Future Of Radio Consultation — Community Media Council for Northern lreland response.

6.1*: The characteristics of community radio services, as included in the Community
Radio Order 2004, should be retained, but the definition of **social gain** should
be reconsidered.

Community Radio is better described as non-profit distributing.
Community Radio stations should be free to make a profit, and this needs to be outlined. This is the
only way that they can be sustained and expanded in the services they provide.

Social Gain should be re-defined as Community Benefit and it should be up to individual licence
holders to justify the benefit of their station to Ofcom. Crucially it should not involve direct
financial reward to individuals.

6.2*: The statutory criterion regarding the ability to maintain the service should be
reconsidered such that Ofcom could be required to have regard to the ability of

an applicant to establish and maintain its proposed service for the first year of

the licence period.

We would support this.

6.3*: The statutory criterion which requires Ofcom to have regard to the extent to
which a proposed service would cater for the tastes and interests of the
community to be served should be reconsidered.

We would welcome additional flexibility, however an applicant must still show how they will cater
for the interests and tastes of the community and they should be required to show demand and
support for a station.

6.4*: The statutory criterion which requires Ofcom to have regard to the extent to
which a proposed service would broaden choice should be reconsidered.

See 6.3

6.5*: The statutory criterion which requires Ofcom to have regard to the extent to
which there is evidence of demand, or support, for a proposed service should

be reconsidered.

See 6.3 — Evidence of demand is an essential characteristic of community radio.

6.6: The statutory criterion which requires Ofcom to have regard to the extent to
which a proposed service would deliver social gain should be retained.

We would support this, but feel that the concept of social gain should be viewed in the widest
possible context, as outlined in 6.1, and it should be up stations to justify this in their own
community context.



6.7*: The statutory criterion which requires Ofcom to have regard to the provision that an
applicant proposes in order to render himself accountable to the target
community should be reconsidered.

Ofcom should retain strict controls over the necessity for applicants to be accountable to their target
community. Persons seeking a licence who do not wish to be accountable to their community should
seek a commercial licence.

6.8*: The statutory criterion which requires Ofcom to have regard to the provisions an
applicant proposes to make in order to allow for access by members of the

target community to the station’s facilities and for their training in the use of

those facilities should be reconsidered.

Access to facilities and training is at the heart of community radio. Applicants should be required to
state how they intend to provide this access. Stations not willing to provide access to training and
facilities are better known as commercial stations.

6.9*: It is important for a community radio station not to receive all of its funding from a
single non-commercial source. However, it may be that there is a case for

increasing or removing the current maximum percentage limit on funding from a

single non-commercial source. Ofcom welcomes views as to what the

appropriate limit should be.

Members of CMC had differing opinions in this respect but all felt that funding arrangements must
be consistent with avoiding undue influence. However, that needs to be considered on a case-by-
case basis and cannot be accommodated through a national policy.

6.10*: It would be possible to take into account volunteer time when assessing the
turnover of a community radio service. Ofcom welcomes views on this issue and
on how the value of such input could be calculated.

\olunteer time should be considered. Ofcom should consult the UK's major funding bodies to
establish the value of volunteer time.

6.11: There should be no changes to the categories of person prohibited from holding
a community radio licence.

We would agree with this.

6.12* The current rule requiring that no body corporate may hold more than one
community radio licence should be reconsidered.

Members of CMC had differing opinions in this respect but all felt that local community input must
be retained in any change where stations could hold multiple licences.

6.13: Ofcom needs to ensure that community radio services operate within the terms

of the relevant legislation. The process of feedback has not yet begun, as no station has been
on-air long enough. It is not therefore possible to assess the advantages or shortcomings of the
existing system. For this reason, Ofcom is not proposing specific alterations to the level of
feedback required at this time.

We would agree with this.



6.14*:Community radio licences should be eligible to be extended for up to a further
five-year period, subject to meeting specified requirements, on one occasion

only. The period of extension for some licences may be less than five years,

should that be necessary to achieve a common end-date for all analogue radio
services.

Community radio projects should have to opportunity for continual renewals for as long as the
analogue platform remains. There should be provisions made to incorporate community media on
digital platforms when the switch-over occurs.

6.15*: There may be a case for removing all of the current restrictions relating to the
economic impact of licensing community radio services. Ofcom will be

conducting further assessment in this area, with a view to bringing forward
proposals for consultation later in the year as part of our review for the

Secretary of State. In the meantime we welcome views on these matters.

Many stations are finding it more and more difficult to secure grant funding as sources dry up. The
community radio fund is now not sufficient to spread itself adequately over an ever-increasing
number of community stations.

Limiting advertising revenue protects the interests of commercial stations, which is unfair to
community radio, which Ofcom recognise as the third tier of radio broadcasting and while |
recognise that community radio needs to be regulated as so not to become an excuse to run a
commercial station, protecting commercial stations in such a way could potentially be the downfall
of community radio in an area.

In some areas this would prohibit the establishment of a community radio station where one would
be of great social benefit.

We would also question how the existing legislation and regulations are compatible with UK and
European Union legislation of monopolies and anti-competitive practices. We would call on Ofcom
to refer this matter to the Competition Commission

6.16: The coverage of community radio services will still be restricted by frequency
availability constraints, and Ofcom will continue to need to weigh up the relative
merits of alternative licensees, for example where it might be possible to licence
two small stations or only a single larger service, when deciding on the best use

of the available spectrum resources.

Ofcom legislation appears to be designed with London heavily in consideration. In London, akm
signal radius would cover hundreds of thousands of people, however in rural areas, such as Ireland,
5km may only cover a few thousand. It is also common in Ireland for people to live in rural areas,
but work in a city which is divisive. Signal strength should be revised, perhaps looking at it on a
case-by-case basis, with 5km the absolute minimum and this be retrospectively applied to current
licence holders.



Other Comments

Ofcom needs to be flexible in its approach and, in as far as is possible, deal with each station on its
individual merits, context and community it serves.

We would also recommend transparency in the decisions procedure, and the establishment of an
appeals system where failing elements of an application could be reconsidered on a case by case
basis.

Regarding digital switchover, we believe that a date should be set but that it should be no sooner
than 2025 in order that car manufacturers can all transfer to the new technology. Also digital radio
ownership does not necessarily equate to people no longer using the FM and AM bands.



