
Page I

  
Page Table Title Base Description Base

 1 1 S1. Typically, how many hours do you spend on the internet per 
week?

Base : All non-internet / light 
internet respondents

259

 7 2 S2. Which of the following do you ever use? Base : All light internet 
respondents

130

 13 3 A1b. Which of the following bands best describes your age? Base : All respondents 2257

 19 4 A2. Which of the following do you most identify with? Base : All respondents 2257

 25 5 A3. In which region or nation do you live? Base : All respondents 2257

 31 6 Social Grade Base : All respondents 2257

 37 7 B1a. Which, if any, of these types of television service does your 
household receive at the moment?

Base : All respondents 2257

 43 8 B2. Which of the following TV channels or providers have you 
used in the past 12 months?

Base : All respondents 2257

 49 9 B2b. Which of the following radio stations and audio services have
you used in the past 12 months?

Base : All respondents 2257

 55 10 B2c. Which of the following websites/apps have you used in the 
past 12 months?

Base : All internet respondents 2129

 61 11 B3.1. How often, on average, do you use BBC TV channels (e.g. 
BBC One, BBC Two, BBC Four, BBC News channel, CBeebies, 
CBBC, BBC Scotland)?

Base : All who have used BBC TV 
channels (e.g. BBC One, BBC 
Two, BBC Four, BBC News 
channel, CBeebies, CBBC, BBC 
Scotland) in past 12 months

1539

 67 12 B3.2. How often, on average, do you use BBC iPlayer? Base : All who have used BBC 
iPlayer in past 12 months

1109

 73 13 B3.3. How often, on average, do you use ITV/STV/UTV/ITV Cymru
Wales and ITV channels (e.g. ITV2, ITV3, ITV4, ITVBe, CITV)?

Base : All who have used 
ITV/STV/UTV/ITV Cymru Wales 
and ITV channels (e.g. ITV2, 
ITV3, ITV4, ITVBe, CITV) in past 
12 months

1474

 79 14 B3.4. How often, on average, do you use ITV Hub/STV Player? Base : All who have used ITV 
Hub/STV Player in past 12 months

759

 85 15 B3.5. How often, on average, do you use Channel 4 channels (e.g.
Channel 4, E4, More4, Film4, 4seven, 4Music)?

Base : All who have used Channel
4 channels (e.g. Channel 4, E4, 
More4, Film4, 4seven, 4Music) in 
past 12 months

1313

 91 16 B3.6. How often, on average, do you use All 4? Base : All who have used All 4 in 
past 12 months

686

 97 17 B3.7. How often, on average, do you use Channel 5 channels (e.g.
Channel 5, 5Star, 5USA, Paramount Network)?

Base : All who have used Channel
5 channels (e.g. Channel 5, 5Star,
5USA, Paramount Network) in 
past 12 months

1074

 103 18 B3.8. How often, on average, do you use My5? Base : All who have used My5 in 
past 12 months

407

 109 19 B3.9. How often, on average, do you use S4C? Base : All who have used S4C in 
past 12 months

75



Page II

  
Page Table Title Base Description Base

 115 20 B3.10. How often, on average, do you use Freeview/Youview? Base : All who have used 
Freeview/Youview in past 12 
months

581

 121 21 B3.11. How often, on average, do you use Netflix? Base : All who have used Netflix in
past 12 months

1168

 127 22 B3.12. How often, on average, do you use Amazon Prime Video? Base : All who have used Amazon 
Prime Video in past 12 months

730

 133 23 B3.13. How often, on average, do you use Disney +? Base : All who have used Disney 
+ in past 12 months

422

 139 24 B3.14. How often, on average, do you use Apple TV +? Base : All who have used Apple 
TV + in past 12 months

126

 145 25 B3.15. How often, on average, do you use Britbox? Base : All who have used Britbox 
in past 12 months

47

 151 26 B3.16. How often, on average, do you use NowTV? Base : All who have used NowTV 
in past 12 months

266

 157 27 B3.17. How often, on average, do you use Sky? Base : All who have used Sky in 
past 12 months

820

 163 28 B3.18. How often, on average, do you use Virgin TV? Base : All who have used Virgin 
TV in past 12 months

291

 169 29 B3.19. How often, on average, do you use YouTube? Base : All who have used YouTube
in past 12 months

874

 175 30 B3.20. How often, on average, do you use BBC Radio stations 
(e.g. Radio 1, Radio 2, Radio 3, Radio 4, Radio 5 Live, BBC local 
radio, 6 Music)?

Base : All who have used BBC 
Radio stations (e.g. Radio 1, 
Radio 2, Radio 3, Radio 4, Radio 
5 Live, BBC local radio, 6 Music) 
in past 12 months

1045

 181 31 B3.21. How often, on average, do you use BBC Sounds? Base : All who have used BBC 
Sounds in past 12 months

226

 187 32 B3.22. How often, on average, do you use Commercial radio 
stations (e.g. Capital, Heart, Magic, Kiss, local commercial radio)?

Base : All who have used 
Commercial radio stations (e.g. 
Capital, Heart, Magic, Kiss, local 
commercial radio) in past 12 
months

839

 193 33 B3.23. How often, on average, do you use Spotify? Base : All who have used Spotify 
in past 12 months

700

 199 34 B3.24. How often, on average, do you use Apple Music/Apple 
Podcasts?

Base : All who have used Apple 
Music/Apple Podcasts in past 12 
months

194

 205 35 B3.25. How often, on average, do you use Amazon Music? Base : All who have used Amazon 
Music in past 12 months

403

 211 36 B3.26. How often, on average, do you use Other audio services? Base : All who have used Other 
audio services in past 12 months

97

 217 37 B3.e. How often, on average, do you use PSB providers (NET)? Base : All who have used PSB 
providers (NET) in past 12 months

2003



Page III

  
Page Table Title Base Description Base

 223 38 B3.27. How often, on average, do you use BBC websites/apps 
(e.g. BBC.co.uk, BBC News online, BBC Bitesize, BBC Weather)?

Base : All who have used BBC 
websites/apps (e.g. BBC.co.uk, 
BBC News online, BBC Bitesize, 
BBC Weather) in past 12 months

1189

 229 39 B3.28. How often, on average, do you use Sky websites / apps 
(e.g. Sky News, Sky Sports)?

Base : All who have used Sky 
websites / apps (e.g. Sky News, 
Sky Sports) in past 12 months

635

 235 40 B3.29. How often, on average, do you use Newspaper websites / 
apps (e.g Daily Mail online, The Sun.co.uk, The Times online)?

Base : All who have used 
Newspaper websites / apps (e.g 
Daily Mail online, The Sun.co.uk, 
The Times online) in past 12 
months

892

 241 41 B3.30. How often, on average, do you use Apple News/ Google 
News/Upday?

Base : All who have used Apple 
News/ Google News/Upday in 
past 12 months

360

 247 42 B3.31. How often, on average, do you use Other websites/apps? Base : All who have used Other 
websites/apps in past 12 months

372

 253 43 B3.a. How often, on average, do you use Any BBC? Base : All who have used Any 
BBC in past 12 months

1929

 259 44 B3.b. How often, on average, do you use Any BBC TV content? Base : All who have used Any 
BBC TV content in past 12 months

1686

 265 45 B3.c. How often, on average, do you use Any ITV? Base : All who have used Any ITV 
in past 12 months

1556

 271 46 B3.d. How often, on average, do you use Any C4? Base : All who have used Any C4 
in past 12 months

1408

 277 47 B3.f. How often, on average, do you use Channel 5/My5? Base : All who have used Channel
5/My5 in past 12 months

1134

 283 48 Frequency of usage - Summary Base : All who have used services
in past 12 months

1539

 285 49 B4. Media provider ranked the most valuable Base : All who have used media 
providers in the last 12 months

2232

 291 50 B4. Media provider ranked 2nd most valuable Base : All who have used media 
providers in the last 12 months

2232

 297 51 B4. Media provider ranked 3rd most valuable Base : All who have used media 
providers in the last 12 months

2232

 303 52 B4. Summary - Media provider rankings (1st, 2nd,3rd) Base : All who have used media 
providers in the last 12 months

2232

 309 53 B4b. Why do you value the most? Base : All who have used media 
providers in the last 12 months 
and value the most

2232

 321 54 B5.1. Proportion of viewing - PSB usage Base : All respondents 2257

 327 55 B5.2. Proportion of viewing - Other broadcast TV channels usage Base : All respondents 2257

 333 56 B5.3. Proportion of viewing - On demand and catch up usage Base : All respondents 2257

 339 57 B5.4. Proportion of viewing - SVoD usage Base : All respondents 2257



Page IV

  
Page Table Title Base Description Base

 345 58 C1i.1. For each benefit, please could you tell me how valuable it is 
to you personally - Services which are available to everyone

Base : All non-internet / light 
internet respondents

259

 351 59 C1i.2. For each benefit, please could you tell me how valuable it is 
to you personally - High-quality productions

Base : All non-internet / light 
internet respondents

259

 357 60 C1i.3. For each benefit, please could you tell me how valuable it is 
to you personally - A wide range of different types of programmes 
for me

Base : All non-internet / light 
internet respondents

259

 363 61 C1i.4. For each benefit, please could you tell me how valuable it is 
to you personally - A wide range of high-quality programmes for 
children made in the UK

Base : All non-internet / light 
internet respondents

259

 369 62 C1i.5. For each benefit, please could you tell me how valuable it is 
to you personally - Trusted and accurate UK news

Base : All non-internet / light 
internet respondents

259

 375 63 C1i.6. For each benefit, please could you tell me how valuable it is 
to you personally - Provision of regional programmes and content 
(including news)

Base : All non-internet / light 
internet respondents

259

 381 64 C1i.7. For each benefit, please could you tell me how valuable it is 
to you personally - Reflects the diversity of the UK

Base : All non-internet / light 
internet respondents

259

 387 65 C1i.8. For each benefit, please could you tell me how valuable it is 
to you personally - Features people like me and the places I know

Base : All non-internet / light 
internet respondents

259

 393 66 C1i.9. For each benefit, please could you tell me how valuable it is 
to you personally - Encourages the development of new talent

Base : All non-internet / light 
internet respondents

259

 399 67 C1i.10. For each benefit, please could you tell me how valuable it 
is to you personally - Programmes with new ideas and different 
approaches

Base : All non-internet / light 
internet respondents

259

 405 68 C1i.11. For each benefit, please could you tell me how valuable it 
is to you personally - Programmes that make me stop and think

Base : All non-internet / light 
internet respondents

259

 411 69 C1i.12. For each benefit, please could you tell me how valuable it 
is to you personally - Programmes which reflect UK life and values

Base : All non-internet / light 
internet respondents

259

 417 70 C1i.13. For each benefit, please could you tell me how valuable it 
is to you personally - Programmes that I can watch with and talk 
about with my family and friends

Base : All non-internet / light 
internet respondents

259

 423 71 C1i.14. For each benefit, please could you tell me how valuable it 
is to you personally - Programmes that bring the nation together 
for a shared viewing experience

Base : All non-internet / light 
internet respondents

259

 429 72 C1i.15. For each benefit, please could you tell me how valuable it 
is to you personally - Programmes that help to understand what is 
going on in the world today

Base : All non-internet / light 
internet respondents

259

 435 73 C1a. Top 3 most valuable benefits for you personally Base : All respondents 2257

 441 74 C1a. Top 3 most valuable benefits for you personally Base : All value any personally 2120

 447 75 C1a. Top 3 most valuable benefits for you personally Base : All respondents 2257

 448 76 C1b. Least 3 valuable benefits for you personally Base : All respondents 2257

 454 77 C1b. Least 3 valuable benefits for you personally Base : All respondents 2257

 455 78 C1b. Least 3 valuable benefits for you personally Base : All value any personally 2120

 456 79 C1b. Least 3 valuable benefits for you personally Base : All value any personally 2120



Page V

  
Page Table Title Base Description Base

 459 80 C1b. Least 3 valuable benefits for you personally Base : All value any personally 2120

 462 81 C2i.1. How valuable you think each benefit is to your friends and 
family - Services which are available to everyone

Base : All non-internet / light 
internet respondents

259

 468 82 C2i.2. How valuable you think each benefit is to your friends and 
family - High-quality productions

Base : All non-internet / light 
internet respondents

259

 474 83 C2i.3. How valuable you think each benefit is to your friends and 
family - A wide range of different types of programmes for them

Base : All non-internet / light 
internet respondents

259

 480 84 C2i.4. How valuable you think each benefit is to your friends and 
family - A wide range of high-quality programmes for children 
made in the UK

Base : All non-internet / light 
internet respondents

259

 486 85 C2i.5. How valuable you think each benefit is to your friends and 
family - Trusted and accurate UK news

Base : All non-internet / light 
internet respondents

259

 492 86 C2i.6. How valuable you think each benefit is to your friends and 
family - Provision of regional programmes and content (including 
news)

Base : All non-internet / light 
internet respondents

259

 498 87 C2i.7. How valuable you think each benefit is to your friends and 
family - Reflects the diversity of the UK

Base : All non-internet / light 
internet respondents

259

 504 88 C2i.8. How valuable you think each benefit is to your friends and 
family - Features people like them and the places they know

Base : All non-internet / light 
internet respondents

259

 510 89 C2i.9. How valuable you think each benefit is to your friends and 
family - Encourages the development of new talent

Base : All non-internet / light 
internet respondents

259

 516 90 C2i.10. How valuable you think each benefit is to your friends and 
family - Programmes with new ideas and different approaches

Base : All non-internet / light 
internet respondents

259

 522 91 C2i.11. How valuable you think each benefit is to your friends and 
family - Programmes that make them stop and think

Base : All non-internet / light 
internet respondents

259

 528 92 C2i.12. How valuable you think each benefit is to your friends and 
family - Programmes which reflect UK life and values

Base : All non-internet / light 
internet respondents

259

 534 93 C2i.13. How valuable you think each benefit is to your friends and 
family - Programmes that they can watch with and talk about with 
their family and friends

Base : All non-internet / light 
internet respondents

259

 540 94 C2i.14. How valuable you think each benefit is to your friends and 
family - Programmes that bring the nation together for a shared 
viewing experience

Base : All non-internet / light 
internet respondents

259

 546 95 C2i.15. How valuable you think each benefit is to your friends and 
family - Programmes that help to understand what is going on in 
the world today

Base : All non-internet / light 
internet respondents

259

 552 96 C2a. Top 3 most valuable benefits for family and friends Base : All respondents 2257

 558 97 C2a. Top 3 most valuable benefits for family and friends Base : All who value any for 
friends/family

2047

 564 98 C2a. Top 3 most valuable benefits for family and friends Base : All respondents 2257

 565 99 C2b. Least 3 valuable benefits for family and friends Base : All respondents 2257

 571 100 C2b. Least 3 valuable benefits for family and friends Base : All respondents 2257

 572 101 C2b. Least 3 valuable benefits for family and friends Base : All who value any for 
friends/family

2047



Page VI

  
Page Table Title Base Description Base

 573 102 C2b. Least 3 valuable benefits for family and friends Base : All who value any for 
friends/family

2047

 576 103 C2b. Least 3 valuable benefits for family and friends Base : All who value any for 
friends/family

2047

 579 104 C3i.1. How valuable you think each benefit is to society overall - 
Services which are available to everyone

Base : All non-internet / light 
internet respondents

259

 585 105 C3i.2. How valuable you think each benefit is to society overall - 
High-quality productions

Base : All non-internet / light 
internet respondents

259

 591 106 C3i.3. How valuable you think each benefit is to society overall - A 
wide range of different types of programmes for everyone

Base : All non-internet / light 
internet respondents

259

 597 107 C3i.4. How valuable you think each benefit is to society overall - A 
wide range of high-quality programmes for children made in the 
UK

Base : All non-internet / light 
internet respondents

259

 603 108 C3i.5. How valuable you think each benefit is to society overall - 
Trusted and accurate UK news

Base : All non-internet / light 
internet respondents

259

 609 109 C3i.6. How valuable you think each benefit is to society overall - 
Provision of regional programmes and content (including news)

Base : All non-internet / light 
internet respondents

259

 615 110 C3i.7. How valuable you think each benefit is to society overall - 
Reflects the diversity of the UK

Base : All non-internet / light 
internet respondents

259

 621 111 C3i.8. How valuable you think each benefit is to society overall - 
Features people like them and the places they know

Base : All non-internet / light 
internet respondents

259

 627 112 C3i.9. How valuable you think each benefit is to society overall - 
Encourages the development of new talent

Base : All non-internet / light 
internet respondents

259

 633 113 C3i.10. How valuable you think each benefit is to society overall - 
Programmes with new ideas and different approaches

Base : All non-internet / light 
internet respondents

259

 639 114 C3i.11. How valuable you think each benefit is to society overall - 
Programmes that make people stop and think

Base : All non-internet / light 
internet respondents

259

 645 115 C3i.12. How valuable you think each benefit is to society overall - 
Programmes which reflect UK life and values

Base : All non-internet / light 
internet respondents

259

 651 116 C3i.13. How valuable you think each benefit is to society overall - 
Programmes that everyone can watch with and talk about with 
their family and friends

Base : All non-internet / light 
internet respondents

259

 657 117 C3i.14. How valuable you think each benefit is to society overall - 
Programmes that bring the nation together for a shared viewing 
experience

Base : All non-internet / light 
internet respondents

259

 663 118 C3i.15. How valuable you think each benefit is to society overall - 
Programmes that help to understand what is going on in the world 
today

Base : All non-internet / light 
internet respondents

259

 669 119 C3a. Top 3 most valuable benefits for UK society Base : All respondents 2257

 675 120 C3a. Top 3 most valuable benefits for UK society Base : All who value any societally 2120

 681 121 C3a. Top 3 most valuable benefits for UK society Base : All respondents 2257

 682 122 C3b. Least 3 valuable benefits for UK society Base : All respondents 2257

 688 123 C3b. Least 3 valuable benefits for UK society Base : All respondents 2257



Page VII

  
Page Table Title Base Description Base

 689 124 C3b. Least 3 valuable benefits for UK society Base : All who value any societally 2120

 690 125 C3b. Least 3 valuable benefits for UK society Base : All who value any societally 2120

 693 126 C3b. Least 3 valuable benefits for UK society Base : All who value any societally 2120

 696 127 C1a/C2a/C3a. Top 3 most valuable benefits for you 
personally/family and friends/society

Base : All respondents 2257

 702 128 C1b/C2b/C3b. Least 3 most valuable benefits personally/family 
and friends/society

Base : All respondents 2257

 708 129 C4.1. In your opinion, are the PSB services or Streaming platforms
better at/for? - Providing services which are available to everyone

Base : All watch both PBS and 
SVOD services

1142

 714 130 C4.2. In your opinion, are the PSB services or Streaming platforms
better at/for? - Providing high-quality productions

Base : All watch both PBS and 
SVOD services

1142

 720 131 C4.3. In your opinion, are the PSB services or Streaming platforms
better at/for? - Providing a wide range of different types of 
programmes for everyone

Base : All watch both PBS and 
SVOD services

1142

 726 132 C4.4. In your opinion, are the PSB services or Streaming platforms
better at/for? - Providing a wide range of high-quality programmes 
for children made in the UK

Base : All watch both PBS and 
SVOD services

1142

 732 133 C4.5. In your opinion, are the PSB services or Streaming platforms
better at/for? - Reflecting the diversity of the UK

Base : All watch both PBS and 
SVOD services

1142

 738 134 C4.6. In your opinion, are the PSB services or Streaming platforms
better at/for? - Featuring people like you and the places you know

Base : All watch both PBS and 
SVOD services

1142

 744 135 C4.7. In your opinion, are the PSB services or Streaming platforms
better at/for? - Encouraging the development of new talent

Base : All watch both PBS and 
SVOD services

1142

 750 136 C4.8. In your opinion, are the PSB services or Streaming platforms
better at/for? - Providing programmes with new ideas and different 
approaches

Base : All watch both PBS and 
SVOD services

1142

 756 137 C4.9. In your opinion, are the PSB services or Streaming platforms
better at/for? - Providing programmes that make people stop and 
think

Base : All watch both PBS and 
SVOD services

1142

 762 138 C4.10. In your opinion, are the PSB services or Streaming 
platforms better at/for? - Providing programmes which reflect UK 
life and values

Base : All watch both PBS and 
SVOD services

1142

 768 139 C4.11. In your opinion, are the PSB services or Streaming 
platforms better at/for? - Providing programmes that everyone can 
watch with and talk about with their family and friends

Base : All watch both PBS and 
SVOD services

1142

 774 140 C4.12. In your opinion, are the PSB services or Streaming 
platforms better at/for? - Providing programmes that bring the 
nation together for a shared viewing experience

Base : All watch both PBS and 
SVOD services

1142

 780 141 C4.13. In your opinion, are the PSB services or Streaming 
platforms better at/for? - Providing programmes that help to 
understand what is going on in the world today

Base : All watch both PBS and 
SVOD services

1142

 786 142 C4.14. In your opinion, are the PSB services or Streaming 
platforms better at/for? - Providing more programmes that feel 
relevant to you

Base : All watch both PBS and 
SVOD services

1142
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Page Table Title Base Description Base

 792 143 C4.15. In your opinion, are the PSB services or Streaming 
platforms better at/for? - Providing the ‘must watch’ shows

Base : All watch both PBS and 
SVOD services

1142

 798 144 C4.16. In your opinion, are the PSB services or Streaming 
platforms better at/for? - Providing a better variety of programmes 
to suit every occasion

Base : All watch both PBS and 
SVOD services

1142

 804 145 C4.17. In your opinion, are the PSB services or Streaming 
platforms better at/for? - Easier to find something new to watch

Base : All watch both PBS and 
SVOD services

1142

 810 146 C4.18. In your opinion, are the PSB services or Streaming 
platforms better at/for? - Easier to find what you want to watch

Base : All watch both PBS and 
SVOD services

1142

 816 147 C4.19. In your opinion, are the PSB services or Streaming 
platforms better at/for? - Watching in the background

Base : All watch both PBS and 
SVOD services

1142

 822 148 C4.20. In your opinion, are the PSB services or Streaming 
platforms better at/for? - Watching as a family

Base : All watch both PBS and 
SVOD services

1142

 828 149 C4.21. In your opinion, are the PSB services or Streaming 
platforms better at/for? - Accessing programmes in a way that suits
you

Base : All watch both PBS and 
SVOD services

1142

 834 150 C4. In your opinion, are the PSB services or Streaming platforms 
better at/for?

Base : All watch both PBS and 
SVOD services

1142

 835 151 D1a. Do you have any children under 16 living in the household? Base : All respondents 2257

 841 152 D1b. Which of the following age groups do they fall into? Base : All respondents with 
children under 16 living in the 
household

559

 847 153 D1c. Which of the following best describes who else you live with? Base : All respondents 2257

 853 154 D2. Which of these best describes your ethnicity? Base : All respondents 2257

 859 155 D3c. During the pandemic have you... Base : All respondents 2257

 865 156 D4a. What is your current working status? Base : All respondents 2257

 871 157 D4b. Approximately, what is your annual household income (from 
all sources, before tax)?

Base : All respondents 2257

 877 158 D4c. During the Covid-19 pandemic, which if any of the following 
have applied to you?

Base : All respondents 2257
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RegularSounds
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59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

----------------30+ hours
----------------

----------------20-29 hours
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----------------15-19 hours
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13%11%17%--12%100%-43%15%15%15%14%-14%14%
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6%8%13%-4%7%--17%8%8%8%9%-9%8%
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12%13%21%-7%17%-49%7%13%15%15%14%7%15%15%

242--4--*8888-881-2 hours
3%7%5%--6%--2%6%5%5%5%-5%5%

2*3--*---3333235Less than 1 hour
4%*6%--*---2%2%2%2%61%2%3%

303014*237--460707070*7374None
51%49%31%17%60%50%--19%45%46%46%45%11%46%45%

----------------Don't know
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303014*237--460707070*7374(NET) Non-internet
51%49%31%17%60%50%--19%45%46%46%45%11%46%45%

293131213721177281848638891(NET) Light users
49%51%69%83%40%50%100%100%81%55%54%54%55%89%54%55%

Page 1

PSB Quantitative Research- September 2020
Table 1

S1. Typically, how many hours do you spend on the internet per week?

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

--------------30+ hours
--------------

--------------20-29 hours
--------------

--------------15-19 hours
--------------

6111641314314*3131711 - 14 hours
7%13%5%7%9%10%93%9%82%9%2%6%15%10%

11169118*-22*223128228-10 hours
13%19%39%13%18%5%-14%12%14%16%19%9%14%

912856--14-14-86146-7 hours
10%14%34%6%14%--9%-9%-13%6%8%

51825114-20-242616243-5 hours
6%20%yB7%6%25%yB54%-13%-15%10%10%19%15%

62*61--8-824281-2 hours
7%3%1%8%3%--5%-5%13%6%3%5%

*3-*3*-5-52*25Less than 1 hour
*4%-*7%3%-3%-3%15%*3%3%

4924349112*72*737283874None
57%xA28%14%60%xA25%28%7%46%5%46%44%46%44%45%

--------------Don't know
--------------

4924349112*72*737283874(NET) Non-internet
57%xA28%14%60%xA25%28%7%46%5%46%44%46%44%45%

386220333253833879344891(NET) Light users
43%72%yB86%40%75%yB72%93%54%95%54%56%54%56%55%
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PSB Quantitative Research- September 2020
Table 1

S1. Typically, how many hours do you spend on the internet per week?

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

-------------------30+ hours
-------------------

-------------------20-29 hours
-------------------

-------------------15-19 hours
-------------------

5121193537*2--152-1251711 - 14 hours
5%18%RT1%2%21%RT13%7%6%24%4%36%--10%16%-12%8%10%

8142686288*3--193-1111228-10 hours
8%22%RT5%14%19%28%4%16%N28%6%54%--13%25%-12%16%14%

59-5635432---122-410146-7 hours
5%14%R-12%13%R14%7%8%11%22%---8%13%-4%15%D8%

1113748411922---222-915243-5 hours
11%20%14%9%20%20%17%17%6%22%---15%13%-10%21%15%

81261-23121--53-3581-2 hours
7%1%3%14%2%-2%5%2%25%10%--3%19%-4%7%5%

232-21212----5--5*5Less than 1 hour
2%5%4%-5%3%3%2%7%----3%--5%1%3%

6113372085412462---712-502474None
61%PS20%73%PS48%19%22%61%45%22%22%---48%13%-54%C33%45%

-------------------Don't know
-------------------

6113372085412462---712-502474(NET) Non-internet
61%PS20%73%PS48%19%22%61%45%22%22%---48%13%-54%C33%45%

40511421341726292376--7812-434791(NET) Light users
39%80%RT27%52%81%RT78%39%55%78%78%100%--52%87%-46%67%D55%
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PSB Quantitative Research- September 2020
Table 1

S1. Typically, how many hours do you spend on the internet per week?

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

----------30+ hours
----------

----------20-29 hours
----------

----------15-19 hours
----------

41324--10241711 - 14 hours
89%8%82%93%--9%17%18%10%

*22**-*1147228-10 hours
11%14%18%7%-3%9%29%29%14%

-14---*923146-7 hours
-9%---5%7%16%11%8%

-24---21742243-5 hours
-15%---34%14%28%8%15%

-8----41381-2 hours
-5%----4%4%12%5%

-5----3--5Less than 1 hour
-3%----3%--3%

-74---3631574None
-46%---58%53%5%22%45%

----------Don't know
----------

-74---3631574(NET) Non-internet
-46%---58%53%5%22%45%

48634-254131991(NET) Light users
100%54%100%100%-42%47%95%78%55%
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PSB Quantitative Research- September 2020
Table 1

S1. Typically, how many hours do you spend on the internet per week?

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-----------30+ hours
-----------

-----------20-29 hours
-----------

-----------15-19 hours
-----------

12312-4222-1711 - 14 hours
5%12%11%10%-18%25%7%13%-10%

*22182222-2228-10 hours
3%12%10%15%18%10%23%8%-14%14%

113924-2--146-7 hours
7%8%12%8%21%18%-7%--8%

*321922233-243-5 hours
3%19%s8%16%s19%8%26%15%23%-15%

1124----2281-2 hours
9%7%9%4%----14%16%5%

*1*422----5Less than 1 hour
2%5%2%3%19%8%----3%

761150272147974None
70%pqr37%49%43%23%37%26%62%50%70%45%

-----------Don't know
-----------

761150272147974(NET) Non-internet
70%pqr37%49%43%23%37%26%62%50%70%45%

3101266813587491(NET) Light users
30%63%s51%s57%s77%63%74%38%50%30%55%
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PSB Quantitative Research- September 2020
Table 1

S1. Typically, how many hours do you spend on the internet per week?

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--------------30+ hours
--------------

--------------20-29 hours
--------------

--------------15-19 hours
--------------

-17-17-62*6-3*171711 - 14 hours
-19%D-10%-11%31%10%34%-28%15%10%10%

-22-22-14*2233-22228-10 hours
-25%D-14%-27%5%40%13%27%21%-14%14%

-14-14-7**424-14146-7 hours
-15%D-8%-13%2%3%22%19%35%-9%8%

-24-24-8**22*-24243-5 hours
-27%D-15%-16%3%5%11%15%2%-15%15%

-8-8-1*--3--881-2 hours
-9%D-5%-1%2%--22%--5%5%

-5-5-1------55Less than 1 hour
-6%-3%-1%------3%3%

--7474-174242227274None
--100%E45%-32%57%42%20%17%15%85%44%45%

--------------Don't know
--------------

--7474-174242227274(NET) Non-internet
--100%E45%-32%57%42%20%17%15%85%44%45%

-91-91-3632141011*9091(NET) Light users
-100%D-55%-68%43%58%80%83%85%15%56%55%
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PSB Quantitative Research- September 2020
Table 1

S1. Typically, how many hours do you spend on the internet per week?

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

384943155625331031131201244126130Unweighted Base

29**31**31**2**1**37**2**1**17**72*81*84*86*3**88*91*Weighted Base

292731213421176876798238486In home internet access
98%88%100%100%100%93%100%100%100%94%95%95%95%100%95%95%

495-*42*514151717-1818Internet access while
12%29%16%-22%10%90%11%30%20%19%21%20%-20%19%travelling

257--7**410141414-1414Internet access at work
8%17%22%--19%10%11%26%14%17%16%16%-16%16%or place of study

147--3-*3991111-1111Internet access in a
2%13%21%--7%-42%15%12%11%13%13%-13%12%public place (e.g. a

café or library)
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PSB Quantitative Research- September 2020
Table 2

S2. Which of the following do you ever use?

Base : All light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

648635594674119512395170130Unweighted Base

38**62*20**33**32**5**3**83*3**87*9**34**48*91*Weighted Base

366020313053793839304786In home internet access
95%96%99%94%95%100%100%95%100%95%100%89%99%95%

514258-*17-1728718Internet access while
13%22%8%14%26%-16%21%-20%28%24%15%19%travelling

710356-*14*1427514Internet access at work
19%15%14%15%18%-5%17%8%16%26%20%10%16%or place of study

39126-*11-1126211Internet access in a
7%14%3%7%18%-19%13%-13%23%19%5%12%public place (e.g. a

café or library)
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PSB Quantitative Research- September 2020
Table 2

S2. Which of the following do you ever use?

Base : All light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

61692430432632523366--11712-6466130Unweighted Base

40**51*14**21**34**17**26**29**23**7**6**-**-**78*12**-**43*47*91*Weighted Base

38491221331526272176--7412-404786In home internet access
95%96%88%98%99%89%99%92%92%100%100%--95%100%-92%99%95%

612338324543--117-61218Internet access while
15%23%24%13%25%18%8%13%22%60%50%--14%56%-14%24%19%travelling

312-256*1364--410-5914Internet access at work
6%23%-11%15%38%1%3%12%91%79%--5%86%-12%19%16%or place of study

56*5422*342--56-2911Internet access in a
12%12%3%22%11%14%8%1%11%60%37%--6%50%-5%19%12%public place (e.g. a

café or library)
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PSB Quantitative Research- September 2020
Table 2

S2. Which of the following do you ever use?

Base : All light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

512544-4831425130Unweighted Base

4**86*3**4**-**2**54*13**19**91*Weighted Base

48234-154111986In home internet access
100%95%100%100%-29%99%86%99%95%

216-2-254718Internet access while
40%18%-42%-71%9%30%38%19%travelling

21222--14914Internet access at work
46%14%77%44%--1%35%49%16%or place of study

-11----34411Internet access in a
-13%----5%32%23%12%public place (e.g. a

café or library)
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PSB Quantitative Research- September 2020
Table 2

S2. Which of the following do you ever use?

Base : All light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

21413137473542130Unweighted Base

3**10*12*66*8**13**5**8**7**4**91*Weighted Base

391163813585486In home internet access
100%96%97%95%100%100%100%100%77%100%95%

*1114223-3218Internet access while
15%14%11%22%24%16%65%-49%54%19%travelling

*111126---214Internet access at work
11%11%11%17%24%45%---54%16%or place of study

**11042--2211Internet access in a
4%2%6%15%52%16%--25%54%12%public place (e.g. a

café or library)
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PSB Quantitative Research- September 2020
Table 2

S2. Which of the following do you ever use?

Base : All light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130-130-4265147101129130Unweighted Base

-**91*-**91*-**36**3**2**14**10**11*****90*91*Weighted Base

-86-86-33321499*8686In home internet access
-95%-95%-94%100%100%100%83%81%100%95%95%

-18-18-6-2562-1818Internet access while
-19%-19%-16%-76%33%55%17%-19%19%travelling

-14-14-32*864-1414Internet access at work
-16%-16%-7%60%10%57%56%40%-16%16%or place of study

-11-11-5--464-1111Internet access in a
-12%-12%-14%--29%59%37%-12%12%public place (e.g. a

café or library)
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PSB Quantitative Research- September 2020
Table 2

S2. Which of the following do you ever use?

Base : All light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

----------------Under 16
----------------

12332476368171356717778931071756922229116-24
3%6%19%no41%jk19%j3%22%acdef11%def17%acde7%7%7%10%def27%acde11%def13%

hfhfgh

234532332122491631522741641642002686033039125-34
6%8%24%no21%j34%jl9%26%acdef25%acde26%acde14%13%13%15%23%acde17%de17%

fff

23822492675561381341991521792312834830635435-44
6%14%o19%o17%21%j10%22%acde22%acde19%aef13%14%16%16%19%15%16%

ff

501132081147117791091752142352703123333837145-54
14%20%16%7%13%21%kl13%18%i17%18%i18%i18%i17%i13%17%i16%

7010913211299965611142092292512751829431155-64
19%m19%m10%7%8%18%kl10%10%11%18%bghi17%bghi17%bghi15%bghi7%15%bghi14%

88111961151153044732052212352601228329565-74
24%m19%m7%*4%21%kl5%7%7%18%abghi17%bghi16%bghi15%bghi5%14%bghi13%

9675493298525211371801862011220822175+
26%mn13%m4%2%1%18%kl1%4%i2%12%bghi14%abgh12%bghi11%bghi5%i10%bghi10%

i

4514651115118681251823Prefer not to say
1%1%1%4%j2%*2%de1%1%1%*1%1%2%de1%1%

35785699519165298219450242257308443130552682(NET) 16-34
9%14%43%no62%j52%j12%48%acde37%acde43%acde21%20%21%25%def50%acde28%def30%

fhffhfh

731954573712217321724337336741450159581644725(NET) 35-54
20%34%o35%o24%34%31%35%41%abcd36%31%32%34%33%31%32%32%

ef

254295277154631210113020855162967273742785827(NET) 55+
70%mn52%m21%10%13%57%kl16%22%i20%47%abcg48%abcg45%abgh41%bghi16%39%bghi37%

hihii
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PSB Quantitative Research- September 2020
Table 3

A1b. Which of the following bands best describes your age?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

--------------Under 16
--------------

1362241727714094811162526122926129116-24
11%13%y15%yB8%14%y25%u20%u8%16%13%1%8%r15%qr13%

1953322601471801271031603135233435439125-34
16%19%22%xyB16%18%33%u26%u11%20%17%2%10%r20%qr17%

175295211116178648320834317184728935435-44
15%17%y18%y13%18%y17%21%u14%22%15%15%13%16%16%

201295197161165427025921344257227437145-54
17%17%17%17%16%11%18%w18%w14%17%21%20%15%16%

178234133148127264324221285266222331155-64
15%14%11%16%z13%7%11%16%vw14%14%21%p18%p13%14%

17220711115512618727016268255921129565-74
14%z12%10%17%xzA13%5%2%18%vw11%13%20%p17%p12%13%

1291256611779392092212234615122175+
11%zA7%6%13%xzA8%1%2%14%vw2%10%t19%p13%p8%10%

121510788411221*12123Prefer not to say
1%1%1%1%1%2%1%1%1%1%**1%1%

33155643222432022118427656613562615682(NET) 16-34
28%32%yB37%xyAB24%32%y58%uv46%u19%37%30%4%18%r34%qr30%

3765904082773421061534665566144119563725(NET) 35-54
31%34%35%y30%34%28%38%w32%36%32%35%34%32%32%

47956631042033246607224076674168585827(NET) 55+
40%xzA33%z27%45%xzA33%z12%15%49%vw26%37%t60%p48%p33%37%
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PSB Quantitative Research- September 2020
Table 3

A1b. Which of the following bands best describes your age?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

-------------------Under 16
-------------------

16712456919826------291--29114014429116-24
16%ORS10%O11%O18%ORS14%OS5%------100%EFGIJ--43%FGIJK12%13%13%

KLMNLMN

176214789215362-----391---39119619239125-34
16%18%O15%18%O22%ORT12%-----100%EFGHJ---57%FGHJK17%18%17%

KLMNLMN

16818778839493----354---354-17717335435-44
16%16%15%17%14%19%----100%EFGHI---49%EGHIK-15%16%16%

KLMNLMN

17619492779698---371----371-19117937145-54
16%16%18%15%14%20%---100%EFGHI----51%EGHIJ-17%16%16%

JLMNLMN

14416772628285--311----311--16614531155-64
13%14%14%12%12%17%--100%EFGHI----38%EFHIJ--15%13%14%

JKMNKMN

12317276438488-295-----295--15514029565-74
11%15%Q15%Q9%12%18%PQT-100%EFGHI-----36%EFHIJ--14%13%13%

JKLNKLN

11310858515850221------221--10511622175+
10%9%11%10%9%10%100%EFGH------27%EFHIJ--9%11%10%

IJKLMKLM

9144314*----------11823Prefer not to say
1%1%1%1%2%O*----------1%1%1%

34433813418325188-----391291--682336336682(NET) 16-34
32%O29%O26%O37%ORS37%ORS17%-----100%FGJKL100%FGJ--100%FGJKL29%31%30%

MNKLMNMN

344381171160190191---371354---725-368352725(NET) 35-54
32%32%33%32%28%38%P---100%EGHIL100%EGH---100%EGHIL-32%32%32%

MNILMNMN

380447205156224223221295311----827--426401827(NET) 55+
35%38%Q40%PQ31%33%44%PQT100%EFHI100%EFH100%EFH----100%EFHIJ--37%37%37%

JKIJKIJKK
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PSB Quantitative Research- September 2020
Table 3

A1b. Which of the following bands best describes your age?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

----------Under 16
----------

88203282740595528429116-24
15%f12%11%9%22%fgh15%ac1%15%ac9%c13%

16922131100867116724039125-34
28%gh13%12%32%gh46%fghi18%c*20%c27%bcd17%

18417084122426845721335435-44
30%h10%32%h39%eh23%h17%c1%17%c24%bcd16%

1222488650129546419737145-54
20%eh15%e33%efhi16%e7%24%c1%19%c22%c16%

26285208173485612431155-64
4%e17%efgi8%ef2%*18%c10%17%c14%14%

728852-21223272229565-74
1%17%efgi2%1%-5%a47%abd8%a2%13%

2219*-21018911622175+
*13%efgi*-1%2%a40%abd3%a1%10%

617552234523Prefer not to say
1%1%2%2%1%1%1%1%1%1%

258424581271261306118324682(NET) 16-34
43%gh26%22%40%gh68%fghi33%c1%35%c36%c30%

306418170172551638121410725(NET) 35-54
51%eh25%66%efhi55%eh30%41%c2%36%c46%bc32%

357922510210446093152827(NET) 55+
6%e48%efgi10%ef3%1%26%a96%abd28%a17%37%
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PSB Quantitative Research- September 2020
Table 3

A1b. Which of the following bands best describes your age?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

-----------Under 16
-----------

9162324331364424223129116-24
14%14%13%13%15%11%15%12%11%12%13%

11182833451536523333739125-34
16%16%15%18%25%lqr17%22%l11%16%15%17%

12172629923595731304335435-44
17%15%15%16%11%19%19%15%15%17%16%

12173330928554833334937145-54
17%15%18%16%14%18%16%16%16%20%16%

10172825626342827293431155-64
15%15%16%14%13%11%10%13%14%14%14%

7162225027482731353129565-74
11%14%12%13%13%15%9%15%17%13%13%

6121818517261735182022175+
9%11%m10%10%8%8%6%17%jmnpq9%8%10%

s

*1219-57-2423Prefer not to say
1%1%1%1%-2%2%-1%1%1%

2033515778289109465568682(NET) 16-34
30%29%28%30%40%jkln28%37%l23%27%27%30%

pqr

23346060851114105656392725(NET) 35-54
34%30%33%32%25%36%36%32%31%37%32%

2445686917010873928385827(NET) 55+
35%m40%m38%m36%m35%34%25%45%ms41%m34%37%
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PSB Quantitative Research- September 2020
Table 3

A1b. Which of the following bands best describes your age?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

--------------Under 16
--------------

291---2911738366244477320929116-24
14%DE---14%C10%13%17%14%15%16%30%t11%13%

391---39117675411163556531939125-34
19%DE---19%C10%22%A26%A24%A22%A19%27%t16%17%

3496-634918925010655465629435435-44
17%DE6%-3%17%C10%30%vwA24%A23%vA19%15%23%t15%16%

3627283621571389058703033537145-54
17%DE7%3%5%17%C9%23%A19%A20%A20%A24%A12%17%16%

28223629282191616574757730231155-64
13%25%DF9%18%13%11%5%8%13%z16%yz19%yz3%15%u14%

24229245324247127191211329229565-74
12%32%F33%F32%B12%27%vwxy4%3%4%4%4%1%15%u13%

z

1542641671544234467221722175+
7%29%F55%EF41%B7%24%vwxyz1%2%1%2%2%1%11%u10%

22*1122-5264461523Prefer not to say
1%1%1%1%1%-2%1%1%1%1%3%1%1%

682---6823410690172107102138528682(NET) 16-34
33%DE---33%C20%35%A43%A38%A37%A34%A57%t27%30%

71112214711321638919711311686629725(NET) 35-54
34%DE13%D3%9%34%C19%53%vwxA43%A43%A39%A39%A35%32%32%

6787871149678107312781657513810827(NET) 55+
32%86%F96%F91%B32%62%vwxy10%13%18%z23%yz25%yz5%41%u37%

z
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PSB Quantitative Research- September 2020
Table 3

A1b. Which of the following bands best describes your age?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

161286650841442812933074735476017158651289691097Male
44%50%49%55%k40%51%k47%51%45%47%46%48%48%50%49%49%

2032836556521527032628656161670076691012510161141Female
56%49%50%42%59%jl49%52%48%54%53%54%51%51%48%51%51%

--6131224-*24156Other Please type in
--*1%1%****-******

23732-52455685813Prefer not to say
1%1%1%2%j*-1%******2%acde*1%
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PSB Quantitative Research- September 2020
Table 4

A2. Which of the following do you most identify with?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

591864553468509171195731581014751758481097Male
49%50%48%50%51%45%49%50%38%49%t61%p50%48%49%

598854599454487203203735921033471749201141Female
50%49%52%49%49%53%51%50%60%50%39%50%52%r51%

3551141*14--66Other Please type in
*****1%u**1%*--**

6435522929121013Prefer not to say
1%**1%*1%*1%1%**1%1%1%
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PSB Quantitative Research- September 2020
Table 4

A2. Which of the following do you most identify with?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

520577215284331246116140145179173192144401352336-10971097Male
48%49%R42%57%PRST49%49%53%47%47%48%49%49%49%48%49%49%-100%D49%

5455962962133412561051551661911771961404263683361141-1141Female
51%Q51%Q58%PQST42%50%Q51%Q47%53%53%52%50%50%48%51%51%49%100%C-51%

323-2-----123-15--6Other Please type in
***-*-----*1%1%G-*1%--*

85155*--*-4-5*45--13Prefer not to say
1%**1%1%*--*-1%G-2%G*1%1%--1%
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PSB Quantitative Research- September 2020
Table 4

A2. Which of the following do you most identify with?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

280817122136801482411165231097Male
46%49%47%43%43%37%50%bd34%59%bcd49%

3208221341761032492372183631141Female
53%50%52%56%56%62%ac50%a65%ac41%51%

15-1-1-126Other Please type in
**-*-*-***

493222-2313Prefer not to say
1%1%1%1%1%*-1%*1%
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PSB Quantitative Research- September 2020
Table 4

A2. Which of the following do you most identify with?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

335586924129145120981011171097Male
49%49%48%49%63%jklm46%41%48%50%47%49%

npqrs

345793957721701681041011301141Female
51%o51%o52%o50%o36%54%o57%o51%o50%o52%o51%

-*152--1--6Other Please type in
-***1%--*--*

*1110-15-1213Prefer not to say
**1%1%-*2%-1%1%1%
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PSB Quantitative Research- September 2020
Table 4

A2. Which of the following do you most identify with?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

10264724711026831201202121451531159721097Male
49%D52%D32%43%49%48%39%58%xz47%50%z51%z47%49%49%

10484350931048901828624114114112310021141Female
50%48%68%EF57%50%52%59%vwy41%53%y49%47%51%51%51%

6---6-1*213156Other Please type in
*---*-****1%***

13---13-2111*4413Prefer not to say
1%---1%-1%1%***2%t*1%
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PSB Quantitative Research- September 2020
Table 4

A2. Which of the following do you most identify with?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

1729446152219304954676474117990North East
5%5%3%4%4%4%3%5%5%5%5%4%4%4%4%4%

4748153115653737613614315217220312236248North West
13%8%12%7%16%jl10%12%b13%b13%b12%b12%b12%b11%b5%12%b11%

253611912313445507510110110714019162181Yorkshire & Humber
7%6%9%8%9%6%7%8%7%9%8%7%8%7%8%8%

303989152446354072789610312114144158East Midlands
8%7%7%10%7%8%6%7%7%7%7%7%7%5%7%7%

31621112120444935698610411815234169203West Midlands
8%11%8%13%k6%8%8%6%7%7%8%8%8%13%defgh8%9%

4171919256750598212113515017214189203East of England
11%m12%m7%6%7%12%k8%10%8%10%10%10%10%5%9%9%

43601903156641027114013214018523337256293Greater London
12%10%14%20%j15%12%16%ef12%13%11%11%12%13%14%13%13%

4991176113793798413915517821625543273316South East
14%16%13%8%10%17%kl13%14%13%13%14%14%14%17%14%14%

304612812303561549910810913015529174203South West
8%8%10%8%8%6%10%9%10%9%8%9%9%11%9%9%

2745109935506252899911312013824156181Scotland
7%8%8%6%10%9%10%9%9%8%9%8%8%9%8%8%

1630671020273131585869779013100113Wales
4%5%5%6%6%5%5%5%6%5%5%5%5%5%5%5%

101741613162016363542475495968Northern Ireland
3%3%3%4%4%3%3%3%3%3%3%3%3%3%3%3%

----------------Outside of the UK
----------------

314481110112829545951349886097610821245150421416821896(NET) England
86%84%84%84%81%83%82%83%83%84%83%84%84%82%84%84%
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PSB Quantitative Research- September 2020
Table 5

A3. In which region or nation do you live?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

5069393742171261-909107190North East
4%4%3%4%4%5%3%4%-4%t7%3%4%4%

1491881331251075049149202241332203248North West
12%11%11%14%11%13%12%10%13%11%10%9%11%11%

801439560793529117111611126143181Yorkshire & Humber
7%8%8%7%8%9%7%8%7%8%9%8%8%8%

74121755961291611311140825125158East Midlands
6%7%6%6%6%8%4%8%v7%7%6%7%7%7%

871538453833925139111901144148203West Midlands
7%9%y7%6%8%10%6%9%7%9%9%13%p8%9%

129148112117891936147121901326165203East of England
11%9%10%13%xA9%5%9%10%w8%9%10%7%9%9%

1582181511191373975180262671140242293Greater London
13%13%13%13%14%10%19%uw12%17%13%9%12%14%13%

1592561691181464660210262821748251316South East
13%15%15%13%15%12%15%14%17%14%14%14%14%14%

11516112089943529138151821034159203South West
10%9%10%10%9%9%7%9%10%9%8%10%9%9%

94136877081333611291661332136181Scotland
8%8%7%8%8%9%9%8%6%8%10%9%8%8%

6384604755231971810362186113Wales
5%5%5%5%5%6%5%5%5%5%5%6%5%5%

39503431291415394633125368Northern Ireland
3%3%3%3%3%4%4%3%3%3%2%3%3%3%

--------------Outside of the UK
--------------

100214589797798383103321254132172810228615081896(NET) England
84%84%84%84%84%81%83%85%86%84%83%82%85%84%
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PSB Quantitative Research- September 2020
Table 5

A3. In which region or nation do you live?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

454524153115910201812182392920325890North East
4%4%5%3%5%3%4%H3%7%EH5%H3%5%H1%5%H4%H3%3%5%D4%

1231256058893620313449433731859268130117248North West
11%O11%12%O11%13%O7%9%11%11%13%12%9%11%10%13%10%11%11%11%

9190325056342610242712414060398177101181Yorkshire & Humber
8%8%6%10%8%7%12%FJM3%8%J7%3%10%FJM14%FGJK7%J5%12%FGJM7%9%8%

M

8474493040331831331733141481502710256158East Midlands
8%6%10%6%6%7%8%10%EHIK10%EHIK5%9%EI3%5%10%EHIK7%4%9%C5%7%

1021014648495218352933303322836355101101203West Midlands
9%9%9%10%7%10%8%12%9%9%9%8%8%10%9%8%9%9%9%

101102504451513531273331232492654610498203East of England
9%9%10%9%7%10%16%EFHI10%9%9%9%6%8%11%EI9%7%9%9%9%

L

981964551109871727284857654473105109168120293Greater London
9%17%QRT9%10%16%QRT17%QRT8%9%9%13%16%GLMN17%GLMN15%GN9%14%GN16%GLMN15%C11%13%

146170845875942648345559533610811489170145316South East
14%14%16%P12%11%19%PQT12%16%11%15%17%14%12%13%16%13%15%13%14%

100103316470331727262823513170518272129203South West
9%9%6%13%OR10%R7%8%9%8%8%6%13%FJ11%8%7%12%FJ6%12%D9%

909047405634182228332628236860519386181Scotland
8%8%9%8%8%7%8%7%9%9%7%7%8%8%8%7%8%8%8%

605326283320121617171718164534335755113Wales
6%4%5%6%5%4%6%5%5%5%5%5%5%5%5%5%5%5%5%

37311916201267101212119242320343368Northern Ireland
3%3%4%3%3%2%3%3%3%3%3%3%3%3%3%3%3%3%3%

-------------------Outside of the UK
-------------------

89010064224185704361852502563092993342436916085779579241896(NET) England
83%85%82%83%84%87%84%85%82%83%85%86%84%84%84%85%84%84%84%
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PSB Quantitative Research- September 2020
Table 5

A3. In which region or nation do you live?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

11796421817113790North East
2%5%fi2%1%1%4%4%3%4%4%

72176383721475027111248North West
12%11%15%12%11%12%11%8%12%11%

4313813241830363070181Yorkshire & Humber
7%8%5%8%10%8%8%9%8%8%

4011818221431412851158East Midlands
7%7%7%7%8%8%9%8%6%7%

4116219201249353072203West Midlands
7%10%7%6%6%12%7%9%8%9%

381651818732653761203East of England
6%10%ei7%6%4%8%14%ad11%7%9%

114180495734503652139293Greater London
19%h11%19%h18%h18%h12%7%16%c16%c13%

92224255426557651111316South East
15%14%10%17%14%14%16%15%13%14%

5914431292025382793203South West
10%9%12%9%11%6%8%8%10%9%

4613521211928432078181Scotland
8%8%8%7%10%7%9%6%9%8%

29841216821271440113Wales
5%5%5%5%4%5%6%4%4%5%

20489115121392868Northern Ireland
3%3%4%4%3%3%3%3%3%3%

----------Outside of the UK
----------

51013862172661533393942937451896(NET) England
84%84%84%85%83%85%83%87%84%84%
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PSB Quantitative Research- September 2020
Table 5

A3. In which region or nation do you live?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

---90------90North East
---5%jklmno------4%

qrs

---248-----248248North West
---13%klmnoq-----100%klmnop11%

rsqrs

---181------181Yorkshire & Humber
---10%jklmno------8%

qrs

---158------158East Midlands
---8%jklmno------7%

qrs

---203----203-203West Midlands
---11%jlmnoq----100%jlmno-9%

rspqrs

---203---203--203East of England
---11%jkmnoq---100%jkmno--9%

rspqrs

---293--293---293Greater London
---15%jklnoq--100%jklno---13%

rspqrs

---316-316----316South East
---17%jklmoq-100%jklmo----14%

rspqrs

---203203-----203South West
---11%jklmnq100%jklm-----9%

rsnpqrs

--181-------181Scotland
--100%jklmn-------8%

oprs

-113--------113Wales
-100%jklmno--------5%

pqs

68---------68Northern Ireland
100%jklmnopqr---------3%

-----------Outside of the UK
-----------

---18962033162932032032481896(NET) England
---100%qrs100%qrs100%qrs100%qrs100%qrs100%qrs100%qrs84%
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PSB Quantitative Research- September 2020
Table 5

A3. In which region or nation do you live?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

855-585210112257-8790North East
4%6%-3%4%1%3%5%5%2%2%-4%u4%

235491323523432641243227220248North West
11%4%12%8%11%13%14%12%9%8%11%11%11%11%

16911-1116931151536201316160181Yorkshire & Humber
8%D13%D-7%8%18%vwxyz5%7%8%7%5%6%8%8%

145581314512301227162210145158East Midlands
7%5%11%8%7%7%10%6%6%6%8%4%7%7%

189771418912181932171730170203West Midlands
9%8%10%9%9%7%6%9%7%6%6%12%9%9%

1818142218110211442272714187203East of England
9%9%19%F14%9%6%7%7%9%9%9%6%9%9%

28652728614583682515289198293Greater London
14%D6%2%4%14%C8%19%A17%A18%A18%A18%A37%t10%13%

2961372029628372460544630285316South East
14%14%10%12%14%16%12%12%13%19%15%12%14%14%

193821019317231942342712188203South West
9%8%3%6%9%10%8%9%9%12%9%5%10%9%

1581211231581323163522297173181Scotland
8%13%15%F14%B8%8%8%8%8%7%10%3%9%u8%

971061697715102310145107113Wales
5%11%F8%10%B5%4%5%5%5%3%5%2%5%5%

583710584126139936468Northern Ireland
3%3%9%F6%3%2%4%3%3%3%3%1%3%3%

--------------Outside of the UK
--------------

17806650116178015025517538624824522816391896(NET) England
85%DE73%68%71%85%C86%84%85%85%86%82%94%t83%84%
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PSB Quantitative Research- September 2020
Table 5

A3. In which region or nation do you live?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

14227061034433247575887931195106A
4%4%5%4%3%6%7%5%5%5%4%6%5%4%5%5%

82114199155313611512519423326831035325370395B
23%m20%m15%10%14%25%kl18%b21%b19%b20%b21%b21%b20%b10%19%b18%

1001734065511817321818532935339645956059620679C1
27%30%31%36%32%31%35%b31%32%b30%30%31%b31%b23%31%b30%

57124321391049414013224225426528836179423502C2
16%22%24%o25%29%j17%22%22%23%22%20%19%20%30%acde21%22%

fh

3343162174742615111610112014218025212237D
9%7%12%n11%13%j8%10%9%11%9%9%10%10%10%11%11%

8097161213272497211316919920223960278337E
22%m17%m12%14%9%13%8%12%11%15%gi15%gi14%i13%i23%acde14%i15%

fghi
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Table 6

Social Grade

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

5792684458122075149162278106A
5%5%6%5%6%3%5%5%9%s4%5%6%4%5%

2353242331851885174270273612538333395B
20%19%20%20%19%13%19%18%18%18%20%q11%19%q18%

3705363712793201181244374561827114537679C1
31%31%32%30%32%31%31%30%29%30%22%33%30%30%

22339924917024297923123046530101371502C2
19%23%yB21%18%24%yB26%23%21%20%23%25%29%p21%22%

126181101991014748142182171238188237D
10%10%9%11%10%12%12%10%11%11%10%11%11%11%

188195138151945543239193092238278337E
16%xzA11%12%16%xzA9%15%11%16%v12%15%18%11%16%15%
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Table 6

Social Grade

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

-106---106101417172512114142235551106A
-9%PQRT---21%PQRST4%5%5%5%7%3%4%5%6%3%5%5%5%

-395---3954074688168501518214964201194395B
-33%PQRT---79%PQRST18%EH25%EHI22%EHI22%EHI19%EH13%H5%22%EHI21%EHI9%18%18%18%

-679--679-588482969415398224190251341331679C1
-57%OQRT--100%OQRST-26%28%26%26%26%39%FGJK34%27%26%37%FGJK30%30%30%

LMNLMN

502--502--51436277839291156160183213284502C2
47%OPRS--100%OPRST--23%M14%20%21%23%M24%M31%FGKL19%22%M27%GM19%26%D22%

M

237-237---4154243435038618587128108237D
22%OPQS-46%OPQST---2%5%14%GMN12%MN12%GMN13%GMN13%GMN7%N12%GMN13%GMN11%10%11%

337-277---586540564234381639873204128337E
31%OPQS-54%OPQST---26%EFHIJ22%EFHI13%15%I12%9%13%20%EFHI14%11%18%C12%15%

KLJLJL
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PSB Quantitative Research- September 2020
Table 6

Social Grade

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

3670152699201759106A
6%4%6%8%h5%2%4%5%7%d5%

953003457252311446200395B
16%18%13%18%13%6%24%bd14%d22%bd18%

18549472916363128109325679C1
31%30%28%29%34%16%27%d32%d37%cd30%

166336867142828795205502C2
27%h20%33%fh23%23%21%18%28%c23%22%

6916827362848186396237D
11%10%10%11%15%12%c4%19%acd11%c11%

5328425331817411175337E
9%17%fgi10%11%10%44%abc23%ab2%1%15%
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PSB Quantitative Research- September 2020
Table 6

Social Grade

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

3479381331959106A
4%4%4%5%4%4%11%jknpq5%3%4%5%

rs

91628343258155424726395B
13%14%15%18%js12%26%jopq19%21%j23%jors11%18%

rs

2033565707075109514989679C1
29%29%31%30%35%24%37%kln25%24%36%kn30%

162840418645851444858502C2
23%25%m22%22%31%mnp19%17%22%24%23%22%

61223196144624191824237D
9%10%13%10%7%14%8%9%9%9%11%

152027276224223383642337E
22%mnopq18%m15%m15%m11%13%8%18%m18%m17%m15%
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PSB Quantitative Research- September 2020
Table 6

Social Grade

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

9772997717144120141690106A
5%8%3%5%5%4%6%7%9%7%5%7%5%5%

38210313382196042134593638355395B
18%D11%4%8%18%C11%20%v20%29%vwzA20%vA12%16%18%18%

63734841637479275200899780594679C1
30%D37%D11%25%30%27%30%36%44%vwzA31%33%33%30%30%

46021204146054694563758561430502C2
22%24%27%25%22%31%x23%x22%14%26%x29%x25%22%22%

227471122721283010415426210237D
11%4%9%6%11%12%x9%x14%x2%14%x18%xz11%11%11%

2881435492882638284922305337E
14%16%47%EF30%B14%15%vwxy13%vwxy1%2%2%3%9%15%u15%
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PSB Quantitative Research- September 2020
Table 6

Social Grade

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

6011027841759315514924423727130236632416448Cable TV (through Virgin
16%19%21%27%j20%17%25%b25%b23%b20%b21%b20%b21%b12%21%b20%Media)

832065454712215825622641343749257767989745834Satellite TV from Sky
23%36%o41%o31%34%29%41%38%40%37%38%39%38%34%37%37%

24501062032407441779110112415113167180Satellite TV from
6%9%8%13%9%7%12%abefg7%7%8%8%8%8%5%8%8%Freesat

h

61048111764021352429384555964Satellite TV from anyone
2%2%4%7%j5%j1%6%abcde4%3%2%2%3%3%2%3%3%else

fg

1842473824210126518821033752856463672033779812Freeview (through a set-
50%m43%m29%27%28%48%kl30%b35%b32%b45%abcg43%bghi43%bghi40%bgi13%39%bgi36%top box or digital

hitelevision set)

377920131586911912217516918520926024293317TV via your broadband
10%14%15%20%16%12%19%abcd20%abcd17%b14%14%14%15%9%15%14%provider (e.g. BT TV or

eefTalkTalk TV)

5245192693737454453526287381YouView
1%4%4%6%j7%j2%6%c6%acd4%4%4%4%3%3%4%4%

451856345924715935642266348852960770078785863TV content via the
12%32%o48%no38%68%jl29%57%abcd71%abcd64%abcd42%b40%b41%b39%b30%39%b38%internet - through a

efefgiefipaid for subscription
e.g. Netflix, Amazon,
Now TV etc.

651473945411716424027038139544449954611595606TV content via the
18%26%o30%o36%32%30%38%abc45%abcd37%abc34%b34%ab34%b31%b4%30%b27%internet- through BBC

efgiPlayer, ITV Hub, All4
or My5

1267*6115381518202512526Other Please type in
3%m1%1%*2%2%1%1%1%1%1%1%1%*1%1%

--3-*---*----3-3No TV in household and
--*-*---*----1%acdef-*do not access TV content

ghivia the internet

1073045483144659361147Don't know
3%1%2%3%1%1%1%1%1%df****14%acdef1%2%

ghi
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Table 7

B1a. Which, if any, of these types of television service does your household receive at the moment?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

191448244116819290267264181360376448Cable TV (through Virgin
16%x26%xyzB21%xyB12%x8%24%u22%18%17%20%10%17%21%r20%Media)

297834384184834871575906275568181585834Satellite TV from Sky
25%y48%yzB33%yB20%83%yzAB23%39%w40%w40%37%56%p52%p33%37%

180117106180180324110712165618155180Satellite TV from
15%zA7%9%19%zAB18%zA8%10%7%8%8%5%5%9%8%Freesat

314232246451643360245764Satellite TV from anyone
3%2%3%3%6%yzAB1%4%3%2%3%2%1%3%3%else

8124554248122051041275824474550115648812Freeview (through a set-
68%xzA26%x37%xA88%xzAB20%27%32%39%vw29%36%40%33%36%36%top box or digital

television set)

161317317107111628417128289830278317TV via your broadband
13%18%xyB27%xyAB12%11%16%21%u12%18%14%7%9%16%qr14%provider (e.g. BT TV or

TalkTalk TV)

4762623440161451772*67481YouView
4%4%5%4%4%4%3%3%4%4%*2%4%4%

560863863345375244234384607912479760863TV content via the
47%xy50%xy74%xyAB37%37%64%u58%u26%39%38%20%23%43%qr38%internet - through a

paid for subscription
e.g. Netflix, Amazon,
Now TV etc.

606533606335255118155333565291756533606TV content via the
51%xyA31%x52%xyA36%xA25%31%u39%u23%37%s26%14%16%30%qr27%internet- through BBC

iPlayer, ITV Hub, All4
or My5

344113220224242026Other Please type in
*****1%1%1%1%1%1%1%1%1%

-----1*1-2-*33No TV in household and
-----***-*-***do not access TV content

via the internet

-----11530443-24547Don't know
-----3%1%2%2%2%-1%2%2%
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Table 7

B1a. Which, if any, of these types of television service does your household receive at the moment?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

218230981051339725566365719862144137160205242448Cable TV (through Virgin
20%19%19%21%20%19%12%19%20%N18%20%N25%GN21%N17%19%N23%GN18%22%20%Media)

3564781421982702086711011014415114798288295245412418834Satellite TV from Sky
33%40%RT28%39%R40%RT41%RT30%37%35%39%43%GN38%34%35%41%N36%36%38%37%

8199374361381217182629463247557877101180Satellite TV from
8%8%7%9%9%8%6%6%6%7%8%12%GLM11%G6%8%11%GLM7%9%8%Freesat

2439717241622169182341541243964Satellite TV from anyone
2%3%1%3%3%3%1%1%*2%2%G5%GLMN8%FGJKL1%2%G6%FGKLM2%4%3%else

MNN

3674452001492382081141481341439511954396238173401407812Freeview (through a set-
34%38%Q39%Q30%35%41%QT52%EFHI50%EFHI43%EFHI39%EHJ27%30%H18%48%EFHI33%EH25%35%37%36%top box or digital

JKJKJJKtelevision set)

149168419986822528314462745084106124151164317TV via your broadband
14%R14%R8%20%PRST13%R16%R11%10%10%12%18%GLM19%GKLM17%GLM10%15%G18%GKLM13%15%14%provider (e.g. BT TV or

TalkTalk TV)

414016232812*1149181917152736423981YouView
4%3%3%5%4%2%*4%N1%2%5%GLN5%GLN6%GLN2%4%N5%GLN4%4%4%

370493159191279213316191155168211136183323347452404863TV content via the
34%42%RT31%38%41%RT42%RT14%21%29%GN42%GLMN47%GLMN54%FGKL47%GLMN22%N45%GLMN51%GKLM40%37%38%internet - through a

MNNpaid for subscription
e.g. Netflix, Amazon,
Now TV etc.

2193871209221017738726910710611986179214205297304606TV content via the
20%33%QRT23%18%31%QRT35%QRT17%24%22%29%GN30%GN31%GN30%GN22%30%GN30%GLN26%28%27%internet- through BBC

iPlayer, ITV Hub, All4
or My5

15111146553666*-1412*151026Other Please type in
1%1%2%1%1%1%2%EHI1%E2%EI2%E2%E*-2%E2%E*1%1%1%

211*1**-*11*1*21123No TV in household and
*******-***********do not access TV content

via the internet

30171191616-*6671861225251847Don't know
3%O1%2%O2%2%O*2%LM-*2%2%2%6%FGIJK1%2%4%GLM2%2%2%

LM
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Table 7

B1a. Which, if any, of these types of television service does your household receive at the moment?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

155293687554617570212448Cable TV (through Virgin
26%h18%26%h24%29%h15%16%21%24%cd20%Media)

26856512815558118165112397834Satellite TV from Sky
44%eh34%49%eh49%eh31%29%35%33%45%bcd37%

4713317182435272086180Satellite TV from
8%8%6%6%13%f9%6%6%10%c8%Freesat

40231629119393664Satellite TV from anyone
7%h1%6%h9%h6%h2%1%3%4%c3%else

14966455705015724295286812Freeview (through a set-
25%40%efgi21%22%27%39%ab51%abd28%32%36%top box or digital

television set)

115202456640484961140317TV via your broadband
19%h12%17%21%h22%h12%10%18%c16%c14%provider (e.g. BT TV or

TalkTalk TV)

26551314131110104881YouView
4%3%5%5%7%3%2%3%5%c4%

2845791281599816091122422863TV content via the
47%h35%49%h51%h53%h40%c19%36%c47%bc38%internet - through a

paid for subscription
e.g. Netflix, Amazon,
Now TV etc.

17742979897310510482270606TV content via the
29%26%30%28%39%h26%22%24%30%c27%internet- through BBC

iPlayer, ITV Hub, All4
or My5

22312-484626Other Please type in
*1%*1%-1%2%1%1%1%

121--1*113No TV in household and
***--*****do not access TV content

via the internet

11365621043947Don't know
2%2%2%2%1%3%1%1%1%2%
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Table 7

B1a. Which, if any, of these types of television service does your household receive at the moment?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

141729388366482295836448Cable TV (through Virgin
20%15%16%20%r18%20%28%jlpq14%29%jlpq14%20%Media)

rr

23437269784119106726991834Satellite TV from Sky
33%38%40%37%41%38%36%35%34%37%37%

6139152162835181121180Satellite TV from
9%q11%kpq5%8%8%9%12%q9%6%8%8%Freesat

22357461944864Satellite TV from anyone
3%2%2%3%2%2%7%npqr2%2%3%3%else

27386768077919810548117812Freeview (through a set-
40%kn34%k37%k36%k38%k29%33%52%kmno23%47%kmnpq36%top box or digital

pqrsrtelevision set)

71021279444858321821317TV via your broadband
11%8%12%15%r22%jkqr15%r20%jkqr16%r9%9%14%provider (e.g. BT TV or

ssTalkTalk TV)

2227510812621481YouView
3%2%1%4%qr5%2%4%3%1%6%q4%

294671717781311067560109863TV content via the
42%k41%k39%38%38%41%k36%37%29%44%k38%internet - through a

paid for subscription
e.g. Netflix, Amazon,
Now TV etc.

183243514568683624782606TV content via the
26%28%24%27%27%27%28%30%23%33%q27%internet- through BBC

iPlayer, ITV Hub, All4
or My5

1122225-42526Other Please type in
1%m1%m1%1%1%2%-2%1%2%1%

*12-------3No TV in household and
*p1%p1%p-------*do not access TV content

via the internet

1324042839247Don't know
2%3%n1%2%2%1%3%2%4%n1%2%
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Table 7

B1a. Which, if any, of these types of television service does your household receive at the moment?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

414211334414307763115637154388448Cable TV (through Virgin
20%23%18%21%20%17%25%30%A25%22%24%22%20%20%Media)

79429113979465139832111139985737834Satellite TV from Sky
38%D32%D14%24%38%C38%46%v40%46%v39%33%35%37%37%

1773*317712222840291936140180Satellite TV from
8%D3%*2%8%C7%7%14%v9%10%6%15%t7%8%Freesat

64---64314921139105364Satellite TV from anyone
3%---3%2%5%4%5%5%3%4%3%3%else

7333049797336676511389910764747812Freeview (through a set-
35%34%66%EF48%B35%38%yz25%25%30%34%36%yz26%38%u36%top box or digital

television set)

30862930830534087413445265317TV via your broadband
15%D7%3%5%15%C17%17%19%19%v14%12%18%13%14%provider (e.g. BT TV or

TalkTalk TV)

81---811017102512987381YouView
4%---4%C6%6%5%5%4%3%3%4%4%

8491311484935164104228112131108747863TV content via the
41%DE14%D1%8%41%C20%54%wA50%wA50%wA39%A44%A45%38%38%internet - through a

paid for subscription
e.g. Netflix, Amazon,
Now TV etc.

5988-85982710359177677370530606TV content via the
29%DE8%D-5%29%C16%34%wA28%A39%vwyA23%25%29%27%27%internet- through BBC

iPlayer, ITV Hub, All4
or My5

175491742*44271826Other Please type in
1%5%F6%F5%B1%2%1%*1%1%1%3%t1%1%

3*-*3*---*1123No TV in household and
**-***---*****do not access TV content

via the internet

434*44344114593047Don't know
2%4%*2%2%2%1%**1%2%4%2%2%
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Table 7

B1a. Which, if any, of these types of television service does your household receive at the moment?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

295437752831834774264246871055118213891435-14841484BBC TV channels (e.g.
81%m76%m57%54%50%87%kl68%b71%b66%b90%abcg90%abcg93%abce80%abgh-74%bgi66%BBC One, BBC Two, BBC

hihifghiiFour, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

278413717581854313824056461045125612331304-14081408ITV/STV/UTV/ITV Cymru
76%m72%m54%38%51%l78%kl61%b68%b62%b90%abcd96%abcd83%abcg73%bgi-70%bgi62%Wales and ITV channels

ghifghihi(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

256393626491654033503706081104108011411198-12741274Channel 4 channels (e.g.
70%m69%m47%32%45%l73%kl56%b62%b58%b95%abcd83%abcd77%abcg67%bgi-64%bgi56%Channel 4, E4, More4,

eghighihiFilm4, 4seven, 4Music)

6023786282364186474484104360466377391412210371159Netflix
16%41%o65%no53%j100%jl34%76%abcd81%abcd100%abcd52%51%52%51%47%52%51%

efefefhi

1593436267018235538039961074782710181069-11281128BBC iPlayer
43%60%mo48%46%50%64%kl61%b67%abcg58%b64%abg63%ab68%abce60%b-56%b50%

gi

22234347834103333248291467883920952985-10431043Channel 5 channels (e.g.
61%m60%m36%22%28%60%kl40%b49%bi45%b76%abcd70%abcd64%abcg55%bghi-52%bgi46%Channel 5, 5Star, 5USA,

eghighihiParamount Network)

7019962815320318234533556747652862973581816897YouTube
19%35%o48%no100%jk56%j33%55%abcd56%abcd54%abcd41%b40%b42%b41%b31%41%b40%

efefef

751985433612114926623642045550757167878739817Sky
21%35%o41%no24%33%27%43%b40%b40%b39%b39%b38%b38%30%37%36%

9024145045124217269277431564674682729-781781ITV Hub/STV Player
25%42%mo34%o29%34%39%43%b46%ab41%b48%abcg52%abcd46%abc41%b-39%b35%

gi

401715463919012529959755641846455063158699758Amazon Prime Video
11%30%o41%no26%52%jl23%48%abcd100%abcd53%abc36%b36%b37%b35%b23%35%b34%

efefgidef

7722041838112204245255405603592642683-714714All 4
21%38%mo32%o25%31%37%l39%b43%ab39%b52%abcd45%abcg43%abc38%b-36%b32%

eghii

137175298358518316019627043546249854524585609Freeview/Youview
37%m31%m23%23%23%33%k26%b33%bgi26%b37%abcg35%abcg33%abgi30%bg9%29%b27%

ii

531472442263112152174239367388391417-444444My5
14%26%mo19%14%17%20%24%b29%abcg23%b31%abcd30%abcg26%ab23%b-22%b20%

gi

2171321261266720122134323023629335327387414Disney +
6%12%o24%no17%35%jl12%32%abcd37%abcd33%abcd20%b18%b20%b20%b10%19%b18%

efefef

358519521595711611616317820022625829286315Virgin TV
10%15%15%o14%16%j10%19%ab19%abc16%15%15%15%14%11%14%14%

155221522805014214721517018221624819263282NowTV
4%9%o16%no14%22%j9%23%abcde25%abcd21%abcd15%b14%b15%b14%b7%13%b12%

fefef

8361091341238385104909511013412141153Apple TV +
2%6%o8%o8%11%j4%13%abcde14%abcd10%ab8%7%7%7%5%7%7%

fefg

610513161325374940515563*6868Britbox
2%2%4%2%4%2%4%b6%abcdf5%b3%b4%b4%b4%b*3%b3%

49721754814161818-2020S4C
1%1%1%1%*1%1%1%1%1%1%1%1%-1%1%

10723--22-----9291141None of these
3%1%2%--**-----1%de11%acdef1%def2%

ghi

3184989791092665235145148431167130614881615-17941794(NET) PSB
87%m87%m74%71%73%95%kl82%b86%bg81%b100%abcg100%abc100%abc90%bgh-90%bghi79%

highighii

973141004953642545255971043745814953112714012751415(NET) SVoD
27%55%o76%no62%j100%jl46%84%abcd100%abcd100%abc64%b62%64%b63%b54%64%b63%

efefidefi

224392864792133364354467008829681076124212413571480(NET) TV services
61%68%66%52%59%61%70%b75%abg67%b76%abcg74%abcg72%abg70%b48%68%b66%

i
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Table 8

B2. Which of the following TV channels or providers have you used in the past 12 months?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

918115480771366316926010558613727726211441484BBC TV channels (e.g.
77%xzA67%70%77%xzA66%44%65%w72%vw56%67%t63%75%pr64%66%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

882108976668762315624010128213028324710781408ITV/STV/UTV/ITV Cymru
74%xzA63%66%74%xzA62%41%60%w69%vw53%63%67%71%p60%62%Wales and ITV channels

(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

804987709635548132213930811171722289751274Channel 4 channels (e.g.
67%xzA57%61%x68%xzA55%35%53%w63%vw53%57%58%65%p55%56%Channel 4, E4, More4,

Film4, 4seven, 4Music)

63110368214335383113015478210553210710191159Netflix
53%y60%xyB71%xyAB47%54%y82%u75%u37%53%51%26%31%57%qr51%

758935737537503157231740881015291559441128BBC iPlayer
63%xyA54%64%xyA58%x50%41%58%uw50%w58%49%24%44%r53%qr50%

6607985645344559215080152970641927871043Channel 5 channels (e.g.
55%xzA46%49%58%xzA45%24%38%w54%vw34%47%t52%55%p44%46%Channel 5, 5Star, 5USA,

Paramount Network)

533747579376389228215454648203088778897YouTube
44%x43%50%xyAB41%39%60%u54%u31%42%40%24%25%44%qr40%

325783385199723921525725674466181570817Sky
27%y45%yzB33%yB22%72%yzAB24%38%w39%w37%36%54%p52%p32%36%

542654535381351105162514746841898664781ITV Hub/STV Player
45%xA38%46%xA41%x35%28%40%w35%w48%s33%15%28%r37%qr35%

448693574304332197201360546902660672758Amazon Prime Video
37%40%xy49%xyAB33%33%52%u50%u24%35%33%21%17%38%qr34%

481592468343318831524796063622101591714All 4
40%xA34%40%xA37%32%22%38%w32%w39%31%18%29%33%r32%

51940636248718278100431325643074505609Freeview/Youview
43%xzA23%x31%xA53%xzAB18%21%25%29%w21%27%25%21%28%q27%

3173622942302154683316323961652376444My5
26%xA21%25%A25%21%12%21%w21%w21%19%13%15%21%q20%

25338730915921312711417321386942363414Disney +
21%22%y27%xyAB17%21%33%u28%u12%13%19%7%12%20%qr18%

1413051639061647517615296845262315Virgin TV
12%x18%xyzB14%xy10%x6%17%19%u12%10%14%7%13%15%14%

18325021113711771831289271621255282NowTV
15%14%18%xA15%12%19%u21%u9%6%13%t5%6%14%qr12%

90133112539032358620127415134153Apple TV +
8%8%10%y6%9%y8%9%6%13%s6%3%4%8%7%

505755313681941757*26568Britbox
4%3%5%3%4%2%5%3%4%3%*1%4%q3%

1412101291216118151420S4C
1%1%1%1%1%*1%1%1%1%1%1%1%1%

101121087529338453141None of these
1%1%*1%z1%2%1%2%2%2%3%1%2%2%

10771398989817801241325122811716439129114111794(NET) PSB
90%xzA81%85%xA88%xA80%63%81%w83%w77%80%74%83%79%79%

784123397255564733334873410112834214612271415(NET) SVoD
65%y71%xyB84%xyAB60%65%87%u87%u50%66%62%34%42%69%qr63%

802124575862680619226610239713559325711301480(NET) TV services
67%72%zB65%67%80%yzAB50%66%w69%w63%66%76%p73%p63%66%
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B2. Which of the following TV channels or providers have you used in the past 12 months?

Base : All respondents
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Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

6428413182984603811862352452672281981166674953147697091484BBC TV channels (e.g.
60%71%QRT62%59%68%QT76%PQRT85%EFHI80%EFHI79%EFHI72%EHI64%EHI51%H40%81%EFHI68%EHI46%67%65%66%BBC One, BBC Two, BBC

JKJJJKFour, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

6377713192884153561882262402552021671236544572907466571408ITV/STV/UTV/ITV Cymru
59%65%QT62%57%61%71%PQRT85%EFHI77%EFHI77%EFHI69%EHIJ57%EHI43%42%79%EFHI63%EHI43%65%C60%62%Wales and ITV channels

JKJJJK(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

561713267270381332153224231233171172826074042546795911274Channel 4 channels (e.g.
52%60%RT52%54%56%66%PQRT69%EFHI76%EFHI74%EFHI63%EHIJ48%EH44%H28%73%EFHI56%EHI37%H59%C54%56%Channel 4, E4, More4,

JJKJKJKFilm4, 4seven, 4Music)

52863122427335827334921262112022931882514134816215291159Netflix
49%53%R44%54%R53%R54%R15%31%N40%GN57%GLMN57%GLMN75%FGHJ65%GLMN30%N57%GLMN71%FGJK54%C48%51%

KLMNLMN

447681209218376305791681762111901781134234012925815381128BBC iPlayer
41%58%QRT41%43%55%QRT61%QRT36%57%EHIN57%EHIN57%EHIN54%EHN46%39%51%EHN55%EHIN43%51%49%50%

466577224219297281145194204210125114455433351595474931043Channel 5 channels (e.g.
43%49%T44%44%44%56%PQRS66%EFHI66%EFHI65%EFHI57%EFHI35%EH29%H16%66%EFHI46%EHIJ23%H48%45%46%Channel 5, 5Star, 5USA,

TJJJJJKParamount Network)

4174801872062802003177108148157201163216305364437452897YouTube
39%41%36%41%41%40%14%26%N35%GN40%GMN44%GLMN51%FGKL56%FGJK26%N42%GMN53%FGJK38%41%40%

MNLMNLMN

3564611531862532096711711714113713997300278236407407817Sky
33%39%RT30%37%37%R42%RT30%39%38%38%39%36%33%36%38%35%36%37%36%

3224581611452442146312111814511512884301261212416361781ITV Hub/STV Player
30%39%QRT31%29%36%T43%QRT29%41%EHN38%39%EHN33%33%29%36%36%31%36%33%35%

32043714216222920837658714814718287189295269389365758Amazon Prime Video
30%37%RT28%32%34%42%PQRT17%22%28%N40%GHLM41%GHLM46%GHLM30%N23%41%GHLM39%GHLM34%33%34%

NNNNN

2924221381422251973410213414710812061270255181374338714All 4
27%36%QRT27%28%33%T39%QRT15%34%EHN43%EGHI40%EHIJ30%HN31%HN21%33%EHN35%EHN27%N33%31%32%

JNN

24936113510318617462107114114869329283199121298310609Freeview/Youview
23%31%QT26%21%27%Q35%PQRT28%EH36%EFHI37%EFHI31%EH24%H24%H10%34%EFHI28%EH18%H26%28%27%

JJJ

194250988512812225678610268712117817192221222444My5
18%21%19%17%19%24%QT11%23%EHN28%EHIJ28%EHIJ19%HN18%H7%22%EHN24%EHN14%H19%20%20%

NN

16424972841451047141676791338337155216210201414Disney +
15%21%RT14%17%21%RT21%RT3%5%5%20%GLMN22%GLMN34%FGJK28%GLMN4%21%GLMN32%FGJK18%18%18%

LMNLMN

145170736688822341504649683311495102140174315Virgin TV
13%14%14%13%13%16%11%14%16%12%14%17%12%14%13%15%12%16%14%

1261555963886881921415388524893140143136282NowTV
12%13%12%13%13%14%3%6%7%11%GN15%GLMN22%FGJK18%GKLM6%13%GLMN21%FGKL13%12%12%

LMNNMN

48104143261444411252350351948857575153Apple TV +
4%9%RT3%6%R9%RT9%RT2%1%4%7%GMN7%GMN13%FGJKL12%FGLM2%7%GMN12%FGJKL7%7%7%

MNNMN

373119161813***1315201712837343368Britbox
3%3%4%3%3%3%***4%GLMN4%GLMN5%GLMN6%GLMN*4%GLMN5%GLMN3%3%3%

101045542534121105491120S4C
1%1%1%1%1%1%1%2%1%1%*1%*1%1%1%1%1%1%

3471612525*65115511179201741None of these
3%OPS1%3%OPS2%S1%*2%*2%1%3%M1%2%1%2%1%2%2%2%

8059893863825624271972642783112772751767405874519288551794(NET) PSB
75%84%QRT75%76%83%QRT85%QRT89%EFHI90%EFHI89%EFHI84%EHI78%EH70%H61%89%EFHI81%EHI66%81%78%79%

JJJJK

631784276322446338611321562502503312213484995527246801415(NET) SVoD
59%66%RT54%64%R66%RT67%RT28%45%N50%N67%GLMN71%GLMN85%FGHJ76%GLMN42%N69%GLMN81%FGJK63%62%63%

KLMNLMN

6538283133114543741402162402622252471425964873887437331480(NET) TV services
61%70%QRT61%62%67%T75%PQRT63%H73%EHIJ77%EFHI71%EH63%H63%H49%72%EHIJ67%EH57%65%67%66%

JNN

Page 45

PSB Quantitative Research- September 2020
Table 8

B2. Which of the following TV channels or providers have you used in the past 12 months?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
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Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

3301153150173962163942115861484BBC TV channels (e.g.
55%70%efgi58%55%52%54%83%abd63%66%d66%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

3011107137156872243862005261408ITV/STV/UTV/ITV Cymru
50%67%efgi53%50%47%56%81%abd59%59%62%Wales and ITV channels

(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

2651009133139751993561894781274Channel 4 channels (e.g.
44%61%efgi51%44%41%50%75%abd56%54%56%Channel 4, E4, More4,

Film4, 4seven, 4Music)

3847751592071351941152015671159Netflix
64%h47%61%h66%h73%h49%c24%60%cd64%cd51%

297831133160781672281914711128BBC iPlayer
49%50%51%51%42%42%48%57%d53%d50%

203841100108531683221353861043Channel 5 channels (e.g.
34%51%efgi39%34%29%42%68%abd40%43%46%Channel 5, 5Star, 5USA,

Paramount Network)

270627119139101152114159394897YouTube
45%h38%46%44%55%h38%c24%47%c44%c40%

24757012414053131164114376817Sky
41%eh35%48%eh44%eh29%33%34%34%42%bcd36%

194587879864136166123322781ITV Hub/STV Player
32%36%34%31%34%34%35%36%36%35%

2545031131427913590128354758Amazon Prime Video
42%h30%44%h45%h43%h34%c19%38%c40%c34%

177537878558114126133307714All 4
29%33%34%27%31%29%26%40%cd34%c32%

12548455673310915490231609Freeview/Youview
21%29%efgi21%21%18%27%32%27%26%27%

99346535531878570185444My5
16%21%20%17%17%22%18%21%21%20%

189224779873552073242414Disney +
31%h14%30%h31%h39%h14%c4%22%cd27%cd18%

100215445530436556141315Virgin TV
17%13%17%18%16%11%14%17%16%14%

103179485434432448142282NowTV
17%h11%19%h17%h19%h11%c5%14%c16%c12%

75784031332432089153Apple TV +
12%h5%16%h10%h18%h6%c1%6%c10%c7%

303892012142183068Britbox
5%h2%3%6%h7%h4%c*5%c3%c3%

316121272720S4C
1%1%**1%1%1%1%1%1%

93156-736941None of these
2%2%2%2%-2%1%2%1%2%

44213521912301332934292607211794(NET) PSB
73%82%efgi74%73%72%73%90%abd77%81%d79%

4559601942321572451672346651415(NET) SVoD
75%h58%75%h74%h85%fhi61%c35%69%c75%cd63%

39310871792141042513272176221480(NET) TV services
65%66%e69%e68%e56%63%68%64%70%66%
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Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

457912412351302061851521171641484BBC TV channels (e.g.
67%70%k69%k65%64%65%63%75%kmp57%66%66%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

457212411671251981481491151631408ITV/STV/UTV/ITV Cymru
67%m64%m69%kmp62%m61%63%m50%74%kmp57%66%m62%Wales and ITV channels

(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

38671061063120171120140961561274Channel 4 channels (e.g.
56%m60%km59%km56%m59%m54%m41%69%kmnp47%63%km56%Channel 4, E4, More4,

qsFilm4, 4seven, 4Music)

396210195710816315194781471159Netflix
58%klp55%k56%k50%k53%k52%k52%k46%38%59%kl51%

325785954109183152105731281128BBC iPlayer
47%k50%k47%k50%k54%k58%kqs52%k52%k36%52%k50%

3055808789214099114811351043Channel 5 channels (e.g.
45%m48%m45%m46%m45%44%34%56%kmpq40%55%kmq46%Channel 5, 5Star, 5USA,

sParamount Network)

274672752751201357460110897YouTube
39%k41%k40%k40%k37%38%46%k36%29%44%k40%

2343736787511588756886817Sky
34%38%40%m36%37%36%30%37%34%35%36%

22405366565122946745105781ITV Hub/STV Player
33%k36%k30%35%k32%38%kq32%33%22%42%kq35%

2138666336811292755491758Amazon Prime Video
30%34%37%k33%33%35%31%37%27%37%34%

2034506117210881643899714All 4
29%k30%k28%32%k35%k34%k27%32%k19%40%kmqrs32%

172442526567085713790609Freeview/Youview
25%21%23%28%kr28%22%29%k35%knqr18%36%knpqr27%

s

91930386525942462668444My5
14%17%16%20%s26%kmqs19%14%23%s13%27%kmqrs20%

142542333456464212745414Disney +
20%l22%klp23%klp18%22%l20%l22%l10%13%18%18%

101218275184953223834315Virgin TV
14%11%10%15%q9%16%18%oqr11%19%oqr14%14%

61622236344345321229282NowTV
10%15%ks12%k12%k17%k14%k15%k16%k6%12%12%

46713612293341715153Apple TV +
5%l5%4%7%lq6%9%lq11%lqrs2%8%l6%7%

112644148621568Britbox
1%1%1%3%qr2%4%r3%3%1%6%kqrs3%

-20--------20S4C
-17%jklmno--------1%

pqs

22433427-4541None of these
2%l2%l2%2%2%1%3%-2%2%2%

539214615031562492321721462101794(NET) PSB
78%82%k81%79%77%79%79%85%k72%84%k79%

447211411861301882041211011691415(NET) SVoD
64%k64%k63%k63%k64%k59%70%k59%50%68%k63%

427011512531322001881401261731480(NET) TV services
61%62%64%66%65%63%64%69%62%70%66%
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Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

13288472156132813621511132419218913213381484BBC TV channels (e.g.
63%93%F98%F95%B63%78%vwy71%y53%71%y67%y64%54%67%u66%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

12528571156125213719010828417016610212961408ITV/STV/UTV/ITV Cymru
60%94%F97%F95%B60%79%vwxy62%52%62%59%56%42%65%u62%Wales and ITV channels

z(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

113079651451130124170972701531548111851274Channel 4 channels (e.g.
54%87%F89%F88%B54%72%vwxy56%47%59%y53%52%34%60%u56%Channel 4, E4, More4,

zFilm4, 4seven, 4Music)

1134214251134642001362931681681549881159Netflix
54%DE23%D6%15%54%C37%66%A65%A64%A58%A57%A63%t50%51%

110024428110076176892811641579610211128BBC iPlayer
53%DE26%D6%17%53%C44%58%yA43%62%yA57%yA53%40%52%u50%

916735412791610912972204122120579801043Channel 5 channels (e.g.
44%81%F73%F77%B44%63%vwxy42%35%45%42%40%24%49%u46%Channel 5, 5Star, 5USA,

zParamount Network)

88610*118862914487225141138128750897YouTube
42%DE11%D1%6%42%C17%47%A42%A49%A49%A47%A53%t38%40%

7773194077760132852041069579733817Sky
37%D34%D12%24%37%C34%43%v41%45%v37%32%32%37%36%

75522426755651057117610311071700781ITV Hub/STV Player
36%D25%D5%16%36%C37%34%34%38%36%37%29%35%35%

755123755331347919910611773681758Amazon Prime Video
36%DE1%2%2%36%C19%44%A38%A44%A37%A39%A30%34%34%

7011311470155986018910711249659714All 4
33%DE14%D2%8%33%C32%32%29%41%yz37%38%20%33%u32%

583161026583497239124638340565609Freeview/Youview
28%D18%13%16%28%C28%24%19%27%22%28%16%29%u27%

4368-8436306538111547426413444My5
21%DE9%D-5%21%C17%21%18%24%19%25%11%21%u20%

4112-24112011173132506068339414Disney +
20%DE3%-1%20%C12%36%vwA35%vwA29%vwA17%20%28%t17%18%

2891792628927483979383637274315Virgin TV
14%18%13%16%14%16%16%19%17%13%12%15%14%14%

2802-228021624782514039243282NowTV
13%DE2%-1%13%C12%20%22%vA18%18%13%16%12%12%

153-**1538383152281629122153Apple TV +
7%DE-**7%C4%12%vA15%vA11%vA10%5%12%t6%7%

68---68131051991395968Britbox
3%---3%C7%3%2%4%3%4%4%3%3%

182*218122322*1920S4C
1%2%*1%1%1%1%1%1%1%1%*1%1%

40-**40242-4533041None of these
2%-**2%1%1%1%-2%x2%x1%2%2%

16338873161163314925514739222623215916201794(NET) PSB
78%97%F99%F98%B78%86%y84%y71%86%vwy78%78%65%82%u79%

13902152513908323216336420820318212171415(NET) SVoD
66%DE23%D6%15%66%C48%76%A78%A80%vA72%A69%A75%t61%63%

1397562783139711320214032917818912713401480(NET) TV services
67%D62%D37%51%67%C65%66%67%72%w62%64%52%68%u66%
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Table 8

B2. Which of the following TV channels or providers have you used in the past 12 months?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

18031451049133350284289451653705818971-10041004BBC Radio stations (e.g.
49%m55%m39%32%37%64%kl45%b48%b43%b56%abgh54%bgi55%abgh54%bgi-50%bg45%Radio 1, Radio 2, Radio

ii3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

1222295464815220929328248358762970178448848897Commercial radio
33%40%41%o31%42%38%47%b47%b46%b50%abc48%ab47%ab44%b19%42%b40%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

501425246317312062626549436939147056878639717Spotify
14%25%o40%no41%j48%j22%100%abcd44%abc47%abcd32%30%32%32%30%32%32%

efghdefef

229530722905716925428122924928935332392424Amazon Music
6%17%o23%no14%25%jl10%27%abcd43%abcd27%abcd20%b19%b19%b20%b12%20%b19%

efefgief

2967176293493113102138157166212262-272272BBC Sounds
8%12%13%o19%k9%17%k18%abef17%b13%b13%b13%b14%b15%b-14%b12%

g

64317524522511310916511112014618222202224Apple Music/Apple
2%7%o13%no16%j14%j4%18%abcde18%abcd16%abcd10%9%10%10%8%10%10%Podcasts

fefef

323669192022336546515765167793Other audio services not
1%4%o5%o6%5%4%4%6%6%acde4%4%4%4%6%4%4%listed here

9187202376179-63123148173206226107273380None of these
25%mn15%15%24%j17%14%-11%i12%i13%i13%i14%i13%i41%acde14%i17%

fghi

24340677063205416372390659886973109712814813711419(NET) Radio
66%m71%m58%41%56%l76%kl59%b65%b63%b76%abcg74%abgh74%abgh72%bghi19%69%bgi63%

hiii

67229760892361686264316915215636658261239331056(NET) Audio
18%40%o58%no58%j65%j30%100%abcd72%abc66%abcd45%43%45%46%47%47%47%

efghdefef
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Table 9

B2b. Which of the following radio stations and audio services have you used in the past 12 months?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

60579054348146711117871665927421697941004BBC Radio stations (e.g.
50%A46%47%52%A47%29%44%w49%w43%45%34%48%r44%45%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

5257335503884501191815976681361140697897Commercial radio
44%42%47%yA42%45%31%45%w40%w43%39%49%40%39%40%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

383614469259367174190353516621689612717Spotify
32%36%y40%yAB28%37%y46%u47%u24%33%32%13%25%r34%qr32%

2443922871672398711622131389948367424Amazon Music
20%23%y25%yB18%24%y23%u29%u15%20%19%8%14%21%qr19%

182213172136136286418021243634232272BBC Sounds
15%12%15%15%14%7%16%w12%w14%12%5%10%13%r12%

13119615479142507210224193323198224Apple Music/Apple
11%11%13%y8%14%y13%u18%u7%15%9%2%7%11%qr10%Podcasts

55756540343517414874137693Other audio services not
5%4%6%4%3%9%uv4%3%2%4%3%4%4%4%listed here

1922371351651267647257323382745308380None of these
16%z14%12%18%xzA13%20%v12%17%v21%16%22%13%17%17%

82811247776406781692539969213008224610921419(NET) Radio
69%65%67%69%68%44%63%w68%w60%63%67%70%p61%63%

56590868438052624726254677964261358951056(NET) Audio
47%y53%yB59%xyAB41%52%y65%u65%u37%50%47%21%38%r50%qr47%

Page 50

PSB Quantitative Research- September 2020
Table 9

B2b. Which of the following radio stations and audio services have you used in the past 12 months?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

421583172227316267122167148186144142864373302284595421004BBC Radio stations (e.g.
39%49%RT34%45%R47%RT53%RT55%EFHI57%EFHI48%EHI50%EHIJ41%H36%29%53%EFHI45%EHI33%40%49%D45%Radio 1, Radio 2, Radio

JJJ3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

3785191701872902296211514717315915976323332235460432897Commercial radio
35%44%RT33%37%43%RT46%QRT28%39%HN47%EGHN47%EHN45%EHN41%HN26%39%HN46%EGHN35%H40%39%40%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

29642111916124717411398292148181152132241333374335717Spotify
27%36%RT23%32%R36%RT35%RT5%13%N26%GMN25%GMN42%FGKL46%FGKL52%FGJK16%N33%GKMN49%FGKL33%31%32%

MNMNLMNMN

18224276100130111104035741021124885176160205219424Amazon Music
17%20%R15%20%19%22%R4%14%N11%N20%GLN29%GHKL29%GHKL17%GN10%N24%GHLM23%GLMN18%20%19%

MNMNN

971753063106688202659606333531189699172272BBC Sounds
9%15%RT6%13%R16%RT14%RT3%7%8%16%GLMN17%GLMN16%GLMN11%GN6%16%GLMN14%GLMN9%16%D12%

95129464780482214303776581867134113110224Apple Music/Apple
9%11%9%9%12%10%1%1%4%M8%GMN11%GLMN19%FGJK20%FGJK2%9%GLMN20%FGJKL10%10%10%Podcasts

LMNLMNMN

48451624301566920161615223532385493Other audio services not
4%4%3%5%4%3%3%2%3%5%4%4%5%3%5%5%3%5%4%listed here

23814213687826055555458476539165105104214158380None of these
22%OPS12%26%OPQS17%S12%12%25%EFHJ19%17%16%13%17%13%20%FJ15%15%19%C14%17%

K

6247952773104443511592142212582232101245944803337057061419(NET) Radio
58%67%RT54%62%65%RT70%QRT72%EHI72%EHIJ71%EHI69%EHI63%EH54%H42%72%EHIJ66%EHI49%62%64%63%

45160519223734426118711111732142561992003884555455031056(NET) Audio
42%51%RT37%47%R51%RT52%RT8%24%N36%GMN47%GLMN61%GKLM66%FGKL68%FGKL24%N53%GLMN67%FGKL48%46%47%

NMNMNMN
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Table 9

B2b. Which of the following radio stations and audio services have you used in the past 12 months?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

261744121135731162701444351004BBC Radio stations (e.g.
43%45%47%43%39%29%57%abd43%d49%d45%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

26363413613172135157137429897Commercial radio
43%38%52%eh42%39%34%33%41%48%cd40%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

2574591151397911446118369717Spotify
43%h28%44%h44%h43%h29%c10%35%c41%cd32%

1752498110542515072226424Amazon Music
29%h15%31%h33%h22%h13%10%21%cd25%cd19%

101171505725362541159272BBC Sounds
17%h10%19%h18%h13%9%5%12%c18%cd12%

10112348562739634130224Apple Music/Apple
17%h7%19%h18%h14%h10%c1%10%c15%c10%Podcasts

2172121331014144293Other audio services not
3%4%5%4%2%3%3%4%5%4%listed here

72307304026929850101380None of these
12%19%gi11%13%14%23%ab21%a15%11%17%

37010491701861052073442046001419(NET) Radio
61%64%66%59%56%52%72%bd60%67%d63%

385671176209104171871795291056(NET) Audio
64%h41%68%h67%h56%h43%c18%53%cd59%cd47%
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Table 9

B2b. Which of the following radio stations and audio services have you used in the past 12 months?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

296180835114134108108741011004BBC Radio stations (e.g.
43%54%jkmnp44%44%56%jkmn42%37%53%kms36%41%45%Radio 1, Radio 2, Radio

qspqs3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

224065770821251328675108897Commercial radio
32%36%36%41%s40%40%45%qrs42%37%43%s40%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

2335695906794121555784717Spotify
34%31%38%klnp31%33%30%41%klnp27%28%34%32%

rr

131934358356871352146424Amazon Music
20%k17%19%k19%k17%22%k24%k17%10%19%19%

41016241273457272129272BBC Sounds
6%9%9%13%s13%11%19%knpq13%10%12%12%

rs

51114194123542241231224Apple Music/Apple
8%9%8%10%6%11%14%koqs12%6%12%10%Podcasts

44107516115541193Other audio services not
7%kmpr3%5%m4%8%km4%2%3%2%5%4%listed here

131833316286040265145380None of these
19%16%18%17%14%19%14%13%25%lmop18%17%

r

387510811971411991741451141551419(NET) Radio
57%67%kqs60%63%s69%s63%59%72%kmqs56%62%63%

33519387910014416288761131056(NET) Audio
49%k45%51%k46%49%46%55%kpr43%37%46%47%
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Table 9

B2b. Which of the following radio stations and audio services have you used in the past 12 months?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

912593492912102150101244140140729211004BBC Radio stations (e.g.
44%65%DF46%56%B44%59%49%49%53%49%47%30%46%u45%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

842391654842711538123714012969817897Commercial radio
40%D43%D21%33%40%41%50%39%52%y49%44%29%41%u40%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

7152-27152612484201117117108592717Spotify
34%DE2%-1%34%C15%40%A40%A44%A41%A39%A45%t30%32%

422*22422216964133645355366424Amazon Music
20%DE*2%1%20%C12%23%A31%vA29%vA22%A18%23%18%19%

2684-426817433897545348224272BBC Sounds
13%DE4%-2%13%C10%14%18%21%A19%A18%20%t11%12%

224---2248483573473834187224Apple Music/Apple
11%DE---11%C4%16%A17%A16%A16%A13%A14%9%10%Podcasts

92***926111324169128193Other audio services not
4%***4%C3%4%6%5%6%3%5%4%4%listed here

3439283734324392034304642327380None of these
16%10%38%EF22%16%14%13%9%7%10%16%x17%17%17%

12928246127129213620912932819319110313021419(NET) Radio
62%90%DF62%78%B62%79%vwy68%62%72%67%64%42%66%u63%

10523241052461811373101661571488911056(NET) Audio
50%DE3%2%3%50%C26%59%A66%vA68%vwA58%A53%A61%t45%47%
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B2b. Which of the following radio stations and audio services have you used in the past 12 months?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

32454412611503715206165771050109912591417168625318762129Unweighted Base

3365431304153*3625146265971039110712361418171625919252183Weighted Base

160333682851953783963926296897629201131-11761176BBC websites/apps (e.g.
48%61%mo52%56%54%73%kl63%b66%b61%b62%b62%b65%b66%abg-61%b54%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

1262295826916123634334250955157369580172866937Newspaper websites /
37%42%45%45%44%46%55%abce57%abcd49%b50%ab46%b49%b47%b28%45%b43%apps (e.g Daily Mail

efgonline, The Sun.co.uk,
The Times online)

371474762912412728623939337840647458141619660Sky websites / apps
11%27%o36%no19%34%jl25%46%abcd40%abcd38%ab34%b33%b33%b34%b16%32%b30%(e.g. Sky News, Sky

efgeSports)

2585301301026918015727222024427133539371411Apple News/ Google News/
7%16%o23%no20%28%j13%29%abcd26%abcd26%abcd20%20%19%20%15%19%19%Upday

efefef

4610122738589510712620421722927730146329374Other websites/apps not
14%19%17%25%16%19%17%21%20%20%18%20%18%18%17%17%listed here

101892061859624459124162201210227102295396None of these
30%mn16%16%12%16%12%7%10%12%i15%hi16%ghi15%hi13%i39%acde15%ghi18%

fghi
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B2c. Which of the following websites/apps have you used in the past 12 months?

Base : All internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1148164411228729773883971344144194610833716842129Unweighted Base

1149170411578799923794011404153*1988116*32217462183Weighted Base

723955706532535176245755821067431679661176BBC websites/apps (e.g.
63%xA56%61%xA61%x54%46%61%uw54%54%54%37%52%r55%r54%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

5577625754144371491905987184541129767937Newspaper websites /
48%45%50%xA47%44%39%48%43%47%42%35%40%44%43%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

3535984052414351071613925659731107523660Sky websites / apps
31%35%y35%y27%44%yzAB28%40%uw28%37%30%26%33%30%30%(e.g. Sky News, Sky

Sports)

2383462771641941099520632376852350411Apple News/ Google News/
21%20%24%y19%20%29%u24%u15%21%19%7%16%20%r19%Upday

2213082411661507874223253423346296374Other websites/apps not
19%18%21%x19%15%20%18%16%17%17%29%pq14%17%17%listed here

1732631191521627744276213683356307396None of these
15%z15%z10%17%z16%z20%v11%20%v14%19%29%pq17%18%18%
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B2c. Which of the following websites/apps have you used in the past 12 months?

Base : All internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

9861143515406673470165296362343326341275823669616107510312129Unweighted Base

10151168477482671497180271305369354391291756723682109210742183Weighted Base

466710231217386324691411742212202061393854413445576091176BBC websites/apps (e.g.
46%61%QRT48%45%57%QRT65%PQRT38%52%N57%N60%EGHN62%EGHI53%N48%51%N61%EGHI50%N51%57%D54%BBC.co.uk, BBC News

MNMNonline, BBC Bitesize,
BBC Weather)

3545831651743022815410514515218419496304336290465466937Newspaper websites /
35%50%QRT35%36%45%QRT57%PQRT30%39%48%HN41%N52%EGHK50%GHMN33%40%N46%HN43%HN43%43%43%apps (e.g Daily Mail

MNonline, The Sun.co.uk,
The Times online)

28537513015020217321609110514515678172251234280376660Sky websites / apps
28%32%27%31%30%35%RT12%22%N30%GN29%N41%GHKL40%GHKL27%N23%N35%GMN34%GMN26%35%D30%(e.g. Sky News, Sky

MNMNSports)

206205979411689729366091958472152179215192411Apple News/ Google News/
20%18%20%20%17%18%4%11%N12%N16%GN26%GKLM24%GKLM29%FGKL9%N21%GLMN26%GKLM20%18%19%Upday

NNMNN

15821667811161003246605884444213914287162206374Other websites/apps not
16%19%14%17%17%20%R18%17%20%EI16%24%EHIK11%15%18%EI20%EI13%15%19%D17%listed here

22317312185113606556677233564118910597221172396None of these
22%OPS15%25%OPQS18%17%12%36%EFGH21%EJ22%EFHI19%J9%14%14%25%EFHI14%14%20%16%18%

IJKLMJJ
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PSB Quantitative Research- September 2020
Table 10

B2c. Which of the following websites/apps have you used in the past 12 months?

Base : All internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55915702472911723824403068412129Unweighted Base

60515782593141853964153378852183Weighted Base

319857139167951751942045381176BBC websites/apps (e.g.
53%54%54%53%51%44%47%61%cd61%cd54%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

30063712816487131154151466937Newspaper websites /
50%h40%49%h52%h47%33%37%45%d53%cd43%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

23642410513171887585383660Sky websites / apps
39%h27%40%h42%h38%h22%18%25%43%bcd30%(e.g. Sky News, Sky

Sports)

151260758047833479186411Apple News/ Google News/
25%h16%29%h26%h25%h21%c8%24%c21%c19%Upday

83292484624478249153374Other websites/apps not
14%18%i19%15%13%12%20%d15%17%17%listed here

8531235572110010647101396None of these
14%20%ei13%18%11%25%ab26%ab14%11%18%
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Table 10

B2c. Which of the following websites/apps have you used in the past 12 months?

Base : All internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

372391380986991641521031061272129Unweighted Base

611071691846201*3092921891962392183Weighted Base

356396981104167170109821281176BBC websites/apps (e.g.
58%k59%kp57%k53%k52%54%58%k58%k42%53%54%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

234674794821391507773113937Newspaper websites /
38%43%44%43%41%45%51%ks40%37%47%43%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

183456553709586496282660Sky websites / apps
30%31%33%30%35%31%29%26%32%34%30%(e.g. Sky News, Sky

Sports)

111525360356877323046411Apple News/ Google News/
18%14%14%19%qr18%22%qr26%kpqr17%15%19%19%Upday

s

101828318465736293336374Other websites/apps not
17%17%16%17%23%m18%12%15%17%15%17%listed here

122135329344443363552396None of these
20%19%20%18%17%14%15%19%18%22%18%
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Table 10

B2c. Which of the following websites/apps have you used in the past 12 months?

Base : All internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

19981301131199814029719343025528816519422129Unweighted Base

209391****91*2093157*30120645328629524119112183Weighted Base

114729-2911476117911531617217013210271176BBC websites/apps (e.g.
55%E32%-32%55%C39%59%A56%A70%vwyz60%A58%A55%54%54%BBC.co.uk, BBC News

Aonline, BBC Bitesize,
BBC Weather)

92017-179205115395270156145115818937Newspaper websites /
44%E19%-19%44%C32%51%A46%A60%vyA55%A49%A48%43%43%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

64713-136474511690185908679572660Sky websites / apps
31%E15%-15%31%C28%38%44%vwA41%vwA31%29%33%30%30%(e.g. Sky News, Sky

Sports)

4046-6404287247113776269334411Apple News/ Google News/
19%E7%-7%19%C18%24%23%25%27%21%28%t17%19%Upday

34035-3534030543094534142326374Other websites/apps not
16%38%F-38%B16%19%18%15%21%19%14%17%17%17%listed here

37323*2337331422529274620363396None of these
18%25%100%25%18%20%wx14%x12%6%9%16%x8%19%u18%
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Table 10

B2c. Which of the following websites/apps have you used in the past 12 months?

Base : All internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

301474764852045184084147151093125614491492-15391539Unweighted Base

29543775283*1834774264246871055118213891435-**14841484Weighted Base

2063002871963353182194322644689794794-794794Every day
70%m69%m38%23%34%74%kl43%46%47%61%acgh58%aghi57%ghi55%ghi-54%ghi54%

i

6193240296584125125196289338395395-395395Several days a week
21%21%32%no35%j35%j18%29%30%29%27%29%28%27%-27%27%

2133127192929726510892116181181-181181About once a week
7%8%17%no23%j16%j6%17%ef15%ef16%ef9%10%13%ef13%f-12%f12%

17638181029323823251850-7171A few times each month
*2%8%no10%j10%j2%7%cdef8%cdef5%def2%2%1%3%d-5%def5%

543489218822613216-4444Less often
2%1%5%n9%j5%j*4%cdef2%d3%cdef1%1%d*1%d-3%cdef3%

288426654671574653783846271025114413691369-13691369(NET) At least once a
98%m98%m87%81%86%97%kl89%91%91%97%aghi97%aghi99%aceg95%aghi-92%92%week

hi
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Table 11

B3.1. How often, on average, do you use BBC TV channels (e.g. BBC One, BBC Two, BBC Four, BBC News channel, CBeebies, CBBC, BBC Scotland)?

Base : All who have used BBC TV channels (e.g. BBC One, BBC Two, BBC Four, BBC News channel, CBeebies, CBBC, BBC Scotland) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

970116681076269617926210988414328130211561539Unweighted Base

9181154807713663169260105586*137277*26211441484Weighted Base

50457938241234632946684473630160604794Every day
55%z50%47%58%zA52%19%36%w63%vw52%54%38%61%r53%54%

2253312401691814898249193722967298395Several days a week
25%29%30%y24%27%28%38%u24%22%27%38%26%26%27%

1101561087197424197141611126144181About once a week
12%13%13%10%15%y25%u16%u9%16%12%15%10%13%12%

4656513724271429861775771A few times each month
5%5%6%5%4%16%uv6%3%9%4%9%3%5%5%

3233252415201213*43*24144Less often
4%3%3%3%2%12%uv4%u1%*3%*1%4%3%

840106573065362412223410137812697025310461369(NET) At least once a
91%92%90%92%94%z72%90%w96%vw90%92%91%96%p91%92%week
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Table 11

B3.1. How often, on average, do you use BBC TV channels (e.g. BBC One, BBC Two, BBC Four, BBC News channel, CBeebies, CBBC, BBC Scotland)?

Base : All who have used BBC TV channels (e.g. BBC One, BBC Two, BBC Four, BBC News channel, CBeebies, CBBC, BBC Scotland) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

6958443762854733712072722902432171821187694603008047311539Unweighted Base

642841318298460381186235245267228198116*6674953147697091484Weighted Base

364430190163209221144165155146103493046424978403389794Every day
57%P51%60%PS55%45%58%P77%EFHI70%EFHI63%EFHI55%EHI45%EHI25%26%70%EFHI50%EHI25%52%55%54%

JKLJKJJK

144251667014210928546483646832145148100202191395Several days a week
22%30%RT21%24%31%RT29%15%23%26%N31%GN28%N34%GMN28%N22%30%GN32%GN26%27%27%

781033835634012620243947303963779979181About once a week
12%12%12%12%14%11%7%3%8%M9%M17%GKLMN24%FGKL26%FGKL6%13%GM25%FGKL13%11%12%

MNMNMN

32391021326243916191892537413071A few times each month
5%O5%O3%7%O7%OR2%1%2%1%3%7%GLMN10%GKLMN15%FGKL1%5%GL12%FGKLM5%4%5%

MNN

2519159155*634615610921242044Less often
4%2%5%O3%3%1%*3%1%1%2%8%FGKLN5%GN1%2%7%FGKLN3%3%3%

586783293268413370184225239254207164926484602567046591369(NET) At least once a
91%93%92%90%90%97%PQRS99%EFHI96%EHI98%EFHI95%EHI91%EH83%79%97%EFHI93%EHI81%92%93%92%week

TJJJ
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PSB Quantitative Research- September 2020
Table 11

B3.1. How often, on average, do you use BBC TV channels (e.g. BBC One, BBC Two, BBC Four, BBC News channel, CBeebies, CBBC, BBC Scotland)?

Base : All who have used BBC TV channels (e.g. BBC One, BBC Two, BBC Four, BBC News channel, CBeebies, CBBC, BBC Scotland) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

32512141451691002244612025731539Unweighted Base

3301153150*17396*2163942115861484Weighted Base

139655787632119288106262794Every day
42%57%efi52%e44%33%55%a73%abd50%45%54%

105290455731497758190395Several days a week
32%25%30%33%32%23%20%27%32%cd27%

4813214271627212587181About once a week
15%11%9%16%16%12%c5%12%c15%c12%

2744881374182971A few times each month
8%h4%5%5%14%fh3%1%9%c5%c5%

123255415451844Less often
4%3%3%3%4%7%c1%2%3%3%

2921077136160781943861895391369(NET) At least once a
88%93%ei91%93%e82%90%98%abd89%92%92%week
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Table 11

B3.1. How often, on average, do you use BBC TV channels (e.g. BBC One, BBC Two, BBC Four, BBC News channel, CBeebies, CBBC, BBC Scotland)?

Base : All who have used BBC TV channels (e.g. BBC One, BBC Two, BBC Four, BBC News channel, CBeebies, CBBC, BBC Scotland) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

28729928666764111988464871539Unweighted Base

45791241235130*206185*152*117*164*1484Weighted Base

24426466462106881005893794Every day
52%53%51%54%48%51%47%66%mnop50%57%54%

qrs

142138322495644353834395Several days a week
31%26%31%26%38%jp27%24%23%33%21%27%

61012154122531111327181About once a week
12%12%10%12%9%12%17%8%11%16%12%

246597141244671A few times each month
4%5%5%5%5%7%7%2%3%4%5%

13536-51124444Less often
2%3%o4%o3%-3%6%1%3%2%3%

437311411401231871631461091541369(NET) At least once a
95%91%92%92%95%91%88%96%m94%94%92%week

Page 65

PSB Quantitative Research- September 2020
Table 11

B3.1. How often, on average, do you use BBC TV channels (e.g. BBC One, BBC Two, BBC Four, BBC News channel, CBeebies, CBBC, BBC Scotland)?

Base : All who have used BBC TV channels (e.g. BBC One, BBC Two, BBC Four, BBC News channel, CBeebies, CBBC, BBC Scotland) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

129712212024212971402101133111701888314461539Unweighted Base

132884*72*1561328136*215111*324192189132*13381484Weighted Base

6865453107686859743138919852739794Every day
52%64%74%F69%B52%63%wxyz45%39%42%48%52%40%55%u54%

358231437358295843110595234356395Several days a week
27%27%19%23%27%21%27%39%A34%A31%28%26%27%27%

17173101719331245251925153181About once a week
13%8%4%6%13%C6%15%11%14%13%10%19%11%12%

69*226913168221114125471A few times each month
5%*2%1%5%9%8%8%7%6%8%9%t4%5%

43*-*43*114105583644Less often
3%*-*3%*5%A4%3%2%2%6%3%3%

1215847015412151231879829217616911212481369(NET) At least once a
92%99%F98%99%B92%90%87%89%90%92%90%84%93%u92%week
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Table 11

B3.1. How often, on average, do you use BBC TV channels (e.g. BBC One, BBC Two, BBC Four, BBC News channel, CBeebies, CBBC, BBC Scotland)?

Base : All who have used BBC TV channels (e.g. BBC One, BBC Two, BBC Four, BBC News channel, CBeebies, CBBC, BBC Scotland) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1513306287319635536538162873984010001052-11091109Unweighted Base

159*34362670*18235538039961074782710181069-**11281128Weighted Base

82089817425352708495116116-116116Every day
5%6%14%no12%9%12%14%13%11%11%11%11%11%-10%10%

41102169214311699123189242261313313-313313Several days a week
26%30%27%30%24%33%26%31%31%32%32%31%29%-28%28%

411121511649105106118160210240304304-304304About once a week
26%33%m24%23%27%29%28%30%26%28%29%30%28%-27%27%

45791621759629679149158169219255-286286A few times each month
29%23%26%24%32%j18%25%20%24%21%20%21%24%-25%e25%

2429568152926284254626781-109109Less often
15%8%9%11%8%8%7%7%7%7%7%7%8%-10%d10%

9023540946109263258293420536596733733-733733(NET) At least once a
56%68%o65%65%60%74%k68%73%a69%72%a72%a72%a69%-65%65%week
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Table 12

B3.2. How often, on average, do you use BBC iPlayer?

Base : All who have used BBC iPlayer in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

764905723548512175230704841001241639221109Unweighted Base

758935737537503157*23174088*101529**155*9441128Weighted Base

9388776448632791789*10105116Every day
12%9%10%12%10%4%14%w11%w19%s9%1%7%11%10%

215271219143130316621537269225286313Several days a week
28%29%30%27%26%20%29%29%43%s27%6%16%30%q28%

200259210142138366520318282747250304About once a week
26%28%28%26%27%23%28%27%21%28%25%30%27%27%

1782381641341475950177132711252223286A few times each month
24%25%22%25%29%z38%uv22%24%15%27%40%34%p24%25%

7280675440251866310492179109Less often
9%9%9%10%8%16%uv8%9%3%10%29%13%8%10%

5086185063493167316349773640982642733(NET) At least once a
67%66%69%65%63%47%71%w67%w82%s63%31%53%68%q65%week
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Table 12

B3.2. How often, on average, do you use BBC iPlayer?

Base : All who have used BBC iPlayer in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

438671228185369302701781951971861591154433832745805201109Unweighted Base

44768120921837630579*168176211190178*113*4234012925815381128Weighted Base

51651728372861212203123122951355066116Every day
11%10%8%13%10%9%7%7%7%9%17%GLM13%11%7%13%G12%9%12%10%

1201926850110821360465844553212010287162148313Several days a week
27%28%32%23%29%27%17%36%FJN26%28%23%31%28%28%25%30%28%28%28%

1032014453104972938576156362412311860155145304About once a week
23%30%R21%24%28%32%RT36%EI23%32%E29%30%20%21%29%E29%21%27%27%27%

12516158659170174245514551301039682148138286A few times each month
28%24%28%30%24%23%21%25%25%24%24%29%27%24%24%28%25%26%25%

476123223328141617211312164734276640109Less often
11%9%11%10%9%9%18%FIJ10%10%10%7%7%14%11%8%9%11%8%10%

2744591281312522074811011413913211568273271183367359733(NET) At least once a
61%67%61%60%67%68%61%66%65%66%69%65%60%64%68%63%63%67%65%week
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Table 12

B3.2. How often, on average, do you use BBC iPlayer?

Base : All who have used BBC iPlayer in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

272837123140801722371694581109Unweighted Base

297831133*160*78*1672281914711128Weighted Base

427415291214162261116Every day
14%9%11%18%h15%9%7%11%13%10%

93219415223356451134313Several days a week
31%26%31%32%30%21%28%27%28%28%

63242273814506845126304About once a week
21%29%i21%23%19%30%30%24%27%27%

78208393521385549126286A few times each month
26%25%29%22%27%23%24%26%27%25%

2188117729252324109Less often
7%11%9%4%9%18%a11%a12%a5%10%

1985358311850100148118321733(NET) At least once a
66%64%62%74%64%60%65%62%68%65%week
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Table 12

B3.2. How often, on average, do you use BBC iPlayer?

Base : All who have used BBC iPlayer in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

1972081905145498805839691109Unweighted Base

325785954109*183*152*105*73*128*1128Weighted Base

477981123271242116Every day
13%j12%j8%j10%j10%j13%j17%j11%j5%2%10%

101525264225934281341313Several days a week
30%26%29%28%20%32%22%27%18%32%28%

91524256315431262436304About once a week
29%26%28%27%29%30%21%25%33%28%27%

51517249373348222740286A few times each month
17%26%s20%26%s34%ns18%31%ns21%36%nqs31%s25%

361387813131769109Less often
10%10%15%np9%7%7%9%16%8%7%10%

2337556186513792664179733(NET) At least once a
72%65%65%65%59%75%km60%63%56%61%65%week
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Table 12

B3.2. How often, on average, do you use BBC iPlayer?

Base : All who have used BBC iPlayer in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

106933740106972165902661411595810441109Unweighted Base

110024**4**28**110076*17689*281164*157*96*10211128Weighted Base

115*-*115519193325139107116Every day
10%2%-2%10%6%11%21%vA12%15%8%9%11%10%

3057*830526363075424327282313Several days a week
28%31%7%28%28%34%21%34%27%26%28%28%28%28%

2986*629820421579394930273304About once a week
27%25%4%22%27%26%24%17%28%24%31%31%27%27%

27782927720632276393824258286A few times each month
25%32%43%33%25%26%36%24%27%24%24%25%25%25%

10432410461631919146102109Less often
9%11%45%16%9%8%9%4%7%11%9%7%10%10%

71914*1471950976418710610566662733(NET) At least once a
65%58%11%51%65%67%55%72%z66%65%67%68%65%65%week
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Table 12

B3.2. How often, on average, do you use BBC iPlayer?

Base : All who have used BBC iPlayer in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

286456732622014753773936831083133013081375-14741474Unweighted Base

27841371758*1854313824056461045125612331304-**14081408Weighted Base

1672032011545175130150237487572529546-572572Every day
60%mn49%m28%26%25%41%k34%37%37%47%aghi46%aghi43%gi42%i-41%41%

711352732459161140150225381479456463-479479Several days a week
26%33%38%o41%32%37%37%37%35%36%38%37%36%-34%34%

1952122545565961102134194158176-194194About once a week
7%13%17%o9%24%j13%15%15%16%13%15%13%13%-14%14%

141786924303534543577289-117117A few times each month
5%4%12%no15%13%j7%9%ef8%ef8%ef3%e1%6%ef7%ef-8%def8%

6634510818927741830-4646Less often
2%2%5%n8%j6%2%5%cdef2%ef4%def1%*1%e2%ef-3%def3%

258391597451503933293615641003124511431185-12451245(NET) At least once a
93%m94%m83%77%81%91%kl86%89%87%96%acdg99%acdf93%agi91%i-88%88%week

highi
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Table 13

B3.3. How often, on average, do you use ITV/STV/UTV/ITV Cymru Wales and ITV channels (e.g. ITV2, ITV3, ITV4, ITVBe, CITV)?

Base : All who have used ITV/STV/UTV/ITV Cymru Wales and ITV channels (e.g. ITV2, ITV3, ITV4, ITVBe, CITV) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

932110677273666416225310598113718129011031474Unweighted Base

8821089766687623156*240101282*130283*24710781408Weighted Base

37141229530624021824693153622106444572Every day
42%38%38%45%A39%14%34%w46%vw38%41%26%43%r41%r41%

2773932672052325382344224493795346479Several days a week
31%36%y35%30%37%y34%34%34%26%34%45%39%32%34%

1191591128778363712214176736151194About once a week
13%15%15%13%13%23%u15%12%18%14%9%15%14%14%

7787596060243063129916992117A few times each month
9%8%8%9%10%16%u12%u6%15%8%19%pq4%9%q8%

3937332812229153431-4546Less often
4%x3%4%4%2%14%uv4%1%3%3%1%-4%q3%

767964675598550110201935671160662389411245(NET) At least once a
87%89%88%87%88%70%84%w92%vw82%89%80%96%pr87%88%week
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Table 13

B3.3. How often, on average, do you use ITV/STV/UTV/ITV Cymru Wales and ITV channels (e.g. ITV2, ITV3, ITV4, ITVBe, CITV)?

Base : All who have used ITV/STV/UTV/ITV Cymru Wales and ITV channels (e.g. ITV2, ITV3, ITV4, ITVBe, CITV) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

6817933652794463472062582852411971571217494382787866831474Unweighted Base

637771319288415356188226240255202167*123*6544572907466571408Weighted Base

30227015813113913110512010810467432233417164312260572Every day
47%OPS35%50%OPS46%PS33%37%56%EFHI53%EFHI45%EHIJ41%EHI33%EH26%18%51%EFHI37%EHI22%42%40%41%

JKJKJK

18929091881641255369969174534021816693265209479Several days a week
30%38%RT28%30%40%RT35%28%31%40%N36%37%32%33%33%36%32%36%32%34%

69125253969561822203432412659676893101194About once a week
11%16%RT8%13%17%RT16%R9%10%8%13%16%GL25%FGKL21%GLMN9%15%G23%FGKL12%15%14%

MNMN

546328263231121212131725253630505264117A few times each month
8%8%9%9%8%9%7%5%5%5%8%15%FGKLM20%FGJK6%7%17%FGJKL7%10%8%

NLMNMN

23231751112*34121241062414232346Less often
4%3%5%2%3%3%*1%2%5%GN6%GMN3%8%GLMN1%5%GMN5%GN3%3%3%

560685274258372313176212224230174137886114032266715701245(NET) At least once a
88%89%86%89%90%88%93%EHI94%EHIJ93%EHIJ90%EH86%H82%72%93%EFHI88%EH78%90%87%88%week

J
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Table 13

B3.3. How often, on average, do you use ITV/STV/UTV/ITV Cymru Wales and ITV channels (e.g. ITV2, ITV3, ITV4, ITVBe, CITV)?

Base : All who have used ITV/STV/UTV/ITV Cymru Wales and ITV channels (e.g. ITV2, ITV3, ITV4, ITVBe, CITV) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3061168143157912224431915451474Unweighted Base

3011107137*156*87*2243862005261408Weighted Base

924815142228421374189572Every day
30%43%efi37%27%25%37%55%abd37%36%41%

1083715463298011574184479Several days a week
36%34%39%40%34%36%30%37%35%34%

5214219242229353287194About once a week
17%13%14%15%25%h13%9%16%16%c14%

407710241115221248117A few times each month
13%h7%7%15%h13%7%6%6%9%8%

93743316171746Less often
3%3%3%2%3%7%c*4%c3%c3%

251994124129731933631814601245(NET) At least once a
84%90%fi90%83%84%86%94%ad90%88%88%week
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Table 13

B3.3. How often, on average, do you use ITV/STV/UTV/ITV Cymru Wales and ITV channels (e.g. ITV2, ITV3, ITV4, ITVBe, CITV)?

Base : All who have used ITV/STV/UTV/ITV Cymru Wales and ITV channels (e.g. ITV2, ITV3, ITV4, ITVBe, CITV) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

28727128563161107798363871474Unweighted Base

45721241167125*198148*149*115*163*1408Weighted Base

222848474507143724672572Every day
49%mnpqr39%39%41%m40%36%29%48%m40%44%m41%

142647392416363493947479Several days a week
31%36%38%34%33%32%42%33%33%29%34%

51214163134221141825194About once a week
11%16%11%14%10%21%lqs14%9%16%15%14%

35101001617169816117A few times each month
7%6%8%9%13%9%11%6%7%10%8%

1253746656446Less often
3%3%4%3%3%3%4%4%5%2%3%

416610910291041761261351021431245(NET) At least once a
90%91%88%88%83%89%86%90%88%88%88%week
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Table 13

B3.3. How often, on average, do you use ITV/STV/UTV/ITV Cymru Wales and ITV channels (e.g. ITV2, ITV3, ITV4, ITVBe, CITV)?

Base : All who have used ITV/STV/UTV/ITV Cymru Wales and ITV channels (e.g. ITV2, ITV3, ITV4, ITVBe, CITV) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

123711811923712371381931152831541766214051474Unweighted Base

125285*71*1561252137*190108*284170166102*12961408Weighted Base

49040428249067553172557224546572Every day
39%47%59%F52%B39%49%wxyz29%29%25%32%44%xz24%42%u41%

424332355424416239118736129446479Several days a week
34%39%32%35%34%30%32%36%42%43%37%29%34%34%

181851318114391959181530164194About once a week
14%10%7%8%14%10%20%vw18%21%vwA10%9%30%t13%14%

1134-411312251425181411101117A few times each month
9%D5%-3%9%C9%13%13%9%10%9%11%8%8%

45-2245295107364046Less often
4%-2%1%4%2%5%5%4%4%2%6%3%3%

109580701501095122156892491461498411561245(NET) At least once a
87%95%98%F96%B87%89%82%82%88%86%90%83%89%88%week
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Table 13

B3.3. How often, on average, do you use ITV/STV/UTV/ITV Cymru Wales and ITV channels (e.g. ITV2, ITV3, ITV4, ITVBe, CITV)?

Base : All who have used ITV/STV/UTV/ITV Cymru Wales and ITV channels (e.g. ITV2, ITV3, ITV4, ITVBe, CITV) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

8823843348127219253265432555672674715-759759Unweighted Base

90*24145045**124*217269277431564674682729-**781781Weighted Base

11438481520203546544750-5454Every day
1%6%9%10%6%7%8%7%8%8%8%7%7%-7%7%

18541191032476887125171192183191-192192Several days a week
20%22%27%21%26%22%25%32%29%30%28%27%26%-25%25%

32921191032828788133198243228238-243243About once a week
35%38%m27%23%26%38%32%32%31%35%36%33%33%-31%31%

1852124104543696299102136153168-194194A few times each month
20%21%28%21%36%j20%26%22%23%18%20%22%23%-25%f25%

2129481173125204046497182-9898Less often
24%mn12%11%25%6%14%9%7%9%8%7%10%11%e-13%ef13%

511612772472143175195293415488458479-488488(NET) At least once a
56%67%62%54%58%66%65%70%68%74%ac72%ac67%66%-63%63%week
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Table 14

B3.4. How often, on average, do you use ITV Hub/STV Player?

Base : All who have used ITV Hub/STV Player in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

5276275173773581081574946467517106636759Unweighted Base

542654535381351105*162*51474*68418**98*664781Weighted Base

374542242351534943*64854Every day
7%7%8%6%7%5%9%7%12%6%1%6%7%7%

13716714192101133514429154218172192Several days a week
25%26%26%24%29%12%21%28%w39%s23%9%19%26%25%

171204162122104325016013223628209243About once a week
32%31%30%32%30%31%31%31%17%33%t31%29%32%31%

1271641268589344511515178932153194A few times each month
23%25%23%22%25%32%28%22%20%26%48%32%23%25%

70756458342116619862148298Less often
13%11%12%15%10%20%10%12%12%12%11%14%12%13%

3454163462382285010033850421852428488(NET) At least once a
64%64%65%62%65%48%62%66%w68%61%41%53%64%63%week
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Table 14

B3.4. How often, on average, do you use ITV Hub/STV Player?

Base : All who have used ITV Hub/STV Player in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

3134461721252432034912014113911810878310257186413343759Unweighted Base

322458161145*24421463*121*118*145*115*128*84*301261212416361781Weighted Base

3717161711646912986192014322154Every day
11%OPS4%10%OS12%OPS5%3%7%5%8%8%8%6%8%6%8%7%8%6%7%

84108433763441227283730352167675610486192Several days a week
26%23%27%25%26%21%19%22%24%26%26%27%26%22%26%27%25%24%25%

9514850418365154445353843191047363127114243About once a week
29%32%31%28%34%30%24%36%38%K24%33%34%23%35%28%29%30%32%31%

68126303668581529274227302471695410391194A few times each month
21%27%19%25%28%27%23%24%23%29%24%23%29%23%27%25%25%25%25%

3960221419411715819111312403125504898Less often
12%13%14%10%8%19%P27%EFGI12%7%13%10%10%15%13%12%12%12%13%13%

JL

2162731099515711531778384778647190160133264222488(NET) At least once a
67%O59%67%O65%64%54%50%64%70%N58%66%67%56%63%62%63%63%61%63%week
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Table 14

B3.4. How often, on average, do you use ITV Hub/STV Player?

Base : All who have used ITV Hub/STV Player in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

177582799260133159110319759Unweighted Base

19458787*98*64*136*166123*322781Weighted Base

183667812992454Every day
9%6%7%7%12%9%5%8%7%7%

5713528312125333485192Several days a week
29%23%33%32%33%18%20%28%26%25%

47197212512445932100243About once a week
24%33%24%26%18%32%36%26%31%31%

4714723221331383187194A few times each month
24%25%27%23%21%23%23%26%27%25%

2573913102427162698Less often
13%12%10%13%16%18%a16%a13%8%13%

1213675563408010175208488(NET) At least once a
63%62%63%65%63%59%61%61%65%63%week
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Table 14

B3.4. How often, on average, do you use ITV Hub/STV Player?

Base : All who have used ITV Hub/STV Player in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

137149115358316549372557759Unweighted Base

22405366565*122*94*67*45**105*781Weighted Base

34641-1142-454Every day
14%jlmop9%o11%o6%-9%4%3%-4%7%

591216415302319434192Several days a week
23%24%23%25%23%25%24%28%9%32%25%

71316207253421241234243About once a week
31%32%30%31%38%28%22%36%27%32%31%

51012167163028152023194A few times each month
23%25%23%25%25%25%29%23%43%22%25%

2468691619791198Less often
9%10%12%13%13%14%21%10%20%10%13%

152635413407547451771488(NET) At least once a
68%m65%65%62%62%62%50%67%36%68%63%week
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Table 14

B3.4. How often, on average, do you use ITV Hub/STV Player?

Base : All who have used ITV Hub/STV Player in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

7302452973056102761728511243709759Unweighted Base

75522**4**26**75565*105*71*176103*110*71*700781Weighted Base

54---5474864525054Every day
7%---7%11%4%11%3%4%5%3%7%7%

18210-1018218311742393113177192Several days a week
24%44%-38%24%28%30%24%24%38%29%18%25%25%

23832523818232460273831211243About once a week
32%12%58%19%32%28%22%33%34%26%34%43%30%31%

1904-419012261844203114180194A few times each month
25%17%-15%25%19%25%25%25%19%28%19%26%25%

9162891920423135128298Less often
12%26%42%29%12%14%19%v6%13%12%4%16%12%13%

47413215474435849108717446437488(NET) At least once a
63%56%58%57%63%67%56%68%62%68%68%64%63%63%week
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Table 14

B3.4. How often, on average, do you use ITV Hub/STV Player?

Base : All who have used ITV Hub/STV Player in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

256424633591824353433536191138112011831240-13131313Unweighted Base

25639362649*1654033503706081104108011411198-**12741274Weighted Base

44104102726758176125250237237241-250250Every day
17%27%mo16%14%16%18%23%20%21%23%22%21%20%-20%20%

1161552512354178141159250522470492512-522522Several days a week
46%39%40%46%33%44%40%43%41%47%a44%43%43%-41%41%

6410215710471038083140323273284298-323323About once a week
25%26%25%20%29%25%23%23%23%29%g25%25%25%-25%25%

2318877253835366698297109-128128A few times each month
9%5%14%n14%15%9%10%f10%f11%f1%8%f8%f9%f-10%f10%

8142931311131626-173238-5151Less often
3%4%5%6%8%j3%4%f4%ef4%ef-2%f3%f3%f-4%ef4%

22536150939127355302318516109598010121051-10951095(NET) At least once a
88%92%m81%80%77%88%k86%86%85%99%acde91%agh89%88%-86%86%week

ghi
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Table 15

B3.5. How often, on average, do you use Channel 4 channels (e.g. Channel 4, E4, More4, Film4, 4seven, 4Music)?

Base : All who have used Channel 4 channels (e.g. Channel 4, E4, More4, Film4, 4seven, 4Music) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

844994702672578133224956771216712669761313Unweighted Base

804987709635548132*21393081*117172*2289751274Weighted Base

1671751321331111046194192311447189250Every day
21%18%19%21%20%7%22%w21%w23%20%19%21%19%20%

33640430527122342843962548524103395522Several days a week
42%41%43%43%41%32%39%43%30%41%33%45%41%41%

1812671651371413645242192992454245323About once a week
23%27%y23%22%26%28%21%26%24%26%33%24%25%25%

8110275615225267713113820100128A few times each month
10%10%11%10%9%19%u12%8%16%10%11%9%10%10%

3840323220191221544234651Less often
5%4%5%5%4%14%uv5%u2%6%4%3%1%5%4%

68484660254247687175832631015612058291095(NET) At least once a
85%86%85%85%87%66%82%w89%vw78%87%85%90%85%86%week
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Table 15

B3.5. How often, on average, do you use Channel 4 channels (e.g. Channel 4, E4, More4, Film4, 4seven, 4Music)?

Base : All who have used Channel 4 channels (e.g. Channel 4, E4, More4, Film4, 4seven, 4Music) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

598715316250392323167245263211170159886753812476986111313Unweighted Base

561713267270381332153*224231233171172*82*6074042546795911274Weighted Base

13411675535264234045604823910810832139111250Every day
24%PS16%28%OPS20%14%19%15%18%19%26%EGHI28%EGHI13%11%18%27%EGHI13%20%19%20%

NNN

2272949911616812664999892577434262149108270249522Several days a week
41%41%37%43%44%38%42%44%43%39%34%43%41%43%37%42%40%42%41%

129194596611084436162593440231659363177145323About once a week
23%27%22%25%29%25%28%27%27%25%20%23%28%27%23%25%26%25%25%

468218274239191717162423115239347157128A few times each month
8%11%7%10%11%12%12%7%7%7%14%13%13%9%10%13%10%10%10%

242715881957968116201417232851Less often
4%4%6%P3%2%6%P3%3%4%3%5%7%7%3%3%7%3%5%4%

491604234235331274130200205211139138665353502045855051095(NET) At least once a
87%85%87%87%87%82%85%90%EI89%E91%EHIJ81%80%80%88%EI87%80%86%86%86%week
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Table 15

B3.5. How often, on average, do you use Channel 4 channels (e.g. Channel 4, E4, More4, Film4, 4seven, 4Music)?

Base : All who have used Channel 4 channels (e.g. Channel 4, E4, More4, Film4, 4seven, 4Music) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

2591054127137761974021764801313Unweighted Base

2651009133*139*75*1993561894781274Weighted Base

4820233201046663698250Every day
18%20%25%15%14%23%18%19%20%20%

1154075570347815072198522Several days a week
43%40%42%50%45%39%42%38%41%41%

602632525204210155111323About once a week
23%26%19%18%27%21%29%29%23%25%

35941420821311554128A few times each month
13%9%10%14%11%10%9%8%11%10%

844543128101751Less often
3%4%4%3%3%6%2%5%4%4%

223872114115651663171644071095(NET) At least once a
84%86%86%83%86%83%89%87%85%86%week
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Table 15

B3.5. How often, on average, do you use Channel 4 channels (e.g. Channel 4, E4, More4, Film4, 4seven, 4Music)?

Base : All who have used Channel 4 channels (e.g. Channel 4, E4, More4, Film4, 4seven, 4Music) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2392542455755992647753831313Unweighted Base

38671061063120*171*120*140*96*156*1274Weighted Base

8922211204620321723250Every day
21%r13%21%r20%r17%27%r17%23%18%15%20%

172347435595855504574522Several days a week
45%r35%44%r41%49%r34%46%36%47%48%r41%

82325267243840372235323About once a week
22%34%jnopq24%25%20%22%33%27%22%23%25%

s

4991071125511717128A few times each month
9%13%m8%10%9%15%m5%8%7%11%10%

1434373-96651Less often
3%m6%m3%4%5%2%-7%m6%4%4%

335594913103143115119841331095(NET) At least once a
88%81%89%r86%86%83%95%jlnp85%87%85%86%week

rs
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Table 15

B3.5. How often, on average, do you use Channel 4 channels (e.g. Channel 4, E4, More4, Film4, 4seven, 4Music)?

Base : All who have used Channel 4 channels (e.g. Channel 4, E4, More4, Film4, 4seven, 4Music) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

109511510321810951261651022621361615412551313Unweighted Base

113079*65*1451130124*17097*270153*154*81*11851274Weighted Base

235961523522321640333513235250Every day
21%11%10%10%21%C17%19%16%15%21%23%17%20%20%

440414181440546941117586327493522Several days a week
39%52%62%F56%B39%44%41%42%43%38%41%33%42%41%

29020133329027392570353730292323About once a week
26%26%20%23%26%22%23%26%26%23%24%37%25%25%

11873101181823123222178120128A few times each month
10%9%5%7%10%14%14%12%12%14%11%10%10%10%

4623546473116234651Less often
4%3%4%3%4%3%4%3%4%4%2%3%4%4%

9657060130965103140822271251357110191095(NET) At least once a
85%88%91%90%85%83%82%85%84%82%87%87%86%86%week
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Table 15

B3.5. How often, on average, do you use Channel 4 channels (e.g. Channel 4, E4, More4, Film4, 4seven, 4Music)?

Base : All who have used Channel 4 channels (e.g. Channel 4, E4, More4, Film4, 4seven, 4Music) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

7621040039126203231240400579574615655-686686Unweighted Base

77*22041838**112*204245255405603592642683-**714714Weighted Base

42227271625223754525353-5454Every day
5%10%7%7%6%8%10%9%9%9%9%8%8%-7%7%

760108122642696899175159160171-175175Several days a week
9%27%o26%o31%23%21%28%27%24%29%27%25%25%-25%25%

3373138733818387133244217227241-244244About once a week
43%33%33%18%30%40%34%34%33%40%37%35%35%-34%34%

1645887324342498797117131141-148148A few times each month
21%20%21%20%28%21%17%19%21%16%20%20%21%-21%21%

1719569142125284934477177-9393Less often
23%n9%13%25%12%10%10%11%f12%f6%8%11%f11%f-13%ef13%

431562742167139178178269473428439465-473473(NET) At least once a
57%71%66%56%59%68%73%70%67%78%acdg72%68%68%-66%66%week

h
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Table 16

B3.6. How often, on average, do you use All 4?

Base : All who have used All 4 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

474567454335322921474475561515107564686Unweighted Base

48159246834331883*152*47960*63622**101*591714Weighted Base

3142352528312381141*74654Every day
6%7%7%7%9%3%8%8%18%s6%1%7%8%7%

127145128997894811819149521149175Several days a week
26%25%27%29%24%11%32%w25%w31%23%25%21%25%25%

149201138106110215217219221443197244About once a week
31%34%29%31%35%25%34%36%32%35%16%43%33%34%

109131108666128259681391122116148A few times each month
23%22%23%19%19%34%uv16%20%14%22%49%22%20%21%

6473594842231555386288393Less often
13%12%13%14%13%27%uv10%12%6%14%10%8%14%13%

3073883012302163311232848410971393473(NET) At least once a
64%66%64%67%68%39%74%w68%w81%65%41%70%66%66%week
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Table 16

B3.6. How often, on average, do you use All 4?

Base : All who have used All 4 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

2714151441132291863610613313810110363275239166368315686Unweighted Base

292422138*142*22519734**102*134*147*108*120*61*270255181*374338714Weighted Base

3519161999467713143172017371754Every day
12%OPS4%11%PS13%OPS4%5%11%6%5%5%12%12%4%6%8%9%10%5%7%

79963538445282328423327136075408491175Several days a week
27%23%25%27%20%26%25%23%21%29%30%22%22%22%29%22%22%27%25%

10014546499154153850493635171038452115128244About once a week
34%34%34%35%41%O27%45%38%37%33%33%29%28%38%33%29%31%38%34%

461022123584442026331631175049488464148A few times each month
16%24%T15%16%26%T22%11%20%19%22%15%26%27%19%19%27%22%19%21%

3360201322383142316111212402724553893Less often
11%14%14%9%10%19%P8%13%17%11%10%10%19%15%11%13%15%11%13%

2132609710614511528688598817633180179109236236473(NET) At least once a
73%OS62%71%75%OS64%58%81%67%63%67%75%H63%54%67%70%60%63%70%66%week

Page 93

PSB Quantitative Research- September 2020
Table 16

B3.6. How often, on average, do you use All 4?

Base : All who have used All 4 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

162524788255108136114289686Unweighted Base

17753787*85*58*114*126*133*307714Weighted Base

26281710912972554Every day
14%h5%20%h12%15%h11%7%6%8%7%

5012521202330293667175Several days a week
28%23%24%23%40%h26%23%27%22%25%

55189263611364445109244About once a week
31%35%e30%42%e18%32%35%34%35%34%

271211591021242869148A few times each month
15%23%18%11%17%19%19%21%23%21%

197481061419173793Less often
11%14%9%12%10%12%15%13%12%13%

131342646642788389201473(NET) At least once a
74%64%74%77%73%69%66%66%65%66%week
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Table 16

B3.6. How often, on average, do you use All 4?

Base : All who have used All 4 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

123126109328345842352153686Unweighted Base

20345061172*108*81*64*38**99*714Weighted Base

23445512452454Every day
11%9%7%7%7%11%5%8%5%4%7%

491314919292615420175Several days a week
21%25%27%24%27%27%32%23%10%21%25%

7916212233222221144244About once a week
37%28%32%35%32%30%28%34%28%45%r34%

4710128172316171317148A few times each month
19%20%20%21%23%22%19%26%33%17%21%

2677881113591493Less often
11%17%15%13%11%10%16%8%23%14%13%

142133405477352421769473(NET) At least once a
70%63%66%66%65%68%65%66%44%69%66%week
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Table 16

B3.6. How often, on average, do you use All 4?

Base : All who have used All 4 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

666155206664993631728810331650686Unweighted Base

70113**1**14**70155*98*60*189107*112*49**659714Weighted Base

54---549136105625154Every day
8%---8%16%x13%10%5%4%5%5%8%7%

173213173716194035279165175Several days a week
25%13%76%19%25%12%16%31%21%33%zA24%19%25%25%

2395-523922311769423616225244About once a week
34%43%-39%34%40%32%29%37%39%32%33%34%34%

1453-314510251648172813135148A few times each month
21%24%-22%21%18%26%26%26%16%25%27%21%21%

902*39081322191688393Less often
13%20%24%20%13%14%13%4%11%8%14%16%13%13%

465718465386042119816828441473(NET) At least once a
66%56%76%58%66%68%61%70%63%76%61%57%67%66%week
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Table 16

B3.6. How often, on average, do you use All 4?

Base : All who have used All 4 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

225366483381223552382654789009509821015-10741074Unweighted Base

22234347834**103*333248291467883920952985-**10431043Weighted Base

41786842059455989181177178182-187187Every day
19%23%m14%13%19%18%18%20%19%21%19%19%19%-18%18%

9910616493511091101161329342341347-370370Several days a week
45%mn31%34%27%34%33%37%35%35%37%37%36%35%-35%35%

53110119725915979120263252260272-283283About once a week
24%32%25%21%24%27%24%27%26%30%27%27%28%-27%27%

1632868115234356382111118123-133133A few times each month
7%9%18%no24%11%16%14%12%13%9%12%12%12%-13%13%

1217415122119173428385561-7070Less often
6%5%9%15%12%6%8%f6%7%f3%4%6%f6%f-7%ef7%

1942953512080260195239371773771779801-840840(NET) At least once a
87%m86%m73%60%77%78%79%82%79%88%acdg84%82%81%-80%80%week

i
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Table 17

B3.7. How often, on average, do you use Channel 5 channels (e.g. Channel 5, 5Star, 5USA, Paramount Network)?

Base : All who have used Channel 5 channels (e.g. Channel 5, 5Star, 5USA, Paramount Network) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

69180255656747186163825571001632247871074Unweighted Base

66079856453445592*150*80152*97064*1927871043Weighted Base

12513799104102825154111771128148187Every day
19%17%18%20%22%9%17%19%21%18%17%15%19%18%

2432731991991542952289203421967283370Several days a week
37%34%35%37%34%31%35%36%38%35%30%35%36%35%

1562191401341121740225102692063200283About once a week
24%27%25%25%25%19%27%28%19%28%31%33%25%27%

8811078636222199291211120101133A few times each month
13%14%14%12%14%25%u13%11%17%12%18%11%13%13%

48594833261513422612135570Less often
7%7%9%6%6%16%u9%5%5%6%3%7%7%7%

524629438438368541186684078851159630840(NET) At least once a
79%79%78%82%81%59%78%w83%w78%81%79%83%80%80%week
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Table 17

B3.7. How often, on average, do you use Channel 5 channels (e.g. Channel 5, 5Star, 5USA, Paramount Network)?

Base : All who have used Channel 5 channels (e.g. Channel 5, 5Star, 5USA, Paramount Network) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

49857626620330926715422323418812897436113161405625101074Unweighted Base

466577224219297281145*194204210125*114*45**543335159*5474931043Weighted Base

108806145344623364136321199968209790187Every day
23%PS14%27%OPS20%P11%16%16%18%20%17%26%EI10%19%18%20%12%18%18%18%

1582126680116965467737648341719412551202166370Several days a week
34%37%30%37%39%34%37%34%36%36%39%30%37%36%37%32%37%34%35%

1231595958897039655956213661637742135147283About once a week
26%28%26%26%30%25%27%33%FJ29%27%17%32%J13%30%J23%26%25%30%27%

51831930374620172030162175746297558133A few times each month
11%14%8%14%12%16%R14%9%10%15%13%19%M16%10%14%18%M14%12%13%

26441972123101110118117301918373170Less often
6%8%8%3%7%8%7%5%5%5%6%10%15%6%6%11%7%6%7%

3894511861822382121161671741691018131456270112434404840(NET) At least once a
84%O78%83%83%80%76%80%86%EI85%EI80%81%72%69%84%EI81%71%79%82%80%week
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Table 17

B3.7. How often, on average, do you use Channel 5 channels (e.g. Channel 5, 5Star, 5USA, Paramount Network)?

Base : All who have used Channel 5 channels (e.g. Channel 5, 5Star, 5USA, Paramount Network) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

198876101104501633671313801074Unweighted Base

203841100*108*53*168322135*3861043Weighted Base

291592013741582166187Every day
14%19%20%12%14%25%18%15%17%18%

812884244185212036147370Several days a week
40%34%42%41%35%31%37%27%38%35%

4923320281240925095283About once a week
24%28%20%25%23%24%29%37%a25%27%

369715221120332253133A few times each month
18%12%15%20%h21%12%10%17%14%13%

763324141962670Less often
4%7%3%2%7%8%6%4%7%7%

159680828438134270107307840(NET) At least once a
79%81%82%78%72%80%84%79%80%80%week
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Table 17

B3.7. How often, on average, do you use Channel 5 channels (e.g. Channel 5, 5Star, 5USA, Paramount Network)?

Base : All who have used Channel 5 channels (e.g. Channel 5, 5Star, 5USA, Paramount Network) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

1952111914774576536445721074Unweighted Base

30558087892*140*99*114*81*135*1043Weighted Base

5712164122222301716187Every day
16%13%15%19%13%15%23%26%jr21%12%18%

111830310434336352854370Several days a week
37%33%38%35%47%31%36%31%35%40%35%

91826230204227332028283About once a week
29%33%j32%26%21%30%27%29%25%21%27%

488113826812924133A few times each month
14%15%10%13%9%19%8%11%11%17%13%

14461876481470Less often
5%6%5%7%9%5%6%3%9%10%7%

2543687047510785986598840(NET) At least once a
81%78%84%j80%82%77%87%86%80%73%80%week
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Table 17

B3.7. How often, on average, do you use Channel 5 channels (e.g. Channel 5, 5Star, 5USA, Paramount Network)?

Base : All who have used Channel 5 channels (e.g. Channel 5, 5Star, 5USA, Paramount Network) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

88810383186888114126791971121193510341074Unweighted Base

91673*54*127*916109*129*72*204122*120*57*9801043Weighted Base

177821017716201130192610176187Every day
19%D11%4%8%19%C14%16%16%15%16%22%17%18%18%

31726265231741542971323812357370Several days a week
35%36%49%41%35%38%42%w40%35%26%32%22%36%35%

23627214723633211460393114268283About once a week
26%36%38%37%B26%30%16%19%29%z32%z26%25%27%27%

121931312114271034271815119133A few times each month
13%13%6%10%13%13%21%14%16%22%15%26%t12%13%

653256557894766070Less often
7%4%3%4%7%4%5%12%4%4%6%10%6%7%

7306149110730909554161909536801840(NET) At least once a
80%83%90%86%80%82%74%75%79%74%79%64%82%u80%week
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Table 17

B3.7. How often, on average, do you use Channel 5 channels (e.g. Channel 5, 5Star, 5USA, Paramount Network)?

Base : All who have used Channel 5 channels (e.g. Channel 5, 5Star, 5USA, Paramount Network) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

481372222159112126139222339356363387-407407Unweighted Base

53*147*24422**63*112*152*174*239367388391417-**444444Weighted Base

4615-469121724232123-2525Every day
7%4%6%-6%5%6%7%7%7%6%5%5%-6%6%

632537141541425784888386-9191Several days a week
12%22%22%30%23%13%27%24%24%23%23%21%21%-21%21%

18487521846395373130129127137-141141About once a week
35%32%31%11%29%41%26%31%31%35%33%32%33%-32%32%

84359717283747579096100105-110110A few times each month
14%29%24%31%27%25%25%27%24%24%25%26%25%-25%25%

171842691826193539526066-7777Less often
32%n12%17%29%15%16%17%11%15%11%13%15%16%-17%f17%

28861439366688107147238240231246-257257(NET) At least once a
54%58%58%40%58%59%58%62%61%65%62%59%59%-58%58%week
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Table 18

B3.8. How often, on average, do you use My5?

Base : All who have used My5 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

2913242592171904081286323611157339407Unweighted Base

31736229423021546**83*31632**39616**52*376444Weighted Base

18221912122617619*32325Every day
6%6%6%5%6%5%7%5%19%5%1%5%6%6%

707671544951274780497891Several days a week
22%21%24%23%23%11%15%23%22%20%25%18%21%21%

8911379676583210115117512123141About once a week
28%31%27%29%30%18%38%32%46%30%34%22%33%32%

8691776155132472210821889110A few times each month
27%25%26%26%26%29%29%23%6%27%13%35%24%25%

5560473733179522714106377Less often
17%17%16%16%15%37%11%16%7%18%27%20%17%17%

1762111691331271650192282171024224257(NET) At least once a
56%58%58%58%59%34%60%61%86%55%60%45%60%58%week
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Table 18

B3.8. How often, on average, do you use My5?

Base : All who have used My5 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

178229102661231062370918962511818415169204202407Unweighted Base

19425098*85*128*122*25**67*86*102*68*71*21**17817192*221222444Weighted Base

15108755215683-8143131225Every day
8%4%8%8%4%4%7%2%6%6%11%5%-4%8%4%6%5%6%

434817192226413121723157304021474591Several days a week
22%19%17%22%17%21%17%20%14%17%34%GL21%31%17%24%23%21%20%21%

6279342645339223233162246449277465141About once a week
32%31%35%31%35%27%38%33%37%32%23%32%21%36%29%29%33%29%32%

4664242031347151929171774046245654110A few times each month
23%26%24%24%24%28%27%22%21%28%25%24%34%22%27%26%25%24%25%

28491613252431618175143372217314677Less often
15%20%16%15%19%20%11%24%J21%17%7%19%14%21%13%18%14%21%17%

120137595273641636495747401110110351134122257(NET) At least once a
62%55%60%61%57%52%62%54%57%55%68%57%52%57%60%56%61%55%58%week
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Table 18

B3.8. How often, on average, do you use My5?

Base : All who have used My5 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

87320464627829457160407Unweighted Base

99*34653**55*31**87*85*70*185444Weighted Base

101683310111325Every day
10%5%15%5%9%11%c1%1%7%6%

26651515111412144391Several days a week
27%19%29%28%37%16%14%20%23%21%

261151317330302850141About once a week
26%33%25%32%9%34%36%40%27%32%

317913191117251645110A few times each month
31%23%25%35%36%20%30%22%24%25%

6713*31716113477Less often
6%21%fi6%1%10%19%18%16%18%17%

62195363517534443106257(NET) At least once a
63%57%69%64%54%61%52%62%57%58%week

Page 106

PSB Quantitative Research- September 2020
Table 18

B3.8. How often, on average, do you use My5?

Base : All who have used My5 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

597367208253222251437407Unweighted Base

9*19*30*38652**59*42**46**26**68*444Weighted Base

223192262-225Every day
19%jnp9%10%5%4%3%14%4%-2%6%

25480101412721191Several days a week
18%26%14%21%19%23%28%16%7%16%21%

2691231625914820141About once a week
24%33%30%32%31%43%23%29%30%29%32%

346971312418619110A few times each month
27%21%21%25%24%21%9%39%22%28%25%

12767116115111677Less often
12%12%25%17%21%10%26%11%42%24%17%

6131622229402723933257(NET) At least once a
60%68%54%58%55%69%65%50%36%48%58%week
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Table 18

B3.8. How often, on average, do you use My5?

Base : All who have used My5 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

3989-939824633886466114390407Unweighted Base

4368**-**8**43630**65*38**111*54*74*26**413444Weighted Base

25*-*251755*4-2525Every day
6%4%-4%6%2%11%14%4%*5%-6%6%

91---91413925151628991Several days a week
21%---21%13%20%24%23%28%22%9%22%21%

141---141101393016228129141About once a week
32%---32%33%20%24%27%30%30%32%31%32%

1064-410662482914177103110A few times each month
24%43%-43%24%19%38%22%26%25%23%28%25%25%

734-47310762391586777Less often
17%53%-53%17%33%11%16%20%17%20%31%16%17%

257*-*25714332460324211244257(NET) At least once a
59%4%-4%59%48%51%62%54%58%57%41%59%58%week
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Table 18

B3.8. How often, on average, do you use My5?

Base : All who have used My5 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

163425632819142856636971-7575Unweighted Base

4**9*7**2**1**7**5**4**8**14*16*18*18*-**20*20*Weighted Base

111*-11*12333-33Every day
18%14%11%18%-7%13%8%14%15%17%15%15%-14%14%

12***11*13333-44Several days a week
17%29%7%16%26%21%10%5%13%22%17%19%18%-18%18%

122**22124444-55About once a week
32%21%26%19%36%27%37%15%23%27%27%23%23%-25%25%

*221-12212344-44A few times each month
6%19%31%47%-17%29%44%17%17%20%21%20%-21%21%

112-*21133344-44Less often
27%17%25%-37%28%10%27%33%20%20%21%24%-22%22%

2531*43149101010-1111(NET) At least once a
67%64%44%53%63%55%61%29%50%63%60%58%56%-57%57%week
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Table 19

B3.9. How often, on average, do you use S4C?

Base : All who have used S4C in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

554436463647645693205275Unweighted Base

14*12*10*12*9*1**2**16*1**18*1**5**14*20*Weighted Base

22122-*2-3-113Every day
13%13%10%14%17%-19%14%-15%-26%10%14%

32132*-3*3*124Several days a week
19%16%13%23%20%22%-21%20%18%32%18%18%18%

42232-1414**45About once a week
28%21%21%29%21%-56%22%44%24%40%4%32%25%

3332211314*134A few times each month
21%26%30%16%23%78%25%16%37%20%28%18%22%21%

33322--4-4-234Less often
19%25%27%18%20%--27%-23%-34%19%22%

96485*2911012811(NET) At least once a
60%50%43%66%58%22%75%57%63%57%72%48%60%57%week
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Table 19

B3.9. How often, on average, do you use S4C?

Base : All who have used S4C in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

3540161522188241411484461512344175Unweighted Base

10*10*4**5**5**4**2**5**3**4**1**2**1**10*5**4**9*11*20*Weighted Base

2111***1**-**2*1123Every day
20%8%17%27%8%7%22%14%14%12%-16%23%15%9%18%13%15%14%

221*11111**1-211134Several days a week
20%17%24%6%18%15%40%15%27%9%24%22%-23%13%14%11%24%18%

322111-1121--23-225About once a week
27%22%41%23%20%26%-20%27%55%76%--19%60%-28%22%25%

22*111-1*1-11212224A few times each month
18%24%11%21%19%29%-19%16%16%-26%77%15%12%45%22%20%21%

13*121121*-1-3*1224Less often
14%30%7%22%35%23%38%31%16%8%-35%-28%6%22%26%19%22%

753332132311*6414711(NET) At least once a
68%47%82%56%46%47%62%49%68%76%100%39%23%57%82%33%52%61%57%week
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Table 19

B3.9. How often, on average, do you use S4C?

Base : All who have used S4C in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

116445492992375Unweighted Base

3**16*1**2**1**2**7**2**7**20*Weighted Base

-3----1*13Every day
-17%----14%12%19%14%

13-**11*14Several days a week
25%17%-33%29%31%21%20%15%18%

1411-12*25About once a week
31%24%52%47%-33%23%13%28%25%

131***1*14A few times each month
26%20%48%20%23%13%17%23%22%21%

14--112114Less often
17%23%--48%23%26%33%16%22%

2911*241411(NET) At least once a
56%57%52%80%29%64%58%45%62%57%week
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Table 19

B3.9. How often, on average, do you use S4C?

Base : All who have used S4C in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

-75--------75Unweighted Base

-**20*-**-**-**-**-**-**-**-**20*Weighted Base

-3--------3Every day
-14%--------14%

-4--------4Several days a week
-18%--------18%

-5--------5About once a week
-25%--------25%

-4--------4A few times each month
-21%--------21%

-4--------4Less often
-22%--------22%

-11--------11(NET) At least once a
-57%--------57%week
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Table 19

B3.9. How often, on average, do you use S4C?

Base : All who have used S4C in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

6771867487116817475Unweighted Base

18*2*****2**18*1**2**2**3**2**2*****19*20*Weighted Base

2**12*-1*-*-33Every day
12%28%100%36%12%21%-33%7%-20%-14%14%

31-13*11**--44Several days a week
17%31%-28%17%32%30%26%7%12%--19%18%

5---5-111**-55About once a week
28%---28%-41%29%28%25%9%-25%25%

4---4-1-111*44A few times each month
23%---23%-28%-33%30%25%100%19%21%

41-14*-*111-44Less often
21%41%-36%21%47%-13%25%33%47%-23%22%

101*110122111-1111(NET) At least once a
56%59%100%64%56%53%72%87%42%37%29%-58%57%week
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Table 19

B3.9. How often, on average, do you use S4C?

Base : All who have used S4C in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

120182279408217915117226340544647651827554581Unweighted Base

137*17529835**85*183160*19627043546249854524**585609Weighted Base

81981341321106698312323924926528514299313Every day
60%m56%45%37%25%58%k43%42%46%55%h54%h53%h52%59%51%51%

3840701223394347741091131231327141148Several days a week
28%23%24%34%27%21%27%24%27%25%24%25%24%28%24%24%

721394192021323044515559*6868About once a week
5%12%13%12%22%11%13%16%11%10%11%11%11%1%12%11%

610375151020272832353949*5353A few times each month
4%6%12%o14%18%j6%13%14%10%7%8%8%9%1%9%9%

451816777151215162032427Less often
3%3%6%2%7%4%4%4%5%3%3%3%4%11%4%4%

127159243296316613316222739141344247621508529(NET) At least once a
93%m91%m82%84%75%90%k83%83%84%90%h89%89%87%88%87%87%week
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Table 20

B3.10. How often, on average, do you use Freeview/Youview?

Base : All who have used Freeview/Youview in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

5023753384711857398410325383082469581Unweighted Base

51940636248718278*100*43132**56430**74*505609Weighted Base

278173163273791945249142902241250313Every day
54%zA43%45%56%xzA43%24%45%w58%w44%51%74%55%49%51%

116114981114820231057141522121148Several days a week
22%28%27%23%26%26%23%24%21%25%16%29%24%24%

6150475525161834559176168About once a week
12%12%13%11%14%20%u18%u8%17%10%2%9%12%11%

4646363519111329548244753A few times each month
9%11%10%7%11%14%13%7%16%9%7%5%9%9%

172219141012*14126*12627Less often
3%6%5%3%6%16%uv*3%2%5%1%1%5%4%

4563373074391525586388264902869432529(NET) At least once a
88%83%85%90%A84%70%86%w90%w82%87%93%94%85%87%week
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Table 20

B3.10. How often, on average, do you use Freeview/Youview?

Base : All who have used Freeview/Youview in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

2533281499017515358109123101857229290186101283297581Unweighted Base

249361135*103*18617462*107*114*114*86*93*29**283199121*298310609Weighted Base

13817584509283406365604631616810637159154313Every day
55%49%62%OS49%50%48%65%EI59%EI57%EI53%EI53%E33%22%60%EI53%EI31%53%50%51%

47101231940619253332202186852286681148Several days a week
19%28%RT17%18%22%35%PQRT15%23%29%28%23%22%27%24%26%23%22%26%24%

3136920251273141110167242123303868About once a week
13%10%7%20%OR13%7%12%3%12%M10%12%17%M24%8%11%19%GM10%12%11%

21321110201246169195101525272653A few times each month
8%9%8%10%11%7%6%5%1%6%10%L21%FGKL18%4%8%L20%FGKLM9%8%9%

M

12158496110251631268161027Less often
5%4%6%4%5%4%2%9%2%4%1%6%10%4%3%7%5%3%4%

21631311689158156579111210376682126017989256274529(NET) At least once a
87%87%86%87%85%89%93%EI86%98%EFIJ90%EI89%E73%73%92%EI90%EI73%86%88%87%week

M
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Table 20

B3.10. How often, on average, do you use Freeview/Youview?

Base : All who have used Freeview/Youview in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

11746451613211115578212581Unweighted Base

125*48455*67*33**109*154*90*231609Weighted Base

43270172215618551107313Every day
35%56%fgi30%33%46%56%55%57%46%51%

421062323525382155148Several days a week
34%h22%41%h35%15%23%25%23%24%24%

18506115101393268About once a week
14%10%11%16%16%9%9%10%14%11%

19349977982653A few times each month
15%h7%16%13%21%6%6%9%11%9%

3241217811127Less often
2%5%2%4%2%6%5%1%5%4%

1034264656259513681195529(NET) At least once a
83%88%82%83%77%87%89%90%84%87%week
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Table 20

B3.10. How often, on average, do you use Freeview/Youview?

Base : All who have used Freeview/Youview in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

1059299285283846392049581Unweighted Base

1724*42*52656**70*85*71*37**90*609Weighted Base

71221273333240472249313Every day
42%50%50%52%58%45%47%66%s59%54%51%

56111261028219818148Several days a week
30%l24%26%24%18%39%lp24%12%21%20%24%

31459449631168About once a week
17%nr5%11%11%8%5%11%8%10%12%11%

123477410641053A few times each month
5%9%8%9%12%5%11%9%10%11%9%

122213364-227Less often
7%10%jp5%4%5%5%6%5%-2%4%

151937458476370623378529(NET) At least once a
88%80%87%87%83%90%82%86%90%87%87%week
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B3.10. How often, on average, do you use Freeview/Youview?

Base : All who have used Freeview/Youview in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

547181634547497238104597425554581Unweighted Base

58316**10**26**58349*72*39**124*63*83*40**565609Weighted Base

299951429929211446314716295313Every day
51%56%48%53%51%58%z29%35%37%50%56%xz40%52%51%

1396391397251239191712134148Several days a week
24%38%28%34%24%15%34%31%31%30%20%30%24%24%

68*-*684135167986068About once a week
12%2%-1%12%9%19%12%13%11%11%20%11%11%

51*22512136203735153A few times each month
9%1%17%7%9%5%18%16%16%5%9%6%9%9%

26111266*233422527Less often
4%3%7%5%4%13%xz1%5%2%4%4%4%4%4%

50616723506405931101577236489529(NET) At least once a
87%96%76%88%87%82%82%79%82%91%87%90%87%87%week
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Table 20

B3.10. How often, on average, do you use Freeview/Youview?

Base : All who have used Freeview/Youview in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5623587786372203478480105461569678993511510531168Unweighted Base

60*23786282*3641864744841043604663773914122*10371159Weighted Base

250357212074220918441021122926331156354410Every day
4%21%o41%no26%57%jl23%44%acde38%39%35%35%34%34%46%34%35%

f

2091315291007215422442524527531537225401425Several days a week
33%38%37%35%28%39%k32%b46%abi41%bi41%bi41%bi41%bi41%bi20%39%b37%

20571302146388263207929311413932176207About once a week
33%m24%m15%25%k13%21%k17%13%20%cdeh15%14%15%15%26%cdef17%18%

h

133245711262113-43466271107989A few times each month
21%m13%m5%8%3%14%k4%g3%g-7%gh7%gh8%ghi8%gh8%gh8%gh8%

66155-78--13211921-2727Less often
10%m3%2%6%k-4%k2%gh--2%gh3%gh2%gh2%gh-3%gh2%

421998027035315344447110435495966928231129311043(NET) At least once a
69%84%o93%no86%97%jl82%94%ad97%abcd100%abcd91%90%89%90%92%90%90%week

efiefhi
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Table 21

B3.11. How often, on average, do you use Netflix?

Base : All who have used Netflix in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

65110378234405603243155298210712612710151168Unweighted Base

631103682143353831130154782*105532**107*10191159Weighted Base

23338131614118216114510424386427379410Every day
37%37%39%32%34%52%u48%u19%29%37%11%25%37%35%

23738030916020098109219253881550361425Several days a week
38%37%38%37%37%31%36%40%31%37%46%47%35%37%

97176129821003924144161851119177207About once a week
15%17%16%19%19%13%8%26%vw20%18%35%18%17%18%

47775536421019601475378089A few times each month
8%7%7%8%8%3%6%11%w17%s7%8%6%8%8%

17211115143420221-42327Less often
3%2%1%3%3%1%1%4%3%2%-4%2%2%

5669377553824822982784666696030979171043(NET) At least once a
90%90%92%88%90%96%u92%u85%80%91%t92%90%90%90%week

Page 122

PSB Quantitative Research- September 2020
Table 21

B3.11. How often, on average, do you use Netflix?

Base : All who have used Netflix in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

517651258225378273361021572092062581892954154476435151168Unweighted Base

52863122427335827334**92*126*2112022931882514134816215291159Weighted Base

1812298881138911152865911238045156203250158410Every day
34%36%39%30%39%33%3%17%22%31%GM45%GKLM42%GLM42%GLM18%38%GLM42%GKLM40%C30%35%

180245739813111493858717910167106150167206215425Several days a week
34%39%32%36%37%42%28%42%46%34%39%34%35%42%36%35%33%41%D37%

11197386460371119283829503057678010699207About once a week
21%O15%17%23%OS17%14%32%20%22%18%15%17%16%23%16%17%17%19%18%

434617261829101210273179323126454489A few times each month
8%7%7%9%5%11%P29%13%EJ8%J13%EHIJ2%6%5%13%EHIJ7%J5%7%8%8%

1314951132829-231295151327Less often
3%2%4%2%3%1%7%8%EFHIJ1%4%EIJ-1%1%5%EIJ2%1%2%2%2%

L

47257119924232924221731141751992741772083734505614731043(NET) At least once a
89%90%89%89%92%88%63%79%91%M83%98%EFGK93%GKM94%GKM83%90%GKM94%GKM90%89%90%week

LM
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Table 21

B3.11. How often, on average, do you use Netflix?

Base : All who have used Netflix in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3817871741981312041301855561168Unweighted Base

384775159*207135*194115*2015671159Weighted Base

172238679168721762227410Every day
45%h31%42%h44%h50%h37%c15%31%c40%c35%

136290626855664973208425Several days a week
35%37%39%33%41%34%43%36%37%37%

611472341931244789207About once a week
16%e19%e14%20%e6%16%21%23%16%18%

14756741817173289A few times each month
4%10%efi4%3%3%10%15%a8%6%8%

2252-*6831027Less often
1%3%fi1%-*3%7%a2%2%2%

368674152200131169901825241043(NET) At least once a
96%h87%95%h97%h97%h87%78%90%c92%c90%week
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Table 21

B3.11. How often, on average, do you use Netflix?

Base : All who have used Netflix in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2372132175015286775041771168Unweighted Base

3962101957108*163*151*94*78*147*1159Weighted Base

142845323324756252869410Every day
35%46%lnops44%lnp34%30%29%37%27%36%47%lnp35%

152234355446653342844425Several days a week
37%35%34%37%40%40%35%36%36%30%37%

7810182242531231223207About once a week
19%q13%10%19%qr22%q16%21%q25%q15%15%18%

34973621697889A few times each month
8%6%9%8%6%13%m4%10%10%5%8%

**32424622327Less often
1%1%3%2%2%2%4%2%2%2%2%

3658898609913914082691361043(NET) At least once a
91%93%88%90%92%85%93%88%88%93%90%week
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Table 21

B3.11. How often, on average, do you use Netflix?

Base : All who have used Netflix in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

11243774411245721013129215718110110551168Unweighted Base

113421**4**25**113464*200136*293168*168154*9881159Weighted Base

4091-1409199169118614854354410Every day
36%4%-4%36%30%45%v51%vA40%v37%29%35%36%35%

41210414412266442117667453366425Several days a week
36%47%85%54%36%42%32%31%40%39%44%35%37%37%

2016-62018341737233234165207About once a week
18%28%-23%18%13%17%13%13%14%19%22%17%18%

854*4856851815898089A few times each month
7%19%7%17%7%10%4%4%6%9%5%6%8%8%

27**12744223642327Less often
2%2%7%3%2%6%x2%1%1%2%4%3%2%2%

1022174201022541891292731501541418851043(NET) At least once a
90%80%85%81%90%84%94%A95%93%89%92%92%90%90%week
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Table 21

B3.11. How often, on average, do you use Netflix?

Base : All who have used Netflix in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

351535425019712728957755340646052961851679730Unweighted Base

40**17154639**190125*29959755641846455063158*699758Weighted Base

*21125545468146120899611212513133146Every day
1%13%23%n14%24%j3%23%25%22%21%21%20%20%23%19%19%

85722715785512229224116019121024820271292Several days a week
19%34%42%38%41%44%41%49%acdf43%38%41%38%39%35%39%39%

114710111352254159110879311312812146159About once a week
28%27%18%29%18%17%18%27%cgi20%21%20%20%20%21%21%21%

920637242441-594339577098492A few times each month
21%12%12%18%13%19%14%h-11%h10%h8%h10%h11%h15%h12%h12%

132530*82115-263945585946468Less often
31%15%m6%1%4%17%k5%h-5%h9%gh10%gh11%ghi9%gh6%h9%gh9%

19126452321588024359747133638043550146551597(NET) At least once a
48%73%83%n81%83%j64%81%100%abcd85%a80%82%79%80%79%79%79%week

efgi
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Table 22

B3.12. How often, on average, do you use Amazon Prime Video?

Base : All who have used Amazon Prime Video in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

439663550290338210201319476711960651730Unweighted Base

44869357430433219720136054*69026**60*672758Weighted Base

9013711955565263328138*10136146Every day
20%20%21%18%17%26%u31%u9%15%20%1%17%20%19%

168272231113133807014222265923260292Several days a week
38%39%40%37%40%41%35%40%41%38%34%39%39%39%

101144125666832408614142911139159About once a week
22%21%22%22%21%16%20%24%26%21%35%19%21%21%

38815432572120511080478192A few times each month
9%12%9%10%17%zB11%10%14%19%12%16%12%12%12%

505945401812849-64485768Less often
11%x8%8%13%x5%6%4%14%vw-9%14%13%8%9%

359554475233257164173260445461844535597(NET) At least once a
80%80%83%77%77%83%u86%u72%81%79%70%74%80%79%week

Page 128

PSB Quantitative Research- September 2020
Table 22

B3.12. How often, on average, do you use Amazon Prime Video?

Base : All who have used Amazon Prime Video in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

28844214712424619627619513614116997183277266388336730Unweighted Base

320437142*162*22920837**65*87*148*147*182*87*189295269389365758Weighted Base

677936264039868194541172264597967146Every day
21%18%25%16%17%19%21%9%9%13%31%GKLM23%GL20%11%22%GL22%GL20%18%19%

117175456398771124305761793065117108139151292Several days a week
36%40%32%39%43%37%30%37%34%38%41%43%34%34%40%40%36%41%39%

72872644474061524332831204462526890159About once a week
22%20%18%27%21%19%15%23%27%23%19%17%23%23%21%19%17%25%21%

355715202631410112182216262937603292A few times each month
11%13%11%12%11%15%11%16%13%14%6%12%18%J14%10%14%15%C9%12%

2939201018218101518584332213432668Less often
9%9%14%6%8%10%22%16%EIJ17%EFHI12%EJ3%5%5%17%EFHIJ8%5%11%7%9%

J

25634210713218515625446110913415267130243219286307597(NET) At least once a
80%78%76%82%81%75%67%69%70%74%91%EGHK83%GM77%69%82%GLM81%G74%84%D79%week

LM
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Table 22

B3.12. How often, on average, do you use Amazon Prime Video?

Base : All who have used Amazon Prime Video in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

2454851101377713086106351730Unweighted Base

254503113*142*79*135*90*128*354758Weighted Base

598721392429162166146Every day
23%17%18%28%h30%h22%18%16%19%19%

100192495236483144158292Several days a week
39%38%43%37%45%36%35%34%45%39%

401191425822183573159About once a week
16%24%eg12%18%11%16%21%27%21%21%

3855192071511144092A few times each month
15%11%17%14%9%11%13%11%11%12%

175110542113141768Less often
7%10%9%4%5%16%a14%a11%5%9%

1993988311768996699297597(NET) At least once a
78%79%74%82%86%73%73%78%84%d79%week
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Table 22

B3.12. How often, on average, do you use Amazon Prime Video?

Base : All who have used Amazon Prime Video in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

124132141333325947402948730Unweighted Base

21386663368*112*92*75*54**91*758Weighted Base

59171155212211423146Every day
24%o24%o26%o18%7%19%24%15%6%25%o19%

61519252264234291740292Several days a week
31%39%28%40%q38%37%37%39%32%44%39%

5816130232115191513159About once a week
24%20%24%21%35%j19%17%25%27%15%21%

35877820101210992A few times each month
15%13%12%12%12%18%11%16%18%10%12%

12759681149668Less often
7%4%10%9%9%7%12%5%17%6%9%

163152498548471593576597(NET) At least once a
79%83%78%79%79%75%77%79%65%84%79%week
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Table 22

B3.12. How often, on average, do you use Amazon Prime Video?

Base : All who have used Amazon Prime Video in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

72451672424136762049011248679730Unweighted Base

7551**2**3**75533**134*79*199106*117*73*681758Weighted Base

146---1468341738221120126146Every day
19%---19%24%26%v21%19%21%9%27%19%19%

2911-129113523685455328262292Several days a week
39%79%-34%39%40%39%46%43%42%45%38%38%39%

158*-*1588191743143414143159About once a week
21%21%-9%21%24%14%21%22%13%29%wz20%21%21%

92---92*1472410968692A few times each month
12%---12%1%10%9%12%10%8%9%13%12%

67-226741529151146468Less often
9%-100%57%9%11%11%3%4%14%x9%6%9%9%

5961-15962910570166809762531597(NET) At least once a
79%100%-43%79%88%79%88%84%76%83%85%78%79%week
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Table 22

B3.12. How often, on average, do you use Amazon Prime Video?

Base : All who have used Amazon Prime Video in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1759346381425521222735921523527834636386422Unweighted Base

21**71*32126**126*67*20122134323023629335327**387414Weighted Base

-1072729125242705045616677582Every day
-14%22%27%23%18%26%19%20%22%19%21%19%26%19%20%

4211003391758771127076891107119125Several days a week
20%29%31%13%31%26%29%35%33%30%32%30%31%25%31%30%

62168625164558805258658158994About once a week
27%29%21%21%20%24%22%26%23%23%25%22%23%19%23%23%

91742720143523483030455646468A few times each month
41%24%13%27%16%21%18%11%14%13%13%15%16%16%16%16%

333931281121332828333944145Less often
13%4%12%11%10%11%6%9%10%12%12%11%11%14%11%11%

105124016934515417726217217821525819282301(NET) At least once a
47%72%75%62%74%68%77%80%76%75%76%73%73%70%73%73%week
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Table 23

B3.13. How often, on average, do you use Disney +?

Base : All who have used Disney + in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

25439031414722315311915023394841373422Unweighted Base

253387309159*213127*114*17321**3869**42**363414Weighted Base

4375572348203824873-37882Every day
17%19%18%15%22%16%34%uw14%40%19%-8%22%20%

751209351704324588115213110125Several days a week
30%31%30%32%33%34%22%34%38%30%25%32%30%30%

5889703846272641*94578294About once a week
23%23%23%24%21%22%23%24%2%24%52%17%23%23%

45625429342115322652105668A few times each month
18%16%17%18%16%16%13%19%11%17%23%23%15%16%

3241351916161018239-83645Less often
13%11%11%12%7%13%9%11%9%10%-19%10%11%

177285220112164908912216282724270301(NET) At least once a
70%74%71%70%77%71%78%71%80%73%77%57%74%73%week
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Table 23

B3.13. How often, on average, do you use Disney +?

Base : All who have used Disney + in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1752478776151965142168851319240153223231188422Unweighted Base

164*24972*84*145*104*7**14**16**76*79*133*83*37**155*216210201414Weighted Base

315016133515-*3922341233146414082Every day
19%20%22%16%24%15%-2%16%12%28%25%14%8%20%21%20%20%20%

408513244937226242840221052626560125Several days a week
24%34%R18%29%33%35%R27%14%38%31%36%30%27%27%33%29%31%30%30%

3856172127292512213321883450375694About once a week
23%22%24%25%19%27%35%38%3%28%16%24%22%22%22%23%18%28%23%

3334141819162451281720112037432368A few times each month
20%14%19%21%13%15%34%27%30%16%11%12%25%29%13%17%20%11%16%

2124128168*32108121051722232145Less often
13%9%17%10%11%8%4%20%14%13%10%9%12%14%11%10%11%11%11%

11019146581118047954631055221117157144157301(NET) At least once a
67%77%64%69%76%77%62%54%57%71%80%79%63%57%76%73%68%78%73%week
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Table 23

B3.13. How often, on average, do you use Disney +?

Base : All who have used Disney + in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

2032198411179662168228422Unweighted Base

18922477*98*73*55*20**73*242414Weighted Base

4537132418152154682Every day
24%16%17%25%25%28%11%20%19%20%

69563038271861677125Several days a week
36%25%39%38%38%34%32%21%32%30%

336113181384235594About once a week
18%27%16%18%18%15%20%32%23%23%

303816111184143368A few times each month
16%17%21%11%15%14%23%19%14%16%

12335845353145Less often
6%15%i7%8%5%9%15%7%13%11%

147154567958421253178301(NET) At least once a
78%69%72%81%80%76%62%73%74%73%week
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Table 23

B3.13. How often, on average, do you use Disney +?

Base : All who have used Disney + in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

808387172213333111423422Unweighted Base

14*25*42*33345**64*64*21**27**45**414Weighted Base

3566841616541282Every day
20%19%15%20%10%25%24%26%13%26%20%

47121036222121022125Several days a week
29%26%28%31%14%34%33%9%37%49%30%

3697615166106494About once a week
22%23%22%23%34%24%9%47%22%8%23%

268511291044468A few times each month
18%25%20%15%26%14%16%19%15%9%16%

126357212-4445Less often
11%8%15%n10%15%3%18%-14%9%11%

101727247265343171937301(NET) At least once a
72%68%65%74%58%83%q66%81%72%82%73%week
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Table 23

B3.13. How often, on average, do you use Disney +?

Base : All who have used Disney + in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

4202-24201511664128546643374422Unweighted Base

4112**-**2**41120**111*73*132*50*60*68*339414Weighted Base

82---825291425194176482Every day
20%---20%27%26%v19%19%38%vx7%25%19%20%

125---125631334915132797125Several days a week
30%---30%31%28%45%v38%31%22%39%29%30%

922-292423173481988494About once a week
22%85%-85%22%21%21%23%26%15%31%12%25%23%

68---68421618515105568A few times each month
17%---17%19%19%9%14%11%24%15%16%16%

44*-*44*73521063845Less often
11%15%-15%11%2%7%4%4%4%16%x9%11%11%

2992-2299168363108423652245301(NET) At least once a
73%85%-85%73%79%75%87%v82%v85%v60%76%72%73%week
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Table 23

B3.13. How often, on average, do you use Disney +?

Base : All who have used Disney + in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

527941038176673937277891109117126Unweighted Base

8**36**109*13**41**23**83*85*104*90*95*110*134*12**141*153*Weighted Base

*431*1222023242422262952935Every day
3%10%28%4%30%8%24%27%23%27%23%24%21%45%21%23%

21728712732333834344145-4747Several days a week
23%49%26%55%28%32%39%39%36%38%36%37%34%-34%31%

4622*781819231116152352732About once a week
51%16%20%3%17%35%21%22%22%12%16%14%17%38%19%21%

271825468111214172422426A few times each month
23%18%17%14%13%17%7%10%10%13%15%16%18%17%17%17%

-210342738991113-1313Less often
-6%9%25%10%9%9%3%8%10%9%10%9%-9%8%

62781831177074857072829710104114(NET) At least once a
77%75%74%61%76%74%84%87%82%77%76%75%72%83%74%74%week
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Table 24

B3.14. How often, on average, do you use Apple TV +?

Base : All who have used Apple TV + in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7610889457929346314108210114126Unweighted Base

90*133*112*53*90*32**35**86*20**127*4**15**134*153*Weighted Base

203124122181214628232935Every day
22%23%22%23%23%27%35%16%29%22%47%23%22%23%

33453719378930741-44347Several days a week
37%34%33%36%40%26%25%35%32%32%-29%32%31%

18282711176819624--3232About once a week
19%21%24%20%19%18%21%22%28%19%--24%21%

1419128115318225271726A few times each month
15%14%11%15%13%16%9%21%9%19%53%46%13%17%

5111135436*9-*1213Less often
6%8%10%5%5%12%9%7%1%7%-1%9%8%

71103894274232963189328104114(NET) At least once a
79%78%79%80%82%72%82%73%90%73%47%52%78%74%week
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Table 24

B3.14. How often, on average, do you use Apple TV +?

Base : All who have used Apple TV + in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

4977172742353410222241231744646559126Unweighted Base

48**104*14**32**61*44**4**4**11**25**23**50**35**19**48**85*75*75*153*Weighted Base

925451782226615151216171835Every day
19%24%30%16%28%19%45%44%16%24%25%31%2%28%25%19%22%24%23%

15322131913-2367171251329202747Several days a week
31%31%11%42%32%30%-40%31%23%33%35%34%27%28%34%27%36%31%

92318716-*4549104919171432About once a week
19%22%8%24%12%36%-11%33%20%17%18%29%22%18%23%22%18%21%

1115551052**846721113101626A few times each month
23%15%33%16%17%11%49%5%2%31%15%11%21%12%23%15%14%22%17%

493172*-2123523811-13Less often
8%9%18%2%12%4%6%-18%2%10%5%14%12%6%9%15%C-8%

33807264337249161742221434645359114(NET) At least once a
69%77%49%82%71%85%45%95%80%67%75%84%64%76%71%76%71%78%74%week
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Table 24

B3.14. How often, on average, do you use Apple TV +?

Base : All who have used Apple TV + in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

60663225242061771126Unweighted Base

75*78*40**31**33**24**3**20**89*153*Weighted Base

201589126*22435Every day
26%19%20%30%37%24%7%11%27%23%

2126141094233347Several days a week
29%33%34%33%29%16%54%13%37%31%

18147974191732About once a week
24%18%18%27%21%18%29%45%19%21%

12159138*21126A few times each month
16%19%23%3%8%33%3%11%13%17%

492222*4313Less often
5%11%5%6%6%9%6%20%3%8%

59542928281431475114(NET) At least once a
79%70%72%91%86%58%91%69%84%74%week
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Table 24

B3.14. How often, on average, do you use Apple TV +?

Base : All who have used Apple TV + in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2020157151517298126Unweighted Base

4**6**7**136*12**29**33**4**17**15**153*Weighted Base

1-132-214-6235Every day
23%-18%24%-7%42%-34%12%23%

*224331111-2847Several days a week
9%40%22%32%22%40%34%-12%53%31%

1222748242432About once a week
23%32%25%20%38%27%7%100%11%24%21%

11223564-4226A few times each month
32%9%26%17%40%20%11%-22%12%17%

11110-22-4-13Less often
14%18%8%8%-6%6%-22%-8%

245103721274913114(NET) At least once a
55%73%66%76%60%74%83%100%57%88%74%week
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Table 24

B3.14. How often, on average, do you use Apple TV +?

Base : All who have used Apple TV + in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

125-111256322239221517107126Unweighted Base

153*-********153*8**38**31**52**28**16**29**122*153*Weighted Base

35---35265154362935Every day
23%---23%23%15%18%29%14%16%21%23%23%

47---472217149583947Several days a week
31%---31%24%55%22%26%33%30%29%32%31%

32---32248115323032About once a week
21%---21%29%10%26%21%19%19%8%24%21%

26---262511665121426A few times each month
17%---17%22%14%34%11%23%35%42%12%17%

12-**12*2-63--1113Less often
8%-100%100%8%3%6%-12%12%--9%8%

114---114631204018101797114(NET) At least once a
75%---75%75%81%66%77%65%65%58%79%74%week
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Table 24

B3.14. How often, on average, do you use Apple TV +?

Base : All who have used Apple TV + in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

473621382025342634364214647Unweighted Base

6**10**51**3**16**13**25**37**49**40**51**55**63****68*68*Weighted Base

--12-4-8488101212-1212Every day
--23%-24%-32%10%16%20%19%21%19%-17%17%

-410*5379149131215-1515Several days a week
-42%20%15%32%26%28%24%28%22%26%23%23%-22%22%

-2202649161514181820*2222About once a week
-20%39%85%40%29%35%43%30%36%34%33%32%100%32%32%

4-7-*41372449-1111A few times each month
63%-14%-1%30%4%7%14%6%9%8%14%-16%16%

242-*2-666688-88Less often
37%38%4%-2%15%-16%12%16%12%15%13%-12%12%

-642315724293631414246*4849(NET) At least once a
-62%82%100%96%55%96%77%73%78%79%77%73%100%71%72%week
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Table 25

B3.15. How often, on average, do you use Britbox?

Base : All who have used Britbox in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

374038232471327540114547Unweighted Base

50**57*55**31**36**8**19**41**7**57****2**65*68*Weighted Base

12121288264-12--1212Every day
24%20%21%26%21%22%33%9%-20%--18%17%

1113879267312-21215Several days a week
21%22%15%23%25%29%31%16%43%21%-100%19%22%

20162011104414218--2222About once a week
41%28%36%35%29%47%24%34%27%32%--34%32%

399*6**1027--1111A few times each month
5%15%16%2%17%2%3%26%30%12%--17%16%

58643-27-8*-88Less often
9%14%11%14%7%-9%16%-14%100%-12%12%

424040262781724542-24649(NET) At least once a
85%70%73%84%75%98%88%58%70%74%-100%71%72%week
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Table 25

B3.15. How often, on average, do you use Britbox?

Base : All who have used Britbox in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

2423149149112711121241824212547Unweighted Base

37**31**19**16**18**13***********13**15**20**17**1**28**37**34**33**68*Weighted Base

84444----2226-488412Every day
21%12%19%26%21%----15%12%10%34%-14%21%23%12%17%

1055523*---572*597715Several days a week
27%16%28%29%13%20%100%---36%34%13%22%19%25%20%22%22%

12105582---6356-91191322About once a week
32%33%29%29%43%17%---42%23%24%38%-32%30%28%38%32%

472224--*-262*296511A few times each month
12%21%11%15%13%32%--41%-13%32%15%20%7%24%17%16%16%

363-24-**52--*8-448Less often
7%18%14%-10%31%-100%59%42%16%--58%28%-13%12%12%

30191414145*--8111415*1828242449(NET) At least once a
81%61%76%85%77%37%100%--58%71%68%85%22%65%76%70%72%72%week
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Table 25

B3.15. How often, on average, do you use Britbox?

Base : All who have used Britbox in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

18297128104102047Unweighted Base

30**38**9**20**12**14**2**18**30**68*Weighted Base

48-222-4612Every day
13%20%-10%17%13%-20%21%17%

12337103*2915Several days a week
39%8%33%33%81%23%6%13%30%22%

81465*9-4722About once a week
27%37%65%27%2%63%-20%22%32%

65*6-*-9211A few times each month
21%13%2%31%-1%-47%8%16%

-8----2-68Less often
-22%----94%-20%12%

24259141214*102249(NET) At least once a
79%65%98%69%100%99%6%53%72%72%week
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Table 25

B3.15. How often, on average, do you use Britbox?

Base : All who have used Britbox in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

5453327431847Unweighted Base

1**1**2**64*4**14**8**6**2**15**68*Weighted Base

---12--2--412Every day
---18%--24%--27%17%

*-114442---15Several days a week
16%-39%22%100%31%28%---22%

*1*21-426-722About once a week
26%60%22%32%-27%24%100%-48%32%

1-*10-22-2-11A few times each month
58%-22%16%-15%24%-100%-16%

-**7-4---48Less often
-40%17%12%-26%---25%12%

*11464866-1249(NET) At least once a
42%60%61%73%100%58%76%100%-75%72%week
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Table 25

B3.15. How often, on average, do you use Britbox?

Base : All who have used Britbox in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

47---47674136954247Unweighted Base

68*-**-**-**68*13**10**5**19**9**13**9**59*68*Weighted Base

12---122--2444812Every day
17%---17%18%--10%45%29%47%13%17%

15---1552*74231215Several days a week
22%---22%38%23%9%35%47%18%32%20%22%

22---22-6*9-222022About once a week
32%---32%-58%7%44%-17%21%34%32%

11---116*4*1*-1111A few times each month
16%---16%45%2%84%1%8%4%-19%16%

8---8-2-2-4-88Less often
12%---12%-18%-10%-32%-14%12%

49---49781178894049(NET) At least once a
72%---72%55%80%16%89%92%64%100%67%72%week
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Table 25

B3.15. How often, on average, do you use Britbox?

Base : All who have used Britbox in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

145319921795311813420917618420523116250266Unweighted Base

15**52*21522**80*50*142*147*21517018221624819**263282Weighted Base

-940-1842721413130384334549Every day
-17%19%-23%8%19%14%19%18%16%18%17%18%17%17%

*1472723184549615459717938386Several days a week
2%27%33%32%29%37%32%33%28%32%33%33%32%16%32%31%

21455321133546594651556446771About once a week
17%26%26%14%26%26%25%31%27%27%28%26%26%19%26%25%

4112148101616271314213053035A few times each month
25%21%10%19%9%21%11%11%13%8%8%10%12%26%11%12%

852781041816272629313343741Less often
56%9%13%35%12%8%13%11%12%15%16%14%13%21%14%14%

33616710633610711616113114016418510196206(NET) At least once a
19%70%78%46%78%71%76%79%75%77%77%76%74%53%75%73%week
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Table 26

B3.16. How often, on average, do you use NowTV?

Base : All who have used NowTV in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

185233203130108688011811254426236266Unweighted Base

183250211137*117*71*83*128*9**2716**21**255282Weighted Base

2946331724131818247*64349Every day
16%19%16%13%20%18%21%14%23%17%5%27%17%17%

6077714536192839483-58186Several days a week
33%31%34%33%31%27%34%31%40%31%-23%32%31%

4862533929211634-69-26971About once a week
26%25%25%28%24%29%20%26%-25%-11%27%25%

213024181651119332252835A few times each month
12%12%11%13%14%7%13%15%29%12%35%23%11%12%

253530191214918140333441Less often
14%14%14%14%10%19%11%14%8%15%59%16%13%14%

136185157100885262916198*13193206(NET) At least once a
75%74%74%73%76%74%75%71%63%73%5%61%76%73%week
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Table 26

B3.16. How often, on average, do you use NowTV?

Base : All who have used NowTV in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1191476744895852027465172455297117148115266Unweighted Base

126*155*59*63*88*68*8**19**21**41**53*88*52*48*93*140*143*136*282Weighted Base

3217161598*439224583110351349Every day
25%PS11%27%PS23%10%12%4%21%15%22%43%EGHI5%10%16%34%EHI7%25%C10%17%

3650152125242161611371292750444186Several days a week
29%32%26%33%29%36%24%6%30%40%21%43%G23%19%29%35%31%30%31%

2942151426162597112117151838353671About once a week
23%27%25%23%29%24%25%26%40%17%21%24%32%32%19%27%24%27%25%

1421771572315711661217141935A few times each month
11%14%11%11%17%10%23%18%2%12%14%13%11%12%13%12%10%14%12%

152576131226341141210526152641Less often
12%16%11%10%15%18%23%29%13%9%2%16%23%FJ21%FJ5%19%FJ10%19%14%

9710946506049410183245633432779711490206(NET) At least once a
77%70%78%79%68%72%53%53%85%79%84%72%65%67%82%69%80%67%73%week
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Table 26

B3.16. How often, on average, do you use NowTV?

Base : All who have used NowTV in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

93173424734472345130266Unweighted Base

103*17948**54**34**43**24**48**142*282Weighted Base

2623161210113142049Every day
25%13%32%21%29%26%11%30%14%17%

424423231214585586Several days a week
41%h25%48%42%35%33%19%17%39%31%

175449985143671About once a week
16%30%8%17%26%19%22%29%26%25%

10255512461935A few times each month
10%14%9%8%4%6%15%12%14%12%

8321627861241Less often
8%18%2%11%6%16%33%12%8%14%

84122434431341337111206(NET) At least once a
82%68%89%80%90%78%52%76%78%73%week
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Table 26

B3.16. How often, on average, do you use NowTV?

Base : All who have used NowTV in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

39564912216222317615266Unweighted Base

6*16*22*23634**43**45**32**12**29**282Weighted Base

144392102641049Every day
14%27%19%17%6%23%5%18%34%34%17%

247731013212-1386Several days a week
24%27%33%31%30%31%46%6%-46%31%

2236413101194471About once a week
28%14%15%27%38%23%25%29%33%13%25%

1213156510-235A few times each month
13%14%6%13%14%13%12%30%-6%12%

1363054554-41Less often
22%18%27%p13%14%9%12%16%33%-14%

4111517525333517827206(NET) At least once a
66%68%67%74%73%77%77%53%67%94%73%week
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Table 26

B3.16. How often, on average, do you use NowTV?

Base : All who have used NowTV in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

2642-226415554079424125241266Unweighted Base

2802**-**2**28021**62*47**82*51**40**39**243282Weighted Base

49---49616698594049Every day
17%---17%29%26%12%11%15%14%23%16%17%

86---864231531199127486Several days a week
31%---31%20%36%33%38%37%23%32%30%31%

71---71513142191186371About once a week
25%---25%22%21%31%25%18%29%21%26%25%

35---354589101082735A few times each month
13%---13%20%8%18%11%19%24%20%11%12%

392-239263126423941Less often
14%100%-100%14%10%9%6%14%11%10%5%16%14%

206---20615523661362629177206(NET) At least once a
74%---74%70%83%76%74%70%65%76%73%73%week
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Table 26

B3.16. How often, on average, do you use NowTV?

Base : All who have used NowTV in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

672105433812914926823744146553559369072748820Unweighted Base

75*19854336**121*149*26623642045550757167878*739817Weighted Base

321313135526914313424427730933539851424475Every day
42%66%o58%14%43%47%54%57%58%61%61%59%59%66%57%58%

274112018334458629711612814416012176188Several days a week
36%mn21%22%50%27%30%22%26%23%26%25%25%24%15%24%23%

32077102319412656524658801189100About once a week
4%10%14%29%19%13%16%e11%13%12%9%10%12%14%12%12%

8416*41312696182126*2728A few times each month
11%mn2%3%1%3%9%4%f3%2%1%3%4%4%f*4%f3%

531821021281557141532326Less often
7%1%3%6%8%j2%5%ef4%3%1%1%2%2%4%3%3%

621925103310713324222139644548253763874689763(NET) At least once a
82%97%o94%o93%88%89%91%94%94%98%acdg95%94%94%95%93%93%week

hi
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Table 27

B3.17. How often, on average, do you use Sky?

Base : All who have used Sky in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

3497854072087271081675455974866186568820Unweighted Base

32578338519972392*152*57256*74466*181570817Weighted Base

18046922210044832923522643552122301475Every day
55%60%58%50%62%y34%60%w61%w46%58%78%p67%p53%58%

7918384531722530133161711443132188Several days a week
24%23%22%27%24%27%20%23%29%23%21%24%23%23%

42885430722116621286-1188100About once a week
13%11%14%15%10%23%uv11%11%22%11%-6%16%qr12%

1126146214717226142328A few times each month
3%3%4%3%3%5%4%3%3%4%1%2%4%3%

14191211101178-26-*2626Less often
4%x2%3%5%x1%12%u5%1%-3%-*4%q3%

300739359183692781395475469266176521763(NET) At least once a
92%94%93%92%96%84%91%96%w97%93%99%97%p92%93%week
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Table 27

B3.17. How often, on average, do you use Sky?

Base : All who have used Sky in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

3524681711612691996212114713112812998330259227404413820Unweighted Base

35646115318625320967*117*117*141*137*139*97*300278236407407817Weighted Base

215260941091421184782719981643020018095232242475Every day
61%56%61%58%56%57%71%EHI70%EHI61%EH70%EHI59%EH46%31%66%EHI65%EHI40%57%59%58%

80108285158501423322331392868546610088188Several days a week
22%23%18%27%23%24%21%19%27%17%22%28%28%23%19%28%K25%22%23%

425818223820-101115825292123545246100About once a week
12%13%12%12%15%10%-8%10%N11%N6%18%FGJN30%FGJK7%8%23%FGJKL13%11%12%

LMNMN

11177461161248628127101828A few times each month
3%4%5%2%2%5%9%M1%2%3%6%4%2%3%4%3%2%4%3%

8186199-21*95831013131326Less often
2%4%4%1%3%5%-2%1%*7%GK4%8%GKL1%3%6%GK3%3%3%

3374271401812381886111411413811912887288257215384376763(NET) At least once a
95%92%91%97%O94%90%91%98%J97%J97%J87%92%90%96%J92%91%94%92%93%week
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Table 27

B3.17. How often, on average, do you use Sky?

Base : All who have used Sky in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

24357711813461131173109362820Unweighted Base

247570124*140*53*131*164114*376817Weighted Base

1403367875277612155214475Every day
57%59%63%54%51%58%74%abd48%57%58%

6212629381731253293188Several days a week
25%22%24%27%32%24%15%28%c25%23%

31691216816122141100About once a week
12%12%10%12%16%13%7%18%c11%12%

91918*2631528A few times each month
4%3%1%6%1%1%4%3%4%3%

6203316131326Less often
2%4%2%2%1%4%*3%4%3%

23353112012952124158107348763(NET) At least once a
94%93%97%93%98%94%96%95%92%93%week
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Table 27

B3.17. How often, on average, do you use Sky?

Base : All who have used Sky in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

138159162361386144403746820Unweighted Base

23437367875*115*88*75*68*86*817Weighted Base

132644393396436484860475Every day
56%60%m60%m58%m52%56%41%65%m70%m70%m58%

51215156182532131113188Several days a week
21%28%j21%23%24%22%37%jkpq17%16%15%23%

32788122016879100About once a week
12%r5%10%13%r16%17%r18%r11%11%11%12%

2132223222-28A few times each month
9%jmnpqr1%4%3%3%3%2%2%3%-3%

124194223-426Less often
3%5%k5%3%5%2%2%5%-5%3%

2040666376910984696682763(NET) At least once a
88%93%91%94%s92%95%96%93%97%s95%93%week

Page 161

PSB Quantitative Research- September 2020
Table 27

B3.17. How often, on average, do you use Sky?

Base : All who have used Sky in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

763401757763531368919010011354762820Unweighted Base

77731**9**40**77760*132*85*204106*95*79*733817Weighted Base

4512042545141845499556037436475Every day
58%65%51%62%58%68%x64%x64%48%52%63%47%60%58%

177931117710281964291621167188Several days a week
23%29%29%29%23%17%21%22%31%v27%17%27%23%23%

100*-*10071162220151680100About once a week
13%*-*13%11%9%7%11%19%16%20%11%12%

24223242431121*2828A few times each month
3%6%19%9%3%3%3%4%5%2%1%*4%3%

26---26*5391342226Less often
3%---3%1%3%3%4%1%3%5%3%3%

7272973672757123791851039175683763(NET) At least once a
94%94%81%91%94%96%93%93%91%97%96%95%93%93%week
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Table 27

B3.17. How often, on average, do you use Sky?

Base : All who have used Sky in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37861682050659310515017019121024225266291Unweighted Base

35**85*19521**59*57*116*116*163*17820022625829**286315Weighted Base

245587525335869861001181261439157166Every day
68%65%m45%25%42%58%50%60%53%56%59%56%55%33%55%53%

611437872424353637434685259Several days a week
16%13%22%34%14%12%21%21%21%20%19%19%18%26%18%19%

*33351541610181614223063137About once a week
1%4%17%n22%26%j7%13%8%11%9%7%10%12%21%11%12%

3717437988916131722426A few times each month
9%8%8%18%5%12%8%7%5%5%8%6%7%7%8%8%

2916*76105161816222242327Less often
6%10%8%1%13%11%8%4%10%10%8%10%9%13%8%8%

30701631748449810314015216819121923240263(NET) At least once a
85%82%83%81%82%77%84%89%86%85%84%84%85%80%84%83%week
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Table 28

B3.18. How often, on average, do you use Virgin TV?

Base : All who have used Virgin TV in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

12128414874495263176142721050231291Unweighted Base

141*305163*90*61*64*75*17615**2968**45**262315Weighted Base

7616491462220381098155228136166Every day
54%54%56%50%36%31%50%62%w53%52%28%62%52%53%

2557351211151827-59465059Several days a week
18%19%21%13%18%24%23%15%-20%47%12%19%19%

213516181115913234-23437About once a week
15%11%10%20%18%23%u12%7%16%12%-5%13%12%

102415796714522-32426A few times each month
7%8%9%7%15%9%9%8%30%7%-6%9%8%

8246889414*26261827Less often
6%8%4%9%13%13%6%8%1%9%24%14%7%8%

1222561417644496414910248636220263(NET) At least once a
87%84%87%84%72%78%85%84%69%84%76%80%84%83%week
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Table 28

B3.18. How often, on average, do you use Virgin TV?

Base : All who have used Virgin TV in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

14015179558368224156463956281198584144146291Unweighted Base

145*17073*66*88*82*23**41**50*46**49**68*33**114*95*102*140*174*315Weighted Base

749240294646113130342323117358347789166Every day
51%54%55%44%52%56%47%77%60%EI75%47%34%34%63%EI60%EI34%55%51%53%

25345191817649512149201723223759Several days a week
17%20%R7%29%R20%20%27%10%17%11%24%20%26%17%18%22%15%21%19%

19189999-24*51596524112637About once a week
13%11%13%14%10%11%-4%8%1%9%22%FG28%5%5%24%FG8%15%12%

9175411523214114641517926A few times each month
7%10%8%6%13%7%9%6%3%2%8%17%11%6%5%15%12%5%8%

18913545416565110115131327Less often
12%5%18%PS7%5%6%16%2%12%11%12%7%2%9%12%5%9%8%8%

1181445458737218374340405229988081110152263(NET) At least once a
81%85%75%87%83%87%75%92%85%87%81%76%87%85%84%80%78%87%83%week
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Table 28

B3.18. How often, on average, do you use Virgin TV?

Base : All who have used Virgin TV in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

78213364425416348125291Unweighted Base

100*21544**55*30**43**65*56*141*315Weighted Base

4911723221324392575166Every day
49%55%54%39%45%56%61%45%53%53%

164312114413112559Several days a week
16%20%27%20%12%9%20%20%18%19%

181841444652137About once a week
18%9%9%25%h14%10%9%8%15%12%

917346639826A few times each month
9%8%7%7%20%14%4%16%6%8%

7191534461227Less often
7%9%3%8%9%11%7%11%8%8%

84179394721325841121263(NET) At least once a
84%83%90%85%71%75%90%73%86%83%week
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Table 28

B3.18. How often, on average, do you use Virgin TV?

Base : All who have used Virgin TV in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

59434214792628122018291Unweighted Base

10*12*18*27518**49**53**22**38**34**315Weighted Base

66814762332121721166Every day
58%47%44%53%33%46%60%54%44%60%53%

13650899412259Several days a week
11%23%32%s18%44%18%18%17%32%5%19%

12*33-8644837About once a week
15%q13%2%12%-16%11%18%10%23%12%

*122324422226A few times each month
4%8%10%8%12%8%7%11%5%5%8%

11222262-3227Less often
11%8%12%8%10%12%3%-9%6%8%

81014230144047203230263(NET) At least once a
85%84%78%84%78%81%89%89%86%88%83%week
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Table 28

B3.18. How often, on average, do you use Virgin TV?

Base : All who have used Virgin TV in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

25920123225924412873314223266291Unweighted Base

28917**9**26**28927**48**39**79*38**36**37**274315Weighted Base

154931215416342233142014151166Every day
53%52%35%46%53%58%70%57%41%36%55%37%55%53%

497310494681843104759Several days a week
17%42%31%38%17%16%13%21%22%10%9%27%17%19%

33*33332491210163037About once a week
12%1%34%13%12%7%9%22%15%27%2%17%11%12%

26*-*2641-102562026A few times each month
9%3%-2%9%15%2%-13%5%13%17%7%8%

26*-*2612*787*2627Less often
9%3%-2%9%3%5%*9%22%20%1%10%8%

2371692523722443962282430228263(NET) At least once a
82%94%100%96%82%82%93%100%78%73%67%82%83%83%week
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Table 28

B3.18. How often, on average, do you use Virgin TV?

Base : All who have used Virgin TV in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

7619160715219718333431355248653762271781793874Unweighted Base

70*199628153*20318234533556747652862973581*816897Weighted Base

1172284106945315912624718318523527649319368Every day
16%36%o45%o69%jk46%j29%46%cde38%44%e39%35%37%37%60%acde39%41%

fgh

22711802853651041141771541772072369265273Several days a week
32%36%29%18%26%36%l30%b34%b31%b32%b34%b33%b32%b11%32%b30%

19311151641375358998710611714516150165About once a week
28%15%18%10%20%20%15%17%17%18%20%19%20%20%18%18%

132246313242834404656667277481A few times each month
19%m11%7%2%6%13%l8%10%7%10%11%10%10%8%9%9%

424-231345457*99Less often
5%m1%1%-1%2%*1%1%1%1%1%1%1%1%1%

5317457915018815531629852342446855965673733806(NET) At least once a
76%88%92%o98%j93%85%91%89%92%89%89%89%89%91%90%90%week
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Table 29

B3.19. How often, on average, do you use YouTube?

Base : All who have used YouTube in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

5347235723733972282124346080325102747874Unweighted Base

53374757937638922821545464*82030**88*778897Weighted Base

211307234133152115113140193411431322368Every day
40%41%40%35%39%50%u52%u31%30%42%47%35%41%41%

171232187126137615815524246832233273Several days a week
32%31%32%34%35%27%27%34%37%30%28%36%30%30%

9213695727944229917146415147165About once a week
17%18%16%19%20%19%v10%22%v26%18%12%17%19%18%

526656412172153477496881A few times each month
10%9%10%11%x5%3%10%w12%w6%9%13%11%9%9%

66741126*9-*99Less often
1%1%1%1%*1%1%1%*1%-*1%1%

475675515331368220192394607342679702806(NET) At least once a
89%90%89%88%95%yzB96%uv89%87%94%90%87%89%90%90%week
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Table 29

B3.19. How often, on average, do you use YouTube?

Base : All who have used YouTube in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

3934812031662871943778115136151183163230287346421444874Unweighted Base

41748018720628020031**77*108*148*157*201163*216305364437452897Weighted Base

184184799510975722355565928365120175156208368Every day
44%38%42%46%39%37%24%29%33%37%42%46%GM51%GLM30%39%48%GLM36%46%D41%

10916453469569720355645683962101106140130273Several days a week
26%34%QT28%22%34%Q35%Q24%25%33%38%H29%34%24%29%33%29%32%29%30%

858040435030102123223333245455579570165About once a week
20%17%21%21%18%15%31%27%21%15%21%16%15%25%E18%16%22%16%18%

374413222024512141313817302625414081A few times each month
9%9%7%11%7%12%15%15%I13%I9%8%4%10%14%EI8%7%9%9%9%

272-5223*21**53*549Less often
1%1%1%-2%1%7%4%EI*2%***3%E1%*1%1%1%

378428172184255174246394133143192146181276338391408806(NET) At least once a
91%89%92%89%91%87%79%81%87%90%91%96%GLM89%84%91%93%GM89%90%90%week
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Table 29

B3.19. How often, on average, do you use YouTube?

Base : All who have used YouTube in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

27060412214097154116136380874Unweighted Base

270627119*139*101*152*114*159*394897Weighted Base

126242556550723472147368Every day
47%39%46%47%49%47%c30%45%c37%41%

79195273737392842145273Several days a week
29%31%23%26%37%26%25%27%37%30%

4711825261226332967165About once a week
18%19%21%19%12%17%29%a19%17%18%

1764111021314163481A few times each month
6%10%e9%7%2%9%12%10%9%9%

181*-25*19Less often
*1%**-1%5%ab**1%

25255410712810013795143359806(NET) At least once a
93%88%91%93%98%h90%83%90%91%90%week
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Table 29

B3.19. How often, on average, do you use YouTube?

Base : All who have used YouTube in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

156161160397366369393358874Unweighted Base

27467275275*120*135*74*60*110*897Weighted Base

152034298334153292642368Every day
56%jmnpr44%48%40%45%34%39%39%43%38%41%

71317236204348221228273Several days a week
27%29%23%31%27%36%35%30%20%26%30%

3712144131926151131165About once a week
10%14%16%19%s18%16%20%21%19%28%rs18%

147688148711981A few times each month
5%10%10%9%11%12%6%10%18%s8%9%

1125-4----9Less often
3%jmp3%jmp3%p1%-3%----1%

254063678671031276749101806(NET) At least once a
93%88%87%90%89%86%94%90%82%92%90%week
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B3.19. How often, on average, do you use YouTube?

Base : All who have used YouTube in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

85616218856381488221612413688772874Unweighted Base

88610*****11**88629**144*87*225141*138*128*750897Weighted Base

3653*336513724092565168286368Every day
41%26%49%26%41%45%50%45%41%40%37%53%t38%41%

2712*32715352971504842230273Several days a week
31%23%51%24%31%16%24%34%31%36%35%33%31%30%

1632-2163627742193010152165About once a week
18%21%-20%18%20%19%8%19%13%21%y7%20%u18%

81*-*8159111716987381A few times each month
9%4%-4%9%16%7%13%7%11%7%6%10%9%

73-3711-3***99Less often
1%27%-26%1%3%*-1%***1%1%

7997*77992413475205124129120668806(NET) At least once a
90%70%100%71%90%81%93%87%91%88%93%93%89%90%week
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Table 29

B3.19. How often, on average, do you use YouTube?

Base : All who have used YouTube in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

189346510501423872732804716877708701013-10451045Unweighted Base

18031451049**133*350284289451653705818971-**10041004Weighted Base

821211509311859394145253271308354-354354Every day
46%m39%m29%18%23%53%k33%33%32%39%38%38%36%-35%35%

479918513419210495156235244275330-330330Several days a week
26%31%36%27%31%26%36%33%35%36%35%34%34%-33%33%

22539512364151528299107126171-171171About once a week
12%17%19%24%27%j12%18%18%18%15%15%15%18%-17%17%

18305610202726355050647884-103103A few times each month
10%9%11%20%15%8%9%12%11%8%9%10%9%-10%10%

12112455511131816193132-4747Less often
6%4%5%10%4%2%4%4%4%2%3%4%3%-5%5%

15127343034108318248241383587622709855-855855(NET) At least once a
84%87%84%70%81%91%k87%83%85%90%ah88%87%88%-85%85%week
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Table 30

B3.20. How often, on average, do you use BBC Radio stations (e.g. Radio 1, Radio 2, Radio 3, Radio 4, Radio 5 Live, BBC local radio, 6 Music)?

Base : All who have used BBC Radio stations (e.g. Radio 1, Radio 2, Radio 3, Radio 4, Radio 5 Live, BBC local radio, 6 Music) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

64379654751549611017576067959492107861045Unweighted Base

605790543481467111*17871665*92742**1697941004Weighted Base

2212711951781612746281253241364277354Every day
36%34%36%37%35%25%26%39%vw39%35%30%38%35%35%

1822641641541583067233113131263255330Several days a week
30%33%30%32%34%27%37%33%18%34%t29%37%32%33%

103138897583253411217152623141171About once a week
17%17%16%16%18%23%19%16%26%16%15%13%18%17%

698367524517246189571779103A few times each month
11%10%12%11%10%16%14%9%12%10%17%10%10%10%

303428202011828442434147Less often
5%4%5%4%4%10%u4%4%6%5%9%2%5%5%

506673449408402831466265478931149674855(NET) At least once a
84%85%83%85%86%74%82%87%w82%85%74%88%85%85%week
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Table 30

B3.20. How often, on average, do you use BBC Radio stations (e.g. Radio 1, Radio 2, Radio 3, Radio 4, Radio 5 Live, BBC local radio, 6 Music)?

Base : All who have used BBC Radio stations (e.g. Radio 1, Radio 2, Radio 3, Radio 4, Radio 5 Live, BBC local radio, 6 Music) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

434611203206346265142196188167138128765263052044995421045Unweighted Base

421583172227316267122*167148186144*142*86*4373302284595421004Weighted Base

13022449741171076470545847381818910657147206354Every day
31%38%28%33%37%40%53%EFHI42%EHI36%31%33%27%22%43%EFHI32%25%32%38%35%

JKLK

1311995075114863253446441623312910595162166330Several days a week
31%34%29%33%36%32%26%32%30%35%28%44%GJN38%29%32%42%GJN35%31%33%

818932435138142335292620197255408288171About once a week
19%15%19%19%16%14%12%14%24%N16%18%14%23%16%17%18%18%16%17%

53503120272441310262315112749274557103A few times each month
13%9%18%OPQS9%8%9%3%8%7%14%GN16%GN11%13%N6%15%GN12%N10%10%10%

262110148137858764201510222547Less often
6%4%6%6%2%5%6%5%3%4%5%4%4%5%5%4%5%5%5%

34251213219228223011014613315211412170389266191392460855(NET) At least once a
81%88%RT76%85%89%RT86%R91%88%90%82%79%85%82%89%FJK81%84%85%85%85%week
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Table 30

B3.20. How often, on average, do you use BBC Radio stations (e.g. Radio 1, Radio 2, Radio 3, Radio 4, Radio 5 Live, BBC local radio, 6 Music)?

Base : All who have used BBC Radio stations (e.g. Radio 1, Radio 2, Radio 3, Radio 4, Radio 5 Live, BBC local radio, 6 Music) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

244801113123681263211394091045Unweighted Base

261744121*135*73*116*270144*4351004Weighted Base

712833840133012654133354Every day
27%38%ei32%29%17%26%47%ad37%30%35%

101229454834327246172330Several days a week
39%31%37%36%47%h28%27%32%39%c33%

4812318261724432070171About once a week
18%16%15%19%23%20%16%14%16%17%

35681819918191645103A few times each month
14%9%15%14%13%16%c7%11%10%10%

54232-111091647Less often
2%6%2%2%-10%a4%6%4%5%

2206341011146486242120374855(NET) At least once a
84%85%83%84%87%74%90%d83%86%d85%week
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Table 30

B3.20. How often, on average, do you use BBC Radio stations (e.g. Radio 1, Radio 2, Radio 3, Radio 4, Radio 5 Live, BBC local radio, 6 Music)?

Base : All who have used BBC Radio stations (e.g. Radio 1, Radio 2, Radio 3, Radio 4, Radio 5 Live, BBC local radio, 6 Music) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

1852271854485672575940541045Unweighted Base

296180835114*134*108*108*74*101*1004Weighted Base

102330291383832462142354Every day
35%37%37%35%34%28%29%42%29%42%35%

102125274435639312525330Several days a week
36%34%31%33%38%42%j36%29%34%24%33%

5819139182121131811171About once a week
16%13%23%jlpr17%16%16%19%12%25%11%17%

2749010111015316103A few times each month
7%12%q5%11%q9%8%9%14%q5%16%q10%

1234057736647Less often
5%4%3%5%4%6%7%3%8%6%5%

2551737059911591906578855(NET) At least once a
88%84%92%jpr84%87%86%84%83%88%78%85%week
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Table 30

B3.20. How often, on average, do you use BBC Radio stations (e.g. Radio 1, Radio 2, Radio 3, Radio 4, Radio 5 Live, BBC local radio, 6 Music)?

Base : All who have used BBC Radio stations (e.g. Radio 1, Radio 2, Radio 3, Radio 4, Radio 5 Live, BBC local radio, 6 Music) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

882937016388210314695225119137499891045Unweighted Base

91259*34**92*912102*150*101*244140*140*72*9211004Weighted Base

3192593431941494084413225325354Every day
35%42%28%37%35%40%v32%40%v35%29%23%34%35%35%

28725194428729573288525231297330Several days a week
31%42%56%47%B31%28%38%32%36%37%37%42%32%33%

1625481621326124126329160171About once a week
18%8%10%9%18%12%17%12%17%18%23%12%17%17%

101*22101151312151519499103A few times each month
11%E1%5%2%11%C15%9%12%6%11%14%6%11%10%

434*443554156544047Less often
5%6%1%4%5%5%3%4%6%4%3%6%4%5%

768553286768821328521311911664782855(NET) At least once a
84%93%94%93%B84%80%88%84%88%85%83%89%85%85%week
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Table 30

B3.20. How often, on average, do you use BBC Radio stations (e.g. Radio 1, Radio 2, Radio 3, Radio 4, Radio 5 Live, BBC local radio, 6 Music)?

Base : All who have used BBC Radio stations (e.g. Radio 1, Radio 2, Radio 3, Radio 4, Radio 5 Live, BBC local radio, 6 Music) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

27681312327869081113135150186217-226226Unweighted Base

29**67*176*29**34**93*113*102*138*157*166*212262-**272272Weighted Base

61435*32620162339334555-5555Every day
20%20%20%1%8%27%17%16%17%25%20%21%21%-20%20%

820609122935344852576788-8888Several days a week
27%30%34%30%36%31%31%33%35%33%35%32%34%-32%32%

724388122235273535435368-6868About once a week
24%35%22%29%36%23%31%26%25%22%26%25%26%-25%25%

3629441422172621242933-3838A few times each month
10%9%16%15%10%15%20%17%19%13%14%14%13%-14%14%

64147321861191818-2323Less often
20%5%8%24%9%3%1%8%4%7%6%9%i7%-8%i8%

21571341727778977106126133165211-211211(NET) At least once a
70%85%76%60%81%82%79%76%77%80%80%78%81%-78%78%week
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Table 31

B3.21. How often, on average, do you use BBC Sounds?

Base : All who have used BBC Sounds in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

160176141121118205215419200427195226Unweighted Base

182213172*136*136*28**64*18021**2436**34**232272Weighted Base

374133312521142446284455Every day
20%19%19%23%18%6%17%24%20%19%36%24%19%20%

6569634442628541177-107988Several days a week
36%32%37%32%31%21%44%30%52%31%-28%34%32%

335939254671348265275968About once a week
18%28%23%18%34%yB26%20%27%8%27%30%21%26%25%

312825251261121334253138A few times each month
17%13%14%18%9%22%16%12%14%14%34%14%13%14%

15161211127214122-41923Less often
9%8%7%8%9%25%3%8%5%9%-12%8%8%

135168136100113155214517187425182211(NET) At least once a
74%79%79%74%83%53%80%80%81%77%66%74%79%78%week
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Table 31

B3.21. How often, on average, do you use BBC Sounds?

Base : All who have used BBC Sounds in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

7814829448761426324747442262946684141226Unweighted Base

97*17530**63*106*68*8**20**26**59*60*63*33**53*118*96*99*172*272Weighted Base

1837512231468291692162611163955Every day
18%21%18%20%22%20%76%41%9%16%27%14%7%30%E22%11%16%23%20%

31574234116-41018212312153935454488Several days a week
32%32%15%37%38%23%-22%39%31%35%36%36%27%33%36%45%C25%32%

264313122517-4712131812112630175268About once a week
26%24%45%19%24%25%-21%28%21%22%28%36%21%22%31%17%30%25%

1127291214-2413712*62012181938A few times each month
12%15%8%14%12%21%-11%15%22%11%18%*11%17%12%18%11%14%

11124747212632759941823Less often
12%7%14%11%4%11%24%5%9%10%4%4%21%10%7%10%5%11%8%

7513623489047617194050492642907577134211(NET) At least once a
77%78%77%76%84%68%76%84%76%68%84%78%79%79%76%78%77%78%78%week
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Table 31

B3.21. How often, on average, do you use BBC Sounds?

Base : All who have used BBC Sounds in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

70156363818312534121226Unweighted Base

101*17150**57*25**36**25**41**159*272Weighted Base

25291115651043555Every day
25%17%22%26%26%14%40%11%22%20%

3652182113158105188Several days a week
36%30%36%36%52%42%30%24%32%32%

27411414354104668About once a week
27%24%29%24%12%13%16%25%29%25%

12256835*131938A few times each month
12%15%13%13%10%13%2%32%12%14%

-23---734823Less often
-13%fi---19%12%9%5%8%

89122435022242224132211(NET) At least once a
88%h72%87%87%90%68%87%60%83%78%week
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Table 31

B3.21. How often, on average, do you use BBC Sounds?

Base : All who have used BBC Sounds in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

263836126131829141115226Unweighted Base

4**10*16*24127**34**57**27**21**29**272Weighted Base

12151471363855Every day
16%15%8%21%16%21%24%21%17%28%20%

124811191868988Several days a week
31%16%22%34%r41%28%32%23%37%31%32%

1365991210114768About once a week
20%28%34%24%35%34%17%42%18%25%25%

13430-61224-38A few times each month
28%29%p22%12%-17%21%8%19%-14%

*12192-422523Less often
5%12%13%8%7%-7%6%9%15%8%

3611191252841231525211(NET) At least once a
67%59%65%80%r93%83%72%86%72%85%78%week
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Table 31

B3.21. How often, on average, do you use BBC Sounds?

Base : All who have used BBC Sounds in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

2242-222410322774414730196226Unweighted Base

2684**-**4**26817**43**38**97*54**53*48**224272Weighted Base

532-25388101910594655Every day
20%49%-49%20%47%19%26%20%18%9%18%21%20%

862-28681713391612177188Several days a week
32%51%-51%32%47%40%34%41%29%22%35%32%32%

68---68*109191420125668About once a week
25%---25%3%23%23%19%26%37%26%25%25%

38---3817315101363238A few times each month
14%---14%3%17%7%16%18%24%12%14%14%

23---23-*445441923Less often
9%---9%-1%11%4%9%8%9%8%8%

2084-420816353177403638173211(NET) At least once a
77%100%-100%77%97%82%82%80%73%68%79%77%78%week
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Table 31

B3.21. How often, on average, do you use BBC Sounds?

Base : All who have used BBC Sounds in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1182274944414820226225344455160266574040799839Unweighted Base

122*22954648**152*20929328248358762970178448**848897Weighted Base

528015594174888615119820921925712275287Every day
43%m35%28%18%27%36%30%30%31%34%33%31%33%26%32%32%

358523816688112811719524826629632216342358Several days a week
29%37%44%o34%45%39%44%41%40%42%42%42%41%32%40%40%

17457216152945457282891081188127134About once a week
14%20%13%35%10%14%15%16%15%14%14%15%15%16%15%15%

111661613172527465150576888088A few times each month
9%7%11%12%9%8%9%10%9%9%8%8%9%17%9%10%

6419*1587720715202042529Less often
5%2%3%1%10%4%2%3%4%f1%2%3%3%9%3%3%

1042104654112418426124841852956562469636743779(NET) At least once a
86%91%85%87%82%88%89%88%86%90%90%89%89%74%88%87%week
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Table 32

B3.22. How often, on average, do you use Commercial radio stations (e.g. Capital, Heart, Magic, Kiss, local commercial radio)?

Base : All who have used Commercial radio stations (e.g. Capital, Heart, Magic, Kiss, local commercial radio) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

5146704993834141181725495277555147637839Unweighted Base

525733550388450119*18159766*81361*140*697897Weighted Base

1752321771311433446206222592044223287Every day
33%32%32%34%32%29%25%35%33%32%33%32%32%32%

2172942161641764681231223252653278358Several days a week
41%40%39%42%39%38%45%39%34%40%43%38%40%40%

72111885083834939124919107134About once a week
14%15%16%13%18%6%19%w15%w14%15%14%14%15%15%

497449354219155411785186588A few times each month
9%10%9%9%9%16%8%9%16%10%9%13%9%10%

1223189612413227-52429Less often
2%3%3%2%1%10%uv2%2%3%3%-4%3%3%

464637482344402881615315470855116608779(NET) At least once a
88%87%88%89%89%74%89%w89%w81%87%91%83%87%87%week
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Table 32

B3.22. How often, on average, do you use Commercial radio stations (e.g. Capital, Heart, Magic, Kiss, local commercial radio)?

Base : All who have used Commercial radio stations (e.g. Capital, Heart, Magic, Kiss, local commercial radio) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

3644751851562702056111616914914712468346296192427408839Unweighted Base

378519170187*29022962*115*147*173159*159*76*323332235460432897Weighted Base

1251625958100622641466249461611311262139148287Every day
33%31%35%31%34%27%42%H36%32%36%31%29%21%35%34%26%30%34%32%

14621169721081042442537770622711914789185171358Several days a week
39%41%40%39%37%45%39%36%36%44%44%39%35%37%44%38%40%40%40%

50842324523271530152723165241397061134About once a week
13%16%13%13%18%14%12%13%20%K8%17%15%21%K16%13%17%15%14%15%

395017182525113121682217262439523688A few times each month
10%10%10%10%9%11%1%12%8%9%5%14%JN22%FGJK8%7%16%FGJN11%8%10%

LN

17123145744635611487151429Less often
5%2%2%7%PS2%3%7%3%4%2%3%4%1%4%3%3%3%3%3%

322457151154260197579712915414613259284300190393381779(NET) At least once a
85%88%88%83%90%86%92%85%88%89%92%EH83%77%88%90%EH81%85%88%87%week
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Table 32

B3.22. How often, on average, do you use Commercial radio stations (e.g. Capital, Heart, Magic, Kiss, local commercial radio)?

Base : All who have used Commercial radio stations (e.g. Capital, Heart, Magic, Kiss, local commercial radio) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

24559412512070135167118378839Unweighted Base

263634136*131*72*135*157137*429897Weighted Base

81206453415476141133287Every day
31%32%33%26%20%35%39%30%31%32%

119239696830535450188358Several days a week
45%38%51%h52%h42%39%34%36%44%40%

2810610171322212262134About once a week
11%17%g7%13%18%17%13%16%15%15%

3158121211815193688A few times each month
12%9%9%9%15%6%9%14%8%10%

326*-35751029Less often
1%4%*-4%4%4%3%2%3%

22955112311958122135113383779(NET) At least once a
87%87%91%91%81%91%86%82%89%87%week
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Table 32

B3.22. How often, on average, do you use Commercial radio stations (e.g. Capital, Heart, Magic, Kiss, local commercial radio)?

Base : All who have used Commercial radio stations (e.g. Capital, Heart, Magic, Kiss, local commercial radio) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

134148145412406770464158839Unweighted Base

22406577082*125*132*86*75*108*897Weighted Base

81223244253745272039287Every day
38%30%35%32%30%30%34%32%27%36%32%

81924307296051302941358Several days a week
36%46%37%40%36%48%38%35%38%38%40%

3610115111525131513134About once a week
15%15%15%15%14%12%19%15%21%12%15%

23678109121571188A few times each month
8%9%9%10%12%8%9%18%10%10%10%

1-32674--4429Less often
3%lmr-4%mr3%9%lmr3%--5%4%3%

19375666665112121706493779(NET) At least once a
90%91%87%87%79%89%91%82%86%86%87%week
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Table 32

B3.22. How often, on average, do you use Commercial radio stations (e.g. Capital, Heart, Magic, Kiss, local commercial radio)?

Base : All who have used Commercial radio stations (e.g. Capital, Heart, Magic, Kiss, local commercial radio) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

775422264775601497220811212745788839Unweighted Base

84239**16**54*84271*153*81*237140*129*69*817897Weighted Base

2651482226522442966424721262287Every day
31%35%54%41%31%31%29%36%28%30%37%30%32%32%

3411431734119652497645127330358Several days a week
40%36%19%31%40%26%42%30%41%46%A39%39%40%40%

1295151298241842181412121134About once a week
15%12%4%10%15%12%16%22%18%13%11%18%15%15%

825268214201025101588088A few times each month
10%12%11%12%10%20%w13%12%11%7%12%12%10%10%

25224258*-76212429Less often
3%5%12%7%3%11%vxyz*-3%4%2%1%3%3%

735321244735491337220512411261713779(NET) At least once a
87%83%77%81%87%69%86%A88%A87%A89%A87%A87%87%87%week
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Table 32

B3.22. How often, on average, do you use Commercial radio stations (e.g. Capital, Heart, Magic, Kiss, local commercial radio)?

Base : All who have used Commercial radio stations (e.g. Capital, Heart, Magic, Kiss, local commercial radio) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

461325227017811761626349234738045154981619700Unweighted Base

50*142*52463*173120*62626549436939147056878*639717Weighted Base

92921625702125410919212513216020335219254Every day
19%21%41%no40%j40%j17%41%41%39%34%34%34%36%45%34%36%

155516424514423310116613814217019613220233Several days a week
29%39%31%38%30%37%37%b38%b34%b37%b36%b36%b34%b17%34%b33%

11379183829138348760728110416122138About once a week
21%26%17%12%22%24%22%h13%18%16%18%17%18%21%19%19%

810373715-14243232383894655A few times each month
16%7%7%5%4%13%k-5%i5%i9%i8%i8%i7%i11%i7%i8%

811173811-7261314212643236Less often
15%m8%3%5%4%9%-3%i5%i4%i3%i4%i5%i6%i5%i5%

35121470571599462624344432434641150364561626(NET) At least once a
69%85%90%o90%92%j78%100%abcd92%90%88%88%88%89%83%88%87%week

efgh
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Table 33

B3.23. How often, on average, do you use Spotify?

Base : All who have used Spotify in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

381600462247361186200314566391282606700Unweighted Base

38361446925936717419035351*66216**89*612717Weighted Base

1242341837812985779222231227225254Every day
32%38%39%30%35%49%u41%u26%43%35%14%30%37%36%

14119816696120505912412218623204233Several days a week
37%32%35%37%33%29%31%35%25%33%39%26%33%33%

8010576597422328412127626106138About once a week
21%17%16%23%20%12%17%24%w23%19%36%29%p17%19%

19522692881630351-84655A few times each month
5%8%y6%3%8%5%9%8%5%8%-9%8%8%

20251917179523234253036Less often
5%4%4%7%5%5%3%6%5%5%11%5%5%5%

344537424233323157168300465761476536626(NET) At least once a
90%87%90%90%88%90%89%85%90%87%89%85%88%87%week
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Table 33

B3.23. How often, on average, do you use Spotify?

Base : All who have used Spotify in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

2844161281362471697328891135173163127226336362329700Unweighted Base

296421119*161*24717411**39**82*92*148*181152*132*241333374335717Weighted Base

10015442529758*411226373761585149139111254Every day
34%37%36%32%39%33%3%10%13%24%G42%GKL40%GKL50%FGKL11%35%GL45%GKL37%33%36%

88146295374725183634555031598981119113233Several days a week
30%35%24%33%30%41%R48%46%44%EHI37%H37%EH28%20%45%EHI37%EH24%32%34%33%

627627354728-918232040282743676769138About once a week
21%18%23%22%19%16%-23%22%25%14%22%18%21%18%20%18%21%19%

272811141611251276158191323272755A few times each month
9%7%10%8%7%6%16%13%14%FJ8%4%8%5%14%FHJ5%7%7%8%8%

1918971254367539131112211536Less often
6%4%7%5%5%3%33%8%7%7%3%2%6%10%EI5%4%6%4%5%

250375991402181575306579138163135101217298326293626(NET) At least once a
85%89%83%87%88%91%51%79%79%85%93%GL90%GL89%G76%90%GL89%GL87%87%87%week
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Table 33

B3.23. How often, on average, do you use Spotify?

Base : All who have used Spotify in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

2464541131268311745104351700Unweighted Base

257459115*139*79*114*46**118*369717Weighted Base

8916643532429444142254Every day
34%36%38%38%31%25%9%38%38%36%

96137445726331545122233Several days a week
37%30%39%41%33%29%32%38%33%33%

518718212132141965138About once a week
20%19%16%15%27%28%31%17%18%19%

144057510552955A few times each month
6%9%4%5%6%9%12%4%8%8%

7305-39741236Less often
3%6%f4%-3%8%15%3%3%5%

236389105131729533109328626(NET) At least once a
92%h85%92%95%h90%83%73%93%89%87%week
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Table 33

B3.23. How often, on average, do you use Spotify?

Base : All who have used Spotify in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

129116147308334962293044700Unweighted Base

23356959067*94*121*55**57**84*717Weighted Base

91426205242939172430254Every day
39%42%38%35%36%31%32%31%43%35%36%

71026191253431231830233Several days a week
29%30%37%32%37%36%26%41%31%35%33%

561011712153110714138About once a week
21%17%15%20%18%16%26%18%13%16%19%

22545491146655A few times each month
9%7%7%8%6%10%9%8%10%7%8%

1223126822636Less often
2%5%4%5%3%6%7%3%3%7%5%

2031625136179102504973626(NET) At least once a
89%88%90%87%92%84%84%90%87%86%87%week
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Table 33

B3.23. How often, on average, do you use Spotify?

Base : All who have used Spotify in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

6982-2698211268219810712073616700Unweighted Base

7152**-**2**71526**124*84*201117*117*108*592717Weighted Base

254---2548503587444046202254Every day
36%---36%31%41%42%43%37%34%43%34%36%

233*-*2333532375413234193233Several days a week
33%10%-10%33%10%43%v27%37%35%27%32%33%33%

1362-21367151423202918117138About once a week
19%90%-90%19%27%12%17%11%17%25%xz17%20%19%

55---554512129935055A few times each month
8%---8%15%4%14%z6%8%8%2%8%8%

36---3641*53873036Less often
5%---5%17%1%*3%3%7%6%5%5%

6242-2624181187218510510099512626(NET) At least once a
87%100%-100%87%68%96%v86%92%90%86%92%87%87%week
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Table 33

B3.23. How often, on average, do you use Spotify?

Base : All who have used Spotify in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

43315724492595921479711212916116178194Unweighted Base

6**43**17524**52**25**113*109*165*111*120*146*18222**202224Weighted Base

*947512127334524293444114657Every day
3%22%27%20%23%4%24%30%27%21%24%23%24%49%23%26%

212671221105042624648607247781Several days a week
31%29%38%51%40%40%44%39%38%42%40%41%40%20%38%36%

2103421442515332824313944246About once a week
35%22%19%9%26%16%22%14%20%25%20%21%22%17%21%20%

-102044471118812121722730A few times each month
-22%11%18%8%16%6%10%11%7%10%8%9%11%14%13%

227*1647657910*1010Less often
32%4%4%2%2%23%4%7%4%5%6%6%5%2%5%5%

431149194715102911419810112515619165184(NET) At least once a
68%73%85%80%90%61%90%83%85%88%84%85%85%87%82%82%week
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Table 34

B3.24. How often, on average, do you use Apple Music/Apple Podcasts?

Base : All who have used Apple Music/Apple Podcasts in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1131671326511651598418171316175194Unweighted Base

131*196154*79*142*50**72*102*24**1933**23**198224Weighted Base

3545361632161725550255057Every day
26%23%23%21%23%32%23%24%20%26%94%20%25%26%

5078573768162738968*77481Several days a week
38%40%37%47%47%31%38%37%37%35%6%29%37%36%

2941361421101719639-64046About once a week
22%21%24%18%15%20%23%19%27%20%-26%20%20%

1321177175618426-62430A few times each month
10%11%11%9%12%11%9%18%17%13%-24%12%13%

410845352-10--1010Less often
3%5%5%5%4%6%7%2%-5%--5%5%

1131651306812041618220157318164184(NET) At least once a
87%84%84%86%85%83%84%80%83%81%100%76%83%82%week
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Table 34

B3.24. How often, on average, do you use Apple Music/Apple Podcasts?

Base : All who have used Apple Music/Apple Podcasts in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

7611842317642121326396148166510910985194Unweighted Base

95*129*46**47**80*48**2**2**14**30**37**76*58*18**67*134*113*110*224Weighted Base

332417151410--4312201541535332457Every day
35%PS18%37%31%17%20%--32%10%33%26%26%25%23%26%29%22%26%

25569163323--81412331482647394281Several days a week
26%44%T19%34%41%48%--55%48%32%43%24%42%39%35%34%38%36%

2125119187-2-57141821132291646About once a week
22%20%24%20%22%15%-100%-16%18%18%31%13%17%24%26%15%20%

131677124--253710291792030A few times each month
14%13%15%14%15%8%--13%18%9%10%17%10%13%13%8%18%13%

383-342--33212533810Less often
3%6%6%-4%9%100%--9%7%3%2%10%8%2%2%7%5%

7910537406540-21222316747145311410182184(NET) At least once a
83%81%80%86%81%83%-100%87%73%84%88%81%80%79%85%89%C75%82%week
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Table 34

B3.24. How often, on average, do you use Apple Music/Apple Podcasts?

Base : All who have used Apple Music/Apple Podcasts in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

8111335422529536108194Unweighted Base

101*123*48**56**27**39**6**34**130*224Weighted Base

2829131598-103557Every day
28%23%26%27%33%20%-30%27%26%

4338242887*135581Several days a week
42%31%51%51%30%18%3%39%42%36%

133247310632346About once a week
13%26%9%13%12%27%97%10%18%20%

151465612-51230A few times each month
15%12%12%9%24%30%-14%10%13%

191**2-3510Less often
1%8%1%*1%6%-7%4%5%

859942502025627113184(NET) At least once a
84%81%87%90%75%64%100%78%87%82%week
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Table 34

B3.24. How often, on average, do you use Apple Music/Apple Podcasts?

Base : All who have used Apple Music/Apple Podcasts in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

3037271006182113616194Unweighted Base

5**11*14**194*12**35**42**24**12**31**224Weighted Base

22549241222657Every day
30%23%33%25%16%12%29%7%16%19%26%

1347381721112781Several days a week
26%31%26%38%69%50%49%45%18%24%36%

13339284641046About once a week
13%25%24%20%15%23%9%25%32%33%20%

11127-2642830A few times each month
24%13%4%14%-5%14%17%19%25%13%

*127-4-22-10Less often
8%8%12%4%-11%-7%15%-5%

481116012303618823184(NET) At least once a
68%79%84%83%100%84%86%76%65%75%82%week
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Table 34

B3.24. How often, on average, do you use Apple Music/Apple Podcasts?

Base : All who have used Apple Music/Apple Podcasts in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

194---1945383064343220172194Unweighted Base

224-**-**-**2248**48**35**73*47**38**34**187224Weighted Base

57---57*1942299154057Every day
26%---26%3%40%12%30%19%24%43%22%26%

81---812191628231387381Several days a week
36%---36%24%40%46%38%49%34%23%39%36%

46---462331291344146About once a week
20%---20%29%6%8%16%20%35%12%22%20%

30---30361176*82230A few times each month
13%---13%44%13%32%10%12%*23%12%13%

10---10-*15-2-1010Less often
5%---5%-*3%6%-7%-5%5%

184---1844412362413526155184(NET) At least once a
82%---82%56%86%66%84%88%93%77%83%82%week
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Table 34

B3.24. How often, on average, do you use Apple Music/Apple Podcasts?

Base : All who have used Apple Music/Apple Podcasts in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

228429727905916424227822425728333924379403Unweighted Base

22**95*30722**90*57*169*25428122924928935332**392424Weighted Base

819772191250637260647690598103Every day
37%20%25%11%21%21%30%25%26%26%26%26%26%17%25%24%

439119154320531061299710511213113150163Several days a week
19%42%39%66%48%35%32%42%46%i42%42%39%37%40%38%38%

41573323134557553745627898492About once a week
20%16%24%15%25%24%27%22%20%16%18%22%22%28%21%22%

318251271320192420263754146A few times each month
12%19%m8%6%2%13%k8%8%7%10%8%9%10%16%10%11%

3414*3489711151317-2020Less often
12%4%4%2%3%7%5%4%2%5%6%4%5%-5%5%

177326920854514822525619421425129927332358(NET) At least once a
77%77%87%92%95%j80%88%89%91%85%86%87%85%84%85%85%week
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Table 35

B3.25. How often, on average, do you use Amazon Music?

Base : All who have used Amazon Music in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

24036527315623310210419722377745351403Unweighted Base

244392287167*23987*116*22131**3899**48**367424Weighted Base

6297724261243148893*994103Every day
25%25%25%25%26%28%27%22%27%24%3%19%26%24%

91157119619731448811150516141163Several days a week
37%40%41%36%41%35%38%40%35%39%58%34%38%38%

4881523646172748389*167692About once a week
20%21%18%21%19%20%24%22%10%23%2%35%21%22%

313933192411727640334046A few times each month
13%10%11%11%10%13%6%12%20%10%37%5%11%11%

1218119113611217-31720Less often
5%5%4%5%5%4%5%5%8%4%-7%5%5%

2013342431392047310318322332642311358(NET) At least once a
82%85%85%83%86%83%89%83%73%85%63%88%85%85%week
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Table 35

B3.25. How often, on average, do you use Amazon Music?

Base : All who have used Amazon Music in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

16224182711361057374471881034988159152204199403Unweighted Base

18224276*100*130*111*10**40**35**74*102*112*48**85*176160*205219424Weighted Base

396423163529285172534121541465251103Every day
22%26%30%16%27%26%21%19%15%22%24%31%25%17%24%29%25%23%24%

561071043654241512274245183169637885163Several days a week
31%R44%RT13%43%R50%RT37%R41%38%33%37%41%40%38%36%39%39%38%39%38%

553725282017261123191712194229444892About once a week
30%OPS15%33%OPS28%S15%15%20%16%32%31%19%15%25%23%24%18%21%22%22%

2323149617-96411115151516172946A few times each month
12%10%18%P9%4%16%P-22%17%5%11%10%11%18%9%10%8%13%11%

9115447221355158614620Less often
5%5%7%4%3%6%18%5%3%5%5%4%2%6%5%4%7%3%5%

151208578712088829286786964265152138174184358(NET) At least once a
83%86%75%87%92%OR79%82%73%79%90%84%86%88%76%87%86%85%84%85%week
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Table 35

B3.25. How often, on average, do you use Amazon Music?

Base : All who have used Amazon Music in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

161242659550544658210403Unweighted Base

175*24981*105*42**51*50*72*226424Weighted Base

54492235208111362103Every day
31%h20%27%34%h47%15%23%19%27%24%

649927391419202788163Several days a week
37%40%33%38%34%38%41%37%39%38%

3855242241110155292About once a week
22%22%30%21%9%21%20%21%23%22%

133357110781846A few times each month
7%13%6%7%3%20%14%11%8%11%

614313319620Less often
3%5%4%1%7%6%2%12%a3%5%

156203739638384255202358(NET) At least once a
89%81%90%92%90%74%84%77%89%d85%week
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Table 35

B3.25. How often, on average, do you use Amazon Music?

Base : All who have used Amazon Music in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

776873185173536181124403Unweighted Base

13*19*34*35835**68*71*35**21**46**424Weighted Base

4411842171710417103Every day
31%22%32%24%5%25%24%28%19%38%24%

48914219152614810163Several days a week
28%42%nq26%40%q54%22%37%40%36%22%38%

4377982016681392About once a week
27%14%21%22%23%29%22%16%36%28%22%

1243961094-446A few times each month
8%13%11%11%18%15%13%10%-8%11%

12314-6222220Less often
6%9%p10%p4%-9%3%5%9%4%5%

111526306295259301941358(NET) At least once a
85%78%79%85%82%77%83%85%91%88%85%week
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Table 35

B3.25. How often, on average, do you use Amazon Music?

Base : All who have used Amazon Music in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

401112401198058118545535367403Unweighted Base

422***2**2**42221**69*64*133*64*53*55**366424Weighted Base

103---103423143712101291103Every day
24%---24%19%33%21%28%19%19%23%25%24%

162*-*16212282655231727136163Several days a week
38%100%-19%38%55%41%41%42%36%33%49%37%38%

91-229141514261914118192About once a week
22%-100%81%22%21%21%21%20%29%26%20%22%22%

46---46*31097743946A few times each month
11%---11%2%4%16%7%12%13%8%11%11%

20---2011*535*2020Less often
5%---5%3%1%*4%4%10%*5%5%

357*22357206653119544151308358(NET) At least once a
84%100%100%100%84%95%95%v83%90%84%77%92%84%85%week
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Table 35

B3.25. How often, on average, do you use Amazon Music?

Base : All who have used Amazon Music in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

728629212527266453576473148397Unweighted Base

3**23**66*9**19**20**22**33**65*46**51*57*65*16**77*93*Weighted Base

*321411391120915161661925Every day
12%14%32%50%59%14%40%32%30%20%29%28%25%36%25%27%

*61821788161414142032225Several days a week
14%27%28%23%5%36%35%24%24%30%27%25%31%16%29%27%

231325223136591161318About once a week
65%12%20%20%25%10%7%9%20%13%9%16%17%37%16%20%

*79-2546911111111-1616A few times each month
5%28%14%-10%22%18%19%15%23%21%19%18%-21%17%

*44*-4-576777279Less often
4%19%7%6%-18%-16%11%14%14%12%11%10%10%10%

312538171218214829333947145468(NET) At least once a
91%53%80%94%90%60%82%65%74%63%65%68%72%90%70%73%week
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Table 36

B3.26. How often, on average, do you use Other audio services?

Base : All who have used Other audio services in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

60766449353317476882128397Unweighted Base

55*75*65*40**34**35**17**41**4**87*4**13**76*93*Weighted Base

142319769106222-12325Every day
25%30%29%17%17%26%58%14%58%25%-9%31%27%

14181712119313*24461525Several days a week
26%24%26%31%32%26%18%32%5%28%100%47%20%27%

6141047639*18-31618About once a week
11%19%16%10%21%18%18%22%6%21%-19%21%20%

141413126718*14-31216A few times each month
26%18%20%31%16%19%6%20%8%16%-25%16%17%

776554-518--99Less often
12%9%9%11%14%10%-13%23%9%--12%10%

34554623242516282654105468(NET) At least once a
62%73%71%58%70%71%94%67%69%75%100%75%72%73%week
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Table 36

B3.26. How often, on average, do you use Other audio services?

Base : All who have used Other audio services in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

48491723311867923161320223933465097Unweighted Base

48**45**16**24**30**15**6**6**9**20**16**16**15**22**35**32**38**54*93*Weighted Base

16841144-2245744912131125Every day
34%18%26%45%13%28%-34%19%19%32%45%28%18%25%37%35%19%27%

1510677332-7444511981725Several days a week
32%22%39%29%22%21%43%35%-33%28%26%29%22%31%27%22%31%27%

1092472-*21445251051418About once a week
20%20%13%15%23%14%-3%20%6%24%27%34%10%14%31%13%25%20%

41222834-432*17617916A few times each month
9%26%12%8%29%20%57%-40%16%15%1%6%34%16%4%17%17%17%

262142-225*-*45*549Less often
5%14%10%3%14%16%-28%20%25%1%-2%16%14%1%13%8%10%

41271221171034412131614112530264168(NET) At least once a
86%60%77%88%58%64%43%72%40%59%84%99%92%50%70%95%70%75%73%week
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Table 36

B3.26. How often, on average, do you use Other audio services?

Base : All who have used Other audio services in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

2572101271414183897Unweighted Base

21**72*12**13**3**10**14**14**42**93*Weighted Base

91565*3251325Every day
44%21%49%38%10%33%15%33%31%27%

421*22455725Several days a week
21%29%2%15%66%41%34%37%16%27%

316221**2918About once a week
14%22%18%14%20%4%1%16%22%20%

41144-241916A few times each month
20%16%31%32%-22%26%7%21%17%

*9--*-3149Less often
*12%--3%-24%7%11%10%

175199387122968(NET) At least once a
79%72%69%68%97%78%51%86%69%73%week
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Table 36

B3.26. How often, on average, do you use Other audio services?

Base : All who have used Other audio services in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2611204086332697Unweighted Base

4**4**10**75*16**11**5**5**4**11**93*Weighted Base

11419322--225Every day
28%29%36%25%22%15%34%--19%27%

11221262-4425Several days a week
26%31%16%28%14%55%33%-100%33%27%

1121562-2--18About once a week
25%23%15%20%37%15%-37%--20%

1*2132--2-616A few times each month
12%8%21%17%13%--33%-48%17%

**172222--9Less often
9%9%12%9%13%15%33%30%--10%

437551210424668(NET) At least once a
78%83%67%73%74%85%67%37%100%52%73%week
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Table 36

B3.26. How often, on average, do you use Other audio services?

Base : All who have used Other audio services in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

951129571511222013108797Unweighted Base

92**********92*6**11**13**24**16**9**12**81*93*Weighted Base

25---25*8541*52025Every day
27%---27%7%70%37%18%6%2%41%24%27%

25*-*252*467342125Several days a week
27%100%-72%27%37%2%31%26%43%30%34%26%27%

18---18*2-86*21618About once a week
20%---20%7%21%-36%35%5%21%20%20%

16---16312424*1616A few times each month
17%---17%47%6%16%18%11%39%2%19%17%

9-**9**2*12*99Less often
10%-100%28%10%2%1%16%2%6%23%3%11%10%

68*-*68311919133115768(NET) At least once a
73%100%-72%73%51%93%68%79%83%38%96%70%73%week
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Table 36

B3.26. How often, on average, do you use Other audio services?

Base : All who have used Other audio services in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34456310961243155835465349491194137715361806-20032003Unweighted Base

3375391122130*3035515615519311167130614881786-**19981998Weighted Base

2733975645413844431032853688597810891201-12341234Every day
81%mn74%m50%41%46%81%kl55%60%58%76%acgh75%acgh73%acgh67%aghi-62%i62%

iii

4793323368186159139225236283325437-464464Several days a week
14%17%29%no28%j27%j16%28%def25%24%20%22%22%24%f-23%23%

6391302247174957101474575148-175175About once a week
2%7%o12%no17%j15%j3%9%def10%def11%def4%3%5%8%def-9%def9%

410759302352351-----8888A few times each month
1%2%7%no7%j10%j*6%cdef4%cdef5%cdef-----4%cdef4%

613010829518-----3737Less often
2%n*3%n7%j3%j*2%cdef1%cdef2%cdef-----2%cdef2%

32752910171122655475185248621167130614881786-18731873(NET) At least once a
97%m98%m91%86%87%99%kl92%95%93%100%aghi100%agh100%agh100%agh-94%94%week

iii
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Table 37

B3.e. How often, on average, do you use PSB providers (NET)?

Base : All who have used PSB providers (NET) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1181151710459129072933611349128183610635515422003Unweighted Base

1144154710638829012873681343133*182299*31415861998Weighted Base

75293963560156399198938821132542259561234Every day
66%zA61%60%68%xzA62%35%54%w70%vw61%62%55%72%pr60%62%

24837326617919585115263284273267365464Several days a week
22%24%25%20%22%30%u31%u20%21%23%32%21%23%23%

8714093629051368817150711156175About once a week
8%9%9%7%10%18%uv10%7%13%8%7%4%10%q9%

39705124353216404795107388A few times each month
3%5%5%3%4%11%uv4%3%3%4%5%3%5%4%

192517151819315334113537Less often
2%2%2%2%2%7%uv1%1%2%2%1%*2%2%

10871452994842848235349128912717099330314771873(NET) At least once a
95%94%94%96%94%82%95%w96%w95%94%94%97%93%94%week
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Table 37

B3.e. How often, on average, do you use PSB providers (NET)?

Base : All who have used PSB providers (NET) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

923108050436763244823031635031228229220589659449710319582003Unweighted Base

913108644742362046620828329433830633022278564455210169691998Weighted Base

552683274253361322178220218223177138766154002146216091234Every day
60%63%61%60%58%69%PQRT85%EFHI78%EFHI74%EFHI66%EHI58%EHI42%34%78%EFHI62%EHI39%61%63%62%

JKLJKJJK

198266929516310324406393868867127179155239220464Several days a week
22%24%20%23%26%22%12%14%21%N28%GMN28%GMN27%GMN30%GMN16%28%GMN28%GMN24%23%23%

88874241553231261330644321421069775175About once a week
10%8%9%10%9%7%1%4%2%4%10%GKLMN19%FGJK19%FGJK3%7%GLN19%FGJKL10%8%9%

LMNLMNMN

484025223462775103319151552444488A few times each month
5%O4%6%O5%O5%O1%1%2%2%1%3%10%FGJKL9%FGJK2%2%9%FGJKL4%5%4%

MNLMNMN

271014118324-428176624152137Less often
3%OS1%3%OS3%1%1%1%1%-1%1%2%L7%FGIJK1%1%4%FGJKL1%2%2%

LMN

83710354083905784572052722873292932901867636224769589041873(NET) At least once a
92%95%RT91%92%93%98%PQRS98%EHI96%EHI98%EHI97%EHI96%EHI88%84%97%EHI97%EHI86%94%93%94%week

T
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Table 37

B3.e. How often, on average, do you use PSB providers (NET)?

Base : All who have used PSB providers (NET) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

47415292132451453205232717702003Unweighted Base

5191479226271155*3274553028061998Weighted Base

259976123146641693691864671234Every day
50%66%efgi54%54%41%51%81%abd62%d58%62%

152311706548855869217464Several days a week
29%h21%31%h24%31%h26%c13%23%c27%c23%

6511021392443172871175About once a week
12%h7%9%14%h16%h13%c4%9%c9%c9%

3455111714187143988A few times each month
7%h4%5%6%9%h6%c1%5%c5%c4%

92814513451237Less often
2%2%1%1%3%4%c1%2%2%2%

47613972142501362974442837551873(NET) At least once a
92%94%e95%92%88%91%98%abd94%94%94%week
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Table 37

B3.e. How often, on average, do you use PSB providers (NET)?

Base : All who have used PSB providers (NET) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

36837335990386146134104921252003Unweighted Base

591001561682174*273256189169*2361998Weighted Base

36631021034108178143134881361234Every day
61%63%65%k61%62%65%56%71%jkm52%58%62%

142335391475673275254464Several days a week
24%l23%l22%23%l27%l20%29%l14%31%l23%23%

591215092921181727175About once a week
8%9%7%9%5%11%8%10%10%11%9%

3347847146121388A few times each month
4%3%3%5%2%3%5%3%7%6%4%

123307454-637Less often
2%k2%k2%2%4%1%2%2%-2%2%

559414915741642622371791572171873(NET) At least once a
94%94%95%94%94%96%93%95%93%92%94%week
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Table 37

B3.e. How often, on average, do you use PSB providers (NET)?

Base : All who have used PSB providers (NET) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1750126127253175016226717140522625312918582003Unweighted Base

183788*73*1611837162*27618042625226019917781998Weighted Base

1112645812211121121579626815215510011271234Every day
61%72%80%F76%B61%69%yz57%53%63%60%60%50%63%u62%

429201434429316956108626547408464Several days a week
23%23%19%21%23%19%25%31%A25%25%25%24%23%23%

17221317212261730232332139175About once a week
9%D3%1%2%9%C8%9%10%7%9%9%16%t8%9%

872-28762210141112127488A few times each month
5%2%-1%5%4%8%x6%3%4%4%6%4%4%

37-**37*3*65573037Less often
2%-**2%*1%*1%2%2%4%2%2%

17138673159171315525116940623624317916741873(NET) At least once a
93%98%100%99%B93%96%91%94%95%94%93%90%94%94%week
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Table 37

B3.e. How often, on average, do you use PSB providers (NET)?

Base : All who have used PSB providers (NET) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

150337702792183793954016677088009391138-11891189Unweighted Base

160*33368285*1953783963926296897629201131-**11761176Weighted Base

731172382456198132146220272296366428-428428Every day
46%m35%35%28%29%52%kl33%37%35%40%39%40%38%-36%36%

441322312660105157155237255284336407-407407Several days a week
27%40%o34%30%31%28%40%40%38%37%37%37%36%-35%35%

1743126134932676511398105126186-186186About once a week
11%13%18%16%25%j8%17%17%18%14%14%14%16%-16%16%

15305515183527134043525775-100100A few times each month
9%9%8%17%9%9%7%3%6%6%7%6%7%-8%h8%

111232711813132020253536-5555Less often
7%3%5%8%j6%2%3%3%3%3%3%4%3%-5%5%

134292595631653343563665706266858281021-10211021(NET) At least once a
84%88%87%74%85%89%l90%93%a91%91%a90%90%90%a-87%87%week
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Table 38

B3.27. How often, on average, do you use BBC websites/apps (e.g. BBC.co.uk, BBC News online, BBC Bitesize, BBC Weather)?

Base : All who have used BBC websites/apps (e.g. BBC.co.uk, BBC News online, BBC Bitesize, BBC Weather) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

734971722535570197257735801083421759721189Unweighted Base

72395570653253517624575582*106743**1679661176Weighted Base

2813462611981815273304423761668345428Every day
39%36%37%37%34%29%30%40%vw52%s35%37%41%36%36%

2443462681891955298258173821861327407Several days a week
34%36%38%36%36%29%40%34%20%36%t43%37%34%35%

113150108858339479914167520160186About once a week
16%16%15%16%16%22%u19%13%17%16%12%12%17%16%

547546394718225959221484100A few times each month
7%8%7%7%9%10%9%8%6%9%5%8%9%8%

313822202916534449245055Less often
4%4%3%4%5%9%v2%5%5%5%4%2%5%5%

63984263847245914221766173925391498321021(NET) At least once a
88%88%90%89%86%81%89%88%89%87%91%89%86%87%week
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Table 38

B3.27. How often, on average, do you use BBC websites/apps (e.g. BBC.co.uk, BBC News online, BBC Bitesize, BBC Weather)?

Base : All who have used BBC websites/apps (e.g. BBC.co.uk, BBC News online, BBC Bitesize, BBC Weather) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

465724262179402322691582022142141951324294283275845961189Unweighted Base

46671023121738632469*141*174221220206139*3854413445576091176Weighted Base

13629270581501422260768991602915918189190237428Every day
29%41%QRT30%27%39%QT44%QRT32%43%EHI44%EHI41%EH41%EHI29%21%41%EHI41%EHI26%34%39%36%

148259737213712228516086757632138161108186218407Several days a week
32%37%32%33%36%38%40%36%34%39%H34%37%H23%36%H36%H31%33%36%35%

97894846523751523173745424453879489186About once a week
21%OPS13%21%OS21%OS13%11%7%11%13%7%17%K22%FGKM30%FGJK11%12%25%FGKL17%15%16%

NLMNMN

57432531271610117171017242927426337100A few times each month
12%OPS6%11%O14%OPS7%5%15%FJL8%4%8%4%8%18%FGJKL8%6%12%FJL11%C6%8%

28271610207448128811151919252955Less often
6%4%7%O4%5%2%6%3%5%5%4%4%8%4%4%6%5%5%5%

381640191176339301551261591922031801033403952844695441021(NET) At least once a
82%90%QRT83%81%88%93%QRT79%89%H91%EHN87%H92%EHN88%H74%88%H89%EH82%84%89%D87%week
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Table 38

B3.27. How often, on average, do you use BBC websites/apps (e.g. BBC.co.uk, BBC News online, BBC Bitesize, BBC Weather)?

Base : All who have used BBC websites/apps (e.g. BBC.co.uk, BBC News online, BBC Bitesize, BBC Weather) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

323866141171971812151895301189Unweighted Base

319857139*167*95*1751942045381176Weighted Base

108320526422537975199428Every day
34%37%e37%38%23%30%41%37%37%36%

123284566437507460205407Several days a week
39%33%40%38%39%29%38%29%38%35%

5712820242835213090186About once a week
18%15%14%14%30%fgh20%11%15%17%16%

2277812524131833100A few times each month
7%9%6%7%5%14%a7%9%6%8%

847332136221155Less often
3%5%2%2%3%7%a3%11%ac2%5%

288733128152881381751654941021(NET) At least once a
90%85%92%91%92%79%90%bd81%92%bd87%week
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Table 38

B3.27. How often, on average, do you use BBC websites/apps (e.g. BBC.co.uk, BBC News online, BBC Bitesize, BBC Weather)?

Base : All who have used BBC websites/apps (e.g. BBC.co.uk, BBC News online, BBC Bitesize, BBC Weather) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2142352145265189895945681189Unweighted Base

356396981104*167*170*109*82*128*1176Weighted Base

132334358495754432654428Every day
37%36%36%36%47%34%32%39%32%42%36%

101934344306671333043407Several days a week
30%31%35%35%29%40%42%s30%37%34%35%

71314152112921181220186About once a week
19%20%15%15%10%17%12%17%14%16%16%

46108076229105100A few times each month
11%jn9%n10%n8%6%3%13%n8%12%4%8%

1254789264555Less often
4%3%5%5%8%m5%1%5%4%4%5%

3055828539015214694681171021(NET) At least once a
86%88%85%87%86%91%86%87%83%92%87%week
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Table 38

B3.27. How often, on average, do you use BBC websites/apps (e.g. BBC.co.uk, BBC News online, BBC Bitesize, BBC Weather)?

Base : All who have used BBC websites/apps (e.g. BBC.co.uk, BBC News online, BBC Bitesize, BBC Weather) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

115039-391150641821113041641758710911189Unweighted Base

114729**-**29**114761*179115*316172170132*10271176Weighted Base

4254-4425226939129655941386428Every day
37%12%-12%37%36%38%34%41%38%35%31%38%36%

3989-9398176650108495448354407Several days a week
35%30%-30%35%28%37%43%w34%28%32%36%34%35%

1797-717911301046333020164186About once a week
16%23%-23%16%18%17%9%15%19%17%15%16%16%

928-8921111142219171879100A few times each month
8%26%-26%8%18%xz6%12%7%11%10%14%8%8%

533-3531331171064555Less often
5%9%-9%5%1%2%2%3%4%6%5%4%5%

100219-19100250165992841461441089031021(NET) At least once a
87%65%-65%87%82%92%86%90%85%84%82%88%87%week
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Table 38

B3.27. How often, on average, do you use BBC websites/apps (e.g. BBC.co.uk, BBC News online, BBC Bitesize, BBC Weather)?

Base : All who have used BBC websites/apps (e.g. BBC.co.uk, BBC News online, BBC Bitesize, BBC Weather) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

361464533312412127323339936440746255839596635Unweighted Base

37**147*47629**124*127*28623939337840647458141**619660Weighted Base

145312631842937011113213113816712181193Every day
37%36%27%12%15%33%k32%29%28%35%32%29%29%29%29%29%

647164114142939113512314416519613204217Several days a week
17%32%34%39%34%33%33%38%34%33%35%35%34%32%33%33%

1132117741316557103829210914010150160About once a week
30%22%25%25%33%25%23%24%26%22%23%23%24%25%24%24%

2104741482616293024415245659A few times each month
5%7%10%15%11%7%9%7%7%8%6%9%9%9%9%9%

452239396141116212522931Less often
11%4%5%10%7%2%3%3%4%3%4%4%4%5%5%5%

311324072110111625121734933736641250435535570(NET) At least once a
84%90%86%75%82%91%88%91%89%89%90%87%87%86%86%86%week
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Table 39

B3.28. How often, on average, do you use Sky websites / apps (e.g. Sky News, Sky Sports)?

Base : All who have used Sky websites / apps (e.g. Sky News, Sky Sports) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

3325793942154231101623635157926110499635Unweighted Base

353598405241435107*161*39256*59731**107*523660Weighted Base

97180121651321639138181731140142193Every day
28%30%30%27%30%15%24%35%vw32%29%34%37%27%29%

106200122701483556126122001133173217Several days a week
30%33%30%29%34%33%35%32%22%34%37%31%33%33%

100144112739434468016143524131160About once a week
28%24%28%30%22%31%29%20%29%24%17%22%25%24%

3550342638151429752345159A few times each month
10%8%8%11%9%14%9%7%12%9%11%4%10%9%

1425178227518229*62531Less often
4%4%4%3%5%7%3%5%4%5%1%6%5%5%

30452335420737485141344475162796447570(NET) At least once a
86%87%87%86%86%79%88%88%84%86%88%90%86%86%week
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Table 39

B3.28. How often, on average, do you use Sky websites / apps (e.g. Sky News, Sky Sports)?

Base : All who have used Sky websites / apps (e.g. Sky News, Sky Sports) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

269366131129198168216210110412713878184231216272359635Unweighted Base

285375130*150*20217321**60*91*105*145*156*78*172251234280376660Weighted Base

751183636655332426335147953845681111193Every day
26%31%28%24%32%31%15%40%EH29%H31%H35%H30%H11%31%H33%H24%29%30%29%

96121395754661023373535512370707592123217Several days a week
34%32%30%38%27%38%48%38%41%J33%24%33%30%41%FJ28%32%33%33%33%

76843539552947132846411925746058102160About once a week
27%22%27%26%27%17%21%12%15%27%G32%GLM26%G25%15%30%GLM26%G21%27%24%

273216121814-38771321101434292959A few times each month
10%8%12%8%9%8%-4%8%7%5%9%27%FGIJK6%6%15%FGJ10%8%9%

LM

102146101143727351388201031Less often
3%6%3%4%5%7%17%5%7%1%5%2%7%7%3%4%7%C3%5%

2483221101321741481854779613213952149228191231337570(NET) At least once a
87%86%85%89%86%86%83%91%H84%H91%H91%H89%H66%87%H91%EH82%H82%90%D86%week
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Table 39

B3.28. How often, on average, do you use Sky websites / apps (e.g. Sky News, Sky Sports)?

Base : All who have used Sky websites / apps (e.g. Sky News, Sky Sports) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

2154209411865908375351635Unweighted Base

236424105*131*71*88*75*85*383660Weighted Base

72121384815262421116193Every day
30%29%36%36%22%29%32%24%30%29%

82135435114213528130217Several days a week
35%32%41%e39%e20%24%46%d34%34%33%

62981723362992594160About once a week
27%23%16%17%51%fghi33%c12%29%c24%24%

17427938482859A few times each month
7%10%7%7%5%9%6%9%7%9%

229-*24331531Less often
1%7%fgi-*2%4%4%4%4%5%

2163549812165766874340570(NET) At least once a
92%h83%93%h93%h93%86%90%87%89%86%week
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Table 39

B3.28. How often, on average, do you use Sky websites / apps (e.g. Sky News, Sky Sports)?

Base : All who have used Sky websites / apps (e.g. Sky News, Sky Sports) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

104119122290345044263343635Unweighted Base

18345655370*95*86*49**62*82*660Weighted Base

61211164162829141528193Every day
34%q35%q20%30%q23%30%33%28%24%34%29%

51118183233322232025217Several days a week
29%32%33%33%33%35%25%47%33%31%33%

561813223192182016160About once a week
25%17%32%r24%33%20%25%17%32%19%24%

24449291242759A few times each month
10%12%o8%9%3%10%14%7%3%9%9%

*1425652-5631Less often
2%4%8%4%8%5%3%-9%7%5%

162847479628072455568570(NET) At least once a
88%84%84%87%89%85%83%93%88%84%86%week
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Table 39

B3.28. How often, on average, do you use Sky websites / apps (e.g. Sky News, Sky Sports)?

Base : All who have used Sky websites / apps (e.g. Sky News, Sky Sports) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

61916-166193511388171869153576635Unweighted Base

64713**-**13**64745**116*90*18590*86*79*572660Weighted Base

1894-41899393369212520173193Every day
29%27%-27%29%21%33%36%37%23%29%25%30%29%

2152-22159372857362328185217Several days a week
33%14%-14%33%20%32%32%31%40%27%35%32%33%

1573-315715292135232819141160About once a week
24%23%-23%24%33%25%23%19%26%33%x24%25%24%

563-35661061654114559A few times each month
9%21%-21%9%14%9%6%9%6%5%14%8%9%

292-22961385422831Less often
5%14%-14%5%13%1%3%4%6%5%2%5%5%

5619-95613310482161807766499570(NET) At least once a
87%65%-65%87%73%90%90%87%89%90%83%87%86%week
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Table 39

B3.28. How often, on average, do you use Sky websites / apps (e.g. Sky News, Sky Sports)?

Base : All who have used Sky websites / apps (e.g. Sky News, Sky Sports) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

1182255496516224031932950754558068178251841892Unweighted Base

126*22958269*161*23634334250955157369580172*866937Weighted Base

4784207105010112512218422422626429521318338Every day
37%37%36%14%31%l43%l36%36%36%41%39%38%37%29%37%36%

408618427498110712217519020024227430281310Several days a week
32%38%32%40%30%34%31%36%34%35%35%35%34%41%32%33%

123311515422970659377861131429151160About once a week
9%14%20%o21%26%j12%20%19%18%14%15%16%18%13%17%17%

22155812182032264543445665128395A few times each month
18%n7%10%18%11%8%9%7%9%8%8%8%8%17%10%10%

510185371071216172025-3434Less often
4%5%3%8%2%3%3%2%2%3%3%3%3%-4%4%

992035065114021030231045249251261971160749808(NET) At least once a
79%89%o87%75%87%89%l88%91%89%89%89%89%89%83%87%86%week
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Table 40

B3.29. How often, on average, do you use Newspaper websites / apps (e.g Daily Mail online, The Sun.co.uk, The Times online)?

Base : All who have used Newspaper websites / apps (e.g Daily Mail online, The Sun.co.uk, The Times online) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

5427345553914291501955476481331135726892Unweighted Base

557762575414437149*19059871*84541**129*767937Weighted Base

1842852041431604060239313011447277338Every day
33%37%35%34%36%27%31%40%w43%36%34%36%36%36%

1972471921521433966206242781943248310Several days a week
35%32%33%37%33%26%35%34%34%33%46%34%32%33%

9813397637941338611145426129160About once a week
18%18%17%15%18%27%u17%14%15%17%11%20%17%17%

5972614148192749588478495A few times each month
11%9%11%10%11%13%14%8%7%10%9%6%11%10%

19252116810518*33-52834Less often
3%3%4%4%2%7%3%3%1%4%-4%4%4%

4796654933583811191585316672438117654808(NET) At least once a
86%87%86%86%87%80%83%89%w92%86%91%90%85%86%week
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Table 40

B3.29. How often, on average, do you use Newspaper websites / apps (e.g Daily Mail online, The Sun.co.uk, The Times online)?

Base : All who have used Newspaper websites / apps (e.g Daily Mail online, The Sun.co.uk, The Times online) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

3465461811472802665410715615116516489317316253455431892Unweighted Base

354583165174*30228154*105*145*152*18419496*304336290465466937Weighted Base

12821158601021082049577172511612514267176162338Every day
36%36%36%35%34%38%37%H46%EHI39%EH47%EHI39%EH27%17%41%EHI42%EHI23%38%35%36%

10620450531031021840514266643010910894140167310Several days a week
30%35%30%31%34%36%33%38%35%28%36%33%31%36%32%32%30%36%33%

65952933504521027222843244051678276160About once a week
18%16%17%19%17%16%5%10%19%15%15%22%GMN25%GMN13%15%23%GMN18%16%17%

39562118332394612133118192549464995A few times each month
11%10%13%10%11%8%17%GLM4%4%8%7%16%FGLM19%FGJK6%7%17%FGJKL10%10%10%

LMM

16186101445245558111013211334Less often
5%3%4%6%5%1%9%2%3%3%3%2%9%4%3%5%4%3%4%

299510137146255254409913513516615870274301228398404808(NET) At least once a
84%87%83%84%85%90%75%95%EHIN93%EHIN89%EHN90%EHN82%73%90%EHIN90%EHN79%86%87%86%week
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Table 40

B3.29. How often, on average, do you use Newspaper websites / apps (e.g Daily Mail online, The Sun.co.uk, The Times online)?

Base : All who have used Newspaper websites / apps (e.g Daily Mail online, The Sun.co.uk, The Times online) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

27461811814680134159127430892Unweighted Base

300637128*164*87*131*154*151*466937Weighted Base

109230625720506250169338Every day
36%36%49%eh35%23%38%41%33%36%36%

100210365735355757150310Several days a week
33%33%28%35%40%27%37%38%32%33%

5010915311920132393160About once a week
17%17%12%19%22%15%8%16%20%c17%

34611216111717174095A few times each month
11%10%9%10%13%13%11%11%9%10%

72732310531334Less often
2%4%2%1%3%7%3%2%3%4%

25954911314674105132130412808(NET) At least once a
86%86%88%89%84%80%86%87%89%d86%week
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Table 40

B3.29. How often, on average, do you use Newspaper websites / apps (e.g Daily Mail online, The Sun.co.uk, The Times online)?

Base : All who have used Newspaper websites / apps (e.g Daily Mail online, The Sun.co.uk, The Times online) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

140166163423407478413960892Unweighted Base

23467479482*139*150*77*73*113*937Weighted Base

71420297314051322946338Every day
30%31%27%37%q37%29%34%42%40%41%36%

71529258234765282133310Several days a week
32%33%40%33%29%34%44%36%29%29%33%

691612919241951318160About once a week
24%lmp20%l22%l16%24%l17%13%7%18%16%17%

2648392410981095A few times each month
8%13%q6%10%11%17%mq7%12%10%9%10%

12427-4422634Less often
6%o4%6%o3%-3%3%2%2%5%4%

20386568574111136656397808(NET) At least once a
86%84%88%86%89%80%91%85%87%86%86%week
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Table 40

B3.29. How often, on average, do you use Newspaper websites / apps (e.g Daily Mail online, The Sun.co.uk, The Times online)?

Base : All who have used Newspaper websites / apps (e.g Daily Mail online, The Sun.co.uk, The Times online) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

86626-26866471419024913013673816892Unweighted Base

92017**-**17**92051*153*95*270156*145*115*818937Weighted Base

3362-2336185829106574426310338Every day
37%13%-13%37%35%38%31%39%37%31%23%38%u36%

3091-130914423386574652258310Several days a week
34%7%-7%34%27%27%35%32%36%31%45%t32%33%

1555-515511281349353418139160About once a week
17%27%-27%17%21%18%14%18%22%23%16%17%17%

932-2934221826612158095A few times each month
10%14%-14%10%7%14%w18%w10%4%8%13%10%10%

277-727532311042934Less often
3%39%-39%3%9%wx2%2%1%1%7%wx4%4%4%

8008-8800421287524114912496708808(NET) At least once a
87%47%-47%87%84%84%79%89%95%vyzA85%83%87%86%week
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Table 40

B3.29. How often, on average, do you use Newspaper websites / apps (e.g Daily Mail online, The Sun.co.uk, The Times online)?

Base : All who have used Newspaper websites / apps (e.g Daily Mail online, The Sun.co.uk, The Times online) in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

267525931976315214124219922424530227333360Unweighted Base

25**85*30130**102*69*180157*27222024427133539**371411Weighted Base

62878730254843837983841009103113Every day
24%33%26%23%30%36%26%27%30%36%34%31%30%23%28%27%

4291181431217766108859810812810141151Several days a week
14%34%39%48%30%31%42%42%40%39%40%40%38%25%38%37%

714513181230324331324255106171About once a week
27%17%17%11%17%18%16%21%16%14%13%16%16%26%16%17%

4113651672112271720273744751A few times each month
17%13%12%15%16%10%12%7%10%8%8%10%11%11%13%12%

4317173641181291461924Less often
18%3%6%3%7%5%3%3%4%4%5%3%4%15%5%6%

167224724795915414123419521323428329306335(NET) At least once a
65%84%82%82%77%85%85%90%86%89%87%86%85%74%82%82%week
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Table 41

B3.30. How often, on average, do you use Apple News/ Google News/Upday?

Base : All who have used Apple News/ Google News/Upday in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

222300247150171918518429329741312360Unweighted Base

238346277164*194109*95*20632**3768**52**350411Weighted Base

63998636462435541010221793113Every day
26%28%31%22%24%22%36%26%32%27%29%32%27%27%

98127104768037298511138222127151Several days a week
41%37%37%46%41%34%31%41%34%37%21%42%36%37%

4560422728231632269246571About once a week
19%17%15%17%15%21%17%16%7%18%30%8%19%17%

2443281828161222645264351A few times each month
10%12%10%11%14%15%13%11%18%12%21%12%12%12%

918176118313322-32124Less often
4%5%6%4%6%8%3%6%9%6%-6%6%6%

206286232139155848017124309643286335(NET) At least once a
86%82%84%85%80%77%84%83%73%82%79%82%81%82%week
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Table 41

B3.30. How often, on average, do you use Apple News/ Google News/Upday?

Base : All who have used Apple News/ Google News/Upday in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

170190946010882829355576797172131150197158360Unweighted Base

20620597*94*116*89*7**29**36**60*91*95*84*72*152*179*215192411Weighted Base

5755243029262812262722142354366546113Every day
28%27%25%31%25%29%31%29%34%44%EHI30%23%17%32%35%EH20%30%24%27%

698229334735*1114173234402650747576151Several days a week
34%40%30%35%40%39%7%37%40%29%36%36%47%36%33%41%35%40%37%

33392392019-27917201582536383371About once a week
16%19%23%10%17%21%-6%18%15%18%21%18%12%17%20%18%17%17%

33181318135271711109101819242651A few times each month
16%9%14%19%O12%5%27%25%2%12%12%11%11%14%12%11%11%13%12%

1311857521214965515121224Less often
6%6%8%5%6%5%36%3%6%2%4%9%7%7%3%8%6%6%6%

16017676719680321335276766957129145179155335(NET) At least once a
78%86%78%76%83%89%38%72%92%87%84%80%82%79%85%81%83%81%82%week
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Table 41

B3.30. How often, on average, do you use Apple News/ Google News/Upday?

Base : All who have used Apple News/ Google News/Upday in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

123237596540723663157360Unweighted Base

151*26075*80*47**83*34**79*186411Weighted Base

506332251210113551113Every day
33%24%43%h31%26%12%33%44%d27%d27%

481031930153071979151Several days a week
32%40%26%38%32%37%20%24%42%b37%

21509615204113471About once a week
14%19%12%8%31%24%11%13%18%17%

19326105119111751A few times each month
13%12%8%13%11%13%27%14%9%12%

121289*1135524Less often
8%5%10%11%*14%a8%6%3%6%

119216616142612264164335(NET) At least once a
79%83%81%76%89%73%65%81%88%d82%week
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Table 41

B3.30. How often, on average, do you use Apple News/ Google News/Upday?

Base : All who have used Apple News/ Google News/Upday in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

635554188173540171624360Unweighted Base

11*15*25*36035**68*77*32**30**46**411Weighted Base

34997515254915113Every day
27%24%37%27%15%22%32%13%30%33%27%

33713717312719711151Several days a week
32%23%27%38%r48%45%r35%58%25%25%37%

2436241011612871About once a week
22%28%q13%17%11%15%15%18%39%17%17%

22345410112-1151A few times each month
15%15%10%12%12%15%14%5%-24%12%

1232052422-24Less often
5%10%12%5%13%3%5%5%6%-6%

91219296265663292835335(NET) At least once a
80%75%78%82%74%82%82%89%94%76%82%week

Page 245

PSB Quantitative Research- September 2020
Table 41

B3.30. How often, on average, do you use Apple News/ Google News/Upday?

Base : All who have used Apple News/ Google News/Upday in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

35010-1035022634294605242312360Unweighted Base

4046**-**6**40428**72*47**113*77*62*69*334411Weighted Base

1112-21115301332142010100113Every day
27%25%-25%27%16%42%w28%28%18%32%15%30%27%

151*-*15112191752382233116151Several days a week
37%4%-4%37%43%27%37%46%49%z36%49%35%37%

71*-*71287181411105971About once a week
18%5%-5%18%8%11%15%16%18%18%15%18%17%

492-2496118105794051A few times each month
12%32%-32%12%23%16%18%9%7%11%13%12%12%

222-22233117261824Less often
6%34%-34%6%11%4%2%1%9%3%9%6%6%

3332-2333195838102655354275335(NET) At least once a
82%34%-34%82%67%80%81%90%84%85%78%82%82%week
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Table 41

B3.30. How often, on average, do you use Apple News/ Google News/Upday?

Base : All who have used Apple News/ Google News/Upday in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

5610920735591069910518922223928030738334372Unweighted Base

46*101*22738**58*95*107*126*20421722927730146**329374Weighted Base

19351071925484756100829111613115146162Every day
42%35%47%49%43%51%44%44%49%38%40%42%43%34%44%43%

2031681319294345666973919519100119Several days a week
44%31%30%34%32%31%40%35%33%32%32%33%32%42%30%32%

31823276913203330333754044About once a week
7%17%10%6%13%6%9%10%10%15%13%12%12%10%12%12%

38154564381716182052226A few times each month
6%8%7%9%9%6%4%2%4%8%7%6%7%10%7%7%

1913*25411101519191922123Less often
1%9%6%1%4%5%4%9%5%7%8%7%6%4%6%6%

43831983451849911318618519424026239286325(NET) At least once a
93%83%87%90%88%88%92%89%91%85%85%87%87%86%87%87%week
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Table 42

B3.31. How often, on average, do you use Other websites/apps?

Base : All who have used Other websites/apps in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

2282902281761497064238273372357292372Unweighted Base

221308241166150*78*74*22325**34233**46*296374Weighted Base

911381146763432990131461122129162Every day
41%45%47%41%42%55%40%40%52%43%32%49%44%43%

69957250512727655113710101119Several days a week
31%31%30%30%34%35%37%29%18%33%23%23%34%32%

29372722193735539473344About once a week
13%12%11%13%13%3%9%16%w21%11%13%15%11%12%

1522151373519-25551726A few times each month
7%7%6%8%5%4%7%8%-7%16%10%6%7%

17171313102616219621623Less often
8%5%5%8%6%3%8%7%8%6%17%4%5%6%

1892692131401337363189232982239263325(NET) At least once a
85%88%88%84%89%94%86%85%92%87%67%86%89%87%week
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Table 42

B3.31. How often, on average, do you use Other websites/apps?

Base : All who have used Other websites/apps in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

15321980631131063158736068403616212876160207372Unweighted Base

158*21667*81*116*100*32**46*60*58*84*44**42**139*142*87*162*206374Weighted Base

669627334947131532214419165965356694162Every day
42%44%40%41%42%47%40%32%53%37%52%42%38%43%46%40%40%46%43%

45742515383611415253013182956314768119Several days a week
28%34%38%Q19%33%35%2%30%25%44%G36%30%42%21%39%G36%29%33%32%

23214191471974857181212222244About once a week
15%10%7%23%ORS12%7%4%20%12%7%9%11%17%13%8%14%14%11%12%

121566784465-7*1458111526A few times each month
7%7%9%7%6%8%12%9%J10%J8%J-17%1%10%J3%9%J7%7%7%

12114882144*22**184117723Less often
8%5%6%10%7%2%43%9%E*4%2%1%1%13%EFJL3%1%10%C3%6%

1341915767101901438545182374210613378135184325(NET) At least once a
85%88%85%83%87%90%45%82%90%88%98%GM83%98%77%94%GM90%83%89%87%week
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Table 42

B3.31. How often, on average, do you use Other websites/apps?

Base : All who have used Other websites/apps in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

73299394222509743147372Unweighted Base

83*29248**46**24**47**82*49**153*374Weighted Base

4711524241322292570162Every day
56%h39%51%52%56%47%36%52%46%43%

23961516314171554119Several days a week
28%33%31%34%11%29%20%31%35%32%

53953321232044About once a week
6%13%10%7%12%5%15%5%13%12%

422-13386726A few times each month
5%8%-2%13%7%10%12%5%7%

419422616-123Less often
5%7%9%5%8%13%19%a-*6%

75250444319385843145325(NET) At least once a
90%86%91%93%79%81%71%88%95%c87%week
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Table 42

B3.31. How often, on average, do you use Other websites/apps?

Base : All who have used Other websites/apps in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

637166172233119161819372Unweighted Base

10*18*28*31846**57*36**29**33**36**374Weighted Base

461613522257151317162Every day
44%34%56%r43%48%44%20%52%38%47%43%

45510652323121014119Several days a week
34%q25%17%33%q10%41%q64%42%29%38%32%

14533734-5244About once a week
13%24%np19%10%15%6%11%-16%6%12%

12123642-4426A few times each month
7%11%4%7%13%6%5%-11%10%7%

*112162-22-23Less often
2%6%4%7%13%3%-6%5%-6%

91526274345134272833325(NET) At least once a
91%83%93%86%73%91%95%94%84%90%87%week
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Table 42

B3.31. How often, on average, do you use Other websites/apps?

Base : All who have used Other websites/apps in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

32448-4832424472891554130338372Unweighted Base

34035**-**35**34030**54*30**94*53*41**42**326374Weighted Base

1593-315914251439241916144162Every day
47%8%-8%47%46%46%45%41%44%46%39%44%43%

10811-11108716163714101995119Several days a week
32%32%-32%32%22%30%53%40%26%24%45%29%32%

3510-103547*97753944About once a week
10%28%-28%10%12%14%1%9%13%18%11%12%12%

207-72021*88522526A few times each month
6%19%-19%6%6%2%1%9%16%11%4%8%7%

194-41944-11**2323Less often
6%13%-13%6%13%8%-1%1%1%1%7%6%

30124-2430124483085453640278325(NET) At least once a
89%68%-68%89%81%90%99%90%83%88%95%85%87%week
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Table 42

B3.31. How often, on average, do you use Other websites/apps?

Base : All who have used Other websites/apps in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

33255110461192975835295199171170133915361806-19291929Unweighted Base

3285271055124*2765515445298901141126614881786-**19111911Weighted Base

2503555004712043928128747779085210041105-11051105Every day
76%mn67%m47%38%43%80%kl52%54%54%69%acgh67%acgh67%acgh62%ghi-58%i58%

iii

48113317397686159157237267311361478-478478Several days a week
15%21%30%no31%j27%j16%29%f30%f27%23%25%24%27%-25%25%

154714123512063581086579122204-204204About once a week
5%9%13%no19%j19%j4%12%ef11%ef12%def6%6%8%11%def-11%ef11%

2106472032922451114---7676A few times each month
1%2%6%no5%j7%j1%5%cdef4%cdef5%cdef1%cd1%cd---4%cdef4%

12333810412522710---4848Less often
4%n1%3%n7%j4%j1%2%cdef1%cd2%cdef1%cd1%cd---3%cdef3%

3145159581092475445035018231123124214881786-17861786(NET) At least once a
96%m98%m91%88%89%99%kl93%95%92%98%aghi98%aghi100%aefg100%aef-94%94%week

highi
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Table 43

B3.a. How often, on average, do you use Any BBC?

Base : All who have used Any BBC in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

115014611008890872278350130112417689534914851929Unweighted Base

1106147710168578572623591290127*174489*30915131911Weighted Base

68082956354649481170855761009452028591105Every day
61%zA56%55%64%xzA58%31%47%w66%vw60%58%51%65%pr57%58%

26139427418921778133267304423176371478Several days a week
24%27%27%22%25%30%u37%u21%23%25%35%25%24%25%

1031611067697543911014180819177204About once a week
9%11%10%9%11%21%uv11%9%11%10%9%6%12%q11%

32674823323212332724116076A few times each month
3%5%5%3%4%12%uv3%3%2%4%5%4%4%4%

312624231817624541*14748Less often
3%2%2%3%2%7%uv2%2%4%2%**3%q3%

10431384943811807212342123212016318429614061786(NET) At least once a
94%94%93%95%94%81%95%w96%w94%94%95%96%93%94%week
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Table 43

B3.a. How often, on average, do you use Any BBC?

Base : All who have used Any BBC in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

87810514773496114402263093352962762791938705724729959211929Unweighted Base

85310574153966024552062732833222963082057626195139729261911Weighted Base

468637230219334303166199197193158121675623511885305701105Every day
55%60%55%55%56%66%PQRT81%EFHI73%EFHI70%EFHI60%EHI53%EHI39%33%74%EFHI57%EHI37%55%62%D58%

JKLJKJKJK

21925810510715410424476095869667131181163258217478Several days a week
26%24%25%27%26%23%12%17%21%N29%GMN29%GMN31%GLMN33%GLMN17%29%GLMN32%GLMN27%23%25%

93111473472391114182438524043629212178204About once a week
11%10%11%9%12%9%6%5%6%7%13%GLMN17%FGKL20%FGKL6%10%G18%FGKL12%C8%11%

MNMNMN

43331920284-749112911112040383876A few times each month
5%O3%5%O5%O5%O1%-3%1%3%4%N9%FGJKL6%GLN1%3%N8%FGKLM4%4%4%

MNN

2919141513546422111814429242348Less often
3%2%3%4%2%1%2%2%1%1%1%4%F9%FGJKL2%1%6%FGJKL2%2%3%

MN

78010063823615604462012602753122832681757375954439108651786(NET) At least once a
91%95%QT92%91%93%98%PQRT98%EHI95%EHI97%EHI97%EHI95%EHI87%85%97%EHI96%EHI86%94%93%94%week
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Table 43

B3.a. How often, on average, do you use Any BBC?

Base : All who have used Any BBC in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

45514742062361372995122627381929Unweighted Base

4941417221260143*2984432887751911Weighted Base

232873107135531473381634171105Every day
47%62%efgi49%52%e37%49%76%abd57%54%58%

159318746754866476220478Several days a week
32%h22%33%h26%38%h29%c14%26%c28%c25%

6513926342540292690204About once a week
13%10%12%13%17%h13%c7%9%12%c11%

255110187154123276A few times each month
5%4%4%7%5%5%c1%4%c4%c4%

1236465118111548Less often
2%3%2%2%3%4%2%4%2%3%

45613302072371322734312657271786(NET) At least once a
92%94%94%91%92%91%97%abd92%94%94%week
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Table 43

B3.a. How often, on average, do you use Any BBC?

Base : All who have used Any BBC in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

35836434386480141132101891161929Unweighted Base

57981491607161*264252183*163*2181911Weighted Base

325987928102160133126791161105Every day
55%60%58%58%63%61%53%69%jkmp48%53%58%

s

162341398426572305056478Several days a week
28%l24%27%l25%26%24%28%l16%31%l26%25%

6811179113029162231204About once a week
10%8%7%11%7%11%11%9%14%14%q11%

2556325106121176A few times each month
4%5%no3%4%1%2%4%3%7%5%4%

125395496-448Less often
2%k2%k4%k2%3%1%3%3%-2%3%

549013815041552552331721522031786(NET) At least once a
93%92%93%94%96%97%r93%94%93%93%94%week
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Table 43

B3.a. How often, on average, do you use Any BBC?

Base : All who have used Any BBC in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1681124124248168115926116439522424612617881929Unweighted Base

175286*73*1591752158*26617241725125419616951911Weighted Base

9896254116989106140852421391369710021105Every day
56%71%F75%F73%B56%67%vyz52%49%58%55%53%50%59%58%

444201434444357659113687249422478Several days a week
25%23%19%21%25%22%28%34%27%27%28%25%25%25%

19742719712281536273127172204About once a week
11%5%3%4%11%C8%11%9%9%11%12%14%10%11%

75-22755161217810136276A few times each month
4%-2%1%4%3%6%7%4%3%4%6%4%4%

47-**47*7199693848Less often
3%-1%*3%*2%1%2%4%2%5%2%3%

16308670157163015324315839123423817415951786(NET) At least once a
93%100%F97%99%B93%97%92%92%94%93%94%89%94%u94%week
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Table 43

B3.a. How often, on average, do you use Any BBC?

Base : All who have used Any BBC in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

312504870982455554594648011138130215361606-16861686Unweighted Base

30547486499*2255144804797761104122314881559-**16431643Weighted Base

2073033232567365203209343661715833833-833833Every day
68%m64%m37%26%30%71%kl42%44%44%60%acgh58%acgh56%aghi53%ghi-51%ghi51%

ii

651072703673103127140225308358443443-443443Several days a week
21%23%31%no37%j32%j20%27%29%29%28%29%30%28%-27%27%

19461482044378186124101116213213-213213About once a week
6%10%17%no20%j19%j7%17%ef18%aef16%ef9%9%14%ef14%ef-13%ef13%

51387123175030572520-58-105105A few times each month
1%3%10%no12%j14%j1%10%acdef6%def7%cdef2%d2%d-4%de-6%cdef6%

104366112191427814-13-5050Less often
3%1%4%n6%j5%j*4%cdef3%cdef4%cdef1%d1%d-1%d-3%cdef3%

291456741811845054114356921071118914881488-14881488(NET) At least once a
95%m96%m86%82%82%98%kl86%91%89%97%aghi97%acgh100%acef95%agh-91%i91%week

ighii
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Table 44

B3.b. How often, on average, do you use Any BBC TV content?

Base : All who have used Any BBC TV content in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1059127589681875222030011669915588231412901686Unweighted Base

100912799027727292053031134102*151278*27912871643Weighted Base

536607410440370321086925076430164639833Every day
53%zA47%46%57%zA51%16%36%w61%vw49%51%38%59%pr50%51%

25137226917819257115271294092970343443Several days a week
25%29%y30%y23%26%28%38%u24%29%27%38%25%27%27%

130181126881154955109131941130171213About once a week
13%14%14%11%16%24%u18%u10%12%13%15%11%13%13%

588769423846164379871187105A few times each month
6%7%8%5%5%22%uv5%4%7%6%9%4%7%6%

343128241522919347134750Less often
3%2%3%3%2%11%uv3%2%3%3%1%1%4%3%

917116180570667613727810729213687026511531488(NET) At least once a
91%91%89%91%93%67%92%w95%w90%90%91%95%p90%91%week
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Table 44

B3.b. How often, on average, do you use Any BBC TV content?

Base : All who have used Any BBC TV content in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

7629244083135273972102903102642402151448105043598787981686Unweighted Base

709934339338525409191253264285253241143*7075383848527811643Weighted Base

379453196170224229146166157147117623646926498417414833Every day
53%P49%58%PS50%43%56%P77%EFGH66%EFHI60%EFHI52%EHI46%EHI25%25%66%EFHI49%EHI25%49%53%51%

IJKLMJKJJK

169273818015411928576992698440155161124233207443Several days a week
24%29%24%24%29%29%15%23%26%N32%GMN27%N35%GMN28%N22%30%GN32%GMN27%27%27%

83130373881491212243045553148758611694213About once a week
12%14%11%11%15%12%6%5%9%11%M18%GLMN23%FGKL22%GKLM7%14%GMN22%FGKL14%12%13%

MNNMN

48571234498299121924232032485451105A few times each month
7%O6%O4%10%OR9%OR2%1%4%3%4%8%GN10%GLMN16%FGJK3%6%GN12%FGKLM6%6%6%

LMNN

3021131517438433171215629321650Less often
4%O2%4%O5%O3%1%1%3%2%1%1%7%FGJKL9%FGJKL2%1%8%FGJKL4%2%3%

NNN

6318573142884593981862352512702312001076725013087667151488(NET) At least once a
89%92%PQ92%Q85%88%97%PQRS98%EHIJ93%EHI95%EHI95%EHI91%EHI83%75%95%EHI93%EHI80%90%92%91%week

T
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Table 44

B3.b. How often, on average, do you use Any BBC TV content?

Base : All who have used Any BBC TV content in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

37013161651931122544762206391686Unweighted Base

3931250173212110*2454082346661643Weighted Base

155678809034123291114285833Every day
39%54%efi46%43%31%50%71%abd49%43%51%

125318556537567771206443Several days a week
32%25%32%31%34%23%19%30%c31%c27%

61152163821362621109213About once a week
16%12%9%18%19%15%c6%9%16%bc13%

37681613131781849105A few times each month
9%h5%9%6%12%h7%c2%8%c7%c6%

1634665137101750Less often
4%3%3%3%5%5%c2%4%3%3%

3411148151193922153942066001488(NET) At least once a
87%92%ei87%91%83%88%96%abd88%90%91%week
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Table 44

B3.b. How often, on average, do you use Any BBC TV content?

Base : All who have used Any BBC TV content in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

313320312741691261139071981686Unweighted Base

50851361373139*236216162*130*184*1643Weighted Base

24436570064122981026093833Every day
49%51%48%51%46%52%45%63%kmop46%51%51%

qrs

162441362496452374047443Several days a week
31%29%30%26%35%27%24%23%31%25%27%

7914183172935121832213About once a week
14%10%10%13%12%12%16%7%14%18%l13%

268897162081010105A few times each month
4%7%6%7%5%7%9%5%7%5%6%

13838241152250Less often
2%3%6%jnps3%2%2%5%3%1%1%3%

477712012451302161851501181721488(NET) At least once a
94%mq90%89%91%93%91%86%92%91%94%91%week
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Table 44

B3.b. How often, on average, do you use Any BBC TV content?

Base : All who have used Any BBC TV content in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

144212312124414421462291263451922119315821686Unweighted Base

148586*72*1581485141*235127*367217213143*14861643Weighted Base

725545310872589995614610010259772833Every day
49%63%F74%F68%B49%63%vwxy42%44%40%46%48%41%52%51%

z

406221436406356143124715738400443Several days a week
27%26%19%23%27%24%26%34%34%33%27%26%27%27%

20373102039401652252525186213About once a week
14%D8%4%6%14%C6%17%A13%14%12%12%17%12%13%

101224101825103711181784105A few times each month
7%2%2%2%7%6%11%8%10%5%9%12%t6%6%

50***50*1118101054550Less often
3%***3%*4%1%2%5%5%A3%3%3%

13348470154133413320011632219618412113571488(NET) At least once a
90%97%98%97%B90%94%z85%91%88%90%86%85%91%u91%week
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Table 44

B3.b. How often, on average, do you use Any BBC TV content?

Base : All who have used Any BBC TV content in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

288477791742234884064207281113137713571438-15561556Unweighted Base

28143078970*2084434194306941078130612831371-**14991499Weighted Base

1682042141548180134155248498585541558-585585Every day
60%mn47%m27%22%23%41%kl32%36%36%46%acgh45%aghi42%gi41%i-39%i39%

i

711352862563162146154233386492466476-492492Several days a week
25%31%36%o36%30%37%35%36%34%36%38%a36%35%-33%33%

23631431052676571115149229182209-229229About once a week
8%15%o18%o15%25%j15%15%17%17%14%18%14%15%-15%15%

141910512332850386437-7395-139139A few times each month
5%5%13%no18%j16%j6%12%cdef9%ef9%def3%e-6%ef7%ef-9%def9%

684171262312338-2133-5454Less often
2%2%5%n10%j6%j1%6%cdef3%ef5%cdef1%e-2%e2%ef-4%def4%

262402643511634093463805961033130611891242-13061306(NET) At least once a
93%m94%m81%72%78%92%kl82%88%86%96%acdg100%acdf93%agh91%agi-87%87%week

highii
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Table 45

B3.c. How often, on average, do you use Any ITV?

Base : All who have used Any ITV in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

979117283376069418327211019114388430111711556Unweighted Base

9331161832715652179261105996*137584*25911561499Weighted Base

38042330731324623874753354522107457585Every day
41%36%37%44%zA38%13%33%w45%vw35%40%26%41%39%39%

2854022752102395384355264563795359492Several days a week
31%35%33%29%37%yB30%32%33%27%33%45%p37%31%33%

14018613510191464014318206744178229About once a week
15%16%16%14%14%26%uv15%14%19%15%9%17%15%15%

88109765962343866141191612111139A few times each month
9%9%9%8%10%19%u14%u6%14%9%19%pq4%10%q9%

4040383314221320549225154Less often
4%3%5%5%2%12%uv5%u2%5%4%2%1%4%q4%

8051011718623575123210973771207662469941306(NET) At least once a
86%87%86%87%88%69%81%w92%vw80%88%79%95%pr86%87%week
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Table 45

B3.c. How often, on average, do you use Any ITV?

Base : All who have used Any ITV in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

7178393902884723672082672982532061811327734593138367141556Unweighted Base

671829336301452377190236250265210203137*6764753408006941499Weighted Base

31127516313414313110712010910771462233617968319266585Every day
46%OPS33%48%OPS45%OPS32%35%56%EFHI51%EFHI44%EHI41%EHI34%EH23%16%50%EFHI38%EHI20%40%38%39%

JKLJJK

193299938917012853719693736142220166103270217492Several days a week
29%36%RT28%30%38%RT34%28%30%39%35%35%30%31%33%35%30%34%31%33%

811483142826620292334355728727086110118229About once a week
12%18%RT9%14%18%RT18%R10%12%9%13%17%28%FGJK21%GLN11%15%25%FGKL14%17%15%

LMNMN

607832284434101216172131313838627167139A few times each month
9%9%10%9%10%9%5%5%6%6%10%15%FGKL23%FGJK6%8%18%FGJKL9%10%9%

MNLMNMN

26291871217*35131071492321292554Less often
4%3%5%2%3%4%*1%2%5%GN5%GN4%10%GLMN1%5%GN6%GMN4%4%4%

584722287265396326180221229235179164936294142577006011306(NET) At least once a
87%87%85%88%88%86%94%EFHI94%EFHI91%EHI89%EH85%EH81%H68%93%EFHI87%EH76%87%87%87%week

JJJ
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PSB Quantitative Research- September 2020
Table 45

B3.c. How often, on average, do you use Any ITV?

Base : All who have used Any ITV in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

33212241521681022434512025821556Unweighted Base

3401159152*170*107*2513942105711499Weighted Base

984875146248521578196585Every day
29%42%efi34%27%23%34%54%abd37%34%39%

1183745967357911574198492Several days a week
35%32%39%40%33%32%29%35%35%33%

60169232724444233100229About once a week
18%15%15%16%23%17%11%15%17%c15%

508916261525211855139A few times each month
15%h8%10%15%h14%10%5%9%10%c9%

153943818182254Less often
4%3%2%2%8%7%c*4%c4%c4%

2761030133141832083721844931306(NET) At least once a
81%89%ei87%83%78%83%95%abd87%86%87%week
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Table 45

B3.c. How often, on average, do you use Any ITV?

Base : All who have used Any ITV in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

29629129667363111908367951556Unweighted Base

47771291246129*206170*149*123*177*1499Weighted Base

222951483507346724672585Every day
47%mnpr37%40%m39%m39%35%27%48%m37%40%39%

142746404436365493949492Several days a week
31%35%36%32%33%30%38%33%31%27%33%

61216195164229142032229About once a week
12%16%12%16%12%20%l17%9%16%18%15%

359121162321111118139A few times each month
7%7%7%10%13%11%13%7%9%10%9%

1364446847754Less often
3%4%5%3%3%3%5%2%6%4%4%

426911310821091781401351041521306(NET) At least once a
90%89%88%87%84%86%82%90%85%86%87%week
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Table 45

B3.c. How often, on average, do you use Any ITV?

Base : All who have used Any ITV in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

131811911923813181432021293031631877214731556Unweighted Base

134385*71*1561343140*200125*306183176116*13681499Weighted Base

50340428250371563572577224558585Every day
37%47%59%F52%B37%51%wxyz28%28%24%31%41%xz21%41%u39%

436332355436416545126766232456492Several days a week
32%39%32%35%32%30%33%36%41%42%35%27%33%33%

216851321615402663221836192229About once a week
16%10%7%8%16%C10%20%v21%20%vA12%10%31%t14%15%

1344-413412271629191815119139A few times each month
10%D5%-3%10%C9%14%12%9%11%10%13%9%9%

53-2253*124169594454Less often
4%-2%1%4%*6%A3%5%A5%3%7%3%4%

1156817015111561271611062611551529312061306(NET) At least once a
86%95%98%F96%B86%91%z81%85%85%85%87%80%88%u87%week
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Table 45

B3.c. How often, on average, do you use Any ITV?

Base : All who have used Any ITV in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

262443703682084553733866761194117212461322-14081408Unweighted Base

26141069957*1864193783966591167113212021278-**13691369Weighted Base

48108111729808681133266252252257-266266Every day
18%26%m16%12%15%19%23%20%20%23%22%21%20%-19%19%

1151642722558183153166260551492512542-551551Several days a week
44%40%39%44%31%44%k40%42%40%47%ag43%43%42%-40%40%

6610318010531078589155350289306324-350350About once a week
25%25%26%18%29%26%22%23%24%30%cghi26%25%25%-26%26%

23219473136384176-8096113-138138A few times each month
9%5%13%n13%16%j9%10%f10%f12%def-7%f8%f9%f-10%ef10%

8144171513171934-193543-6464Less often
3%3%6%13%j8%j3%4%ef5%ef5%ef-2%f3%f3%ef-5%ef5%

229375563431403703243365491167103310711123-11671167(NET) At least once a
88%m92%m81%74%75%88%kl86%85%83%100%acde91%acg89%ag88%g-85%85%week

ghihi
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Table 46

B3.d. How often, on average, do you use Any C4?

Base : All who have used Any C4 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

906106776370761415924410058512997327710581408Unweighted Base

8631067773672587150*23898288*125574*24010551369Weighted Base

1781871421411211050207222421450203266Every day
21%18%18%21%21%6%21%w21%w24%19%19%21%19%19%

35342533029023244954132751224105422551Several days a week
41%40%43%43%40%29%40%42%w30%41%32%44%40%40%

1972911791441564153256213222458269350About once a week
23%27%y23%21%27%27%22%26%24%26%32%24%25%26%

8611580615533267913124822108138A few times each month
10%11%10%9%9%22%uv11%8%15%10%11%9%10%10%

4950423623231328654465464Less often
6%5%5%5%4%15%uv6%3%6%4%6%2%5%5%

72890365157550994198875691077612138931167(NET) At least once a
84%85%84%86%87%63%83%w89%w78%86%83%89%85%85%week
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Table 46

B3.d. How often, on average, do you use Any C4?

Base : All who have used Any C4 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

6407683402674273411722532772231831841047024062887456571408Unweighted Base

606763290291414349157*228241243185202100*6274283027186451369Weighted Base

148118786454642741476348281211411140149117266Every day
24%PS15%27%OPS22%P13%18%17%18%20%26%EGHI26%EHI14%12%18%26%EGHI13%21%18%19%

234317105117179138641059995658437268159121281266551Several days a week
39%42%36%40%43%40%41%46%41%39%35%41%37%43%37%40%39%41%40%

142207657312087466063573952291699781185164350About once a week
24%27%22%25%29%25%29%26%26%24%21%26%29%27%23%27%26%25%26%

508823254939151620212524135146377661138A few times each month
8%12%8%9%12%11%10%7%8%9%13%12%13%8%11%12%11%9%10%

3133191112205713781410251524273764Less often
5%4%7%4%3%6%3%3%5%3%4%7%10%FGKM4%3%8%FG4%6%5%

525642248254353289137205209214152164785513672426165471167(NET) At least once a
87%84%85%87%85%83%87%90%EHI87%88%E82%81%78%88%EH86%80%86%85%85%week
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Table 46

B3.d. How often, on average, do you use Any C4?

Base : All who have used Any C4 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

2861122135148882144141935231408Unweighted Base

3011069146*154*89*2183632055261369Weighted Base

56211352318496839105266Every day
18%20%24%15%20%23%19%19%20%19%

1284235870428315476213551Several days a week
43%40%40%46%47%38%42%37%41%40%

672823133174510358128350About once a week
22%26%21%22%19%21%28%28%24%26%

361021421822292059138A few times each month
12%10%10%14%9%10%8%10%11%10%

1450874188122164Less often
5%5%5%4%5%8%c2%6%4%5%

251917124126771783261744461167(NET) At least once a
83%86%85%82%86%82%90%d85%85%85%week
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Table 46

B3.d. How often, on average, do you use Any C4?

Base : All who have used Any C4 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2542732656166199767855901408Unweighted Base

40731151141125*185*143*142*100*169*1369Weighted Base

81023226234920321726266Every day
20%r13%20%20%r18%26%r14%22%17%15%19%

182449460616069524774551Several days a week
44%nr34%43%r40%49%nr32%48%nr36%47%44%40%

92427290244743372243350About once a week
21%32%opqs24%25%19%25%30%26%22%25%26%

410111131126711719138A few times each month
10%13%m10%10%9%14%5%8%7%11%10%

2555273497864Less often
4%7%n4%5%5%2%2%7%7%5%5%

355899976108155132121861431167(NET) At least once a
86%79%86%r86%r86%84%92%r85%86%84%85%week
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Table 46

B3.d. How often, on average, do you use Any C4?

Base : All who have used Any C4 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

118511810522311851311751172891441736313391408Unweighted Base

122282*66*1471222129*182113*302163*16796*12651369Weighted Base

251961525128341643353816249266Every day
21%11%9%10%21%C22%19%14%14%22%23%16%20%19%

470414182470547149126606735514551Several days a week
38%50%62%F55%B38%42%39%44%42%37%40%36%41%40%

31422133531427413283383833315350About once a week
26%27%20%24%26%21%23%28%28%23%23%34%25%26%

12873101281726133623218130138A few times each month
10%9%5%7%10%13%14%11%12%14%13%8%10%10%

5923559493146355764Less often
5%3%4%3%5%3%5%2%5%4%2%5%4%5%

103672601321036109147982521341438310781167(NET) At least once a
85%88%91%90%85%84%81%86%83%82%86%87%85%85%week
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Table 46

B3.d. How often, on average, do you use Any C4?

Base : All who have used Any C4 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

2293825234313636825329451693299010241067-11341134Unweighted Base

22635752337**121*3432663235059149619921037-**11061106Weighted Base

43797342059476193188185183187-195195Every day
19%22%m14%12%16%17%18%19%18%21%19%18%18%-18%18%

9911017093711197107168334349348356-379379Several days a week
44%mn31%32%25%31%32%36%33%33%37%36%35%34%-34%34%

53115136731996291131278270276292-305305About once a week
24%32%26%19%26%29%23%28%26%30%28%28%28%-28%28%

1833948185339427089118125132-145145A few times each month
8%9%18%no22%15%15%15%13%14%10%12%13%13%-13%13%

1219508152221224226406069-8282Less often
6%5%10%22%12%6%8%ef7%f8%ef3%4%6%f7%f-7%ef7%

1953053792188268206259392799804807836-879879(NET) At least once a
87%m85%m72%56%73%78%77%80%78%87%acdg84%g81%81%-79%79%week

hi
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Table 47

B3.f. How often, on average, do you use Channel 5/My5?

Base : All who have used Channel 5/My5 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

73284759459050099175860631050642328381134Unweighted Base

705850607560487106*16483662*101965*1998421106Weighted Base

128144104105108926161131821130153195Every day
18%17%17%19%22%8%16%19%w21%18%17%15%18%18%

2482802062041613153295203521968292379Several days a week
35%33%34%36%33%29%32%35%32%35%30%34%35%34%

1762331541471202146238162812065220305About once a week
25%27%25%26%25%20%28%28%26%28%31%33%26%28%

9612286696725239791351123111145A few times each month
14%14%14%12%14%24%u14%12%14%13%18%12%13%13%

57715636311917465693136682Less often
8%8%9%7%6%18%u10%5%7%7%4%7%8%7%

553658465455389611246944881551163665879(NET) At least once a
78%77%77%81%80%58%76%w83%w78%80%78%82%79%79%week
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Table 47

B3.f. How often, on average, do you use Channel 5/My5?

Base : All who have used Channel 5/My5 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

528606282215328278156231246200139109466333391555925401134Unweighted Base

496610239231317293147*198217219138*132*50**562357181*5805231106Weighted Base

11184624736482436433734119104712010491195Every day
22%PS14%26%OPS20%P11%16%17%18%20%I17%25%EI9%17%19%I20%EI11%18%17%18%

15922067791201005467727850401719212957206171379Several days a week
32%36%28%34%38%R34%36%34%33%36%36%31%35%34%36%32%36%33%34%

1381676763957241656456244571718053149155305About once a week
28%27%28%27%30%25%28%33%FJ30%J26%17%35%FJ15%30%FJ22%29%26%30%28%

56892330434620192133202475953318362145A few times each month
11%15%10%13%14%16%13%9%9%15%15%18%15%10%15%17%14%12%13%

33492012222781117149119362420384482Less often
7%8%9%5%7%9%5%6%8%7%7%8%18%6%7%11%7%8%7%

4084721951882522201191681791721089733467280130460416879(NET) At least once a
82%77%82%82%79%75%81%85%E83%E78%79%74%67%83%E78%72%79%80%79%week
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Table 47

B3.f. How often, on average, do you use Channel 5/My5?

Base : All who have used Channel 5/My5 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

213921109110551803741414061134Unweighted Base

219887109*115*59*186325146*4171106Weighted Base

311642215743582170195Every day
14%18%20%13%13%23%18%15%17%18%

862934644215312039153379Several days a week
39%33%42%38%36%29%37%27%37%34%

52253203012479456101305About once a week
24%29%18%26%21%25%29%38%a24%28%

4110418241224332459145A few times each month
19%h12%16%21%h20%13%10%17%14%13%

972326182063482Less often
4%8%3%2%11%10%6%4%8%7%

169711888941143273116324879(NET) At least once a
77%80%81%77%70%77%84%79%78%79%week
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Table 47

B3.f. How often, on average, do you use Channel 5/My5?

Base : All who have used Channel 5/My5 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2032212055054780576746801134Unweighted Base

32578793096*147*106*121*83*150*1106Weighted Base

5813170122224301716195Every day
16%13%14%18%13%15%23%25%j20%11%18%

111931318434538372854379Several days a week
36%33%36%34%45%31%36%31%34%36%34%

91827251224629382032305About once a week
29%32%31%27%23%31%27%31%24%21%28%

5910122828814929145A few times each month
14%15%12%13%9%19%7%12%10%20%m13%

246701177291982Less often
5%7%l7%8%11%l5%7%2%11%l13%l7%

264571738771129110565102879(NET) At least once a
81%j78%82%j79%j80%76%86%j87%j79%68%79%week
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Table 47

B3.f. How often, on average, do you use Channel 5/My5?

Base : All who have used Channel 5/My5 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

94810383186948116137872141151293910901134Unweighted Base

97973*54*127*979113*140*82*229124*131*64*10361106Weighted Base

185821018516231432192710183195Every day
19%D11%4%8%19%C14%16%17%14%16%21%16%18%18%

32726265232741563176324015364379Several days a week
33%36%49%41%33%37%40%38%33%26%31%23%35%34%

25827214725836211667393517287305About once a week
26%36%38%37%B26%32%z15%20%29%z32%z26%26%28%28%

133931313313321240271815130145A few times each month
14%13%6%10%14%11%23%15%17%22%13%23%13%13%

77325777981561287182Less often
8%4%3%4%8%6%6%10%6%5%9%13%7%7%

77061491107709399611759110241835879(NET) At least once a
79%83%90%86%79%83%71%75%76%73%78%64%81%u79%week
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Table 47

B3.f. How often, on average, do you use Channel 5/My5?

Base : All who have used Channel 5/My5 in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



BBCBBC TV
Radiochannel
stations (e.g.
s (e.g.BBC
RadioOne,

1,BBC
RadioITV/Two,

2,ChannelSTV/BBC
Radio5UTV/ITVFour,

3,channelChannelCymruBBC
Radios (e.g.4WalesNews

4,Channelchanneland ITVchannel
Radio 55,s (e.g.channel,

Live,5Star,Channels (e.g.CBeebie
BBC5USA,4, E4,ITV2,s,
localParamouMore4,ITV3,CBBC,
radio,AmazonFreevientFilm4,ITVITV4,BBC

6VirginAppleDisneyPrimew/Network4seven,Hub/STVITVBe,BBCScotlan
Music)YouTubeTVSkyNowTVBritboxTV ++VideoNetflixYouviewS4CMy5)All 44Music)PlayerCITV)iPlayerd)

10458742918202664712642273011685817540710746861313759147411091539Unweighted Base

10048973158172826815341475811596092044410437141274781140811281484Weighted Base

354368166475491235821464103133251875425054572116794Every day
35%41%53%58%17%17%23%20%19%35%51%14%6%18%7%20%7%41%10%54%

33027359188861547125292425148491370175522192479313395Several days a week
33%30%19%23%31%22%31%30%39%37%24%18%21%35%25%41%25%34%28%27%

1711653710071223294159207685141283244323243194304181About once a week
17%18%12%12%25%32%21%23%21%18%11%25%32%27%34%25%31%14%27%12%

10381262835112668928953411013314812819411728671A few times each month
10%9%8%3%12%16%17%16%12%8%9%21%25%13%21%10%25%8%25%5%

47927264181345682727477709351984610944Less often
5%1%8%3%14%12%8%11%9%2%4%22%17%7%13%4%13%3%10%3%

85580626376320649114301597104352911257840473109548812457331369(NET) At least once a
85%90%83%93%73%72%74%73%79%90%87%57%58%80%66%86%63%88%65%92%week
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Table 48

Frequency of usage - Summary

Base : All who have used services in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"



NewspapCommerc
erBBCial

websitewebsiteradio
s /s/appsstation

apps(e.g.s (e.g.
(e.gSkyBBC.co.Capital
Dailywebsiteuk, BBC,
Mails /NewsHeart,

online,appsonline,Magic,
AppleThe(e.g.BBCAppleKiss,
News/Sun.co.SkyBitesizOtherMusic/local

OtherGoogleuk, TheNews,e, BBCaudioApplecommerc
websiteNews/TimesSkyWeatherserviceAmazonPodcastialBBC
s/appsUpdayonline)Sports))sMusicsSpotifyradio)Sounds

372360892635118997403194700839226Unweighted Base

374411937660117693424224717897272Weighted Base

162113338193428251035725428755Every day
43%27%36%29%36%27%24%26%36%32%20%

119151310217407251638123335888Several days a week
32%37%33%33%35%27%38%36%33%40%32%

447116016018618924613813468About once a week
12%17%17%24%16%20%22%20%19%15%25%

26519559100164630558838A few times each month
7%12%10%9%8%17%11%13%8%10%14%

232434315592010362923Less often
6%6%4%5%5%10%5%5%5%3%8%

325335808570102168358184626779211(NET) At least once a
87%82%86%86%87%73%85%82%87%87%78%week
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Table 48

Frequency of usage - Summary

Base : All who have used services in past 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

36559512721523725836165771054119413771536180622920032232Unweighted Base

3585701307153*3645516265971043116713061488178623819982236Weighted Base

12814346--317303782250266316317-317317BBC TV channels (e.g.
36%mn25%m4%--58%kl5%b6%b8%b21%abghi20%abgh21%abcg18%bghi-16%bghi14%BBC One, BBC Two, BBC

ihiFour, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

73335--7521172546537173-7575BBC iPlayer
2%6%mo3%--14%kl3%b3%b2%4%b4%b5%bg4%b-4%b3%

784437---162237121159131139-159159ITV/STV/UTV/ITV Cymru
22%mn8%m3%---3%4%b4%b10%bghi12%abcd9%bghi8%bghi-8%bghi7%Wales and ITV channels

ghi(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

-410---8438121012-1414ITV Hub/STV Player
-1%1%---1%1%*1%1%1%1%-1%1%

21114---441327232527-2727Channel 4 channels (e.g.
1%2%1%---1%1%1%2%2%2%1%-1%1%Channel 4, E4, More4,

Film4, 4seven, 4Music)

1*8---4*79579-99All 4
**1%---1%*1%1%***-**

247---2621081111-1313Channel 5 channels (e.g.
1%1%1%---*1%*1%1%1%1%-1%1%Channel 5, 5Star, 5USA,

Paramount Network)

--2----22***2-22My5
--*----******-**

1*-------1111-11S4C
**-------****-**

242738---1320264250586698089Freeview/Youview
7%m5%3%---2%3%2%4%4%4%4%4%4%4%

525334-364-15915835314016318424761303364Netflix
1%4%26%no-100%jl-25%acdef27%acde34%acde12%12%12%14%26%acde15%f16%

ffhif

31959---21744633334556166580Amazon Prime Video
1%3%o5%o---3%12%acdef4%3%3%3%3%7%acdef3%4%

gi

2416---46788121641822Disney +
1%1%1%---1%1%1%1%1%1%1%2%1%1%

-24---*22---4246Apple TV +
-**---***---*1%def**

2-4---2-2--26-66Britbox
*-*---*-*--**-**

2410---22577111321315NowTV
1%1%1%---***1%1%1%1%1%1%1%

1070211---727412416618318924130262292Sky
3%12%o16%o---11%12%12%14%14%13%14%13%13%13%

163046---18313951576574137991Virgin TV
4%5%4%---3%5%4%4%4%4%4%5%4%4%

624123153--57327043518110923130153YouTube
2%4%9%no100%jk--9%def5%7%ef4%4%5%6%ef10%ef7%ef7%

202224--6613111233414766-6666BBC Radio stations (e.g.
5%m4%m2%--12%kl2%2%1%3%bg3%bg3%bg4%bg-3%bg3%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

-*9--93-2*119-99BBC Sounds
-*1%--2%*-*****-**

6913---5181416151912728Commercial radio
2%2%1%---1%*1%1%1%1%1%*1%1%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

32285---1102969444753771893111Spotify
1%4%o7%o---18%abcde5%7%cdef4%4%4%4%8%def5%5%

fgh

2415---59125971541821Apple Music/Apple
1%1%1%---1%2%1%*1%*1%2%1%1%Podcasts

2919---613171212131562430Amazon Music
*2%1%---1%2%2%1%1%1%1%3%1%1%

1-5----553334*66Other audio services
*-*----1%1%*******

202439--8427153340486980-8484BBC websites/apps (e.g.
6%4%3%--15%kl4%b3%3%b3%b4%b5%b4%b-4%b4%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

-1226---108132319192713738Sky websites / apps
-2%o2%o---2%1%1%2%1%1%2%*2%2%(e.g. Sky News, Sky

Sports)

41324---139131822283363541Newspaper websites /
1%2%2%---2%2%1%2%2%2%2%3%2%2%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

-66---146108812*1212Apple News/ Google News/
-1%*---*1%1%1%1%1%1%*1%1%Upday

419---*-553557714Other websites/apps
1%*1%---*-*****3%acdef*1%

ghi

13517681--3925154107296319388390-392392(NET) BBC + BBC iPlayer
38%m31%m6%--71%kl8%b9%b10%b25%abgh24%abgh26%abcg22%bghi-20%bghi18%

iihi

784848---242639129171142151-173173(NET) ITV + ITV Hub
22%mn8%m4%---4%b4%b4%b11%bghi13%abcd10%bghi8%bghi-9%bghi8%

ghi

31122---942037283135-3737(NET) C4 + All 4
1%2%2%---1%1%2%3%bh2%2%2%-2%2%

249---2841081113-1515(NET) C5 + My5
1%1%1%---*1%*1%1%1%1%-1%1%

259286232--551129119216546617690744-777777(NET) Any PSB
72%mn50%m18%--100%kl21%b20%b21%b47%abcg47%abcg46%abcg42%bghi-39%bghi35%

hihihi

27112670153364-366327583291330409558135673808(NET) Streaming services
7%20%o51%no100%j100%j-59%acdef55%acde56%acde25%25%27%31%ef57%acde34%def36%

fff
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Table 49

B4. Media provider ranked the most valuable

Base : All who have used media providers in the last 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1234167711309589953843961452144204812538717202232Unweighted Base

11971725116092610003793981458151*2042122*35017632236Weighted Base

2001971231721012192959308876233317BBC TV channels (e.g.
17%xzA11%11%19%xzA10%1%5%w20%vw6%15%t6%22%pr13%14%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

5156473529-15601454-66875BBC iPlayer
4%3%4%4%3%-4%w4%w9%s3%-2%4%3%

10191589446961446152633120159ITV/STV/UTV/ITV Cymru
8%xzA5%5%10%xzA5%2%2%10%vw4%7%5%9%7%7%Wales and ITV channels

(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

910796--1448*-1414ITV Hub/STV Player
1%1%1%1%1%--1%3%s**-1%1%

17211913122719225232327Channel 4 channels (e.g.
1%1%2%1%1%*2%1%1%1%1%1%1%1%Channel 4, E4, More4,

Film4, 4seven, 4Music)

55546-2727-*99All 4
****1%-*1%1%*-*1%*

111310910-49-132*1113Channel 5 channels (e.g.
1%1%1%1%1%-1%1%-1%2%*1%1%Channel 5, 5Star, 5USA,

Paramount Network)

2222*2-**2--22My5
*****1%-***--**

1*-1*--1-1-*11S4C
**-**--*-*-***

813642816238368113106589Freeview/Youview
7%xzA2%x4%x9%xzA1%1%1%6%vw4%4%11%pq3%4%4%

1863162651221531631178418344526333364Netflix
16%18%y23%xyAB13%15%43%uv29%u6%12%17%4%7%19%qr16%

4867623715263025477*77380Amazon Prime Video
4%x4%x5%x4%x2%7%u8%u2%3%4%*2%4%4%

1018910133712121-41822Disney +
1%1%1%1%1%1%2%1%*1%-1%1%1%

42242-2422--66Apple TV +
*****-**1%s*--**

44624-42-6--66Britbox
*****-1%u*-*--**

9978121510*15*-1515NowTV
1%1%1%1%1%*1%1%*1%*-1%1%

7928911053277836248242584895148292Sky
7%17%yzB10%yB6%28%yzAB2%9%w17%vw16%13%39%pq27%p8%13%

3191351941215644874127591Virgin TV
3%x5%xyzB3%x2%x*3%4%4%3%4%4%3%4%4%

8311891556950445816134413136153YouTube
7%7%8%6%7%13%u11%u4%11%7%3%4%8%q7%

404133312387521254195666BBC Radio stations (e.g.
3%2%3%3%2%2%2%4%8%s3%1%3%3%3%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

5755624327--99BBC Sounds
****1%*1%*1%*--1%*

13201210102719*27551728Commercial radio
1%1%1%1%1%*2%1%*1%4%p1%1%1%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

5793673853342848810251096111Spotify
5%5%6%4%5%9%u7%u3%6%5%4%3%5%5%

111513565412217-21921Apple Music/Apple
1%1%1%1%1%1%1%1%1%1%-1%1%1%Podcasts

18231814209318-28-52530Amazon Music
1%1%2%2%2%2%1%1%-1%-1%1%1%

3553*331-6--66Other audio services
*****1%u1%u*-*--**

6064464234912636712146984BBC websites/apps (e.g.
5%4%4%4%3%2%3%4%4%3%1%4%4%4%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

15331511322729434462838Sky websites / apps
1%2%1%1%3%yzB1%2%2%3%2%3%2%2%2%(e.g. Sky News, Sky

Sports)

25342523176430435453241Newspaper websites /
2%2%2%2%2%2%1%2%3%2%3%1%2%2%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

810866228-12-21012Apple News/ Google News/
1%1%1%1%1%1%*1%-1%-1%1%1%Upday

2127275-9-142*1214Other websites/apps
*1%1%*1%1%-1%-1%2%*1%1%

25125417020713123435523362883301392(NET) BBC + BBC iPlayer
21%xzA15%15%22%xzA13%1%9%w24%vw15%18%6%24%pr17%r18%

11110165103529615810161633134173(NET) ITV + ITV Hub
9%xzA6%6%11%xzA5%2%2%11%vw7%8%5%9%8%8%

22262418182826433233237(NET) C4 + All 4
2%1%2%2%2%*2%2%3%2%1%1%2%2%

1315131111249*152*1315(NET) C5 + My5
1%1%1%1%1%1%1%1%*1%2%*1%1%

50350835641627534766685770320141616777(NET) Any PSB
42%xzA29%31%45%xzA28%9%19%w46%vw38%34%16%40%r35%r35%

429665541295349290244274517461568726808(NET) Streaming services
36%39%y47%xyAB32%35%77%uv61%u19%34%37%12%19%41%qr36%
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B4. Media provider ranked the most valuable

Base : All who have used media providers in the last 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10681164572431689475241329370340320338273940660611114010722232Unweighted Base

10571178507495677501219295309367349388289823716677113010902236Weighted Base

1211966352979981825164181832138221159158317BBC TV channels (e.g.
11%17%QT12%11%14%20%QRT37%EFGH28%EFHI16%EHIJ18%EFHI5%H5%H1%26%EFHIJ11%EHIJ3%14%14%14%BBC One, BBC Two, BBC

IJKLJKLJKLFour, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

363818161919791615187133338363875BBC iPlayer
3%3%4%3%3%4%3%H3%H5%EH4%EH5%EH2%*4%EH5%EH1%3%3%3%

10356653234223538412010104114301410455159ITV/STV/UTV/ITV Cymru
10%OPS5%13%OPQS6%5%4%16%EFHIJ13%EFHI13%EFHI6%EH3%2%2%14%EFHIJ4%2%9%C5%7%Wales and ITV channels

KJKJKK(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

5102363-6-324-65412214ITV Hub/STV Player
*1%*1%1%1%-2%L-1%*1%-1%1%1%1%C*1%

151231239243102259127141327Channel 4 channels (e.g.
1%1%*2%PR*2%1%1%1%3%1%1%2%1%2%1%1%1%1%Channel 4, E4, More4,

Film4, 4seven, 4Music)

72522----134--34369All 4
1%*1%**----*1%1%G--*1%*1%*

7624254**42*25636713Channel 5 channels (e.g.
1%1%*1%*1%2%I**1%1%*1%1%1%*1%1%1%Channel 5, 5Star, 5USA,

Paramount Network)

-2--2*--*--2-*-22*2My5
-*--**--*--1%-*-****

1*1--****----1--1*1S4C
***--****----*--***

385028103318151616161311-472911464389Freeview/Youview
4%4%6%Q2%5%4%7%EH5%EH5%EH4%EH4%H3%H-6%EH4%EH2%4%4%4%

18418073104118622152947751226846122191215144364Netflix
17%15%14%21%ORS17%12%1%5%N9%N13%GMN22%GKLM31%FGJK24%GKLM6%N17%GLMN28%FGKL19%C13%16%

NLMNNMN

4535232224116881520176223523344780Amazon Prime Video
4%3%4%5%4%2%3%3%3%4%6%G4%2%3%5%3%3%4%4%

6164*133-*-5*79*616101322Disney +
1%1%1%*2%QT1%-*-1%G*2%G3%FGJLM*1%2%GJLM1%1%1%

N

24-2-4----222-244*6Apple TV +
**-*-1%----*1%1%-*1%***

-6--6----2-22-24426Britbox
-*--1%T----*-1%1%-*1%***

887-52-*2217423118715NowTV
1%1%1%Q-1%*-*1%1%*2%G1%**2%G1%1%1%

129162447986763349514952381913310157142150292Sky
12%14%R9%16%R13%15%R15%EH17%EHI17%EHI13%H15%EH10%7%16%EHI14%EH8%13%14%13%

49432521133071718241015*423415335891Virgin TV
5%P4%5%P4%2%6%P3%H6%EH6%EH6%EH3%H4%H*5%EH5%H2%3%5%D4%

7776333955213111112632631537956584153YouTube
7%6%7%8%8%O4%1%*4%M3%M8%GKMN8%GKLMN22%EFGIJ2%5%GM14%FGIJK6%8%7%

KLMNLMN

254191518235141017975292512353166BBC Radio stations (e.g.
2%4%2%3%3%5%R2%5%E3%5%E3%2%2%4%4%2%3%3%3%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

361242--**62-*62279BBC Sounds
*1%**1%*--**2%G1%-*1%G**1%*

17119692422676*8137121428Commercial radio
2%1%2%1%1%*2%1%1%2%2%2%*1%2%1%1%1%1%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

47632621442022310222546632705853111Spotify
4%5%5%4%6%4%1%1%1%3%G6%GLMN6%GLMN16%FGIJK1%5%GLMN10%FGKLM5%5%5%

LMNN

12107373--42348451213821Apple Music/Apple
1%1%1%1%1%1%--1%1%1%1%3%GM*1%2%1%1%1%Podcasts

16148586-214810621116131730Amazon Music
2%1%2%1%1%1%-1%*1%2%G3%G2%G*2%G2%G1%2%1%

51*51--121-3-313156Other audio services
***1%S*--*1%*-1%-******

2460159352651022206148362622374784BBC websites/apps (e.g.
2%5%QT3%2%5%QT5%QT2%3%7%EJN6%J2%4%3%4%4%3%3%4%4%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

2019109126*565877121314152438Sky websites / apps
2%2%2%2%2%1%*2%2%1%2%2%2%1%2%2%1%2%2%(e.g. Sky News, Sky

Sports)

9325315174945134217176192241Newspaper websites /
1%3%QT1%1%2%T3%QRT2%3%1%1%4%E1%1%2%2%1%2%2%2%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

753224-2-62-22825712Apple News/ Google News/
1%*1%**1%-1%-2%G1%-1%*1%**1%1%Upday

10417-4-*4-3*75375914Other websites/apps
1%P**1%P-1%-*1%-1%*2%FIK1%*1%*1%1%

1572348268117118889167803525424711529195196392(NET) BBC + BBC iPlayer
15%20%QT16%14%17%23%PQRT40%EFGH31%EFHI22%EHIJ22%EHIJ10%EH6%H1%30%EFHIJ16%EHIJ4%17%18%18%

IJKLJKLKL

10865673540253544412312144120351811657173(NET) ITV + ITV Hub
10%OPS6%13%OPQS7%6%5%16%EFHIJ15%EFHI13%EFHI6%EH3%4%2%15%EFHIJ5%3%10%C5%8%

KJKJKK

2215715592431156591611172037(NET) C4 + All 4
2%1%1%3%P1%2%1%1%1%3%1%2%2%1%2%2%2%2%2%

7924454**42225658715(NET) C5 + My5
1%1%*1%1%1%2%**1%1%1%1%1%1%1%1%1%1%

34643118414822220914016314315475712844622999411365777(NET) Any PSB
33%37%36%30%33%42%PQT64%EFGH55%EFHI46%EFHI42%EFHI21%EH18%H10%54%EFHI32%EHIJ15%36%33%35%

IJKLJKJJJK

3964121821962791331327589815722821497256442422375808(NET) Streaming services
37%O35%O36%O40%O41%OS26%6%9%19%GMN27%GLMN45%FGKL59%FGJK74%EFGI12%N36%GKLM65%FGJK37%34%36%

MNLMNJKLMNNLMN
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B4. Media provider ranked the most valuable

Base : All who have used media providers in the last 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
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Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55116812432861723845483068432232Unweighted Base

59616402543081853954773358882236Weighted Base

40277171515321504387317BBC TV channels (e.g.
7%17%efgi7%5%8%8%31%abd13%10%14%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

235214931816103075BBC iPlayer
4%3%5%3%1%5%3%3%3%3%

16143109430692233159ITV/STV/UTV/ITV Cymru
3%9%efgi4%3%2%8%a14%abd7%4%7%Wales and ITV channels

(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

69244442414ITV Hub/STV Player
1%1%1%1%2%1%1%1%*1%

5232323661027Channel 4 channels (e.g.
1%1%1%1%1%1%1%2%1%1%Channel 4, E4, More4,

Film4, 4seven, 4Music)

7335222*59All 4
1%h*1%2%h1%1%**1%*

211--244-513Channel 5 channels (e.g.
*1%--1%1%1%-1%1%Channel 5, 5Star, 5USA,

Paramount Network)

-2------22My5
-*------**

-1----1-*1S4C
-*----*-**

11783442423112789Freeview/Youview
2%5%fgi1%1%2%6%a5%3%3%4%

141223597059661762196364Netflix
24%h14%23%h23%h32%h17%c3%19%c22%c16%

2457913122110132780Amazon Prime Video
4%3%3%4%7%5%c2%4%3%4%

12102652*11422Disney +
2%h1%1%2%2%h1%**2%c1%

424*24-2*6Apple TV +
1%*1%h*1%1%a-1%**

24-2-2-226Britbox
**-1%-*-1%**

312*317*2615NowTV
1%1%*1%*2%c*1%1%1%

75217394910557637123292Sky
13%e13%e15%e16%e5%14%16%11%14%13%

2269121141326133791Virgin TV
4%4%5%3%2%3%6%4%4%4%

461071529133272755153YouTube
8%7%6%10%7%8%c2%8%c6%c7%

19477142618172166BBC Radio stations (e.g.
3%3%3%4%1%2%4%5%d2%3%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

542224*-59BBC Sounds
1%*1%1%1%1%*-1%*

11166527611128Commercial radio
2%1%2%2%1%2%1%*1%1%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

44661222171342254111Spotify
7%h4%5%7%9%h3%c1%7%c6%c5%

7144125-41221Apple Music/Apple
1%1%2%*1%1%c-1%1%c1%Podcasts

13177633251230Amazon Music
2%1%3%2%2%1%*1%1%1%

*6-*--1*56Other audio services
**-*--**1%*

17671263119144884BBC websites/apps (e.g.
3%4%5%2%1%3%2%4%5%c4%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

13264844632638Sky websites / apps
2%2%2%3%2%1%1%1%3%2%(e.g. Sky News, Sky

Sports)

162548461351641Newspaper websites /
3%2%2%2%2%2%3%1%2%2%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

4842-2*4412Apple News/ Google News/
1%*2%1%-**1%*1%Upday

311*-3122314Other websites/apps
*1%*-1%**1%*1%

633293024185016653117392(NET) BBC + BBC iPlayer
11%20%efgi12%8%10%13%35%abd16%13%18%

221521213734732437173(NET) ITV + ITV Hub
4%9%fi5%4%4%9%a15%abd7%4%8%

11255745871537(NET) C4 + All 4
2%2%2%2%2%1%2%2%2%2%

213--244-715(NET) C5 + My5
*1%--1%1%1%-1%1%

139638686540114279116250777(NET) Any PSB
23%39%efgi27%21%21%29%58%abd35%28%35%

29651211115211415540140377808(NET) Streaming services
50%h31%44%h49%h61%fghi39%c8%42%c42%c36%
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Base : All who have used media providers in the last 12 months
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Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

4094104081005991671511111101302232Unweighted Base

671111781879201*3142902032032452236Weighted Base

111833256195132412932317BBC TV channels (e.g.
16%16%18%mop14%9%16%11%20%o14%13%14%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

24465219986575BBC iPlayer
3%3%2%3%1%6%3%4%3%2%3%

661513114922141917159ITV/STV/UTV/ITV Cymru
10%nr5%9%n7%n7%3%8%7%10%n7%7%Wales and ITV channels

(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

-*1132422-214ITV Hub/STV Player
-**1%1%1%1%1%-1%1%

1*2244824-227Channel 4 channels (e.g.
2%kr*1%1%2%3%1%2%-1%1%Channel 4, E4, More4,

Film4, 4seven, 4Music)

1*18-44---9All 4
1%***-1%1%---*

*1-125222-213Channel 5 channels (e.g.
*1%-1%2%1%1%1%-1%1%Channel 5, 5Star, 5USA,

Paramount Network)

--*2---2--2My5
--**---1%p--*

-1--------1S4C
-1%npq--------*

2338012159981289Freeview/Youview
3%3%2%4%q6%5%3%5%4%5%4%

132035295303756252056364Netflix
20%klnp18%kn20%kn16%15%12%19%k12%10%23%klnp16%

2357171610961080Amazon Prime Video
2%3%3%4%3%5%3%5%3%4%4%

*1219244-4422Disney +
*1%1%1%1%1%1%-2%2%1%

*--6-22--26Apple TV +
*--*-1%1%--1%*

---6--2--26Britbox
---*--1%--1%*

*2*13-462--15NowTV
1%1%jq*1%-1%2%1%--1%

61725243384914263827292Sky
9%16%ms14%ms13%ms19%ms16%ms5%13%m19%ms11%13%

3238371517712791Virgin TV
4%q2%2%4%qr3%5%6%q3%6%q3%4%

610912812113192111153YouTube
9%nq9%nq5%7%6%4%11%nq5%10%n5%7%

2245896595466BBC Radio stations (e.g.
3%2%2%3%4%2%2%4%3%2%3%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

**18--6-2-9BBC Sounds
****--2%p-1%-*

1222229222228Commercial radio
1%2%1%1%1%3%1%1%1%1%1%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

4610911215991216111Spotify
6%5%6%5%6%5%3%5%6%7%5%

*12192-22-621Apple Music/Apple
*1%1%1%1%-1%1%-2%n1%Podcasts

1132522842-30Amazon Music
1%j1%2%j1%1%1%3%2%1%-1%

*-143----26Other audio services
*-1%*1%----1%*

1387261711931184BBC websites/apps (e.g.
2%2%4%4%3%5%4%5%2%4%4%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

1223465622438Sky websites / apps
2%1%1%2%3%2%2%1%1%2%2%(e.g. Sky News, Sky

Sports)

*2237261154241Newspaper websites /
1%2%1%2%1%2%4%3%2%1%2%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

--1112-2-2212Apple News/ Google News/
--*1%1%-1%-1%1%1%Upday

1111222---214Other websites/apps
1%m1%*1%1%1%---1%1%

132237321217042483438392(NET) BBC + BBC iPlayer
19%o19%o21%o17%10%22%o14%24%o17%15%18%

6616144161324161919173(NET) ITV + ITV Hub
10%nr6%9%n8%8%4%8%8%10%8%8%

2123241264-237(NET) C4 + All 4
3%kr1%1%2%2%4%kr2%2%-1%2%

*1*145224-215(NET) C5 + My5
*1%*1%2%1%1%2%-1%1%

2435686496111996906475777(NET) Any PSB
37%32%38%35%30%38%33%44%jopr31%31%35%

27446667266911296064107808(NET) Streaming services
40%ln39%n37%36%33%29%44%klnp30%32%44%ln36%
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Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1974130128258197417029919443225828616520492232Unweighted Base

207191*74*164207117430220745628829424319672236Weighted Base

24833366924852351542403425292317BBC TV channels (e.g.
12%37%F49%F42%B12%30%vwxy12%7%9%14%12%10%15%14%BBC One, BBC Two, BBC

zFour, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

732-27361061851086575BBC iPlayer
4%2%-1%4%3%3%3%4%2%4%3%3%3%

119172239119221411217164155159ITV/STV/UTV/ITV Cymru
6%19%F30%F24%B6%13%vwxyz5%5%5%2%5%2%8%u7%Wales and ITV channels

(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

14---14-4*-22-1414ITV Hub/STV Player
1%---1%-1%x*-1%1%-1%1%

26**12625*58422527Channel 4 channels (e.g.
1%*1%*1%1%2%*1%3%1%1%1%1%Channel 4, E4, More4,

Film4, 4seven, 4Music)

9---9-**-*2289All 4
*---*-**-*1%1%**

13*-*13-6-*---1313Channel 5 channels (e.g.
1%*-*1%-2%x-*---1%1%Channel 5, 5Star, 5USA,

Paramount Network)

2---2---2-2-22My5
*---*---1%-1%-**

***1****----11S4C
********----**

872*28713414101348589Freeview/Youview
4%2%*1%4%*1%2%3%3%4%z2%4%4%

361123361146745109615755303364Netflix
17%DE1%3%2%17%C8%22%A22%A24%A21%A19%A23%t15%16%

80---806107111214116980Amazon Prime Video
4%---4%C4%3%3%2%4%5%5%4%4%

22---2226885532022Disney +
1%---1%1%2%4%2%2%2%1%1%1%

6---6-*4---246Apple TV +
*---*-*2%x---1%**

6---62---2--66Britbox
*---*1%---1%--**

15---1523442*41215NowTV
1%---1%1%1%2%1%1%*2%1%1%

2681762426823303259343524267292Sky
13%19%9%14%13%13%10%15%13%12%12%10%14%13%

809312801212101168-8991Virgin TV
4%10%F4%7%4%7%x4%5%2%2%3%-5%u4%

1512*21513251539292634113153YouTube
7%2%1%1%7%C2%8%A7%A8%A10%A9%A14%t6%7%

632136358519101146266BBC Radio stations (e.g.
3%2%2%2%3%3%3%3%4%4%4%2%3%3%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

9---92-*42*639BBC Sounds
*---*1%-*1%1%*3%t**

25*222528532-22628Commercial radio
1%*3%2%1%1%3%v3%v1%1%-1%1%1%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

111---111918163317182386111Spotify
5%---5%C5%6%8%7%6%6%9%t4%5%

21---21-443-541521Apple Music/Apple
1%---1%-1%2%1%-2%2%1%1%Podcasts

30---30-6*75-42630Amazon Music
1%---1%-2%*2%2%-2%1%1%

6---6**--12-66Other audio services
*---***--*1%-**

84---84194241213107584BBC websites/apps (e.g.
4%---4%C*3%2%5%A4%5%A4%4%4%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

38---38274744-3838Sky websites / apps
2%---2%1%2%2%2%1%1%-2%2%(e.g. Sky News, Sky

Sports)

41---4127-79523841Newspaper websites /
2%---2%1%2%-2%3%2%1%2%2%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

112-211-324--2812Apple News/ Google News/
1%2%-1%1%-1%1%1%--1%*1%Upday

122-21242*-3*21214Other websites/apps
1%3%-1%1%2%vx1%*-1%*1%1%1%

32135367132158452160454533357392(NET) BBC + BBC iPlayer
16%39%F49%F43%B16%34%vwxy15%10%13%16%15%14%18%18%

z

134172239134221811219184169173(NET) ITV + ITV Hub
6%19%F30%F24%B6%13%wx6%5%5%3%6%2%9%u8%

36**13625158643337(NET) C4 + All 4
2%*1%*2%1%2%*1%3%2%2%2%2%

15*-*15-6-2-2-1515(NET) C5 + My5
1%*-*1%-2%-1%-1%-1%1%

6625660115662909243135869562714777(NET) Any PSB
32%61%F81%EF70%B32%52%vwxy31%21%30%30%32%y25%36%u35%

z

80332580338138104214132126139654808(NET) Streaming services
39%DE3%3%3%39%C22%46%A50%A47%A46%A43%A57%t33%36%
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B4. Media provider ranked the most valuable

Base : All who have used media providers in the last 12 months
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Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

36559512721523725836165771054119413771536180622920032232Unweighted Base

3585701307153*3645516265971043116713061488178623819982236Weighted Base

86789561638443763185213249253-259259BBC TV channels (e.g.
24%mn14%m7%4%4%7%7%b6%b6%b16%bghi16%abgh17%abgh14%bghi-13%bghi12%BBC One, BBC Two, BBC

iiFour, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

1519555163431164150637678-8989BBC iPlayer
4%3%4%3%4%6%5%b3%4%b4%b5%b5%b4%b-4%b4%

78846239142372447180218201211-225225ITV/STV/UTV/ITV Cymru
22%mn15%m5%2%3%26%kl6%b4%b5%b15%abcgh17%abcg13%bghi12%bghi-11%bghi10%Wales and ITV channels

ihi(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

2132443187151922333033-3939ITV Hub/STV Player
*2%2%3%1%3%1%2%2%2%2%2%2%-2%2%

172317**24871656494749-5757Channel 4 channels (e.g.
5%m4%m1%**4%k1%1%2%5%abcgh4%bghi3%bg3%b-3%b3%Channel 4, E4, More4,

iFilm4, 4seven, 4Music)

2713*29621018171921-2121All 4
1%1%1%*1%2%1%*1%2%1%1%1%-1%1%

121014-212241128282830-3636Channel 5 channels (e.g.
3%m2%1%-1%2%*1%1%2%hi2%i2%i2%i-2%i2%Channel 5, 5Star, 5USA,

Paramount Network)

-16-2*-*33445-77My5
-**-1%*-******-**

*1-*-1***1111-11S4C
**-*-********-**

7232312313513153034324025053Freeview/Youview
2%4%m2%8%jk1%2%1%2%1%3%i3%i2%2%1%3%i2%

45521439-3311511126215116018821732242273Netflix
1%10%o16%no26%jk-6%k18%acdef19%acde25%abcd13%12%13%12%13%12%12%

fefhi

*20107762738121965862739113114127Amazon Prime Video
*4%o8%no5%j17%jl1%6%20%abcde9%acde5%5%5%5%5%6%6%

fgif

1234621-211527129202563137Disney +
**3%no4%j6%j-3%acdef2%e3%ef1%1%1%1%2%2%2%

**12-2*44468812*1212Apple TV +
**1%-**1%1%*1%1%1%1%*1%1%

-25-*3-4*4655-77Britbox
-**-**-1%*****-**

2131-1831614251622242613334NowTV
1%*2%n-5%jl1%3%2%2%1%2%2%1%*2%2%

152961102229311740334252732580105Sky
4%5%5%6%6%5%5%3%4%3%3%3%4%11%acdef4%5%

ghi

463251161413231416203063643Virgin TV
1%1%2%3%3%1%2%2%2%1%1%1%2%3%2%2%

52193-6315433287504564762396119YouTube
1%4%7%no-17%jl3%7%cde5%8%acdef4%3%4%4%10%acdef5%5%

32333257396111944485991-9797BBC Radio stations (e.g.
9%m6%m2%3%2%7%k1%2%2%4%bgi4%bgi4%bgi5%bghi-5%bghi4%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

*4122-5242571016-1616BBC Sounds
*1%1%1%-1%*1%**1%1%1%-1%1%

1425294517961126232844145368Commercial radio
4%4%m2%3%1%3%1%1%1%2%2%2%2%g6%acdef3%g3%stations (e.g. Capital,

ghiHeart, Magic, Kiss,
local commercial radio)

913921450151033479404346703381114Spotify
2%2%7%no9%j14%j3%16%acdef6%d8%acdef3%3%3%4%14%acdef4%5%

ghgh

2420472871876101681927Apple Music/Apple
*1%2%3%j2%*1%1%2%de1%*1%1%3%acdef1%1%Podcasts

2122228581715118153053237Amazon Music
1%2%2%1%2%1%1%3%def1%1%1%1%2%e2%2%e2%

--816*147-222538Other audio services
--1%1%2%j**1%f1%f-***2%acdef**

i

26355061044183632475473110-111111BBC websites/apps (e.g.
7%m6%4%4%3%8%k3%b6%bgi3%b4%b4%b5%b6%bgi-6%bgi5%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

*1321*4693141619162362834Sky websites / apps
*2%o2%*1%1%1%*1%1%1%1%1%3%h1%2%(e.g. Sky News, Sky

Sports)

1024597102830192736416170118193Newspaper websites /
3%4%5%5%3%5%5%3%3%3%3%4%4%5%4%4%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

-31721*10211911101151520Apple News/ Google News/
-*1%1%j**2%*1%1%1%1%1%2%1%1%Upday

642163326131015182262531Other websites/apps
2%1%2%4%j1%1%*1%1%1%1%1%1%2%i1%1%

101971501232717553104235276325332-348348(NET) BBC + BBC iPlayer
28%mn17%m11%8%9%13%12%b9%b10%b20%bghi21%abgh22%abgh19%bghi-17%bghi16%

ii

809786712160443866201250231244-263263(NET) ITV + ITV Hub
22%m17%m7%5%3%29%kl7%b6%b6%b17%abcgh19%abcd16%bghi14%bghi-13%bghi12%

ighi

193029*33314102673656570-7878(NET) C4 + All 4
5%m5%m2%*1%6%kl2%2%3%6%abcgh5%bghi4%bh4%bh-4%bh3%

i

121121-513251531323235-4343(NET) C5 + My5
3%2%2%-1%2%*1%1%3%hi2%i2%i2%i-2%i2%

2693083803370366161156265639734797899-957957(NET) Any PSB
75%mn54%m29%21%19%66%kl26%b26%b25%b55%abgh56%abcg54%abgh50%bghi-48%bghi43%

ihii

251306307323183355358613356370452568120665785(NET) Streaming services
7%23%o48%no48%j63%jl15%57%acde60%acde59%acde30%28%30%32%51%acde33%e35%

ffff

9426--*--5-**336440Nothing selected
3%1%2%--*--1%d-***15%acdef*2%

ghi

Page 291

PSB Quantitative Research- September 2020
Table 50
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On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1234167711309589953843961452144204812538717202232Unweighted Base

11971725116092610003793981458151*2042122*35017632236Weighted Base

138180941191161121227112451158189259BBC TV channels (e.g.
12%z10%8%13%z12%z3%5%16%vw8%12%9%17%p11%12%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

655844523247781767-107889BBC iPlayer
5%xA3%4%6%xA3%1%2%5%vw11%s3%-3%4%4%

1281489010989317204102151351161225ITV/STV/UTV/ITV Cymru
11%9%8%12%zA9%1%4%w14%vw7%11%10%15%p9%10%Wales and ITV channels

(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

26322418164629927*43439ITV Hub/STV Player
2%2%2%2%2%1%2%2%6%s1%*1%2%2%

36362626132352-557143657Channel 4 channels (e.g.
3%x2%2%3%1%1%1%4%vw-3%5%4%2%3%Channel 4, E4, More4,

Film4, 4seven, 4Music)

19151316426137142*1921All 4
2%x1%1%2%x*1%1%1%5%s1%1%*1%1%

27221325172232-36762336Channel 5 channels (e.g.
2%1%1%3%zA2%1%1%2%-2%6%p2%1%2%Channel 5, 5Star, 5USA,

Paramount Network)

35524-34-7**67My5
*****-1%*-*****

11*11--1-1-111S4C
*****--*-*-***

413324411889364482143753Freeview/Youview
3%2%2%4%xzA2%2%2%2%3%2%2%4%2%2%

140252197941427977117202451032231273Netflix
12%15%y17%yB10%14%y21%u19%u8%13%12%8%9%13%12%

60116943745543538811765116127Amazon Prime Video
5%7%y8%xyB4%5%14%u9%u3%6%6%5%1%7%q6%

2533261919111213334-23537Disney +
2%2%2%2%2%3%u3%u1%2%2%-1%2%2%

8101076229210-21112Apple TV +
1%1%1%1%1%**1%1%1%-1%1%1%

7574-*3414--77Britbox
1%*1%*-*1%*1%*--**

2129251515101311231-52934NowTV
2%2%2%2%2%3%u3%u1%1%2%-1%2%2%

4010144188810227359873168105Sky
3%6%yB4%2%9%yzAB3%6%5%3%5%5%9%p4%5%

13432481214722*39*53743Virgin TV
1%2%yB2%1%1%4%u2%2%*2%*2%2%2%

54104763446423344211548107119YouTube
4%6%y7%y4%5%11%u8%u3%1%6%3%2%6%q5%

5660354642915732923138197BBC Radio stations (e.g.
5%3%3%5%4%2%4%5%1%4%3%4%5%4%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

810864-214*15221216BBC Sounds
1%1%1%1%*-*1%*1%2%1%1%1%

3646212635365946313163868Commercial radio
3%3%2%3%3%1%1%4%vw3%3%11%p5%p2%3%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

44937932544427421110131299114Spotify
4%5%7%yB3%5%12%u7%u3%7%5%2%3%6%5%

1322117227614620-52227Apple Music/Apple
1%1%1%1%2%y2%1%1%4%s1%-1%1%1%Podcasts

182817171671019235-72937Amazon Music
2%2%1%2%2%2%3%1%1%2%-2%2%2%

2882-7**-8-*78Other audio services
**1%x*-2%u**-*-***

7572566834102180410571292111BBC websites/apps (e.g.
6%xA4%5%7%xA3%3%5%6%3%5%6%3%5%5%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

1031177234129628342634Sky websites / apps
1%2%1%1%2%yB1%*2%4%1%3%1%1%2%(e.g. Sky News, Sky

Sports)

56684643498157012789226193Newspaper websites /
5%4%4%5%5%2%4%5%8%4%8%6%3%4%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

915109124106*20--2020Apple News/ Google News/
1%1%1%1%1%1%3%u**1%--1%1%Upday

12271410107320-31642131Other websites/apps
1%2%1%1%1%2%1%1%-2%5%p1%1%1%

2022381381711481528305293111169268348(NET) BBC + BBC iPlayer
17%z14%12%18%zA15%4%7%21%vw19%15%9%20%r15%16%

153180114128105724233192411355195263(NET) ITV + ITV Hub
13%10%10%14%zA10%2%6%w16%vw13%12%11%16%p11%12%

555038431758657698145678(NET) C4 + All 4
5%x3%3%5%x2%1%2%4%w5%3%7%4%3%3%

29271827212536-43763043(NET) C5 + My5
2%2%2%3%2%1%1%2%-2%6%p2%2%2%

580637407489372471038086287753171734957(NET) Any PSB
48%xzA37%35%53%xzA37%12%26%w55%vw41%43%43%49%p42%43%

390691542266365255218312587132278686785(NET) Streaming services
33%40%yB47%xyAB29%37%y67%uv55%u21%38%35%18%22%39%qr35%

724571713324*39752840Nothing selected
1%1%z*1%2%z3%v1%2%*2%5%pq1%2%2%
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Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10681164572431689475241329370340320338273940660611114010722232Unweighted Base

10571178507495677501219295309367349388289823716677113010902236Weighted Base

13312667627254385447504111191389130136121259BBC TV channels (e.g.
13%11%13%13%11%11%17%EHI18%EHI15%EHI14%EHI12%EI3%6%17%EHI13%EHI4%12%11%12%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

40492016212841771310287292435573289BBC iPlayer
4%4%4%3%3%6%2%6%2%4%3%7%FGHLN3%3%3%5%5%C3%4%

1101156245704550704033156101614816123102225ITV/STV/UTV/ITV Cymru
10%10%12%9%10%9%23%EFHIJ24%EFHI13%EFHI9%EHIJ4%1%3%20%EFHIJ7%EI2%11%9%10%Wales and ITV channels

KLJKLJKL(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

19191271010657745318118201739ITV Hub/STV Player
2%2%2%1%1%2%3%2%2%2%1%1%1%2%2%1%2%2%2%

32251319121316814575238117342357Channel 4 channels (e.g.
3%2%2%4%2%3%7%EFHIJ3%4%EFHIK1%2%1%1%5%EFHIK2%1%3%2%3%Channel 4, E4, More4,

KFilm4, 4seven, 4Music)

714431142543241115517521All 4
1%1%P1%1%*3%PT1%2%1%1%1%1%*1%1%1%1%C*1%

2791312711221061-42574221436Channel 5 channels (e.g.
3%OS1%3%OS2%OS1%*6%EFHIJ1%3%EFIJ2%*-1%3%EFIJ1%1%2%1%2%Channel 5, 5Star, 5USA,

KMParamount Network)

3413-4-2-22*-24*617My5
***1%-1%-1%-1%1%*-*1%*1%**

11******-*--*1**-11S4C
********-*--****-**

233091214169917928*34118213253Freeview/Youview
2%3%2%2%2%3%4%EHJ3%H5%EFHJ2%1%2%*4%EFHJ2%1%2%3%2%

1171566147916422031534573495398121158114273Netflix
11%13%12%10%14%13%1%7%N10%N14%GMN13%GMN19%GLMN17%GLMN6%N14%GMN18%GLMN14%C10%12%

666126312932689252340142248556363127Amazon Prime Video
6%5%5%6%4%6%3%3%3%7%G7%G10%GLMN5%3%7%GLM8%GLMN6%6%6%

92863198--*38149*1123221537Disney +
1%2%T1%1%3%QT2%--*1%2%GM4%GKLMN3%GLMN*2%G3%GKLMN2%1%2%

58237*----*92-*1021012Apple TV +
*1%*1%1%*----*2%FGJKL1%-*2%FG*1%1%

M

34124-*--41-2*52247Britbox
****1%-*--1%G*-1%*1%****

2311111165--3717523247231034NowTV
2%1%2%2%1%1%--1%2%G5%EGHIL1%1%*3%EGMN1%2%1%2%

MN

49562819292891117181716173835335551105Sky
5%5%5%4%4%5%4%4%6%5%5%4%6%5%5%5%5%5%5%

202381020326721177151314241943Virgin TV
2%2%2%2%3%O1%1%2%2%*3%K2%2%2%2%2%2%2%2%

685029383218*78171737341534714970119YouTube
6%4%6%8%OS5%4%*2%2%5%GN5%GN10%FGKLM12%FGJK2%5%GN10%FGJKL4%6%5%

NLMNMN

29681215442425179171297502916425497BBC Radio stations (e.g.
3%6%RT2%3%6%QRT5%11%EFGHI6%E3%5%4%2%2%6%EHI4%2%4%5%4%Radio 1, Radio 2, Radio

JKL3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

88426221-244435741216BBC Sounds
1%1%1%*1%*1%*-*1%1%1%*1%1%*1%1%

343314201914109169156234249234368Commercial radio
3%3%3%4%3%3%5%EH3%5%EH2%4%EH2%1%4%EH3%1%2%4%D3%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

397416225321-6661844311224766248114Spotify
4%6%RT3%5%8%RT4%-2%2%2%5%GKN11%FGJKL11%FGJK1%3%GN11%FGJKL5%4%5%

MNLMNMN

161141274--*33318*521121527Apple Music/Apple
1%1%1%2%1%1%--*1%1%1%6%FGIJK*1%3%FGLMN1%1%1%Podcasts

LMN

17205121192*210106742013171937Amazon Music
2%2%1%2%2%2%1%*1%3%GM3%GM2%2%G1%3%GM2%2%2%2%

34*2*4--2*221233438Other audio services
*****1%--1%*1%1%***1%***

40711820363591131191811125137234665111BBC websites/apps (e.g.
4%6%4%4%5%7%T4%4%10%EFHIJ5%5%3%4%6%5%3%4%6%5%BBC.co.uk, BBC News

MNonline, BBC Bitesize,
BBC Weather)

151986910154114919159102434Sky websites / apps
1%2%2%1%1%2%*2%1%3%H1%2%*1%2%1%1%2%2%(e.g. Sky News, Sky

Sports)

4152212026251010112319127314219355793Newspaper websites /
4%4%4%4%4%5%5%4%4%6%E5%3%3%4%6%E3%3%5%4%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

1196562-2-2385251311920Apple News/ Google News/
1%1%1%1%1%*-1%-1%1%2%GL2%G*1%2%GL1%1%1%Upday

1714968625368221114492231Other websites/apps
2%1%2%1%1%1%1%2%1%2%2%1%1%1%2%1%1%2%1%

173175877893824271546351392616711465193153348(NET) BBC + BBC iPlayer
16%15%17%16%14%16%19%EHI24%EFHI17%EHI17%EHI15%10%9%20%EHI16%EHI10%17%14%16%

J

12913474527955567647401910131795924143119263(NET) ITV + ITV Hub
12%11%15%11%12%11%25%EFHI26%EFHI15%EFHI11%EHIJ5%3%5%22%EFHIJ8%EI3%13%11%12%

JKLJKLJKL

3939172213261814187993501612512778(NET) C4 + All 4
4%3%3%4%2%5%P8%EFHIJ5%EH6%EFHK2%3%2%1%6%EFHIK2%2%5%C2%3%

K

30131315751251083*427114281443(NET) C5 + My5
3%S1%3%3%S1%1%6%EFHIJ2%3%EI2%I1%*1%3%EI2%1%3%1%2%

M

4495082252052792291631941701571158369527272152508446957(NET) Any PSB
43%43%44%41%41%46%75%EFGH66%EFHI55%EFHI43%EHIJ33%EI21%24%64%EFHI38%EHI22%45%41%43%

IJKLJKLJKJKL

363422161182260163104059126142231168109269398411367785(NET) Streaming services
34%36%32%37%38%32%5%14%N19%GN34%GLMN41%GLMN59%FGJK58%FGJK13%N38%GLMN59%FGJK36%34%35%

LMNLMNLMN

3281786224559410111414191940Nothing selected
3%OPS1%3%OPS2%1%*1%1%2%1%2%1%3%1%2%2%2%2%2%
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B4. Media provider ranked 2nd most valuable

Base : All who have used media providers in the last 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55116812432861723845483068432232Unweighted Base

59616402543081853954773358882236Weighted Base

5120924261135823995259BBC TV channels (e.g.
9%13%ei10%8%6%9%17%ad12%11%12%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

2762422131615154189BBC iPlayer
5%4%1%7%gh7%g4%3%4%5%4%

2619914119331082156225ITV/STV/UTV/ITV Cymru
4%12%efgi6%3%5%8%23%abd6%6%10%Wales and ITV channels

(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

112764241091539ITV Hub/STV Player
2%2%2%1%1%1%2%3%2%2%

1047643627101457Channel 4 channels (e.g.
2%3%2%1%2%1%6%ad3%2%3%Channel 4, E4, More4,

Film4, 4seven, 4Music)

318**3495321All 4
*1%**1%1%2%a1%*1%

2342--11137536Channel 5 channels (e.g.
*2%i1%--3%a3%a2%1%2%Channel 5, 5Star, 5USA,

Paramount Network)

252--**4*7My5
**1%--**1%a**

*1--*-1-*1S4C
**--*-*-**

647151151751553Freeview/Youview
1%3%*2%*4%4%2%2%2%

83190314330552342126273Netflix
14%12%12%14%16%14%c5%13%c14%c12%

398815241523161558127Amazon Prime Video
7%5%6%8%8%6%3%5%7%c6%

22153161110261837Disney +
4%h1%1%5%h6%gh3%c*2%2%2%

844244*-812Apple TV +
1%h*2%h1%2%h1%*-1%1%

25--23*227Britbox
**--1%1%*1%**

13219629-52034NowTV
2%1%4%h2%1%2%c-1%c2%c2%

39662222918181053105Sky
7%4%9%h7%5%5%4%3%6%5%

17261194910121043Virgin TV
3%2%4%h3%2%2%2%3%a1%2%

47722314221382856119YouTube
8%h4%9%h5%12%fh3%2%8%cd6%c5%

1087*72732173897BBC Radio stations (e.g.
2%5%gi*2%1%2%7%d5%d4%4%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

41222-222716BBC Sounds
1%1%1%1%-*1%1%1%1%

1454846151762968Commercial radio
2%3%3%1%3%4%4%2%3%3%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

36781117162051860114Spotify
6%5%4%5%9%5%c1%5%c7%c5%

141394*92*1227Apple Music/Apple
2%h1%3%h1%*2%**1%1%Podcasts

211611923861937Amazon Music
3%h1%4%h3%h1%1%2%2%2%2%

4324*--248Other audio services
1%*1%1%h*--1%**

2784912916201545111BBC websites/apps (e.g.
4%5%3%4%5%4%4%5%5%5%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

132159165101134Sky websites / apps
2%1%2%3%1%1%1%3%1%2%(e.g. Sky News, Sky

Sports)

3459152252514123993Newspaper websites /
6%4%6%7%h3%6%3%4%4%4%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

61435*524920Apple News/ Google News/
1%1%1%2%*1%*1%1%1%Upday

*30***6621031Other websites/apps
*2%i***2%1%1%1%1%

78270284824519754136348(NET) BBC + BBC iPlayer
13%16%11%15%13%13%20%d16%15%16%

37226201511371183071263(NET) ITV + ITV Hub
6%14%efgi8%5%6%9%25%abd9%8%12%

12666451036141778(NET) C4 + All 4
2%4%2%1%3%3%8%ad4%2%3%

4394--111311543(NET) C5 + My5
1%2%f2%--3%a3%a3%a1%2%

172785698752133319144320957(NET) Any PSB
29%48%efgi27%28%28%34%67%abd43%36%43%

28550011713510514964123379785(NET) Streaming services
48%h30%46%h44%h56%fh38%c13%37%c43%c35%

5352521354840Nothing selected
1%2%1%2%1%3%a1%1%1%2%
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B4. Media provider ranked 2nd most valuable

Base : All who have used media providers in the last 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

4094104081005991671511111101302232Unweighted Base

671111781879201*3142902032032452236Weighted Base

81320217322829353226259BBC TV channels (e.g.
12%12%11%12%16%9%10%17%n16%11%12%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

1477713221466489BBC iPlayer
2%4%4%4%6%7%js5%3%3%2%4%

111522177202115312134225ITV/STV/UTV/ITV Cymru
16%mnp13%mnp13%mn9%10%7%5%15%mn10%14%mn10%Wales and ITV channels

(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

11136274-2339ITV Hub/STV Player
2%lq1%*2%1%2%1%-1%1%2%

22547471262857Channel 4 channels (e.g.
3%2%3%3%2%2%4%3%1%3%3%Channel 4, E4, More4,

Film4, 4seven, 4Music)

**219-62-2221All 4
1%*1%1%-2%1%-1%1%1%

1242944462236Channel 5 channels (e.g.
1%2%2%2%2%1%1%3%1%1%2%Channel 5, 5Star, 5USA,

Paramount Network)

*1*6-2-4--7My5
*1%**-1%-2%p--*

-1--------1S4C
-1%mnpq--------*

1334675672653Freeview/Youview
1%3%2%2%3%2%2%3%1%2%2%

81622226234627262229273Netflix
12%15%13%12%11%15%9%13%11%12%12%

361110711191011916127Amazon Prime Video
5%5%6%6%5%6%3%5%4%6%6%

12331421122837Disney +
2%2%1%2%2%1%4%n1%1%3%2%

**-123-2-2212Apple TV +
**-1%1%-1%-1%1%1%

*--7-2-2--7Britbox
*--*-1%-1%--*

*232954242434NowTV
1%1%2%2%3%1%1%2%1%2%2%

37887617189613105Sky
5%6%5%5%3%5%6%4%3%5%5%

11338-61524443Virgin TV
2%o1%2%2%-2%5%opr1%2%2%2%

6710961914158414119YouTube
9%klnp6%k6%5%10%k4%5%4%2%6%5%

2588261513129997BBC Radio stations (e.g.
2%5%5%4%3%5%5%6%5%4%4%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

-1*15-46-2416BBC Sounds
-1%*1%-1%2%-1%1%1%

2226210132519668Commercial radio
3%m2%1%3%5%m4%m1%3%9%jlmpq2%3%stations (e.g. Capital,

rsHeart, Magic, Kiss,
local commercial radio)

671685815204148114Spotify
9%jlp6%l9%jlp5%4%5%7%2%7%3%5%

112242754-227Apple Music/Apple
1%1%1%1%1%2%2%2%-1%1%Podcasts

12331-6424837Amazon Music
1%2%2%2%-2%1%1%2%3%2%

***71----28Other audio services
*****----1%*

248977211611313111BBC websites/apps (e.g.
3%3%5%5%3%7%6%6%2%5%5%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

1142844-24334Sky websites / apps
2%m1%m2%m1%2%1%-1%2%1%2%(e.g. Sky News, Sky

Sports)

*258541226413793Newspaper websites /
1%2%3%s5%rs2%4%9%jlnop2%6%rs3%4%apps (e.g Daily Mail

qrsonline, The Sun.co.uk,
The Times online)

11*184-4-2220Apple News/ Google News/
1%nq1%n*1%2%-1%-1%1%1%Upday

*1228244-6231Other websites/apps
*1%1%1%1%1%1%-3%1%1%

101727294455043413830348(NET) BBC + BBC iPlayer
14%16%15%16%22%j16%15%20%19%12%16%

121523213212819312338263(NET) ITV + ITV Hub
18%mnopq14%m13%m11%11%9%6%15%m11%15%m12%

2376641314641078(NET) C4 + All 4
3%2%4%4%2%4%5%3%2%4%3%

1343546492243(NET) C5 + My5
1%3%2%2%2%2%1%4%1%1%2%

2849788028613611511181106957(NET) Any PSB
43%44%44%43%43%43%40%55%kmpq40%43%43%

rs

2742696487611597615891785(NET) Streaming services
40%k37%38%34%38%37%33%30%29%37%35%

2343122429440Nothing selected
2%3%n2%2%1%1%1%1%4%np1%2%
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B4. Media provider ranked 2nd most valuable

Base : All who have used media providers in the last 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1974130128258197417029919443225828616520492232Unweighted Base

207191*74*164207117430220745628829424319672236Weighted Base

21220274721225311551333713246259BBC TV channels (e.g.
10%22%F37%F29%B10%14%10%7%11%12%13%5%12%u12%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

88*-*883132192212117889BBC iPlayer
4%*-*4%C2%4%1%4%7%yA4%4%4%4%

166283159166432492012316217225ITV/STV/UTV/ITV Cymru
8%31%F42%F36%B8%24%vwxyz8%4%4%4%11%wx2%11%u10%Wales and ITV channels

(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

38*-*3864511*423439ITV Hub/STV Player
2%*-*2%3%w1%3%w2%*1%1%2%2%

47551047673124575057Channel 4 channels (e.g.
2%6%7%F6%B2%4%2%1%3%1%2%3%3%3%Channel 4, E4, More4,

Film4, 4seven, 4Music)

21---212*1*32*2121All 4
1%---1%1%***1%1%*1%1%

332133312452223436Channel 5 channels (e.g.
2%2%2%2%2%1%1%2%1%1%1%1%2%2%Channel 5, 5Star, 5USA,

Paramount Network)

7---72-*22*-77My5
*---*1%-**1%*-**

1---1--1----11S4C
*---*--*----**

4841448123*38944853Freeview/Youview
2%4%1%3%2%7%xyz1%*1%3%3%2%2%2%

2675262678423764362330236273Netflix
13%D5%2%4%13%C5%14%A18%vA14%vA12%A8%12%12%12%

1261-11265191222131719108127Amazon Prime Video
6%1%-*6%C3%6%6%5%4%6%8%5%6%

37---37-1381171122537Disney +
2%---2%-4%vA4%vA2%2%*5%t1%2%

12---12-*44328412Apple TV +
1%---1%-*2%1%1%1%3%t*1%

7---7-2-2-2-77Britbox
*---*-1%-*-1%-**

34---34-88612743034NowTV
2%---2%-3%4%A1%4%A2%2%2%2%

1023131028278291315897105Sky
5%3%1%2%5%5%9%4%6%4%5%3%5%5%

38235383106155283543Virgin TV
2%2%3%3%2%1%3%3%3%2%1%3%2%2%

118*-*118424123114161996119YouTube
6%*-*6%C3%8%6%7%5%6%8%5%5%

88639881071020111388997BBC Radio stations (e.g.
4%7%4%5%4%6%2%5%4%4%4%3%5%4%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

16---16-42422-1616BBC Sounds
1%---1%-1%1%1%1%1%-1%1%

589*958622981046368Commercial radio
3%10%DF*6%3%3%1%1%2%3%3%2%3%3%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

114---114315133412192384114Spotify
5%---5%C1%5%6%7%A4%7%10%t4%5%

27---27-2376462027Apple Music/Apple
1%---1%-1%1%2%2%1%3%1%1%Podcasts

37---37611078743337Amazon Music
2%---2%4%z*5%z1%3%2%2%2%2%

8---8-443-*178Other audio services
*---*-1%2%1%-****

111---111611102218206105111BBC websites/apps (e.g.
5%---5%C3%4%5%5%6%7%3%5%5%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

34---3424584443034Sky websites / apps
2%---2%1%1%2%2%1%1%2%2%2%(e.g. Sky News, Sky

Sports)

93---9321412211615187593Newspaper websites /
4%---4%C1%5%6%5%5%5%7%4%4%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

20---2055*68241620Apple News/ Google News/
1%---1%3%2%*1%3%1%2%1%1%Upday

265-52661-84642731Other websites/apps
1%5%F-3%1%4%yz*-2%1%2%2%1%1%

30021274830028441770554924324348(NET) BBC + BBC iPlayer
14%23%37%F29%B14%16%15%8%15%y19%y17%y10%16%u16%

2042831592044828153012358251263(NET) ITV + ITV Hub
10%31%F42%F36%B10%28%vwxy9%7%7%4%12%w3%13%u12%

z

68551068883127787178(NET) C4 + All 4
3%6%7%6%3%5%3%2%3%2%2%3%4%3%

402134032475224143(NET) C5 + My5
2%2%2%2%2%2%1%2%2%2%1%1%2%2%

82862671308281031036216611012856896957(NET) Any PSB
40%69%F92%EF79%B40%59%vwxy34%30%36%38%44%y23%46%u43%

z

7786277782712710618610997126642785(NET) Streaming services
38%DE6%2%4%38%C15%42%A51%vwA41%A38%A33%A52%t33%35%

39-1139*1213563140Nothing selected
2%-1%*2%**1%*1%2%2%2%2%
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B4. Media provider ranked 2nd most valuable

Base : All who have used media providers in the last 12 months

Jigsaw 2020
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PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

36559512721523725836165771054119413771536180622920032232Unweighted Base

3585701307153*3645516265971043116713061488178623819982236Weighted Base

2735588132329243685103114118-120120BBC TV channels (e.g.
8%6%4%5%4%4%5%b4%b3%b7%bgh8%bghi8%bgh7%bg-6%bg5%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

1834559183720275467699397-107107BBC iPlayer
5%6%4%6%5%7%3%b5%b5%b6%b5%b6%bi5%b-5%b5%

39686562160372760125161155164-173173ITV/STV/UTV/ITV Cymru
11%m12%m5%4%6%11%kl6%b5%b6%b11%bghi12%abcg10%bghi9%bghi-9%bgh8%Wales and ITV channels

hi(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

591965432616271727-3333ITV Hub/STV Player
2%2%1%4%j1%1%1%*1%1%2%gh1%2%-2%g1%

5342332949151625120112107116-128128Channel 4 channels (e.g.
15%mn7%m3%2%2%9%kl2%3%2%10%abcdg9%bghi7%bghi6%bghi-6%bghi6%Channel 4, E4, More4,

hiFilm4, 4seven, 4Music)

3141644116161026182729-3333All 4
1%2%1%3%1%2%1%3%g1%2%1%2%2%-2%1%

30272932238102370707274-8585Channel 5 channels (e.g.
8%m5%m2%2%1%4%k1%2%2%6%bghi5%bghi5%bghi4%bghi-4%bghi4%Channel 5, 5Star, 5USA,

Paramount Network)

1310*6-2-71111713-1414My5
*1%1%*2%j-*-1%1%1%*1%-1%1%

**---*---****-**S4C
**---*---****-**

15836415221420294244465245559Freeview/Youview
4%n1%3%3%4%4%2%3%3%4%3%3%3%2%3%3%

154512724-408091173989812414619169187Netflix
4%8%10%o15%jk-7%k13%acdef15%abcd17%abcd8%8%8%8%8%8%8%

efef

-17786291131897445556270167995Amazon Prime Video
-3%o6%no4%8%j2%5%15%abcde7%acde4%4%4%4%7%4%4%

fgif

2435114112218382319233543842Disney +
1%1%3%n1%4%2%4%de3%4%acde2%1%2%2%2%2%2%

-41022-464726841014Apple TV +
-1%1%1%j1%-1%1%e*1%***1%e1%1%

-*3-1-333-233*33Britbox
-**-*-***-******

-2132335694491321315NowTV
-*1%1%1%1%1%1%1%**1%1%1%1%1%

103084736314131776476859911113124Sky
3%5%6%o5%10%6%7%5%7%5%6%6%6%5%6%6%

89202712171092022212843237Virgin TV
2%2%2%1%2%2%3%g2%1%2%2%1%2%2%2%2%

61990-4421474278476375908107115YouTube
2%3%7%no-12%jl4%7%f7%f7%cdef4%5%5%5%3%5%5%

2152483750131730717795117-121121BBC Radio stations (e.g.
6%9%m4%2%2%9%kl2%3%b3%b6%bghi6%bghi6%bghi7%bghi-6%bghi5%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

351431451338619-2121BBC Sounds
1%1%1%2%*1%1%***1%*1%-1%1%

132348292312192636454963107484Commercial radio
4%4%4%2%2%4%2%3%3%3%3%3%4%4%4%4%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

81085153914973672414768761093103Spotify
2%2%7%no10%j11%j2%15%abcde6%7%acdef4%4%5%4%4%5%5%

fgh

-212*5-5392571111314Apple Music/Apple
-*1%*1%j-1%1%1%***1%1%1%1%Podcasts

16344102919282019263233841Amazon Music
*1%3%o3%j3%j*1%3%3%2%1%2%2%1%2%2%

-19-234-43335279Other audio services
-*1%-1%*1%-*****1%**

19297281739302056536579112-120120BBC websites/apps (e.g.
5%5%5%5%5%7%5%b3%b5%b5%b5%b5%b6%bh-6%bh5%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

21544231420101523313548125062Sky websites / apps
1%3%3%o2%1%3%3%2%1%2%2%2%3%5%fgh2%3%(e.g. Sky News, Sky

Sports)

312345101631241533363550661882100Newspaper websites /
9%mn4%3%7%5%6%4%2%3%3%3%3%4%8%cdefg4%4%apps (e.g Daily Mail

honline, The Sun.co.uk,
The Times online)

2428562971722616181635Apple News/ Google News/
1%1%2%3%j2%*1%def1%ef2%def***1%e8%acdef1%2%Upday

ghi

15181847813791013101424Other websites/apps
*1%1%*2%1%1%1%1%1%1%1%1%4%acdef1%1%

ghi

4569113183159495190152172207215-227227(NET) BBC + BBC iPlayer
13%12%9%11%8%11%8%b9%b9%b13%bghi13%bghi14%bghi12%bgi-11%b10%

457784122665403065140188172191-206206(NET) ITV + ITV Hub
12%m14%m6%8%7%12%6%b5%b6%b12%bghi14%abcg12%bghi11%bghi-10%bghi9%

hi

56564971360213235146130134145-161161(NET) C4 + All 4
16%mn10%m4%4%4%11%k3%b5%b3%b13%abcdg10%bghi9%bghi8%bgi-8%bgi7%

hi

303039382310103081818088-9999(NET) C5 + My5
8%m5%3%2%2%4%2%2%3%b7%bghi6%bghi5%bghi5%bghi-5%bghi4%

21931741852102299168160309647721773887-955955(NET) Any PSB
61%m56%m32%34%28%54%kl27%b27%b30%b55%abcg55%abcg52%bghi50%bghi-48%bghi43%

hihi

321114865414610230431348928731440248367563629(NET) Streaming services
9%19%o37%no35%j40%j18%49%abcd52%abcd47%abcd25%24%27%27%28%28%e28%

efefef

242470131394522147258137118Nothing selected
7%4%5%9%j3%2%1%1%f2%def***1%def34%acdef2%def5%

ghi
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On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1234167711309589953843961452144204812538717202232Unweighted Base

11971725116092610003793981458151*2042122*35017632236Weighted Base

67935255579139810108112386120BBC TV channels (e.g.
6%5%4%6%6%2%3%7%vw6%5%9%6%5%5%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

75836857461319751290*1789107BBC iPlayer
6%5%6%6%5%3%5%5%8%4%*5%5%r5%

9412764767882813781651328132173ITV/STV/UTV/ITV Cymru
8%7%6%8%8%2%7%w9%w5%8%10%8%8%8%Wales and ITV channels

(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

21221916114524526-42933ITV Hub/STV Player
2%1%2%2%1%1%1%2%3%1%-1%2%1%

8465457534*15113812083189128Channel 4 channels (e.g.
7%xzA4%4%8%xzA3%*4%w8%vw5%6%6%9%p5%6%Channel 4, E4, More4,

Film4, 4seven, 4Music)

24242424451018526*62733All 4
2%x1%2%x3%x*1%2%1%3%1%*2%2%1%

505030452761782818215785Channel 5 channels (e.g.
4%3%3%5%xzA3%2%*5%vw1%4%6%6%3%4%Channel 5, 5Star, 5USA,

Paramount Network)

1491211-428310-*1414My5
1%x1%1%x1%x-1%*1%2%s*-*1%1%

****---*-*--**S4C
****---*-*--**

493535476111335255275059Freeview/Youview
4%xA2%x3%x5%xA1%3%3%2%2%3%2%2%3%3%

1061801327078364410819162216169187Netflix
9%10%11%xy8%8%9%11%7%13%8%2%5%10%qr8%

5787764040352238292488395Amazon Prime Video
5%5%7%x4%4%9%u6%u3%1%5%3%2%5%4%

2133211318191111338143742Disney +
2%2%2%1%2%5%u3%u1%2%2%1%1%2%2%

2107-822102122-1214Apple TV +
*1%1%-1%y1%1%1%1%1%2%-1%1%

3113--*3*3--33Britbox
****--****--**

4151137357-13-11515NowTV
*1%1%*1%1%1%*-1%-*1%1%

441176724117223567711742397124Sky
4%7%yB6%y3%12%yzAB6%9%u5%5%6%3%7%6%6%

17351812113924432272937Virgin TV
1%2%2%1%1%1%2%2%3%2%1%2%2%2%

6297744346413539511068102115YouTube
5%6%6%5%5%11%u9%u3%3%5%5%2%6%q5%

5790395465591081110863778121BBC Radio stations (e.g.
5%5%3%6%z6%z1%2%7%vw7%5%5%11%p4%5%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

81611791416-19-21921BBC Sounds
1%1%1%1%1%*1%1%-1%-1%1%1%

4367462839139629727126584Commercial radio
4%4%4%3%4%3%2%4%6%4%6%4%4%4%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

5590693153303141399-1488103Spotify
5%5%6%y3%5%8%u8%u3%2%5%-4%5%r5%

610769527-12--1414Apple Music/Apple
1%1%1%1%1%1%1%*-1%--1%1%Podcasts

2537281926121218238463141Amazon Music
2%2%2%2%3%3%u3%1%2%2%3%2%2%2%

54732225*92359Other audio services
**1%**1%****1%1%**

6794585756161688710791496120BBC websites/apps (e.g.
6%5%5%6%6%4%4%6%4%5%8%4%5%5%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

235025163489453599183562Sky websites / apps
2%3%2%2%3%2%2%3%2%3%7%p5%p2%3%(e.g. Sky News, Sky

Sports)

547055374513107789251679100Newspaper websites /
5%4%5%4%5%3%2%5%5%4%4%5%4%4%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

162521121016109529*43135Apple News/ Google News/
1%1%2%1%1%4%u3%u1%4%1%*1%2%2%Upday

717116109213-24431724Other websites/apps
1%1%1%1%1%2%1%1%-1%3%1%1%1%

1411761191121042232173221981240175227(NET) BBC + BBC iPlayer
12%10%10%12%10%6%8%12%w15%10%10%11%10%10%

1161498492901233161131911332162206(NET) ITV + ITV Hub
10%9%7%10%9%3%8%w11%w8%9%10%9%9%9%

1099069993852513113146837116161(NET) C4 + All 4
9%xzA5%6%11%xzA4%1%6%w9%w8%7%6%11%p7%7%

6459425727102865918217099(NET) C5 + My5
5%xA3%4%6%xzA3%3%1%6%v4%4%6%6%4%4%

561674422477388711207647086056184715955(NET) Any PSB
47%xzA39%36%52%xzA39%19%30%w52%vw47%42%45%52%p41%43%

341560427228285184165281375811856555629(NET) Streaming services
29%32%y37%xyB25%29%48%u41%u19%24%28%15%16%31%qr28%

37712735522714774113151886118Nothing selected
3%4%z2%4%5%zB7%3%5%3%6%12%pq5%5%5%

Page 298

PSB Quantitative Research- September 2020
Table 51

B4. Media provider ranked 3rd most valuable

Base : All who have used media providers in the last 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10681164572431689475241329370340320338273940660611114010722232Unweighted Base

10571178507495677501219295309367349388289823716677113010902236Weighted Base

5268311734352518281619857235137347120BBC TV channels (e.g.
5%6%6%3%5%7%12%EFHIJ6%EHI9%EFHIK4%5%E2%2%9%EFHIK5%E2%6%4%5%BBC One, BBC Two, BBC

KFour, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

47602027411852313142518104139275452107BBC iPlayer
4%5%4%5%6%4%2%8%N4%4%7%5%3%5%5%4%5%5%5%

8588334648412728403615131496502710271173ITV/STV/UTV/ITV Cymru
8%7%7%9%7%8%12%EHIJ10%EIJ13%EFHI10%EIJ4%3%5%12%EFHIJ7%4%9%6%8%Wales and ITV channels

J(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

20131468544837251698211233ITV Hub/STV Player
2%1%3%S1%1%1%2%1%3%1%2%1%2%2%1%1%2%1%1%

705844243523313126157788922156761128Channel 4 channels (e.g.
7%5%9%OS5%5%5%14%EFHIJ10%EFHI8%EFHI4%2%2%3%11%EFHIJ3%2%6%6%6%Channel 4, E4, More4,

KJKJKFilm4, 4seven, 4Music)

1815109114671349214710132033All 4
2%1%2%2%2%1%3%2%*1%1%2%1%2%1%2%1%2%1%

48371928251219152112594551713503585Channel 5 channels (e.g.
5%3%4%6%O4%2%9%EFHIJ5%EJ7%EFHIJ3%1%2%2%7%EFHIJ2%2%4%3%4%Channel 5, 5Star, 5USA,

KParamount Network)

864433-21424-3649514My5
1%*1%1%*1%-1%*1%1%1%-*1%1%1%*1%

**-**--**----*--***S4C
**-**--**----*--***

243519314217111197122291614342559Freeview/Youview
2%3%Q4%Q1%2%4%Q3%4%H4%H2%2%3%1%4%H2%2%3%2%3%

8010728475057101518353534394370738796187Netflix
8%9%R6%9%7%11%R5%5%6%9%G10%G9%13%GLMN5%10%G11%GLMN8%9%8%

356018163822481320162014253634524395Amazon Prime Video
3%5%4%3%6%4%2%3%4%5%5%5%5%3%5%5%5%4%4%

20219101110-*312415731621231942Disney +
2%2%2%2%2%2%-*1%3%GMN1%4%GMN2%GM*2%GM3%GMN2%2%2%

311-3742--6-4226610414Apple TV +
*1%-1%1%1%1%--2%G-1%1%*1%1%1%*1%

121*2-----*2*-*3213Britbox
*****-----*1%*-*****

691527-2*-193211212315NowTV
1%1%*1%*1%-1%*-*2%FGKL1%**2%FGK1%*1%

58672530373061511291429203343497054124Sky
5%6%5%6%5%6%3%5%4%8%G4%7%7%4%6%7%G6%5%6%

1819612109449328617514201737Virgin TV
2%2%1%2%1%2%2%1%3%F1%1%2%2%2%1%2%2%2%2%

536222274516*1016162429182640465758115YouTube
5%5%4%6%7%O3%*3%N5%N4%N7%GN7%GN6%N3%N6%N7%GN5%5%5%

6160322435252826172215577137125367121BBC Radio stations (e.g.
6%5%6%5%5%5%13%EFHIJ9%EHI5%EI6%EI4%1%2%9%EFHIJ5%EI2%5%6%5%Radio 1, Radio 2, Radio

KL3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

8133513*-41525457912921BBC Sounds
1%1%1%1%2%O*-1%*1%1%1%1%1%1%1%1%1%1%

42432118222041416171679353216424284Commercial radio
4%4%4%4%3%4%2%5%5%EI5%4%2%3%4%5%2%4%4%4%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

45581924421622892135231129596042103Spotify
4%5%4%5%6%3%1%1%3%2%6%GMN9%FGKLM8%GKLMN1%4%GM9%FGKLM5%4%5%

NN

104734----2255-4105914Apple Music/Apple
1%*1%O1%1%----1%1%1%G2%G-1%1%G*1%1%Podcasts

1327851216*4*61416*42017202141Amazon Music
1%2%2%1%2%3%*1%*2%4%GHLN4%GHLN*1%3%GHL2%GHL2%2%2%

63243----3*-6-36279Other audio services
1%**1%*----1%*-2%FGIJL-*1%G*1%*

M

5367282331365168272717212953373385120BBC websites/apps (e.g.
5%6%6%5%5%7%2%6%3%7%GLN8%GLN4%7%GLN4%7%GLN6%3%8%D5%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

263510161322499713811222019154662Sky websites / apps
2%3%2%3%2%4%2%3%3%2%4%2%4%3%3%3%1%4%D3%(e.g. Sky News, Sky

Sports)

356514194124912219222434231275247100Newspaper websites /
3%6%3%4%6%RT5%4%4%7%HK3%6%H6%H1%5%H4%H4%5%4%4%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

269131154*-*4101011*1420181435Apple News/ Google News/
2%PS1%3%PS2%1%1%*-*1%G3%GLM2%GLM4%GLMN*2%GLM3%GLM2%1%2%Upday

6183310824*4453787121024Other websites/apps
1%2%1%1%1%2%1%1%*1%1%1%1%1%1%1%1%1%1%

9912850447553314141304425151127440126100227(NET) BBC + BBC iPlayer
9%11%10%9%11%11%14%EHI14%EHI13%EHI8%13%EHI6%5%14%EHIK10%EH6%11%9%10%

1051014752564531324838211520111603512383206(NET) ITV + ITV Hub
10%9%9%11%8%9%14%EFHIJ11%EI16%EFHI10%EI6%4%7%14%EFHIJ8%I5%11%C8%9%

J

8873533346273738271811161010229268081161(NET) C4 + All 4
8%6%10%OS7%7%5%17%EFHIJ13%EFHI9%EFHJ5%3%4%3%12%EFHIJ4%4%7%7%7%

KLJKK

564323332815191722167134592317594099(NET) C5 + My5
5%4%5%7%OS4%3%9%EFHIJ6%EHJ7%EFHJ4%2%3%2%7%EFHIJ3%3%5%4%4%

4704842372132822021501751641561279780490283177487464955(NET) Any PSB
44%41%47%43%42%40%69%EFGH59%EFHI53%EFHI43%EHI36%EI25%28%59%EFHI40%EHI26%43%43%43%

IJKLJKJKJK

267363112139214149184158105118170111117223281328296629(NET) Streaming services
25%31%RT22%28%32%RT30%R8%14%19%N29%GLMN34%GLMN44%FGJK38%GKLM14%31%GLMN41%FGKL29%27%28%

LMNNMN

80384627271214108211720273237484769118Nothing selected
8%OPS3%9%OPS5%4%2%6%3%3%6%5%5%9%GLM4%5%7%GL4%6%5%
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Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55116812432861723845483068432232Unweighted Base

59616402543081853954773358882236Weighted Base

2298149631391033120BBC TV channels (e.g.
4%6%5%3%3%8%ab8%ab3%4%5%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

1988411512252435107BBC iPlayer
3%5%g2%3%2%3%5%7%4%5%

321411711527552265173ITV/STV/UTV/ITV Cymru
5%9%efi7%4%2%7%11%a7%7%8%Wales and ITV channels

(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

726**61166733ITV Hub/STV Player
1%2%**3%fg3%a1%2%1%1%

1511388414601832128Channel 4 channels (e.g.
2%7%fi3%3%2%4%13%abd5%4%6%Channel 4, E4, More4,

Film4, 4seven, 4Music)

825*2651251033All 4
1%2%*1%3%g1%3%1%1%1%

976*771438122185Channel 5 channels (e.g.
2%5%gi*2%4%g4%8%abd4%2%4%Channel 5, 5Star, 5USA,

Paramount Network)

2122-2622414My5
*1%1%-1%2%*1%*1%

-*-----***S4C
-*-----***

1049244616142159Freeview/Youview
2%3%1%1%2%2%3%4%2%3%

5912826351617243297187Netflix
10%8%10%11%9%4%5%9%cd11%cd8%

237351292013104995Amazon Prime Video
4%4%2%4%5%5%3%3%6%4%

20227101012291842Disney +
3%h1%3%3%5%h3%c*3%c2%2%

864*4--4614Apple TV +
1%h*2%h*2%h--1%1%1%

3**23*--23Britbox
***1%h1%h*--**

510*5-125815NowTV
1%1%*2%-**2%1%1%

398621121226141957124Sky
6%5%8%4%6%7%c3%6%6%c6%

13244646851737Virgin TV
2%1%2%2%2%2%2%2%2%2%

348113161225101948115YouTube
6%5%5%5%6%6%c2%6%c5%c5%

2893188614511636121BBC Radio stations (e.g.
5%6%7%3%3%3%11%abd5%4%5%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

81244*824621BBC Sounds
1%1%2%1%*2%1%1%1%1%

22631312*211193984Commercial radio
4%4%5%e4%e*5%2%3%4%4%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

3667113082141650103Spotify
6%4%4%10%gh5%5%c1%5%c6%c5%

1134764-3814Apple Music/Apple
2%h*2%h2%h3%h1%-1%1%1%Podcasts

202151883472741Amazon Music
3%h1%2%6%h4%h1%1%2%3%c2%

452-22-4*9Other audio services
1%*1%-1%*-1%a**

388222201219211956120BBC websites/apps (e.g.
6%5%9%6%6%5%4%6%6%5%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

26361012871233762Sky websites / apps
4%h2%4%4%4%2%2%1%4%b3%(e.g. Sky News, Sky

Sports)

2674121579202145100Newspaper websites /
4%4%5%5%4%2%4%6%d5%4%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

132267414*61235Apple News/ Google News/
2%1%2%2%2%4%ac*2%c1%2%Upday

1113473462924Other websites/apps
2%1%2%2%1%1%1%1%1%1%

4118518191143633469227(NET) BBC + BBC iPlayer
7%11%fi7%6%6%11%13%a10%8%10%

3816817121138612873206(NET) ITV + ITV Hub
6%10%fi7%4%6%10%13%a8%8%9%

231389101020722342161(NET) C4 + All 4
4%8%fgi3%3%5%5%15%abd7%5%7%

11882782140142499(NET) C5 + My5
2%5%gi1%2%4%5%8%a4%3%4%

188767908058162310138307955(NET) Any PSB
32%47%efgi35%26%32%41%65%abd41%35%43%

217412761357510458104312629(NET) Streaming services
36%h25%30%44%gh40%h26%c12%31%c35%cd28%

2990121893420932118Nothing selected
5%5%5%6%5%9%abc4%3%4%5%
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Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

4094104081005991671511111101302232Unweighted Base

671111781879201*3142902032032452236Weighted Base

5109961020131179120BBC TV channels (e.g.
7%9%jkpq5%5%5%6%4%5%3%4%5%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

35891818191089107BBC iPlayer
5%5%4%5%4%6%7%5%4%4%5%

51017141122717261919173ITV/STV/UTV/ITV Cymru
7%9%9%8%6%9%6%13%mp9%8%8%Wales and ITV channels

(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

*2130-8633233ITV Hub/STV Player
1%2%1%2%-2%2%2%2%1%1%

451110810149181816128Channel 4 channels (e.g.
6%4%6%6%5%5%3%9%m9%m7%6%Channel 4, E4, More4,

Film4, 4seven, 4Music)

1*1305724-633All 4
1%kr*1%2%2%2%1%2%-2%1%

224778969112085Channel 5 channels (e.g.
3%2%2%4%r4%3%2%5%6%8%mnpqr4%Channel 5, 5Star, 5USA,

Paramount Network)

*11124----214My5
**1%1%2%----1%1%

-*--------*S4C
-*p--------*

232534451351159Freeview/Youview
2%2%1%3%2%1%2%6%npq3%4%3%

71018153263023111216187Netflix
10%9%10%8%13%10%8%6%6%7%8%

26780411101081495Amazon Prime Video
4%5%4%4%2%3%3%5%4%6%4%

2472922624442Disney +
3%n3%np4%np2%1%1%2%1%2%2%2%

-*-13-2224214Apple TV +
-*-1%-1%1%1%2%1%1%

*-*22-----3Britbox
1%mnp-**1%p-----*

*2113-272-215NowTV
*1%*1%-1%2%p1%-1%1%

4611103121124988124Sky
6%6%6%5%6%4%8%4%4%3%6%

2213226525437Virgin TV
2%q2%1%2%1%2%2%1%3%2%2%

461095419235316115YouTube
6%ko5%k6%k5%2%6%8%ko3%2%7%5%

4612991421911155121BBC Radio stations (e.g.
6%j6%j6%j5%7%7%3%5%7%2%5%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

-131776----21BBC Sounds
-*2%ms1%3%jmp2%----1%

23475-1715271784Commercial radio
3%o3%o2%o4%o-5%o5%o1%4%7%loq4%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

2498711102210611103Spotify
4%4%5%5%5%3%8%5%3%5%5%

11111222---14Apple Music/Apple
1%jkl1%1%1%1%1%1%---1%Podcasts

1243468242641Amazon Music
2%2%2%2%3%3%1%2%1%2%2%

*1-82-4---9Other audio services
*1%q-*1%-1%---*

26810412719111313120BBC websites/apps (e.g.
3%5%4%6%6%2%7%5%6%5%5%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

225534108811562Sky websites / apps
3%1%3%3%2%3%3%4%5%2%3%(e.g. Sky News, Sky

Sports)

3478612131311814100Newspaper websites /
4%4%4%5%6%4%5%5%4%6%4%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

11132161242535Apple News/ Google News/
1%*1%2%1%2%4%qr2%1%2%2%Upday

1122157--6-24Other websites/apps
1%jlm1%1%1%2%2%--3%m-1%

81517187183732211519227(NET) BBC + BBC iPlayer
12%13%9%10%9%12%11%10%7%8%10%

51218171123522302321206(NET) ITV + ITV Hub
8%11%10%9%6%11%8%15%o11%9%9%

5513138152211211822161(NET) C4 + All 4
7%4%7%7%7%7%4%11%mr9%9%7%

2258912969112299(NET) C5 + My5
4%2%3%5%r6%3%2%5%6%9%mnpqr4%

264875805891369910294102955(NET) Any PSB
40%43%42%43%m44%43%34%50%ms46%42%43%

213458517578797453972629(NET) Streaming services
31%k31%k32%kl27%28%28%33%k22%19%29%28%

471196131788187118Nothing selected
6%m7%m6%5%6%5%3%4%9%jm3%5%
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Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1974130128258197417029919443225828616520492232Unweighted Base

207191*74*164207117430220745628829424319672236Weighted Base

981572298151362410145113120BBC TV channels (e.g.
5%16%F10%13%B5%9%y4%3%5%3%5%2%6%5%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

1061*110691291517184101107BBC iPlayer
5%1%*1%5%C5%4%5%3%6%6%2%5%5%

1461413271461820930342114159173ITV/STV/UTV/ITV Cymru
7%16%F17%F16%B7%10%7%4%6%12%xy7%6%8%8%Wales and ITV channels

(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

31*223111653262733ITV Hub/STV Player
2%*2%1%2%**3%z1%1%1%2%1%1%

93142035931610131410213125128Channel 4 channels (e.g.
5%16%F28%F21%B5%9%xz3%6%3%4%7%1%6%u6%Channel 4, E4, More4,

Film4, 4seven, 4Music)

33-**334448-6-3333All 4
2%-**2%2%1%2%2%-2%-2%1%

6512820651876134948185Channel 5 channels (e.g.
3%13%F11%F12%B3%10%vwxyz2%3%3%1%3%2%4%4%Channel 5, 5Star, 5USA,

Paramount Network)

14---14--22-*-1414My5
1%---1%--1%1%-*-1%1%

**-**---*---**S4C
**-**---*---**

55-4455364144525759Freeview/Youview
3%-6%E3%3%1%2%2%3%2%2%1%3%3%

1816-618117282545193738148187Netflix
9%D7%D-4%9%10%9%12%10%7%13%16%t7%8%

95*-*95*19529161988795Amazon Prime Video
5%*-*5%C*6%A2%6%A6%A6%A3%4%4%

42---424147104473442Disney +
2%---2%2%5%3%2%1%1%3%2%2%

14---14-224*2-1414Apple TV +
1%---1%-1%1%1%*1%-1%1%

3---3----2**33Britbox
*---*----1%****

15---1523425121315NowTV
1%---1%1%1%2%1%2%*1%1%1%

1222-2122623133216917105124Sky
6%2%-1%6%C4%8%6%7%6%3%7%5%6%

332243346682543137Virgin TV
2%2%3%3%2%2%2%3%2%1%2%2%2%2%

115---115*12102820161699115YouTube
6%---6%C*4%5%A6%A7%A5%A6%5%5%

961412259613781714126115121BBC Radio stations (e.g.
5%15%F16%F16%B5%8%z2%4%4%5%4%2%6%5%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

21---2122123231821BBC Sounds
1%---1%1%1%1%*1%1%1%1%1%

7833678616217191667884Commercial radio
4%3%5%4%4%3%5%1%4%7%y6%y2%4%4%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

103---10321983223181781103Spotify
5%---5%C1%6%A4%7%A8%A6%A7%4%5%

14---1424*26321214Apple Music/Apple
1%---1%1%1%*1%2%1%1%1%1%Podcasts

41---41*861631-4141Amazon Music
2%---2%*3%3%v3%v1%*-2%2%

9---9-2*352639Other audio services
*---*-1%*1%2%1%2%t**

1182-2118921133016103187120BBC websites/apps (e.g.
6%2%-1%6%C5%7%6%7%6%3%13%t4%5%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

602-26061391431035962Sky websites / apps
3%2%-1%3%4%4%4%3%1%4%1%3%3%(e.g. Sky News, Sky

Sports)

99*-*995106271410892100Newspaper websites /
5%*-*5%C3%3%3%6%5%3%3%5%4%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

35---35-48165122335Apple News/ Google News/
2%---2%-1%4%xA*2%2%5%t1%2%Upday

212-221-6441141924Other websites/apps
1%3%-1%1%-2%2%1%**1%1%1%

204157232042426153926329214227(NET) BBC + BBC iPlayer
10%17%10%14%10%14%9%7%9%9%11%4%11%u10%

17714142917718211534372320186206(NET) ITV + ITV Hub
9%16%F20%F17%B9%11%7%7%7%13%8%8%9%9%

1261420351262014172210273157161(NET) C4 + All 4
6%16%F28%F21%B6%11%wxz5%8%5%4%9%w1%8%u7%

7912820791879164949499(NET) C5 + My5
4%13%F11%F12%B4%10%vwxz2%4%3%1%3%2%5%4%

8217262134821104977815911111576872955(NET) Any PSB
40%79%F84%F81%B40%60%vwxy32%38%35%38%39%31%44%u43%

z

6236-662328109661689910191531629(NET) Streaming services
30%DE7%D-4%30%C16%36%A32%A37%A34%A34%A37%t27%28%

1161231161281097131697118Nothing selected
6%1%2%2%6%7%x3%5%2%2%4%6%5%5%
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PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

36559512721523725836165771054119413771536180622920032232Unweighted Base

3585701307153*3645516265971043116713061488178623819982236Weighted Base

240256199152937710398180520582678688-696696BBC TV channels (e.g.
67%mn45%m15%10%8%68%kl17%b16%b17%b45%abcg45%abcg46%abcg39%bghi-35%bghi31%BBC One, BBC Two, BBC

hihihiFour, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

418514414341457260120163186241249-270270BBC iPlayer
11%15%11%9%9%26%kl11%b10%b11%b14%b14%b16%bghi14%b-14%b12%

1951961659302028973144425538487513-557557ITV/STV/UTV/ITV Cymru
54%mn34%m13%6%8%37%kl14%b12%b14%b36%abcg41%abcd33%abgh29%bghi-28%bghi25%Wales and ITV channels

highii(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

726531082318212845715772-8686ITV Hub/STV Player
2%5%4%6%2%4%3%b3%b3%4%b5%bgi4%b4%b-4%b4%

7376643973272754203183179192-212212Channel 4 channels (e.g.
20%mn13%m5%2%3%13%kl4%b5%b5%b17%abcdg14%abcg12%bghi11%bghi-11%bghi9%Channel 4, E4, More4,

hihiFilm4, 4seven, 4Music)

52137462016182754395259-6464All 4
1%4%3%3%2%4%3%3%b3%5%bg3%b4%b3%b-3%b3%

4441503535122036109106111115-134134Channel 5 channels (e.g.
12%mn7%m4%2%1%6%k2%3%b3%b9%abcgh8%bghi7%bghi6%bghi-7%bghi6%Channel 5, 5Star, 5USA,

iParamount Network)

1419*9*231214161221-2323My5
*1%1%*2%j***1%1%1%1%1%-1%1%

12-*-1***2233-33S4C
**-*-********-**

45589716183531536911412813615916185200Freeview/Youview
13%m10%7%10%5%6%5%9%i7%10%gi10%gi9%i9%i7%9%i9%

251246756336473354360788389421497610111714824Netflix
7%22%o52%no41%j100%jl13%57%abcd60%abcd76%abcd33%32%33%34%47%acde36%37%

efefefhif

3552441391179028421613614918021745258303Amazon Prime Video
1%10%o19%no9%j25%jl3%14%48%abcd21%acde12%11%12%12%19%cdef13%14%

efgifi

5118573511473972433755751487101Disney +
1%2%7%no4%10%j2%8%acdef7%def7%acdef4%3%4%4%6%4%5%

*62524*812111310142552732Apple TV +
*1%2%o1%1%*1%2%1%1%1%1%1%2%1%1%

2212-1356548913*1515Britbox
**1%-**1%1%**1%1%1%*1%1%

475422262422392733445255965NowTV
1%1%4%no1%6%j1%4%4%4%2%3%3%3%2%3%3%

3512935617585914312324126330032641366455521Sky
10%23%o27%o11%16%11%23%21%23%22%23%22%23%28%23%23%

27459971818505471859510613223148171Virgin TV
8%8%8%4%5%3%8%9%7%7%7%7%7%10%7%8%

17643051531063614710523614015822027654333387YouTube
5%11%o23%no100%jk29%j7%23%acdef18%ef23%acde12%12%15%15%ef23%cdef17%ef17%

f

72108104815156323961149166201273-284284BBC Radio stations (e.g.
20%m19%m8%5%4%28%kl5%b6%b6%b13%bghi13%bghi14%bghi15%bghi-14%bghi13%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

383541179479161744-4646BBC Sounds
1%1%3%3%k*3%k2%1%1%1%1%1%2%dfgh-2%fg2%

3357907144026264576839212625154179Commercial radio
9%10%7%4%4%7%4%4%4%7%6%6%7%gi11%dghi8%ghi8%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

204526229892931010022012513816722261266327Spotify
6%8%20%no19%j24%j5%49%abcde17%cdef21%acde11%11%11%12%26%acde13%15%

fghffh

41147512218193915202342134962Apple Music/Apple
1%2%4%o3%j3%j*3%3%f4%def1%2%2%2%5%acdef2%3%Podcasts

428756188224859433954771494107Amazon Music
1%5%o6%o4%5%j1%4%8%acdef6%e4%3%4%4%6%5%5%

i

112218359166891171523Other audio services
**2%n1%2%1%1%1%2%cf*1%1%1%3%acdef1%1%

i

668916015261677570121140167221302-315315BBC websites/apps (e.g.
18%m16%12%10%7%30%kl12%b12%b12%b12%b13%b15%b17%befg-16%bfg14%BBC.co.uk, BBC News

hionline, BBC Bitesize,
BBC Weather)

3419037203921436268719819115134Sky websites / apps
1%7%o7%o2%2%4%6%3%4%5%5%5%5%8%gh6%6%(e.g. Sky News, Sky

Sports)

4461128172658674373899813817036198233Newspaper websites /
12%11%10%11%7%11%11%g7%7%8%7%9%10%15%cdef10%g10%apps (e.g Daily Mail

ghonline, The Sun.co.uk,
The Times online)

2135176320133321212439234467Apple News/ Google News/
1%2%4%o5%j2%*3%2%3%de2%2%2%2%10%acdef2%3%Upday

ghi

11104771189143022273341234669Other websites/apps
3%2%4%4%3%1%1%2%3%2%2%2%2%9%acdef2%3%

ghi

2533163242761457162151275626708846864-893893(NET) BBC + BBC iPlayer
71%mn55%m25%18%17%83%kl26%b25%b26%b54%abcg54%abcg57%abcg48%bghi-45%bghi40%

hihihi

201218204173522110192165458591534568-623623(NET) ITV + ITV Hub
56%mn38%m16%11%9%40%kl16%b15%b16%b39%abcg45%abcd36%abgh32%bghi-31%bghi28%

hifghii

779710171592444680255221230250-275275(NET) C4 + All 4
21%m17%m8%5%4%17%kl7%b8%b8%b22%abcde17%abgh15%bghi14%bghi-14%bghi12%

ghii

44446831335142349123122122136-157157(NET) C5 + My5
12%m8%5%2%4%6%2%4%b5%b11%abcgh9%bghi8%bghi8%bghi-8%bghi7%

i

32547268373141551289286520923105011571361-14801480(NET) Any PSB
91%mn83%m52%48%39%100%kl46%b48%b50%b79%abgh80%abcg78%bghi76%bghi-74%bghi66%

ihi

6825998415336415453251591357764877297617511361312(NET) Streaming services
19%45%o75%no100%j100%j28%85%abcd86%abcd88%abcd49%50%52%55%ef74%acde57%def59%

efefeff
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B4. Summary - Media provider rankings (1st, 2nd,3rd)

Base : All who have used media providers in the last 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
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On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1234167711309589953843961452144204812538717202232Unweighted Base

11971725116092610003793981458151*2042122*35017632236Weighted Base

40447126934627523536213066131157508696BBC TV channels (e.g.
34%xzA27%23%37%xzA27%6%13%w43%vw20%32%t25%45%pr29%31%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

191197159144107174121243210*34236270BBC iPlayer
16%xA11%14%16%xA11%4%10%w15%w29%s10%*10%r13%r12%

32336621228021320514852453231112413557ITV/STV/UTV/ITV Cymru
27%xzA21%18%30%xzA21%5%13%w33%vw16%26%t25%32%p23%25%Wales and ITV channels

(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

5665514333812671862187886ITV Hub/STV Player
5%4%4%5%3%2%3%5%12%s3%1%2%4%4%

1371229011459424183102001648148212Channel 4 channels (e.g.
11%xzA7%8%12%xzA6%1%6%w13%vw6%10%13%14%p8%9%Channel 4, E4, More4,

Film4, 4seven, 4Music)

4844424515717391447275564All 4
4%x3%4%x5%xA1%2%4%3%9%s2%2%2%3%3%

8784547954871192130172790134Channel 5 channels (e.g.
7%zA5%5%9%xzA5%2%2%8%vw1%6%14%p8%5%6%Channel 5, 5Star, 5USA,

Paramount Network)

1916191546413419**2223My5
2%x1%2%x2%x*2%1%1%2%1%**1%1%

21121--3-3-123S4C
*****--*-*-***

170104100168312126154131841831151200Freeview/Youview
14%xzA6%x9%xA18%xzA3%6%6%11%w8%9%14%9%9%9%

431748595286374277238309577521774733824Netflix
36%43%xyB51%xyAB31%37%y73%uv60%u21%38%37%14%21%42%qr37%

16527023111410111587101142861020273303Amazon Prime Video
14%x16%x20%xyAB12%10%30%uv22%u7%9%14%8%6%15%q14%

56835741503331377941991101Disney +
5%5%5%4%5%9%u8%u3%5%5%1%3%5%5%

14231911154523624222832Apple TV +
1%1%2%1%2%1%1%2%4%s1%2%1%2%1%

1391394*78112--1515Britbox
1%1%1%1%**2%w1%1%1%--1%1%

3453432635132328360*55965NowTV
3%3%4%3%3%4%6%u2%2%3%*1%3%3%

1635072219648240933883547458149313521Sky
14%29%yzB19%yB10%48%yzAB10%23%w27%w23%23%48%p43%p18%23%

6116976392729301119158624141171Virgin TV
5%x10%xyzB7%x4%3%8%8%8%6%8%5%7%8%8%

199319242132161134112141233591329345387YouTube
17%18%y21%xyB14%16%35%u28%u10%15%18%11%8%20%q17%

1541901071301302130232242541059215284BBC Radio stations (e.g.
13%z11%9%14%z13%z6%8%16%vw16%12%8%17%12%13%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

203324181921034241244046BBC Sounds
2%2%2%2%2%1%2%2%2%2%2%1%2%2%

911327964831722140141622534121179Commercial radio
8%8%7%7%8%5%5%10%vw9%8%21%pq10%7%8%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

1562762151011601088713222302836283327Spotify
13%16%y19%yB11%16%y29%u22%u9%14%15%7%10%16%qr15%

3148311837171233850-75562Apple Music/Apple
3%3%3%2%4%4%3%2%6%2%-2%3%3%Podcasts

6188645162282555410141885107Amazon Music
5%5%6%5%6%7%u6%4%3%5%3%5%5%5%

111719931256*22231823Other audio services
1%1%2%x1%*3%u1%**1%1%1%1%1%

2022301601671243548232172821840257315BBC websites/apps (e.g.
17%xA13%14%18%xzA12%9%12%16%w11%14%15%11%15%14%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

49114573388131710413121162890134Sky websites / apps
4%7%yB5%4%9%yzB4%4%7%w9%6%13%p8%5%6%(e.g. Sky News, Sky

Sports)

1351721261021112829177242041842173233Newspaper websites /
11%10%11%11%11%7%7%12%vw16%10%15%12%10%10%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

3351392728222223661*66167Apple News/ Google News/
3%3%3%3%3%6%u6%u2%4%3%*2%3%3%Upday

225631182620642-691284969Other websites/apps
2%3%3%2%3%5%v1%3%-3%10%pq2%3%3%

54661338845135540937616181331177685893(NET) BBC + BBC iPlayer
46%xzA36%33%49%xzA35%10%23%w52%vw40%40%25%51%pr39%r40%

36941525331323826605373458131120472623(NET) ITV + ITV Hub
31%xzA24%22%34%xzA24%7%15%w37%vw23%28%26%34%p27%28%

185165131159741242221242471854203275(NET) C4 + All 4
15%xzA10%11%x17%xzA7%3%10%w15%w16%12%15%15%11%12%

106100729458141113161491727113157(NET) C5 + My5
9%xA6%6%10%xzA6%4%3%9%vw4%7%14%p8%6%7%

8691070697715617119212114910313457826011421480(NET) Any PSB
73%xzA62%60%77%xzA62%31%53%w79%vw68%66%64%74%p65%66%

69811188584926133453576098911994114211291312(NET) Streaming services
58%65%yB74%xyAB53%61%y91%u90%u42%59%59%33%41%64%qr59%

Page 304

PSB Quantitative Research- September 2020
Table 52

B4. Summary - Media provider rankings (1st, 2nd,3rd)

Base : All who have used media providers in the last 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
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Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10681164572431689475241329370340320338273940660611114010722232Unweighted Base

10571178507495677501219295309367349388289823716677113010902236Weighted Base

30639116113120318714415412613078372642320863368326696BBC TV channels (e.g.
29%33%Q32%27%30%37%PQT66%EFGH52%EFHI41%EFHI36%EHIJ22%EHI9%9%51%EFHIJ29%EHI9%33%30%31%BBC One, BBC Two, BBC

IJKLMJKLJKLFour, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

12414758598165175036435352181039570147122270BBC iPlayer
12%12%12%12%12%13%8%17%EHN12%12%15%HN13%H6%12%H13%H10%13%11%12%

2982591601241511071121361228939282937112856329227557ITV/STV/UTV/ITV Cymru
28%OPS22%32%OPS25%22%21%51%EFHI46%EFHI39%EFHI24%EHIJ11%7%10%45%EFHI18%EHIJ8%29%C21%25%Wales and ITV channels

JKLJKJKJK(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

454129162418915151313119392520543186ITV Hub/STV Player
4%4%6%3%4%4%4%5%5%3%4%3%3%5%4%3%5%3%4%

116965955514550434330161515135462911696212Channel 4 channels (e.g.
11%8%12%11%7%9%23%EFHIJ15%EFHI14%EFHI8%5%4%5%16%EFHIJ6%4%10%9%9%Channel 4, E4, More4,

KLJKJKFilm4, 4seven, 4Music)

333119141318812579172251520333164All 4
3%3%4%3%2%4%3%4%H2%2%3%4%H1%3%2%3%3%3%3%

8252344534183618312279118529207955134Channel 5 channels (e.g.
8%OS4%7%9%OPS5%4%16%EFHIJ6%IJ10%EFHIJ6%J2%2%4%10%EFHIJ4%3%7%5%6%Channel 5, 5Star, 5USA,

KMParamount Network)

11124757-41647-611717623My5
1%1%1%1%1%1%-1%*2%1%2%-1%1%1%1%1%1%

21111111**--*2**123S4C
**********--*******

851165625605531354434223121105633101100200Freeview/Youview
8%10%Q11%Q5%9%11%Q14%EFHJ12%EHJ14%EFHI9%EH6%H8%H1%13%EFHIJ8%H5%H9%9%9%

J

381443162198259184144978134155229156141290385461355824Netflix
36%38%32%40%R38%37%7%17%N25%GMN37%GLMN44%GLMN59%FGJK54%FGKL17%N40%GLMN57%FGJK41%C33%37%

LMNMNLMN

146156666991661623306060773569120112150152303Amazon Prime Video
14%13%13%14%13%13%7%8%10%16%GMN17%GLMN20%GHLM12%8%17%GLMN17%GLMN13%14%14%

N

366519134422-*320123625432615447101Disney +
3%6%4%3%6%QT4%-*1%5%GLMN3%GMN9%FGJLM9%FGJLM*5%GLMN9%FGJLM5%4%5%

NNN

923271582--621562821161432Apple TV +
1%2%R*1%2%R2%1%--2%G1%4%FGJLM2%G*1%3%FGJLM1%1%1%

4112211-*--6144*788715Britbox
*1%**2%OT-*--2%G*1%G1%G*1%G1%G1%1%1%

362819171414-25101921872829432065NowTV
3%2%4%3%2%3%-1%2%3%5%GLMN5%GLMN3%N1%4%GMN4%GMN4%C2%3%

2362859612815113448758095838356204178139266255521Sky
22%24%19%26%R22%27%R22%26%26%26%24%21%19%25%25%20%24%23%23%

878439434242132734292331137451437794171Virgin TV
8%7%8%9%6%8%6%9%11%H8%7%8%4%9%7%6%7%9%8%

19918884104133554183443679811456111212170212387YouTube
19%O16%O17%O21%O20%O11%2%6%11%N12%GMN19%GKLM25%FGKL40%FGIJ7%N15%GMN31%FGJK15%19%D17%

NMNKLMNLMN

11516953549673585636553622181509140130152284BBC Radio stations (e.g.
11%14%10%11%14%15%26%EFGH19%EFHI12%EI15%EHI10%E6%6%18%EFHIJ13%EHI6%11%14%13%Radio 1, Radio 2, Radio

IJKLJLL3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

19278922425171212781919182846BBC Sounds
2%2%2%2%3%O1%1%2%*2%3%GL3%GL2%1%3%GL3%GL2%3%2%

938744445037182534313819127769317898179Commercial radio
9%7%9%9%7%7%8%8%11%EHI9%E11%EHI5%4%9%EHI10%EHI5%7%9%8%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

132196616713858391725611041002986205180142327Spotify
12%17%OT12%13%20%OQRT11%2%3%5%7%GN18%GKLMN27%FGJK35%FGJK4%12%GKLMN30%FGJK16%13%15%

LMNLMNLMN

37251818187--468123041543303262Apple Music/Apple
4%2%4%4%3%1%--1%2%2%GM3%GMN11%FGIJK1%2%GM6%FGJKL3%3%3%Podcasts

LMNMN

466122223031263193232131151455058107Amazon Music
4%5%4%4%4%6%1%2%1%5%GLN9%GLMN8%GLMN5%GL1%7%GLMN7%GLMN4%5%5%

15821244-144357461281423Other audio services
1%1%*2%PRS1%1%-*1%1%1%1%3%G1%1%2%1%1%1%

1161996152102971837616650424111611683116197315BBC websites/apps (e.g.
11%17%QRT12%10%15%19%QRT8%13%20%EIN18%EIN14%11%14%14%16%N12%10%18%D14%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

61732931353851919222623194448424093134Sky websites / apps
6%6%6%6%5%8%2%7%6%6%7%N6%7%5%7%6%4%9%D6%(e.g. Sky News, Sky

Sports)

841494142826623313637544013919052107126233Newspaper websites /
8%13%RT8%8%12%T13%RT11%H11%H12%H10%H15%EH10%H4%11%H13%EH8%9%12%10%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

442322181310*3*1216181842735343067Apple News/ Google News/
4%PS2%4%S4%2%2%*1%*3%GLN4%GLN5%GLMN6%GLMN*4%GLN5%GLMN3%3%3%Upday

3336121618185981015711222518264169Other websites/apps
3%3%2%3%3%4%2%3%3%3%4%2%4%3%4%3%2%4%3%

3974972061732642321531911511581187941495276119470420893(NET) BBC + BBC iPlayer
38%42%Q41%35%39%46%PQT70%EFGH65%EFHI49%EFHI43%EHIJ34%EHI20%14%60%EFHI39%EHI18%42%39%40%

IJKLJKLJJKL

32829518013317312212214812910246393639814875371251623(NET) ITV + ITV Hub
31%OS25%36%OPQS27%26%24%56%EFHI50%EFHI42%EFHI28%EFHI13%10%12%48%EFHI21%EHIJ11%33%C23%28%

JKLJKJKJJK

14812676696463575648352532171606049147127275(NET) C4 + All 4
14%P11%15%PS14%9%12%26%EFHI19%EFHI15%EFHI10%7%8%6%19%EFHIJ8%7%13%12%12%

JKLJKJK

936438523925362233281115119140269561157(NET) C5 + My5
9%OS5%8%10%OPS6%5%16%EFHIJ7%11%EFHIJ8%EJ3%4%4%11%EFHIJ6%4%8%C6%7%

KM

6788023423114573452022492502702021731267014712997437311480(NET) Any PSB
64%68%68%63%67%69%92%EFGH85%EFHI81%EFHI73%EFHI58%EHI44%44%85%EFHI66%EHI44%66%67%66%

IJKLMJKJJJK

61369927730742327635861382142473232542584615776656351312(NET) Streaming services
58%59%55%62%62%OR55%16%29%N44%GMN58%GLMN71%GKLM83%FGJK88%FGJK31%N64%GLMN85%FGJK59%58%59%

NLMNLMNLMN
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Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55116812432861723845483068432232Unweighted Base

59616402543081853954773358882236Weighted Base

1135835549339927193215696BBC TV channels (e.g.
19%36%efgi22%16%18%25%57%abd28%24%31%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

69201224120465548107270BBC iPlayer
12%12%8%13%11%12%12%14%12%12%

734834131178923264155557ITV/STV/UTV/ITV Cymru
12%29%efgi16%10%9%23%49%abd19%17%25%Wales and ITV channels

(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

246388121920182686ITV Hub/STV Player
4%4%3%3%6%5%4%5%3%4%

291831614923933456212Channel 4 channels (e.g.
5%11%efi6%5%5%6%19%abd10%6%9%Channel 4, E4, More4,

Film4, 4seven, 4Music)

184637111223101864All 4
3%3%1%2%6%3%5%a3%2%3%

1412037929551931134Channel 5 channels (e.g.
2%7%fgi1%2%5%7%a12%ab6%3%6%Channel 5, 5Star, 5USA,

Paramount Network)

4194-2726623My5
1%1%1%-1%2%*2%1%1%

*2--*-1*13S4C
**--*-****

27173513946563064200Freeview/Youview
5%11%fgi2%4%5%12%a12%a9%7%9%

28354111614710513863136418824Netflix
48%h33%46%h48%h57%h35%c13%41%c47%cd37%

86217294836643938134303Amazon Prime Video
14%13%11%16%19%16%c8%11%15%c14%

54471331262441651101Disney +
9%h3%5%10%h14%gh6%c1%5%c6%c5%

201212398*71332Apple TV +
3%h1%5%fh1%5%fh2%c*2%c2%c1%

79*455*4615Britbox
1%1%*1%3%h1%*1%1%1%

214310143162123465NowTV
4%3%4%5%2%4%c*4%c4%c3%

1533688283319910865232521Sky
26%22%32%eh27%e17%25%23%19%26%23%

5112027261228452965171Virgin TV
9%7%11%8%7%7%9%9%7%8%

127260516047712574159387YouTube
21%h16%20%19%25%h18%c5%22%c18%c17%

57227252911271025095284BBC Radio stations (e.g.
10%14%ei10%9%6%7%21%ad15%d11%13%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

172998314571846BBC Sounds
3%2%3%2%2%3%1%2%2%2%

471332722843351679179Commercial radio
8%8%11%7%4%11%b7%5%9%8%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

116212337041551357163327Spotify
19%h13%13%23%gh22%h14%c3%17%c18%c15%

32301812818273162Apple Music/Apple
5%h2%7%h4%5%5%c*2%3%c3%Podcasts

53542333139131858107Amazon Music
9%h3%9%h11%h7%2%3%5%7%cd5%

9144422171023Other audio services
1%1%2%1%1%**2%c1%1%

81234423824475048149315BBC websites/apps (e.g.
14%14%17%12%13%12%11%14%17%c14%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

518320291217231674134Sky websites / apps
9%h5%8%9%h7%4%5%5%8%d6%(e.g. Sky News, Sky

Sports)

76157324516404838101233Newspaper websites /
13%10%12%15%h9%10%10%11%11%10%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

234413134212142567Apple News/ Google News/
4%3%5%4%2%5%c*4%c3%c3%Upday

1454576111462169Other websites/apps
2%3%2%2%3%3%3%2%2%3%

161733678347132305124302893(NET) BBC + BBC iPlayer
27%45%efgi26%27%25%33%64%abd37%34%40%

9353047372710324881173623(NET) ITV + ITV Hub
16%32%efgi19%12%15%26%a52%abd24%20%28%

47228192120351164473275(NET) C4 + All 4
8%14%fgi8%7%11%9%24%abd13%8%12%

18139671136572537157(NET) C5 + My5
3%8%fgi2%2%6%9%a12%a7%4%7%

3151165148142922384142215441480(NET) Any PSB
53%71%efgi58%f46%49%60%87%abd66%61%66%

4488641782291572421242136211312(NET) Streaming services
75%h53%70%h74%h85%fghi61%c26%64%c70%cd59%
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B4. Summary - Media provider rankings (1st, 2nd,3rd)

Base : All who have used media providers in the last 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

4094104081005991671511111101302232Unweighted Base

671111781879201*3142902032032452236Weighted Base

244162569619974876868696BBC TV channels (e.g.
36%m37%jmp35%m30%30%32%26%43%jmp33%28%31%BBC One, BBC Two, BBC

Four, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

71319232235943232019270BBC iPlayer
10%11%10%12%11%19%jkpq15%11%10%8%12%

rs

223054450465753715970557ITV/STV/UTV/ITV Cymru
33%mnop27%mn31%mnp24%23%18%18%35%mnop29%mn29%mn25%Wales and ITV channels

(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

233794181255786ITV Hub/STV Player
3%3%1%4%q2%6%q4%3%3%3%4%

7819179182923282026212Channel 4 channels (e.g.
10%7%11%10%9%9%8%14%r10%11%9%Channel 4, E4, More4,

Film4, 4seven, 4Music)

21457517842864All 4
3%r1%2%3%r2%5%r3%2%1%3%3%

358118161411171324134Channel 5 channels (e.g.
4%4%4%6%8%5%4%8%7%10%mq6%Channel 5, 5Star, 5USA,

Paramount Network)

*122042-6-223My5
1%1%m1%1%2%1%-3%m-1%1%

-3--------3S4C
-2%jklmno--------*

pqs

598179232420291528200Freeview/Youview
7%8%q5%10%q11%q7%7%14%qs7%12%q9%

294675674791141066254102824Netflix
43%klp41%kl42%klp36%39%36%37%31%26%42%k37%

71423258224529302340303Amazon Prime Video
11%13%13%14%11%14%10%15%11%16%14%

37127988224916101Disney +
5%6%ln7%ln4%4%3%7%ln2%5%6%5%

*1-3134626532Apple TV +
1%q1%-2%q1%1%2%1%3%q2%1%

1-*142222-215Britbox
1%r-*1%1%1%1%1%-1%1%

154545101572665NowTV
2%4%k2%3%3%3%5%4%1%3%3%

133045433557756445148521Sky
20%27%ms25%23%28%24%19%22%25%20%23%

55715392637112115171Virgin TV
8%qr5%4%8%qr4%8%13%loqr5%10%q6%8%

162229320354569222841387YouTube
23%klnpq20%l16%17%18%14%24%klnp11%14%17%17%

81424239284127322919284BBC Radio stations (e.g.
11%12%13%13%14%13%9%16%j14%8%13%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

*144071012-3446BBC Sounds
*1%2%ls2%s3%3%4%ls-2%1%2%

47915912381992825179Commercial radio
7%6%5%8%q6%12%lqr6%4%14%lqrs10%8%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

131735262314152233235327Spotify
19%lp15%20%lnp14%16%13%18%11%16%14%15%

224546986-862Apple Music/Apple
2%k2%k2%k3%3%3%3%3%-3%3%Podcasts

3510908161410814107Amazon Music
4%5%5%5%4%5%5%5%4%6%5%

112196-4--423Other audio services
1%n1%n1%1%3%n-1%--2%1%

51224274254547311937315BBC websites/apps (e.g.
8%11%13%s15%s12%14%16%s15%9%15%14%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

5411114131914111713134Sky websites / apps
7%4%6%6%7%6%5%6%8%5%6%(e.g. Sky News, Sky

Sports)

4813208183151202522233Newspaper websites /
6%7%8%11%rs9%10%18%jnop10%12%s9%10%apps (e.g Daily Mail

qrsonline, The Sun.co.uk,
The Times online)

22261761845967Apple News/ Google News/
2%1%1%3%4%2%6%qr2%3%4%3%Upday

234608134-11469Other websites/apps
3%l2%l2%l3%4%l4%l1%-6%lm1%3%

295076739741411051028583893(NET) BBC + BBC iPlayer
43%45%j43%39%37%45%36%50%jmp42%34%40%

233356510507363756574623(NET) ITV + ITV Hub
35%mnop30%m32%mn27%25%23%22%37%mnp32%30%28%

9921236234731312234275(NET) C4 + All 4
13%r8%12%r13%r11%15%r11%15%r11%14%12%

3610138211711221326157(NET) C5 + My5
5%5%5%7%10%m5%4%11%m7%11%m7%

427011612511342191731571391661480(NET) Any PSB
63%63%65%67%67%70%60%77%mpqr68%68%66%

s

416610510991221841911051051521312(NET) Streaming services
62%60%59%59%61%58%66%kl52%52%62%59%
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B4. Summary - Media provider rankings (1st, 2nd,3rd)

Base : All who have used media providers in the last 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1974130128258197417029919443225828616520492232Unweighted Base

207191*74*164207117430220745628829424319672236Weighted Base

5586870138558937936117838643651696BBC TV channels (e.g.
27%75%F95%EF84%B27%53%vwxy26%17%26%29%y29%y18%33%u31%BBC One, BBC Two, BBC

zFour, BBC News channel,
CBeebies, CBBC, BBC
Scotland)

2673*326718361752434023243270BBC iPlayer
13%DE3%*2%13%C10%12%8%11%15%14%10%12%12%

431606612543182582971536824531557ITV/STV/UTV/ITV Cymru
21%66%F89%EF76%B21%47%vwxy19%14%15%19%23%x10%27%u25%Wales and ITV channels

z(e.g. ITV2, ITV3, ITV4,
ITVBe, CITV)

84*22847912155887586ITV Hub/STV Player
4%1%2%1%4%4%3%6%3%2%3%3%4%4%

16620264616624231631223013199212Channel 4 channels (e.g.
8%22%F35%F28%B8%14%x7%8%7%8%10%5%10%9%Channel 4, E4, More4,

Film4, 4seven, 4Music)

64-**64645831126264All 4
3%-**3%3%1%2%2%1%4%1%3%3%

11114923111191411196107127134Channel 5 channels (e.g.
5%16%F12%F14%B5%11%vwx5%5%4%2%3%3%6%6%Channel 5, 5Star, 5USA,

Paramount Network)

23---232-2723-2323My5
1%---1%1%-1%2%1%1%-1%1%

21*12**1*---33S4C
*1%*1%*****---**

19055101901512932222710191200Freeview/Youview
9%6%7%6%9%9%4%4%7%8%9%4%10%u9%

8091231680939138107218116117124687824Netflix
39%DE14%5%10%39%C23%46%A51%vA48%A40%A40%A51%t35%37%

3021-130212472462405039264303Amazon Prime Video
15%DE1%-*15%C7%16%A11%14%14%17%A16%13%14%

101---101533232915102178101Disney +
5%---5%C3%11%vA11%vA6%5%4%9%t4%5%

32---32-210834102232Apple TV +
2%---2%-1%5%zA2%1%1%4%t1%1%

15---1522-242*1515Britbox
1%---1%1%1%-*2%1%*1%1%

65---655131712188105565NowTV
3%---3%3%4%8%vx3%6%3%4%3%3%

49222729492388053120625950469521Sky
24%D25%D9%18%24%22%27%26%26%22%20%20%24%23%

1501382115018282234131612154171Virgin TV
7%14%F10%13%B7%10%9%11%7%5%5%5%8%8%

3842*33848603797645868309387YouTube
19%DE2%1%2%19%C4%20%A18%A21%A22%A20%A28%t16%17%

24622163824628222456353619265284BBC Radio stations (e.g.
12%24%F21%F23%B12%16%z7%11%12%12%12%8%13%13%Radio 1, Radio 2, Radio

3, Radio 4, Radio 5
Live, BBC local radio, 6
Music)

46---4646397493646BBC Sounds
2%---2%2%2%2%2%2%1%4%2%2%

1621261816214261029302612168179Commercial radio
8%13%8%11%8%8%9%5%6%10%9%5%9%8%stations (e.g. Capital,

Heart, Magic, Kiss,
local commercial radio)

327---32714523799525563252327Spotify
16%DE---16%C8%17%A18%A22%A18%A19%A26%t13%15%

62---622118121212124862Apple Music/Apple
3%---3%1%4%4%3%4%4%5%2%3%Podcasts

107---1077151630167899107Amazon Music
5%---5%C4%5%8%v7%6%3%3%5%5%

23---23*6465571623Other audio services
1%---1%*2%2%1%2%2%3%t1%1%

3132-231315412876464347267315BBC websites/apps (e.g.
15%DE2%-1%15%C9%14%13%17%16%15%19%14%14%BBC.co.uk, BBC News

online, BBC Bitesize,
BBC Weather)

1322-21321023182911197127134Sky websites / apps
6%2%-1%6%C6%8%9%6%4%6%3%6%6%(e.g. Sky News, Sky

Sports)

233*-*2339311856383028205233Newspaper websites /
11%DE*-*11%C5%10%9%12%A13%A10%11%10%10%apps (e.g Daily Mail

online, The Sun.co.uk,
The Times online)

652-2655111112157184767Apple News/ Google News/
3%2%-1%3%3%4%5%3%5%2%7%t2%3%Upday

5910-105911941277105869Other websites/apps
3%11%DF-6%3%6%3%2%3%3%2%4%3%3%

75370701407531041024915611911655832893(NET) BBC + BBC iPlayer
36%78%F95%EF86%B36%60%vwxy34%24%34%y41%y40%y23%42%u40%

z

497606612649789673983587428590623(NET) ITV + ITV Hub
24%66%F89%EF77%B24%51%vwxy22%19%18%20%25%12%30%u28%

z

22920264622930272139254015260275(NET) C4 + All 4
11%22%F35%F28%B11%17%wxz9%10%9%9%14%6%13%u12%

13314923133211413269137150157(NET) C5 + My5
6%16%F12%14%B6%12%vwxz5%6%6%3%4%3%8%u7%

13228473158132214417211328116919712013491480(NET) Any PSB
64%93%F100%F96%B64%83%vwxy57%54%62%59%67%yz49%69%u66%

z

12931541912936320916231219619919310971312(NET) Streaming services
62%DE16%5%11%62%C37%69%A78%vxA68%A68%A68%A80%t56%59%
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B4. Summary - Media provider rankings (1st, 2nd,3rd)

Base : All who have used media providers in the last 12 months

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

36559512721523725836165771054119413771536180622920032232Unweighted Base

3585701307153*3645516265971043116713061488178623819982236Weighted Base

96149330287515415813324732937840446268508576SPECIFIC TYPES OF
27%26%25%18%21%28%k25%22%24%28%h29%gh27%26%28%25%26%PROGRAMMES (NET)

575640**881621351071211371444149153News/news is good
16%mn10%m3%**16%kl3%4%3%9%bghi9%bghi9%bghi8%bghi2%7%bghi7%

52611047064751955070658935106141Movies/like the films
1%5%o8%no2%19%jl1%8%df8%acdef9%acdef4%5%4%5%15%acdef5%6%

ghi

9209510-177840705558618621103124Music/like the music
2%4%7%no6%k-3%k13%acdef7%d7%d5%4%4%5%9%cdef5%6%

gh

24302331282386668717217777Mentions of specific
7%m5%m2%2%*5%k*1%1%6%bghi5%bghi5%bghi4%bghi*4%bghi3%programmes/my favourite

programmes

51951--131413274851596557075Sport/like the sport
1%3%4%--2%k2%2%3%4%4%4%4%2%3%3%

222417253344155358606026263Dramas/like the dramas
6%m4%m1%1%1%6%k1%1%1%5%bghi4%bghi4%ghi3%ghi1%3%ghi3%

71711--656827353434-3535Soaps/I like the soaps
2%3%m1%--1%1%1%1%2%g3%bgi2%g2%-2%2%

126131718431023282628*3131Documentaries/like the
3%m1%1%*2%3%1%*1%2%2%hi2%2%*2%1%documentaries

481--11-*113131313-1313Nature/wildlife
1%m1%m*--2%k-**1%gi1%g1%g1%-1%1%programmes

462--4---11131313-1313Quiz shows/like the
1%m1%m*--1%---1%g1%g1%g1%g-1%g1%quizzes

-21113--41666121211213Videos/like the videos
-*1%8%jk--1%*1%1%*1%1%*1%1%

-27-161338888189Children's programmes/
-*1%-*1%***1%1%1%****children like it

4*4--62*36488-88Current affairs
1%**--1%***1%*1%*-**

*22--2**23444-44Weather
***--********-**

-2*--322*3333-33Factual programming/
-**--********-**documentaries/topical

45101323331275613115527326029633338436433469VARIETY/CHOICE (NET)
13%18%25%no22%j35%jl10%21%26%b26%abc22%23%b22%b22%15%22%21%

184711656535536310911213113615510171181Variety/choice of/more
5%8%9%3%18%jl6%8%10%b10%b10%b10%b9%b9%4%9%8%programmes

11231322254145470110738511113514152166Variety/more choice (no
3%4%10%no14%j15%j3%9%12%abcde11%acde6%6%7%8%6%8%7%detail)

ff

9305221119204359657274108191Variety/choice of/more
2%5%4%1%**3%3%4%5%5%5%4%4%4%4%channels

89304106137242628293524547Comprehensive/has
2%2%2%3%3%1%2%1%2%2%2%2%2%1%2%2%everything

7678167205583818315721223324626720302321BETTER/INTERESTING
21%mn14%13%13%15%15%13%14%15%b18%bi18%bi17%b15%b8%15%b14%PROGRAMMES (NET)

30327732025383365961031081187131138Like/enjoy the
8%6%6%2%6%5%6%6%6%8%b8%b7%7%3%7%6%programmes

272031-21291616404960616767278Best/better programmes
7%mn4%2%-6%l5%l3%3%4%4%5%4%4%2%4%3%

1317391310142820374248545446670Entertaining/(more)
4%3%3%8%jk3%3%4%3%4%4%4%4%3%1%3%3%entertaining programmes

14132757171016243938404435053Interesting/(more)
4%2%2%3%2%3%2%3%2%3%3%3%2%1%2%2%interesting programmes

2854124543435862959610211515125180206GOOD/LIKE/THE BEST (NET)
8%10%9%3%12%l8%9%10%9%8%8%8%8%11%9%9%

103693430214735705858689622116138Good/like it (no detail)
3%6%7%o3%8%j4%8%de6%7%5%4%5%5%9%def6%6%

171931112231027253844475536467The best/better than
5%3%2%1%3%4%2%5%i2%3%3%3%3%1%3%3%others

3744105639104859948410011313526160186VALUE (NET)
10%8%8%4%11%j2%8%10%9%7%8%8%8%11%8%8%

112164-33532366241454960187996Good value/good deal
3%4%5%-9%jl1%5%6%cde6%cdef3%3%3%3%7%cdef4%4%

2121296231017233139485866470It is free/costs nothing
6%m4%2%4%jk1%1%2%3%2%3%3%3%3%2%3%3%

6212-3265101215161721720Cost/I pay for it
2%*1%-1%*1%1%1%1%1%1%1%1%1%1%

33391061827485457879810312014419160178WATCH THE MOST/HABIT/
9%7%8%12%7%9%9%10%8%8%8%8%8%8%8%8%FAMILIAR (NET)

19259118272845517071748911110125134Watch it the most/
5%4%7%12%j7%5%7%9%7%6%6%6%6%4%6%6%everyday/used more

141516-*2096172830323493645Habit/familiar
4%m3%1%-*4%k1%1%2%2%2%2%2%4%h2%2%

92310239422449539061689110814120134CONTENT/MORE CONTENT/
3%4%8%no25%jk11%j4%8%9%ef9%acef5%5%6%6%6%6%6%LIKE CONTENT (NET)

514611530152532573637496297180Like the content
1%2%5%o10%j8%j3%4%5%e5%cdef3%3%3%3%4%4%4%

4941231192421332532434654954More content
1%2%3%15%jk3%2%4%4%3%2%2%3%3%2%2%2%

324743*2842420507673901142119121UNBIASED/TRUSTWORTHY/
9%m8%m3%*1%15%kl4%3%5%b7%bh6%b6%b6%bh1%6%b5%RELIABLE (NET)

162515--471682630324454*5757Trusted/trustworthy
5%m4%m1%--8%kl3%1%3%3%2%3%3%b*3%3%

91221*-28581028282938*4041Unbiased/less bias/
2%2%2%*-5%kl1%1%1%2%g2%2%2%*2%2%impartial/balanced
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B4b. Why do you value the most?

Base : All who have used media providers in the last 12 months and value the most

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1234167711309589953843961452144204812538717202232Unweighted Base

11971725116092610003793981458151*2042122*35017632236Weighted Base

324414276256227101943813653142104430576SPECIFIC TYPES OF
27%24%24%28%23%27%24%26%24%26%34%30%24%26%PROGRAMMES (NET)

98895787455814181431234107153News/news is good
8%xzA5%5%9%xzA5%1%2%10%vw5%7%10%10%p6%7%

711068355564929639130420117141Movies/like the films
6%6%7%6%6%13%uv7%4%6%6%3%6%7%6%

571037041483432587115118105124Music/like the music
5%6%6%4%5%9%u8%u4%4%6%9%q2%6%q6%

563421522325703758284177Mentions of specific
5%xzA2%2%6%xzA2%1%1%5%vw2%4%7%p8%p2%3%programmes/my favourite

programmes

32683323485115937014243775Sport/like the sport
3%4%3%2%5%yB1%3%4%w2%3%12%p7%p2%3%

434028371324574582164663Dramas/like the dramas
4%x2%2%4%x1%1%1%4%vw3%3%2%4%3%3%

241992262231234192535Soaps/I like the soaps
2%xz1%1%2%xz1%*1%2%1%2%1%3%1%2%

1319101097222427162431Documentaries/like the
1%1%1%1%1%2%1%2%3%1%1%2%1%1%documentaries

106473--13-13*4913Nature/wildlife
1%**1%*--1%-1%*1%1%1%programmes

112*112--13*1226513Quiz shows/like the
1%zA**1%xzA*--1%*1%2%p2%p*1%quizzes

99576346-11*21113Videos/like the videos
1%1%*1%1%1%1%*-1%*1%1%1%

8556412627-*99Children's programmes/
1%**1%**1%*1%*-*1%*children like it

6326*--8252-68Current affairs
1%**1%*--1%2%s*1%-**

4324*--4-4-414Weather
*****--*-*-1%p**

23322--3-3**23Factual programming/
*****--*-*****documentaries/topical

2663942571942389983287274343393343469VARIETY/CHOICE (NET)
22%23%22%21%24%26%u21%20%18%21%27%27%p19%21%

1171421098479423310515164538138181Variety/choice of/more
10%8%9%9%8%11%8%7%10%8%4%11%8%8%programmes

8714186638750358151611026129166Variety/more choice (no
7%8%7%7%9%13%u9%6%3%8%9%8%7%7%detail)

48844841572137648310245791Variety/choice of/more
4%5%4%4%6%*3%w5%w3%4%8%p7%p3%4%channels

27422820266537340783247Comprehensive/has
2%2%2%2%3%1%1%3%2%2%6%p2%2%2%everything

1832391641491414245235222962049252321BETTER/INTERESTING
15%14%14%16%14%11%11%16%15%14%17%14%14%14%PROGRAMMES (NET)

71995861611819102151211024104138Like/enjoy the
6%6%5%7%6%5%5%7%10%6%8%7%6%6%programmes

426537323511959274396678Best/better programmes
4%4%3%3%3%3%2%4%2%4%3%3%4%3%

4660453433912492687115270Entertaining/(more)
4%3%4%4%3%2%3%3%1%3%6%3%3%3%entertaining programmes

32313028177541449*94453Interesting/(more)
3%2%3%3%2%2%1%3%3%2%*3%2%2%interesting programmes

10315910676113214214315184832165206GOOD/LIKE/THE BEST (NET)
9%9%9%8%11%5%11%w10%w10%9%7%9%9%9%

5710566438212319615119618114138Good/like it (no detail)
5%6%6%5%8%yB3%8%w7%w10%6%5%5%6%6%

455440343191147*652145167The best/better than
4%3%3%4%3%2%3%3%*3%2%4%3%3%others

1221391071046841311146176619161186VALUE (NET)
10%x8%9%11%xA7%11%8%8%4%9%5%5%9%8%

5683634636242448292*108696Good value/good deal
5%5%5%5%4%6%u6%3%2%5%*3%5%4%

583733551614453366646070It is free/costs nothing
5%xzA2%3%6%xzA2%4%v1%4%v2%3%5%1%3%3%

919113154313119*41520Cost/I pay for it
1%1%1%*2%y1%1%1%*1%*1%1%1%

971461046666393810215163630143178WATCH THE MOST/HABIT/
8%8%9%7%7%10%10%7%10%8%5%8%8%8%FAMILIAR (NET)

7611289524639326415119220113134Watch it the most/
6%6%8%x6%5%10%u8%u4%10%6%1%6%6%6%everyday/used more

2135161421-639*454103145Habit/familiar
2%2%1%2%2%-2%3%w*2%3%3%2%2%

86106104604743424914114112121134CONTENT/MORE CONTENT/
7%6%9%xA6%5%11%u10%u3%9%6%1%4%7%r6%LIKE CONTENT (NET)

4366613323312128771*77380Like the content
4%4%5%x4%2%8%u5%u2%5%3%*2%4%4%

4340432824122121744*64854More content
4%2%4%3%2%3%5%u1%4%2%*2%3%2%

7191685556101399411742493121UNBIASED/TRUSTWORTHY/
6%5%6%6%6%3%3%7%vw2%6%4%7%5%5%RELIABLE (NET)

38433029254647-57284857Trusted/trustworthy
3%2%3%3%3%1%1%3%-3%1%2%3%3%

253024172335334372112741Unbiased/less bias/
2%2%2%2%2%1%1%2%2%2%2%3%2%2%impartial/balanced
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B4b. Why do you value the most?

Base : All who have used media providers in the last 12 months and value the most

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10681164572431689475241329370340320338273940660611114010722232Unweighted Base

10571178507495677501219295309367349388289823716677113010902236Weighted Base

29028613813217411295977489578378266146161323250576SPECIFIC TYPES OF
27%24%27%27%26%22%43%EFGH33%EFIJ24%24%J16%21%27%J32%EFIJ20%24%J29%C23%26%PROGRAMMES (NET)

IJKLKL

688534284738484129189611182779064153News/news is good
6%7%7%6%7%7%22%EFGHI14%EFHI10%EFHI5%EH3%2%*14%EFHIJ4%EH1%8%6%7%

JKLJKJK

895232494111171416271227274839558852141Movies/like the films
8%OS4%6%O10%OS6%O2%8%5%5%7%3%7%9%J6%5%8%J8%C5%6%

566831244028357201735361437716559124Music/like the music
5%6%6%5%6%6%1%2%2%5%GMN5%G9%GLMN12%FGJKL2%5%GMN10%FGJKL6%5%6%

MNMN

47302918201025198154*552195482977Mentions of specific
4%3%6%OS4%3%2%11%EFHIJ7%EFHI3%I4%EI1%*2%6%EFHIJ3%EI1%4%3%3%programmes/my favourite

KLJLprogrammes

29461019212510181910116*47217106575Sport/like the sport
3%4%2%4%3%5%R5%EH6%EFHI6%EHI3%H3%H2%*6%EFHI3%EH1%1%6%D3%

30341810191521227741-51121402363Dramas/like the dramas
3%3%4%2%3%3%10%EFHIJ8%EFHI2%EHI2%E1%*-6%EFHIJ2%E*4%2%3%

KLJKLKL

2881965212105422-286230635Soaps/I like the soaps
3%OPS1%4%OPQS1%1%*6%EFHIJ3%EFHIJ2%1%1%1%-3%EFHIJ1%*3%C1%2%

KL

16155108874864*-2010*171431Documentaries/like the
1%1%1%2%1%2%3%EHI1%E3%EHI2%E1%*-2%EHI1%E*2%1%1%documentaries

675143751----13--8513Nature/wildlife
1%1%1%*1%1%3%EFHIJ2%EF*----2%EF--1%*1%programmes

KL

12182*1103--*--13*-7613Quiz shows/like the
1%PS*2%OPS***5%EFGHI1%E--*--2%EF*-1%1%1%quizzes

JKLM

85535**-*2**1012107513Videos/like the videos
1%*1%1%1%**-****3%FGIJK**2%G1%*1%

LMN

54214*-*2*142216729Children's programmes/
****1%*-*1%**1%1%**1%1%**children like it

432222*222-2-422538Current affairs
*******1%1%*-1%-******

31121*22-1---41-414Weather
******1%1%-*---**-***

*2***2***-2--12-123Factual programming/
*********-1%--**-***documentaries/topical

204265999416010535697690668344181156127266202469VARIETY/CHOICE (NET)
19%23%20%19%24%21%16%23%H25%H24%H19%21%15%22%22%19%24%C19%21%

8199383867331223294419311863634911170181Variety/choice of/more
8%8%7%8%10%7%5%8%9%12%JN5%8%6%8%9%7%10%C6%8%programmes

739329405141101718292840244557648679166Variety/more choice (no
7%8%6%8%8%8%5%6%6%8%8%10%G8%6%8%9%G8%7%7%detail)

3952211825271122211311112542413474391Variety/choice of/more
4%4%4%4%4%5%5%H7%EFHI7%EFHI4%3%3%1%7%EFHI3%2%4%4%4%channels

18291442363109897221179301747Comprehensive/has
2%2%3%1%3%Q1%1%3%3%2%2%2%1%3%2%1%3%2%2%everything

1441788254107714163516440352615510461191129321BETTER/INTERESTING
14%15%16%11%16%14%19%EHI21%EFHI16%EHI17%EHI11%9%9%19%EHIJ14%E9%17%C12%14%PROGRAMMES (NET)

J

647536264332132426291915126349279147138Like/enjoy the
6%6%7%5%6%6%6%8%E8%E8%E6%4%4%8%E7%4%8%C4%6%programmes

37422015339141913134104461714433478Best/better programmes
3%4%4%3%5%O2%6%EFHJ7%EFHJ4%3%1%3%1%6%EFHJ2%2%4%3%3%

244616524216141171875302513343570Entertaining/(more)
2%4%Q3%1%4%Q4%Q3%5%E4%2%5%E2%2%4%3%2%3%3%3%entertaining programmes

302419111410111331814426198312253Interesting/(more)
3%2%4%2%2%2%5%EIJL4%EIJL1%5%EIJL*1%1%3%EJ3%J1%3%2%2%interesting programmes

101104425854512721113732393559697489115206GOOD/LIKE/THE BEST (NET)
10%9%8%12%8%10%12%GL7%4%10%L9%L10%L12%GL7%10%L11%L8%11%9%

7069264332371096242534282549626374138Good/like it (no detail)
7%6%5%9%P5%7%5%3%2%7%GL7%GL9%GLM10%GLM3%7%GL9%GLM6%7%6%

3236161522141712513657341912274167The best/better than
3%3%3%3%3%3%8%EFHIJ4%2%4%2%1%2%4%E3%2%2%4%3%others

L

8610048375742213024302638157557539194186VALUE (NET)
8%8%10%8%8%8%9%10%8%8%7%10%5%9%8%8%8%9%8%

425420223519512619172710233736494696Good value/good deal
4%5%4%4%5%4%2%4%2%5%5%7%GL3%3%5%5%4%4%4%

393126121615131415995442189353670It is free/costs nothing
4%3%5%PS2%2%3%6%EFHI5%EI5%EI2%2%1%1%5%EFHI2%1%3%3%3%

51424682532*7192881220Cost/I pay for it
1%1%*1%1%2%1%2%1%1%*2%*1%*1%1%1%1%

7999403866331115302425363855487310374178WATCH THE MOST/HABIT/
7%8%8%8%10%7%5%5%10%6%7%9%13%FGKMN7%7%11%FGMN9%7%8%FAMILIAR (NET)

5877283052255518191736342836697954134Watch it the most/
5%7%5%6%8%5%2%2%6%M5%5%9%FGMN12%FGJKL3%5%M10%FGJKM7%5%6%everyday/used more

MNN

22231291586101258-428134252045Habit/familiar
2%2%2%2%2%2%3%I3%EI4%EI1%2%I-1%3%EI2%I1%2%2%2%

5083242353316516194128172760454389134CONTENT/MORE CONTENT/
5%7%5%5%8%T6%3%2%5%5%12%EGKLM7%GM6%M3%8%GMN7%GM4%8%D6%LIKE CONTENT (NET)

N

3347151729174571028199163727205980Like the content
3%4%3%3%4%3%2%2%2%3%8%EGHKL5%G3%2%5%GM4%2%5%D4%

MN

1737962414219101399112318242954More content
2%3%2%1%3%T3%1%*3%M3%M4%GM2%3%M1%3%M3%M2%3%2%

5170202931391630301771487624224674121UNBIASED/TRUSTWORTHY/
5%6%4%6%5%8%R7%J10%EFHIJ10%EFHI5%2%4%3%9%EFHIJ3%3%4%7%D5%RELIABLE (NET)

KJKK

21367131422512191143336156223457Trusted/trustworthy
2%3%1%3%2%4%RT2%4%EI6%EFHIJ3%E1%1%1%4%EFHIJ2%1%2%3%3%

12293912176176425-3065132841Unbiased/less bias/
1%2%R1%2%2%3%RT3%H6%EFHIJ2%1%1%1%-4%EFHJ1%1%1%3%2%impartial/balanced

K
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B4b. Why do you value the most?

Base : All who have used media providers in the last 12 months and value the most

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3585701307153*3645516265971043116713061488178623819982236Weighted Base

91212-21947162623263123133Reliable/more reliable
2%2%1%-1%4%k1%1%2%2%2%2%2%1%2%1%

-22--4---2224-44Factual reporting/
-**--1%---****-**unbiased/reliable

273245-1560253734597684962101104QUALITY (NET)
7%m6%3%-4%l11%kl4%6%bg3%5%b6%bg6%bg5%bg1%5%b5%

151437-11332123223245506126366Quality (no detail)
4%3%3%-3%6%l3%4%2%3%3%3%3%1%3%3%

12188-5274141228313435-3838Quality of programmes
3%m3%m1%-1%5%kl1%2%1%2%2%i2%2%-2%2%

14185811211330284347485576117990EASY TO USE OR ACCESS
4%3%4%7%j6%j2%5%5%4%4%4%4%4%5%4%4%(NET)

472941151313241417203163339Easy to use
1%1%2%3%3%j1%2%2%2%1%1%1%2%3%2%2%

9420477109112019233033033Convenience/convenient
3%1%2%2%2%1%2%2%1%2%1%2%2%1%1%1%

*581125361011111121113Easy to access/
*1%1%1%**1%*1%1%1%1%1%1%1%1%accessible/ availability

-3222*2222215-55Easy (no detail)
-**1%j1%********-**

196254-23124163236414524850INFORMATIVE/EDUCATIONAL
5%mn1%2%3%k-4%k2%1%1%3%h3%h3%h3%h1%2%h2%(NET)

196254-23124163236414524850Informative/ educational
5%mn1%2%3%k-4%k2%1%1%3%h3%h3%h3%h1%2%h2%

41222-1510915212222253143438SERIES/BOXSETS (NET)
1%2%2%-4%2%1%2%2%2%2%2%2%2%2%2%

41013-126613161515162042327Series/I like the series
1%2%1%-3%1%1%2%2%1%1%1%1%2%1%1%

-29-3432677911*1111Box sets/has good box
-*1%-1%1%**1%1%1%1%1%*1%1%sets

51023-251113162022263243438GOOD SERVICE/SIGNAL/
1%2%2%-*1%2%2%2%2%2%2%2%1%2%2%QUALITY OF PICTURE (NET)

5823-231113161720243043236Good service
1%1%2%-*1%2%2%2%1%2%2%2%1%2%2%

*2---2---2222-22Good signal/quality of
**---*---****-**picture

7178-22162732293032*3233IPLAYER/CATCH UP (NET)
2%3%m1%-1%4%k1%*1%3%gh2%gh2%gh2%*2%1%

7178-22162732293032*3233I-player/catch up
2%3%m1%-1%4%k1%*1%3%gh2%gh2%gh2%*2%1%

4821-241213172318232933033Listen/use whilst
1%1%2%-1%1%2%2%2%2%1%2%2%1%2%1%travelling/use with

different devices

645--222514131515*1515Can record
2%m1%*--****1%1%1%1%*1%1%

697--1723313151822*2222Radio/like the radio
2%2%1%--3%k*1%*1%1%1%1%g*1%1%

-275--3377777279YouTube/I like/can
-*1%3%jk--**1%1%1%**1%**access YouTube

*2914254944792911Can access the channels
**1%*1%*1%1%1%****1%**I want/like

*631*1741316301824243033336For family/all ages/
*1%2%o*5%jl1%2%3%3%2%2%2%2%1%2%2%everyone

201212-33766192933394224244No adverts
6%mn2%1%-1%7%kl1%1%2%2%3%3%2%1%2%2%

5102323151511192122273253337Up to date
1%2%2%2%1%3%2%2%2%2%2%2%2%2%2%2%

2------------2-2No choice/no other
*------------1%acdef-*(accessible) provider

g

4366118113074565310211312414318328200228Other answers
12%12%9%7%8%13%9%9%10%10%9%10%10%12%10%10%

1*---1----111-11Don't watch a lot of TV/
**---*----***-**do not like TV

103143441926102739374463137184No reason/don't know
3%5%3%3%1%4%4%h2%3%3%3%3%4%6%h4%4%
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Base : All who have used media providers in the last 12 months and value the most

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
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On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

11971725116092610003793981458151*2042122*35017632236Weighted Base

15251911143328*331102333Reliable/more reliable
1%1%2%1%1%1%1%2%*2%1%3%1%1%

24123-2222-224Factual reporting/
*****-**1%s*-1%**unbiased/reliable

6386665145121082310121983104QUALITY (NET)
5%5%6%6%5%3%3%6%2%5%1%5%5%5%

39564031289848363-105566Quality (no detail)
3%3%3%3%3%2%2%3%2%3%-3%3%3%

24292520182234-38282838Quality of programmes
2%2%2%2%2%1%*2%-2%1%2%2%2%

47724935412319495834117590EASY TO USE OR ACCESS
4%4%4%4%4%6%5%3%3%4%3%3%4%4%(NET)

1632171221101514337243339Easy to use
1%2%1%1%2%3%u4%u1%2%2%2%1%2%2%

23242017128223328-42833Convenience/convenient
2%1%2%2%1%2%1%2%2%1%-1%2%1%

7111065319-1322913Easy to access/
1%1%1%1%1%1%*1%-1%2%1%1%1%accessible/ availability

*52-32-3-5--55Easy (no detail)
***-*1%-*-*--**

31301923202741-48653950INFORMATIVE/EDUCATIONAL
3%2%2%2%2%1%2%3%w-2%5%1%2%2%(NET)

31301923202741-48653950Informative/ educational
3%2%2%2%2%1%2%3%w-2%5%1%2%2%

2333311910131115434-*3838SERIES/BOXSETS (NET)
2%2%3%x2%1%3%u3%1%3%2%-*2%q2%

1622211671079*27-*2627Series/I like the series
1%1%2%2%1%3%u2%1%*1%-*1%1%

711112323648--1111Box sets/has good box
1%1%1%**1%1%*2%s*--1%1%sets

163218131611423136233438GOOD SERVICE/SIGNAL/
1%2%2%1%2%*4%w2%*2%2%1%2%2%QUALITY OF PICTURE (NET)

162918131411421134233136Good service
1%2%2%1%1%*4%uw1%*2%2%1%2%2%

-2--2--2-2--22Good signal/quality of
-*--*--*-*--**picture

1929171614*231228-42933IPLAYER/CATCH UP (NET)
2%2%1%2%1%**2%w2%1%-1%2%1%

1929171614*231228-42933I-player/catch up
2%2%1%2%1%**2%w2%1%-1%2%1%

16332111188519128342533Listen/use whilst
1%2%2%1%2%2%1%1%*1%2%1%1%1%travelling/use with

different devices

314539*213213121215Can record
*1%**1%**1%1%1%*1%1%1%

121511881219419221922Radio/like the radio
1%1%1%1%1%*1%1%2%1%1%1%1%1%

5772327*-9--99YouTube/I like/can
**1%**1%u2%u*-*--1%*access YouTube

510115443427-*1011Can access the channels
*1%1%1%*1%1%*1%*-*1%*I want/like

203530101516912234*82836For family/all ages/
2%2%3%y1%1%4%u2%1%2%2%*2%2%2%everyone

23322022156334*44-83644No adverts
2%2%2%2%2%2%1%2%*2%-2%2%2%

233023151311620334*23537Up to date
2%2%2%2%1%3%2%1%2%2%*1%2%2%

-2--2--2-2--22No choice/no other
-*--*--*-*--**(accessible) provider

12717312498954540143132141333183228Other answers
11%10%11%11%9%12%10%10%8%10%10%9%10%10%

1--1---1-1-*11Don't watch a lot of TV/
*--*---*-*-***do not like TV

49573242401217554783136984No reason/don't know
4%3%3%4%4%3%4%4%3%4%2%4%4%4%
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B4b. Why do you value the most?

Base : All who have used media providers in the last 12 months and value the most

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
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Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10571178507495677501219295309367349388289823716677113010902236Weighted Base

20131191034494*7417511131933Reliable/more reliable
2%1%2%2%1%1%2%1%3%FJ1%*2%1%2%J1%2%1%2%1%

4*3*****22---22-4*4Factual reporting/
**1%S*****1%*---**-***unbiased/reliable

35681421323616101319191763938243171104QUALITY (NET)
3%6%RT3%4%5%7%RT7%H4%4%5%6%4%2%5%5%4%3%7%D5%

2343111121224491414126172818165066Quality (no detail)
2%4%2%2%3%4%2%1%3%4%4%3%2%2%4%3%1%5%D3%

122621012141264465*22105152238Quality of programmes
1%2%R*2%2%3%R5%EFHIJ2%1%1%2%1%*3%EH1%1%1%2%2%

KL

27631312362769812191619233135494190EASY TO USE OR ACCESS
3%5%RT3%2%5%T5%T3%3%3%3%5%4%7%G3%4%5%4%4%4%(NET)

1227551612-229961141716192039Easy to use
1%2%1%1%2%2%-1%1%2%G3%G1%4%GLN*2%G2%G2%2%2%

112265148454383713109171633Convenience/convenient
1%2%1%1%2%2%2%2%1%1%2%1%2%2%1%1%2%1%1%

2112-65222*35-53510313Easy to access/
*1%*-1%1%1%1%1%*1%1%-1%*1%1%*1%accessible/ availability

23*212-----32--5325Easy (no detail)
******-----1%1%G--1%***

193113615167881297122217212950INFORMATIVE/EDUCATIONAL
2%3%3%1%2%3%3%H3%3%3%EH2%2%*3%3%H1%2%3%2%(NET)

193113615167881297122217212950Informative/ educational
2%3%3%1%2%3%3%H3%3%3%EH2%2%*3%3%H1%2%3%2%

221671461028949331913630838SERIES/BOXSETS (NET)
2%1%1%3%P1%2%1%3%3%1%3%1%1%2%2%1%3%C1%2%

141259672654523139523427Series/I like the series
1%1%1%2%1%1%1%2%2%1%1%*1%2%1%1%2%C*1%

8425-4-24-41-6417411Box sets/has good box
1%**1%P-1%-1%1%-1%*-1%1%*1%*1%sets

19199811845310555121511132538GOOD SERVICE/SIGNAL/
2%2%2%2%2%2%2%2%1%3%1%1%2%1%2%2%1%2%2%QUALITY OF PICTURE (NET)

18179811634310555101511132236Good service
2%1%2%2%2%1%1%2%1%3%1%1%2%1%2%2%1%2%2%

*2-*-22*-----2---22Good signal/quality of
**-*-*1%*-----*---**picture

131995811411476--1913-221033IPLAYER/CATCH UP (NET)
1%2%2%1%1%2%2%EI4%EHI1%E2%EI2%EI--2%EHI2%EI-2%1%1%

131995811411476--1913-221033I-player/catch up
1%2%2%1%1%2%2%EI4%EHI1%E2%EI2%EI--2%EHI2%EI-2%1%1%

1320941010*5161272618825733Listen/use whilst
1%2%2%1%1%2%*2%*2%3%GLN2%1%1%3%G1%2%C1%1%travelling/use with

different devices

782526244-4*-104*10515Can record
1%1%*1%*1%1%1%E1%E-1%E*-1%E1%*1%*1%

913638516184-2812213922Radio/like the radio
1%1%1%1%1%1%*2%EI*2%EI1%-1%1%2%E*1%1%1%

72*5*22----352-7369YouTube/I like/can
1%**1%**1%----1%2%FG*-1%F*1%*access YouTube

464-422*2-*6-4*66511Can access the channels
*1%1%-1%*1%*1%-*2%F-**1%1%**I want/like

1521105814*211269531815231336For family/all ages/
1%2%2%1%1%3%*1%*3%GLN2%2%G2%*3%G2%G2%1%2%everyone

11334719151141561433077271744No adverts
1%3%RT1%1%3%T3%RT5%EFHIJ1%5%EFHIJ2%*1%1%4%EFJ1%1%2%2%2%

19186125133151037891315231537Up to date
2%2%1%2%1%3%P1%*2%3%1%2%3%1%2%2%2%1%2%

-2---2-2-----2--2-2No choice/no other
-*---*-1%-----*--*-*(accessible) provider

1061225345734929243620415221896273102124228Other answers
10%10%10%9%11%10%13%K8%12%K6%12%K13%K7%11%K9%11%K9%11%10%

1-**--1------1--*11Don't watch a lot of TV/
*-**--*------*--***do not like TV

5431163215161584232022132742434184No reason/don't know
5%PS3%3%6%PS2%3%*2%3%1%7%GKMN5%GKN8%FGKLM2%4%GKN6%GKMN4%4%4%

N
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B4b. Why do you value the most?

Base : All who have used media providers in the last 12 months and value the most

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
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Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55116812432861723845483068432232Unweighted Base

59616402543081853954773358882236Weighted Base

1234534965458218497170576SPECIFIC TYPES OF
21%28%gi19%21%25%21%39%abd29%a19%26%PROGRAMMES (NET)

15138710115772430153News/news is good
3%8%efgi3%3%*4%16%abd7%a3%7%

3710517181324303144141Movies/like the films
6%6%7%6%7%6%6%9%a5%6%

448014191815102555124Music/like the music
7%5%6%6%10%h4%2%8%c6%c6%

374*121242101277Mentions of specific
1%5%fgi**1%3%9%abd3%1%3%programmes/my favourite

programmes

116498-62882975Sport/like the sport
2%4%e4%3%-2%6%d2%3%3%

8554617438563Dramas/like the dramas
1%3%i1%2%*2%9%abd2%a1%3%

4312425232435Soaps/I like the soaps
1%2%1%1%1%1%5%abd1%*2%

72453211441131Documentaries/like the
1%1%2%1%1%*3%d1%1%1%documentaries

-13---112**13Nature/wildlife
-1%---*3%abd**1%programmes

-13---211**13Quiz shows/like the
-1%---*2%ab**1%quizzes

*12***2*5113Videos/like the videos
*1%***1%*1%a*1%

541255-229Children's programmes/
1%***3%h1%c-1%**children like it

-8----2228Current affairs
-*----*1%**

14*1--3*14Weather
****--1%***

-3---*12-3Factual programming/
-*---**1%-*documentaries/topical

1183513872369110562192469VARIETY/CHOICE (NET)
20%21%15%23%19%23%22%18%22%21%

4213819221445383058181Variety/choice of/more
7%8%7%7%7%11%a8%9%7%8%programmes

5710918341822251694166Variety/more choice (no
10%7%7%11%h10%5%5%5%11%bcd7%detail)

14773113183183391Variety/choice of/more
2%5%1%4%1%5%7%b2%4%4%channels

113636491281847Comprehensive/has
2%2%1%2%2%2%3%2%2%2%everything

6425733341974955883321BETTER/INTERESTING
11%16%i13%11%10%19%a20%a17%a9%14%PROGRAMMES (NET)

291091714837312640138Like/enjoy the
5%7%7%4%4%9%a6%8%5%6%programmes

205881451032181678Best/better programmes
3%4%3%4%3%2%7%ad5%a2%3%

145651031716151970Entertaining/(more)
2%3%2%3%2%4%3%4%2%3%entertaining programmes

944553122271153Interesting/(more)
2%3%2%1%2%3%5%a2%1%2%interesting programmes

73133392825284024101206GOOD/LIKE/THE BEST (NET)
12%h8%15%h9%13%7%8%7%11%9%

598032172422161971138Good/like it (no detail)
10%h5%13%fh5%13%fh6%3%6%8%c6%

1453712162453067The best/better than
2%3%3%4%1%2%5%bd1%3%3%others

4514118231437422769186VALUE (NET)
8%9%7%8%8%9%9%8%8%8%

2967913121617124396Good value/good deal
5%4%3%4%6%4%4%4%5%4%

8624521720121870It is free/costs nothing
1%4%i2%2%1%4%4%4%2%3%

81255*453820Cost/I pay for it
1%1%2%2%*1%1%1%1%1%

4912920231625264177178WATCH THE MOST/HABIT/
8%8%8%7%9%6%5%12%cd9%8%FAMILIAR (NET)

38961714161983861134Watch it the most/
6%6%7%5%9%5%c2%11%acd7%c6%everyday/used more

113429*61931545Habit/familiar
2%2%1%3%*1%4%ab1%2%2%

41931925182192273134CONTENT/MORE CONTENT/
7%6%7%8%9%5%c2%7%c8%c6%LIKE CONTENT (NET)

275313149157124280Like the content
5%3%5%5%5%4%1%4%5%c4%

144061197293154More content
2%2%2%4%5%2%*3%c4%c2%

17104146*12431748121UNBIASED/TRUSTWORTHY/
3%6%efi5%e2%*3%9%ad5%5%5%RELIABLE (NET)

124594*415132357Trusted/trustworthy
2%3%3%1%*1%3%4%3%3%

23822-222-1641Unbiased/less bias/
*2%i1%1%-1%5%abd-2%2%impartial/balanced

42842-51041433Reliable/more reliable
1%2%2%1%-1%2%1%2%1%
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Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

4094104081005991671511111101302232Unweighted Base

671111781879201*3142902032032452236Weighted Base

213153471588450625169576SPECIFIC TYPES OF
31%mp28%m30%m25%m29%m27%m17%31%m25%28%m26%PROGRAMMES (NET)

81020115151512141314153News/news is good
11%jmnp9%mnp11%mnp6%8%5%4%7%6%6%7%

3810120161920191019141Movies/like the films
5%7%6%6%8%6%7%9%5%8%6%

4611104132311131013124Music/like the music
6%5%6%6%6%7%4%6%5%5%6%

467606921091577Mentions of specific
7%mnp5%m4%m3%3%3%1%5%m4%m6%m3%programmes/my favourite

programmes

24762617249975Sport/like the sport
3%m3%m4%m3%3%5%m1%2%4%m4%3%

2365289792763Dramas/like the dramas
3%3%3%3%4%3%2%4%1%3%3%

2232965-33435Soaps/I like the soaps
3%m1%m2%m2%3%m2%-2%2%1%2%

24619-622-431Documentaries/like the
3%kmop4%klmop3%kmop1%-2%1%1%-2%1%documentaries

113922-3-213Nature/wildlife
2%kmp1%1%mp*1%1%-2%-1%1%programmes

11*11-4222213Quiz shows/like the
1%1%*1%-1%1%1%1%1%1%quizzes

1*111-2---213Videos/like the videos
1%klmopr*1%1%-1%---1%1%

*117-2--2-9Children's programmes/
*1%**-1%--1%-*children like it

*--8--422-8Current affairs
*--*--1%1%1%-*

*112------4Weather
*1%p1%p*------*

*1-2------3Factual programming/
*1%p-*------*documentaries/topical

152637392626355303554469VARIETY/CHOICE (NET)
22%23%l21%21%31%klmn20%19%15%17%22%21%

pq

61215148202517181225181Variety/choice of/more
9%11%m8%8%10%8%6%9%6%10%8%programmes

6813139311925-716166Variety/more choice (no
9%kl7%l7%l7%l15%jklnp6%l9%l-4%l7%l7%detail)

qr

245801121611111091Variety/choice of/more
3%4%3%4%5%7%m2%5%5%4%4%channels

134396-744747Comprehensive/has
1%n2%n2%n2%3%n-3%n2%2%3%n2%everything

121722271293534402935321BETTER/INTERESTING
17%nq15%12%14%15%11%12%20%n14%14%14%PROGRAMMES (NET)

4781199199231316138Like/enjoy the
6%6%5%6%5%6%3%11%mq6%7%6%programmes

45763154579978Best/better programmes
6%mnp4%n4%3%7%mnp1%2%4%4%4%3%

232636111645570Entertaining/(more)
3%2%1%3%3%3%6%q2%3%2%3%entertaining programmes

23544221392653Interesting/(more)
3%n2%3%2%1%1%4%n4%n1%2%2%interesting programmes

4819175121733152542206GOOD/LIKE/THE BEST (NET)
6%7%11%ns9%6%5%11%7%12%n17%lnopr9%

s

34101221083391922138Good/like it (no detail)
4%4%6%6%n5%2%11%lnpqr4%10%nr9%nr6%

s

2395329-662067The best/better than
3%m3%m5%mop3%m1%3%m-3%m3%m8%mnoprs3%others

61113157162823181426186VALUE (NET)
9%10%7%8%8%9%8%9%7%11%8%

4587981210861396Good value/good deal
5%5%4%4%4%4%3%4%3%5%4%

243624139971370It is free/costs nothing
3%3%2%3%2%4%3%4%4%5%3%

11215444---20Cost/I pay for it
1%j1%1%1%2%1%1%---1%

5121614530232716118178WATCH THE MOST/HABIT/
8%j11%jp9%j8%15%jkp7%9%j8%5%3%8%FAMILIAR (NET)

491310924132411116134Watch it the most/
6%j8%j7%j6%12%jnp4%8%j5%5%2%6%everyday/used more

144366935-245Habit/familiar
2%k3%jk2%k2%3%3%1%3%-1%2%

4818103762018139134CONTENT/MORE CONTENT/
7%n7%n10%jnop5%n3%2%7%n9%n6%n4%6%LIKE CONTENT (NET)

3410636610144580Like the content
4%4%5%n3%3%2%4%7%n2%2%4%

248391-949454More content
3%no4%nop5%nop2%*-3%n2%5%n2%2%

2691046171716129121UNBIASED/TRUSTWORTHY/
3%6%5%6%3%5%6%8%6%4%5%RELIABLE (NET)

14547491173257Trusted/trustworthy
1%3%j3%2%2%3%4%4%1%1%3%

12236-5757341Unbiased/less bias/
1%2%1%2%-2%3%2%3%1%2%impartial/balanced

*122933-34533Reliable/more reliable
1%m1%1%2%1%1%-2%2%2%1%
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Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1974130128258197417029919443225828616520492232Unweighted Base

207191*74*164207117430220745628829424319672236Weighted Base

451606512545158733591857545523576SPECIFIC TYPES OF
22%66%F89%EF76%B22%33%xy24%17%20%30%xy26%19%27%u26%PROGRAMMES (NET)

8941236489271271715206148153News/news is good
4%45%F32%F39%B4%16%vwxyz4%4%4%5%7%2%8%u7%

1267815126916625303119121141Movies/like the films
6%8%11%9%6%5%5%3%6%11%y11%xy8%6%6%

1201331205211033262113107124Music/like the music
6%1%3%2%6%3%7%5%7%9%A7%5%5%6%

24183654241671107427577Mentions of specific
1%19%F49%EF33%B1%9%vwxyz2%*2%2%2%1%4%3%programmes/my favourite

programmes

59971559685148847175Sport/like the sport
3%9%F9%F9%B3%4%3%2%3%3%3%2%4%3%

3614132736146222426163Dramas/like the dramas
2%15%F18%F17%B2%8%vwxyz2%1%*1%1%1%3%3%

13518231384*242-3535Soaps/I like the soaps
1%6%F24%EF14%B1%5%vxy1%**1%1%-2%2%

121271912871558-3131Documentaries/like the
1%13%F10%F12%B1%5%xy2%*1%2%3%-2%1%documentaries

428944*--**-1313Nature/wildlife
*2%F10%F6%B*2%xz*--**-1%1%programmes

2281122--*---1313Quiz shows/like the
*3%F11%F7%B*1%--*---1%1%quizzes

13---13*-1241-1113Videos/like the videos
1%---1%*-**1%*-1%1%

9*-*9-42*--279Children's programmes/
**-**-1%1%*--1%**children like it

6*226*222-2448Current affairs
**3%F1%**1%1%*-1%1%t**

1224121**-*-44Weather
*2%F2%F2%B*1%***-*-**

2*112---2---33Factual programming/
**1%1%*---*---**documentaries/topical

4362773443631644198657647419469VARIETY/CHOICE (NET)
21%D29%D10%20%21%18%21%20%22%23%26%19%21%21%

163125181631025832243416164181Variety/choice of/more
8%14%7%11%8%6%8%4%7%8%12%y7%8%8%programmes

1614151612271846302327136166Variety/more choice (no
8%5%1%3%8%1%9%A9%A10%A10%A8%A11%7%7%detail)

828*9821198171017*9091Variety/choice of/more
4%9%DF1%5%4%6%3%4%4%3%6%*5%u4%channels

442134485776844347Comprehensive/has
2%2%1%2%2%4%2%3%2%2%3%2%2%2%everything

29615102529631472159394531290321BETTER/INTERESTING
14%16%14%15%14%18%16%10%13%14%15%13%15%14%PROGRAMMES (NET)

13054813018161023171713126138Like/enjoy the
6%5%5%5%6%11%5%5%5%6%6%5%6%6%programmes

6594146512143981027678Best/better programmes
3%10%F6%8%B3%7%x5%2%2%3%4%1%4%3%

64325642186211512115970Entertaining/(more)
3%4%2%3%3%1%6%3%5%5%4%4%3%3%entertaining programmes

464374645476764853Interesting/(more)
2%5%4%4%2%3%2%2%2%2%2%2%2%2%interesting programmes

194661219416303729283426180206GOOD/LIKE/THE BEST (NET)
9%7%8%7%9%9%10%18%wx6%10%11%11%9%9%

137*221373262717202125113138Good/like it (no detail)
7%E*2%1%7%C2%9%xA13%xA4%7%A7%A10%t6%6%

57641057134101171216667The best/better than
3%7%6%6%B3%7%xz1%5%2%3%4%*3%3%others

17582111751119834284014170186VALUE (NET)
8%9%3%7%8%7%6%4%7%10%13%xyz6%9%8%

88628888106241815128596Good value/good deal
4%7%3%5%4%5%3%3%5%6%5%5%4%4%

70-**70171782036570It is free/costs nothing
3%-**3%C1%2%*2%3%7%xyA1%3%3%

172-217211335-2020Cost/I pay for it
1%2%-1%1%1%**1%1%2%-1%1%

16954916916272448192914162178WATCH THE MOST/HABIT/
8%5%6%5%8%9%9%11%11%7%10%6%8%8%FAMILIAR (NET)

12924612910231844192512120134Watch it the most/
6%2%5%3%6%6%8%9%10%7%9%5%6%6%everyday/used more

42313426454*424345Habit/familiar
2%3%1%2%2%3%w1%3%w1%*1%1%2%2%

1311221312191051202120114134CONTENT/MORE CONTENT/
6%1%3%1%6%C1%6%5%11%A7%A7%A8%6%6%LIKE CONTENT (NET)

80*-*80-5929111497180Like the content
4%*-*4%C-2%4%A6%zA4%A5%A4%4%4%

52*225221412296114354More content
2%*3%1%2%1%4%1%5%y3%2%5%2%2%

110651111071293812514103121UNBIASED/TRUSTWORTHY/
5%7%6%7%5%4%4%4%8%v4%2%6%5%5%RELIABLE (NET)

542245428423121104457Trusted/trustworthy
3%2%3%2%3%1%3%2%5%v4%v*4%2%3%

364*5363-472263541Unbiased/less bias/
2%5%1%3%2%2%-2%2%1%1%2%2%2%impartial/balanced

301233024111-223133Reliable/more reliable
1%1%2%2%1%1%1%*2%w-1%1%2%1%

Page 317

PSB Quantitative Research- September 2020
Table 53

B4b. Why do you value the most?

Base : All who have used media providers in the last 12 months and value the most

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

59616402543081853954773358882236Weighted Base

-4---31--4Factual reporting/
-*---1%a*--*unbiased/reliable

33711518513241744104QUALITY (NET)
6%4%6%6%3%3%5%5%5%5%

23431014398133366Quality (no detail)
4%3%4%5%2%2%2%4%4%3%

102854341551138Quality of programmes
2%2%2%1%1%1%3%1%1%2%

306013207813203890EASY TO USE OR ACCESS
5%4%5%7%4%2%3%6%d4%4%(NET)

1525510432141439Easy to use
2%2%2%3%2%1%*4%acd2%2%

8255513861233Convenience/convenient
1%2%2%2%*1%2%2%1%1%

6833223*713Easy to access/
1%*1%1%1%1%1%*1%1%accessible/ availability

23-2----55Easy (no detail)
**-1%----1%*

163499251562350INFORMATIVE/EDUCATIONAL
3%2%4%3%1%1%3%2%3%2%(NET)

163499251562350Informative/ educational
3%2%4%3%1%1%3%2%3%2%

1127554210101338SERIES/BOXSETS (NET)
2%2%2%2%2%1%2%3%d1%2%

720334269927Series/I like the series
1%1%1%1%2%1%1%3%1%1%

47221-42311Box sets/has good box
1%*1%1%*-1%1%*1%sets

11275427941838GOOD SERVICE/SIGNAL/
2%2%2%1%1%2%2%1%2%2%QUALITY OF PICTURE (NET)

11255427741836Good service
2%2%2%1%1%2%1%1%2%2%

-2----2--2Good signal/quality of
-*----*--*picture

82464-5128733IPLAYER/CATCH UP (NET)
1%1%3%1%-1%3%a2%1%1%

82464-5128733I-player/catch up
1%1%3%1%-1%3%a2%1%1%

10233353491433Listen/use whilst
2%1%1%1%3%1%1%3%2%1%travelling/use with

different devices

21321-464115Can record
*1%1%*-1%1%a1%a*1%

41822-466522Radio/like the radio
1%1%1%1%-1%1%2%1%1%

37-2**2-39YouTube/I like/can
**-1%***-**access YouTube

3812322-611Can access the channels
***1%1%1%*-1%*I want/like

15215786251836For family/all ages/
3%1%2%2%4%h1%1%2%2%2%everyone

242-2*42081044No adverts
*3%gi-1%*1%4%ad2%1%2%

142491114691337Up to date
2%1%3%4%h*1%1%3%1%2%

-2----2--2No choice/no other
-*----*--*(accessible) provider

61167233523415124100228Other answers
10%10%9%11%13%11%11%7%11%10%

-1----1--1Don't watch a lot of TV/
-*----*--*do not like TV

2758913924543484No reason/don't know
5%4%4%4%5%6%bc1%1%4%c4%
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B4b. Why do you value the most?

Base : All who have used media providers in the last 12 months and value the most

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

671111781879201*3142902032032452236Weighted Base

-1-3--2---4Factual reporting/
-1%-*--1%---*unbiased/reliable

23693-27149411104QUALITY (NET)
3%o3%o3%o5%o-8%koqrs5%o5%o2%4%o5%

12360-171044766Quality (no detail)
2%o2%o1%3%-6%oq3%2%2%3%3%

11333-946-438Quality of programmes
1%*2%2%-3%1%3%-1%2%

4457882194111090EASY TO USE OR ACCESS
6%lqr3%3%4%4%7%q3%2%6%4%4%(NET)

22234212444239Easy to use
2%2%1%2%1%4%1%2%2%1%2%

11228664-3633Convenience/convenient
2%l1%1%2%3%2%1%-2%2%1%

11*11-32-2-13Easy to access/
2%jloq1%*1%-1%1%-1%-1%accessible/ availability

*-14----225Easy (no detail)
*-**----1%1%*

13442211744850INFORMATIVE/EDUCATIONAL
1%3%s2%2%1%3%2%2%2%3%2%(NET)

13442211744850Informative/ educational
1%3%s2%2%1%3%2%2%2%3%2%

11531-1492-438SERIES/BOXSETS (NET)
2%ko1%3%ko2%-4%kopr3%1%-2%2%

11421-1062-227Series/I like the series
2%ko1%2%1%-3%p2%1%-1%1%

*-29-44--211Box sets/has good box
*-1%1%-1%1%--1%1%sets

14429-64-8438GOOD SERVICE/SIGNAL/
2%lo4%lop2%2%-2%1%-4%l1%2%QUALITY OF PICTURE (NET)

14327-64-8436Good service
2%lo4%lop2%1%-2%1%-4%l1%2%

--*2------2Good signal/quality of
--**------*picture

121292955-233IPLAYER/CATCH UP (NET)
1%k2%1%2%1%3%2%3%-1%1%

121292955-233I-player/catch up
1%k2%1%2%1%3%2%3%-1%1%

1152624-44633Listen/use whilst
1%m1%3%m1%1%1%-2%2%2%1%travelling/use with

different devices

*111322222215Can record
*1%*1%1%1%1%1%1%1%1%

*131824422-22Radio/like the radio
*1%2%j1%1%1%1%1%1%-1%

*-*972----9YouTube/I like/can
*-**3%jmpqr1%----*access YouTube

**19---2-211Can access the channels
****---1%-1%*I want/like

2452526424636For family/all ages/
3%p4%mp3%1%1%2%1%1%2%2%2%everyone

12338294112444No adverts
1%2%2%2%1%3%1%5%p1%2%2%

13429468--237Up to date
2%kl2%kl2%kl2%2%2%3%--1%2%

---2------2No choice/no other
---*------*(accessible) provider

81219189132430322727228Other answers
12%o11%10%10%6%8%10%16%no13%11%10%

*-1-------1Don't watch a lot of TV/
*p-*p-------*do not like TV

22576513121611884No reason/don't know
3%2%3%4%2%4%4%8%qr6%3%4%
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B4b. Why do you value the most?

Base : All who have used media providers in the last 12 months and value the most

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
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Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

207191*74*164207117430220745628829424319672236Weighted Base

4-114-----*-44Factual reporting/
*-1%**-----*-**unbiased/reliable

100314100819930791786104QUALITY (NET)
5%4%1%2%5%5%6%5%7%w2%3%7%4%5%

642-26421472018125466Quality (no detail)
3%2%-1%3%1%5%w4%w4%w*3%w5%3%3%

3621236642106163238Quality of programmes
2%2%1%1%2%4%v1%1%2%2%*2%2%2%

855-5852161127139127890EASY TO USE OR ACCESS
4%6%-3%4%1%5%5%6%4%3%5%4%4%(NET)

372-23721061710283239Easy to use
2%2%-1%2%1%3%3%4%3%1%3%2%2%

303-330-3-7*542933Convenience/convenient
1%4%-2%1%-1%-2%*2%2%1%1%

13---13-3531*-1313Easy to access/
1%---1%-1%2%1%**-1%1%accessible/ availability

5---5--1-22-55Easy (no detail)
*---*--*-1%1%-**

41549414721315844650INFORMATIVE/EDUCATIONAL
2%5%6%6%B2%2%2%1%3%5%3%2%2%2%(NET)

41549414721315844650Informative/ educational
2%5%6%6%B2%2%2%1%3%5%3%2%2%2%

35123356537118-3638SERIES/BOXSETS (NET)
2%1%2%2%2%3%2%1%2%4%3%-2%2%

2512225241696-2527Series/I like the series
1%1%2%1%1%1%1%*1%3%2%-1%1%

11*-*11412122-1111Box sets/has good box
1%*-*1%2%*1%*1%1%-1%1%sets

333253361824323638GOOD SERVICE/SIGNAL/
2%3%3%3%2%4%xz*4%xz*1%1%1%2%2%QUALITY OF PICTURE (NET)

331233341824323436Good service
2%1%3%2%2%2%*4%xz*1%1%1%2%2%

-2*2-2------22Good signal/quality of
-2%F1%F1%B-1%------**picture

267*72646-94342733IPLAYER/CATCH UP (NET)
1%8%F*4%B1%2%2%-2%1%1%2%1%1%

267*72646-94342733I-player/catch up
1%8%F*4%B1%2%2%-2%1%1%2%1%1%

32*-*32374915-3333Listen/use whilst
2%*-*2%1%2%2%2%*2%-2%1%travelling/use with

different devices

103251022-2**21315Can record
*3%F3%F3%B*1%1%-***1%1%1%

21*112123*85222122Radio/like the radio
1%*1%1%1%1%1%*2%2%1%1%1%1%

72-272*-32--99YouTube/I like/can
*2%F-1%*1%*-1%1%--**access YouTube

11---11-2*6--*1011Can access the channels
1%---1%-1%*1%--*1%*I want/like

323143241010102553236For family/all ages/
2%3%1%3%2%2%3%5%w2%1%2%2%2%2%everyone

393253946692224244No adverts
2%3%3%3%2%2%2%3%2%1%1%1%2%2%

3421334*1131211563137Up to date
2%2%1%2%2%*4%1%3%4%2%2%2%2%

2---2-------22No choice/no other
*---*-------**(accessible) provider

19714173119721292653282318208228Other answers
10%15%23%F19%B10%12%10%13%12%10%8%8%11%10%

--11--------11Don't watch a lot of TV/
--1%F*B--------**do not like TV

84---8415595310176184No reason/don't know
4%---4%C9%vwxz2%4%x1%1%3%7%t3%4%
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B4b. Why do you value the most?

Base : All who have used media providers in the last 12 months and value the most

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

--183306413516010712202252100831830%
--14%no20%j18%j2%8%acdef10%acdef10%acde1%2%1%3%def39%acdef4%def8%

fghi

--4523712835188187320206234263340334204521-10%
--34%no24%j35%j6%30%abcde31%abcd31%abcd18%18%18%19%13%21%b20%

fefef

--3283087421151072111551622042673029832811-20%
--25%no19%j24%j8%18%def18%ef20%abcd13%12%14%15%12%15%15%

ef

--355265563116991651912272532993332135521-30%
--27%no17%15%11%19%17%16%16%17%17%17%13%16%16%

-190-1313554057811141261541781018019031-40%
-33%mo-8%4%10%k6%10%b8%10%b10%b10%bi10%bi4%9%b8%

-257-1181065641771601671912202123625741-50%
-45%mo-7%k2%19%kl9%7%7%14%ghi13%gh13%ghi12%gh8%12%gh11%

-126-*462252841101109111117312312651-60%
-22%mo-*1%11%kl4%5%b4%9%abghi8%bghi7%bgi7%bg1%6%bg6%

86--2142191222626271753838661-70%
23%mn--1%*8%kl3%2%2%5%bgh5%bgh5%bgh4%g1%4%g4%

108---3531221373779097610210871-80%
30%mn---1%10%kl2%h*1%6%ghi6%ghi6%ghi5%ghi2%h5%ghi5%

62----33*-4425152563596281-90%
17%mn----6%kl*-*4%ghi4%ghi3%ghi3%ghi1%h3%ghi3%

110--424635252727887179311091-100%
30%mn--3%*8%k*1%*4%ghi6%ghi5%ghi5%ghi6%ghi5%ghi5%

--131812333415347045280256364374195819611221318(NET) Low
--100%no80%j92%jl28%75%acde76%acde77%acde48%49%50%54%f76%acde56%def58%

ffff

-573-242522312112619937540245651534539573(NET) Medium
-100%mo-16%k7%40%kl19%21%b19%32%abgh31%bghi31%bghi29%bghi13%27%bghi25%

i

366--6517535194222926229131429337366(NET) High
100%mn--4%1%32%kl6%3%4%20%bghi20%bghi20%bghi18%bghi11%ghi17%ghi16%
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B5.1. Proportion of viewing - PSB usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

65142115415113319311515514101601830%
5%8%xyB10%xyB4%5%35%uv5%u2%10%8%11%q3%9%q8%

2584033161672242071111344139263403494521-10%
22%23%y27%xyB18%22%54%uv28%u9%27%19%52%pq11%20%q20%

1522641741191803813116033285236823732811-20%
13%15%15%13%18%yB10%33%uw11%22%s14%19%19%p13%15%

17429117512318137028234320205727835521-30%
15%17%15%13%18%y1%17%w19%w22%16%16%16%16%16%

10216210475101-391511917135113619031-40%
8%9%9%8%10%-10%w10%w12%8%2%15%pr8%8%

142178100130107-2423310247-9716025741-50%
12%z10%9%14%zA11%-6%w16%vw6%12%-28%pr9%r11%

8295676954-71192124-2010512651-60%
7%6%6%7%5%-2%w8%vw1%6%-6%r6%r6%

5460404337--86-86-8788661-70%
4%3%3%5%4%--6%vw-4%t-2%4%4%

6758376428--108-108--10810871-80%
6%xzA3%3%7%xzA3%--7%vw-5%t--6%qr5%

4036163314--62-62--626281-90%
3%xz2%1%4%xz1%--4%vw-3%--3%q3%

6438176126--110-110--11011091-100%
5%xzA2%2%7%xzA3%--7%vw-5%t--6%qr5%

6481101780451636381331607123115212017410241318(NET) Low
54%y64%yB67%yB49%63%yB100%uv83%u41%80%s56%98%pq50%57%q58%

326435270275262-70503305433168402573(NET) Medium
27%25%23%30%z26%-17%w34%vw20%26%2%48%pr23%r25%

224192110202105--366-366-8358366(NET) High
19%xzA11%9%22%xzA10%--25%vw-18%t-2%20%qr16%
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B5.1. Proportion of viewing - PSB usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

1067745465225471525265154255110588881830%
10%OS7%9%9%O8%5%2%2%5%7%GMN7%GMN13%FGKLM19%FGJK3%7%GMN15%FGJKL8%8%8%

NLMNMN

21523790119136101173339678113079891482092342164521-10%
20%20%17%24%20%20%8%11%13%18%GMN23%GLMN33%FGJK27%GKLM11%20%GLMN31%FGJK21%20%20%

LMNNLMN

150178627411465112534506473687011414117215532811-20%
14%15%12%15%17%13%5%8%11%13%GN18%GLMN19%GLMN23%FGKL8%16%GMN21%GKLM15%14%15%

MNN

173182858210379173145667869459314411416119235521-30%
16%15%16%16%15%16%8%11%14%18%GMN22%GLMN18%GMN15%N11%20%GMN17%GMN14%17%16%

91995136564314373730341223876535929719031-40%
8%8%10%7%8%9%6%12%EI12%EI8%I10%EI3%8%I11%EI9%EI5%8%9%8%

113145495685603934456037329118974112313225741-50%
10%12%9%11%12%12%18%EHIJ11%EH15%EHI16%EHI10%H8%H3%14%EHI13%EH6%11%12%11%

60662931323422412722111190332685812651-60%
6%6%6%6%5%7%10%EFHIJ14%EFHI9%EFHI6%EHI3%EI**11%EFHIJ5%EHI*6%5%6%

JKJK

4046251519271424191447456181143438661-70%
4%4%5%3%3%5%6%EFHIJ8%EFHIJ6%EFHIJ4%1%2%1%7%EFHIJ3%2%4%4%4%

K

44642815372731201919107-70307644410871-80%
4%5%5%3%6%5%14%EFHIJ7%EHI6%EHI5%EHI3%H2%-8%EFHIJ4%EH1%6%4%5%

KLM

2239913221718131385224413434286281-90%
2%3%2%3%3%3%8%EFHIJ5%EHI4%EHI2%2%1%1%5%EFHIJ2%1%3%3%3%

K

6447421421263430209376841113624611091-100%
6%P4%8%PQS3%3%5%15%EFHIJ10%EFHI6%EFHI2%1%2%2%10%EFHIJ2%2%5%4%5%

KLJKJKK

64467428232140626949961322082493232472774575696556501318(NET) Low
60%57%55%64%OR60%54%22%33%N42%GMN56%GLMN70%GKLM83%FGJK85%FGJK34%N63%GLMN84%FGJK57%59%58%

NLMNLMNLMN

2633101281241731367511110911382453329519578283286573(NET) Medium
24%26%25%25%26%27%34%EHIJ38%EFHI35%EFHI30%EHI23%EHI12%11%36%EFHI27%EHI11%25%26%25%

JJJ

1691961045710096968870502323122547335203161366(NET) High
16%17%Q20%PQ11%15%19%Q43%EFGH30%EFHI23%EFHI13%EHIJ6%6%4%31%EFHIJ10%EH5%18%15%16%

IJKLMJKJKKL
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B5.1. Proportion of viewing - PSB usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

47136192216551131611830%
8%8%7%7%9%14%ac2%9%c7%c8%

1542985677688554752044521-10%
25%h18%21%25%h37%fghi21%c11%22%c23%c20%

11721240763052394017132811-20%
19%h13%15%24%gh16%13%8%12%19%bcd15%

13422161793563395517635521-30%
22%h13%23%h25%h19%16%c8%16%c20%c16%

471432618123250325919031-40%
8%9%10%6%6%8%10%a9%7%8%

6818932281840673011325741-50%
11%11%12%9%10%10%14%9%13%11%

811781*1655232912651-60%
1%7%efi3%f**4%11%ad7%a3%6%

382311143511268661-70%
1%5%efgi1%**3%7%ad3%3%4%

10988421440212910871-80%
2%6%efi3%1%1%4%8%ad6%3%5%

85464-1533686281-90%
1%3%i2%1%-4%a7%ab2%1%3%

91012721457131611091-100%
1%6%efgi1%2%1%3%12%abd4%2%5%

4528661752531502541422016111318(NET) Low
75%h52%68%h80%gh81%gh64%c30%60%c69%bc58%

1234506646308817285201573(NET) Medium
20%27%efi25%f15%16%22%36%abd25%23%25%

3033618155571645178366(NET) High
5%20%efgi7%5%3%14%a34%abd15%a9%16%

Page 324

PSB Quantitative Research- September 2020
Table 54

B5.1. Proportion of viewing - PSB usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

611251411919171225121830%
9%10%j14%jlmn7%9%6%6%6%12%j5%8%

ps

1627353753069592633634521-10%
24%lo24%lo19%20%15%22%20%13%16%26%lo20%

10152627735374927283732811-20%
15%13%14%15%17%12%17%13%14%15%15%

9142430844526526254135521-30%
13%13%13%16%22%r16%22%klqr13%12%17%16%

s

5111316110361917181919031-40%
7%10%7%9%5%11%6%8%9%8%8%

7132321426312929282625741-50%
11%11%13%11%13%10%10%14%14%10%11%

5691061023132616412651-60%
7%j5%j5%j6%j5%7%j4%13%jmpqr8%j1%6%

3557312133114128661-70%
4%m4%m3%4%6%m4%1%5%m2%5%4%

361089101418891310871-80%
4%5%6%5%5%5%6%4%5%5%5%

1155526994126281-90%
1%1%3%3%1%2%3%4%2%5%3%

33697616121314911091-100%
5%3%3%5%3%5%4%7%7%4%5%

41671091101128176190911111531318(NET) Low
61%l60%l60%l58%l63%l56%65%l45%54%62%l58%

173045481469160716248573(NET) Medium
25%26%25%25%23%29%20%35%jmop30%19%25%

q

101627314304943413147366(NET) High
14%14%15%17%15%16%15%20%15%19%16%

Page 325

PSB Quantitative Research- September 2020
Table 54

B5.1. Proportion of viewing - PSB usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

1811*118122813252427261531830%
9%DE1%*1%9%C1%9%A6%6%8%A9%A11%8%8%

439103134392168511205669753674521-10%
21%D12%4%8%21%C12%22%A25%A26%A19%23%A31%t18%20%

3217183211247449057395027732811-20%
15%D8%1%5%15%C7%15%A21%A20%A20%A13%20%14%15%

3321210223322962468961523830835521-30%
16%14%14%14%16%17%20%22%19%21%18%16%16%16%

17551015175163017321919818119031-40%
8%5%14%9%8%9%10%8%7%7%6%3%9%u8%

2232311342233836183728432523025741-50%
11%26%F15%21%B11%22%wxyz12%9%8%10%15%x10%12%11%

11538111158116191710611812651-60%
5%3%11%7%5%5%4%3%4%6%3%2%6%6%

775597788614611*868661-70%
4%5%6%6%4%4%2%3%3%2%4%*4%u4%

921151692146419717810110871-80%
4%13%F7%10%B4%8%wyz2%2%4%3%6%3%5%5%

52551052122*5442606281-90%
2%6%7%F6%B2%7%vwxyz1%*1%1%1%1%3%3%

8781523871572784610211091-100%
4%9%21%F14%B4%8%vwxyz2%1%2%3%1%2%5%5%

127331144512736420415432419818818911051318(NET) Low
61%DE34%19%27%61%C37%67%A74%vA71%A69%A63%A78%t56%58%

51331306051362784188657238529573(NET) Medium
24%34%40%F37%B24%36%vwxy25%20%19%22%24%16%27%u25%

30729305930748231345263716349366(NET) High
15%32%F41%F36%B15%27%vwxy8%6%10%9%12%6%18%u16%

z
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Table 54

B5.1. Proportion of viewing - PSB usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

133442053586102741121731201471862441042803830%
36%mn8%16%n23%24%18%12%19%acde17%defi10%11%13%14%f40%acde14%f17%

fifghi

11111736055141131206191376303343408489235665881-10%
30%n20%27%n36%j39%j24%33%bcde32%bef36%abcd26%b26%b27%b27%b9%28%b26%

fef

8512120817601221391251982472532933443338141411-20%
23%m21%m16%11%16%22%l22%b21%b19%21%b19%b20%b19%b13%19%18%

291192512946811171071702242512653293935939921-30%
8%21%o19%o19%13%15%19%18%16%19%19%18%18%15%18%18%

85765815443319397589991101511513031-40%
2%10%mo5%5%4%8%5%3%4%6%gh7%gh7%gh6%gh6%6%6%

-896651149312149100971131271913515441-50%
-15%mo5%o3%3%9%k5%3%5%9%ghi7%gh8%gh7%gh7%7%h7%

-2343*-131158376153592636651-60%
-4%o3%o*-2%k2%1%1%3%gh5%bghi4%gh3%gh1%3%gh3%

-332-354613202123256293561-70%
-1%2%no-1%1%1%1%1%2%2%2%1%2%1%2%

--453-581015222725308374571-80%
--3%no2%k-1%1%2%1%2%2%2%2%3%2%2%

--271--22*141416233242781-90%
--2%no*--***1%g1%g1%g1%g1%g1%g1%

--16-2-1-26466791691-100%
--1%n-*-*-*1%***3%acdef*1%

ghi

35840210241363334365365359178939941153140619815861784(NET) Low
98%mn70%78%n89%j91%j79%86%abcd90%abcd88%abcd77%76%77%79%77%79%79%

efefef

8168174132610576449721324626529636314350(NET) Medium
2%29%mo13%o9%7%19%kl12%h7%9%18%ghi19%ghi18%ghi17%ghi14%h16%gh16%

-31204510141830616670842499123(NET) High
-1%9%no2%1%2%2%3%3%5%gi5%gi5%i5%i9%acdeg5%gi5%

hi
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Table 55

B5.2. Proportion of viewing - Other broadcast TV channels usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

187256212142741624118026338--3833830%
16%x15%x18%x15%x7%43%uv10%12%17%16%--21%qr17%

37347738027424619017122737534--5885881-10%
31%x28%33%xA30%25%50%u43%u15%24%26%--33%qr26%

2233162091761932312027047360--41441411-20%
19%18%18%19%19%6%30%uw18%w31%s17%--23%qr18%

19931119515721954435033366--39939921-30%
17%18%17%17%22%yzB1%11%w24%vw21%18%--22%qr18%

51109603964*141168122-130-13031-40%
4%6%5%4%6%*4%w8%vw5%6%-37%pr-6%

72113506189-81462152-154-15441-50%
6%7%z4%7%9%zB-2%w10%vw1%7%t-44%pr-7%

3151212543-*65-66-66-6651-60%
3%3%2%3%4%z-*4%vw-3%-19%pr-3%

182391615-233-3535--3561-70%
1%1%1%2%2%-*2%w-2%28%pq--2%

2441211729--45-4545--4571-80%
2%2%2%2%3%--3%vw-2%36%pq--2%

151821517--27-2727--2781-90%
1%z1%z*2%z2%z--2%vw-1%22%pq--1%

6132513--16-1616--1691-100%
*1%*1%1%z--1%-1%13%pq--1%

982136099574973138137710271431598--17841784(NET) Low
82%x79%x86%xyAB81%x73%100%uv94%u70%93%s78%--100%qr79%

154273130125196*2332710340-350-350(NET) Medium
13%16%z11%13%20%yzB*6%w22%vw7%17%t-100%pr-16%

6294355375-2121-123123--123(NET) High
5%z5%z3%6%z7%z-*8%vw-6%t100%pq--5%
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Table 55

B5.2. Proportion of viewing - Other broadcast TV channels usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

211172104881007251474756378059146931402111643830%
20%OPS15%20%OPS17%15%14%23%FJ16%15%15%11%21%FJ20%FJ18%FJ13%20%FJ18%15%17%

25533312011918614726618180109132891681892223242615881-10%
24%28%23%24%27%29%12%21%N26%N22%N31%GKMN34%FGKM31%GKMN20%N26%GN33%FGKM28%24%26%

NN

19521993941101092951597668814713914412820520741411-20%
18%19%18%19%16%22%13%17%19%20%19%21%16%17%20%19%18%19%18%

1742249371141844452376175616513313712618021639921-30%
16%19%18%14%21%Q17%20%L17%12%17%21%L16%22%L16%19%L18%L16%20%18%

6268224143251529211921816664024686013031-40%
6%6%4%8%R6%5%7%I10%EFI7%I5%6%I2%6%8%EI5%I3%6%5%6%

7876344048282017303424219665829757915441-50%
7%6%7%8%7%6%9%EH6%9%EH9%EH7%5%3%8%EH8%EH4%7%7%7%

35301620247121311182543621930366651-60%
3%3%3%4%3%1%5%EHIJ4%EJ4%J5%EHIJ1%1%1%4%EIJ3%1%3%3%3%

161914*910661075-22112216193561-70%
2%2%3%Q*1%2%Q3%EI2%EI3%EI2%EI1%-1%3%EI2%E*1%2%2%

222310129144107159--2124-17284571-80%
2%2%2%2%1%3%2%EI4%EHI2%EHI4%EHI3%EHI--3%EHI3%EHI-1%3%2%

198712626783*3-20439172781-90%
2%1%1%2%OS1%*3%EFHJ2%EHJ3%EFHJ1%*1%-2%EFHJ1%*1%2%1%

791645822*4*-124*5111691-100%
1%1%*1%1%1%4%EFHIK1%1%*1%*-1%E1%**1%1%

8369484113715374111512112232742893542615855636159208481784(NET) Low
78%80%Q80%74%79%82%Q68%71%72%74%82%GLMN91%FGJK90%FGJK71%78%GN90%FGJK81%77%79%

LMNLMNLMN

17617571101114604659627247342916811962174175350(NET) Medium
16%15%14%20%ORS17%12%21%EHI20%EHI20%EHI19%EHI13%9%10%20%EHIJ16%EHI9%15%16%16%

655832302731232526251832744454775123(NET) High
6%5%6%6%4%6%11%EHI8%EHI8%EHI7%EHI5%EHI1%1%9%EHI6%EHI1%4%7%D5%
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B5.2. Proportion of viewing - Other broadcast TV channels usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

823013540328788581113830%
14%18%i13%13%17%22%a18%a17%12%17%

167422578954100851022485881-10%
28%26%22%28%29%25%c18%30%c28%c26%

13228262584158767118441411-20%
22%17%24%h18%22%14%16%21%21%d18%

11828149742874795217239921-30%
19%17%19%24%h15%18%16%15%19%18%

3397171871444155513031-40%
6%6%7%6%4%4%9%bd4%6%6%

441112822132631217315441-50%
7%7%11%7%7%7%7%6%8%7%

85835215255206651-60%
1%4%i1%1%1%4%5%ab1%2%3%

8274*4811663561-70%
1%2%1%*2%2%2%a2%1%2%

10353538156144571-80%
2%2%1%2%2%2%3%2%2%2%

1251*-912*62781-90%
*2%i**-2%b2%ab*1%1%

413121112131691-100%
1%1%*1%**2%ad**1%

49812862022621563183282837141784(NET) Low
82%78%78%83%84%80%c69%84%c80%c79%

852654845225610041147350(NET) Medium
14%16%19%14%12%14%21%bd12%17%16%

2210198726491329123(NET) High
4%6%f3%2%4%6%a10%ab4%3%5%
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B5.2. Proportion of viewing - Other broadcast TV channels usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

1116353213449423746353830%
16%15%20%17%17%16%14%18%23%14%17%

1830424994588905029885881-10%
26%k27%k23%k26%k22%28%k31%k25%14%35%kopqs26%

15203034942505038394741411-20%
22%17%17%18%21%16%17%19%19%19%18%

10202834139646140343339921-30%
15%18%16%18%19%20%21%19%16%13%18%

4814104416151717613031-40%
7%jo7%jo8%jo5%2%5%5%8%jo8%o3%6%

511161241318185231915441-50%
7%l9%lp9%l7%7%6%6%2%12%l8%7%

32358171483476651-60%
4%q2%2%3%8%klmpq4%3%2%2%3%3%

r

12229-4732-3561-70%
2%jo2%j1%2%-1%2%2%1%-2%

*15396834274571-80%
*1%3%s2%s3%3%1%2%1%3%2%

1242122-6452781-90%
1%m1%m2%m1%1%1%-3%m2%2%1%

-121324--4-1691-100%
-1%1%1%1%1%--2%-1%

538613615081592512421651482031784(NET) Low
79%76%75%80%78%79%83%81%73%82%79%

122132286344840264432350(NET) Medium
17%19%18%15%17%15%14%13%22%13%16%

3613102101711131113123(NET) High
4%5%7%5%5%5%4%6%5%5%5%
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Table 55

B5.2. Proportion of viewing - Other broadcast TV channels usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

351161632351255228524947423323830%
17%18%21%19%17%14%17%13%11%17%16%17%17%17%

57757125773582381447582775025881-10%
28%DE6%9%7%28%C20%27%18%31%yA26%28%32%25%26%

393156213933067419364516135141411-20%
19%D17%8%13%19%17%22%20%20%22%17%25%t18%18%

3771210223773560488052642936039921-30%
18%13%14%13%18%20%20%23%17%18%21%12%18%18%

11011920110131219231415912113031-40%
5%12%F12%F12%B5%8%4%9%5%5%5%4%6%6%

1281511271282525183717201414115441-50%
6%17%F15%F16%B6%15%vw8%9%8%6%7%6%7%7%

50891650438810126606651-60%
2%8%F12%F10%B2%2%1%4%2%4%4%2%3%3%

255510254**6222313561-70%
1%5%F7%F6%B1%2%**1%1%1%1%2%2%

44-114433510442434571-80%
2%-2%1%2%2%1%3%2%1%1%1%2%2%

2421324-*33***262781-90%
1%2%1%2%1%-*1%1%***1%1%

152-215-1--212141691-100%
1%2%-1%1%-*--1%*1%1%1%

1698483886169812426115536824024320915461784(NET) Low
81%DE53%52%52%81%C71%85%yA75%81%A83%A82%A86%t78%79%

28834286228843404569404629322350(NET) Medium
14%38%F39%F38%B14%24%wxz13%22%15%14%16%12%16%16%

107971610784819876115123(NET) High
5%10%10%10%B5%4%1%4%4%3%2%2%6%5%
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Table 55

B5.2. Proportion of viewing - Other broadcast TV channels usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

194146244406814587971642583013253891384475840%
53%mn25%m19%26%19%26%k14%16%16%22%ghi23%ghi22%ghi22%ghi53%acde22%ghi26%

fghi

14320040135143187240229410435485546635397057441-10%
39%m35%30%23%39%l34%l38%b38%b39%b37%b37%b37%b36%b15%35%b33%

2313825536721041351212222302593003602639041611-20%
6%24%o19%o23%20%19%22%b20%b21%b20%b20%b20%b20%b10%19%b18%

559253246158114981641541621962473628131721-30%
1%10%o19%no15%17%j10%18%acde16%16%13%12%13%14%14%14%14%

f

-216151529273540445161743798231-40%
-4%o5%o3%4%5%4%6%b4%4%4%4%4%1%4%4%

-43611371051899122313284041-50%
-1%3%no7%jk1%1%2%1%2%1%1%1%1%5%acdef1%2%

ghi

-526*-7948161719234273051-60%
-1%2%o*-1%1%1%1%1%1%1%1%1%1%1%

--121-12*7661010-121261-70%
--1%1%-***1%1%*1%1%-1%1%

--19--924812111519-191971-80%
--1%n--2%*1%1%1%1%1%1%-1%1%

--3--3-1-2333-3381-90%
--*--1%-*-****-**

--9222-22*21318991-100%
--1%1%1%*-*********

3665431152134344494576546960107712071368163123918222061(NET) Low
100%mn95%m87%87%95%jl90%92%91%92%92%92%92%91%92%91%91%

-3012316184346446669779212020133153(NET) Medium
-5%o9%no10%5%8%7%7%6%6%6%6%7%8%7%7%

--43321547182122283614343(NET) High
--3%no2%1%3%1%1%2%2%2%2%2%*2%2%
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Table 56

B5.3. Proportion of viewing - On demand and catch up usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

27935419327119215340391-584781133945840%
23%z20%z17%29%xzAB19%40%uv10%27%v-28%t64%pq32%p22%26%

456617448333346180149415-744411275767441-10%
38%36%39%36%35%47%uv37%u28%-36%t33%36%32%33%

19736023813920440118258-41627933541611-20%
16%21%yB21%yB15%20%y10%29%uw17%w-20%t2%23%r19%r18%

144255169104171860250-31722229431721-30%
12%15%y15%11%17%yB2%15%w17%w-15%t1%6%16%qr14%

50705028371216182--6768231-40%
4%4%4%3%4%*5%w4%w54%s--2%4%4%

2027181316-103040--4364041-50%
2%2%2%1%2%-2%w2%w26%s--1%2%2%

2120181418-32830---303051-60%
2%1%2%2%2%-1%2%w20%s---2%1%

1010887-*12----121261-70%
1%1%1%1%1%-*1%----1%1%

14119149--19----191971-80%
1%1%1%2%1%--1%----1%1%

3133---3----3381-90%
****---*----**

44612--9----9991-100%
**1%**--1%----**

1077158510478479133803671314-206112334015982061(NET) Low
90%92%90%91%91%100%uv92%89%-100%t100%p97%p90%91%

90117875571133119153--10143153(NET) Medium
8%7%7%6%7%*8%w8%w100%s--3%8%qr7%

3226262518-*43----4343(NET) High
3%2%2%3%2%-*3%vw----2%q2%
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Table 56

B5.3. Proportion of viewing - On demand and catch up usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

32725717812815010710896103786177543071391322852945840%
30%OPS22%35%OPQS25%22%21%49%EFGH32%EFHI33%EFHI21%17%20%19%37%EFHI19%19%25%27%26%

IJKLMJKJKJK

333411142177231180639494138126134902502642243783617441-10%
31%35%R28%35%R34%36%R29%32%30%37%36%34%31%30%36%G33%33%33%33%

1792368286143942954577765685814014212622119441611-20%
17%20%16%17%21%19%13%18%18%21%18%17%20%17%20%19%19%18%18%

15216569749471122431516573586811513114916631721-30%
14%14%13%15%14%14%5%8%10%14%GN18%GLMN19%GLMN20%GLMN8%16%GLMN19%GLMN13%15%14%

4042211724192913917191324263252308231-40%
4%4%4%3%3%4%1%3%4%2%5%N5%N5%3%4%5%N5%3%4%

1328381513-4596889161625154041-50%
1%2%1%2%2%3%-1%2%3%2%2%3%1%2%2%2%1%2%

14169461014331144714815133051-60%
1%1%2%1%1%2%*1%1%1%3%G1%1%1%2%1%1%1%1%

664215*8*--218-4291261-70%
1%1%1%**1%*3%EFJKL*--1%*1%F-1%*1%1%

71341103223525-7751361971-80%
1%1%1%*1%1%1%1%1%1%1%1%-1%1%1%1%1%1%

21-21*2*-1*--21-*3381-90%
**-***1%*-**--**-***

45225*212*--44*418991-100%
****1%*1%*1%*--2%F**1%*1%*

9911070471465618452212268285344317352261766661613103310142061(NET) Low
92%91%92%93%91%90%96%EHIJ91%92%93%90%90%89%93%91%90%90%92%91%

67863430454221621213431254055569258153(NET) Medium
6%7%7%6%7%8%1%6%N7%N6%N10%GN8%N9%N5%N8%N8%GN8%C5%7%

19251071686115627622813172543(NET) High
2%2%2%1%2%2%3%4%FJ2%2%1%2%2%3%1%2%1%2%2%
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Table 56

B5.3. Proportion of viewing - On demand and catch up usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

96489464928110191671695840%
16%30%efgi18%16%15%27%a40%abd20%19%26%

1895548681631451441143037441-10%
31%34%f33%26%34%36%30%34%34%33%

14726859784145737419241611-20%
24%h16%23%h25%h22%11%15%22%d22%cd18%

11620146773453334316031721-30%
19%h12%18%h24%h18%13%c7%13%c18%c14%

315113197141116368231-40%
5%3%5%6%h4%4%2%5%4%4%

93224212710104041-50%
1%2%1%1%1%3%1%3%1%2%

1119448154473051-60%
2%1%1%1%4%h4%ac1%1%1%1%

*12-*--6221261-70%
*1%-*--1%1%*1%

51522244471971-80%
1%1%1%1%1%1%1%1%1%1%

*3-**12*-381-90%
**-*****-*

-9---2232991-100%
-1%---**1%**

54915122382841663534412988262061(NET) Low
91%92%92%90%90%88%92%88%93%d91%

5110219271641223053153(NET) Medium
8%6%7%9%9%10%ac5%9%6%7%

53823361591243(NET) High
1%2%1%1%2%1%3%3%1%2%
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Table 56

B5.3. Proportion of viewing - On demand and catch up usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

2228594755468476164615840%
32%mnpr25%m33%mnpr25%m26%m22%16%30%m32%m25%26%

20415562967107996263957441-10%
29%36%s30%33%33%34%34%31%31%38%33%

15202835230706839333841611-20%
23%jq18%16%19%15%22%23%19%16%15%18%

6142427231365327303131721-30%
9%13%13%14%s15%12%18%s13%15%12%14%

235721113129698231-40%
3%3%3%4%5%4%4%5%3%4%4%

133334510-264041-50%
2%l2%l2%2%2%2%3%-1%2%2%

12127-842453051-60%
1%2%o*1%-2%1%1%2%2%1%

*1*1144----1261-70%
*1%*1%2%1%----1%

--31622---41971-80%
--2%mrs1%1%1%---2%1%

-*12------381-90%
-*1%p*------*

-117-2-22-991-100%
-1%1%*-1%-1%1%-*

6310316617281822822671901902242061(NET) Low
93%91%92%91%90%89%91%93%94%90%91%

489132152626121120153(NET) Medium
7%7%5%7%7%8%9%6%6%8%7%

*253668-22443(NET) High
*2%m3%ms2%s3%m2%-1%1%2%2%
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Table 56

B5.3. Proportion of viewing - On demand and catch up usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

4794956105479625633616158575205840%
23%54%F77%EF64%B23%36%vwxy18%16%13%21%x19%23%26%26%

z

7162172771656107781808793766587441-10%
34%D23%D9%17%34%C32%35%38%40%w30%31%31%33%33%

399116173992660489962725236241611-20%
19%D12%8%10%19%C15%20%23%22%21%24%21%18%18%

30674113061952267956393727031721-30%
15%7%6%7%15%C11%17%13%17%19%13%15%14%14%

812-28121862791711718231-40%
4%2%-1%4%1%6%A3%6%A3%6%A4%4%4%

401-1402693466344041-50%
2%1%-*2%1%2%4%x1%1%2%2%2%2%

301*1304*44762283051-60%
1%1%**1%2%*2%1%2%2%1%1%1%

12*-*12-2*-32*101261-70%
1%*-*1%-1%*-1%1%*1%1%

19**119*421-2*191971-80%
1%***1%*1%1%*-1%*1%1%

3---32*-----3381-90%
*---*1%*-----**

9---9--*2-136991-100%
*---*--**-*1%**

19008773160190016327518641926626222118102061(NET) Low
91%96%99%F98%B91%94%90%90%92%92%88%91%91%91%

1503*31508241934193019134153(NET) Medium
7%D3%*2%7%C5%8%9%8%7%10%8%7%7%

421*14226333533943(NET) High
2%1%*1%2%1%2%1%1%1%2%1%2%2%
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Table 56

B5.3. Proportion of viewing - On demand and catch up usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

278213145188261481621395450490542625756370%
76%mn37%m11%11%k2%47%kl8%gh3%2%34%abghi34%abgh33%abgh30%ghi24%ghi29%ghi28%

ii

69107105912977765119177192218242192632821-10%
19%m19%m8%6%3%18%kl12%11%11%15%bg15%b15%b14%b7%13%b12%

1510613513266780811431551691742162223425611-20%
4%18%mo10%o8%7%12%13%14%14%13%13%12%12%9%12%11%

37622120384896981831481621912332927230121-30%
1%13%o17%o13%10%9%15%16%18%acde13%12%13%13%11%14%13%

f

-42122183434635710381921081411614816431-40%
-7%o9%o12%9%6%10%10%10%f7%7%7%8%6%7%7%

-25126185513666510864701061231613415041-50%
-4%o10%no12%j15%j2%11%acdef11%acde10%acde5%5%7%7%6%7%7%

ff

-48392810405168534864781868751-60%
-1%6%no6%j8%j2%6%be9%abcde6%abe5%b4%b4%b4%b*4%b4%

f

--1141145115954100415660791010411461-70%
--9%no7%j12%j2%9%abcde9%abcde10%abcde4%4%4%4%4%5%5%

fff

--8515404354063343845657788571-80%
--6%no10%j11%j1%6%def7%acdef6%acdef3%3%3%4%3%4%4%

--718293293355152122379627181-90%
--5%no5%j8%j*5%cdef6%acdef5%acdef1%2%1%2%3%3%def3%

--11117483343779481031684311191-100%
--8%no11%j13%j1%5%acdef6%acdef8%acdef*1%1%2%def26%acdef2%def5%

ghi

36650360758844743002604668759731072123213213431475(NET) Low
100%mn88%m46%38%k23%86%kl48%44%45%75%abcg74%abcg72%abgh69%bghi51%67%bghi65%

hihii

-70331441175716817327819821027834233368401(NET) Medium
-12%o25%no29%j32%j10%27%abcd29%abcd27%abcd17%16%19%19%13%18%18%

efefef

--38150163211571642989412313721294287381(NET) High
--29%no33%j45%j4%25%acdef28%acde29%acde8%9%9%12%f36%acde14%def17%

fffhi
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Table 57

B5.4. Proportion of viewing - SVoD usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

352354141328245--63741574751883746370%
29%xzA20%z12%35%xzAB24%z--43%vw27%28%61%p54%p21%28%

162235154125143--2822923733501992821-10%
13%14%13%13%14%--19%vw19%s11%27%pq14%11%12%

13122315290140--25629222115818725611-20%
11%13%13%10%14%y--17%vw19%s11%9%17%p10%11%

145241158110172--3012028023126730121-30%
12%14%14%12%17%yB--20%vw13%14%2%9%r15%qr13%

851401085784-164-1914421514716431-40%
7%8%9%y6%8%-41%uw-13%s7%1%4%8%qr7%

851281065762-150-10141-714315041-50%
7%7%9%xy6%6%-37%uw-6%7%-2%8%qr7%

5275653646-87-483--878751-60%
4%4%6%4%5%-22%uw-3%4%--5%qr4%

72100824248114--1113-*11411461-70%
6%6%7%5%5%30%uv--1%5%t-*6%qr5%

527058312685---85--858571-80%
4%4%5%x3%3%22%uv---4%t--5%q4%

366655252171---71--717181-90%
3%4%5%x3%2%19%uv---3%--4%q3%

2795812615111---111--11111191-100%
2%5%xyB7%xyB3%2%29%uv---5%t--6%qr5%

7891054605653700--1475119131412132710271475(NET) Low
66%zA61%z52%70%zA70%zA--100%vw78%s64%99%p93%p58%65%

221343279151192-401-33367223377401(NET) Medium
18%20%24%xyAB16%19%-100%uw-22%18%1%6%21%qr18%

188331276124110381--1380-*381381(NET) High
16%x19%xy24%xyAB13%11%100%uv--1%18%t-*21%qr17%
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B5.4. Proportion of viewing - SVoD usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

30333416512718914416515413290502515450140403173166370%
28%28%32%25%28%29%75%EFGH52%EFHI42%EFHI24%EHIJ14%EHI6%5%54%EFHIJ19%EHI6%28%29%28%

IJKLMJKJKKL

1271556459817324494170473022113117511501302821-10%
12%13%12%12%12%15%11%17%EHI13%E19%EHIN13%E8%7%14%EHI16%EHI7%13%12%12%

1111455253885714404640454424101856911913625611-20%
10%12%10%10%13%11%6%14%N15%HN11%13%11%8%12%N12%10%10%12%11%

1521496574787062724596562555812511715015030121-30%
14%13%13%15%12%14%3%9%N8%16%GLMN18%GLMN16%GLN19%GLMN7%17%GLMN17%GLMN13%14%13%

788637384441462430343332336465827916431-40%
7%7%7%8%7%8%2%2%8%GMN8%GMN9%GMN9%GMN11%GMN4%9%GMN10%GMN7%7%7%

717933384534521827333530256065896215041-50%
7%7%6%8%7%7%2%1%6%M7%GMN9%GMN9%GMN10%GMN3%8%GMN10%GMN8%6%7%

345314163419**1131635192295433548751-60%
3%5%3%3%5%4%***3%GLMN5%GLMN9%FGKLM7%GLMN*4%GLMN8%FGKLM3%5%4%

NN

466822234226-4811134924122373684611461-70%
4%6%4%5%6%5%-1%2%3%N4%N13%FGJKL8%FGJK1%3%N11%FGJKL6%4%5%

MNLMNMN

434223173210251112321219344251348571-80%
4%4%5%3%5%2%1%2%*3%6%GLMN5%GLN7%GKLMN1%5%GLN6%GLMN4%3%4%

34377242413-551410181610253534357181-90%
3%3%1%5%R4%3%-2%2%4%GN3%N5%GN6%GLMN1%3%GN5%GLMN3%3%3%

783433331914*4125183932162471505611191-100%
7%OPS3%6%OPS7%OPS3%3%*1%4%N1%5%GKMN10%FGKLM11%FGJK2%3%N10%FGJKL4%5%5%

NLMNMN

6947823453124373452092702422592081601167224662767357311475(NET) Low
64%66%67%62%64%69%95%EFGH92%EFHI78%EFHI70%EHIJ59%EHI41%40%87%EFHI64%EHI41%64%67%65%

IJKLJKLJJKL

183218849212494974370831038160153184203195401(NET) Medium
17%18%16%18%18%19%4%3%14%GMN19%GMN23%GLMN26%GLMN28%GKLM7%M21%GLMN27%FGKL18%18%18%

NMN

2001818597118633182642641279446106221203171381(NET) High
19%O15%17%19%O17%13%1%6%N8%N11%GN18%GKLM33%FGJK32%FGJK6%N15%GLMN32%FGJK18%16%17%

NLMNLMNLMN
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Table 57

B5.4. Proportion of viewing - SVoD usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

6157532321695295841426370%
10%35%efgi12%10%9%24%a62%abd25%a16%28%

672143729195463471062821-10%
11%13%14%9%10%14%13%14%12%12%

8916738471940473412725611-20%
15%h10%15%15%h10%10%10%10%14%11%

11518556702657335214030121-30%
19%h11%22%h22%h14%14%c7%16%c16%c13%

50114193016289268616431-40%
8%7%7%10%9%7%c2%8%c10%c7%

5892242618319187515041-50%
10%h6%9%8%10%8%c2%5%c8%c7%

41461121141539508751-60%
7%h3%4%7%h7%h4%c1%3%6%c4%

5460162528156265511461-70%
9%h4%6%8%h15%gh4%c1%8%c6%c5%

325312131519715308571-80%
5%3%5%4%8%h5%c2%5%c3%4%

1357410412216377181-90%
2%3%1%3%2%3%c*5%c4%c3%

2488101210344114411191-100%
4%5%4%4%6%8%bc1%3%5%c5%

3331143163178802464372175141475(NET) Low
55%e69%efi63%e57%e43%61%92%abd64%58%65%

149251547748742152211401(NET) Medium
25%h15%21%24%h26%h19%c4%16%c24%bc18%

123258426057801968166381(NET) High
20%h16%16%19%31%fghi20%c4%20%c19%c17%
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Table 57

B5.4. Proportion of viewing - SVoD usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

17325353552102606565656370%
25%28%29%m28%m26%32%m21%32%m32%m26%28%

712272363742352420342821-10%
11%10%15%12%18%13%12%12%10%14%12%

7141522123402728302625611-20%
10%12%q8%12%11%13%9%14%15%10%11%

8141726226255730232530121-30%
12%12%10%14%nq13%8%19%jnqs15%11%10%13%

78101401325291871616431-40%
10%kq7%5%7%6%8%10%9%4%7%7%

57161229183513181915041-50%
8%6%9%6%4%6%12%nopr6%9%8%7%

341070818125-138751-60%
4%k4%k5%k4%k4%k6%k4%k3%-5%k4%

456991511154141411461-70%
6%l4%3%5%7%4%5%2%7%6%5%

471163414635168571-80%
6%lmp6%lmp6%lmp3%2%4%2%2%3%6%4%

2546077144-147181-90%
4%k4%k2%k3%3%2%5%k2%-6%k3%

4712889144920611191-100%
6%jm6%jm7%jm5%5%4%1%4%10%jmp2%5%

397111212541382101801471391491475(NET) Low
57%63%62%66%s68%s66%s61%73%jqs68%s60%65%

151936332296075362549401(NET) Medium
22%k17%20%18%14%19%26%kopr18%12%20%18%

142333310354639193950381(NET) High
21%lmnp20%lm19%l16%17%15%13%10%19%l20%l17%
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Table 57

B5.4. Proportion of viewing - SVoD usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

5116165126511903624715557306056370%
24%67%F88%EF76%B24%52%vwxy12%12%16%19%19%12%31%u28%

z

2698513269153637563537222552821-10%
13%9%7%8%13%9%12%18%A12%12%12%9%13%12%

2479*92472347305428451923525611-20%
12%D10%D*5%12%C13%15%15%12%10%15%8%12%11%

2945272941648297738473426030121-30%
14%D6%2%4%14%C9%16%14%17%13%16%14%13%13%

163*-*163623244332242913016431-40%
8%DE*-*8%C3%8%12%A10%A11%A8%12%t7%7%

1482-2148629174126212512515041-50%
7%D2%-1%7%C3%10%8%9%9%7%10%6%7%

87***874201326151118688751-60%
4%***4%C3%7%7%6%5%4%7%t3%4%

114*-*11472312271911297911461-70%
5%*-*5%C4%7%6%6%7%4%12%t4%5%

794257941972510148768571-80%
4%4%2%3%4%2%6%3%5%3%5%3%4%4%

70*-*7031332415115637181-90%
3%*-*3%2%4%1%5%5%4%2%3%3%

1111*111111111111719248411191-100%
5%1%*1%5%C*4%5%A2%6%A6%xA10%t4%5%

13218372154132114416812025915518610513561475(NET) Low
63%91%F97%F94%B63%83%vwxy55%58%57%54%63%43%68%u65%

z

3983*3398167255111725672324401(NET) Medium
19%DE3%*2%19%C9%24%A27%A24%A25%A19%A30%t16%18%

37452737414663287615466302381(NET) High
18%DE6%3%4%18%C8%22%A15%19%A21%A18%A27%t15%17%
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B5.4. Proportion of viewing - SVoD usage

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

*-1-1*--1----1*11 - Not at all valuable
*-2%-21%*--3%----22%*1%

622--8--27888-10102 - Not very valuable
10%3%4%--11%--8%5%5%5%5%-6%6%

489*16-1114171818219213 - Neither valuable nor
7%13%20%17%15%9%-58%7%11%11%12%11%68%11%13%not valuable

2932172-41**465737577*78784 - Quite valuable
49%52%39%83%-56%10%31%21%49%49%49%49%11%48%48%

201916-2182*1246525353-55555 - Extremely valuable
34%31%35%-64%25%90%11%61%35%35%34%34%-34%33%
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Table 58

C1i.1. For each benefit, please could you tell me how valuable it is to you personally - Services which are available to everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

*--*-1-*-1--111 - Not at all valuable
*--*-10%-*-1%--1%1%

4524*2-8*9-*9102 - Not very valuable
5%6%7%5%1%23%-5%8%6%-*11%q6%

1472145*120*205105213 - Neither valuable nor
16%9%8%17%13%3%30%13%12%13%34%16%6%13%not valuable

333953122327417683040784 - Quite valuable
38%45%20%38%52%38%65%48%27%48%52%48%47%48%

35361533152*5325322231555 - Extremely valuable
40%41%65%40%35%26%5%34%53%33%14%35%36%33%
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Table 58

C1i.1. For each benefit, please could you tell me how valuable it is to you personally - Services which are available to everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

1*1-*-**-----1--1*11 - Not at all valuable
1%1%1%-1%-1%1%-----1%--1%*1%

916*1-423----10--73102 - Not very valuable
9%1%11%S1%1%-7%4%11%----7%--8%4%6%

165763212332*--182-165213 - Neither valuable nor
15%8%14%15%8%9%17%6%10%25%7%--12%18%-17%7%13%not valuable

44342516211333221425--707-4435784 - Quite valuable
44%53%50%38%51%58%50%42%49%24%93%--47%51%-47%49%48%

31241219167172594---514-2629555 - Extremely valuable
31%37%24%46%40%33%25%47%N30%51%---34%31%-28%40%33%
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C1i.1. For each benefit, please could you tell me how valuable it is to you personally - Services which are available to everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-1----1--11 - Not at all valuable
-1%----1%--1%

-10----522102 - Not very valuable
-6%----4%14%6%6%

-21---*1523213 - Neither valuable nor
-13%---2%13%19%12%13%not valuable

47524-556113784 - Quite valuable
86%47%77%85%-87%48%10%54%48%

15411-14087555 - Extremely valuable
14%34%23%15%-11%34%57%27%33%
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Table 58

C1i.1. For each benefit, please could you tell me how valuable it is to you personally - Services which are available to everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

*-1-------11 - Not at all valuable
2%p-3%p-------1%

-*18---222102 - Not very valuable
-3%4%7%---8%12%14%6%

33213222222213 - Neither valuable nor
27%pq19%8%11%19%9%26%8%14%16%13%not valuable

56125521441094784 - Quite valuable
47%41%54%47%23%71%51%46%63%27%48%

26740642926555 - Extremely valuable
24%37%31%34%57%20%23%39%11%44%33%
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Table 58

C1i.1. For each benefit, please could you tell me how valuable it is to you personally - Services which are available to everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-1*1-**-----111 - Not at all valuable
-1%*1%-1%5%-----1%1%

-2810-2-*22--10102 - Not very valuable
-2%10%6%-5%-6%9%12%--6%6%

-81221-1*-*42-20213 - Neither valuable nor
-9%17%13%-2%5%-1%33%17%-13%13%not valuable

-453478-22641014276784 - Quite valuable
-49%46%48%-43%87%89%54%9%32%85%47%48%

-352055-26**666*55555 - Extremely valuable
-39%27%33%-50%3%5%35%46%51%15%34%33%
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Table 58

C1i.1. For each benefit, please could you tell me how valuable it is to you personally - Services which are available to everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

--1-1---1----1-11 - Not at all valuable
--2%-21%---3%----22%-*

-**--*----***-**2 - Not very valuable
-**--*----***-**

235--3---9101010-10103 - Neither valuable nor
4%5%11%--4%---7%6%6%6%-6%6%not valuable

2024162131**544535558258604 - Quite valuable
34%39%35%100%15%41%10%18%27%34%35%36%37%68%36%36%

363423-240211479888989*93935 - Extremely valuable
62%56%52%-64%54%90%82%70%60%58%58%57%11%58%57%
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Table 59

C1i.2. For each benefit, please could you tell me how valuable it is to you personally - High-quality productions

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

-----1---1--111 - Not at all valuable
-----10%---*--1%*

**-**--*-***-*2 - Not very valuable
**-**--*-*1%*-*

17114--1028154103 - Neither valuable nor
2%8%3%2%10%--7%53%5%4%9%5%6%not valuable

302942815225515982130604 - Quite valuable
35%34%18%34%35%31%83%36%27%37%52%34%35%36%

55501852234*8919273551935 - Extremely valuable
63%58%79%64%55%59%17%57%20%57%43%57%60%57%
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Table 59

C1i.2. For each benefit, please could you tell me how valuable it is to you personally - High-quality productions

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

***-*-**-----1--**11 - Not at all valuable
*1%1%-1%-*1%-----*--***

***-*-*------*---**2 - Not very valuable
**1%-*-1%------*---1%*

832521434----10--64103 - Neither valuable nor
7%4%4%12%5%3%6%5%13%----7%--7%5%6%not valuable

32271814181024121265--4811-3128604 - Quite valuable
32%43%36%33%43%45%36%23%42%71%83%--32%76%-34%40%36%

61333023211239381321--893-5538935 - Extremely valuable
60%52%59%55%51%53%58%71%45%29%17%--60%24%-59%54%57%
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Table 59

C1i.2. For each benefit, please could you tell me how valuable it is to you personally - High-quality productions

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-1----1--11 - Not at all valuable
-*----1%--*

-*----*--*2 - Not very valuable
-*----*--*

-10---*622103 - Neither valuable nor
-6%---4%5%16%7%6%not valuable

25822-238515604 - Quite valuable
46%36%77%44%-36%32%38%60%36%

29112-37268935 - Extremely valuable
54%57%23%56%-61%62%46%34%57%
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Table 59

C1i.2. For each benefit, please could you tell me how valuable it is to you personally - High-quality productions

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

--1-------11 - Not at all valuable
--3%p-------*

*-*-------*2 - Not very valuable
2%p-1%-------*

*1182--22-103 - Neither valuable nor
2%7%6%6%21%--8%14%-6%not valuable

557434132736604 - Quite valuable
50%qr31%29%37%38%65%26%31%24%43%36%

51014654751498935 - Extremely valuable
47%62%60%56%41%35%74%61%61%57%57%
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Table 59

C1i.2. For each benefit, please could you tell me how valuable it is to you personally - High-quality productions

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-1-1-**-----111 - Not at all valuable
-1%-*-1%5%-----**

--**--*-----**2 - Not very valuable
--1%*--2%-----**

-7310-5--224-10103 - Neither valuable nor
-7%5%6%-10%--9%20%30%-6%6%not valuable

-303060-15641184258604 - Quite valuable
-33%40%36%-29%90%89%65%66%33%85%36%36%

-534093-32**425*93935 - Extremely valuable
-59%54%57%-61%3%11%25%14%37%15%57%57%
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Table 59

C1i.2. For each benefit, please could you tell me how valuable it is to you personally - High-quality productions

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

--1*1---1---*1*11 - Not at all valuable
--2%8%21%---3%---*22%*1%

441--6---8899-992 - Not very valuable
7%7%2%--9%---6%6%6%6%-6%6%

767**11-**16171719219213 - Neither valuable nor
13%10%17%9%7%14%-18%1%12%11%11%12%68%12%13%not valuable

2031192*342*956676969*69704 - Quite valuable
34%51%42%83%9%45%100%21%44%43%44%45%44%6%43%42%

271917-223-11052595959*63635 - Extremely valuable
46%32%38%-64%32%-61%51%39%39%39%38%4%39%38%
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Table 60

C1i.3. For each benefit, please could you tell me how valuable it is to you personally - A wide range of different types of programmes for me

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

-*---1-*-1*-111 - Not at all valuable
-*---10%-*-1%1%-1%1%

54-54*-9*9*3792 - Not very valuable
6%5%-6%10%5%-6%8%6%1%4%8%6%

1110298**21-215710213 - Neither valuable nor
13%12%8%12%18%3%7%14%-13%30%10%12%13%not valuable

333853319226526782834704 - Quite valuable
38%44%21%40%45%31%80%42%80%42%48%45%40%42%

37351635114*59*6332535635 - Extremely valuable
43%40%71%42%27%51%13%38%12%39%20%40%40%38%
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Table 60

C1i.3. For each benefit, please could you tell me how valuable it is to you personally - A wide range of different types of programmes for me

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

1*1-*-1*-----1--*111 - Not at all valuable
1%1%1%-1%-1%1%-----1%--*1%1%

725**2532----9--5492 - Not very valuable
7%3%9%1%1%8%8%5%6%----6%--6%6%6%

1111647411532---192-138213 - Neither valuable nor
11%17%12%10%17%16%17%10%9%22%---13%13%-14%11%13%not valuable

4228231719925211535--618-3139704 - Quite valuable
41%44%46%42%46%41%37%40%51%34%93%--41%57%-33%55%D42%

412216191582524104*--594-4419635 - Extremely valuable
41%35%31%47%36%35%38%45%35%44%7%--40%29%-47%C27%38%
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Table 60

C1i.3. For each benefit, please could you tell me how valuable it is to you personally - A wide range of different types of programmes for me

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-1----1--11 - Not at all valuable
-1%----1%--1%

-9---271-92 - Not very valuable
-6%---30%6%4%-6%

-21---2154*213 - Neither valuable nor
-13%---30%13%33%2%13%not valuable

46534-146615704 - Quite valuable
100%41%100%100%-19%40%47%63%42%

-63---14829635 - Extremely valuable
-40%---21%41%15%35%38%
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Table 60

C1i.3. For each benefit, please could you tell me how valuable it is to you personally - A wide range of different types of programmes for me

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

*-1-------11 - Not at all valuable
2%p-3%p-------1%

1117---3--92 - Not very valuable
7%4%5%6%---14%--6%

1131642--52213 - Neither valuable nor
6%9%13%14%38%9%--38%14%13%not valuable

5811462155754704 - Quite valuable
48%53%46%40%21%74%74%31%38%29%42%

457474421238635 - Extremely valuable
37%34%32%40%41%18%26%55%24%57%38%

Page 361

PSB Quantitative Research- September 2020
Table 60

C1i.3. For each benefit, please could you tell me how valuable it is to you personally - A wide range of different types of programmes for me

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-1*1-*1-----111 - Not at all valuable
-1%*1%-1%8%-----1%1%

-559-2**----992 - Not very valuable
-5%6%6%-3%2%6%----6%6%

-15621-5--442-21213 - Neither valuable nor
-16%9%13%-10%--22%32%14%-13%13%not valuable

-373270-2043884268704 - Quite valuable
-41%44%42%-37%58%86%47%66%34%100%42%42%

-333063-252*5*6-63635 - Extremely valuable
-37%41%38%-49%32%8%31%1%52%-39%38%
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Table 60

C1i.3. For each benefit, please could you tell me how valuable it is to you personally - A wide range of different types of programmes for me

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

201172121-1230343334137381 - Not at all valuable
34%18%16%100%21%28%-61%8%22%23%21%21%28%23%23%

13139-*14--331333335-35352 - Not very valuable
22%21%21%-13%19%--15%23%22%21%22%-22%21%

4167--9--218222424224263 - Neither valuable nor
6%26%o15%--12%--11%14%15%15%15%65%15%16%not valuable

131115-*17**734394040*40404 - Quite valuable
22%19%34%-7%23%10%18%34%26%26%26%25%7%25%24%

997-2132*619222525-25255 - Extremely valuable
16%15%15%-60%18%90%21%32%14%15%16%16%-16%15%
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Table 61

C1i.4. For each benefit, please could you tell me how valuable it is to you personally - A wide range of high-quality programmes for children made in the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

201861963233*383926381 - Not at all valuable
23%21%26%23%14%39%85%21%8%23%21%14%30%23%

21187209-*35*3431319352 - Not very valuable
25%21%31%24%21%-10%22%12%21%20%21%22%21%

151431410*-262243159263 - Neither valuable nor
17%16%13%17%24%7%-17%73%15%18%23%10%16%not valuable

1228610152-38*4022117404 - Quite valuable
14%32%yB26%13%35%yB31%-24%7%25%15%33%20%24%

18811832*23-254615255 - Extremely valuable
21%10%4%23%x6%23%5%15%-15%26%9%18%15%
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Table 61

C1i.4. For each benefit, please could you tell me how valuable it is to you personally - A wide range of high-quality programmes for children made in the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

24141948620126----38--2117381 - Not at all valuable
24%22%37%9%19%25%29%23%21%----26%--23%24%23%

20148139521103-1--341-2213352 - Not very valuable
20%23%15%31%23%22%32%19%9%-10%--23%4%-24%18%21%

15125783114921--243-198263 - Neither valuable nor
15%18%10%17%20%15%16%8%29%25%10%--16%19%-20%11%16%not valuable

1921981568121064--2910-1922404 - Quite valuable
19%33%17%20%35%29%12%22%33%68%80%--20%73%-20%30%24%

22311101271421---241-1312255 - Extremely valuable
22%PS4%21%PS23%2%8%11%27%N7%7%---16%4%-14%17%15%
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Table 61

C1i.4. For each benefit, please could you tell me how valuable it is to you personally - A wide range of high-quality programmes for children made in the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-38---12625381 - Not at all valuable
-24%---18%22%16%22%23%

-35---133-1352 - Not very valuable
-22%---13%28%-3%21%

-26---*1627263 - Neither valuable nor
-16%---6%14%18%28%16%not valuable

43624-22379404 - Quite valuable
86%23%77%85%-30%19%51%37%24%

12411-21922255 - Extremely valuable
14%15%23%15%-33%16%16%10%15%
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Table 61

C1i.4. For each benefit, please could you tell me how valuable it is to you personally - A wide range of high-quality programmes for children made in the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

23826-4-554381 - Not at all valuable
20%17%34%r22%-18%-23%35%27%23%

24424242264352 - Not very valuable
25%27%17%21%23%18%26%7%41%27%21%

1341822-224263 - Neither valuable nor
15%20%17%16%19%8%-8%13%30%16%not valuable

245296929--404 - Quite valuable
26%25%22%25%57%46%25%38%--24%

12220-23522255 - Extremely valuable
15%12%10%17%-11%49%23%12%17%15%
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Table 61

C1i.4. For each benefit, please could you tell me how valuable it is to you personally - A wide range of high-quality programmes for children made in the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-172138-12222*-236381 - Not at all valuable
-19%29%23%-23%35%48%10%2%-85%22%23%

-191635-111*2-*-35352 - Not very valuable
-20%22%21%-21%7%4%11%-3%-21%21%

-18826-6*2246-26263 - Neither valuable nor
-20%11%16%-12%2%43%11%33%48%-16%16%not valuable

-271340-104*1156-40404 - Quite valuable
-30%18%24%-20%56%5%65%37%48%-25%24%

-101525-13--14-*25255 - Extremely valuable
-11%21%15%-24%--4%29%-15%15%15%
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Table 61

C1i.4. For each benefit, please could you tell me how valuable it is to you personally - A wide range of high-quality programmes for children made in the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

--1*1---1---*1*11 - Not at all valuable
--2%8%21%---3%---*22%*1%

*----*-----**-**2 - Not very valuable
*----*-----**-**

22*------*244-443 - Neither valuable nor
4%3%*------*2%3%3%-3%3%not valuable

171713--242-440444346*47474 - Quite valuable
30%28%30%--32%90%-22%30%29%28%29%4%29%29%

3942302350*1159210510610721091125 - Extremely valuable
67%69%68%92%79%68%10%100%75%70%69%69%68%74%68%68%
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Table 62

C1i.5. For each benefit, please could you tell me how valuable it is to you personally - Trusted and accurate UK news

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

-*---1-*-1*-111 - Not at all valuable
-*---10%-*-1%1%-1%1%

*--*---*-*--**2 - Not very valuable
*--*---*-*--**

*4-*2--4-4*2243 - Neither valuable nor
*4%-1%4%--3%-3%1%3%3%3%not valuable

2619324102-4514781722474 - Quite valuable
30%22%11%29%23%30%-29%27%29%52%27%26%29%

6064215831431052109744611125 - Extremely valuable
70%73%89%70%72%60%100%68%73%68%46%70%71%68%
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Table 62

C1i.5. For each benefit, please could you tell me how valuable it is to you personally - Trusted and accurate UK news

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

1*1-*-1*-----1--*111 - Not at all valuable
1%1%1%-1%-1%1%-----1%--*1%1%

*-*----*-----*--*-*2 - Not very valuable
*-*----*-----*--*-*

22*22-22-----4--4-43 - Neither valuable nor
2%3%*5%4%-3%4%-----3%--4%-3%not valuable

2720161112820111142--416-2423474 - Quite valuable
27%31%32%26%28%38%29%20%37%47%40%--28%44%-26%32%29%

70413328281445401843--1038-64481125 - Extremely valuable
70%65%66%68%67%62%67%75%63%53%60%--69%56%-69%67%68%

Page 371

PSB Quantitative Research- September 2020
Table 62

C1i.5. For each benefit, please could you tell me how valuable it is to you personally - Trusted and accurate UK news

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-1----1--11 - Not at all valuable
-1%----1%--1%

-*----*--*2 - Not very valuable
-*----*--*

-4----4*-43 - Neither valuable nor
-3%----3%2%-3%not valuable

246-2-*33410474 - Quite valuable
40%29%-42%-5%28%28%40%29%

310932-5799151125 - Extremely valuable
60%68%100%58%-95%67%70%60%68%
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Table 62

C1i.5. For each benefit, please could you tell me how valuable it is to you personally - Trusted and accurate UK news

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

*-1-------11 - Not at all valuable
2%p-3%p-------1%

*---------*2 - Not very valuable
1%p---------*

**-4----2-43 - Neither valuable nor
2%2%-3%----13%-3%not valuable

32438-95546474 - Quite valuable
31%r14%20%32%r-46%74%24%27%43%29%

61318751011217981125 - Extremely valuable
64%84%ps78%64%100%54%26%76%61%57%68%
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Table 62

C1i.5. For each benefit, please could you tell me how valuable it is to you personally - Trusted and accurate UK news

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-1*1-*1-----111 - Not at all valuable
-1%*1%-1%8%-----1%1%

--**-*------**2 - Not very valuable
--**-*------**

-224-2----2-443 - Neither valuable nor
-2%3%3%-4%----14%-3%3%not valuable

-281947-1222664-47474 - Quite valuable
-31%26%29%-24%32%44%35%46%29%-29%29%

-6052112-3842117721101125 - Extremely valuable
-66%71%68%-72%61%56%65%54%57%100%68%68%
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Table 62

C1i.5. For each benefit, please could you tell me how valuable it is to you personally - Trusted and accurate UK news

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

*2121*-*122231331 - Not at all valuable
*3%3%91%21%*-31%5%2%2%2%2%22%2%2%

2-3--2---5555-552 - Not very valuable
3%-7%--3%---4%3%3%3%-3%3%

1**--*---1111-113 - Neither valuable nor
1%1%1%--1%---1%*1%1%-1%1%not valuable

312724-1352*863747678280824 - Quite valuable
52%45%54%-19%47%90%18%38%48%49%49%50%68%50%50%

263116*236*11161687070*72725 - Extremely valuable
43%51%35%9%60%49%10%51%56%46%45%45%45%11%45%44%
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Table 63

C1i.6. For each benefit, please could you tell me how valuable it is to you personally - Provision of regional programmes and content (including news)

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

21*2-12*-3**331 - Not at all valuable
3%1%2%2%-10%78%*-2%1%1%3%2%

14-13--5*4*2352 - Not very valuable
1%5%-1%6%--3%8%3%2%3%3%3%

1*-1*--1-1**113 - Neither valuable nor
1%*-1%1%--1%-1%3%1%1%1%not valuable

3943537254*78181113041824 - Quite valuable
45%49%23%45%58%58%10%50%39%50%68%48%48%50%

44391742152*7027143038725 - Extremely valuable
50%45%76%51%35%33%12%45%53%44%26%48%45%44%
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Table 63

C1i.6. For each benefit, please could you tell me how valuable it is to you personally - Provision of regional programmes and content (including news)

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

121-*22*1----3--1231 - Not at all valuable
1%3%2%-1%8%4%1%2%----2%--1%3%2%

3212*214*----5--3252 - Not very valuable
3%3%2%5%1%8%1%8%2%----4%--4%3%3%

1*11*-11-----1--1*13 - Neither valuable nor
1%*1%1%*-1%1%-----1%--1%1%1%not valuable

50323017201231231962--738-4636824 - Quite valuable
49%51%58%41%49%54%47%43%66%69%44%--49%59%-49%51%50%

452719222073225933--666-4230725 - Extremely valuable
45%42%37%53%49%30%48%48%31%31%56%--44%41%-45%42%44%

Page 377

PSB Quantitative Research- September 2020
Table 63

C1i.6. For each benefit, please could you tell me how valuable it is to you personally - Provision of regional programmes and content (including news)

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-3----3--31 - Not at all valuable
-2%----3%--2%

-5---*3*252 - Not very valuable
-3%---9%2%2%7%3%

-1----1*-13 - Neither valuable nor
-1%----1%2%-1%not valuable

280-2-456812824 - Quite valuable
40%50%-42%-65%48%62%51%50%

37032-154410725 - Extremely valuable
60%44%100%58%-26%46%34%42%44%
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Table 63

C1i.6. For each benefit, please could you tell me how valuable it is to you personally - Provision of regional programmes and content (including news)

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

**12-2----31 - Not at all valuable
2%1%5%2%-9%----2%

**14----4-52 - Not very valuable
2%3%4%3%----26%-3%

11--------13 - Neither valuable nor
6%pq5%pq--------1%not valuable

4596461351457824 - Quite valuable
42%34%40%55%r61%63%74%61%35%56%50%

591247452956725 - Extremely valuable
49%57%51%40%39%27%26%39%38%44%44%
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Table 63

C1i.6. For each benefit, please could you tell me how valuable it is to you personally - Provision of regional programmes and content (including news)

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-3*3-31-----331 - Not at all valuable
-3%1%2%-5%8%-----2%2%

-145-*222--2452 - Not very valuable
-1%6%3%-1%25%48%10%--85%2%3%

-*11-**-----113 - Neither valuable nor
-*1%1%-*2%-----1%1%not valuable

-453782-2032895-82824 - Quite valuable
-50%50%50%-39%36%43%45%76%38%-51%50%

-413172-292*838*72725 - Extremely valuable
-46%42%44%-55%29%9%45%24%62%15%44%44%
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Table 63

C1i.6. For each benefit, please could you tell me how valuable it is to you personally - Provision of regional programmes and content (including news)

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

1-1-11-*11*111121 - Not at all valuable
2%-3%-28%1%-18%5%1%*1%1%35%1%1%

3622*5--2881111-11112 - Not very valuable
5%10%4%83%13%6%--11%6%5%7%7%-7%6%

161913*-23--*35444344246483 - Neither valuable nor
26%32%30%8%-31%--1%27%29%28%28%65%29%29%not valuable

352923*-392*1273838485-86864 - Quite valuable
59%47%51%9%-53%100%42%57%56%55%55%54%-54%53%

575-26-*515151517-17175 - Extremely valuable
8%11%12%-60%9%-40%26%11%10%10%11%-10%10%
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Table 64

C1i.7. For each benefit, please could you tell me how valuable it is to you personally - Reflects the diversity of the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

*1**11-1*2--221 - Not at all valuable
*1%2%*2%15%-1%8%1%--3%1%

75171*28-10127112 - Not very valuable
9%6%3%9%3%3%76%5%-6%6%4%8%6%

272022711*-48*48112116483 - Neither valuable nor
31%23%9%33%27%2%-31%5%30%68%34%19%29%not valuable

40491340226*8038343053864 - Quite valuable
46%56%57%49%52%80%12%52%87%52%26%47%61%53%

1212787-*16-17-98175 - Extremely valuable
14%14%30%9%17%-13%11%-11%-15%9%10%
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Table 64

C1i.7. For each benefit, please could you tell me how valuable it is to you personally - Reflects the diversity of the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

111-1*111----2--1121 - Not at all valuable
1%2%1%-3%1%1%1%3%----2%--1%1%1%

8351*3614----11--47112 - Not very valuable
8%4%10%3%1%11%9%2%13%----7%--4%9%6%

351422127623111022--444-2919483 - Neither valuable nor
34%21%43%PS30%18%29%35%22%33%25%32%--30%28%-31%27%29%not valuable

4937202329832331244--778-5136864 - Quite valuable
49%58%40%55%71%RT35%48%62%41%50%68%--52%57%-54%50%53%

8935355732---152-89175 - Extremely valuable
8%14%6%12%8%25%7%13%10%25%---10%15%-9%12%10%
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Table 64

C1i.7. For each benefit, please could you tell me how valuable it is to you personally - Reflects the diversity of the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-2---*2*-21 - Not at all valuable
-1%---4%1%3%-1%

-11---*722112 - Not very valuable
-7%---9%6%12%7%6%

24722-43157483 - Neither valuable nor
42%29%70%44%-68%26%38%29%29%not valuable

284*2-165612864 - Quite valuable
51%53%18%49%-19%55%43%51%53%

*17**--13*3175 - Extremely valuable
7%10%12%7%--11%4%12%10%
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Table 64

C1i.7. For each benefit, please could you tell me how valuable it is to you personally - Reflects the diversity of the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

*11-------21 - Not at all valuable
2%p10%p3%p-------1%

*127-2--2-112 - Not very valuable
5%7%10%6%-9%--12%-6%

35634474354483 - Neither valuable nor
34%32%25%30%40%37%52%15%38%30%29%not valuable

5612636731557864 - Quite valuable
54%40%54%54%60%36%48%69%36%57%53%

*2213-4-422175 - Extremely valuable
5%11%9%11%-18%-16%14%14%10%
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Table 64

C1i.7. For each benefit, please could you tell me how valuable it is to you personally - Reflects the diversity of the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-212-1**----221 - Not at all valuable
-2%1%1%-1%5%6%----1%1%

-5511-2--22--11112 - Not very valuable
-6%7%6%-4%--9%12%--6%6%

-252448-1042464247483 - Neither valuable nor
-27%32%29%-18%58%42%21%50%31%85%29%29%not valuable

-493786-3622856-86864 - Quite valuable
-54%51%53%-68%32%44%47%37%51%-53%53%

-10717-4**4-2*17175 - Extremely valuable
-11%9%10%-8%5%8%23%-18%15%10%10%
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Table 64

C1i.7. For each benefit, please could you tell me how valuable it is to you personally - Reflects the diversity of the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

--2*1--*111111121 - Not at all valuable
--4%8%21%--31%5%1%**1%22%1%1%

945--12--513161818-18182 - Not very valuable
15%6%12%--16%--23%10%11%12%12%-11%11%

91714-*13-*435353638238403 - Neither valuable nor
16%27%32%-4%18%-11%18%27%23%23%24%67%24%24%not valuable

3635202245-1772878686*90904 - Quite valuable
60%58%44%92%75%60%-58%34%54%58%56%55%11%56%55%

553--42-411111414-14145 - Extremely valuable
9%8%8%--6%100%-20%8%8%9%9%-9%9%
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Table 65

C1i.8. For each benefit, please could you tell me how valuable it is to you personally - Features people like me and the places I know

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

11**-1**-2**121 - Not at all valuable
1%1%2%*-15%13%*-1%1%1%1%1%

12115106*-18*182611182 - Not very valuable
13%13%21%12%13%3%-12%8%11%12%9%13%11%

182441611**4023862113403 - Neither valuable nor
20%27%19%19%27%3%5%26%65%24%40%34%p15%24%not valuable

5043115019628218972855904 - Quite valuable
58%49%45%62%44%79%83%53%27%55%43%45%64%55%

69367--14-14176145 - Extremely valuable
7%10%12%7%16%--9%-9%4%12%7%9%
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Table 65

C1i.8. For each benefit, please could you tell me how valuable it is to you personally - Features people like me and the places I know

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

1*1-*-11*----2--1121 - Not at all valuable
1%1%2%-1%-1%1%1%----1%--1%1%1%

9961459522---162-810182 - Not very valuable
9%14%12%3%9%24%14%10%6%22%---11%13%-9%14%11%

231711111261691023--355-2614403 - Neither valuable nor
23%27%22%26%29%25%24%17%33%25%54%--23%36%-28%20%24%not valuable

6129272921836321543--837-5040904 - Quite valuable
61%46%53%71%51%36%53%61%50%48%46%--56%47%-54%56%55%

686*53553*---13*-77145 - Extremely valuable
6%13%11%*11%15%8%10%10%6%---9%3%-8%9%9%
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Table 65

C1i.8. For each benefit, please could you tell me how valuable it is to you personally - Features people like me and the places I know

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-2----1--21 - Not at all valuable
-1%----1%--1%

-18---*12*5182 - Not very valuable
-11%---8%11%3%21%11%

238-2-42447403 - Neither valuable nor
40%24%-42%-70%21%34%29%24%not valuable

28822-168711904 - Quite valuable
49%55%81%51%-20%58%51%45%55%

*13**-*1121145 - Extremely valuable
11%8%19%7%-2%9%12%5%9%
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Table 65

C1i.8. For each benefit, please could you tell me how valuable it is to you personally - Features people like me and the places I know

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

*-1-------21 - Not at all valuable
2%p-6%p-------1%

12214-2-52-182 - Not very valuable
8%10%10%12%-9%-24%12%-11%

24332645256403 - Neither valuable nor
16%25%14%27%64%19%77%7%38%43%24%not valuable

681462214-1456904 - Quite valuable
61%53%61%54%19%72%-61%37%44%55%

12292-2222145 - Extremely valuable
13%12%9%7%18%-23%8%13%14%9%
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Table 65

C1i.8. For each benefit, please could you tell me how valuable it is to you personally - Features people like me and the places I know

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-1*2-11-----221 - Not at all valuable
-2%*1%-1%8%-----1%1%

-10818-522422217182 - Not very valuable
-11%11%11%-9%27%48%20%12%15%85%10%11%

-241640-13--666-40403 - Neither valuable nor
-27%22%24%-26%--32%48%51%-25%24%not valuable

-464490-2742832-90904 - Quite valuable
-51%60%55%-51%62%47%46%27%17%-56%55%

-9514-7***22*14145 - Extremely valuable
-10%7%9%-13%3%5%2%13%17%15%8%9%
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Table 65

C1i.8. For each benefit, please could you tell me how valuable it is to you personally - Features people like me and the places I know

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

3-5-14-1235551781 - Not at all valuable
6%-10%n-28%6%-49%9%2%3%3%3%35%4%5%

181172-19--230323435*35362 - Not very valuable
30%18%15%91%-25%--11%23%22%22%23%4%22%22%

92115-*19-*239424343244463 - Neither valuable nor
15%36%o34%-13%26%-42%10%29%28%28%28%61%27%28%not valuable

202413*2252*1047555555-57574 - Quite valuable
34%40%30%9%60%34%100%9%50%36%36%36%35%-35%35%

945--7--413161618-18185 - Extremely valuable
15%7%11%--9%--21%10%11%10%11%-11%11%
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Table 66

C1i.9. For each benefit, please could you tell me how valuable it is to you personally - Encourages the development of new talent

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

451431*7-831481 - Not at all valuable
5%5%3%5%6%15%13%4%-5%20%1%5%5%

151221573231*3421024362 - Not very valuable
18%14%9%19%16%35%65%20%15%22%11%16%27%22%

192741817**4524472217463 - Neither valuable nor
22%31%17%22%40%3%15%29%53%27%45%35%19%28%not valuable

3929103993*54*5742429574 - Quite valuable
45%x33%43%48%x20%46%7%35%5%35%24%38%34%35%

914667--18117-612185 - Extremely valuable
11%16%27%7%17%--12%27%11%-10%14%11%
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Table 66

C1i.9. For each benefit, please could you tell me how valuable it is to you personally - Encourages the development of new talent

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

535-12323*---8*-2681 - Not at all valuable
5%5%9%-2%10%4%4%9%3%---5%2%-2%8%5%

23131397621762---342-2214362 - Not very valuable
22%21%26%21%16%29%31%M13%21%22%---23%13%-24%19%22%

27191115154161694---414-2719463 - Neither valuable nor
26%30%21%37%37%16%23%31%32%47%---28%28%-29%26%28%not valuable

3621191015619229*5--516-3522574 - Quite valuable
36%33%38%24%36%26%29%42%30%6%93%--34%40%-37%31%35%

11838448522*--162-711185 - Extremely valuable
10%12%5%19%8%18%13%10%8%22%7%--11%16%-8%15%11%
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Table 66

C1i.9. For each benefit, please could you tell me how valuable it is to you personally - Encourages the development of new talent

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

*8**-*6*281 - Not at all valuable
7%5%11%7%-4%5%2%8%5%

-36---22614362 - Not very valuable
-22%---41%23%8%15%22%

244-2-23076463 - Neither valuable nor
40%27%-42%-34%26%51%26%28%not valuable

25522-139510574 - Quite valuable
53%34%89%51%-22%34%39%40%35%

-18----16*2185 - Extremely valuable
-11%----13%1%10%11%
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Table 66

C1i.9. For each benefit, please could you tell me how valuable it is to you personally - Encourages the development of new talent

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

*215------81 - Not at all valuable
3%10%6%4%------5%

22625-4-724362 - Not very valuable
18%15%27%22%-18%-31%13%27%22%

35731655-94463 - Neither valuable nor
28%32%28%27%59%28%77%-63%30%28%not valuable

557402721432574 - Quite valuable
48%34%32%34%23%37%23%61%24%13%35%

*111524-2-4185 - Extremely valuable
2%10%6%13%18%18%-8%-30%11%
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Table 66

C1i.9. For each benefit, please could you tell me how valuable it is to you personally - Encourages the development of new talent

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-628-21-**--881 - Not at all valuable
-6%3%5%-4%7%-2%2%--5%5%

-181836-132*2-4-36362 - Not very valuable
-20%24%22%-25%35%6%11%-29%-22%22%

-262046-1122665244463 - Neither valuable nor
-29%26%28%-22%27%42%32%51%37%85%27%28%not valuable

-302757-1622662*57574 - Quite valuable
-33%37%35%-30%29%49%35%47%16%15%35%35%

-11718-10**4-2-18185 - Extremely valuable
-12%10%11%-19%2%3%21%-18%-11%11%
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Table 66

C1i.9. For each benefit, please could you tell me how valuable it is to you personally - Encourages the development of new talent

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

4-1*14--144441451 - Not at all valuable
6%-2%8%21%5%--3%3%2%2%3%28%2%3%

7732-6--311131617-17172 - Not very valuable
11%12%7%83%-8%--17%9%8%10%11%-11%10%

151311-*17-*130363636236393 - Neither valuable nor
25%22%24%-7%23%-30%5%23%24%24%23%68%23%23%not valuable

273526*241**1073828283*87884 - Quite valuable
46%57%58%9%72%55%10%40%50%55%55%53%53%4%54%53%

754--72*514161616-16165 - Extremely valuable
12%9%9%--9%90%31%24%11%11%11%10%-10%10%
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Table 67

C1i.10. For each benefit, please could you tell me how valuable it is to you personally - Programmes with new ideas and different approaches

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

21-2*1-4-5*-551 - Not at all valuable
2%1%-2%1%12%-3%-3%1%-5%3%

1172112*215*171611172 - Not very valuable
13%8%9%14%5%5%65%10%8%11%5%9%12%10%

17202168**3823751518393 - Neither valuable nor
19%22%10%20%19%6%5%25%53%23%34%25%21%23%not valuable

47471244265*8218693445884 - Quite valuable
54%55%52%54%61%76%17%53%27%54%57%54%52%53%

1013785-*16*16*88165 - Extremely valuable
12%15%29%10%13%-13%10%12%10%2%13%9%10%
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Table 67

C1i.10. For each benefit, please could you tell me how valuable it is to you personally - Programmes with new ideas and different approaches

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

5*4-*-4**----5--4151 - Not at all valuable
4%1%8%-1%-6%1%1%----3%--4%1%3%

1077352854----17--116172 - Not very valuable
10%11%14%6%11%10%12%10%12%----11%--12%9%10%

2216813107187921--353-2415393 - Neither valuable nor
22%25%15%30%23%30%27%13%32%25%20%--23%23%-25%21%23%not valuable

5632272523935321254--799-4344884 - Quite valuable
55%50%53%59%56%39%52%60%41%53%73%--53%61%-46%62%53%

8852451842*--142-115165 - Extremely valuable
8%13%9%4%9%22%2%16%N15%22%7%--9%16%-12%7%10%
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Table 67

C1i.10. For each benefit, please could you tell me how valuable it is to you personally - Programmes with new ideas and different approaches

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-5---*5--51 - Not at all valuable
-3%---4%4%--3%

-17---*13*2172 - Not very valuable
-11%---8%11%2%6%10%

237-2-12567393 - Neither valuable nor
40%23%-42%-18%21%42%28%23%not valuable

38532-465413884 - Quite valuable
60%53%100%58%-66%55%32%54%53%

-16---*1033165 - Extremely valuable
-10%---5%8%24%12%10%
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Table 67

C1i.10. For each benefit, please could you tell me how valuable it is to you personally - Programmes with new ideas and different approaches

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

**14---2-251 - Not at all valuable
2%3%3%3%---8%-14%3%

12410-4--22172 - Not very valuable
13%12%15%9%-18%--13%13%10%

24626624442393 - Neither valuable nor
25%27%25%23%64%9%51%16%26%16%23%not valuable

57116441321496884 - Quite valuable
56%46%48%55%36%64%26%62%61%44%53%

*2212-223-2165 - Extremely valuable
4%13%9%10%-9%23%15%-14%10%
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Table 67

C1i.10. For each benefit, please could you tell me how valuable it is to you personally - Programmes with new ideas and different approaches

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-145-21-----551 - Not at all valuable
-1%5%3%-4%8%-----3%3%

-10817-7**-22-17172 - Not very valuable
-11%10%10%-14%2%6%-12%14%-11%10%

-241439-922376237393 - Neither valuable nor
-27%19%23%-17%25%42%20%55%48%85%23%23%not valuable

-434588-24421022*87884 - Quite valuable
-47%61%53%-46%62%47%59%19%20%15%54%53%

-13316-10**422-16165 - Extremely valuable
-14%5%10%-19%3%5%21%13%18%-10%10%
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Table 67

C1i.10. For each benefit, please could you tell me how valuable it is to you personally - Programmes with new ideas and different approaches

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

1-1-1*-*1****1111 - Not at all valuable
1%-2%-28%*-18%5%****28%*1%

6512-32*210111111-11112 - Not very valuable
11%8%1%91%-4%90%31%12%7%7%7%7%-7%7%

1499--17--326313232-32323 - Neither valuable nor
23%15%21%--23%--13%20%21%21%20%-20%19%not valuable

253828-234**1271838486289914 - Quite valuable
42%62%62%-68%46%10%42%57%54%55%54%55%65%55%55%

1496**19-*324252727*29295 - Extremely valuable
23%16%14%9%4%26%-9%13%18%17%18%17%6%18%18%
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Table 68

C1i.11. For each benefit, please could you tell me how valuable it is to you personally - Programmes that make me stop and think

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

*1***1-1-1--111 - Not at all valuable
*1%2%*1%13%-*-1%--2%1%

6316*-210-11*39112 - Not very valuable
7%3%3%8%1%-65%6%-7%1%4%10%7%

13161127--322305818323 - Neither valuable nor
15%18%5%15%17%--21%53%19%32%14%21%19%not valuable

4954194526518418994141914 - Quite valuable
57%62%81%55%60%76%27%55%35%56%54%65%48%55%

181421891*28*2821116295 - Extremely valuable
21%16%9%22%21%11%7%18%12%18%13%17%19%18%
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Table 68

C1i.11. For each benefit, please could you tell me how valuable it is to you personally - Programmes that make me stop and think

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

111-1*11*----1--1111 - Not at all valuable
1%1%1%-1%1%1%1%1%----1%--1%1%1%

939-12732----11--75112 - Not very valuable
8%5%17%P-1%11%11%5%6%----8%--7%7%7%

181410786138542--266-1219323 - Neither valuable nor
18%22%20%17%20%25%20%14%16%47%37%--17%43%-13%27%19%not valuable

5734233024935321733--846-5734914 - Quite valuable
57%53%45%73%59%41%52%61%57%31%56%--56%41%-61%47%55%

17128485111062*--272-1613295 - Extremely valuable
17%20%16%10%18%22%17%18%20%22%7%--18%16%-18%18%18%
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Table 68

C1i.11. For each benefit, please could you tell me how valuable it is to you personally - Programmes that make me stop and think

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-1----1*-11 - Not at all valuable
-1%----1%2%-1%

-11----82-112 - Not very valuable
-7%----7%12%-7%

-32---11858323 - Neither valuable nor
-20%---11%16%36%31%19%not valuable

48634-469511914 - Quite valuable
100%54%100%100%-77%59%38%45%55%

-29---12126295 - Extremely valuable
-18%---12%18%12%24%18%
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Table 68

C1i.11. For each benefit, please could you tell me how valuable it is to you personally - Programmes that make me stop and think

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

*11-------11 - Not at all valuable
2%p4%p3%p-------1%

1129-4222-112 - Not very valuable
6%4%7%7%-18%23%8%12%-7%

23424442-27323 - Neither valuable nor
19%16%16%20%40%19%26%-12%56%19%not valuable

6914626941492914 - Quite valuable
63%58%61%53%60%46%50%61%64%14%55%

13322-3-724295 - Extremely valuable
10%18%14%19%-17%-31%11%30%18%
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Table 68

C1i.11. For each benefit, please could you tell me how valuable it is to you personally - Programmes that make me stop and think

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-1*1-**-----111 - Not at all valuable
-1%*1%-1%5%-----1%1%

-7511-4*--2--11112 - Not very valuable
-8%6%7%-8%3%--13%--7%7%

-171532-1622764230323 - Neither valuable nor
-19%20%19%-30%29%42%42%49%34%85%19%19%not valuable

-543791-2622836*90914 - Quite valuable
-59%50%55%-49%34%55%47%24%48%15%56%55%

-121729-62*222-29295 - Extremely valuable
-13%24%18%-12%29%3%12%14%18%-18%18%
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Table 68

C1i.11. For each benefit, please could you tell me how valuable it is to you personally - Programmes that make me stop and think

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

*-1-1*-*111111121 - Not at all valuable
1%-2%-21%*-31%5%1%1%1%1%22%1%1%

221**4--14555-552 - Not very valuable
3%4%3%8%9%5%--3%3%3%3%3%-3%3%

1279-*12-*223262727-27273 - Neither valuable nor
20%11%19%-4%17%-9%8%18%17%17%17%-17%17%not valuable

3444272*49*1118194969821021054 - Quite valuable
57%73%61%92%7%66%10%60%53%61%63%62%63%78%64%64%

1176-292-623242525-25255 - Extremely valuable
19%12%15%-60%12%90%-30%17%16%16%16%-16%15%
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Table 69

C1i.12. For each benefit, please could you tell me how valuable it is to you personally - Programmes which reflect UK life and values

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

1***-1**-2-*121 - Not at all valuable
1%*2%1%-10%13%*-1%-1%1%1%

33131-*5*513252 - Not very valuable
4%3%4%4%2%-10%3%8%3%3%4%3%3%

101521010*-272253717273 - Neither valuable nor
11%17%9%12%23%5%-17%65%15%17%12%20%17%not valuable

5655145424629711041043521054 - Quite valuable
65%63%62%66%56%85%77%63%27%65%64%69%60%64%

17146158--25-252914255 - Extremely valuable
19%16%24%18%19%--16%-16%15%15%16%15%
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Table 69

C1i.12. For each benefit, please could you tell me how valuable it is to you personally - Programmes which reflect UK life and values

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

1*1**-*11----2--1*21 - Not at all valuable
1%1%2%1%1%-*1%2%----1%--1%*1%

331*121*4----5--4152 - Not very valuable
3%4%2%1%2%8%2%1%12%----4%--5%1%3%

189107621168-3--253-208273 - Neither valuable nor
18%14%19%18%15%11%16%11%27%-49%--16%20%-21%11%17%not valuable

66393329261346371443--977-53521054 - Quite valuable
66%61%66%70%62%58%69%69%50%49%51%--65%50%-57%73%64%

1213548581034---214-1510255 - Extremely valuable
12%21%11%11%20%22%12%18%9%51%---14%31%-16%14%15%
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Table 69

C1i.12. For each benefit, please could you tell me how valuable it is to you personally - Programmes which reflect UK life and values

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-2----1*-21 - Not at all valuable
-1%----1%2%-1%

-5----14*52 - Not very valuable
-3%----1%27%1%3%

22622-21624273 - Neither valuable nor
42%16%70%44%-41%14%18%18%17%not valuable

2103*2-1823171054 - Quite valuable
44%64%7%42%-20%70%25%70%64%

12411-21743255 - Extremely valuable
14%15%23%15%-39%14%28%11%15%

Page 414

PSB Quantitative Research- September 2020
Table 69

C1i.12. For each benefit, please could you tell me how valuable it is to you personally - Programmes which reflect UK life and values

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-*1-------21 - Not at all valuable
-3%p5%p-------1%

1113------52 - Not very valuable
10%p3%3%3%------3%

2332023234-273 - Neither valuable nor
16%17%13%17%21%18%26%15%28%-17%not valuable

61016736142149111054 - Quite valuable
57%63%70%63%60%73%25%60%60%86%64%

22219223522255 - Extremely valuable
17%13%9%17%19%9%49%24%12%14%15%
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Table 69

C1i.12. For each benefit, please could you tell me how valuable it is to you personally - Programmes which reflect UK life and values

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-1*2-1*-----221 - Not at all valuable
-1%*1%-1%5%-----1%1%

-415-***222-552 - Not very valuable
-5%2%3%-*5%6%9%14%14%-3%3%

-171027-92-324-27273 - Neither valuable nor
-19%14%17%-17%26%-20%17%33%-17%17%not valuable

-5451105-354485521031054 - Quite valuable
-59%69%64%-66%64%94%46%40%38%85%64%64%

-141125-8--442*25255 - Extremely valuable
-16%15%15%-15%--25%29%15%15%15%15%
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Table 69

C1i.12. For each benefit, please could you tell me how valuable it is to you personally - Programmes which reflect UK life and values

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

-2521*-*144331671 - Not at all valuable
-3%12%o91%21%*-11%4%3%3%2%2%28%4%4%

843*-7---14151515-15152 - Not very valuable
14%7%6%9%-9%---11%10%10%10%-10%9%

888-*13--120222222222243 - Neither valuable nor
14%14%17%-13%17%--4%15%15%14%14%61%14%15%not valuable

263719-243**1268757981*82834 - Quite valuable
44%61%43%-66%59%10%18%57%51%50%51%52%7%51%50%

16910--1121725343535*35355 - Extremely valuable
27%14%22%--15%90%70%35%19%23%22%22%4%22%21%
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Table 70

C1i.13. For each benefit, please could you tell me how valuable it is to you personally - Programmes that I can watch with and talk about with my family and friends

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

44241322-72*571 - Not at all valuable
4%5%7%5%2%44%70%1%-4%12%*6%4%

114-114-*15-15*411152 - Not very valuable
13%5%-13%10%-7%10%-10%3%7%12%9%

1292117-*24*245119243 - Neither valuable nor
14%11%7%14%17%-10%16%5%15%30%17%10%15%not valuable

43441241272-8037983540834 - Quite valuable
49%50%51%50%63%31%-52%82%49%49%56%46%50%

172581542*33*3511222355 - Extremely valuable
20%29%x34%18%9%25%13%21%12%22%6%20%25%21%
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Table 70

C1i.13. For each benefit, please could you tell me how valuable it is to you personally - Programmes that I can watch with and talk about with my family and friends

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

532-12332----7--2571 - Not at all valuable
5%4%5%-1%9%4%5%6%----5%--3%7%4%

11481228242---142-87152 - Not very valuable
11%6%15%1%5%9%12%4%12%22%---9%13%-9%10%9%

1684115411552---212-1311243 - Neither valuable nor
16%13%8%28%11%16%17%9%16%28%---14%17%-14%16%15%not valuable

46362717241233301423--775-4538834 - Quite valuable
46%57%53%41%59%54%49%57%48%28%50%--52%37%-48%53%50%

231210131031213523--305-2510355 - Extremely valuable
22%19%20%30%23%12%18%25%17%22%50%--20%33%-27%14%21%
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Table 70

C1i.13. For each benefit, please could you tell me how valuable it is to you personally - Programmes that I can watch with and talk about with my family and friends

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-7---*3-271 - Not at all valuable
-4%---4%3%-7%4%

-15---2104*152 - Not very valuable
-10%---32%8%27%1%9%

*24**-*1815243 - Neither valuable nor
7%15%11%7%-7%15%5%21%15%not valuable

*82**-360713834 - Quite valuable
11%51%19%7%-52%51%50%51%50%

43124-*2625355 - Extremely valuable
82%20%70%85%-5%22%17%20%21%
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Table 70

C1i.13. For each benefit, please could you tell me how valuable it is to you personally - Programmes that I can watch with and talk about with my family and friends

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

*115-2--2-71 - Not at all valuable
5%4%5%4%-9%--12%-4%

1*2122--5-2152 - Not very valuable
10%2%9%10%19%--22%-13%9%

22415224-24243 - Neither valuable nor
22%15%19%13%19%11%52%-14%30%15%not valuable

58960411-12117834 - Quite valuable
51%53%41%52%39%53%-55%74%57%50%

146242535--355 - Extremely valuable
13%25%27%20%23%27%48%23%--21%
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Table 70

C1i.13. For each benefit, please could you tell me how valuable it is to you personally - Programmes that I can watch with and talk about with my family and friends

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-527-21-*---771 - Not at all valuable
-5%3%4%-4%8%-1%---4%4%

-61015-**-242-15152 - Not very valuable
-6%13%9%-*2%-11%31%14%-9%9%

-141024-8--*2*-24243 - Neither valuable nor
-16%14%15%-15%--2%19%3%-15%15%not valuable

-453883-30441148281834 - Quite valuable
-50%51%50%-57%64%100%65%31%63%100%50%50%

-211435-132-422-35355 - Extremely valuable
-23%19%21%-24%26%-22%19%19%-22%21%
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Table 70

C1i.13. For each benefit, please could you tell me how valuable it is to you personally - Programmes that I can watch with and talk about with my family and friends

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

-23*13--144441451 - Not at all valuable
-3%7%8%21%5%--3%3%3%3%3%28%3%3%

34-2-5---6777-772 - Not very valuable
5%7%-83%-7%---5%4%5%5%-5%5%

111011*111-*223262727230323 - Neither valuable nor
19%17%24%9%19%14%-28%11%18%17%17%18%72%19%20%not valuable

253328--39-11170838484-86864 - Quite valuable
43%55%61%--53%-72%55%53%55%55%54%-53%52%

19113-2162-629313233-33335 - Extremely valuable
32%m18%7%-60%21%100%-30%22%21%21%21%-21%20%
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Table 71

C1i.14. For each benefit, please could you tell me how valuable it is to you personally - Programmes that bring the nation together for a shared viewing experience

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

31-311-4-522151 - Not at all valuable
4%1%-4%2%12%-3%-3%12%3%2%3%

52-52-26-7-1772 - Not very valuable
6%3%-6%5%-65%4%-5%-1%8%5%

141931412**3123071015323 - Neither valuable nor
16%22%13%16%27%5%17%20%73%19%44%16%18%20%not valuable

44441241236*8018574337864 - Quite valuable
51%50%52%50%53%83%17%52%27%53%41%68%p43%52%

21218196--33-33*726335 - Extremely valuable
24%24%35%23%13%--22%-21%3%11%30%q20%
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C1i.14. For each benefit, please could you tell me how valuable it is to you personally - Programmes that bring the nation together for a shared viewing experience

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

323-*2122----5--2351 - Not at all valuable
3%3%5%-1%8%1%4%8%----3%--2%4%3%

3431*47*-----7--3572 - Not very valuable
3%6%5%2%1%16%11%M*-----5%--3%7%5%

19131351031687-1--311-2111323 - Neither valuable nor
19%21%25%11%24%13%24%15%24%-17%--21%7%-23%16%20%not valuable

58292526181031251883--7411-4739864 - Quite valuable
57%45%50%63%44%47%47%48%60%94%51%--50%77%-50%55%52%

181681012312172*2--312-2013335 - Extremely valuable
17%25%15%23%30%15%17%32%8%6%32%--21%16%-22%19%20%
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C1i.14. For each benefit, please could you tell me how valuable it is to you personally - Programmes that bring the nation together for a shared viewing experience

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-5---132-51 - Not at all valuable
-3%---9%2%13%-3%

-7----7*-72 - Not very valuable
-5%----6%2%-5%

-32---22037323 - Neither valuable nor
-20%---41%17%22%27%20%not valuable

284*2-358615864 - Quite valuable
47%53%11%49%-50%50%48%61%52%

23122--2823335 - Extremely valuable
53%19%89%51%--24%15%12%20%
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C1i.14. For each benefit, please could you tell me how valuable it is to you personally - Programmes that bring the nation together for a shared viewing experience

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

*113------51 - Not at all valuable
2%4%4%3%------3%

1115-2----72 - Not very valuable
6%3%4%5%-9%----5%

344212-277-323 - Neither valuable nor
28%27%19%18%19%-26%31%50%-20%not valuable

58136061441076864 - Quite valuable
48%54%58%51%63%73%51%46%50%43%52%

223272425-7335 - Extremely valuable
16%12%14%23%18%18%23%23%-57%20%
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Table 71

C1i.14. For each benefit, please could you tell me how valuable it is to you personally - Programmes that bring the nation together for a shared viewing experience

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-235-21--22-551 - Not at all valuable
-3%4%3%-4%8%--14%14%-3%3%

-437-4------772 - Not very valuable
-5%4%5%-8%------5%5%

-161632-4224*4230323 - Neither valuable nor
-18%22%20%-7%27%51%20%3%31%85%19%20%not valuable

-513586-25321096-86864 - Quite valuable
-56%48%52%-47%40%49%57%68%50%-53%52%

-171733-182-421*33335 - Extremely valuable
-18%23%20%-34%26%-23%14%5%15%20%20%
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Table 71

C1i.14. For each benefit, please could you tell me how valuable it is to you personally - Programmes that bring the nation together for a shared viewing experience

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

*-1-1*-*111111111 - Not at all valuable
*-2%-21%*-31%5%****22%*1%

-4*-22--24444-442 - Not very valuable
-7%*-60%3%--10%3%3%3%3%-3%3%

344--6---101099-11113 - Neither valuable nor
5%7%8%--8%---7%7%6%6%-7%6%not valuable

3029272*37-1466797982284864 - Quite valuable
51%48%60%91%7%49%-49%19%50%53%51%52%72%52%52%

262313**292*1452576161*62625 - Extremely valuable
44%38%29%9%13%39%100%21%66%39%38%40%39%6%39%38%

Page 429

PSB Quantitative Research- September 2020
Table 72

C1i.15. For each benefit, please could you tell me how valuable it is to you personally - Programmes that help to understand what is going on in the world today

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

1***-1**-1-*111 - Not at all valuable
1%*2%*-10%13%*-1%-1%1%1%

4--4---4-4*2242 - Not very valuable
5%--5%---3%-3%1%3%2%3%

542522-9-11244113 - Neither valuable nor
5%5%8%6%5%23%-6%-7%13%7%5%6%not valuable

3943437194280383122944864 - Quite valuable
45%49%19%45%45%56%65%52%88%52%77%47%52%52%

38401636211161*6212635625 - Extremely valuable
44%46%71%44%50%11%22%39%12%38%9%42%40%38%
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Table 72

C1i.15. For each benefit, please could you tell me how valuable it is to you personally - Programmes that help to understand what is going on in the world today

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

1*1-*-**1----1--1*11 - Not at all valuable
1%1%2%-1%-*1%2%----1%--1%*1%

22*2-2*22----4--2242 - Not very valuable
2%3%1%5%-8%1%4%6%----3%--2%3%3%

82432*352----11--64113 - Neither valuable nor
8%3%8%7%4%1%5%10%6%----7%--6%6%6%not valuable

54323023211138211845--769-4937864 - Quite valuable
54%50%60%56%51%50%56%40%60%47%83%--51%61%-52%52%52%

352715131892524841--575-3527625 - Extremely valuable
35%43%29%32%44%41%38%45%26%53%17%--38%39%-38%38%38%
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Table 72

C1i.15. For each benefit, please could you tell me how valuable it is to you personally - Programmes that help to understand what is going on in the world today

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-1----1--11 - Not at all valuable
-1%----1%--1%

-4----22-42 - Not very valuable
-3%----2%13%-3%

-11----7*-113 - Neither valuable nor
-7%----6%2%-6%not valuable

48324-361418864 - Quite valuable
82%52%70%85%-53%52%30%72%52%

16211-34577625 - Extremely valuable
18%38%30%15%-47%39%54%28%38%
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Table 72

C1i.15. For each benefit, please could you tell me how valuable it is to you personally - Programmes that help to understand what is going on in the world today

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-*1-------11 - Not at all valuable
-1%5%p-------1%

*-*4---2--42 - Not very valuable
2%-1%3%---9%--3%

1119-5--2-113 - Neither valuable nor
6%5%3%7%-28%--12%-6%not valuable

46116561351477864 - Quite valuable
43%38%47%56%r64%63%77%61%53%56%52%

591039422756625 - Extremely valuable
49%56%p45%33%36%9%23%30%36%44%38%
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Table 72

C1i.15. For each benefit, please could you tell me how valuable it is to you personally - Programmes that help to understand what is going on in the world today

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-1*1-1*-----111 - Not at all valuable
-1%*1%-1%5%-----1%1%

-224-----22-442 - Not very valuable
-2%3%3%-----14%14%-3%3%

-3811-2*-----11113 - Neither valuable nor
-3%11%6%-4%5%-----6%6%not valuable

-454186-27641156284864 - Quite valuable
-50%55%52%-52%85%92%65%43%49%85%52%52%

-402362-23**655*62625 - Extremely valuable
-44%31%38%-43%5%8%35%43%37%15%38%38%
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Table 72

C1i.15. For each benefit, please could you tell me how valuable it is to you personally - Programmes that help to understand what is going on in the world today

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

1132203863410220717320633942947253860360659719High-quality productions
31%38%m29%22%28%38%kl28%34%bi33%b37%bi36%bi36%bi34%bi23%33%b32%

167208341288126417616828043448655763532683715Trusted and accurate UK
46%mn36%m26%18%22%48%kl28%b28%b27%b37%bghi37%bghi37%bghi36%bghi12%34%bghi32%news

91161348379813916517429336640645853524576600A wide range of
25%28%26%24%27%25%26%b29%b28%b31%b31%b31%b30%b9%29%b27%different types of

programmes for me

819729839969816215527427733634739529447476Programmes that I can
22%17%23%n26%26%j18%26%b26%b26%b24%b26%b23%b22%b11%22%b21%watch with and talk

about with my family and
friends

107109249374815011310420126228234138731434465Programmes that help to
29%mn19%19%24%k13%27%k18%17%19%b22%b22%b23%bh22%b12%22%b21%understand what is going

on in the world today

60115238346612513610820422724927932637376413Programmes that make me
16%20%18%22%18%23%22%b18%20%19%19%19%18%14%19%18%stop and think

551001912251761039215519523126030521325346Programmes which reflect
15%17%14%14%14%14%17%b15%b15%b17%b18%b17%b17%b8%16%b15%UK life and values

45742001953758310515218019622427626294320Services which are
12%13%15%13%15%14%13%18%b15%15%15%15%15%10%15%14%available to everyone

3879177105465899815515917919824225270294Programmes that bring
10%14%13%7%15%l12%14%16%b15%14%14%13%14%9%13%13%the nation together for

a shared viewing
experience

8974127122710257569019922723427011278289Provision of regional
24%mn13%10%8%7%19%kl9%b9%b9%17%bghi17%abgh16%bghi15%bghi4%14%bghi13%programmes and content

i(including news)

1469181236348978915613214417120925239264Programmes with new
4%12%o14%o15%17%j9%15%e15%15%def11%11%12%12%10%12%12%ideas and different

approaches

2762154225550898513212113215720523219243Reflects the diversity
7%11%12%14%15%j9%14%e14%e13%10%10%11%12%9%11%11%of the UK

25341441744396963105789811914932171203A wide range of high-
7%6%11%n11%12%j7%11%ef11%f10%f7%7%8%8%12%f9%9%quality programmes for

children made in the UK

22481101527397346909310211715314167180Features people like me
6%8%8%10%7%7%12%bdef8%9%8%8%8%9%5%8%8%and the places I know

1244117192728636110580769012529144173Encourages the
3%8%o9%o12%j7%5%10%de10%de10%acde7%6%6%7%11%de7%8%development of new

ftalent

25268915308172453343639526377140None of these
7%5%7%10%j8%j1%3%4%5%cdef3%3%3%3%24%acdef4%6%

ghi
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Table 73

C1a. Top 3 most valuable benefits for you personally

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

4035793833203411121124964166633143543719High-quality productions
34%33%33%35%34%29%28%34%27%32%27%41%pr30%32%

414531358334299100955213866438121556715Trusted and accurate UK
35%31%31%36%xzA30%26%24%35%vw25%32%31%34%31%32%news

346474343277233103108389465383699465600A wide range of
29%x27%30%x30%x23%27%27%26%30%26%30%28%26%27%different types of

programmes for me

26038627518021391102283224421567393476Programmes that I can
22%22%24%19%21%24%25%u19%14%21%13%19%22%21%watch with and talk

about with my family and
friends

2743532422191917582308314291670379465Programmes that help to
23%20%21%24%19%20%20%21%20%21%13%20%21%21%understand what is going

on in the world today

2353262481691776970274183781667330413Programmes that make me
20%19%21%18%18%18%18%19%12%18%13%19%19%18%stop and think

1952601671641724073233333061745285346Programmes which reflect
16%15%14%18%17%11%18%w16%w22%15%14%13%16%15%UK life and values

1842461741461386047212182931647257320Services which are
15%14%15%16%14%16%12%14%12%14%13%13%14%14%available to everyone

1602441611191663574185232651746231294Programmes that bring
13%14%14%13%17%9%18%uw13%15%13%14%13%13%13%the nation together for

a shared viewing
experience

1801851371511102234233232582266201289Provision of regional
15%xA11%12%16%xzA11%6%8%16%vw15%12%18%19%p11%13%programmes and content

(including news)

145212148107127616713631231737220264Programmes with new
12%12%13%12%13%16%u17%u9%20%s11%6%10%12%12%ideas and different

approaches

13919614310711842521498225627209243Reflects the diversity
12%11%12%12%12%11%13%10%5%11%5%8%12%11%of the UK

941721056594444411524178835159203A wide range of high-
8%10%y9%7%9%12%11%8%16%s9%7%10%9%9%quality programmes for

children made in the UK

91142976784333810914165726147180Features people like me
8%8%8%7%8%9%9%7%9%8%5%8%8%8%and the places I know

83145100558837409613159415153173Encourages the
7%8%9%6%9%10%10%6%8%8%3%4%9%q8%development of new

talent

461005233654217825135228110140None of these
4%6%y4%4%6%yB11%uv4%6%4%7%18%pq2%6%q6%
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C1a. Top 3 most valuable benefits for you personally

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

309410135160213197891211341331028947344235136347371719High-quality productions
29%35%RT26%32%31%39%PRT40%EHIJ41%EFHI43%EFHI36%EHI29%EH23%16%42%EFHI32%EHI20%30%34%32%

JJJ

298418140145205212121132116130837553369213128360353715Trusted and accurate UK
28%35%RT27%29%30%42%PQRS55%EFGH45%EFHI37%EFHI35%EHIJ24%19%18%45%EFHI29%EHI19%32%32%32%news

TIJKLJKJJK

274327129134176150599296109938758247202145349248600A wide range of
25%28%25%27%26%30%27%31%EHI31%EHI30%EH26%22%20%30%EHI28%EH21%31%C23%27%different types of

programmes for me

22325311610015310047547069859057171154147288184476Programmes that I can
21%21%23%20%22%20%21%18%23%19%24%23%20%21%21%22%25%C17%21%watch with and talk

about with my family and
friends

2022638210713313068717158568357210114141243219465Programmes that help to
19%22%R16%21%20%26%PRT31%EFHI24%FJK23%F16%16%21%20%25%FJK16%21%21%20%21%understand what is going

JKon in the world today

18822592851349137467260569343155116135219189413Programmes that make me
17%19%18%17%20%18%17%16%23%FH16%16%24%FHJM15%19%16%20%19%17%18%stop and think

16618070881008034475158516239132110101170174346Programmes which reflect
15%15%14%18%15%16%15%16%17%16%15%16%13%16%15%15%15%16%15%UK life and values

1371827255113692353367247444011311984142176320Services which are
13%15%14%11%17%Q14%11%18%12%20%EGIL13%11%14%14%16%12%12%16%14%available to everyone

N

13815671678175212435516160398111299159132294Programmes that bring
13%13%14%13%12%15%10%8%11%14%17%GMN15%GM13%10%15%GM15%GM14%12%13%the nation together for

a shared viewing
experience

15813181738150584852492825251597750147140289Provision of regional
15%OS11%16%OS14%12%10%26%EFHI16%EFHI17%EFHI13%EI8%6%9%19%EFHIJ11%7%13%13%13%programmes and content

JKLMJJK(including news)

9916444521026292230402883526068135140121264Programmes with new
9%14%RT9%10%15%RT12%4%7%10%N11%N8%21%FGJKL18%FGJK7%9%N20%FGJKL12%11%12%ideas and different

MNLMNMNapproaches

107136485376609211953455141499892127110243Reflects the diversity
10%12%9%11%11%12%4%7%6%14%GLMN13%GLN13%GLMN14%GLMN6%14%GLMN13%GLMN11%10%11%of the UK

1178654595233715183357432941907211093203A wide range of high-
11%OS7%10%12%OS8%7%3%5%6%9%GN16%GKLMN11%GMN10%GN5%12%GLMN11%GMN10%8%9%quality programmes for

children made in the UK

909051376228131524292254235251778790180Features people like me
8%8%10%7%9%6%6%5%8%8%6%14%FGJKL8%6%7%11%FGJM8%8%8%and the places I know

MN

8093442861327811253557282660858884173Encourages the
7%8%9%6%9%6%3%3%3%7%G10%GLMN15%FGKL10%GLMN3%8%GLMN12%FGKLM8%8%8%development of new

MNNtalent

96445630291662012223717203859376174140None of these
9%OPS4%11%OPQS6%4%3%3%7%4%6%10%EGILN4%7%5%8%GN5%5%7%6%
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Jigsaw 2020
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Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

173546898846107204101274719High-quality productions
29%33%34%28%25%27%43%abd30%31%32%

127588625445122220122231715Trusted and accurate UK
21%36%efgi24%17%24%30%46%abd36%a26%32%news

139461646942102147110204600A wide range of
23%28%25%22%23%26%31%a33%a23%27%different types of

programmes for me

143333617950789660212476Programmes that I can
24%20%24%25%27%20%20%18%24%21%watch with and talk

about with my family and
friends

953703458267011863183465Programmes that help to
16%22%gi13%19%14%18%25%d19%21%21%understand what is going

on in the world today

101312456121697564173413Programmes that make me
17%19%17%19%11%17%16%19%19%18%stop and think

95251384922616054157346Programmes which reflect
16%15%15%16%12%15%13%16%18%c15%UK life and values

75245313923527544126320Services which are
12%15%12%13%12%13%16%13%14%14%available to everyone

110184346333524546142294Programmes that bring
18%h11%13%20%h18%h13%9%14%16%c13%the nation together for

a shared viewing
experience

50239242613411024295289Provision of regional
8%14%efi9%8%7%10%21%abd12%11%13%programmes and content

(including news)

76187313131422542126264Programmes with new
13%11%12%10%17%10%c5%13%c14%c12%ideas and different

approaches

71171323816382838122243Reflects the diversity
12%10%12%12%9%9%6%11%c14%c11%of the UK

100103326240362133105203A wide range of high-
17%h6%12%h20%h21%h9%c4%10%c12%c9%quality programmes for

children made in the UK

6911128402432293674180Features people like me
11%h7%11%13%h13%h8%6%11%8%8%and the places I know

779622453323143694173Encourages the
13%h6%9%14%h18%gh6%3%11%c10%cd8%development of new

talent

321081715634271236140None of these
5%7%7%5%3%8%ab6%4%4%6%
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Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

164258603679681716785719High-quality productions
24%37%ms32%s32%s33%30%28%35%s33%34%s32%

203968588629393677066715Trusted and accurate UK
30%34%38%jnps31%30%29%32%33%34%27%32%news

172647511467881634869600A wide range of
25%23%26%27%23%25%28%31%24%28%27%different types of

programmes for me

152441395475863413941476Programmes that I can
23%21%23%21%23%18%22%20%19%16%21%watch with and talk

about with my family and
friends

152742381556064333849465Programmes that help to
22%24%23%20%27%19%22%16%19%20%21%understand what is going

on in the world today

101929354334971342645413Programmes that make me
15%17%16%19%16%16%24%kqs17%13%18%18%stop and think

101622297285248332550346Programmes which reflect
15%15%12%16%14%16%16%16%13%20%q15%UK life and values

101920270335143283335320Services which are
15%17%q11%14%16%16%15%14%16%14%14%available to everyone

8920257175135442241294Programmes that bring
12%r8%11%14%r8%16%r12%22%kmop11%16%r13%the nation together for

qrsa shared viewing
experience

142030225393714392336289Provision of regional
21%kmnp18%mnp17%mp12%m19%mp12%m5%19%mp11%m15%m13%programmes and content

(including news)

81217226224440192243264Programmes with new
12%11%10%12%11%14%14%10%11%18%q12%ideas and different

approaches

61419203204332201730243Reflects the diversity
9%12%11%11%10%14%11%10%8%12%11%of the UK

5812178272731132220203A wide range of high-
7%7%7%9%13%8%11%6%11%8%9%quality programmes for

children made in the UK

8612154103523131321180Features people like me
11%opqr5%7%8%5%11%r8%6%7%9%8%and the places I know

7914143171239101223173Encourages the
10%ln8%n8%n8%8%4%13%lnp5%6%9%8%development of new

talent

4613117102112101511140None of these
7%5%7%6%5%7%4%5%8%4%6%
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Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

6582734616585610852149899153657719High-quality productions
31%29%46%F37%31%32%35%25%33%31%31%22%33%u32%

631463985631728644125948154653715Trusted and accurate UK
30%51%F53%F51%B30%42%vxyz28%21%28%33%y27%22%33%u32%news

556232144556518352121807454535600A wide range of
27%26%28%27%27%30%27%25%27%28%25%22%27%27%different types of

programmes for me

438221538438379553103666836440476Programmes that I can
21%25%21%23%21%21%31%x26%23%23%23%15%22%u21%watch with and talk

about with my family and
friends

426261239426445340112534660403465Programmes that help to
20%29%17%24%20%25%17%20%24%v18%16%25%20%21%understand what is going

on in the world today

3941271939423573799515852359413Programmes that make me
19%13%10%11%19%C13%19%18%22%18%20%22%18%18%stop and think

3291161732922454269425630316346Programmes which reflect
16%12%8%10%16%13%15%20%15%15%19%12%16%15%UK life and values

2981662229833413069364926292320Services which are
14%17%8%13%14%19%14%14%15%12%17%11%15%14%available to everyone

280861428023513176423634258294Programmes that bring
13%9%8%8%13%13%17%15%17%14%12%14%13%13%the nation together for

a shared viewing
experience

23726265223735271749373911277289Provision of regional
11%29%F36%F32%B11%20%xyz9%8%11%13%13%4%14%u13%programmes and content

(including news)

26031426012342771603933231264Programmes with new
12%DE3%1%2%12%C7%11%13%16%A21%zA13%13%12%12%ideas and different

approaches

23651623611402180354655188243Reflects the diversity
11%D6%1%4%11%C6%13%10%18%A12%15%A22%t9%11%of the UK

192471119217552646211839162203A wide range of high-
9%5%9%7%9%10%18%vwx12%10%7%6%16%t8%9%quality programmes for

children made in the UK

169651116917162534203023154180Features people like me
8%6%7%7%8%10%5%12%z7%7%10%9%8%8%and the places I know

1702*217012412258321539131173Encourages the
8%D2%1%1%8%C7%13%v10%13%v11%v5%16%t7%8%development of new

talent

140---1402117831911116140None of these
7%DE---7%C1%4%3%2%1%6%wxA4%6%6%
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PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3525771191139339576590554997116613431500175818819322120Unweighted Base

3415471229138*334543609573990113412701449173519619212117Weighted Base

1132203863410220717320633942947253860360659719High-quality productions
33%40%m31%25%30%38%l28%36%i34%38%i37%i37%i35%i31%34%i34%

167208341288126417616828043448655763532683715Trusted and accurate UK
49%mn38%m28%20%24%49%kl29%b29%b28%b38%bghi38%bghi38%bghi37%bghi16%36%bghi34%news

91161348379813916517429336640645853524576600A wide range of
27%30%28%27%29%26%27%b30%b30%b32%b32%b32%b31%b12%30%b28%different types of

programmes for me

819729839969816215527427733634739529447476Programmes that I can
24%18%24%n28%j29%j18%27%b27%b28%abc24%b26%b24%b23%15%23%b22%watch with and talk

about with my family and
friends

107109249374815011310420126228234138731434465Programmes that help to
31%mn20%20%27%k14%28%k19%18%20%23%22%24%h22%16%23%22%understand what is going

on in the world today

60115238346612513610820422724927932637376413Programmes that make me
18%21%19%25%20%23%22%19%21%20%20%19%19%19%20%20%stop and think

551001912251761039215519523126030521325346Programmes which reflect
16%18%16%16%15%14%17%16%16%17%18%18%18%11%17%16%UK life and values

45742001953758310515218019622427626294320Services which are
13%13%16%14%16%14%14%18%15%16%15%15%16%13%15%15%available to everyone

3879177105465899815515917919824225270294Programmes that bring
11%14%14%7%16%12%15%17%16%14%14%14%14%13%14%14%the nation together for

a shared viewing
experience

8974127122710257569019922723427011278289Provision of regional
26%mn13%10%9%8%19%kl9%10%9%18%bghi18%abgh16%bghi16%bghi5%14%bghi14%programmes and content

i(including news)

1469181236348978915613214417120925239264Programmes with new
4%13%o15%o17%j19%j9%16%e16%16%cdef12%11%12%12%13%12%12%ideas and different

approaches

2762154225550898513212113215720523219243Reflects the diversity
8%11%13%16%16%j9%15%e15%e13%11%10%11%12%12%11%11%of the UK

25341441744396963105789811914932171203A wide range of high-
7%6%12%n12%13%j7%11%ef11%f11%f7%8%8%9%16%acdef9%10%quality programmes for

children made in the UK

22481101527397346909310211715314167180Features people like me
6%9%9%11%8%7%12%def8%9%8%8%8%9%7%9%9%and the places I know

1244117192728636110580769012529144173Encourages the
3%8%o10%o14%j8%5%10%de11%cde11%acde7%6%6%7%15%acdef7%8%development of new

ftalent

----------------None of these
----------------
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On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1196158910789319413453761399140194010837716352120Unweighted Base

1152162811088959373393841394148*1926101*34216732117Weighted Base

4035793833203411121124964166633143543719High-quality productions
35%36%35%36%36%33%29%36%28%35%33%42%p32%34%

414531358334299100955213866438121556715Trusted and accurate UK
36%33%32%37%32%29%25%37%vw26%34%38%35%33%34%news

346474343277233103108389465383699465600A wide range of
30%x29%31%x31%x25%30%28%28%31%28%36%29%28%28%different types of

programmes for me

26038627518021391102283224421567393476Programmes that I can
23%24%25%20%23%27%u27%u20%15%23%15%20%23%22%watch with and talk

about with my family and
friends

2743532422191917582308314291670379465Programmes that help to
24%22%22%24%20%22%21%22%21%22%16%21%23%22%understand what is going

on in the world today

2353262481691776970274183781667330413Programmes that make me
20%20%22%19%19%20%18%20%12%20%15%20%20%20%stop and think

1952601671641724073233333061745285346Programmes which reflect
17%16%15%18%18%12%19%w17%23%16%17%13%17%16%UK life and values

1842461741461386047212182931647257320Services which are
16%15%16%16%15%18%12%15%12%15%15%14%15%15%available to everyone

1602441611191663574185232651746231294Programmes that bring
14%15%15%13%18%y10%19%uw13%16%14%17%13%14%14%the nation together for

a shared viewing
experience

1801851371511102234233232582266201289Provision of regional
16%xA11%12%17%xzA12%6%9%17%vw16%13%22%p19%p12%14%programmes and content

(including news)

145212148107127616713631231737220264Programmes with new
13%13%13%12%14%18%u17%u10%21%s12%7%11%13%12%ideas and different

approaches

13919614310711842521498225627209243Reflects the diversity
12%12%13%12%13%12%13%11%5%12%6%8%13%11%of the UK

941721056594444411524178835159203A wide range of high-
8%11%y9%7%10%13%u11%8%17%s9%8%10%10%10%quality programmes for

children made in the UK

91142976784333810914165726147180Features people like me
8%9%9%7%9%10%10%8%9%9%7%8%9%9%and the places I know

83145100558837409613159415153173Encourages the
7%9%9%6%9%y11%10%7%9%8%4%4%9%q8%development of new

talent

--------------None of these
--------------
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Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10021118528413658460238316356324297324248910621572109410102120Unweighted Base

9801136458472650486215275299349317374271789666645108110232117Weighted Base

309410135160213197891211341331028947344235136347371719High-quality productions
32%36%R29%34%33%40%PRT41%EHI44%EFHI45%EFHI38%EHI32%EH24%17%44%EFHI35%EHI21%32%36%34%

JJJ

298418140145205212121132116130837553369213128360353715Trusted and accurate UK
30%37%T31%31%32%44%PQRS56%EFHI48%EFHI39%EHIJ37%EHIJ26%20%20%47%EFHI32%EHI20%33%35%34%news

TJKLJKJK

274327129134176150599296109938758247202145349248600A wide range of
28%29%28%28%27%31%27%34%EHI32%EHI31%EH29%23%21%31%EHI30%EH22%32%C24%28%different types of

programmes for me

22325311610015310047547069859057171154147288184476Programmes that I can
23%22%25%21%23%21%22%20%23%20%27%24%21%22%23%23%27%C18%22%watch with and talk

about with my family and
friends

2022638210713313068717158568357210114141243219465Programmes that help to
21%23%18%23%20%27%PRT32%EFHJ26%FK24%17%18%22%21%27%FJK17%22%22%21%22%understand what is going

Kon in the world today

18822592851349137467260569343155116135219189413Programmes that make me
19%20%20%18%21%19%17%17%24%17%18%25%FH16%20%17%21%20%18%20%stop and think

16618070881008034475158516239132110101170174346Programmes which reflect
17%16%15%19%15%16%16%17%17%17%16%17%14%17%16%16%16%17%16%UK life and values

1371827255113692353367247444011311984142176320Services which are
14%16%16%12%17%Q14%11%19%IN12%21%EGIL15%12%15%14%18%13%13%17%D15%available to everyone

N

13815671678175212435516160398111299159132294Programmes that bring
14%14%15%14%13%15%10%9%12%15%19%GLMN16%GM14%10%17%GM15%GM15%13%14%the nation together for

a shared viewing
experience

15813181738150584852492825251597750147140289Provision of regional
16%OS11%18%OPS15%12%10%27%EFHI18%EFHI18%EFHI14%EI9%7%9%20%EFHIJ12%8%14%14%14%programmes and content

JKLMJJ(including news)

9916444521026292230402883526068135140121264Programmes with new
10%14%RT10%11%16%RT13%4%8%10%N12%N9%22%FGJKL19%FGJK8%10%N21%FGJK13%12%12%ideas and different

MNLMNLMNapproaches

107136485376609211953455141499892127110243Reflects the diversity
11%12%11%11%12%12%4%8%6%15%GLMN14%GLMN14%GLN15%GLMN6%15%GLMN14%GLMN12%11%11%of the UK

1178654595233715183357432941907211093203A wide range of high-
12%OPS8%12%OS13%OS8%7%3%6%6%9%GN18%EGKLM11%GMN11%GN5%13%GLMN11%GMN10%9%10%quality programmes for

Nchildren made in the UK

909051376228131524292254235251778790180Features people like me
9%8%11%O8%9%6%6%5%8%8%7%14%FGJLM9%7%8%12%FGM8%9%9%and the places I know

N

8093442861327811253557282660858884173Encourages the
8%8%10%6%9%7%3%3%4%7%G11%GLMN15%FGKL10%GLMN3%9%GLMN13%GKLMN8%8%8%development of new

MNtalent

-------------------None of these
-------------------
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Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

52515952312731643555282988112120Unweighted Base

57315442422991793664503258552117Weighted Base

173546898846107204101274719High-quality productions
30%35%37%29%26%29%45%abd31%32%34%

127588625445122220122231715Trusted and accurate UK
22%38%efgi26%18%25%33%49%abd37%a27%34%news

139461646942102147110204600A wide range of
24%30%26%23%23%28%33%a34%a24%28%different types of

programmes for me

143333617950789660212476Programmes that I can
25%22%25%26%28%21%21%18%25%22%watch with and talk

about with my family and
friends

953703458267011863183465Programmes that help to
17%24%egi14%19%15%19%26%20%21%22%understand what is going

on in the world today

101312456121697564173413Programmes that make me
18%20%e19%20%12%19%17%20%20%20%stop and think

95251384922616054157346Programmes which reflect
17%16%16%16%12%17%13%17%18%16%UK life and values

75245313923527544126320Services which are
13%16%13%13%13%14%17%14%15%15%available to everyone

110184346333524546142294Programmes that bring
19%h12%14%21%h18%14%10%14%17%c14%the nation together for

a shared viewing
experience

50239242613411024295289Provision of regional
9%16%efi10%9%7%11%23%abd13%11%14%programmes and content

(including news)

76187313131422542126264Programmes with new
13%12%13%10%17%11%c5%13%c15%c12%ideas and different

approaches

71171323816382838122243Reflects the diversity
12%11%13%13%9%10%6%12%c14%c11%of the UK

100103326240362133105203A wide range of high-
17%h7%13%h21%h22%h10%c5%10%c12%c10%quality programmes for

children made in the UK

6911128402432293674180Features people like me
12%h7%11%13%h13%h9%6%11%9%9%and the places I know

779622453323143694173Encourages the
13%h6%9%15%h18%gh6%3%11%c11%c8%development of new

talent

----------None of these
----------
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C1a. Top 3 most valuable benefits for you personally

Base : All value any personally

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
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Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

390395385950951571471061011262120Unweighted Base

631071681779193*2952821941882382117Weighted Base

164258603679681716785719High-quality productions
26%39%ms34%s34%s35%33%29%37%s36%36%s34%

203968588629393677066715Trusted and accurate UK
32%36%41%jnps33%32%31%33%35%37%28%34%news

172647511467881634869600A wide range of
26%24%28%29%24%26%29%33%26%29%28%different types of

programmes for me

152441395475863413941476Programmes that I can
24%23%24%22%25%20%22%21%21%17%22%watch with and talk

about with my family and
friends

152742381556064333849465Programmes that help to
23%25%25%21%29%20%23%17%20%21%22%understand what is going

on in the world today

101929354334971342645413Programmes that make me
16%18%18%20%17%17%25%ks17%14%19%20%stop and think

101622297285248332550346Programmes which reflect
16%15%13%17%15%18%17%17%14%21%16%UK life and values

101920270335143283335320Services which are
16%18%q12%15%17%17%15%14%18%15%15%available to everyone

8920257175135442241294Programmes that bring
13%r8%12%14%r9%17%r12%23%kmop12%17%r14%the nation together for

qrsa shared viewing
experience

142030225393714392336289Provision of regional
22%kmnp19%mp18%mp13%m20%mp13%m5%20%mp12%m15%m14%programmes and content

(including news)

81217226224440192243264Programmes with new
13%12%10%13%11%15%14%10%12%18%q12%ideas and different

approaches

61419203204332201730243Reflects the diversity
10%13%12%11%11%15%11%10%9%13%11%of the UK

5812178272731132220203A wide range of high-
8%7%7%10%14%9%11%7%12%9%10%quality programmes for

children made in the UK

8612154103523131321180Features people like me
12%opqr6%7%9%5%12%r8%7%7%9%9%and the places I know

7914143171239101223173Encourages the
11%ln8%8%n8%9%4%14%lnp5%6%10%8%development of new

talent

-----------None of these
-----------
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C1a. Top 3 most valuable benefits for you personally

Base : All value any personally

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1861130129259186116929118942225527315619512120Unweighted Base

195291*74*164195217129420144828527823218662117Weighted Base

6582734616585610852149899153657719High-quality productions
34%29%46%F37%34%33%37%26%33%31%33%23%35%u34%

631463985631728644125948154653715Trusted and accurate UK
32%51%F53%F51%B32%42%vxyz29%22%28%33%y29%23%35%u34%news

556232144556518352121807454535600A wide range of
28%26%28%27%28%30%28%26%27%28%27%23%29%28%different types of

programmes for me

438221538438379553103666836440476Programmes that I can
22%25%21%23%22%22%32%x26%23%23%25%15%24%u22%watch with and talk

about with my family and
friends

426261239426445340112534660403465Programmes that help to
22%29%17%24%22%26%18%20%25%v19%17%26%22%22%understand what is going

on in the world today

3941271939423573799515852359413Programmes that make me
20%13%10%11%20%C14%19%19%22%18%21%23%19%20%stop and think

3291161732922454269425630316346Programmes which reflect
17%12%8%10%17%13%15%21%15%15%20%13%17%16%UK life and values

2981662229833413069364926292320Services which are
15%17%8%13%15%19%14%15%15%13%18%11%16%15%available to everyone

280861428023513176423634258294Programmes that bring
14%9%8%8%14%13%17%15%17%15%13%14%14%14%the nation together for

a shared viewing
experience

23726265223735271749373911277289Provision of regional
12%29%F36%F32%B12%20%xyz9%9%11%13%14%5%15%u14%programmes and content

(including news)

26031426012342771603933231264Programmes with new
13%DE3%1%2%13%C7%11%13%16%A21%zA14%14%12%12%ideas and different

approaches

23651623611402180354655188243Reflects the diversity
12%D6%1%4%12%C7%13%10%18%A12%16%A23%t10%11%of the UK

192471119217552646211839162203A wide range of high-
10%5%9%7%10%10%19%vwx13%10%7%6%17%t9%10%quality programmes for

children made in the UK

169651116917162534203023154180Features people like me
9%6%7%7%9%10%5%12%z8%7%11%10%8%9%and the places I know

1702*217012412258321539131173Encourages the
9%D2%1%1%9%C7%14%v11%13%v11%5%17%t7%8%development of new

talent

--------------None of these
--------------
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C1b. Least 3 valuable benefits for you personally
ProgrammProgramm

Programmes thates that
es thatProgrammI canbringA wide
help toA wideProvisioes withwatchtherange of

understarange ofn ofnewwith andnationhigh-
nd whatdifferenServicesregionalideasProgrammtalktogetherFeaturesEncouragquality
is goingt typeswhichProgrammprogrammandes whichaboutfor apeoplees theReflectsprogramm

on inHigh-Trustedofarees thates anddifferenreflectwith mysharedlike medevelopmthees for
thequalityandprogrammavailablmake mecontenttUK lifefamilyviewingand theent ofdiversitchildren

None ofworldproductiaccuratees fore tostop and(includiapproachandandexperienplaces Inewy of themade in
thesetodayonsUK newsmeeveryonethinkng news)esvaluesfriendsceknowtalentUKthe UKTotal

2751661691701832222472582722903293723935025097332257Unweighted Base

2651861821731942392552922462973243484334805257002257Weighted Base

952926-456362928884126100160197189301715Trusted and accurate UK
36%15%14%-23%26%24%32%36%28%39%29%37%41%36%43%32%news

12150-50568382968198110109119148196236719High-quality productions
46%27%-29%29%35%32%33%33%33%34%31%28%31%37%34%32%

78393451-485885768690100118160175238600A wide range of
29%21%19%29%-20%23%29%31%29%28%29%27%33%33%34%27%different types of

programmes for me

62-3427505553525059768110313094199465Programmes that help to
23%-18%15%26%23%21%18%20%20%23%23%24%27%18%28%21%understand what is going

on in the world today

49385150466158825178-82118115144153476Programmes that I can
18%20%28%29%24%26%23%28%21%26%-23%27%24%27%22%21%watch with and talk

about with my family and
friends

633649393655-7634766398807184144413Programmes that make me
24%19%27%22%18%23%-26%14%26%19%28%19%15%16%21%18%stop and think

31181510152527-54366460608374119289Provision of regional
12%9%8%6%8%10%11%-22%12%20%17%14%17%14%17%13%programmes and content

(including news)

4133183740-465239375148706381107320Services which are
16%18%10%21%21%-18%18%16%13%16%14%16%13%15%15%14%available to everyone

424938354353424138-5845568975140346Programmes which reflect
16%27%21%20%22%22%17%14%15%-18%13%13%19%14%20%15%UK life and values

3540532342444056343232-67567889294Programmes that bring
13%21%29%13%22%18%16%19%14%11%10%-16%12%15%13%13%the nation together for

a shared viewing
experience

2330253325544444-42565946416172264Programmes with new
9%16%14%19%13%23%17%15%-14%17%17%11%9%12%10%12%ideas and different

approaches

5329181427303126284042256546-52243Reflects the diversity
20%16%10%8%14%13%12%9%12%14%13%7%15%10%-7%11%of the UK

192216281427321719293033-554052180Features people like me
7%12%9%16%7%11%13%6%8%10%9%9%-11%8%7%8%and the places I know

132010193921504540382226684653-203A wide range of high-
5%11%6%11%20%9%20%15%16%13%7%7%16%10%10%-9%quality programmes for

children made in the UK

19182122292621222844324044-3231173Encourages the
7%10%12%12%15%11%8%8%11%15%10%11%10%-6%4%8%development of new

talent

-22221111101311723161911163424140None of these
-12%12%6%5%4%5%4%3%8%5%5%3%3%6%3%6%
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C1a. Top 3 most valuable benefits for you personally

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

162197342318021314817826544749153660938662700A wide range of high-
44%mn34%m26%21%22%39%kl24%b30%b25%b38%abgh38%abgh36%bghi34%bgi15%33%bgi31%quality programmes for

iichildren made in the UK

100120304248012613115625529633437942742483525Reflects the diversity
27%21%23%16%22%23%21%26%b24%b25%b26%b25%b24%b16%24%b23%of the UK

100122257256214010010719528532536442223457480Encourages the
27%m21%20%17%17%25%k16%b18%b19%b24%bghi25%bghi24%bghi24%bghi9%23%bghi21%development of new

talent

449129832998914013623421423828233448385433Features people like me
12%16%23%no21%27%j16%22%23%22%e18%18%19%19%19%19%19%and the places I know

469520731481011188516119419923628139309348Programmes that bring
13%17%16%21%13%18%19%14%15%17%15%16%16%15%15%15%the nation together for

a shared viewing
experience

53921801742105756212319721422926926298324Programmes that I can
14%16%14%11%12%19%k12%10%12%17%bghi16%bgh15%gh15%h10%15%h14%watch with and talk

about with my family and
friends

34542102063541059317114814518322432266297Programmes which reflect
9%9%16%no13%17%j10%17%cde16%e16%cde13%11%12%13%12%13%13%UK life and values

276919727675910210517214516719223233259292Provision of regional
7%12%15%o17%18%j11%16%18%acde16%acde12%13%13%13%13%13%13%programmes and content

ff(including news)

2158176235645918313811112715619642213255Programmes that make me
6%10%13%o15%j15%j8%15%adef14%ef13%ef9%10%10%11%16%adef11%11%stop and think

5361132173466597210711014317219926220246Programmes with new
14%11%10%11%9%12%9%12%10%9%11%12%11%10%11%11%ideas and different

approaches

2754157165149989913612513915619119219239Services which are
7%9%12%10%14%9%16%abcde17%abcd13%11%11%11%11%7%11%11%available to everyone

fef

23421291325356063838810210513139154194A wide range of
6%7%10%9%7%6%10%10%d8%8%8%7%7%15%acdef8%9%different types of

gprogrammes for me

2038128203642514486708110514123163186Programmes that help to
5%7%10%o13%10%8%8%7%8%6%6%7%8%9%8%8%understand what is going

on in the world today

164911718392866458776829112732151182High-quality productions
4%9%9%o12%j11%j5%11%cdef7%8%6%6%6%7%12%acdef8%8%

1424135154814695210680919612624150173Trusted and accurate UK
4%4%10%no10%j13%j3%11%acdef9%10%cdef7%7%6%7%9%7%8%news

5284130213975737013415917319922917249265None of these
14%15%m10%14%11%14%12%12%13%b14%b13%b13%b13%b6%12%b12%
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C1b. Least 3 valuable benefits for you personally

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

41851136034730876925324663848130523700A wide range of high-
35%A30%31%37%xzA31%20%23%36%vw30%31%39%37%p29%31%quality programmes for

children made in the UK

2944082782242188389352354824285398525Reflects the diversity
24%24%24%24%22%22%22%24%23%23%35%p24%22%23%of the UK

2723652352142057074336264413785358480Encourages the
23%21%20%23%20%18%18%23%17%21%30%p24%20%21%development of new

talent

2303572661711858799246343922273338433Features people like me
19%21%23%xy18%18%23%u25%u17%22%19%18%21%19%19%and the places I know

2042641941451586658223333021346289348Programmes that bring
17%15%17%16%16%17%15%15%22%15%11%13%16%15%the nation together for

a shared viewing
experience

1712491571451583457233212972168235324Programmes that I can
14%14%14%16%16%9%14%16%w14%14%17%20%p13%14%watch with and talk

about with my family and
friends

165245187109126705717123267946242297Programmes which reflect
14%14%16%y12%13%18%u14%12%15%13%7%13%14%13%UK life and values

154254175961436180151172691042240292Provision of regional
13%15%y15%y10%14%y16%u20%u10%11%13%8%12%13%13%programmes and content

(including news)

127220134941235955141182361234209255Programmes that make me
11%13%12%10%12%15%u14%10%12%11%9%10%12%11%stop and think

141186133107923249164132281834194246Programmes with new
12%11%11%11%9%8%12%11%9%11%14%10%11%11%ideas and different

approaches

12218912793117496312714221519214239Services which are
10%11%11%10%12%13%16%u9%9%11%4%6%12%qr11%available to everyone

961571076198253912919173729157194A wide range of
8%9%9%7%10%y7%10%9%12%8%6%8%9%9%different types of

programmes for me

81155906497404010514169428154186Programmes that help to
7%9%8%7%10%11%10%7%9%8%3%8%9%8%understand what is going

on in the world today

88138796794354410319159620157182High-quality productions
7%8%7%7%9%9%11%u7%13%8%5%6%9%8%

7914692528554328813158824141173Trusted and accurate UK
7%8%y8%6%9%14%uv8%6%8%8%6%7%8%8%news

1561921401291013745183112471627222265None of these
13%11%12%14%x10%10%11%12%7%12%13%8%12%q12%
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Base : All respondents

Jigsaw 2020
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Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

309391150149206185121143128107797348391187120395304700A wide range of high-
29%33%29%30%30%37%RT55%EFHI48%EFHI41%EFHI29%EHI22%19%16%47%EFHI26%EHI18%35%C28%31%quality programmes for

JKLJKJKJKchildren made in the UK

25427112711415411760878488687855231156132229294525Reflects the diversity
24%23%25%23%23%23%27%29%EFHI27%E24%19%20%19%28%EFHI22%19%20%27%D23%of the UK

JJ

22825211011414011284736977706937226146106233246480Encourages the
21%21%21%23%21%22%38%EFGH25%EH22%EH21%H20%18%13%27%EFHI20%H16%20%22%21%development of new

IJKLMJtalent

2102228511511111122484982647586118146161229202433Features people like me
20%19%17%23%P16%22%P10%16%16%22%GN18%N19%N29%FGIJ14%20%GN24%GLMN20%18%19%and the places I know

LMN

15519375741207224355073476651109120117174167348Programmes that bring
14%16%15%15%18%14%11%12%16%20%GMN13%17%17%13%17%17%15%15%15%the nation together for

a shared viewing
experience

1401845474107773348605818594514177105161160324Programmes that I can
13%16%R11%15%16%R15%15%J16%FJ19%FJ16%J5%15%J16%J17%FJ11%J15%FJ14%15%14%watch with and talk

about with my family and
friends

126171596110566133238365370528389121140155297Programmes which reflect
12%14%11%12%16%13%6%11%12%N10%15%N18%GKMN18%GKN10%12%N18%FGKM12%14%13%UK life and values

N

128164596210361153336365555578491112154136292Provision of regional
12%14%12%12%15%12%7%11%12%10%15%GN14%N20%FGKL10%13%16%GKN14%12%13%programmes and content

MN(including news)

12113361577063162021474362425790104119135255Programmes that make me
11%11%12%11%10%13%7%7%7%13%GLM12%G16%GLMN15%GLMN7%12%GLM15%GLMN10%12%11%stop and think

1191266548784836273448383623988659122123246Programmes with new
11%11%13%10%12%10%17%EHI9%11%13%11%9%8%12%12%9%11%11%11%ideas and different

approaches

1121275252676018263833344837836785132104239Services which are
10%11%10%10%10%12%8%9%12%9%10%12%13%10%9%12%12%9%11%available to everyone

84110423977331715202528553152538710389194A wide range of
8%9%8%8%11%O6%8%5%6%7%8%14%FGJKL11%M6%7%13%FGKLM9%8%9%different types of

Mprogrammes for me

1048242544240512222848442539766980101186Programmes that help to
10%P7%8%11%P6%8%2%4%7%8%N13%GKLMN11%GMN9%N5%10%GMN10%GMN7%9%8%understand what is going

on in the world today

116675355501758202128683134499981101182High-quality productions
11%OS6%10%OS11%OS7%O3%2%3%6%6%8%GMN17%FGJKL11%GMN4%7%M14%FGJKL7%9%8%

MNMN

86875232592831423193745344055788685173Trusted and accurate UK
8%7%10%O6%9%6%1%5%7%N5%10%GKMN11%GKMN12%GKMN5%8%N11%GKMN8%8%8%news

135130784965653038406446301410811045149112265None of these
13%11%15%P10%10%13%14%EH13%EH13%EH17%EHI13%EH8%5%13%EHI15%EHI7%13%10%12%
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Table 76

C1b. Least 3 valuable benefits for you personally

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

93607534119110236106218700A wide range of high-
15%37%efgi20%e13%10%27%50%abd31%24%31%quality programmes for

children made in the UK

1273985358446714683191525Reflects the diversity
21%24%21%18%24%17%31%ad25%d21%23%of the UK

1093715668266913676177480Encourages the
18%22%e22%22%14%17%29%ad23%20%21%development of new

talent

150282607160727162186433Features people like me
25%h17%23%23%32%h18%15%18%21%c19%and the places I know

95253465516685364135348Programmes that bring
16%15%18%e17%e9%17%c11%19%c15%15%the nation together for

a shared viewing
experience

82242354225548337131324Programmes that I can
13%15%14%13%13%14%17%b11%15%14%watch with and talk

about with my family and
friends

103194435042464753128297Programmes which reflect
17%h12%17%16%23%h11%10%16%c14%13%UK life and values

80212314326334542146292Provision of regional
13%13%12%14%14%8%9%12%16%cd13%programmes and content

(including news)

94160424834443234130255Programmes that make me
16%h10%16%h15%h18%h11%7%10%15%c11%stop and think

7916723402543662895246Programmes with new
13%10%9%13%14%11%14%8%11%11%ideas and different

approaches

71168333420423245102239Services which are
12%10%13%11%11%11%7%13%c11%c11%available to everyone

6912518402836302983194A wide range of
11%h8%7%13%h15%gh9%6%9%9%9%different types of

programmes for me

7311326401836192498186Programmes that help to
12%h7%10%13%h10%9%c4%7%11%c8%understand what is going

on in the world today

611211437194393285182High-quality productions
10%7%5%12%gh10%11%c2%9%c10%c8%

6610721362438243364173Trusted and accurate UK
11%h6%8%11%h13%h9%c5%10%c7%8%news

50216253211605239104265None of these
8%13%ei10%10%6%15%11%12%12%12%
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Table 76

C1b. Least 3 valuable benefits for you personally

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

203762581559383796663700A wide range of high-
30%32%34%j31%27%29%28%39%j32%25%31%quality programmes for

children made in the UK

132340449449463494553525Reflects the diversity
19%20%22%24%22%30%rs22%24%22%21%23%of the UK

152440400356859505054480Encourages the
23%22%22%21%17%22%20%25%24%22%21%development of new

talent

101932372375860424838433Features people like me
15%17%17%20%s18%18%21%21%23%s15%19%and the places I know

112235280244859182536348Programmes that bring
17%l19%lp19%lp15%12%15%20%l9%12%15%15%the nation together for

a shared viewing
experience

111525273365942373426324Programmes that I can
16%13%14%14%18%19%14%18%17%11%14%watch with and talk

about with my family and
friends

81425250383737182843297Programmes which reflect
12%12%14%13%19%l12%13%9%14%17%13%UK life and values

71120254243153203339292Provision of regional
11%9%11%13%12%10%18%nr10%16%16%13%programmes and content

(including news)

91021215224634262229255Programmes that make me
13%r9%11%11%11%15%12%13%11%12%11%stop and think

81426198233640301720246Programmes with new
12%12%14%p10%11%11%13%15%9%8%11%ideas and different

approaches

61119202212426312538239Services which are
9%10%11%11%11%8%9%15%n12%15%ns11%available to everyone

5915165162733111821194A wide range of
8%8%8%9%8%8%11%6%9%8%9%different types of

programmes for me

6711162142726122128186Programmes that help to
8%6%6%9%7%8%9%6%10%11%8%understand what is going

on in the world today

7713155162424102516182High-quality productions
11%lqr6%7%8%8%7%8%5%12%r6%8%

69131479282661138173Trusted and accurate UK
8%l8%l7%8%5%9%l9%l3%5%15%klopqr8%news

s

81818221323432232133265None of these
11%16%pq10%12%16%11%11%11%10%13%12%
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Table 76

C1b. Least 3 valuable benefits for you personally

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

624403676624606551128768734662700A wide range of high-
30%44%F49%F46%B30%35%z21%25%28%26%29%14%33%u31%quality programmes for

children made in the UK

48123214448143605790656229483525Reflects the diversity
23%26%29%27%23%25%20%28%20%23%21%12%24%u23%of the UK

41837256241850524787616535442480Encourages the
20%41%F34%F38%B20%29%xz17%23%19%21%22%14%22%u21%development of new

talent

401181332401368754109646354373433Features people like me
19%20%18%19%19%21%29%26%24%22%21%22%19%19%and the places I know

3311341733133483474535038305348Programmes that bring
16%D15%5%11%16%19%16%16%16%18%17%16%15%15%the nation together for

a shared viewing
experience

27728194727738322357424436287324Programmes that I can
13%30%F26%F29%B13%22%xyz10%11%12%15%15%15%15%14%watch with and talk

about with my family and
friends

284581328411654771543840252297Programmes which reflect
14%6%11%8%14%6%21%vA23%vA16%A19%A13%16%13%13%UK life and values

28552728515473181343946242292Provision of regional
14%D5%3%4%14%C8%15%15%18%A12%13%19%t12%13%programmes and content

(including news)

2361081823621382770423436216255Programmes that make me
11%11%11%11%11%12%13%13%15%14%12%15%11%11%stop and think

20918193720933362832224618223246Programmes with new
10%20%F25%F22%B10%19%wx12%13%x7%7%16%wx8%11%11%ideas and different

approaches

2333352339182272343429208239Services which are
11%E3%3%3%11%C5%6%10%16%zA12%12%12%10%11%available to everyone

1811021318110242043131525166194A wide range of
9%11%3%8%9%6%8%10%9%4%5%10%8%9%different types of

programmes for me

184*221848282233311623161186Programmes that help to
9%E*3%1%9%C4%9%11%7%11%5%9%8%8%understand what is going

on in the world today

1802*21806271637262829151182High-quality productions
9%D2%*1%9%C3%9%8%8%9%9%12%8%8%

1722*21728221538313819151173Trusted and accurate UK
8%D2%*1%8%C5%7%7%8%11%13%A8%8%8%news

265---2652149855263035227265None of these
13%DE---13%C12%y16%y4%12%y9%10%y14%11%12%
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Table 76

C1b. Least 3 valuable benefits for you personally

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



C1a. Top 3 most valuable benefits for you personally
ProgrammProgramm

es thates thatProgramm
A wideProgrammbringI canes that

range ofes withtheProvisiowatchhelp toA wide
high-newnationn ofwith andunderstarange of

EncouragqualityFeaturesideastogetherProgrammServicesregionaltalknd whatdifferen
es theprogrammpeopleReflectsandfor aes whichwhichprogrammProgrammaboutis goingt types

developmes forlike methedifferensharedreflectarees andes thatwith myon inofHigh-Trusted
ent ofchildrenand thediversittviewingUK lifeavailablcontentmake mefamilytheprogrammqualityand

None ofnewmade inplaces Iy of theapproachexperienande to(includistop andandworldes forproductiaccurate
thesetalentthe UKknowUKescevalueseveryoneng news)thinkfriendstodaymeonsUK newsTotal

1371731751782342452613263273673894874975827207602257Unweighted Base

1401732031802432642943463202894134764656007197152257Weighted Base

2431-52527289140107119144153199238236301700A wide range of high-
17%18%-29%21%27%30%40%33%41%35%32%43%40%33%42%31%quality programmes for

children made in the UK

34325340-61787581748414494175196189525Reflects the diversity
24%19%26%22%-23%27%22%25%26%20%30%20%29%27%26%23%of the UK

16-465546415689638371115130160148197480Encourages the
12%-23%30%19%16%19%26%20%29%17%24%28%27%21%28%21%development of new

talent

114468-65466756706080118103118119160433Features people like me
8%26%33%-27%18%23%16%22%21%19%25%22%20%17%22%19%and the places I know

194026332559-454860988281100109100348Programmes that bring
14%23%13%18%10%22%-13%15%21%24%17%17%17%15%14%15%the nation together for

a shared viewing
experience

1632223042563258516463-7690110126324Programmes that I can
11%19%11%16%17%21%11%17%16%22%15%-16%15%15%18%14%watch with and talk

about with my family and
friends

23443829404232-3736767859869884297Programmes which reflect
16%26%19%16%17%16%11%-12%12%18%16%13%14%14%12%13%UK life and values

728401928-34383954345150768188246Programmes with new
5%16%20%10%12%-12%11%12%19%8%11%11%13%11%12%11%ideas and different

approaches

112245172644564152-768252859692292Provision of regional
8%13%22%9%11%17%19%12%16%-19%17%11%14%13%13%13%programmes and content

(including news)

13215032314440424627-5853588262255Programmes that make me
9%12%25%18%13%17%14%12%14%9%-12%11%10%11%9%11%stop and think

1026212730544453-25556155488363239Services which are
7%15%10%15%13%21%15%15%-9%13%13%12%8%12%9%11%available to everyone

11293914272542434015364650-5645194A wide range of
8%17%19%8%11%10%14%12%12%5%9%10%11%-8%6%9%different types of

programmes for me

112219281433233537103950275150-173Trusted and accurate UK
8%13%10%15%6%13%8%10%11%3%9%11%6%8%7%-8%news

2221101618255338181549513434-26182High-quality productions
16%12%5%9%7%9%18%11%6%5%12%11%7%6%-4%8%

221820222930404933183638-395029186Programmes that help to
15%11%10%12%12%11%14%14%10%6%9%8%-6%7%4%8%understand what is going

on in the world today

-1913195323354241316349627812195265None of these
-11%7%11%22%9%12%12%13%11%15%10%13%13%17%13%12%
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Table 77

C1b. Least 3 valuable benefits for you personally

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"



C1a. Top 3 most valuable benefits for you personally
ProgrammProgramm

es thates thatProgramm
A wideProgrammbringI canes that

range ofes withtheProvisiowatchhelp toA wide
high-newnationn ofwith andunderstarange of

EncouragqualityFeaturesideastogetherProgrammServicesregionaltalknd whatdifferen
es theprogrammpeopleReflectsandfor aes whichwhichprogrammProgrammaboutis goingt types

developmes forlike methedifferensharedreflectarees andes thatwith myon inofHigh-Trusted
ent ofchildrenand thediversittviewingUK lifeavailablcontentmake mefamilytheprogrammqualityand

None ofnewmade inplaces Iy of theapproachexperienande to(includistop andandworldes forproductiaccurate
thesetalentthe UKknowUKescevalueseveryoneng news)thinkfriendstodaymeonsUK newsTotal

-1731751782342452613263273673894874975827207602120Unweighted Base

-1732031802432642943463202894134764656007197152117Weighted Base

-31-52527289140107119144153199238236301677A wide range of high-
-18%-29%21%27%30%40%33%41%35%32%43%40%33%42%32%quality programmes for

children made in the UK

-325340-61787581748414494175196189491Reflects the diversity
-19%26%22%-23%27%22%25%26%20%30%20%29%27%26%23%of the UK

--465546415689638371115130160148197464Encourages the
--23%30%19%16%19%26%20%29%17%24%28%27%21%28%22%development of new

talent

-4468-65466756706080118103118119160422Features people like me
-26%33%-27%18%23%16%22%21%19%25%22%20%17%22%20%and the places I know

-4026332559-454860988281100109100329Programmes that bring
-23%13%18%10%22%-13%15%21%24%17%17%17%15%14%16%the nation together for

a shared viewing
experience

-32223042563258516463-7690110126308Programmes that I can
-19%11%16%17%21%11%17%16%22%15%-16%15%15%18%15%watch with and talk

about with my family and
friends

-443829404232-3736767859869884274Programmes which reflect
-26%19%16%17%16%11%-12%12%18%16%13%14%14%12%13%UK life and values

-28401928-34383954345150768188239Programmes with new
-16%20%10%12%-12%11%12%19%8%11%11%13%11%12%11%ideas and different

approaches

-2245172644564152-768252859692281Provision of regional
-13%22%9%11%17%19%12%16%-19%17%11%14%13%13%13%programmes and content

(including news)

-215032314440424627-5853588262242Programmes that make me
-12%25%18%13%17%14%12%14%9%-12%11%10%11%9%11%stop and think

-26212730544453-25556155488363229Services which are
-15%10%15%13%21%15%15%-9%13%13%12%8%12%9%11%available to everyone

-293914272542434015364650-5645183A wide range of
-17%19%8%11%10%14%12%12%5%9%10%11%-8%6%9%different types of

programmes for me

-2219281433233537103950275150-162Trusted and accurate UK
-13%10%15%6%13%8%10%11%3%9%11%6%8%7%-8%news

-21101618255338181549513434-26160High-quality productions
-12%5%9%7%9%18%11%6%5%12%11%7%6%-4%8%

-1820222930404933183638-395029164Programmes that help to
-11%10%12%12%11%14%14%10%6%9%8%-6%7%4%8%understand what is going

on in the world today

-1913195323354241316349627812195265None of these
-11%7%11%22%9%12%12%13%11%15%10%13%13%17%13%13%
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C1b. Least 3 valuable benefits for you personally

Base : All value any personally

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3525771191139339576590554997116613431500175818819322120Unweighted Base

3415471229138*334543609573990113412701449173519619212117Weighted Base

156193328297721014517225743848452859533644677A wide range of high-
46%mn35%m27%21%23%39%kl24%30%b26%b39%abgh38%abgh36%bghi34%bgi17%34%bgi32%quality programmes for

iichildren made in the UK

97117278226912412914923928632336641232460491Reflects the diversity
28%21%23%16%21%23%21%26%b24%25%b25%b25%b24%16%24%23%of the UK

9512024821601399610519028031835340821443464Encourages the
28%m22%20%15%18%26%k16%18%19%b25%bghi25%bghi24%bghi24%bghi11%23%bi22%development of new

talent

429128830928913913522721223628033143379422Features people like me
12%17%23%no22%28%j16%23%24%23%19%19%19%19%22%20%20%and the places I know

469019330441011168315418919523127332297329Programmes that bring
13%16%16%22%13%19%19%14%16%17%15%16%16%16%15%16%the nation together for

a shared viewing
experience

50901681739105736011919521122626615293308Programmes that I can
15%16%14%12%12%19%k12%10%12%17%bghi17%bghi16%bh15%bh8%15%bh15%watch with and talk

about with my family and
friends

256319426665710110316913916218722829252281Provision of regional
7%11%16%o19%j20%j10%17%18%acde17%acde12%13%13%13%15%13%13%programmes and content

ff(including news)

28521941853541029216014214017821826248274Programmes which reflect
8%10%16%no13%16%j10%17%cde16%e16%cde13%11%12%13%13%13%13%UK life and values

2158164235245888013410812515419334208242Programmes that make me
6%11%13%o17%j16%j8%14%ef14%ef14%ef10%10%11%11%17%adef11%11%stop and think

5360126163366587010410814017019622217239Programmes with new
15%m11%10%12%10%12%10%12%11%10%11%12%11%11%11%11%ideas and different

approaches

2452152164849979613212113515218614214229Services which are
7%10%12%o11%14%9%16%abcde17%abcd13%11%11%11%11%7%11%11%available to everyone

fef

21401221323356063818610110312931152183A wide range of
6%7%10%9%7%6%10%11%cd8%8%8%7%7%16%acdef8%9%different types of

gprogrammes for me

163411419284148397363749913414150164Programmes that help to
5%6%9%o14%8%8%8%7%7%6%6%7%8%7%8%8%understand what is going

on in the world today

1123128154412664810077879212223140162Trusted and accurate UK
3%4%10%no11%j13%j2%11%acdef8%10%acdef7%7%6%7%12%d7%8%news

144410115362862428069778611920139160High-quality productions
4%8%8%o11%11%j5%10%cdef7%8%6%6%6%7%10%7%8%

5284130213975737013415917319922917249265None of these
15%15%m11%15%12%14%12%12%14%14%14%14%13%9%13%13%
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Table 79

C1b. Least 3 valuable benefits for you personally

Base : All value any personally

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1196158910789319413453761399140194010837716352120Unweighted Base

1152162811088959373393841394148*1926101*34216732117Weighted Base

40649334833530071905164461745130502677A wide range of high-
35%A30%31%37%zA32%21%23%37%vw29%32%45%p38%p30%32%quality programmes for

children made in the UK

2823812622181937286334354483383376491Reflects the diversity
24%23%24%24%21%21%22%24%24%23%32%24%22%23%of the UK

2663512282081986771326244273385346464Encourages the
23%22%21%23%21%20%18%23%17%22%32%p25%21%22%development of new

talent

2283492601691808396243333822071331422Features people like me
20%21%23%19%19%24%u25%u17%22%20%20%21%20%20%and the places I know

1982511871391516053215312851146272329Programmes that bring
17%15%17%16%16%18%14%15%21%15%11%13%16%16%the nation together for

a shared viewing
experience

1662331551411453056223212811568225308Programmes that I can
14%14%14%16%16%9%15%16%w14%15%15%20%p13%15%watch with and talk

about with my family and
friends

15124717494140617814217258941231281Provision of regional
13%15%y16%y10%15%y18%u20%u10%12%13%8%12%14%13%programmes and content

(including news)

155227173103116645115922245644224274Programmes which reflect
13%14%16%y11%12%19%u13%11%15%13%6%13%13%13%UK life and values

12220812894115545313618224733202242Programmes that make me
11%13%12%10%12%16%u14%10%12%12%7%10%12%11%stop and think

141180130106873149159132221434191239Programmes with new
12%11%12%12%9%9%13%11%9%12%14%10%11%11%ideas and different

approaches

11718412489114456312114211419205229Services which are
10%11%11%10%12%13%u16%u9%9%11%4%6%12%q11%available to everyone

931491046094223812319162727149183A wide range of
8%9%9%7%10%y7%10%9%13%8%7%8%9%9%different types of

programmes for me

7713676598631369813148225137164Programmes that help to
7%8%7%7%9%9%9%7%9%8%2%7%8%8%understand what is going

on in the world today

7513886508049318213147524133162Trusted and accurate UK
6%8%y8%6%9%15%uv8%6%9%8%5%7%8%8%news

7912074608127429119136319138160High-quality productions
7%7%7%7%9%8%11%u7%13%s7%3%6%8%8%

1561921401291013745183112471627222265None of these
14%12%13%14%11%11%12%13%8%13%16%8%13%q13%
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Table 79

C1b. Least 3 valuable benefits for you personally

Base : All value any personally

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10021118528413658460238316356324297324248910621572109410102120Unweighted Base

9801136458472650486215275299349317374271789666645108110232117Weighted Base

293384139144202181119140125104717044385175115384291677A wide range of high-
30%34%30%31%31%37%T56%EFHI51%EFHI42%EFHI30%EHI22%19%16%49%EFHI26%EHI18%36%C28%32%quality programmes for

JKLJKJKJKchildren made in the UK

23026211410214611558818183667147220149118220271491Reflects the diversity
23%23%25%22%22%24%27%EH30%EHI27%EH24%21%19%17%28%EHI22%18%20%26%D23%of the UK

21924410511113710784696773656935221138104228235464Encourages the
22%21%23%24%21%22%39%EFGH25%EH23%H21%H21%18%13%28%EFHI21%H16%21%23%22%development of new

IJKLMJKtalent

2022197711511011022464779637384115142157225195422Features people like me
21%19%17%24%PR17%23%10%17%16%23%GN20%N20%N31%FGIJ15%21%GN24%GLMN21%19%20%and the places I know

LMN

14218767701177024324966446547106110112166158329Programmes that bring
14%16%15%15%18%14%11%12%16%19%M14%17%17%13%16%17%15%15%16%the nation together for

a shared viewing
experience

1291794871104753145585614584413470103153151308Programmes that I can
13%16%R10%15%16%R15%15%J16%J20%FJ16%FJ4%16%J16%J17%FJ11%J16%FJ14%15%15%watch with and talk

about with my family and
friends

121160556010159153036325354568085111152127281Provision of regional
12%14%12%13%16%12%7%11%12%9%17%GKN15%N21%FGKL10%13%17%GKN14%12%13%programmes and content

MN(including news)

112162466010162132536344965487483113132141274Programmes which reflect
11%14%10%13%15%R13%6%9%12%10%15%GN17%GKMN18%GKMN9%12%N17%FGKM12%14%13%UK life and values

N

1111315949686316202144385940578399117125242Programmes that make me
11%12%13%10%10%13%7%7%7%13%G12%G16%GLMN15%GLM7%12%GL15%GLMN11%12%11%stop and think

1151246346764836273347353622968258119120239Programmes with new
12%11%14%10%12%10%17%EHI10%11%14%11%10%8%12%12%9%11%12%11%ideas and different

approaches

102126494767591825373331453781658112899229Services which are
10%11%11%10%10%12%9%9%12%10%10%12%14%10%10%13%12%10%11%available to everyone

7810638397332171320232453305048849487183A wide range of
8%9%8%8%11%O7%8%5%7%7%8%14%FGJKL11%GM6%7%13%FGKLM9%9%9%different types of

Mprogrammes for me

8876315336405916244442243167667089164Programmes that help to
9%P7%7%11%PS6%8%2%3%5%7%14%GKLMN11%GLMN9%GMN4%10%GMN10%GMN7%9%8%understand what is going

on in the world today

7983473057263823163444343451788278162Trusted and accurate UK
8%7%10%O6%9%5%1%3%8%MN5%11%GKMN12%GKMN12%GKMN4%8%GMN12%FGKMN8%8%8%news

9663395247175716192063292839937288160High-quality productions
10%OS6%9%O11%OS7%O3%3%2%5%5%6%17%FGJKL11%FGMN4%6%14%FGJKL7%9%8%

MNMN

135130784965653038406446301410811045149112265None of these
14%11%17%PQS10%10%13%14%EH14%EH13%EH18%EHI14%EH8%5%14%EHI16%EHI7%14%11%13%
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Table 79

C1b. Least 3 valuable benefits for you personally

Base : All value any personally

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

52515952312731643555282988112120Unweighted Base

57315442422991793664503258552117Weighted Base

92585534019102234103210677A wide range of high-
16%38%efgi22%ef13%11%28%52%abd32%25%32%quality programmes for

children made in the UK

1183734657415913881184491Reflects the diversity
21%24%19%19%23%16%31%ad25%d22%23%of the UK

1053595565256813274171464Encourages the
18%23%e23%22%14%19%29%ad23%20%22%development of new

talent

150272607159716961182422Features people like me
26%h18%25%h24%33%h19%15%19%21%c20%and the places I know

89240425316624864133329Programmes that bring
16%16%17%18%9%17%c11%20%c16%c16%the nation together for

a shared viewing
experience

77231334122527837128308Programmes that I can
13%15%14%14%12%14%17%11%15%15%watch with and talk

about with my family and
friends

77204314025324242142281Provision of regional
13%13%13%13%14%9%9%13%17%cd13%programmes and content

(including news)

99175404742433950122274Programmes which reflect
17%h11%17%16%23%h12%9%15%c14%c13%UK life and values

87155374832403233127242Programmes that make me
15%h10%15%16%h18%h11%7%10%15%c11%stop and think

7616322392240662795239Programmes with new
13%11%9%13%12%11%15%b8%11%11%ideas and different

approaches

66163283219393143102229Services which are
11%11%12%11%11%11%7%13%c12%c11%available to everyone

6611716372831292980183A wide range of
12%h8%7%12%h16%gh9%6%9%9%9%different types of

programmes for me

699524381827142493164Programmes that help to
12%h6%10%13%h10%7%c3%7%c11%c8%understand what is going

on in the world today

649921342437173362162Trusted and accurate UK
11%h6%9%11%h13%h10%c4%10%c7%c8%news

601001436183272880160High-quality productions
10%h6%6%12%h10%9%c1%9%c9%c8%

50216253211605239104265None of these
9%14%ei10%11%6%16%12%12%12%13%
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Table 80

C1b. Least 3 valuable benefits for you personally

Base : All value any personally

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

390395385950951571471061011262120Unweighted Base

631071681779193*2952821941882382117Weighted Base

193661560529381746261677A wide range of high-
31%34%36%j32%27%32%29%38%j33%26%32%quality programmes for

children made in the UK

132239418448359444553491Reflects the diversity
20%21%23%23%23%28%21%23%24%22%23%of the UK

142339388356859464654464Encourages the
23%21%23%22%18%23%21%24%25%23%22%development of new

talent

101831364355660424438422Features people like me
15%17%18%20%s18%19%21%22%24%16%20%and the places I know

112034264244557182433329Programmes that bring
17%l19%l20%lp15%13%15%20%l9%13%14%16%the nation together for

a shared viewing
experience

101424260365142373226308Programmes that I can
16%13%14%15%18%17%15%19%17%11%15%watch with and talk

about with my family and
friends

71019245222553203339281Provision of regional
11%10%11%14%r11%9%19%nqrs10%17%nr16%n13%programmes and content

(including news)

81322231343536182643274Programmes which reflect
13%12%13%13%18%12%13%9%14%18%13%UK life and values

8920205224229262229242Programmes that make me
13%r9%12%12%11%14%10%13%12%12%11%stop and think

81423194233340301720239Programmes with new
12%13%14%11%12%11%14%15%9%8%11%ideas and different

approaches

51117195212422292338229Services which are
9%10%10%11%11%8%8%15%12%16%mns11%available to everyone

5715156162731111817183A wide range of
8%7%9%9%9%9%11%6%10%7%9%different types of

programmes for me

569143122724121823164Programmes that help to
8%6%6%8%6%9%9%6%9%10%8%understand what is going

on in the world today

58111389282661134162Trusted and accurate UK
8%l8%l7%8%5%10%l9%l3%6%14%klopq8%news

7611137122224102114160High-quality productions
10%qr5%6%8%6%7%9%5%11%6%8%

81818221323432232133265None of these
12%17%pq11%12%16%11%11%12%11%14%13%
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Table 80

C1b. Least 3 valuable benefits for you personally

Base : All value any personally

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1861130129259186116929118942225527315619512120Unweighted Base

195291*74*164195217129420144828527823218662117Weighted Base

601403676601606449128757932643677A wide range of high-
31%44%F49%F46%B31%35%z22%24%29%26%29%14%34%u32%quality programmes for

children made in the UK

44723214444743555588656227455491Reflects the diversity
23%26%29%27%23%25%19%28%20%23%22%12%24%u23%of the UK

40137256240150524585616235426464Encourages the
21%41%F34%F38%B21%29%xz18%22%19%21%22%15%23%u22%development of new

talent

390181332390368752108646353364422Features people like me
20%20%18%19%20%21%30%26%24%22%23%23%20%20%and the places I know

3121341731233443474524538290329Programmes that bring
16%D15%5%11%16%19%15%17%16%18%16%16%16%16%the nation together for

a shared viewing
experience

26128194726135302357424336272308Programmes that I can
13%30%F26%F29%B13%21%z10%12%13%15%16%16%15%15%watch with and talk

about with my family and
friends

27452727415473181343946231281Provision of regional
14%DE5%3%4%14%C9%16%15%18%A12%14%20%t12%13%programmes and content

(including news)

261581326111634571543738233274Programmes which reflect
13%6%11%8%13%7%21%A22%vA16%A19%A13%16%12%13%UK life and values

2241081822418362570413432208242Programmes that make me
11%11%11%11%11%11%12%12%16%14%12%14%11%11%stop and think

20218193720231352732224618217239Programmes with new
10%20%F25%F22%B10%18%wx12%14%x7%8%16%wx8%12%11%ideas and different

approaches

2233352239162272343427200229Services which are
11%E3%3%3%11%C5%5%11%16%zA12%z12%z12%11%11%available to everyone

1711021317110242041121524160183A wide range of
9%11%3%8%9%6%8%10%9%4%5%10%9%9%different types of

programmes for me

162*221628282033311421142164Programmes that help to
8%E*3%1%8%C4%10%10%7%11%5%9%8%8%understand what is going

on in the world today

1602*21608221538293419140162Trusted and accurate UK
8%D2%*1%8%C5%7%8%8%10%12%A8%8%8%news

1572*21576271434262527133160High-quality productions
8%D2%*1%8%C3%9%7%8%9%9%11%7%8%

265---2652149855263035227265None of these
14%DE---14%C12%y17%wy4%12%y9%11%y15%12%13%
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Table 80

C1b. Least 3 valuable benefits for you personally

Base : All value any personally

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

--1------*111-111 - Not at all valuable
--1%------****-**

-*---*---*-**-**2 - Not very valuable
-*---*---*-**-**

42*--5--*4566-663 - Neither valuable nor
6%3%1%--7%--2%3%4%4%4%-4%4%not valuable

1727202125--448575960163644 - Quite valuable
28%45%45%91%30%34%--20%36%38%38%38%22%39%39%

373023*241211678838586287905 - Extremely valuable
62%49%52%9%70%55%100%100%78%59%55%55%55%78%54%55%

211--3---1444-44Don't know
4%2%1%--5%---1%3%3%3%-3%2%
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Table 81

C2i.1. How valuable you think each benefit is to your friends and family - Services which are available to everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

1--1-*-*-1*-*11 - Not at all valuable
1%--1%-5%-*-*1%-**

-*--*--*-*-*-*2 - Not very valuable
-*--*--*-*-*-*

43*42--6-6-1563 - Neither valuable nor
4%3%2%5%5%--4%-4%-1%6%4%not valuable

333143316425816382729644 - Quite valuable
39%36%16%41%37%61%76%37%29%39%49%43%34%39%

4751194324218728783448905 - Extremely valuable
55%58%81%52%57%31%24%56%71%54%48%54%56%55%

22*2**-4-4*134Don't know
2%3%1%2%1%3%-2%-3%2%2%3%2%
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Table 81

C2i.1. How valuable you think each benefit is to your friends and family - Services which are available to everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

1-*---**-----1--1-11 - Not at all valuable
1%-*---*1%-----*--1%-*

*-*----*-----*--*-*2 - Not very valuable
*-*----*-----*--*-*

33111242*----6--1563 - Neither valuable nor
3%4%1%2%2%8%6%4%1%----4%--1%7%4%not valuable

4420221813729161521--603-3727644 - Quite valuable
44%31%43%44%31%31%43%31%52%25%13%--41%20%-40%38%39%

51382721251333331463--809-5238905 - Extremely valuable
51%60%54%52%60%61%49%63%47%75%55%--54%67%-55%54%55%

13113-21--2--22-314Don't know
1%5%1%1%7%-3%1%--32%--2%13%-3%1%2%
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Table 81

C2i.1. How valuable you think each benefit is to your friends and family - Services which are available to everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-1----*--11 - Not at all valuable
-*----*--*

-*----*--*2 - Not very valuable
-*----*--*

-6----6--63 - Neither valuable nor
-4%----5%--4%not valuable

262-2-147510644 - Quite valuable
40%39%-42%-9%40%37%41%39%

18911-562813905 - Extremely valuable
18%56%30%15%-91%53%63%52%55%

2222--2-24Don't know
42%1%70%44%--2%-7%2%
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Table 81

C2i.1. How valuable you think each benefit is to your friends and family - Services which are available to everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

*-*-------11 - Not at all valuable
2%p-2%-------*

*---------*2 - Not very valuable
1%p---------*

*113---2--63 - Neither valuable nor
4%5%6%3%---7%--4%not valuable

45947494794644 - Quite valuable
40%31%38%40%44%44%50%31%63%30%39%

5911646931459905 - Extremely valuable
51%60%48%55%56%47%50%62%37%70%55%

*112-2----4Don't know
2%4%6%2%-9%----2%
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Table 81

C2i.1. How valuable you think each benefit is to your friends and family - Services which are available to everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-**1--------111 - Not at all valuable
-***--------**

-*-*--------**2 - Not very valuable
-*-*--------**

-416-2------663 - Neither valuable nor
-5%2%4%-4%------4%4%not valuable

-293564-1334286262644 - Quite valuable
-32%47%39%-24%42%92%11%63%45%85%38%39%

-553590-372*1457*89905 - Extremely valuable
-60%48%55%-70%32%8%79%37%55%15%55%55%

-224-12-2---44Don't know
-2%3%2%-1%26%-10%---3%2%
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Table 81

C2i.1. How valuable you think each benefit is to your friends and family - Services which are available to everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

----------------1 - Not at all valuable
----------------

-2-2-----2222-222 - Not very valuable
-3%-83%-----1%1%1%1%-1%1%

121--*--**233-333 - Neither valuable nor
1%4%1%--1%--2%*1%2%2%-2%2%not valuable

192213*1252-544505151352544 - Quite valuable
33%36%29%8%21%34%100%-25%33%33%33%33%83%32%33%

393329*346-11583939496*1001005 - Extremely valuable
65%55%64%9%79%63%-100%73%63%62%61%61%11%62%61%

113--2---3444*44Don't know
1%2%6%--2%---2%3%3%3%6%3%3%
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Table 82

C2i.2. How valuable you think each benefit is to your friends and family - High-quality productions

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

--------------1 - Not at all valuable
--------------

2--2--2--2--222 - Not very valuable
2%--2%--65%--1%--2%1%

12*12--3-3*2133 - Neither valuable nor
1%3%2%2%5%--2%-2%1%4%1%2%not valuable

2228122154-5025261633544 - Quite valuable
25%32%3%26%36%61%-32%75%32%36%25%38%33%

615221572331971991041491005 - Extremely valuable
71%60%92%70%53%36%35%63%18%62%63%66%57%61%

*41*3*-4*4-314Don't know
*5%3%*6%3%-3%8%3%-5%1%3%
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Table 82

C2i.2. How valuable you think each benefit is to your friends and family - High-quality productions

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

-------------------1 - Not at all valuable
-------------------

-2---22------2---222 - Not very valuable
-3%---8%3%------1%---3%1%

131*2*3-*----3--3-33 - Neither valuable nor
1%4%1%1%5%2%4%-2%----2%--4%-2%not valuable

29261710161020121443--467-2925544 - Quite valuable
28%40%33%25%38%44%31%22%48%49%51%--31%50%-31%36%33%

68333328231041401243--937-61401005 - Extremely valuable
67%51%65%68%55%45%61%76%43%51%49%--62%50%-65%56%61%

41*31*112----4--*44Don't know
4%1%1%7%1%1%2%2%8%----3%--*6%3%
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Table 82

C2i.2. How valuable you think each benefit is to your friends and family - High-quality productions

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

----------1 - Not at all valuable
----------

-2----2--22 - Not very valuable
-1%----2%--1%

-3----3*-33 - Neither valuable nor
-2%----3%2%-2%not valuable

252*2--36810544 - Quite valuable
44%33%7%42%--31%60%42%33%

29822-5753141005 - Extremely valuable
56%61%93%58%-93%64%20%58%61%

-4---*22-4Don't know
-3%---7%1%18%-3%
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Table 82

C2i.2. How valuable you think each benefit is to your friends and family - High-quality productions

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-----------1 - Not at all valuable
-----------

---2-2----22 - Not very valuable
---2%-9%----1%

*112----2-33 - Neither valuable nor
2%4%3%2%----13%-2%not valuable

33841455736544 - Quite valuable
31%19%33%35%38%27%74%30%24%43%33%

6111470413216971005 - Extremely valuable
66%69%60%60%41%63%26%70%63%57%61%

*1122-----4Don't know
1%8%p5%2%21%-----3%
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Table 82

C2i.2. How valuable you think each benefit is to your friends and family - High-quality productions

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--------------1 - Not at all valuable
--------------

-2-2-2------222 - Not very valuable
-2%-1%-4%------1%1%

-213-1----2-333 - Neither valuable nor
-3%1%2%-1%----17%-2%2%not valuable

-352054-1833984253544 - Quite valuable
-38%27%33%-34%42%86%53%64%29%85%32%33%

-4853100-294*825*1001005 - Extremely valuable
-53%72%E61%-55%58%8%47%19%38%15%62%61%

-4*4-3-*-22-44Don't know
-4%1%3%-6%-6%-17%17%-3%3%
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Table 82

C2i.2. How valuable you think each benefit is to your friends and family - High-quality productions

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

*-*-------***-**1 - Not at all valuable
1%-*-------***-**

-*---*---*-**-**2 - Not very valuable
-*---*---*-**-**

422--2--*4577-883 - Neither valuable nor
7%3%5%--2%--2%3%3%4%4%-5%5%not valuable

232918*1312-654646567368704 - Quite valuable
40%47%41%8%30%41%100%-31%41%43%42%43%89%42%43%

292722*239-11467747575*77785 - Extremely valuable
48%45%49%9%70%52%-100%67%51%49%49%48%11%48%47%

3322-3---7777-88Don't know
4%4%5%83%-4%---5%5%5%5%-5%5%
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Table 83

C2i.3. How valuable you think each benefit is to your friends and family - A wide range of different types of programmes for them

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

****---*-**-**1 - Not at all valuable
**1%*---*-*1%-**

-*--*--*-*-*-*2 - Not very valuable
-*--*--*-*-*-*

56*52--8-823483 - Neither valuable nor
5%6%2%6%5%--5%-5%10%4%5%5%not valuable

3339631205*6536782437704 - Quite valuable
38%45%25%38%46%72%10%42%88%42%53%39%44%43%

46381644182175*7763340785 - Extremely valuable
53%44%70%53%43%28%24%49%12%48%35%52%46%47%

33*32-26-8*348Don't know
3%4%2%3%5%-65%4%-5%2%4%5%5%
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Table 83

C2i.3. How valuable you think each benefit is to your friends and family - A wide range of different types of programmes for them

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

*-*---**-----*--***1 - Not at all valuable
*-1%---*1%-----*--***

*-*----*-----*--*-*2 - Not very valuable
*-*----*-----*--*-*

442*4*323----8--5383 - Neither valuable nor
4%7%4%1%9%2%4%4%12%----5%--5%5%5%not valuable

40302118191024211365--5911-4030704 - Quite valuable
40%47%41%44%47%47%36%40%46%71%83%--39%76%-43%43%43%

5325272015936281021--743-4632785 - Extremely valuable
52%39%54%48%37%43%53%53%35%29%17%--50%24%-49%45%47%

34-332512----8--258Don't know
3%7%-8%6%8%7%1%7%----5%--2%8%5%
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Table 83

C2i.3. How valuable you think each benefit is to your friends and family - A wide range of different types of programmes for them

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-*----*--*1 - Not at all valuable
-*----*--*

-*----*--*2 - Not very valuable
-*----*--*

26-2--6*283 - Neither valuable nor
40%4%-42%--5%2%6%5%not valuable

26822-443714704 - Quite valuable
46%43%77%44%-70%37%51%59%43%

17711-26248785 - Extremely valuable
14%48%23%15%-30%53%31%34%47%

-8----52-8Don't know
-5%----5%16%-5%
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Table 83

C2i.3. How valuable you think each benefit is to your friends and family - A wide range of different types of programmes for them

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

*-*-------*1 - Not at all valuable
2%p-1%-------*

*---------*2 - Not very valuable
1%p---------*

*117--222-83 - Neither valuable nor
2%4%3%6%--25%7%13%-5%not valuable

46115041121256704 - Quite valuable
40%36%46%43%38%54%23%53%38%46%43%

591053472977785 - Extremely valuable
55%56%44%46%41%37%26%40%50%54%47%

-116222---8Don't know
-4%5%5%21%9%26%---5%
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Table 83

C2i.3. How valuable you think each benefit is to your friends and family - A wide range of different types of programmes for them

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--**--------**1 - Not at all valuable
--1%*--------**

-*-*--------**2 - Not very valuable
-*-*--------**

-718-*----2-883 - Neither valuable nor
-8%1%5%-1%----14%-5%5%not valuable

-432870-20741386269704 - Quite valuable
-47%37%43%-39%95%92%75%66%45%85%42%43%

-334478-25**423*77785 - Extremely valuable
-37%60%E47%-48%5%8%25%17%24%15%48%47%

-718-7---22-88Don't know
-8%1%5%-13%---17%17%-5%5%
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Table 83

C2i.3. How valuable you think each benefit is to your friends and family - A wide range of different types of programmes for them

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

424--6---8877*10101 - Not at all valuable
6%4%9%--8%---6%5%4%4%6%6%6%

3412-2---7777-772 - Not very valuable
5%6%2%91%-3%---5%5%4%4%-4%4%

1192--11-*116192121*21213 - Neither valuable nor
19%14%4%--15%-31%5%12%13%14%14%4%13%13%not valuable

292323-1292-1168727274175764 - Quite valuable
49%38%52%-34%39%90%-53%52%48%47%47%22%47%46%

102214-224*1931414344244465 - Extremely valuable
17%36%o31%-66%32%10%69%42%24%27%28%28%68%27%28%

211*-2---3444-44Don't know
4%1%2%9%-3%---2%2%2%2%-2%2%
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Table 84

C2i.4. How valuable you think each benefit is to your friends and family - A wide range of high-quality programmes for children made in the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

662622-8-10218101 - Not at all valuable
7%7%8%7%6%29%-5%-6%13%1%9%6%

23*22-25-712572 - Not very valuable
2%3%1%3%5%-65%3%-4%4%3%5%4%

10111109*-21-211813213 - Neither valuable nor
11%13%4%12%20%2%-14%-13%4%12%15%13%not valuable

38421136163*7227362941764 - Quite valuable
44%48%47%44%38%43%10%47%75%46%36%46%48%46%

3024927132*4414572317465 - Extremely valuable
34%28%39%33%30%26%17%28%25%28%41%37%p19%28%

11-11-*3-3*134Don't know
1%1%-1%1%-7%2%-2%2%1%3%2%
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Table 84

C2i.4. How valuable you think each benefit is to your friends and family - A wide range of high-quality programmes for children made in the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

825-*2542----10--46101 - Not at all valuable
8%3%9%-1%8%7%7%7%----7%--5%8%6%

341222332----7--1672 - Not very valuable
3%6%2%5%4%10%4%5%7%----5%--1%9%D4%

111082561354----21--175213 - Neither valuable nor
11%16%15%4%11%26%19%9%13%----14%--18%7%13%not valuable

5026212621531211643--687-4035764 - Quite valuable
49%41%42%63%50%23%47%40%55%47%51%--46%48%-43%49%46%

271915111271221543--387-2818465 - Extremely valuable
27%30%30%26%30%31%18%39%N18%53%49%--26%52%-31%25%28%

12112*3-*----4--214Don't know
1%3%1%2%4%2%5%-1%----2%--2%2%2%
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Table 84

C2i.4. How valuable you think each benefit is to your friends and family - A wide range of high-quality programmes for children made in the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-10---*7-2101 - Not at all valuable
-6%---4%6%-6%6%

-7----42272 - Not very valuable
-4%----3%12%8%4%

-21----192*213 - Neither valuable nor
-13%----16%16%1%13%not valuable

274-2-253811764 - Quite valuable
40%46%-42%-28%46%61%43%46%

34432-331110465 - Extremely valuable
60%27%100%58%-62%27%11%41%28%

-4---*3-*4Don't know
-2%---6%3%-1%2%
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Table 84

C2i.4. How valuable you think each benefit is to your friends and family - A wide range of high-quality programmes for children made in the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

11*8---22-101 - Not at all valuable
7%7%1%7%---7%12%-6%

*115-2--2-72 - Not very valuable
2%4%4%5%-9%--11%-4%

21316-2-524213 - Neither valuable nor
17%9%12%14%-9%-23%13%27%13%not valuable

4611558737710764 - Quite valuable
42%39%46%47%81%36%48%31%53%73%46%

3673029292-465 - Extremely valuable
31%39%31%26%19%46%26%39%12%-28%

**12--2---4Don't know
2%2%6%2%--26%---2%
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Table 84

C2i.4. How valuable you think each benefit is to your friends and family - A wide range of high-quality programmes for children made in the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-5510-2------10101 - Not at all valuable
-6%7%6%-4%------6%6%

-617-4*-----772 - Not very valuable
-7%1%4%-8%3%-----4%4%

-91221-4*-*24-21213 - Neither valuable nor
-10%17%13%-7%5%-1%14%28%-13%13%not valuable

-453176-25241194274764 - Quite valuable
-49%42%46%-49%36%89%61%68%34%85%46%46%

-232346-144*725*46465 - Extremely valuable
-26%31%28%-27%56%11%37%16%38%15%28%28%

-214-2---*--34Don't know
-2%2%2%-5%---2%--2%2%
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Table 84

C2i.4. How valuable you think each benefit is to your friends and family - A wide range of high-quality programmes for children made in the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

--**--------*-**1 - Not at all valuable
--*8%--------*-**

-2*2-----2222-222 - Not very valuable
-3%1%83%-----2%1%1%1%-1%1%

422--6--*6777-883 - Neither valuable nor
7%4%5%--8%--2%4%5%4%4%-5%5%not valuable

91810-*13-*325333636*37374 - Quite valuable
15%30%23%-11%18%-31%17%19%22%23%23%11%23%23%

463831*35521169910810911131131165 - Extremely valuable
78%63%70%9%89%74%100%69%81%75%72%71%71%83%70%71%

-**--*---*-****1Don't know
-*1%--*---*-**6%**
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Table 85

C2i.5. How valuable you think each benefit is to your friends and family - Trusted and accurate UK news

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

-*-----*-**--*1 - Not at all valuable
-*-----*-*1%--*

2*-2*-2*-2*-222 - Not very valuable
2%*-2%1%-65%*-1%2%-2%1%

7417*--8-823483 - Neither valuable nor
8%4%3%8%1%--5%-5%11%4%5%5%not valuable

1621216124*3313651419374 - Quite valuable
18%24%7%19%29%56%13%21%29%22%30%22%22%23%

6262215829311132113946611165 - Extremely valuable
72%71%90%71%68%38%22%73%71%71%56%74%71%71%

-1--1*-*-1-**1Don't know
-1%--1%6%-*-*-***
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Table 85

C2i.5. How valuable you think each benefit is to your friends and family - Trusted and accurate UK news

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

*-*---*------*---**1 - Not at all valuable
*-*---*------*---**

*2-*-22------2---222 - Not very valuable
*3%-1%-8%3%------1%---3%1%

6222*23-5----8--7283 - Neither valuable nor
6%4%4%5%1%10%5%-17%----6%--7%2%5%not valuable

211613812414137-2--352-1918374 - Quite valuable
21%25%26%19%28%20%21%25%25%-40%--23%16%-20%26%23%

73433531291447391783--10312-67491165 - Extremely valuable
73%67%69%75%70%62%70%74%58%100%60%--69%84%-72%68%71%

***-*--**----1--**1Don't know
***-1%--1%1%----*--*1%*
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Table 85

C2i.5. How valuable you think each benefit is to your friends and family - Trusted and accurate UK news

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-*----*--*1 - Not at all valuable
-*----*--*

-2----2--22 - Not very valuable
-1%----2%--1%

-8----33283 - Neither valuable nor
-5%----3%25%6%5%not valuable

235-2--3124374 - Quite valuable
40%22%-42%--26%19%16%23%

311332-5807191165 - Extremely valuable
60%71%100%58%-96%69%56%77%71%

-1---**--1Don't know
-*---4%*--*
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Table 85

C2i.5. How valuable you think each benefit is to your friends and family - Trusted and accurate UK news

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

*---------*1 - Not at all valuable
2%p---------*

--*2-2----22 - Not very valuable
--2%2%-9%----1%

**17-----283 - Neither valuable nor
2%3%3%6%-----17%5%not valuable

23626-5255-374 - Quite valuable
24%19%25%23%-27%25%22%36%-23%

712168110135179111165 - Extremely valuable
71%76%71%70%100%63%75%78%64%83%71%

**--------1Don't know
1%p3%p--------*
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Table 85

C2i.5. How valuable you think each benefit is to your friends and family - Trusted and accurate UK news

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--**--*-----**1 - Not at all valuable
--**--3%-----**

-2-2-2*-----222 - Not very valuable
-2%-1%-4%5%-----1%1%

-538-3--222-883 - Neither valuable nor
-6%4%5%-5%--9%14%14%-5%5%not valuable

-201737-13*22*2-37374 - Quite valuable
-22%23%23%-25%5%50%14%1%14%-23%23%

-6353116-35621411921141165 - Extremely valuable
-69%72%71%-66%87%50%77%85%72%100%70%71%

-**1--------11Don't know
-***--------**
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Table 85

C2i.5. How valuable you think each benefit is to your friends and family - Trusted and accurate UK news

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

--**--------*-**1 - Not at all valuable
--*8%--------*-**

--*-------***-**2 - Not very valuable
--*-------***-**

5*3-*3--12788*883 - Neither valuable nor
8%1%6%-10%3%--4%2%5%5%5%10%5%5%not valuable

242623-13521661646668172734 - Quite valuable
41%43%51%-30%48%90%58%28%46%42%43%43%29%45%45%

283218*236**1465767676277795 - Extremely valuable
48%53%41%9%60%49%10%42%68%49%50%50%49%61%48%48%

22*2-----4444-44Don't know
3%3%1%83%-----3%3%3%3%-2%2%
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Table 86

C2i.6. How valuable you think each benefit is to your friends and family - Provision of regional programmes and content (including news)

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

-*-----*-**--*1 - Not at all valuable
-*-----*-*1%--*

*--*---*-**--*2 - Not very valuable
*--*---*-*1%--*

45*412-6-8*1783 - Neither valuable nor
4%5%2%4%2%28%-4%-5%2%1%8%5%not valuable

314582924516817263038734 - Quite valuable
36%52%35%35%56%69%23%44%29%45%36%47%44%45%

4837154617-*7827693237795 - Extremely valuable
56%42%63%56%41%-12%51%71%48%59%51%44%48%

4*-4**22-4*-44Don't know
4%*-4%1%3%65%1%-2%1%-4%2%
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Table 86

C2i.6. How valuable you think each benefit is to your friends and family - Provision of regional programmes and content (including news)

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

*-*---*------*---**1 - Not at all valuable
*-*---*------*---**

*-*---*------*--*-*2 - Not very valuable
*-*---*------*--*-*

712311342----8--6283 - Neither valuable nor
7%2%5%6%2%3%4%7%5%----5%--7%2%5%not valuable

413322162492923182*--702-3935734 - Quite valuable
40%51%43%38%58%39%43%44%61%22%3%--47%15%-41%49%45%

51272623161132261075--6712-4633795 - Extremely valuable
51%43%51%56%40%50%47%48%33%78%97%--45%85%-49%46%48%

22*-*24**----4--224Don't know
2%3%*-1%8%5%*1%----3%--2%3%2%
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Table 86

C2i.6. How valuable you think each benefit is to your friends and family - Provision of regional programmes and content (including news)

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-*----*--*1 - Not at all valuable
-*----*--*

-*----*--*2 - Not very valuable
-*----*--*

-8----62-83 - Neither valuable nor
-5%----5%14%-5%not valuable

271-2-153107734 - Quite valuable
40%45%-42%-12%45%77%29%45%

37632-554117795 - Extremely valuable
60%48%100%58%-85%46%9%71%48%

-4---*4--4Don't know
-3%---3%3%--2%
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Table 86

C2i.6. How valuable you think each benefit is to your friends and family - Provision of regional programmes and content (including news)

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

*---------*1 - Not at all valuable
2%p---------*

*---------*2 - Not very valuable
2%p---------*

-125---2--83 - Neither valuable nor
-3%10%s4%---7%--5%not valuable

569536759114734 - Quite valuable
51%41%40%45%63%34%74%39%74%27%45%

481255411210410795 - Extremely valuable
45%53%50%47%37%57%26%46%26%73%48%

-*-4-2-2--4Don't know
-3%-3%-9%-8%--2%
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Table 86

C2i.6. How valuable you think each benefit is to your friends and family - Provision of regional programmes and content (including news)

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--**--*-----**1 - Not at all valuable
--**--3%-----**

--**--------**2 - Not very valuable
--**--------**

-538-4*-2---883 - Neither valuable nor
-5%5%5%-8%5%-9%---5%5%not valuable

-413373-2024696271734 - Quite valuable
-45%44%45%-38%34%95%33%73%48%85%44%45%

-433679-264*1037*78795 - Extremely valuable
-48%48%48%-50%58%5%58%27%52%15%48%48%

-224-2------44Don't know
-2%2%2%-4%------2%2%
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Table 86

C2i.6. How valuable you think each benefit is to your friends and family - Provision of regional programmes and content (including news)

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

*2*-**-**2222*221 - Not at all valuable
1%3%*-7%1%-18%2%2%1%1%1%7%1%1%

14*2-2--22344*442 - Not very valuable
1%6%1%92%-3%--8%2%2%3%3%6%3%3%

899-39--420222525126273 - Neither valuable nor
14%16%20%-85%12%--19%15%15%16%16%22%16%16%not valuable

333324**42-1877868487288904 - Quite valuable
56%55%54%8%9%57%-61%38%58%57%55%55%61%55%55%

945--82*616181818-18185 - Extremely valuable
16%6%10%--11%100%9%30%12%12%12%11%-11%11%

796--12-*116212121*2222Don't know
12%15%14%--17%-11%3%12%14%14%14%4%14%14%
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Table 87

C2i.7. How valuable you think each benefit is to your friends and family - Reflects the diversity of the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

-2*-2*-2-2-2121 - Not at all valuable
-3%2%-4%3%-1%-1%-3%1%1%

42*4**22-4-*442 - Not very valuable
4%2%1%5%1%3%73%1%-3%-*5%3%

151211581-26*2751012273 - Neither valuable nor
17%14%6%18%18%10%-17%5%17%34%16%14%16%not valuable

4749134521618438773251904 - Quite valuable
54%57%58%54%48%80%23%54%87%54%46%52%59%55%

811767--18-18-108185 - Extremely valuable
9%13%28%7%17%--12%-11%-16%9%11%

13101135**22*22381122Don't know
15%11%5%16%12%5%5%14%8%14%20%14%13%14%
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Table 87

C2i.7. How valuable you think each benefit is to your friends and family - Reflects the diversity of the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

212-****2----2--2*21 - Not at all valuable
2%1%3%-1%1%**6%----2%--2%1%1%

3221-23-2----4--*442 - Not very valuable
3%3%3%1%-8%4%-6%----3%--*6%3%

1989107113113-1--261-198273 - Neither valuable nor
19%12%17%25%16%5%19%21%9%-10%--18%4%-20%11%16%not valuable

5535262427837301543--827-4842904 - Quite valuable
55%55%50%58%66%35%55%57%51%51%58%--55%53%-52%59%55%

61242473834---144-117185 - Extremely valuable
6%18%T9%4%11%32%5%14%10%49%---9%30%-12%10%11%

16695241245-2--212-131022Don't know
16%10%17%12%6%18%17%7%18%-32%--14%13%-14%14%14%
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Table 87

C2i.7. How valuable you think each benefit is to your friends and family - Reflects the diversity of the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-2---2**-21 - Not at all valuable
-1%---30%*2%-1%

-4---*3-242 - Not very valuable
-3%---4%2%-7%3%

-27---124*2273 - Neither valuable nor
-17%---11%20%2%9%16%not valuable

288*2-265613904 - Quite valuable
47%55%11%49%-40%56%43%54%55%

*17**-*1025185 - Extremely valuable
11%11%19%7%-4%9%17%21%11%

22122-1155222Don't know
42%13%70%44%-12%13%37%8%14%
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Table 87

C2i.7. How valuable you think each benefit is to your friends and family - Reflects the diversity of the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-1-2---2--21 - Not at all valuable
-4%-1%---7%--1%

***3-2----42 - Not very valuable
4%3%2%3%-9%----3%

23517--248-273 - Neither valuable nor
22%20%23%14%--26%16%53%-16%not valuable

451268613412711904 - Quite valuable
43%35%54%r59%r61%63%50%52%47%86%55%

132122224-2185 - Extremely valuable
11%17%8%11%18%9%23%16%-14%11%

2331424-2--22Don't know
20%22%13%12%21%18%-8%--14%
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Table 87

C2i.7. How valuable you think each benefit is to your friends and family - Reflects the diversity of the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-122-*------221 - Not at all valuable
-1%2%1%-*------1%1%

-234-2---2--442 - Not very valuable
-2%4%3%-4%---14%--3%3%

-131427-61-*-2-27273 - Neither valuable nor
-14%19%16%-12%10%-1%-16%-17%16%not valuable

-513990-28241152288904 - Quite valuable
-56%53%55%-53%35%91%63%37%18%85%55%55%

-14418-82*424*18185 - Extremely valuable
-16%5%11%-15%29%3%25%17%33%15%11%11%

-101222-82*244-2222Don't know
-11%17%14%-16%26%6%11%32%33%-14%14%
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Table 87

C2i.7. How valuable you think each benefit is to your friends and family - Reflects the diversity of the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

*--------****-**1 - Not at all valuable
*--------****-**

1532-2-*46899-992 - Not very valuable
1%9%7%83%-3%-31%21%4%5%6%6%-6%6%

634-*4--1691112*12123 - Neither valuable nor
10%4%8%-10%5%--4%5%6%7%7%10%7%7%not valuable

374528*25021119410210010331071094 - Quite valuable
62%74%62%17%74%68%90%51%56%71%68%65%66%83%66%67%

966-111**416202121*21215 - Extremely valuable
16%10%13%-15%14%10%18%18%12%14%14%14%7%13%13%

625--7--*9111212-1212Don't know
10%3%10%--9%--1%7%8%8%8%-8%8%
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Table 88

C2i.8. How valuable you think each benefit is to your friends and family - Features people like them and the places they know

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

*--*---*-*--**1 - Not at all valuable
*--*---*-*--**

96373-27-9*3692 - Not very valuable
10%7%13%8%6%-78%4%-6%1%5%7%6%

56*541-11-12-57123 - Neither valuable nor
6%7%2%6%10%10%-7%-7%-8%8%7%not valuable

54591352286*10331061140591094 - Quite valuable
63%68%58%63%65%84%12%67%92%66%68%63%69%67%

1496145**21-213117215 - Extremely valuable
16%10%25%17%12%3%10%14%-13%18%18%8%13%

46*43*-12*1223712Don't know
5%7%2%5%7%3%-8%8%8%13%5%8%8%
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Table 88

C2i.8. How valuable you think each benefit is to your friends and family - Features people like them and the places they know

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

*-*---*------*---**1 - Not at all valuable
*-1%---*------*---**

5441-42322---72-3692 - Not very valuable
5%6%9%2%-17%3%6%6%22%---5%13%-3%9%6%

75244147*----12--102123 - Neither valuable nor
7%8%3%10%11%3%7%13%2%----8%--11%2%7%not valuable

69403529281244342344--1018-58511094 - Quite valuable
69%63%68%71%67%55%65%65%78%47%68%--67%55%-63%72%67%

1110835511613---193-156215 - Extremely valuable
11%16%15%8%12%23%17%12%4%31%---12%19%-16%8%13%

85234*533-2--112-6612Don't know
8%7%4%8%10%1%8%5%9%-32%--7%13%-7%8%8%
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Table 88

C2i.8. How valuable you think each benefit is to your friends and family - Features people like them and the places they know

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-*----*--*1 - Not at all valuable
-*----*--*

-9---*5-392 - Not very valuable
-6%---5%5%-14%6%

-12---*11-*123 - Neither valuable nor
-7%---6%9%-1%7%not valuable

2108-2-47610161094 - Quite valuable
40%67%-42%-77%65%74%64%67%

12111-*1713215 - Extremely valuable
18%13%30%15%-5%15%5%13%13%

21122-*73212Don't know
42%7%70%44%-7%6%22%7%8%
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Table 88

C2i.8. How valuable you think each benefit is to your friends and family - Features people like them and the places they know

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

--*-------*1 - Not at all valuable
--1%-------*

11*7-4-2--92 - Not very valuable
8%q7%2%6%-18%-7%--6%

1137----42123 - Neither valuable nor
6%5%13%6%----27%13%7%not valuable

6816786135158101094 - Quite valuable
65%54%71%68%61%63%74%69%59%73%67%

2321422-422215 - Extremely valuable
20%19%9%12%18%9%-16%14%14%13%

-2192222--12Don't know
-15%qs4%8%21%9%26%8%--8%
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Table 88

C2i.8. How valuable you think each benefit is to your friends and family - Features people like them and the places they know

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--**--------**1 - Not at all valuable
--**--------**

-549-3--222-992 - Not very valuable
-5%6%6%-6%--10%12%15%-6%6%

-4812-5--*-2-12123 - Neither valuable nor
-4%11%7%-9%--1%-16%-7%7%not valuable

-6347109-3534119421081094 - Quite valuable
-69%63%67%-67%45%91%63%71%34%85%66%67%

-111021-32*3-2*21215 - Extremely valuable
-12%14%13%-6%29%3%15%-17%15%13%13%

-8412-72*222-1212Don't know
-9%6%8%-13%26%6%10%17%19%-8%8%
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Table 88

C2i.8. How valuable you think each benefit is to your friends and family - Features people like them and the places they know

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

----------------1 - Not at all valuable
----------------

1312-*-*14444*452 - Not very valuable
1%4%3%83%-1%-31%3%3%3%3%3%6%3%3%

887-19-1315212323*23243 - Neither valuable nor
14%13%16%-15%12%-49%17%12%14%15%15%11%14%14%not valuable

413024*1462*880878890392944 - Quite valuable
69%49%54%17%21%62%100%21%38%60%58%57%57%83%57%57%

6166-212--822272828-29295 - Extremely valuable
10%27%o14%-60%16%--41%17%18%18%18%-18%17%

346-*7--*11121111-1313Don't know
6%6%13%-4%9%--2%8%8%7%7%-8%8%
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Table 89

C2i.9. How valuable you think each benefit is to your friends and family - Encourages the development of new talent

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

--------------1 - Not at all valuable
--------------

32131*22-5*1352 - Not very valuable
3%2%2%3%2%3%78%1%-3%2%1%4%3%

121431262*212224811243 - Neither valuable nor
14%17%15%14%14%33%10%14%53%14%25%13%13%14%not valuable

50471048243*91193103351944 - Quite valuable
58%54%41%59%55%38%12%59%27%58%64%53%60%57%

18167177--29*28-1612295 - Extremely valuable
21%18%31%20%17%--19%12%18%-26%14%17%

382352-11*1314813Don't know
4%10%10%4%12%26%-7%8%8%8%7%9%8%
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Table 89

C2i.9. How valuable you think each benefit is to your friends and family - Encourages the development of new talent

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

-------------------1 - Not at all valuable
-------------------

3221-2311----5--1352 - Not very valuable
3%3%4%2%-8%4%2%2%----3%--1%5%3%

91562681057-2--212-167243 - Neither valuable nor
9%23%T13%4%16%37%15%9%22%-37%--14%15%-17%10%14%not valuable

6530322726437311743--868-5737944 - Quite valuable
64%47%64%64%62%19%56%59%58%53%56%--58%54%-61%52%57%

17128875101224*--244-1316295 - Extremely valuable
17%19%16%20%16%23%15%22%7%47%7%--16%31%-13%23%17%

852433643----13--6713Don't know
8%9%4%9%6%12%9%8%10%----9%--6%10%8%
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Table 89

C2i.9. How valuable you think each benefit is to your friends and family - Encourages the development of new talent

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

----------1 - Not at all valuable
----------

-5---*4--52 - Not very valuable
-3%---4%4%--3%

-24---11534243 - Neither valuable nor
-15%---13%13%20%17%14%not valuable

49124-468714944 - Quite valuable
93%57%88%93%-76%58%54%56%57%

*28**-*21*7295 - Extremely valuable
7%18%12%7%-2%18%4%27%17%

-13---*83-13Don't know
-8%---6%7%22%-8%
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Table 89

C2i.9. How valuable you think each benefit is to your friends and family - Encourages the development of new talent

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-----------1 - Not at all valuable
-----------

*112-2----52 - Not very valuable
5%6%6%2%-9%----3%

13316-22322243 - Neither valuable nor
12%18%15%14%-10%26%15%13%14%14%not valuable

671369693121110944 - Quite valuable
62%r43%55%60%61%43%48%53%76%73%57%

1432227-7-2295 - Extremely valuable
6%23%s12%19%18%37%-32%-14%17%

12372-2-2-13Don't know
14%11%12%6%21%-26%-12%-8%
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Table 89

C2i.9. How valuable you think each benefit is to your friends and family - Encourages the development of new talent

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--------------1 - Not at all valuable
--------------

-315-2------552 - Not very valuable
-3%2%3%-4%------3%3%

-18624-8*-425-24243 - Neither valuable nor
-20%8%14%-16%2%-21%14%43%-15%14%not valuable

-484794-27541071293944 - Quite valuable
-53%63%57%-51%69%91%54%55%5%85%57%57%

-131529-72*424*28295 - Extremely valuable
-15%21%17%-13%29%3%25%14%33%15%17%17%

-9513-9-*-22-1313Don't know
-10%6%8%-16%-6%-17%19%-8%8%
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Table 89

C2i.9. How valuable you think each benefit is to your friends and family - Encourages the development of new talent

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

*2*2-*---2222-221 - Not at all valuable
*3%*83%-*---2%1%1%1%-1%1%

22---4--*4444-442 - Not very valuable
4%3%---5%--1%3%2%3%2%-2%2%

9108**9-*122242627*27273 - Neither valuable nor
15%17%18%8%7%12%-18%3%17%16%17%17%7%17%16%not valuable

333525*147211272838486390934 - Quite valuable
56%58%55%9%34%63%100%72%58%55%55%54%55%89%56%56%

1289-212-*724292929-29295 - Extremely valuable
20%13%20%-60%16%-9%37%18%19%19%18%-18%18%

333--3--*8999*1010Don't know
5%6%7%--4%--1%6%6%6%6%4%6%6%
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Table 90

C2i.10. How valuable you think each benefit is to your friends and family - Programmes with new ideas and different approaches

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

2--2--2*-2*-221 - Not at all valuable
3%--3%--65%*-1%1%-2%1%

22*22--4-4--442 - Not very valuable
2%2%1%2%5%--3%-2%--5%2%

131311362-2522511114273 - Neither valuable nor
15%15%4%16%14%26%-16%53%16%9%18%16%16%not valuable

47521345235187191103647934 - Quite valuable
55%60%58%55%54%72%35%56%35%57%63%57%55%56%

19148177--29*2841015295 - Extremely valuable
22%16%34%20%16%--19%12%18%23%16%17%18%

46145*-10-915410Don't know
4%7%4%4%11%2%-6%-6%3%8%5%6%
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Table 90

C2i.10. How valuable you think each benefit is to your friends and family - Programmes with new ideas and different approaches

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

*2*--22-*----2--*221 - Not at all valuable
*3%1%--8%3%-1%----1%--*3%1%

22*--222*----4---442 - Not very valuable
2%3%1%--9%3%3%1%----3%---5%2%

15129610215372---252-234273 - Neither valuable nor
15%18%17%15%24%8%22%M6%24%22%---17%13%-24%C6%16%not valuable

58353023241135311835--848-5141934 - Quite valuable
57%55%60%56%58%48%52%58%61%30%93%--56%55%-55%58%56%

1712887591414*--244-1514295 - Extremely valuable
16%19%16%20%16%25%14%27%4%47%7%--16%31%-16%20%18%

91341*433----10--4510Don't know
9%2%6%9%1%2%6%6%9%----7%--5%8%6%
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Table 90

C2i.10. How valuable you think each benefit is to your friends and family - Programmes with new ideas and different approaches

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-2----2--21 - Not at all valuable
-1%----2%--1%

-4----4--42 - Not very valuable
-2%----3%--2%

225-2-22042273 - Neither valuable nor
40%16%-42%-34%17%29%7%16%not valuable

29022-164618934 - Quite valuable
53%56%88%51%-25%54%45%72%56%

*29**-*2315295 - Extremely valuable
7%18%12%7%-2%20%5%21%18%

-10---253-10Don't know
-6%---39%4%21%-6%
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Table 90

C2i.10. How valuable you think each benefit is to your friends and family - Programmes with new ideas and different approaches

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

**-2-2----21 - Not at all valuable
2%1%-2%-9%----1%

-**3---2--42 - Not very valuable
-1%1%3%---7%--2%

122224-4542273 - Neither valuable nor
12%12%10%19%42%-51%23%25%17%16%not valuable

7816622162997934 - Quite valuable
68%51%70%r53%19%82%23%38%63%57%56%

133212225-3295 - Extremely valuable
13%22%12%18%18%9%26%24%-26%18%

12262--22-10Don't know
6%13%7%5%21%--8%12%-6%
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Table 90

C2i.10. How valuable you think each benefit is to your friends and family - Programmes with new ideas and different approaches

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-2*2-2------221 - Not at all valuable
-2%*1%-4%------1%1%

-4-4-2------442 - Not very valuable
-4%-2%-3%------2%2%

-141327-81-445-27273 - Neither valuable nor
-15%18%16%-15%8%-20%29%42%-17%16%not valuable

-534093-2354106*291934 - Quite valuable
-58%54%56%-44%65%100%55%52%3%85%56%56%

-131629-122-4*4*29295 - Extremely valuable
-14%22%18%-23%27%-25%2%36%15%18%18%

-6410-6---22-1010Don't know
-6%6%6%-11%---17%19%-6%6%
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Table 90

C2i.10. How valuable you think each benefit is to your friends and family - Programmes with new ideas and different approaches

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

*--------**---**1 - Not at all valuable
*--------**---**

2*1-*2-**2222*232 - Not very valuable
3%*2%-7%3%-18%1%2%2%2%2%7%2%2%

854-*8-*114151616*16163 - Neither valuable nor
13%8%9%-11%11%-31%6%11%10%10%10%11%10%10%not valuable

26422721402*1270879090392944 - Quite valuable
44%69%o60%100%23%54%90%31%59%53%58%58%57%82%57%57%

191010-220**635353537-39395 - Extremely valuable
32%17%21%-60%27%10%9%32%26%23%23%23%-24%24%

444--4-**10111112-1212Don't know
7%6%9%--6%-11%2%8%7%7%7%-7%7%
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Table 91

C2i.11. How valuable you think each benefit is to your friends and family - Programmes that make them stop and think

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

*--*---*-*--**1 - Not at all valuable
*--*---*-*--**

2222*1-2-3*2132 - Not very valuable
3%2%9%3%*8%-1%-2%1%3%1%2%

88181*-162151610163 - Neither valuable nor
10%9%4%10%3%5%-10%53%9%5%9%12%10%not valuable

54471152274387193113944944 - Quite valuable
63%54%46%64%63%61%95%57%39%58%72%62%51%57%

1823916102-37-3831026395 - Extremely valuable
21%27%38%19%23%23%-24%-24%17%16%30%24%

37134**12*1116512Don't know
4%8%3%4%11%3%5%8%8%7%5%9%6%7%
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Table 91

C2i.11. How valuable you think each benefit is to your friends and family - Programmes that make them stop and think

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

*-*----*-----*--*-*1 - Not at all valuable
*-*----*-----*--*-*

12*-2-21-----3--3-32 - Not very valuable
1%3%1%-5%-3%1%-----2%--3%-2%

976343962----16--134163 - Neither valuable nor
9%11%12%8%11%12%13%11%7%----11%--13%6%10%not valuable

62333426221138281666--8212-5045944 - Quite valuable
61%52%67%63%54%49%56%53%55%72%100%--55%83%-54%63%57%

22179898131582---362-2316395 - Extremely valuable
22%26%17%20%21%36%19%28%28%28%---24%17%-25%22%24%

751441633----12--5712Don't know
7%8%2%9%10%3%8%6%10%----8%--5%10%7%
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Table 91

C2i.11. How valuable you think each benefit is to your friends and family - Programmes that make them stop and think

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-*----*--*1 - Not at all valuable
-*----*--*

-3----2*-32 - Not very valuable
-2%----2%2%-2%

-16----13*4163 - Neither valuable nor
-10%----11%1%15%10%not valuable

29222-566616944 - Quite valuable
49%58%81%51%-83%57%48%64%57%

236*2-*2925395 - Extremely valuable
51%23%19%49%-8%25%17%21%24%

-12---174*12Don't know
-8%---9%6%32%1%7%
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Table 91

C2i.11. How valuable you think each benefit is to your friends and family - Programmes that make them stop and think

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

*---------*1 - Not at all valuable
1%p---------*

***2---2--32 - Not very valuable
3%1%2%2%---8%--2%

113112--232163 - Neither valuable nor
11%7%15%9%23%--8%24%13%10%not valuable

691366418210510944 - Quite valuable
65%59%55%57%38%91%23%44%38%73%57%

23430224742395 - Extremely valuable
16%18%19%26%18%9%50%32%26%14%24%

*2272-222-12Don't know
3%15%s9%6%21%-26%8%11%-7%
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Table 91

C2i.11. How valuable you think each benefit is to your friends and family - Programmes that make them stop and think

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--**--------**1 - Not at all valuable
--**--------**

-2*3--------332 - Not very valuable
-3%*2%--------2%2%

-51216-4223-2215163 - Neither valuable nor
-5%16%E10%-9%35%42%19%-16%85%9%10%not valuable

-524394-3322896-94944 - Quite valuable
-57%58%57%-63%33%44%46%69%46%-58%57%

-231539-92*622*38395 - Extremely valuable
-26%21%24%-18%32%8%34%14%18%15%24%24%

-9312-6-**22-1212Don't know
-9%5%7%-11%-6%1%17%19%-7%7%
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Table 91

C2i.11. How valuable you think each benefit is to your friends and family - Programmes that make them stop and think

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

*----*---****-**1 - Not at all valuable
*----*---****-**

112--1---*111-332 - Not very valuable
1%1%4%--1%---*1%1%1%-2%2%

955**11--117171718*18183 - Neither valuable nor
15%9%10%8%10%15%--5%13%11%11%11%10%11%11%not valuable

3634192240211070848587188894 - Quite valuable
62%56%42%92%70%55%100%61%47%53%56%55%55%22%55%54%

102015-*18-*937414242243455 - Extremely valuable
18%32%33%-7%24%-30%45%28%27%27%27%68%27%27%

315-*4-*17889-99Don't know
5%2%10%-13%5%-9%4%6%5%6%6%-6%5%
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Table 92

C2i.12. How valuable you think each benefit is to your friends and family - Programmes which reflect UK life and values

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

*--*---*-*--**1 - Not at all valuable
*--*---*-*--**

32*3---3-321132 - Not very valuable
3%2%1%3%---2%-2%11%1%1%2%

10711051-18-183412183 - Neither valuable nor
11%8%5%12%11%10%-12%-11%18%6%14%11%not valuable

4451144222428238633452894 - Quite valuable
51%59%59%51%52%61%85%53%92%53%19%54%61%54%

2522723132*43-4572117455 - Extremely valuable
29%26%31%28%31%26%5%28%-28%42%34%19%27%

45143**8*92349Don't know
5%6%4%5%7%3%10%5%8%5%11%5%5%5%
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Table 92

C2i.12. How valuable you think each benefit is to your friends and family - Programmes which reflect UK life and values

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

*-*-----*----*--*-*1 - Not at all valuable
*-*-----1%----*--*-*

3-2*--1-2----3--1232 - Not very valuable
3%-4%1%--2%-5%----2%--1%3%2%

81125371054----18--135183 - Neither valuable nor
8%17%3%13%7%34%14%9%14%----12%--14%7%11%not valuable

56332625266373116*3--853-4940894 - Quite valuable
56%51%51%60%64%28%56%59%56%2%52%--57%22%-53%56%54%

26191871181614483--3411-2619455 - Extremely valuable
26%30%36%18%27%36%24%26%15%98%48%--23%78%-28%26%27%

81231*333----9--369Don't know
8%2%5%8%2%2%4%6%9%----6%--3%8%5%
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Table 92

C2i.12. How valuable you think each benefit is to your friends and family - Programmes which reflect UK life and values

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-*----*--*1 - Not at all valuable
-*----*--*

-3----1-232 - Not very valuable
-2%----1%-6%2%

-18---11422183 - Neither valuable nor
-12%---13%12%16%7%11%not valuable

48524-169610894 - Quite valuable
86%53%77%85%-17%59%44%40%54%

14411-427311455 - Extremely valuable
14%28%23%15%-66%23%20%46%27%

-9---*63*9Don't know
-6%---4%5%20%1%5%
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Table 92

C2i.12. How valuable you think each benefit is to your friends and family - Programmes which reflect UK life and values

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-*--------*1 - Not at all valuable
-1%--------*

**12------32 - Not very valuable
2%1%4%1%------2%

11313--2-44183 - Neither valuable nor
12%8%13%11%--26%-26%30%11%not valuable

68136221631474894 - Quite valuable
62%51%57%53%23%80%48%61%50%27%54%

24534642736455 - Extremely valuable
16%26%23%29%56%20%26%31%24%43%27%

12152--2--9Don't know
9%13%q3%5%21%--8%--5%
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Table 92

C2i.12. How valuable you think each benefit is to your friends and family - Programmes which reflect UK life and values

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--**--------**1 - Not at all valuable
--**--------**

-213-*------332 - Not very valuable
-2%2%2%-*------2%2%

-12618-922222217183 - Neither valuable nor
-13%9%11%-18%27%42%10%15%14%85%10%11%not valuable

-464389-2332724-89894 - Quite valuable
-51%59%54%-44%46%52%42%17%34%-55%54%

-261945-152-864*45455 - Extremely valuable
-29%25%27%-29%27%-48%51%33%15%28%27%

-549-5-*-22-99Don't know
-5%5%5%-10%-6%-17%19%-5%5%
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Table 92

C2i.12. How valuable you think each benefit is to your friends and family - Programmes which reflect UK life and values

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

--1------1111-111 - Not at all valuable
--1%------****-**

21*--2---3333*332 - Not very valuable
4%1%1%--3%---2%2%2%2%6%2%2%

843--6--*12131515-15153 - Neither valuable nor
13%7%7%--8%--2%9%8%10%10%-9%9%not valuable

29343123402-1477878687391944 - Quite valuable
49%57%69%91%93%54%90%-71%58%58%56%56%83%57%57%

20209-*24*1638464748*49495 - Extremely valuable
34%33%21%-7%32%10%100%27%29%30%30%31%11%30%30%

*1**-2---1222-22Don't know
1%2%1%9%-2%---1%1%1%1%-1%1%
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Table 93

C2i.13. How valuable you think each benefit is to your friends and family - Programmes that they can watch with and talk about with their family and friends

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

1--1-*-*-1*-*11 - Not at all valuable
1%--1%-5%-*-*1%-**

3**3**-3-3*1332 - Not very valuable
3%*1%4%*3%-2%-2%1%1%3%2%

77*75--15-15358153 - Neither valuable nor
8%8%2%8%12%--10%-9%16%8%9%9%not valuable

49481147286286390113251944 - Quite valuable
57%56%48%58%66%84%76%56%82%56%67%51%60%57%

262911249**4814922423495 - Extremely valuable
31%34%48%29%21%5%17%31%18%30%15%38%27%30%

12*1***2-2-112Don't know
1%2%2%1%1%3%7%1%-1%-2%1%1%
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Table 93

C2i.13. How valuable you think each benefit is to your friends and family - Programmes that they can watch with and talk about with their family and friends

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

1-*---**-----1--**11 - Not at all valuable
1%-*---*1%-----*--***

3-3---3-*----3--3132 - Not very valuable
3%-6%---4%-1%----2%--3%1%2%

5103164825----15--123153 - Neither valuable nor
5%15%6%2%14%18%11%4%18%----10%--13%4%9%not valuable

58363022241135351563--849-4549944 - Quite valuable
58%56%60%54%59%51%52%65%52%69%51%--57%62%-48%69%D57%

321814171172114833--445-3217495 - Extremely valuable
31%28%27%42%26%31%32%27%27%31%49%--29%38%-34%24%30%

21111-11*----2--122Don't know
2%1%1%2%1%-1%3%1%----2%--1%2%1%
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Table 93

C2i.13. How valuable you think each benefit is to your friends and family - Programmes that they can watch with and talk about with their family and friends

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-1----*--11 - Not at all valuable
-*----*--*

-3---*3--32 - Not very valuable
-2%---4%3%--2%

213-2--132-153 - Neither valuable nor
40%8%-42%--11%15%-9%not valuable

-94---3641016944 - Quite valuable
-59%---53%55%73%64%57%

34732-23519495 - Extremely valuable
60%29%100%58%-40%30%10%35%30%

-2---*2**2Don't know
-1%---4%1%2%1%1%
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Table 93

C2i.13. How valuable you think each benefit is to your friends and family - Programmes that they can watch with and talk about with their family and friends

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

*-*-------11 - Not at all valuable
2%p-2%-------*

*112------32 - Not very valuable
2%4%4%1%------2%

*1212--5222153 - Neither valuable nor
3%5%7%11%--77%7%13%14%9%not valuable

5711718112141111944 - Quite valuable
49%46%49%61%77%54%23%62%75%86%57%

4683129-72-495 - Extremely valuable
41%39%34%27%23%46%-31%12%-30%

*11-------2Don't know
4%p6%p5%p-------1%
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Table 93

C2i.13. How valuable you think each benefit is to your friends and family - Programmes that they can watch with and talk about with their family and friends

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-**1-*------111 - Not at all valuable
-***-*------**

--33-*------332 - Not very valuable
--4%2%-*------2%2%

-12315-4*--24-15153 - Neither valuable nor
-13%4%9%-8%5%--14%28%-9%9%not valuable

-524294-322411106292944 - Quite valuable
-57%57%57%-62%35%92%62%81%48%85%57%57%

-252449-144*7*3*49495 - Extremely valuable
-27%33%30%-27%60%8%38%4%21%15%30%30%

-112-1---**-22Don't know
-2%1%1%-3%---2%2%-1%1%
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Table 93

C2i.13. How valuable you think each benefit is to your friends and family - Programmes that they can watch with and talk about with their family and friends

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

----------------1 - Not at all valuable
----------------

2612-4---6688*882 - Not very valuable
3%9%1%83%-5%---4%4%5%5%6%5%5%

813**7--1891010*11123 - Neither valuable nor
13%n2%7%9%15%9%--5%6%6%6%6%11%7%7%not valuable

353327*239211376898790292944 - Quite valuable
59%54%59%8%76%53%100%79%63%58%59%57%57%78%57%57%

141911-*20-*637414444-44445 - Extremely valuable
24%31%25%-9%28%-11%32%28%28%28%28%-27%27%

*23--4-**4555*66Don't know
1%4%8%--5%-9%1%3%3%4%3%4%4%4%
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Table 94

C2i.14. How valuable you think each benefit is to your friends and family - Programmes that bring the nation together for a shared viewing experience

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

--------------1 - Not at all valuable
--------------

62-62*26-8*4482 - Not very valuable
7%3%-7%5%3%65%4%-5%2%6%5%5%

95181**11-12228123 - Neither valuable nor
10%6%4%10%3%5%7%7%-7%12%2%10%7%not valuable

39521135266*8839183453944 - Quite valuable
45%60%48%43%61%82%13%57%100%57%48%55%61%57%

2926112812**43-4432119445 - Extremely valuable
33%30%48%34%28%5%15%28%-27%21%34%22%27%

42*41*-6-63216Don't know
5%2%1%5%2%5%-4%-4%17%3%2%4%
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Table 94

C2i.14. How valuable you think each benefit is to your friends and family - Programmes that bring the nation together for a shared viewing experience

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

-------------------1 - Not at all valuable
-------------------

352*246-2----8--6282 - Not very valuable
3%8%4%*4%16%9%-8%----5%--6%3%5%

935112552----12--66123 - Neither valuable nor
9%4%10%1%2%8%8%9%6%----8%--6%8%7%not valuable

5837262828935311845--849-5341944 - Quite valuable
57%58%51%67%67%42%52%59%63%52%90%--56%67%-57%58%57%

261813121171914641--395-2618445 - Extremely valuable
26%28%26%29%26%31%29%26%21%48%10%--26%33%-28%26%27%

5141*1231----6--336Don't know
5%1%8%3%1%2%3%6%2%----4%--3%5%4%
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Table 94

C2i.14. How valuable you think each benefit is to your friends and family - Programmes that bring the nation together for a shared viewing experience

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

----------1 - Not at all valuable
----------

-8---*62-82 - Not very valuable
-5%---4%5%14%-5%

-12----8*3123 - Neither valuable nor
-7%----7%1%14%7%not valuable

49024-364815944 - Quite valuable
93%57%88%93%-55%55%63%63%57%

*44**-23426445 - Extremely valuable
7%27%12%7%-32%29%17%23%27%

-6---151-6Don't know
-4%---9%4%5%-4%
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Table 94

C2i.14. How valuable you think each benefit is to your friends and family - Programmes that bring the nation together for a shared viewing experience

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-----------1 - Not at all valuable
-----------

*1-7-2--2-82 - Not very valuable
5%q4%-6%-9%--13%-5%

1128---52-123 - Neither valuable nor
8%4%9%7%---23%12%-7%not valuable

510126761459117944 - Quite valuable
56%64%54%57%64%71%74%39%75%56%57%

236334429-6445 - Extremely valuable
21%20%27%28%36%20%26%38%-44%27%

1122------6Don't know
11%p8%p10%p1%------4%
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Table 94

C2i.14. How valuable you think each benefit is to your friends and family - Programmes that bring the nation together for a shared viewing experience

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--------------1 - Not at all valuable
--------------

-538-2---24-882 - Not very valuable
-6%4%5%-4%---15%28%-5%5%

-6612-1222**210123 - Neither valuable nor
-6%8%7%-1%35%42%10%2%2%85%6%7%not valuable

-573894-31321276-94944 - Quite valuable
-63%51%57%-59%38%58%66%53%48%-58%57%

-222244-152-442*44445 - Extremely valuable
-24%30%27%-29%27%-24%30%20%15%27%27%

-156-3----*-66Don't know
-1%7%4%-6%----2%-4%4%
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Table 94

C2i.14. How valuable you think each benefit is to your friends and family - Programmes that bring the nation together for a shared viewing experience

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

----------------1 - Not at all valuable
----------------

--*-------***-**2 - Not very valuable
--*-------***-**

*11--1--*1222-223 - Neither valuable nor
1%1%2%--1%--2%1%1%1%1%-1%1%not valuable

2825152132-1354616164167684 - Quite valuable
47%42%34%100%21%43%-61%13%41%41%40%41%26%42%42%

303426-3392*1773838686287905 - Extremely valuable
50%56%58%-79%53%100%39%85%56%55%56%55%74%54%55%

113--2---4444-55Don't know
2%1%6%--2%---3%3%3%3%-3%3%
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Table 95

C2i.15. How valuable you think each benefit is to your friends and family - Programmes that help to understand what is going on in the world today

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

--------------1 - Not at all valuable
--------------

*--*---*-**--*2 - Not very valuable
*--*---*-*1%--*

11111--2-2*1*23 - Neither valuable nor
1%1%3%1%2%--1%-1%2%2%*1%not valuable

362853413526126672041684 - Quite valuable
41%33%23%41%30%66%85%40%75%41%47%32%47%42%

49531747262*8718983943905 - Extremely valuable
57%61%72%57%62%34%15%56%18%55%50%62%50%55%

14113--5*4-225Don't know
1%5%2%1%7%--3%8%3%-4%3%3%
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Table 95

C2i.15. How valuable you think each benefit is to your friends and family - Programmes that help to understand what is going on in the world today

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

-------------------1 - Not at all valuable
-------------------

*-*---*------*--*-*2 - Not very valuable
*-*---*------*--*-*

1*1**-1*-----2--1*23 - Neither valuable nor
1%1%1%1%1%-2%*-----1%--1%*1%not valuable

42272315207322014-1--661-4326684 - Quite valuable
41%42%46%35%47%32%48%38%48%-13%--45%5%-46%36%42%

54362624211533311285--7613-4842905 - Extremely valuable
54%56%51%57%50%67%49%59%43%100%87%--51%95%-52%58%55%

41131*113----5--145Don't know
4%1%2%7%2%1%1%2%9%----3%--1%5%3%
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Table 95

C2i.15. How valuable you think each benefit is to your friends and family - Programmes that help to understand what is going on in the world today

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

----------1 - Not at all valuable
----------

-*----*--*2 - Not very valuable
-*----*--*

-2----2--23 - Neither valuable nor
-1%----1%--1%not valuable

267-2-*5438684 - Quite valuable
40%42%-42%-6%46%20%31%42%

38732-559817905 - Extremely valuable
60%54%100%58%-85%51%60%69%55%

-5---123-5Don't know
-3%---9%1%20%-3%
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Table 95

C2i.15. How valuable you think each benefit is to your friends and family - Programmes that help to understand what is going on in the world today

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-----------1 - Not at all valuable
-----------

*---------*2 - Not very valuable
2%p---------*

**1-------23 - Neither valuable nor
1%p3%p5%p-------1%not valuable

341051-104997684 - Quite valuable
36%29%41%44%-52%51%38%63%57%42%

610116381031456905 - Extremely valuable
58%63%48%54%79%48%49%62%37%43%55%

*1122-----5Don't know
3%6%6%2%21%-----3%
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Table 95

C2i.15. How valuable you think each benefit is to your friends and family - Programmes that help to understand what is going on in the world today

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--------------1 - Not at all valuable
--------------

--**--------**2 - Not very valuable
--**--------**

-112-**-----223 - Neither valuable nor
-1%1%1%-1%5%-----1%1%not valuable

-333568-2023525266684 - Quite valuable
-37%47%42%-39%35%86%30%17%42%85%41%42%

-533790-284*1285*89905 - Extremely valuable
-58%50%55%-53%60%8%70%66%39%15%55%55%

-415-4-*-22-55Don't know
-4%2%3%-7%-6%-17%19%-3%3%
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Table 95

C2i.15. How valuable you think each benefit is to your friends and family - Programmes that help to understand what is going on in the world today

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

1021363773012513319418333333539943150348567615Programmes that they can
28%24%29%20%34%jl24%31%b31%b32%b29%b31%b29%b28%b19%28%b27%watch with and talk

about with their family
and friends

85184324347817316018128337839645851042551593High-quality productions
23%32%mo25%22%21%31%k26%b30%b27%b32%abgi30%b31%b29%b16%28%b26%

114159317347917416314426735638943550347543590Trusted and accurate UK
31%m28%24%22%22%32%k26%24%26%31%bgh30%bh29%b28%b18%27%b26%news

102137273287813911812722830835238542748464512A wide range of
28%m24%21%18%21%25%19%21%22%26%bi27%bghi26%i24%i19%23%23%different types of

programmes for them

6594245355710513110418320323226032141362403Programmes that help to
18%16%19%23%16%19%21%17%18%17%18%17%18%16%18%18%understand what is going

on in the world today

5010220121478810410615919521124729631322353Programmes which reflect
14%18%15%14%13%16%17%18%15%17%16%17%17%12%16%16%UK life and values

4796203336798928416518819422728728319347Programmes that make
13%17%15%21%18%18%15%14%16%16%15%15%16%11%16%15%them stop and think

51622272464869810018319020523628137304341Services which are
14%11%17%n16%18%16%16%17%18%16%16%16%16%14%15%15%available to everyone

487420519628110510217417119422425431297327A wide range of high-
13%13%16%12%17%15%17%17%17%15%15%15%14%12%15%15%quality programmes for

children made in the UK

387821020686410110816418020021626722303325Programmes that bring
10%14%16%o13%19%j12%16%b18%b16%b15%b15%b14%b15%b9%15%b14%the nation together for

a shared viewing
experience

6471128132989616810215117219522418245263Provision of regional
17%m12%10%8%8%16%k10%11%10%13%b13%b13%bg13%b7%12%12%programmes and content

(including news)

3774148223062896412313213916620826233259Features people like
10%13%11%15%8%11%14%11%12%11%11%11%12%10%12%11%them and the places they

know

31501722443531148314512514517420220233253Programmes with new
8%9%13%n16%12%10%18%abcd14%b14%b11%11%12%11%8%12%11%ideas and different

efapproaches

183812118493057561129410612414820157177Reflects the diversity
5%7%9%o12%j13%j5%9%9%11%a8%8%8%8%8%8%8%of the UK

5401218342554398473758312029137166Encourages the
1%7%o9%o5%9%j5%9%d6%8%6%6%6%7%11%acdef7%7%development of new

talent

60531132135412852818310011414954172226None of these
16%mn9%9%14%10%7%4%9%i8%i7%8%i8%i8%i21%acdef9%i10%

ghi
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Table 96

C2a. Top 3 most valuable benefits for family and friends

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

334494340253297115131368335732998488615Programmes that they can
28%29%29%27%30%30%33%u25%22%28%24%28%27%27%watch with and talk

about with their family
and friends

33148232426626999924033954424106463593High-quality productions
28%28%28%29%27%26%23%27%25%26%20%30%26%26%

34043930228125493794184453143100447590Trusted and accurate UK
28%25%26%30%A25%24%20%28%v29%26%35%29%25%26%news

3043932942442028185346384623384395512A wide range of
25%x23%25%x26%x20%21%21%23%25%22%27%24%22%23%different types of

programmes for them

2083092201601996974260193762061322403Programmes that help to
17%18%19%17%20%18%19%18%12%18%17%17%18%18%understand what is going

on in the world today

1872711711521675172230313171750285353Programmes which reflect
16%16%15%16%17%13%18%16%20%15%14%14%16%16%UK life and values

1812761851331654777222243141358275347Programmes that make
15%16%16%14%16%12%19%w15%16%15%11%17%15%15%them stop and think

1802731841311566464213203152759255341Services which are
15%16%16%14%16%17%16%14%13%15%22%17%14%15%available to everyone

1782661741361427362192173061259257327A wide range of high-
15%15%15%15%14%19%u16%13%11%15%10%17%14%15%quality programmes for

children made in the UK

1922571851501705275198222991354258325Programmes that bring
16%15%16%16%17%14%19%u13%14%14%11%15%14%14%the nation together for

a shared viewing
experience

1451801201101012736200252321644203263Provision of regional
12%10%10%12%10%7%9%14%w17%11%13%13%11%12%programmes and content

(including news)

13520615097134454816522227928222259Features people like
11%12%13%11%13%12%12%11%14%11%7%8%12%11%them and the places they

know

11921113985120485914624226729218253Programmes with new
10%12%12%9%12%13%15%u10%16%11%6%8%12%11%ideas and different

approaches

1011521107174433110315160627144177Reflects the diversity
8%9%10%8%7%11%u8%7%10%8%5%8%8%8%of the UK

82136856580313210315143523138166Encourages the
7%8%7%7%8%8%8%7%10%7%4%7%8%7%development of new

talent

118145939270393215582131719190226None of these
10%8%8%10%7%10%8%11%5%10%14%q5%11%q10%
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Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

2983181431411851335984819810812657224207182337274615Programmes that they can
28%27%28%28%27%26%27%28%H26%27%31%H32%H20%27%H28%H27%30%25%27%watch with and talk

about with their family
and friends

2603331051431761575997110103848944266186133280312593High-quality productions
24%28%R20%29%R26%31%RT27%H33%EHIJ35%EFHI28%EH24%H23%15%32%EFHI26%EH20%25%28%26%

JJ

2413491221061861636810492107768553265183138290297590Trusted and accurate UK
22%30%QRT24%21%27%33%QRT31%EHJ35%EFHI30%EH29%EH21%22%18%32%EFHI25%20%25%27%26%news

JJ

23627611310815712064807893835459222176113297213512A wide range of
22%23%22%22%23%24%29%EI27%EI25%EI25%EI23%EI14%20%27%EI24%EI17%26%C19%23%different types of

programmes for them

19420991941139744445074666753138140120208195403Programmes that help to
18%18%18%19%17%19%20%15%16%20%19%17%18%17%19%18%18%18%18%understand what is going

on in the world today

1661867881104823955405139685813490127192157353Programmes which reflect
15%16%15%16%15%16%18%19%FJ13%14%11%18%20%FJ16%12%19%FJ17%14%16%UK life and values

14020747851258220376554597635122113111182160347Programmes that make
13%18%RT9%17%R18%RT16%R9%12%21%GHMN14%17%N19%HN12%15%16%16%N16%15%15%them stop and think

19015183100965530464666445752121109109173167341Services which are
18%OS13%16%20%OS14%11%14%15%15%18%12%15%18%15%15%16%15%15%15%available to everyone

1621667671104622546525458513712311288174150327A wide range of high-
15%14%15%14%15%12%11%16%17%15%16%13%13%15%15%13%15%14%15%quality programmes for

children made in the UK

146180766696831933395448844591102129172151325Programmes that bring
14%15%15%13%14%17%9%11%13%15%13%22%FGJL15%11%14%19%GMN15%14%14%the nation together for

MNa shared viewing
experience

13312969607059443646382137411265978133128263Provision of regional
12%11%13%12%10%12%20%EFIJ12%J15%FJ10%6%9%14%FJ15%FIJ8%11%J12%12%12%programmes and content

K(including news)

1081515947975524293837455134908285121136259Features people like
10%13%11%9%14%T11%11%10%12%10%13%13%12%11%11%12%11%12%11%them and the places they

know

11114147567864161722444364425587107144106253Programmes with new
10%12%9%11%11%13%7%6%7%12%GM12%GM16%GLMN15%GLMN7%12%GM16%GLMN13%10%11%ideas and different

approaches

92855534434252019323239304364699085177Reflects the diversity
9%7%11%P7%6%8%2%7%6%9%N9%N10%GN10%GN5%9%GN10%GN8%8%8%of the UK

86804538562510158332940283462687490166Encourages the
8%7%9%8%8%5%5%5%3%9%GL8%GL10%GL10%GL4%9%GL10%GLM7%8%7%development of new

talent

1241036348544831273336342432917057104115226None of these
11%9%12%P10%8%10%14%I9%11%10%10%6%11%11%I10%8%9%11%10%
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Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

16744861885811312498253615Programmes that they can
28%27%24%28%32%28%26%29%28%27%watch with and talk

about with their family
and friends

1454487474388714891243593High-quality productions
24%27%28%23%21%22%31%d27%27%26%

1114795263336816386243590Trusted and accurate UK
18%29%efgi20%20%18%17%34%abd25%d27%d26%news

1283845564398513686167512A wide range of
21%23%21%20%21%21%28%a26%a19%23%different types of

programmes for them

125279457429767569165403Programmes that help to
21%17%17%24%h16%19%16%20%18%18%understand what is going

on in the world today

96257424034608139148353Programmes which reflect
16%16%16%13%19%15%17%12%17%16%UK life and values

104243484435476466159347Programmes that make
17%15%18%14%19%12%13%20%d18%d15%them stop and think

98243485026577356136341Services which are
16%15%18%16%14%14%15%17%15%15%available to everyone

123204467636605962130327A wide range of high-
20%h12%18%24%h19%h15%12%18%15%15%quality programmes for

children made in the UK

104221286431714450138325Programmes that bring
17%13%11%20%gh17%18%c9%15%16%c14%the nation together for

a shared viewing
experience

5920423322137744398263Provision of regional
10%12%9%10%11%9%16%d13%11%12%programmes and content

(including news)

79180345323424743112259Features people like
13%11%13%17%h13%11%10%13%13%11%them and the places they

know

83170354633492437119253Programmes with new
14%10%13%15%18%h12%c5%11%c13%c11%ideas and different

approaches

4013718131828232592177Reflects the diversity
7%8%7%4%10%7%5%7%10%c8%of the UK

5810824251929252876166Encourages the
10%7%9%8%10%7%5%8%9%7%development of new

talent

321941814753541961226None of these
5%12%efi7%5%4%13%ab11%ab5%7%10%
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Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

203057508618362645379615Programmes that they can
29%27%32%m27%30%26%21%31%26%32%m27%watch with and talk

about with their family
and friends

173445498447665525472593High-quality productions
24%30%25%26%22%24%22%26%27%29%26%

192948494667972395371590Trusted and accurate UK
29%l25%27%26%33%l25%25%19%26%29%26%news

152645427427260623966512A wide range of
21%23%25%23%21%23%20%30%19%27%23%different types of

programmes for them

131929343327267442634403Programmes that help to
19%17%16%18%16%23%jk23%k22%13%14%18%understand what is going

on in the world today

81730298335242343841353Programmes which reflect
11%15%17%s16%s16%17%14%17%18%17%16%UK life and values

81525299264354293447347Programmes that make
11%13%14%16%s13%13%19%s15%17%19%s15%them stop and think

112126282334347231742341Services which are
17%k19%kl15%15%16%14%16%11%8%17%15%available to everyone

91927271354436372925327A wide range of high-
14%17%j15%14%17%14%12%18%14%10%15%quality programmes for

children made in the UK

111323279224258372636325Programmes that bring
16%12%12%15%11%13%20%qr18%13%15%14%the nation together for

a shared viewing
experience

121620214314533162227263Provision of regional
18%jklmpq14%11%11%15%14%11%8%11%11%12%programmes and content

(including news)

91119220203442303018259Features people like
13%j10%10%12%10%11%14%15%15%7%11%them and the places they

know

91416214234138172925253Programmes with new
13%12%9%11%11%13%13%8%14%10%11%ideas and different

approaches

41117145182129161717177Reflects the diversity
5%10%s10%s8%9%7%10%8%8%7%8%of the UK

5712142103223101921166Encourages the
8%6%7%7%5%10%8%5%9%8%7%development of new

talent

5918194233426162524226None of these
7%8%10%10%12%11%9%8%12%10%10%
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Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

583151732583549264126817662550615Programmes that they can
28%17%23%19%28%C31%30%31%28%28%26%26%28%27%watch with and talk

about with their family
and friends

547232447547608850137767555534593High-quality productions
26%25%32%28%26%35%29%24%30%26%25%23%27%26%

519413072519526947129598138545590Trusted and accurate UK
25%45%F41%F44%B25%30%23%23%28%20%27%16%28%u26%news

465212647465487633109635033479512A wide range of
22%23%35%F28%22%28%vy25%16%24%22%17%14%24%u23%different types of

programmes for them

36128154236127733596724363332403Programmes that help to
17%31%F20%26%B17%15%24%v17%21%25%v15%26%t17%18%understand what is going

on in the world today

3331372033327464268396341310353Programmes which reflect
16%15%9%12%16%16%15%20%15%13%21%17%16%16%UK life and values

32913518329274338107584434313347Programmes that make
16%14%6%11%16%15%14%18%23%vz20%15%14%16%15%them stop and think

30720143430738443660514229309341Services which are
15%22%19%21%15%22%x15%17%13%18%14%12%16%15%available to everyone

30017102730027713271465527296327A wide range of high-
14%18%14%16%14%15%23%x15%16%16%19%11%15%15%quality programmes for

children made in the UK

315291031518573779543660263325Programmes that bring
15%E2%12%E6%15%C10%19%18%17%19%12%25%t13%14%the nation together for

a shared viewing
experience

21527214821536261448344020239263Provision of regional
10%30%F28%F29%B10%21%xyz9%7%10%12%13%8%12%12%programmes and content

(including news)

2541352548393345404628228259Features people like
12%E2%4%3%12%C5%13%A16%A10%14%A16%A11%11%11%them and the places they

know

24624624612482870332837210253Programmes with new
12%E2%6%4%12%C7%16%A13%15%A11%9%15%11%11%ideas and different

approaches

1723251729162239323438137177Reflects the diversity
8%3%3%3%8%C5%5%11%9%11%z11%z16%t7%8%of the UK

1622241629221740302134130166Encourages the
8%3%3%3%8%C5%7%8%9%11%7%14%t7%7%development of new

talent

226---226918112382719194226None of these
11%DE---11%C5%6%5%5%3%9%w8%10%10%
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PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3265481173134339547587532981112112841436167420118462047Unweighted Base

3065201205132*329510598545961108412071374163720518262031Weighted Base

1021363773012513319418333333539943150348567615Programmes that they can
33%26%31%23%38%jl26%32%34%b35%b31%33%b31%31%23%31%30%watch with and talk

about with their family
and friends

85184324347817316018128337839645851042551593High-quality productions
28%35%m27%26%24%34%k27%33%b29%b35%abgi33%bi33%bi31%b21%30%b29%

114159317347917416314426735638943550347543590Trusted and accurate UK
37%m31%26%26%24%34%k27%26%28%33%bh32%b32%31%23%30%29%news

102137273287813911812722830835238542748464512A wide range of
33%m26%23%21%24%27%20%23%24%28%i29%ghi28%i26%i23%25%i25%different types of

programmes for them

6594245355710513110418320323226032141362403Programmes that help to
21%18%20%26%17%21%22%19%19%19%19%19%20%20%20%20%understand what is going

on in the world today

5010220121478810410615919521124729631322353Programmes which reflect
16%20%17%16%14%17%17%19%17%18%18%18%18%15%18%17%UK life and values

4796203336798928416518819422728728319347Programmes that make
15%19%17%25%20%19%15%15%17%17%16%17%17%13%17%17%them stop and think

51622272464869810018319020523628137304341Services which are
17%12%19%n18%19%17%16%18%19%18%17%17%17%18%17%17%available to everyone

487420519628110510217417119422425431297327A wide range of high-
16%14%17%14%19%16%18%19%18%16%16%16%16%15%16%16%quality programmes for

children made in the UK

387821020686410110816418020021626722303325Programmes that bring
12%15%17%15%21%j13%17%20%b17%17%17%16%16%11%17%16%the nation together for

a shared viewing
experience

6471128132989616810215117219522418245263Provision of regional
21%mn14%11%10%9%17%k10%13%11%14%14%14%g14%9%13%13%programmes and content

(including news)

3774148223062896412313213916620826233259Features people like
12%14%12%17%9%12%15%12%13%12%12%12%13%13%13%13%them and the places they

know

31501722443531148314512514517420220233253Programmes with new
10%10%14%n18%13%10%19%abcd15%15%12%12%13%12%10%13%12%ideas and different

efapproaches

183812118493057561129410612414820157177Reflects the diversity
6%7%10%14%j15%j6%9%10%12%a9%9%9%9%10%9%9%of the UK

5401218342554398473758312029137166Encourages the
2%8%o10%o6%10%j5%9%7%9%7%6%6%7%14%acdef8%8%development of new

htalent

----------------None of these
----------------

Page 558

PSB Quantitative Research- September 2020
Table 97

C2a. Top 3 most valuable benefits for family and friends

Base : All who value any for friends/family

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1136154710478819313483681331136187610636515762047Unweighted Base

1080158310678359323423681320145*1847106*33215942031Weighted Base

334494340253297115131368335732998488615Programmes that they can
31%31%32%30%32%34%36%u28%23%31%27%30%31%30%watch with and talk

about with their family
and friends

33148232426626999924033954424106463593High-quality productions
31%30%30%32%29%29%25%31%27%29%23%32%29%29%

34043930228125493794184453143100447590Trusted and accurate UK
31%28%28%34%xA27%27%22%32%v31%29%41%p30%28%29%news

3043932942442028185346384623384395512A wide range of
28%x25%28%x29%x22%24%23%26%26%25%31%25%25%25%different types of

programmes for them

2083092201601996974260193762061322403Programmes that help to
19%20%21%19%21%20%20%20%13%20%19%18%20%20%understand what is going

on in the world today

1872711711521675172230313171750285353Programmes which reflect
17%17%16%18%18%15%20%17%21%17%17%15%18%17%UK life and values

1812761851331654777222243141358275347Programmes that make
17%17%17%16%18%14%21%17%17%17%12%18%17%17%them stop and think

1802731841311566464213203152759255341Services which are
17%17%17%16%17%19%17%16%13%17%26%p18%16%17%available to everyone

1782661741361427362192173061259257327A wide range of high-
16%17%16%16%15%21%u17%15%12%17%11%18%16%16%quality programmes for

children made in the UK

1922571851501705275198222991354258325Programmes that bring
18%16%17%18%18%15%20%15%15%16%13%16%16%16%the nation together for

a shared viewing
experience

1451801201101012736200252321644203263Provision of regional
13%11%11%13%11%8%10%15%vw17%13%15%13%13%13%programmes and content

(including news)

13520615097134454816522227928222259Features people like
13%13%14%12%14%13%13%13%15%12%8%9%14%q13%them and the places they

know

11921113985120485914624226729218253Programmes with new
11%13%13%10%13%14%16%u11%17%12%6%9%14%q12%ideas and different

approaches

1011521107174433110315160627144177Reflects the diversity
9%10%10%9%8%12%u9%8%10%9%6%8%9%9%of the UK

82136856580313210315143523138166Encourages the
8%9%8%8%9%9%9%8%10%8%5%7%9%8%development of new

talent

--------------None of these
--------------
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Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

980106751540663343421830533731029731924686060756510569772047Unweighted Base

953107845145362445419026827833432136625973665562510389822031Weighted Base

2983181431411851335984819810812657224207182337274615Programmes that they can
31%29%32%31%30%29%31%31%29%29%34%H34%H22%30%H32%H29%32%28%30%watch with and talk

about with their family
and friends

2603331051431761575997110103848944266186133280312593High-quality productions
27%31%R23%32%R28%35%RT31%EH36%EHIJ40%EFHI31%EH26%H24%17%36%EFHI28%EH21%27%32%29%

JJ

2413491221061861636810492107768553265183138290297590Trusted and accurate UK
25%32%QT27%23%30%36%QRT36%EHIJ39%EFHI33%EHIJ32%EHI24%23%20%36%EFHI28%22%28%30%29%news

JJ

23627611310815712064807893835459222176113297213512A wide range of
25%26%25%24%25%26%34%EHI30%EI28%EI28%EI26%EI15%23%I30%EI27%EI18%29%C22%25%different types of

programmes for them

19420991941139744445074666753138140120208195403Programmes that help to
20%19%20%21%18%21%23%16%18%22%21%18%20%19%21%19%20%20%20%understand what is going

on in the world today

1661867881104823955405139685813490127192157353Programmes which reflect
17%17%17%18%17%18%21%21%FJ14%15%12%19%22%FJ18%14%20%FJ19%16%17%UK life and values

14020747851258220376554597635122113111182160347Programmes that make
15%19%RT11%19%R20%RT18%R11%14%24%GHMN16%19%21%N13%17%17%18%18%16%17%them stop and think

19015183100965530464666445752121109109173167341Services which are
20%OS14%18%O22%OPS15%12%16%17%16%20%14%16%20%16%17%17%17%17%17%available to everyone

1621667671104622546525458513712311288174150327A wide range of high-
17%15%17%16%17%14%13%17%19%16%18%14%14%17%17%14%17%15%16%quality programmes for

children made in the UK

146180766696831933395448844591102129172151325Programmes that bring
15%17%17%14%15%18%10%12%14%16%15%23%FGJL17%12%16%21%GMN17%15%16%the nation together for

MNa shared viewing
experience

13312969607059443646382137411265978133128263Provision of regional
14%12%15%13%11%13%23%EFIJ14%J16%FJ11%6%10%16%FJ17%FIJ9%12%J13%13%13%programmes and content

KM(including news)

1081515947975524293837455134908285121136259Features people like
11%14%13%10%15%12%12%11%14%11%14%14%13%12%13%14%12%14%13%them and the places they

know

11114147567864161722444364425587107144106253Programmes with new
12%13%10%12%12%14%8%6%8%13%GM14%GM18%GLMN16%GLMN8%13%GM17%GLMN14%11%12%ideas and different

approaches

92855534434252019323239304364699085177Reflects the diversity
10%8%12%PS7%7%9%3%7%7%10%N10%N11%GN12%GN6%10%GN11%GN9%9%9%of the UK

86804538562510158332940283462687490166Encourages the
9%7%10%O8%9%5%5%6%3%10%GL9%GL11%GL11%GL5%10%GL11%GL7%9%8%development of new

talent

-------------------None of these
-------------------

Page 560

PSB Quantitative Research- September 2020
Table 97

C2a. Top 3 most valuable benefits for family and friends

Base : All who value any for friends/family

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

52615212292741663434992937842047Unweighted Base

57314582413001783464233198302031Weighted Base

16744861885811312498253615Programmes that they can
29%31%25%29%33%33%29%31%30%30%watch with and talk

about with their family
and friends

1454487474388714891243593High-quality productions
25%31%e31%25%21%25%35%d29%29%29%

1114795263336816386243590Trusted and accurate UK
19%33%efgi22%21%18%20%39%abd27%29%d29%news

1283845564398513686167512A wide range of
22%26%23%21%22%25%32%a27%20%25%different types of

programmes for them

125279457429767569165403Programmes that help to
22%19%19%25%16%22%18%22%20%20%understand what is going

on in the world today

96257424034608139148353Programmes which reflect
17%18%17%13%19%17%19%12%18%17%UK life and values

104243484435476466159347Programmes that make
18%17%20%15%20%13%15%21%19%17%them stop and think

98243485026577356136341Services which are
17%17%20%17%14%16%17%18%16%17%available to everyone

123204467636605962130327A wide range of high-
21%h14%19%25%h20%17%14%20%16%16%quality programmes for

children made in the UK

104221286431714450138325Programmes that bring
18%15%12%21%gh17%21%c10%16%17%c16%the nation together for

a shared viewing
experience

5920423322137744398263Provision of regional
10%14%9%11%12%11%18%ad13%12%13%programmes and content

(including news)

79180345323424743112259Features people like
14%12%14%18%13%12%11%13%14%13%them and the places they

know

83170354633492437119253Programmes with new
14%12%14%15%19%h14%c6%12%c14%c12%ideas and different

approaches

4013718131828232592177Reflects the diversity
7%9%f7%4%10%8%5%8%11%c9%of the UK

5810824251929252876166Encourages the
10%7%10%8%10%8%6%9%9%8%development of new

talent

----------None of these
----------
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Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

38438237290989149139102961192047Unweighted Base

631041621702180*282267187179*2242031Weighted Base

203057508618362645379615Programmes that they can
31%29%35%m30%34%29%23%34%30%35%m30%watch with and talk

about with their family
and friends

173445498447665525472593High-quality productions
26%32%28%29%25%27%24%28%30%32%29%

192948494667972395371590Trusted and accurate UK
31%l27%30%29%37%l28%27%21%29%32%29%news

152645427427260623966512A wide range of
23%25%27%25%23%26%22%33%22%30%25%different types of

programmes for them

131929343327267442634403Programmes that help to
20%18%18%20%18%26%jk25%24%15%15%20%understand what is going

on in the world today

81730298335242343841353Programmes which reflect
12%16%18%s18%s18%18%16%18%21%s18%17%UK life and values

81525299264354293447347Programmes that make
12%14%15%18%s15%15%20%s16%19%21%s17%them stop and think

112126282334347231742341Services which are
18%k21%kl16%17%19%15%18%12%10%19%17%available to everyone

91927271354436372925327A wide range of high-
15%18%17%16%19%15%14%20%16%11%16%quality programmes for

children made in the UK

111323279224258372636325Programmes that bring
17%13%14%16%12%15%22%qr20%14%16%16%the nation together for

a shared viewing
experience

121620214314533162227263Provision of regional
20%jlmpq15%13%13%17%16%13%9%12%12%13%programmes and content

(including news)

91119220203442303018259Features people like
14%j11%12%13%11%12%16%16%17%j8%13%them and the places they

know

91416214234138172925253Programmes with new
14%13%10%13%13%14%14%9%16%11%12%ideas and different

approaches

41117145182129161717177Reflects the diversity
6%11%s11%s9%10%7%11%9%10%8%9%of the UK

5712142103223101921166Encourages the
9%7%7%8%5%11%9%5%11%9%8%development of new

talent

-----------None of these
-----------

Page 562

PSB Quantitative Research- September 2020
Table 97

C2a. Top 3 most valuable benefits for family and friends

Base : All who value any for friends/family
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Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1788130129259178816528918540924726814818862047Unweighted Base

186791*74*1641867165*28719743328027022417892031Weighted Base

583151732583549264126817662550615Programmes that they can
31%E17%23%19%31%C33%32%33%29%29%28%28%31%30%watch with and talk

about with their family
and friends

547232447547608850137767555534593High-quality productions
29%25%32%28%29%36%31%25%32%27%28%25%30%29%

519413072519526947129598138545590Trusted and accurate UK
28%45%F41%F44%B28%31%24%24%30%w21%30%17%30%u29%news

465212647465487633109635033479512A wide range of
25%23%35%28%25%29%vy26%17%25%22%18%15%27%u25%different types of

programmes for them

36128154236127733596724363332403Programmes that help to
19%31%F20%26%19%16%26%v18%22%26%v16%28%t19%20%understand what is going

on in the world today

3331372033327464268396341310353Programmes which reflect
18%15%9%12%18%17%16%22%16%14%23%w18%17%17%UK life and values

32913518329274338107584434313347Programmes that make
18%D14%6%11%18%16%15%19%25%vz21%16%15%17%17%them stop and think

30720143430738443660514229309341Services which are
16%22%19%21%16%23%x15%18%14%18%16%13%17%17%available to everyone

30017102730027713271465527296327A wide range of high-
16%18%14%16%16%16%25%x16%16%16%20%12%17%16%quality programmes for

children made in the UK

315291031518573779543660263325Programmes that bring
17%E2%12%E6%17%C11%20%19%18%19%13%27%t15%16%the nation together for

a shared viewing
experience

21527214821536261448344020239263Provision of regional
12%30%F28%F29%B12%22%wxyz9%7%11%12%15%9%13%13%programmes and content

(including news)

2541352548393345404628228259Features people like
14%DE2%4%3%14%C5%14%A17%A10%14%A17%xA12%13%13%them and the places they

know

24624624612482870332837210253Programmes with new
13%E2%6%4%13%C7%17%A14%16%A12%10%17%12%12%ideas and different

approaches

1723251729162239323438137177Reflects the diversity
9%3%3%3%9%C5%6%11%9%11%13%z17%t8%9%of the UK

1622241629221740302134130166Encourages the
9%3%3%3%9%C6%8%9%9%11%8%15%t7%8%development of new

talent

--------------None of these
--------------
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C2b. Least 3 valuable benefits for family and friends
Programm

es thatProgramm
Programmthey canes that

es thatwatchProgrammbringA wide
A widehelp towith andProvisioFeatureses withtherange of

range ofunderstatalkn ofpeoplenewnationhigh-
differennd whataboutServicesregionalProgrammProgrammlikeideastogetherEncouragquality
t typesis goingwithwhichprogrammes thates whichthem andandfor aes theprogrammReflects

High-ofTrustedon intheirarees andmakereflectthedifferenshareddevelopmes forthe
qualityprogrammandthefamilyavailablcontentthemUK lifeplacestviewingent ofchildrendiversit

None ofproducties foraccurateworldande to(includistop andandtheyapproachexperiennewmade iny of the
theseonsthemUK newstodayfriendseveryoneng news)thinkvaluesknowescetalentthe UKUKTotal

3721771831881892052152523033033223353434665095532257Unweighted Base

3551851921822172292102673023033203343464625285382257Weighted Base

11156635767-6775908293108104152165152615Programmes that they can
31%30%33%31%31%-32%28%30%27%29%32%30%33%31%28%27%watch with and talk

about with their family
and friends

1163839-34594355956610210191147159182590Trusted and accurate UK
33%20%21%-16%26%21%21%31%22%32%30%26%32%30%34%26%news

129-4844545240857373948593128154178593High-quality productions
36%-25%24%25%22%19%32%24%24%29%25%27%28%29%33%26%

8427-40523839785083887578123156162512A wide range of
24%15%-22%24%17%19%29%17%27%28%23%22%27%29%30%23%different types of

programmes for them

71485332-594141514368497310311189403Programmes that help to
20%26%27%18%-26%20%15%17%14%21%15%21%22%21%17%18%understand what is going

on in the world today

682432474333*314250675454838489341Services which are
19%13%17%26%20%14%*11%14%16%21%16%15%18%16%16%15%available to everyone

6222324239282553653657704984-90327A wide range of high-
17%12%17%23%18%12%12%20%22%12%18%21%14%18%-17%15%quality programmes for

children made in the UK

624333264253455143-4552788310587353Programmes which reflect
17%23%17%14%19%23%21%19%14%-14%16%23%18%20%16%16%UK life and values

5543351643425155-76514063859867347Programmes that make
15%23%18%9%20%18%24%20%-25%16%12%18%18%19%12%15%them stop and think

634557305530364745384350-489673325Programmes that bring
18%24%30%17%25%13%17%17%15%13%14%15%-10%18%14%14%the nation together for

a shared viewing
experience

25222416214219-5848546859776958263Provision of regional
7%12%12%9%10%18%9%-19%16%17%20%17%17%13%11%12%programmes and content

(including news)

26202326294031356039-6157675873259Features people like
7%11%12%14%14%17%15%13%20%13%-18%16%15%11%13%11%them and the places they

know

5040252641512744424642-39384743253Programmes with new
14%22%13%14%19%22%13%16%14%15%13%-11%8%9%8%11%ideas and different

approaches

561612172125172224243228252537-177Reflects the diversity
16%9%7%9%10%11%8%8%8%8%10%8%7%5%7%-8%of the UK

29201712282613253141333528-2926166Encourages the
8%11%9%7%13%12%6%9%10%14%10%10%8%-6%5%7%development of new

talent

-181225112131243437192736294954226None of these
-10%6%14%5%9%15%9%11%12%6%8%10%6%9%10%10%
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C2a. Top 3 most valuable benefits for family and friends

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

113141284267814512314324032534338445238501538Reflects the diversity
31%m25%22%17%22%26%20%24%b23%b28%bgi26%bi26%bi25%bi15%25%bi24%of the UK

96130303416214313315121632135039045240488528A wide range of high-
26%23%23%27%17%26%k21%25%b21%27%bgi27%bgi26%bg25%bg15%24%b23%quality programmes for

children made in the UK

88119255297314411911819726828733039326436462Encourages the
24%21%19%19%20%26%19%b20%b19%b23%b22%b22%b22%b10%22%b20%development of new

talent

619219416509510510216519021223727738308346Programmes that bring
17%16%15%10%14%17%17%17%16%16%16%16%15%15%15%15%the nation together for

a shared viewing
experience

7090173165082738814318218722426345289334Programmes with new
19%m16%13%10%14%15%12%15%14%16%14%15%15%17%14%15%ideas and different

approaches

636319418567510510617218019322226138282320Features people like
17%n11%15%12%15%14%17%18%17%15%15%15%15%15%14%14%them and the places they

know

3562205266758948516612614218623237266303Programmes which reflect
10%11%16%no17%18%j10%15%ef14%16%ef11%11%13%13%14%13%13%UK life and values

4288172174980919214116418820123636266302Programmes that make
11%15%13%11%13%14%15%15%14%14%14%14%13%14%13%13%them stop and think

3066171224856878513812614417320831237267Provision of regional
8%11%13%14%13%10%14%14%13%11%11%12%12%12%12%12%programmes and content

(including news)

284715420354879489610912413917823206229Programmes that they can
8%8%12%13%10%9%13%h8%9%9%9%9%10%9%10%10%watch with and talk

about with their family
and friends

2049147174635716311710311712315630186217Programmes that help to
5%9%11%o11%13%j6%11%11%11%9%9%8%9%12%9%10%understand what is going

on in the world today

334613120505574641059710813016321189210Services which are
9%8%10%13%14%10%12%11%10%8%8%9%9%8%9%9%available to everyone

2234136193726685288838811815019173192A wide range of
6%6%10%no13%j10%j5%11%ef9%8%7%7%8%8%7%9%9%different types of

programmes for them

174412511402868551018210810914323162185High-quality productions
5%8%9%o7%11%j5%11%df9%10%7%8%7%8%9%8%8%

1339130244224625394749311313827155182Trusted and accurate UK
4%7%10%o16%j12%j4%10%f9%9%6%7%8%8%10%8%8%news

53104199236297929418520322725028340316355None of these
14%18%15%15%17%18%15%16%18%17%17%17%16%15%16%16%
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Jigsaw 2020
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On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

2944212852282477195373294964196402538Reflects the diversity
25%24%25%25%25%19%24%25%w19%24%34%p27%23%24%of the UK

3013992832422447677376354783192405528A wide range of high-
25%23%24%26%24%20%19%25%v23%23%25%26%23%23%quality programmes for

children made in the UK

2823582582132167292298304202667368462Encourages the
23%21%22%23%22%19%23%20%20%20%21%19%21%20%development of new

talent

1792691691311574553248203181769260346Programmes that bring
15%16%15%14%16%12%13%17%13%15%13%20%15%15%the nation together for

a shared viewing
experience

1902441661451285367214223062251261334Programmes with new
16%14%14%16%13%14%17%14%15%15%18%15%15%15%ideas and different

approaches

1862511811421247153196183011050260320Features people like
15%15%16%15%12%19%u13%13%11%15%8%14%15%14%them and the places they

know

1542471741071276458182232761145247303Programmes which reflect
13%14%15%12%13%17%14%12%15%13%9%13%14%13%UK life and values

1702271411291394754201282721855229302Programmes that make
14%13%12%14%14%12%14%14%18%13%14%16%13%13%them stop and think

13422515498135517014718244534228267Provision of regional
11%13%13%11%13%13%17%u10%12%12%4%10%13%r12%programmes and content

(including news)

118177127901183349148251991126192229Programmes that they can
10%10%11%10%12%9%12%10%17%s10%9%7%11%10%watch with and talk

about with their family
and friends

1031801197998494811914200530182217Programmes that help to
9%10%10%9%10%13%u12%8%9%10%4%8%10%10%understand what is going

on in the world today

103163947086344613019183431175210Services which are
9%9%8%8%9%9%11%9%13%9%4%9%10%9%available to everyone

901549370124204712513178832152192A wide range of
7%9%8%7%12%yzAB5%12%w8%8%9%6%9%9%9%different types of

programmes for them

83155996789364210810173829148185High-quality productions
7%9%9%7%9%9%10%7%6%8%7%8%8%8%

961459868904940944174725151182Trusted and accurate UK
8%8%8%7%9%13%u10%6%3%8%6%7%8%8%news

1972762011631417555225233262442289355None of these
16%16%17%18%14%20%14%15%15%16%20%12%16%16%
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Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

25128711512217311468879289835855248172113244292538Reflects the diversity
23%24%22%24%26%23%31%EHI30%EHI30%EHI24%EI23%EI15%19%30%EFHI24%EI17%21%27%D24%of the UK

23129810811115514367828796626665236158131282244528A wide range of high-
21%25%21%22%23%28%RT30%EFIJ28%EIJ28%EIJ26%EIJ17%17%22%29%EFIJ22%19%25%22%23%quality programmes for

children made in the UK

2082541068915010464636977626651197139117238221462Encourages the
19%22%21%18%22%21%29%EFHI21%22%21%17%17%17%24%EI19%17%21%20%20%development of new

Jtalent

1621847080958938474855486542133103107179164346Programmes that bring
15%16%14%16%14%18%17%16%15%15%14%17%14%16%14%16%16%15%15%the nation together for

a shared viewing
experience

1621729267107644642475256483913410887162170334Programmes with new
15%15%18%13%16%13%21%EI14%15%14%16%12%13%16%15%13%14%15%15%ideas and different

approaches

163156679083743240434544594911689108170149320Features people like
15%13%13%18%P12%15%15%14%14%12%13%15%17%14%12%16%15%14%14%them and the places they

know

160143579695482025335353625178106113154148303Programmes which reflect
15%O12%11%19%ORS14%9%9%9%11%14%G15%GM16%GM18%GMN9%15%GM17%GMN13%14%13%UK life and values

151151767382693441295637673410494101127175302Programmes that make
14%13%15%15%12%14%15%14%9%15%11%17%L12%13%13%15%11%16%D13%them stop and think

1061614360986423263943425044878694135132267Provision of regional
10%14%RT8%12%14%RT13%10%9%13%12%12%13%15%11%12%14%12%12%12%programmes and content

(including news)

10712249546854122127323251535965104125103229Programmes that they can
10%10%10%11%10%11%5%7%9%9%9%13%GMN18%FGJK7%9%15%FGJKL11%9%10%watch with and talk

LMNMNabout with their family
and friends

119975058643410151727356447426211096119217Programmes that help to
11%O8%10%12%O9%7%5%5%6%7%10%G16%FGKL16%FGKL5%9%G16%FGJKL8%11%10%understand what is going

MNMNMNon in the world today

100110464862471429262532552569578112384210Services which are
9%9%9%10%9%9%6%10%8%7%9%14%FGKN9%8%8%12%K11%C8%9%available to everyone

969643496036713231738623343549582108192A wide range of
9%8%8%10%9%7%3%4%7%5%11%GKMN16%FGKL11%GKMN5%7%14%FGKLM7%10%9%different types of

MNNprogrammes for them

841014034643788303037423146677310083185High-quality productions
8%9%8%7%9%7%3%3%10%GMN8%M10%GMN11%GMN11%GMN6%9%GMN11%GMN9%8%8%

968740515334151712243243374456809587182Trusted and accurate UK
9%7%8%10%8%7%7%6%4%7%9%L11%GL13%GKLM5%8%12%GKLM8%8%8%news

1601951005597982758558561501814014669206145355None of these
15%17%Q19%Q11%14%20%Q12%20%EH18%EH23%EHIN17%EH13%H6%17%EH20%EHIN10%18%C13%16%
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Base : All respondents

Jigsaw 2020
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Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

1254135057427915679189538Reflects the diversity
21%25%f19%18%22%20%33%abd23%21%24%of the UK

10742148522410313976177528A wide range of high-
18%26%efi19%17%13%26%29%a22%20%23%quality programmes for

children made in the UK

1273354776446712266184462Encourages the
21%20%18%24%24%17%26%d20%21%20%development of new

talent

96250435922508760134346Programmes that bring
16%15%17%19%12%12%18%18%15%15%the nation together for

a shared viewing
experience

78256334122618346125334Programmes with new
13%16%13%13%12%15%17%14%14%15%ideas and different

approaches

94226444633477046130320Features people like
16%14%17%15%18%12%15%14%15%14%them and the places they

know

112191575732533456134303Programmes which reflect
18%h12%22%h18%h17%13%c7%16%c15%c13%UK life and values

88215354632516241134302Programmes that make
14%13%13%15%17%13%13%12%15%13%them stop and think

65203233229285342121267Provision of regional
11%12%9%10%16%7%11%13%d14%d12%programmes and content

(including news)

75154364319343224130229Programmes that they can
12%9%14%14%10%8%7%7%15%bcd10%watch with and talk

about with their family
and friends

88129354424402439101217Programmes that help to
14%h8%14%h14%h13%10%c5%12%c11%c10%understand what is going

on in the world today

7113934401437373477210Services which are
12%8%13%13%8%9%8%10%9%9%available to everyone

6712513511340162593192A wide range of
11%gh8%5%16%egh7%10%c3%7%10%c9%different types of

programmes for them

5313318242327134188185High-quality productions
9%8%7%8%13%7%c3%12%cd10%c8%

6711520282828312580182Trusted and accurate UK
11%h7%8%9%15%h7%7%7%9%8%news

81275384324846750141355None of these
13%17%15%14%13%21%c14%15%16%16%
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Base : All respondents

Jigsaw 2020
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Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
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Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

182840452477862534777538Reflects the diversity
26%25%22%24%23%25%21%26%23%31%q24%of the UK

142439452578059575450528A wide range of high-
20%22%21%24%28%25%20%28%27%20%23%quality programmes for

children made in the UK

142036391406150554758462Encourages the
21%18%20%21%20%19%17%27%mr23%23%20%development of new

talent

91832288334859313317346Programmes that bring
13%j16%j18%j15%j16%j15%j20%j15%j16%j7%15%the nation together for

a shared viewing
experience

111328283225544364531334Programmes with new
16%11%15%15%11%17%15%18%22%jopr12%15%ideas and different

approaches

91827266225442342833320Features people like
13%16%15%14%11%17%14%17%14%13%14%them and the places they

know

91726251224447212539303Programmes which reflect
13%15%14%13%11%14%16%10%12%16%13%UK life and values

91328252195343233623302Programmes that make
14%12%15%13%9%17%14%11%18%9%13%them stop and think

81119229183732202027267Provision of regional
12%10%10%12%9%12%11%10%10%11%12%programmes and content

(including news)

4921194263441231716229Programmes that they can
6%8%12%s10%s13%11%14%js11%8%6%10%watch with and talk

about with their family
and friends

4914189233743171426217Programmes that help to
7%8%8%10%11%12%14%qrs8%7%11%10%understand what is going

on in the world today

81018174302832151325210Services which are
11%9%10%9%15%9%11%7%6%10%9%available to everyone

6101416312303591324192A wide range of
9%9%8%9%6%9%12%l4%7%10%9%different types of

programmes for them

6714158142515131926185High-quality productions
10%m6%8%8%7%8%5%6%9%10%8%

71115149212213162318182Trusted and accurate UK
11%m10%m8%8%10%7%5%8%11%m7%8%news

112226296343945322845355None of these
17%19%n14%16%17%12%15%16%14%18%16%
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Base : All respondents

Jigsaw 2020
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Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

48131275848148634692587438499538Reflects the diversity
23%34%F36%F35%B23%28%21%22%20%20%25%16%25%u24%of the UK

49817133049835514996626536485528A wide range of high-
24%18%18%18%24%20%17%24%21%21%22%15%24%u23%quality programmes for

children made in the UK

425221537425475745116545727429462Encourages the
20%24%21%22%20%27%19%22%25%19%19%11%22%u20%development of new

talent

31718123031734493969425328313346Programmes that bring
15%20%16%18%15%20%16%19%15%15%18%11%16%15%the nation together for

a shared viewing
experience

28829164628825393453404933295334Programmes with new
14%33%F22%28%B14%15%13%16%12%14%16%14%15%15%ideas and different

approaches

28521143528542362870514032280320Features people like
14%23%F19%21%B14%24%vxyz12%14%15%18%14%13%14%14%them and the places they

know

2831192028322642769454533266303Programmes which reflect
14%12%13%12%14%13%21%13%15%16%15%14%13%13%UK life and values

26822123526829372557424934266302Programmes that make
13%25%F17%21%B13%17%12%12%12%15%17%14%13%13%them stop and think

26134626121372867472622243267Provision of regional
12%E3%5%4%12%C12%12%14%15%16%v9%9%12%12%programmes and content

(including news)

2141051521417333560373233194229Programmes that they can
10%11%7%9%10%10%11%17%13%13%11%14%10%10%watch with and talk

about with their family
and friends

21322421322353441373035181217Programmes that help to
10%E2%2%2%10%C12%11%16%x9%13%10%14%9%10%understand what is going

on in the world today

2032562035471256362824183210Services which are
10%E2%6%4%10%C3%15%yA6%12%yA12%A9%A10%9%9%available to everyone

18444818414302838262537151192A wide range of
9%4%6%5%9%8%10%13%8%9%8%15%t8%9%different types of

programmes for them

1821231827312742312928154185High-quality productions
9%E1%3%2%9%C4%10%13%A9%11%10%11%8%8%

17624617620272734232320157182Trusted and accurate UK
8%3%5%4%8%11%9%13%7%8%8%8%8%8%news

355---35521631776363656296355None of these
17%DE---17%C12%21%vwy8%17%y13%12%23%t15%16%
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C2a. Top 3 most valuable benefits for family and friends
Programm

Programmes that
es thatProgrammthey can

ProgrammbringA widees thatwatch
es withFeaturesProvisiotherange ofhelp toA widewith and

newpeoplen ofnationhigh-understarange oftalk
EncouragideaslikeregionaltogetherProgrammProgrammqualityServicesnd whatdifferenabout

es theReflectsandthem andprogrammfor aes thates whichprogrammwhichis goingt typeswith
developmthedifferenthees andsharedmakereflectes forareon inofHigh-Trustedtheir

ent ofdiversittplacescontentviewingthemUK lifechildrenavailabltheprogrammqualityandfamily
None ofnewy of theapproachthey(includiexperienstop andandmade ine toworldes forproductiaccurateand
thesetalentUKesknowng news)cethinkvaluesthe UKeveryonetodaythemonsUK newsfriendsTotal

2101561762462542973073153293403593975236006166312257Unweighted Base

2261661772532592633253473533273414035125935906152257Weighted Base

5426-437358736787908989162178182152538Reflects the diversity
24%15%-17%28%22%23%19%25%27%26%22%32%30%31%25%24%of the UK

4929374758699698105-84111156154159165528A wide range of high-
22%18%21%19%22%26%30%28%30%-25%28%30%26%27%27%23%quality programmes for

children made in the UK

29-253867774885838483103123128147152462Encourages the
13%-14%15%26%29%15%25%23%26%24%26%24%22%25%25%20%development of new

talent

362825395759-6378495473789391104346Programmes that bring
16%17%14%15%22%22%-18%22%15%16%18%15%16%15%17%15%the nation together for

a shared viewing
experience

273528-61685040527054497585101108334Programmes with new
12%21%16%-24%26%15%12%15%21%16%12%15%14%17%18%15%ideas and different

approaches

19333242-54435145576768889410293320Features people like
8%20%18%17%-21%13%15%13%18%20%17%17%16%17%15%14%them and the places they

know

3741244639483876-36504383736682303Programmes which reflect
16%25%14%18%15%18%12%22%-11%15%11%16%12%11%13%13%UK life and values

34312442605845-4365425150739590302Programmes that make
15%19%14%16%23%22%14%-12%20%12%13%10%12%16%15%13%them stop and think

2425224435-47555153314178855575267Provision of regional
11%15%13%17%14%-14%16%14%16%9%10%15%14%9%12%12%programmes and content

(including news)

31131727311936514525*4139404367210Services which are
14%8%10%11%12%7%11%15%13%8%*10%8%7%7%11%9%available to everyone

212625514042304253283359385259-229Programmes that they can
9%16%14%20%15%16%9%12%15%9%10%15%7%9%10%-10%watch with and talk

about with their family
and friends

1128214129215543423943-52543467217Programmes that help to
5%17%12%16%11%8%17%12%12%12%13%-10%9%6%11%10%understand what is going

on in the world today

2512172626163016264247324044-57182Trusted and accurate UK
11%7%9%10%10%6%9%5%7%13%14%8%8%7%-9%8%news

121712252324573533323253-483963192A wide range of
5%11%7%10%9%9%17%10%9%10%9%13%-8%7%10%9%different types of

programmes for them

18201640202245434322244827-3856185High-quality productions
8%12%9%16%8%8%14%13%12%7%7%12%5%-6%9%8%

-295650262563556262687184129116111355None of these
-18%31%20%10%9%19%16%17%19%20%18%16%22%20%18%16%
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Jigsaw 2020
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C2a. Top 3 most valuable benefits for family and friends
Programm

Programmes that
es thatProgrammthey can

ProgrammbringA widees thatwatch
es withFeaturesProvisiotherange ofhelp toA widewith and

newpeoplen ofnationhigh-understarange oftalk
EncouragideaslikeregionaltogetherProgrammProgrammqualityServicesnd whatdifferenabout

es theReflectsandthem andprogrammfor aes thates whichprogrammwhichis goingt typeswith
developmthedifferenthees andsharedmakereflectes forareon inofHigh-Trustedtheir

ent ofdiversittplacescontentviewingthemUK lifechildrenavailabltheprogrammqualityandfamily
None ofnewy of theapproachthey(includiexperienstop andandmade ine toworldes forproductiaccurateand
thesetalentUKesknowng news)cethinkvaluesthe UKeveryonetodaythemonsUK newsfriendsTotal

-1561762462542973073153293403593975236006166312047Unweighted Base

-1661772532592633253473533273414035125935906152031Weighted Base

-26-437358736787908989162178182152485Reflects the diversity
-15%-17%28%22%23%19%25%27%26%22%32%30%31%25%24%of the UK

-29374758699698105-84111156154159165479A wide range of high-
-18%21%19%22%26%30%28%30%-25%28%30%26%27%27%24%quality programmes for

children made in the UK

--253867774885838483103123128147152432Encourages the
--14%15%26%29%15%25%23%26%24%26%24%22%25%25%21%development of new

talent

-3528-61685040527054497585101108307Programmes with new
-21%16%-24%26%15%12%15%21%16%12%15%14%17%18%15%ideas and different

approaches

-2825395759-6378495473789391104310Programmes that bring
-17%14%15%22%22%-18%22%15%16%18%15%16%15%17%15%the nation together for

a shared viewing
experience

-333242-54435145576768889410293301Features people like
-20%18%17%-21%13%15%13%18%20%17%17%16%17%15%15%them and the places they

know

-312442605845-4365425150739590269Programmes that make
-19%14%16%23%22%14%-12%20%12%13%10%12%16%15%13%them stop and think

-41244639483876-36504383736682266Programmes which reflect
-25%14%18%15%18%12%22%-11%15%11%16%12%11%13%13%UK life and values

-25224435-47555153314178855575243Provision of regional
-15%13%17%14%-14%16%14%16%9%10%15%14%9%12%12%programmes and content

(including news)

-131727311936514525*4139404367179Services which are
-8%10%11%12%7%11%15%13%8%*10%8%7%7%11%9%available to everyone

-2625514042304253283359385259-208Programmes that they can
-16%14%20%15%16%9%12%15%9%10%15%7%9%10%-10%watch with and talk

about with their family
and friends

-28214129215543423943-52543467205Programmes that help to
-17%12%16%11%8%17%12%12%12%13%-10%9%6%11%10%understand what is going

on in the world today

-1712252324573533323253-483963180A wide range of
-11%7%10%9%9%17%10%9%10%9%13%-8%7%10%9%different types of

programmes for them

-12172626163016264247324044-57158Trusted and accurate UK
-7%9%10%10%6%9%5%7%13%14%8%8%7%-9%8%news

-201640202245434322244827-3856167High-quality productions
-12%9%16%8%8%14%13%12%7%7%12%5%-6%9%8%

-295650262563556262687184129116111355None of these
-18%31%20%10%9%19%16%17%19%20%18%16%22%20%18%18%
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PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

3265481173134339547587532981112112841436167420118462047Unweighted Base

3065201205132*329510598545961108412071374163720518262031Weighted Base

91134260247313311813222530031435241231454485Reflects the diversity
30%m26%22%18%22%26%20%24%b23%b28%bi26%bi26%bi25%bi15%25%bi24%of the UK

82118280345913112513119929532036141435445479A wide range of high-
27%23%23%26%18%26%k21%24%21%27%bgi27%bgi26%bgi25%bg17%24%24%quality programmes for

children made in the UK

81113239286413411911018625527130636723409432Encourages the
26%m22%20%21%20%26%20%b20%b19%b24%b22%b22%b22%b11%22%b21%development of new

talent

53801771443881039615017419521925233277310Programmes that bring
17%15%15%11%13%17%17%18%16%16%16%16%15%16%15%15%the nation together for

a shared viewing
experience

6581161144280718413317018121024837270307Programmes with new
21%m16%13%11%13%16%12%15%14%16%15%15%15%18%15%15%ideas and different

approaches

59601811651741019816017018321225032269301Features people like
19%n12%15%12%16%14%17%18%17%16%15%15%15%16%15%15%them and the places they

know

3382153154276908512915217518421626243269Programmes that make
11%16%13%11%13%15%15%16%13%14%15%13%13%13%13%13%them stop and think

3252182235951877514811513417521625241266Programmes which reflect
11%10%15%n18%18%j10%15%14%15%ef11%11%13%13%12%13%13%UK life and values

2560157214354807512411713516219526217243Provision of regional
8%12%13%16%13%11%13%14%13%11%11%12%12%13%12%12%programmes and content

(including news)

19421471733437645909911212616318190208Programmes that they can
6%8%12%o13%10%8%13%8%9%9%9%9%10%9%10%10%watch with and talk

about with their family
and friends

174714216443570611129911212115227178205Programmes that help to
5%9%12%o12%13%j7%12%11%12%9%9%9%9%13%10%10%understand what is going

on in the world today

2033126193026644679778211114215165180A wide range of
7%6%10%n15%j9%5%11%ef8%8%7%7%8%9%7%9%9%different types of

programmes for them

2336120184242726093869411614215165179Services which are
8%7%10%13%13%8%12%ef11%10%8%8%8%9%7%9%9%available to everyone

13401141036246451937910410313217150167High-quality productions
4%8%9%o8%11%j5%11%9%10%7%9%8%8%8%8%8%

730122213924584586667810012222135158Trusted and accurate UK
2%6%10%no16%j12%j5%10%f8%9%6%6%7%7%11%7%8%news

53104199236297929418520322725028340316355None of these
17%20%17%17%19%19%15%17%19%19%19%18%17%19%17%18%
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Table 102

C2b. Least 3 valuable benefits for family and friends

Base : All who value any for friends/family

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1136154710478819313483681331136187610636515762047Unweighted Base

1080158310678359323423681320145*1847106*33215942031Weighted Base

2693742612132266489332274463795353485Reflects the diversity
25%24%24%25%24%19%24%25%19%24%35%p29%p22%24%of the UK

2673652582122296870341354302890361479A wide range of high-
25%23%24%25%25%20%19%26%v24%23%26%27%23%24%quality programmes for

children made in the UK

2663332462032036885279303912263347432Encourages the
25%21%23%24%22%20%23%21%21%21%21%19%22%21%development of new

talent

1562491531111454045226192871463234310Programmes that bring
14%16%14%13%16%12%12%17%13%16%13%19%15%15%the nation together for

a shared viewing
experience

1782231521361135058198202811949239307Programmes with new
16%x14%14%16%x12%15%16%15%14%15%18%15%15%15%ideas and different

approaches

179239173137119635218517282849244301Features people like
17%15%16%16%13%18%14%14%12%15%7%15%15%15%them and the places they

know

1502051281111263950180252411354202269Programmes that make
14%13%12%13%14%12%13%14%17%13%12%16%13%13%them stop and think

13422415597118554816320241841217266Programmes which reflect
12%14%14%12%13%16%13%12%14%13%8%12%14%13%UK life and values

12120614387129466613118221431207243Provision of regional
11%13%13%10%14%13%18%u10%13%12%4%9%13%r12%programmes and content

(including news)

109164117841132942137251781126171208Programmes that they can
10%10%11%10%12%9%11%10%18%s10%11%8%11%10%watch with and talk

about with their family
and friends

971731137594474511313190428173205Programmes that help to
9%11%11%9%10%14%u12%9%9%10%4%8%11%10%understand what is going

on in the world today

851458665117194311912166730143180A wide range of
8%9%8%8%13%yzAB5%12%w9%8%9%7%9%9%9%different types of

programmes for them

88145865979304610419154427148179Services which are
8%9%8%7%8%9%12%u8%13%8%4%8%9%9%available to everyone

7614288618833389610155629133167High-quality productions
7%9%8%7%9%10%10%7%7%8%5%9%8%8%

821318857824537752152424129158Trusted and accurate UK
8%8%8%7%9%13%u10%u6%1%8%t4%7%8%8%news

1972762011631417555225233262442289355None of these
18%17%19%20%15%22%15%17%16%18%23%q13%18%18%
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Table 102

C2b. Least 3 valuable benefits for family and friends

Base : All who value any for friends/family

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

980106751540663343421830533731029731924686060756510569772047Unweighted Base

953107845145362445419026827833432136625973665562510389822031Weighted Base

230255103114156996578838076514822615799229255485Reflects the diversity
24%24%23%25%25%22%34%EFHI29%EHI30%EHI24%EI24%EI14%18%31%EFHI24%EI16%22%26%24%of the UK

2082719310414212959747985556360212141123262215479A wide range of high-
22%25%21%23%23%28%RT31%EFIJ28%EIJ28%EIJ26%IJ17%17%23%29%EFIJ21%20%25%22%24%quality programmes for

children made in the UK

191241998214010156616274586450179131114223207432Encourages the
20%22%22%18%22%22%29%EFIJ23%22%22%18%17%19%24%EI20%18%22%21%21%development of new

talent

14516662738779334143484660351179495164145310Programmes that bring
15%15%14%16%14%17%17%15%16%14%14%16%13%16%14%15%16%15%15%the nation together for

a shared viewing
experience

14516180629962464146415244351339279146160307Programmes with new
15%15%18%14%16%14%24%EFHI15%17%12%16%12%14%18%EI14%13%14%16%15%ideas and different

Kapproaches

157144638776683236414342574610985103159142301Features people like
16%13%14%19%PS12%15%17%14%15%13%13%15%18%15%13%16%15%14%15%them and the places they

know

1251446361776726412549336130928291114154269Programmes that make
13%13%14%13%12%15%14%15%9%15%10%17%L12%13%13%15%11%16%D13%them stop and think

13812849828543162530414858427189100134131266Programmes which reflect
15%O12%11%18%ORS14%9%8%9%11%12%15%G16%GN16%GN10%14%16%GMN13%13%13%UK life and values

931503456896119223939384542797787119123243Provision of regional
10%14%RT8%12%14%RT14%R10%8%14%12%12%12%16%M11%12%14%11%13%12%programmes and content

(including news)

95113425165481117242828504853569811295208Programmes that they can
10%11%9%11%10%11%6%6%9%8%9%14%GMN18%FGJK7%9%16%FGJKL11%10%10%watch with and talk

LMNMNabout with their family
and friends

112944358613310131423356445365810990115205Programmes that help to
12%O9%10%13%O10%7%5%5%5%7%11%GLM17%FGKL18%FGKL5%9%G17%FGJKL9%12%10%understand what is going

MNMNMNon in the world today

909039485832511231538583239528975103180A wide range of
9%8%9%11%9%7%3%4%8%4%12%GKMN16%FGKL12%GKMN5%8%N14%FGKLM7%11%D9%different types of

MNNprogrammes for them

849642405738624242128502554507610869179Services which are
9%9%9%9%9%8%3%9%N9%6%9%14%FGKN10%N7%8%12%FGKN10%C7%9%available to everyone

7295313462336627283240293860699075167High-quality productions
8%9%7%8%10%7%3%2%10%GMN8%M10%GMN11%GMN11%GMN5%9%GMN11%GMN9%8%8%

80783243502812910222940363150778077158Trusted and accurate UK
8%7%7%9%8%6%6%3%4%6%9%GLM11%GLM14%FGKL4%8%G12%FGKLM8%8%8%news

MN

1601951005597982758558561501814014669206145355None of these
17%18%Q22%PQ12%16%22%PQ14%H22%EHI20%EH25%EHIN19%EH14%7%19%EH22%EHI11%20%C15%18%
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Table 102

C2b. Least 3 valuable benefits for family and friends

Base : All who value any for friends/family

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

52615212292741663434992937842047Unweighted Base

57314582413001783464233198302031Weighted Base

1133724356377014075172485Reflects the diversity
20%26%gi18%19%21%20%33%abd24%21%24%of the UK

1043754850248612572168479A wide range of high-
18%26%efi20%17%13%25%30%a22%20%24%quality programmes for

children made in the UK

1263064776436311266172432Encourages the
22%21%19%25%24%18%26%d21%21%21%development of new

talent

93217435920437656125310Programmes that bring
16%15%18%20%11%12%18%18%15%15%the nation together for

a shared viewing
experience

71235264122538242114307Programmes with new
12%16%11%14%13%15%19%a13%14%15%ideas and different

approaches

89211444233436646124301Features people like
16%14%18%14%18%12%15%14%15%15%them and the places they

know

80189294630375839126269Programmes that make
14%13%12%15%17%11%14%12%15%13%them stop and think

102164495231403251127266Programmes which reflect
18%h11%20%h17%h18%12%8%16%c15%c13%UK life and values

62181212929204542116243Provision of regional
11%12%9%10%16%6%11%13%d14%d12%programmes and content

(including news)

73135344019312822120208Programmes that they can
13%9%14%13%11%9%7%7%15%bcd10%watch with and talk

about with their family
and friends

8711835442435223997205Programmes that help to
15%h8%14%h15%h13%10%c5%12%c12%c10%understand what is going

on in the world today

6411613491337132588180A wide range of
11%g8%5%16%egh7%11%c3%8%c11%c9%different types of

programmes for them

6211728361231283073179Services which are
11%8%12%12%7%9%7%9%9%9%available to everyone

521151824232394184167High-quality productions
9%8%7%8%13%7%c2%13%cd10%c8%

649417282826202277158Trusted and accurate UK
11%h6%7%9%16%gh7%5%7%9%c8%news

81275384324846750141355None of these
14%19%16%14%13%24%abc16%16%17%18%
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Table 103

C2b. Least 3 valuable benefits for family and friends

Base : All who value any for friends/family

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

38438237290989149139102961192047Unweighted Base

631041621702180*282267187179*2242031Weighted Base

172738403417353444070485Reflects the diversity
27%26%23%24%23%26%20%24%23%31%m24%of the UK

122335410537158494544479A wide range of high-
20%22%21%24%30%25%22%26%25%20%24%quality programmes for

children made in the UK

131934366405550544254432Encourages the
21%18%21%22%22%20%19%29%r23%24%21%development of new

talent

81628258274153293215310Programmes that bring
14%j15%j17%j15%j15%14%20%j16%j18%j7%15%the nation together for

a shared viewing
experience

101226259204838364229307Programmes with new
15%12%16%15%11%17%14%19%23%jopr13%15%ideas and different

approaches

81726250225142322727301Features people like
13%17%16%15%12%18%16%17%15%12%15%them and the places they

know

91324223174736233322269Programmes that make
14%12%15%13%9%17%14%12%18%10%13%them stop and think

91621220163441192539266Programmes which reflect
14%15%13%13%9%12%15%10%14%18%13%UK life and values

71017209163232202023243Provision of regional
12%10%10%12%9%11%12%11%11%10%12%programmes and content

(including news)

4819178243039231316208Programmes that they can
6%8%11%s10%s13%11%15%rs12%7%7%10%watch with and talk

about with their family
and friends

4713181233541171423205Programmes that help to
7%7%8%11%r13%13%15%qrs9%8%10%10%understand what is going

on in the world today

681315310303571320180A wide range of
9%l8%8%9%6%11%13%l4%8%9%9%different types of

programmes for them

71017146272124151123179Services which are
11%9%10%9%15%kp8%9%8%6%10%9%available to everyone

661414112251591724167High-quality productions
9%6%8%8%7%9%6%5%10%11%8%

61013128182013132114158Trusted and accurate UK
10%m10%8%8%10%7%5%7%12%6%8%news

112226296343945322845355None of these
18%21%n16%17%19%14%17%17%16%20%18%
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Table 103

C2b. Least 3 valuable benefits for family and friends

Base : All who value any for friends/family

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1788130129259178816528918540924726814818862047Unweighted Base

186791*74*1641867165*28719743328027022417892031Weighted Base

42731275842746574287576931454485Reflects the diversity
23%34%F36%F35%B23%28%20%21%20%20%26%14%25%u24%of the UK

44917133044934504992605934440479A wide range of high-
24%18%18%18%24%20%17%25%21%21%22%15%25%u24%quality programmes for

children made in the UK

395221537395455744108545526402432Encourages the
21%24%21%22%21%27%20%22%25%19%20%11%23%u21%development of new

talent

28118123028132443765414823283310Programmes that bring
15%20%16%18%15%20%15%19%15%15%18%10%16%15%the nation together for

a shared viewing
experience

26129164626125313053404328275307Programmes with new
14%33%F22%28%B14%15%11%15%12%14%16%12%15%15%ideas and different

approaches

26521143526542362866514032262301Features people like
14%23%19%21%B14%26%vxyz13%14%15%18%15%14%15%15%them and the places they

know

23422123523429322256404234233269Programmes that make
13%25%F17%21%B13%18%11%11%13%14%16%15%13%13%them stop and think

2461192024620542469453828236266Programmes which reflect
13%12%13%12%13%12%19%12%16%16%14%12%13%13%UK life and values

23734623721352761472621221243Provision of regional
13%E3%5%4%13%C13%12%14%14%17%10%9%12%12%programmes and content

(including news)

1931051519315333358352931176208Programmes that they can
10%11%7%9%10%9%11%17%13%13%11%14%10%10%watch with and talk

about with their family
and friends

20122420122353339373035171205Programmes that help to
11%DE2%2%2%11%C13%12%17%x9%13%11%15%t10%10%understand what is going

on in the world today

17244817210292636252537140180A wide range of
9%4%6%5%9%6%10%13%8%9%9%16%t8%9%different types of

programmes for them

1732561733391251362620158179Services which are
9%E2%6%4%9%C2%14%yA6%12%A13%A9%A9%9%9%available to everyone

1641231647312540312725142167High-quality productions
9%E1%3%2%9%C4%11%13%A9%11%10%11%8%8%

15124615116242531232119134158Trusted and accurate UK
8%3%5%4%8%10%8%13%7%8%8%9%7%8%news

355---35521631776363656296355None of these
19%DE---19%C13%22%vwy9%18%y13%13%25%t17%18%
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C2b. Least 3 valuable benefits for family and friends

Base : All who value any for friends/family

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

----------------1 - Not at all valuable
----------------

----------------2 - Not very valuable
----------------

12---*---2333-333 - Neither valuable nor
1%4%---1%---2%2%2%2%-2%2%not valuable

161920*224*-440504951*55554 - Quite valuable
27%31%44%8%70%33%10%-20%31%33%32%33%10%34%33%

42392521492116899710210231031065 - Extremely valuable
71%65%55%92%30%66%90%100%80%67%64%66%65%90%64%64%

***--*---*111-11Don't know
**1%--*---****-1%1%
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Table 104

C3i.1. How valuable you think each benefit is to society overall - Services which are available to everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

--------------1 - Not at all valuable
--------------

--------------2 - Not very valuable
--------------

3*-3*--3-3-2133 - Neither valuable nor
3%*-3%*--2%-2%-4%1%2%not valuable

2730625146-4915452129554 - Quite valuable
31%35%27%30%33%84%-32%22%33%34%33%34%33%

57571754281310221031040561065 - Extremely valuable
65%65%73%66%66%16%100%66%78%64%63%63%65%64%

1--1---1-1***1Don't know
1%--1%---1%-1%3%**1%
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PSB Quantitative Research- September 2020
Table 104

C3i.1. How valuable you think each benefit is to society overall - Services which are available to everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

-------------------1 - Not at all valuable
-------------------

-------------------2 - Not very valuable
-------------------

3-2*--3------3--2133 - Neither valuable nor
3%-4%1%--4%------2%--2%1%2%not valuable

3619161614521171222--504-3025554 - Quite valuable
35%30%31%38%35%23%31%32%43%24%36%--34%29%-32%35%33%

62443325271743361764--9510-61451065 - Extremely valuable
61%70%64%60%65%77%64%68%57%76%64%--64%71%-65%64%64%

1-*1--1-*----1--*11Don't know
1%-1%1%--1%-*----1%--*1%1%
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Table 104

C3i.1. How valuable you think each benefit is to society overall - Services which are available to everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

----------1 - Not at all valuable
----------

----------2 - Not very valuable
----------

-3----3--33 - Neither valuable nor
-2%----2%--2%not valuable

45124-14048554 - Quite valuable
86%32%77%85%-10%34%32%32%33%

110511-5739171065 - Extremely valuable
14%66%23%15%-90%63%68%68%64%

-1----1--1Don't know
-1%----1%--1%
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Table 104

C3i.1. How valuable you think each benefit is to society overall - Services which are available to everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-----------1 - Not at all valuable
-----------

-----------2 - Not very valuable
-----------

**12----2-33 - Neither valuable nor
2%1%3%2%----12%-2%not valuable

358394102114-554 - Quite valuable
34%31%33%34%44%52%25%47%26%-33%

6111475695129131065 - Extremely valuable
60%68%63%65%56%48%75%53%62%100%64%

*-*-------1Don't know
5%pr-2%-------1%
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Table 104

C3i.1. How valuable you think each benefit is to society overall - Services which are available to everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--------------1 - Not at all valuable
--------------

--------------2 - Not very valuable
--------------

-*33-*------333 - Neither valuable nor
-*3%2%-*------2%2%not valuable

-302555-1142724-55554 - Quite valuable
-33%34%33%-21%63%44%42%19%32%-34%33%

-6145106-41321010821041065 - Extremely valuable
-67%61%64%-79%37%56%58%81%68%100%64%64%

--11--------11Don't know
--1%1%--------1%1%
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Table 104

C3i.1. How valuable you think each benefit is to society overall - Services which are available to everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

----------------1 - Not at all valuable
----------------

----------------2 - Not very valuable
----------------

-2*2-----2222-223 - Neither valuable nor
-3%*83%-----1%1%1%1%-1%1%not valuable

242110*1282-541545354154554 - Quite valuable
41%34%22%8%30%38%100%-22%31%36%35%34%22%34%33%

343633*244-1168691949621001035 - Extremely valuable
57%60%73%9%70%60%-100%78%65%60%61%61%78%62%63%

112--2---3444-44Don't know
2%2%5%--2%---3%3%3%3%-3%3%
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Table 105

C3i.2. How valuable you think each benefit is to society overall - High-quality productions

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

--------------1 - Not at all valuable
--------------

--------------2 - Not very valuable
--------------

2*-2*-2*-2-*223 - Neither valuable nor
2%*-2%*-65%*-1%-1%2%1%not valuable

2628326145*5025321439554 - Quite valuable
30%32%13%32%32%66%10%32%60%33%13%23%45%q33%

58552054272110011011445441035 - Extremely valuable
67%63%85%66%62%34%24%65%40%63%87%72%p51%63%

-41-2--4-4-314Don't know
-5%3%-5%--3%-3%-5%1%3%

Page 586

PSB Quantitative Research- September 2020
Table 105

C3i.2. How valuable you think each benefit is to society overall - High-quality productions

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

-------------------1 - Not at all valuable
-------------------

-------------------2 - Not very valuable
-------------------

*2*--22*-----2--*223 - Neither valuable nor
*3%1%--8%3%*-----1%--*3%1%not valuable

3421171414621151143--487-2926554 - Quite valuable
34%33%33%33%35%28%32%29%38%49%46%--32%48%-32%36%33%

63403424271443361643--957-63401035 - Extremely valuable
62%64%66%58%64%63%64%69%54%51%54%--64%52%-68%56%63%

41-3**112----4--*44Don't know
4%1%-8%1%1%1%2%8%----3%--*6%3%
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Table 105

C3i.2. How valuable you think each benefit is to society overall - High-quality productions

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

----------1 - Not at all valuable
----------

----------2 - Not very valuable
----------

-2----2--23 - Neither valuable nor
-1%----2%--1%not valuable

25322-137611554 - Quite valuable
46%33%77%44%-11%32%47%44%33%

210112-5765141035 - Extremely valuable
54%63%23%56%-85%65%35%56%63%

-4---*22-4Don't know
-3%---4%1%18%-3%
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Table 105

C3i.2. How valuable you think each benefit is to society overall - High-quality productions

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-----------1 - Not at all valuable
-----------

-----------2 - Not very valuable
-----------

**-2-2----23 - Neither valuable nor
2%1%-2%-9%----1%not valuable

34939273826554 - Quite valuable
36%25%37%34%19%35%50%37%12%46%33%

61014736114141271035 - Extremely valuable
62%65%59%63%60%56%50%63%88%54%63%

-1122-----4Don't know
-9%ps3%2%21%-----3%
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Table 105

C3i.2. How valuable you think each benefit is to society overall - High-quality productions

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--------------1 - Not at all valuable
--------------

--------------2 - Not very valuable
--------------

-2*2-2------223 - Neither valuable nor
-2%*1%-4%------1%1%not valuable

-312455-2053962253554 - Quite valuable
-34%32%33%-37%66%86%51%51%15%85%33%33%

-5350103-2721948*1021035 - Extremely valuable
-59%67%63%-52%34%14%49%32%66%15%63%63%

-4-4-4---22-44Don't know
-5%-3%-7%---17%19%-3%3%
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Table 105

C3i.2. How valuable you think each benefit is to society overall - High-quality productions

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

----------------1 - Not at all valuable
----------------

----------------2 - Not very valuable
----------------

4-1--3---5455-553 - Neither valuable nor
7%-2%--3%---3%3%3%3%-3%3%not valuable

1121112*21-*233434141*43434 - Quite valuable
19%35%24%91%7%29%-18%9%25%28%27%26%7%27%26%

443933*35021199410310811031131165 - Extremely valuable
74%65%73%9%93%67%100%82%91%72%69%70%70%93%70%70%

1-*--1---**11-11Don't know
1%-1%--1%---****-1%1%
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Table 106

C3i.3. How valuable you think each benefit is to society overall - A wide range of different types of programmes for everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

--------------1 - Not at all valuable
--------------

--------------2 - Not very valuable
--------------

32-3-*-4-4--553 - Neither valuable nor
3%2%-4%-5%-3%-3%--5%3%not valuable

231942312623614211724434 - Quite valuable
27%22%18%28%28%78%65%23%22%26%9%28%28%26%

60661956311111321131445561165 - Extremely valuable
69%76%81%68%72%17%35%73%78%70%89%72%66%70%

*1**---1-1*-11Don't know
*1%1%*---1%-1%2%-1%1%
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Table 106

C3i.3. How valuable you think each benefit is to society overall - A wide range of different types of programmes for everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

-------------------1 - Not at all valuable
-------------------

-------------------2 - Not very valuable
-------------------

32-22-212----5--5-53 - Neither valuable nor
3%3%-5%4%-3%1%6%----3%--5%-3%not valuable

2617141111619101022--394-2420434 - Quite valuable
26%27%27%26%26%28%29%19%33%25%36%--26%29%-25%27%26%

71453728291645421864--10510-65511165 - Extremely valuable
70%70%73%67%70%70%67%79%61%75%64%--70%71%-70%71%70%

1*-1-*1------1---11Don't know
1%*-2%-1%1%------1%---1%1%
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Table 106

C3i.3. How valuable you think each benefit is to society overall - A wide range of different types of programmes for everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

----------1 - Not at all valuable
----------

----------2 - Not very valuable
----------

23-2--4--53 - Neither valuable nor
40%2%-42%--4%--3%not valuable

24122-*3056434 - Quite valuable
42%26%70%44%-2%26%39%26%26%

111511-5828181165 - Extremely valuable
18%72%30%15%-98%70%61%74%70%

-1----1--1Don't know
-1%----1%--1%
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Table 106

C3i.3. How valuable you think each benefit is to society overall - A wide range of different types of programmes for everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-----------1 - Not at all valuable
-----------

-----------2 - Not very valuable
-----------

--14--2--253 - Neither valuable nor
--3%3%--25%--17%3%not valuable

34630272732434 - Quite valuable
30%24%27%26%21%35%26%30%24%16%26%

71116828133161191165 - Extremely valuable
70%71%70%70%79%65%49%70%76%67%70%

-1--------1Don't know
-6%pq--------1%
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Table 106

C3i.3. How valuable you think each benefit is to society overall - A wide range of different types of programmes for everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--------------1 - Not at all valuable
--------------

--------------2 - Not very valuable
--------------

-225-3------553 - Neither valuable nor
-3%3%3%-5%------3%3%not valuable

-251843-1422264-43434 - Quite valuable
-28%25%26%-26%34%44%14%50%33%-27%26%

-6353116-3652156821131165 - Extremely valuable
-69%72%70%-68%66%56%86%50%67%100%70%70%

-1*1-*------11Don't know
-1%*1%-*------1%1%
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Table 106

C3i.3. How valuable you think each benefit is to society overall - A wide range of different types of programmes for everyone

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

----------------1 - Not at all valuable
----------------

-22--2---3322-332 - Not very valuable
-3%4%--2%---3%2%1%1%-2%2%

131--4--*5555-553 - Neither valuable nor
2%6%1%--6%--1%4%3%3%3%-3%3%not valuable

251918*1222-851606061161624 - Quite valuable
43%31%40%17%25%29%90%-41%39%40%39%39%28%38%38%

3336242246*11273828788291935 - Extremely valuable
55%59%54%83%75%62%10%100%59%55%55%56%56%68%56%56%

***--*---**11*11Don't know
1%1%*--1%---****4%*1%
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Table 107

C3i.4. How valuable you think each benefit is to society overall - A wide range of high-quality programmes for children made in the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

--------------1 - Not at all valuable
--------------

-32-22-2-3--332 - Not very valuable
-4%7%-4%23%-1%-2%--4%2%

5**5**-5-5-4153 - Neither valuable nor
5%*1%6%*5%-3%-3%-6%2%3%not valuable

3230731165*5835942236624 - Quite valuable
36%34%29%38%38%64%7%37%82%37%26%35%42%38%

5053144624*390192123644935 - Extremely valuable
58%61%63%56%57%6%93%58%18%57%74%58%52%56%

*1-***-1-1-**1Don't know
*1%-**2%-*-1%-1%1%1%
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Table 107

C3i.4. How valuable you think each benefit is to society overall - A wide range of high-quality programmes for children made in the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

-------------------1 - Not at all valuable
-------------------

22---222-----3--2232 - Not very valuable
2%3%---8%3%3%-----2%--2%3%2%

323-*2212----5--3253 - Neither valuable nor
3%3%5%-*8%4%1%6%----3%--3%3%3%not valuable

392319191672524122*--602-3725624 - Quite valuable
39%37%38%46%39%33%37%45%41%22%3%--40%15%-40%35%38%

56362822251138271675--8012-5241935 - Extremely valuable
56%57%56%53%61%51%56%50%53%78%97%--53%85%-55%58%56%

1-**--1*-----1--*11Don't know
1%-1%1%--1%1%-----1%--*1%1%
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Table 107

C3i.4. How valuable you think each benefit is to society overall - A wide range of high-quality programmes for children made in the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

----------1 - Not at all valuable
----------

-3----2--32 - Not very valuable
-2%----2%--2%

-5----32-53 - Neither valuable nor
-3%----2%13%-3%not valuable

-62---14858624 - Quite valuable
-39%---24%41%37%32%38%

48834-464617935 - Extremely valuable
100%55%100%100%-76%55%46%68%56%

-1----**-1Don't know
-1%----*3%-1%
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Table 107

C3i.4. How valuable you think each benefit is to society overall - A wide range of high-quality programmes for children made in the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-----------1 - Not at all valuable
-----------

---3----2-32 - Not very valuable
---3%----12%-2%

1-13---2--53 - Neither valuable nor
8%r-3%3%---8%--3%not valuable

57942453549624 - Quite valuable
48%47%38%36%39%26%50%23%26%70%38%

48136861541694935 - Extremely valuable
42%51%57%58%61%74%50%69%62%30%56%

***-------1Don't know
3%p2%p1%-------1%
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Table 107

C3i.4. How valuable you think each benefit is to society overall - A wide range of high-quality programmes for children made in the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--------------1 - Not at all valuable
--------------

-223-2------332 - Not very valuable
-2%2%2%-3%------2%2%

-235-----22-553 - Neither valuable nor
-2%4%3%-----14%14%-3%3%not valuable

-333062-2854646260624 - Quite valuable
-36%40%38%-53%69%95%32%33%49%85%37%38%

-533993-232*1275*92935 - Extremely valuable
-59%54%56%-43%31%5%68%52%37%15%57%56%

-**1--------11Don't know
-*1%1%--------1%1%
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Table 107

C3i.4. How valuable you think each benefit is to society overall - A wide range of high-quality programmes for children made in the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

--**--------*-**1 - Not at all valuable
--*8%--------*-**

----------------2 - Not very valuable
----------------

2--------*222-223 - Neither valuable nor
3%--------*1%1%1%-1%1%not valuable

141610-*182*331383940*40404 - Quite valuable
23%27%22%-7%24%90%18%14%23%25%26%25%13%25%24%

4344352356*11710111111311531191225 - Extremely valuable
73%73%78%92%93%76%10%82%86%77%74%73%73%87%74%74%

----------------Don't know
----------------

Page 603

PSB Quantitative Research- September 2020
Table 108

C3i.5. How valuable you think each benefit is to society overall - Trusted and accurate UK news

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

-*-----*-**--*1 - Not at all valuable
-*-----*-*1%--*

--------------2 - Not very valuable
--------------

*2-*---2-2--223 - Neither valuable nor
*2%-*---1%-1%--2%1%not valuable

1919219134-3513921622404 - Quite valuable
22%22%8%24%31%62%-23%22%24%12%26%25%24%

67662163293311721191446621225 - Extremely valuable
77%76%92%76%69%38%100%76%78%74%87%74%72%74%

--------------Don't know
--------------
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Table 108

C3i.5. How valuable you think each benefit is to society overall - Trusted and accurate UK news

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

*-*---*------*---**1 - Not at all valuable
*-*---*------*---**

-------------------2 - Not very valuable
-------------------

2-*2---2-----2--2-23 - Neither valuable nor
2%-*5%---4%-----1%--2%-1%not valuable

24161491061611112*--382-2515404 - Quite valuable
24%25%28%23%24%27%24%21%37%22%3%--25%15%-26%22%24%

75473630311651401875--10912-67561225 - Extremely valuable
74%75%72%73%76%73%76%75%63%78%97%--73%85%-71%78%74%

-------------------Don't know
-------------------
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Table 108

C3i.5. How valuable you think each benefit is to society overall - Trusted and accurate UK news

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-*----*--*1 - Not at all valuable
-*----*--*

----------2 - Not very valuable
----------

-2----2--23 - Neither valuable nor
-1%----2%--1%not valuable

238-2-*2964404 - Quite valuable
40%24%-42%-7%25%47%17%24%

312032-5867201225 - Extremely valuable
60%75%100%58%-93%73%53%83%74%

----------Don't know
----------
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Table 108

C3i.5. How valuable you think each benefit is to society overall - Trusted and accurate UK news

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

*---------*1 - Not at all valuable
2%p---------*

-----------2 - Not very valuable
-----------

*--2------23 - Neither valuable nor
1%--2%------1%not valuable

23530233724404 - Quite valuable
21%17%22%26%21%17%48%31%13%30%24%

71318848164151291225 - Extremely valuable
76%83%78%72%79%83%52%69%87%70%74%

-----------Don't know
-----------
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Table 108

C3i.5. How valuable you think each benefit is to society overall - Trusted and accurate UK news

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--**--*-----**1 - Not at all valuable
--**--3%-----**

--------------2 - Not very valuable
--------------

--22-2------223 - Neither valuable nor
--3%1%-4%------1%1%not valuable

-221840-1422268-40404 - Quite valuable
-24%25%24%-27%27%44%12%46%60%-25%24%

-6953122-3652157521201225 - Extremely valuable
-76%72%74%-69%70%56%88%54%40%100%74%74%

--------------Don't know
--------------
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Table 108

C3i.5. How valuable you think each benefit is to society overall - Trusted and accurate UK news

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

--**--------*-**1 - Not at all valuable
--*8%--------*-**

----------------2 - Not very valuable
----------------

*2*-*1--*1122*233 - Neither valuable nor
*4%1%-11%1%--2%**2%2%11%1%2%not valuable

243115*2342*855676767170714 - Quite valuable
40%52%35%9%74%47%100%40%38%42%44%43%43%21%43%43%

3327282139-11275818384287895 - Extremely valuable
57%45%63%83%15%53%-60%60%57%54%54%54%68%54%54%

2-*------2222-22Don't know
3%-1%------1%1%1%1%-1%1%
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Table 109

C3i.6. How valuable you think each benefit is to society overall - Provision of regional programmes and content (including news)

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

-*-----*-**--*1 - Not at all valuable
-*-----*-*1%--*

--------------2 - Not very valuable
--------------

12-12*-2-3-2133 - Neither valuable nor
1%2%-1%4%5%-2%-2%-3%1%2%not valuable

343353417616417033038714 - Quite valuable
40%38%21%41%41%89%20%41%22%43%21%47%44%43%

5052184623*286286123146895 - Extremely valuable
58%60%79%56%54%6%80%56%71%54%77%49%53%54%

2*-2*--2*2*-22Don't know
2%*-2%1%--1%8%1%1%-2%1%
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Table 109

C3i.6. How valuable you think each benefit is to society overall - Provision of regional programmes and content (including news)

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

*-*---*------*---**1 - Not at all valuable
*-*---*------*---**

-------------------2 - Not very valuable
-------------------

121*2-21-----3--2133 - Neither valuable nor
1%3%1%1%4%-3%1%-----2%--2%1%2%not valuable

4723271713112723154*--655-3932714 - Quite valuable
47%37%54%42%31%49%41%43%53%53%3%--44%33%-41%45%43%

51382324271135301445--799-5038895 - Extremely valuable
50%60%45%57%65%51%53%56%47%47%97%--53%67%-54%54%54%

2**-*-2------2--2-2Don't know
2%**-1%-3%------1%--2%-1%
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Table 109

C3i.6. How valuable you think each benefit is to society overall - Provision of regional programmes and content (including news)

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-*----*--*1 - Not at all valuable
-*----*--*

----------2 - Not very valuable
----------

-3----3--33 - Neither valuable nor
-2%----2%--2%not valuable

268*2-149810714 - Quite valuable
51%43%18%49%-15%42%62%41%43%

28722-563514895 - Extremely valuable
49%54%82%51%-85%54%36%59%54%

-2----2*-2Don't know
-1%----2%2%-1%
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Table 109

C3i.6. How valuable you think each benefit is to society overall - Provision of regional programmes and content (including news)

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

*---------*1 - Not at all valuable
2%p---------*

-----------2 - Not very valuable
-----------

*-12----2-33 - Neither valuable nor
2%-3%2%----13%-2%not valuable

459512739710714 - Quite valuable
47%33%41%44%21%34%48%40%47%74%43%

510136181341263895 - Extremely valuable
48%65%56%53%79%66%52%52%40%26%54%

**-2---2--2Don't know
2%2%-2%---8%--1%
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Table 109

C3i.6. How valuable you think each benefit is to society overall - Provision of regional programmes and content (including news)

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--**--*-----**1 - Not at all valuable
--**--3%-----**

--------------2 - Not very valuable
--------------

-213--*---2-333 - Neither valuable nor
-2%1%2%--5%---14%-2%2%not valuable

-333871-21434106269714 - Quite valuable
-36%51%43%-40%56%86%23%77%48%85%42%43%

-563389-322*1335*88895 - Extremely valuable
-61%45%54%-60%36%8%77%23%38%15%55%54%

-*22---*----22Don't know
-*3%1%---6%----1%1%
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Table 109

C3i.6. How valuable you think each benefit is to society overall - Provision of regional programmes and content (including news)

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

----------------1 - Not at all valuable
----------------

*-*-*--*********2 - Not very valuable
*-*-7%--18%1%****7%**

453-26--478910*11123 - Neither valuable nor
7%8%6%-70%8%--20%5%5%6%6%10%7%7%not valuable

383420**48*1876868991*92924 - Quite valuable
64%56%45%8%15%65%10%51%38%58%57%58%58%11%57%56%

1014162*142*834383838238405 - Extremely valuable
18%23%36%83%9%19%90%31%41%25%25%25%24%61%24%24%

786*-6--*15191717*2020Don't know
12%12%13%9%-8%--1%11%12%11%11%11%12%12%
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Table 110

C3i.7. How valuable you think each benefit is to society overall - Reflects the diversity of the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

--------------1 - Not at all valuable
--------------

****-*-*-*--**2 - Not very valuable
**1%*-3%-*-*--1%*

104*101*-11*11228123 - Neither valuable nor
11%5%1%12%3%5%-7%15%7%12%3%9%7%not valuable

48481246204*87-9173451924 - Quite valuable
56%55%51%56%46%61%5%57%-57%43%54%60%56%

162881418-23833842016405 - Extremely valuable
19%32%y36%17%43%yB-88%24%85%23%27%31%19%24%

12731232*18-20371020Don't know
14%8%11%15%7%31%7%11%-12%19%11%12%12%
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Table 110

C3i.7. How valuable you think each benefit is to society overall - Reflects the diversity of the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

-------------------1 - Not at all valuable
-------------------

***-*-**-----*--***2 - Not very valuable
**1%-1%-**-----*--***

1026411543----12--48123 - Neither valuable nor
10%3%12%9%3%2%7%7%11%----8%--4%11%7%not valuable

53392327271236281764--8110-5339924 - Quite valuable
53%61%46%66%65%52%53%53%59%71%73%--54%72%-57%55%56%

2020991191614622--364-2218405 - Extremely valuable
20%32%18%22%27%43%23%26%21%29%27%--24%28%-24%25%24%

182121211173----20--14620Don't know
17%S4%24%PS3%4%3%16%13%9%----13%--15%9%12%
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Table 110

C3i.7. How valuable you think each benefit is to society overall - Reflects the diversity of the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

----------1 - Not at all valuable
----------

-*----**-*2 - Not very valuable
-*----*2%-*

-12---*8*3123 - Neither valuable nor
-7%---2%7%2%13%7%not valuable

48824-365914924 - Quite valuable
86%55%77%85%-52%55%67%59%56%

14011-23027405 - Extremely valuable
14%25%23%15%-34%25%14%28%24%

-20---1142*20Don't know
-13%---12%12%15%1%12%
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Table 110

C3i.7. How valuable you think each benefit is to society overall - Reflects the diversity of the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-----------1 - Not at all valuable
-----------

-**-------*2 - Not very valuable
-1%1%-------*

1137---4--123 - Neither valuable nor
10%5%14%6%---16%--7%not valuable

671267411414511924 - Quite valuable
61%45%51%58%40%56%51%61%39%86%56%

15529653342405 - Extremely valuable
10%34%s23%25%60%27%49%15%26%14%24%

22313-3-25-20Don't know
19%14%11%12%-17%-8%35%-12%
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Table 110

C3i.7. How valuable you think each benefit is to society overall - Reflects the diversity of the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--------------1 - Not at all valuable
--------------

-***--------**2 - Not very valuable
-***--------**

-3812-1**-2--12123 - Neither valuable nor
-4%11%7%-2%5%6%-12%--7%7%not valuable

-533992-33641388290924 - Quite valuable
-58%53%56%-63%92%89%77%65%66%85%56%56%

-301140-14**434*40405 - Extremely valuable
-33%D14%24%-27%3%5%23%21%34%15%25%24%

-51520-4---*--2020Don't know
-5%21%E12%-8%---2%--12%12%
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Table 110

C3i.7. How valuable you think each benefit is to society overall - Reflects the diversity of the UK

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

----------------1 - Not at all valuable
----------------

3**--2--*4444-442 - Not very valuable
5%*1%--3%--1%3%2%2%2%-2%2%

451-34--3699919103 - Neither valuable nor
6%8%2%-81%5%--15%5%6%6%6%22%6%6%not valuable

403825**52*110849798100*1031034 - Quite valuable
67%63%55%17%4%70%10%51%51%64%65%63%64%4%64%63%

121515211621733363939241435 - Extremely valuable
21%26%33%83%15%21%90%49%32%25%24%25%25%68%25%26%

*14--1---4555*55Don't know
*2%8%--1%---3%3%3%3%6%3%3%
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Table 111

C3i.8. How valuable you think each benefit is to society overall - Features people like them and the places they know

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

--------------1 - Not at all valuable
--------------

33231--4-4-3142 - Not very valuable
4%3%10%4%2%--2%-2%-4%1%2%

45*421-9-10-28103 - Neither valuable nor
5%5%2%5%6%10%-6%-6%-3%9%6%not valuable

5951155622619631001032611034 - Quite valuable
68%58%66%69%51%85%24%62%88%62%61%51%71%q63%

192551714*240*4252315435 - Extremely valuable
23%28%20%21%34%3%76%26%12%26%32%36%p17%26%

14*13*-5-51315Don't know
1%5%2%1%7%3%-3%-3%7%6%1%3%
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Table 111

C3i.8. How valuable you think each benefit is to society overall - Features people like them and the places they know

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

-------------------1 - Not at all valuable
-------------------

22112-21-----4--2142 - Not very valuable
2%3%2%3%4%-3%3%-----2%--2%2%2%

73251245*----10--46103 - Neither valuable nor
7%4%5%11%1%10%6%10%1%----7%--4%8%6%not valuable

62413522301141341944--948-60431034 - Quite valuable
61%65%69%54%73%51%61%64%66%49%73%--63%58%-64%61%63%

26171111981811742--376-2617435 - Extremely valuable
25%27%22%25%22%37%28%21%24%51%27%--25%42%-28%23%26%

5113-1113----5--145Don't know
5%1%3%7%-3%2%2%9%----3%--1%6%3%
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Table 111

C3i.8. How valuable you think each benefit is to society overall - Features people like them and the places they know

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

----------1 - Not at all valuable
----------

-4---*3--42 - Not very valuable
-2%---5%3%--2%

-10---*9-*103 - Neither valuable nor
-6%---4%8%-1%6%not valuable

49924-2767161034 - Quite valuable
86%62%77%85%-40%65%53%65%63%

14211-22748435 - Extremely valuable
14%26%23%15%-38%23%27%35%26%

-5---123-5Don't know
-3%---13%2%19%-3%
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Table 111

C3i.8. How valuable you think each benefit is to society overall - Features people like them and the places they know

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-----------1 - Not at all valuable
-----------

*112---2--42 - Not very valuable
5%5%3%2%---8%--2%

1126---2--103 - Neither valuable nor
9%8%9%5%---9%--6%not valuable

7712784115157131034 - Quite valuable
68%qr46%50%67%r36%54%77%67%49%100%63%

1572949247-435 - Extremely valuable
15%32%s33%s25%43%46%23%16%51%-26%

*1122-----5Don't know
3%9%p6%2%21%-----3%
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Table 111

C3i.8. How valuable you think each benefit is to society overall - Features people like them and the places they know

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--------------1 - Not at all valuable
--------------

-224-1------442 - Not very valuable
-2%2%2%-2%------2%2%

-4610-5*---*-10103 - Neither valuable nor
-4%8%6%-9%5%---2%-6%6%not valuable

-5647103-3654128421011034 - Quite valuable
-62%63%63%-68%68%100%66%62%31%85%62%63%

-251843-82-636*42435 - Extremely valuable
-28%24%26%-15%27%-34%21%50%15%26%26%

-325-3---22-55Don't know
-4%2%3%-6%---17%17%-3%3%
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Table 111

C3i.8. How valuable you think each benefit is to society overall - Features people like them and the places they know

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

-2---------22-221 - Not at all valuable
-3%---------1%1%-1%1%

**-------****-**2 - Not very valuable
**-------****-**

747-*7-*515171818*18183 - Neither valuable nor
12%7%15%-7%10%-18%24%11%12%11%11%7%11%11%not valuable

353317**4321869787780*84854 - Quite valuable
59%55%38%17%15%59%100%51%38%53%52%50%51%11%52%51%

1219142219-*735424343243455 - Extremely valuable
20%31%32%83%70%26%-31%37%27%28%28%27%71%27%28%

527-*4--*12131414*1415Don't know
9%4%16%-9%6%--1%9%9%9%9%11%9%9%
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Table 112

C3i.9. How valuable you think each benefit is to society overall - Encourages the development of new talent

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

-2--2--2-2-2-21 - Not at all valuable
-2%--4%--1%-1%-3%-1%

**-**--*-*-***2 - Not very valuable
**-**--*-*-***

9104912-16216369183 - Neither valuable nor
11%12%19%11%2%26%-10%53%10%16%10%11%11%not valuable

45431043204*80*8473344854 - Quite valuable
52%49%45%52%46%60%12%52%15%52%43%54%51%51%

252472216124214441724455 - Extremely valuable
29%28%32%27%37%10%78%27%32%27%27%27%28%28%

78175**14-1424815Don't know
8%9%4%9%11%5%10%9%-9%14%7%9%9%
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Table 112

C3i.9. How valuable you think each benefit is to society overall - Encourages the development of new talent

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

-2--2-2------2--2-21 - Not at all valuable
-3%--4%-3%------1%--2%-1%

***-*-**-----*--***2 - Not very valuable
**1%-*-**-----*--***

7113483654-2--152-126183 - Neither valuable nor
7%17%6%10%20%12%9%10%12%-40%--10%16%-13%8%11%not valuable

52332720201333281652--777-4540854 - Quite valuable
51%52%54%49%48%59%49%53%54%56%43%--52%51%-48%56%51%

30151611962016621--423-2718455 - Extremely valuable
30%24%32%27%22%28%30%30%22%22%17%--28%20%-29%25%28%

122462*6332---132-7715Don't know
12%4%7%15%5%1%9%6%12%22%---8%13%-8%10%9%
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Table 112

C3i.9. How valuable you think each benefit is to society overall - Encourages the development of new talent

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-2----2--21 - Not at all valuable
-1%----2%--1%

-*----*--*2 - Not very valuable
-*----*--*

216-2--13*4183 - Neither valuable nor
40%10%-42%--11%3%16%11%not valuable

38232-555617854 - Quite valuable
60%51%100%58%-87%47%47%69%51%

-45----3823455 - Extremely valuable
-28%----32%15%14%28%

-15---195*15Don't know
-9%---13%8%35%1%9%
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Table 112

C3i.9. How valuable you think each benefit is to society overall - Encourages the development of new talent

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

---2----2-21 - Not at all valuable
---2%----13%-1%

*-*-------*2 - Not very valuable
1%p-1%-------*

11413-243--183 - Neither valuable nor
8%5%16%11%-10%51%15%--11%not valuable

71012562727713854 - Quite valuable
68%p62%52%49%23%35%23%30%47%100%51%

135364112104-455 - Extremely valuable
13%19%23%31%s37%54%26%46%27%-28%

12294--22-15Don't know
10%14%8%8%40%--8%14%-9%
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Table 112

C3i.9. How valuable you think each benefit is to society overall - Encourages the development of new talent

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

-2-2------2-221 - Not at all valuable
-2%-1%------14%-1%1%

--**--------**2 - Not very valuable
--1%*--------**

-15318-10-*4-2-18183 - Neither valuable nor
-16%D4%11%-20%-4%22%-15%-11%11%not valuable

-414485-2674884282854 - Quite valuable
-45%60%51%-50%98%96%47%64%31%100%51%51%

-252145-12*-4*3-45455 - Extremely valuable
-27%28%28%-23%2%-20%4%21%-28%28%

-9615-4--242-1515Don't know
-10%8%9%-7%--11%32%19%-9%9%

Page 632

PSB Quantitative Research- September 2020
Table 112

C3i.9. How valuable you think each benefit is to society overall - Encourages the development of new talent

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

----------------1 - Not at all valuable
----------------

-4---2---2244-442 - Not very valuable
-6%---2%---1%1%2%2%-2%2%

943-*7-**15151515*15163 - Neither valuable nor
14%7%7%-7%9%-18%2%12%10%10%10%7%10%10%not valuable

374027*149211384979810111031044 - Quite valuable
62%66%61%17%34%66%100%51%62%64%65%64%64%22%64%63%

71192211-*719232424226285 - Extremely valuable
12%19%21%83%60%14%-31%36%14%16%16%15%67%16%17%

725--6---12131313*1314Don't know
11%3%11%--8%---9%8%8%8%4%8%8%
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Table 113

C3i.10. How valuable you think each benefit is to society overall - Programmes with new ideas and different approaches

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

--------------1 - Not at all valuable
--------------

-4--4--4-4-2242 - Not very valuable
-4%--8%yB--2%-2%-3%2%2%

962911-15214249163 - Neither valuable nor
11%7%10%11%2%8%-10%53%9%15%6%11%10%not valuable

565212542461971102943521044 - Quite valuable
65%60%54%66%57%84%22%63%35%63%55%69%60%63%

151981210*225*2741014285 - Extremely valuable
17%21%34%15%24%6%78%16%12%17%24%16%16%17%

66164*-13-1414914Don't know
7%7%3%7%9%2%-9%-8%6%6%10%8%
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Table 113

C3i.10. How valuable you think each benefit is to society overall - Programmes with new ideas and different approaches

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

-------------------1 - Not at all valuable
-------------------

-4--224------4--2242 - Not very valuable
-6%T--4%8%5%------2%--2%3%2%

87537-934----16--142163 - Neither valuable nor
8%12%9%8%18%-13%6%13%----11%--15%C2%10%not valuable

68363626231336401755--9310-59451044 - Quite valuable
67%56%71%63%55%60%54%76%N58%56%93%--62%71%-63%63%63%

1414567712852*--252-1216285 - Extremely valuable
13%22%11%15%18%31%18%16%16%22%7%--17%16%-13%22%17%

112562*6142---122-6714Don't know
11%4%9%15%5%1%10%3%13%22%---8%13%-7%10%8%

Page 635

PSB Quantitative Research- September 2020
Table 113

C3i.10. How valuable you think each benefit is to society overall - Programmes with new ideas and different approaches

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

----------1 - Not at all valuable
----------

-4----4--42 - Not very valuable
-2%----3%--2%

214-2-*13*2163 - Neither valuable nor
40%9%-42%-4%11%4%7%10%not valuable

310132-5727181044 - Quite valuable
60%63%100%58%-87%62%50%74%63%

-28---*2125285 - Extremely valuable
-17%---6%18%14%20%17%

-14---*74-14Don't know
-8%---4%6%33%-8%
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Table 113

C3i.10. How valuable you think each benefit is to society overall - Programmes with new ideas and different approaches

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-----------1 - Not at all valuable
-----------

---4----2-42 - Not very valuable
---3%----13%-2%

11212--444-163 - Neither valuable nor
7%6%7%11%--51%16%27%-10%not valuable

71016712143149111044 - Quite valuable
72%63%70%61%23%73%49%60%61%83%63%

1332044-5--285 - Extremely valuable
15%22%14%17%37%18%-24%--17%

1121042---214Don't know
7%9%9%8%40%8%---17%8%
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Table 113

C3i.10. How valuable you think each benefit is to society overall - Programmes with new ideas and different approaches

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--------------1 - Not at all valuable
--------------

-4-4-2----2-442 - Not very valuable
-4%-2%-3%----14%-2%2%

-11516-4*-2-2-16163 - Neither valuable nor
-12%7%10%-7%5%-9%-15%-10%10%not valuable

-4657104-3264108421021044 - Quite valuable
-51%78%E63%-61%90%95%59%65%31%100%63%63%

-23528-9**4*3-28285 - Extremely valuable
-25%D7%17%-17%5%5%21%3%23%-17%17%

-7614-6--242-1414Don't know
-8%8%8%-12%--11%32%17%-8%8%
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Table 113

C3i.10. How valuable you think each benefit is to society overall - Programmes with new ideas and different approaches

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

----------------1 - Not at all valuable
----------------

*2*-*2-**2222*222 - Not very valuable
*3%*-7%2%-18%1%2%1%1%1%7%1%1%

3652-3--214131414-14143 - Neither valuable nor
4%10%11%91%-4%--10%10%9%9%9%-9%8%not valuable

363722*147-11273879090393964 - Quite valuable
61%61%50%9%25%64%-72%57%55%58%58%58%93%58%58%

201313-2182*638414243-45455 - Extremely valuable
33%22%28%-68%25%100%9%31%29%28%27%28%-28%28%

*25--3---5777-77Don't know
1%3%10%--5%---4%4%4%4%-4%4%
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Table 114

C3i.11. How valuable you think each benefit is to society overall - Programmes that make people stop and think

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

--------------1 - Not at all valuable
--------------

*2**2*-2-2--222 - Not very valuable
*2%1%*4%3%-1%-1%--3%1%

57*53*212212338143 - Neither valuable nor
6%8%2%6%6%5%65%8%53%8%16%5%10%8%not valuable

55471255255190*9593849964 - Quite valuable
64%54%50%67%58%69%24%58%7%59%55%61%57%58%

23271019112*4414431725455 - Extremely valuable
27%31%44%23%25%23%10%28%32%28%17%28%30%28%

34133--7*62417Don't know
3%5%3%4%6%--5%8%4%12%6%1%4%
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Table 114

C3i.11. How valuable you think each benefit is to society overall - Programmes that make people stop and think

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

-------------------1 - Not at all valuable
-------------------

*2*-*22*-----2--*222 - Not very valuable
*3%1%-1%8%3%*-----2%--*3%1%

49315471222--104-68143 - Neither valuable nor
4%15%T6%2%13%19%10%3%6%22%37%--7%28%-7%11%8%not valuable

58383720271140311752--887-5541964 - Quite valuable
57%60%72%48%64%52%60%58%59%54%36%--59%47%-59%58%58%

3213817941618722--424-3114455 - Extremely valuable
32%21%15%42%21%20%24%35%26%24%27%--28%25%-33%20%28%

61331*223----7--167Don't know
6%1%6%7%1%1%3%5%9%----5%--1%8%4%
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Table 114

C3i.11. How valuable you think each benefit is to society overall - Programmes that make people stop and think

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

----------1 - Not at all valuable
----------

-2----2*-22 - Not very valuable
-1%----2%2%-1%

-14---*724143 - Neither valuable nor
-9%---6%6%16%15%8%not valuable

49224-471414964 - Quite valuable
96%57%93%100%-77%60%34%58%58%

*45*--*3346455 - Extremely valuable
4%28%7%--8%28%27%26%28%

-7---143-7Don't know
-4%---9%3%22%-4%
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Table 114

C3i.11. How valuable you think each benefit is to society overall - Programmes that make people stop and think

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-----------1 - Not at all valuable
-----------

-**2------22 - Not very valuable
-1%1%2%------1%

11111242-2-143 - Neither valuable nor
9%4%6%9%19%20%26%-12%-8%not valuable

710166341241457964 - Quite valuable
71%63%69%54%37%62%50%61%35%56%58%

24436242976455 - Extremely valuable
18%23%16%31%23%18%23%39%53%44%28%

*1242-----7Don't know
2%8%8%3%21%-----4%
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Table 114

C3i.11. How valuable you think each benefit is to society overall - Programmes that make people stop and think

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--------------1 - Not at all valuable
--------------

-2*2-2------222 - Not very valuable
-2%*1%-3%------1%1%

-11314-81-622-14143 - Neither valuable nor
-12%4%8%-15%8%-32%15%15%-9%8%not valuable

-484896-2464764294964 - Quite valuable
-53%65%58%-45%88%91%38%47%31%100%58%58%

-261945-14**534-45455 - Extremely valuable
-29%26%28%-26%4%3%31%21%35%-28%28%

-437-5-*-22-77Don't know
-4%4%4%-10%-6%-17%19%-4%4%
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Table 114

C3i.11. How valuable you think each benefit is to society overall - Programmes that make people stop and think

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

----------------1 - Not at all valuable
----------------

*--------****-**2 - Not very valuable
*--------****-**

23*-*5--*5555*563 - Neither valuable nor
4%5%1%-10%6%--2%4%3%4%3%10%3%3%not valuable

373120*342-11067828384187884 - Quite valuable
63%51%44%17%90%56%-49%49%51%54%54%54%29%54%53%

142222--242*1049525254256585 - Extremely valuable
24%36%48%o--32%100%42%48%37%34%34%35%61%35%35%

5532-4-**11121213-1313Don't know
8%8%7%83%-5%-9%1%8%8%8%8%-8%8%
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Table 115

C3i.12. How valuable you think each benefit is to society overall - Programmes which reflect UK life and values

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

--------------1 - Not at all valuable
--------------

*--*---*-*--**2 - Not very valuable
*--*---*-*--**

51*5**-5-6-3363 - Neither valuable nor
6%1%1%6%*5%-3%-4%-5%3%3%not valuable

4741114616718018792653884 - Quite valuable
54%47%48%57%37%95%30%52%22%54%56%41%62%q53%

2839112422-*5825562923585 - Extremely valuable
32%45%49%29%52%y-5%37%71%34%40%46%p26%35%

76*74-211*1215713Don't know
8%7%2%8%10%-65%7%8%8%3%8%8%8%
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Table 115

C3i.12. How valuable you think each benefit is to society overall - Programmes which reflect UK life and values

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

-------------------1 - Not at all valuable
-------------------

*-*---*------*---**2 - Not very valuable
*-1%---*------*---**

423**2312----6--4163 - Neither valuable nor
3%3%6%1%1%9%5%1%7%----4%--5%2%3%not valuable

55333318231038301424--826-5830884 - Quite valuable
55%51%64%45%55%45%57%56%47%22%73%--55%42%-62%C42%53%

3325121917818201172--498-2632585 - Extremely valuable
33%39%23%46%40%37%28%37%37%78%27%--33%58%-28%44%35%

943322732----12--5813Don't know
9%6%7%8%4%10%11%6%8%----8%--5%11%8%
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Table 115

C3i.12. How valuable you think each benefit is to society overall - Programmes which reflect UK life and values

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

----------1 - Not at all valuable
----------

-*----*--*2 - Not very valuable
-*----*--*

-6---*32-63 - Neither valuable nor
-4%---2%3%17%-3%not valuable

48424-168312884 - Quite valuable
82%53%70%85%-20%58%20%49%53%

15711-437412585 - Extremely valuable
18%36%30%15%-69%32%33%51%35%

-13---184-13Don't know
-8%---9%7%30%-8%
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Table 115

C3i.12. How valuable you think each benefit is to society overall - Programmes which reflect UK life and values

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-----------1 - Not at all valuable
-----------

--*-------*2 - Not very valuable
--1%-------*

**24---2--63 - Neither valuable nor
3%2%7%3%---8%--3%not valuable

581362-1141699884 - Quite valuable
56%52%55%53%-54%51%70%63%70%53%

36742873344585 - Extremely valuable
28%37%32%36%79%37%49%14%26%30%35%

111922-22-13Don't know
13%8%5%8%21%9%-8%11%-8%
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Table 115

C3i.12. How valuable you think each benefit is to society overall - Programmes which reflect UK life and values

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--------------1 - Not at all valuable
--------------

--**--------**2 - Not very valuable
--**--------**

-336-1---22-663 - Neither valuable nor
-3%4%3%-2%---14%16%-4%3%not valuable

-394988-2774924286884 - Quite valuable
-43%66%E53%-52%95%89%54%16%32%85%53%53%

-411658-19**874*57585 - Extremely valuable
-46%D22%35%-36%5%5%46%53%36%15%35%35%

-7513-6-*-22-1313Don't know
-8%7%8%-11%-6%-17%17%-8%8%
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Table 115

C3i.12. How valuable you think each benefit is to society overall - Programmes which reflect UK life and values

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

----------------1 - Not at all valuable
----------------

*--------****-**2 - Not very valuable
*--------****-**

152*-3--*5666-883 - Neither valuable nor
1%8%5%9%-4%--2%4%4%4%4%-5%5%not valuable

2934222239--864777879382844 - Quite valuable
49%56%48%91%74%53%--41%49%51%51%50%82%51%51%

261918-129211254596162163635 - Extremely valuable
43%32%41%-26%39%100%91%57%41%39%39%40%18%39%39%

333--3-**8999-99Don't know
6%5%6%--4%-9%1%6%6%6%6%-6%5%
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Table 116

C3i.13. How valuable you think each benefit is to society overall - Programmes that everyone can watch with and talk about with their family and friends

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

--------------1 - Not at all valuable
--------------

*--*---*-*--**2 - Not very valuable
*--*---*-*--**

442322*6-8*4383 - Neither valuable nor
4%5%8%4%5%23%7%4%-5%1%7%4%5%not valuable

4343843215277381112944844 - Quite valuable
50%49%34%53%49%69%65%50%95%50%69%47%51%51%

35361331151162*6342435635 - Extremely valuable
40%41%58%37%36%8%27%40%5%39%27%38%41%39%

54-54--9-91549Don't know
5%5%-6%10%--6%-6%3%8%4%5%
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Table 116

C3i.13. How valuable you think each benefit is to society overall - Programmes that everyone can watch with and talk about with their family and friends

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

-------------------1 - Not at all valuable
-------------------

*-*---*------*---**2 - Not very valuable
*-1%---*------*---**

442122322----8--6183 - Neither valuable nor
4%6%3%1%5%8%5%3%8%----5%--7%2%5%not valuable

51342719221133251645--749-4639844 - Quite valuable
50%53%53%47%54%51%49%47%56%51%90%--49%66%-49%54%51%

392419191592624841--595-3627635 - Extremely valuable
39%38%38%47%37%39%39%45%29%49%10%--39%34%-39%38%39%

723221422----9--549Don't know
7%3%6%5%4%2%6%5%7%----6%--5%6%5%
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Table 116

C3i.13. How valuable you think each benefit is to society overall - Programmes that everyone can watch with and talk about with their family and friends

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

----------1 - Not at all valuable
----------

-*----*--*2 - Not very valuable
-*----*--*

-8---*32*83 - Neither valuable nor
-5%---3%3%15%1%5%not valuable

48024-559316844 - Quite valuable
89%50%82%93%-86%51%23%67%51%

*63**-14948635 - Extremely valuable
11%39%18%7%-10%42%32%32%39%

-9----54-9Don't know
-6%----4%30%-5%
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Table 116

C3i.13. How valuable you think each benefit is to society overall - Programmes that everyone can watch with and talk about with their family and friends

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-----------1 - Not at all valuable
-----------

--*-------*2 - Not very valuable
--1%-------*

*115----3-83 - Neither valuable nor
4%5%6%4%----24%-5%not valuable

5910602941667844 - Quite valuable
55%59%43%52%19%46%51%69%40%57%51%

4610446113536635 - Extremely valuable
37%36%45%38%60%54%49%23%24%43%39%

*-172--22-9Don't know
4%-6%6%21%--8%11%-5%
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Table 116

C3i.13. How valuable you think each benefit is to society overall - Programmes that everyone can watch with and talk about with their family and friends

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--------------1 - Not at all valuable
--------------

--**--------**2 - Not very valuable
--**--------**

-438-1---24-783 - Neither valuable nor
-5%4%5%-1%---16%30%-5%5%not valuable

-483684-24421044*84844 - Quite valuable
-53%48%51%-47%58%53%55%36%35%15%52%51%

-343063-2432842262635 - Extremely valuable
-37%40%39%-46%42%47%45%32%18%85%38%39%

-459-3---22-99Don't know
-5%6%5%-6%---17%17%-6%5%
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Table 116

C3i.13. How valuable you think each benefit is to society overall - Programmes that everyone can watch with and talk about with their family and friends

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

--2------22---221 - Not at all valuable
--4%------1%1%---1%1%

-2---2---2222-222 - Not very valuable
-3%---2%---1%1%1%1%-1%1%

143**4--25577*783 - Neither valuable nor
1%7%6%9%10%6%--9%4%4%5%5%10%4%5%not valuable

38312623452*1179899192194954 - Quite valuable
64%51%59%91%90%61%100%39%56%60%59%59%59%18%59%58%

182213--21-1740474950251525 - Extremely valuable
30%36%29%--28%-61%34%31%31%32%32%61%31%32%

321--2--*4555*66Don't know
5%3%3%--3%--1%3%3%4%4%11%4%4%
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Table 117

C3i.14. How valuable you think each benefit is to society overall - Programmes that bring the nation together for a shared viewing experience

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

-22--2---2--221 - Not at all valuable
-2%7%--23%---1%--2%1%

-2--2--2-2--222 - Not very valuable
-2%--4%--1%-1%--2%1%

45*42**7-8-4383 - Neither valuable nor
5%5%1%5%6%5%7%5%-5%-7%4%5%not valuable

514385121528839293452954 - Quite valuable
59%50%36%62%48%67%80%57%82%57%59%54%60%58%

2933122517-*5215262224525 - Extremely valuable
34%38%54%31%41%-13%34%18%32%38%35%28%32%

22121*-6-61236Don't know
2%3%2%2%1%5%-4%-4%3%3%4%4%
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Table 117

C3i.14. How valuable you think each benefit is to society overall - Programmes that bring the nation together for a shared viewing experience

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

2------2-----2--2-21 - Not at all valuable
2%------3%-----1%--2%-1%

-2---22------2---222 - Not very valuable
-3%---8%3%------1%---3%1%

523212134----8--5383 - Neither valuable nor
5%4%5%6%2%8%1%6%13%----5%--5%4%5%not valuable

59362726251138311664--8410-5441954 - Quite valuable
58%57%53%64%61%49%56%59%53%75%73%--56%74%-58%57%58%

302318111572416822--484-2923525 - Extremely valuable
30%36%35%27%36%34%36%31%26%25%27%--32%26%-31%33%32%

5141**212----6--336Don't know
5%1%7%3%1%1%4%2%8%----4%--4%4%4%
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Table 117

C3i.14. How valuable you think each benefit is to society overall - Programmes that bring the nation together for a shared viewing experience

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

-2-------21 - Not at all valuable
-1%-------1%

-2----2--22 - Not very valuable
-1%----2%--1%

-8----32283 - Neither valuable nor
-5%----3%18%7%5%not valuable

29322-3641018954 - Quite valuable
53%58%89%51%-49%55%75%73%58%

250*2-245*5525 - Extremely valuable
47%32%11%49%-42%38%4%20%32%

-6---13*-6Don't know
-4%---9%3%3%-4%
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Table 117

C3i.14. How valuable you think each benefit is to society overall - Programmes that bring the nation together for a shared viewing experience

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

---2----2-21 - Not at all valuable
---1%----12%-1%

---2------22 - Not very valuable
---2%------1%

*115----2-83 - Neither valuable nor
4%5%4%5%----14%-5%not valuable

58127069316910954 - Quite valuable
52%48%54%60%63%46%50%70%62%73%58%

36836494724525 - Extremely valuable
35%37%34%31%37%46%50%30%12%27%32%

1222-2----6Don't know
9%p10%p8%p1%-8%----4%
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Table 117

C3i.14. How valuable you think each benefit is to society overall - Programmes that bring the nation together for a shared viewing experience

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--22--------221 - Not at all valuable
--2%1%--------1%1%

-2-2-2------222 - Not very valuable
-2%-1%-3%------1%1%

-348-1---32-783 - Neither valuable nor
-4%6%5%-3%---28%18%-5%5%not valuable

-534295-33741387293954 - Quite valuable
-58%57%58%-63%97%95%76%64%60%100%57%58%

-302352-15**413-52525 - Extremely valuable
-33%31%32%-29%3%5%24%8%23%-32%32%

-336-1------66Don't know
-4%4%4%-2%------4%4%
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Table 117

C3i.14. How valuable you think each benefit is to society overall - Programmes that bring the nation together for a shared viewing experience

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

87103693611925371982312392446253259Unweighted Base

59*60*45*2**3**74*2**1**20**132*1511541573**161164Weighted Base

----------------1 - Not at all valuable
----------------

----------------2 - Not very valuable
----------------

-2*-*2--**222*233 - Neither valuable nor
-4%1%-11%3%--2%*2%2%2%11%1%2%not valuable

261620**33-*549575758162624 - Quite valuable
45%26%45%8%10%44%-9%27%37%38%37%37%17%38%38%

3342242338211482919395296995 - Extremely valuable
55%69%54%92%79%52%100%91%71%62%60%61%61%72%60%60%

*1---1--*1111-11Don't know
*1%---1%--1%**1%1%-1%1%
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Table 118

C3i.15. How valuable you think each benefit is to society overall - Programmes that help to understand what is going on in the world today

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1551254315067105244625027102130259Unweighted Base

87*87*23**82*43*7**3**1543**16016**62*86*164Weighted Base

--------------1 - Not at all valuable
--------------

--------------2 - Not very valuable
--------------

*2**2*-2-3-1233 - Neither valuable nor
*2%1%*4%5%-2%-2%-1%2%2%not valuable

3029430116-56359101636624 - Quite valuable
34%33%16%36%25%87%-36%82%37%60%26%42%38%

5655195230139519764547995 - Extremely valuable
65%64%82%63%70%8%100%62%18%61%40%72%55%60%

*1***--1-1-*11Don't know
*1%1%**--1%-1%-1%1%1%
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Table 118

C3i.15. How valuable you think each benefit is to society overall - Programmes that help to understand what is going on in the world today

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

1679291626032109894476--24213-141118259Unweighted Base

101*63*51*41**41*22**67*53*29**8**6**-**-**14914**-**93*71*164Weighted Base

-------------------1 - Not at all valuable
-------------------

-------------------2 - Not very valuable
-------------------

3-3---*12----3--2*33 - Neither valuable nor
3%-5%---*1%6%----2%--3%*2%not valuable

36261815161021171824--566-3626624 - Quite valuable
36%41%35%37%38%48%31%32%62%26%73%--37%44%-39%36%38%

6237302626114635962--908-5445995 - Extremely valuable
61%58%59%62%62%51%68%66%31%74%27%--60%56%-58%63%60%

****-****----1--1*1Don't know
*1%*1%-2%*1%1%----1%--1%*1%
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Table 118

C3i.15. How valuable you think each benefit is to society overall - Programmes that help to understand what is going on in the world today

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

525444-131921830259Unweighted Base

4**1603**4**-**6**117*13**24**164Weighted Base

----------1 - Not at all valuable
----------

----------2 - Not very valuable
----------

-3---*2*-33 - Neither valuable nor
-2%---6%2%1%-2%not valuable

45824-138517624 - Quite valuable
89%36%81%93%-11%32%37%69%38%

*98**-57787995 - Extremely valuable
11%61%19%7%-84%66%60%31%60%

-1----1*-1Don't know
-1%----*2%-1%
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Table 118

C3i.15. How valuable you think each benefit is to society overall - Programmes that help to understand what is going on in the world today

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

6565646551141387259Unweighted Base

10*16*23*116*10**20**7**22**14**13**164Weighted Base

-----------1 - Not at all valuable
-----------

-----------2 - Not very valuable
-----------

-*12-2----33 - Neither valuable nor
-3%3%1%-8%----2%not valuable

45746264757624 - Quite valuable
37%33%32%40%21%28%51%31%38%57%38%

69156881331596995 - Extremely valuable
62%60%65%59%79%64%49%69%62%43%60%

*1--------1Don't know
1%p4%p--------1%
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Table 118

C3i.15. How valuable you think each benefit is to society overall - Programmes that help to understand what is going on in the world today

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

-130129259-721061611112256259Unweighted Base

-**91*74*164-**52*7**4**18**12**12**2**162164Weighted Base

--------------1 - Not at all valuable
--------------

--------------2 - Not very valuable
--------------

-123-**---*-333 - Neither valuable nor
-1%3%2%-1%5%---2%-2%2%not valuable

-342862-23641068261624 - Quite valuable
-37%38%38%-45%86%92%56%45%61%85%37%38%

-554399-281*874*98995 - Extremely valuable
-61%59%60%-53%9%8%44%55%35%15%60%60%

-1-1-1----*-11Don't know
-1%-1%-1%----2%-1%1%
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Table 118

C3i.15. How valuable you think each benefit is to society overall - Programmes that help to understand what is going on in the world today

Base : All non-internet / light internet respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

129166331467520315116427135839746253741585625Trusted and accurate UK
35%m29%25%30%21%37%k24%b27%b26%b31%bi30%bi31%bgi30%bi16%29%b28%news

107132254336612711810721829932837741345448493A wide range of
29%m23%19%22%18%23%19%18%21%26%bghi25%bhi25%bghi23%h17%22%22%different types of

programmes for everyone

65110306299410912614724226128931339747434481Programmes which reflect
18%19%23%19%26%20%20%25%23%22%22%21%22%18%22%21%UK life and values

82126271246213514116121728831336141233446479High-quality productions
22%22%21%16%17%25%k23%b27%bg21%b25%b24%b24%b23%b13%22%b21%

591202903810611515014227226028333639439431470Reflects the diversity
16%21%22%25%29%j21%24%b24%b26%abe22%b22%23%b22%b15%22%21%of the UK

8890266195811311610920824627930135929415444Programmes that help to
24%n16%20%12%16%20%19%b18%b20%b21%b21%b20%b20%b11%21%b20%understand what is going

on in the world today

77103256287512511912521225027731936936401437Services which are
21%18%19%18%21%23%19%21%20%21%b21%b21%b21%b14%20%19%available to everyone

569624722719013413522723927029533528371399Programmes that bring
15%17%19%15%19%16%21%b23%b22%b21%b21%b20%b19%b11%19%b18%the nation together for

a shared viewing
experience

7510321820679511610017720323225730839356395Programmes that everyone
20%18%17%13%18%17%18%17%17%17%18%17%17%15%18%17%can watch with and talk

about with their family
and friends

46932072858911049015917818422126929316346Programmes that make
12%16%16%18%16%17%17%15%15%15%14%15%15%11%16%15%people stop and think

3666188115265848413914816719122239250290A wide range of high-
10%11%14%7%14%12%13%14%13%13%13%13%12%15%13%13%quality programmes for

children made in the UK

6160158184280808312915618321223924255280Provision of regional
17%n10%12%12%11%14%13%14%12%13%14%14%13%9%13%12%programmes and content

(including news)

22641642650441067313011511414719533216249Programmes with new
6%11%o12%o17%j14%j8%17%acdef12%12%e10%9%10%11%13%11%11%ideas and different

approaches

307313328425478551059411613517636200236Features people like
8%13%10%18%j12%10%12%f9%10%8%9%9%10%14%f10%10%them and the places they

know

1551125173532595410510211711915221170191Encourages the
4%9%o9%o11%10%6%9%9%10%9%9%8%9%8%9%8%development of new

talent

2942821520211930535056658652101153None of these
8%7%6%10%j5%4%3%5%5%4%4%4%5%20%acdef5%7%

ghi
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Table 119

C3a. Top 3 most valuable benefits for UK society

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

337480327265255100934323757444104477625Trusted and accurate UK
28%28%28%29%25%26%23%29%24%28%36%30%27%28%news

2913782642352166870355354473189373493A wide range of
24%22%23%25%22%18%17%24%vw23%22%26%25%21%22%different types of

programmes for everyone

26637926620121390106286354383062389481Programmes which reflect
22%22%23%22%21%24%26%u19%23%21%24%18%22%21%UK life and values

2673992602132217477327324373090359479High-quality productions
22%23%22%23%22%20%19%22%21%21%24%26%20%21%

27137528520420010587277184381666388470Reflects the diversity
23%22%25%x22%20%28%u22%19%12%21%t13%19%22%21%of the UK

2393342291821886175307333992574344444Programmes that help to
20%19%20%20%19%16%19%21%22%19%21%21%19%20%understand what is going

on in the world today

2643322412031808376278213992171345437Services which are
22%19%21%22%18%22%19%19%14%19%17%20%19%19%available to everyone

2173242301521816387249263692141338399Programmes that bring
18%19%20%16%18%17%22%17%17%18%17%12%19%q18%the nation together for

a shared viewing
experience

2143021911711824976269263651773305395Programmes that everyone
18%17%16%18%18%13%19%18%17%18%14%21%17%17%can watch with and talk

about with their family
and friends

1782711841311576566215293111350282346Programmes that make
15%16%16%14%16%17%16%15%19%15%11%14%16%15%people stop and think

1312351311041394559186272591252225290A wide range of high-
11%14%11%11%14%12%15%13%18%13%10%15%13%13%quality programmes for

children made in the UK

1712061581261234140198272461340226280Provision of regional
14%12%14%14%12%11%10%13%18%12%11%12%13%12%programmes and content

(including news)

127200141951354858143202271630203249Programmes with new
11%12%12%10%13%12%15%u10%13%11%13%9%11%11%ideas and different

approaches

11517111189124484714118216335198236Features people like
10%10%10%10%12%13%12%10%12%10%2%10%r11%r10%them and the places they

know

1001521026792322813117171830153191Encourages the
8%9%9%7%9%8%7%9%11%8%6%9%9%8%development of new

talent

621005855533623947144912131153None of these
5%6%5%6%5%9%6%6%4%7%7%4%7%q7%
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Table 119

C3a. Top 3 most valuable benefits for UK society

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

28034513713117916676100111115798556287193140306317625Trusted and accurate UK
26%29%27%26%26%33%T35%EHIJ34%EHIJ36%EFHI31%EHIJ22%22%19%35%EFHI27%E21%27%29%28%news

JJ

23525811011714511355768587776444216165108293199493A wide range of
22%22%21%23%21%23%25%EH26%EHI27%EHI24%EH22%16%15%26%EHI23%EH16%26%C18%22%different types of

programmes for everyone

21726410510216010449507095828250169178133231248481Programmes which reflect
20%22%20%20%24%21%22%17%22%26%HM23%21%17%20%25%M19%20%23%21%UK life and values

2052748810414612844858868826942217150112209268479High-quality productions
19%23%R17%21%22%25%RT20%29%EFHI28%EFHI18%23%EH18%14%26%EFHI21%16%18%24%D21%

KKK

2072631049114312032526894827657153176134272194470Reflects the diversity
19%22%20%18%21%24%15%18%22%25%GN23%20%20%18%24%GN20%24%C18%21%of the UK

2012431068713410947816281646639189145105241199444Programmes that help to
19%21%21%17%20%22%21%27%EFHI20%22%EH18%17%13%23%EH20%15%21%18%20%understand what is going

Jon in the world today

216221911141378453597271528240183123122209225437Services which are
20%19%18%23%20%17%24%HJ20%23%HJ19%15%21%14%22%FHJ17%18%18%21%19%available to everyone

175224828612010443544675527749144127127230168399Programmes that bring
16%19%16%17%18%21%19%18%15%20%15%20%17%17%18%19%20%C15%18%the nation together for

a shared viewing
experience

19220396871307351524361538349146115132201193395Programmes that everyone
18%17%19%17%19%15%23%L18%14%17%15%21%L17%18%16%19%18%18%17%can watch with and talk

about with their family
and friends

168178857492863048605247674113899108189156346Programmes that make
16%15%17%15%14%17%14%16%19%14%13%17%14%17%14%16%17%14%15%people stop and think

15513573778055233528326661448598105150137290A wide range of high-
14%11%14%15%12%11%10%12%9%9%19%GKLN16%GKL15%K10%14%15%GKL13%13%13%quality programmes for

children made in the UK

12415559639660294836442746481137194136139280Provision of regional
12%13%11%13%14%12%13%16%FJ12%12%8%12%16%FJ14%J10%14%J12%13%12%programmes and content

(including news)

9615345509261111828305771325787104118129249Programmes with new
9%13%RT9%10%14%RT12%5%6%9%8%16%GKLMN18%FGKL11%7%12%GMN15%GKLM10%12%11%ideas and different

MNNapproaches

12411262576250232026322856506860106132101236Features people like
12%9%12%11%9%10%10%7%8%9%8%14%FGJM17%FGJK8%8%16%FGJKL12%9%10%them and the places they

LMMknow

871044439673713169343740393971798899191Encourages the
8%9%9%8%10%7%6%5%3%9%GL10%GL10%GL13%GLMN5%10%GL12%GLM8%9%8%development of new

talent

1044953372524121019233318314256497671153None of these
10%OPS4%10%OPS7%PS4%5%6%3%6%6%9%GM5%11%GIM5%8%M7%7%7%7%
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C3a. Top 3 most valuable benefits for UK society

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
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Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

12550073643295157115225625Trusted and accurate UK
21%30%efi28%e20%17%24%33%ad34%ad25%28%news

1023924955259513279171493A wide range of
17%24%ei19%17%13%24%28%a24%19%22%different types of

programmes for everyone

127354557337918877192481Programmes which reflect
21%21%21%23%20%23%18%23%22%21%UK life and values

1193605166288112071191479High-quality productions
20%22%20%21%15%20%25%21%21%21%

113357515448788187200470Reflects the diversity
19%22%20%17%26%20%17%26%c22%21%of the UK

1213234063377511275158444Programmes that help to
20%20%15%20%20%19%24%a22%18%20%understand what is going

on in the world today

1073304160326610568173437Services which are
18%20%16%19%17%16%22%20%19%19%available to everyone

122277527531658563163399Programmes that bring
20%17%20%24%h17%16%18%19%18%18%the nation together for

a shared viewing
experience

111284425140867844155395Programmes that everyone
18%17%16%16%22%22%b16%13%17%17%can watch with and talk

about with their family
and friends

101245385829487841156346Programmes that make
17%15%15%19%16%12%16%12%18%15%people stop and think

96194315724455447134290A wide range of high-
16%12%12%18%h13%11%11%14%15%13%quality programmes for

children made in the UK

78202424121376932128280Provision of regional
13%12%16%13%11%9%15%10%14%12%programmes and content

(including news)

83167194635432939124249Programmes with new
14%g10%7%15%g19%gh11%6%12%c14%c11%ideas and different

approaches

74162243926324534104236Features people like
12%10%9%12%14%8%9%10%12%10%them and the places they

know

7311831392733263587191Encourages the
12%h7%12%h13%h15%h8%6%10%c10%c8%development of new

talent

3811521131241191241153None of these
6%7%8%4%6%10%abc4%3%5%7%
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C3a. Top 3 most valuable benefits for UK society

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
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Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

203560510728266525176625Trusted and accurate UK
30%31%m33%mp27%36%m26%23%26%25%31%28%news

162737414525870513756493A wide range of
24%24%21%22%26%18%24%25%18%22%22%different types of

programmes for everyone

162241401418162283552481Programmes which reflect
24%l20%23%l21%20%26%l21%14%17%21%21%UK life and values

112631412296752523853479High-quality productions
16%23%s17%22%s14%21%18%26%os19%22%21%

142741388456959344145470Reflects the diversity
21%24%22%20%22%22%20%17%20%18%21%of the UK

112334375495264374866444Programmes that help to
16%20%19%20%24%16%22%18%24%27%ns20%understand what is going

on in the world today

142330369466553494238437Services which are
21%20%17%19%23%20%18%24%21%15%19%available to everyone

121932337315457473753399Programmes that bring
17%17%18%18%15%17%19%23%18%21%18%the nation together for

a shared viewing
experience

101839327237059482832395Programmes that everyone
15%16%22%jos17%12%22%jo20%23%jo14%13%17%can watch with and talk

about with their family
and friends

122028286263943233352346Programmes that make
18%17%15%15%13%12%15%11%16%21%15%people stop and think

81222248245451232126290A wide range of high-
11%11%12%13%12%17%17%11%10%10%13%quality programmes for

children made in the UK

111421233414429182530280Provision of regional
16%lmpq12%12%12%20%lmpq14%10%9%12%12%12%programmes and content

(including news)

6913221303552271725249Programmes with new
9%8%7%12%q15%q11%18%kpqr13%8%10%11%ideas and different

sapproaches

91520191153724262123236Features people like
14%mop13%11%10%7%12%8%13%11%9%10%them and the places they

know

681616292421132334191Encourages the
9%7%9%9%4%8%7%7%11%14%or8%development of new

talent

371113281720112416153None of these
4%6%6%7%s4%5%7%5%12%os7%7%
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C3a. Top 3 most valuable benefits for UK society

Base : All respondents

Jigsaw 2020
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Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

555492170555588942145729462560625Trusted and accurate UK
27%54%DF29%43%B27%33%y29%20%32%y25%32%y25%28%28%news

430323163430596242108535541447493A wide range of
21%35%F42%F38%B21%34%vwxy20%20%24%18%19%17%23%22%different types of

zprogrammes for everyone

46117320461307146111646155424481Programmes which reflect
22%D19%D4%12%22%C17%23%22%24%22%20%23%21%21%UK life and values

45012172945027754091575439441479High-quality productions
22%14%22%18%22%16%25%19%20%20%18%16%22%21%

4588412458227054113737365404470Reflects the diversity
22%DE9%5%7%22%C13%23%A26%A25%A25%A25%A27%20%21%of the UK

40419203940435644787665743396444Programmes that help to
19%21%27%24%19%20%21%23%19%23%19%18%20%20%understand what is going

on in the world today

39329154439343553688616331402437Services which are
19%32%F20%27%B19%25%18%17%19%21%21%13%20%u19%available to everyone

388751138826624397434941354399Programmes that bring
19%DE7%6%7%19%C15%20%21%21%15%16%17%18%18%the nation together for

a shared viewing
experience

36213203336242552971565239350395Programmes that everyone
17%14%27%20%17%24%18%14%16%19%17%16%18%17%can watch with and talk

about with their family
and friends

3313121533121503366525223321346Programmes that make
16%E3%16%E9%16%C12%16%16%14%18%18%10%16%u15%people stop and think

25421153625427433662392639250290A wide range of high-
12%23%F20%22%B12%15%14%17%v13%14%9%16%13%13%quality programmes for

children made in the UK

24821113124838372472404428250280Provision of regional
12%23%F14%19%B12%22%yz12%12%16%14%15%11%13%12%programmes and content

(including news)

24541424511304261332235209249Programmes with new
12%D4%1%3%12%C7%10%20%vwzA13%11%8%14%11%11%ideas and different

approaches

226551022616312249444231202236Features people like
11%5%7%6%11%9%10%11%11%15%14%13%10%10%them and the places they

know

182361018214272256292619169191Encourages the
9%4%8%6%9%8%9%10%12%10%9%8%9%8%development of new

talent

153---1536214681919119153None of these
7%DE---7%C3%7%x2%1%3%6%x8%6%7%
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C3a. Top 3 most valuable benefits for UK society

Base : All respondents

Jigsaw 2020
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PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34756412091413525635955561006115113241479173420619142120Unweighted Base

3375311237138*344530607567989111812501424170020718982104Weighted Base

129166331467520315116427135839746253741585625Trusted and accurate UK
38%m31%27%34%k22%38%k25%29%b27%32%bi32%bi32%bgi32%bi20%31%bi30%news

107132254336612711810721829932837741345448493A wide range of
32%m25%21%24%19%24%19%19%22%27%ghi26%hi26%hi24%h22%24%23%different types of

programmes for everyone

65110306299410912614724226128931339747434481Programmes which reflect
19%21%25%21%27%20%21%26%24%23%23%22%23%23%23%23%UK life and values

82126271246213514116121728831336141233446479High-quality productions
24%24%22%17%18%25%k23%28%bg22%26%b25%b25%b24%b16%23%23%

591202903810611515014227226028333639439431470Reflects the diversity
18%23%23%28%31%j22%25%25%27%abe23%23%24%23%19%23%22%of the UK

8890266195811311610920824627930135929415444Programmes that help to
26%n17%21%14%17%21%19%19%21%22%b22%b21%21%14%22%b21%understand what is going

on in the world today

77103256287512511912521225027731936936401437Services which are
23%19%21%20%22%24%20%22%21%22%22%22%22%17%21%21%available to everyone

569624722719013413522723927029533528371399Programmes that bring
17%18%20%16%21%17%22%b24%b23%b21%b22%b21%20%14%20%19%the nation together for

a shared viewing
experience

7510321820679511610017720323225730839356395Programmes that everyone
22%19%18%14%19%18%19%18%18%18%19%18%18%19%19%19%can watch with and talk

about with their family
and friends

46932072858911049015917818422126929316346Programmes that make
14%17%17%20%17%17%17%16%16%16%15%16%16%14%17%16%people stop and think

3666188115265848413914816719122239250290A wide range of high-
11%12%15%8%15%12%14%15%14%13%13%13%13%19%13%14%quality programmes for

children made in the UK

6160158184280808312915618321223924255280Provision of regional
18%mn11%13%13%12%15%13%15%13%14%15%15%14%12%13%13%programmes and content

(including news)

22641642650441067313011511414719533216249Programmes with new
6%12%o13%o19%j14%j8%17%acdef13%13%e10%9%10%11%16%e11%12%ideas and different

approaches

307313328425478551059411613517636200236Features people like
9%14%11%20%j12%10%13%f10%11%8%9%10%10%17%acde11%11%them and the places they

fghknow

1551125173532595410510211711915221170191Encourages the
4%10%o10%o12%j10%6%10%9%11%9%9%8%9%10%9%9%development of new

talent

----------------None of these
----------------
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C3a. Top 3 most valuable benefits for UK society

Base : All who value any societally

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1183159310789139493563801384139194211437516312120Unweighted Base

1137162811028739493453781381146*1917114*33816522104Weighted Base

337480327265255100934323757444104477625Trusted and accurate UK
30%30%30%30%27%29%25%31%v25%30%38%31%29%30%news

2913782642352166870355354473189373493A wide range of
26%23%24%27%23%20%18%26%v24%23%28%26%23%23%different types of

programmes for everyone

26637926620121390106286354383062389481Programmes which reflect
23%23%24%23%22%26%28%u21%24%23%26%18%24%23%UK life and values

2673992602132217477327324373090359479High-quality productions
24%25%24%24%23%22%20%24%22%23%26%27%22%23%

27137528520420010587277184381666388470Reflects the diversity
24%23%26%x23%21%30%u23%20%12%23%t14%20%23%22%of the UK

2393342291821886175307333992574344444Programmes that help to
21%21%21%21%20%18%20%22%23%21%22%22%21%21%understand what is going

on in the world today

2643322412031808376278213992171345437Services which are
23%20%22%23%19%24%20%20%14%21%19%21%21%21%available to everyone

2173242301521816387249263692141338399Programmes that bring
19%20%21%17%19%18%23%18%18%19%19%12%20%q19%the nation together for

a shared viewing
experience

2143021911711824976269263651773305395Programmes that everyone
19%19%17%20%19%14%20%19%17%19%15%22%18%19%can watch with and talk

about with their family
and friends

1782711841311576566215293111350282346Programmes that make
16%17%17%15%16%19%17%16%20%16%12%15%17%16%people stop and think

1312351311041394559186272591252225290A wide range of high-
11%14%12%12%15%13%16%13%18%13%11%15%14%14%quality programmes for

children made in the UK

1712061581261234140198272461340226280Provision of regional
15%13%14%14%13%12%11%14%19%13%12%12%14%13%programmes and content

(including news)

127200141951354858143202271630203249Programmes with new
11%12%13%11%14%14%15%u10%14%12%14%9%12%12%ideas and different

approaches

11517111189124484714118216335198236Features people like
10%10%10%10%13%14%12%10%13%11%3%10%r12%r11%them and the places they

know

1001521026792322813117171830153191Encourages the
9%9%9%8%10%9%7%10%11%9%7%9%9%9%development of new

talent

--------------None of these
--------------
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Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

9991121525414666455232320352322303328245904625573108810162120Unweighted Base

9731131461464653478208285292348321373260785669633106610262104Weighted Base

28034513713117916676100111115798556287193140306317625Trusted and accurate UK
29%31%30%28%27%35%P37%EHIJ35%EHIJ38%EFHI33%EHI24%23%22%37%EFHI29%E22%29%31%30%news

JJ

23525811011714511355768587776444216165108293199493A wide range of
24%23%24%25%22%24%26%EHI27%EHI29%EHI25%EI24%E17%17%27%EHI25%EHI17%27%C19%23%different types of

programmes for everyone

21726410510216010449507095828250169178133231248481Programmes which reflect
22%23%23%22%24%22%24%17%24%27%M26%22%19%21%27%M21%22%24%23%UK life and values

2052748810414612844858868826942217150112209268479High-quality productions
21%24%19%22%22%27%R21%30%EHIK30%EFHI20%26%EH19%16%28%EHIK22%18%20%26%D23%

K

2072631049114312032526894827657153176134272194470Reflects the diversity
21%23%23%20%22%25%15%18%23%27%GMN25%N20%22%19%26%GMN21%26%C19%22%of the UK

2012431068713410947816281646639189145105241199444Programmes that help to
21%21%23%19%21%23%22%28%EHI21%23%EH20%18%15%24%EH22%17%23%19%21%understand what is going

on in the world today

216221911141378453597271528240183123122209225437Services which are
22%19%20%25%O21%18%25%HJ21%24%HJ20%16%22%16%23%HJ18%19%20%22%21%available to everyone

175224828612010443544675527749144127127230168399Programmes that bring
18%20%18%19%18%22%21%19%16%22%16%21%19%18%19%20%22%C16%19%the nation together for

a shared viewing
experience

19220396871307351524361538349146115132201193395Programmes that everyone
20%18%21%19%20%15%24%L18%15%18%17%22%19%19%17%21%19%19%19%can watch with and talk

about with their family
and friends

168178857492863048605247674113899108189156346Programmes that make
17%16%18%16%14%18%14%17%20%15%15%18%16%18%15%17%18%15%16%people stop and think

15513573778055233528326661448598105150137290A wide range of high-
16%S12%16%17%12%12%11%12%10%9%20%GKLMN16%GKL17%GKL11%15%17%GKL14%13%14%quality programmes for

children made in the UK

12415559639660294836442746481137194136139280Provision of regional
13%14%13%14%15%13%14%17%FJ12%13%9%12%18%FJ14%J11%15%J13%14%13%programmes and content

(including news)

9615345509261111828305771325787104118129249Programmes with new
10%14%T10%11%14%T13%5%6%10%9%18%GKLMN19%GKLM12%GN7%13%GMN16%GKLM11%13%12%ideas and different

NNapproaches

12411262576250232026322856506860106132101236Features people like
13%10%13%12%9%10%11%7%9%9%9%15%FGM19%FGJK9%9%17%FGJKL12%10%11%them and the places they

LMNMknow

871044439673713169343740393971798899191Encourages the
9%9%10%8%10%8%6%6%3%10%GL12%GLM11%GL15%GLMN5%11%GL12%GLM8%10%9%development of new

talent

-------------------None of these
-------------------
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Base : All who value any societally

Jigsaw 2020
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Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

52415962302751603545292998082120Unweighted Base

5671537238302174*3584583258502104Weighted Base

12550073643295157115225625Trusted and accurate UK
22%33%efi30%e21%18%27%34%a35%a27%30%news

1023924955259513279171493A wide range of
18%25%efi21%18%14%27%29%a24%20%23%different types of

programmes for everyone

127354557337918877192481Programmes which reflect
22%23%23%24%21%25%19%24%23%23%UK life and values

1193605166288112071191479High-quality productions
21%23%21%22%16%23%26%22%22%23%

113357515448788187200470Reflects the diversity
20%23%21%18%28%22%18%27%c24%22%of the UK

1213234063377511275158444Programmes that help to
21%21%17%21%22%21%24%a23%19%21%understand what is going

on in the world today

1073304160326610568173437Services which are
19%21%17%20%19%18%23%21%20%21%available to everyone

122277527531658563163399Programmes that bring
22%18%22%25%h18%18%18%19%19%19%the nation together for

a shared viewing
experience

111284425140867844155395Programmes that everyone
20%18%18%17%23%24%b17%13%18%19%can watch with and talk

about with their family
and friends

101245385829487841156346Programmes that make
18%16%16%19%17%13%17%12%18%16%people stop and think

96194315724455447134290A wide range of high-
17%13%13%19%h14%12%12%15%16%14%quality programmes for

children made in the UK

78202424121376932128280Provision of regional
14%13%18%14%12%10%15%10%15%13%programmes and content

(including news)

83167194635432939124249Programmes with new
15%g11%8%15%g20%gh12%c6%12%c15%c12%ideas and different

approaches

74162243926324534104236Features people like
13%11%10%13%15%9%10%10%12%11%them and the places they

know

7311831392733263587191Encourages the
13%h8%13%h13%h16%h9%6%11%c10%c9%development of new

talent

----------None of these
----------
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Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

39939038894396159143105971232120Unweighted Base

651061691764195*299274192179*2322104Weighted Base

203560510728266525176625Trusted and accurate UK
31%33%m35%mp29%37%m27%24%27%29%33%30%news

162737414525870513756493A wide range of
25%25%22%23%27%19%26%27%21%24%23%different types of

programmes for everyone

162241401418162283552481Programmes which reflect
25%l21%24%l23%21%27%l23%15%20%22%23%UK life and values

112631412296752523853479High-quality productions
17%24%oqs18%23%s15%22%19%27%os21%23%23%

142741388456959344145470Reflects the diversity
22%25%24%22%23%23%22%18%23%20%22%of the UK

112334375495264374866444Programmes that help to
17%22%20%21%25%17%24%19%27%s29%ns21%understand what is going

on in the world today

142330369466553494238437Services which are
22%21%18%21%24%22%19%25%23%16%21%available to everyone

121932337315457473753399Programmes that bring
18%18%19%19%16%18%21%25%20%23%19%the nation together for

a shared viewing
experience

101839327237059482832395Programmes that everyone
16%17%23%jos19%12%23%jo21%25%jo15%14%19%can watch with and talk

about with their family
and friends

122028286263943233352346Programmes that make
18%19%16%16%13%13%16%12%19%22%ln16%people stop and think

81222248245451232126290A wide range of high-
12%12%13%14%13%18%19%12%11%11%14%quality programmes for

children made in the UK

111421233414429182530280Provision of regional
17%lm13%12%13%21%lmpq15%11%9%14%13%13%programmes and content

(including news)

6913221303552271725249Programmes with new
9%9%7%13%qr15%q12%19%kpqr14%10%11%12%ideas and different

sapproaches

91520191153724262123236Features people like
14%o14%12%11%8%12%9%14%12%10%11%them and the places they

know

681616292421132334191Encourages the
9%7%10%9%4%8%8%7%13%o15%or9%development of new

talent

-----------None of these
-----------
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Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1861130129259186116628518842425027515219542120Unweighted Base

194091*74*164194016828520445028127822418642104Weighted Base

555492170555588942145729462560625Trusted and accurate UK
29%54%DF29%43%B29%34%y31%y21%32%y26%34%y28%30%30%news

430323163430596242108535541447493A wide range of
22%35%F42%F38%B22%35%vwxy22%21%24%19%20%18%24%23%different types of

zprogrammes for everyone

46117320461307146111646155424481Programmes which reflect
24%D19%D4%12%24%C18%25%23%25%23%22%25%23%23%UK life and values

45012172945027754091575439441479High-quality productions
23%14%22%18%23%16%26%20%20%20%19%17%24%23%

4588412458227054113737365404470Reflects the diversity
24%DE9%5%7%24%C13%25%A27%A25%A26%A26%A29%22%22%of the UK

40419203940435644787665743396444Programmes that help to
21%21%27%24%21%21%22%23%19%23%21%19%21%21%understand what is going

on in the world today

39329154439343553688616331402437Services which are
20%32%F20%27%20%26%19%18%20%22%23%14%22%u21%available to everyone

388751138826624397434941354399Programmes that bring
20%DE7%6%7%20%C16%22%21%21%15%18%18%19%19%the nation together for

a shared viewing
experience

36213203336242552971565239350395Programmes that everyone
19%14%27%20%19%25%xy19%14%16%20%19%17%19%19%can watch with and talk

about with their family
and friends

3313121533121503366525223321346Programmes that make
17%E3%16%E9%17%C12%18%16%15%19%19%10%17%16%people stop and think

25421153625427433662392639250290A wide range of high-
13%23%F20%22%B13%16%15%17%v14%14%9%17%13%14%quality programmes for

children made in the UK

24821113124838372472404428250280Provision of regional
13%23%F14%19%13%23%yz13%12%16%14%16%12%13%13%programmes and content

(including news)

24541424511304261332235209249Programmes with new
13%DE4%1%3%13%C7%10%21%vwzA14%12%8%16%11%12%ideas and different

approaches

226551022616312249444231202236Features people like
12%5%7%6%12%10%11%11%11%15%15%14%11%11%them and the places they

know

182361018214272256292619169191Encourages the
9%4%8%6%9%8%9%11%13%10%9%8%9%9%development of new

talent

--------------None of these
--------------
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C3b. Least 3 valuable benefits for UK society
Programm

es that
everyoneProgramm

Programmcanes that
es thatwatchA widebringProgramm
help toA widewith andProvisiorange ofthees withFeatures

understarange oftalkn ofhigh-nationnewpeople
nd whatdifferenServicesProgrammaboutProgrammregionalqualitytogetherideaslikeEncourag
is goingt typeswhiches whichwithes thatprogrammprogrammfor aandthem andReflectses the

Trustedon inofareHigh-reflecttheirmakees andes forshareddifferenthethedevelopm
andtheprogrammavailablqualityUK lifefamilypeoplecontentchildrenviewingtplacesdiversitent of

None ofaccurateworldes fore toproductiandandstop and(includimade inexperienapproachtheyy of thenew
theseUK newstodayeveryoneeveryoneonsvaluesfriendsthinkng news)the UKceesknowUKtalentTotal

5511371621701821982602602692713113283443844204592257Unweighted Base

5311331831861942062522812773063143243223984154512257Weighted Base

182-36444941578382591028795115136152625Trusted and accurate UK
34%-20%24%25%20%23%30%29%19%32%27%29%29%33%34%28%news

1343021-35405955606857857992100114493A wide range of
25%22%12%-18%20%23%20%21%22%18%26%25%23%24%25%22%different types of

programmes for everyone

1603141473251-577371706269787889481Programmes which reflect
30%23%23%25%17%25%-20%26%23%22%19%21%20%19%20%21%UK life and values

15830313341625161537052638079-105470Reflects the diversity
30%22%17%17%21%30%20%22%19%23%17%19%25%20%-23%21%of the UK

13526414544-545455557778627413093479High-quality productions
25%19%23%24%23%-21%19%20%18%24%24%19%19%31%21%21%

102243630-484746537673508210488110437Services which are
19%18%20%16%-24%19%16%19%25%23%15%25%26%21%24%19%available to everyone

10526-3737414050506472737810194111444Programmes that help to
20%20%-20%19%20%16%18%18%21%23%23%24%25%23%25%20%understand what is going

on in the world today

95303642513547-4664536767699996395Programmes that everyone
18%23%20%22%26%17%19%-17%21%17%21%21%17%24%21%17%can watch with and talk

about with their family
and friends

10422363526424459467565-651146780399Programmes that bring
20%16%20%19%13%21%17%21%17%25%21%-20%29%16%18%18%the nation together for

a shared viewing
experience

10119264531384944-50486244567460346Programmes that make
19%15%14%24%16%18%20%16%-16%15%19%14%14%18%13%15%people stop and think

601328292312464649-485349595761280Provision of regional
11%10%16%16%12%6%18%17%18%-15%16%15%15%14%13%12%programmes and content

(including news)

51263533443348395752-4658605571290A wide range of high-
10%19%19%18%23%16%19%14%21%17%-14%18%15%13%16%13%quality programmes for

children made in the UK

46163729182329434250514440-3843236Features people like
9%12%20%16%9%11%12%15%15%16%16%13%12%-9%10%10%them and the places they

know

551842343032395033383951-315440249Programmes with new
10%13%23%18%16%16%15%18%12%13%13%16%-8%13%9%11%ideas and different

approaches

391237181730374035282432363729-191Encourages the
7%9%20%10%9%15%15%14%13%9%8%10%11%9%7%-8%development of new

talent

-13121023202522231821217232921153None of these
-9%7%5%12%10%10%8%8%6%7%6%2%6%7%5%7%
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Jigsaw 2020
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PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

90115245296713311210218725728531238226425451Encourages the
25%m20%19%19%18%24%18%b17%b18%b22%b22%b21%b21%b10%21%b20%development of new

talent

929922415549011111517023727129534431384415Reflects the diversity
25%mn17%17%10%15%16%18%19%b16%20%b21%bg20%b19%b12%19%b18%of the UK

7882238156910011311419523025027232441356398Features people like
21%n14%18%9%19%l18%l18%19%19%20%19%18%18%16%18%18%them and the places they

know

487620120618210010014615116918023737287324Programmes that bring
13%13%15%13%17%15%16%17%d14%13%13%12%13%14%14%14%the nation together for

a shared viewing
experience

6077184184277747613017419922427621301322Programmes with new
16%13%14%12%11%14%12%13%12%15%b15%b15%b15%b8%15%b14%ideas and different

approaches

61551992355819610114417218321025330284314A wide range of high-
17%n10%15%n15%15%15%15%17%14%15%14%14%14%12%14%14%quality programmes for

children made in the UK

3079197256354919216915217120023840266306Provision of regional
8%14%o15%o16%17%j10%15%15%16%13%13%13%13%15%13%14%programmes and content

(including news)

23651932146621087412313814717220052228281Programmes that everyone
6%11%o15%o13%13%11%17%acde12%12%12%11%12%11%20%acde11%12%can watch with and talk

fgfghabout with their family
and friends

3361183205255927813613414916521638239277Programmes that make
9%11%14%13%14%10%15%13%13%11%11%11%12%15%12%12%people stop and think

3949164283157805111411611814618339213252Programmes which reflect
11%9%12%19%jk9%10%13%e9%11%10%9%10%10%15%deh11%11%UK life and values

20511361454296957121899911615230176206High-quality productions
5%9%10%o9%15%j5%11%e10%12%cdef8%8%8%8%12%9%9%

21381351540486746969311912415224171194Services which are
6%7%10%o10%11%9%11%8%9%8%9%8%8%9%9%9%available to everyone

1132143154132565595738610613626160186A wide range of
3%6%11%no10%11%j6%9%9%9%f6%7%7%8%10%8%8%different types of

programmes for everyone

18501151939366548101798310613430153183Programmes that help to
5%9%9%13%11%6%10%ef8%10%e7%6%7%7%12%ef8%8%understand what is going

on in the world today

83590740851467663698310020114133Trusted and accurate UK
2%6%o7%o4%11%j1%8%8%7%5%5%6%6%8%6%6%news

104158268367116812715626531634940245337494531None of these
28%m28%m20%24%20%30%k20%26%b25%b27%bi27%bi27%bi25%bi14%25%b24%
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On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

2553432311912026980302374012681344451Encourages the
21%20%20%21%20%18%20%20%24%19%21%23%19%20%development of new

talent

2323222021821705270293213913572308415Reflects the diversity
19%19%17%20%17%14%17%20%w14%19%29%p20%17%18%of the UK

2053052061601807161266303582346329398Features people like
17%18%18%17%18%19%15%18%20%17%18%13%18%18%them and the places they

know

1732421721351375664204292871540270324Programmes that bring
14%14%15%15%14%15%16%14%19%14%12%11%15%14%the nation together for

a shared viewing
experience

1632391431381403950233193002967225322Programmes with new
14%14%12%15%14%10%12%16%w12%15%24%p19%p13%14%ideas and different

approaches

1532431641081405454206113001840256314A wide range of high-
13%14%14%12%14%14%14%14%7%15%15%12%14%14%quality programmes for

children made in the UK

1512491761161426769170202831044252306Provision of regional
13%14%15%13%14%18%u17%u12%13%14%8%13%14%14%programmes and content

(including news)

1482161541091364657177282522141219281Programmes that everyone
12%12%13%12%14%12%14%12%18%12%17%12%12%12%can watch with and talk

about with their family
and friends

128209129861296245170292431739222277Programmes that make
11%12%11%9%13%16%11%12%19%s12%14%11%12%12%people stop and think

126204136861023366153312181141200252Programmes which reflect
11%12%12%9%10%9%16%uw10%20%s11%9%12%11%11%UK life and values

1041701268492464211912188626174206High-quality productions
9%10%11%9%9%12%10%8%8%9%5%7%10%9%

931571016694383112514177653135194Services which are
8%9%9%7%9%10%8%8%9%9%5%15%pr8%9%available to everyone

8316110562103255710481781029147186A wide range of
7%9%9%7%10%yB7%14%uw7%5%9%8%8%8%8%different types of

programmes for everyone

7915896569331401129170523155183Programmes that help to
7%9%y8%6%9%y8%10%8%6%8%4%6%9%8%understand what is going

on in the world today

75985959662835707124517112133Trusted and accurate UK
6%6%5%6%7%7%9%u5%5%6%4%5%6%6%news

3364013082622179185355344822470437531None of these
28%xA23%27%x28%xA22%24%21%24%22%23%20%20%24%24%
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Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

1992521019415210058656390566747186145115239211451Encourages the
18%21%20%19%22%20%26%EHIJ22%20%24%EJ16%17%16%22%EJ20%17%21%19%20%development of new

talent

21020510199127774884755365513620711888176238415Reflects the diversity
20%17%20%20%19%15%22%EHI28%EFHI24%EFHI14%18%13%13%25%EFHI16%13%15%22%D18%of the UK

JKKK

18321587901348035725862467052165108122207191398Features people like
17%18%17%18%20%16%16%24%FJK19%17%13%18%18%20%FJ15%18%18%17%18%them and the places they

know

1511736475997524364055546353100109116161157324Programmes that bring
14%15%12%15%15%15%11%12%13%15%15%16%18%G12%15%17%G14%14%14%the nation together for

a shared viewing
experience

148173866110865495143613056301439086163159322Programmes with new
14%15%17%12%16%13%22%EFHJ17%J14%16%J8%14%10%17%EFHJ12%13%14%14%14%ideas and different

Lapproaches

154160529091693143494536505812381108149163314A wide range of high-
14%14%10%18%R13%14%14%15%16%12%10%13%20%FJK15%11%16%FJ13%15%14%quality programmes for

children made in the UK

152154558694602128425156584891107106153152306Provision of regional
14%13%11%17%R14%12%9%10%14%14%16%15%17%M11%15%16%GM13%14%14%programmes and content

(including news)

12915152688566222826434264537684117123154281Programmes that everyone
12%13%10%13%13%13%10%9%8%12%12%16%GLM18%FGLM9%12%17%FGLM11%14%12%can watch with and talk

NNabout with their family
and friends

1421366865884833243041495345878998148126277Programmes that make
13%11%13%13%13%10%15%M8%10%11%14%14%16%M11%12%14%M13%11%12%people stop and think

12512864568542172124442861536272113124121252Programmes which reflect
12%11%13%11%13%8%8%7%8%12%G8%16%FGJLM18%FGJL8%10%17%FGJL11%11%11%UK life and values

NMNMN

8911742426948114182249613432729512680206High-quality productions
8%10%8%8%10%10%5%M1%6%M6%M14%GKLMN16%FGKL12%GKLM4%10%GM14%GKLM11%C7%9%

MNNN

1029258406230192017203639405655799299194Services which are
9%8%11%O8%9%6%8%7%6%5%10%10%14%FGKL7%8%12%GKL8%9%9%available to everyone

M

9195364948471020182430325149548381105186A wide range of
8%8%7%10%7%9%5%7%6%7%8%8%18%FGIJK6%7%12%FGKLM7%10%8%different types of

LMNNprogrammes for everyone

889433535341168132529533837549160121183Programmes that help to
8%8%6%11%8%8%7%M3%4%7%8%GM14%FGKLM13%FGKL5%7%M13%FGKLM5%11%D8%understand what is going

Mon in the world today

8054354239141810213428321954606469133Trusted and accurate UK
7%OS5%7%O8%OS6%3%*3%3%6%GN10%GLMN7%GN11%GKLMN2%7%GLMN9%GLMN6%6%6%news

2372931329114215251839711384722623119898311215531None of these
22%25%Q26%Q18%21%30%PQT23%EH28%EHI31%EHI31%EHI24%EH18%H9%28%EHI27%EHI14%27%C20%24%
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C3b. Least 3 valuable benefits for UK society

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
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Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

1123395157466912362174451Encourages the
19%21%20%18%25%17%26%abd18%20%20%development of new

talent

943214148245412753163415Reflects the diversity
16%19%16%15%13%13%27%abd16%18%18%of the UK

1132845060325710563148398Features people like
19%17%19%19%17%14%22%d19%17%18%them and the places they

know

108217425827555952141324Programmes that bring
18%h13%16%19%15%14%12%15%16%14%the nation together for

a shared viewing
experience

642572935184710035125322Programmes with new
11%16%i11%11%10%12%21%abd10%14%14%ideas and different

approaches

73242294222586639119314A wide range of high-
12%15%11%13%12%14%14%12%13%14%quality programmes for

children made in the UK

87219315522524448136306Provision of regional
14%13%12%17%12%13%9%14%15%c14%programmes and content

(including news)

88193374725494728131281Programmes that everyone
14%12%14%15%14%12%10%8%15%bc12%can watch with and talk

about with their family
and friends

7620131362653556192277Programmes that make
13%12%12%11%14%13%12%18%ac10%12%people stop and think

87165384023533327115252Programmes which reflect
14%h10%15%13%12%13%c7%8%13%c11%UK life and values

7912727432636153794206High-quality productions
13%h8%11%14%h14%h9%c3%11%c11%c9%

7112429342230312489194Services which are
12%h7%11%11%12%8%7%7%10%9%available to everyone

7611015502532182692186A wide range of
13%gh7%6%16%gh13%gh8%c4%8%10%c8%different types of

programmes for everyone

7710628442221213597183Programmes that help to
13%h6%11%h14%h12%h5%4%10%cd11%cd8%understand what is going

on in the world today

488622121925111865133Trusted and accurate UK
8%5%8%4%10%fh6%c2%5%7%c6%news

11042155553211011991186531None of these
18%25%fi21%18%18%28%a25%27%21%24%
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C3b. Least 3 valuable benefits for UK society

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
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Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

132042376277363514238451Encourages the
20%17%23%or20%13%23%22%25%o21%15%20%development of new

talent

132128353385346373266415Reflects the diversity
20%18%15%19%19%17%16%18%16%26%kmnpq18%of the UK

101830339326149522947398Features people like
15%16%17%18%16%19%17%25%krs14%19%18%them and the places they

know

101727270204840292233324Programmes that bring
15%15%15%14%10%15%14%14%11%13%14%the nation together for

a shared viewing
experience

121631264213848304327322Programmes with new
17%14%17%14%10%12%16%15%21%jnop11%14%ideas and different

approaches

91626263353236194334314A wide range of high-
14%14%14%14%17%10%12%9%21%lnp14%14%quality programmes for

children made in the UK

71222265204144314529306Provision of regional
10%10%12%14%10%13%15%15%22%jnop12%14%programmes and content

qrs(including news)

71419241254238363236281Programmes that everyone
10%12%11%13%12%13%13%18%16%14%12%can watch with and talk

about with their family
and friends

81124235233941263326277Programmes that make
11%10%13%12%11%12%14%13%16%11%12%people stop and think

91421208273538322122252Programmes which reflect
13%12%12%11%13%11%13%16%11%9%11%UK life and values

71013175174126151329206High-quality productions
11%9%7%9%8%13%9%8%6%12%9%

5618164182728141519194Services which are
8%6%10%r9%9%8%10%7%7%8%9%available to everyone

51010162152028172021186A wide range of
7%8%6%9%7%6%10%8%10%8%8%different types of

programmes for everyone

5614158172424151523183Programmes that help to
8%6%8%8%9%8%8%8%7%9%8%understand what is going

on in the world today

41012107422691526133Trusted and accurate UK
6%mo9%mop7%mo6%2%7%m2%4%7%m10%mop6%news

163240443637172423160531None of these
24%k28%k22%23%31%k22%25%21%15%24%24%
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Base : All respondents

Jigsaw 2020
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Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

40533134640550684693604926416451Encourages the
19%37%DF17%28%B19%29%v22%22%20%21%17%11%21%u20%development of new

talent

37516244037537523566455428381415Reflects the diversity
18%17%33%EF24%18%21%17%17%14%16%18%11%19%u18%of the UK

35023254835044643089625042353398Features people like
17%25%34%F29%B17%25%y21%14%19%22%17%17%18%18%them and the places they

know

30111122430120393078575731288324Programmes that bring
14%12%17%14%14%12%13%15%17%20%19%13%15%14%the nation together for

a shared viewing
experience

26534235626525373250424527291322Programmes with new
13%37%F31%F34%B13%14%12%16%11%15%15%11%15%14%ideas and different

approaches

304651130421342061403934278314A wide range of high-
15%7%6%6%15%C12%11%10%13%14%13%14%14%14%quality programmes for

children made in the UK

29943729922423472425028277306Provision of regional
14%DE5%4%4%14%C12%14%17%16%15%17%12%14%14%programmes and content

(including news)

265791626517323959284224255281Programmes that everyone
13%8%12%10%13%10%10%19%wz13%10%14%10%13%12%can watch with and talk

about with their family
and friends

23229174623231373857383646223277Programmes that make
11%32%F23%F28%B11%18%12%19%13%13%12%19%t11%12%people stop and think

239671323920402458483933213252Programmes which reflect
11%7%9%8%11%12%13%12%13%17%13%14%11%11%UK life and values

2013352019352165322437165206High-quality productions
10%3%4%3%10%C5%12%10%14%A11%8%15%t8%9%

18536918510252743192932159194Services which are
9%3%9%6%9%6%8%13%9%7%10%13%8%9%available to everyone

1824*41829332240192620165186A wide range of
9%D5%*3%9%C5%11%11%9%7%9%8%8%8%different types of

programmes for everyone

17823517819392045272427155183Programmes that help to
9%2%4%3%9%C11%13%10%10%9%8%11%8%8%understand what is going

on in the world today

132-221328172227251421110133Trusted and accurate UK
6%E-2%1%6%C5%6%10%6%9%5%9%6%6%news

531---531287937100526251476531None of these
25%DE---25%C16%26%18%22%18%21%21%24%24%
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C3a. Top 3 most valuable benefits for UK society
Programm

es that
Programmeveryone

es thatcanProgramm
ProgrammA widebringwatches that

es withFeaturesrange ofProvisiothewith andhelp toA wide
newpeoplehigh-n ofnationtalkunderstarange of

EncouragideaslikequalityregionalProgrammtogetheraboutnd whatServicesProgrammdifferen
es theandthem andprogrammprogrammes thatfor awithis goingwhichReflectses whicht types

developmdifferenthees fores andmakesharedtheiron inareHigh-thereflectofTrusted
ent oftplaceschildrencontentpeopleviewingfamilytheavailablqualitydiversitUK lifeprogrammand

None ofnewapproachtheymade in(includistop andexperienandworlde toproductiy of theandes foraccurate
thesetalentesknowthe UKng news)thinkcefriendstodayeveryoneonsUKvalueseveryoneUK newsTotal

1371832112532732983563883924344414614794895126762257Unweighted Base

1531912492362902803463993954444374794704814936252257Weighted Base

21-404371616080961111109310589114152451Encourages the
14%-16%18%24%22%17%20%24%25%25%19%22%19%23%24%20%development of new

talent

2929543855577467999488130-78100136415Reflects the diversity
19%15%22%16%19%20%21%17%25%21%20%27%-16%20%22%18%of the UK

233731-6059561146910110474797892115398Features people like
15%19%12%-21%21%16%29%17%23%24%16%17%16%19%18%18%them and the places they

know

736-40584944656778826280697995322Programmes with new
5%19%-17%20%18%13%16%17%18%19%13%17%14%16%15%14%ideas and different

approaches

21325144465362-6773507863628587324Programmes that bring
14%17%20%19%16%19%18%-17%16%12%16%13%13%17%14%14%the nation together for

a shared viewing
experience

21243951-48486553727377527057102314A wide range of high-
14%13%16%21%-17%14%16%13%16%17%16%11%15%12%16%14%quality programmes for

children made in the UK

1828385052-50756464765570716859306Provision of regional
12%15%15%21%18%-14%19%16%15%17%11%15%15%14%9%14%programmes and content

(including news)

233533425749-464650535553736082277Programmes that make
15%19%13%18%20%17%-12%12%11%12%11%11%15%12%13%12%people stop and think

2240504339464459-50465461575583281Programmes that everyone
14%21%20%18%13%17%13%15%-11%11%11%13%12%11%13%12%can watch with and talk

about with their family
and friends

25373929484649444740475451-5957252Programmes which reflect
16%19%16%12%16%17%14%11%12%9%11%11%11%-12%9%11%UK life and values

2030322333123842354148-62514041206High-quality productions
13%16%13%10%11%4%11%11%9%9%11%-13%11%8%7%9%

23173018442331265137-4441323549194Services which are
15%9%12%8%15%8%9%7%13%8%-9%9%7%7%8%9%available to everyone

1018342933294535423730453347-44186A wide range of
6%9%14%12%11%10%13%9%11%8%7%9%7%10%-7%8%different types of

programmes for everyone

123742373528263636-364131412136183Programmes that help to
8%20%17%16%12%10%8%9%9%-8%9%7%9%4%6%8%understand what is going

on in the world today

131218162613192230262426303130-133Trusted and accurate UK
8%6%7%7%9%5%6%5%8%6%5%5%6%6%6%-6%news

-395546516010110495105102135158160134182531None of these
-20%22%19%17%21%29%26%24%24%23%28%34%33%27%29%24%
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C3a. Top 3 most valuable benefits for UK society
Programm

es that
Programmeveryone

es thatcanProgramm
ProgrammA widebringwatches that

es withFeaturesrange ofProvisiothewith andhelp toA wide
newpeoplehigh-n ofnationtalkunderstarange of

EncouragideaslikequalityregionalProgrammtogetheraboutnd whatServicesProgrammdifferen
es theandthem andprogrammprogrammes thatfor awithis goingwhichReflectses whicht types

developmdifferenthees fores andmakesharedtheiron inareHigh-thereflectofTrusted
ent oftplaceschildrencontentpeopleviewingfamilytheavailablqualitydiversitUK lifeprogrammand

None ofnewapproachtheymade in(includistop andexperienandworlde toproductiy of theandes foraccurate
thesetalentesknowthe UKng news)thinkcefriendstodayeveryoneonsUKvalueseveryoneUK newsTotal

-1832112532732983563883924344414614794895126762120Unweighted Base

-1912492362902803463993954444374794704814936252104Weighted Base

--404371616080961111109310589114152430Encourages the
--16%18%24%22%17%20%24%25%25%19%22%19%23%24%20%development of new

talent

-29543855577467999488130-78100136386Reflects the diversity
-15%22%16%19%20%21%17%25%21%20%27%-16%20%22%18%of the UK

-3731-6059561146910110474797892115375Features people like
-19%12%-21%21%16%29%17%23%24%16%17%16%19%18%18%them and the places they

know

-36-40584944656778826280697995315Programmes with new
-19%-17%20%18%13%16%17%18%19%13%17%14%16%15%15%ideas and different

approaches

-325144465362-6773507863628587303Programmes that bring
-17%20%19%16%19%18%-17%16%12%16%13%13%17%14%14%the nation together for

a shared viewing
experience

-243951-48486553727377527057102293A wide range of high-
-13%16%21%-17%14%16%13%16%17%16%11%15%12%16%14%quality programmes for

children made in the UK

-28385052-50756464765570716859288Provision of regional
-15%15%21%18%-14%19%16%15%17%11%15%15%14%9%14%programmes and content

(including news)

-3533425749-464650535553736082255Programmes that make
-19%13%18%20%17%-12%12%11%12%11%11%15%12%13%12%people stop and think

-40504339464459-50465461575583259Programmes that everyone
-21%20%18%13%17%13%15%-11%11%11%13%12%11%13%12%can watch with and talk

about with their family
and friends

-373929484649444740475451-5957227Programmes which reflect
-19%16%12%16%17%14%11%12%9%11%11%11%-12%9%11%UK life and values

-30322333123842354148-62514041186High-quality productions
-16%13%10%11%4%11%11%9%9%11%-13%11%8%7%9%

-173018442331265137-4441323549172Services which are
-9%12%8%15%8%9%7%13%8%-9%9%7%7%8%8%available to everyone

-18342933294535423730453347-44177A wide range of
-9%14%12%11%10%13%9%11%8%7%9%7%10%-7%8%different types of

programmes for everyone

-3742373528263636-364131412136171Programmes that help to
-20%17%16%12%10%8%9%9%-8%9%7%9%4%6%8%understand what is going

on in the world today

-1218162613192230262426303130-121Trusted and accurate UK
-6%7%7%9%5%6%5%8%6%5%5%6%6%6%-6%news

-395546516010110495105102135158160134182531None of these
-20%22%19%17%21%29%26%24%24%23%28%34%33%27%29%25%
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PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

34756412091413525635955561006115113241479173420619142120Unweighted Base

3375311237138*344530607567989111812501424170020718982104Weighted Base

8510923623661291069417924526929636423407430Encourages the
25%m21%19%17%19%24%18%17%18%22%bh22%b21%b21%b11%21%b20%development of new

talent

868821115508710410716122525527831730356386Reflects the diversity
26%mn17%17%11%14%16%17%19%16%20%20%20%19%14%19%18%of the UK

767322515679810711018422024025930737338375Features people like
23%n14%18%11%19%18%18%19%19%20%19%18%18%18%18%18%them and the places they

know

5977179183977737612717419522127220295315Programmes with new
17%15%14%13%11%14%12%13%13%16%16%16%16%10%16%15%ideas and different

approaches

4472188185478979813514316417422832272303Programmes that bring
13%14%15%13%16%15%16%17%d14%13%13%12%13%15%14%14%the nation together for

a shared viewing
experience

5350189235075929713916317220023926267293A wide range of high-
16%n9%15%n17%15%14%15%17%14%15%14%14%14%13%14%14%quality programmes for

children made in the UK

2873187256050918616114616219122736252288Provision of regional
8%14%15%o18%j17%j9%15%15%16%13%13%13%13%17%13%14%programmes and content

(including news)

18631771943611057311713414617119935223259Programmes that everyone
5%12%o14%o14%12%12%17%acde13%12%12%12%12%12%17%12%12%can watch with and talk

fgabout with their family
and friends

3059166204853877312912914315720828227255Programmes that make
9%11%13%14%14%10%14%13%13%12%11%11%12%13%12%12%people stop and think

3343151262953804811010611113517031196227Programmes which reflect
10%8%12%n19%jk9%10%13%eh9%11%9%9%9%10%15%eh10%11%UK life and values

15441261454296753115809610714121165186High-quality productions
5%8%10%o10%16%j6%11%df9%12%acdef7%8%8%8%10%9%9%

1130136154031565591728510513321156177A wide range of
3%6%11%no11%12%j6%9%10%9%6%7%7%8%10%8%8%different types of

programmes for everyone

14361221236426741848610811413816156172Services which are
4%7%10%o9%11%8%11%7%8%8%9%8%8%8%8%8%available to everyone

1748106173732644494727810212827144171Programmes that help to
5%9%9%12%11%6%11%def8%10%ef6%6%7%8%13%acdef8%8%understand what is going

on in the world today

8308373775044726063779216105121Trusted and accurate UK
2%6%7%o5%11%j1%8%e8%7%5%5%5%5%8%6%6%news

104158268367116812715626531634940245337494531None of these
31%m30%m22%26%21%32%k21%28%bi27%bi28%bi28%bi28%bi27%bi18%26%bi25%
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On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1183159310789139493563801384139194211437516312120Unweighted Base

1137162811028739493453781381146*1917114*33816522104Weighted Base

2453252211811906380287373802677328430Encourages the
22%20%20%21%20%18%21%21%25%20%22%23%20%20%development of new

talent

2152981871671554764275213623371281386Reflects the diversity
19%18%17%19%16%14%17%20%w14%19%29%p21%17%18%of the UK

1942851951491676959247303351745313375Features people like
17%18%18%17%18%20%16%18%20%17%15%13%19%18%them and the places they

know

1632331411371363848229192932865222315Programmes with new
14%14%13%16%14%11%13%17%13%15%24%p19%p13%15%ideas and different

approaches

1652301641291345258194242731539250303Programmes that bring
14%14%15%15%14%15%15%14%17%14%13%12%15%14%the nation together for

a shared viewing
experience

1452291581021335350190112791738238293A wide range of high-
13%14%14%12%14%15%13%14%8%15%15%11%14%14%quality programmes for

children made in the UK

143237172109134646615719265939239288Provision of regional
13%15%16%12%14%19%u18%u11%13%14%8%12%14%14%programmes and content

(including news)

1432041491051264053166242341940199259Programmes that everyone
13%13%14%12%13%12%14%12%16%12%17%12%12%12%can watch with and talk

about with their family
and friends

118189120801165142162282221637201255Programmes that make
10%12%11%9%12%15%11%12%19%s12%14%11%12%12%people stop and think

1161881297694286013927197938180227Programmes which reflect
10%12%12%9%10%8%16%uw10%18%s10%8%11%11%11%UK life and values

931591167692453810312168525155186High-quality productions
8%10%11%9%10%13%u10%7%8%9%4%8%9%9%

791551025999215610081681027140177A wide range of
7%10%9%7%10%yB6%15%uw7%6%9%9%8%8%8%different types of

programmes for everyone

84145896091332911012156553114172Services which are
7%9%8%7%10%10%8%8%8%8%4%16%pr7%8%available to everyone

7614990539229381057162423145171Programmes that help to
7%9%y8%6%10%y8%10%8%5%8%3%7%9%8%understand what is going

on in the world today

6989535363243364711351799121Trusted and accurate UK
6%5%5%6%7%7%9%u5%5%6%4%5%6%6%news

3364013082622179185355344822470437531None of these
30%xA25%28%x30%xA23%26%22%26%23%25%21%21%26%25%
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Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

9991121525414666455232320352322303328245904625573108810162120Unweighted Base

9731131461464653478208285292348321373260785669633106610262104Weighted Base

18824292921489454636382546545180136110227203430Encourages the
19%21%20%20%23%20%26%EJ22%21%24%17%17%17%23%E20%17%21%20%20%development of new

talent

1921938894122724678714759493419510582163223386Reflects the diversity
20%17%19%20%19%15%22%EHIK27%EFHI24%EFHI13%18%13%13%25%EFHI16%13%15%22%D18%of the UK

JKKK

17320281851287431675358466749151104117197177375Features people like
18%18%18%18%20%16%15%23%FJ18%17%14%18%19%19%16%18%19%17%18%them and the places they

know

146169836110563494941613054291399083158157315Programmes with new
15%15%18%13%16%13%23%EFHI17%J14%17%J9%14%11%18%J14%13%15%15%15%ideas and different

JLapproaches

136167577094732436385052614298102103150148303Programmes that bring
14%15%12%15%14%15%12%12%13%14%16%16%16%12%15%16%14%14%14%the nation together for

a shared viewing
experience

138155438687682941434334505311376103140150293A wide range of high-
14%R14%R9%18%R13%14%14%14%15%12%10%13%21%FJK14%11%16%13%15%14%quality programmes for

children made in the UK

14114750829057192842465454438910197143144288Provision of regional
14%13%11%18%R14%12%9%10%14%13%17%GMN14%17%11%15%15%13%14%14%programmes and content

(including news)

11414545618164222625383662477474109112144259Programmes that everyone
12%13%10%13%12%13%11%9%9%11%11%17%GLM18%FGKL9%11%17%FGKL11%14%12%can watch with and talk

MMabout with their family
and friends

1271276457814631242840424741848287142111255Programmes that make
13%11%14%12%12%10%15%8%10%12%13%13%16%M11%12%14%13%11%12%people stop and think

10612256488240151922402159495661108110112227Programmes which reflect
11%11%12%10%12%8%7%7%8%12%6%16%FGJLM19%FGJK7%9%17%FGJLM10%11%11%UK life and values

NLMNN

8010637406244113162240573230628910977186High-quality productions
8%9%8%9%10%9%5%M1%5%M6%M12%GKLMN15%FGKL12%GKLM4%9%GM14%FGKLM10%8%9%

MNNN

8294314748461020162228324946508176100177A wide range of
8%8%7%10%7%10%5%7%6%6%9%8%19%FGIJK6%7%13%FGKLM7%10%8%different types of

LMNNprogrammes for everyone

848849346226171916173334345250688586172Services which are
9%8%11%O7%10%O5%8%7%5%5%10%K9%13%FGKLM7%8%11%GKL8%8%8%available to everyone

809131495239166122329533234528558110171Programmes that help to
8%8%7%10%8%8%8%M2%4%7%M9%GLM14%FGKLM12%GLM4%8%GM13%FGKLM5%11%D8%understand what is going

on in the world today

705132383912187202927291649565863121Trusted and accurate UK
7%OS4%7%O8%OS6%O2%*3%3%6%GN9%GLMN7%GLMN11%GLMN2%7%GLMN9%GLMN5%6%6%news

2372931329114215251839711384722623119898311215531None of these
24%26%Q29%PQ20%22%32%PQT25%EH29%EHI33%EHI33%EHI26%EH19%H10%29%EHI30%EHI15%29%C21%25%
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Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

52415962302751603545292998082120Unweighted Base

5671537238302174*3584583258502104Weighted Base

1053254953436311761170430Encourages the
18%21%21%18%25%18%26%d19%20%20%development of new

talent

853003347244712053152386Reflects the diversity
15%20%14%16%14%13%26%abd16%18%18%of the UK

107267466030529563143375Features people like
19%17%19%20%17%15%21%19%17%18%them and the places they

know

64250293518469835122315Programmes with new
11%16%i12%12%10%13%21%abd11%14%15%ideas and different

approaches

101203375824475948135303Programmes that bring
18%h13%16%19%h14%13%13%15%16%14%the nation together for

a shared viewing
experience

69223264121526337115293A wide range of high-
12%15%11%13%12%14%14%11%13%14%quality programmes for

children made in the UK

85203315520494248127288Provision of regional
15%13%13%18%12%14%9%15%15%c14%programmes and content

(including news)

82177314723414528128259Programmes that everyone
14%12%13%16%13%11%10%9%15%bc12%can watch with and talk

about with their family
and friends

7018525352545555586255Programmes that make
12%12%10%12%14%13%12%17%a10%12%people stop and think

78149343819462923110227Programmes which reflect
14%h10%14%13%11%13%c6%7%13%bc11%UK life and values

7511127412433153586186High-quality productions
13%h7%11%14%h14%h9%c3%11%c10%c9%

7310313472426182691177A wide range of
13%gh7%5%16%gh14%gh7%4%8%11%c8%different types of

programmes for everyone

6210925321722292387172Services which are
11%h7%10%11%10%6%6%7%10%8%available to everyone

759628442118183495171Programmes that help to
13%h6%12%h15%h12%h5%4%11%cd11%cd8%understand what is going

on in the world today

447720111720111662121Trusted and accurate UK
8%5%8%4%10%f6%c2%5%7%c6%news

11042155553211011991186531None of these
19%27%fi23%18%19%31%a26%28%22%25%
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Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

39939038894396159143105971232120Unweighted Base

651061691764195*299274192179*2322104Weighted Base

131940358276963473838430Encourages the
20%18%24%o20%14%23%23%25%21%17%20%development of new

talent

121927327385040323058386Reflects the diversity
19%18%16%19%20%17%15%16%17%25%mq18%of the UK

101629319305347482744375Features people like
15%15%17%18%16%18%17%25%rs15%19%18%them and the places they

know

111530258213848304127315Programmes with new
18%15%18%15%11%13%18%16%23%jnop12%15%ideas and different

approaches

91626252204836292031303Programmes that bring
14%15%15%14%10%16%13%15%11%14%14%the nation together for

a shared viewing
experience

91523245323234173832293A wide range of high-
14%14%14%14%16%11%12%9%21%ln14%14%quality programmes for

children made in the UK

61120250184039294329288Provision of regional
10%10%12%14%s9%13%14%15%24%jnop12%14%programmes and content

qrs(including news)

61318222233835343031259Programmes that everyone
10%12%11%13%12%13%13%18%s17%13%12%can watch with and talk

about with their family
and friends

81023214233933242825255Programmes that make
12%10%13%12%12%13%12%13%15%11%12%people stop and think

91220186273336302117227Programmes which reflect
13%j12%12%11%14%11%13%15%12%7%11%UK life and values

7912157153526151125186High-quality productions
11%9%7%9%8%12%9%8%6%11%9%

589155152028171919177A wide range of
7%8%5%9%8%7%10%9%10%8%8%different types of

programmes for everyone

5617144142722141319172Services which are
8%6%10%r8%7%9%8%7%7%8%8%available to everyone

5613147152224141521171Programmes that help to
8%6%8%8%8%7%9%7%8%9%8%understand what is going

on in the world today

381099420691126121Trusted and accurate UK
5%8%mo6%m6%2%7%2%5%6%11%mops6%news

163240443637172423160531None of these
25%30%k24%25%32%k24%26%22%17%26%25%
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Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1861130129259186116628518842425027515219542120Unweighted Base

194091*74*164194016828520445028127822418642104Weighted Base

38433134638448624691604924399430Encourages the
20%37%DF17%28%B20%29%v22%23%20%22%18%11%21%u20%development of new

talent

34616244034635443466445228354386Reflects the diversity
18%17%33%EF24%18%21%16%17%15%16%19%12%19%18%of the UK

32723254832742563086624740335375Features people like
17%25%34%F29%B17%25%20%15%19%22%17%18%18%18%them and the places they

know

25934235625925373050424527285315Programmes with new
13%37%F31%F34%B13%15%13%15%11%15%16%12%15%15%ideas and different

approaches

28011122428019352978545127272303Programmes that bring
14%12%17%14%14%11%12%14%17%19%19%12%15%14%the nation together for

a shared viewing
experience

282651128221312061393931260293A wide range of high-
15%7%6%6%15%C13%11%10%14%14%14%14%14%14%quality programmes for

children made in the UK

28143728122403270424624263288Provision of regional
14%DE5%4%4%14%C13%14%16%16%15%17%11%14%14%programmes and content

(including news)

243791624317273859273920239259Programmes that everyone
13%8%12%10%13%10%10%19%wz13%10%14%9%13%12%can watch with and talk

about with their family
and friends

20929174620931353657343342206255Programmes that make
11%32%F23%F28%B11%18%12%18%13%12%12%19%t11%12%people stop and think

214671321417372458453333193227Programmes which reflect
11%7%9%8%11%10%13%12%13%16%12%15%10%11%UK life and values

1813351819352165302037149186High-quality productions
9%3%4%3%9%C5%12%10%14%vA11%7%16%t8%9%

1724*41729322239192619157177A wide range of
9%D5%*3%9%C6%11%11%9%7%9%9%8%8%different types of

programmes for everyone

16336916310212740192425146172Services which are
8%3%9%6%8%6%7%13%9%7%9%11%8%8%available to everyone

16623516619382045262222147171Programmes that help to
9%2%4%3%9%C11%13%10%10%9%8%10%8%8%understand what is going

on in the world today

119-221198172227231419100121Trusted and accurate UK
6%E-2%1%6%C5%6%11%6%8%5%9%5%6%news

531---531287937100526251476531None of these
27%DE---27%C16%28%wA18%22%18%22%23%26%25%
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PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

224317638651633512973055246827468529968710921179Trusted and accurate UK
61%m55%m48%42%45%64%kl47%b51%b50%b58%bghi57%bgi57%bghi56%bgi33%55%bi52%news

174324621631573183113225196567048179329810221120High-quality productions
48%57%mo47%41%43%58%kl50%b54%b50%b56%abgi54%b55%bg52%b38%51%b50%

19327859262176264276284498628691785897829811063A wide range of
53%m48%45%40%48%48%44%b48%b48%b54%abgi53%bi53%bi50%bi32%49%b47%different types of

programmes for me

17024360359187230332307533565662709827889281016Programmes that I can
47%42%46%39%51%jl42%53%abc51%b51%b48%b51%b48%b46%b34%46%b45%watch with and talk

about with my family and
friends

1762155466512825625523744352357465476675861936Programmes that help to
48%n37%41%42%35%46%k41%b40%b42%b45%b44%b44%b43%b29%43%b41%understand what is going

on in the world today

1202265065013420823824040047352358371675777852Programmes which reflect
33%40%38%33%37%38%38%40%b38%b40%b40%b39%b40%b29%39%b38%UK life and values

1072184827613821224021139143045952864568740808Programmes that make me
29%38%o37%o49%38%38%38%b35%b37%b37%b35%b36%b36%b26%37%b36%stop and think

1231854825213621222723139144048755866170720790Services which are
34%32%37%34%38%38%36%b39%b37%b38%b37%b38%b37%b27%36%b35%available to everyone

1001784694214116624724539642246751861163685748Programmes that bring
27%31%36%o28%39%j30%39%b41%abcd38%b36%b36%b35%b34%b24%34%b33%the nation together for

a shared viewing
experience

851694186015015621720738436339846756459614672Reflects the diversity
23%30%32%o39%j41%j28%35%b35%b37%abcd31%b30%b31%b32%b23%31%b30%of the UK

ef

142157317386918815115124736441246553543573616Provision of regional
39%mn27%24%25%19%34%k24%25%b24%31%bghi32%bghi31%bghi30%bgi17%29%bg27%programmes and content

(including news)

811393943312814219318731231034939947175539615A wide range of high-
22%24%30%o22%35%jl26%31%31%30%27%27%27%26%29%27%27%quality programmes for

children made in the UK

611424055712212223119233929332138948065543608Programmes with new
17%25%o31%no37%j34%j22%37%abcd32%def32%acde25%25%26%27%25%27%27%ideas and different

effapproaches

79147314488313118613626426329433542760480540Features people like me
22%26%24%31%23%24%30%acde23%25%23%23%22%24%23%24%24%and the places I know

fh

3010029038797014211622920421423231263357420Encourages the
8%17%o22%o25%j22%j13%23%acde20%22%acde18%16%16%17%24%cde18%19%development of new

fftalent

6976167285450476511411012714519282230312None of these
19%m13%13%18%j15%j9%7%11%11%9%10%10%11%32%acde12%i14%

fghi

Page 696

PSB Quantitative Research- September 2020
Table 127

C1a/C2a/C3a. Top 3 most valuable benefits for you personally/family and friends/society
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On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

660901618523503182172825781076722009061179Trusted and accurate UK
55%52%53%56%x50%48%43%56%vw51%52%59%57%51%52%news

611900596478525188170762661034602078521120High-quality productions
51%52%51%52%52%49%42%52%v43%50%49%59%p48%50%

61581758048943417517271676961621798221063A wide range of
51%x47%50%x53%xA43%46%43%49%50%47%50%51%46%47%different types of

programmes for me

56180555642045917821262655944381668131016Programmes that I can
47%47%48%45%46%47%53%u42%36%46%31%47%r46%r45%watch with and talk

about with my family and
friends

5147064933984141451706216385345146746936Programmes that help to
43%41%43%43%41%38%43%42%41%41%36%42%42%41%understand what is going

on in the world today

4496724473583981351695486876748124681852Programmes which reflect
37%39%39%39%40%36%42%37%44%37%39%35%38%38%UK life and values

4316394473233601371675045073531118659808Programmes that make me
36%37%39%35%36%36%42%u34%33%36%25%34%37%r36%stop and think

4636074273533391471415024472542118630790Services which are
39%35%37%38%34%39%35%34%29%35%34%34%35%35%available to everyone

4235984323103651131794565168738104605748Programmes that bring
35%35%37%33%36%30%45%uw31%33%33%31%30%34%33%the nation together for

a shared viewing
experience

392540407292306135137401316212293557672Reflects the diversity
33%31%35%31%30%35%u34%u27%20%30%t18%26%31%r30%of the UK

36443530827826068874615654639108470616Provision of regional
30%A25%27%30%A26%18%22%31%vw37%s26%32%31%26%27%programmes and content

(including news)

3055013152322781201193765055723112480615A wide range of high-
25%29%27%25%28%31%30%25%32%27%19%32%r27%27%quality programmes for

children made in the UK

309490339233297118150341605412178508608Programmes with new
26%28%29%25%30%31%u37%u23%39%s26%17%22%29%r27%ideas and different

approaches

281406291205261106101333454851672453540Features people like me
23%23%25%22%26%28%25%23%29%24%13%20%25%r24%and the places I know

2113422291492098774259323771654350420Encourages the
18%20%20%16%21%y23%19%18%21%18%13%15%20%19%development of new

talent

1522121311221146548199142912825260312None of these
13%12%11%13%11%17%12%14%9%14%23%q7%15%q14%
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Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

5126672602323513161571941752151601621075263742705875861179Trusted and accurate UK
48%57%QT51%46%52%63%PQRT71%EFHI66%EFHI56%EHIJ58%EHIJ45%42%37%64%EFHI52%EHI40%51%53%52%news

JKLJJ

503617230247336280115197184190159164994963492635465691120High-quality productions
47%52%RT45%49%50%56%RT52%EH67%EFHI59%EFHI51%EH45%H42%34%60%EFHI48%EH39%48%52%50%

JKNJJK

4975652342413172481221651671701631581094553332666144441063A wide range of
46%48%46%48%47%49%55%EHI56%EFHI54%EHI46%46%40%37%55%EFHI46%E39%54%C40%47%different types of

JKJKprogrammes for me

4865302472193192111071351401521622021133823133155564551016Programmes that I can
45%45%48%44%47%42%49%46%45%41%46%52%FHK39%46%43%46%49%C41%45%watch with and talk

about with my family and
friends

432505198211275230114140132146130154113386276267496435936Programmes that help to
40%43%38%42%41%46%52%EFHI47%FJ42%39%37%40%39%47%EFJ38%39%43%40%41%understand what is going

JKon in the world today

39645618419626818890111112142133149112313274260434410852Programmes which reflect
37%39%36%39%40%37%41%38%36%38%37%38%38%38%38%38%38%37%38%UK life and values

3664421661782661756010412612611617199290242270419381808Programmes that make me
34%37%32%35%39%R35%27%35%40%N34%33%44%FGJK34%35%33%40%N37%35%36%stop and think

N

38140917518824216676116110141106128103303247231379408790Services which are
35%35%34%38%36%33%35%39%J35%38%30%33%35%37%34%34%33%37%35%available to everyone

33141715916222619165869111813015596242248252412330748Programmes that bring
31%35%31%32%33%38%T29%29%29%32%37%G40%GLMN33%29%34%37%G36%C30%33%the nation together for

a shared viewing
experience

29637714613420816944748013411512692198249218367299672Reflects the diversity
27%32%28%27%31%34%20%25%26%36%GLMN32%GN32%GN31%GN24%34%GLMN32%GN32%C27%30%of the UK

307309151147179130899395101637991277164170299313616Provision of regional
29%26%29%29%26%26%40%EFIJ32%FIJ31%FIJ27%J18%20%31%FIJ34%EFIJ23%25%J26%29%27%programmes and content

K(including news)

3172971431561851134373759412312379191216202329283615A wide range of high-
29%O25%28%31%O27%22%19%25%24%25%35%GKLM31%GN27%23%30%GN30%GN29%26%27%quality programmes for

Nchildren made in the UK

242366111119215151285368959816695150192261309292608Programmes with new
23%31%QRT22%24%32%QRT30%RT13%18%22%N26%GN28%GMN42%FGJK33%GLMN18%27%GMN38%FGJK27%27%27%ideas and different

LMNLMNapproaches

262278133119170108475769788111688174159204276260540Features people like me
24%24%26%24%25%22%21%19%22%21%23%30%FGKM30%FGKM21%22%30%FGKL24%24%24%and the places I know

M

20421610785147692637286775988291143179198214420Encourages the
19%18%21%O17%22%O14%12%13%9%18%GL21%GLMN25%GLMN28%FGKL11%20%GLMN26%FGKL17%20%19%development of new

MNMNtalent

174138916778593340414860384411310882147156312None of these
16%PS12%18%OPS13%12%12%15%13%13%13%17%I10%15%14%15%12%13%14%14%
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Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

247932112137771823091984321179Trusted and accurate UK
41%56%efgi43%44%42%46%65%ad59%ad49%52%news

279841128154751722911544481120High-quality productions
46%51%e49%49%40%43%61%abd46%50%50%

250812108131821712681893741063A wide range of
41%49%i42%42%44%43%56%ad56%ad42%47%different types of

programmes for me

282734103156981942131484071016Programmes that I can
47%44%40%50%53%g49%45%44%46%45%watch with and talk

about with my family and
friends

2396988713266156218153357936Programmes that help to
39%42%g33%42%36%39%46%45%40%41%understand what is going

on in the world today

23262010011572152174125344852Programmes which reflect
38%38%38%37%39%38%36%37%39%38%UK life and values

2275819611561127147133347808Programmes that make me
37%35%37%37%33%32%31%39%c39%c36%stop and think

2115798211661128180122312790Services which are
35%35%32%37%33%32%38%36%35%35%available to everyone

2355127913571143134108320748Programmes that bring
39%h31%31%43%gh38%36%c28%32%36%c33%the nation together for

a shared viewing
experience

172501758465109113109304672Reflects the diversity
28%30%29%27%35%27%24%32%c34%c30%of the UK

1504666978399516885237616Provision of regional
25%28%27%25%21%24%35%abd25%27%27%programmes and content

(including news)

2233918113568109102107270615A wide range of high-
37%h24%31%h43%gh37%h27%21%32%c30%c27%quality programmes for

children made in the UK

1874216594761097088293608Programmes with new
31%26%25%30%41%gh27%c15%26%c33%c27%ideas and different

approaches

172369719359919989226540Features people like me
28%h22%27%29%h32%h23%21%27%25%24%and the places I know

161258618361785877185420Encourages the
27%h16%24%h26%h33%h19%c12%23%c21%c19%development of new

talent

5825430231773712590312None of these
10%15%fi12%7%9%18%ab15%ab8%10%14%
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Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

3661103978110157147991091341179Trusted and accurate UK
54%54%57%52%54%50%50%49%54%54%52%news

306184944911581291051101241120High-quality productions
45%54%mqs47%50%45%50%44%52%54%50%50%

32538589392134134112891381063A wide range of
47%47%47%47%45%42%46%55%n44%55%n47%different types of

programmes for me

3050908469713512799861061016Programmes that I can
45%44%50%45%48%43%43%49%42%43%45%watch with and talk

about with my family and
friends

264974787971281387881108936Programmes that help to
38%44%41%42%48%41%47%38%40%43%41%understand what is going

on in the world today

254268717701371066473106852Programmes which reflect
37%38%37%38%35%43%36%32%36%43%38%UK life and values

234058686651121226167100808Programmes that make me
34%35%32%36%32%35%42%q30%33%40%36%stop and think

26455965972113105747480790Services which are
39%40%q33%35%36%36%36%36%36%32%35%available to everyone

22315364252108125806999748Programmes that bring
32%28%29%34%r26%34%43%opqr39%or34%40%oqr33%the nation together for

sa shared viewing
experience

193956557649893565769672Reflects the diversity
29%35%p31%29%32%31%32%27%28%28%30%of the UK

253852502749665585463616Provision of regional
37%jkmpq33%mp29%26%36%mp30%22%29%27%25%27%programmes and content

(including news)

183147518598689585959615A wide range of high-
26%27%26%27%29%27%30%28%29%24%27%quality programmes for

children made in the UK

1828385245692115495769608Programmes with new
26%25%21%28%q28%29%q39%lpqr24%28%28%27%ideas and different

sapproaches

192841452438469555156540Features people like me
29%25%23%24%21%26%24%27%25%23%24%and the places I know

151836352265859274460420Encourages the
21%lor16%20%19%13%18%20%13%21%24%lor19%development of new

talent

81424266294434183835312None of these
11%12%13%14%14%14%11%9%19%l14%14%
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Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

1059704911910591011569324114615010610631179Trusted and accurate UK
51%77%F67%F73%B51%58%y51%45%53%51%51%44%54%u52%news

10284349921028861628723613713710110091120High-quality productions
49%47%67%EF56%49%50%53%42%52%47%46%42%51%u50%

95851531059589914989225131121929601063A wide range of
46%57%73%F64%B46%57%vy49%43%49%45%41%38%48%u47%different types of

programmes for me

946383270946861581012041421271009091016Programmes that I can
45%42%44%43%45%49%52%49%45%49%43%41%46%45%watch with and talk

about with my family and
friends

8584533788587513086201142112102824936Programmes that help to
41%50%45%47%41%43%43%41%44%49%v38%42%42%41%understand what is going

on in the world today

809291343809661199917310412586762852Programmes which reflect
39%D32%18%26%39%C38%39%48%w38%36%42%36%38%38%UK life and values

771201737771491108019112411890715808Programmes that make me
37%DE22%23%23%37%C28%36%38%42%A43%A40%A37%36%36%stop and think

726422264726751067916110110665716790Services which are
35%47%F29%39%35%43%35%38%35%35%36%27%36%u35%available to everyone

72213132672249120781771039494645748Programmes that bring
34%DE14%18%16%34%C28%39%38%39%36%32%39%33%33%the nation together for

a shared viewing
experience

6531361965333997916498101101568672Reflects the diversity
31%DE14%8%12%31%C19%33%A38%A36%A34%A34%A42%t29%30%of the UK

533453983533696346125807948562616Provision of regional
25%49%F53%F51%B25%39%vwxy21%22%27%28%26%20%28%u27%programmes and content

z(including news)

5642822505645612364137807777533615A wide range of high-
27%31%30%31%27%32%40%vwx31%30%28%26%32%27%27%quality programmes for

children made in the UK

59495145943089751521018478521608Programmes with new
28%DE9%7%8%28%C17%29%A36%A33%A35%A28%A32%26%27%ideas and different

approaches

52011920520357459103819062471540Features people like me
25%DE13%12%12%25%C20%24%28%23%28%30%26%24%24%and the places I know

4047816404307050109704569344420Encourages the
19%E8%11%10%19%C17%23%24%24%v24%v15%28%t17%19%development of new

talent

312---31211261729143627266312None of these
15%DE---15%C6%9%8%6%5%12%wx11%13%14%
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PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

19926056664150275267287444595650745858889371025A wide range of high-
54%mn45%43%42%41%50%k43%48%b43%51%bgi50%bgi50%bgi48%bg34%47%b45%quality programmes for

children made in the UK

1752205414915222424324943151457064876080856936Reflects the diversity
48%n38%41%32%42%41%39%42%b41%b44%b44%b44%b43%b31%43%b41%of the UK

1662385075213525923323538551856865077459852911Encourages the
45%42%38%34%37%47%kl37%b39%b37%b44%bgi44%bgi44%bgi43%bgi23%43%bg40%development of new

talent

1221745265415517624625642842946854965288734822Features people like me
33%30%40%n35%43%j32%39%43%acde41%e37%36%37%36%34%37%36%and the places I know

1071884565312819523920835537841148058288664752Programmes that bring
29%33%35%34%35%35%38%cde35%34%32%31%32%33%34%33%33%the nation together for

a shared viewing
experience

126168381449716216117429134439345754673602675Programmes with new
34%29%29%29%27%29%26%29%28%29%30%31%31%28%30%30%ideas and different

approaches

721464405813912422520435630935942451277581658Provision of regional
20%26%33%no38%j38%j23%36%acde34%cdef34%acde26%27%29%29%30%29%29%programmes and content

ff(including news)

931324255511413320618333830232740350077573650Programmes which reflect
25%23%32%n36%j31%24%33%def31%e32%def26%25%27%28%30%29%29%UK life and values

87154402439617018914126334536940849284558642Programmes that I can
24%27%30%o28%26%31%30%h24%25%30%h28%27%28%32%h28%28%watch with and talk

about with my family and
friends

691454134812612520218031329934438947690536627Programmes that make me
19%25%31%no32%35%j23%32%acde30%30%26%26%26%27%35%acde27%28%stop and think

ff

611153374210312020215626725329432640351462513Services which are
17%20%26%no27%28%22%32%abcd26%26%22%22%22%23%20%23%23%available to everyone

efg

439732046958915613124320422027233469391460Programmes that help to
12%17%24%no30%j26%j16%25%acde22%e23%cdef18%17%18%19%27%acde20%20%understand what is going

ffon in the world today

479032240927714813422320022526933773386459A wide range of
13%16%24%no26%j25%j14%24%cdef23%ef21%ef17%17%18%19%28%acde19%20%different types of

fprogrammes for me

4810828431967415311522618622024331969370439High-quality productions
13%19%22%o21%26%j14%24%acde19%22%def16%17%16%18%27%acde18%19%

ff

2985281341023814512221016920223729360334394Trusted and accurate UK
8%15%o21%no22%j28%j7%23%acdef20%ef20%def14%15%16%16%23%acde17%17%news

f

1211913414310419215318031836840647354062592654None of these
33%m33%m26%28%29%35%24%30%30%i32%i31%i32%i30%i24%30%i29%
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C1b/C2b/C3b. Least 3 most valuable benefits personally/family and friends/society

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

56577553644846414815772062939601777871025A wide range of high-
47%45%46%48%46%39%39%49%vw40%46%49%51%44%45%quality programmes for

children made in the UK

4947304763754191421736215586470157709936Reflects the diversity
41%42%41%40%42%37%43%42%36%42%57%p45%40%41%of the UK

5147024723824161351686076582554152704911Encourages the
43%41%41%41%42%35%42%41%43%40%44%43%39%40%development of new

talent

4346514593253601621425175775143124655822Features people like me
36%38%40%35%36%43%u36%35%37%36%35%35%37%36%and the places I know

4085763972983411321304905767631119602752Programmes that bring
34%33%34%32%34%35%33%33%37%33%25%34%34%33%the nation together for

a shared viewing
experience

3585153312772971001184573962752116507675Programmes with new
30%30%29%30%30%26%30%31%25%30%42%p33%28%30%ideas and different

approaches

336541378236303144155359406072287549658Provision of regional
28%31%y33%y25%30%38%u39%u24%26%29%18%25%31%r29%programmes and content

(including news)

347527376244268124134392535862696529650Programmes which reflect
29%30%32%xy26%27%33%33%u27%35%28%21%27%30%29%UK life and values

326489327260306891244295857535112496642Programmes that I can
27%28%28%28%31%23%31%29%38%s28%28%32%28%28%watch with and talk

about with my family and
friends

312482307230294129121376515683794496627Programmes that make me
26%28%26%25%29%34%u30%26%34%28%30%27%28%28%stop and think

25440326118524389110314374651488412513Services which are
21%23%22%20%24%23%27%u21%24%23%11%25%r23%r23%available to everyone

21238023715922494107259294251468378460Programmes that help to
18%22%yB20%17%22%yB25%u27%u18%19%21%11%19%21%r20%understand what is going

on in the world today

22338024816026064118276284272170368459A wide range of
19%22%y21%17%26%yB17%30%uw19%18%21%17%20%21%20%different types of

programmes for me

2083472331572108797254324001856365439High-quality productions
17%20%20%17%21%23%u24%u17%21%19%15%16%20%19%

1983161971451939787211223661458322394Trusted and accurate UK
17%18%17%16%19%25%u22%u14%14%18%12%16%18%17%news

398490366313269122106425415983386535654None of these
33%xA28%32%34%xA27%32%27%29%27%29%26%25%30%29%
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C1b/C2b/C3b. Least 3 most valuable benefits personally/family and friends/society

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

4555702102213062641351731651661241381184722902565434771025A wide range of high-
42%48%RT41%44%45%53%PQRT61%EFHI58%EFHI53%EFHI45%IJ35%35%41%57%EFHI40%38%48%43%45%quality programmes for

JKJKJJKchildren made in the UK

448488221203295193105147145145136139109397281248446486936Reflects the diversity
42%41%43%41%43%39%48%EI50%EFHI46%EI39%38%36%37%48%EFHI39%36%39%44%41%of the UK

JKJK

42049020620028220811713312715312814596378281242458448911Encourages the
39%42%40%40%42%41%53%EFHI45%EH41%41%36%37%33%46%EFHI39%35%40%41%40%development of new

JKLJtalent

39742517720523818764105109143117149123277260272426393822Features people like me
37%36%34%41%35%37%29%36%35%39%33%38%42%GN34%36%40%GN37%36%36%and the places I know

350402157169236166638398124116150112244240262393350752Programmes that bring
33%34%30%34%35%33%28%28%31%33%33%38%GM38%GM29%33%38%GMN34%32%33%the nation together for

a shared viewing
experience

3203551801332181378692901229510874269217182334338675Programmes with new
30%30%35%OQ26%32%27%39%EFHI31%29%33%27%28%26%33%30%27%29%31%30%ideas and different

JLapproaches

305354130156225129446485101115123119194216242346309658Provision of regional
28%30%25%31%33%OR26%20%22%27%27%32%GMN31%GMN41%FGKL23%30%GMN36%GKLM30%28%29%programmes and content

MNN(including news)

313337140159215122435878103100148110179203258323319650Programmes which reflect
29%29%27%32%32%O24%19%20%25%28%28%38%FGJK38%FGJK22%28%GMN38%FGJK28%29%29%UK life and values

LMNLMNLMN

29834411915720214252739311170128108218181236320316642Programmes that I can
28%29%R23%31%R30%R28%24%25%30%J30%J20%33%FJ37%FGJM26%25%35%FGJM28%29%28%watch with and talk

NNabout with my family and
friends

31631015814717913164615810110613990183207229297326627Programmes that make me
29%26%31%29%26%26%29%L21%19%27%L30%GLM36%GLM31%GLM22%29%GLM34%GLM26%30%28%stop and think

259254128115144111396164608111684165141200277230513Services which are
24%22%25%23%21%22%18%21%21%16%23%30%FGKL29%FGKN20%19%29%FGKL24%21%23%available to everyone

MNMN

2412191001241318726284267871188796154205193261460Programmes that help to
22%19%19%25%OS19%17%12%9%14%18%GM25%GLMN30%FGKL30%FGKL12%21%GLMN30%FGKL17%24%D20%understand what is going

MNMNMNon in the world today

21124892108144104304457487910890131127198217237459A wide range of
20%21%18%22%21%21%14%15%18%13%22%GKN28%FGKL31%FGKL16%18%29%FGKL19%22%20%different types of

MNMNMNprogrammes for me

220219107951388124185657771257597134200238199439High-quality productions
20%19%21%19%20%16%11%6%18%GM15%M22%GMN32%FGJK26%FGKM12%M19%GMN29%FGKL21%18%19%

LMNNMN

20219310094122701828405080898786130175200190394Trusted and accurate UK
19%16%19%19%18%14%8%10%13%14%23%GKLM23%GKLM30%FGKL10%18%GMN26%FGKL18%17%17%news

NNMNMN

29535917110918517362951201341039837277237136380266654None of these
27%30%Q33%Q22%27%35%PQT28%EH32%EH38%EHIJ36%EHI29%EH25%H13%33%EHI33%EH20%H33%C24%29%

N
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C1b/C2b/C3b. Least 3 most valuable benefits personally/family and friends/society

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
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Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

1908359094481642751523661025A wide range of high-
31%51%efgi35%30%26%41%58%abd45%41%45%quality programmes for

children made in the UK

2396979311483132246144349936Reflects the diversity
40%42%36%36%45%33%52%ad43%d39%41%of the UK

24266910313179135228138363911Encourages the
40%40%40%42%42%34%48%ad41%41%40%development of new

talent

26355811612789131166120339822Features people like me
44%h34%45%h40%48%h33%35%36%38%36%and the places I know

22752510013650132139129306752Programmes that bring
37%e32%39%e43%eh27%33%29%38%c34%33%the nation together for

a shared viewing
experience

17450171905210417093271675Programmes with new
29%30%27%29%28%26%36%d27%30%30%ideas and different

approaches

188470741026197102102298658Provision of regional
31%28%28%32%33%24%21%30%c33%cd29%programmes and content

(including news)

223427981067810891106289650Programmes which reflect
37%h26%38%h34%h42%h27%c19%31%c32%c29%UK life and values

189453841075311512080285642Programmes that I can
31%27%32%34%29%29%25%24%32%bc28%watch with and talk

about with my family and
friends

195432789277122108102261627Programmes that make me
32%h26%30%29%41%fh30%c23%30%29%c28%stop and think

165349659541818387214513Services which are
27%h21%25%30%h22%20%17%26%c24%c23%available to everyone

179281709751745675228460Programmes that help to
30%h17%27%h31%h28%h18%c12%22%c26%cd20%understand what is going

on in the world today

1563023510249806168209459A wide range of
26%gh18%14%33%gh26%gh20%c13%20%c23%c20%different types of

programmes for me

151288428853833377209439High-quality productions
25%gh17%16%28%gh28%gh21%c7%23%c23%c19%

144250516254715159174394Trusted and accurate UK
24%h15%20%20%29%h18%c11%17%c19%c17%news

136518697039138138102241654None of these
22%31%efi26%22%21%34%a29%30%27%29%
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Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
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* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

30538885492134128109100941025A wide range of high-
44%47%49%j45%45%42%44%54%j49%38%45%quality programmes for

children made in the UK

294769791821441207878126936Reflects the diversity
43%41%38%42%40%46%41%39%39%51%pq41%of the UK

284276765631301219293103911Encourages the
41%37%42%o40%31%41%41%45%o46%o41%40%development of new

talent

19396470071126100877785822Features people like me
28%34%36%s37%s35%40%s34%43%s38%34%36%and the places I know

23407061967107120586058752Programmes that bring
34%j35%j39%jlp33%j33%34%j41%jlp28%30%23%33%the nation together for

a shared viewing
experience

223362557489299688164675Programmes with new
32%30%35%o29%23%29%34%33%40%jop26%30%ideas and different

approaches

1726485674285100567374658Provision of regional
26%23%26%30%r21%27%34%or28%36%ors30%29%programmes and content

(including news)

193353545669497535477650Programmes which reflect
29%29%29%29%33%30%33%26%26%31%29%UK life and values

173151543629095647070642Programmes that I can
25%27%28%29%30%29%32%32%34%28%28%watch with and talk

about with my family and
friends

192853527489589596360627Programmes that make me
28%25%30%28%24%30%30%29%31%24%28%stop and think

152344432596467474760513Services which are
22%20%24%23%29%20%23%23%23%24%23%available to everyone

131834395466470374260460Programmes that help to
19%16%19%21%r23%20%24%r18%21%24%r20%understand what is going

on in the world today

132133392315873324354459A wide range of
19%18%18%21%15%18%25%16%21%22%20%different types of

programmes for me

171931372297151304946439High-quality productions
25%lmopqr17%17%20%14%23%17%15%24%19%19%

132230329325639264063394Trusted and accurate UK
20%20%16%17%16%18%13%13%19%26%lmpq17%news

203851545728280564082654None of these
30%k34%k28%29%k36%k26%27%28%20%33%k29%
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Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

9384839879387710887200128134789391025A wide range of high-
45%52%53%53%45%44%36%42%44%44%45%32%47%u45%quality programmes for

children made in the UK

841514495841811239716711011870851936Reflects the diversity
40%57%F60%F58%B40%47%40%47%37%38%40%29%43%u41%of the UK

820573391820931269119411612663835911Encourages the
39%63%F45%55%B39%54%wz41%44%43%40%42%26%42%u40%development of new

talent

749393473749771348318611712187720822Features people like me
36%43%46%44%36%44%44%40%41%41%41%36%36%36%and the places I know

700322052700621067716411211582659752Programmes that bring
33%36%27%32%33%35%35%37%36%39%39%34%33%33%the nation together for

a shared viewing
experience

5905035855905986741068410762605675Programmes with new
28%55%F47%F52%B28%34%x28%36%x23%29%36%x26%31%30%ideas and different

approaches

64310616643409567164979074577658Provision of regional
31%DE11%8%9%31%C23%31%32%36%A34%30%31%29%29%programmes and content

(including news)

61518173561542119801471029389551650Programmes which reflect
29%20%24%21%29%24%39%A38%A32%35%31%37%t28%29%UK life and values

580372662580528179135868772566642Programmes that I can
28%40%F35%38%B28%30%27%38%z30%30%29%30%29%28%watch with and talk

about with my family and
friends

559422668559589271136848982533627Programmes that make me
27%46%F36%41%B27%34%30%34%30%29%30%34%27%28%stop and think

49371320493206854130776668438513Services which are
24%E8%18%12%24%C11%22%A26%A29%A27%A22%A28%22%23%available to everyone

449471144930786198735766392460Programmes that help to
21%DE4%9%7%21%C17%26%30%vA21%25%19%27%t20%20%understand what is going

on in the world today

43616723436296052106545466385459A wide range of
21%D18%10%14%21%16%20%25%23%19%18%27%t19%20%different types of

programmes for me

4285510428176551108716565369439High-quality productions
20%DE6%7%6%20%C10%21%A25%A24%A25%A22%A27%t19%19%

385461038531485176636349337394Trusted and accurate UK
18%DE4%8%6%18%C18%16%25%17%22%21%20%17%17%news

654---654409545131587367579654None of these
31%DE---31%C23%31%w22%29%w20%25%28%29%29%
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PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

6120436930119170216258423447479564599-634634PSB Services
77%m71%m47%43%45%70%kl49%50%50%60%ghi59%ghi59%ghi58%ghi-55%55%

18844204014771224256419296333388432-522522Streaming platforms
23%29%53%no57%j55%j29%51%cdef50%cdef50%cdef40%41%41%42%-45%45%

-1---1--11111-11Don't know/neither
-*---*--*****-**
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Jigsaw 2020
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On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

38955943828830867147420395762070544634PSB Services
54%54%53%58%56%30%49%w67%vw46%55%62%58%54%55%

329472391207241158155209454721249461522Streaming platforms
46%46%47%42%44%70%uv51%u33%54%45%38%41%46%45%

1111---1-1-*11Don't know/neither
****---*-*-***
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Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
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Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

2363981111142111884389921331109765223243162316314634PSB Services
49%59%QT52%47%55%64%QRT75%EFHI74%EFHI64%EHI60%EHI52%I39%46%70%EFHI56%EI42%53%57%55%

JJKJ

246276104131170107133052881031517896191228281236522Streaming platforms
51%OS41%48%O53%OS45%36%23%26%36%40%M48%GMN61%FGJK54%GKLM30%44%GMN58%FGKL47%43%45%

LMNNMN

*1---11*-----1--1-1Don't know/neither
**---*1%*-----*--*-*
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Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

17046474855894109104293634PSB Services
46%59%fgi46%45%48%50%72%abd58%52%55%

2023218810563934376268522Streaming platforms
54%h41%54%h55%h52%50%c28%42%c48%c45%

-1----1--1Don't know/neither
-*----1%--*
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Table 129

C4.1. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing services which are available to everyone

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

162754536678299723664634PSB Services
46%46%57%rs55%rs64%jrs53%60%jrs67%jrs50%44%55%

193141431387167353682522Streaming platforms
54%lmopq53%lo43%45%36%47%40%33%50%56%lmoq45%

-1*-------1Don't know/neither
-1%p*p-------*
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Table 129

C4.1. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing services which are available to everyone

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

618124166184510853182989459572634PSB Services
55%60%82%64%55%64%y53%45%58%58%57%49%56%55%

514718514259566134727263449522Streaming platforms
45%37%14%32%45%36%47%55%A42%42%43%51%44%45%

-1*1-*------11Don't know/neither
-4%5%4%-*------**
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Table 129

C4.1. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing services which are available to everyone

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

511452212158126130144254290320365389-416416PSB Services
64%m50%m28%30%22%52%kl29%28%30%39%ghi39%ghi38%ghi38%ghi-36%gh36%

2914356849208115310370588453492587640-740740Streaming platforms
36%50%72%no70%j78%j48%71%cdef72%acde70%acde61%60%62%62%-64%64%

ff

-11-*1-*11222-22Don't know/neither
-**-**-******-**

Page 714

PSB Quantitative Research- September 2020
Table 130

C4.2. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing high-quality productions

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

2413612641841953084302303761651349416PSB Services
33%35%32%37%35%13%28%w48%vw36%36%50%43%35%36%

476669565311355194219327546711667657740Streaming platforms
66%65%68%63%65%87%uv72%u52%64%64%49%56%65%64%

1111--*1-2*1*2Don't know/neither
****--**-*1%1%**
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Table 130

C4.2. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing high-quality productions

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

158258668715010838596881665842165147100205209416PSB Services
33%38%31%35%39%37%67%EFHI49%EFHI47%EFHI37%EI31%23%30%51%EFHI34%EI26%34%38%36%

JKJJJK

323417148159231186186075140147190101154287291392341740Streaming platforms
67%62%69%65%61%63%32%51%52%N63%GN69%GLMN77%FGKL70%GLMN48%66%GLMN74%FGKL66%62%64%

MNMN

1*1-**1**----1--1*2Don't know/neither
***-**1%**----*--***
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Table 130

C4.2. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing high-quality productions

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

111305555139638160186416PSB Services
30%39%fi34%27%32%34%53%abd33%33%36%

2614791061408212470120374740Streaming platforms
70%h61%66%73%h68%66%c46%67%c67%c64%

-2----1-*2Don't know/neither
-*----1%-**
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Table 130

C4.2. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing high-quality productions

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

112031354376553312558416PSB Services
31%34%32%37%36%42%32%29%35%39%36%

2338646136888113764789740Streaming platforms
67%65%67%63%64%58%68%71%65%61%64%

1*1-------2Don't know/neither
2%jmnp1%p1%p-------*
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Table 130

C4.2. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing high-quality productions

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

4068210406415838113656242374416PSB Services
36%38%41%39%36%58%vwxy28%32%36%38%38%34%37%36%

z

72611213726291468020310510480648740Streaming platforms
64%56%45%54%64%41%72%A68%A64%A62%A62%A66%63%64%

-112-1------22Don't know/neither
-5%14%7%-1%------**
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Table 130

C4.2. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing high-quality productions

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

521302402955126133155253298312377400-422422PSB Services
66%mn45%m30%41%k21%52%k30%30%30%40%ghi38%ghi40%ghi39%ghi-36%g36%

2715654841210115307359586442497572627-731731Streaming platforms
34%54%o69%no59%79%jl48%70%cdef70%acde70%acde59%61%60%61%-63%63%

ff

-32-21--55555-55Don't know/neither
-1%*-1%*--1%1%1%**-**
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Table 131

C4.3. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing a wide range of different types of programmes for everyone

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

2603682861851973975307393721057354422PSB Services
36%36%34%37%36%17%25%49%vw47%35%32%48%p35%36%

456661544308353185227318456722062649731Streaming platforms
63%64%66%62%64%83%u75%u50%53%64%61%52%65%q63%

22*2---5-52*25Don't know/neither
***1%---1%-*6%***
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Table 131

C4.3. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing a wide range of different types of programmes for everyone

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

155267579213812839506078806151148158112200220422PSB Services
32%39%RT26%38%36%R44%RT69%EFGH42%EI41%EI35%38%I25%36%46%EFIK36%I29%33%40%36%

IJKLM

32440615815224216417688414313118792169274278398327731Streaming platforms
67%O60%74%OPQS62%64%56%30%57%N59%N65%GN61%N75%FGJL64%N53%N63%GN71%GLMN67%59%63%

MN

22-2*212--2--32-*45Don't know/neither
**-1%*1%1%2%E--1%--1%*-*1%*
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Table 131

C4.3. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing a wide range of different types of programmes for everyone

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

136286556741547363209422PSB Services
37%36%34%35%33%29%48%d35%37%36%

2354951071238013377117349731Streaming platforms
63%63%66%65%67%71%c51%65%c62%c63%

-5----3-25Don't know/neither
-1%----2%-**
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Table 131

C4.3. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing a wide range of different types of programmes for everyone

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

91935359435053484447422PSB Services
27%32%37%s37%s40%33%32%45%s61%jmnp32%36%

qrs

26406060563101113572899731Streaming platforms
73%klpq68%kl63%k63%k60%66%k68%k53%39%68%k63%

-**4-2-2--5Don't know/neither
-1%**-1%-2%--*
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Table 131

C4.3. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing a wide range of different types of programmes for everyone

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

4165-5416327347132596543377422PSB Services
37%26%-21%37%45%36%40%42%35%39%35%37%36%

71612315716361307118211010279641731Streaming platforms
63%61%54%60%63%51%64%60%58%65%61%65%63%63%

-325-3--2---55Don't know/neither
-13%46%19%-4%z--1%---**
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Table 131

C4.3. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing a wide range of different types of programmes for everyone

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

571813673791160204265411415456531562-606606PSB Services
72%m63%m47%53%k34%66%k46%52%49%56%gi56%gi56%gi54%i-52%52%

221034183117380236249428321349413461-542542Streaming platforms
27%36%53%no44%65%jl33%54%cdef48%51%cdef43%43%43%45%-47%47%

*44221-*59999-99Don't know/neither
*2%1%3%1%*-*1%1%1%1%1%-1%1%
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Table 132

C4.4. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing a wide range of high-quality programmes for children made in the UK

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

37755243826528786152369425512375508606PSB Services
52%53%53%53%52%38%50%w59%w50%52%72%63%p50%52%

33747639022625913914925442489941492542Streaming platforms
47%46%47%46%47%62%uv49%u40%50%47%28%35%49%q47%

55354-27-9-369Don't know/neither
1%**1%1%-1%1%-1%-2%1%1%
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Table 132

C4.4. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing a wide range of high-quality programmes for children made in the UK

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

223383931192021813791901169710563218213168286315606PSB Services
46%57%RT43%49%53%61%QRT66%EHIJ76%EFHI62%EFHI53%45%42%44%68%EFHI49%43%48%57%D52%

JKJJK

2562861221241751111724541031161438095219223311227542Streaming platforms
53%OS42%57%OPS51%O46%38%30%20%37%M47%GM55%GLMN58%GLMN56%GLMN30%50%GLMN57%GLMN52%C41%47%

36124234*2---72-189Don't know/neither
1%1%*1%1%1%4%EFIJ3%EFIJ*1%---2%E*-*1%1%
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Table 132

C4.4. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing a wide range of high-quality programmes for children made in the UK

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

1764308687458310195292606PSB Services
47%55%e53%46%37%44%66%ad52%52%52%

19634776103761044584268542Streaming platforms
53%h44%47%54%63%h56%c30%47%c48%c47%

-9---*72*9Don't know/neither
-1%---*4%ad1%*1%
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Table 132

C4.4. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing a wide range of high-quality programmes for children made in the UK

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

163144515616683654668606PSB Services
46%52%46%53%58%43%50%61%n63%n46%52%

182751445418583402778542Streaming platforms
53%l46%54%l46%39%55%l50%38%37%54%47%

*1*742-2--9Don't know/neither
1%2%*1%3%1%-2%--1%
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Table 132

C4.4. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing a wide range of high-quality programmes for children made in the UK

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

599627599389964180946960541606PSB Services
53%30%33%30%53%54%49%54%57%v55%41%49%53%52%

5348*85342810455133749762473542Streaming platforms
47%39%11%33%47%40%51%46%42%44%59%wxA51%46%47%

-639-4--22--99Don't know/neither
-32%57%36%-6%vxyz--1%1%--1%1%
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Table 132

C4.4. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing a wide range of high-quality programmes for children made in the UK

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

6220546739152175264331525511546635675-734734PSB Services
78%m71%m59%56%57%72%kl60%64%62%69%gi67%67%65%-63%63%

17803202911465176183316227261311350-416416Streaming platforms
22%28%40%no42%43%j27%40%def36%37%f30%32%33%34%-36%36%

*432*2-*36777-77Don't know/neither
*1%*3%*1%-**1%1%1%1%-1%1%
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Table 133

C4.5. In your opinion, are the PSB services or Streaming platforms better at/for? - Reflecting the diversity of the UK

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

456661530328343126175433496712486624734PSB Services
63%64%64%66%62%56%58%69%vw58%64%74%73%62%63%

2593662971642049912519235371832376416Streaming platforms
36%35%36%33%37%44%u41%u30%42%35%25%27%37%36%

45343-25*7*167Don't know/neither
1%**1%1%-1%1%*1%1%1%1%1%
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Table 133

C4.5. In your opinion, are the PSB services or Streaming platforms better at/for? - Reflecting the diversity of the UK

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

279455126138245210419410215313612971237289201369361734PSB Services
58%67%QT58%56%64%71%QRT72%EHI78%EFHI71%EHI69%EHI64%EH52%50%74%EHI67%EHI51%62%66%63%

J

201215881071348113254166771187278142190227184416Streaming platforms
42%OS32%41%OS44%OS35%28%23%21%28%30%36%GM48%FGKL50%FGJK25%33%GM49%FGJK38%34%36%

MNLMNLMN

2511233112*--52-257Don't know/neither
*1%**1%1%6%EFHIJ1%*1%*--1%1%-*1%1%
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Table 133

C4.5. In your opinion, are the PSB services or Streaming platforms better at/for? - Reflecting the diversity of the UK

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

2045309710658111111124344734PSB Services
55%67%efi60%56%48%59%72%ad69%61%63%

168249658463763855215416Streaming platforms
45%h32%40%44%h52%h41%c25%30%38%c36%

-7----4217Don't know/neither
-1%----3%a1%*1%
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Table 133

C4.5. In your opinion, are the PSB services or Streaming platforms better at/for? - Reflecting the diversity of the UK

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

2136606166885103765490734PSB Services
61%61%62%64%65%55%62%71%74%61%63%

132135347356763311957416Streaming platforms
37%36%37%36%33%43%38%29%26%39%36%

121422----7Don't know/neither
2%jlmp3%jmp1%*2%1%----1%
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Table 133

C4.5. In your opinion, are the PSB services or Streaming platforms better at/for? - Reflecting the diversity of the UK

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

72111213721481206420811511967662734PSB Services
64%55%41%53%64%67%59%54%66%68%71%y55%65%63%

412324412218355106534755354416Streaming platforms
36%14%36%18%36%29%41%46%vw34%31%28%45%35%36%

-617-2--22*-77Don't know/neither
-31%22%29%-3%z--1%1%*-1%1%
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Table 133

C4.5. In your opinion, are the PSB services or Streaming platforms better at/for? - Reflecting the diversity of the UK

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

6620540528125179229284472461490583620-676676PSB Services
83%m71%m51%40%47%74%kl52%55%56%62%i60%i61%i60%i-58%58%

14793784213861211230363277315360402-471471Streaming platforms
17%27%48%no60%j52%j25%48%acde45%df43%37%39%38%39%-41%41%

f

-46-22-*8791010-1010Don't know/neither
-1%1%-1%1%-*1%1%1%1%1%-1%1%
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Table 134

C4.6. In your opinion, are the PSB services or Streaming platforms better at/for? - Featuring people like you and the places you know

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

431612494308308114157405396211385578676PSB Services
60%59%60%62%56%51%52%64%vw47%59%41%71%p57%58%

281412333184237111145215454171732422471Streaming platforms
39%40%40%37%43%49%u48%u34%53%40%52%27%42%q41%

68354-*10-1022610Don't know/neither
1%1%*1%1%-*2%-1%7%2%1%1%
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Table 134

C4.6. In your opinion, are the PSB services or Streaming platforms better at/for? - Featuring people like you and the places you know

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

25242311911622220140899714412111663227264179359313676PSB Services
52%63%QT55%47%58%Q68%PQRT71%EHI75%EFHI68%EHI65%EHI57%E47%44%71%EFHI61%EHI46%60%57%58%

JJ

225246941271569016284474901328089163212238228471Streaming platforms
47%OS36%44%O52%OS41%O30%28%24%31%33%42%GM53%FGKL56%FGJK28%38%GM54%FGJK40%41%41%

MNLMNLMN

46222412242--56-11010Don't know/neither
1%1%1%1%*1%1%2%E1%2%E1%--1%1%-*2%D1%
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Table 134

C4.6. In your opinion, are the PSB services or Streaming platforms better at/for? - Featuring people like you and the places you know

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

200476888967105106110324676PSB Services
54%61%f54%47%55%56%69%a61%58%58%

1722997410154824468231471Streaming platforms
46%h38%46%53%h45%44%c29%38%41%c41%

-10----32610Don't know/neither
-1%----2%1%1%1%
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Table 134

C4.6. In your opinion, are the PSB services or Streaming platforms better at/for? - Featuring people like you and the places you know

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

213860556667596725472676PSB Services
61%64%jn63%jn57%63%49%58%67%jn74%jnp49%58%

132135402377470331974471Streaming platforms
38%35%36%42%35%48%kl42%31%26%51%klqr41%

**1924-2--10Don't know/neither
1%*1%1%2%3%-2%--1%
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Table 134

C4.6. In your opinion, are the PSB services or Streaming platforms better at/for? - Featuring people like you and the places you know

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

6669110666431336618110310760612676PSB Services
59%46%12%39%59%61%65%56%57%61%64%49%60%58%

4674*4467267152129645863401471Streaming platforms
41%21%3%18%41%36%35%44%41%37%35%51%39%41%

-7410-2--632-1010Don't know/neither
-33%85%43%-3%--2%2%1%-1%1%
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Table 134

C4.6. In your opinion, are the PSB services or Streaming platforms better at/for? - Featuring people like you and the places you know

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

5815432837100131171198371370402453493-540540PSB Services
74%mn54%m42%53%38%54%k39%39%44%50%hi49%hi48%hi48%hi-47%hi47%

2112845931164109269315465366403491529-608608Streaming platforms
26%44%o58%no44%61%jl45%61%acde61%acde55%49%49%52%51%-53%53%

ff

*63222-*78999-99Don't know/neither
*2%m*3%1%1%-*1%1%1%1%1%-1%1%
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Table 135

C4.7. In your opinion, are the PSB services or Streaming platforms better at/for? - Encouraging the development of new talent

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

31747136623423677133330344951367460540PSB Services
44%46%44%47%43%35%44%52%w41%47%39%57%46%47%

395556462257313147167293505451751540608Streaming platforms
55%54%56%52%57%65%u55%47%59%52%54%43%54%53%

65361-27*92169Don't know/neither
1%**1%*-1%1%*1%7%1%1%1%
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Table 135

C4.7. In your opinion, are the PSB services or Streaming platforms better at/for? - Encouraging the development of new talent

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

231309105112168141396878113898268185202150295245540PSB Services
48%46%49%46%44%48%68%EFHI57%EIJ54%EI51%EI42%33%48%I58%EFIJ47%I38%49%45%47%

J

24736010913121214815486610812116675129229241301298608Streaming platforms
51%53%51%53%56%50%27%40%46%49%N57%GMN67%FGHK52%N40%53%GMN62%GKLM50%54%53%

LMNN

4512*533*-2--62-279Don't know/neither
1%1%*1%*2%5%EFHIK3%E*-1%--2%E1%-*1%1%
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Table 135

C4.7. In your opinion, are the PSB services or Streaming platforms better at/for? - Encouraging the development of new talent

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

154387667051818182257540PSB Services
41%49%f41%37%42%43%53%45%46%47%

21839096120701066599301608Streaming platforms
59%h50%59%63%h58%57%c43%55%54%53%

-9----6-39Don't know/neither
-1%----4%abd-*1%
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Table 135

C4.7. In your opinion, are the PSB services or Streaming platforms better at/for? - Encouraging the development of new talent

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

152943453416280573770540PSB Services
43%50%45%47%39%41%48%53%51%48%47%

192851509648786483677608Streaming platforms
56%48%53%53%61%57%52%45%49%52%53%

1116-4-2--9Don't know/neither
2%jm2%jmp1%1%-3%-2%--1%
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Table 135

C4.7. In your opinion, are the PSB services or Streaming platforms better at/for? - Encouraging the development of new talent

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

531829531398256138878050487540PSB Services
47%39%33%38%47%55%40%48%44%51%48%41%48%47%

6016166012712162176838672527608Streaming platforms
53%29%11%26%53%38%60%A52%56%A49%52%59%51%53%

-639-5--2-*-99Don't know/neither
-32%56%37%-7%vwxyz--1%-*-1%1%
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Table 135

C4.7. In your opinion, are the PSB services or Streaming platforms better at/for? - Encouraging the development of new talent

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

481232482969102149169277297312358392-420420PSB Services
61%mn43%m31%41%26%42%k34%33%33%40%gh38%38%38%-36%36%

3016354242197137291345563447500592637-735735Streaming platforms
38%56%o69%no59%74%j57%66%67%f67%f60%61%62%62%-63%63%

12---3-*31133-33Don't know/neither
1%1%m---1%-******-**
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Table 136

C4.8. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes with new ideas and different approaches

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

2563742951881984311026737376952358420PSB Services
36%36%36%38%36%19%36%w42%w44%36%29%44%36%36%

460655534306351182193360476702367645735Streaming platforms
64%63%64%62%64%81%uv64%57%56%64%71%56%64%63%

2312*--3-3--33Don't know/neither
*****--*-*--**
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Table 136

C4.8. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes with new ideas and different approaches

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

189230829712610530506670737054146143124213207420PSB Services
39%34%38%40%33%36%52%EFIK42%I46%EFIK32%34%28%38%46%EFIJ33%32%36%38%36%

K

29144413114925419027687615114017889171290266385341735Streaming platforms
60%66%61%60%67%64%47%57%53%68%GLN66%G72%GLMN62%53%67%GLN68%GLN64%62%63%

212-***12----3--*33Don't know/neither
**1%-***1%1%----1%--***
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Table 136

C4.8. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes with new ideas and different approaches

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

136284646053647161203420PSB Services
37%36%40%32%44%34%47%34%36%36%

235499971306812480119356735Streaming platforms
63%64%60%68%56%66%c52%66%63%c63%

-3----1-23Don't know/neither
-*----1%-**
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Table 136

C4.8. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes with new ideas and different approaches

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

101936354443964522048420PSB Services
29%32%38%n37%42%26%38%49%knrs27%33%36%

25405961261114102555399735Streaming platforms
70%l68%l61%63%58%74%lq62%51%73%l67%63%

*-12------3Don't know/neither
1%p-1%p*------*

Page 754

PSB Quantitative Research- September 2020
Table 136

C4.8. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes with new ideas and different approaches

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

4136-6413318242125546054363420PSB Services
37%31%-25%37%44%40%36%39%32%36%44%35%36%

71913316719381217619111410668657735Streaming platforms
63%63%63%63%63%55%60%64%61%67%64%56%64%63%

-123-1---2--33Don't know/neither
-6%37%12%-1%---1%--**
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Table 136

C4.8. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes with new ideas and different approaches

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

5716835534108144201242376391429497536-580580PSB Services
72%m58%m45%48%41%60%k46%47%45%52%g53%g52%g52%g-50%50%

231174323715697239272463349379450490-572572Streaming platforms
28%41%55%no52%59%j40%54%e53%55%cdef47%47%47%48%-49%49%

-32-21--35666-66Don't know/neither
-1%*-1%*--*1%1%1%1%-**
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Table 137

C4.9. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that make people stop and think

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

36949940827427567135377455231175494580PSB Services
51%48%49%55%A50%30%45%w60%vw53%50%33%63%p49%50%

346529421218272157167248395212144507572Streaming platforms
48%51%y51%44%50%70%uv55%u39%47%50%66%36%50%q49%

43243--6*5**56Don't know/neither
1%**1%*--1%*1%**1%*
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C4.9. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that make people stop and think

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

2373421071201881543974801051089769194213167307271580PSB Services
49%51%50%49%50%52%69%EFHI62%EFIK56%EI48%51%39%49%61%EFIK49%43%51%49%50%

K

24233010812419014016436311410415173123218224291275572Streaming platforms
50%49%50%50%50%48%29%36%44%52%GMN49%N61%FGLM51%GN38%50%GMN57%GLMN49%50%49%

N

33*22112*2*--32-156Don't know/neither
1%**1%1%*2%E2%E*1%*--1%1%-*1%*
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C4.9. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that make people stop and think

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

183397759656909292264580PSB Services
49%51%46%50%46%48%60%a51%47%50%

188383879465985786296572Streaming platforms
51%49%54%50%54%52%c37%48%53%c49%

-6----3216Don't know/neither
-1%----2%a1%**
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C4.9. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that make people stop and think

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

163049484557878584069580PSB Services
47%50%51%50%53%51%47%54%55%47%50%

182946479487588473278572Streaming platforms
52%49%48%50%46%49%53%44%45%53%49%

*1142--2--6Don't know/neither
1%1%1%*2%--2%--*
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C4.9. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that make people stop and think

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

5727*75724510057162868070508580PSB Services
51%35%9%30%51%63%49%48%51%50%48%57%50%50%

560102115602610362152828553509572Streaming platforms
49%48%40%47%49%36%51%52%48%48%51%43%50%49%

-326-*--22*-66Don't know/neither
-16%52%23%-*--1%1%*-1%*
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Table 137

C4.9. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that make people stop and think

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

7023245441144185280334529519550644693-756756PSB Services
89%m80%m57%58%54%77%kl64%65%63%70%g68%68%67%-65%65%

9533352812354160180312223261304334-397397Streaming platforms
11%18%42%no39%j46%j22%36%35%37%f30%32%32%32%-34%34%

*4*2-2--23344-44Don't know/neither
*1%m*3%k-1%--*****-**
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Table 138

C4.10. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes which reflect UK life and values

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

468682549342359127179449536881894644756PSB Services
65%66%66%69%65%57%59%71%vw63%66%55%79%p64%65%

24634728015019097121178313571425357397Streaming platforms
34%34%34%30%35%43%u40%u28%37%34%44%21%36%q34%

4314*-23-4*-44Don't know/neither
1%**1%*-1%*-*1%-**
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Table 138

C4.10. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes which reflect UK life and values

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

294462122157251212429710415514812672244303198383368756PSB Services
61%68%RT57%64%66%72%RT74%EHI82%EFHI73%EHI70%EHI70%EHI51%50%76%EHI70%EHI51%64%67%65%

18621092891308112223866641227172130192214179397Streaming platforms
39%OS31%43%OS36%34%27%22%18%26%30%30%49%FGJK50%FGJK23%30%M49%FGJK36%32%34%

LMNLMNLMN

222--23-2----4--144Don't know/neither
**1%--1%4%EFIJK-1%----1%--*1%*
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Table 138

C4.10. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes which reflect UK life and values

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

21654010810161110115113370756PSB Services
58%69%efi67%ef53%50%59%75%d63%66%65%

155242549060773567189397Streaming platforms
42%h31%33%47%gh50%gh41%c23%37%c34%c34%

-4----3-24Don't know/neither
-1%----2%-**
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Table 138

C4.10. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes which reflect UK life and values

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

2339676277183101855290756PSB Services
65%66%70%n65%68%54%61%79%jmnp72%62%65%

s

121929337346965222056397Streaming platforms
34%l33%30%35%l32%45%lq39%l21%28%38%l34%

***3-2----4Don't know/neither
1%1%**-1%----*
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Table 138

C4.10. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes which reflect UK life and values

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

73815318738471357422410811566687756PSB Services
65%76%57%72%65%66%66%62%71%64%69%54%67%u65%

3942*239422684592605156332397Streaming platforms
35%11%3%9%35%31%34%38%29%36%31%46%t32%34%

-324-2---2--44Don't know/neither
-13%40%18%-3%x---1%--**
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Table 138

C4.10. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes which reflect UK life and values

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

571812672574143143184310347376435468-505505PSB Services
72%m63%m34%36%28%59%kl32%36%37%47%ghi46%ghi46%ghi45%ghi-44%ghi44%

221075224519297297330532396436516562-651651Streaming platforms
28%37%66%no64%j72%j40%68%acde64%acde63%acde53%54%54%55%-56%56%

fff

-1*--1--11111-11Don't know/neither
-**--*--*****-**
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Table 139

C4.11. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that everyone can watch with and talk about with their family and friends

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

3114373372372294498364424541655433505PSB Services
43%42%41%48%42%19%32%w58%vw50%43%51%46%43%44%

407594492258321181205265425931563572651Streaming platforms
57%58%59%y52%58%81%uv68%u42%50%57%48%53%57%56%

1111---1-1*111Don't know/neither
****---*-*1%***
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Table 139

C4.11. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that everyone can watch with and talk about with their family and friends

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

2043018710615414738769087828050204169131232273505PSB Services
42%45%40%43%40%50%67%EFHI64%EFHI62%EFHI39%39%32%35%64%EFHI39%33%39%50%D44%

JKJKJKJK

27737412814022614718435413413016893115265260365277651Streaming platforms
58%55%59%57%59%50%31%36%38%61%GLMN61%GLMN68%GLMN65%GLMN36%61%GLMN67%GLMN61%C50%56%

11*-*11**----1--1*1Don't know/neither
***-**2%F**----*--***
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Table 139

C4.11. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that everyone can watch with and talk about with their family and friends

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

139366637147779481226505PSB Services
38%47%i39%37%39%41%62%abd45%40%44%

232419991207411057100335651Streaming platforms
62%h53%61%63%61%59%c38%55%c60%c56%

-1----1-*1Don't know/neither
-*----1%-**
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Table 139

C4.11. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that everyone can watch with and talk about with their family and friends

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

121940433546571593864505PSB Services
35%33%42%45%rs51%rs42%43%55%rs52%r44%44%

223955534518894483582651Streaming platforms
64%lp66%klop58%55%49%58%57%45%48%56%56%

**1-------1Don't know/neither
1%p1%p1%p-------*

Page 772

PSB Quantitative Research- September 2020
Table 139

C4.11. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that everyone can watch with and talk about with their family and friends

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

49011415490417248137816158447505PSB Services
43%54%86%60%43%58%vz35%41%43%48%37%47%44%44%

6428*964230131701798910564575651Streaming platforms
57%42%3%35%57%42%65%A59%57%52%63%A53%56%56%

-1*1-*------11Don't know/neither
-4%11%6%-*------**
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Table 139

C4.11. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that everyone can watch with and talk about with their family and friends

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

6522339349116180246295475469509592635-682682PSB Services
82%m77%m50%69%k43%75%k56%57%56%63%g63%g62%g62%-59%59%

14613962214859193218364272302356392-470470Streaming platforms
17%21%50%no31%56%jl24%44%43%43%def37%37%37%38%-41%41%

*4*-22-*53355-55Don't know/neither
*2%m*-1%1%-*1%**1%*-**
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Table 140

C4.12. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that bring the nation together for a shared viewing experience

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

44361149831031289167426556141973589682PSB Services
62%59%60%62%57%40%55%w68%vw66%59%60%61%59%59%

271417330182238135136199294301246412470Streaming platforms
38%40%40%37%43%60%uv45%u32%34%41%39%38%41%41%

5325*-*5-5**45Don't know/neither
1%**1%*-*1%-*1%***
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Table 140

C4.12. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that bring the nation together for a shared viewing experience

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

255426101141218208449310012812211475236251189325352682PSB Services
53%63%RT47%57%57%R71%PQRT77%EFHI78%EFHI69%EHI58%I58%46%52%74%EFHI58%EI48%54%64%D59%

JKJKJK

2222481121031628612244293901346879183202271195470Streaming platforms
46%OS37%52%OS42%O43%O29%21%20%29%42%GMN42%GLMN54%FGKL48%GLMN25%42%GLMN52%FGLM45%C35%41%

MNN

4122-1122----5--145Don't know/neither
1%*1%1%-*2%F2%EF1%----2%F--*1%*
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Table 140

C4.12. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that bring the nation together for a shared viewing experience

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

1954869393669911695326682PSB Services
53%62%fi57%49%55%53%76%abd53%58%59%

176295699855883485233470Streaming platforms
47%h37%43%51%h45%47%c22%47%c42%c41%

-5----3-25Don't know/neither
-1%----2%-**
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Table 140

C4.12. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that bring the nation together for a shared viewing experience

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

203057574639494735168682PSB Services
57%52%60%59%j60%61%57%68%jr70%jr47%59%

152838390426072322278470Streaming platforms
42%47%l40%40%40%39%43%30%30%53%klp41%

*1*3---2--5Don't know/neither
1%mn1%**---2%--*
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Table 140

C4.12. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that bring the nation together for a shared viewing experience

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

67012112670491285821011010562618682PSB Services
59%58%11%49%59%69%y63%49%67%y65%y63%51%60%59%

4637*7463217561106586160400470Streaming platforms
41%36%3%30%41%30%37%51%wxA33%34%37%49%39%41%

-145-*--*2--55Don't know/neither
-5%86%21%-*--*1%--**
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Table 140

C4.12. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that bring the nation together for a shared viewing experience

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

6619843135134180237302495481528600643-696696PSB Services
83%mn69%m55%50%50%75%kl54%59%59%65%i65%gi63%i62%i-60%60%

13903583513261203212347263284352388-460460Streaming platforms
17%31%o45%no50%j49%j25%46%cdef41%41%e35%35%37%38%-40%40%

-**-**--11111-11Don't know/neither
-**-**--*****-**
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Table 141

C4.13. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that help to understand what is going on in the world today

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

426623497312329103175419426372271603696PSB Services
59%60%60%63%60%46%58%w66%vw50%61%69%60%60%60%

292408333183221122128211424111048402460Streaming platforms
41%40%40%37%40%54%uv42%u33%50%39%30%40%40%40%

1111--*1-1*-11Don't know/neither
****--**-**-**
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Table 141

C4.13. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that help to understand what is going on in the world today

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

261434113134234201408410814013512160233274181364328696PSB Services
54%64%QRT53%54%61%68%QRT71%EHI70%EHI75%EFHI63%EHI63%EHI49%42%73%EFHI63%EHI46%61%60%60%

2202401021121479416353581781278386159210233222460Streaming platforms
46%OS36%47%OS45%OS39%32%28%30%25%37%L37%51%FGJK58%FGJK27%37%GL54%FGJK39%40%40%

LMNLMNLMN

****-*1-*----1--1*1Don't know/neither
****-*1%-*----*--***
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Table 141

C4.13. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that help to understand what is going on in the world today

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

200496979663105113118324696PSB Services
54%63%fi60%50%52%56%74%ad65%58%60%

171289659558823963236460Streaming platforms
46%h37%40%50%h48%44%c26%35%42%c40%

-1----1-*1Don't know/neither
-*----*-**
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Table 141

C4.13. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that help to understand what is going on in the world today

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

1936655766488105764071696PSB Services
53%62%67%js60%60%58%64%71%js56%49%60%

162231391426560313275460Streaming platforms
47%lq38%32%40%q40%42%36%29%44%51%lqr40%

***-------1Don't know/neither
*p*p*p-------*
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Table 141

C4.13. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that help to understand what is going on in the world today

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

67714419677471317418510811060633696PSB Services
60%73%89%76%60%67%64%63%59%64%67%49%62%u60%

4555*5455237244131615662390460Streaming platforms
40%24%8%21%40%33%36%37%41%36%33%51%t38%40%

-1*1--------11Don't know/neither
-3%3%3%--------**
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Table 141

C4.13. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing programmes that help to understand what is going on in the world today

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

581382281756136142151255304324379400-423423PSB Services
73%mn48%m29%24%21%56%kl32%29%30%41%ghi40%ghi40%ghi39%gh-37%gh37%

2115056253210105298363588440489573631-733733Streaming platforms
27%52%o71%no76%j79%j43%68%def71%acde70%acde59%60%60%61%-63%63%

ff

-1---1--*1111-11Don't know/neither
-*---*--*****-**
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Table 142

C4.14. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing more programmes that feel relevant to you

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

262372300200198339829331377943371423PSB Services
36%36%36%40%36%15%32%w46%vw37%36%29%36%37%37%

456659530296351192205337536712377634733Streaming platforms
63%64%64%60%64%85%uv68%u53%63%64%71%64%63%63%

*11*---1-1-**1Don't know/neither
****---*-*-***
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Table 142

C4.14. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing more programmes that feel relevant to you

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

16825681801541023858688568633616315499196226423PSB Services
35%38%38%33%40%34%67%EFHI49%EFHI47%EFHI39%EHI32%25%25%51%EFHI35%EI25%33%41%D37%

JKJJJK

314419134166226193186176136144185107156280292401325733Streaming platforms
65%62%62%67%60%65%32%51%53%N61%GN68%GLMN75%FGKL75%GKLM49%65%GLMN75%FGKL67%C59%63%

MNNMN

**---*1------1--1-1Don't know/neither
**---*1%------*--*-*
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Table 142

C4.14. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing more programmes that feel relevant to you

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

116307505241597378190423PSB Services
31%39%fi31%27%34%32%48%ad43%34%37%

2554781121388012879103370733Streaming platforms
69%h61%69%73%h66%68%c52%57%66%c63%

-1----1--1Don't know/neither
-*----*--*

Page 789

PSB Quantitative Research- September 2020
Table 142

C4.14. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing more programmes that feel relevant to you

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

111934358325259443161423PSB Services
33%33%35%37%30%34%36%41%43%42%37%

23396260973101106634285733Streaming platforms
67%67%64%63%70%66%64%59%57%58%63%

-**-------1Don't know/neither
-*p*p-------*
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Table 142

C4.14. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing more programmes that feel relevant to you

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

41562841535665396685935385423PSB Services
37%28%51%32%37%49%x33%45%x30%40%35%29%38%37%

71714216717361376622010210787637733Streaming platforms
63%70%45%66%63%50%67%55%70%yA60%65%71%62%63%

-**1-*------11Don't know/neither
-2%5%2%-*------**
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Table 142

C4.14. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing more programmes that feel relevant to you

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

461121762144103102113192246251301319-334334PSB Services
58%mn39%m22%30%17%43%k23%22%23%33%ghi31%ghi32%ghi31%ghi-29%gh29%

3317561150222137338400650496559649709-819819Streaming platforms
42%61%o77%no70%83%j57%77%cdef78%acde77%acde67%69%68%69%-71%71%

ff

*13--1-*13444-44Don't know/neither
***--*-******-**
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Table 143

C4.15. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing the ‘must watch’ shows

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

2162972151651622053261322961441280334PSB Services
30%29%26%33%z29%9%18%w41%vw37%28%44%34%28%29%

501732614330386204249366537501877724819Streaming platforms
70%71%74%y67%70%91%uv82%u58%63%71%56%65%72%71%

23112-*3-4*124Don't know/neither
*****-*1%-**1%**
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Table 143

C4.15. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing the ‘must watch’ shows

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

1461886677103853347545852533413311087156175334PSB Services
30%28%31%31%27%29%58%EFHI39%EFHI37%EFIJ26%24%21%24%42%EFHI25%22%26%32%29%

JKLJKJK

335484148168275210237290161161195109185321304441373819Streaming platforms
69%72%69%69%72%71%41%60%62%N73%GN76%GLMN79%GLMN76%GLMN58%74%GLMN78%GLMN74%68%71%

131-2*1**2---22-134Don't know/neither
***-1%*1%**1%---*1%-***

Page 794

PSB Quantitative Research- September 2020
Table 143

C4.15. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing the ‘must watch’ shows

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

91244444529496350146334PSB Services
24%31%27%23%24%26%41%abd28%26%29%

2805391181459213889129414819Streaming platforms
75%69%73%76%76%74%c58%71%c74%c71%

*3**--12*4Don't know/neither
****--1%1%**
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Table 143

C4.15. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing the ‘must watch’ shows

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

91326286375250252334334PSB Services
24%23%28%30%35%34%30%23%32%23%29%

264568680661011168249113819Streaming platforms
75%76%71%70%63%66%70%77%68%77%71%

*1122-----4Don't know/neither
1%1%1%p*2%-----*
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Table 143

C4.15. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing the ‘must watch’ shows

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

32672932632383283554734299334PSB Services
29%35%37%35%29%45%vxz19%27%26%33%z28%28%29%29%

80710212807381658623011212088721819Streaming platforms
71%49%53%50%71%54%81%wA73%A73%A66%72%A72%70%71%

-3*4-1--22-*34Don't know/neither
-16%10%15%-1%--1%1%-***
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Table 143

C4.15. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing the ‘must watch’ shows

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

411172322068123120149249263288338365-390390PSB Services
52%m41%m29%28%26%51%kl27%29%30%35%i35%gi35%gi35%gi-34%34%

3817055751198118320365593480524614665-765765Streaming platforms
48%59%71%no72%j74%j49%73%cdef71%cd70%cde65%64%64%64%-66%66%

*11-*1--11222-22Don't know/neither
***-**--*****-**
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Table 144

C4.16. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing a better variety of programmes to suit every occasion

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

233338263173169329326542341341345390PSB Services
32%33%32%35%31%14%31%w42%vw50%s32%10%35%34%34%

484692565322380193209363427072977660765Streaming platforms
67%67%68%65%69%86%uv69%u58%50%67%t90%65%66%66%

11111--2*1-112Don't know/neither
*****--***-1%**
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Table 144

C4.16. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing a better variety of programmes to suit every occasion

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

153237677812511132506472616046146133107182207390PSB Services
32%35%31%32%33%38%57%EFHI42%EI45%EFIJ33%29%24%32%46%EFHI31%27%30%38%D34%

JKJK

32843814816825518323708014915218797172300284415343765Streaming platforms
68%65%69%68%67%62%41%58%55%67%GN71%GLN76%GLMN68%GN54%69%GLN73%GLMN69%C62%66%

11**-11**-*--1*-112Don't know/neither
****-*2%E**-*--**-***
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Table 144

C4.16. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing a better variety of programmes to suit every occasion

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

107283505034556763180390PSB Services
29%36%31%26%28%29%44%ad35%32%34%

2655011121408713284117380765Streaming platforms
71%64%69%74%h72%71%c55%65%68%c66%

-2----1-*2Don't know/neither
-*----1%-**
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Table 144

C4.16. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing a better variety of programmes to suit every occasion

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

101928333246068423144390PSB Services
28%32%30%34%23%39%o41%os39%42%o30%34%

2539676348293986542103765Streaming platforms
72%m66%70%66%77%kmn61%59%61%58%70%66%

*11-------2Don't know/neither
*p2%mp1%p-------*
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Table 144

C4.16. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing a better variety of programmes to suit every occasion

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

383347383285637110535644344390PSB Services
34%14%81%27%34%40%28%31%35%31%34%36%34%34%

74916*16749421478220611711078677765Streaming platforms
66%79%7%66%66%59%72%69%65%69%66%64%66%66%

-112-*----*-22Don't know/neither
-6%11%7%-*----*-**
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Table 144

C4.16. In your opinion, are the PSB services or Streaming platforms better at/for? - Providing a better variety of programmes to suit every occasion

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

247116715417199110168181191226241-262262PSB Services
31%24%21%21%16%30%k23%21%20%24%24%24%23%-23%23%

5521762255225170341404674563622726790-895895Streaming platforms
69%75%79%79%84%j70%77%79%80%76%76%76%77%-77%77%

-**--*--**111-11Don't know/neither
-**--*--*****-**
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Table 145

C4.17. In your opinion, are the PSB services or Streaming platforms better at/for? - Easier to find something new to watch

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

162228177121132166418127226828226262PSB Services
23%22%21%24%24%7%21%w29%w32%22%26%23%22%23%

556804653374417208239448578222391780895Streaming platforms
77%78%79%75%76%93%uv79%u71%68%78%73%77%78%77%

1111---1-1***1Don't know/neither
****---*-*1%***
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Table 145

C4.17. In your opinion, are the PSB services or Streaming platforms better at/for? - Easier to find something new to watch

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

1191434571835924193646505428799681122140262PSB Services
25%21%21%29%22%20%43%EFGH16%25%21%23%22%19%25%22%21%20%25%23%

IJKM

36353216917529723532100108175163194115240338309476411895Streaming platforms
75%79%79%71%78%80%57%84%N75%N79%N77%N78%N81%N75%N78%N79%N80%75%77%

1**--***-----1--1-1Don't know/neither
***--*1%*-----*--*-*
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Table 145

C4.17. In your opinion, are the PSB services or Streaming platforms better at/for? - Easier to find something new to watch

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

100162385239353143135262PSB Services
27%21%23%27%32%h19%21%24%24%23%

27262312413882152121137426895Streaming platforms
73%79%e77%73%68%81%79%76%76%77%

-1----1--1Don't know/neither
-*----*--*
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Table 145

C4.17. In your opinion, are the PSB services or Streaming platforms better at/for? - Easier to find something new to watch

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

61219225253845252023262PSB Services
16%20%20%23%24%25%27%23%28%16%23%

294777742801151218252124895Streaming platforms
83%79%80%77%76%75%73%77%72%84%77%

**--------1Don't know/neither
1%p1%p--------*
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Table 145

C4.17. In your opinion, are the PSB services or Streaming platforms better at/for? - Easier to find something new to watch

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

2601*126018494076414028234262PSB Services
23%6%7%6%23%25%24%34%24%24%24%23%23%23%

87218422872531547824012912695788895Streaming platforms
77%92%86%91%77%75%76%66%76%76%76%77%77%77%

-**1-*------11Don't know/neither
-2%7%3%-*------**
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Table 145

C4.17. In your opinion, are the PSB services or Streaming platforms better at/for? - Easier to find something new to watch

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

401051901551106115127209233256299317-335335PSB Services
50%m36%m24%21%19%44%kl26%25%25%31%g31%gh31%gh31%g-29%29%

3918359956215135325386632510557653713-821821Streaming platforms
50%63%76%no79%j81%j56%74%75%de75%cdef69%68%69%69%-71%71%

-11--*-*11111-11Don't know/neither
-**--*-******-**
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Table 146

C4.18. In your opinion, are the PSB services or Streaming platforms better at/for? - Easier to find what you want to watch

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

209305227154159276923932295545285335PSB Services
29%30%27%31%29%12%23%w38%vw38%28%16%37%28%29%

508726602341390198233390527532774720821Streaming platforms
71%70%72%69%71%88%uv77%u62%62%72%84%62%72%71%

1111*-*1-1-111Don't know/neither
*****-**-*-1%**
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Table 146

C4.18. In your opinion, are the PSB services or Streaming platforms better at/for? - Easier to find what you want to watch

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

1451895586103862947596260373713612174158174335PSB Services
30%28%25%35%27%29%51%EFHI40%EI41%EFHI28%EI28%I15%26%I42%EFHI28%EI19%26%32%29%

JKJKJK

336485160160277208277284159153211106183312317439376821Streaming platforms
70%72%74%65%73%71%47%60%59%72%GLN72%GLN85%FGHJ74%GLN57%72%GLN81%FGKL73%68%71%

KLMNMN

11*-**1-*----1--1-1Don't know/neither
***-**2%EF-*----*--*-*
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Table 146

C4.18. In your opinion, are the PSB services or Streaming platforms better at/for? - Easier to find what you want to watch

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

103232415537405850171335PSB Services
28%29%25%29%30%21%38%d28%30%29%

2685531211368414793131390821Streaming platforms
72%70%75%71%70%79%c61%72%70%71%

-1----1--1Don't know/neither
-*----1%--*
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Table 146

C4.18. In your opinion, are the PSB services or Streaming platforms better at/for? - Easier to find what you want to watch

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

81225289364154351639335PSB Services
23%20%26%30%r34%27%33%r32%22%27%29%

274770678691121127256107821Streaming platforms
77%79%mp73%70%66%73%67%68%78%73%71%

-*1-------1Don't know/neither
-*p1%p-------*
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Table 146

C4.18. In your opinion, are the PSB services or Streaming platforms better at/for? - Easier to find what you want to watch

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

32681932625553386574733301335PSB Services
29%41%18%37%29%35%27%27%27%34%28%27%29%29%

80710414807451488623011311989720821Streaming platforms
71%52%82%58%71%64%73%73%73%66%72%73%70%71%

-1-1-*------11Don't know/neither
-7%-5%-1%------**
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Table 146

C4.18. In your opinion, are the PSB services or Streaming platforms better at/for? - Easier to find what you want to watch

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

5316337024115137201243399425453510545-586586PSB Services
67%m56%m47%35%43%57%kl46%47%47%57%aghi56%ghi54%gi53%-51%51%

2512041944151102239270440315356437481-565565Streaming platforms
32%42%53%no63%j57%j42%54%cdef53%ef52%def42%44%46%47%-49%f49%

*6*2-3-145566-66Don't know/neither
*2%m*3%k-1%-**1%1%1%1%-1%1%
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Table 147

C4.19. In your opinion, are the PSB services or Streaming platforms better at/for? - Watching in the background

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

35651740925327688129370405301168508586PSB Services
50%50%49%51%50%39%42%59%vw47%51%34%57%50%51%

357511420238273137172256445122151493565Streaming platforms
50%50%51%48%50%61%u57%u41%53%49%66%43%49%49%

64251-24-6-156Don't know/neither
1%**1%*-1%1%-1%-1%1%1%
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C4.19. In your opinion, are the PSB services or Streaming platforms better at/for? - Watching in the background

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

2453421051291981433378851151119369196226162316269586PSB Services
51%51%49%52%52%49%58%I65%EFHI59%EI52%I52%I38%48%61%EFHI52%EI41%53%49%51%

23433110811718214920415610610215574117208229281277565Streaming platforms
49%49%50%48%48%51%36%34%39%48%G48%G62%FGJK52%GM37%48%GM59%FGLM47%50%49%

LMNN

333**3412----6--256Don't know/neither
1%*1%**1%6%EFHIJ*2%F----2%EF--*1%1%

K
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Table 147

C4.19. In your opinion, are the PSB services or Streaming platforms better at/for? - Watching in the background

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

162424807947899796275586PSB Services
44%54%efi50%42%39%48%63%ad53%49%51%

2093558111174985284284565Streaming platforms
56%h45%50%58%h61%h52%c34%47%51%c49%

-6----5-26Don't know/neither
-1%----3%a-*1%
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Table 147

C4.19. In your opinion, are the PSB services or Streaming platforms better at/for? - Watching in the background

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

182846494596775604277586PSB Services
52%48%48%51%56%44%45%56%58%52%51%

163048470478591473070565Streaming platforms
47%51%50%49%44%55%55%44%42%48%49%

*123-2----6Don't know/neither
1%2%p2%p*-1%----1%
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Table 147

C4.19. In your opinion, are the PSB services or Streaming platforms better at/for? - Watching in the background

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

57410213574429357145929153529586PSB Services
51%53%49%52%51%59%46%48%46%54%55%43%52%51%

5595*65592611061171777570487565Streaming platforms
49%26%8%22%49%36%54%52%54%A45%45%57%48%49%

-426-3---2--66Don't know/neither
-22%43%26%-4%vxz---1%--1%1%
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Table 147

C4.19. In your opinion, are the PSB services or Streaming platforms better at/for? - Watching in the background

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

531642483064136148178299335354410428-465465PSB Services
67%m57%m31%42%k24%56%k34%35%35%45%ghi44%ghi43%ghi41%ghi-40%40%

2612353941202104292336543406456540600-689689Streaming platforms
33%43%68%no58%76%jl43%66%cdef65%cdef64%cdef55%56%57%58%-60%60%

-12--1--13333-33Don't know/neither
-**--*--*****-**
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C4.20. In your opinion, are the PSB services or Streaming platforms better at/for? - Watching as a family

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

30040731121121449108308404151146408465PSB Services
42%39%37%42%39%22%36%w49%vw48%40%34%38%41%40%

417622519284334176194319446312173595689Streaming platforms
58%60%63%57%61%78%uv64%u51%52%60%65%62%59%60%

13112--3-3**33Don't know/neither
*****--*-*1%***
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Table 148

C4.20. In your opinion, are the PSB services or Streaming platforms better at/for? - Watching as a family

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

1902758110413713836656883797157169161128226236465PSB Services
39%41%38%42%36%47%P63%EFHI55%EFIJ47%EI37%37%29%40%53%EFHI37%33%38%43%40%

JKKJK

29239713414224115620547613613417786150270263371313689Streaming platforms
61%59%62%58%63%O53%36%45%53%62%GMN63%GMN71%GLMN60%GN47%62%GMN67%GLMN62%57%60%

*3*-211*-2---12-123Don't know/neither
***-1%*2%*-1%---**-***
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Table 148

C4.20. In your opinion, are the PSB services or Streaming platforms better at/for? - Watching as a family

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

108357495035598369220465PSB Services
29%45%efgi30%26%29%32%54%abd38%39%40%

2644261131418612869110340689Streaming platforms
71%h54%70%h74%h71%h68%c45%61%c61%c60%

-3----12-3Don't know/neither
-*----1%1%-*
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Table 148

C4.20. In your opinion, are the PSB services or Streaming platforms better at/for? - Watching as a family

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

122037395405964503662465PSB Services
35%34%38%41%38%39%39%46%50%43%40%

2238595706494101573684689Streaming platforms
64%65%61%59%61%61%61%54%50%57%60%

**122-----3Don't know/neither
1%1%1%*2%-----*
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Table 148

C4.20. In your opinion, are the PSB services or Streaming platforms better at/for? - Watching as a family

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

4538412453385442127676043420465PSB Services
40%40%88%49%40%54%z27%36%40%z39%36%35%41%40%

6809*9680321497618710110679599689Streaming platforms
60%45%8%38%60%46%73%wxA64%59%60%64%A65%59%60%

-3*3-1--22--33Don't know/neither
-15%4%13%-1%--1%1%--**
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Table 148

C4.20. In your opinion, are the PSB services or Streaming platforms better at/for? - Watching as a family

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

79280783732812584294968667308299451028-11421142Unweighted Base

79*28878970*2662414405148437458149531032-**11571157Weighted Base

368817915519093114203201231268284-303303PSB Services
45%m31%m23%22%19%37%k21%22%24%27%28%i28%i28%i-26%26%

4319961055215150347399639542581683746-853853Streaming platforms
55%69%77%no78%81%j62%79%cde78%e76%73%71%72%72%-74%74%

-1*--1-112222-22Don't know/neither
-**--1%-******-**
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C4.21. In your opinion, are the PSB services or Streaming platforms better at/for? - Accessing programmes in a way that suits you

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

7181011820489562234302606771046271349811142Unweighted Base

719103283049655022530363084*104932**119*10061157Weighted Base

1942662111281362972202362581036257303PSB Services
27%26%25%26%25%13%24%w32%vw43%s25%32%30%26%26%

524765618367414195230427487902282749853Streaming platforms
73%74%74%74%75%87%uv76%u68%57%75%t68%69%74%74%

1111--*1-2-112Don't know/neither
****--**-*-1%**
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C4.21. In your opinion, are the PSB services or Streaming platforms better at/for? - Accessing programmes in a way that suits you

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

470672235210379293541281712142062171423534203596145191142Unweighted Base

48267521524638029557*119*144*221213248143*3204343915985511157Weighted Base

136167597295722439555148443511810079158144303PSB Services
28%25%27%29%25%24%43%EFIJ33%EI38%EFIJ23%23%18%25%37%EFHI23%20%26%26%26%

KKJK

345508155174285223328088170165204107200334312439406853Streaming platforms
72%75%72%71%75%75%56%67%61%77%GLN77%GLN82%GLMN75%GLN62%77%GLN80%GLMN73%74%74%

1*1--*1**----2--2-2Don't know/neither
***--*2%F**----*--*-*
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C4.21. In your opinion, are the PSB services or Streaming platforms better at/for? - Accessing programmes in a way that suits you

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

3537891611801131841681685411142Unweighted Base

371786162*190121*187153*1805611157Weighted Base

80223363427455754127303PSB Services
21%28%f22%18%23%24%37%ad30%23%26%

2925611251579414294127434853Streaming platforms
79%h71%78%82%h77%76%c62%70%77%c74%

-2----2--2Don't know/neither
-*----1%--*
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C4.21. In your opinion, are the PSB services or Streaming platforms better at/for? - Accessing programmes in a way that suits you

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

2132092075135181865839771142Unweighted Base

355996967105*153*166*107*73*146*1157Weighted Base

81429252343843351630303PSB Services
23%23%30%26%32%25%26%32%22%21%26%

274566715711151227256116853Streaming platforms
77%76%69%74%68%75%74%68%78%79%74%

-*1-------2Don't know/neither
-*p1%p-------*
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C4.21. In your opinion, are the PSB services or Streaming platforms better at/for? - Accessing programmes in a way that suits you

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1100348421100632001133021521747810551142Unweighted Base

113320**5**25**113371*203119*316170*166122*10231157Weighted Base

29832529826392976363533267303PSB Services
26%14%40%19%26%36%z19%24%24%21%21%27%26%26%

83416218834441649024013413189754853Streaming platforms
74%81%49%75%74%63%81%A76%76%79%79%A73%74%74%

-112-1------22Don't know/neither
-5%11%6%-1%------**
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C4.21. In your opinion, are the PSB services or Streaming platforms better at/for? - Accessing programmes in a way that suits you

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Don't know/Streaming
neitherplatformsPSB Services

114211421142Unweighted Base

115711571157Weighted Base

1522634Providing services which
*45%55%are available to

everyone

2740416Providing high-quality
*64%36%productions

5731422Providing a wide range
*63%36%of different types of

programmes for everyone

9542606Providing a wide range
1%47%52%of high-quality

programmes for children
made in the UK

7416734Reflecting the diversity
1%36%63%of the UK

10471676Featuring people like
1%41%58%you and the places you

know

9608540Encouraging the
1%53%47%development of new

talent

3735420Providing programmes
*63%36%with new ideas and

different approaches

6572580Providing programmes
*49%50%that make people stop

and think

4397756Providing programmes
*34%65%which reflect UK life

and values

1651505Providing programmes
*56%44%that everyone can watch

with and talk about with
their family and friends

5470682Providing programmes
*41%59%that bring the nation

together for a shared
viewing experience

1460696Providing programmes
*40%60%that helps to understand

what is going on in the
world today

1733423Providing more
*63%37%programmes that feel

relevant to you

4819334Providing the 'must
*71%29%watch' shows

2765390Providing a better
*66%34%variety of programmes to

suit every occasion

1895262Easier to find something
*77%23%new to watch

1821335Easier to find what you
*71%29%want to watch

6565586Watching in the
1%49%51%background

3689465Watching as a family
*60%40%

2853303Accessing programmes in
*74%26%a way that suits you
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C4. In your opinion, are the PSB services or Streaming platforms better at/for?

Base : All watch both PBS and SVOD services

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

301234524614110423619936825127634145686519605Yes
8%21%o34%no30%j39%j19%38%acde33%acde35%acde21%21%23%26%ef33%cdef26%ef27%

fff

33645086610722344738939867491710301148133017314791652No
92%mn79%m66%70%61%81%kl62%67%65%79%abcg79%abcg77%bghi74%bghi67%74%ghi73%

hihi
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D1a. Do you have any children under 16 living in the household?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

285519360184312123149333515492285498605Yes
24%30%yB31%yB20%31%yB32%u37%u23%33%27%18%24%28%27%

91412088007446902582511143102151210126512861652No
76%xzA70%69%80%xzA69%68%63%77%vw67%73%82%76%72%73%

Page 836

PSB Quantitative Research- September 2020
Table 151

D1a. Do you have any children under 16 living in the household?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

28831711016618513227261221841698835306258320280605Yes
27%27%21%33%R27%26%1%2%8%GMN33%GLMN52%EFGH43%GHKL30%GLMN4%42%GHKLM38%GLMN28%26%27%

KLMNMNN

7888644043364943702192882852481702212037924184248228171652No
73%73%79%Q67%73%74%99%EFHI98%EFHI92%EFHI67%FIJ48%57%70%FIJ96%EFHI58%J62%J72%74%73%

JKLJKLJKJKL
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D1a. Do you have any children under 16 living in the household?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

605-25931418511914106332605Yes
100%h-100%h100%h100%h30%c3%31%c37%cd27%

-1652---2814632325591652No
-100%efgi---70%a97%abd69%63%73%
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Table 151

D1a. Do you have any children under 16 living in the household?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

2029465105992114384172605Yes
29%kl26%25%27%29%29%39%klpq19%20%29%27%

rs

488413513861442241801651621761652No
71%m74%m75%m73%m71%71%61%81%ms80%ms71%73%
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D1a. Do you have any children under 16 living in the household?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

6014-46013724486156949189508605Yes
29%DE5%-3%29%C21%80%vwxyA42%vA34%A33%A31%37%t26%27%

1492867416014921376212130019420615414741652No
71%95%F100%F97%B71%79%wxyz20%58%z66%z67%z69%yz63%74%u73%
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D1a. Do you have any children under 16 living in the household?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

26110423481439022619936124228032041585474559Unweighted Base

30**123*45246**141*104*23619936825127634145686*519605Weighted Base

5301501359257268131778392132301551850-4 (pre-school)
16%25%33%29%42%j25%30%34%36%31%30%27%29%35%30%31%

1546253297045131117200126141193237432713145-11 (junior school)
50%38%56%n64%50%43%55%58%54%50%51%57%52%50%52%52%

1866175155951105831521241331512073322625912-15 (secondary school)
61%53%m39%32%42%49%45%42%41%50%48%44%45%38%44%43%
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D1b. Which of the following age groups do they fall into?

Base : All respondents with children under 16 living in the household

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

276485346178302133143283375162278459559Unweighted Base

285519360184312123*149*33351**54922**85*498605Weighted Base

1111451237178574880161667221561850-4 (pre-school)
39%xA28%34%x38%xA25%47%u32%24%32%30%33%26%31%31%

139283201861766077178272848452623145-11 (junior school)
49%55%56%47%56%49%51%53%54%52%35%53%53%52%

1112321496513942541631923894820225912-15 (secondary school)
39%45%42%35%45%34%36%49%w37%43%39%56%p41%43%
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D1b. Which of the following age groups do they fall into?

Base : All respondents with children under 16 living in the household

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

26829111913117411725321171711527539288227293261559Unweighted Base

288317110*166*185132*2**7**26**122*184169*88*35**306258320280605Weighted Base

8996424263342-112428640255126103801850-4 (pre-school)
31%30%39%25%34%25%86%-2%10%23%K51%FJK46%FJK6%18%49%FJK32%29%31%

14017459719183-285012210027101721271761363145-11 (junior school)
49%55%54%43%49%63%QT-27%30%41%66%EHK59%HK30%28%56%HK49%H55%48%52%

13712248867249*52086843128251705813412225912-15 (secondary school)
48%38%44%52%S39%38%14%75%76%70%EFHI45%EI18%31%72%55%EHI23%42%43%43%

J
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D1b. Which of the following age groups do they fall into?

Base : All respondents with children under 16 living in the household

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base; ** very small base (under 30) ineligible for sig testing



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

559-2472911721041089319559Unweighted Base

605-**259314185119*14**106*332605Weighted Base

185-285618552-39891850-4 (pre-school)
31%fg-11%18%100%fgi44%a-37%27%31%

314-8431456558551793145-11 (junior school)
52%eg-32%100%egi30%46%55%52%54%52%

259-25984284963815025912-15 (secondary school)
43%ef-100%efi27%e15%41%45%36%45%43%
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D1b. Which of the following age groups do they fall into?

Base : All respondents with children under 16 living in the household

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

1119494260284658192137559Unweighted Base

2029*46*51059**92*114*38**41**72*605Weighted Base

5819153202634712211850-4 (pre-school)
24%27%42%prs30%34%28%29%17%28%29%31%

1116212662954571820373145-11 (junior school)
56%56%46%52%49%59%50%47%48%52%52%

9122121731254918193825912-15 (secondary school)
48%n41%45%n42%52%28%43%47%47%52%n43%
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D1b. Which of the following age groups do they fall into?

Base : All respondents with children under 16 living in the household

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

5545-55542424178153869262492559Unweighted Base

6014**-**4**60137**24486*156*94*91*89*508605Weighted Base

185---185197929432333291541850-4 (pre-school)
31%---31%53%33%34%27%24%36%33%30%31%

3104-43101213743905738422713145-11 (junior school)
52%96%-96%52%33%56%50%58%61%42%47%53%52%

2563-325612112307340393422125912-15 (secondary school)
43%60%-60%43%34%46%34%47%42%42%38%44%43%
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D1b. Which of the following age groups do they fall into?

Base : All respondents with children under 16 living in the household

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base; ** very small base (under 30) ineligible for sig testing



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

20034073760210324345383630715799891103912811481277Partner / Husband/ Wife
55%59%56%39%58%l59%l55%64%abci60%b61%bi61%bi60%b58%b50%57%57%

1161282413154142989816826130434641334452486No other adults in your
32%mn22%18%20%15%26%k16%16%16%22%bghi23%bghi23%bghi23%bghi13%23%bghi22%household

28572315065461397918012212517021657259316Parents
8%10%18%no33%jk18%j8%22%acdef13%17%acde10%10%11%12%22%acde13%e14%

hffh

194616334394510462126828712416232196228Sibling(s)
5%8%12%no22%jk11%8%17%acdef10%e12%cdef7%7%8%9%12%ef10%ef10%

gh

274574818424139589810410512110135145Wider family
7%8%6%6%5%8%7%7%6%8%g8%7%7%4%7%6%

4123711141181610131629193553Prefer not to say
1%2%3%1%3%1%2%1%2%1%1%1%2%7%acdef2%2%

ghi
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Table 153

D1c. Which of the following best describes who else you live with?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

6491042666513615186224867851170752159871277Partner / Husband/ Wife
54%60%B57%55%61%yB49%56%59%w56%57%61%61%55%57%

2943082072521686364359284433979367486No other adults in your
24%xzA18%18%27%xzA17%17%16%24%vw19%22%32%p23%21%22%household

168268184112169967514523288725285316Parents
14%16%16%12%17%y25%u19%u10%15%14%5%7%16%qr14%

10418813467116535512020204538185228Sibling(s)
9%11%y12%y7%12%y14%u14%u8%13%10%4%11%10%10%

8511889585814321008136827111145Wider family
7%7%8%6%6%4%8%w7%5%7%7%8%6%6%

2521201818161225153324853Prefer not to say
2%1%2%2%2%4%u3%2%1%3%2%1%3%2%
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Table 153

D1c. Which of the following best describes who else you live with?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

595681251314357324122209203235210230635344452926616101277Partner / Husband/ Wife
55%58%R49%63%PRT53%65%PRST56%EH71%EFHI65%EH63%EH59%EH59%EH22%65%EH61%EH43%H58%56%57%

JN

209277145581711068176788374513823515889257228486No other adults in your
19%Q23%Q28%OQT11%25%QT21%Q37%EFHI26%EHI25%EHI22%EHI21%EHI13%13%28%EFHI22%EHI13%22%21%22%household

JKLMJ

169148729110047-2102543881451268232128184316Parents
16%O12%14%18%OS15%O9%-1%3%N7%GMN12%GLMN22%FGJK50%EFGI1%9%GLMN34%FGIJK11%17%D14%

LMNJKLMNLMN

120108397175338620302744893457133101124228Sibling(s)
11%O9%8%14%ORS11%O7%4%2%6%M8%GM8%M11%GMN31%EFGI4%8%GM19%FGIJK9%11%10%

JKLMNLMN

65802829433792030361315215948367668145Wider family
6%7%5%6%6%7%4%7%10%EIJ10%EIJ4%4%7%7%7%5%7%6%6%

42122471022-298101641726262253Prefer not to say
4%OPS1%5%OPQS1%1%*1%-1%2%GM2%GM3%GM5%GLMN1%2%GM4%GLM2%2%2%
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Table 153

D1c. Which of the following best describes who else you live with?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

4288491792281402072961985491277Partner / Husband/ Wife
71%h51%69%h73%h76%h52%62%d59%62%d57%

524332424168314761172486No other adults in your
9%26%efgi9%8%8%21%31%abd18%19%22%household

9022735492254560128316Parents
15%14%14%16%12%14%c1%18%c14%c14%

8714140431859173373228Sibling(s)
14%h9%15%h14%h10%15%ac4%10%c8%c10%

2611910151131242656145Wider family
4%7%4%5%6%8%5%8%6%6%

54822111431353Prefer not to say
1%3%i1%1%*3%1%1%1%2%
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Table 153

D1c. Which of the following best describes who else you live with?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

34689810771221951631181021351277Partner / Husband/ Wife
50%60%s55%57%s60%62%s56%58%50%55%57%

192050397295961394764486No other adults in your
28%lnopr17%28%nopr21%14%19%21%19%23%26%or22%household

111824265333753242837316Parents
16%16%13%14%16%12%18%12%14%15%14%

6812202232937252223228Sibling(s)
9%7%7%11%q12%9%13%q12%11%9%10%

471512041915182016145Wider family
5%6%o8%o6%2%6%5%9%o10%o6%6%

2434579847-53Prefer not to say
3%j3%j1%2%3%j3%3%2%3%j-2%
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D1c. Which of the following best describes who else you live with?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

117860399911789721612826417317310711651277Partner / Husband/ Wife
56%66%53%60%56%56%71%vwxA62%58%60%58%44%59%u57%

42925325642948433988515938444486No other adults in your
21%27%43%F34%B21%28%wz14%19%19%18%20%16%22%22%household

3142*231413242478595666240316Parents
15%DE2%*1%15%C7%8%12%17%zA20%zA19%zA27%t12%14%

2244*422417351646232349171228Sibling(s)
11%D4%*3%11%C10%11%8%10%8%8%20%t9%10%

129116171295221525222013132145Wider family
6%12%8%10%6%3%7%7%6%7%7%5%7%6%

53-115345*527112953Prefer not to say
3%-1%*3%2%2%*1%1%2%5%t1%2%
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D1c. Which of the following best describes who else you live with?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

3435071022103265488469503825104211551307152517316991872English / Welsh /
94%mn88%m78%67%73%89%kl75%84%bi79%b89%abcg88%abgh88%bgi85%bgi67%85%bgi83%Scottish / Northern

hiiIrish / British Irish

171633277101216151912223Irish
*1%1%2%1%*1%1%1%1%1%1%1%1%1%1%

*26-4---42424448Gypsy or Irish traveller
***-1%j---*****2%acdef**

hi

51461830536214622313347265480Any other White
1%2%5%o5%j8%j1%6%acdef4%4%def2%2%2%3%10%acdef3%4%background

gh

-*18*13*591549101511718White and Black
-*1%n*3%j*1%2%f1%f*1%1%1%*1%1%Caribbean

--54*-2*2--22145White and Black African
--*3%jk*-***--*****

-1176126576551061218White and Asian
-*1%4%jk**1%1%1%***1%2%acdef1%1%

-213272119157111115*1515Any other Mixed
-*1%1%2%*2%1%1%1%1%1%1%*1%1%background

-2924-44555572911Caribbean
-*1%1%1%-1%1%1%****1%**

2219746421186101422023African
1%*1%4%j1%1%1%*1%1%*1%1%1%1%1%

-6132584-74461241519Any other Black
-1%1%1%1%1%1%-1%***1%2%defh1%1%background

493648825203212131928163348Indian
1%2%3%3%2%1%4%acdef3%acdef3%acdef1%1%1%2%6%acdef2%2%

162324214619128152442629Pakistani
*1%2%1%1%*2%e1%2%e1%1%1%1%1%1%1%

-5144241221288121821820Bangladeshi
-1%1%3%1%1%2%eh*1%1%1%1%1%1%1%1%

2261-842448810*1010Chinese
1%***-1%1%***1%1%1%***

5213-888210811121461420Any other Asian
1%*1%-2%1%1%*1%1%1%1%1%2%ah1%1%background

222--5--25555*56Middle Eastern,
1%**--1%--********including Arabic origins

--*-*-***--**-**Other ethnicity Please
--*-*-***--**-**type in

252566215416681018102132Prefer not to say
*1%2%4%j2%*2%cdef1%2%*1%1%1%4%acdef1%1%

h

3495291105113303496512531885107812061357159520417781982(NET) White
95%m92%m84%74%83%90%kl82%89%bi85%92%abcg92%abcg91%bgi89%bgi79%89%bgi88%

ii

16381893455549962141839312117445199243(NET) Minority Ethnic
4%7%14%no22%j15%10%16%acde10%14%acde7%7%8%10%e17%acde10%ef11%

fhffh

2942101314116241715213394453(NET) Black
1%2%3%o7%j3%3%2%1%2%1%1%1%2%3%eh2%2%

1225921122306332764448679328100128(NET) Asian
3%4%7%o7%6%5%10%acdef5%7%adef4%4%4%5%11%acdef5%6%

hh
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Table 154

D2. Which of these best describes your ethnicity?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

102514359368018272693001303125170811330714521872English / Welsh /
86%z83%81%86%z83%71%75%88%vw82%83%92%p88%p81%83%Scottish / Northern

Irish / British Irish

13181512153713320-41923Irish
1%1%1%1%1%1%2%1%2%1%-1%1%1%

64622-4426-448Gypsy or Irish traveller
**1%**-1%*1%*-1%p**

2559511827301336476277180Any other White
2%3%4%yB2%3%8%uv3%2%3%4%1%2%4%4%background

1316111113675413--1818White and Black
1%1%1%1%1%2%u2%u*3%s1%--1%1%Caribbean

25422212-5-235White and Black African
*****1%**-*-1%**

5181527756216*11718White and Asian
*1%1%y*1%2%u1%*1%1%**1%1%

11151165474213-21315Any other Mixed
1%1%1%1%*1%2%u*2%1%-1%1%1%background

7794-2272922811Caribbean
1%*1%x*-1%1%*1%*1%1%**

81610486124-23-*2223African
1%1%1%*1%2%u3%u*-1%-*1%1%

101361011748217-61319Any other Black
1%1%1%1%1%2%1%1%1%1%-2%1%1%background

2134241826102019-48*103948Indian
2%2%2%2%3%3%5%u1%-2%*3%2%2%

142219101466172252-2729Pakistani
1%1%2%1%1%2%2%1%1%1%1%-2%1%

14181412177674162-1820Bangladeshi
1%1%1%1%2%2%1%1%3%1%1%-1%1%

88862424-10-*1010Chinese
1%*1%1%*1%1%*-1%-*1%*

4136284*16*20-41620Any other Asian
*1%1%*1%1%*1%*1%-1%1%1%background

25224*-5-6-246Middle Eastern,
******-*-*-1%**including Arabic origins

****--*--*--**Other ethnicity Please
****--*--*--**type in

10221261413514*302*3032Prefer not to say
1%1%1%1%1%3%u1%1%*1%1%*2%1%

1069151610098348703023241356134181011532215461982(NET) White
89%88%87%90%87%79%81%92%vw88%88%94%92%p87%88%

12019013988119667210519221629209243(NET) Minority Ethnic
10%11%12%10%12%17%u18%u7%12%11%5%8%12%11%

2537261819151820449284353(NET) Black
2%2%2%2%2%4%u4%u1%3%2%1%2%2%2%

61947047693034646119414110128(NET) Asian
5%5%6%5%7%8%u8%u4%4%6%3%4%6%6%
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D2. Which of these best describes your ethnicity?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

8999734513995534202122862893202732891877875944769399261872English / Welsh /
84%82%88%PQS80%81%84%96%EFHI97%EFHI93%EFHI86%EHIJ77%H74%H64%95%EFHI82%EHI70%82%84%83%Scottish / Northern

JKJKJKJKIrish / British Irish

71614105*335245779111223Irish
1%1%*1%2%1%*1%1%1%1%1%2%1%1%1%1%1%1%

62-62-----2*6-26-68Gypsy or Irish traveller
1%*-1%S*-----**2%FGIKL-*1%G-1%D*

M

31489212820521010172610172736522780Any other White
3%4%R2%4%4%R4%2%1%3%3%5%GM7%GM3%2%4%M5%GM5%C2%4%background

1184753---2457-6129918White and Black
1%1%1%1%1%1%---1%1%G1%G2%GLM-1%G2%G1%1%1%Caribbean

22*212------5--5145White and Black African
******------2%FG--1%***

116466---*-457*41251218White and Asian
1%1%1%1%1%---*-1%G1%G2%GKLM*1%2%GK*1%1%

213-267----672-6911415Any other Mixed
*1%T-*1%1%RT----2%GK2%G1%G-1%G1%G1%*1%background

474-44--32*243266511Caribbean
*1%1%-1%1%--1%***1%**1%1%**

11124712-----496-41514823African
1%1%1%1%2%O-----1%G2%GKLM2%GKLM-1%2%FGKLM1%1%1%

1364924---24112-61311719Any other Black
1%1%1%2%*1%---1%1%G3%GLM1%G-1%G2%G1%1%1%background

1533691914--291513922423222648Indian
1%3%1%2%3%3%--1%2%GM4%GLMN3%GLMN3%GMN*3%GLMN3%GLMN2%2%2%

19108964---34517-722131529Pakistani
2%1%2%2%1%1%---1%1%G1%G6%FGIJK-1%G3%FGKLM1%1%1%

LMNN

41522106---2468-61481120Bangladeshi
*1%**1%1%---*1%G2%G3%GLM-1%G2%GL1%1%1%

464124---62*3-736510Chinese
**1%**1%---1%G1%*1%G-1%G****

111037642--5922214416420Any other Asian
1%1%1%1%1%1%1%--1%2%EGLM*1%*2%GL1%1%C*1%background

15**23-32--*-5-*246Middle Eastern,
*****1%-1%EF1%--*-1%-****including Arabic origins

*-*-------*---*--**Other ethnicity Please
*-*-------*---*--**type in

2471011522-2547104916161132Prefer not to say
2%OS1%2%2%S1%*1%-1%1%1%2%3%GM*1%2%GM1%1%1%

944103946143059444521729230233529431920981062952810029721982(NET) White
88%88%90%86%87%89%98%EFHI99%EFHI97%EFHI90%EHIJ83%H82%H72%98%EFHI87%EH77%88%89%88%

JKJKJKJK

10813544618054237305665731386138123115243(NET) Minority Ethnic
10%11%9%12%12%11%1%1%2%8%GLMN16%GKLMN17%GKLM25%FGIJ2%12%GLMN20%FGKL11%10%11%

NKLMNMN

27251215188--348211231234312053(NET) Black
3%2%2%3%3%2%--1%1%2%GM5%FGKLM4%GKMN*2%5%FGKLM3%2%2%

NN

5375232843322-224332739458666561128(NET) Asian
5%6%5%6%6%6%1%-1%7%GLMN9%GLMN7%GLMN14%FGIKL*8%GLMN10%GLMN6%6%6%

MN
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D2. Which of these best describes your ethnicity?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

47613952102641343244662697141872English / Welsh /
79%84%ei81%84%e72%81%98%abd80%80%83%Scottish / Northern

Irish / British Irish

617331641923Irish
1%1%1%1%1%1%1%*1%1%

8-4*66--28Gypsy or Irish traveller
1%h-1%h*3%fh1%ac--**

18624313153134180Any other White
3%4%2%1%7%fg4%c1%4%c5%c4%background

612222*-5718White and Black
1%1%1%1%1%*-2%c1%1%Caribbean

14-1-*--45White and Black African
**-*-*--**

8107348-2318White and Asian
1%1%3%h1%2%2%ac-1%*1%

87-362-4715Any other Mixed
1%h*-1%3%gh1%-1%1%1%background

292--4-4411Caribbean
*1%1%--1%-1%**

716*6*4231223African
1%1%*2%*1%*1%1%1%

6132222--1719Any other Black
1%1%1%1%1%1%--2%c1%background

23251013910-162248Indian
4%h2%4%4%h5%h3%c-5%c3%c2%

82151310-21529Pakistani
1%1%2%*2%3%c-1%2%c1%

109262--61020Bangladeshi
2%1%1%2%1%--2%cd1%1%

282-**-4410Chinese
*1%1%-**-1%**

71325-2241120Any other Asian
1%1%1%2%-**1%1%1%background

-6---**-56Middle Eastern,
-*---**-1%*including Arabic origins

*-*-**---*Other ethnicity Please
*-*-**---*type in

8244226-5432Prefer not to say
1%1%1%1%1%1%c-1%c*1%

50814742212711543504732837661982(NET) White
84%89%i85%86%83%88%99%abd84%86%88%

8915434422944449120243(NET) Minority Ethnic
15%h9%13%13%16%h11%c1%14%c14%c11%

153848310263353(NET) Black
3%2%2%3%1%2%c*2%4%c2%

50782125142223162128(NET) Asian
8%h5%8%8%8%6%c*9%c7%c6%
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D2. Which of these best describes your ethnicity?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

5510616715441822791571751632121872English / Welsh /
82%m94%jklmp92%jkmp81%m90%mps88%mps53%86%m80%m85%m83%Scottish / Northern

ssIrish / British Irish

7*114--6-3223Irish
11%jklmnopqr*1%1%--2%-2%1%1%

-*-8--22-48Gypsy or Irish traveller
-*-*--1%1%-2%*

2*5736634103280Any other White
3%r*3%r4%r3%2%12%jknop5%r2%1%4%background

qrs

*11162422-418White and Black
1%1%*1%1%1%1%1%-2%1%Caribbean

-*14--4---5White and Black African
-***--1%p---*

*12156-4-2418White and Asian
*1%n1%1%3%np-1%-1%1%1%

***14244--215Any other Mixed
***1%1%1%1%--1%1%background

*--11--5-4211Caribbean
*--1%--2%-2%1%*

*-122-212-2-23African
*-*1%-1%4%jlnop-1%-1%

qrs

**-19-411-2-19Any other Black
**-1%-1%4%jlpqr-1%-1%background

s

*1147261848348Indian
*1%1%2%qrs1%2%6%jopqr2%4%q1%2%

s

**227-213-4429Pakistani
**1%1%-1%5%lnopq-2%2%1%

rs

*--19--844420Bangladeshi
*--1%--3%nqr2%2%2%1%

11-9-42--410Chinese
1%q1%-*-1%1%--1%*

-1-20-4623-20Any other Asian
-1%-1%-1%2%1%2%-1%background

**-5--222-6Middle Eastern,
**-*--1%1%1%-*including Arabic origins

--*-------*Other ethnicity Please
--*p-------*type in

*113031623232Prefer not to say
1%1%*2%1%*2%1%2%1%1%

6410717316391882851981871702201982(NET) White
95%jkmp95%jkmp96%jkmn86%m93%km90%m68%92%m84%m88%m88%

p

357228123089143027243(NET) Minority Ethnic
4%5%4%12%qrs6%9%qs31%jklno7%15%oqrs11%qrs11%

pqrs

1*151-628-7253(NET) Black
1%**3%qr-2%9%jlnop-4%lqr1%2%

qrs

12312221646101915128(NET) Asian
2%2%2%6%oqrs1%5%q16%jlnop5%9%oqrs6%oqs6%

qrs
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D2. Which of these best describes your ethnicity?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

171090721611710161247152359221244-18721872English / Welsh /
82%99%F97%F98%B82%93%vwxy81%73%79%77%82%-94%u83%Scottish / Northern

zIrish / British Irish

23-**23275241-2323Irish
1%-**1%1%2%2%*1%*-1%1%

8---8-26--*-88Gypsy or Irish traveller
*---*-1%3%vwx--*-**

791-179443171120-8080Any other White
4%1%-*4%2%1%2%4%4%7%yz-4%u4%background

18---18223114318-18White and Black
1%---1%1%1%1%2%1%1%8%t-1%Caribbean

5---5---3*25-5White and Black African
*---*---1%*1%2%t-*

18---1822316218-18White and Asian
1%---1%1%1%2%*2%1%7%t-1%

15---15-4472315-15Any other Mixed
1%---1%-1%2%2%1%1%6%t-1%background

11---11-2224511-11Caribbean
1%---1%-1%1%*1%2%5%t-*

23---23-4625423-23African
1%---1%-1%3%*2%1%9%t-1%

19---19-2254-19-19Any other Black
1%---1%-1%1%1%1%-8%t-1%background

48*-*48-1292011548-48Indian
2%*-*2%-4%A4%A4%A4%A2%20%t-2%

29---292-761229-29Pakistani
1%---1%1%-3%wz1%*1%12%t-1%

20---20-4462-20-20Bangladeshi
1%---1%-1%2%1%1%-8%t-1%

10---10---44*10-10Chinese
*---*---1%1%*4%t-*

20---20-4-46220-20Any other Asian
1%---1%-1%-1%2%1%8%t-1%background

4-224-3252*6-6Middle Eastern,
*-2%F1%*-1%1%1%1%*2%t-*including Arabic origins

*---*------*-*Other ethnicity Please
*---*------*-*type in

31-**31*5*222--32Prefer not to say
1%-**1%*1%**1%1%--1%

182090721621820167261166377237265-19821982(NET) White
87%100%F97%F99%B87%96%vwxy85%80%83%82%89%y-100%u88%

z

241*2224174041775029243-243(NET) Minority Ethnic
12%DE*2%1%12%C4%13%A20%vA17%vA17%vA10%100%t-11%

53---53-810812953-53(NET) Black
3%---3%-3%5%A2%4%A3%22%t-2%

128*-*1282201941249128-128(NET) Asian
6%*-*6%C1%7%A9%vA9%vA8%vA3%53%t-6%
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D2. Which of these best describes your ethnicity?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

21562283076511238916210912815722649256305Had to self-isolate
6%10%17%no20%j21%j9%20%acdef15%def16%def9%10%11%13%f19%acde13%ef14%(because you or someone

fin your household had/
suspected to have Covid-
19)

9313624430561261029217726431131836952421472Been advised to shield
25%m24%m18%20%15%23%k16%15%17%23%ghi24%ghi21%ghi21%h20%21%ghi21%yourself

252381847922313754014167047958671013119115813221480None of the above
69%66%64%60%64%68%64%70%68%68%66%68%67%61%66%66%
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D3c. During the pandemic have you...

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

175242184124151697116538262834264305Had to self-isolate
15%14%16%13%15%18%u18%u11%25%s13%6%10%15%qr14%(because you or someone

in your household had/
suspected to have Covid-
19)

2543522221962046161351194443182360472Been advised to shield
21%20%19%21%20%16%15%24%vw12%22%t25%23%20%21%yourself

77011357546086482502699609613558523511601480None of the above
64%66%65%66%65%66%67%65%63%66%69%67%65%66%
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D3c. During the pandemic have you...

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

1491566278975941722305599734285172135168305Had to self-isolate
14%13%12%16%14%12%2%6%7%N8%N15%GKLMN25%FGJK25%FGJK5%12%GMN25%FGJK12%15%14%(because you or someone

LMNLMNLMNin your household had/
suspected to have Covid-
19)

26021212712213775111814567445168237111119242227472Been advised to shield
24%OS18%25%OS24%OS20%15%50%EFGH27%EFIJ14%18%12%13%23%FIJL29%EFIJ15%17%21%21%21%yourself

IJKLMKLKL

6678123253024453681051982452732552401505485293907647031480None of the above
62%69%QT63%60%65%73%PQRT48%67%EHN79%EGHI74%EGHI72%EHIN62%HN51%66%EHN73%EGHI57%67%64%66%

MNNN
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D3c. During the pandemic have you...

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

149156477960542247165305Had to self-isolate
25%h9%18%h25%h32%gh13%c5%14%c19%c14%(because you or someone

in your household had/
suspected to have Covid-
19)

953774643269117371105472Been advised to shield
16%23%efi18%14%14%23%a36%abd21%a12%21%yourself

36111191661921002542822186211480None of the above
60%68%ei64%61%54%64%59%65%70%c66%
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D3c. During the pandemic have you...

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

81219266314755293533305Had to self-isolate
11%11%11%14%15%15%19%qrs14%17%13%14%(because you or someone

in your household had/
suspected to have Covid-
19)

152731400286169384872472Been advised to shield
22%24%oq17%21%14%19%24%19%24%29%opq21%yourself

467413012301442081691361201431480None of the above
67%m65%72%jkmp65%71%jm66%57%67%59%58%66%

r
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D3c. During the pandemic have you...

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

3023*330215665479634455248305Had to self-isolate
14%DE3%*2%14%C9%22%A26%vA17%A22%A15%23%t12%14%(because you or someone

in your household had/
suspected to have Covid-
19)

40025477240062533777435151418472Been advised to shield
19%28%64%EF44%B19%36%vwxy17%18%17%15%17%21%21%21%yourself

z

139163268913919618711730018220113713161480None of the above
66%D70%D35%54%66%C55%61%56%66%63%68%yA56%66%u66%
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D3c. During the pandemic have you...

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

782016115519619132829752444649360072785806891Working full time
21%35%o46%no36%54%jl35%52%abcd50%abcd50%abcd38%38%40%41%33%40%39%(30hrs+ per week)

efefef

51852012762851099918217418420626535302337Working part time (8-
14%15%15%17%17%15%17%17%17%15%14%14%15%14%15%15%29hrs per week)

16417214271719333669032637239443123455477Not working (or working
45%mn30%m11%5%5%35%kl5%11%i9%28%abghi28%abcg26%abgh24%bghi9%23%bghi21%less than 8 hrs per

hiiweek) - Retired

111974101714282134294040573273105Not working (or working
3%3%6%6%5%3%5%4%3%2%3%3%3%12%acdef4%5%less than 8 hrs per

ghiweek) - Unemployed/
looking for work

87385799112016172031153853Not working (or working
2%1%3%3%2%2%1%2%2%1%1%1%2%6%acdef2%2%less than 8 hrs per

ghiweek) - Unemployed/  not
looking for work

411602315643214820233948165975Not working (or working
1%2%5%no15%jk4%j1%7%acdef3%5%cdef2%2%3%3%6%acdef3%3%less than 8 hrs per

hweek) - Student

192555520223132565672748349599Not working (or working
5%4%4%3%5%4%5%5%5%b5%6%b5%5%2%5%4%less than 8 hrs per

week) - Housemaker

18368713232627355976798110221121142Not working (or working
5%6%7%9%6%5%4%6%6%7%6%5%6%8%6%6%less than 8 hrs per

week) - Unable to work
due to disability/other

12165198518163024263543284978I prefer not to answer
3%3%4%6%j2%1%3%3%3%2%2%2%2%11%acdef2%3%

ghi

Page 865

PSB Quantitative Research- September 2020
Table 156

D4a. What is your current working status?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

4517755313404641662115145382629147714891Working full time
38%45%yB46%yB37%46%yB44%u53%u35%34%40%23%42%r40%r39%(30hrs+ per week)

1582621731121406852217302981341283337Working part time (8-
13%15%15%12%14%18%13%15%19%14%10%12%16%15%29hrs per week)

28531017125318719214372244149100328477Not working (or working
24%xzA18%15%27%xzA19%5%5%30%vw14%21%40%p29%p18%21%less than 8 hrs per

week) - Retired

6458465435231666109361980105Not working (or working
5%A3%4%6%A4%6%4%4%7%5%5%5%5%5%less than 8 hrs per

week) - Unemployed/
looking for work

313331212171333547534553Not working (or working
3%2%3%2%2%2%3%2%3%2%4%q1%3%2%less than 8 hrs per

week) - Unemployed/  not
looking for work

4262512434272721569*37175Not working (or working
3%4%4%3%3%7%u7%u1%3%3%*1%4%q3%less than 8 hrs per

week) - Student

587954414918206211873158199Not working (or working
5%5%5%4%5%5%5%4%7%4%3%4%5%4%less than 8 hrs per

week) - Housemaker

85101756550322585151261120111142Not working (or working
7%6%6%7%5%8%6%6%10%6%9%6%6%6%less than 8 hrs per

week) - Unable to work
due to disability/other

2647301823211640374636978I prefer not to answer
2%3%3%2%2%6%u4%3%2%4%5%q1%4%q3%
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D4a. What is your current working status?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

3065849620532525962212419721324084152410324363523891Working full time
28%R49%QRT19%41%RT48%RT52%QRT3%7%40%GHMN53%GHLM60%EGHL61%EGHL29%GMN18%MN57%EGHL47%GHMN32%48%D39%(30hrs+ per week)

NMNMNMN

1661716895109621127566457675293121118218116337Working part time (8-
15%15%13%19%O16%12%5%9%18%GMN17%GMN16%MN17%GMN18%GMN11%N17%GMN17%GMN19%C11%15%29hrs per week)

2162621238712813418922348441546086237241477Not working (or working
20%22%24%Q17%19%27%PQT86%EFGH76%EFGH16%EFHI1%1%*2%56%EFHIJ1%1%21%22%21%less than 8 hrs per

IJKLMIJKLJKKLweek) - Retired

7332551722112215241922211943435548105Not working (or working
7%OPQS3%11%OPQST3%3%2%1%1%5%MN7%GMN5%GMN6%GMN7%GMN2%6%GMN6%GMN5%4%5%less than 8 hrs per

week) - Unemployed/
looking for work

42111622111-63781316101529173653Not working (or working
4%OPS1%3%OS4%OPS2%*-2%1%2%2%3%N5%FGKLN1%2%4%GLN2%3%D2%less than 8 hrs per

week) - Unemployed/  not
looking for work

33421216366---21567-272353875Not working (or working
3%4%O2%3%5%OR1%---**1%G23%EFGIJ-*11%FGIJK3%3%3%less than 8 hrs per

KLMNLMNweek) - Student

6931332515164622281917431482192899Not working (or working
6%OPS3%6%PS5%P2%3%2%2%7%EHMN8%EGHMN5%H4%2%4%7%EGHMN3%8%C1%4%less than 8 hrs per

week) - Housemaker

1212193191654833362220174557378556142Not working (or working
11%OPQS2%18%OPQST4%O2%1%2%3%11%EGIMN10%EGMN6%5%6%5%8%MN5%7%5%6%less than 8 hrs per

week) - Unable to work
due to disability/other

51261816188629912725172032403378I prefer not to answer
5%OS2%3%3%3%2%3%1%3%2%3%2%8%FGIJK2%3%5%GM4%3%3%

LMN
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D4a. What is your current working status?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

33255915017989---891891Working full time
55%h34%58%h57%h48%h---100%bcd39%(30hrs+ per week)

106232385539--337-337Working part time (8-
17%14%15%18%21%--100%acd-15%29hrs per week)

1446368--477--477Not working (or working
2%28%efgi2%2%--100%abd--21%less than 8 hrs per

week) - Retired

297613713105---105Not working (or working
5%5%5%2%7%f26%abc---5%less than 8 hrs per

week) - Unemployed/
looking for work

2231791153---53Not working (or working
4%2%3%3%6%h13%abc---2%less than 8 hrs per

week) - Unemployed/  not
looking for work

19567113----75Not working (or working
3%3%3%4%1%----3%less than 8 hrs per

week) - Student

396018241499---99Not working (or working
7%h4%7%8%h8%h25%abc---4%less than 8 hrs per

week) - Housemaker

29113111514142---142Not working (or working
5%7%4%5%7%36%abc---6%less than 8 hrs per

week) - Unable to work
due to disability/other

1563873----78I prefer not to answer
2%4%3%2%1%----3%
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D4a. What is your current working status?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

284078745931111396172111891Working full time
41%l35%43%lr39%46%l35%47%lnr30%35%45%l39%(30hrs+ per week)

91420293275152373027337Working part time (8-
14%13%11%15%q14%16%18%q18%15%11%15%29hrs per week)

132743394387636653550477Not working (or working
19%m24%m24%m21%m19%24%m12%32%jkmo17%20%21%less than 8 hrs per

psweek) - Retired

2579191821998105Not working (or working
3%4%4%5%4%6%7%5%4%3%5%less than 8 hrs per

week) - Unemployed/
looking for work

13149441468853Not working (or working
1%2%q*3%q2%1%5%q3%4%q3%2%less than 8 hrs per

week) - Unemployed/  not
looking for work

47757137966575Not working (or working
6%jnp6%jnp4%3%6%2%3%3%3%2%3%less than 8 hrs per

week) - Student

368822159781599Not working (or working
5%o6%o4%4%1%5%3%3%4%6%o4%less than 8 hrs per

week) - Housemaker

681211710176112516142Not working (or working
8%m7%m7%m6%m5%5%2%5%12%mnp6%6%less than 8 hrs per

week) - Unable to work
due to disability/other

244677157211778I prefer not to answer
4%3%2%4%3%5%3%1%5%3%3%
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D4a. What is your current working status?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

8661952486640147160322138180120766891Working full time
41%DE21%D7%15%41%C23%48%A77%vwzA71%vwzA48%A61%wzA49%t39%39%(30hrs+ per week)

32413113324155728971007949283337Working part time (8-
15%D14%D1%8%15%C9%19%A13%21%A35%xyzA27%yA20%14%15%29hrs per week)

3605463117360841552584473477Not working (or working
17%60%F85%EF71%B17%49%vwxy5%x2%*2%3%x2%24%u21%less than 8 hrs per

zweek) - Retired

105-**1059144611131487105Not working (or working
5%-**5%C5%x5%x2%1%4%4%x6%4%5%less than 8 hrs per

week) - Unemployed/
looking for work

53*-*53655284173453Not working (or working
3%*-*3%3%x2%2%*3%x2%7%t2%2%less than 8 hrs per

week) - Unemployed/  not
looking for work

75---75211111156165875Not working (or working
4%---4%C1%4%*2%5%y2%7%t3%3%less than 8 hrs per

week) - Student

98**198532-33-29799Not working (or working
5%1%1%1%5%C3%v11%vwxyA-1%1%-1%5%u4%less than 8 hrs per

week) - Housemaker

138234138721543410132142Not working (or working
7%2%4%3%7%4%x7%vwx3%1%1%1%4%7%6%less than 8 hrs per

week) - Unable to work
due to disability/other

742247453-952105278I prefer not to answer
4%3%2%3%4%3%1%-2%2%1%4%3%3%
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D4a. What is your current working status?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

4768142344049534310511813114619232225256Under £11,500 per year
13%12%11%22%jk11%9%9%7%10%10%10%10%11%h12%11%h11%

5655165234556536810813215716721138238276£11,500 - £17,499 per
15%n10%12%15%12%10%8%11%10%11%12%11%12%15%i12%12%year

831613363810713715315127128033237746759522581£17,500 - £29,999 per
23%28%26%25%29%25%24%25%26%24%25%25%26%23%26%26%year

86127343189715819318729432033238445845511556£30,000 - £49,999 per
24%22%26%12%27%l29%l31%abc31%abcd28%b27%b25%b26%b26%b17%26%b25%year

e

368519015547912611018817119223525732279311£50,000+ per year
10%15%14%9%15%14%20%abce18%a18%a15%15%16%14%12%14%14%

f

577614225217248387714516217820153222276I don't know / prefer
16%m13%11%17%k6%13%k8%6%7%12%ghi12%ghi12%ghi11%ghi21%acde11%gh12%not to answer

fghi
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Table 157

D4b. Approximately, what is your annual household income (from all sources, before tax)?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

14514511112277484616321228933214256Under £11,500 per year
12%xA8%10%13%xzA8%12%11%11%14%11%7%10%12%11%

1551971341211174952176212471738221276£11,500 - £17,499 per
13%11%12%13%12%13%13%12%14%12%14%11%12%12%year

32245629725126090105386355353691454581£17,500 - £29,999 per
27%26%26%27%26%24%26%26%23%26%29%26%25%26%year

27147031320928692104361345113477445556£30,000 - £49,999 per
23%27%yB27%23%29%yB24%26%24%22%25%28%22%25%25%year

172283221119172546619125285956246311£50,000+ per year
14%16%19%yB13%17%y14%17%13%16%14%7%16%14%14%

13417784105905028198182531854203276I don't know / prefer
11%z10%z7%11%z9%13%v7%13%v12%12%15%16%11%12%not to answer
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D4b. Approximately, what is your annual household income (from all sources, before tax)?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

2015614741391625133551364055738695148106256Under £11,500 per year
19%OPQS5%29%OPQST8%OS6%3%11%M4%11%M14%GM10%M10%M19%FGIJ9%M12%M14%GM13%10%11%

LM

162115100539025364638283152461205998157118276£11,500 - £17,499 per
15%OS10%O19%OPQS11%O13%O5%16%FJK16%FJK12%8%9%13%FK16%FJK14%FJK8%14%FK14%11%12%year

274307133131218906175761029010271212192173282298581£17,500 - £29,999 per
25%O26%O26%O26%O32%OST18%28%26%24%28%25%26%24%26%26%25%25%27%26%year

2023554515018317237826710211611335187219148256295556£30,000 - £49,999 per
19%R30%RT9%30%RT27%RT34%PRT17%28%HN22%H28%HN33%EGHL29%HN12%23%H30%EGHL22%H22%27%25%year

NN

6824276174168132954645759339512192136173311£50,000+ per year
6%R21%PQRT1%12%RT11%RT33%PQRS6%10%17%GMN17%GMN16%N15%N11%12%N17%GMN14%N12%16%D14%

T

17010682667531495042232424511414876162107276I don't know / prefer
16%OPS9%16%OPS13%O11%O6%22%EFIJK17%EFIJ13%FIJK6%7%6%18%EFIJK17%EFIJ7%11%FK14%C10%12%not to answer

LKK
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D4b. Approximately, what is your annual household income (from all sources, before tax)?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d/e/f/g/h/i - j/k/l - m/n/o - p/q/r - s/t - u/v/w - x/y/z/A/B - C/D - E/F/G/H/I/J/K/L/M/N - O/P/Q/R/S/T
* small base



Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

52205252613114384631256Under £11,500 per year
9%12%i10%8%7%29%abc8%a14%ac3%11%

7720024433365796062276£11,500 - £17,499 per
13%12%9%14%18%g16%a16%a18%a7%12%year

15642553765610213675244581£17,500 - £29,999 per
26%26%20%24%30%26%29%22%27%26%year

180376819052519894296556£30,000 - £49,999 per
30%h23%31%h28%28%13%21%d28%d33%cd25%year

107204546426173038218311£50,000+ per year
18%h12%21%h20%h14%4%6%11%cd24%bcd14%

342422216549962440276I don't know / prefer
6%15%efgi8%5%3%12%a20%abd7%5%12%not to answer

Page 874

PSB Quantitative Research- September 2020
Table 157

D4b. Approximately, what is your annual household income (from all sources, before tax)?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

91418215193925172333256Under £11,500 per year
13%13%10%11%10%12%9%8%11%13%11%

91521232212939331432276£11,500 - £17,499 per
13%k13%k11%12%10%9%13%16%k7%13%12%year

162747491537960525782581£17,500 - £29,999 per
24%24%26%26%26%25%21%26%28%33%ms26%year

142246475548174584554556£30,000 - £49,999 per
21%19%25%r25%r27%26%25%29%r22%22%25%year

81325266314676262926311£50,000+ per year
12%11%14%14%15%15%26%jkln13%14%10%14%

opqrs

122225216254119173721276I don't know / prefer
18%jlmp20%jlmnp14%m11%12%13%7%8%18%jlmp8%12%not to answer

q
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D4b. Approximately, what is your annual household income (from all sources, before tax)?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"
Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

2422121524220301721282527228256Under £11,500 per year
12%E3%17%E9%12%12%x10%x8%5%10%x8%11%11%11%

25610102125622411333452626249276£11,500 - £17,499 per
12%12%14%12%12%13%14%x6%7%16%vxy9%11%13%12%year

5681041456853645992698370509581£17,500 - £29,999 per
27%DE11%5%8%27%C30%x21%28%20%24%28%29%26%26%year

551325551359276162707847508556£30,000 - £49,999 per
26%DE4%3%3%26%C20%30%36%wA35%vwA24%26%19%26%25%year

310**131056040114516042268311£50,000+ per year
15%DE***15%C3%20%A19%A25%A18%A20%A17%14%14%

16665451101663819334252631222276I don't know / prefer
8%72%F61%F67%B8%22%vwxyz6%2%7%y9%y9%y13%11%12%not to answer
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D4b. Approximately, what is your annual household income (from all sources, before tax)?

Base : All respondents

Jigsaw 2020
"Caution should be used when reviewing any base size under 100"

Proportions/Means: Columns Tested (5% risk level) - a/b/c/d - e/f/g/h/i - j/k/l/m/n/o/p/q/r/s - t/u - v/w/x/y/z/A - B/C - D/E/F
* small base



PSB usageMost valued servicePSB/Non-PSB Users
Regular

BBC
(inc.

radio,
RegularSounds

RegularBBC (TVand
Any BBCRegularAmazonRegularRegularRegularcontentonline

HighMediumLowYouTubeNetflixServiceSpotifyPrimeNetflixC4ITVonly)news)Non PSBAny PSBTotal
(o)(n)(m)(l)(k)(j)(i)(h)(g)(f)(e)(d)(c)(b)(a)

37359812861523725836165771054119413771536180625420032257Unweighted Base

3665731318153*3645516265971043116713061488178625919982257Weighted Base

1982474134594220164180293483554591671101757858None of these
54%mn43%m31%30%26%40%k26%30%28%41%ghi42%acgh40%ghi38%ghi39%gi38%ghi38%

i

45883243910910618516627325226132239131426456Worked from home more
12%15%25%no25%30%j19%30%abcd28%abcd26%abcd22%b20%b22%b22%b12%21%b20%

efefef

237820425676211810518914716120024329276305Spent more time with
6%14%o15%o16%18%j11%19%abcd18%ef18%abcd13%12%13%14%11%14%14%children

efef

37721882657691009715414315218423837260297Been furloughed
10%13%14%17%16%13%16%e16%e15%12%12%12%13%14%13%13%

26651982961691058015013415519623437252288Worked less hours
7%11%15%o19%17%13%17%aef13%14%11%12%13%13%14%13%13%

134115415453172701299810611615828180207Worked more hours
3%7%12%no10%12%j6%11%d12%d12%acde8%8%8%9%11%9%9%

f

4862643146618295410912713315311162174Spent less time with
13%m11%m5%2%4%12%kl3%5%5%9%bghi10%bghi9%ghi9%ghi4%8%ghi8%children

1210731120632165643384867148195Been made redundant
3%2%6%n7%j5%j1%5%3%5%deh4%3%3%4%6%4%4%
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On demand/catchOther broadcast TV
TV PlatformSVoD usageup usagechannel usage

FTAPay TVIPTVFreeviewSatelliteHighMediumLowMediumLowHighMediumLowTotal
(B)(A)(z)(y)(x)(w)(v)(u)(t)(s)(r)(q)(p)

1239168211309639983903981469145207212638817432257Unweighted Base

11981728116092810023814011475153*2061123*35017842257Weighted Base

489591381390337127986324679076137644858None of these
41%xzA34%33%42%xzA34%33%v24%43%vw30%38%62%pq39%36%38%

25040630116623987111259344191969368456Worked from home more
21%23%y26%yB18%24%y23%28%u18%22%20%16%20%21%20%

15427519890160667216824275440261305Spent more time with
13%16%y17%yB10%16%y17%u18%u11%16%13%4%12%r15%r14%children

157238160123125545618630262746243297Been furloughed
13%14%14%13%13%14%14%13%19%13%5%13%14%r13%

141229138114138617215519266840240288Worked less hours
12%13%12%12%14%16%u18%u11%12%13%6%12%13%13%

10318213271107325512019186845155207Worked more hours
9%11%11%y8%11%8%14%u8%13%9%6%13%9%9%

8311861757714161448163843124174Spent less time with
7%7%5%8%z8%4%4%10%vw5%8%6%12%p7%8%children

527261394122185512812108495Been made redundant
4%4%5%4%4%6%5%4%8%4%1%3%5%4%
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Social GradeAgeGender
C2DEABC1DEC2C1AB75+65-7455-6445-5435-4425-3416-2455+35-5416-34FemaleMaleTotal

(T)(S)(R)(Q)(P)(O)(N)(M)(L)(K)(J)(I)(H)(G)(F)(E)(D)(C)

10911166582437690476242332373344326341275947670616115110832257Unweighted Base

10761181514502679502221295311371354391291827725682114110972257Weighted Base

491366276174207159160196137106848484493190167436416858None of these
46%OPQS31%54%OPQS35%31%32%72%EFGH66%EFHI44%EFHI29%24%21%29%60%EFHI26%25%38%38%38%

TIJKLJKLJKJKL

81375146320017541957901061116281197172241212456Worked from home more
8%R32%QRT3%13%RT30%QRT35%QRT2%7%N18%GMN24%GMN30%GLMN28%GLMN21%GMN10%N27%GLMN25%GMN21%19%20%

13617058699278312167192673831163106182120305Spent more time with
13%14%11%14%14%15%1%4%5%N19%GLMN26%EGHI17%GLMN13%GLMN4%22%EGHLM16%GLMN16%C11%14%children

LMNN

14914861859750711577046554775116102141153297Been furloughed
14%13%12%17%O14%10%3%4%18%GMN19%GMN13%MN14%GMN16%GMN9%MN16%GMN15%GMN12%14%13%

12116743758978612475855634465113107141145288Worked less hours
11%14%R8%15%R13%R16%R3%4%15%GMN16%GMN15%GMN16%GMN15%GMN8%N16%GMN16%GMN12%13%13%

771313045755647163850543627899086120207Worked more hours
7%11%RT6%9%11%RT11%RT2%2%5%10%GLMN14%GLMN14%GLMN12%GLMN3%12%GLMN13%GLMN8%11%D9%

10073465447264247191518171710732349083174Spent less time with
9%OS6%9%11%OS7%5%19%EFHIJ16%EFHI6%4%5%4%6%13%EFHIJ4%5%8%8%8%children

KLJKLKL

534225282318241217142621173147346095Been made redundant
5%4%5%6%3%4%1%1%4%5%N4%7%GMN7%GMN2%4%G7%GMN3%5%D4%
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Children in HouseholdWorking Status
NotPartFull

AnyNoneAge 12-15Age 5-11Age 0-4workingRetiredtimetimeTotal
(i)(h)(g)(f)(e)(d)(c)(b)(a)

55916982472911723915493098462257Unweighted Base

60516522593141853994773378912257Weighted Base

8277634422122235946138858None of these
14%47%efgi13%13%11%56%ab75%abd14%15%38%

15630073904315297322456Worked from home more
26%h18%28%h29%h23%4%c*29%cd36%cd20%

2446211213779721557147305Spent more time with
40%h4%43%h44%h43%h18%c3%17%c16%c14%children

9120639383321879180297Been furloughed
15%12%15%12%18%5%c2%23%cd20%cd13%

94194405723265100138288Worked less hours
16%12%15%18%h12%6%c1%30%acd15%cd13%

8612130432914528160207Worked more hours
14%h7%11%14%h16%h3%c1%8%cd18%bcd9%

3713712121927841540174Spent less time with
6%8%f5%4%10%f7%18%abd4%5%8%children

4253112811312163795Been made redundant
7%h3%4%9%h6%8%ac*5%c4%c4%
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Regions and Nations
NorthernSouthSouthGreaterEast ofWestNorth
IrelandWalesScotlandEnglandWestEastLondonEnglandMidlandsWestTotal

(s)(r)(q)(p)(o)(n)(m)(l)(k)(j)

41541541310141001681531111101322257Unweighted Base

681131811896203*3162932032032482257Weighted Base

27507170978112688810574858None of these
40%jm44%jmp39%jm37%m38%m36%m23%44%jm52%jmnp30%38%

qs

132335386426082423241456Worked from home more
19%21%19%20%21%19%28%jkpq21%16%17%20%

s

121523255233758211843305Spent more time with
18%klnp13%13%13%12%12%20%klnp10%9%17%14%children

91429245274652271732297Been furloughed
13%12%16%k13%13%14%18%k13%9%13%13%

91022248345451271724288Worked less hours
13%r9%12%13%r17%r17%kr17%kr13%9%10%13%

61016175192436141926207Worked more hours
9%9%9%9%9%8%12%7%9%10%9%

4713150172814101223174Spent less time with
6%6%7%8%8%9%5%5%6%9%8%children

2448591522262495Been made redundant
3%3%2%4%4%5%8%lq1%3%10%klpqrs4%
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Ethnic Minority
Type of internet userMethodologyCovid-19Group

SpentSpent
lessmoreWorked

Non -timetimeWorkedfromWorked
HeavyLightinternetwithwithmorehomelessBeenMinority
useruseruserCATIOnlinechildrenchildrenhoursmorehoursfurloughedEthnicWhiteTotal
(F)(E)(D)(C)(B)(A)(z)(y)(x)(w)(v)(u)(t)

1998130129259199817030119443225928916620682257Unweighted Base

209391*74*164209317430520745628829724319822257Weighted Base

772345286772------57780858None of these
37%38%70%EF52%B37%------24%39%u38%

43914418439119948456713677377456Worked from home more
21%D15%5%11%21%C6%32%vA23%vA100%vwyz25%vA12%32%t19%20%

A

298347298-3053399413340261305Spent more time with
14%E3%5%4%14%C-100%vwxyA16%A22%vwA14%A11%A16%13%14%children

2841121228414336365329729265297Been furloughed
14%D12%3%8%14%8%11%y3%8%18%xyzA100%wxyz12%13%13%

A

276102122761141-712885350237288Worked less hours
13%D11%3%8%13%6%y13%y-16%yA100%vxyz18%yA21%t12%13%

A

203224203143320748-641166207Worked more hours
10%3%2%2%10%C8%vw11%vw100%vwxzA11%vw-2%17%t8%9%

121361752121174-141111147167174Spent less time with
6%39%DF23%F32%B6%100%vwxyz-7%xz2%z4%z5%z3%8%u8%children

95---95715414141398595Been made redundant
5%---5%C4%5%2%3%5%4%4%4%4%
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