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2%
 

5%
 

3%
 

- 
5%

 
6%

 
3%

 
3%

 
2%

 
5%

 
6%

 
3%

 
- 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

N
o 

478 
241 

237 
35 

60 
93 

90 
87 

112 
124 

144 
90 

120 
124 

125 
121 

54 
48 

5 
 

96%
 

96%
 

96%
 

100%
 

97%
 

94%
 

97%
 

94%
 

96%
 

99%
 

94%
 

94%
 

97%
 

96%
 

97%
 

95%
 

93%
 

97%
 

100%
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

D
on't know

 
3 

1 
2 

- 
- 

- 
1 

1 
1 

2 
1 

- 
- 

1 
1 

- 
1 

- 
- 

 
1%

 
 * 

1%
 

- 
- 

- 
1%

 
1%

 
1%

 
1%

 
1%

 
- 

- 
1%

 
1%

 
- 

1%
 

- 
- 

P
age 5 

P
roposed S

ky D
TT S

ervices S
urvey 

C
A

TI Fieldw
ork : N

ovem
ber 23rd-28th 2007 

A
bsolutes/col percents 

Table 5 
Q

5 D
o you subscribe to S

etanta S
ports? 

B
ase: A

ll Freeview
/ B

T V
ision as m

ain service 

P
repared on behalf of O

fcom
 by IC

M
 R

esearch 



 

       
  

 
 

G
ender 

A
ge 

S
ocial C

lass 
R

egion 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
ales 

 
N

orth- 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

orth 
&

 
 

ern 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
S

outh 
M

id- 
E

ng- 
S

outh 
S

cot- 
Ire- 

 
Total 

M
ale 

Fem
ale 

18-24 
25-34 

35-44 
45-54 

55-64 
65+ 

A
B

 
C

1 
C

2 
D

E
 

E
ast 

lands 
land 

W
est 

land 
land 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

U
nw

eighted base 
244 

109 
135 

11 
23 

34 
38 

42 
96 

63 
49 

31 
101 

68 
63 

47 
39 

18 
9 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
eighted base 

231 
100 

131 
18 

23 
31 

32 
35 

90 
48 

62 
43 

77 
65 

61 
43 

37 
18 

7 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
Y

es 
196 

87 
110 

16 
20 

27 
30 

31 
72 

42 
56 

37 
61 

59 
48 

34 
32 

16 
7 

 
85%

 
87%

 
84%

 
85%

 
87%

 
88%

 
94%

 
87%

 
80%

 
88%

 
90%

 
87%

 
78%

 
91%

 
79%

 
80%

 
88%

 
87%

 
100%

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

o 
33 

13 
20 

3 
3 

4 
2 

4 
18 

6 
6 

5 
16 

6 
12 

9 
4 

2 
- 

 
15%

 
13%

 
15%

 
15%

 
13%

 
12%

 
6%

 
13%

 
19%

 
12%

 
10%

 
13%

 
21%

 
9%

 
20%

 
20%

 
12%

 
13%

 
- 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

D
on't know

 
1 

- 
1 

- 
- 

- 
- 

- 
1 

- 
- 

- 
1 

- 
1 

- 
- 

- 
- 

 
 * 

- 
1%

 
- 

- 
- 

- 
- 

1%
 

- 
- 

- 
1%

 
- 

1%
 

- 
- 

- 
- 

P
age 6 

P
roposed S

ky D
TT S

ervices S
urvey 

C
A

TI Fieldw
ork : N

ovem
ber 23rd-28th 2007 

A
bsolutes/col percents 

Table 6 
Q

6 A
re you aw

are that D
igital TV

, that is, the ability to receive additional channels other than B
B

C
1, B

B
C

2, ITV
1, C

hannel 4/ S
4C

 and Five? 
B

ase: A
ll terrestrial households 

P
repared on behalf of O

fcom
 by IC

M
 R

esearch 



 

        
  

 
 

G
ender 

A
ge 

S
ocial C

lass 
R

egion 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
ales 

 
N

orth- 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

orth 
&

 
 

ern 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
S

outh 
M

id- 
E

ng- 
S

outh 
S

cot- 
Ire- 

 
Total 

M
ale 

Fem
ale 

18-24 
25-34 

35-44 
45-54 

55-64 
65+ 

A
B

 
C

1 
C

2 
D

E
 

E
ast 

lands 
land 

W
est 

land 
land 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

U
nw

eighted base 
207 

94 
113 

10 
20 

29 
36 

37 
75 

56 
44 

28 
79 

61 
51 

36 
34 

16 
9 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
eighted base 

196 
87 

110 
16 

20 
27 

30 
31 

72 
42 

56 
37 

61 
59 

48 
34 

32 
16 

7 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
Y

es, can receive in m
y 

109 
49 

60 
8 

11 
18 

14 
17 

41 
18 

40 
19 

33 
29 

27 
19 

17 
14 

3 
area 

55%
 

57%
 

54%
 

52%
 

54%
 

66%
 

45%
 

55%
 

57%
 

42%
 

71%
 

50%
 

54%
 

48%
 

55%
 

56%
 

53%
 

91%
 

46%
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

N
o, cannot receive in 

47 
26 

22 
5 

3 
9 

12 
8 

11 
13 

7 
11 

17 
13 

12 
12 

9 
- 

1 
m

y area 
24%

 
30%

 
20%

 
34%

 
15%

 
31%

 
39%

 
25%

 
15%

 
30%

 
12%

 
29%

 
29%

 
21%

 
25%

 
35%

 
29%

 
- 

20%
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

D
on't know

 
40 

12 
28 

2 
6 

1 
5 

6 
20 

12 
10 

8 
10 

18 
10 

3 
6 

1 
2 

 
20%

 
14%

 
26%

 
14%

 
31%

 
3%

 
16%

 
20%

 
28%

 
28%

 
17%

 
22%

 
17%

 
30%

 
20%

 
10%

 
18%

 
9%

 
34%

 

P
age 7 

P
roposed S

ky D
TT S

ervices S
urvey 

C
A

TI Fieldw
ork : N

ovem
ber 23rd-28th 2007 

A
bsolutes/col percents 

Table 7 
Q

7 D
o you know

 w
hether you can receive D

igital TV
 in the area in w

hich you live? 
This w

ould be received by connecting the TV
 to a Freeview

 service through your aerial. 
B

ase: A
ll terrestrial households aw

are of D
igital TV

 

P
repared on behalf of O

fcom
 by IC

M
 R

esearch 



 

       
  

 
 

G
ender 

A
ge 

S
ocial C

lass 
R

egion 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
ales 

 
N

orth- 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

orth 
&

 
 

ern 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
S

outh 
M

id- 
E

ng- 
S

outh 
S

cot- 
Ire- 

 
Total 

M
ale 

Fem
ale 

18-24 
25-34 

35-44 
45-54 

55-64 
65+ 

A
B

 
C

1 
C

2 
D

E
 

E
ast 

lands 
land 

W
est 

land 
land 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

U
nw

eighted base 
207 

94 
113 

10 
20 

29 
36 

37 
75 

56 
44 

28 
79 

61 
51 

36 
34 

16 
9 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
eighted base 

196 
87 

110 
16 

20 
27 

30 
31 

72 
42 

56 
37 

61 
59 

48 
34 

32 
16 

7 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

o tim
e/ don't w

atch 
41 

16 
25 

4 
6 

4 
6 

10 
11 

15 
14 

2 
9 

15 
11 

10 
3 

2 
- 

m
uch TV

 
21%

 
18%

 
23%

 
28%

 
27%

 
14%

 
21%

 
31%

 
16%

 
36%

 
25%

 
6%

 
15%

 
26%

 
22%

 
29%

 
9%

 
13%

 
- 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

D
on't think I w

ould use 
32 

15 
17 

5 
3 

2 
5 

4 
13 

7 
8 

11 
7 

9 
10 

4 
6 

3 
1 

it 
16%

 
17%

 
16%

 
33%

 
15%

 
9%

 
16%

 
12%

 
18%

 
16%

 
14%

 
29%

 
11%

 
15%

 
21%

 
11%

 
19%

 
17%

 
10%

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
H

appy w
ith existing 

27 
13 

15 
- 

1 
3 

4 
4 

16 
6 

8 
6 

8 
6 

5 
7 

6 
1 

3 
channels 

14%
 

15%
 

13%
 

- 
4%

 
10%

 
14%

 
12%

 
22%

 
14%

 
14%

 
16%

 
13%

 
9%

 
11%

 
20%

 
18%

 
9%

 
37%

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

o access in m
y area 

26 
13 

13 
5 

3 
3 

7 
3 

5 
8 

3 
6 

9 
11 

5 
3 

5 
1 

1 
 

13%
 

15%
 

12%
 

30%
 

14%
 

12%
 

24%
 

10%
 

7%
 

18%
 

6%
 

16%
 

16%
 

19%
 

10%
 

9%
 

15%
 

5%
 

20%
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

C
ost - too expensive 

20 
9 

11 
1 

2 
6 

2 
3 

6 
1 

7 
5 

7 
9 

3 
3 

3 
2 

- 
 

10%
 

11%
 

10%
 

4%
 

10%
 

24%
 

6%
 

10%
 

8%
 

3%
 

12%
 

13%
 

12%
 

14%
 

7%
 

9%
 

9%
 

13%
 

- 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
D

on't w
ant to buy new

 
10 

4 
5 

- 
- 

1 
2 

3 
5 

3 
1 

1 
4 

4 
2 

2 
2 

1 
- 

equipm
ent 

5%
 

5%
 

5%
 

- 
- 

2%
 

5%
 

9%
 

6%
 

6%
 

2%
 

4%
 

7%
 

6%
 

5%
 

5%
 

5%
 

3%
 

- 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
B

ad quality/ choice of 
8 

6 
2 

- 
- 

3 
- 

1 
4 

1 
4 

1 
2 

1 
3 

- 
2 

2 
- 

channels 
4%

 
7%

 
2%

 
- 

- 
11%

 
- 

2%
 

6%
 

3%
 

7%
 

3%
 

3%
 

1%
 

7%
 

- 
6%

 
12%

 
- 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

B
enefits unclear 

2 
- 

2 
- 

- 
- 

1 
- 

1 
- 

1 
- 

1 
- 

1 
1 

- 
- 

- 
 

1%
 

- 
2%

 
- 

- 
- 

4%
 

- 
1%

 
- 

2%
 

- 
1%

 
- 

2%
 

4%
 

- 
- 

- 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
D

on't know
 how

 to get 
1 

- 
1 

- 
- 

- 
- 

1 
- 

- 
- 

- 
1 

- 
- 

1 
- 

- 
- 

it installed 
 * 

- 
1%

 
- 

- 
- 

- 
2%

 
- 

- 
- 

- 
1%

 
- 

- 
2%

 
- 

- 
- 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

O
ther 

28 
15 

14 
- 

4 
9 

6 
1 

8 
4 

10 
6 

8 
3 

9 
5 

4 
6 

1 
 

14%
 

17%
 

12%
 

- 
17%

 
33%

 
21%

 
3%

 
11%

 
9%

 
19%

 
17%

 
13%

 
5%

 
19%

 
15%

 
13%

 
42%

 
13%

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
D

on't know
 

22 
7 

15 
1 

5 
1 

3 
4 

8 
3 

5 
6 

7 
8 

7 
1 

4 
1 

1 
 

11%
 

8%
 

14%
 

5%
 

23%
 

4%
 

11%
 

13%
 

11%
 

7%
 

10%
 

17%
 

12%
 

13%
 

14%
 

2%
 

13%
 

7%
 

20%
 

P
age 8 

P
roposed S

ky D
TT S

ervices S
urvey 

C
A

TI Fieldw
ork : N

ovem
ber 23rd-28th 2007 

A
bsolutes/col percents 

Table 8 
Q

8 A
re there any particular reasons w

hy you do not have a D
igital TV

 service at hom
e? 

B
ase: A

ll terrestrial households aw
are of D

igital TV
 

P
repared on behalf of O

fcom
 by IC

M
 R

esearch 



 

         
  

 
 

G
ender 

A
ge 

S
ocial C

lass 
R

egion 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
ales 

 
N

orth- 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

orth 
&

 
 

ern 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
S

outh 
M

id- 
E

ng- 
S

outh 
S

cot- 
Ire- 

 
Total 

M
ale 

Fem
ale 

18-24 
25-34 

35-44 
45-54 

55-64 
65+ 

A
B

 
C

1 
C

2 
D

E
 

E
ast 

lands 
land 

W
est 

land 
land 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

U
nw

eighted base 
207 

94 
113 

10 
20 

29 
36 

37 
75 

56 
44 

28 
79 

61 
51 

36 
34 

16 
9 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
eighted base 

196 
87 

110 
16 

20 
27 

30 
31 

72 
42 

56 
37 

61 
59 

48 
34 

32 
16 

7 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
V

ery likely       (5) 
23 

9 
13 

2 
1 

4 
6 

5 
4 

2 
6 

3 
12 

6 
5 

2 
5 

5 
- 

 
12%

 
11%

 
12%

 
10%

 
7%

 
16%

 
19%

 
17%

 
6%

 
6%

 
10%

 
7%

 
19%

 
11%

 
10%

 
5%

 
14%

 
33%

 
- 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

Fairly likely     (4) 
29 

10 
19 

2 
4 

7 
 * 

5 
10 

5 
14 

3 
7 

9 
8 

2 
4 

4 
1 

 
15%

 
11%

 
17%

 
13%

 
19%

 
26%

 
1%

 
17%

 
14%

 
12%

 
25%

 
9%

 
11%

 
15%

 
17%

 
6%

 
14%

 
27%

 
15%

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

either/ nor      (3) 
10 

4 
6 

- 
1 

3 
2 

- 
4 

2 
- 

4 
4 

6 
1 

1 
1 

- 
- 

 
5%

 
4%

 
6%

 
- 

4%
 

11%
 

8%
 

- 
5%

 
5%

 
- 

11%
 

6%
 

10%
 

3%
 

3%
 

3%
 

- 
- 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

Fairly unlikely   (2) 
24 

12 
13 

- 
3 

3 
6 

4 
8 

7 
9 

1 
7 

5 
6 

5 
5 

1 
2 

 
12%

 
13%

 
11%

 
- 

17%
 

12%
 

19%
 

12%
 

11%
 

16%
 

16%
 

3%
 

12%
 

9%
 

13%
 

14%
 

15%
 

9%
 

25%
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

V
ery unlikely     (1) 

107 
52 

56 
12 

10 
10 

15 
17 

44 
26 

27 
25 

29 
32 

28 
23 

16 
5 

4 
 

55%
 

60%
 

51%
 

76%
 

48%
 

35%
 

50%
 

54%
 

61%
 

61%
 

49%
 

67%
 

47%
 

53%
 

57%
 

66%
 

51%
 

30%
 

59%
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

D
on't know

 
4 

1 
3 

- 
1 

- 
1 

- 
2 

- 
- 

1 
3 

1 
- 

2 
1 

- 
- 

 
2%

 
1%

 
3%

 
- 

5%
 

- 
3%

 
- 

2%
 

- 
- 

3%
 

4%
 

2%
 

- 
5%

 
2%

 
- 

- 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

E
T: Likely 

51 
19 

32 
4 

5 
12 

6 
11 

14 
7 

20 
6 

19 
15 

13 
4 

9 
9 

1 
 

26%
 

22%
 

30%
 

24%
 

26%
 

42%
 

21%
 

34%
 

20%
 

18%
 

35%
 

16%
 

31%
 

26%
 

26%
 

12%
 

28%
 

60%
 

15%
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

N
E

T: U
nlikely 

131 
63 

68 
12 

13 
13 

21 
20 

52 
33 

36 
26 

36 
37 

34 
27 

21 
6 

6 
 

67%
 

73%
 

62%
 

76%
 

65%
 

47%
 

69%
 

66%
 

73%
 

78%
 

65%
 

70%
 

59%
 

62%
 

70%
 

80%
 

66%
 

40%
 

85%
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

M
ean 

2.15 
1.99 

2.27 
1.81 

2.17 
2.76 

2.19 
2.32 

1.88 
1.84 

2.31 
1.82 

2.41 
2.19 

2.08 
1.64 

2.24 
3.24 

1.71 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
S

tandard deviation 
1.50 

1.45 
1.54 

1.53 
1.45 

1.57 
1.57 

1.66 
1.34 

1.29 
1.53 

1.35 
1.65 

1.49 
1.48 

1.19 
1.57 

1.75 
1.15 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

S
tandard error 

0.11 
0.15 

0.15 
0.48 

0.33 
0.29 

0.27 
0.27 

0.16 
0.17 

0.23 
0.26 

0.19 
0.19 

0.21 
0.20 

0.27 
0.44 

0.38 

P
age 9 

P
roposed S

ky D
TT S

ervices S
urvey 

C
A

TI Fieldw
ork : N

ovem
ber 23rd-28th 2007 

A
bsolutes/col percents 

Table 9 
Q

9 C
urrently you can access around 40 D

igital TV
 channels through Freeview

. O
nce you have purchased a Freeview

 box and aerial there is no 
charge for these channels. 
The current cost of this equipm

ent is approxim
ately £20-100. H

ow
 likely or unlikely w

ould you say you are currently to sw
itch to 

Freeview
 in the next 6 m

onths? 

P
repared on behalf of O

fcom
 by IC

M
 R

esearch 



 

         
  

 
 

G
ender 

A
ge 

S
ocial C

lass 
R

egion 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
ales 

 
N

orth- 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

orth 
&

 
 

ern 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
S

outh 
M

id- 
E

ng- 
S

outh 
S

cot- 
Ire- 

 
Total 

M
ale 

Fem
ale 

18-24 
25-34 

35-44 
45-54 

55-64 
65+ 

A
B

 
C

1 
C

2 
D

E
 

E
ast 

lands 
land 

W
est 

land 
land 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

U
nw

eighted base 
207 

94 
113 

10 
20 

29 
36 

37 
75 

56 
44 

28 
79 

61 
51 

36 
34 

16 
9 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
eighted base 

196 
87 

110 
16 

20 
27 

30 
31 

72 
42 

56 
37 

61 
59 

48 
34 

32 
16 

7 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
M

ore likely 
22 

9 
13 

4 
2 

7 
2 

3 
3 

2 
5 

9 
5 

9 
4 

3 
2 

3 
- 

 
11%

 
10%

 
12%

 
28%

 
10%

 
24%

 
7%

 
9%

 
5%

 
5%

 
9%

 
24%

 
9%

 
16%

 
8%

 
9%

 
5%

 
22%

 
- 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

N
either m

ore nor less 
26 

12 
14 

3 
3 

3 
7 

5 
6 

8 
5 

4 
8 

12 
1 

5 
4 

2 
2 

likely 
13%

 
13%

 
13%

 
19%

 
13%

 
10%

 
22%

 
17%

 
8%

 
19%

 
9%

 
12%

 
13%

 
21%

 
3%

 
13%

 
11%

 
13%

 
29%

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
Less likely 

143 
66 

77 
8 

13 
18 

21 
21 

61 
31 

45 
23 

44 
36 

43 
26 

26 
9 

5 
 

73%
 

77%
 

70%
 

53%
 

66%
 

66%
 

71%
 

69%
 

85%
 

74%
 

80%
 

62%
 

73%
 

60%
 

89%
 

74%
 

80%
 

55%
 

71%
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

D
on't know

 
6 

- 
6 

- 
2 

- 
- 

2 
2 

1 
1 

1 
3 

2 
- 

1 
1 

2 
- 

 
3%

 
- 

5%
 

- 
10%

 
- 

- 
5%

 
3%

 
2%

 
2%

 
3%

 
4%

 
3%

 
- 

3%
 

3%
 

10%
 

- 

P
age 10 

P
roposed S

ky D
TT S

ervices S
urvey 

C
A

TI Fieldw
ork : N

ovem
ber 23rd-28th 2007 

A
bsolutes/col percents 

Table 10 
Q

10 If, on top of the existing Freeview
 channels, you could choose to subscribe to a package of up to 5 S

ky channels do you think you w
ould be 

m
ore or less likely to sw

itch to Freeview
? 

Y
ou w

ould have to sign up to a contract in order to access the channels and there w
ould be a charge for this service. 

B
ase: A

ll terrestrial households aw
are of D

igital TV
 

P
repared on behalf of O

fcom
 by IC

M
 R

esearch 



 

        
  

 
 

G
ender 

A
ge 

S
ocial C

lass 
R

egion 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
ales 

 
N

orth- 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

orth 
&

 
 

ern 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
S

outh 
M

id- 
E

ng- 
S

outh 
S

cot- 
Ire- 

 
Total 

M
ale 

Fem
ale 

18-24 
25-34 

35-44 
45-54 

55-64 
65+ 

A
B

 
C

1 
C

2 
D

E
 

E
ast 

lands 
land 

W
est 

land 
land 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

U
nw

eighted base 
207 

94 
113 

10 
20 

29 
36 

37 
75 

56 
44 

28 
79 

61 
51 

36 
34 

16 
9 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
eighted base 

196 
87 

110 
16 

20 
27 

30 
31 

72 
42 

56 
37 

61 
59 

48 
34 

32 
16 

7 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
M

ore likely 
22 

7 
15 

2 
5 

4 
2 

2 
7 

3 
8 

3 
8 

5 
6 

5 
4 

1 
1 

 
11%

 
8%

 
14%

 
12%

 
25%

 
14%

 
5%

 
8%

 
10%

 
8%

 
15%

 
8%

 
13%

 
9%

 
12%

 
15%

 
13%

 
9%

 
8%

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

either m
ore nor less 

57 
28 

29 
7 

6 
10 

11 
10 

13 
15 

13 
12 

17 
23 

10 
10 

8 
3 

3 
likely 

29%
 

32%
 

26%
 

48%
 

29%
 

35%
 

35%
 

34%
 

18%
 

35%
 

23%
 

33%
 

28%
 

38%
 

20%
 

30%
 

24%
 

20%
 

46%
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

Less likely 
99 

43 
56 

6 
8 

12 
17 

15 
42 

21 
27 

22 
28 

25 
31 

17 
14 

9 
2 

 
50%

 
50%

 
51%

 
40%

 
38%

 
42%

 
57%

 
48%

 
58%

 
50%

 
49%

 
60%

 
47%

 
43%

 
64%

 
49%

 
44%

 
60%

 
34%

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
D

on't know
 

19 
8 

10 
- 

2 
3 

1 
3 

10 
3 

8 
- 

8 
6 

2 
2 

6 
2 

1 
 

9%
 

9%
 

9%
 

- 
8%

 
10%

 
3%

 
10%

 
14%

 
8%

 
14%

 
- 

13%
 

10%
 

3%
 

7%
 

19%
 

10%
 

13%
 

P
age 11 

P
roposed S

ky D
TT S

ervices S
urvey 

C
A

TI Fieldw
ork : N

ovem
ber 23rd-28th 2007 

A
bsolutes/col percents 

Table 11 
Q

11 S
ky currently provides 3 free channels via Freeview

. These are S
ky N

ew
s, S

ky S
ports N

ew
s and S

ky Three. 
If S

ky rem
oved these channels do you think you w

ould be m
ore or less likely to sw

itch to Freeview
? 

B
ase: A

ll terrestrial households aw
are of D

igital TV
 

P
repared on behalf of O

fcom
 by IC

M
 R

esearch 



 

         
   

 
 

G
ender 

A
ge 

S
ocial C

lass 
R

egion 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
ales 

 
N

orth- 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

orth 
&

 
 

ern 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
S

outh 
M

id- 
E

ng- 
S

outh 
S

cot- 
Ire- 

 
Total 

M
ale 

Fem
ale 

18-24 
25-34 

35-44 
45-54 

55-64 
65+ 

A
B

 
C

1 
C

2 
D

E
 

E
ast 

lands 
land 

W
est 

land 
land 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

U
nw

eighted base 
207 

94 
113 

10 
20 

29 
36 

37 
75 

56 
44 

28 
79 

61 
51 

36 
34 

16 
9 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
eighted base 

196 
87 

110 
16 

20 
27 

30 
31 

72 
42 

56 
37 

61 
59 

48 
34 

32 
16 

7 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

E
T: A

ny M
ention 

19 
7 

12 
3 

3 
5 

4 
4 

1 
4 

3 
7 

4 
7 

2 
5 

2 
3 

- 
 

10%
 

8%
 

11%
 

21%
 

13%
 

17%
 

13%
 

12%
 

1%
 

10%
 

5%
 

19%
 

7%
 

13%
 

4%
 

14%
 

5%
 

18%
 

- 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
Top U

p TV
 

12 
4 

9 
3 

1 
3 

3 
2 

- 
3 

- 
7 

2 
7 

1 
4 

1 
1 

- 
 

6%
 

4%
 

8%
 

21%
 

7%
 

9%
 

10%
 

6%
 

- 
6%

 
- 

19%
 

4%
 

11%
 

1%
 

10%
 

2%
 

5%
 

- 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
S

etanta S
ports 

3 
1 

1 
- 

1 
- 

- 
1 

1 
1 

1 
- 

1 
1 

1 
- 

1 
- 

- 
 

1%
 

1%
 

1%
 

- 
4%

 
- 

- 
3%

 
1%

 
2%

 
2%

 
- 

1%
 

1%
 

2%
 

- 
3%

 
- 

- 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
S

etanta S
ports and Top 

4 
2 

1 
- 

1 
2 

1 
1 

- 
1 

2 
- 

1 
- 

1 
1 

- 
2 

- 
U

p TV
 

2%
 

3%
 

1%
 

- 
3%

 
7%

 
3%

 
2%

 
- 

2%
 

4%
 

- 
2%

 
- 

2%
 

3%
 

- 
13%

 
- 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

N
o 

166 
75 

92 
12 

17 
21 

24 
27 

65 
37 

51 
29 

50 
47 

45 
27 

29 
13 

6 
 

85%
 

87%
 

83%
 

79%
 

82%
 

77%
 

81%
 

88%
 

90%
 

86%
 

91%
 

78%
 

83%
 

79%
 

93%
 

80%
 

90%
 

82%
 

91%
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

D
on't know

 
11 

5 
7 

- 
1 

2 
2 

- 
7 

2 
2 

1 
6 

5 
1 

2 
2 

- 
1 

 
6%

 
5%

 
6%

 
- 

5%
 

6%
 

6%
 

- 
9%

 
4%

 
4%

 
3%

 
11%

 
9%

 
3%

 
7%

 
5%

 
- 

9%
 

P
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P
roposed S
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TT S

ervices S
urvey 

C
A

TI Fieldw
ork : N

ovem
ber 23rd-28th 2007 

A
bsolutes/col percents 

Table 12 
Q

12 E
xisting Freeview

 custom
ers also have the option of subscribing to additional channels, although there is a cost for this and additional 

equipm
ent m

ay be required.  This allow
s them

 to access som
e additional pay channels on top of the 40 free channels. 

This service is currently available from
 Top U

p TV
, through w

hich you can receive channels such as A
nim

al P
lanet, C

artoon N
etw

ork, B
ritish E

urosport, 
P

aram
ount C

om
edy and U

K
TV

 Food, and from
 S

etanta S
ports, w

ho can provide 
B

ase: A
ll terrestrial households aw

are of D
igital TV

 

P
repared on behalf of O

fcom
 by IC

M
 R

esearch 



 

         
  

 
 

G
ender 

A
ge 

S
ocial C

lass 
R

egion 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
ales 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

orth 
&

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

S
outh 

M
id- 

E
ng- 

S
outh 

S
cot- 

 
Total 

M
ale 

Fem
ale 

18-24 
25-34 

35-44 
45-54 

55-64 
65+ 

A
B

 
C

1 
C

2 
D

E
 

E
ast 

lands 
land 

W
est 

land 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

U
nw

eighted base 
18 

9 
9 

1 
3 

4 
4 

5 
1 

5 
3 

4 
6 

5 
3 

5 
2 

3 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
eighted base 

19 
7 

12 
3 

3 
5 

4 
4 

1 
4 

3 
7 

4 
7 

2 
5 

2 
3 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

E
T: Y

es 
8 

4 
5 

- 
- 

5 
- 

3 
1 

1 
3 

1 
4 

1 
1 

3 
2 

2 
 

45%
 

52%
 

41%
 

- 
- 

100%
 

- 
85%

 
100%

 
20%

 
82%

 
21%

 
87%

 
15%

 
36%

 
56%

 
100%

 
81%

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

Y
es - m

akes no 
4 

1 
2 

- 
- 

3 
- 

1 
1 

- 
- 

1 
2 

1 
1 

1 
1 

- 
difference 

21%
 

21%
 

21%
 

- 
- 

56%
 

- 
17%

 
100%

 
- 

- 
21%

 
60%

 
15%

 
36%

 
32%

 
36%

 
- 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
Y

es - but I w
ould 

4 
2 

2 
- 

- 
2 

- 
2 

- 
1 

3 
- 

1 
- 

- 
1 

1 
2 

prefer only one box 
24%

 
31%

 
20%

 
- 

- 
44%

 
- 

68%
 

- 
20%

 
82%

 
- 

27%
 

- 
- 

24%
 

64%
 

81%
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

E
T: N

o 
10 

3 
7 

3 
3 

- 
4 

1 
- 

3 
1 

6 
1 

6 
1 

2 
- 

1 
 

55%
 

48%
 

59%
 

100%
 

100%
 

- 
100%

 
15%

 
- 

80%
 

18%
 

79%
 

13%
 

85%
 

64%
 

44%
 

- 
19%

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

N
o - w

ould not be 
3 

2 
1 

- 
1 

- 
2 

- 
- 

2 
- 

1 
- 

2 
1 

- 
- 

- 
prepared to pay for 2 

15%
 

21%
 

12%
 

- 
52%

 
- 

39%
 

- 
- 

45%
 

- 
13%

 
- 

32%
 

26%
 

- 
- 

- 
boxes 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

o - too inconvenient 
7 

2 
5 

3 
1 

- 
2 

1 
- 

2 
1 

5 
1 

4 
1 

2 
- 

1 
to have 2 boxes 

40%
 

27%
 

47%
 

100%
 

48%
 

- 
61%

 
15%

 
- 

36%
 

18%
 

66%
 

13%
 

54%
 

38%
 

44%
 

- 
19%

 

P
age 13 

P
roposed S

ky D
TT S

ervices S
urvey 

C
A

TI Fieldw
ork : N

ovem
ber 23rd-28th 2007 

A
bsolutes/col percents 

Table 13 
Q

13 If you did decide to subscribe to S
etanta or Top U

p TV
, and also w

anted to subscribe to the new
 S

ky service, you w
ould need to have 2 set 

top boxes - one to access the S
ky service and one to access Top up TV

 or S
etanta.  W

ould you be prepared to have 2 set top boxes in order to access 
these services? 
B

ase: A
ll interested in subscribing to Top U

p TV
/ S

etanta 

P
repared on behalf of O

fcom
 by IC

M
 R

esearch 



 

         
  

 
 

G
ender 

A
ge 

S
ocial C

lass 
R

egion 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
ales 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

orth 
&

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

S
outh 

M
id- 

E
ng- 

S
outh 

S
cot- 

 
Total 

M
ale 

Fem
ale 

18-24 
25-34 

35-44 
45-54 

55-64 
65+ 

A
B

 
C

1 
C

2 
D

E
 

E
ast 

lands 
land 

W
est 

land 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

U
nw

eighted base 
29 

15 
14 

3 
3 

6 
6 

6 
5 

4 
9 

5 
11 

9 
6 

10 
3 

1 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
eighted base 

31 
17 

14 
4 

3 
6 

6 
7 

4 
4 

12 
6 

8 
10 

6 
9 

4 
1 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
V

ery interested      (5) 
2 

2 
- 

1 
1 

- 
- 

- 
- 

2 
- 

- 
- 

1 
1 

- 
- 

- 
 

7%
 

13%
 

- 
34%

 
21%

 
- 

- 
- 

- 
55%

 
- 

- 
- 

7%
 

26%
 

- 
- 

- 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

Q
uite interested     (4) 

6 
6 

- 
2 

- 
- 

- 
3 

- 
- 

4 
2 

- 
2 

- 
2 

2 
- 

 
18%

 
32%

 
- 

51%
 

- 
- 

- 
48%

 
- 

- 
32%

 
25%

 
- 

22%
 

- 
17%

 
40%

 
- 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

either/ nor         (3) 
1 

1 
- 

- 
- 

1 
- 

- 
- 

- 
- 

1 
- 

- 
- 

- 
- 

1 
 

5%
 

8%
 

- 
- 

- 
23%

 
- 

- 
- 

- 
- 

23%
 

- 
- 

- 
- 

- 
100%

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

N
ot very interested  (2) 

6 
- 

6 
1 

2 
1 

1 
2 

- 
- 

5 
- 

2 
3 

- 
1 

2 
- 

 
20%

 
- 

44%
 

15%
 

48%
 

21%
 

16%
 

22%
 

- 
- 

36%
 

- 
19%

 
30%

 
- 

14%
 

37%
 

- 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

N
ot at all           (1) 

16 
8 

8 
- 

1 
3 

5 
2 

4 
2 

4 
3 

6 
4 

4 
6 

1 
- 

interested 
51%

 
47%

 
56%

 
- 

31%
 

56%
 

84%
 

30%
 

100%
 

45%
 

32%
 

53%
 

81%
 

41%
 

74%
 

68%
 

23%
 

- 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

N
E

T: Interested 
8 

8 
- 

4 
1 

- 
- 

3 
- 

2 
4 

2 
- 

3 
1 

2 
2 

- 
 

25%
 

45%
 

- 
85%

 
21%

 
- 

- 
48%

 
- 

55%
 

32%
 

25%
 

- 
29%

 
26%

 
17%

 
40%

 
- 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

E
T: N

ot Interested 
22 

8 
14 

1 
3 

5 
6 

4 
4 

2 
8 

3 
8 

7 
4 

8 
3 

- 
 

70%
 

47%
 

100%
 

15%
 

79%
 

77%
 

100%
 

52%
 

100%
 

45%
 

68%
 

53%
 

100%
 

71%
 

74%
 

83%
 

60%
 

- 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

M
ean 

2.11 
2.64 

1.44 
4.03 

2.32 
1.67 

1.16 
2.65 

1.00 
3.19 

2.32 
2.19 

1.19 
2.23 

2.05 
1.66 

2.57 
3.00 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
S

tandard deviation 
1.40 

1.65 
0.52 

1.11 
1.73 

0.90 
0.40 

1.44 
0.00 

2.31 
1.27 

1.42 
0.42 

1.43 
1.94 

1.19 
1.40 

- 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

S
tandard error 

0.26 
0.43 

0.14 
0.64 

1.00 
0.37 

0.16 
0.59 

0.00 
1.15 

0.42 
0.64 

0.13 
0.48 

0.79 
0.38 

0.81 
- 

P
age 14 

P
roposed S

ky D
TT S

ervices S
urvey 

C
A

TI Fieldw
ork : N

ovem
ber 23rd-28th 2007 

A
bsolutes/col percents 

Table 14 
Q

14 Y
ou m

ay have heard that S
ky is planning to launch a pay TV

 service on digital TV
 (including S

ky S
ports and M

ovies).  To receive the service, 
you w

ould have to buy a new
 set top box. 

W
ould you be interested in subscribing to this service? 

B
ase: A

ll subscribing to Top U
p TV

/ S
etanta 

P
repared on behalf of O

fcom
 by IC

M
 R

esearch 



 

        
  

 
 

G
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A
ge 

S
ocial C

lass 
R

egion 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
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N

orth 
&

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

S
outh 

M
id- 

E
ng- 

S
outh 

S
cot- 

 
Total 

M
ale 

Fem
ale 

18-24 
25-34 

35-44 
45-54 

55-64 
65+ 

A
B

 
C

1 
C

2 
D

E
 

E
ast 

lands 
land 

W
est 

land 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

U
nw

eighted base 
29 

15 
14 

3 
3 

6 
6 

6 
5 

4 
9 

5 
11 

9 
6 

10 
3 

1 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

W
eighted base 

31 
17 

14 
4 

3 
6 

6 
7 

4 
4 

12 
6 

8 
10 

6 
9 

4 
1 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

E
T: Y

es 
8 

6 
2 

- 
- 

1 
1 

5 
1 

- 
4 

3 
1 

2 
- 

3 
2 

1 
 

26%
 

38%
 

12%
 

- 
- 

23%
 

18%
 

70%
 

17%
 

- 
35%

 
47%

 
9%

 
15%

 
- 

36%
 

40%
 

100%
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
Y

es - m
akes no 

2 
2 

- 
- 

- 
- 

1 
- 

1 
- 

1 
- 

1 
- 

- 
2 

- 
- 

difference 
6%

 
10%

 
- 

- 
- 

- 
18%

 
- 

17%
 

- 
8%

 
- 

9%
 

- 
- 

18%
 

- 
- 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
Y

es - but I w
ould 

6 
5 

2 
- 

- 
1 

- 
5 

- 
- 

3 
3 

- 
2 

- 
2 

2 
1 

prefer only one box 
21%

 
28%

 
12%

 
- 

- 
23%

 
- 

70%
 

- 
- 

27%
 

47%
 

- 
15%

 
- 

17%
 

40%
 

100%
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
N

E
T: N

o 
23 

11 
12 

4 
3 

5 
5 

2 
3 

4 
8 

3 
7 

9 
6 

6 
3 

- 
 

74%
 

62%
 

88%
 

100%
 

100%
 

77%
 

82%
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