
Television Advertising of Food and Drink to Children – Update 

Revenue at risk after impact of mitigation from Pre-9pm HFSS restriction  

Channel Companies 

Total TV 
revenues 
(£m)* 

Revenue at 
risk (£m) 

% Of total 
revenue at risk 

GMTV     6.7 
ITV ITV   4.2 
Channel 4 C4   3.4 
S4C     0.2 
Five C5   3.1 
Total Terrestrial          

2,939  
 
113.8 3.9 

Boomerang   

6.4 
Cartoon Network   3.5 
Toonami 

Turner 
Broadcasting 
Corporation 

  9.9 
Pop   

3.2 
Tiny Pop 

Chart Show 
Channels 

  2.4 
Jetix Jetix   2.5 
Trouble Trouble TV   

3.6 
Nickelodeon     2.7 
Nicktoons Nickelodeon   

7.4 
Nick Jr     2.3 
Total children’s 
channels 

   
120.5 

 
4.4 3.7 

Total non-
children’s 
channels 

  

2,594 22.6 0.9 
Total all TV   5,653 140.8 2.5 

*Note that total TV revenues include advertising, sponsorship and subscription revenue. 
 
 
This table shows the impact on broadcasters of the pre-9pm HFSS restriction 
and is equivalent to the corresponding tables (9.1, 9.2 and 9.3) relating to 
Packages 1, 2 and 3 published on 8 June. 
 
The mitigation percentages that have been used are the same as those used 
for packages 1 & 2.   
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