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Section 1 

1 Executive summary 
1.1 Overview 

The following document contains the findings of Marketing Sciences Limited research into 

the awareness of audio description (AD), conducted on behalf of Ofcom. The research 

investigates awareness of AD among UK adults.  

Between 22nd and 24th March 2013, a total of 1,033 telephone interviews were conducted 

with a representative sample of UK adults.  

Ofcom has commissioned three previous surveys designed to measure awareness of AD. 

The first (survey 1) took place in January 2008, before a cross-media promotional 

campaign1 designed to increase awareness of audio description, while the second (survey 

2) was in March 2008 after the campaign. The third survey was conducted in May/June 2009 

(survey 3).  In this report, results are compared against the findings from survey 1 and 3. 

Comparisons with survey 2 will not be drawn as survey 2 was conducted immediately on the 

back of an intensive ad campaign and so as to be expected the awareness levels were 

significantly higher and therefore the results of survey 2 are not an accurate representation 

of general level of awareness. 

 

1.2 Awareness of audio description  

In 2013, the research shows that overall 60% of UK adults are spontaneously aware of audio 

description, this increases to 67% after prompting with an example clip.  Awareness is higher 

among younger respondents (73% among 25-34 year olds, compared to 55% among those 

aged 55-64, 51% among those aged 65-74 and 42% among those aged 75+).  

Comparison of survey 1 and survey 3 results shows that spontaneous awareness among UK 

adults has increased significantly from 37% in  2008 (survey 1), 45% in 2009 (survey 3) to 

60% in  2013 (latest survey).  

 

                                            
1 See http://www.ofcom.org.uk/research/tv/reports/access_services_audio/ad_report.pdf for findings 
from survey 1 and survey 2 research into awareness and usage of audio description undertaken in 
2008 and http://stakeholders.ofcom.org.uk/market-data-research/other/tv-
research/research_audio_description/ for findings from survey 3. 
 

http://www.ofcom.org.uk/research/tv/reports/access_services_audio/ad_report.pdf
http://stakeholders.ofcom.org.uk/market-data-research/other/tv-research/research_audio_description/
http://stakeholders.ofcom.org.uk/market-data-research/other/tv-research/research_audio_description/
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1.3 Telling others about audio description service 

This survey also sought to understand whether those who were aware of AD told others 

about this service and if so whom did they tell.  The research found that of the 67% of 

respondents who were aware of AD (both spontaneous and prompted awareness), 15% told 

someone else about the service.  When respondents were asked whom they told about the 

service, the vast majority claimed they told a relative, 9%.  

 

Finally the survey asked those respondents who claimed they had told someone else about 

AD services, whether the person they told had a visual impairment.  Just over half of the 

respondents who claimed to have told someone else about AD service claimed that the 

person they told had a visual impairment. 

 



 

 

Section 2 

2 Methodology 
2.1 Overview 

This survey was conducted via Computer Assisted Telephone Interviewing (CATI) among 

adults aged 18+ in the UK between 22nd and 24th March 2013. 

Audio description Survey Timeline 

Survey 1 January 2008 
Survey 2 March 2008 
Survey 3 May to June 2009 
Survey 4 March 2013 

The sample was divided into two main groups: 

A 5 minute survey with a nationally representative sample of 1,033 UK adults (quotas set on 

gender, age, and region within the UK) 

The nationally representative survey was part of an omnibus telephone survey conducted via 

Random Digit Dialling (RDD).   

 

2.2 Questionnaire 

The questionnaire used in the research was developed in close consultation with Ofcom and 

was designed to provide data which could be reliably compared with the results of previous 

surveys of research. Many questions were the same as those used in surveys 1 and 3 to 

enable comparison. A copy of the full questionnaire can be found in the appendix to this 

report.  In this report, results are compared against the findings from survey 1 and survey 3 

and all the differences reported where significant at 95% confidence level.  
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Section 3 

3 Awareness of audio description 
3.1 Awareness of audio description – UK adults 

The 2013 survey found that 60% of UK adults were spontaneously aware of the audio 

description service (this rises to 67% after prompting with an example clip).    

Figure 1. - Spontaneous awareness of audio description among UK adults (%) 

 
 
As reported in previous surveys, awareness tended to be higher among younger 

respondents, 73% among 25-34 year olds, compared to 55% among those aged 55-64, 51% 

among those aged 65-74 and 42% among those aged 75+ 

 

Source: Q1.Before today, were you aware that this feature was available on some TV? 
Unweighted Base: All respondents. All UK adults (1,033) 
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Figure 2. - Spontaneous awareness of audio description among UK adults by age (%) 
 

 
 

Also awareness appeared to be higher amongst males than females.   

 
Figure 3. - Spontaneous awareness of audio description among UK adults by gender 
(%) 

 

 

Source: Q1.Before today, were you aware that this feature was available on some TV?
Unweighted Base: All respondents. All UK adults (1,033); 25-34 (148); 35-44 (155); 45-54 (219); 55-64 (195); 65-74 (136); 
75+ (104). All subgroups with an unweighted base lower than 50 have not been charted.
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Figure 4 compares awareness among UK adults with previous Ofcom surveys. Overall at 

60%, spontaneous awareness remains higher than in survey 1 (37%) and survey 3 (45%). 

 

Figure 4. - Awareness of audio description among UK adults over time (%) 
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Survey 4: UK adults (1,033); Male (476); Female (557); 18-34 (287); 35-54 (379); 55+ (368)



 

 

Section 4 

4 Telling others about audio description 
service 
4.1 Action taken as a result of awareness 

This survey also sought to understand whether those who were aware of AD told others 

about this service and if so whom did they tell.  The research found that of the 67% of 

respondents who were aware of AD (both spontaneous and prompted awareness), 15% told 

someone else about the service.  

 

Figure 5 Action taken as a result of awareness (%) 
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This figure varied by age group with the 35-44 age group significantly higher at just over a 

fifth (21%) claiming to have told someone about AD services and the 25-34 group 

significantly lower with only 9%. 

 
Figure 6 Action taken as a result of awareness (%) 

 

 

The survey then went on to ask those respondents who claimed they had told someone 

about AD whom they had told.  The majority response was ‘a relative’ (9%).  This was true 

across all the age groups except for the 65-74 group, who were slightly more likely to tell ‘a 

friend’ 

 

 

 

 

 

 

 

 

 

 

 

Source: Q3. Have you told anyone you know about this service?
UnweightedBase: All aware of audio description. UK adults (669); 25-34 (119); 35-44 (110); 45-54 (150); 
55-64 (116); 65-74 (73). All subgroups with an unweighted base lower than 50 have not been charted.
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Figure 7 Details of those told about AD services (%) 

 
 
 

Finally the survey asked those respondents who claimed they had told someone else 

about AD services, whether the person they told had a visual impairment.  Just over 

half of the respondents who claimed to have told someone else about AD service 

claimed that the person they told had a visual impairment. 

 
 
Figure 8 AD services communicated to visually impaired (%) 

 

Source: Q3. Have you told anyone you know about this service?
UnweightedBase: All aware of audio description. UK adults (669); 25-34 (119); 35-44 (110); 45-54 (150); 
55-64 (116); 65-74 (73). All subgroups with an unweighted base lower than 50 have not been charted.
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1 Annex 1- audio description services 
questionnaire 
 
Ofcom - the body responsible for regulating TV programmes - has asked ICM to conduct an 
important study on TV services designed to assist those with visual impairments.  Your 
opinions will make a difference - by contributing to the survey you will have an opportunity to 
influence future policy in this area 
 
ASK ALL 
Q1) Audio description is a spoken commentary where you hear someone describing 
what is happening on the TV screen. For example in a film, in between the dialogue 
you hear someone describing what is happening, what the actors are doing, or where 
the action is taking place.  This helps someone who can’t see very well to understand 
what is happening,  
Before today, were you aware that this feature was available on some TV 
programmes? 
Read out and single code only 
Yes.................................................................................. 
No................................................................................... 
Don’t know...................................................................... 
 
FOR THOSE THAT STATED NO OR DK AT Q1 
“You said that aren’t aware of audio description, I’d now like to play you a clip from a 
recent audio description awareness campaign.” 
 
PLAY CLIP OF AD HERE BEFORE ASKING Q2 ABOUT AWARENESS OF THIS 
FEATURE? 
 
FOR THOSE THAT STATED NO OR DK AT Q1 
Q2) Now that you’ve heard a clip of the audio description service were you aware that 
this feature was available on some TV programmes?  
Read out and single code 
Yes.................................................................................. 
No................................................................................... 
Don’t know...................................................................... 
 
 
FOR THOSE THAT ANSWER YES TO Q1 AND YES to Q2 ask Q3  
Q3) you have said that you are aware of audio description, have you told anyone you 
know about this service? 
Do not read out and multi-code 
Yes - Relative..................................................................... 
Yes - Friend........................................................................ 
Yes - Other (specify) ......................................................... 
No...................................................................................... 
DK...................................................................................... 
 
FOR THOSE THAT SAY YES AT Q3 ASK Q4 



 

 

Q4) Did the person, or any of the persons, you spoke to about the service have a 
visual impairment? 
Do not read out and single code 
YES.................................................................................. 
NO.................................................................................... 
DK.................................................................................... 
 
 
ASK ALL – demographics  
I’d just like to ask you a few questions about you. These will only be used to help 
analyse the results at a broad level – this data will not be used to identify you in any 
way. 
 
ASK ALL 
Q) INTERVIEWER TO CODE 
Do not read out and single code 
Male................................................................................ 
Female ........................................................................... 
 
ASK ALL  
Q) Which of the following age groups do you belong to? 
Read out and single code 
18-24 .............................................................................. 
25-34 .............................................................................. 
35-44 .............................................................................. 
45-54 .............................................................................. 
55-64 .............................................................................. 
65-74 .............................................................................. 
75 and over .................................................................... 
Refused 
 
ASK ALL  
Q) In which part of the UK do you live? 
Read out and single code 
North East ...................................................................... 
Wales.............................................................................. 
North West ..................................................................... 
Scotland ......................................................................... 
South West..................................................................... 
London ........................................................................... 
West Midlands................................................................ 
South East...................................................................... 
East Midlands..... 
East of England............................................................ 
Yorkshire and the Humber.............................................. 
Northern Ireland.............................................................. 
 
 
TELEVISION USE 
 
ASK ALL 
Q) Which, if any, of these types of television does your household receive at the 
moment? 
Read out and multi-code 
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Cable TV (through Virgin Media previously know as NTL or 
Telewest)............................................................... 
Satellite TV such as Sky ................................................................................ 
Other Satellite TV, such as Freesat ................................................................ 
Freeview (through a set-top box or digital television set) 
with ONLY free channels ............................................................................... 
Freeview (through a set-top box or digital television set) with free channels 
PLUS top-up channel such as Cartoon Network or the Discovery channel ... 
Digital TV via a broadband DSL line (such as BT vision or Tiscali) 
............................................................................. 
Internet Provider TV or via PC 
No TV in household......................................................................................... 
No TV access anywhere ................................................................................ 
Other (PLEASE GIVE DETAILS) .................................................................... 
______________________________________________________________ 
Don’t know ...................................................................................................... 
(NB code 01 ‘terrestrial TV only’ should be single code) 
 
ASK ALL 
Q) Do you have access to the internet at home, at work or somewhere 
else? 
Do not read out and single code 
At home...........................................................................                    
At work............................................................................ 
Both at home and at work.............................................. 
Somewhere else............................................................. 
Not at all.......................................................................... 
DK.................................................................................... 
 
IF YES AT Q29 
Q) How often, if at all, do you access the internet at home? 
Read out and single code 
Every day...................................................................... 
At least once a week...................................................... 
At least once a month................................................... 
Less often..................................................................... 
Never............................................................................ 
 
ASK ALL 
Q) During an average week on how many days do you personally watch television? 
Read out and single code 
7 days a week............................................................................. 
6 days a week............................................................................. 
5 days a week............................................................................. 
4 days a week............................................................................. 
3 days a week............................................................................. 
2 days a week............................................................................. 
1 day a week............................................................................... 
Less often................................................................................... 
Don't know ................................................................................. 
 
 
ASK ALL 
Q) On a day when you personally watch television, for about how many hours do you 
view? 



 

 

Read out and single code 
Less than one hour ........................................................ 
Between 1-2 hours.................................................... 
Between 2-3 hours................................................... 
Between 3-4 hours................................................... 
Between 4-5 hours................................................... 
Between 5-6 hours................................................... 
Between 6-7 hours................................................... 
Between 7-8 hours................................................... 
Between 8-9 hours................................................... 
9 hours or more.............................................................. 
Don't know..................................................................... 
 
ASK ALL 
Q) And are you…? 
Read out and single code 
Single.........................................................................................................            
Married or co-habiting (including Civil Partnership) ................................... 
Widowed/Separated/Divorced..................................................................... 
 
ASK ALL  
Q) Which of the following describes you? 
Read out and single code 
White ................................................ 
Black (African, Caribbean or other) . 
Any mixed background ..................... 
Indian, Pakistani or Bangladeshi ..... 
Other Asian ....................................... 
Chinese............................................. 
Other (PLEASE GIVE DETAILS) ...... 
_______________________________ 
 
ASK ALL  
Q) Which of the following best describes you?  Are you... 
Read out and single code 
Working full time (30hrs/wk+) . . . 
Working part time (8-29 hrs/wk) . . 
Not working - housewife/husband 
Not working - retired . . . . . . . . . . 
Not working - registered 
unemployed . . . . . . . . . . . . . . . . . 
Not working - student . . . . . . . . . . 
Not working- disabled . . . . . . . . . 
Don't know . . . . . . . . . . . . . . . . . . 
 
ASK ALL 
Q) What is the highest qualification you have? 
Read out and single code 
No qualifications .............................. 
NVQs ................................................ 
GCSEs.............................................. 
"A" Levels or Scottish equivalent...... 
Degree .............................................. 
Higher university degree/ 
MBA/Doctorate or equivalent............ 
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Other (PLEASE GIVE DETAILS): ..... 
_______________________________ 
 
ASK ALL 
Q) What is your total household annual income from all sources, before tax 
and other deductions? 
Read out and single code 
Under £4,500 .................................... 
£4,500 - £7,499................................. 
£7,500 - £13,499............................. 
£13,500 - £24,999............................. 
£25,000 - £49,999............................. 
£50,000 - £74,999............................. 
£75,000 - £99,999............................. 
£100,000+......................................... 
Rather not say ................................. 
Don't know ........................................ 
 
ASK ALL 
Q) Interviewer: Record Social Grade 
 
ASK ALL 
Q) Which of these newspapers do you read or look at regularly? By 
regularly we mean on average at least three out of four issues. 
Read out and multi-code 
Daily Express ................................. 
Daily Mail .......................................... 
The Mirror ......................................... 
Daily Record ..................................... 
Daily Telegraph ................................. 
Financial Times................................. 
The Guardian.................................... 
The Herald (Glasgow)....................... 
The Independent............................... 
Metro................................................. 
The Scotsman................................... 
Daily Star........................................... 
The Sun ............................................ 
The Times ......................................... 
Evening Standard.............................. 
Other ................................................. 
None of these ................................... 
 
 
 
Financial Times................................. 
The Guardian.................................... 
The Herald (Glasgow)....................... 
The Independent............................... 
Metro................................................. 
The Scotsman................................... 
Daily Star........................................... 
The Sun ............................................ 
The Times ......................................... 
Evening Standard.............................. 



 

 

Other ................................................. 
None of these ................................... 
 
 
 
 


