989

[
35,001 - 40,000
45 ,001 - 50 ,000
55,00 1 - 60 ,000

3

8. Pension s
The Au thority operates a pension scheme designed to accord wi th recent trends and
pract ices. Cont ribu tions are based on each member's pensionab le earnings and are charged to
income and expend iture account as they fall due. The scheme assets are funded com pletely
Independently of the tin ences of the Au thontv.
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CABLE AUTHORITY ACCOUNTS

9 . Tangible Fixed Assets
Total Short Furniture M otor Comput er

Leasehold and Vehicles
Property Equipment

£"000 £"000 £"000 £"000 £"000

Cost at 1.4.89 224 65 59 41 59
Add itions in year 40 1 32 7
Disposal in year (24) (24)

Cost at 31 .3.90 240 65 60 49 66

Amortisationj
Depreciation at 1.4 .89 112 32 33 12 35
Provided in year 41 8 9 11 13
Eliminated on disposal (13) (13)
Amortisationj
Depreciation at 31.3 .90 140 40 42 10 48

Net book amount at 31st
M arch 1990 100 25 18 39 18
Net book amount at 31st
M arch 1989 112 33 26 29 24

10 . Operating Leases
At 31st March 199 0 the Auth ority had annual commitments under non -cancellable operating
leases as set out below :

1990 1989
Land and Other Land and Other
Buildings Buildings
£'000 £"000 £"000 £"000

Operating leases which expire:
within one year
in the second to fifth year
incfusive 105 10 101 10

105 10 101 10

11 . Capital Commitments
There were no capital commitments outstanding (1989 - nil)

12, Debtors 1990 1989
Debtors consist of: £"000 £'000

Debtors for fees 45 13
Prepavments and accrued income 87 14

132 27

13, Cr editors - amounts falling due within one yea r
These consist of:

Social Security and PAYE income tax 12 9
Income tax on interest received 22 6
Other creditors and accruals 165 82

199 97

14, Pr ovision s for Lia bilit ies and Charges
Provision for leasehold repairs and renewals
Balance at 1st April 1989 16 12
Charge for the year in the income and
expenditure account 4 4
Balance at 31st Ma rch 1990 20 16

15, H om e O f fi ce Loans
Balance at 1st April 1989 1175 1025
Repaid during year (1175) (175)
Advanced during year 325
Balance at year end 1175

These loans were provided by the Secretary of State for the Home Department with the consent
of the Treasury under section 19( 1) of the Cable and Broadcasting Act 1984.
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Retrospective: 5 years of The Cable Authority

A CABLE CHRONOLOGY

'9 March 1982
Prime M inister tells Parliament that. as recom mended by
the Info rmation Technology Advisory Panel. the
Government intends to act to seize the benefits offered
by broadband cable: cable's political w atershed.

22 March 1982
Publica tion of the Report of the Information Technology
Advisory Panel on Cable Systems. An nouncement by Mr.
William W hitelaw . H ome Secretary . that an Inquiry under
Lord Hunt of Tanw orth w ould examine the broadca sting
policv implications of the expansion of cable.

26 Apri l 1982
First transmission of Satellite Television. later renamed
Sky Channel. Europe 's first satellite television channel.

12 October ' 982
Publication of Hunt Report. Cmnd 8 67 9 .

2 December 198 2
M r. Will iam W hitelaw, Home Secretary. anno unces that
Government will develop plans for the expansion of cable
alo ng the lines recommended in the Hunt Report .

December 1982
Prime Minister laun ches Information Technology Year:
"we are giving the green light to cable" .

27 April 1983
Publicat ion of Government White Paper "The
Development of Cable Systems and Services". Cm nd
8866. setting out details of a new policy for cable to be
embodied in legislation and announcing that the
Government would in the mean time award a small
number of "pilot projec t" franch ises. and would license
existing systems to carry new programme channels.

3 1 Augu st 198 3
D ead line for app lication s for pilot project franchises. 37
applications received .

17 N ovember 1983
Announcement by the Minister for Informa tion
Techn ology of a seven year duration of the duopoly for
British Te lecom and Mercury.

29 November 198 3
Announcement of Government's dec isions on the award
of pilot proje ct franchises: eleven franch ises aw arded

1 December 198 3
Publication of Cab le and Broadcasting Bill

13 January 1984
First upgrade licence issued. to permit Rad io Bente ls'
Sw indo n system to carry Sky Channel.

29 March 19 84
Launch of three cable television channels: Music Box.
Screenspo rt and The Entertainment Network. Services
launched on fifteen Rediffusion upgrade systems and
seven Visionhire systems.

26 Ju lv 1984
Enactment of Cabl e and Broad casting Ac t 1984

14 August 1984
Mr. Richard Burton announced as Chai rman - designate
of the Cable Authority .

1 September 19 84
Launch of tw o more cable telev ision channels: The
Ch ildren's Cha nnel and Premiere

The Cable Authority. created by the Cable and
Broadcasting Act 1984. came into being on 1 December
1984. Only a month later. on 1 January 1985. it took on its
full powe rs and dut ies under the Act.

The Au thority has had the same Chairman. Deputy
Chairman and members throughout its life . The origina l
appointments we re for five years but all were extended
unti l 31 December 1990 in order to carry the Authority
throug h unt il the expected merger into the Independent
Television Commission. On the date on w hich the
Auth ority started w ork. it had no staff . The appo intment of
Jon Davey as the Authority 's Director General w as
announced in January 198 5 and he has remained
responsible for the Autho rity 's operations to the present
day

Reflecting the industry for w hich it is respon sible. the
Authority has deliberately kept its staff small in number and
oriented tow ards encouraging the development of an infant
indu stry and pioneering a new sty le of regula tion
appropriate to the different natu re and needs of a new
business. This concept is unusual and w orth comm ent ing
upon. One result has been that. as a body fina nced by the
industry it regul ates. the Auth ority has kept the f inancial
burden on an immature industry extremely small: its
expend iture throughout its life has been well below £1
mill ion a year. But the Aut hority believes that the benefits
have gone w ell beyond mere economy.

It has enabled the Auth ority to respond qu ickly and
flexibl y to the rapidly changing circumstances of a nascent
indu stry. by avoid ing bureaucrat ic procedures. keepin g
l ines of communications short and responses decisive. The
handful of execut ive staff. each wi th their own specia lities.
have been called upon to take both a broad interest in the
development of cable and responsibil ity for a host of
matters incidental to their principal concerns.

The pressures have und oubtedly been cons iderable.
but so has the enthusiasm. and the Au thority believes that
the outco me has been an effectiveness w hich has served
both cable and the public interest well.

The Authority was set up at a difficult time fo r cable.
at the end of the year during which the Chance llo r of the
Exchequer had announced the phasing out of capi tal
allow ances. which many companies had been planning on
exploiting in order to justify the considerable in itial capita l
investment w hich cable requires for the sa" _, a very
long -term retu rn. It w as plainly much more diffi cu lt to raise
f inance for cable than had been expected w hen the
Government aw arded the fi rst 11 cable franchises twelve
months previously. and the prospects we re looking
uncertain.

For this reason. noting the duty placed on it by the
statute to promote the provision of cable services. the
Authority decided that it shoul d do all that it could wi thin
its limited resources to encou rage the development of
cable. Bearing in mind that the princ ipal prob lem lay in the
shortage of finance with w hich to cons truct cable systems.
the main focus of this w as seen to be the enco uragement
of investment. In one year. more than a hundred
presentations about cable we re made to fina ncial and
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business groups .
The promotion of cable's develop ment has been the

background to all the Cable Authority's decisions . One of
its fi rst conclusions was that it shou ld take advantag e of
w hatever interest there was in cable by advertising as many
franchises as possib le but only for those areas in w hich it
knew there we re likely app licants. The Aut hority advert ised
its first five franchises within a month of taking on its
statutory powers. and anot her 5 franchise advertisements
fol lowed fou r months later. Unfortunate ly. the Au thority's
franchising programme cou ld not continue at th is pace.
since it became clear that the demand for franchises wa s at
that stage l imited and those who obta ined franchises we re
in diff icu lt ies. given the financial situat ion. in try ing to
implement them . It w as only in the Spring of 1988 that the
franchi sing programme began in earnest.

Wh en the Cable Authori ty was establ ished. it became
respon sible for a number of old broadcast relay systems
w hich had been licensed to carry new programme services
by the Home Offi ce. At that tim e. however. there was only
one franchise in operat ion. in Swind on. wh ich had been
able to make an early start because it had an existing cable
operation in the town from w hich to expand. The f irst
tota lly new franchise to start operat ions w as Aberdeen in
May 1985. and that wa s fol low ed before the end of that
year by Coventry. Croydon . Westminster. Glasgow and
Wi ndso r. Unti l recently. th ose franchises remained the main
manifestat ion of broadband cable. the only franchises
jo ini ng them in a substant ial w ay being East London and
Ealing.

The financia l. techno logica l. managerial and
marketing prob lems besetting an infant industry are
illustrated by the fact that all of these systems have
undergone sign ificant changes in shareholding. in most
cases representi ng a substantia l change of control. and
have also seen changes in management.

In the space of five and a half years. the Authority has
managed to develop its franchising programme to the point
where most of urban Britain (toge ther w ith some more
rural areas) is covered by cable franc hises. The task of
seeing all of those franc hises into operation and to the
point of being comp letely bui lt and prov iding the fu ll range
of services promised in the franc hise application is one
which the Authority will have to pass on to the ITC.

On the programming side. there has been a
considerable expansion of channels. with various changes
along the way. When the Aut hority was established there
were six channels available. Sky Channel. Music Box.
Screen Sport. The Child ren's Channel and two film
channels. The Entertainment Network and Premiere. The
choice has now been strengthened to the point where
there are twenty English language channels and a number
in foreign languages and cable operators are able to offer
much bette r value for money than five years ago.

Taking on responsibility for programme regulat ion fo r
channe ls already in existence gave the Authority no
alternative initially but to apply existing rules from
elsewhere. To a large extent. this meant applying the codes
and guidelines of the IBA. altho ugh the Authority took over
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'7 September 1984
Services launched on new broadband section of the
system in Swindon: the first cable franchise to go live.

1 December 1984
Cable Authority formally constitu ted .

1 January 1985
Cable Authority assumes full powers and dut ies.

16 January 1985
Appointment of Mr. Jon Dave y as Director Ge neral of the
CableAuthority announced.

27 February 1985
Cable Authority advertises its first five franchises.

3 May 1985
Services launched on Aberdeen Cable. the first totally
new cable franchise to start operations.

23 May 1985
Announcement of new rules to facilitate the provision of
SMATV systems.

2 June 1985
TEN - The Movie Channel closes and is replaced by
Mirrorvision.

24 Jun e 1985
Cab le Authority advertises second batch of five
franchises.

13 August 1985
Award of the Cab le Authority's first franchises
announced. for Bolton; Cheltenh am and Gloucester; East
London; Wa ndsw orth; and W est Surrey and East
Hampshire.

1 September 198 5
Launch of Home Video Channel.

Launch of Bravo.

29 September 1985
Launch of the Arts Chann el.

30 October 1985
Launch of lifestyle Cha nnel.

19 December 1985
Publication of Cable Authority Code of Practice on
Programme Sponsorship.

1 April 1986
Mirrcrvision merged with Premiere.

May 1986
Launch of Indra D hnush.

Aug ust 1986
Launch of Star Channel.

30 January 1987
Launch of Super Channel.

6 April 1987
Services launched on Eastside Cable. the first of the
franchises awarded by the Cable Authority to go live.

1 August 1987
Launch of MTV Europe.

16 September 1987
Launch of CNN International.



October 1987
Cable Camden begins a telephone service, the first cable
franchise to do so.

November 1987
launch 01 The Cable Jukebox , Initially on Coventry
Cable.

November 1988
launch of the l andscape Channel.

23 November 1988
Publication of Government Whi te Paper "Broadcasting in
the 90s", Cm 517 .

6 February 1989
Launch of Sky Television's new channels Sky New s. Sky
Movies and Eurcsport. together wi th a revamped Sky
Channe l

April 1989
Launch of Discovery Channel.

April 1989
Arts Channel closes down.

27 April 1989
Statement by Home Secretary on future policy towards
cable and local delivery follow ing consultations based on
the W hite Paper.

12July 198 9
Statement by Home Secretary about restrictions on
ownership of broadcasting organisations, announcing
abolition 01 the prohibition of foreign control of cable
operations.

16 November 1989
Chairman of Cable Authority announces 10 Annual Cable
Convention that no more cable franchises will be
advertised after December

7 December 1989
Publication of Broadcasting Bill,

31 M ay 1990
Cable Authority announces awa rd of the 100th cable
franchise.

the gui delines on the showing of featu re f ilms w hich had
been draw n up by the Home Offi ce for applicat ion to
mov ie channels. The most immediate need w hen the
Authority was first established w as for rules on
sponsorship, since th is w as an area that w as opened up to
cable programmes for the f irst tim e. The success of the
Authority's code on sponsorship, draw n up and
implemented in the Auth ority's first year, is shown by the
grow ing acceptance of sponsored programmes now on
terrestrial broadcasting services as well as cable and
satellite prog rammes.

Sky's first birthday
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Five years of cable franchising

The Cable Authority started its life with an active franchising programme.
advertising tw o batches of five franchises within its first six months. After that.
the demand for franchises so diminished that the franchising programme was
virtually dormant for tw o years. until fresh interest from North America began
the present boom in 1988.

The growing interest from North America resulted not only in the
Authority advertising more franchises but in more applications being submitted
for franchises.
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The number of franchises gives a general indication of the rate at which
franchises spread throughout the country. but the picture is complicated by the
varying size of the franchises advertised at different stages. The average size of
franchises advertised in 1988 rose to 192.000 homes. but fell back in 1989 to
90.000 as the Authority moved on to deal wi th increasing numbers of small
towns. The diagram of the proportion of the United Kingdom cumula t ively
covered by cable franchises gives a better picture of the progress towards the
two thirds of the country finall y covered by the Authority's programme.
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The reg ional spread of cab le

The franchising programme has not been spread evenly across the
country. Greater London has consistently been ahead of other parts of the
country in the proportion within cable franchises. to the point where only the
City of London now remains unfranchised. For a long time. the Sout h of
England. Scotland and the Northwest were comparatively we ll covered. w hile
the w hole of eastern England seemed to be ignored. A late spurt has meant that
most of the urban centres are now franchised and it is those regions of the
coun try w ith the highest proportion of rural population wh ere cable's coverage
is least comprehensive.

PROPORTION OF EACH REGION COVEREO BY CABLE FRANCHISES
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A cable glossary
AlB switch. f. sim ple switch given to a viewer for selection
between two Inp,ut sources, such as an aerial and the cable syst em.
Not necessary w ith broadband syst em s.

Access channel. A channel that the cable operator makes available
for use by anyone w ith somethi ng to say or present (com munity
groups. ind ividuals. etc. ) usually - th oug h not necessarily - w ith
facili t ies made available free of charge by the operator.

Add ressability . The facili ty by w hic h the subscriber's home
equi pmen t may be controlled remotely by the cable operator, in
order to allow d isconnection. the provision of pay-per-view . or
changes in the level of service.

AM L. Amplitude modulated link. A type of microwave transmission
fo r mult ichannel point-to-point television links. authorised for cable
operators within franchise areas in the 17GHz band.

Bandw idth . Part of the frequency spectrum; that part of the
spectrum requi red for a specific purpose; eg a television channe l
occupies a bandwidth of 8 Megahertz whereas a telephone
conversation uti lises only 4 kilohertz.

Basic service. The service obta ined by a cable subscriber paying the
minimum charge. It wi ll normally com prise the broadcast services
plus a range of other " f ree" channels. A " basic channel" is one
included in the basic service .

Bird. Cotoquial descri ption of a satelli te.

Bit . Unit of measurement of data transmitted in dig ital form. Hence
the measurement of the capacity of a cable system to carry
information wi ll be in terms of Kilob its or M egabits per secon d
(Kbits/s . Mbits/ s).

Broadband. Cable with th e capacity to carry a large num ber (eg 25
or mo re) television channels. Interchangeable with wideband.

CATV. Community antenna television. A cable system covering a
whole com munity. eg a town.

Churn. Turnover of subscribers/c ancellation of subscriptio ns.
Usually quoted as a percentage rate.

Closed user group. Cable channel availab le only to a specific group
of subscr ibers.

Coaxial cable. Cable consist ing of a central conducto r (usually
copper) surrounded by. and insulated from. another conducto r. It is
the standa rd material used in present -day cable systems. Signals
are transmitted through it at di fferent frequencies, giving greater
channel capacity than is possible with twisted pair cable but less
than is allowed by optical fib re.

CTA. Cable Television Association. The Uni ted Kingdom trade
associa tion.

DB S. Direct broadcasting by satelli te. The use of a satelli te to
transmit high- pow er telev ision sign als fo r reception direct by
indiv idual viewers. though such services will also be carried on
cable svstems.

Double illumination. Transm ission of a tele vision channel f rom
two separate satell ites, part icularly for a transitional period when a
change from one satellite to anot her is being undertaken.

Downlink. The transmission from a sate llite to an earth stat ion.

Downstream. The d irect ion of signals transmitted from the cable
headen d to the subscriber.

Drop. The cable con nection from the street in to the subscribers'
premises. The term is sometimes (but not always) confined to
those subscriber connections from overhead rather than
unde rground cable.

DTH. Direct to home. Used to denote satelli te signals received by
an indiv idual viewe r via a dish aerial. as distinct from via a cable
system.

5.

Earth station. Transmitting 'or receiving point for satellite
transmissions.

ECS. European Communicat ions sa tellite . A series of satellites
ope rated by Eute lsat. The f irst of the series. ECS1. carries seve ral
European television channels distributed to cable systems. includ ing
two British channels (Eurosport and Super Channel).

Foot print . The earth cove rage area of a transmission from a satell ite
Like a torch beam. the strength of the signa l wil l weaken the
fu rther one moves from the centre . but this can be compensated for
by using a larger receiver

Franchise. The right to install and operate a cable system in an area
of more than 10.000 homes. bestowed by the licences granted by
the Authority and by the Department of Trade and Indu stry.

FSS. Fixed service satellite . A term used fo r a satellite in a fixed
orbita l position provid ing telecommun ications services. Also called
low powered satellites or telecommunications satellites. In
contradis ti nction to DB S.

Giga hertz . (GHz). Frequency of one billion cycle s per second. These
higher frequen cies have not so far been used for broadcast ing
purposes but it is possible to use them w here there is direct line of
sight between transmitter and rece iving aeria l. as with satelli te
t ransm issions.

HOTV. High definition television. A clearer sharper picture using
considerably more lines than the present 625 . Cable systems
already have capacity to carry such services when they are
introduced.

Headend. The control centre of a cable system.

Hertz. The un it of frequency of electromagnetic w aves (cycles per
second) (see also Gigahertz and M egahertz) . "H ertzian" is
sometimes used as a description of over- the-air transmissions. as
opp osed to cable.

Homes passed. The expression in common usage as the
measurement of the size of a cabled area. meaning the total
number of premises which have the po tential to be conn ected to
the cable system.

Hubsite. An intermediate control po int in a switched cable system
betw een the headend and the local swi tc hing point.

Inlomercial. A long- fo rm advertisement designed to give
information about products or services.

Interactivity . The facility for two-way communication. though the
soph istication of the interactive capabi lity may vary depending on
the technology used in the cable system.

ITC. lndependent Television Commission. The proposed new
regulatory body which w ill absorb th e funct ions of the Cable
Authority toge the r with mo st of those of th e IBA.

Leased access channels. A category of cable channel (particularly
in USA) made available by the loca l operator on a commercial
basis rather than as a free commun ity service. as w ill normally be
the case w ith access channels.

Local avail. The availabili ty within a national channel of slots for the
insertion at cable systems 01 local advertising .

Local delive ry . The type of franchise to be awarded by the ITC in
succession to the cable franchise. authorising the local delivery of
television services either by cable or MVDS.

MATV. Master antenna television. A cable system con fined within
a block of f lats. small housing development etc. served bv a
common aerial. In contradistinction to CATV.



M DS. Mult ipoint d istribution service. A television distribut ion
system to subscribers using omnidirectional mic rowave
transm issions (sometimes now called MMDS. w ith an additional M
for microwave or rnultic hannel. or MVDS with a V for video). It
depends on line of sight between transmitter and aerial. It has
grown in the USA as a new medium for pay television. The
Broadcasting Bill w ill perm it MVDS using the 40 GHz band as one
element of a local delivery franchise .

Megahertz. (M Hz). Frequency of one million cycles per second.

M icrowave. Wi reless transmissions at very high frequency as a
means of prov id ing telecommunicat ions links (including television
distribution) between two places. Depends on line of sight.
Operated in the U K by Brit ish Telecom and Mercury. See also
MD S

MSO . Mult iple systems operator. A cable operator running a
number of d ifferent cable systems.

Mu st-carry. The obligation on cable systems to carry certain
channels. usually the broadcast services.

Narrowba nd. Sometimes used to distinguish cable from
broadc~s~ing . More particularly. the functi on of distribut ing a range
of television channels or programmes designed to meet various
minority interests rather than to offer mass appeal.

NCTA. National Cable Television Association . The representative
industry body of the USA

New build . Cable system installed in area not previously cabled. A
term used to distingu ish new systems. or parts of systems. from
upgrades.

OFTEl. Office of Telecommunicat ions. The licensing and
monitoring body established by the Telecom munications Act 1984
headed by the Director General of Telecom munications (Professo r'
Sir Bryan Carsberg).

Off~air. Normal broadcast telev ision signals. A term often used to
di stingu ish aerial reception from cable recepti on . or broadcast
channels (BBC. ITV, etc) from cable channels.

Opti cal fibre. Cable made of glass fibres through wh ich signals are
transmitted as light. Capacity for a very large number of
channels can easily be provided . Not yet widely used in cable
systems.

Penetration. The measurement of the take-up of cable services. The
number of subscribers is expressed as a percentage of the homes
passed.

PPV. Pay per view . Payment made for individual cable programme s
as opposed to a monthly subscript ion for a whole channel or group
of channels. Already in operation experimentally in the UK, but
envisaged as a means of prov iding certain popular sporting events
or blockbuster movies for which subscribers may be prepared to
make a special payment. Cannot very effectively be done on an
old-f~~hioned cable system but is straightforw ard with a system
providmq control of each subscriber's services from the headend
(addressability).

Premium channel. Channel available on ly for additional
subscripti on over and above the basic service.

Programme provid er. Company assembli ng programmes into a
service to be provided to cable systems

Return path. The means by w hich messages are transmitted back
throug h the cable system from the subscriber to the headend.

SMATV. Satellite master antenna television . An MATV system wi th
a receivmq dish for picking up and dist ributin g satelli te television
signals. Any system of up to 10.000 homes w hich may be licensed
Without the competit ive franchising procedure.
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Star sw itched system. New generation of cable system in which
full bandwidth is provided from the headend to local sw itching
points wh ich are programmed to ~upply ~ach s~bscri ber. through
an individual line of lower bandwidth. With w hichever channels he
pays for. Channel selection then takes place at the sw itch, rather
than in the TV set or set -top box. but in response to the
subscriber's operation of his remote con trol. Such systems have
greater interact ive capability.

Strand mapping . Preparation of preliminary maps prior to the
detailed system design showing the likely rout e of cable ductinq.
So called from USA usage. wh ere the strand is the wi re support for
overhead cable strung between poles.

Subscripti on channel. A channe l for w hich the subscriber pays a
specific subscription over and above the charge for the basic
service.

Tap. The feed off a main cable (usually in tree and branch system)
to the subscriber's 'drop'.

Tier. A level of cable service depending on the amount of the
subscriber's payment. It reflects the packaging of channels at
different prices.

Transponder. A transmitter on a satellite .

Tree and branch, Topology of one type of cable system. of
traditional design. It comprises a trunk cable from w hich each
subscriber link is tapped off . Because all parts of the syste m carry
the totality of the services provided. it is difficult to build much
interactive capability into such systems .

Tree and bu sh. Name some times given to the star-configu red tree
and branch system usually installed in the UK, involving a number
of subscriber drops originating in the same street cabinet thu s
facilitat ing later conversion to a sw itched system . •

TYRO. Television receive on ly. The dish for receiving satell ite
television signals.

Twisted pair. Type of cable used extensively in British cable
systems in the past. comprising twisted pairs of wires each carrying
one channel. Most systems of this kind have capacity for four
television channels; some have six, none have more.

Upgrade. An old cable system installed for broadcast relay
purposes but now uti lised for the provision of new programme
services.

Uplink . The transmission from an earth station to satelli te.

Upstream. The direction of signals transmitted from a cable
subscriber to the operator's headend

W ideband. Cable system with the capacity to carry a large number
(eg 25 or more) television channels. Interchangeable wi th
broadband.







Addendum to Annual Report for 1989-90
The Authority's Annual Report for 1989-90 had to go to press when 35 franchises were still undecided. Its publication
coincides with the announcement of decisions on the last of those. It is now possible to update the list of the
significant players in UK cable (pages 25 to 28) and the summary diagram of the largest players (page 19), as well as
to provide a summary diagram of the largest prospective investors. This represents the position at 11 July 1990,
anticipating certain transactions which are in train.

The largest players in UK Cable
Thecompanieswiththe most extensive involvement in franchises (Total homesin franchises inwhich a significant shareholding is held.by the
company concerned)
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The largest investors in UK Cable
Thecompanieswith the largest prospective investment infranchises (Numberof homesproportionate to their present shareholding ineach
franchise- "equityhomes")
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THE CABLE INDUSTRY

The Significant Players in UK Cable
(The position at the end of the Authority 's franchising programm e - 11 July 1990)

AMERICAN TELEVISION AND COMMUNICATIONS (ATC)
(Second largest American MSO, subsidiary of Time-Warner)

No significant stake, but a small shareholding in Aberdeen.
Applications for Sheffield; Leeds; Manchester and 8 tockp ort
unsuccessful

BRU NCOR
(small Canadian telephone company serving New Brunsw ick)

In partnership with US Cable
Sunderland , Durham 200,000
Worcester 70,000
App lications for Havering; Bournemouth and Telford unsuccessful

BRITISH CABLE SERVICES
(Maxwell Entertainment Group)

Operator of about 40 upgrade systems
Guildford, West Surrey, East Hants (being sold) 137,000
Cardiff, Penarth (being sold) 103,000
App lications for Oxford and Abingdon; Ashford and Dover
unsuccessful

CABLECASTING
(Fifth largest Canadian MSO, majority owned by David Graham)

Motherwell 120,000
Cumbernauld 55 ,000
Dumbarton 18,000
Falkirk and Lothian 30,000
Appli cation for Paisley & Renfrew unsuccessful
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117,000
130,000

134,000

110,000
465,000

92,000
79,000

97,000
100,000
60,000
55,000

465,000
70,000
80,000

150,000
105,000

CROSS COUNTRY CABLE
(small American MSO majority owned by George Ring)

In partnership with NYNEX Corporation
Brighton, Hove, Worth ing
Bromley
Bournemouth
Applicat ion for Portsmouth unsuccessful

CUC BROADCASTING
(Fifth largest Canadian MSO)
ThamesValley 215,000
Coventry (20%, negotiating for majority) 119 ,000
Northampton 72,000
West Hertford shire 100,000
Stratford , Warwick 44,000
Rugby, Nuneaton 112,000
Corby, Kettering 90,000
Negotiating for Sw indon 75,000
Applications for Hinckley; Tamworth; Doncaster and Rotherh am;
Aylesbury and Amersham unsuccessful

DIAMO ND CABLE
(UK vehicle for Allan J McDona ld)

Nottingham 230,000
Mansfield 68,000
Grantham 30,000
Newark 18,000
Melton Mowbray 30,000
Applications for Derby; Loughborough; Dover and Ashford unsuccessful

COMPAGNIE GENERALE DES EAUX
As 30 % shareholde in The Cable Corporation
Windsor
Birmingham (much diluted stake)
Hillingdon
Hounslow
Application for Harrow unsuccessful

Through its own subsidiary, General Cable
Birmingham (17.6%) 465,000
Bradford 175,000
Applications for Manchester and sanorc: Bury and Rochdale ;
Oldham and Tameside; Stockport ; Wigan and Sheffield
unsuccessful

COMCAST CORPORATION
(Sixth largest American MSO)

In partnership with US West
Birmingham
Camden
Haringey
Hackney, Islington
Enfield

With other minority partners
Cambridge
App lication for Hartow etc unsuccessful

COMMENT CABLEVISION - Name under whi ch most - but not
all - appli cat ions have bee n made by US Cable .

COLUMBIA MANAGEMENT
(US company owned by Bob Goad, managing partner for English
Cable Partners)

Luton and Dunstable
Central Hertfordshire
Hertford, Cheshunt
Bedford
Application for West Hertfordshire unsuccessful

CABLE CORPORATION
(Compagnie Generale des Eaux, Standard Ufe Assurance, US West etc)

Windsor, Slough, Maidenhead 110,000
Hillingdon 92 ,000
Hounslow 79,000
Birmingham (small minority stake) 465,000
App lication for Harrow unsuccessful

CAMELOT CABLE - an investme nt vehicle owned by Paul
Kagan whic h is a partner in Britann ia Cablesystems

75,000
119,000
91,000

107,000

BELL CANADA
(the Cana dian telephone company)

In a 30% partnership with Videotron
Southampton 97,000
Wandsworth 100,000
Lambeth and Southwark 191,000
Greenwich and Lewisham 175,000
Kensington and Chelsea 68,000
Ealin9 105,000
Hammersmith, Fulham, Brent. Barnet 280,000
Westminster (acquisition agreed in principle) 107,000
Winchester 33,000
Thamesmead 11,000
Applicatio ns for Portsmouth; Harrow ; Hillingdon; Hounslow and
Enfield unsuccessful

ALPHAVISION COMMUNICATIONS
(Partnership between Metro Mob ile CTS and USA Cable
Connections)

Lincoln 42,000
Grimsby 63,000
Applications for Haywards Heath ; 81. Helens and Knowsley; and
Corby, Kettering etc, unsuccessful

BRITISH TELECOM VISUAL CO MMUNICATIONS

Swindon (100%) I
Coventry (75%) 1 All interests in
Aberdeen (69%) 1 franchises being
Westminster (45%) 1 disposed of
Five upgrade systems (inc Milton Keynes)

BELL SOUTH
(American telephone company serving the southeastern States)

Applications for North Liverpool; S1. Helens and Wirral w ithd rawn

BRITANNIA CABLESYSTEMS
(Mearing-Lynch Cable, Falcon Cable, First Carolina, Camelat Cable)

In partnership with NYNEX Corporation
Portsmouth 150,000
DarJington 34,000
Middlesbrough 170,000
Elmbridge, Runnymede 71,000
Epsom, Leatherhead, Reigate ate 98,000
Wirral 120,000
Applications for Stratford and Warwick; York and Harrogate;
Doncaster and Rotherham; Sheffield; Bradfo rd; and St. Helens
unsuccessful



THE CABLE INDUSTRY

96,000
289,000

62,000

95,000
30,000
60,000
91,000

11,500
24,000
40,000
15,000
55,000

143,000
170,000

125,000
114,000
110,000
62,000

128,000
121,000

168,000
134,000
140,000
236,000
182,000
94,000

110,000
117,000
110,000

OYSTON CABLE COMMU NICATIONS
(Southwestern Bell 80%, Owen Oyston 17%)

South Liverpool
Central Lancashire (Preston)
Wigan
Barnsley
North Liverpool
St. Helens
Applications for Wirral; Leeds; Doncaster and Rotherham;
Manchester and Salford; Bury and Rochdale: Oldham and
Tameside: Stockport; Sheffield; Bradford; Calderdale and Kirklees
unsuccessful

NYNEX CORPORATION
(Northeastern USA telephone company)

In partnership with US Cable (49%)
Bury, Rochdale
Oldham, Tameside
Applicat ion for Macclesfield withdrawn
Applications for Doncaster and Rotherham; Manchester and
Salford; Stockport; Harrow; Hillingdon; Hounslow; Aylesbury and
Amersham; and Enfield unsuccessful
In partnership with Britannia Cablesystems (majority)
Portsmouth 150,000
Darlington 34,000
Elmbridge, Runnymede 71,000
Epsom, Leatherhead, Reigate 98,000
Middlesbrough 170,000
St. Helens 100,000
Wirral 120,000
Applications for York; Harrogate; Stratford and Warwick; Sheffield;
Bradford; and St Helens unsuccessful

In partnership with Cross Coun try Cable (majon'ty)
Brighton
Bromley
Bournemouth

East Lancashire (Blackburn etc)
Ipswich and Colchester
Stoke and Newcastle under Lyme
Exeter, Plymouth
North and NW Cheshire
Wakefield
Application for Stafford unsuccessful

MTACABLE
subsidiary formed by Malarkey Taylor Associates to apply for
franchises on behalf of other partners.

With IVS Cable Holdings and Aextech
Oxford 55,000
Applications for Darlington; Burton on Trent and Worcester
unsuccessful

With YorCan
Application for Miodlesbrough etc unsuccessful,
MASADA UK PARTNERS
(a partnership between the three principals of Masada Corporation
and TA Associates)

In partnership with Pacific Telesis
Bolton 135,000
Norwich 83,000
Peterborough 58,000
Derby 83,000
Doncaster, Rotherham 192,000
Manchester, Salford, Trafford 363,000
Great Yarmouth, Lowestoft 64,000
Wisbech, March 21,000
Applications for Ipswich and Colchester; Leeds; Wakefield; Bury
and Rochdale; Oldham and Tameside; Stockport ; Sheffield;
Calcerdale and Kirklees unsuccessful

With other minority partners
Application for Dundee unsuccessful

MAXWELL ENTERTAINMENMT - hcldinq compa ny for BCS.

METRO MOBILE CTS - American cellular telephone compan y
which is one of the backers of Alpha vision Comm unications.

N-COM CABLEVISION
(small American MSO owned by Harry Suri and backed by TA
Associates)

Tamworth 25,000
Hinckley 20,000
Burton-on-Trent 40,000
Haywards Heath 25,000
,Applications for Carlisle; Rugby; Nuneaton and Bedford unsuccessful

IVS CABLE HOLDINGS
(Jersey-based vehicle for Peter Funk and colleagues)

Andover
Stafford
Harlow
Salisbury
Oxford, Abingdon
Various SMATVand hotel system interests
App lications for Darlington; Burton on Trent; Crawley; Winchester;
Telford and Worcester unsuccessful

JONES CABLE GROUP
(UK vehicle for fifth largest USA MSO controlled by Glenn Jones)

As partner in ELT (45%)
Tower Hamlets and Newham 145,000
Redbridge, Barking, Dagenham, Bexley 229,000
Waltham Forest 83,000
Havering 90,000
Dartford 35,000
Epping Forest 45,000
Applications for Hertford-Cheshunt: Greenwich & Lewisham;
Bromley and Harlow unsuccessful

In its own right
South Hertfordshire
Leeds
Aylesbury, Amersham
Applications for Elmbridge and Runnymede; Epsom and
Leatherhead; Central Herts: Stoke; Portsmouth; Wakefield;
Bournemouth; Telford: Harrow and Hillingdon unsuccessful

KINGSTON COMMUNICATIONS (HULL) PLC
Hull telephone company which has a very small stake - typically 1%
- in various franchises, particularly

Cambridge
Maclean Hunter franchises
Diamond Cable franchises

LEONA RD COMMUNICATIONS
(Small American MSO whose principals are Roger Leonard and
Tom Engel)
Thanet 51,000
Dorchester, Weymouth 35,000

MAC LEAN HUNTER CABLEVISION
(Third largest Canadian MSO, part of the publishing group)

DUNCAN, GRAHAM
(as principal of various British companies)

Dundee and Perth
Carlisle
Glenrothes
Negotiating to acquire Aberdeen
Fiveformer Thorn EMI upgrades
Eighteen former BCS upgrades

ENGLISH CABLE PARTNERS
a USA 'partnership managed by Columbia Management

FALCON CABLE TV - 28th largest American MSO controlled by
Marc Nathanson which is a partner in Britannia Cabfesystems.

FIRST CAROLINA COMMUNICATIONS - an American MSO
controlled by EB Chester which is a partner in Britannia
Cablesystems .

GOLDCREST COMMUNICATIONS

Black Country 490,000
Crawley, Horley and Gatwick 40,000
Ielford 50,000
Applications for Birmingham; Brighton; and Stafford unsuccessful

INSIGHT COMMUNICATIONS
(Medium-sized American MSO owned by Sidney Knafel, Michael
Willner and Continental Cablevision - itself the fourth largest
American MSO)

Glasgow 112,000
Greater Glasgow 274,000
Paisley, Renfrew 67,000
Bearsden and Milngavie 16,000
Kirklees 148,000
Greenock, Gourock 32,000
Newport, Pontypool 65,000
Negotiating for Cardiff and Greater Guildford 240,000
Applications for Brighton; Bradford and Calderdale unsuccessful

DOWOEN COMMUNICATIONS - small American MSO which is
a minority partner in Newport Cablevision with Insight
Communications.
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183 ,(J(J()

Application for Macclesfield withdrawn

In partnership with Bruncor
Sunderland, Durham 200,000
Worcester 70,000
Applications for Havering ; Bournemouth and Telford unsuccessful

Others
Applications for South Herts and Portsmouth unsuccessful

WASHINGTON POST CO MPANY - American publisher and 30th
largest cabl e MSO which is a partner of Vento Cabfe Management

YORCAN COM MUNICATI ONS
(a group of independent Canadian cable operators. led by l ed
Fielde!. plus variou s Yorkshire business interests)

York, Harrogate 78 ,000
Applica tions for Midd lesbrough etc: Bamsley; Bradford;"Calderdale:
Kirkfees; Wakefield: Doncaster and Rotherham unsuccessful
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VIDEOTRON ,
(second largest Canadian MSC, based in Montreal)

In partnership with Betl Canada (30%)
Southampton
Wandsworth
Lambeth, Southwark
Greenwic h, Lewisham
Winchester
Kensington and Chelsea
Ealing
Hammersmith, Fulham , Brent and Barnet
Wes tminst er (agreement in principle for acquisition)
Tha rnesmea d
Applicat ion for Tyneside withdrawn
Appl ications for Port smouth; Harrow; Hillingdon; Hounslow and
Enfield unsuccessful

VENTO CABLE MANAGEMENT
(small American MSO headed by Jerry Vento)

Dundee and Perth
Cartsle
Glenrothes

US WEST
(Colorado-based teleph one co mpany wi th several different British
alignments)

In partnership with Corneast Corporation (usually about 45 96)
Birmingham 465.000
Camden 70 ,(J(J()
Haringey 70.000
Hackne y and Islingt on 150.000
Enfield 105.000

fn partnership with United Artists (usually about 25 96)
Croydon
Merten, Suttan
Kingston. Richmond
Bristol, Bath
Edinburgh
Applications for Bromley; Black Country; Elmbridge and
Runnymede. Epsom and Leatherhead etc unsuccessful

In partnership with ATC (25%)
Applications for Sheffield ; Leed s; Manchester and Saltord: and
Stoc kport unsuccessful

In partnership with US Cable (25%)
Tyneside
Application for Leeds and Wake field unsuccessful

With other partners (under 2096)
Windsor
Hillingd on
Hounslow
Application for Harrow unsuccessful

TELECABLE
(20th largest American MSO)

Stockport 113,(J(J()
Harrow 79 ,000
Calderdale 75 ,000
Macclesfield 45,000
Appli cations for Kirklees; Sheff ield; Sunderland; Bradf ord; and
Wirral unsuccess ful

UNITED VIDEO
(small Ameri can cable MSO and satell ite television operator)

Applications for Newport and Pontypool ; Worcester; Oxford:
Aylesbury ane Amersham; CortJy anc Kett ering unsuccessful

USA CABLE CO NNECTIONS - Am er ican cable construc tio n
company which is a partner in Alphavision Communication s.

PACIFIC TELESIS INTERNATIONAL
(West Coa st telephone company)

In partnership with Jones
Tower Hamlets and Newham 145,000
Redbridge, Barking, Dagenham, Bexley 229,000
Waltham Forest 83,000
Darttord 35 ,(J(J()
Havering 9O,OCX:>
Epping Forest 45,000
Applications for Hertford and Cheshunt; Greenwich & Lew isham;
Bromleyand Harrow unsuccessful
In partnership with Masada
Norwich 83,(J(J()
Peterborough 58,()(X)
Botton 135,(J(J()
Derby 83,000
boncaster, Rotherham 192,000
Manchester, salford, Trafford 363,000
Great Yarmouth 64.000
Wisbech 21,(J(J()
Appli cations for Ipswich & Colchester ; Leeds and Wakefield; Bury
and Rochdale ; Oldham and Tameside; Stockport; Sheffield;
Cafderdale;and Kirklees unsuccessful

REDIFFUSION AG
(Swiss cab", operating company)

Applications for Sheffield; Barnsley;Doncaster and Rotherham
unsu ccessful

SOUTHWESTERN BELL - Missour i-based telephone company
who are 80 % shareholders in Oyston Cab fe Communications .

UN ITED ARTI STS
(Third largest Ameri can MSO, itself co ntrolled by TCI, the largest
MSO in America)

Croyd on
Bristol . Bath
Southend, Chelms ford
Medway Towns, Maidstone
Mert on, Sutt on
King ston, Richmond
Cheltenham, Gloucester
Edinburgh
Applicat ions for Elmbr idge -and Runnymede; Epsom and
Leatherhead : Thames Valley; Black Country ane Bromley
unsuccessful

STARSTREAM COMMUNICATIONS
(California -based small MSO owned by Dean Hazen)

West Glamorgan 110,000
Ashtord . Dover, Folkestone 77 ,000
Applications for Hertford and Cheshunt; and Tyneside unsuccessful
Application for Central Herts withdrawn

TA ASSOCIATES - Boston-based financial group wh ich is ma in
funder of Masada UK Partners and N-Com Cabfevision.

US CABLE
(Medium sized American MSO con trolled by Steve Myers)

In partnership with US West
Tyneside 32 5,(J(J()
Appl icat ion for Leeds & Wakefield unsuccessful

In partnership with NYNEX
Bury, Roc hda le 143 ,(J(J()
Oldham, Tamside 170,(J(J()
Applications for Aylesbury and Amersham: Enfl8ld : Doncaster and
Botherham: Manchester and Salford; Stockport: Harrow; Hillingdon
and Hounslow unsuccessful
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