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Wholesale Mobile Call Termination Review (Second Consultation)

Dear Paul,

I am writing to you on behalf of the Plain English Campaign in support of your
proposal to lower Wholesale Mobile Call Termination Rates (MTRS).

We acknowledge Ofcom’s support for clear communications in the long-standing
relationship with Plain English Campaign, both as one of our corporate members,
and as an active user of our plain English editing and training services.

We base our support for your proposal on our belief that, as an essentially *hidden’
charge, MTRs further complicate the already confusing world of mobile phone
billing. By reducing the impact of hidden charges on consumers’ phone bills, a
reduced level of MTRs would give consumers greater clarity about what they were
paying for on their phone bill.

Plain English Campaign believes that clarity encourages honesty. The mobile
telecom industry has long been criticised for confusing the public with complex
charging structures. Clear communications using plain English avoids those small
print surprises, and gives people a deal that is fair and that they can understand.

PO Box 3, New Mills, High Peak, SK22 4QP, England
Director: Chrissie Maher OBE, MA, DUNIV (Open) Phone: 01663 744409 Fax: 01663 747038
E-mail: info@plainenglish.co.uk Web site: www.plainenglish.co.uk
Plain English Campaign Limited Registered Office: 20 Union Road, New Mills, High Peak, SK22 3ES
Registered in England and Wales number 2564513 VAT registration number 548-7289-90




The Plain English Campaign is an active supporter of the Terminate the Rate
campaign, which has support from over 139,000 UK consumers, over 65
organisations and 1600 small businesses. The overwhelming support we have
received over the last 11 months highlights UK consumers’ desire for fairer calling

charges. We will support your recommendation until the proposed changes are
implemented.

Yours sincerely

WM Cfus

Marie Clair
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